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Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  January  1974  were  estimated  at  $37.9 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  January  were 
$42.9  billion.  This  adjusted  figure  was  about  2 
percent  above  December  1973  and  5  percent 
above  January  1973.  The  adjusted  November- 
January  average  sales  were  virtually  unchanged 
from  the  prior  three  months  but  increased 
8  percent  over  the  comparable  period  a  year 
ago. 

Adjusted  sales  of  durable  goods  stores  were 
about  2  percent  above  December  1973  but  were 


5  percent  below  January  1973.  In  comparison 
with  January  1973,  adjusted  sales  in  the  durable 
goods  stores  category  were  as  follows:  the 
furniture  and  appliance  group,  up  5  percent; 
the  building  materials,  hardware,  farm  equip¬ 
ment  group,  up  4  percent;  and  the  automotive 
group,  down  12  percent. 

Adjusted  sales  of  nondurable  goods  stores 
increased  about  2  percent  from  December  1973 
and  11  percent  from  January  1973.  The  year- 
to-year  advance  for  these  stores  was  led  by 
the  food  group,  up  12  percent;  followed  by  the 
general  merchandise  group,  up  10  percent;  the 
eating  and  drinking  group,  up  9  percent;  and 
the  apparel  group,  up  6  percent. 


U.S.  DEPARTMENT  OF  COMMERCE  Social  and  Economic  Statistics  Administration  bureau  of  the  census 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Publications  Distribution  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  40  cents  each. 
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Based  on  unadjusted  data,  the  four  regions 
of  the  United  States  had  total  sales  of  all  retail 
stores  for  January  1974  and  year  ago  comparisons 
as  follows:  The  Northeastern  States--$8. 7  billion, 
up  4  percent;  the  North  Central  States--$10.8 
billion,  up  8  percent;  the  South--$11.5  billion, 
up 7  percent;  the  West--$6. 9 billion,  up 4  percent. 


In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  January  1974  and  comparisons 
with  January  1973  were  as  follows:  Chicago-- 
$1.4  billion,  up  6  percent;  Detroit--$0.7  billion, 
up  1  percent;  Los  Angeles--$1.3  billion,  un¬ 
changed;  New  York  (including  Nassau-Suffolk, 
SM3A)--$2.0  billion,  up  4  percent;  Philadelphia-- 
$0.8  billion,  up  2  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported 
$25.9  billion  in  total  accounts  receivable  balances 
owed  by  customers  as  of  January  31,  1974. 
This  figure  represents  $15.9  billion  for  install¬ 
ment  accounts  and  $10.0  billion  for  charge 
accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  January  accounts  receivable  balances  in¬ 
creased  about  1  percent  above  December  1973 
and  8  percent  above  January  1973.  January 
installment  account  balances  decreased  1  percent 
from  the  previous  month  while  charge  account 
balances  increased  3  percent  for  the  same 
period.  Compared  with  January  1973,  install¬ 
ment  account  balances  increased  8  percent  and 
charge  account  balances  increased  7  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
3  Month  Averages,  Nov.  1972-Jan.  1974 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 

Billions  of  dollars  Billions  of  dollars 


Nov.  1972-  Feb.  1973-  May  1973-  Aug.  1973-  Nov.  1973- 
Jan.  1973  Apr.  1973  July  1973  Oct.  1973  Jan.  1974 


Nondurable  goods  stores  Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Billions  of  dollars  Billions  of  dollars 


U  S  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  the  CENSUS 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


1974 

1973 

Total 

1973 

1  Jan. 1 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

|  Dec.  j 

Data  NOT  ADJUSTED  for 

seasonal 

variations,  holiday  or 

t  rading 

day  differences 

Retail  stores,  total . 

37,894 

35,768 

34,977 

41,309 

40, 686 

43,178 

13,586 

41,665 

43,135 

40,916 

43,721 

44,552 

49,824 

503,317 

Total  (excluding  automotive  group) . 

31,420 

28,264 

27,365 

31,935 

31, 697 

33,750 

34,344 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

402,656 

Durable  goods  stores,  total . 

11,458 

12, 154 

12,284 

14,853 

14,535 

15,465 

15,410 

14,518 

14,654 

13,718 

15,171 

14,104 

13,409 

170,275 

Nondurable  goods  stores,  total . 

26,436 

23,614 

22,693 

26,456 

26,151 

27,713 

28, 176 

27,147 

28,481 

27, 198 

28,550 

30,448 

36,415 

333,042 

Food  group . 

9,115 

7,995 

7,646 

8,792 

8.  171 

8,745 

9,  135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

105,731 

Grocery  stores . 

8,498 

7,468 

7,106 

8,202 

7,579 

8,139 

8,512 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

98,392 

Meat  and  fish  (seafood)  markets . 

220 

204 

204 

224 

217 

227 

222 

227 

234 

214 

223 

217 

248 

2,661 

Bakery  products  stores . 

112 

104 

107 

118 

110 

117 

119 

107 

126 

127 

128 

119 

126 

1,408 

Eating  and  drinking  places . 

3 , 007 

2,715 

2,623 

2,975 

2,950 

3,238 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

37,925 

Eating  places . 

2,410 

2,117 

2,046 

2,343 

2,348 

2,590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

30,329 

Restaurants,  cafeterias,  lunchrooms . 

1  ,913 

1,678 

1,636 

1,877 

1,831 

2,024 

2,082 

2,  130 

2,270 

2,099 

2,067 

2,030 

2,063 

23,787 

Drinking  places . 

597 

598 

577 

632 

602 

647 

664 

647 

649 

643 

651 

631 

654 

7,595 

General  merchandise  group  with  nonstores2 . 

5,536 

4,999 

4,933 

6,307 

6,467 

6,713 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11  ,618 

83,301 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,062 

4,572 

4,469 

5,776 

5,975 

6, 194 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

11,068 

77,036 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4,195 

3,773 

3 , 627 

4,702 

4,905 

5,127 

5,245 

4 , 795 

5,261 

5,028 

5,334 

6,382 

9,163 

63,342 

Department  stores . 

3,387 

3,091 

2,976 

3,868 

4,055 

4,229 

4 , 308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

52,292 

Variety  stores . 

522 

477 

481 

601 

645 

648 

669 

603 

677 

630 

665 

790 

1  ,326 

8,212 

Mail  order  houses  (department  stores 

merchandise  )3 . 

345 

300 

340 

473 

425 

419 

370 

401 

453 

414 

556 

714 

574 

5,439 

Apparel  group . 

1  ,705 

1,608 

1,460 

1,829 

2,007 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

24,062 

Men’s,  boys’  wear  stores1 . 

414 

424 

339 

399 

440 

448 

472 

397 

411 

412 

448 

523 

896 

5,609 

Men's,  boys'  clothing,  furnishings  stores.. 

408 

419 

334 

394 

435 

441 

464 

392 

408 

408 

442 

518 

886 

5,541 

Women's  apparel,  accessory  stores5 . 

621 

595 

585 

712 

743 

738 

756 

677 

698 

747 

783 

842 

1  ,243 

9,119 

Women's  ready-to-wear  stores . 

526 

512 

507 

622 

645 

638 

644 

572 

593 

633 

664 

706 

1,040 

7,776 

Family  clothing  stores . 

286 

257 

240 

309 

339 

332 

334 

300 

351 

333 

352 

388 

619 

4,154 

Shoe  stores . 

300 

283 

247 

342 

108 

324 

345 

299 

378 

401 

365 

361 

476 

4,229 

Furniture  and  appliance  group . 

1,925 

1,789 

1,754 

1,927 

1,856 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,  159 

2,552 

24,030 

Furniture,  home  furnishings  stores . 

1,099 

1,044 

1,058 

1,158 

1,137 

1,214 

1,228 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

14,290 

Furniture  stores . . . 

798 

770 

753 

839 

831 

885 

884 

876 

920 

845 

892 

928 

1  ,016 

10,439 

Household  appliance,  TV,  radio  stores . 

680 

595 

563 

610 

578 

602 

670 

634 

680 

678 

660 

699 

935 

7,904 

Household  appliance  dealers . 

450 

375 

363 

395 

377 

403 

454 

418 

444 

443 

438 

438 

576 

5,124 

Building  materials,  hardware,  farm  equipment 

group . 

1,989 

1,876 

1,945 

2,448 

2,566 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

30,934 

Building  materials  and  hardware,  total6 . 

1,430 

1,458 

1,470 

1, 746 

1,861 

2,098 

2.  185 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

22,766 

Lumber  and  other  bldg,  materials  dealers6.. 

1,141 

1,188 

1,198 

1,417 

1,487 

1,656 

1,704 

1,668 

1,770 

1,536 

1,645 

1,497 

1  ,283 

18,049 

Hardware  stores . 

289 

270 

272 

329 

374 

442 

481 

412 

410 

401 

423 

415 

488 

4,717 

Automotive  group . 

6,474 

7,504 

7,612 

9,374 

8,989 

9,428 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

100,661 

Passenger  car,  other  automotive  dealers . 

5,928 

7,019 

7,143 

8,761 

8,347 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

92,768 

Passenger  car  dealers7 . 

5,583 

6,552 

6,616 

7,977 

7,525 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

84,777 

Passenger  car  dealers  (franchised) . 

5,108 

6,095 

6,  114 

7,390 

6,942 

7,229 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

78,620 

Tire,  battery,  accessory  dealers . 

546 

485 

169 

614 

642 

684 

720 

691 

710 

656 

724 

741 

759 

7,895 

Gasoline,  service  stations . 

2,767 

2,589 

2,474 

2,773 

2,808 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

34,432 

Drug  and  proprietary  stores . 

1  ,266 

1,205 

1  ,  151 

1,222 

1,219 

1,281 

1,300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

15,474 

Liquor  stores . 

727 

692 

667 

740 

718 

789 

825 

826 

819 

759 

784 

823 

1,160 

9,602 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

1 - 

42,902 

— 

40,707 

41,242 

41,979 

41,185 

41,723 

41,167 

42,767 

42,355 

42,529 

42,970 

42,976 

1  - 

42,116 

Total  (excluding  automotive  group) . 

35,425 

32,200 

32,667 

33,210 

32,630 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

Durable  goods  stores,  total . 

13,496 

14,234 

14,405 

14,612 

14,339 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

Nondurable  goods  stores,  total . 

29,  106 

26,473 

26,837 

27, 367 

26,846 

27,424 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

Food  group . 

9,520 

8,176 

8,409 

8,431 

8,616 

8,665 

8,598 

9,  128 

8,964 

8,992 

9,  194 

9,135 

9,264 

Grocery  stores . 

8,843 

7,894 

7,800 

7,834 

8,012 

8,074 

8,000 

8,507 

8,345 

8,  376 

8,568 

8,511 

8,603 

Eating  and  drinking  places . 

3,345 

3,057 

3,057 

3,089 

3,060 

3,096 

3,085 

3,122 

3, 158 

3,261 

3,308 

3,331 

3,387 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

7,268 

6,590 

6,753 

7,137 

6,  696 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

(except  department  stores  mail  order) . 

6,700 

6,095 

6,223 

6,621 

6, 166 

6,386 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

Department  stores . 

•1,480 

•1,121 

4,233 

4,461 

4,189 

4,346 

4,352 

4,423 

4,351 

4,406 

4,357 

4,485 

4,445 

Variety  stores . 

Mail  order  houses  (department  stores 

743 

681 

661 

715 

635 

667 

686 

684 

682 

689 

696 

726 

690 

merchandise)3 . 

475 

412 

429 

489 

452 

453 

450 

486 

442 

468 

482 

473 

403 

Apparel  group . 

2,060 

1,949 

2,012 

2,175 

1,878 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

Men's,  boys'  wear  stores1 . 

462 

476 

471 

506 

444 

456 

463 

469 

450 

462 

462 

463 

480 

Women's  apparel,  accessory  stores5 . 

767 

741 

788 

825 

706 

753 

780 

788 

730 

764 

751 

761 

776 

Shoe  stores . 

367 

349 

348 

397 

339 

335 

338 

349 

352 

371 

371 

339 

346 

Furniture  and  appliance  group . 

2,054 

1,962 

2,021 

2,014 

2,024 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

Furniture,  home  furnishings  stores . 

1,186 

1,145 

1,215 

1,184 

1,208 

1,203 

1,181 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

Household  appliance,  TV,  radio  stores . 

699 

640 

659 

659 

658 

635 

675 

637 

685 

686 

661 

672 

668 

Building  materials,  hardware,  farm  equipment 

group . 

2,682 

2,585 

2,625 

2,614 

2,518 

2,560 

2,572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

Lumber  and  other  bldg,  materials  dealers6.... 

1,435 

1,545 

1,556 

1,547 

1,508 

1,546 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1,450 

Hardware  stores . 

392 

370 

381 

389 

388 

393 

426 

379 

391 

408 

407 

406 

385 

Automotive  group . 

7,477 

8,507 

8,575 

8,769 

8,555 

8,503 

7,943 

8,654 

8,645 

8,  457 

8,482 

8,  183 

7,400 

Passenger  car,  other  automotive  dealers . 

6,798 

7,904 

7,945 

8,  127 

7,927 

7,870 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

Tire,  battery,  accessory  dealers . 

679 

603 

630 

642 

628 

633 

615 

662 

677 

686 

713 

691 

719 

Gasoline  service  stations . 

2,925 

2,714 

2,821 

2,821 

2,868 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

Drug  and  propreitary  stores . 

1,322 

1,246 

1,254 

1,241 

1,280 

1,291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

Liquor  stores . 

806 

759 

795 

779 

783 

799 

807 

817 

810 

807 

811 

793 

839 

Note:  Sampling  variablities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  Include  kinds  of  business  not  shown  separately. 

'Preliminary  estimates.  2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass, 

and  from  mail  order.  3Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  4Includes  men's,  boys' 

clothing;  furnishings  stores;  and  customs  tailors.  5Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women’s  apparel 

stores.  6Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  ’includes  both  franchised  and  nonf ranchised  car 

dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores-United  States,  by  Kind  of  Business 


Percent  changes  in 

Percent  changes  in 

sales--all  retail 

sales — all  retail 

stores 

stores 

Kind  of  business 

January  1974  from — 

Kind  of  business 

January  1974  from — 

January 

December 

January 

December 

1973 

1973 

1973 

1973 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences 


Furniture  stores . 

+4 

-21 

+12 

-28 

Household  appliance,  TV,  radio  stores . 

+14 

-27 

Durable  goods  stores,  total . 

-6 

-15 

Household  appliance  dealers . 

+20 

-22 

Nondurable  goods  stores,  total . 

+12 

-27 

TV,  radio,  stores* . 

+5 

-36 

Music  stores* . 

-2 

-41 

Food  group . 

+14 

-8 

Grocery  stores . . 

+14 

-8 

Meat  and  fish  (seafood)  markets . 

+8 

-11 

Building  materials,  hardware,  farm  equipment  group... 

+6 

-20 

+8 

-11 

Hardware  stores . . . 

+7 

-41 

Farm  equipment  dealers* . 

+33 

-22 

Eating  and  drinking  places . 

+11 

-8 

Eating  places . 

+14 

-8 

Drinking  places . . . 

0 

-9 

Passenger  car  dealers7 . 

-16 

+6 

Passenger  car  dealers  (franchised) . 

-16 

+6 

Tire,  battery,  accessory  dealers . 

+13 

-28 

General  merchandise  group  with  nonstores2 . 

+11 

-52 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

+11 

-54 

Gasoline  service  stations . 

+  7 

-5 

Department  stores  and  dry  goods,  general 

merchandise  stores . . . 

+11 

-54 

+24 

+22 

Department  stores . 

-56 

+11 

+15 

Variety  stores . 

+9 

—61 

+34 

+26 

Mail  order  houses  (department  store 

Drug  and  proprietary  stores . 

+5 

-27 

Liquor  stores . 

+5 

-37 

*13 

-72 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  diflerences 


Retail  stores,  total . 

+5 

+2 

Apparel  group . 

+6 

0 

Men’s,  boys’  wear  stores4 . 

-3 

-4 

+10 

Shoe  stores . 

+5 

+6 

Furniture  and  appliance  group . 

+5 

+4 

Furniture,  home  furnishings  stores . 

+4 

+2 

Household  appliance,  TV,  radio  stores . 

+9 

+5 

Food  group . 

+12 

+3 

Grocery  stores . 

+12 

+3 

Building  materials,  hardware,  farm  equipment  group... 

+4 

+1 

Lumber  and  other  building  materials  dealers6 . 

-7 

-1 

g 

General  merchandise  group  with  nonstores2 . 

+10 

+4 

Automotive  group . 

*  K  auL^ik  tive  dealei »  . 

-12 

+1 

(except  department  stores  mail  order) . 

+10 

+4 

Tire,  batter,  accessory  dealers . . 

+13 

-6 

+8 

Mail  order  houses  (department  store 

Drug  and  proprietary  stores . 

+6 

+2 

+15 

+18 

+6 

Note:  Sampling  variabilities,  based  on  unadjusted  data,  shown  in  table  13,  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 


■"See  Explanatory  Materials,  pages  25  and  26.  See  footnotes  on  table  1. 


Table  2A.  Total  Retail  Sales--Month-to-Month  and  Long  Term  Percent  Changes 


(Based  on  seasonlly  adjusted  data) 


Item 

Month-to-month 

Average  monthly  rates  of  changes 

January 

December 

December 

November 

November 

0c  tober 

January  1974 
October  1973 

3 -month  span 

January  1974 
July  1973 

6-month  span 

January  1974 
January  1973 

12-month  span 

United  States,  total . 

+2 

-2 

0 

0 

0 

0 

Durable  goods  stores,  total . 

+2 

-6 

-2 

-2 

-1 

0 

Nondurable  goods  stores,  total . . 

+2 

0 

+1 

+1 

+1 

+1 

Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


.Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total 

1973 

1  Jan. 1 

Jan. 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Data  NOT  ADJUSTED 

for  seasonal  variations. 

holiday 

or  trading  day 

differences 

United  States,  total . 

11,701 

10,482 

10,162 

12,377 

12,119 

12,653 

12,945 

12,214 

13,008 

12,447 

13,181 

14,653 

18,305 

154,546 

Durable  goods  stores,  total . 

687 

675 

643 

775 

791 

843 

856 

803 

842 

796 

839 

808 

935 

9,606 

Nondurable  goods  stores,  total . . 

11,014 

9,807 

9,519 

11,602 

11,328 

11,810 

12,089 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

144,940 

Food  group . 

4,898 

4,291 

4  ,087 

4,766 

4,299 

4,576 

4,776 

4,642 

4,824 

4  ,606 

4,727 

4,990 

5,281 

55,865 

Grocery  stores2 . 

4,83  7 

4,243 

4,032 

4,719 

4,235 

4,524 

4  ,723 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

55,165 

Eating  and  drinking  places . 

233 

228 

222 

263 

263 

277 

286 

286 

305 

279 

265 

265 

254 

3,193 

General  merchandise  group  with  nonstores3 . 

4,272 

3,878 

3,830 

4,964 

5,075 

5,268 

5,322 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

65,569 

General  merchandise  group  without  nonstores3 

except  department  stores  mail  order . 

4,054 

3,680 

3,609 

4,686 

1,836 

5,005 

5,077 

1,696 

5,172 

4 ,907 

5,313 

6,422 

9,068 

62,471 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,312 

3,017 

2,909 

3,787 

3,932 

4,095 

4,188 

3,830 

1,197 

1 , 008 

4,255 

5,092 

7,427 

50,737 

Department  stores . 

3,007 

2,736 

2,644 

3,451 

3,601 

3,745 

3,831 

3,482 

3,819 

3,670 

3,900 

4  ,678 

6  ,823 

46,380 

Variety  stores . 

413 

376 

378 

476 

518 

518 

543 

487 

542 

509 

542 

652 

l  ,086 

6,627 

Apparel  group . 

422 

405 

383 

520 

610 

524 

544 

451 

529 

555 

545 

591 

912 

6,569 

Men's,  boys'  wear  stores4 . 

46 

53 

40 

56 

64 

63 

66 

45 

49 

54 

63 

77 

119 

749 

Women's  apparel,  accessory  stores5 . 

145 

141 

152 

193 

215 

200 

200 

172 

186 

192 

193 

213 

336 

2,393 

Women's  ready-to-wear  stores . 

127 

124 

135 

169 

187 

175 

174 

147 

161 

167 

170 

186 

292 

2,087 

Shoe  stores . 

130 

123 

112 

147 

191 

144 

162 

139 

168 

185 

157 

156 

224 

1 ,908 

Furniture  and  appliance  group . 

199 

160 

154 

178 

167 

159 

178 

166 

169 

174 

169 

176 

235 

2,085 

Tire,  battery,  accessory  dealers . . . 

140 

141 

134 

180 

192 

189 

202 

197 

200 

176 

204 

193 

202 

2,210 

Drug  and  proprietary  stores . 

477 

420 

407 

440 

445 

479 

4  98 

471 

4  94 

465 

4  93 

494 

751 

5,857 

Liquor  stores . . . 

160 

163 

165 

175 

163 

181 

186 

177 

171 

167 

187 

197 

290 

2,222 

Data  ADJUSTED  for  seasonal 

variations,  holiday  and 

trading 

day  differences 

1“ 

1 

1  1 

United  States,  total . 

13,769 

12,477 

12,503 

12,814 

12,524 

12,730 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

%%% 

Grocery  stores . 

5,076 

4  ,480 

4,335 

4,369 

4,525 

4,533 

4,106 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

Eating  and  drinking  places . 

258 

252 

260 

270 

258 

262 

263 

255 

274 

282 

280 

289 

257 

General  merchandise  group  with  nonstores3 . 

5,703 

5,242 

5,331 

5,565 

5,252 

5,426 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

General  merchandise'group  without  nonstores3 

(except  department  stores  mail  order: .......... . 

5,417 

4,986 

5,076 

5,303 

4,991 

5,158 

5,198 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

Department  stores . 

3,988 

3,692 

3,772 

3,922 

3,720 

3,841 

3,850 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

Variety  stores . 

594 

546 

525 

557 

518 

533 

560 

558 

553 

561 

566 

600 

545 

Apparel  group . . 

566 

544 

574 

616 

548 

538 

544 

554 

522 

556 

538 

530 

535 

Men's,  boys'  wear  stores4 . 

55 

64 

59 

72 

63 

64 

62 

59 

57 

60 

63 

65 

61 

Women’s  apparel,  accessory  stores5 . 

209 

197 

226 

224 

202 

208 

204 

210 

185 

198 

182 

190 

187 

Shoe  stores . . . 

173 

166 

168 

173 

157 

148 

157 

173 

154 

165 

162 

145 

154 

Tire,  battery,  accessory  dealers . 

181 

185 

184 

190 

184 

174 

172 

191 

189 

190 

204 

181 

172 

Drug  and  proprietary  stores . 

528 

461 

472 

454 

483 

480 

507 

4  95 

4  87 

4  99 

511 

503 

500 

//yyvy 

‘Preliminary  estimates. 

2 January  1974  weekly  sales  (in  millions  of  dollars  I  were  as  follows:  For  week  ending  January  5  -  $1,129;  January  12  -  $1,120; 
January  19  -  $1,165;  January  26  -  $1,097;  February  2  -  $1,165. 

3See  footnote  2  on  table  1. 

4  Includes  men’s,  boys’  clothing;  furnishings  stores;  and  custom  tailors. 

5 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores-- 

United  States,  by  Kind  of  Business 


Kind  of  business 


Percent  change  in  sales — 

11  or  more  retail  stores 

Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

January  1974  from — 

January  1974  from — 

January 

1973 

December 

1973 

January 

1973 

December 

1973 

d  trading  day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trading  day  differences 

+12 

-36 

United  States,  total . 

+10 

+4 

+2 

-27 

+12 

-37 

Grocery  stores . 

+13 

♦5 

+14 

-7 

+14 

-7 

Eating  and  drinking  places . 

♦2 

0 

+2 

-8 

+10 

-54 

General  merchandise  group  with  nonstores1 . 

+9 

+3 

+  10 

-55 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+9 

+3 

+  10 

-55 

Department  stores . 

+8 

+1 

+10 

-56 

Variety  stores . . . . . 

+9 

♦9 

+10 

-62 

+4 

-54 

Apparel  group . 

+4 

+6 

-13 

-61 

Men’s,  boys’  wear  stores . 

-14 

-10 

+3 

-57 

Women's  apparel,  accessory  stores . 

♦6 

+12 

+2 

-57 

Shoe  stores . 

+4 

+12 

+6 

-42 

+24 

-15 

Tire,  battery,  accessory  dealers . 

-2 

+5 

-1 

-31 

+14 

-36 

-2 

-45 

Drug  and  proprietary  stores . . . 

+  15 

+6 

United  States,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores  ,  total . . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . . . . . 

Department  stores . 

Variety  stores . . 

Apparel  group . 

Men’s,  boys’  wear  stores . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 

‘See  footnote  2  on  table  1. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Region  and  kind  of  business 

1974 

19 

73 

Total 

1973 

Perc 

chan 

Jan. 

fro 

ent 

ge, 

1974 

— 

I  Jan. 1 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

|  Dec. 

Jan. 

1973 

Dec . 
1973 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,666 

8,351 

8,019 

9,400 

9,272 

9,687 

9,830 

9,222 

9,462 

9,162 

9,690 

10,181 

11 ,374 

113,650 

+  4 

-24 

Durable  goods  stores,  total 

2,217 

2,495 

2,431 

2,981 

2,946 

3,070 

3,066 

2,874 

2,800 

2,576 

2,898 

2,806 

2,584 

33,527 

-11 

-14 

Nondurable  goods  stores, 

total . 

6,449 

5,856 

5,  588 

6,419 

6,326 

6,617 

6,764 

6,348 

6,662 

6 , 586 

6,792 

7,375 

8,790 

80,123 

+  10 

-27 

Food  group . . . 

2,321 

2,032 

1,969 

2,253 

2,067 

2,224 

2,297 

2,218 

2,337 

2,276 

2,273 

2,319 

2,537 

26,802 

+  14 

-9 

Grocery  stores . 

2,038 

1,797 

1,730 

1,993 

1,812 

1,965 

2,031 

1,946 

2,056 

2,003 

1,996 

2,044 

2,214 

23 , 587 

+  13 

-8 

Eating  and  drinking  places . 

693 

657 

618 

722 

709 

792 

816 

805 

823 

761 

759 

758 

758 

8,978 

+  5 

-9 

GAF2,  total . 

2,133 

2,092 

1,974 

2,393 

2,479 

2,495 

2,601 

2,272 

2,475 

2,559 

2,676 

3,126 

4,156 

31,298 

+  2 

-49 

General  merchandise  group 

with  nonstores3 . 

1,214 

1,169 

1,132 

1,421 

1,474 

1,515 

1,571 

1,381 

1,497 

1,526 

1,624 

1,982 

2,643 

18,935 

+  4 

-54 

Department  stores . 

785 

752 

708 

903 

963 

987 

1,036 

874 

939 

995 

1,036 

1,297 

1,868 

12,358 

+  4 

-58 

Apparel  group . 

485 

474 

415 

503 

575 

547 

572 

463 

535 

617 

608 

669 

962 

6,940 

+  2 

-50 

Furniture  and  appliance  group.. 

434 

449 

427 

469 

430 

433 

458 

428 

443 

416 

444 

475 

551 

5,423 

-3 

-21 

Building  materials,  hardware, 

farm  equipment  group . 

301 

306 

307 

373 

392 

432 

466 

445 

453 

415 

451 

414 

374 

4,828 

-2 

-20 

Gasoline  service  stations . 

567 

537 

504 

575 

568 

592 

599 

625 

616 

571 

593 

609 

576 

6,965 

+6 

-2 

Drug  and  proprietary  stores . 

268 

252 

238 

255 

254 

267 

273 

256 

263 

253 

268 

255 

318 

3,152 

+  6 

-16 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,812 

10,029 

9,707 

11,681 

11,571 

12,477 

12,547 

12,064 

12 , 406 

11,996 

12,937 

13,149 

14,267 

144,831 

+  8 

-24 

Durable  goods  stores,  total 

3,227 

3,382 

3,381 

4,226 

4,186 

4,453 

4,461 

4,213 

4,220 

4,163 

4,524 

4,157 

3,832 

49,198 

-5 

-16 

Nondurable  goods  stores, 

total . 

7 , 585 

6,647 

6,326 

7,455 

7,385 

8,024 

8,086 

7,851 

8,186 

7,833 

8,413 

8,992 

10,435 

95,633 

+  14 

-27 

Food  group . 

2,390 

2,036 

1,953 

2,251 

2,085 

2,270 

2,392 

2,349 

2,441 

2,331 

2,377 

2,443 

2,629 

27 , 557 

+  17 

-9 

Grocery  stores . 

2,255 

1,926 

1,837 

2,126 

1 , 956 

2,131 

2,245 

2,201 

2,279 

2,178 

2,223 

2,300 

2,467 

25,869 

+  17 

-9 

Eating  and  drinking  places . 

938 

806 

782 

874 

887 

974 

1,004 

1,035 

1,128 

1,052 

1,062 

991 

1  .008 

1 1 , 603 

+  16 

-7 

GAF2,  total . 

2,570 

2,368 

2,278 

2,870 

2,942 

3,028 

3,054 

2,829 

3,086 

3,019 

3,251 

3,769 

4,922 

37,416 

+9 

-48 

General  merchandise  group 

with  nonstores3 . 

1  ,600 

1,471 

1,454 

1,881 

1,898 

1,973 

1,993 

1,835 

2,040 

1,964 

2 , 166 

2,593 

3,331 

24 , 599 

+  9 

-52 

Department  stores . 

961 

895 

851 

1,125 

1,189 

1,239 

1,275 

1,148 

1,258 

1,216 

1,294 

1,566 

2,223 

15,279 

+  7 

-57 

Apparel  group . 

448 

438 

381 

487 

530 

513 

524 

477 

495 

504 

517 

579 

888 

6,333 

+  2 

-50 

Furniture  and  appliance  group.. 

522 

459 

443 

502 

514 

542 

537 

517 

551 

551 

568 

597 

703 

6,484 

+  14 

-26 

Building  materials,  hardware, 

farm  equipment  group . 

679 

615 

623 

836 

857 

972 

1,019 

968 

1,016 

1,049 

1,107 

941 

935 

10.938 

+  10 

-27 

Automotive  group . 

1,797 

2,083 

2,096 

2,634 

2,558 

2,656 

2,625 

2,466 

2,371 

2,271 

2,567 

2,324 

1,747 

28,398 

-14 

+  3 

Gasoline  service  stations . 

831 

760 

709 

797 

820 

857 

866 

900 

876 

828 

878 

899 

886 

10,076 

+9 

-6 

Drug  and  proprietary  stores . 

337 

323 

307 

329 

326 

334 

334 

330 

350 

324 

340 

341 

461 

4,099 

+  4 

-27 

THE  SOUTH 

TOTAL . 

11,519 

10,753 

10,783 

12,692 

12,404 

13,144 

13,189 

12,764 

13,255 

12,291 

13,186 

13,310 

15,129 

152,900 

+  7 

-24 

Durable  goods  stores,  total 

3,879 

3,991 

4,148 

4,913 

4,701 

5,081 

4,994 

4,820 

4,920 

4,521 

5,014 

4,650 

4,528 

56,281 

-3 

-14 

Nondurable  goods  stores 

total . 

7,640 

6,762 

6,635 

7,779 

7,703 

8,063 

8,195 

7,944 

8,335 

7,770 

8,172 

8,660 

10,601 

96,619 

+  13 

-28 

Food  group . 

2,771 

2,442 

2,349 

2,701 

2,540 

2,675 

2,805 

2,781 

2,889 

2,697 

2,688 

2,775 

2,988 

32,330 

+  13 

-7 

Grocery  stores . 

2,660 

2,353 

2,255 

2,598 

2,429 

2,568 

2,697 

2,668 

2,774 

2,588 

2,582 

2,670 

2,863 

31,045 

+  13 

-7 

Eating  and  drinking  places . 

749 

659 

645 

724 

718 

801 

820 

807 

833 

783 

788 

764 

787 

9,129 

+  14 

-5 

GAF2,  total . 

2,818 

2,422 

2,427 

3,039 

3,118 

3,171 

3,192 

3,041 

3,321 

3,016 

3,316 

3,824 

5,438 

39,325 

+  16 

-48 

General  merchandise  group 

with  nonstores3 . 

1,703 

1,459 

1,461 

1,904 

1,964 

2,025 

1,994 

1,901 

2,102 

1,887 

2,106 

2,511 

3,603 

24,917 

+  17 

-53 

Department  stores . 

967 

856 

849 

1,117 

1,150 

1,195 

1,182 

1,118 

1,241 

1,123 

1,228 

1,458 

2,177 

14,694 

+  13 

-56 

Apparel  group . 

4  9S 

431 

414 

536 

577 

540 

555 

513 

574 

531 

582 

631 

985 

6,869 

+  15 

-50 

Furniture  and  appliance  group.. 

620 

532 

552 

599 

577 

606 

643 

627 

645 

598 

628 

682 

850 

7,539 

+  17 

-27 

Building  materials,  hardware, 

farm  equipment  group . 

661 

615 

650 

798 

828 

947 

917 

848 

883 

821 

897 

798 

780 

9,782 

+7 

-15 

Automotive  group . 

2,253 

2,573 

2,665 

3,183 

2,962 

3,175 

3,100 

3,018 

3,034 

2,761 

3,153 

2,794 

2,261 

34,679 

-12 

0 

Gasoline  service  stations . 

842 

819 

804 

901 

919 

952 

989 

981 

961 

902 

944 

921 

900 

10,993 

+3 

-6 

Drug  and  proprietary  stores...... 

405 

373 

365 

376 

376 

397 

401 

375 

397 

378 

411 

407 

555 

4,811 

+9 

-27 

THE  WEST 

TOTAL . 

6,897 

6,635 

6,468 

7,536 

7,439 

7,870 

8,020 

7,615 

8,012 

7,467 

7,908 

7,912 

9,054 

91,936 

+  4 

-24 

Durable  goods  stores,  total 

2,135 

2,286 

2,324 

2,733 

2,702 

2,861 

2,889 

2,611 

2,714 

2,458 

2,735 

2,491 

2,465 

31,269 

-7 

-13 

Nondurable  goods  stores, 

total . 

4,762 

4,349 

4,144 

4,803 

4,737 

5,009 

5,131 

5,004 

5,298 

5,009 

5,173 

5,421 

6,589- 

60,667 

+  10 

-28 

Food  group . 

1,633 

1,485 

1,375 

1,587 

1,479 

1,576 

1,641 

1,628 

1,677 

1,555 

1,591 

1,670 

1,778 

19,042 

+  10 

-8 

Grocery  stores . 

1,545 

1,392 

1,284 

1,485 

1,382 

1,475 

1,539 

1,530 

1,578 

1,473 

1,501 

1,582 

1,670 

17,891 

+  11 

-7 

Eating  and  drinking  places . 

627 

593 

578 

655 

636 

671 

713 

712 

772 

743 

732 

691 

719 

8,215 

+6 

-13 

GAF2 ,  total . 

1,645 

1,514 

1,468 

1,761 

1,791 

1,880 

1,931 

1,807 

2,011 

1,946 

2,008 

2,197 

3,040 

23,354 

+  9 

-46 

General  merchandise  group 

with  nonstores3 . 

1,019 

900 

886 

1,101 

1,131 

1,200 

1,213 

1,152 

1,276 

1,217 

1,276 

1,457 

2,041 

14,850 

+13 

-50 

Department  stores . 

674 

588 

568 

723 

753 

808 

815 

770 

848 

808 

838 

976 

1,466 

9,961 

+  15 

-54 

Apparel  group . 

277 

265 

250 

303 

325 

308 

324 

287 

327 

322 

323 

335 

551 

3,920 

+  5 

-50 

Furniture  and  appliance  group. . 

349 

349 

332 

357 

335 

372 

394 

368 

408 

407 

409 

405 

448 

4,584 

0 

-22 

Gasoline  service  stations . 

527 

473 

457 

500 

501 

546 

554 

582 

570 

536 

566 

567 

546 

6,398 

+  11 

-3 

Drug  and  proprietary  stores . 

256 

257 

241 

262 

263 

283 

292 

279 

293 

271 

281 

283 

407 

3,412 

0 

-37 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15).  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  regions  are  shown  on  page  34. 


‘Preliminary  estimates. 

*Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

3  See  footnote  2  on  table  1. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Geographic  division  and 
kind  of  business 

1974 

1973 

Total 

1973 

Perc 

cha 

Jan. 

fro 

ent 

nge 

1974 

m — 

|  Jan.  1 

Jan.  | 

Feb. 

Mar. 

Apr.% 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec .  | 

Jan. 

1973 

Dec . 
1973 

New  England  Division,  total . 

2,195 

2,080 

1,991 

2,375 

2,326 

2,452 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2.909 

28,863 

♦6 

-25 

Durable  goods  stores . 

571 

660 

637 

791 

793 

827 

797 

734 

733 

681 

743 

713 

655 

8,764 

-13 

-13 

Nondurable  goods  stores . 

1,624 

1,420 

1,354 

1,584 

1,533 

1,625 

1,700 

1,601 

1,742 

1,680 

1,729 

1,877 

2,254 

20.099 

+14 

-28 

Food  group . 

561 

488 

470 

549 

490 

525 

557 

547 

580 

546 

553 

565 

617 

6,487 

+  15 

-9 

GAF2,  total . 

525 

487 

449 

575 

583 

601 

633 

563 

669 

670 

691 

793 

1,042 

7.756 

*8  , 

-50 

Gasoline  service  stations . 

156 

128 

126 

146 

148 

163 

172 

172 

178 

165 

167 

165 

164 

1,894 

+  22 

-5 

Middle  Atlantic  Division,  total . 

6,471 

6,271 

6,028 

7,025 

6,946 

7,235 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

84,787 

+3 

-24 

Durable  goods  stores . 

1,646 

1,835 

1,794 

2,190 

2,153 

2,243 

2,269 

2,140 

2,067 

1,895 

2,155 

2,093 

1,929 

24.763 

-10 

-15 

Nondurable  goods  stores . 

4,825 

4,436 

4,234 

4,835 

4,793 

4,992 

5,064 

4,747 

4,920 

4,906 

5,063 

5,498 

6,536 

60,024 

+9 

-26 

Eating  and  drinking  places . 

543 

517 

488 

558 

547 

615 

631 

621 

639 

600 

601 

593 

593 

7,003 

+  5 

-8 

GAF2,  total . 

1,608 

1,605 

1,525 

1,818 

1,896 

1,894 

1,968 

1,709 

1,806 

1,889 

1,985 

2,333 

3,114 

23,542 

0 

-48 

General  mdse,  group  with  nonstores3.. 

940 

904 

881 

1,078 

1,127 

1,156 

1,189 

1,045 

1,109 

1,150 

1,229 

1,503 

2.021 

14,392 

♦4 

-53 

Apparel  group . 

350 

368 

324 

396 

447 

417 

436 

346 

370 

426 

434 

475 

686 

5,125 

-5 

-49 

Gasoline  service  stations . 

411 

409 

378 

429 

420 

429 

427 

453 

438 

406 

426 

444 

412 

5,071 

0 

0 

Drug  and  proprietary  stores . 

207 

191 

179 

194 

197 

204 

207 

190 

197 

190 

202 

189 

240 

2,380 

+  8 

-14 

East  North  Central  Division,  total . 

7,491 

7,080 

6,855 

8,230 

8,212 

8,753 

8,845 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

101,509 

+6 

-25 

Durable  goods  stores . 

2,171 

2,353 

2,344 

2,888 

2,909 

3,042 

3,050 

2,845 

2,836 

2,771 

3,069 

2,851 

2,545 

33,503 

-8 

-15 

Nondurable  goods  stores . 

5,320 

4,727 

4,511 

5,342 

5,303 

5,711 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

7,417 

68,006 

+  13 

-28 

Food  group . 

1,739 

1,477 

1,426 

1,641 

1,517 

1,657 

1,740 

1,698 

1,774 

1,701 

1,729 

1,771 

1,908 

20,039 

+  18 

-9 

Eating  and  drinking  places . 

736 

620 

599 

670 

681 

751 

770 

790 

876 

828 

836 

775 

792 

8,988 

+  19 

-7 

GAF2,  total . 

1.842 

1,738 

1,648 

2,092 

2,171 

2,212 

2,258 

2,055 

2,228 

2,182 

2,349 

2,749 

3.616 

27 , 298 

+6 

-49 

General  mdse,  group  with  nonstores3.. 

1,165 

1,089 

1,062 

1,377 

1,401 

1,455 

1,482 

1,345 

1,487 

1,444 

1,574 

1,907 

2,467 

18,090 

+7 

-53 

Apparel  group . 

334 

329 

274 

357 

394 

383 

388 

344 

350 

366 

379 

423 

663 

4.650 

+  2 

-50 

Gasoline  service  stations . 

590 

559 

525 

582 

595 

606 

616 

639 

608 

569 

615 

640 

631 

7,185 

+6 

-6 

Drug  and  proprietary  stores . 

237 

228 

217 

232 

229 

233 

239 

235 

246 

228 

242 

243 

324 

2,896 

+4 

-27 

West  North  Central  Division,  total . 

3.321 

2,949 

2 , 852 

3,451 

3,359 

3,724 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

43,322 

+  13 

-23 

Durable  goods  stores . 

1,056 

1,029 

1,037 

1,338 

1,277 

1.411 

1,411 

1,368 

1,384 

1,392 

1,455 

1,306 

1,287 

15,695 

+3 

-18 

Nondurable  goods  stores . 

2,265 

1,920 

1,815 

2,113 

2,082 

2,313 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

3.018 

27,627 

+  18 

-25 

Food  group . 

651 

559 

527 

610 

568 

613 

652 

651 

667 

630 

648 

672 

721 

7.518 

+  16 

-10 

GAF2,  total . 

7  28 

630 

630 

778 

771 

816 

796 

774 

858 

837 

902 

1,020 

1.306 

10.118 

+  16 

-44 

General  mdse,  group  with  nonstores3.. 

435 

382 

392 

504 

497 

518 

511 

490 

553 

520 

592 

686 

864 

6,509 

+  14 

-50 

Gasoline  service  stations . 

241 

201 

184 

215 

225 

251 

250 

261 

268 

259 

263 

259 

255 

2,891 

+  20 

-5 

South  Atlantic  Division,  total . 

5,949 

5,656 

5,635 

6,634 

6,489 

6,722 

6,742 

6,487 

6,731 

6,276 

6,796 

6,947 

7,805 

78,920 

+5 

-24 

Durable  goods  stores . 

1,934 

2,040 

2,092 

2,472 

2,383 

2,522 

2,487 

2,388 

2,422 

2,244 

2,530 

2,343 

2,251 

28,174 

-5 

-14 

Nondurable  goods  stores . 

4,015 

3,616 

3,543 

4,162 

4,106 

4,200 

4,255 

4,099 

4,309 

4,032 

4,266 

4,604 

5,554 

50,746 

+11 

-28 

Eating  and  drinking  places . 

375 

369 

360 

398 

406 

420 

416 

410 

427 

407 

399 

380 

399 

4,791 

+  2 

-6 

GAF2,  total . 

1,490 

1,303 

1,311 

1,656 

1,704 

1,683 

1,716 

1,615 

1,738 

1,611 

1,802 

2,100 

2,871 

21 . 110 

♦  14 

-48 

General  mdse,  group  with  nonstores3 . . 

920 

797 

801 

1,046 

1,079 

1,085 

1,076 

1,016 

1,112 

1  ,011 

1,149 

1,398 

1,941 

13,511 

♦  15 

-53 

Apparel  group . 

235 

206 

191 

274 

295 

268 

280 

249 

272 

273 

277 

300 

466 

3,351 

+  14 

-50 

Gasoline  service  stations . 

437 

445 

429 

465 

463 

488 

500 

488 

491 

457 

481 

479 

463 

5.649 

-2 

-6 

Drug  and  proprietary  stores . . 

201 

181 

182 

194 

198 

203 

205 

192 

203 

191 

205 

208 

280 

2,442 

+  11 

-28 

East  South  Central  Division,  total . 

1,988 

1,904 

1,924 

2,257 

2,249 

2,404 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

27,549 

+4 

-25 

Nondurable  goods  stores . 

1,282 

1,159 

1,138 

1,333 

1,342 

1,442 

1,469 

1,423 

1,512 

1,406 

1,444 

1,485 

1,844 

16,997 

+  11 

-30 

Food  group . 

499 

441 

435 

497 

482 

534 

538 

526 

554 

512 

502 

498 

549 

6,068 

+  13 

-9 

GAF2,  total . 

460 

407 

410 

504 

518 

532 

539 

515 

555 

518 

544 

636 

932 

6.610 

+  13 

-51 

General  mdse,  group  with  nonstores3.. 

271 

240 

236 

318 

328 

339 

341 

321 

356 

326 

347 

409 

609 

4,170 

+  13 

-56 

West  South  Central  Division,  total . 

3,582 

3,193 

3,224 

3,801 

3,666 

4,018 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4.669 

46,431 

+  12 

-23 

Durable  goods  stores . 

1,239 

1,206 

1,270 

1,517 

1,411 

1,597 

1,543 

1,522 

1,587 

1,415 

1,569 

1,452 

1,466 

17,555 

+3 

-15 

Nondurable  goods  stores . 

2,343 

1,987 

1,954 

2,284 

2,255 

2,421 

2,471 

2 , 422 

2,514 

2,332 

2,462 

2,571 

3,203 

28,876 

+  18 

-27 

Food  group . 

788 

695 

657 

761 

725 

740 

799 

797 

820 

779 

777 

796 

849 

9,195 

♦  13 

-7 

GAF2,  total . 

868 

712 

706 

879 

896 

956 

937 

911 

1,028 

887 

970 

1,088 

1,635 

11,605 

+22 

-47 

General  mdse,  group  with  nonstores3.. 

512 

422 

424 

540 

557 

601 

577 

564 

634 

550 

610 

704 

1,053 

7,236 

+21 

-51 

Mountain  Division,  total . 

1,675 

1,599 

1,555 

1,833 

1,831 

1,984 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2.205 

22,980 

+5 

-24 

Nondurable  goods  stores . 

1,077 

976 

926 

1,087 

1,077 

1,168 

1,193 

1,187 

1,275 

1,151 

1,181 

1,244 

1,452 

13,917 

+  10 

-26 

Food  group . 

351 

318 

288 

332 

306 

330 

348 

358 

373 

327 

328 

360 

365 

4,033 

+10 

-4 

GAF2,  total . 

367 

338 

326 

390 

407 

442 

446 

417 

479 

464 

475 

514 

675 

5,373 

+9 

-46 

General  mdse,  group  with  nonstores3.. 

220 

190 

192 

238 

251 

278 

270 

256 

299 

282 

298 

335 

441 

3,330 

+  16 

-50 

Pacific  Division,  total . 

5,222 

5,036 

4,913 

5,703 

5,608 

5,886 

5,991 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

68,956 

+4 

-24 

Durable  goods  stores . 

1,537 

1,663 

1,695 

1,987 

1,948 

2,045 

2,053 

1,812 

1,885 

1,694 

1,947 

1,765 

1,712 

22,206 

-8 

-10 

Nondurable  goods  stores . . . 

3,685 

3,373 

3,218 

3,716 

3,660 

3,841 

3,938 

3,817 

4,023 

3,858 

3,992 

4,177 

5,137 

46,750 

+9 

-28 

Food  group . 

1,282 

1,167 

1,087 

1,255 

1,173 

1,246 

1,293' 

1,270 

1,304 

1,228 

1,263 

1,310 

1,413 

15,009 

+  10 

-9 

Eating  and  drinking  places . 

483 

452 

445 

490 

489 

517 

554 

544 

585 

579 

582 

543 

565 

6,345 

+7 

-15 

GAF2,  total . 

1,278 

1,176 

1,142 

1,371 

1,384 

1,438 

1,485 

1,390 

1,532 

1,482 

1,533 

1,683 

2,365 

17.981 

+9 

-46 

General  mdse,  group  with  nonstores3.. 

799 

710 

694 

863 

880 

922 

943 

896 

977 

935 

978 

1,122 

1,600 

11,520 

+  13 

-50 

Gasoline  service  stations . 

364 

326 

319 

356 

344 

371 

368 

385 

372 

362 

395 

397 

371 

4,366 

+  12 

-2 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  page  34. 


‘Preliminary  estimates. 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

3  See  footnote  2  on  table  1. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


States  and  kind  of  business 

1974 

1973 

Total 

1973 

Percent 
change 
Jan.  1974 
from 

Jan.  1973 

Jan .  1 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

California,  total . 

3,920 

3,781 

3,662 

4,221 

4,161 

4,356 

4,432 

4,174 

4,388 

4,134 

4,416 

4,438 

5,155 

51,318 

+4 

Nondurable  goods  stores . 

2,778 

2,538 

2,419 

2,773 

2,748 

2,868 

2,939 

2,854 

3,014 

2,901 

3,008 

3,134 

3,886 

35,082 

+9 

GAF2 . 

984 

898 

860 

1 ,031 

1  ,054 

1  ,088 

1,120 

1  ,049 

1,149 

1,130 

1,166 

1,279 

1,813 

13,637 

+  10 

Florida,  total . 

1,844 

1,703 

1,694 

1,943 

1  ,840 

1,855 

1 ,872 

1,803 

1,860 

1,749 

1,913 

1,982 

2,306 

22,520 

+8 

Nondurable  goods  stores . 

1,275 

1 ,094 

1,076 

1 ,259 

1  ,189 

1,178 

1,204 

1,171 

1 ,212 

1,133 

1 ,202 

1 ,284 

1,617 

14,619 

+17 

Illinois,  total . 

2,136 

2,051 

1,977 

2,387 

2,309 

2,467 

2,442 

2 , 324 

2,338 

2,344 

2,618 

2,705 

2,806 

28,768 

+4 

Nondurable  goods  stores . 

1,475 

1 ,330 

1  ,270 

1,546 

1  ,493 

1 , 579 

1,581 

1,499 

1,503 

1 ,481 

1,645 

1  ,822 

2,029 

18,778 

+  11 

GAF2 . 

592 

562 

542 

683 

686 

707 

702 

628 

698 

686 

788 

921 

1,097 

8,700 

+  5 

Indiana,  total . 

1,051 

922 

930 

1,067 

1,093 

1,097 

1,152 

1,103 

1,149 

1,125 

1,190 

1 ,222 

1,314 

13,364 

+14 

Massachusetts,  total . 

1,040 

976 

932 

1,119 

1,113 

1,167 

1,157 

1,068 

1  ,127 

1,093 

1,128 

1,196 

1,365 

13,441 

+7 

Nondurable  goods  stores . 

768 

672 

638 

758 

743 

781 

794 

744 

804 

779 

802 

886 

1,069 

9,470 

+14 

Michigan,  total . 

1,572 

1,560 

1,498 

1,810 

1 ,843 

1,990 

1,965 

1 ,834 

1  ,874 

1,805 

1,926 

1 ,921 

2,155 

22,181 

+1 

Nondurable  goods  stores . 

1,102 

1,033 

989 

1,143 

1,144 

1,247 

1,259 

1 ,191 

1  ,230 

1,193 

1,234 

1  ,297 

1,594 

14,554 

+  7 

Minnesota,  total . 

716 

619 

600 

719 

713 

766 

800 

782 

800 

779 

856 

857 

907 

9,198 

+16 

Missouri,  total . 

868 

873 

818 

977 

950 

1,045 

1,041 

1,006 

1 ,042 

990 

1,086 

1  ,083 

1,176 

12,087 

-1 

New  Jersey,  total . 

1,293 

1,320 

1  ,274 

1,484 

1,469 

1,537 

1,557 

1  ,481 

1 ,499 

1,396 

1,487 

1,557 

1,813 

17,874 

-2 

Nondurable  goods  stores . 

966 

906 

871 

1,016 

988 

1,039 

1,069 

1  ,015 

1  ,035 

993 

1,023 

1,117 

1,380 

12,452 

+7 

New  York,  total . 

3,221 

3,084 

2,907 

3,351 

3,323 

3,479 

3,519 

3,266 

3,331 

3,306 

3,487 

3,641 

4,083 

-10,777 

+  4 

Nondurable  goods  stores . 

2,416 

2,244 

2,103 

2,358 

2,342 

2,437 

2,464 

2,279 

2,382 

2,429 

2,491 

2,661 

3,178 

29,368 

+8 

GAF2 . 

825 

793 

742 

863 

921 

916 

953 

823 

874 

929 

970 

1,164 

1,496 

11,444 

+4 

North  Carolina,  total . 

828 

760 

760 

941 

921 

992 

955 

929 

953 

897 

1,000 

1  ,028 

1,109 

11,245 

+9 

Ohio,  total . 

1,850 

1,796 

1,728 

2,098 

2,103 

2,261 

2,318 

2,172 

2,208 

2,086 

2,231 

2,288 

2,541 

25,830 

+3 

Nondurable  goods  stores . 

1,336 

1  ,246 

1,191 

1 ,420 

1  ,421 

1,542 

1,581 

1  ,497 

1,556 

1,474 

1,565 

1 ,643 

1,960 

18,096 

+7 

Pennsylvania,  total . 

1,957 

1,867 

1,847 

2,190 

2,154 

2,219 

2,257 

2,140 

2,157 

2,099 

2,244 

2,393 

2 , 569 

26,136 

+  5 

Nondurable  goods  stores . 

1,443 

1  ,286 

1,260 

1  ,461 

1,463 

1,516 

1,531 

1  ,453 

1,503 

1  ,484 

1,549 

1,720 

1,978 

18,204 

+12 

GAF2 . 

476 

476 

470 

580 

588 

584 

602 

517 

556 

580 

620 

760 

951 

7,284 

0 

Texas,  total . 

2,215 

1,965 

1,984 

2,376 

2,277 

2,511 

2,501 

2,436 

2,547 

2,343 

2,505 

2,480 

2,920 

28,845 

+  13 

Nondurable  goods  stores . 

1,464 

1,228 

1,205 

1 ,437 

1,412 

1 ,540 

1,558 

1,507 

1,563 

1,472 

1,533 

1,600 

2,027 

18,082 

+  19 

Wisconsin,  total . 

882 

751 

722 

868 

864 

938 

968 

973 

1,050 

984 

1 ,038 

1  ,064 

1,146 

11,366 

+  17 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  table  17.) 

’Preliminary  estimates. 

2Stores  in  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types 
of  merchandise. 

Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


State 

Percent  change-Jan.  1974  from  Dec.  1973 

Percent  change-Jan.  1974  from  Dec.  1973 

Total 

Nondurable 
goods  stores 

GAF’  stores 

State 

Total 

Nondurable 
goods  stores 

GAF’  stores 

California . 

-24 

-29 

-46 

New  Jersey . 

-29 

-30 

-54 

Florida . 

-20 

-21 

-39 

New  York . 

-21 

-24 

-45 

Indiana . 

-20 

-23 

-51 

Ohio . 

-27 

-32 

-53 

Massachusetts . 

-24 

-28 

-49 

Michigan . 

-27 

-31 

-49 

Pennsylvania . 

-24 

-27 

-50 

Minnesota . 

-21 

-24 

-43 

Texas . 

-24 

-28 

-46 

Missouri . 

-26 

-28 

-48 

Wisconsin . 

-23 

-24 

-44 

Note:  Sampling  variabilities  are  shown  in  table  17. 

’Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store 
types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Metropolitan 

Statistical  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change-Jan.  1974  from  Dec.  1973 

Percent  change-Jan.  1974  from  Dec.  1973 

Statistical  areas 

Total 

Nondurable 

GAF’  stores 

Statistical  areas 

Total 

Nondurable 

GAF*  stores 

goods  stores 

goods  stores 

Standard  Consolidated  Areas2 

Chicago,  Ill .-Northwestern  Indiana... 

Nassau-Suf folk ,  N.Y . 

New  York, N.Y. — Nassau-Suf folk ,  N.Y.3 

-23 

-20 

-24 

-23 

-46 

-42 

-25 

-29 

-46 

-19 

-23 

-40 

Jersey . 

-23 

-26 

-45 

Newark,  N.J . 

Paterson-Clif ton-Passaic,  N.J . 

-26 

-32 

-26 

-34 

-48 

-50 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

-24 

-28 

-51 

Areas2 

Pittsburgh,  Pa . 

-26 

-30 

-50 

St.  Louis,  Mo. -Ill . 

-25 

-28 

-51 

Baltimore,  Md . 

-24 

-29 

-50 

San  Francisco-Oakland,  Calif . 

-24 

-28 

-46 

-26 

-26 

-25 

-29 

-29 

-29 

-50 

-53 

-45 

U 

Chicago,  Ill . . . 

Cleveland,  Ohio . 

-25 

-31 

-51 

Cities 

Dallas,  Tex . 

-26 

-27 

-27 

-30 

-45 

Houston,  Tex . 

-31 

-46 

Detroit . 

-24 

-25 

-51 

Kansas  City,  Mo.-Kans . 

-26 

-27 

-45 

Los  Angeles . 

-25 

-28 

-42 

-26 

-26 

-47 

Note:  Sampling  variabilities  are  shown  in  table  19.  Statistics  for  the  Boston  SMSA  include  retail  stores  In  all  of  Essex,  Middlesex,  Norfolk  Counties.  See 
SMSA  definition  on  page  32. 

’Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department-store  types 
of  merchandise. 

2Por  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34, 

3 See  footnote  4  on  table  9. 
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Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


‘Preliminary  estimates. 

JFor  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34. 

3Stores  in  the  general  merchandise  (including  all  nonstores 'i ,  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
fiIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


Table  10.  Department  Store  Sales  in  Selected  Areas: 


January  1974 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Area 

1974 

1973 

Percent 

change 

Jan.  1974 
f  rom — 

|  Jan. 

Jan. 

Feb. 

Mar. 

Apri  1 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

j  Dec"' 

Jan. 

1973 

Dec . 
1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREA 

Akron,  Ohio . 

13,313 

12,750 

12,286 

15,770 

16,954 

17,582 

18,540 

16,626 

18,057 

18,050 

18,109 

23,188 

33,732 

+4 

-61 

Albany-Schenectady-Troy , 

N.  Y . 

12,141 

11,248 

10,853 

14,614 

16,071 

16,113 

z17,166 

14,408 

215 . 964 

16,496 

17,315 

21,639 

29,975 

+8 

-59 

Albuquerque,  N.  Mex . 

8,670 

*8,835 

28 ,520 

*10,704 

211 , 310 

12,475 

12,409 

11,848 

13,418 

11,945 

12,631 

14,231 

20,271 

-2 

-58 

Anaheira-Santa  Ana-Garden 
Grove,  Calif . 

43,227 

39,025 

36,764 

45 , 970 

48,684 

50,723 

(3) 

<z) 

51,711 

52,222 

53.724 

62,842 

98,587 

+11 

-56 

Asheville,  N.C . 

3  ,002 

2,861 

2,834 

3,900 

4,155 

4,179 

4,350 

4,141 

4,921 

4,160 

4,462 

5,300 

7,494 

+5 

-60 

Atlanta,  Ga . 

46,505 

43,273 

43,833 

58,245 

59,562 

60,909 

58,718 

56,664 

65,240 

60,113 

63,549 

76,408 

109,456 

+7 

-58 

Augusta,  Ga . 

4,665 

4,075 

3.725 

5,598 

5,493 

5,685 

5,902 

5,468 

5,883 

5,191 

5,839 

6,606 

10,088 

+  14 

-54 

Bakersfield,  Calif . 

5,107 

4,512 

4,580 

5,826 

6,466 

6,672 

6,685 

6,443 

7 , 065 

6,391 

7,197 

7,999 

12,792 

+13 

-60 

Baltimore,  Md . 

36,948 

36 , 800 

36,671 

45,828 

50,332 

49,442 

49,280 

42,258 

45,738 

45,373 

52,615 

64,695 

88,199 

0 

-58 

Baton  Rouge,  La . 

7,922 

7,242 

7,549 

10,030 

10,598 

10,664 

10,830 

10,331 

11,786 

9,834 

10,658 

12,379 

18.308 

+9 

-57 

Billings,  Mont . 

1  ,623 

' 1 ,283 

1,336 

1,891 

1,845 

2,266 

2,234 

1,997 

2,443 

2,286 

2,247 

2,596 

3.876 

+27 

-58 

Binghamton,  N.Y. -Pa . 

4,261 

3,474 

3,217 

4,505 

4,507 

4,424 

4,757 

4,202 

4,836 

4,600 

5,050 

6,789 

8,998 

+23 

-53 

Birmingham,  Ala . 

10,726 

210, 751 

*11,099 

13, 940 

13,487 

213 , 542 

14,647 

13,901 

15,556 

13,931 

13. 948 

16,905 

27.448 

0 

-61 

Boston,  Mass . 

44,560 

47,229 

42,151 

54,779 

58,974 

60,647 

62,793 

51,283 

57,848 

62,501 

64,485 

79,918 

117,692 

-6 

-62 

Buffalo,  N.Y . 

26,433 

25,486 

23,497 

31,841 

33,643 

34,749 

35,970 

31,599 

34.556 

36,377 

35,082 

43,970 

60,595 

+4 

-56 

Canton,  Ohio . 

6,546 

6,189 

5,886 

7,911 

8,578 

9,417 

9,168 

8,005 

9,193 

8,865 

8,871 

11,693 

16,664 

46 

-61 

Cedar  Rapids,  Iowa . 

4,977 

4,228 

4,215 

5,706 

5,603 

6,359 

6,455 

5,815 

6,778 

6,244 

6,653 

8,532 

11,307 

+  18 

-56 

Charleston,  S.C . 

5,110 

23, 873 

23 , 954 

*5,468 

*5,804 

a5 , 735 

z5 , 529 

4,961 

5,442 

4,601 

5,132 

7,094 

10.731 

+32 

-53 

Charleston,  W.  Va . 

5,086 

4,907 

5,002 

6,937 

7,326 

7,381 

7,673 

6,719 

7,564 

7,130 

7,497 

9,967 

13,585 

+4 

-63 

Chattanooga,  Tenn.-Ga . 

6,350 

5,774 

5,541 

7,862 

8,405 

8,611 

8,587 

7,785 

8,967 

8,267 

9,028 

10,544 

16,076 

+10 

-61 

Chicago,  Ill . 

143,964 

138,584 

131,865 

170,690 

181,400 

187,287 

198,852 

169,317 

184,439 

179,659 

197,516 

230,553 

327.604 

+4 

-56 

Cincinnati,  Ohio-Ky . - Ind . . .  . 

30,683 

30, 808 

28,347 

36,143 

39,451 

39,044 

40,521 

36,527 

39,018 

38,388 

40,426 

50.343 

73.514 

0 

-58 

Cleveland,  Ohio . 

44 , 769 

42,274 

40,647 

52,612 

59,016 

59,749 

58,999 

55,020 

59,096 

59,188 

63,215 

73,825 

102,648 

+6 

-56 

Columbia,  S.C . 

6,438 

5,799 

5,727 

7,991 

8,259 

8,681 

8,298 

7,673 

8,586 

7,634 

8,145 

10,252 

15,148 

+11 

-58 

Columbus,  Ohio . 

24,162 

23,559 

22,226 

29,495 

29,489 

31,748 

33,489 

29,549 

33,213 

32,223 

32,406 

40 , 696 

61,569 

+3 

-61 

Corpus  Christ! ,  Tex . 

3,897 

73,410 

23, 337 

24 , 509 

2  4 , 421 

5,829 

5,428 

5,348 

5,705 

4,569 

4,930 

*5,381 

8,671 

+14 

-55 

Dallas,  Tex . 

34,908 

32,257 

31,238 

43,449 

41,159 

45,751 

43.327 

42,298 

45.931 

40,833 

44,163 

53,636 

79,583 

+8 

-56 

Dayton,  Ohio . 

18,496 

18,656 

18,411 

23,495 

23,823 

25,515 

25 , 306 

22,526 

25 , 285 

25,749 

25,317 

31,968 

48.627 

-1 

-62 

Decatur,  Ill . 

2,878 

2,681 

2,592 

3,595 

3,628 

3,952 

4,037 

3,579 

3,949 

3,760 

3,935 

4,932 

6,412 

+  7 

-55 

Denver,  Colo . 

30,468 

29,519 

27,916 

35,310 

36,503 

40,970 

40,134 

37,062 

39,650 

38.921 

39,386 

46,023 

66,531 

+3 

-54 

Des  Moines,  Iowa . 

7,356 

6,793 

6.721 

8,490 

8,797 

9,692 

9,733 

8,995 

9,913 

9,230 

9,797 

12,382 

17.080 

+8 

-57 

Detroit,  Mich . 

96,026 

91,761 

89,143 

114,578 

120,012 

127,602 

133,389 

112,399 

118,323 

123.888 

127,965 

156,125 

217,848 

+  5 

-56 

Dubuque,  Iowa . 

2,557 

(3) 

(2> 

<3> 

3,017 

3,464 

3,507 

3.087 

3,529 

3,107 

3,369 

4,527 

6.007 

<z> 

-57 

Duluth-Superior,  Minn.-Wis.. 

4,108 

3,395 

3,012 

4,442 

4,748 

4,934 

4,893 

4.735 

6,605 

5.816 

5,713 

6,780 

9,032 

+21 

-55 

El  Paso,  Tex . 

8,254 

7,658 

7,574 

9,249 

9,903 

11,058 

9,802 

9,837 

10,964 

9,436 

11,274 

11,713 

17,121 

+8 

-52 

Erie,  Pa . 

3,846 

3,691 

3,440 

4,858 

5,301 

5,324 

5,648 

5,271 

5,199 

5,128 

5,522 

7,412 

9,332 

+  4 

-59 

Eugene,  Oreg . 

2,459 

2,478 

2,533 

3,341 

3,267 

3,319 

3,678 

3,230 

3.760 

3,490 

3,186 

3,880 

5,511 

-1 

-55 

Fargo-Moorhead,  N.  Dak. -Minn. 

2,209 

1,844 

1,772 

2,392 

2,372 

2,686 

2,565 

2,275 

3,674 

3,291 

3,331 

3,823 

r5 , 41 5 

+20 

-59 

Flint,  Mich . 

8,715 

8,991 

9,065 

11,031 

13,228 

13,717 

13,242 

11,523 

12,611 

12,820 

12,478 

16,066 

24.403 

-3 

-64 

Fort  Smith,  Ark.-Okla . 

1 ,773 

*1,620 

*1,647 

2 2, 167 

*2,278 

z2. 463 

z2 , 451 

z2 , 340 

2.618 

2,278 

2,464 

2.791 

4,268 

+9 

-58 

Fort  Wayne,  Ind . 

7,872 

7,798 

7,327 

9,985 

10,494 

10,866 

11,482 

10,573 

11,512 

10,485 

11,197 

14,421 

18,505 

+1 

-57 

Fort  Worth,  Tex . 

17,533 

16,179 

15,733 

20,685 

21,028 

23,605 

21,838 

20,586 

24.030 

20,558 

21,780 

25.935 

41,670 

+8 

-58 

Fresno,  Calif . 

9,254 

z7 , 908 

7,558 

9,087 

10,074 

10,945 

10,898 

10,250 

11,489 

11,456 

11,300 

13,107 

19,  923 

+17 

-54 

Gary-Haramond-East  Chicago, 

Ind . 

10,254 

10,197 

9,818 

13,097 

14,407 

14,937 

15,620 

12,975 

14,317 

14,482 

14,724 

17,543 

26.781 

+1 

-62 

Grand  Rapids,  Mich . 

6  ,808 

7,043 

6,465 

9,021 

9,374 

9,716 

10,506 

8,758 

9,766 

10,024 

9,652 

11,788 

16,265 

-3 

-58 

Great  Falls,  Mont . 

1,190 

1,097 

1,146 

1,556 

1,572 

1,741 

1,643 

1,565 

2,084 

1,743 

1.764 

2,050 

2,878 

+8 

-59 

Green  Bay,  Wis . 

4,099 

3,563 

3,697 

5,282 

5,352 

5,543 

5,668 

4,965 

5,860 

5,401 

5.876 

7,444 

9,815 

+15 

-58 

Greenville,  S.C . 

4,578 

24, 057 

24 , 115 

*5,805 

6,263 

6,176 

6,129 

5,719 

6,391 

5,701 

6,179 

7,335 

11,103 

*+13 

-59 

Greensboro-Winston-Salem- 
High  Point,  N.C . 

7,457 

6,706 

6,754 

9,680 

10,510 

10,626 

10,636 

9,587 

11,025 

10,042 

11,113 

13,455 

19,824 

+11 

-62 

Hartford,  Conn . 

13,752 

13,309 

12,168 

15,709 

18,389 

16,409 

18,006 

15,931 

16,195 

18,344 

18,402 

<3) 

c3) 

+3 

(3) 

Honolulu,  Hawaii . 

19 ,768 

18,566 

18,037 

21,412 

20,767 

22,173 

22,746 

25,067 

24,358 

21,676 

22.259 

24.983 

39,058 

+6 

-50 

Houston,  Tex . 

57,243 

53,483 

50,792 

65,315 

65 , 900 

72,145 

66,465 

67,754 

75,242 

64,820 

70.754 

80.540 

124,437 

+  7 

-54 

Indianapolis,  Ind . 

24,167 

24,489 

23,036 

30,609 

33,189 

33,102 

32.279 

29,470 

33,421 

32.370 

33,418 

42.616 

59,935 

-1 

-60 

Jackson,  Mich . 

2,666 

2,769 

2,641 

3,446 

3,832 

4,259 

4,495 

3,841 

4,028 

3,719 

3,698 

4,827 

7.012 

-4 

-62 

Jackson,  Miss . 

4,213 

3,300 

3,241 

4,634 

4,591 

4,923 

5,032 

4.753 

5,741 

5,100 

5,252 

6,633 

9,909 

+28 

-57 

Jacksonville,  Fla . 

12,379 

10,562 

10,414 

13,841 

14,339 

14,751 

15,074 

13,954 

15,057 

13,903 

15,350 

17,421 

27,987 

+17 

-56 

Kalamazoo,  Mich . 

2,663 

(3) 

i3) 

<3> 

<3> 

<3) 

(z> 

3,618 

3,938 

3,794 

3,825 

4.797 

6,946 

i3) 

-62 

Kansas  City,  Mo.-Kans . 

22,956 

22,049 

21,374 

28,105 

29,791 

32,680 

31.551 

29.716 

32,458 

30,296 

31,401 

38,337 

57,569 

+4 

-60 

Knoxville,  Tenn . 

8,567 

7,480 

7,265 

10,191 

10,678 

10,859 

11,205 

10,253 

11,209 

11,189 

11,374 

14.952 

22,658 

+15 

-62 

Lancaster,  Pa . 

4,883 

4,922 

4,582 

6,013 

6,331 

6,650 

6,585 

5,730 

6,389 

6,040 

6,448 

8,618 

12,129 

-1 

-60 

Lansing,  Mich . 

10,313 

11,113 

9,146 

11,687 

12,252 

13,189 

13,886 

12,294 

12,854 

13,655 

13,485 

15,533 

22.164 

-7 

-53 

Lexington-Fayette,  Ky . 

5,938 

5,167 

4,912 

6,746 

7,289 

7,601 

7,698 

7,151 

7,819 

7,043 

7.934 

9,860 

14,211 

+15 

-58 

Lincoln,  Nebr . 

5,043 

4,237 

4,125 

5,595 

5,387 

6,056 

5,695 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+19 

-49 

Little  Rock-North  Little 

Rock,  Ark . 

6,674 

5,602 

5,833 

7,929 

8,255 

9,376 

9,062 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+19 

-58 

Los  Angeles- Long  Beach, 

Calif . 

157,645 

140,288 

133,626 

166,009 

173,990 

182,737 

193,786 

175,115 

181,851 

183,765 

191.784 

225,484 

340,146 

+12 

-54 

Louisville,  Ky.-Ind . 

1 8 , 520 

17,994 

17,770 

23,515 

25,246 

26,150 

25 , 640 

22,454 

24,511 

22,895 

25,282 

32 . 800 

45,365 

+3 

-59 

Lowell,  Mass . 

*2,827 

*2,277 

22 , 148 

23,049 

23, 172 

2 3, 309 

*3,548 

22 , 892 

*3,288 

23 , 149 

23 , 023 

4,501 

27 ,034 

*+27 

-59 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  January  1974 — Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Area 

1974 

1973 

Percent 

change 

Jan.  1974 
f  rora — 

Jan. 

Jan.  | 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

Jan. 

1973 

Dec . 
1973 

STANDARD  METROPOLITAN 

STATISTICAL  AREA--Con . 

Lynchburg,  Va . 

1,939 

<‘) 

(‘) 

22 , 592 

2,922 

2,714 

3,014 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

C) 

-64 

Macon,  Ga . 

3,724 

3,515 

3,409 

4,967 

5,322 

5,352 

5,302 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+6 

-62 

Memphis,  Tenn.-Ark . 

17,866 

18,714 

18,000 

23,555 

23,948 

25,764 

23,192 

20,858 

23,708 

21,005 

22,520 

27,349 

41.373 

-5 

-57 

Miami,  Fla . 

35,400 

36,496 

35,081 

42,607 

40,484 

39,836 

41,378 

38.678 

40.790 

37,632 

41.725 

46,769 

72,474 

-3 

-51 

Milwaukee,  Wis . 

34,755 

32,836 

30,739 

39,043 

39,223 

42,911 

45,136 

38,163 

41,925 

41,648 

43,579 

53,932 

76,859 

+6 

-55 

Minneapol is-St .  Paul,  Minn.. 

51,069 

47,251 

49,669 

62,283 

63.985 

66,644 

67 , 686 

57,986 

66,102 

65,440 

71,991 

81,212 

108.300 

+8 

-53 

Mobile,  Ala . 

5,247 

5,130 

I.M  J 

6,733 

7,017 

7,420 

7,444 

7,188 

7,001 

6,306 

6,948 

8.129 

11,142 

+2 

-53 

Montgomery,  Ala . . 

4,606 

4,399 

4,087 

5,447 

5,556 

5,855 

5,829 

5,570 

6.142 

5,546 

5,790 

7,095 

11,082 

+  5 

-58 

Muncie,  Ind . 

1,892 

1 , 810 

1,588 

2,166 

2,270 

2,399 

2,846 

2 . 465 

2,811 

2,671 

2,572 

3,411 

5,137 

+5 

-63 

Muskegon-Muskegon  Hts .  ,  Mich. 

1,509 

1,454 

1,488 

1,989 

2,074 

2,390 

2,411 

2,067 

2,383 

2,445 

2,307 

2,897 

3.987 

+  4 

-62 

Nassau-Suf folk ,  N.Y.4 . 

60,417 

64,436 

59.014 

69,998 

76.508 

80.549 

86,460 

70.670 

74.481 

80.230 

79,357 

99,671 

155,944 

-6 

-61 

New  Orleans,  La . 

18,706 

17,034 

17,084 

21,384 

23,523 

23,669 

22 , 906 

23,781 

23,537 

20 , 235 

24,176 

26.443 

38,691 

+10 

-52 

New  York,  N.Y.S . 

144,494 

136,077 

125,143 

144,092 

156,177 

168,981 

172.487 

137,227 

142,963 

165,119 

178,816 

T209,490 

*307,190 

+6 

-53 

Newark  ,  N.  J . . . 

25,253 

26,324 

23,820 

29,100 

30,415 

32,142 

32,443 

26,755 

28,282 

31,467 

32,067 

40,571 

61,117 

-4 

-59 

Newport  News-Hampton ,  Va.... 

6,452 

25 , 432 

25 , 61 9 

27 , 219 

7.480 

7,799 

8,019 

7.376 

8.167 

7,414 

7,726 

10,183 

14,694 

+19 

-56 

Norfolk- Portsmouth ,  Va...... 

12,353 

11,332 

11,390 

15,801 

16,739 

17.304 

17,580 

16,355 

17,163 

15,572 

17,404 

19,623 

28,598 

+9 

-57 

Oklahoma  City,  Okla . 

13,181 

11,397 

12,017 

14,804 

14,797 

16,511 

16,092 

15,680 

17,080 

15,459 

15,583 

20,326 

30,364 

+16 

-57 

Omaha,  Nebr.-Iowa.. . 

11,743 

11,078 

10,872 

14,338 

14,928 

16,045 

15,384 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+6 

-56 

Orlando,  Fla . 

14,812 

12,721 

12,635 

17,049 

16,331 

17,919 

17,883 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

+16 

-52 

Pa terson-Cl if  ton- Passaic, 

N.  J . 

30,420 

29,469 

27.766 

34,115 

36,206 

38,863 

39.319 

33,572 

35,337 

38.876 

39,565 

50,648 

71,959 

+3 

-58 

Peoria ,  Ill . . 

7,190 

6,219 

6,037 

7,886 

8,025 

8,716 

9.387 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

+16 

-54 

Philadelphia,  Pa.-N.J . 

80,142 

70,177 

67,976 

89,002 

96,221 

98,016 

93,959 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

+14 

-58 

Phoenix,  Ariz . 

27,356 

26,213 

24,631 

30.312 

30,148 

33,650 

31,304 

29,039 

32,522 

30,286 

35,033 

40,774 

*62,159 

+4 

-56 

Pittsburgh,  Pa . 

45,235 

41,201 

40,217 

56,429 

58,610 

57,170 

60,420 

50,343 

57,768 

57,421 

59,106 

78,608 

100,516 

+10 

-55 

Portland,  Maine . 

3,339 

3,044 

2,955 

4,414 

4,560 

4,752 

5, 286 

4,805 

5,393 

4,880 

5,047 

6,438 

9,  136 

+10 

-63 

Portland,  Oreg.-Wash . 

16,276 

14,742 

14.528 

18,991 

19,651 

20,225 

19,544 

18,328 

<3) 

21,045 

21,161 

25.794 

38,491 

+10 

-58 

Providence- Paw tucket- 
Warwick,  R. I. -Mass . 

12,703 

12,814 

12,217 

16,563 

18,543 

19,432 

21,358 

16,804 

17,934 

18,343 

18,693 

24,844 

36,565 

-1 

-65 

Raleigh ,  N.C.  .  .  . 

5,346 

25 , 367 

“5 , 146 

27 , 221 

7,011 

7,347 

6,825 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

20 

-61 

Reading,  Pa . 

4,856 

5,173 

4,952 

6.789 

7,541 

7,055 

7,398 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

-6 

-62 

Richmond.  Va . 

12,578 

11,402 

11,155 

14.984 

15,827 

16,135 

15,915 

14,339 

16,532 

15.830 

16,887 

21,536 

29,893 

+10 

-58 

Roanoke,  Va . 

3,932 

23 , 697 

“3 . 468 

4,798 

5,246 

“5,165 

5,192 

2 4, 992 

5,587 

5,155 

5,563 

7,727 

10,293 

+6 

-62 

Rochester,  N.Y . 

13,973 

13,904 

12,683 

16,939 

18,105 

17,515 

17,495 

14,981 

16,297 

16.774 

17,594 

21,968 

33,076 

0 

-58 

Sacramento,  Calif . 

18,804 

2 16 , 288 

15,622 

19,516 

20,818 

22,371 

22.364 

21,306 

25,016 

23,208 

25,219 

28.086 

41,546 

+15 

-55 

St.  Joseph.  Mo . 

2,225 

2,105 

2,106 

2,608 

2.837 

3,119 

3,037 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+6 

-62 

S  t .  Lou is.  Mo . -  1 1 1 . 

47,472 

44,985 

43,232 

56,534 

57,709 

63,930 

59,687 

51,763 

60,056 

56.346 

65,032 

78,039 

105,811 

+6 

-55 

Salem,  Oreg .  ... 

3,035 

3,102 

2,773 

3,559 

3,658 

3,799 

3.875 

3,537 

4,650 

4.091 

3,879 

4,491 

6,350 

-2 

-52 

Salt  Lake  City,  Utah . 

10,109 

8,770 

9.008 

12,048 

12,326 

13,081 

12, 997 

12,151 

15,064 

13,387 

13.233 

17,757 

26.096 

+15 

-61 

San  Antonio,  Tex . 

20,615 

219 , 092 

218 , 298 

223 . 971 

223.145 

2 25 , 859 

2 24, 361 

223 , 854 

26,691 

23,598 

25,761 

29,074 

41.630 

+8 

-50 

San  Bernardino-Riverside- 
Ontario,  Calif . 

20,638 

16,951 

16,399 

19,866 

21,835 

22,425 

23,269 

21,131 

22,492 

22,990 

25,588 

29.781 

46,831 

+22 

-56 

San  Diego,  Cal  if . . 

37,320 

31,947 

30,534 

37,764 

38,533 

40,562 

42.747 

41 , 298 

42,554 

41,382 

42,129 

49. 116 

74,186 

+17 

-50 

San  Francisco-Oakland,  Calif. 

70,590 

65,861 

60,875 

74,104 

76.157 

80 , 007 

81,190 

78.604 

84,634 

77,803 

80,431 

96.430 

145,518 

+7 

-51 

San  Jose,  Calif . 

27 , 541 

25,226 

24,365 

29.519 

30,636 

31.668 

33,433 

29,811 

32,864 

33,448 

32.785 

38.743 

59,802 

+9 

-54 

Savannah,  Ga . 

2,897 

2,705 

2,673 

3.713 

3 , 950 

4,145 

4,148 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

+7 

-58 

Scranton,  Pa . 

3,879 

3,216 

3,162 

4,435 

4,767 

4,792 

4.587 

4.223 

5,062 

5,030 

5.270 

7,021 

9,181 

+21 

-58 

Seattle-Everett,  Wash . 

28,323 

26,427 

25,378 

32,399 

31,898 

34,117 

33,412 

32,290 

40,299 

35.918 

36,598 

44.441 

67.111 

+7 

-58 

Shreveport,  La . 

4,292 

4,219 

2 3, 984 

5,160 

5,322 

6,000 

5,521 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+2 

-55 

Sioux  Citv,  Iowa-Nebr . 

3,141 

2,792 

2,706 

3,626 

3,609 

4,033 

3,952 

3,691 

4,173 

3,778 

3,930 

4,659 

6,763 

+12 

-54 

Sioux  Falls,  S.  Dak . 

2,612 

1,965 

2,052 

2,870 

2.802 

3,063 

3,334 

2,886 

3,572 

3,256 

3,222 

3,988 

5,249 

+33 

-50 

South  Bend,  Ind .  . 

5,575 

4,856 

4,307 

5,974 

6,311 

6,828 

7,120 

6,197 

<») 

(3) 

7,489 

9,363 

12.850 

+15 

-57 

Spokane,  Wash . 

6,786 

6,147 

6,320 

8,068 

8,465 

8,859 

8,576 

8,263 

9.789 

8,985 

9.  918 

10,955 

16,391 

+10 

-59 

Springfield ,  Ill . . . 

2,896 

3,162 

2.889 

3,843 

3.981 

4.179 

4,304 

3,774 

4,116 

3.863 

4,001 

4,738 

6,295 

-8 

-54 

Springfield,  Mo . 

3,901 

“4,006 

4,021 

5,094 

5,145 

5,760 

5,657 

5.352 

6,246 

5,428 

5,727 

6,612 

2 9, 007 

-3 

-57 

Springfield,  Ohio . 

2,768 

2,834 

2,592 

3,206 

3,556 

3,461 

<“> 

3.994 

4,162 

4,072 

4,115 

5,009 

8,272 

-2 

-67 

Stockton,  Calif . 

5,673 

“5,427 

4,867 

6,073 

6,364 

6,839 

7,017 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

2+5 

-52 

Syracuse,  N.Y . 

8,147 

8,017 

7,501 

10,408 

10,948 

10,529 

11,318 

10,095 

10,788 

11,054 

11,292 

14,467 

20 , 220 

+2 

-60 

Tacoma,  Wash .  . 

6,872 

6,505 

6.320 

8,114 

8,417 

8,770 

8,521 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+6 

-59 

Tampa-St.  Petersburg,  Fla... 

31,471 

27.852 

27 , 883 

34,108 

33,661 

33,350 

33.763 

30.673 

32,829 

30,133 

34,594 

40 . 605 

62,421 

+13 

-42 

Toledo,  Ohio-Mich . 

18,636 

17,607 

16,607 

23,049 

23,494 

24,494 

25,633 

22,353 

24,578 

24,888 

24,869 

30,847 

45,346 

+6 

-59 

Topeka ,  Kans .  . 

3,394 

3,348 

3,237 

4,386 

4,517 

4,909 

4,759 

4,666 

4,968 

4,508 

4,608 

5,473 

7.999 

+1 

-58 

Trenton,  N.J . 

4,106 

4,337 

3,882 

4,617 

5,214 

5,434 

6,217 

4,953 

4,854 

4,823 

5,305 

6.173 

10,686 

-5 

-62 

Tucson,  Ariz . 

9,167 

9,187 

8.828 

10,983 

210, 947 

11,772 

11.473 

2 10 , 790 

12,184 

10,948 

12,035 

13.926 

21,001 

0 

-56 

Tulsa,  Okla . 

2 9, 035 

28 , 281 

28 ,097 

211,110 

211 , 364 

212, 418 

212, 134 

211 , 693 

2 13 , 228 

211 ,702 

“12,274 

214 , 432 

2 20, 845 

2 +9 

-57 

Utica-Rome,  N.Y . 

3,375 

2,981 

2,969 

3,  945 

4,452 

4,233 

4,452 

4,111 

4,334 

4,147 

4,590 

5,602 

7,969 

+13 

-58 

Waco,  Tex . 

3,226 

2,852 

2,848 

3,657 

3,892 

4,159 

4,043 

3,864 

4,408 

3,569 

3.795 

4,658 

7,043 

+13 

-54 

Washington.  D.C.-Md.-Va . 

70,146 

67,220 

65,965 

80,354 

86,818 

91 , 603 

90,233 

78.497 

87 , 385 

85,247 

95.081 

107,416 

151.703 

+4 

-54 

Waterloo,  Iowa . 

3,500 

3,026 

2,926 

3,997 

3,904 

4,439 

4,543 

4,133 

4.679 

4,163 

4,451 

5,659 

7,869 

+16 

-56 

Wheeling,  W.  Va . -Ohio ...... . 

2 2, 067 

22, 100 

2,045 

2  2 . 71 1 

22 , 81 2 

2 2, 878 

23, 047 

“2,591 

z2, 984 

22, 908 

z2, 893 

23 , 865 

“5,429 

2 -2 

-62 

5,494 

5,287 

5,217 

7,110 

7,118 

8,085 

7.382 

6,914 

7.810 

7,378 

28.071 

29 , 756 

“14,131 

+11 

-57 

Wi lkes-Barre-Hazelton,  Pa... 

5,020 

5,507 

6,807 

7,094 

7,443 

7.115 

6,231 

6,961 

6,940 

7,176 

9,924 

13,104 

-9 

-62 

Worcester.  Mass . 

4,771 

4,949 

4,642 

6,043 

6,696 

6,527 

6,805 

5,557 

6,215 

6,619 

6,429 

8,299 

12,222 

-4 

—fa  1 

Youngstown-Warren,  Ohio . 

10,551 

10,466 

10,037 

12,520 

13,697 

14,014 

15,016 

13,227 

14,652 

14,060 

14, 192 

18,840 

27,636 

+1 

-62 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  January  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


CITIES 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport ,  Conn . . . 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson ,  Kans .... 

Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y.  . . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va... 
Pasadena,  Calif . 

Port  Huron,  Mich . 

Portsmouth,  Ohio . 

Quincy,  Ill . 

Quincy,  Mass . . 

Rapid  City,  S.  Dak... 


Rochester 

Rochester 

St. 

St. 

Paul , 

Minn . 

San 

Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 

Walla  Walla,  Wash.... 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio.... 

Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCEIJjANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . . 
Bristol -Kingsport -Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland -Hagerstown ,  Md... 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown ,  W.  Va . . 
Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif. 


Note:  Sales 
in  this  report. 


Tho„  '  7“  “*  7  xw.aicu  wii.mii  department  stores  of  mail  order  firms  are  excluded  from  the  department  store  statistics  shown 

rney  are  included  in  the  statistics  tor  mail  order  houses  (department  store  merchandise)  published  in  the  Monthly  Retail  Trade  Report. 

Revised. 

‘Not  shown  because  of  inadequate  response.  2Data  are  shown  even  though  response  i 
available.  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York, 

Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf f oik  SMSA  will  result 

Management  and  Budget. 


1974 

1973 

Percent 

change 

Jan.  1974 
from — 

1  Jan . 

Jan. 

Feb. 

Mar . 

April 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

Jan . 

1973 

Dec . 
1973 

385 

321 

338 

455 

447 

493 

509 

502 

553 

522 

515 

610 

-*-20 

-52 

1,776 

1  ,686 

21 ,655 

2,365 

2,472 

2,684 

2,828 

2,453 

2,685 

2,61  7 

2,494 

3 , 093 

4,734 

+5 

-62 

1,064 

1,103 

1,011 

1  ,328 

1  ,359 

1  ,403 

1 ,449 

1 ,401 

1  ,681 

1 ,480 

1,51 1 

1  ,688 

2,380 

-4 

2,850 

2,741 

2,489 

3,380 

3,424 

3,551 

3,756 

3,214 

3  ,476 

3,619 

3,728 

4  ,932 

6 ,985 

+ 4 

7,739 

8,270 

7,486 

9,891 

10,646 

10,151 

10,589 

9,117 

9,951 

10,712 

10,268 

12,744 

17,260 

-6 

-55 

2,010 

1 ,921 

1  ,908 

2,209 

2,248 

2,340 

2,718 

2,254 

2,328 

2,684 

2,613 

2,711 

4,091 

+5 

1,695 

1  ,605 

1  ,573 

2,268 

2,337 

2,516 

2,619 

2,219 

2,4  71 

2,272 

2,408 

3,110 

+6 

3,243 

2  2 , 580 

*2 , 713 

23 , 442 

3 ,441 

3,492 

3  ,557 

3  ,385 

3,553 

3,141 

3,282 

3,659 

5,919 

+26 

-45 

(’  ) 

(‘  ) 

(‘  ) 

(l  ) 

(l  ) 

(‘  ) 

938 

1  ,012 

1  ,415 

1  ,226 

1  ,507 

( 1  ) 

-58 

3,790 

4,022 

3,864 

5,234 

5,687 

5,822 

6,152 

5,184 

5,702 

5,082 

5,283 

6,066 

8,869 

-6 

-57 

1,114 

983 

922 

1  ,264 

1  ,322 

1  ,484 

1,588 

1  ,401 

1  ,619 

1  ,543 

1  ,531 

1 ,760 

+  13 

1,535 

2 1,109 

21  ,078 

21  ,287 

21  ,692 

21 ,816 

21 ,804 

1  ,872 

2,049 

1  ,882 

1  ,867 

2,197 

2  +38 

-57 

1,712 

1 ,716 

1  ,611 

2,344 

2,396 

2,439 

2,552 

2,318 

2,389 

2,241 

2,444 

3,289 

5,019 

0 

-66 

2,521 

2,341 

2,283 

3  ,084 

3,363 

2  3 ,361 

3  ,352 

2,894 

3,444 

3,207 

3 ,46  7 

4  ,976 

7,538 

+8 

-67 

2  947 

(‘  ) 

2  876 

21 ,103 

21 ,120 

21 ,218 

21  ,234 

2 1,1 88 

21  ,262 

21  ,239 

21  ,247 

1,526 

2  2 , 083 

(‘) 

2-55 

1,062 

909 

853 

1  ,153 

1 ,118 

1  ,250 

1  ,267 

1  ,289 

1  ,536 

1  ,326 

1  ,316 

1  ,573 

2,315 

+  17 

-54 

1  ,230 

1  ,322 

1  ,724 

1,741 

1,742 

1  ,817 

1,798 

2,072 

1  ,786 

2,013 

2,327 

3,227 

+3 

-67 

1,736 

1,556 

1  ,448 

2,149 

2,047 

2,298 

2,432 

2,122 

2,541 

2,307 

2,193 

2,757 

4,052 

+12 

-57 

6,519 

6,314 

6,048 

7,653 

7,543 

7,826 

8,240 

7,671 

2 8, 034 

2  7 ,955 

2 8, 087 

29 ,3  77 

13, 620 

+3 

-52 

6,752 

7,004 

6,849 

9,014 

9,539 

9,987 

8,998 

8,140 

8,602 

7,797 

8,996 

10,585 

14,291 

-4 

-53 

835 

86  7 

773 

1  ,063 

1  ,102 

1 ,104 

1  ,074 

1  ,011 

1  ,144 

1  ,121 

1 ,150 

1  ,426 

1  ,836 

-4 

-55 

9,933 

9,367 

9,644 

11,254 

10,984 

11,779 

11 ,589 

10,168 

11  ,393 

11 ,581 

13,492 

14,906 

18,425 

+6 

-46 

1,170 

1 ,137 

1  ,600 

1  ,638 

1  ,881 

1  ,881 

1,709 

2,097 

2,042 

2,078 

2,187 

2.951 

+  13 

-55 

121,143 

111 ,833 

102,828 

116,768 

126,827 

137,428 

138,637 

110,208 

114,844 

133,928 

146,794 

1 70,914 

246.825 

+8 

-51 

6,818 

6,043 

7,104 

7,033 

7,774 

7,326 

6,088 

6,499 

7,404 

7,567 

8,813 

13  ,291 

-13 

-55 

1,935 

1 ,636 

1,742 

2,173 

2,311 

2,453 

2,655 

2,389 

2,536 

2,558 

2,587 

3,193 

4,531 

+  18 

-57 

6  ,902 

6,511 

8,158 

8,343 

8,588 

8,610 

9,161 

9,240 

7,948 

8,188 

9,547 

+3 

-52 

1,345 

933 

998 

1  ,335 

(3) 

1,709 

1  ,818 

1  ,592 

1  ,857 

1  ,643 

1 , 772 

2,271 

+44 

-63 

1,991 

1  ,985 

2,722 

2,818 

2,83  7 

3,426 

2,778 

3,115 

2 , 733 

2.8R7 

3 ,798 

-3 

-63 

6,364 

5,993 

7,518 

7,874 

7,705 

8,281 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

+7 

-54 

1,218 

1  ,290 

1  ,168 

1  ,664 

1  ,806 

1  ,830 

1  ,972 

21 ,716 

1  ,959 

1  ,907 

1  ,922 

2,419 

3  ,323 

-6 

-63 

783 

2  762 

760 

985 

1  ,034 

1  ,095 

1 ,177 

1  ,086 

1 ,186 

1 ,104 

1  ,237 

1  ,593 

2 2 ,331 

1,173 

1 ,004 

1 ,003 

1  ,430 

1  ,440 

1  ,543 

1  ,598 

1  ,397 

1  ,588 

1  ,575 

1  ,665 

2,214 

2,921 

1,773 

21 ,899 

21 ,760 

2  2 , 43  7 

2  2 , 73  7 

2  2 ,81 5 

3,010 

2,578 

3,242 

2,819 

2,795 

23 , 1 53 

4,617 

-7 

1,302 

1,254 

1,156 

1  ,428 

1  ,634 

1  ,864 

1  ,908 

1,956 

2,054 

1  ,896 

1  ,811 

2,068 

2,908 

+4 

-55 

2,634 

2,202 

2,300 

3,024 

3,063 

3,436 

3,533 

3,113 

3,731 

3,241 

3,665 

4,416 

5,872 

+20 

5,905 

6,394 

5,785 

7,457 

7,669 

7,335 

7,125 

6,502 

6,644 

6,985 

7,543 

9,312 

13 ,096 

-8 

-55 

1,076 

985 

949 

1  ,406 

1  ,565 

1  ,560 

1  ,603 

1  ,477 

1  ,568 

1  ,444 

1  ,561 

1  ,823 

+9 

12,591 

13,073 

12,273 

16,076 

16,519 

17,509 

16,423 

14,150 

16,050 

15,256 

17,454 

20,182 

25,916 

-4 

-51 

6,179 

7,152 

9,000 

9,488 

9,723 

9,963 

8,629 

10,208 

10,214 

10,781 

12,451 

15,981 

+20 

-54 

16,620 

16,158 

14,276 

17,559 

17,428 

18,088 

17,700 

17,318 

19,221 

17,564 

17,864 

21 ,400 

30,063 

+3 

15,945 

15,620 

14,618 

18,601 

17,910 

18,512 

18,345 

17,441 

22,082 

19,834 

20,579 

24  ,653 

36,467 

+2 

2,101 

21  ,947 

21 ,943 

2  2  ,691 

2,962 

2,931 

2,877 

2,684 

2,900 

2,582 

2,856 

3  ,361 

4,887 

2  +8 

4,181 

3,999 

3,622 

4,918 

5,057 

4,800 

5,219 

4,678 

5,017 

5,155 

5,436 

6,742 

9,108 

+5 

874 

577 

545 

710 

722 

775 

762 

820 

899 

770 

780 

1  ,342 

1,758 

+51 

-50 

409 

338 

328 

505 

465 

547 

507 

491 

576 

503 

555 

561 

796 

+21 

1,575 

1,374 

1  ,398 

2,011 

1  ,923 

2,089 

2,096 

2,095 

2,348 

2,352 

2,375 

2,533 

3  ,648 

+15 

2,084 

1,915 

1 ,782 

2,329 

2,531 

2,434 

2,501 

2,204 

2,388 

2,530 

2,571 

3,439 

5,043 

+9 

-59 

4,770 

4,770 

4,361 

5,725 

6,012 

5,403 

5,234 

4,353 

4,908 

5,233 

6  ,355 

7,639 

9,214 

0 

12,158 

12,945 

11 ,405 

13 ,723 

14,381 

14,633 

13,859 

11 ,795 

13,611 

15,270 

15,921 

20,491 

27,468 

-6 

23,165 

22,941 

22,741 

26,479 

27,480 

26,715 

26,671 

23,961 

27,319 

24,980 

30,149 

35,788 

46,445 

+1 

-50 

7,169 

6,131 

7,949 

8,930 

9,263 

6,891 

7,800 

8,658 

8,745 

10,256 

11 ,475 

14,228 

+13 

-43 

7,984 

6,969 

5,874 

6,486 

7,456 

7,426 

8,504 

7,391 

7,219 

7,416 

8  ,316 

10,743 

14,805 

+15 

-46 

3 , 226 

3,005 

2,805 

3,533 

3 ,573 

3,611 

3,400 

4,184 

3 ,576 

3  ,310 

3,560 

4,349 

6  ,910 

+7 

-53 

12,072 

11,159 

13,708 

14,659 

15,005 

11 ,736 

11 ,712 

11 ,871 

14,735 

15,905 

21 ,831 

25,474 

+8 

-49 

10,409 

9,726 

12,945 

13,499 

12,471 

13  ,306 

10,197 

12,150 

13 ,108 

13,778 

18,317 

21 ,469 

+8 

-47 

6 , 567 

7,078 

6,972 

7,942 

8,736 

9,794 

7,627 

6,696 

7,028 

7,322 

8,760 

9,452 

13,602 

-7 

-52 

22,012 

20,416 

19,195 

23 ,664 

24,612 

26,101 

26,373 

25,719 

26  ,914 

24,576 

25,248 

30,668 

48,338 

+8 

-54 

2,140 

2,034 

2,671 

2,724 

2,966 

2,853 

2,912 

3,526 

3,171 

3,298 

3,688 

+  11 

-57 

34,284 

30,746 

41 ,056 

44,593 

46,014 

48,934 

39,488 

44,237 

47,231 

48,564 

59,427 

90,224 

-5 

-64 

3,770 

3,257 

3,167 

4,564 

4,742 

5,007 

5,188 

4,413 

5,052 

4  ,553 

4,928 

6  ,020 

+16 

-59 

33,042 

30,690 

40,639 

43 ,412 

45,294 

49,831 

40,978 

42,638 

42,291 

46,086 

50,826 

71 , 707 

-1 

-54 

13,382 

11,788 

11 ,032 

13,526 

14,098 

15,056 

15,622 

15,518 

16,584 

14,911 

15,898 

19,169 

28.994 

+  14 

-54 

2,491 

2,346 

3  ,384 

3,475 

3,433 

3,686 

3,368 

4,122 

3,577 

4,012 

5,166 

7.249 

+6 

-64 

10,584 

11,379 

11 ,391 

15,074 

16,686 

16,890 

16,668 

13 ,655 

16,527 

16,429 

16,588 

23  ,350 

-7 

-66 

12, 558 

12,053 

11,029 

14,165 

14,894 

2 1 5 , 519 

16,814 

14,266 

15,021 

16,290 

16,707 

21 ,068 

31 .098 

+4 

-60 

1  ,092 

1  ,061 

1  ,453 

1  ,442 

1  ,458 

1  ,560 

1  ,567 

1  ,657 

1  ,456 

1  ,508 

1  ,813 

2.449 

+2 

-55 

27,988 

29,522 

36,358 

37,112 

38,732 

39 , 004 

33,741 

38,450 

38,252 

43 , 073 

4  7 , 708 

62,678 

+7 

-52 

240 , 844 

241 ,131 

36,845 

2  44 ,387 

2  48 , 457 

2 50, 932 

2  54, 471 

2 43  ,662 

2  46 ,577 

2  51  ,635 

2 52, 652 

266 , 792 

102,601 

-1 

-60 

67 , l02 

56 ,817 

75,294 

81  ,562 

83 ,011 

82,223 

68,473 

75,420 

83,526 

86,628 

115,355 

166,955 

+  15 

-60 

12,445 

13,472 

16,869 

17,575 

18,056 

18,302 

15,623 

18,151 

18,103 

19,497 

22,371 

+9 

-55 

19 ,83C 

18,832 

17,917 

21  ,928 

21,864 

23 ,572 

24 , 733 

22,080 

23,148 

23,013 

24,889 

28,712 

42,850 

-54 

20,521 

18,500 

22,498 

24,172 

26,094 

27,595 

22,046 

22,941 

25,650 

26,330 

32,214 

-7 

-62 

' 

6  ,386 

6,130 

7,644 

8,363 

8,709 

8,820 

7,477 

7,745  1 

7,964 

8,964 

9,768 

14,085 

+6 

-52 

is  below  the  usual  standard  for  publication.  3Revised  figures  not 

N.Y.  SMSA.  s Includes  New  York  City,  Rockland  and  Westchester 

the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  January  1974 


A 


rea 


Number 

of 


Area 


Number 


of 


Area 


Number 

of 


stores 


stores 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


STANDARD  METRPOPLITAN 
STATISTICAL  AREA— CON. 


CITIES 


Akron ,  Ohio . . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif.... 


33 

33 

14 

61 


Lynchburg ,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami ,  Fla ...... 


12 

34 

55 


Aberdeen,  S.  Dak.. 
Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


3 

4 


6 

14 


Asheville ,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . . . 

Bakersfield,  Calif 


10 

66 

12 

12 


Milwaukee,  Wis .  . 

Minneapol is-St .  Paul,  Minn 

Mobile,  Ala . 

Montgomery,  Ala . 


54 

55 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Ok la . 

Ga  ry ,  I  nd . . 


Bal timore ,  Md . . 

Baton  Rouge,  La . . . . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


69 

18 

5 

15 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich.. 

Nassau-Suf f oik ,  N.Y.1 . 

New  Orleans ,  La . . . 


Grand  Forks,  N.  Dak 

Greeley,  Colo . 

Hage  rs  town ,  Md . 

Huntington,  W.  Va . . 
Hutchinson,  Kans . . . 


Birmingham,  Ala 
Boston ,  Mass . . . 
Buffalo,  N.Y... 
Canton,  Ohio... 


Cedar  Rapids,  Iowa. . 

Charleston,  S.C... . 

Charleston,  W.  Va . 

Chattanooga ,  Tenn . -Ga . . . 

Chicago ,  Ill .  ... 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . . 

Columbia ,  S.C .  . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Til. . . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn . -Wis ... . 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo-Moorehead ,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Bay ,  Wis .... 
Greenvi lie,  S.C... 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . .  .  . 

Houston,  Tex. . . .  . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . . 

Kansas  City,  Mo. -Kans . . 

Knoxville,  Tenn . . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington ,  Ky .  . 


32 

97 

69 

16 


New  York,  N.Y.2 . 

Newark,  N. J. . . 

Newport  News-Hampton ,  Va 
Norfolk-Portsmouth ,  Va. 


12 

17 

15 

15 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . .  .  . 

Paterson-Clif ton-Passaic ,  N.J 


219 

54 

82 

12 


35 

9 

71 

48 


Peoria ,  Ill .  . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburg ,  Pa . . . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick ,  R . I . -Mass . . 
Raleigh,  N.C . . 


7 

50 

13 

120 


8 

10 

16 

11 

8 

7 
22 

8 


20 

44 

13 

31 


Reading,  Pa .  . .  . 

Richmond ,  Va .  . . . . 

Roanoke .  Va .  . . 

Rochester,  N.Y.  .  .  . . . 

Sacramento,  Calif. . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . . 

Salem,  Oreg . . . . 

Salt  Lake  City,  Utah . .  . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . . 

San  Francisco-Oakland ,  Calif.  . . . . 

San  Jose,  Calif . 

Savannah,  Ga . . .  ....  . 

Scranton,  Pa . .  . 

Seattle-Everett ,  Wash . . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . . 


South  Bend,  Ind. 
Spokane,  Wash.  . 
Springfield,  Ill 
Springfield,  Mo. 


30 

39 

22 

81 


Springfield,  Ohio 
Stockton,  Calif.. 
Syracuse,  N.Y . . . 
Tacoma ,  Wash . 


50 

9 

10 

27 

8 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N. J. . . . . 

Tucson,  Ariz. . . 


50 

21 

12 

16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


80 

35 

17 

37 

29 

24 

27 
32 

13 

121 

46 

69 

12 

28 
31 
13 


10 

23 

15 

32 

28 

8 

78 

7 

19 

37 

41 

56 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark ,  N.J . .  . 

Niagara  Falls,  N.Y. . 

Ok land ,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio..,. 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome  ,  Ga . . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


86 

35 

6 

9 

44 

12 

7 

8 

13 

15 

7 

11 

10 

9 

28 

13 

53 

46 

11 

11 

14 


19 

13 

11 

96 

10 


Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . . 

Boston,  Mass .  .  . 

Chicago,  Ill .  . . 

Cleveland ,  Ohio.  ....  . . . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 


MISCELLANEOUS  AREAS 

Alameda  County,  Calif.... . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 

Briston-Kingsport- Johnson  City,  Tenn.-Va 
Chicago  City  excluding  CBD.  .  . . . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown,  Md ...... .  . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va.  .  . 

Hennepin  County,  Minn . 


5 

6 
6 

12 

15 

5 

5 

5 
51 

6 

7 

7 

6 

7 

6 

4 

4 

5 

5 
4 

7 

6 
4 

18 

9 

13 

17 


11 

4 

4 

5 
7 


5 
4 

6 

3 

4 

3 

4 

3 

4 


30 

9 

93 

14 

53 

17 

12 

26 

27 

5 

25 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 
Louisville,  Ky . -Ind ......... . 

Lowell,  Mass . 


,  Ark 


10 

16 

215 

45 

8 


Wheeling,  W.  Va.-Ohio.. 

Wichita ,  Kans ....  . 

Wi Ikes -Bar re-Hazleton , 

Worcester,  Mass . 

Youngstown-Warren,  Ohio 


Pa 


8 

14 
19 

15 
29 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 
Westchester  County,  N.Y. ... , 
Westside  Los  Angeles,  Calif.. 


43 

117 

18 

24 

23 

9 


includes  Nassau  and  Suffolk  Countries  formerly  included  in  the  New  York,  N.Y. 
N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the 
and  Budget . 


SMSA. 

New  York, 


2  Includes  New  York  City,  Rockland  and  Westchester  Counties, 
N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total.., 

Food  group . . . . 

Grocery  s  tores . . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores, 
General  merchandise  group  without  non¬ 
stores  ( except  department  stores  mail 

order i . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  department  store 

merchandise) . 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers4 . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  sotres . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . f, . 

Furniture,  home  furnishings  stores . . 

Building  materials,  hardware,  farm 

equipment  group . 

Uimber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order  . 

Department  stores  and  dry  goods, 

general  merchandise  stores . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group............. 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


1974 

1973 

Percent 
change 
Jan.  1974 
from — 

1  Jan. 1 

Jan. 

I  Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug . 

Sept . 

Oct. 

Jan. 

Dec. 

1 

1 

1973 

D 

ita  NOT 

ADJUSTED 

for  seasonal  variations 

and  hoi 

iday  dif 

ferences 

1 

■ 

1 

25,963 

24,143 

23,703 

23,655 

23,957 

24  ,547 

24,712 

24,353 

24,582 

24,7  62 

25,272 

25,752 

27,038 

+8 

-4 

8,122 

7,845 

7,822 

7,910 

8,065 

8,367 

8,541 

8,452 

8,592 

8,601 

8,674 

8,446 

17,841 

16,298 

15,881 

15,745 

15,892 

16,180 

16,171 

15,901 

15,990 

16,161 

16,598 

17,306 

18^518 

+9 

-4 

289 

284 

278 

278 

288 

293 

295 

290 

298 

280 

269 

276 

301 

+2 

213 

213 

209 

211 

217 

220 

221 

217 

227 

208 

203 

202 

225 

203 

202 

201 

202 

201 

187 

189 

176 

184 

193 

215 

224 

13,292 

12,117 

11,764 

11,629 

11,664 

11,690 

11,798 

11,778 

11,924 

12,074 

12,366 

12,886 

13,893 

+  10 

-A 

12,727 

11,537 

11,183 

11,023 

11,080 

11,111 

11,245 

11,219 

11,347 

11,491 

11,796 

12,299 

13,348 

+  10 

-5 

10,288 

9,238 

8,898 

8,768 

8,810 

8,844 

8,962 

8,918 

9,056 

9,  198 

9,449 

9,853 

10,769 

9,438 

8,465 

8,150 

8,016 

8,069 

8,072 

8,176 

8,140 

8,273 

8,392 

8,646 

9,031 

9*879 

+11 

-4 

1,870 

1,721 

1,705 

1,702 

1,712 

1,706 

1,708 

1,720 

1,715 

1,724 

1,783 

1,864 

1,575 

1,472 

1,350 

1,357 

1,372 

1,358 

1,353 

1,348 

1,344 

1,384 

1,388 

1,491 

655 

601 

54  7 

562 

563 

561 

574 

570 

559 

583 

589 

628 

2,824 

2,721 

2,678 

2,645 

2,675 

2,693 

2,679 

2,696 

2,753 

2,769 

2,725 

2,709 

2,097 

1,948 

1,947 

1,951 

1,959 

1,967 

1,955 

1,999 

2,025 

2,045 

2,016 

2,025 

1,918 

1,779 

1,778 

1,793 

1,803 

1,806 

1,777 

1,832 

1,851 

1,860 

1,824 

1,846 

631 

685 

64  9 

616 

638 

639 

639 

610 

634 

630 

618 

592 

534 

595 

569 

535 

54  8 

560 

564 

521 

543 

541 

534 

504 

555 

-10 

-4 

2,236 

2,160 

2,143 

2,277 

2,422 

2,624 

2,749 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+4 

-5 

1,642 

1,592 

1,556 

1,641 

1,740 

1,886 

1,983 

1,990 

2,047 

1,958 

1,957 

1,874 

1,727 

+3 

2,300 

2,203 

2,24  9 

2,272 

2,269 

2,318 

2,390 

2,341 

2,339 

2,352 

2,473 

2,435 

2,344 

1,090 

1,080 

1,103 

1,136 

1,120 

1,143 

1,172 

1,142 

1,113 

1,132 

1,197 

1,195 

1,002 

1,001 

1,018 

1,045 

1,025 

1,050 

1,078 

1,051 

1,019 

1,039 

1,108 

1,105 

1,127 

1,041 

1,052 

1,037 

1,050 

1,076 

1,130 

1,114 

1,142 

1,133 

1 ,184 

1,155 

1  *  156 

361 

373 

373 

383 

377 

397 

386 

386 

387 

378 

387 

386 

374 

-3 

-3 

10,036 

9,417 

9,333 

9,441 

9,705 

10,195 

10,205 

9,823 

9,948 

10,047 

10,260 

10,337 

10,445 

+7 

-4 

4,918 

4,672 

4,684 

4,829 

4,981 

5,219 

5,385 

5,320 

5,450 

5,457 

5,501 

5,356 

5,180 

+5 

-5 

5,118 

4,745 

4,649 

4,612 

4,724 

4 ,976 

4,820 

4,503 

4  ,498 

4,590 

4,759 

4,981 

5,265 

+8 

-3 

276 

268 

262 

264 

274 

27  9 

279 

277 

285 

270 

255 

263 

288 

+3 

-4 

1,368 

1,245 

1,182 

1,154 

1,173 

1,173 

1,133 

1,082 

1,133 

1,202 

1,226 

1,318 

1,477 

+  10 

-7 

1,204 

1,079 

1,015 

985 

1,001 

1,002 

984 

935 

974 

1,042 

1,055 

1,143 

1,324 

+12 

-9 

1,152 

1,017 

955 

935 

945 

946 

937 

891 

915 

984 

998 

1,086 

1,272 

+13 

-9 

870 

816 

788 

7  9*1 

785 

777 

728 

755 

818 

841 

926 

1,099 

+14 

-10 

914 

927 

831 

826 

822 

811 

808 

786 

783 

816 

831 

876 

1,011 

-1 

-10 

956 

851 

844 

84  7 

849 

842 

867 

894 

918 

932 

929 

958 

1,011 

+  12 

693 

586 

606 

614 

616 

604 

627 

655 

674 

679 

683 

700 

732 

+18 

-5 

2,080 

1,998 

1,989 

2,127 

2,267 

2,453 

2,572 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+4 

-5 

1,570 

1,521 

1,495 

1,579 

1,681 

1,812 

1,907 

1,917 

1,974 

1,882 

1,885 

1,811 

1,660 

+3 

-5 

1 , 367 

1,339 

1,372 

1,389 

1,397 

1,434 

1,468 

1,419 

1,427 

1,452 

1,519 

1,495 

1,390 

+2 

-2 

85  7 

847 

867 

885 

868 

894 

917 

887 

909 

936 

948 

942 

863 

+1 

-1 

353 

362 

362 

372 

367 

387 

376 

374 

375 

367 

377 

377 

365 

-2 

-3 

15,927 

14,726 

14,370 

14,214 

14,252 

14,352 

14,507 

14,530 

14 , 634 

14,715 

15,012 

15,415 

16,593 

+8 

-4 

3,204 

3,173 

3,138 

3,081 

3,084 

3,148 

3,156 

3,132 

3,142 

3,144 

3,173 

3,090 

3,340 

+1 

12,723 

11,553 

11,232 

11,133 

11,168 

11,204 

11,351 

11,398 

11,492 

11,571 

11,839 

12,325 

13,253 

+10 

-4 

11,924 

10,872 

10,582 

10,475 

10,491 

10,517 

10,665 

10,696 

10,791 

10,872 

11,140 

11,568 

12,416 

+10 

-4 

11,523 

10,458 

10,168 

10,038 

10,079 

10,109 

10,261 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+10 

-4 

9,136 

8,221 

7,943 

7,833 

7,865 

7,898 

8,025 

8,027 

8,141 

8,214 

8,451 

8,767 

9,497 

+  11 

8,449 

7,595 

7,334 

7,228 

7,275 

7,287 

7,399 

7,412 

7,518 

7,574 

7,805 

8,105 

8,780 

+  11 

661 

545 

519 

531 

550 

547 

545 

562 

561 

568 

557 

615 

697 

+21 

1,868 

1,870 

1,834 

1,798 

1,826 

1,851 

1,812 

1,802 

1,835 

1,837 

1,796 

1,751 

1,916 

0 

-3 

1,404 

1,362 

1,341 

1,337 

1,343 

1,363 

1,328 

1,344 

1,351 

1,366 

1,333 

1,325 

1,443 

+3 

-3 

410 

460 

449 

422 

444 

435 

431 

410 

429 

419 

409 

376 

415 

-11 

-1 

156 

162 

154 

150 

155 

171 

177 

174 

169 

174 

176 

153 

163 

-A 

-4 

933 

864 

877 

883 

872 

884 

922 

922 

912 

900 

954 

940 

954 

+8 

-2 

663 

669 

660 

654 

669 

702 

698 

694  | 

693  | 

733 

717 

740 

+10 

-2 

See  footnotes  at  end  of  table, 
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Table  11.  Estimated  End-  of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business— Continued 

(Millions  of  dollars)  


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Percent 
change 
Jan.  1974 
from — 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group.  . . . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised)..... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . . . 

Lumber  and  other  building  materials 

dealers3 . . . . . . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . . 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 


Automotive  group . 

Tire,  battery,  accessory  dealers. 


1 

- 1 

Jan. 

Dec. 

1  Jan. 1 

Jan.  1 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Dec.  1 

1973 

1973 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences2 

1 - 

1 

25,503 

23,669 

23,983 

24,106 

24,232 

24 , 665 

24,790 

24,869 

25,064 

24,943 

25,341 

25,449 

25,375 

+  8 

+1 

8,334 

8,053 

8,123 

8,205 

8,276 

8,467 

8,383 

8,394 

8,482 

8,352 

8,397 

8,345 

8,351 

+3 

0 

17,169 

15,616 

15,860 

15,901 

15,956 

16,198 

16,407 

16,475 

16,582 

16,591 

16,944 

17,104 

17,024 

+10 

+  1 

293 

289 

282 

286 

296 

296 

283 

292 

289 

276 

274 

283 

+1 

+5 

12,687 

11,529 

11,786 

11,931 

11,987 

12,060 

12,121 

12, 163 

12,198 

12,215 

12,517 

12,633 

12,519 

+10 

+1 

10,962 

11,212 

11,323 

11,407 

11,483 

11,575 

11,598 

11,611 

11,610 

11,937 

12,020 

12,014 

+11 

+1 

8*911 

7,984 

8,106 

8,153 

8,223 

8,246 

8,395 

8,452 

8,535 

8,603 

8,854 

8,934 

8,818 

+12 

+1 

1,816 

1,664 

1,683 

1,702 

1,709 

1,713 

1,738 

1,779 

1,775 

1,768 

1,805 

1,824 

1,814 

+  9 

0 

1,476 

1,370 

1,369 

1,400 

1,397 

1,403 

1,421 

1,443 

1,434 

1,422 

1,404 

1,423 

1,431 

+8 

+3 

613 

560 

554 

573 

561 

583 

627 

637 

607 

591 

578 

591 

577 

+9 

+6 

2,732 

2,632 

2,678 

2,694 

2,742 

2,795 

2,756 

2,805 

2,813 

2,750 

2,698 

2,666 

2.714 

+4 

+  1 

2,045 

1,898 

1,952 

1,979 

1,981 

2,018 

1,988 

2,053 

2,043 

2,068 

2,023 

2,005 

2.045 

+8 

0 

1,866 

1  ,731 

1,782 

1,813 

1,814 

1,839 

1,799 

1,883 

1,873 

1,898 

1,839 

1,831 

1.853 

+8 

+  1 

610 

664 

641 

640 

668 

684 

673 

648 

650 

611 

596 

584 

584 

-8 

+4 

517 

577 

562 

560 

582 

602 

596 

542 

550 

528 

509 

4  97 

506 

-10 

+  2 

2,521 

2,443 

2,416 

2,483 

2,544 

2,632 

2,603 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+3 

+  1 

1,771 

1,739 

1,795 

1,832 

1,924 

1,901 

1,893 

1,881 

1,778 

1,790 

1,797 

1,808 

+3 

+  1 

2,301 

2,283 

2,293 

2,270 

2,292 

2,282 

2,295 

2,363 

2,362 

2,440 

2,428 

2,361 

+4 

+2 

1,033 

1,013 

1,040 

1,028 

1 ,046 

1,038 

1,041 

1,054 

1,047 

1 , 080 

1,091 

1,026 

0 

+  1 

1  , 105 

1  , 104 

1,073 

1,063 

1,064 

1,067 

1,060 

1,122 

1,126 

1,172 

1,162 

1,163 

+8 

+2 

367 

385 

389 

387 

385 

388 

376 

376 

390 

377 

377 

382 

384 

-5 

-4 

10,245 

9,567 

9,749 

9,800 

9,785 

10,040 

9,995 

9,897 

10,037 

9,988 

10,090 

10,183 

9,991 

+7 

+3 

4,933 

5,010 

5,099 

5,167 

5,251 

5,218 

5,221 

5,302 

5,192 

5,214 

5,246 

5,170 

+5 

0 

5,052 

4,634 

4,739 

4,701 

4,618 

4,789 

4,777 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

+  9 

+5 

1,305 

1,169 

1,244 

1,275 

1,233 

1,219 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+  12 

+  10 

1,011 

1,074 

1,101 

1,059 

1,051 

1,008 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+14 

+10 

785 

823 

845 

815 

825 

822 

803 

824 

867 

873 

877 

843 

+14 

+6 

867 

858 

875 

835 

840 

853 

851 

842 

823 

821 

830 

829 

-1 

+3 

843 

866 

878 

892 

885 

886 

922 

925 

920 

907 

934 

912 

+  12 

+4 

690 

580 

614 

627 

635 

633 

641 

672 

677 

680 

672 

684 

682 

+  19 

+1 

2,364 

2,276 

2,265 

2,330 

2,394 

2,465 

2,429 

2,404 

2,422 

2,335 

2,353 

2,334 

2,339 

+4 

+1 

1,701 

1,678 

1,728 

1,771 

1,841 

1,823 

1,817 

1,806 

1,709 

1,729 

1,741 

1.735 

+3 

+1 

1,393 

1,396 

1,404 

1,391 

1,405 

1,399 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

+3 

+1 

870 

862 

883 

859 

884 

879 

885 

900 

889 

924 

874 

+  1 

+1 

360 

374 

376 

374 

374 

375 

364 

365 

371 

371 

369 

375 

376 

-4 

-4 

15,258 

14,102 

14,234 

14,306 

14,447 

14,625 

14,795 

14,972 

15,027 

14,955 

15,251 

15,266 

15,384 

+  8 

-1 

3,120 

3,113 

3,106 

3,109 

3,216 

3,165 

3,173 

3,180 

3,160 

3,183 

3,099 

3,181 

+1 

-1 

12,117 

10,982 

11,121 

11,200 

11,338 

11,409 

11,630 

11,799 

11,847 

11,795 

12,068 

12,167 

12,203 

+10 

-1 

11,382 

10,360 

10,542 

10,656 

10,754 

10,841 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+10 

0 

9,951 

10,138 

10,222 

10,348 

10,432 

10,567 

10,602 

10,596 

10,555 

10,871 

10,948 

10.971 

+10 

0 

7,199 

7,283 

7,308 

7,408 

7,421 

7,573 

7,649 

7,711 

7,736 

7,981 

8,057 

7.975 

+  11 

+1 

7  503 

511 

525 

562 

563 

568 

592 

592 

599 

583 

593 

602 

+23 

+3 

1,789 

1,812 

1,816 

1,850 

1,910 

1,870 

1,883 

1,888 

1,830 

1,791 

1,732 

1,802 

0 

-1 

1,318 

1,338 

1,352 

1,346 

1,385 

1,347 

1,381 

1,366 

1,388 

1,351 

1,321 

1,363 

+3 

-1 

440 

429 

431 

462 

470 

466 

433 

440 

4  09 

396 

372 

385 

-10 

+2 

908 

887 

889 

879 

887 

883 

887 

899 

907 

965 

946 

950 

+7 

+3 

751 

690 

691 

673 

658 

662 

663 

668 

680 

693 

747 

729 

737 

+9 

+2 

Material 

,  page  2- 

. 

‘Accounts  receivable  data  contain  no  significant  trading  day  differences. 

3Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
4  Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  Organizations  Operating 

11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 
change 
Jan.  1974 
f  rom — 

|  Jan.1 

Jan. 

|  Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

H 

Jan. 

1973 

Dec. 

1973 

TOTAL  ACCOUNTS  RECEIVABLE 

i 

i 

United  States,  total . 

15,105 

13,930 

13,597 

13,387 

13,468 

13,574 

13,730 

13,657 

13,805 

13,925 

14,211 

14,645 

15,711 

+8 

-4 

Durable  goods  stores,  total . 

1,858 

1,846 

1,860 

1,801 

1,846 

1,932 

1,969 

1,918 

1,928 

1,929 

1,929 

1,837 

1,917 

+1 

-3 

Nondurable  goods  stores,  total . 

13,247 

12,084 

11,737 

11,586 

11 ,622 

11,642 

11,761 

11,739 

11,877 

11,996 

12,282 

12,808 

13,794 

+10 

-4 

General  merchandise  group  with  nonstores... 

12,113 

11,040 

10,741 

10,605 

10,626 

10,646 

10,761 

10,777 

10,933 

11,035 

11,291 

11,731 

12,635 

+10 

-4 

General  merchandise  group  without,  non- 

stores  (except  department  stores  mail 

order) . 

11,721 

10,638 

10,332 

10,174 

10,212 

10,239 

10,371 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+  10 

-4 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

9,446 

8,473 

8,187 

8,062 

8,088 

8,112 

8,221 

8,210 

8,365 

8,461 

8,708 

9,057 

9,848 

+11 

-4 

Department  stores . 

8,772 

7,852 

7,580 

7,465 

7,501 

7,509 

7,603 

7,601 

7,747 

7,835 

8,076 

8,405 

9,143 

+12 

-4 

Apparel  group . 

645 

608 

558 

551 

550 

550 

549 

543 

533 

546 

547 

593 

665 

+6 

-3 

Furniture  and  appliance  group . 

685 

730 

739 

696 

703 

730 

721 

692 

695 

710 

695 

658 

705 

-6 

-3 

Tire,  battery,  accessory  deale'rs . 

727 

663 

675 

663 

676 

687 

716 

711 

716 

713 

735 

724 

737 

+10 

-1 

CHARGE  ACCOUNTS 

United  States,  total . 

1,917 

1,800 

1,751 

1,703 

1,751 

1,787 

1,788 

1  ,705 

1,745 

1,785 

1 , 826 

1,883 

1,972 

+6 

-3 

Durable  goods  stores,  total . 

453 

466 

467 

468 

508 

546 

564 

547 

562 

547 

534 

483 

455 

-3 

0 

Nondurable  goods  stores,  total . 

1,464 

1,334 

1,284 

1,235 

1,243 

1,241 

1,224 

1,158 

1,183 

1 , 238 

1 , 292 

1,400 

1,517 

+10 

-4 

General  merchandise  group  with  nonstores... 

865 

762 

729 

697 

714 

710 

690 

662 

707 

745 

765 

824 

917 

+14 

-6 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

o  rde  r ) . 

773 

675 

636 

602 

613 

609 

597 

570 

611 

647 

661 

721 

829 

+15 

-7 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

731 

634 

598 

568 

573 

568 

563 

538 

564 

601 

614 

675 

789 

+16 

-7 

Department  stores . 

698 

596 

561 

532 

537 

530 

527 

502 

528 

565 

580 

640 

749 

+17 

-7 

Apparel  group . 

186 

204 

182 

173 

150 

155 

155 

146 

136 

149 

154 

165 

184 

-9 

+1 

Furniture  and  appliance  group . 

25 

39 

34 

36 

36 

36 

34 

35 

34 

35 

29 

30 

25 

-36 

0 

INSTALLMENT  ACCOUNTS 

Unites  States,  total . 

13,188 

12,130 

11,846 

11,684 

11,717 

11,787 

11,942 

11,952 

12,060 

12,140 

12,385 

12,762 

13,739 

+9 

-4 

Durable  goods  stores,  total . 

1,405 

1,380 

1,393 

1,333 

1,338 

1,386 

1,405 

1,371 

1,366 

1,382 

1,395 

1,354 

1,462 

+2 

-4' 

Nondurable  goods  stores,  total . 

11,783 

10,750 

10,453 

10,351 

10,379 

10,401 

10,537 

10,581 

10,694 

10,758 

10,990 

11,408 

12,277 

+10 

-4 

General  merchandise  group  with  nonstores... 

11,247 

10,278 

10,012 

9,908 

9,912 

9,936 

10,071 

10,115 

10,226 

10,290 

10,526 

10,907 

11,718 

+9 

-4 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

10,947 

9,963 

9,696 

9,572 

9,599 

9,630 

9,774 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+10 

-4 

Department  stores  and  dry  goods. 

general  merchandise  stores . 

8,712 

7,839 

7 , 589 

7,494 

7,515 

7,544 

7,658 

7,672 

7,801 

7,860 

8,094 

8,382 

9,059 

+11 

-4 

Department  stores . 

8,074 

7,256 

7,019 

6,933 

6,964 

6,979 

7,076 

7,099 

7,219 

7,270 

7,496 

7,765 

8,394 

+11 

-4 

Apparel  group . 

459 

404 

376 

378 

400 

395 

394 

397 

397 

397 

393 

4  28 

481 

+  14 

-5 

Furniture  and  appliance  group . 

660 

691 

705 

660 

667 

694 

687 

657 

661 

675 

666 

628 

680 

-4 

-3 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences2 

United  States,  total . 

*14,508 

13,307* 

13,552 

13 , 576 

13,718 

13,878 

14,059 

14,136 

14,135 

14,109 

14,366 

14,524 

1  1 

14,374 

+9 

+1 

Durable  goods  stores,  total . 

1,879 

1,864 

1,905 

1,877 

1,880 

1  ,981 

1,935 

1,901 

1,885 

1,889 

1,905 

1,848 

1,904 

+1 

-1 

Nondurable  goods  stores,  total . 

12,629 

11,443 

11,647 

11,699 

11,838 

11,897 

12,124 

12,235 

12,250 

12,220 

12,461 

12,676 

12,470 

+10 

+1 

General  merchandise  group  with  nonstores... 

11,569 

10,488 

10,716 

10,831 

10,942 

11,029 

11,147 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

+10 

+2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,170 

10,080 

10,297 

10,392 

10,530 

10,623 

10,773 

10,745 

10,813 

10,770 

11,003 

11,088 

11,009 

+11 

+1 

Department  stores . 

8,314 

7,426 

7,532 

7,575 

7,637 

7,667 

7,816 

7,888 

8,000 

8,003 

8,264 

8,355 

8,195 

+12 

+1 

Apparel  group . 

591 

550 

555 

556 

562 

576 

588 

590 

573 

568 

552 

566 

561 

+7 

+5 

Furniture  and  appliance  group . 

661 

703 

721 

703 

711 

751 

738 

723 

707 

707 

679 

663 

679 

-6 

-3 

Tire,  battery,  accessory  dealers . 

768 

706 

704 

679 

675 

671 

676 

680 

692 

710 

745 

749 

747 

+  9 

+3 

CHARGE  ACCOUNTS 

United  States,  total . 

1,919 

1,763 

1,836 

1,804 

1,800 

1,808 

1,808 

1,783 

1,779 

1,764 

1,800 

1,779 

1,784 

+9 

+8 

Durable  goods  stores,  total . 

491 

500 

518 

529 

542 

568 

547 

524 

520 

499 

496 

466 

475 

-2 

+3 

Nondurable  goods  stores,  total . 

1,420 

1,263 

1  ,318 

1,275 

1 , 258 

1,240 

1,261 

1,259 

1,259 

1,265 

1,304 

1,313 

1,309 

+13 

+9 

General  merchandise  group  with  nonstores... 

841 

726 

759 

756 

749 

755 

735 

707 

749 

758 

763 

759 

732 

+16 

+15 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

744 

636 

659 

654 

644 

654 

645 

616 

657 

666 

664 

659 

641 

+17 

+16 

Department  stores . 

639 

535 

562 

565 

553 

560 

566 

569 

581 

600 

607 

590 

571 

+19 

+12 

Apparel  group . 

170 

183 

189 

183 

151 

162 

174 

166 

151 

148 

147 

152 

151 

-7 

+13 

Furniture  and  appliance  group . 

25 

37 

33 

39 

37 

36 

35 

36 

33 

33 

29 

30 

23 

-32 

+9 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

12 , 589 

11,544 

11,716 

11,772 

11,918 

12,070 

12,251 

12,353 

12,356 

12,345 

12,566 

12,745 

12,590 

+9 

0 

Durable  goods  stores,  total . 

1,388 

1,364 

1,387 

1  ,348 

1,338 

1,413 

1,388 

1,377 

1,365 

1,390 

1,409 

1,382 

1,429 

+2 

-3 

Nondurable  goods  stores,  total . 

11,201 

10,180 

10,329 

10,424 

10,580 

10,657 

10,863 

10,976 

10,991 

10,955 

11,157 

11,363 

11,161 

+10 

0 

General  merchandise  group  with  nonstores... 

10,728 

9,762 

9,957 

10,075 

10,193 

10,274 

10,412 

10,423 

10,455 

10,418 

10,633 

10,746 

10,658 

+10 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order ) . 

10,426 

9,444 

9,638 

9,738 

9,886 

9,969 

10,128 

10,129 

10,156 

10,104 

10,339 

10,429 

10,368 

+10 

+1 

Department  stores . 

7,675 

6,891 

6,970 

7,010 

7,084 

7,107 

7,250 

7,319 

7,419 

7,403 

7,657 

7,765 

7,624 

+11 

+1 

Apparel  group . 

421 

367 

366 

373 

411 

414 

414 

424 

422 

420 

405 

414 

410 

+15 

+3 

Furniture  and  appliance  group . 

636 

666 

688 

664 

674 

715 

703 

687 

674 

674 

650 

633 

656 

-5 

-3 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

'Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts  receivable  data  contain  no  significant  trading  day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 


(Percent ) 


Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months1 

Year-to-year 

Range 

Median 

Range 

Median 

Range 

Median 

0.5-0. 7 

0.7 

0. 5-0.7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0. 7-0.8 

0.8 

0.2-0. 2 

0.2 

0.6 

0.9-1. 5 

1.2 

0.9- 1.5 

1.1 

0.2-0. 4 

0.2 

0.5 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

4. 9-6.7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0.7-2. 3 

0.8 

1.9 

2. 7-3. 5 

3.0 

2. 2-3. 3 

2.8 

0.8-1. 8 

0.9 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0.9 

0. 9-1.1 

1.0 

0.3-0. 4 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

Mail  order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys’  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5.2 

4.6 

1.3-1. 8 

Women’s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3.3 

3.2 

1. 1-1.8 

1.5 

3. 3-4.0 

3.7 

3. 2-3. 6 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

1.2 

2.1 

2. 9-3. 6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

1. 1-1.8 

Furniture  stores . 

3. 4-4. 3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

1.8 

4.4 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4.2-5. 7 

4.8 

2. 0-3. 2 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5.0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

1. 1-1.4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

4. 9-7.5 

6.4 

4. 7-7.6 

6.2 

1.9-3. 2 

2.6 

6.1 

Passenger  car,  other  automotive  dealers . 

1.7 

0. 6-1.0 

0.7 

0.9 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0 . 6-1 . 0 

0.6 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3. 4-6.1 

4.4 

1.4-2. 7 

1.8 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2. 0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note-  The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968.  December  1968.  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  In 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969 


'The  ranges  of  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pages  25  and  26  .  ' 

'Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 

(Percent) 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women’s  apparel,  accessory,  specialty  stores. 


Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores. 


Heating,  plumbing  equipment  dealers. 
Farm  equipment  dealers . 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

2. 9-7. 3 

4.7 

11.8 

2. 1-6.7 

4.2 

10.5 

2. 7-8.8 

5.7 

9.7 

3. 1-5.1 

3.6 

9.1 

3. 9-5.2 

4.8 

12.2 

3. 3-3. 7 

3.5 

8.3 

3.9-10.9 

5.0 

11.8 

3.5-4. 4 

3.8 

9.0 

Kind  of  business 


Fuel,  fuel  oil  dealers . 

Fuel  dealers,  except  fuel  oil.... 

Fuel  oil  dealers . 

Jewelry  stores . 

Florists . 

Book  stores . 

Stationery  stores . 

Music  stores . 

Camera,  photographic  supply  stores. 
Optical  goods  stores . 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

1. 1-2.4 

1.6 

4.8 

1.5-3. 3 

2.4 

7.2 

1.5-3. 4 

2.4 

7.2 

1.9-2. 9 

2.2 

3.3 

2. 5-7.0 

3.8 

11.4 

3.0-13.6 

4.8 

7.2 

1.6-10.9 

3.5 

10.5 

2.5-4. 4 

3.1 

4.6 

2. 5-5. 9 

4.4 

6.6 

2. 1-5.0 

2  A 

3.9 

Note-  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5*,  B  =  3.6  to  7.0*,  Cm  7.1  to  10.5*  .  =  0  to  1.5*,  b  =  1.6  to  3.0*,  c  =  3.1  to  4.5*. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  In  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

■Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

ratl°  °J,  the  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 

to  a  “"o  ?see  “uabUUy  Tda^a^age"”  ^  eStlmateS  °f  Sa,nPllnB  ''ariab11^  —  *>  applied  to  percent  change  by  convening  the  change 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Dollar 

volume  e 

st imates 

Rat  io 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

The 

The 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

* 

A 

a 

a 

a 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

a 

a 

a 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

A 

b 

a 

a 

b 

a 

a 

a 

a 

a 

(  ) 

c 

c 

c 

a 

a 

b 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

. 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

b 

c 

b 

(*) 

b 

(*) 

c 

(*) 

a 

a 

b 

b 

a 

b 

a 

b 

Building  materials,  hardware,  farm 

equipment  group . 

A 

B 

B 

B 

- 

b 

(*) 

c 

(*) 

b 

B 

A 

b 

b 

“ 

a 

- 

a 

a 

- 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

c 

b 

c 

c 

c 

c 

(*) 

b 

a 

a 

b 

b 

a 

a 

a 

a 

b 

a 

See  footnotes  following  table  19. 


Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 
Central 

South 

Atlantic 

East  South 
Central 

West  South 
Central 

Moutain 

Pacific 

Dollar  volume  sales  e 

stimates 

Total . 

A 

B 

A 

Durable  goods  stores.... 

A 

- 

A 

- 

B 

A 

B 

B 

B 

A 

Eating  and  drinking  places . 

B 

(  ) 

B 

A 

(’) 

C 

B 

B 

A 

GAF,  total . 

” 

B 

“ 

- 

- 

B 

General  merchandise  group  with 

nonstores .... 

- 

A 

A 

A 

A 

A 

A 

B 

B 

B 

A 

B 

A 

A 

A 

Gasoline  service  stations . 

B 

B 

_ 

B 

- 

- 

- 

_ 

Drug  and  proprietary  groun. . . 

B 

- 

- 

- 

B 

“ 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

- - “1 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

Nondurable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

_ 

b 

Food  group . 

a 

a 

a 

b 

b 

b 

C 

a 

a 

(*) 

b 

b 

(J) 

a 

GAF,  total . 

“ 

c 

- 

- 

- 

c 

General  merchandise  group  with 

nonstores .... 

- 

a 

b 

a 

b 

b 

b 

b 

c 

c 

c 

b 

(*) 

b 

b 

a 

Gasoline  service  stations . 

(*) 

~ 

b 

- 

- 

- 

- 

Drug  and  proprietary  stores . 

(  ) 

c 

c 

- 

- 

- 

(’) 

(  ) 

c 

“ 

- 

- 

Ratio  of  2 

consecutive 

months 

Total . 

- - — — 

a 

a 

a 

a 

. 

Nondurable  goods  stores . 

8 

b 

a 

- 

b 

- 

a 

Food  group . 

a 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

a 

(*) 

a 

a 

C) 

a 

a 

a 

a 

GAF,  total . 

a 

b 

- 

- 

- 

b 

General  merchandise  group  with 
Apparel  group . 

nonstores. . . . 

- 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

Gasoline  service  stations . 

b 

“ 

b 

- 

- 

- 

- 

b 

b 

b 

- 

- 

- 

b 

3 

b 

“ 

- 

- 

See  footnotes  following  table  19. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 
consecutive 

months 

State 

Dollar  volume 
sales  estimated 

Ratio  to 

month  a 

ago 

same 

year 

Ratio  of  2 

consecutivt 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

_ 

c 

a 

- 

a 

a 

b 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

<2 

) 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

- 

- 

a 

a 

b 

Indiana . 

A 

- 

- 

b 

- 

- 

a 

a 

b 

Ohio . 

A 

A 

- 

b 

b 

- 

a 

a 

a 

Massachusetts.  . . 

A 

B 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. .  . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

Minnesota . 

A 

- 

- 

b 

- 

- 

b 

b 

b 

Texas . 

B 

B 

- 

b 

c 

- 

a 

a 

a 

Missouri . 

B 

- 

- 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

~ 

c 

" 

_ 

a 

a 

b 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  Statistical  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimate 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 

sales  estimate 

R 

m 

atio  to 
onth  a  y 
ago 

ame 

ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

(2) 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

a 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.  . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

<2> 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

<2) 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

A 

B 

B 

<2> 

<2) 

c2> 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

(2) 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

A 

A 

A 

b 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

b 

Houston,  Tex . 

- 

- 

B 

- 

- 

b 

Detroit,  Mich . 

B 

B 

A 

c 

c 

(2> 

Kansas  City,  Mo.-Kans . 

- 

- 

A 

- 

- 

b 

Los  Aneles,  Calif . 

B 

A 

B 

c 

c 

<2) 

c 

b 

Minneapolis-St .  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . . . 

B 

B 

B 

c 

b 

(2> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 
months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Continued 

Chicago,  Ill . -Northwestern  Indiana . 

a 

a 

a 

b 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Baltimore,  Md . 

b 

b 

a 

Pittsburgh,  Pa . 

b 

a 

b 

Boston,  Mass . 

a 

b 

a 

S t .  Lou is,  Mo. -Ill . 

a 

a 

b 

Buffalo,  N.Y . 

b 

a 

b 

San  Francisco-Oakland,  Calif . 

a 

a 

a 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

a 

a 

a 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

b 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

a 

a 

a 

b 

b 

b 

New  York,  N.Y . 

a 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

b 

a 

b 

Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30$  of  food  stores  sales  in  these  geographic  divisions  have  reported 
company  totals  only. 

2 Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5$. 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 

(Percent) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 
consecut i ve 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months  1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total . 

1.6 

1.3 

0.9 

United  States,  total . 

0.9 

0.8 

0.4 

Durable  goods  stores,  total . 

2.9 

2.4 

1.6 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

0.7 

Food  group . 

5.5 

5.6 

Durable  goods  stores,  total . 

2.3 

2.1 

1.0 

General  merchandise  group  with  nonstores.. 

1.9 

1.8 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

0.2 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

1.5 

1.7 

0.4 

Department  stores . 

1.0 

1.0 

0.2 

Food  group . 

6.0 

6.0 

0.4 

Apparel  group . 

8.3 

8.4 

Grocery  stores . 

7.0 

7.0 

0.5 

Furniture  and  appliance  group . 

5.2 

5.4 

1.1 

Eating  and  drinking  places . 

5.9 

5.5 

1.4 

Furniture,  home  furnishings  stores . 

7.6 

7.7 

1.3 

Building  materials,  hardware,  farm 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.  1 

equipment  group . 

5.  1 

4.9 

Department  stores  and  dry  goods,  general 

Lumber  and  other  building  materials 

merchandise  stores . 

0.5 

0.5 

0.2 

Department  stores . 

0.3 

0.3 

0.1 

Automotive  group . 

2.6 

1  2 

Mail  order  houses  (department  store 

Passenger  car  dealers  (franchised) . 

2.0 

1.9 

0.7 

merchandise) . 

0.5 

0.6 

0.1 

Gasoline  service  stations . 

5.5 

5.5 

1.0 

Apparel  group . 

5.9 

5.9 

0.4 

Women’s  ready-to-wear  stores . 

3.4 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group . 

4.3 

4.3 

0.5 

United  States,  total . 

1.0 

1.0 

0.1 

Furniture,  home  furnishings  stores . 

5.5 

5.6 

0.5 

Durable  goods  stores,  total . 

3.6 

3.6 

Furniture  stores . 

5.8 

5.9 

0.5 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

Household  appliance.  TV,  radio  stores... 

5.0 

5.0 

0.H 

Household  appliance  dealers . 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 

0.6 

0.6 

0.  1 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

merchandise  stores . 

0.5 

0.5 

4.8 

4.6 

Lumber  and  other  building  materials 

Apparel  group . 

4.6 

4.4 

0.3 

dealers . 

4.0 

4.0 

0.6 

Furniture  and  appliance  group . 

6.1 

6.0 

0.4 

Automotive  group . 

2.6 

2.9 

0.6 

Furniture,  home  furnishings  stores . 

7.4 

7.6 

0.4 

Passenger  car  dealers . . 

3.6 

3.7 

0.8 

Household  appliance,  TV,  radio  stores... 

5.0 

4.7 

0.8 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

Building  materials,  hardware,  farm 

0.9 

equipment  group . 

' 

Automotive  group . 

4.9 

5.6 

Gasoline  service  stations .  .... 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1.1 

See  footnote  following  table  21. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


( Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months  1 

Kind  of  business 

Preliminary 

estimates 

Final 
est imates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS- -Continued 

United  States,  total . 

0.4 

0.4 

0.  1 

Apparel  group . 

4.0 

3.8 

0.7 

Durable  goods  stores,  total . 

1.3 

1.3 

0.2 

Furniture  and  appliance  group . 

3.2 

3.1 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0. 1 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

Department  stores . 

0.3 

0.3 

0.  1 

Apparel  group . 

2.0 

1.9 

0.4 

Flimt  tiirp  onrt  oppl  ior)re  t 

0.  1 
0.5 

United  States,  total . 

0.4 

Tire,  battery,  accessory  dealers . 

1.3 

1.2 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

1.4 

1.4 

0.2 

United  States,  total . 

1.3 

1.2 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

Durable  goods  stores,  total . 

2.7 

2.7 

0.5 

Nondurable  goods  stores,  total.  . 

1.2 

1.1 

0.3 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

Department  stores  and  dry  goods,  general 

General  merchandise  group  with  nonstores.. 

0.6 

0.7 

0.  1 

merchandise  stores . 

Department  stores  and  dry  goods,  general 

Department  stores . 

0.3 

merchandise  stores . 

0.7 

0.8 

0.  1 

Apparel  group . 

1.6 

1.8 

Department  stores . 

0.3 

0.3 

0.  1 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

Note:  The  sampling  error  shown  above  is  based  on  accounts  receivable  estimates  for  the  following  months:  Preliminary  estimates:  October  1968.  Final 
estimates:  September  1968.  Month-to-month  percent  changes:  October  and  September  1968. 


'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pages  25  and  26.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area- -regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e..  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 
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publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

1  o  implement  the  above  rules  for  any  given 
month  the  “ever-  selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

Iv-  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month-to- month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores  ~  " 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureauofthe 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1 -sigma  level,  the  chances  are  that  2  out  of  3 
times  the  expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales  (Table  2) 

The  percentage  changes  in  sales  shown  in  table  2 
for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume 
estimates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with  an 
asterisk  is  relatively  large.  Therefore,  such  esti¬ 
mates  are  not  published  in  table  1.  However,  the 
percentage  changes  which  are  derived  from  such 
estimates  have  a  smaller  sampling  variability  than 
the  estimates  themselves  and  are  therefore  pub¬ 
lished  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 
category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 


In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis-' 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month- to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
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statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading  Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this 
publication  have  been  developed  by  the  method 
described  in  the  X-ll  Variant  of  the  Census 
Method  II  Seasonal  Adjustment  Program.  U.S. 
Bureau  of  the  Census  Technical  Paper  No.  15, 
Revised  1967.  Trading-day  factors  for  adjusting 
sales  estimates  were  also  derived  from  the  X-ll 
program.  A  description  of  the  technique  may  be 
found  in  Estimating  Trading-Day  Variation  in 
Monthly  Economic  Time  Series.  U.S.  Bureau  of 
the  Census  Technical  Paper  No.  12,  1965.  Holiday 
adjustment  factors  were  developed  by  a  method 
similar  to  that  described  in  Seasonal  Adjustment 
on  Electronic  Computers,  pp.  356-359,  Organi¬ 


zation  for  Economic  Cooperation  and  Development, 
Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the 
Chief,  Business  Division,  Bureau  of  the  Census, 
Washington,  D.C.  20233. 

Table  22  and  Table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-busines-s  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores— 

March  1972-February  1974 
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Adjusted  sales  data  shown  In  tables  1  and  3  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment  factors  shown  above  for  the  corresponding  kinds  of  business.  Adjusted  data  for  t 
summary  trade  totals  are  obtained  by  summarizing  the  adjusted  data  for  the  individual  kinds  of  business.  Seasonal  factors  shown  for  totals  are  approximations  and  may  show  small  differences  from  published  data. 


Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 
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Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Mail  order  houses  (department  stores  merchandise). 

Apparel  group . 

Women’s  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . . 

Tire,  battery,  accessory  dealers . . 

Gasoline  service  stations . . 


CHARGE  ACCOUNTS 

United  States,  total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . 

Department  Stores . . . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 

United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . . . 
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1974 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

Jan . 

Feb. 

Mar. 

I  Apr. 

May 

June 

ALL  ST0R 

ES 

97.9 

98.1 

99.3 

99.7 

101.1 

106.6 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

100.5 

101.1 

102.8 

103.1 

101 .3 

102.4 

97.4 

96.4 

96.4 

97.5 

99.4 

96.5 

96.4 

97.3 

98.0 

101.1 

108.8 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

102.3 

102.1 

96.9 

97.5 

100.6 

106.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

96.7 

97.7 

99.1 

98.9 

102.6 

110.9 

104.8 

99.9 

98.0 

96.7 

97.1 

93.6 

94.8 

94.5 

96.2 

100.8 

116.4 

108.5 

103.2 

97.8 

97.5 

99.7 

96.8 

97.5 

97.6 

101.5 

111.9 

106.0 

100.6 

98.8 

97.6 

96.6 

97.5 

98.8 

102.2 

105.8 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

93.4 

93.6 

96.9 

98.9 

104.6 

119.5 

107.7 

98.2 

98.7 

96.9 

96.8 

89.5 

92.1 

98.7 

101.9 

106.3 

120.8 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

96.4 

98.3 

100.6 

100.8 

101.1 

107.8 

103.1 

100.4 

98.1 

98.1 

97.3 

97.2 

98.9 

99.2 

99.9 

100.9 

106.6 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

97.3 

98.8 

98.0 

99.2 

100.8 

106.9 

102.8 

100.4 

99.4 

99.4 

98.4 

94.2 

97.6 

103.1 

103.7 

101.4 

111.6 

103.4 

100.5 

95.2 

96.9 

95.4 

96.1 

98.7 

102.5 

104.9 

101.4 

109.7 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

105.4 

108.2 

111.0 

109.5 

102.6 

94.2 

88.7 

87.8 

91  .2 

94.8 

100.5 

105.1 

108.8 

110.1 

109.3 

104.3 

95.5 

90.0 

88.3 

90.3 

94.4 

99.1 

102.8 

99.3 

99.8 

101.6 

100.2 

99.1 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

96.7 

99.2 

102.6 

101.3 

98.6 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.8 

100.6 

101  .0 

99.4 

99.4 

94.9 

96.5 

97.1 

99.4 

100.8 

102.6 

99.2 

100.3 

102.7 

101.1 

97.5 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

99.2 

98.9 

100.4 

101.3 

101.5 

104.3 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

101.9 

102.8 

105.1 

105.5 

102.1 

100.2 

94.7 

93.2 

94.7 

96.5 

99.9 

95.0 

95.7 

97.6 

100.9 

109.2 

101  .3 

98.3 

99.3 

100.8 

104.5 

100.9 

93.9 

96.0 

98.8 

99.0 

106.6 

126.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.9 

97.4 

98.8 

99.7 

109.1 

106.1 

98.7 

96.7 

98.5 

102.6 

99.5 

91  .6 

94.3 

96.3 

105.6 

130.3 

110.5 

98.9 

96.3 

94.7 

95.7 

92.4 

93.0 

99.2 

101.2 

105.5 

122.0 

106.5 

96.2 

97.4 

95.2 

96.3 

99.2 

101  .3 

102.4 

102.6 

110.8 

100.8 

98.0 

97.1 

96.4 

97.5 

99.5 

99.9 

101  .6 

102.4 

107.4 

100.4 

99.7 

99.2 

98.1 

95.7 

105.9 

108.8 

111.4 

109.6 

103.1 

94.0 

88.0 

87.0 

91.0 

94.6 

100.3 

105.5 

109.3 

110.1 

109.0 

104.0 

95.7 

89.5 

87.9 

90.5 

94.4 

99.2 

97.5 

99.8 

103.0 

100.9 

98.5 

95.7 

98.2 

99.3 

100.0 

101.6 

100.2 

95.6 

99.4 

102.6 

101.1 

98.7 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

101.2 

99.0 

102.2 

100.4 

97.1 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

97.0 

97.4 

98.3 

98.3 

101.3 

108.1 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

98.7 

98.8 

99.5 

99.7 

99.7 

105.0 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

97.0 

98.1 

98.1 

101  .3 

108.6 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

97.0 

97.9 

99.0 

98.8 

101.9 

109.6 

104.8 

100.3 

98.5 

97.4 

97.2 

99.8 

98.8 

95.8 

98.2 

94.3 

107.5 

103.7 

102.0 

99.6 

99.4 

100.2 

101.0 

97.5 

97.9 

97.8 

100.6 

110.1 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

95.0 

94.8 

94.9 

95.6 

103.7 

115.8 

107.0 

100.1 

99.8 

99.7 

97.8 

95.7 

97.2 

100.4 

100.3 

101.1 

106.3 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

98.9 

98.4 

98.7 

100.3 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

94.6 

97.5 

102.4 

103.2 

101.0 

107.9 

104.1 

103.4 

97.1 

98.6 

94.8 

103.9 

101.5 

99.2 

98.9 

99.4 

100.4 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

104.5 

102.0 

100.0 

98.1 

98.3 

100.4 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

GROUP  II  STORES 


the  X  n  The,adJuf”ent  shown  in  this  table  h„.w  ue.ervpeu  ,r™  unaajusted  data  compiled  in 

and h L' r''nS'‘S  Meth°d  "  seasonal  “djustment  program.  The  adjustment  factors  shown  above 
ad1u«L™/r  !  JU  “^counts  receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing 

ad  )ustment  factors  shown  above  for  the  corresponding  kind  of  business. 


96.8 

97.6 

98.6 

98.7 

101.4 

108.6 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

100.3 

101.4 

101  .9 

101  .0 

99.5 

101.4 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

96.8 

98.1 

98.5 

101  .3 

110.4 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.7 

97.4 

98.7 

99.2 

102.6 

110.7 

105.1 

100.3 

98.2 

97.0 

96.8 

102.2 

104.0 

101 .4 

101.4 

101  .5 

98.7 

94.1 

93.5 

98.5 

97.6 

94.0 

95.4 

100.1 

101.1 

105.1 

114.4 

106.7 

98.3 

96.3 

96.1 

95.7 

96.4 

99.3 

105.2 

118.4 

109.9 

99.8 

100.3 

96.9 

95.5 

98.2 

100.9 

102.1 

99.6 

103.9 

104.5 

104.2 

98.6 

98.3 

96.9 

104.6 

103.4 

100.4 

98.6 

96.6 

98.7 

94.7 

97.4 

98.0 

101  .0 

102.0 

104.1 

95.4 

97.6 

100.0 

101 .6 

105.9 

111.0 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

104.4 

108.0 

109.6 

107.6 

103.6 

95.7 

92.3 

90.4 

88.6 

95.3 

99.8 

97.9 

99.1 

106.6 

115.9 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.6 

93.0 

97.2 

99.6 

109.4 

129.3 

104.1 

96.5 

93.7 

93.9 

95.4 

104.6 

106.1 

104.2 

103.1 

96.5 

94.3 

92.8 

92.6 

97.2 

102.7 

105.4 

94.1 

95.6 

108.4 

131.1 

109.3 

99.0 

95.6 

95.9 

96.1 

89.8 

100.5 

105.0 

108.5 

121.9 

109.3 

96.6 

97.5 

95.1 

94.9 

102.8 

105.3 

101  .3 

100.1 

109.8 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

96.7 

97.5 

98.5 

98.5 

101.1 

108.5 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

99.6 

100.1 

99.4 

99.0 

98.0 

102.3 

101  .2 

101 .5 

98.9 

100.3 

98.6 

100.9 

97.3 

98.2 

98.5 

100.4 

110.0 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.9 

97.7 

98.8 

99.1 

101.7 

110.2 

105.0 

100.5 

98.6 

97.4 

96.9 

102.2 

101 .4 

98.0 

95.2 

95.0 

100.9 

99.4 

100.2 

100.5 

103.1 

100.8 

97.3 

98.5 

97.9 

100.0 

110.1 

105.2 

100.7 

99.2 

98.1 

98.0 

94.1 

94.6 

97.0 

103.4 

117.2 

108.9 

101.1 

100.1 

98.7 

95.7 

98.0 

100.2 

102.4 

99.2 

103.7 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

this  survey  from  January  1959  through  June  1973,  using 
for  accounts  receivable  are  a  combination  of  seasonal 
the  unadjusted  data  shown  in  these  tables  by  the 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

T 

r 

x7c 

MCD 

Average  duration  of  run 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

Food  group . 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

Variety  stores . 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

2.77 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1  .81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware,  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

Liquor  stores . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  11 

STORES 

United  States,  total . 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

2.88 

Women's  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

3.53 

Shoe  stores . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

EXPLANATORY  NOTES:  The  following  are  brief  descriptions  of  the  measures  shown  in  this  table.  More  complete  explanations  appear  in  "Electronic  Computers  and 
Business  Indicators,"  Occasional  Paper  57,  National  Bureau  of  Economic  Research,  Inc.,  New  York,  1957. 


0  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series  before  seasonal  or  trading  day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component.  It  is  a  measure  of  the  average  monthly  seasonal  change 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year.  It  is  a  measure  of  the  maximum  seasonal 
change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dividing  the 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which  to  observe  cyclical  movements  in  a  monthly  series.  In  deriving 
MCD  the  average  (without  regard  to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for  1-month  spans  (Jan. -Feb.,  Feb.- 
Mar. ,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to  5  month-spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular  component,  that  is,  it  indicates  the  point  at  which  fluctu¬ 
ations  begin  to  be  more  attributable  to  cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5  months,  all  series  with 
an  MCD  greater  "5”  are  shown  as  "6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

Average  duration  of  run  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number  of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of 
observations.  When  there  is  no  change  between  2  months,  it  is  assumed  that  the  "no  change"  is  a  change  in  the  same  direction  as  the  preceding  change.  The 
average  duration  of  run  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  measures  with  the  expected  average  duration  of  run  of  a  random  series  gives  an  indication  of  whether  the  changes  approximate  those  of  a 
random  series.  (Over  1  month  intervals  the  expected  value  for  a  random  series  is  1.5  and  it  falls  between  1.36  and  1.75  about  95%  of  the  time.  Over  spans 
greater  than  1  month  (MCD  spans)  the  expected  value  is  2.0.)  For  example,  the  average  duration  of  run  of  Cl  is  1.85  for  household  appliances.  This  indicates 
that  1-month  changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In  the  next  2  columns,  1.68  for  I  and 
9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  series  into  an  essentially  random  component  and  the  cyclical  (non-random)  component.  Finally, 
2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4-months  being  the  MCD  span)  reverses  direction  on  the  average  about 
every  3  months.  The  increase  in  the  average  duration  of  run  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of 
MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is,  the  months  used  to  compute  the  measures  were  the  same 
months  used  to  estimate  the  seasonal  factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  one  year  ahead,  and  are  thus  subject  to  addi¬ 
tional  error.  Tests  to  data  indicate  the  MCD  are  probably  2  months  greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat 
smaller  for  total  retail  sales. 

NOTE:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 

receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Accounts  Receivable:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range  of 
sea  sonal 

Cl 

I/C 

MCD 

Average  dura 

ion  of  run 

factor 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

Department  stores . . . 

Mall  order  houses  (department  store  merchandise). 

Apparel  group . . . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group 
Lumber  and  other  building  materials  dealers. . . . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 


United  States,  total  . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and.  appl iance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 


IXirable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . . 


1.88 

2.67 

2.85 

3.24 

3.55 

2.52 

5.34 

6.31 
2.28 
2.27 

2.34 

3.31 

3.34 
3.92 
3.87 
2.59 
3.05 
3.05 
2.67 


2.69 

3.32 

6.55 

7.22 

6.18 

3.34 

3.25 

4.20 

4.03 

3.04 

3.48 

2.74 


2.05 
2  .44 

2.56 

2.63 

4.73 

2.33 

2.61 

3.45 

3.26 

3.69 


1.64 

2.42 

1.84 

2.91 

3.12 
1.96 
4  .79 
5.83 
1.98 
1.90 
1.94 
2.44 
2.30 
3.78 

3.40 
2.14 
2.29 

2.40 

2.13 


2.55 

3.03 

6.00 

6.78 

5.48 

2.73 

2.40 

4.04 

3.69 

2.32 

2.38 

2.11 


1.65 
2.04 

2.08 

2.16 

3.25 

1.81 

1.70 

1.91 

2.65 
2.62 


6.0 

12.7 

9.8 

15.0 

16.2 

10.2 

26.8 

27.8 

10.9 
8.6 
8.5 

16.6 

17.2 
20.7 
18.1 

9.4 

7.8 

12.2 

11.1 


.79 

.92 

1.80 

1.41 
1  .47 
1.61 
1.58 
2.24 
1 .22 
1.15 
1.30 
2.18 
2.33 
1.46 
1  .70 
1  .42 
1.74 
1.93 
1.91 


11.4 

13.3 

35.3 
40.2 
28.1 

15.8 

12.8 
21  .7 
19.0 

9.6 

9.8 

10.8 


7.3 

12.6 

12.8 

12.8 

23.4 

9.8 

7.8 
14.0 
10.0 
10.1 


1.02 

.92 

1.98 

1.83 

1.90 
1.83 
2.17 
1 .41 
1.74 

1.91 
2.15 
1.91 


.69 

.61 

1  .76 

.98 
1.09 
1.10 
1 .49 
2.04 
1.09 
1.05 

1.15 
1.99 

2.16 
1.35 
1  .48 
1.30 
1.56 
1.58 
1.72 


.46 

.93 

.89 

1.04 

.51 

.74 

.50 

.47 

.51 

.88 

.90 

.48 

.66 

.47 

.59 

.97 

.61 


1.10 

1.22 

1.36 

1.39 

2.78 

1.43 
1.59 

2.79 

2.12 

2.44 


.89 

.82 

1  .69 
1.64 
1.68 
1.69 
1.95 
1  .31 
1.52 
1  .79 
2.02 
1  .76 


.83 

.94 

2.45 
1.28 

1.45 
2.61 
1.97 
2.03 


.42 

.32 

.93 

.62 

.68 

.71 

.86 

.52 

.67 

.60 

.62 

.61 


2.11 

.95 

3.84 

1.05 
1  .22 
1.06 
2.93 
2.77 
2.17 
2.22 
2.23 
2.27 
2.41 
2.83 
2.25 
2.79 
2.67 
1.64 
2.83 


1.07 

.95 

1.07 

.66 

.61 

1.04 

.66 

1.19 


2.11 

2.55 

1  .82 
2.64 
2.48 
2.37 
2.28 
2.54 
2.28 
2.97 
3.25 
2.87 


2.21 

.73 

.77 
1  .00 
2.30 
1.95 
2.38 
2.52 
2.99 
1.71 


2.14 

2.98 

1  .65 

3.30 
2.67 
2.62 
1.85 
1.92 
1.88 
1  .75 
2.08 
1.79 
1.90 
1.92 
1  .97 
1  .63 
1.88 
2.24 
1.95 


1.79 

2.03 

2.00 
1 .83 
1.97 
2.05 
1.97 
1.83 
1  .83 
1.69 
1.73 
1.85 


1.57 

1.52 

1.52 

1  .49 
1.62 
1  .49 
1.73 
1.75 
1  .67 
1  .71 
1.92 
1.52 
1.69 
1.60 
1.69 
1  .45 
1.63 
1  .65 
1  .79 


2.03 

3.53 

3.80 

3.23 

1.79 

2.14 

1.79 

1.83 

1.97 

2.20 


1.50 

1.63 

1.43 
1.49 
1.63 
1  .73 
1.63 

1.57 
1.52 
1  .49 

1.58 
1.71 


13.82 
21  .71 

8.00 

19.00 
21  .71 
19.00 
10.13 
7.24 
8.44 
6.61 
6.33 
6.61 
5.63 
8.94 
8.00 
10.86 
8.00 
7.60 
8.44 


1.60 

1.43 

1.43 

1.49 

1.48 

1.71 

1.60 

1.71 

1.75 

1.63 


8.94 

8.94 

7.24 

6.08 

10.13 

8.00 

8.00 

7.24 

8.00 

8.44 

7.24 

9.50 


7.60 

50.67 

30.40 

30.40 

10.13 

8.44 

7.60 
8.44 
6.91 

6.61 


GROUP  II  STORES 


Note:  See  explanatory  notes  at  the  end  of  table  24. 


3.66 

2.98 

3.02 

5.39 

5.21 

5.39 

3.63 

3.31 

3.33 

3.92 

3.92 

3.85 

4.38 

4.26 

3.66 

3.47 

3.47 

3.43 

3.72 


3.85 

3.66 

3.15 

4.03 

4.26 

3.82 

3.06 

3.06 

3.19 

3.39 

2.53 

3.72 


3.57 
3.53 

3.80 

6.57 

4.84 

3.85 
3.13 
4.03 
3.92 
4.05 


2.83 

2.09 

12.4 

1.59 

1  .05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

2.07 

1.31 

6.9 

1.49 

1  .25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

3.06 

2.47 

14.5 

1.63 

1.01 

1.17 

.86 

1 

4.00 

1.58 

30.40 

4.00 

3.20 

2.48 

14.6 

1  .82 

1.14 

1.26 

.90 

1 

3.80 

1  .46 

9.50 

3.65 

2.64 

14.2 

2.21 

1.63 

1.19 

1.37 

2 

3.10 

1  .69 

13.82 

4.78 

28.6 

2.56 

2.35 

1.00 

2.35 

3 

1  .77 

1.58 

10.86 

1.59 

11.1 

1.91 

1.67 

.92 

1  .81 

2 

1.90 

1  .48 

10.13 

3.00 

2.32 

12.9 

2.15 

1  .67 

1.07 

1.56 

3 

2.34 

1.60 

7.24 

4.84 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1 .77 

10.13 

3.75 

4.56 

3.44 

20.5 

2.73 

2.54 

.88 

2.88 

4 

1.71 

1.54 

8.00 

3.47 

5.54 

4.94 

25.7 

2.03 

1.84 

.88 

2.09 

3 

1  .81 

1.71 

11.69 

3.57 

7.80 

6.99 

41  .2 

2.72 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

8.15 

7.53 

45.2 

2.53 

2.33 

.89 

2.60 

4 

2.11 

1  .81 

6.08 

4  .03 

6.21 

35.6 

4.26 

3.84 

1 .46 

2.63 

4 

1.83 

1  .63 

8.00 

3.47 

4.55 

13.9 

7.22 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4  .22 

1  .46 

13.82 

4  .22 

2.20 

1.40 

7.3 

1 .65 

1.51 

.75 

2.01 

3 

1.77 

1.63 

15.20 

2.75 

2.04 

13.2 

1.59 

.91 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

2.73 

2.10 

13.1 

1.64 

.93 

1.21 

.77 

1 

4.75 

1  .52 

30.40 

4  .75 

2.08 

12.1 

1.71 

1.14 

1.08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

5.78 

4.21 

24  .7 

3.29 

2  .88 

1.32 

2.18 

3 

1.97 

1.60 

16.89 

1.36 

9.4 

2.01 

1  .64 

.99 

1.65 

2 

1.88 

1  .45 

9.50 

3.21 

32 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTH WESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y. --NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-CIifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:’  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  M1NN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


■‘■Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


1  GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

,!  HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

!  INDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hanqock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County 

Mich. 


KANSAS  CIT't,  MO.-KANS.:  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 


KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties 

Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 


LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 
LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 
LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 


LtTTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 


LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 


LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 


LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 


LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 


MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 


;  MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 


MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

■  MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

:  MINNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin 
Ramsey,  and  Washington  Counties,  Minn. 


NEW  YORK,  N. Y. :  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NOREOLK-POR  ISMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKL.AHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PA  I  I  RSON-CLII  TON-PASSAIC,  N. .1.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE  :  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County' 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA. :  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 


MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

1  MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

;  MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

i  MUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
’  Muskegon  County,  Mich. 

|  NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties  NY  • 
L  established  November  1972. 

|  NEy  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 

(  lammany  Parishes,  L.a. 


ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  I-ouis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  III. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAK  LAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH.  GA.:  Coextensive  with  Chatham  County,  Ca. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  AR1Z.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  February  1974  were  estimated  at  $36.6 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  February  were 
$43.0  billion.  This  adjusted  figure  was  virtually 
unchanged  from  January  1974,  but  was  4  percent 
above  February  1973.  The  adjusted  December- 
through- February  average  sales  were  virtually 
unchanged  from  the  prior  3  months  but  increased 
6  percent  over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were 
about  2  percent  below  January  1974  and  8  percent 


below  February  1973.  In  comparison  with 
February  1973,  adjusted  sales  in  the  durable 
goods  stores  category  were  as  follows:  the 
building  materials,  hardware,  farm  equipment 
group,  up  5  percent;  the  furniture  and  appliance 
group,  up  3  percent;  and  the  automotive  group, 
down  16  percent. 

Adjusted  sales  of  nondurable  goods  stores  in¬ 
creased  about  1  percent  from  January  1974  and 
11  percent  from  February  1973.  The  year-to- 
year  advance  for  these  stores  was  led  by  the  food 
group,  up  14  percent;  followed  by  the  eating  and 
drinking  group,  up  9  percent;  the  general  mer¬ 
chandise  group,  up  7  percent;  and  the  apparel 
group,  up  3  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division:  First  2  Months  1974  from  1973 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 
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Accounts  Receivable 


Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail 
stores  for  February  1974  and  year-ago  com¬ 
parisons  as  follows:  the  Northeastern  States-- 
$8,2  billion,  up  2  percent;  the  North  Central 
States--$10.4  billion,  up  7  percent;  the  South — • 
$11.3  billion,  up  5  percent;  the  West--$6.7 
billion,  up  4  percent. 

In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  February  1974  and  comparisons 
with  February  1973  were  as  follows:  Chicago-- 
$1.4  billion,  up  5  percent;  Detroit--$0.7  billion, 
up  1  percent;  Los  Angeles--$1.3  billion,  up  1 
percent;  New  York  (including  Nassau-Suffolk, 
SMSA)— $1.9  billion,  up  3  percent;  Philadelphia-- 
$0.8  billion,  down  3  percent. 


Retail  stores  in  the  United  States  reported 
$25.8  billion  in  total  accounts  receivable  balances 
owed  by  customers  as  of  February  28,  1974.  This 
figure  represents  $15.8  billion  for  installment 
accounts  and  $10.0  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  February  accounts  receivable  balances  in¬ 
creased  about  2  percent  above  January  1974  and 
9  percent  above  February  1973.  February  in¬ 
stallment  account  balances  and  charge  account 
balances  each  increased  2  percent  from  the  pre¬ 
vious  month.  Compared  with  February  1973, 
installment  account  balances  increased  10  percent 
and  charge  account  balances  increased  7  percent. 


Sales  of  Retail  Stores:  First  2  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 


Nondurable  goods  stores 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3  Month  Averages,  Dec.  1972-Feb.  1974 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 
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Table  1.  Estimated  Monthly  Retail  Sales  -United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


1974 

1973 

Total  2 

months 

Jan . 

Feb.  * 

Feb.  1 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday 

or  trading  day  differences 

Retail  stores,  total . 

r 

37 , 923 

36,594 

1 

34,977 

41,309 

40,686 

<{3,178 

43,586 

41,665 

43,135 

40,916 

43,721 

44,552 

49,824 

74.517 

70,745 

Total  (excluding  automotive  group).. 

31,453 

30,233 

27,365 

31,935 

31,697 

33,750 

34,344 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

61 ,686 

55.629 

Durable  goods  stores,  total . 

11,477 

11,269 

12,284 

14,853 

14,535 

15,465 

15,410 

14,518 

14,654 

13,718 

15,171 

14 , 104 

13,409 

22,746 

24 .438 

Nondurable  goods  stores,  total . 

26,446 

25,325 

22,693 

26,456 

26,151 

27,713 

28,176 

27,147 

28,481 

27, 198 

28,550 

30,448 

36,415 

51,771 

46,307 

Food  group . 

9,145 

8,730 

7,646 

8,792 

8,171 

8,745 

9,135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

17.875 

15,641 

Grocery  stores . 

8,528 

8.129 

7,106 

8,202 

7,579 

8,139 

8,512 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

16,657 

14 .574 

Meat  and  fish  (seafood)  markets . 

223 

215 

204 

224 

217 

227 

222 

227 

234 

214 

223 

217 

248 

438 

408 

Bakery  products  stores . 

112 

111 

107 

118 

110 

117 

119 

107 

126 

127 

128 

119 

126 

223 

211 

Eating  and  drinking  places . 

2,995 

2,860 

2,623 

2,975 

2,950 

3,238 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

5.855 

Eating  places . 

2,400 

2,296 

2,046 

2,343 

2,348 

2,590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

4.696 

4.163 

Restaurants,  cafeterias,  lunchrooms . 

1,920 

1 ,845 

1,636 

1,877 

1,831 

2,024 

2,082 

2,130 

2,  270 

2,099 

2,067 

2,030 

2,063 

3,765 

3.314 

Drinking  places . 

595 

564 

577 

632 

602 

647 

664 

647 

649 

643 

651 

631 

654 

1  .159 

1,175 

General  merchandise  group  with  nonstores2... 

5,511 

5,309 

4,933 

6,307 

6,467 

6,713 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

10,820 

9.932 

General  merchandise  group  wi  thout  nonstores2 

(except  department  stores  mail  order).... 

5,037 

4,812 

4,469 

5,776 

5,975 

6,194 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

9.84  9 

9,041 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4,183 

3.913 

3,627 

4,702 

4,905 

5,127 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9,163 

8,096 

7,400 

Department  stores . 

3,369 

3,153 

2,976 

3,868 

4,055 

4,229 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

6,522 

6,067 

Variety  stores . 

519 

518 

481 

601 

64  5 

648 

669 

603 

677 

630 

665 

790 

1,326 

1.037 

958 

Mail  order  houses  (department  stores 

merchandise) 3 . 

341 

381 

340 

473 

425 

419 

370 

401 

4  53 

414 

556 

714 

574 

722 

640 

Apparel  group . 

1,700 

1,515 

1,460 

1,829 

2,007 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

3,215 

3,068 

Men's,  boys'  wear  stores4 . 

409 

359 

339 

399 

440 

448 

472 

397 

411 

412 

448 

523 

896 

768 

763 

Men's,  boys'  clothing,  furnishings  stores 

403 

353 

334 

394 

435 

441 

464 

392 

408 

408 

442 

518 

886 

756 

753 

Women's  apparel,  accessory  stores5 . 

636 

575 

585 

712 

743 

738 

7  56 

677 

698 

747 

783 

842 

1,243 

1,211 

1 ,180 

Women's  ready-to-wear  stores . 

542 

483 

507 

622 

645 

638 

644 

572 

593 

633 

664 

706 

1,040 

1  ,025 

1.019 

Family  clothing  stores . 

280 

254 

240 

309 

339 

332 

334 

300 

351 

333 

352 

388 

619 

534 

4  97 

Shoe  stores . 

292 

251 

247 

342 

408 

324 

345 

299 

378 

401 

365 

361 

476 

543 

530 

Furniture  and  appliance  group . 

1,928 

1,841 

1,754 

1,927 

1,856 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

3,769 

3,543 

Furniture,  home  furnishings  stores . 

1,123 

1,085 

1,058 

1,158 

1,137 

1,214 

1,228 

1,179 

1,229 

1, 14  2 

1,238 

1,293 

1,370 

2,208 

2.102 

Furniture  stores . 

814 

775 

753 

839 

831 

885 

884 

876 

920 

845 

892 

928 

1,016 

1  ,589 

1  ,523 

Household  appliance,  TV,  radio  stores . 

654 

610 

563 

610 

578 

602 

670 

634 

680 

678 

660 

699 

935 

1 ,264 

1,158 

Household  appliance  dealers . 

435 

403 

363 

395 

377 

403 

454 

418 

444 

443 

438 

438 

576 

838 

738 

Building  materials,  hardware,  farm  equipment 

group . 

2,014 

2,059 

1,94  5 

2,448 

2,566 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

4,073 

3.821 

Building  materials  and  hardware,  total6... 

1,453 

1,477 

1,470 

1,746 

1,861 

2,098 

2,185 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

2,930 

2.928 

Lumber  and  other  bldg .  materials  dealers6 

1,150 

1,176 

1,198 

1,417 

1,487 

1,656 

1,704 

1,668 

1,770 

1,536 

1,645 

1,497 

1,283 

2,326 

2.386 

Hardware  stores . 

303 

301 

272 

329 

374 

442 

481 

412 

410 

401 

4  23 

415 

488 

604 

542 

Automotive  group . 

6,470 

6,361 

7,612 

9,374 

8,989 

9,428 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

12,831 

15.116 

Passenger  car,  other  automotive  dealers... 

5,917 

5,835 

7,143 

8,761 

8,347 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

11.752 

14,162 

Passenger  car  dealers7 . 

5,459 

5,326 

6,616 

7,977 

7,525 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

10,785 

13.168 

Passenger  car  dealers  (franchised).... 

5,091 

4,976 

6,114 

7,390 

6,942 

7,229 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

10,067 

12.209 

Tire,  battery,  accessory  dealers . 

553 

526 

469 

614 

642 

684 

720 

691 

710 

656 

724 

741 

759 

1 ,079 

954 

Gasoline,  service  stations . 

2,793 

2 , 665 

2,474 

2,773 

2,808 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

5,458 

5,063 

Drug  and  proprietary  stores . 

1,267 

1,247 

1,151 

1,222 

1,219 

1,281 

1,300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

2,514 

2.356 

Liquor  stores . 

740 

709 

667 

740 

718 

789 

825 

826 

819 

759 

784 

823 

1,160 

1  ,449 

1  .359 

Data  ADJUSTED 

for  seasonal  variations,  holiday  and 

trading 

day  differences 

Retail  stores,  total . 

— 

42,932 

43,034 

41,242 

41,979 

41,185 

41,723 

41,167 

42,767 

42,355 

42,529 

42,970 

42,976 

42,116 

85,966 

81 ,949 

Total  (excluding  automotive  group).. 

35,458 

35,832 

32,667 

33,210 

32,630 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

71,290 

64 . 867 

Durable  goods  stores,  total . 

13,525 

13.290 

14,405 

14,612 

14,339 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

26,815 

28.639 

Nondurable  goods  stores,  total . 

29,407 

29,744 

26,837 

27,367 

26,846 

27,4  24 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

59,151 

53,310 

Food  group . 

9,551 

9,612 

8,409 

8,431 

8,616 

8,665 

8,598 

9,128 

8,964 

8,992 

9,194 

9,135 

9,264 

19,163 

16.885 

Grocery  stores . 

8,874 

8,943 

7,800 

7,834 

8,012 

8,074 

8,000 

8,507 

8,345 

8,376 

8,  568 

8,511 

8,603 

17,817 

15,694 

Eating  and  drinking  places . 

3,331 

3,333 

3,057 

3,089 

3,060 

3,096 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

6,664 

6,114 

General  merchandise  group  with  nonstores2... 

7,234 

7,221 

6,753 

7,137 

6,696 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

14,455 

13.343 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order).... 

6,666 

6,663 

6,223 

6,621 

6,166 

6,386 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

13.329 

12.318 

Department  stores . 

4,456 

4,460 

4,233 

4,461 

4,189 

4,346 

4,352 

4,4  23 

4,351 

4,406 

4,357 

4,485 

4,445 

8,916 

8,354 

Variety  stores . 

738 

709 

661 

715 

635 

667 

686 

684 

682 

689 

696 

726 

690 

1  ,447 

1,342 

Mail  order  houses  (department  stores 

merchandise) 3 . 

470 

485 

429 

489 

452 

4  53 

450 

486 

442 

468 

482 

473 

403 

955 

841 

Apparel  group . 

2,053 

2,072 

2,012 

2,175 

1,878 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

4,125 

3,961 

Men's,  boys'  wear  stores4 . 

4  56 

497 

471 

506 

444 

4  56 

463 

469 

450 

462 

462 

463 

480 

953 

947 

Women's  apparel,  accessory  stores5 . 

785 

763 

788 

825 

706 

753 

780 

788 

730 

764 

751 

761 

776 

1  ,548 

1,529 

Shoe  stores . 

357 

352 

348 

397 

339 

335 

338 

349 

352 

371 

371 

339 

346 

709 

697 

Furniture  and  appliance  group . 

2,058 

2,073 

2,021 

2,014 

2,024 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

4.131 

3,983 

Furniture,  home  furnishings  stores . 

1,211 

1,241 

1,215 

1,184 

1,208 

1,203 

1,181 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

2,452 

2,360 

Household  appliances,  TV,  radio  stores . 

67  2 

704 

659 

659 

658 

635 

675 

637 

685 

686 

661 

672 

668 

1.376 

1  .299 

Building  materials,  hardware,  farm  equipment 

group . 

2,716 

2,764 

2,625 

2,614 

2,518 

2,560 

2,572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

5,480 

5,210 

Lumber  and  other  bldg,  materials  dealers6. 

1,447 

1,515 

1,556 

1,547 

1,508 

1,546 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1,450 

2,962 

3,101 

Hardware  stores . 

411 

419 

381 

389 

388 

393 

4  26 

379 

391 

408 

407 

406 

385 

830 

751 

Automotive  group . 

7,474 

7,202 

8,575 

8,769 

8,555 

8,503 

7,943 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

14.676 

17.082 

Passenger  car,  other  automotive  dealers... 

6,786 

6,512 

7,945 

8,127 

7,927 

7,870 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

13,298 

15,849 

Tire,  battery,  accessory  dealers . 

688 

690 

630 

642 

628 

633 

615 

662 

677 

686 

713 

691 

719 

1,378 

1.233 

Gasoline  service  stations . 

2,952 

3,028 

2,821 

2,821 

2,868 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

5,980 

5,535 

Drug  and  proprietary  stores . 

1,323 

1,361 

1,254 

1,241 

1,280 

1,291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

2,684 

2,500 

Liquor  stores . 

820 

838 

795 

779 

783 

799 

807 

817 

810 

807 

811 

793 

839 

1  .658 

1,554 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

Preliminary  estimates.  2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass, 

and  from  mail  order.  3Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  4  Includes  men's,  boys’ 

clothing;  furnishings  stores;  and  customs  tailors.  includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furries,  and  other  women' s  apparel 

stores.  GIncludes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  7Includes  both  franchised  and  nonf ranchised  car 

dealers. 


Table  2  Percent  Chanee  in  Sales  ol  All  Retail  Stores-United  States,  by  Kind  o[  Business 


Kind  of  business 


Percent  change  in 

sales — all  retail  stores 


February  1974 
from — 


February 

1973 


January 

1974 


2  months 
1974 
from 

2  months 
1973 


Kind  of  business 


Based  on  data  NOT  ADJUSTED  fur  season,!  variations,  holiday  or  fading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets... 
Fruit  stores,  vegetable  markets*.. 
Candy,  nut,  confectionery  stores*. 
Bakery  products  stores . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . 


+  14 
+  14 
+  5 
+  18 
+  9 
+  4 


Apparel  group . 

Men's  boys'  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores*. 
Shoe  stores . 


-7 
+  12 

+  14 
+  14 
+  7 
+  37 
+  11 


+  10 
+  13 
+  14 
-1 


Furniture  and  appliance  group . 

Furniture  stores . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores.* 

Household  appliance  dealers . 

TV,  radio,  stores* . 

Music  stores* . 


Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers6.] 

Paint,  glass,  wall  paper  stores* . 

Heating  and  plumbing  equipment  dealers* . 

Hardware  stores . 

Farm  equipment  dealers* . 


Automotive  group . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Fuel  and  ice  dealers* . 

Fuel  and  ice  dealers,  except  fuel  oil*. 
Fuel  oil  dealers* . . 


+  12 

+  13 

Drug  and  proprietary  stores.... 

Liquor  stores . 

-11 

+  5 

Jewelry  stores* . 

-12 

0 

Florists* . 

-11 

+  1 

Book  stores* . 

-9 

+7 

Stationery  stores*... 

+  5 

+  21 

Camera,  photographic  supplies  stores*. 

-14 

+  2 

Optical  goods  stores*... 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


~pood  group . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise )3 . 


+4 

0 

+  5 

+  10 

+  1 

+  10 

-8 

-2 

-6 

+  11 

+1 

+  11 

+  14 

+  1 

+  13 

+  15 

+  1 

+  14 

+  9 

0 

+  9 

+  7 

0 

+  8 

+  7 

0 

+  8 

+  5 

0 

+7 

+  7 

-4 

+  8 

+  13 

+3 

+  14 

Note:  Sampling  variabilities,  based  on  unadjusted  data,  shown 
‘sterisk,  see  table  14. 

*See  Explanatory  Materials,  pages  25  and  26.  See  footnotes 


Apparel  group . 

Men's  boys'  wear  stores* . 

Women's  apparel,  accessory  stores5. 
Shoe  stores . 


Furniture  and  appliance  group..... . 

Furniture,  home  furnishings  stores.... 
Household  appliance,  TV,  radio  stores. 


Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers6.. 


Hardware  stores. 

Automotive  group.... . . 

Passenger  car  and  other  automotive  dealers2.*.] 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Percent  change  in 
sales — all  retail  stores 


February  1974 
from — 


February 

1973 


January 

1974 


+  5 
+3 
+3 
+  8 
+  11 
+4 
+  9 


+  6 
-2 
+  17 
-4 
+  11 
+  23 


-16 
-19 
-19 
+  1? 


+  27 
+  13 
+  36 


+  14 
+  12 
+31 
0 

+  11 
+  15 


+  2 
-1 
+5 
-1 
+4 


2  months 
1974 
from 

2  months 
1973 


+6 
+4 
+  10 
+  9 
+  14 
+  1 
+  5 


+7 
-3 
+  19 
-9 
+  11 
+  28 


-15 
-18 
-18 
+  13 


+  25 
+  10 
+36 

+7 
+  7 
+  15 
+  13 
+  34 
+  8 
+  15 
+  16 


+3 

+  1 

+  4 

+6 

+  9 

+  1 

-3 

-3 

+  1 

+  1 

-1 

+  2 

+  3 

+1 

+  4 

+  2 

+  2 

+  4 

+  7 

+  5 

+  6 

+  5 

+  2 

+  5 

-3 

+  5 

-4 

+  10 

+  2 

+  11 

-16 

-4 

-14 

-18 

-4 

-16 

+  10 

0 

+  12 

+7 

+3 

+  8 

+9 

+3 

+  7 

+  5 

+  2 

+7 

on  table  1. 


Table  2A.  Total  Retail  Sales-Month-to-Month  and  Long  Term  Percent  Changes 

(Based  on  seasonally  adjusted  data) 


Item 

| 

s' 

United  States,  total . 

r, 

^•rable  goods  stores,  total... 
j^>ndurable  goods  stores,  total 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores 

United  States,  by  Kind  of  Business 

(Millions  of  dollars) 


1974 

1973 

Total  2 

months 

Kind  of  business 

Jan. 

Feb.1 

Feb. 

I  Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

1974 

1973 

Data 

NOT  ADJUSTED  for  seasonal  variations, 

holiday 

or  trading  day 

differences 

United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores2 . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 . 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


Apparel  group . 

Men’s  boys'  wear  stores4 . 

Women’s  apparel,  accessory  stores5 
Women's  ready-to-wear  stores.... 
Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers.... 

Drug  and  proprietary  stores . 

Liquor  stores . 


United  States,  total. 


Apparel  group . 

Men's  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 

Shoe  stores . 

Tire,  battery,  accessory  dealers.... 
Drug  and  proprietary  stores . 


692 

10,964 

4,894 

4,835 

231 

4,254 

4,035 

3,306 

2,993 

409 

413 

47 

146 

129 

123 

190 

142 

469 

170 


11,216 

673 

10,543 

4,675 

4,614 

222 

4,137 

3,879 

3,107 

2,806 

411 

370 

42 

133 

116 

108 

172 

133 

459 

163 


643 

9,519 

4,087 

4,032 

222 

3,830 

3,609 

2,909 

2,644 

378 

383 

40 

152 

135 

112 

154 

134 

407 

165 


12,377 

775 
11,602 

4,766 

4,719 

263 

4,964 

4,686 

3,787 

3,451 

476 

520 

56 

193 

169 

147 

178 

180 

440 

175 


12,119 

791 

11,328 

4,299 

4,235 

263 

5,075 

4,836 

3,932 

3,601 

518 


215 

187 

191 

167 

192 
445 
163 


12,653 

843 
11,810 

4,576 

4,524 

277 

5,268 

5,005 

4,095 

3,745 

518 

524 

63 

200 

175 

144 

159 

189 

479 

181 


12,945 

856 

12,089 

4,776 

4,723 

286 

5,322 

5,077 

4,188 

3,831 

543 

544 
66 

200 

174 

162 

178 

202 

498 

186 


12,214 

803 
11,411 

4,642 

4,586 

286 

4,930 

4,696 

3,830 

3,482 

487 

451 

45 

172 

147 

139 

166 

197 

471 

177 


842 

12,166 

4,824 

4,762 

305 

5,426 

5,172 

4,197 

3,819 

542 

529 

49 

186 

161 

168 

169 

200 

494 

171 


12,447 

796 
11,651 

4,606 

4,547 

279 

5,158 

4,907 

4,008 

3,670 

509 

555 

54 

192 

167 

185 

174 
176 
465 
167 


13,181 

839 

12,342 

4,727 

4,665 

265 

5,634 

5,313 

4,255 

3,900 

542 

545 

63 

193 

170 

157 

169 

204 

493 

187 


14,653 

808 

13,845 

4,990 

4,933 

265 

6,749 

6,422 

5,092 

4,678 

652 


213 

186 

156 

176 

193 

494 

197 


935 

17,370 

5,281 

5,196 

254 

9,335 

9,068 

7,427 

6,823 

1,086 

912 

119 

336 

292 

224 

235 
202 
751 
290  I 


22,872 

1,365 

21,507 

9,569 

9,449 

453 

8,391 

7,914 

6,413 

5,799 

820 

783 

89 

279 

245 

231 

362 
275 
928 
333 


20,644 

1,318 

19,326 

8,378 

8,275 

450 


7,289 

5,926 

5,380 

754 

788 

93 

293 

259 

235 

314 

275 

827 

328 


Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 - - 

General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


13,716 

5,073 

256 


5,391 

3,969 

588 


211 

164 

183 

519 


13,734 

5,015 

261 

5,728 

5,426 

3,986 

570 

559 

68 

198 

159 

183 

532 


12,503 

4,335 

260 

5,331 


5,076 

3,772 

525 

574 

59 

226 

168 

184 

472 


12,814 

4,369 

270 


5,303 

3,922 

557 

616 

72 

224 

173 

190 

454 


12,524  |l2 , 730 

4,525 
258 


5,252 

4,991 

3,720 

518 

548 

63 

202 

157 

184 

483 


4,533 

262 

5,426 

5,158 

3,841 

533 

538 

64 

208 

148 

174 

480 


4,406 

263 

5,450 

5,198 

3,850 

560 

544 

62 

204 

157 

172 

507 


.848 

255 


5,236 

3,865 

558 

554 

59 

210 

173 


191 

495 


12,812  (13,024 

4,592 
274 


5,454 

5,196 

3,846 

553 

522 

57 

185 

154 

189 

487 


4,712 

282 

5,471 

5,234 

3,875 

561 

556 

60 

198 

165 

190 

499 


13,332 

4,870 

280 

5,573 

5,309 

3,939 

566 

538 

63 

182 

162 

204 

511 


13,332 

4,743 

289 


5,405 

3,998 

600 

530 

65 

190 

145 

181 

503 


13,222 

4,829 

257 

5,511 

5,265 

3,942 

545 

535 

61 

187 

154 

172 

500 


27,450 

10,088 

517 

11,406 

10,817 

7,955 

1,158 

1,114 

124 

409 

323 

366 

1,051 


8,815 

512 

10,573 

10,062 

7,464 

1,071 

1,118 

123 

423 

334 

366 

933 


Un  millions  of  dollars)  were  as  follows:  For  week  ending  February  9 

March  2  -  $1,174. 

3 See  footnote  2  on  table  1. 


$1,213;  February  16  —  $1,117;  February  23  —  $1,116; 


aec  luuuiutt  o  w"  *•  * -  -■  .  .  _ 

:ssr.  ‘ce^^rUcLnr-r^fers  and  ^  ^  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores-- 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

2  months 
1974 

business 

February  1974 
from — 

2  months 

1974 

Kind  of  business 

February  1974 
f  rom — 

f  rrttn 

2  months 

1973 

February 

1973 

January 

1974 

2  months 
1973 

February 

1973 

January 

1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading  day  differences 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores 1 . 

General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


Apparel  group . 

Men's  boys'  wear  stores . 

Women’s  apparel,  accessory  stores. 

Women’s  ready-to-wear  stores.... 
Shoe  stores . 


Furniture  and  appliance  group.... 
Tire,  battery,  accessory  dealers. 

Drug  and  proprietary  stores . 

Liquor  stores . 


+10 

-4 

+11 

+5 

-3 

+4 

+11 

-4 

+11 

+14 

-4 

+14 

+14 

-5 

+14 

0 

-4 

+1 

+8 

-3 

+9 

+7 

-4 

+9 

+7 

-6 

+8 

-6 

+8 

+9 

0 

+9 

-3 

-10 

-1 

+5 

-11 

-4 

-12 

-9 

-5 

-14 

-10 

-5 

-4 

-12 

-2 

+12 

-9 

+15 

-1 

-6 

0 

+13 

-2 

+12 

-1 

-4 

+2 

United  States,  total. 


11  Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores  ..... 
General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Apparel  group . 

Men's  boys'  wear  stores . 

Women's  apparel,  accessory  stores. 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


+16 

0 


-1 

+13 


+21 

-6 

-3 


+14 

+1 


+1 

-3 

-3 


‘See  footnote  2  on  table  1 


•-•3  ‘ft.  . 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 

(Millions  or  dollars.  Data  are  HOT  ADJUSTED  for  season.)  variations,  holiday  or  trading  day  d, Iterances) 


THE  NORTHEASTERN  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


8,673 

2,221 


8,158 

2,066 


Food  group . 

Grocery  stores . . . 

Eating  and  drinking  places . 

GAF2,  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

THE  NORTH  CENTRAL  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores. . 

Eating  and  drinking  places . 

GAF2 ,  total . 

General  merchandise  group 

L  with  nonstores3 . 

■  Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group..  . . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


6,452  6,092 


THE  SOUTH 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF2,  total . 

General  merchandise  group 

with  nonstores3 . 

pepartment  stores . 

Apparel  group . 

K  Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . . . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


2,321 

2,043 

698 

2,133 

1,219 

781 

483 

431 


300 

566 

264 


10,825 

3,247 

7 , 578 

2,419 

2,283 

931 

2,547 

1,590 

954 

444 

513 

698 

1,800 

835 

331 


11,528 

3,876 

7,652 

2,777 

2,670 

741 

2,801 

1,678 

956 

498 

625 

679 

2,240 

858 

411 


2,234 

1,966 

664 

1,940 

1,128 

710 

405 

407 

279 

546 

255 


10,396 

3,170 

7,226 

2,279 

2,144 

893 


8,019 

2,431 

5,588 

1,969 

1,730 

618 

1,974 

1,132 

708 

415 

427 


307 

504 

238 


9,707 

3,381 

6,326 

1,953 

1,837 

782 


2,419  2,278 


1,556 

902 

384 

479 

686 

1,793 

791 

327 


11,298 

3,884 


2,661 

2,553 

686 

2,716 

1,652 

910 

462 

602 


THE  WEST 


TOTAL. 


Durable  goods  stores,  total.... 
f  Nondurable  goods  stores, 

total . 

Food  group. . . 

Grocery  stores . 

Sating  and  drinking  places . 

'•AF2,  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group.. . 

Furniture  and  appliance  group.. 

Jasoline  service  stations . 

>rug  and  proprietary  stores . 


6,897 

2,133 


1,628 

1,532 

625 

1,658 

1  ,024 
678 
275 
359 

534 

261 


728 

2,225 

826 

407 


6,742 

2,149 

4,593 
1 , 556 
1,466 
617 

1,590 

973 

631 

264 

353 

502 

258 


1,454 

851 

381 

443 

623 

2,096 

709 

307 


10,783 

4,148 

6,635  | 

2,349 

2,255 

645 

2,427 

1,461 

849 

414 

552 


650 

2,665 

304 

365 


6,468 

2,324 

4,144 

1,375 

1,284 

578 

1,4  68 

886 

568 

250 

332 

457 

241 


Note:  Estimates  are  based 


Mar. 

Apr. 

May 

June 

9,40 

U  9,27 

9,68' 

9,830 

2,98 

2,94 

3 , 07C 

3,066 

6,41 

6, 32C 

6,611 

6,764 

2,25. 

2,06' 

2,224 

2,297 

i,99: 

1,812 

1,965 

2,031 

722 

70S 

792 

816 

2,39C 

2,475 

2,495 

2,601 

1,421 

1 ,474 

1,515 

1,571 

903 

963 

987 

1,036 

503 

575 

547 

572 

468 

430 

433 

458 

373 

392 

432 

466 

575 

568 

592 

599 

255 

254 

267 

273 

11,681 

11,571 

12,477 

12,547 

4,226 

4,186 

4,453 

4,461 

7,445 

7,385 

8,024 

8,086 

2,251 

2,085 

2,270 

2,392 

2,126 

1,956 

2,131 

2,245 

874 

887 

974 

1,004 

2,870 

2,942 

3,028 

3,054 

1,881 

1  ,898 

1,973 

1,993 

1,125 

1,189 

1,239 

1,275 

487 

530 

513 

524 

502 

514 

542 

537 

836 

857 

972 

1,019 

2,634 

2,558 

2,656 

2,625 

797 

820 

857 

866 

329 

326 

334 

334 

2,692 

12,404 

13,144 

13,189  1 

4,913 

4,701 

5,081 

4,994 

7,779 

7,703 

8,063 

8,195 

2,701 

2,540 

2,675 

2,805 

2,598 

2,429 

2,568 

2,697 

724 

718 

801 

820 

,039 

3,118 

3,171 

3,192 

,904 

1,964 

2,025 

1,994 

,117 

1,150 

1,195 

1,182 

536 

577 

540 

555 

599 

577 

606 

643 

798 

828 

947 

917 

,183 

2,962 

3,175 

3.100  3 

901 

919 

952 

989 

376 

376 

397 

401 

,536 

7,439 

7,870 

8,020  7 

,733 

2,702 

2,861 

2,889  2 

,803 

4,737 

5,009 

5,131  5 

,587 

1,479 

1,576 

1,641  1 

485 

1,382 

1,475 

1,539  1 

655 

636 

671 

713 

761 

1,791 

1,880 

1,931  1 

101 

1,131 

1,200 

1,213  1 

723 

753 

808 

815 

303 

325 

308 

324 

357 

335 

372 

394 

500 

501 

546 

554 

262 

263 

283 

292 

July 


9,222 

2,874 

6,348 

2,218 

1,946 

805 

2,272 

1,381 

874 

463 

428 

445 

625 

256 


12,064 

4,213 

7,851 

2,349 

2,201 

1,035 

2,829 

,835 
1  ,148 
477 
517 

968 

2,466 

900 

330 


Aug. 


7,944 


807 

3,041 


513 

627 


981 

375 


5,004 


770 

287 

368 

582 

279 


9,462 

2,800 

6,662 

2,337 

2,056 

823 

2,475 

1,497 

939 

535 

443 

453 

616 

263 


12,406 

4,220 

8,186 

2,441 

2,279 

1,128 

3,086 

2,040 

1,258 

495 

551 

1,016 

2,371 

876 

350 


Sept. 


13,255 

4,920 

8,335 

2,889 

2,774 

833 

3,321 

2,102 

1,241 

574 

645 

883 

3,034 

961 

397 


8,012 

2,714 

5,298 

1,677 

1,578 

772 

2,011 

1,276 

848 

327 

408 

570 

293 


9,162 

2,576 

6,586 

2,276 

2,003 

761 

2,559 

1,526 

995 

617 

416 

415 

571 

253 


11,996 

4,163 

7,833 

2,331 

2,178 

1,052 

3,019 

1,964 
1  ,216 
504 
551 

1,049 

2,271 

828 

324 


12,291 

4,521 

7,770 

2,697 

2,588 

783 

3,016 

1,887 

1,123 

531 

598 

821 

2,761 

902 

378 


7,467 

2,458 

5,009 

1,555 

1,473 

743 

1,946 

1,217 

808 

322 

407 

536 

271 


9,690 

2,898 

6,792 

2,273 

1,996 

759 

2,676 

1,624 

1,036 

608 

444 

451 

593 

268 


12,937 

4,524 

8,413 

2,377 

2,223 

1,062 

3,251 

2,166 

1,294 

517 

568 


1,107 

2,567 

878 

340 


10,181 

2,806 

7,375 

2,319 

2,044 

758 

3,126 

1,982 

1,297 

669 

475 


414 

609 

255 


13,149 

4,157 

8,992 

2,443 

2,300 

991 

3,769 

2,593 

1,566 

579 

597 

941 

2,324 

899 

341 


13,186 

5,014 

8,172 

2,688 

2,582 

788 

3,316 

2,106 

1,228 

582 

628 

897 

3,153 

944 

411 


7,908 

2,735 


1,591 

1,501 

732 

2,008 

1,276 

838 

323 

409 

566 

281 


13,310 

4,650 

8,660 

2,775 

2,670 

764 

3,824 

2,511 

1,458 

631 

682 

798 

2,794 

921 

407 


7,912 

2,491 

5,421 

1,670 

1,582 

691 

2,197 

1,457 

976 

335 

405 

567 

283 


11 ,374 
2,584 

8,790 

2,537 

2,214 

758 

4,156 

2,643 

1,868 

962 

551 

374 

576 

318 


14,267 

3,832 

10,435 

2,629 

2,467 

1,008 

4,922 

3,331 

2,223 


935 

1,747 

886 

461 


15,129 

4,528 

10,601 

2,988 

2,863 

787 

5,438 

3,603 

2,177 

985 

850 

780 

2,261 

900 

555 


9,054 

2.465 

6,589 

1,778 

1,670 

719 

3,040 

2,041 

1.466 
551 
448 

546 

407 


Percent  change 


Feb.  1974 
f  rom — 


Feb. 

1973 


+  2 
-15 


+  13 
+  14 
+  7 


0 

0 

-2 

-5 

-9 
+  8 
+7 


Jan. 

1974 


2  mos . 
1974 
from 

2  mos . 
1973 


-7 

-9 

-16 

-6 


+3 

-13 


+  14 
+  14 
+7 


+  2 
+  2 
0 
-4 

-6 
+  7 
+6 


+  7 

-4 

+8 

-6 

-2 

-5 

+  14 

-5 

+  14 

+  17 

-6 

+  18 

+  17 

-6 

+  18 

+  14 

-4 

+  15 

+6 

-5 

+7 

+  7 

-2 

+  8 

+  6 

-5 

+  6 

+  1 

-14 

+  1 

+  8 

-7 

+  10 

+  10 

-2 

+  12 

-14 

0 

-14 

+  12 

-5 

+  11 

+7 

-1 

+  4 

+  5 

-2 

+6 

-6 

0 

-5 

+  12 

-3 

+  12 

+13 

-4 

+  14 

+  13 

-4 

+  13 

+6 

-7 

+9 

+12 

-3 

+  14 

+  13 

-2 

+  14 

+  7 

-5 

+  9 

+  12 

-7 

+  14 

+9 

-4 

+  13 

+  12 

+  7 

+  11 

-17 

-1 

-15 

+3 

-4 

+  4 

+  12 

-1 

.u 

+4 

-2 

+4 

-8 

-1 

-7 

+  11 

-4 

+  10 

+  13 

-4 

+  11 

+14 

-4 

+  12 

+  7 

-1 

+  6 

+  8 

-4 

+9 

+  10 

-5 

+  12 

+  11 

-7 

+  13 

+  6 

-4 

+  5 

+6 

-2 

+  5 

+  10 

-6 

+  11 

+  7 

-1 

+  4 

‘Preliminary  estimates. 

f  ee"eral  —  =  >•  appace).  furnlture  and  appllance  groups; 


See  footnote  2  on  table  1. 


ize  in  department  store  types 


; 


Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 

Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


(Millions  of  dollars. 


Geographic  division  and 
kind  of  business 


New  England  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores... 


Food  group . 

GAF2,  total . 

Gasoline  service  stations. 


Middle  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  North  Central  Division, 

Durable  goods  stores . . 

Nondurable  goods  stores... 


total . 


Food  group . 

Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


West  North  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores... 


total . 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3 
Gasoline  service  stations . 


South  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  South  Central  Division, 
Nondurable  goods  stores... 


total . 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3. 


West  South  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores... 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3 


Mountain  Division,  total.. 
Nondurable  goods  stores. 


Food  group . 

GAF2,  total.... . 

General  mdse,  group  with  nonstores3 


Pacific  Division,  total... 
Durable  goods  stores. . . . 
Nondurable  goods  stores. 


Food  group . 

Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3. 
Gasoline  service  stations . 


Percent  change 


Feb.  1974 
f  rom — 


Jan. 

Feb.  1 

Feb.  | 

Mar. 

\pril 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec. 

Feb. 

1973 

Jan. 

1974 

,991 

2,375 

2,326 

2,452 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

+5 

-5 

637 

791 

793 

827 

*797 

734 

733 

681 

743 

713 

655 

-13 

,621 

1,535 

1,354 

1,584 

1,533 

1,625 

1,700 

1,601 

1,742 

1,680 

1  ,729 

1,877 

2,254 

+13 

-5 

470 

549 

490 

525 

557 

547 

580 

546 

553 

565 

617 

+  11 

-5 

449 

575 

583 

601 

633 

563 

669 

670 

691 

793 

1,042 

+5 

163 

161 

126 

146 

148 

163 

172 

172 

178 

165 

167 

165 

164 

6,028 

7,025 

6,946 

7,235 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

+1 

-6 

1,794 

2,190 

2,153 

2,243 

2,269 

2,140 

2,067 

1,895 

2,155 

2,093 

1,831 

4,557 

4,234 

4,835 

4,793 

4,992 

5,064 

4,747 

4,920 

4,906 

5,063 

5,498 

6 , 536 

♦  8 

-6 

48H 

558 

547 

615 

631 

621 

639 

600 

601 

593 

593 

♦5 

-7 

1,525 

1,818 

1,896 

1,894 

1  ,968 

1,709 

1  ,806 

1,889 

1,985 

2,333 

881 

1 , 078 

1,127 

1,156 

1 ,189 

1,045 

1,109 

1,150 

1,229 

1,503 

324 

396 

447 

417 

436 

346 

370 

426 

434 

475 

686 

-9 

378 

429 

420 

429 

427 

453 

438 

406 

426 

444 

412 

+2 

201 

193 

179 

194 

197 

204 

207 

190 

197 

190 

202 

189 

240 

+8 

6,855 

8,230 

8,212 

8,753 

8,845 

8,406  | 

8,619 

8,344 

9,003 

9,200 

9,962 

+5 

-5 

2,344 

2,888 

2,909 

3,042 

3,050 

2,845 

2,836 

2,771 

3,069 

2,851 

2,545 

337 

5  \  061 

4,511 

5,342 

5,303 

5,711 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

+12 

-5 

1,426 

1 ,641 

1,517 

1,657 

1  ,740 

1,698 

1,774 

1,701 

1  ,729 

1,771 

1 ,908 

+16 

-6 

599 

670 

681 

751 

770 

790 

876 

828 

836 

775 

-5 

1,648 

2,092 

2,171 

2,212 

2,258 

2,055 

2,228 

2,182 

2,349 

2,749 

3,616 

♦5 

-6 

1  ,062 

1,377 

1,401 

1  ,455 

1,482 

1  ,345 

1  ,487 

1 ,444 

1,574 

1,907 

+6 

-3 

274 

357 

394 

383 

388 

344 

350 

366 

379 

423 

663 

525 

582 

595 

606 

616 

639 

608 

569 

615 

640 

63 1 

+7 

233 

228 

217 

232 

229 

233 

239 

235 

246 

228 

242 

243 

+5 

2,852 

3,451 

3,359 

3,724 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

+13 

-2 

1,037 

1,338 

1  ,277 

1,411 

1,411 

1,368 

1,384 

1,392 

1  ,455 

1  ,306 

+1 

2,241 

2,165 

1,815 

2,113 

2,082 

2,313 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

527 

610 

568 

613 

652 

651 

667 

630 

648 

672 

721 

+18 

-5 

630 

778 

771 

816 

796 

774 

858 

837 

902 

1,020 

1  ,306 

504 

497 

518 

511 

490 

553 

520 

592 

686 

864 

249 

227 

184 

215 

225 

251 

250 

261 

268 

259 

263 

259 

255 

5,635 

6,634 

6,489 

6,722 

6,742 

6,487 

6,731 

6,276 

6,796 

6,947 

7,805 

+2 

-4 

2,472 

2,383 

2,522 

2,487 

2,388 

2  ,422 

2,244 

2,530 

2,343 

2,251 

-5 

4,029 

3,896 

3,543 

4,162 

4,106 

4,200 

4  ,255 

4,099 

4,309 

4,032 

4,266 

4,604 

5,554 

360 

398 

406 

420 

416 

410 

427 

407 

399 

380 

399 

-5 

-9 

1  ,311 

1,656 

1,704 

1,683 

1,716 

1,615 

1  ,738 

1,611 

1,802 

2,100 

1,046 

1,079 

1,085 

1,076 

1,016 

1,112 

1  ,011 

1,149 

1,398 

191 

274 

295 

268 

280 

249 

272 

273 

277 

300 

466 

+16 

-6 

429 

465 

463 

488 

500 

488 

491 

4  57 

481 

479 

463 

200 

199 

182 

194 

198 

203 

205 

192 

203 

191 

205 

208 

1,924 

2,257 

2,249 

2,404 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

+5 

+2 

1,283 

1 ,254 

1,138 

1,333 

1,342 

1,442 

1  ,469 

1  ,423 

1,512 

1,406 

1,444 

1 ,485 

+10 

435 

497 

482 

534 

538 

526 

554 

512 

502 

498 

549 

+9 

-5 

504 

518 

532 

539 

515 

555 

518 

544 

636 

266 

270 

236 

318 

328 

339 

341 

321 

356 

326 

347 

409 

609 

+14 

+2 

3,224 

3,801 

3,666 

4,018 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

♦  10 

-1 

1,270 

1,517 

1  ,411 

1,597 

1,543 

1,522 

1,587 

1,415 

1,569 

1  ,452 

1  ,466 

+2 

2,340 

2,264 

1,954 

2,284 

2,255 

2,421 

2,471 

2,422 

2,514 

2,332 

2,462 

2,571 

+16 

657 

761 

725 

740 

799 

797 

820 

779 

777 

796 

849 

♦15 

-4 

879 

896 

956 

937 

911 

1,028 

887 

970 

1,088 

1,635 

♦  19 

-3 

507 

497 

424 

540 

557 

601 

577 

564 

634 

550 

610 

704 

1,053 

+17 

1,555 

1  ,833 

1  ,831 

1,984 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

+6 

-1 

1*076 

1*055 

926 

1,087 

1,077 

1,168 

1,193 

1,187 

1,275 

1,151 

1,181 

1,244 

+14 

288 

332 

306 

330 

348 

358 

373 

327 

328 

360 

365 

+15 

-4 

390 

407 

442 

446 

417 

479 

4  64 

475 

514 

675 

222 

212 

192 

238 

251 

278 

270 

256 

2  99 

282 

298 

335 

441 

5,703 

5 , 608 

5,886 

5,991 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

+4 

-3 

1 ,695 

1,987 

1,948 

2,045 

2,053 

1  ,812 

1,885 

1,694 

1,947 

1,765 

-8 

3 ’ 688 

3,538 

3,218 

3,716 

3,660 

3,841 

3,938 

3,817 

4,023 

3,858 

3,992 

4,177 

5 , 137 

1,087 

1,255 

1,173 

1,246 

1,293 

1,270 

1  ,304 

1,228 

1  ,263 

1,310 

1  ,413 

+13 

-5 

445 

490 

489 

517 

554 

544 

585 

579 

582 

543 

565 

♦7 

1,142 

1,371 

1,384 

1  ,438 

1  ,485 

1  ,390 

1,532 

1,482 

1,533 

1,683 

2,365 

+7 

694 

863 

880 

922 

943 

896 

977 

935 

978 

1.122 

-5 

366 

342 

315 

356 

344 

371 

368  |  385 

372 

362 

395 

393 

371 

+7 

mos . 
1974 
from 
mos. 
973 


♦12 

+6 

+28 


-13 

+8 


♦6 

-2 


♦18 

♦17 


+12 

+2 

+18 

+17 

+10 

+10 

+24 


+11 

+12 

+15 

+2 


+5 

+10 

+11 

+11 

+13 

+11 

+2 

+17 

+14 

+20 

+19 

+5 

+12 

+12 

+11 

+14 

+4 

-8 

+10 

+11 


+11 

+10 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.) 

in  geographic  divisions  are  shown  on  page  34. 


Totals  include  data  for  kinds  of  business  not  shown  separately. 


e  ( including  .11  nonstores,,  apparel,  and  Furniture  and  appliance  groups;  these  stores  specialise  in  departs,  store 

types  of  merchandise. 

3  See  footnote  2  on  table  1. 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

-  (Millions  Of  dollars .  Data  are  NOT  ADJUSTED  for  seasonal  variations.  holiday  or  trading  day  difference. 


States  and  kind  of  business 


California,  total . 

Nondurable  goods  stores. 
GAF2 . 


Florida,  total . 

Nondurable  goods  stores. 

Illinois,  total . 

Nondurable  goods  stores. 
GAF2 . 


Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores. 

Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 


New  Jersey,  total . 

Nondurable  goods  stores. 

New  York,  total . 

Nondurable  goods  stores. 
GAF2 . 

North  Carolina,  total . 

Ohio,  total . 


Nondurable  goods  stores. 

Pennsylvania,  total . 

Nondurable  goods  stores. 
GAF2 . 


Texas,  total . 

Nondurable  goods  stores. 
Wisconsin,  total . 


Note:  Estimates  are  based  on  a  sample. 

‘Preliminary  estimates. 

2Stores  in  general  merchandise  (including 
of  merchandise. 


1 

974 

Jan. 

Feb.  1 

Feb. 

Mar. 

April 

3,923 

3,832 

3,662 

4,221 

4,161 

2,781 

2,669 

2,419 

2,773 

2,748 

993 

946 

860 

1,031 

1,054 

1,845 

1,791 

1,694 

1,943 

1,840 

1,273 

1,240 

1,076 

1,259 

1,189 

2,150 

2,078 

1,977 

2,387 

2,309 

1,483 

1,414 

1,270 

1,546 

1,493 

605 

581 

542 

683 

686 

1,051 

1,042 

930 

1,067 

1,093 

1,035 

968 

932 

1,119 

1,113 

760 

707 

638 

758 

743 

1,587 

1,482 

1,498 

1,810 

1,843 

1,115 

1,030 

989 

1,143 

1,144 

706 

668 

600 

719 

713 

867 

848 

818 

977 

950 

1,298 

1,203 

1,274 

1,484 

1,469 

969 

907 

871 

1,016 

988 

3,223 

3,023 

2,907 

3,351 

3,323 

2,425 

2,293 

2,103 

2,358 

2,342 

819 

743 

742 

863 

921 

833 

792 

760 

941 

921 

1,873 

1,780 

1,728 

2,098 

2,103 

1,358 

1,292 

1,191 

1,420 

1,421 

1,953 

1,841 

1,847 

2,190 

2.154 

1,437 

1,357 

1,260 

1,461 

1,463 

4  84 

441 

470 

580 

588 

2,217 

2,189 

1 . 984 

2,376 

2.277 

1,463 

1,414 

1,205 

1,437 

1,412 

871 

799 

722  | 

868 

864 

4,356 

2,868 

1,088 

1,855 

1,178 

2,467 

1,579 

707 


1,167 

781 

1,990 

1,247 

766 

1,045 

1,537 

1,039 

3,479 

2,437 

916 


2,261 

1,542 

2,219 

1,516 

584 

2,511 

1,540 


4,432 
2.  939 
1,120 
1,872 
1,204 

2,442 

1,581 

702 


1,157 
7  94 

1,965 

1,259 

800 

1,041 

1,557 

1,069 

3,519 

2,464 

953 


2,318 

1.581 

2,257 

1,531 

602 

2,501 

1,558 


July 


(See  sampling  va 

all  nonstores). 


4,174 

2,854 

1,049 

1,803 

1,171 

2,324 

1, 

628 

1,103 

1,068 

744 

1,834 

1,191 

782 

1,006 

1,481 

1.015 

3,266 

2,279 

823 


2,172 

1,497 

2,140 

1,453 

517 

2,436 

1,507 


4,388 

3,014 

1,149 

1 , 860 

1,212 

2,338 

1,503 

698 

1,149 

1,127 

804 

1,874 

1,230 

800 

1.042 

1.499 

1,035 

3,331 

2,382 

874 

953 

2,208 

1.556 

2,157 

1,503 

556 

2. 547 
1.563 
1,050 


4,134 

2.901 

1,130 

1,749 

1,133 

2,344 

1,481 

686 

1,125 

1,093 

779 

1,805 

1,193 

779 

990 

1,396 

993 

3,306 

2,429 

929 


2,086 

1,474 

2,099 

1,484 

580 

2.343 

1,472 


4.416 

3,008 

1,166 

1,913 

1,202 

2,618 

1,645 

788 


1,128 

802 

1,926 

1.234 

856 

1,086 

1.487 
1,023 

3.487 
2,491 

970 

1,000 

2,231 

1,565 

2,244 

1,549 

620 

2,505 

1,533 


4,438 

3,134 

1,279 

1 . 982 
1,284 

2,705 

1,822 

921 


1,196 

886 

1,921 

1,297 

857 

1,083 

1,557 

1,117 

3,641 

2,661 

1,164 


2,288 

1,643 

2,393 

1.720 

760 

2.480 

1,600 


5.155 

3,886 

1,813 

2,306 

1.617 

2,806 

2,029 

1,097 


1,365 

1,069 

2,155 

1,594 

907 

1.176 

1.813 

1  .  '.hi  ! 

4 , 083 
3,178 
1,496 


2,541 

1.960 

2,569 

1,978 

951 

2.920 

2,027 


Percent  change 


Feb. 

1974 

from 

Feb. 

1973 


+5 

+10 

+10 


+5 

+11 


+3 

+8 

0 

+8 
-6 
+10 
+  17 


'iabilities  in  table  17.) 
apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types 


2  mos. 
1974 
f  rom 
2  mos 
1973 


+10 

+10 


+11 

+7 


+5 

+12 


+13 

+1 


+2 

+7 

+4 

+9 

+2 
+  10 
-2 

+12 

+18 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


California. . . . 

Florida . 

Illinois . 

Indiana . 

Massachusetts. 

Michigan . 

Minnesota . 

Missouri . 


Percent  change-Feb.  1974  form  Jan.  1974 


Nondurable 
goods  stores 


Note:  Sampling  variabilities  are  shown  in  table  17. 


GAF1  stores 


0 

+1 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania. 

Texas . 

Wisconsin. . . . 


Percent  change-Feb.  1974  from  Jan.  1974 


Nondurable 
goods  stores 


GAF1  stores 


~;:e:hC  BenerSl  "~,5e  -d  ,PU.,(  groups;  these  ,p.iauze  ln  department-store  t 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 

Metropolitan  Statistical  Areas  and  Cities 


Statistical  areas 


Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Indiana.... 
New  York,  N.Y.  Northeastern  New 
Jersey . 


Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . 

Boston.  Mass .  ”  [ ' 

Buffalo,  N.Y . 

Chicago,  in . y.y.v.y. 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . ’  ’ 

Houston,  Tex . ] 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Mlnneapolis-St.  Paul.  Minn _ 


(Based  on  d,t,  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 

Percent  change-Feb.  1974  from  Jan.  1974 


Nondurable 
goods  stores 


GAF1  stores 


Statistical  areas 


0 

-10 


Nassau-Suf folk .  N.Y . 

New  York,  N. Y. --Nassau-Suf folk ,  N 

New  York.  N.Y . 

Newark.  N.J . 

Paterson-Clifton-Passaic,  N. J.  .  .  . 

Philadelphia,  Pa. -N.J . 

Pittsburgh ,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oak land ,  Calif...  . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Cities 


Chicago . 

Detroit . 

Los  Angeles . . 

New  York . 

Philadelphia . 


Percent  change-Feb.  1974  from  Jan.  1974 


Nondurable 
goods  stores 


GAF1  stores 


SMSA°def  in  1 1  ion  ‘on  page^!1"88  ""  8h<>Wn  in  table  ^  Boston  SMSA  include  retail  stores  in 

‘Stores  ln  the  general  merchandise  (including  all 

Urrliaed  I  e.  6 


-1 

-10 

-6 


-12 

-10 

-4 

-3 


+5 

-14 

-6 


all  of  Essex.  Middlesex.  Norfolk  Countie 


merchandise. 


nonstores),  apparel,  and  furniture  and  appli 


4°I  fo«:«e7of  »b“dr  C°"60Udated  -d  Metropolitan  statistical  areas,  see  pages  32-3A . 


ance  groups;  these  stores  specialize  in  department-store  types 


10 


Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


1974 

1973 

Percent 

change 

Feb, 

2  mos . 

Area 

1974 

1974 

Jan. 

Feb.  1 

Feb . 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

from 

Feb. 

from 

2  mos . 

1973 

1973 

Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Ind., 

total . 

1.538 

1.117 

477 

1.474 

1.075 

1,408 

955 

1,698 

1,161 

1,672 

1,142 

1,722 

1,165 

1,729 

1,180 

1 , 635 
1,114 

1.671 

1,163 

1.663 

1,146 

1,834 

1,253 

1,957 

1,410 

2,055 

1.576 

♦  5 

♦  13 

+  5 
+  12 

470 

441 

559 

562 

577 

574 

513 

567 

560 

651 

755 

872 

+  7 

+  7 

New  York,  N. Y. -Northeastern,  N.  J 

,  total 

2.848 

2.  173 
781 

2,663 

2,042 

707 

2,649 

1,938 

2,946 

2,148 

2,943 

2,119 

3,044 

2,191 

3,046 

2,207 

2.774 

2,005 

2,844 

2.090 

2,833 

2,138 

3,019 

2.205 

3,200 

2.371 

3,731 

2,905 

♦  1 
♦  5 

♦  1 
+5 

732 

820 

879 

871 

915 

776 

815 

877 

929 

1,048 

1,445 

-3 

Standard  Metropolitan 

Statistical  Areas2 

-1 

+  1 

85 

138 

86 

106 

114 

112 

113 

100 

108 

107 

119 

140 

176 

Boston,  Mass. ,  GAF3 . 

154 

130 

167 

175 

174 

174 

158 

179 

191 

201 

240 

317 

+  6 

+6 

1,410 

1.360 

1,293 

1,569 

1,528 

1,579 

1,584 

1.488 

1,516 

1,515 

1,694 

1,808 

1,889 

+  5 
+  12 
♦  8 

+  5 

Nondurable  goods  stores . 

1.028 

454 

991 

453 

881 

419 

1,073 

532 

1,047 

532 

1,069 

546 

1,083 

542 

1,012 

485 

1,056 

537 

1,044 

529 

1,158 

619 

1,299 

722 

1,448 

827 

+8 

93 

84 

81 

101 

110 

114 

117 

109 

117 

114 

127 

140 

187 

♦  4 

+7 

109 

104 

98 

124 

119 

129 

125 

121 

135 

122 

132 

151 

197 

♦  6 

+11 

758 

708 

702 

841 

859 

899 

900 

799 

819 

817 

892 

894 

1.010 

+  1 

♦  7 

♦  4 

+3 
+  10 
+7 

Nondurable  goods  stores . 

549 

214 

504 

194 

469 

186 

539 

231 

550 

246 

584 

250 

584 

255 

526 

218 

555 

235 

559 

249 

584 

264 

610 

296 

771 

416 

113 

107 

92 

116 

116 

128 

127 

126 

139 

120 

130 

144 

211 

+  16 

+  18 

95 

99 

91 

116 

112 

114 

109 

110 

124 

117 

135 

153 

177 

+  9 

♦  7 

Los  Angeles-Long  Beach,  Calif., 
Nondurable  goods  stores.... 

total . . 

1.355 

987 

386 

1,302 

937 

361 

1,287 

881 

340 

1,479 

1.011 

409 

1,457 

1,006 

411 

1,509 

1,037 

424 

1,520 

1,045 

437 

1,425 

1,013 

400 

1,490 

1,064 

425 

1,448 

1,055 

434 

1,501 

1.069 

456 

1,543 

1,126 

510 

1,806 

1,390 

701 

+  1 
+  6 
+6 

+  1 
+6 

+8 

Mlnneapolis-St .  Paul,  Minn.,  GAF3 . 

104 

104 

106 

131 

130 

139 

137 

130 

142 

136 

151 

169 

207 

-2 

+  1 

New  York,  N. Y. --Nassau-Suf folk , 

N.Y.  , 

2,025 

1.893 

1,831 

2,011 

2,015 

2,073 

2,078 

1,901 

1,959 

1,970 

2,084 

2,205 

2,551 

+  3 

+  4 

Nondurable  goods  stores . 

1,547 

569 

1.455 

510 

1,362 

515 

1,496 

565 

1,486 

618 

1,526 

607 

1,533 

642 

1,400 

545 

1,475 

580 

1,511 

629 

1,544 

666 

1,652 

733 

2,003 

1,000 

-1 

+  1 

Nassau-Suff oik ,  N.Y. ,  total5 . 

Nondurable  goods  stores . 

532 

389 

477 

346 

113 

497 

343 

132 

539 

380 

135 

538 

381 

149 

561 

394 

155 

572 

398 

175 

516 

362 

145 

518 

379 

154 

512 

377 

165 

538 

382 

167 

581 

398 

174 

687 

509 

254 

-4 
+  1 
-14 

-2 
+  2 

-8 

1.493 

1.158 

432 

1,416 

1.109 

397 

1,334 

1,472 

1,477 

1,512 

1,506 

1,385 

1,441 

1,458 

1,546 

1,624 

1,864 

+  6 

+6 

Nondurable  goods  stores . 

1,019 

383 

1,116 

430 

1,105 

469 

1,132 

452 

1,135 

467 

1,038 

400 

1,096 

426 

1,134 

464 

1,162 

499 

1,254 

559 

1,494 

746 

+  9 
+  4 

+8 
+  4 

820 

755 

778 

923 

910 

916 

914 

843 

845 

835 

914 

985 

1,071 

-3 

0 

+  10 

607 

563 

519 

615 

617 

631 

619 

568 

579 

599 

638 

722 

833 

+8 

207 

182 

201 

256 

269 

262 

271 

226 

227 

244 

274 

339 

415 

405 

380 

359 

427 

428 

456 

461 

450 

457 

449 

472 

497 

552 

+  6 

+  13 

+  9 

+  16 

290 

256 

301 

309 

328 

332 

316 

330 

332 

339 

371 

442 

113 

102 

99 

126 

129 

128 

131 

116 

132 

135 

143 

170 

226 

+  3 

378 

355 

359 

441 

444 

456 

459 

446 

453 

426 

462 

461 

512 

-1 

+8 

0 

268 

251 

233 

281 

285 

294 

292 

284 

298 

271 

290 

313 

387 

97 

93 

91 

119 

124 

129 

126 

112 

124 

117 

127 

147 

196 

♦  2 

San  Francisco-Oakland ,  Calif., 

total . . . 

585 

421 

558 

395 

531 

365 

632 

433 

611 

419 

628 

431 

639 

442 

626 

447 

648 

467 

602 

431 

649 

441 

658 

467 

782 

595 

+5 

+  8 

+3 

+8 

+  4 

148 

144 

135 

164 

165 

168 

171 

168 

178 

174 

174 

196 

268 

559 

555 

636 

639 

672 

675 

673 

680 

649 

678 

692 

785 

+  1 

+  11 
+  2 

+  1 
+8 

396 

357 

412 

415 

441 

448 

428 

438 

427 

436 

469 

579 

140 

131 

128 

153 

169 

173 

175 

153 

163 

162 

177 

193 

273 

Cities 

+5 

623 

615 

578 

691 

672 

705 

695 

635 

678 

695 

801 

851 

849 

♦  6 

+  11 
+  12 

485 

435 

530 

517 

527 

526 

477 

526 

525 

609 

680 

692 

+  11 

253 

265 

237 

302 

298 

307 

296 

266 

305 

296 

364 

437 

434 

189 

183 

222 

235 

246 

247 

225 

223 

206 

232 

239 

274 

+  3 

+1 

151 

51 

509 

136 

114 

136 

148 

152 

150 

141 

145 

133 

143 

155 

202 

+  19 

+  22 

44 

55 

61 

67 

64 

56 

60 

61 

66 

73 

103 

0 

+4 

486 

551 

535 

552 

545 

519 

557 

548 

580 

595 

679 

0 
+  5 

369 

350 

406 

398 

406 

400 

389 

420 

420 

438 

456 

542 

173 

163 

153 

182 

179 

185 

186 

172 

190 

196 

215 

239 

297 

1.263 

1,  195 

1,117 

1,234 

1,235 

1,258 

1,252 

1,156 

1,204 

1,220 

1,293 

1,366 

1,568 

+  7 

+3 

978 

934 

863 

942 

932 

950 

955 

874 

915 

950 

976 

1,052 

1,249 

381 

346 

331 

369 

405 

387 

397 

344 

365 

399 

426 

470 

632 

+  5 

314 

295 

291 

332 

334 

334 

332 

307 

314 

320 

358 

392 

403 

+  1 

+ 

250 

236 

221 

257 

262 

261 

256 

241 

249 

255 

280 

314 

325 

GAF3 . 

92 

85 

89 

111 

121 

112 

115 

102 

102 

107 

132 

161 

171 

J : 

Note:  Sampling  variabilities  are  shown  in  table  18.  Statistics  for  the  Boston  SMSA  Include  retail  stores  in  all  of  Essex.  Middlesex.  Norfolk,  and  Suffolk 


Counties.  See  SMSA  definition  on  page  32. 


1  Preliminary  estimates. 

2 For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34. 

"Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 


types  of  merchandise. 

4 Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties, 

5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6  Inc ludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


N.Y. 


Table  10.  Department  Store  Sales  in  Selected  Areas:  February  1974 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  tor  seasonal  variations,  holiday  or  trading  day  differences) 

Percent  Change 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 

Akron,  Ohio . 

A lbany -Schenectady -Troy , 

N.Y . 

Albuquerque,  N.  Mex . 

Anaheim -Sant  a  Ana-Garden 
Grove,  Calif . 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . . 

Billings,  Mont . . 

Binghamton,  N.Y. -Pa . . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky. -Ind. . . . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago, 

Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-W  inston -Salem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind.. . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . 

Knoxville,  Term . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

Los  Angeles -Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . \\\\ 

Lowell,  Mass . 


1973 

Feb 

1974 

2  nos . 

f  rom — 

1974 

Jan. 

Feb. 

Feb. 

1  Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Feb. 

1973 

Jan . 
1974 

f  rom 

2  nos. 
1973 

13,313 

12,63 

12,286 

15,770 

16,954 

17,582 

18,54 

16,626 

18,05 

18,05C 

18,109 

23, 188 

33,732 

■+3 

-5 

+4 

12,141 

8,670 

10 , 82' 
8,42' 

10,853 
28, 520 

14,614 

*10,704 

16,071 
2 11 , 31C 

16,113 

12,475 

*17,16 

12,40 

14,408 

11,848 

*15,961 
13,4  It 

16,496 

11,945 

17,315 

12,631 

21,639 

14,231 

29,975 

20,27] 

0 

-1 

-11 

-3 

+4 

-2 

43,227 

40,13d 

36,764 

45,970 

48,684 

50,723 

r 

<•) 

51,71] 

52,222 

53,724 

62,842 

98,587 

♦9 

-7 

+10 

3,002 

46,505 

4,665 

5,107 

2,70] 
47,026 
4 , 17C 
4,916 

2,834 

43,833 

3,725 

4,580 

3,900 

58,245 

5,598 

5,826 

4,155 

59,562 

5,493 

6,466 

4,179 

60,909 

5,685 

6,672 

4 ,35( 
58,71f 
5 , 90S 
6,685 

4 , 14 1 
56,664 
5,468 
6,443 

4,921 
65 , 24C 
5,883 
7,065 

4,160 

60,113 

5,191 

6,391 

4,462 
63,54  9 
5,839 
7,197 

5,300 

76,408 

6,606 

7,999 

7,494 

109,456 

10,088 

12,792 

-5 

+7 

+12 

*7 

-10 

+1 

-11 

-4 

0 

+7 

♦13 

+10 

36,948 

7,922 

1,623 

4,261 

33.57C 

8,002 

1,520 

3,669 

36,671 

7,549 

1,336 

3,217 

45,828 

10,030 

1,891 

4,505 

50,332 

10,598 

1,845 

4,507 

49,442 

10,664 

2,266 

4,424 

4  9, 28C 
10,83C 
2,234 
4,757 

42,258 

10,331 

1,997 

4,202 

45,738 

11,786 

2,443 

4,836 

45,373 

9.834 

2,286 

4,600 

52,615 

10,658 

2,247 

5,050 

64,695 

12,379 

2,596 

6,789 

88,199 

18,308 

3,876 

8,998 

-8 

+6 

*14 

+14 

-9 

+1 

-6 

-14 

-4 

+8 

♦20 

♦19 

10,726 
44 , 560 
26,433 
6,546 

10,575 

41,263 

25,156 

6,116 

2 11, 099 
42,151 
23,497 
5,886 

13,940 

54,779 

31,841 

7,911 

13,487 

58,974 

33,643 

8,578 

*13,542 
60,647 
34  ,  74  9 
9,417 

14,647 

62,793 

35,970 

9,168 

13,901 

51,283 

31,599 

8,005 

15.556 
57,848 

34.556 
9,193 

13,931 

62,501 

36,377 

8,865 

13,948 
64,4  85 
35,082 
8,871 

16,905 

79,918 

43,970 

11,693 

27,448 

117,692 

60,595 

16,664 

-5 

-2 

+7 

♦4 

-1 

-7 

-5 

-7 

-3 

-4 

+5 

♦5 

4,977 

5,110 

5,086 

6,350 

4,725 

4,393 

4,965 

5,982 

4,215 
23, 954 
5,002 
5,541 

5,706 

*5,468 

6,937 

7,862 

5,603 

*5,804 

7,326 

8,405 

6,359 

*5,735 

7,381 

8,611 

6,455 

*5,529 

7,673 

8,587 

5,815 

4,961 

6,719 

7,785 

6,778 

5,442 

7,564 

8,967 

6.244 

4,601 

7,130 

8,267 

6,653 

5,132 

7,497 

9,028 

8,532 

7,094 

9,967 

10,544 

11,307 

10,731 

13,585 

16,076 

+12 

+11 

-1 

+8 

-5 

-14 

-2 

-6 

+15 

+21 

♦1 

+9 

143,964 

30,683 

44,769 

6,438 

134 , 203 
28,498 
41, 134 
5,990 

131,865 

28,347 

40,647 

5,727 

170,690 

36,143 

52,612 

7,991 

181,400 

39,451 

59,016 

8,259 

187,287 

39,044 

59,749 

8,681 

198,852 

40,521 

58,999 

8,298 

169,317 

36,527 

55,020 

7,673 

184,4  3  9 
39,018 
59,096 
8,586 

179,659 

38,388 

59,188 

7,634 

197,516 

40,426 

63,215 

8,145 

230,553 

50,343 

73,825 

10,252 

327,604 

73,514 

102,648 

15,148 

+2 

+1 

+1 

+5 

-7 

-7 

-8 

-7 

+3 

0 

+4 

+8 

24 , 162 
3,897 
34,908 
18,496 

23,098 

3,710 

32,731 

18,685 

22,226 

2 3, 337 
31,238 
18,411 

29.495 
*4,509 
43,449 

23.495 

29,489 

*4,421 

41,159 

23,823 

31,748 

5,829 

45,751 

25,515 

33,489 

5,428 

43,327 

25,306 

29,549 

5,348 

42,298 

22,526 

33,213 

5,705 

45,931 

25,285 

32,223 

4,569 

40.833 

25,749 

32,406 

4,930 

44,163 

25,317 

40,696 

*5,381 

53,636 

31,968 

61,569 

8,671 

79,583 

48,627 

*4 

+11 

+5 

+1 

-4 

-5 

-6 

+1 

♦3 

♦12 

♦7 

0 

2,878 

30,468 

7,356 

96,026 

2,896 

27,907 

6,938 

90,661 

2,592 

27,916 

6,721 

89,143 

3,595 

35,310 

8,490 

114,578 

3,628 

36,503 

8,797 

120,012 

3,952 

40,970 

9,692 

127,602 

4,037 

40,134 

9,733 

133,389 

3,579 

37,062 

8,995 

112,399 

3,949 

39,650 

9,913 

118,323 

3,760 

38,921 

9,230 

123,888 

3,935 

39,386 

9,797 

127,965 

4,932 

46,023 

12,382 

156,125 

6,412 

66,531 

17,080 

217,848 

+12 

0 

+3 

+2 

+1 

-8 

-6 

-6 

+10 

+2 

+6 

♦3 

2,557 

4,108 

8,254 

3,846 

2,459 

2,209 

8,715 

1,773 

2,301 

4,095 

7,769 

3,483 

2,381 

2,472 

7,978 

1,773 

(3) 

3,012 

7,574 

3,440 

2,533 

1,772 

9,065 

*1,647 

(3) 

4,442 

9,249 

4,858 

3,341 

2,392 

11,031 

*2,167 

3,017 

4,748 

9,903 

5,301 

3,267 

2,372 

13,228 

*2,278 

3,464 

4,934 

11,058 

5,324 

3,319 

2,686 

13,717 

*2,463 

3,507 

4,893 

9,802 

5,648 

3,678 

2,565 

13,242 

*2,451 

3,087 

4,735 

9,837 

5,271 

3,230 

2,275 

11,523 

*2,340 

3,529 

6,605 

10,964 

5,199 

3,760 

3,674 

12,611 

2,618 

3,107 
5,816 
9,436 
5,128 
3,4  90 
3*291 
12,820 
2,278 

3,369 

5,713 

11,274 

5,522 

3,186 

3,331 

12,478 

2,464 

4,527 

6,780 

11,713 

7,412 

3,880 

3,823 

16,066 

2,791 

6,007 
9,032 
17,121 
9,332 
5,511 
5,415 
24,4  03 
4,268 

(3) 

+36 

+3 

+1 

-6 

+40 

-12 

+8 

-10 

0 

-6 

-9 

-3 

+12 

-8 

0 

(3> 

♦  28 

♦5 

♦3 

-3 

♦29 

-8 

+9 

7,872 

17,533 

9,254 

7,935 

16,860 

8,675 

7,327 

15,733 

7,558 

9,985 

20,685 

9,087 

10,494 

21,028 

10,074 

10,866 

23,605 

10,945 

11,482 

21,838 

10,898 

10,573 

20,586 

10,250 

11,512 
24 , 030 
11,489 

10,485 

20,558 

11,456 

11,197 

21,780 

11,300 

14,421 

25,935 

13,107 

18,505 

41,670 

19,923 

+8 

+7 

-15 

+1 

-4 

-6 

♦5 

♦8 

♦16 

10,254 

9,739 

9,818 

13,097 

14,407 

14,937 

15,620 

12,975 

14,317 

14,482 

14,724 

17,543 

26,781 

-1 

-5 

0 

6,808 

1,190 

4,099 

4,578 

6,172 

1,187 

3,814 

4,333 

6,465 

1,146 

3,697 

*4,115 

9,021 

1,556 

5,282 

*5,805 

9,374 

1,572 

5,352 

6,263 

9,716 

1,741 

5,543 

6,176 

10,506 

1,643 

5,668 

6,129 

8,758 

1,565 

4,965 

5,719 

9,766 

2,084 

5,860 

6,391 

10,024 

1,743 

5,401 

5,701 

9,652 

1,764 

5,876 

6,179 

11,788 

2,050 

7,444 

7,335 

16,265 

2,878 

9,815 

11,103 

-5 

*4 

+3 

+5 

-9 

0 

-7 

-5 

-A 

+6 

+9 

+9 

7,457 

13,752 

19,768 

57,243 

6,927 

12,873 

19,104 

55,357 

6,754 

12,168 

18,037 

50,792 

9,680 

15,709 

21,412 

65,315 

10,510 
18,389 
20,767 
65 , 900 

10,626 

16,409 

22,173 

72,145 

10,636 

18,006 

22,746 

66,465 

9,587 

15,931 

25,067 

67,754 

11,025 

16,195 

24,358 

75,242 

10,042 

18,344 

21,676 

64,820 

11,113 

18,402 

22,259 

70,754 

13,455 

(3) 

24 ,983 
80,540 

19,824 

(3) 

39,058 

124,437 

+3 

*6 

*6 

+9 

-7 

-6 

-3 

-3 

♦7 

+5 

+6 

+8 

24 , 167 
2,666 
4,213 
12,379 
2,663 

23,467 

2,658 

4,036 

11,155 

2,326 

23,036 

2,641 

3,241 

10,414 

(3) 

30,609 

3,446 

4,634 

13,841 

(3) 

33,189 

3,832 

4,591 

14,339 

(3) 

33,102 

4,259 

4,923 

14,751 

(3) 

32,279 
4,4  95 
5,032 
15,074 

(3) 

29,470 

3,841 

4,753 

13,954 

3,618 

33,421 

4,028 

5,741 

15,057 

3,938 

32,370 

3,719 

5,100 

13,903 

3,794 

33,418 

3,698 

5,252 

15,350 

3,825 

42,616 

4,827 

6,633 

17,421 

4,797 

59,935 

7,012 

9,909 

27,987 

6,946 

+2 

+1 

*25 

+7 

<3> 

-3 

0 

-4 

-10 

-13 

0 

-2 

♦26 

+12 

<3> 

22,956 

8,567 

4,883 

10,313 

5,938 

22,015 

8,395 

4,247 

9,163 

5,244 

21,374 

7,265 

4,582 

9,146 

4,912 

28,105 

10,191 

6,013 

11,687 

6,746 

29,791 

10,678 

6,331 

12,252 

7,289 

32,680 

10,859 

6,650 

13,189 

7,601 

31,551 

11,205 

6,585 

13,886 

7,698 

29,716 

10,253 

5,730 

12,294 

7,151 

32,458 

11,209 

6,389 

12,854 

7,819 

30,296 

11,189 

6,040 

13,655 

7,043 

31,401 

11,374 

6,448 

13,485 

7,934 

38,337 

14 , 952 
8,618 
15,533 
9,860 

57,569 

22,658 

12,129 

22,164 

14,211 

+3 

+14 

-7 

0 

+7 

-4 

-3 

-13 

-11 

-12 

*4 

+14 

-4 

-4 

+11 

5,043 

4,478 

4,125 

5,595 

5,387 

6,056 

5,695 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+9 

-11 

+14 

6,674 

6,911 

5,833 

7,929 

8,255 

9,376 

9,062 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+18 

*4 

+19 

57,645 

18,520 

22 , 887 

44,038 

18,104 

22 , 393 

133,626  1 
17,770 
*2,148 

66,009 

23,515 

*3,049 

173,990  1 
25,246 
*3,172 

82,737 
26,150 
*3,309  | 

193,786 

25,640 

*3,548 

75,115 

22,454 

*2,892 

181,851  1 
24,511 
*3,288 

83,765 

22,895 

*3,149 

191,784 

25,282 

*3,023 

225,484 

32,800 

4,501 

340,146 

45,365 

*7,034 

+8 

+2 

*+11 

-9 

-2 

-17 

+10 

♦2 

*+19 

See  footnotes  at  end  of  table, 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  February  1974— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREA- -Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn.. 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Hts.,  Mich, 

Nassau-Suf  folk  ,  N.Y.1 . 

New  Orleans,  La . 

New  York,  N.Y.5 . 

Newark,  N.J . 

Newport  News-Hampton ,  Va.... 

Norfolk-Portsmouth ,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson -Clifton-Passaic , 

N.J . 

Peor ia,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket- 

Warwick,  R.  I. -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Orcg . . 

Salt  Lake  City,  Utah . . 

San  Antonio,  Tex . . 

San  Bernardino-Ri verside- 

Ontario,  Calif . . 

San  Diego,  Calif . 

San  Francisco-Oakland,  Calif 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Ncbr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla.. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 

Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md. -Va.  . . . 
Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazelton ,  Pa.. 

Worcester,  Mass . 

Youngstown-Warren ,  Ohio. . . . 


Percent  change 

1974 

1973 

Feb. 

from 

L974 

— 

2  mos. 

1974 

from 

Jan. 

Feb. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Feb. 

1973 

Jan. 

1974 

2  mos. 
1973 

1,939 

<x) 

*2,592 

2,922 

2,714 

3,014 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

(*) 

-2 

(■) 

3,409 

4,967 

5,322 

5,352 

5,302 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+11 

+2 

+9 

18,000 

23,555 

23,948 

25,764 

23,192 

20,858 

23,708 

21 ,005 

22,520 

27,349 

41,373 

+2 

+3 

-1 

35,400 

34,746 

35,081 

42,607 

40,484 

39,836 

41,378 

38,678 

40,790 

37,632 

41,725 

46,769 

72,474 

-1 

-2 

-2 

30,411 

30,739 

39,043 

39,223 

42,911 

45,136 

38,163 

41 ,925 

41,648 

43,579 

53,932 

76,859 

-1 

-12 

+3 

49,669 

62,283 

63,985 

66,644 

67,686 

57,986 

66,102 

65,440 

71,991 

81,212 

108,300 

♦6 

+3 

+7 

4,843 

6,733 

7,017 

7,420 

7,444 

7,188 

7,001 

6,306 

6,948 

8,129 

11,142 

+4 

-4 

+3 

4,606 

4,596 

4,087 

5,447 

5,556 

5,855 

5,829 

5,570 

6,142 

5,546 

5,790 

7,095 

11,082 

+12 

0 

+8 

1,588 

2,166 

2,270 

2,399 

2,846 

2,465 

2,811 

2,671 

2,572 

3,411 

5,137 

+11 

-7 

+7 

1,488 

1,989 

2,074 

2,390 

2,411 

2,067 

2,383 

2,445 

2,307 

2,897 

3,987 

-11 

-12 

-4 

59,011 

69,998 

76,508 

80,549 

86,460 

70,670 

74,481 

80,230 

79,357 

99,671 

155,944 

-10 

-12 

-8 

17,084 

21,384 

23,523 

23,669 

22,906 

23,781 

23,537 

20,235 

24,176 

26,443 

38,691 

+3 

-5 

+7 

144,494 

29,651 

125,143 

144,092 

156,177 

168,981 

172,487 

137,227 

142,963 

165,119 

178,816 

209,490 

307,190 

+4 

-10 

+5 

23,820 

29,100 

30,415 

32,142 

32,443 

26,755 

28,282 

31,467 

32,067 

40,571 

61,117 

0 

-6 

-2 

a5 , 619 

*7,219 

7,480 

7,799 

8,019 

7,376 

8,167 

7,414 

7,726 

10,183 

14,694 

+11 

-3 

+15 

11,390 

15,801 

16,739 

17,304 

17,580 

16,355 

17,163 

15,572 

17,404 

19,623 

28,598 

+4 

-4 

+7 

13,181 

12,945 

12,017 

14,804 

14,797 

16,511 

16,092 

15,680 

17,080 

15,459 

15,583 

20,326 

30,364 

+8 

-2 

+12 

10,872 

14,338 

14,928 

16,045 

15,384 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+3 

-5 

+5 

14,812 

13,146 

12,635 

17,049 

16,331 

17,919 

17,883 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

♦4 

-11 

+10 

27,766 

34,115 

36,206 

38,863 

39,319 

33,572 

35,337 

38,876 

39,565 

50,648 

71,959 

0 

-8 

+2 

7,190 

6,684 

6,037 

7,886 

8,025 

8,716 

9,387 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

+11 

-7 

+13 

67,976 

89,002 

96,221 

98,016 

93,959 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

-2 

-16 

+6 

26,162 

24,631 

30,312 

30,148 

33,650 

31,304 

29,039 

32,522 

30,286 

35,033 

40,774 

62,159 

+6 

-4 

+5 

41 ,336 

40,217 

56,429 

58,610 

57,170 

60,420 

50,343 

57,768 

57,421 

59,106 

78,608 

100,516 

+3 

—9 

3,339 

3,218 

2,955 

4,414 

4,560 

4,752 

5,286 

4,805 

5,393 

4 , 880 

5,047 

6,438 

9,136 

+9 

-4 

+9 

16,276 

15,349 

14,528 

18,991 

19,651 

20,225 

19,544 

18,328 

<=) 

21,045 

21,161 

25,794 

38,491 

+6 

-6 

+8 

12,217 

16,563 

18,543 

19,432 

21,358 

16,804 

17,934 

18,343 

18,693 

24,844 

36,565 

+1 

-3 

0 

*5,146 

*7,221 

7,011 

7,347 

6,825 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

*0 

-4 

*0 

4,856 

4,487 

4,952 

6,789 

7,541 

7,055 

7,398 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

-9 

-8 

-8 

11,155 

14,984 

15,827 

16,135 

15,915 

14,339 

16,532 

15,830 

16,887 

21,536 

29,893 

+2 

-10 

+6 

*3,468 

4,798 

5,246 

*5,165 

5,192 

*4,992 

5,587 

5,155 

5,563 

7,727 

10,293 

>8 

-5 

+7 

13,973 

18,804 

12,683 

16,939 

18,105 

17,515 

17,495 

14,981 

16,297 

16,774 

17,594 

21,968 

33,076 

-3 

-12 

-1 

18,377 

15,622 

19,516 

20,818 

22,371 

22,364 

21,306 

25,016 

23,208 

25,219 

2  8,086 

41,546 

+  18 

-2 

+17 

2,106 

2,608 

2,837 

3,119 

3,037 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+3 

-2 

+4 

43,232 

56-,  534 

57,709 

63 , 930 

59,687 

51,763 

60,056 

56,346 

65,032 

78,039 

105,811 

♦7 

-3 

+6 

2,773 

3,559 

3,658 

3,799 

3,875 

3,537 

4,650 

4,091 

3,879 

4,491 

6,350 

-4 

-12 

-3 

10,109 

9,332 

9,008 

12,048 

12,326 

13,081 

12,997 

12,151 

15,064 

13,387 

13,233 

17,757 

26,096 

+4 

-8 

+9 

r19,263 

18,438 

*18,298 

“23,971 

*23,145 

*25,859 

*24,361 

*23,854 

26,691 

23,598 

25,761 

29,074 

41,630 

+1 

-4 

+1 

16,399 

19,866 

21,835 

22,425 

23,269 

21,131 

22,492 

22,990 

25,588 

29,781 

46,831 

+18 

-4 

+18 

30,534 

37,764 

38,533 

40,562 

42,747 

41,298 

42,554 

41,382 

42,129 

49,116 

74,186 

+10 

-9 

+13 

70,590 

63,330 

60,875 

74,104 

76,157 

80,007 

81,190 

78,604 

84,634 

77,803 

80,431 

96,430 

145,518 

+4 

-10 

+6 

24,365 

29,519 

30,636 

31,668 

33,433 

29,811 

32,864 

33,448 

32,785 

38,743 

59,802 

+7 

-5 

+8 

2,897 

2,959 

2,673 

3,713 

3,950 

4,145 

4,148 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

+11 

+2 

+9 

3,162 

4,435 

4,767 

4,792 

4,587 

4,223 

5,062 

5,030 

5,270 

7,021 

9,181 

+8 

-12 

+14 

28,323 

26,933 

25,378 

32,399 

31,898 

34,117 

33,412 

32,290 

40,299 

35,918 

36,598 

44,441 

67,111 

+6 

-5 

+7 

*3,984 

5,160 

5,322 

6,000 

5,521 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+3 

-5 

+2 

2,706 

3,626 

3,609 

4,033 

3,952 

3,691 

4,173 

3,778 

3,930 

4,659 

6,763 

+7 

-8 

+10 

2,052 

2,870 

2,802 

3,063 

3,334 

2,886 

3,572 

3,256 

3,222 

3,988 

5,249 

+17 

-8 

+25 

5,575 

4,945 

4,307 

5,974 

6,311 

6,828 

7,120 

6,197 

<*) 

(3) 

7,489 

9,363 

12,850 

+15 

-11 

+15 

6,320 

8,068 

8,465 

8,859 

8,576 

8,263 

9,789 

8,985 

9,918 

10,955 

16,391 

+15 

+7 

+13 

2,889 

3,843 

3,981 

4,179 

4,304 

3,774 

4,116 

3,863 

4,001 

4,738 

6,295 

0 

0 

-4 

4,021 

5,094 

5,145 

5,760 

5,657 

5,352 

6,246 

5,428 

5,727 

6,612 

*9,007 

+  4 

+7 

+1 

.  2,768 

2,816 

2,592 

3,206 

3,556 

3,461 

<*) 

3,994 

4,162 

4,072 

4,115 

5,009 

8,272 

+9 

+2 

+3 

4,867 

6,073 

6,364 

6,839 

7,017 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

*+10 

*  -6 

+7 

7,501 

10,408 

10,948 

10,529 

11,318 

10,095 

10,788 

11 ,054 

11,292 

14,467 

20,22C 

0 

-8 

+1 

6,320 

8,114 

8,417 

8,770 

8,521 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+5 

-3 

+5 

.  31,471 

28,708 

27,883 

34,108 

33,661 

33,350 

33,763 

30,673 

32,829 

30,133 

34,594 

40,605 

62,421 

+3 

-9 

+8 

16,607 

23,049 

23,494 

24,494 

25 , 633 

22,353 

24,578 

24,888 

24,869 

30,847 

45,34t 

+5 

-6 

+6 

3,237 

4,386 

4,517 

4,909 

4,759 

4,666 

4 , 968 

4,508 

4,608 

5,473 

7 , 995 

+2 

-3 

+1 

3,882 

4,617 

5,214 

5,434 

6,217 

4,953 

4,854 

4,823 

5,305 

6,173 

10,68( 

-10 

-15 

-8 

9^167 

8,775 

8,828 

10,983 

*10,947 

11 ,772 

11,473 

*10,790 

12,184 

10,948 

12,035 

13,926 

21,001 

-1 

-4 

0 

2 8 ,097 

*11,110 

*11,364 

*12,  -118 

*12,134 

*11,693 

*13,228 

*11,702 

*12,274 

*14 , 432 

*20,84! 

*♦9 

-3 

*+9 

2,969 

3,945 

4,452 

4,233 

4,452 

4,111 

4,334 

4,147 

4,590 

5,602 

7,96‘ 

+4 

-9 

+9 

2,848 

3,657 

3,892 

4,159 

4,043 

3,864 

4,408 

3,569 

3,795 

4,658 

7,04C 

♦  9 

-4 

+11 

65 , 965 

80,354 

86,818 

91 , 603 

90,233 

78,497 

87,385 

85,247 

95,081 

107,416 

151,70: 

+1 

-5 

+3 

.  3 , 500 

3,282 

2,926 

3,997 

3,904 

4,439 

4,543 

4,133 

4 , 67S 

4,163 

4,451 

5,659 

7,86 

+12 

-6 

+14 

2,045 

*2,714 

*2,812 

*2,878 

*3,047 

*2,591 

*2, 984 

*2,908 

*2,893 

*3,865 

*5,42 

-3 

-4 

-2 

5,287 

7,110 

7,118 

8,085 

7,382 

6,914 

7 , 81C 

7,378 

*8,071 

*9,756 

*14,13 

+10 

-4 

+10 

5,217 

6,807 

7,094 

7,443 

7,115 

6,231 

6,961 

6,940 

7,176 

9,924 

13,10 

-12 

-9 

-10 

4,642 

6,043 

6,696 

6,527 

6,805 

5 ,55"3 

6,215 

6,619 

6,429 

8,299 

12,22 

-15 

-17 

-9 

9,818 

10,037 

12,520 

13,697 

14,014 

15,016 

13,22" 

14,652 

14,060 

14,192 

18,840 

27,63 

-2 

-7 

-1 

See  footnotes  at  end  of  table, 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  February  1974— Continued 

<S.les m  thousands  of  dollars,  u.ta  NOT  ADJUSTED  for  seasonal  v.rLtl.,.,  hoUday  dr  tradlng  day  dlffere„ces) 


CITIES 


)  Aberdeen,  S.  Dak... 

Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . .  . 
Hutchinson,  Kans...., 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


385 
1,776 
1 , 0G4 
2, 
7,739 

2,010 

1,695 

3,243 

954 

3,790 

1,114 

1,535 

1,712 

2,521 

2947 

1,062 

1,262 

1,736 

6,519 

6,752 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif.... 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . 

Yakima,  Wash . 

York ,  Pa . 


o3. 

9.933 
1,317 

121,143 

5,947 

1,935 

7,075 

1,345 

1.933 
6,779 

1,218 

7R3 

1,173 

1.773 

1,302 

2,634 

5,905 

1,076 

12,591 

7,392 

16,620 

15,945 

2,101 

4,181 

874 

409 

1,575 

2,084 


CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass. ...... .........  I  j2  158 

Chicago,  Ill .  1  ’ 

Cleveland,  Ohio . 


351 

1,731 

1,056 

2,534 

7,617 

2,096 

1,628 

2,945 

916 

3,526 

1,021 

1,344 

1,554 

2,549 

*924 

955 

1,383 

1,536 

6,065 

6,350 


7G0 
10,042 
1,361 
107,611 
6,815 

1,847 

6,424 

1,399 

1,993 

6,057 

1,065 

814 

1,125 

1,664 

1,269 


2,561 

5,046 

1,070 

11,786 

8,009 

13,876 
15,253 
1,883 
4,247 
776 
505 
1,630 
1,841 


Percent  change 


4,  770 


23,165 

8,110 


7,984 

3,226 

13,040 


Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . I  ii  2gi 

Washington,  D.C .  6  567 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . I  22  012 

Boise  and  Nampa,  Idaho . I  2  373 

Boston  SMSA,  excluding  CBD. .  32,402 

Bristol -Kingsport- Johnson 

City,  Tenn.-Va . I  *3,657 

Chicago  City,  excluding  CBD.  |  32,627 

Contra  Costa  County,  Calif..  I  13,382 
Cumberland -Hagers town,  Md...  2,631 

Delaware  (State) .  10,584 

Fairfield  County,  Conn .  **12,818 

Fairmont-Morgantown,  W.  Va. .  1,111 

Hennepin  County,  Minn . |  29,917 

Nassau  County,  N.Y .  I  240,844 

Philadelphia  SMSA,  excl.  CBD  67,102 

Ramsey  County,  Minn .  13,511 

San  Fernando  Valley,  Calif..  19,830 

Westchester  County,  N.Y . I  19,142 

Westside  Los  Angeles,  Calif.  |  6^768 


Note:  Sales 
in  this  report. 

rRevised. 


4,174 

11,849 

22,390 

6,636 

5,884 

2,727 

10,868 

10,010 

6,192 


20,081 

2,299 

29,414 

3,365 

30,913 

12,290 

2,463 

10.374 

11.375 
992 

30,941 

'35,089 
56 , 062 
14,324 
18,005 
18,059 
6,152 


1,448 

6,048 

6,849 

773 

9,644 

1,137 

102,828 

6,043 

1,742 

6,511 

998 

1,985 

5,993 

1,168 

760 

1,003 

1,760 

1,156 

2,300 

5,785 

949 

12,273 

7,152 

14,276 
14,618 
21 , 943 
3,622 
545 
328 
1,398 
1,782 


4,361 

11,405 

22,741 

6,131 

5,874 

2,805 

11,159 

9,726 

6,972 


19,195 

2,034 

30,746 

3,167 

30,690 

11,032 

2,346 

11,391 

11,029 

1,061 

29,522 

236 , 845 
56,817 
13,472 
17,917 
18,500 
130 


Mar. 

April 

May 

June 

8  45 

44 

7  49 

509 

2,36 

2,47 

2  2,68 

2,828 

1,32 

1,35 

9  1,40 

1,449 

3,38 

3,42 

3,55 

3,756 

9,89 

10,64 

10,15 

10,589 

2,20* 

2,24 

2 , 34( 

2,718 

2 , 26f 

2,33 

2,516 

2,619 

*3,441 

3,44 

3,495 

3,557 

5,234 

5,68 

5,825 

6,152 

1,264 

1,32! 

1,484 

1,588 

*1,287 

*1,69! 

*1,816 

*1,804 

2,344 

2,396 

2,439 

2,552 

3,084 

3,36C 

*3,361 

3,352 

*1,103 

*1,120 

*1,218 

*1,234 

1,153 

1,118 

1,250 

1,267 

1,724 

1,741 

1,742 

1,817 

2,149 

2,047 

2,298 

2,432 

7,653 

7,543 

7,826 

8,240 

9,014 

9,539 

9,987 

8,998 

1,063 

1,102 

1,104 

1,074 

11,254 

10,984 

11,779 

11,589 

1  ,600 

1,638 

1,881 

1,881 

L 16 , 768 

126,827 

137,428 

138,637  1 

7,104 

7,033 

7,774 

7,326 

2, 173 

2,311 

2,453 

2,655 

8, 158 

8,343 

8,588 

8,610 

1,335 

(*) 

1,709 

1,818 

2,722 

2,818 

2,837 

3,426 

7,518 

7,874 

7,705 

8,281 

1 ,664 

1,806 

1,830 

1,972  2 

985 

1,034 

1,095 

1,177 

1,430 

1,440 

1,543 

1  ,598 

*2,437 

*2,737 

“2,815 

3,010 

1,428 

1,634 

1,864 

1,908 

3,024 

3,063 

3,436 

3,533 

7,457 

7,669 

7,335 

7,125 

1,406 

1,565 

1,560 

1,603 

16,076 

16,519 

17,509 

16,423  1 

9,000 

9,488 

9,723 

9,963 

17,559 

17,428 

18,088 

17,700  1“ 

18,601 

17,910 

18,512 

18,345  1' 

*2 , 691 

2,962 

2,931 

2,877 

4,918 

5,057 

4,800 

5,219 

710 

722 

775 

762 

505 

465 

547 

507 

2,011 

1,923 

2,089 

2,096 

2,329 

2,531 

2,434 

2,501 

5,725 

6,012 

5,403 

5,234  4 

13,723 

14,381 

14,633 

13,859  11 

26,479 

27,480  1 

26,715 

26,671  23 

7,949 

8,930 

9,263 

6,891  7 

6,486 

7.456 

7,426 

8,504  7 

3,533 

3,573 

3,611 

3,400  4 

13,708 

14,659 

15,005 

11,736  11 

12,945 

13,499 

12,471 

13,306  10 

7,942 

8,736 

9,794 

7,627  6 

23,664 

24,612 

26,101 

26,373  25 

2,671 

2,724 

2,966 

2,853  2 

11,056 

44,593 

16,014 

48,934  39 

4,564 

4,742 

5,007 

5,188  4, 

0,639 

43,412 

5,294 

49,831  40, 

3,526 

14,098 

5,056 

15,622  15, 

3,384 

3,475 

3,433 

3,686  3, 

5,074 

16,686 

6,890 

16,668  13, 

4,165 

14,894  *1 

5,519 

16,814  14, 

1,453 

1,442 

1,458 

1,560  1, 

6,358 

37,112 

8,732 

39,004  33, 

4,387  2 

48,457  *5 

0,932  2 

54,471  243, 

5,294 

81,562  8 

3,011 

82,223  68, 

6,869 

17,575  1 

8,056 

18,302  15, 

1,928 

21,864  2 

3,572 

24,733  22, 

2,498 

24,172  2 

6,094 

27,595  22, 

7,644 

8,363 

8,709 

8,820  7, 

July 


502 

2,453 

1,401 

3,214 

9,117 

2,254 

2,219 

3,385 

938 

5,184 

1,401 
1,872 
2,318 
2,894 
2 1 , 188 

1,289 

1,798 

2,122 

7,671 

8,140 

1,011 


6,088 

2,389 

9,161 

1,592 

2,778 

,398 


1,086 

1,397 

2,578 

1,956 


,678 

820 

491 


553 

2,685 

1,681 

3,476 

9,951 

2,328 

2,471 

3,553 

1,012 

5,702 

1,619 

2,049 

2,389 

3,444 

*1,262 

1.536 
2,072 
2,541 

*8,034 

8,602 

1,144 

11,393 

2,097 

144,844 

6,499 

2.536 
9,240 
1,857 
3,115 
7,870 

1,959 

1,186 

1,588 

3,242 

2,054 

3,731 

6,644 

1,568 

16,050 

10,208 

19,221 

22,082 

2,900 

5,017 

899 

576 

2,348 

2,388 


Sept. 


2,558 


,912 


413 


4,908 

13,611 

27,319 

8,658 

7,219 

3,576 

11,871 

12,150 

7,028 


26,914 

3,526 

44,237 


5,052  4,553 

42,638  42,291 


3,241 

6,985 

1,444 

15,256 

10,214 

17,564 

19,834 

2,582 

5,155 

770 

503 

2,352 

2,530 


5,233 
15,270 
24 , 980 
8,745 

7,416 

3,310 

14,735 

13,108 

7,322 


24,576 

3,171 

47,231 


16.584 

4,122 

16,527 

15,021 

1,657 

38,450 

*46,577 
75,420 
18, 151 
23,148 
22,941 
7,745 


14,911 

3,577 

16,429 

16,290 

1,456 

38,252 

*51,635 

83,526 

18,103 

23,013 

25,650 

7,964 


t.  Oct. 

Nov. 

1  Dec. 

1  Fet 

1  197 

Jan. 

3  1974 

22  51 

61 

0  79 

+ 

4  -9 

17  2,49 

3,09 

4,73 

+ 

5  -3 

80  1,51 

1,68 

2, 38( 

+ 

19  3,72 

4,93 

6,98. 

+ 

2  -11 

12  10,26 

12,74 

17.26C 

+ 

-2 

34  2,6K 

2,71 

4,091 

+1 

+  4 

72  2,40k 

3, 11( 

4,325 

+ 

-4 

1  3, 282 

3,65 

5,919 

+ 

-9 

5  1 , 226 

1,50' 

2,235 

(‘ 

-4 

12  5,283 

6,06£ 

8,869 

_ 

-7 

3  1,531 

1 , 76C 

2,358 

+  1 

-8 

2  1,867 

2,197 

3,535 

*+2 

-12 

1  2,444 

3,289 

5,019 

-9 

7  3,467 

4,976 

7,538 

+12 

+  1 

9  *1,247 

1,526 

*2,083 

*+5 

*-2 

6  1,316 

1 .573 

2,315 

+  12 

-10 

6  2,013 

2,327 

3,227 

+5 

+  10 

7  2,193 

2,757 

4,052 

+  6 

-12 

5  *8,087 

*9,377 

*13,620 

0 

-7 

7  8,996 

10,585 

14,291 

-7 

-6 

1,150 

1,126 

1,836 

-2 

13,492 

14,906 

18,425 

+  4 

+  1 

2,078 

2,  187 

2,951 

+20 

+3 

146,794 

170,914 

246,825 

+5 

7,567 

8,813 

13,291 

+13 

+  15 

2,587 

3,193 

4,531 

+6 

8,188 

9,547 

14,807 

-1 

1,772 

2.271 

3,594 

+40 

2,887 

3,798 

5,215 

0 

8,495 

9,332 

14,651 

+1 

-11 

1,922 

2,419 

3,323 

-9 

1,237 

1,593 

*2,331 

1,665 

2,214 

2,921 

+  12 

2,795 

*3, 153 

4,617 

-5 

1,811 

2,068 

2,908 

+  10 

-3 

3,665 

4,416 

5,872 

+  11 

7,543 

9,312 

13,096 

-13 

-15 

1,561 

1,823 

2,728 

+13 

17,454 

20,182 

25,916 

-4 

10,781 

12,451 

15,981 

+  12 

+8 

17,864 

21,400 

30,063 

-3 

20,579 

24,653 

36,467 

2,856 

3,361 

4,887 

*  -3 

-10 

5,436 

6,742 

9,108 

+  17 

+2 

780 

1,342 

1,758 

+42 

-11 

555 

561 

796 

+54 

+23 

2,375 

2,533 

3,648 

+  17 

2,571 

3,439 

5,043 

+3 

-12 

6,355 

7,639 

9,214 

-4 

-12 

15,921 

20,491 

27.468 

+4 

-3 

30,149 

35,788 

46,445 

-2 

-3 

10,256 

11,475 

14,228 

+8 

-18 

8,316 

10,743 

14,805 

0 

-26 

3,560 

4,349 

6,910 

-3 

-15 

1S;905 

21,831 

25,474 

-3 

-17 

13,778 

18,317 

21,469 

+3 

-11 

8,760 

9,452 

13,602 

-11 

-6 

25,248 

30,668 

48,338 

+  5 

-9 

3,298 

3,688 

5,466 

+13 

-3 

48,564 

59,427 

90 , 224 

-4 

-9 

4,928 

6,020 

9,142 

+6 

-8 

46,086 

50,826 

71,707 

+1 

-5 

15,898 

19, 169 

28,994 

+11 

-8 

4,012 

5,166 

7,249 

+5 

-6 

16,588 

23,350 

31,086 

-9 

-2 

16,707 

21,068 

31,098 

+3 

-11 

1,508 

1,813 

2,449 

-7 

-11 

43,073 

47,708 

62,678 

+  5 

+3 

*52,652  2 

66,792  >1 

02,601 

-5 

-14 

86,628  1 

15,355  1 

66,955 

-1 

-16 

19,497 

22,371 

29,798 

+6 

+6 

24,889 

28,712 

42,850 

0 

-9 

26,330 

32,214 

50,195 

-2 

-6 

8,964 

9,768 

14,085 

0 

-9 

+  17 
(') 


+12 

*+32 


+10 

*0 


+  14 
-4 


+  5 
+16 


+  15 
-6 


+15 

-10 

+11 


+3 
*+2 
+11 
+47 
+37 
+  16 
+6 


-1 

0 

+11 


+3 

+6 


+6 

+12 


+12 

+5 


+7 

+7 

+3 


Trade  Report. 


srs:  rr  ■■■■■  — -  -  . . 

N.Y.  SMSA  as  previously  defined  by  the  Office  of 


t,  Counties,  N.Y. 
Management  and  Budget. 


_  - ““**''*■  wu»««  lormeriy  included  in  the  New  York  n  v  quca  s,  ,  r  *  Revised  figures  not 

^combination  of  this  SMSA  and  the  Nassau-Suf fol k  SMSA  will  result  in  thI'Ne!  ^rk,  "  ■ Y°Fk  City’  Rockland  a"d  Westchester 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  February  1974 


Number 


Numbe  r 


Number 


Area 


of 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Area 


of 


Area 


of 


stores 


stores 


STANDARD  METRPOPLITAN 
STATISTICAL  AREA— CON. 


CITIES 


Akron,  Ohio . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anahelm-Santa  Ana-Garden  Grove,  Calif.... 


33 

32 

14 

61 


Lynchburg,  Va . 

Macon,  Ga .  . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


12 

34 

55 


Aberdeen,  S.  Dak. . 
Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn. 
Buffalo,  N.Y . 


3 

4 
4 
6 

14 


Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

66 

12 

12 


Milwaukee,  Wis . . 

Minneapolis-St .  Paul,  Minn 

Mobile,  Ala . . . . 

Montgomery,  Ala.  . . 


54 

55 
8 

12 


Cambridge.  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . 

Gary,  Ind . 


Baltimore.  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


5 

13 


Muncle,  Ind . 

Muskegon-Muskegon  Heights,  Mich 

Nassau-Suf folk ,  N.Y.' .  . 

New  Orleans,  La . 


7  Grand  Forks,  N.  Dak 

5  Greeley,  Colo . 

Hagerstown,  Md . 

21  Huntington,  W.  Va.. 
Hutchinson,  Kans . . . 


Birmingham,  Ala 
Boston,  Mass . . . 
Buffalo,  N.Y... 
Canton,  Ohio... 


Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga ,  Tenn . -Ga . . . 

Chicago,  Ill ...  . . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio. . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Til . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis . 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo-Moorehead ,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Bay ,  Wis .... 
Greenville,  S.C... 


Greensboro-Winston-Salem-High  Point 

Hartford,  Conn . 

Honolulu,  Hawaii.. . 

Houston,  Tex . 


Indianapolis,  Ind.... 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla.... 
Kalamazoo,  Mich . 

Kansas  City,  Mo. -Kans 

Knoxville,  Tenn. . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind.. . 

Lowell,  Mass . 


N.C. 


32 

95 

69 

16 


12 

17 

15 

15 

219 

51 

82 

12 


35 

9 

71 

48 

7 

50 

13 

119 


8 

10 

16 

11 


8 

7 
22 

8 

20 

44 

13 

31 


17 

6 

12 

11 


New  York,  N.Y.2 . 

Newark,  N. J. . . . 

Newport  News-Hampton,  Va . . 

Norfolk-Portsmouth,  Va . . . 

Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa .  . 

Orlando,  Fla. .  . 

Paterson-Clif ton-Passaic,  N. J. ...  . 

Peoria,  Ill . 

Philadelphia,  Pa.-N.J . 

Phoenix,  Ariz . 

Pittsburg ,  Pa . . 

Portland,  Maine .  .  . . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I  -Mass . . 
Raleigh,  N.C . . 

Reading,  Pa.  .  . .  • 

Richmond ,  Va . . . . 

Roanoke ,  Va .  . 

Rochester,  N.Y.  . 

Sacramento,  Calif . . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg. .  . 

Salt  Lake  City,  Utah . . 

San  Antonio,  Tex . 

San  Bemardino-Riverside-Ontario ,  Calif.. 
San  Diego,  Calif . . 

San  Francisco-Oakland  ,  Calif . . 

San  Jose,  Calif . 

Savannah,  Ga .  . . . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . . . 

South  Bend,  Ind . . 

Spokane,  Wash . 

Springfield,  Ill .  . 

Springfield,  Mo . . .  .  • 


30 

39 

22 

82 


Springfield,  Ohio. 
Stockton,  Calif.. 
Syracuse,  N.Y. . . 
Tacoma,  Wash . 


80 

35 

17 

38 

30 
24 
27 
32 

13 

122 

46 

69 

12 

27 

31 
13 


10 

22 

15 

31 

28 

8 

78 

7 

19 

37 

42 

56 

86 

35 

6 

9 

44 

12 

7 

8 

13 

15 

7 

11 

10 

9 

27 

13 


Idaho  Falls,  Idaho... 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.... 
Louisville,  Ky . 

Mankato,  Minn . . 

Minneapolis,  Minn..., 

Minot,  N.  Dak . . 

New  York,  N.Y . . 

Newark,  N. J . . 

Niagara  Falls,  N.Y... 

Ok land ,  Calif . 

Paducah,  Ky . 

Parkersburg.  W.  Va .  . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . 

Roc hester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 

Walla  Walla,  Wash... 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . . . 

Cleveland,  Ohio.. . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 

MISCELLANEOUS  AREAS 


49 

9 

10 

27 

8 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . . 

Trenton,  N.J . 

Tucson,  Ariz . 


49 

21 

12 

16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


Alameda  County,  Calif. . . . . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA ,  excluding  CBD. . 

Briston-Kingsport- Johnson  City,  Tenn.-Va 
Chicago  City  excluding  CBD . 


19 

13 

11 

91 

10 


Contra  Costa  County,  Calif 
Cumberland-Hagerstown ,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn. . . . 
Fairmont -Morgan town,  W.  Va 
Hennepin  County,  Minn . 


5 

6 
6 

12 

15 

4 

5 

5 
51 

6 


4 

4 

5 
5 

4 

7 

5 
4 

18 

9 

13 

17 


11 

4 


5 
4 

6 

3 

4 

3 

4 

3 

4 


30 

9 

91 

14 

53 

17 

12 

26 

27 

5 

25 


10 

16 

216 

46 

8 


Wheeling,  W.  Va.-Ohio.. 

Wichita ,  Kans ....  . 

Wi lkes-Barre-Hazleton , 

Worcester,  Mass . 

Youngstown-Warren,  Ohio 


Pa 


8 

14 

19 

14 

29 


Nassau  County,  N.Y . . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.., 
Westchester  County,  N.Y. ... , 
Westside  Los  Angeles,  Calif.. 


43 

118 

18 

24 

23 

9 


1  Includes  Nassau  and  Suffolk  Countries  formerly  included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties, 
N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management 
and  Budget . 


Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group . 

Grocery  s tores . . 

Eating  and  drinking  places . ’** 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores......... 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . 

Women's  ready-to-wear  stores . 

^urn^-^ure  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores!.! 

Household  appliance  dealers . 

Building  materials,  hardware,  farm*"’ 
equipment  group....... 

lumber  and  other  building  materials 

dealers3 . 

Automotive  group. ....... 

Passenger  car  dealers4 . 

Passenger  car  dealers  (franchised)!.*!.’ 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations... 


CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group........ 

General  merchandise  group  with’nonstores.’ 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

Department  stores  and  dry  goods! . 

general  merchandise  sotres . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group..... . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 
equipment  group. 


Lumber  and  other  building  materials 
dealers3 . 


Automotive  group . 

Passenger  car  dealers  (franchised). 
Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.... . 

Furniture,  home  furnishings  stores.... 
Household  appliance,  TV,  radio  stores’" 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group... .  ****** 

Tire,  battery,  accessory  dealers . 


May 


June 


July 


Aug. 


Nov. 


25,994  25,807 

8,138  8,087 

17,856  17,720 


281 

207 


287 
211 

202  I  198 
13,348  | 13,158 


12,783  12,559 


10,347 

9,483 

1,871 

1,550 

649 

2,816 

2,094 

1,914 

622 

534 


10,090 

9,251 

1,855 

1,445 

610 

2,773 

2,072 

1,898 

601 

518 


2,252  2,305 


1,636 

2,283 

1,081 

995 

1,118 

367 


1,652 

2,264 

1,075 

988 

1,101 

371 


10,012  10,013 

4,932  4,943 

5,080  j  5,070 

273  I  267 
1,360  1,266 


1,195  1,093 

1,144  1,043 

978 

900  I  826 
941  926 

676  I  670 

2,088  I  2,150 

1,560  1,585 

1,370  1,366 

855  850 

358  |  362 


15,982  J 15 , 794 

3,206  I  3,144 
12,776  12,650 

11,988  11,892 


11,588  11,466 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


Dec. 


Percent 
change 
Feb.  1974 
from — 


Feb. 

1973 


23,703 

7,822 

15,881 

278 

209 

201 

11,764 


11,183 

8,898 

8,150 

1,705 

1,350 

547 

2,678 

1,947 

1,778 

649 

569 

2,143 

1,556 

2,249 

1,103 

1,018 

1,052 

373 


9,333 

4,684 

4,649 

262 

1,182 


1,015 

955 

816 

831 

844 

606 

1,989 

1,495 

,372 

867 

362 


14,370 

3,138 

11,232 

10,582 


23,655 

7,910 

15,745 

278 

211 

202 

11,629 


11,023 

8,768 

8,016 

1,702 

1,357 

562 

2,645 

1,951 

1,793 

616 

535 

2,277 

1,641 

2,272 

1,136 

1,045 

1,037 

383 


9,441 

4,829 

4,612 

264 

1,154 


985 

935 

788 

826 

847 

614 

2,127 

1,579 

1,389 

885 

372 


3,081 

11,133 

10,475 


23,957 

8,065 

15,892 


288 

217 

201 

11,664 


11,080 

8,810 

8,069 

1,712 

1,372 

563 

2,675 

1,959 

1,803 

638 

548 

2,422 

1,740 

2,269 

1,120 

1,025 

1,050 

377 


9,705 

4,981 

4,724 

274 

1,173 


24,54  7 

8,367 

16,180 


293 

220 

187 

11,690 


8,844 

8,072 

1,706 

1,358 

561 

2,693 

1,967 

1,806 

639 

560 

2,624 

1,886 

2,318 

1,143 

1,050 

1,076 

397 


24,712 

8,541 

16,171 


295 

221 

189 

11,798 


11,245 

8,962 

8,176 

1,708 

1,353 

574 

2,679 

1,955 

1,777 

639 

564 

2,749 

1,983 

2,390 

1,172 

1,078 

1,130 

386 


10,168  10,038 


945 

794 

822 

849 

616 

2,267 

1,681 

1,397 

868 

367 


14,252 

3,084 

11,168 


10,195 

5,219 

4,976 

279 

1,173 


1,002 

946 

785 

811 

842 

604 

2,453 

1,812 

1,434 

894 

387 


14,352 

3,148 

11,204 


24,353 

8,452 

15,901 

290 

217 

176 

11,778 


11,219 

8,918 

8,140 

1.720 
1,348 

570 

2,696 

1,999 

1,832 

610 

521 

2.720 

1,990 

2,341 

1,142 

1,051 

1,114 

386 


24,582 

8,592 

15,990 

298 

227 

184 

11,924 


24,762 

8,601 

16,161 

280 

208 

193 

12,074 


11,347  11,491 


10,491  10,517 


9,203 

8,505 

650 

1,875 

1,418 

398 


9,047 

8,365 

619 

1,847 

1,402 

385 


155 


164 
913 

714  |  707 


7,943 

7,334 

519 

1,834 

1,341 

449 

154 

877 


7,833 

7,228 

531 

1,798 

1,337 

422 

150 

883 

660 


See  footnotes  at  end  of  table. 


10,079 

7,865 

7,275 

550 

1,826 

1,343 

444 

155 
872 
654  , 


10,205 

5,385 

4,820 

279 

1,133 


937 

777 

808 

867 

627 

2,572 

1,907 

1,468 

917 

376 


14,507 

3,156 

11,351 

10,665 


10,109 

7,898 

7,287 

547 

1,851 

1,363 

435 

171 


10,261 

8,025 

7,399 

545 

1,812 

1,328 

431 

177 
922 
702  I 


5,320 

4,503 

277 

1,082 


935 

891 

728 

786 

894 

655 

2,546 

1,917 

1,419 

887 

374 


14,530 

3,132 

11,398 

10,696 


9,056 

8,273 

1,715 

1,344 

559 

2,753 

2,025 

1,851 

634 

543 

2,804 

2,047 

2,339 

1,113 

1,019 

1,142 

387 


9, 198 
8,392 

1,724 

1,384 

583 

2,769 

2,045 

1,860 

630 

541 

2,775 

1,958 

2,352 

1.132 
1,039 

1.133 
378 


25,272 

8,674 

16,598 

269 

203 

215 

12,366 


11,796  12,299 


9,449 

8,646 

1,783 

1,388 

589 

2,725 

2,016 

1,824 

618 

534 


9,948  1  0,047 


5,450 
4,4  98 


285 

1,133 


5,457 

4,590 

270 

1,202 


974  1,042 


915 

755 

783 

918 

674 

2,635 

1,974 

1,427 

909 

375 


14,634 

3,142 

11,492 

10,791 


818 

816 

932 

679 

2,601 

1,882 

1,452 

936 

367 


14,715 

3,144 

11,571 


2,755 

1,957 

2,473 

1,197 

1,108 

1,184 

387 


5,501 

4,759 

255 

1,226 


1,055 

998 

841 

831 

929 

683 

2,579 

1,885 

1,519 

948 

377 


2,559 


10,337 


4,981 

263 

1,318 


1,143 

1,086 

926 

876 

958 

700 

2,406 

1,811 

1,495 

942 

377 


15,012 

3,173 

11.839 


10,284 

8,027 

7,412 

562 

1,802 

1,344 

410 

174 

922 

698 


10,373 

8,141 

7,518 

561 

1,835 

1,351 

429 

169 

912 

694 


10,872  11,140 


10,449 

8,214 

7,574 

568 

1,837 

1,366 

419 

174 
900 
693  I 


10,741 

8,451 

7,805 

557 

1,796 

1,333 

409 

176 
954  I 
733 


15,415 

3,090 

12,325 

11,568 


11,156 

8,767 

8,105 

615 

1,751 

1,325 

376 

153 
940 
717  | 


Jan. 

1974 


52  27,03 

8  +< 

-1 

46  8,52 

o  +; 

-1 

06  18,51 

+12 

-1 

76  30 

+1 

32  22 

-i 

-2 

24  23 

-1 

-2 

*6  13,89 

+  12 

-1 

>9  13, 34t 

+12 

-2 

3  io,76S 

+  13 

-2 

1  9,879 

+  14 

-2 

4  1,919 

+9 

-1 

1  1,708 

+7 

-7 

8  697 

+12 

-6 

9  2,927 

+4 

-2 

5  2,175 

+6 

-1 

6  1,981 

+7 

-1 

2  652 

-7 

-3 

555 

-9 

-3 

9  2,362 

+8 

+2 

1,727 

+6 

+1 

2,344 

+1 

-1 

1,100 

-3 

-1 

1,012 

-3 

-1 

1,156 

+5 

-2 

374 

-1 

+  1 

10,445 

+7 

0 

5,180 

+6 

0 

5,265 

+9 

0 

288 

+2 

1,477 

+7 

-7 

1,324 

+8 

-9 

1,272 

+  9 

-9 

1,099 

+  9 

-9 

1,011 

-1 

1,011 

+  10 

-2 

732 

+11 

-1 

2,199 

+8 

+3 

1,660 

+6 

1,390 

863 

365 

0 

+  1 

16,593 

+10 

-1 

3,340 

0 

-2 

13,253 

+  13 

-1 

12,416 

+  12 

-1 

12,024 

+13 

-1 

9,497 

+  14 

-2 

8,780 

14 

-2 

697 

19 

-5 

1,916 

+1 

-1 

1,443 

+5 

-1 

415 

14 

-3 

163 

+  1 

-5 

954 

+2 

-2 

740 

+6 

-1 

16 


Table  11.  Estimated  End-  of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business — Continued 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Automotive  group . 

Tire,  battery,  accessory  dealers. 


Food  group . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores . . . 

Mail-order  houses  (department  store 

merchandise! . 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 4 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order  . . . 

Department  stores . . . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group.... . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 


1974 

1973 

Perce 

chang 

Feb. 

from 

at 

e 

974 

|  Jan. 

Feb.  * 

Feb.  | 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Feb. 

1973 

Jan. 

1974 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences* 2 

1 - 

25,534 

26,115 

- 1 

23,983 

24 , 106 

24,232 

24,665 

24,790 

24,869 

25,064 , 

24,943 

25,341 

25,449 

25,375 

+9 

+2 

8,123 

8,205 

8,276 

8,467 

8,383 

8,394 

8,482 

8,352 

8,397 

8,345 

8,351 

+4 

+1 

17,183 

17,683 

15,860 

15,901 

15,956 

16,198 

16,407 

16,475 

16,582 

16,591 

16,944 

17,104 

17,024 

+11 

+3 

289 

282 

286 

296 

296 

283 

292 

289 

276 

274 

283 

0 

-2 

12,740 

13,174 

11,786 

11,931 

11,987 

12,060 

12,121 

12,163 

12,198 

12,215 

12,517 

12,633 

12,519 

+12 

+3 

11,212 

11,323 

11,407 

11,483 

11,575 

11,598 

11,611 

11,610 

11,937 

12,020 

12,014 

+12 

+3 

8*  954 

9,195 

8,106 

8,153 

8,223 

8,246 

8,395 

8,452 

8,535 

8,603 

8,854 

8,934 

8,818 

+  13 

+3 

1,683 

1,702 

1,709 

1,713 

1,738 

1,779 

1,775 

1,768 

1,805 

1,824 

1,814 

+9 

+1 

1,369 

1,400 

1,397 

1,403 

1,421 

1,443 

1,434 

1,422 

1,404 

1,423 

1,431 

+8 

+2 

554 

573 

561 

583 

627 

637 

607 

591 

578 

591 

577 

+13 

+3 

2,678 

2,694 

2,742 

2,795 

2,756 

2,805 

2,813 

2,750 

2,698 

2,666 

2,714 

+3 

+2 

1,952 

1,979 

1,981 

2,018 

1,988 

2,053 

2,043 

2,068 

2,023 

2,005 

2,045 

+6 

+1 

1  0f" 

1 

1,782 

1,813 

1,814 

1,839 

1,799 

1,883 

1,873 

1,898 

1,839 

1,831 

1,853 

+6 

+2 

641 

640 

668 

684 

673 

648 

650 

611 

596 

584 

584 

-7 

-1 

517 

515 

562 

560 

582 

602 

596 

542 

550 

528 

509 

497 

506 

-8 

0 

2,539 

2,625 

2,416 

2,483 

2,544 

2,632 

2,603 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+9 

+3 

1,739 

1,795 

1,832 

1,924 

1,901 

1,893 

1,881 

1,778 

1,790 

1,797 

1,808 

+8 

+3 

2,283 

2,293 

2,270 

2,292 

2,282 

2,295 

2,363 

2,362 

2,440 

2,428 

2,361 

+1 

-3 

1,013 

1,040 

1,028 

1,046 

1,038 

1,041 

1,054 

1,047 

1,080 

1,091 

1,026 

-2 

-3 

1,104 

1,073 

1,063 

1,064 

1,067 

1,060 

1,122 

1,126 

1,172 

1,162 

1,163 

+3 

-3 

373 

378 

389 

387 

385 

388 

376 

376 

390 

377 

377 

382 

384 

-3 

+1 

10,223 

10,462 

9,749 

9,800 

9,785 

10,040 

9,995 

9,897 

10,037 

9,988 

10,090 

10,183 

9,991 

+7 

+2 

5,010 

5,099 

5,167 

5,251 

5,218 

5,221 

5,302 

5,192 

5,214 

5,246 

5,170 

+6 

+2 

5,015 

5,158 

4,739 

4,701 

4,618 

4,789 

4,777 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

+9 

+3 

1,297 

1,325 

1,244 

1,275 

1,233 

1,219 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+7 

+2 

1,074 

1,101 

1,059 

1,051 

1,008 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+7 

+1 

823 

845 

815 

825 

822 

803 

824 

867 

873 

843 

+9 

+1 

858 

875 

835 

840 

853 

851 

842 

823 

821 

830 

829 

0 

+2 

934 

945 

866 

878 

892 

885 

886 

922 

925 

920 

907 

934 

912 

+9 

+  1 

673 

672 

614 

627 

635 

633 

641 

672 

677 

680 

672 

684 

682 

+9 

0 

2,373 

2,471 

2,265 

2,330 

2,394 

2,465 

2,429 

2,404 

2,422 

2,335 

2,353 

2,334 

2,339 

+9 

+4 

1,803 

1,678 

1,728 

1,771 

1,841 

1,823 

1,817 

1,806 

1,709 

1,729 

1,741 

1,735 

+7 

+3 

1,391 

1,396 

1,404 

1,391 

1,405 

1,399 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

0 

862 

883 

859 

884 

879 

885 

900 

889 

924 

932 

874 

-1 

365 

369 

376 

374 

374 

375 

364 

365 

371 

371 

369 

375 

376 

-2 

+1 

15,311 

15,653 

14 , 234 

14,306 

14,447 

14,625 

14,795 

14,972 

15,027 

14,955 

15,251 

15,266 

15,384 

+10 

+2 

3,113 

3,106 

3,109 

3,216 

3,165 

3,173 

3,180 

3,160 

3,183 

3,099 

3,181 

0 

0 

12  f 168 

12,525 

11,121 

11,200 

11,338 

11,409 

11,630 

11,799 

11,847 

11,795 

12,068 

12,167 

12,203 

+13 

+3 

11,443 

11,849 

10,542 

10,656 

10,754 

10,841 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+12 

+4 

10,138 

10,222 

10,348 

10,432 

10,567 

10,602 

10,596 

10,555 

10,871 

10,948 

10,971 

+13 

+3 

7,283 

7,308 

7,408 

7,421 

7,573 

7,649 

7,711 

7,736 

7,981 

8,057 

7,975 

+14 

+3 

511 

525 

562 

563 

568 

592 

592 

599 

583 

593 

602 

+21 

+2 

1,812 

1,816 

1,850 

1,910 

1,870 

1,883 

1,888 

1,830 

1,791 

1,732 

1,802 

+1 

+2 

1,338 

1,352 

1,346 

*  1,385 

1,347 

1,381 

1,366 

1,388 

1,351 

1,321 

1,363 

+4 

+2 

429 

431 

462 

470 

466 

433 

440 

409 

396 

372 

385 

-13 

-3 

887 

889 

879 

887 

883 

887 

899 

907 

965 

946 

950 

+3 

-4 

738 

724 

691 

673 

658 

662 

663 

668 

680 

693 

747 

729 

737 

+5 

-2 

Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts  receivable  data  contain  no  significant  trading  day  differences. 

3 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

4  Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  12' Es,imated 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total. 


19- 

4 

1973 

Percent 
change 
Feb.  1974 
f  rom — 

Jan . 

Feb.  1 

Feb.  | 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

Feb. 

1973 

Jan. 

1974 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores.. 
General  merchandise  group  without,  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . *, 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group........ . 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


Data  WOT  ADJUSTED  for  seasonal  variations  and  holiday  differences 


CHARGE  ACCOUNTS 
United  States,  total.... 

Durable  goods  stores,  total. 


Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . 

Department  stores . 

Apparel  group . m 

Furniture  and  appliance  group.  .....**  * 

INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . . . 

Apparel  group . 

Furniture  and  appliance  group . 


14,565 

1 , 903 
12,662 


11,224 

8,364 

586 

688 

760 


1,906 

489 

1,417 


735 

632 

174 

26 


L 


12,659 

1,414 

11,245 

10,781 


10,489 

7,732 

412| 

662 


14,910 

1,889 

13,021 

11,985 


11,574 

8,584 

601 

681 

733 


503 

,430 


715 

625 

178 


12,977 

1,386 

11,591 

11,161 


10,859 

7,959 

423 

653| 


1,905 

11,647 

10,716 


10,297 

7,532 

555 

721 

704 


1,836 

518 

1,318 


659 

562 

189 

33 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences’ 


1  ,387 
10,329 

9,957 


9,638 

6,970 

366 

688 


13,576 

1,877 

11,699 

10,831 


10,392 

7,575 

556 

703 

679 


529 

,275 


654 

565 

183 

39 


11,772 

1,348 

10,424 


9,738 

7,010 

373 

664 


1,880 

11,838 

10,942 


10,530 

7,637 

562 

711 

675 


1,800 

542 
1 , 258 


644 

553 

151 


11,918 

1,338 

10,580 

10,193 


9,886 

7,084 

411 

674 


13,878 

1,981 

11,897 

11,029 


10.623 

7,667 

576 

751 

671 


1,808 

568 

1,240 


654 

560 

162 

36 


14,059 

1,935 

12,124 

11,147 


10,773 

7.816 

588 

738 

676 


12,070 

1,413 

10,657 

10,274 


9,969 

7,107 

414 

715 


547 

,261 


645 

566 

174 

35 


12,251 

1,388 

10,863 

10,412 


10,128 

7,250 

414 

703 


14,136 

1.901 

12,235 

11,130 


10,745 

7,888 

590 

723 

680 


524 

,259 


616 

569 

166 


1,377 

10,976 

10,423 


1,885 

12,250 

11,204 


10,813 

8,000 

573 

707 

692 


1,779 

520 

1,259 


657 

581 

151 

33 


12,356 

1,365 

10,991 

10,455 


10,129 

7,319 

424 

687 


10,156 

7,419 

422 

674 


1,889 

12,220 


10,770 

8,003 

568 

707 

710 


499 

,265 


666 

600 

148 

33 


12,345 

1,390 

10,955 

10,418 


10,104 

7,403 

420 

674 


1,905 

12,461 

11,396 


11,003 

8,264 

552 

679 

745 


496 

1,304 


664 

607 

147 


12,566 

1,409 

11,157 

10,633 


1,848 

12,676 


11,088 

8,355 

566 

663 

749 


1,779 

466 

1,313 


659 

590 

152 

30 


12.745 

1,382 

11,363 

10.746 


10,339 

7,657 

405 

650 


10,429 

7,765 

414 

633 


14,374 

1,904 

12,470 

11,390 


11,009 

8,195 

561 

679 

747 


475 

1,309 


641 

571 

151 

23 


12,590 

1,429 

11,161 

10,658 


10,368 

7,624 

410 

656 


-1 

+12 


+1 

+14 


+8 

+11 

-6 

-15 


0 

+12 


+  13 
+  14 
+16 

-51 


and ^ year- to-year ‘percent a"h *  31  ^riira's^cu'inon^'are^^^cluSerin^nefe'totaU  lit  T  indi“ted-  A"°bnts  transferred  to  co„er- 

,  y  Percent  changes.  Sampling  variabilities  are  shown  in  table  21.  1  b  *  d  c°"tribute  to  the  variations  in  the  month-to-month 

arn‘.^i"a!I.!ftln?teS’  aee  Explanatory  Material,  page  24. 


15,164 

14,967 

13,59' 

1 

13,387 

13,468 

13 , 57< 

13,730 

13,657 

13,805 

13,925 

14,211 

14,645 

15,711 

13,282 

1,862 

13,105 

1 , 86C 
11,73' 

1,801 

11,586 

1,846 

11,622 

1,932 

11,642 

1,969 

11,761 

1,918 

11,739 

1,928 

11,877 

1,929 

11,996 

1,929 

12,282 

1,837 

12,808 

1,917 

13,794 

0 

12,165 

12,007 

10,741 

10,605 

10,626 

10,646 

10,761 

10,777 

10,933 

11,035 

11,291 

11,731 

12,635 

+12 

11,778 

11,603 

10,332 

10,174 

10,212 

10,239 

10,371 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+12 

9,501 

8,825 

639 

713 

720 

9,292 

8,634 

600 

705 

714 

8,187 

7,580 

558 

739 

675 

8,062 

7,465 

551 

696 

663 

8,088 

7,501 

550 

703 

676 

8,112 

7,509 

550 

730 

687 

8,221 

7,603 

549 

721 

716 

8,210 

7,601 

543 

692 

711 

8,365 

7,747 

533 

695 

716 

8,461 

7,835 

546 

710 

713 

8,708 

8,076 

547 

695 

735 

9,057 

8,405 

593 

658 

724 

9,848 

9,143 

665 

705 

737 

+  13 
+  14 

+8 

-5 

+6 

1,903 

1,842 

1,751 

1,703 

1,751 

1,787 

1,788 

1,705 

1,745 

1,785 

1,826 

1 ,883 

1,972 

+5 

451 

1,452 

455 

1,387 

467 

1,284 

468 

1,235 

508 

1,243 

546 

1,241 

564 

1,224 

547 

1,158 

562 

1,183 

547 

1,238 

534 

1 , 292 

483 

1,400 

455 

-3 

+  8 

861 

791 

729 

697 

714 

710 

690 

66? 

707 

745 

765 

824 

917 

+9 

765 

690 

636 

602 

613 

609 

597 

570 

611 

647 

661 

721 

829 

+8 

725 

691 

190 

26 

650 

619 

172 

27 

598 

561 

182 

34 

568 

532 

173 

36 

573 

537 

150 

36 

568 

530 

155 

36 

563 

527 

155 

34 

538 

502 

146 

35 

564 

528 

136 

34 

601 

565 

149 

35 

614 

580 

154 

29 

675 

640 

165 

30 

789 

749 

184 

25 

+9 

+10 

-5 

-21 

13,261 

13,125 

11,846 

11,684 

11,717 

11,787 

11,942 

11,952 

12,060 

12,140 

12,385 

12,762 

1,431 

11,830 

1,407 

11,718 

1,393 

10,453 

1,333 

10,351 

1,338 

10,379 

1,386 

10,401 

1,405 

10,537 

1,371 

10,581 

1,366 

10,694 

1,382 

10,758 

1,395 

10,990 

1  ,354 
11,408 

1,462 

+-1 

11,304 

11,216 

10,012 

9,908 

9,912 

9,936 

10,071 

10,115 

10,226 

10, 290 

10,526 

10,907 

11,718 

+12 

11,013 

10, 913 

9,696 

9,572 

9,599 

9,630 

9,774 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+  13 

8,776 

8,134 

449 

687 

8,642 

8,015 

428 

678 

7,589 

7,019 

376 

705 

7,494 

6,933 

378 

660 

7,515 

6,964 

400 

667 

7,544 

6,979 

395 

694 

7,658 

7,076 

394 

687 

7,672 

7,099 

397 

657 

7,801 

7,219 

397 

661 

7,860 

7,270 

397 

675 

8,094 

7,496 

393 

666 

8,382 

7,765 

4  28 

628 

9,059 

8,394 

481 

680 

+  14 

+14 

+  14 

-4 

-3 
+  1 


-10 

-10 

-9 

+4 


-2 

-1 


+3 

+3 


+3 

+3 

+3 

-1 


+3 

+1 


-3 
-1 
+  2 
+8 


-2 

+3 


+3 

+3 

-1 


Accounts  receivable  data  contain 


no  significant  trading  day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 

(Percent) 


Kind  of  business 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Meat  markets . 

Bakery  products  stores. 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group,  with  nonstores . 

Department  stores  and  dry  goods,  general  merchandise  stores 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store  merchandise) . 


Apparel  group . 

Men's,  boys’  wear  stores . 

Men’s,  boys’  clothing,  furnishings  stores. 

Women’s  apparel,  accessory  stores . 

Women’s  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment  group. 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 


Preliminary  estimates 


Range 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Drug  and  proprietary  stores. 


0.7 


■1.7 

■1.0 


Liquor  stores. 


0.9-1. 5 
1.0-1. 6 
4. 9-6.7 

5. 2- 5. 8 

2. 4- 3.0 

2.7- 3. 5 

2. 8- 3. 3 
3. 6-4. 6 

0.7-0. 9 
0.9-1. 1 
0.8-0. 8 

1.5- 2. 5 

0. 2-1.2 

2. 3- 2. 5 

4. 5- 5. 5 

4. 5- 5. 6 

3. 2- 3. 8 

3. 3- 4.0 
4. 0-5. 8 

2. 9- 3.6 

3. 1-3.3 

3. 4- 3. 7 

3. 4- 4. 3 
5. 0-6. 5 

5. 6- 7. 9 

2. 6- 3. 2 

3. 4- 3. 9 

4. 9- 7. 5 

1.5- 2. 4 

1.6- 2. 4 

1.6- 2. 3 
1.6-2. 3 

4. 3- 6.0 

2. 3- 2. 6 


3. 5-4.0 


Final  estimates 


1.3 

0.8 

1.2 

1.2 

5.8 

5.5 

2.6 

3.0 

3.1 

4.2 

0.8 

0.9 

0.8 

1.6 

0.4 

2.4 

4.6 

4.7 

3.4 

3.7 

4.7 

3.2 

3.2 

3.6 

4.1 

5.2 

6.0 

2.8 

3.6 

6.4 

1.7 

1.8 
1.8 
1.8 
4.6 


3.6 


1.0-1. 4 

0. 7-0.8 

0.9-1. 5 
1.0-1. 5 
5. 0-6. 2 

4. 8- 5. 5 

2. 1- 2. 9 

2. 2- 3. 3 

2. 3- 2. 6 

3.6- 4. 4 

0.8-0. 9 
0.9-1. 1 
0.7-0. 7 

1.3- 2. 5 
0.3-1. 2 

2. 2- 2. 3 

4. 4- 5.1 

4. 4- 5.2 
3. 0-3. 3 

3. 2- 3. 6 

4. 2- 5.0 

2. 8- 3. 4 

2. 7- 3. 3 
3. 0-3. 5 

3. 2- 4.1 

4. 2- 5.7 
5. 0-6. 8 

2. 6- 3. 2 
3. 0-4.0 

4. 7- 7. 6 

1.4- 1. 7 

1.5- 1. 9 

1. 5- 2.0 

1. 4- 2.0 

3. 4- 6.1 

2. 0-2. 4 


3. 5-4.0 


1.2 

0.8 

1.1 

1.2 

5.6 

5.0 

2.5 

2.8 

2.6 

4.0 

0.8 

1.0 

0.7 

1.6 

0.6 

2.2 

4.6 

4.6 

3.2 

3.3 
4.9 
3.0 

3.0 

3.3 
3 

4.8 

5.7 

2.8 

3.6 

6.2 

1.7 

1.8 
1.8 
1.8 

4.4 


3.7 


Ratio  of  2  consecutive 
months1 


0.3-0. 7 

0.2-0. 2 

0.2-0. 4 
0.2-0. 4 
1.0-2. 1 

1. 1- 5.3 

0.7-2. 3 
0.8-1. 8 
1.0-1. 8 
0. 5-2.0 

0.2-0. 3 
0.3-0. 4 
0.3-0. 3 
0.4-0. 7 
0.1-0. 4 

0.6-0. 9 

1.3-1. 8 

1.3- 1. 8 

1.1- 1. 8 
0.9-1. 5 
0.9-1. 8 
0.8-1. 6 

1. 1- 1.4 

1. 1- 1.8 
1.2-2. 2 
2. 0-3. 2 
2. 0-4. 4 

1. 1-1.4 
1.0-1. 5 
1.9-3. 2 

0. 6-1.0 
0. 6-1.0 
0. 6-1.0 
0. 6-1.0 

1.4- 2. 7 

0.4-0. 9 


Year-to-year 

ratio2 


0.6 

0.2 

0.2 

0.2 

1.1 

1.9 

0.8 

0.9 

1.1 

1.2 

0.2 

0.3 

0.3 

0.6 

0.1 

0.7 

1.4 

1.4 

1.5 
1.2 
1.2 
1.3 

1.3 

1.6 
1.8 

2.4 
2.4 

1.1 

1.2 

2.6 

0.7 

0.6 

0.6 

0.6 

1.8 

0.8 


0.8 


0.9 

0.6 

0.5 

0.6 

4.3 

5.8 

1.9 

2.1 

2.3 

3.2 

0.5 

0.8 

0.3 

1.1 

0.1 

1.2 

3.3 

3.1 

2.2 
2.2 
2.1 
2.6 

3.3 
3.8 

4.4 

4.6 

5.7 


2.1 

6.1 

0.9 

1.0 

0.9 

0.8 

3.9 

2.2 


Note-  The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969,  The  unadjusted  data  for  the  same  months  were  used  In 

error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  one  month  is  available 


January  1970  over  January  1969. 


developing  tbe  ranges  of  sampling 

‘The  ranges  of  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
(See  Explanatory  Material,  pages  25  and  26.) 

year  ago. 


previous  month.  (See  Explanatory  Material,  pages  25  and  26.) 

2 Per tains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of 


Table  14  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 


(Percent) 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women’s  apparel,  accessory,  specialty  stores. 


Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores . 

Heating,  plumbing  equipment  dealers. 
Farm  equipment  dealers . 


Ratio  of  2  con- 

secutive  months 

Range 

Median 

2. 9-7. 3 

4.7 

2. 1-6.7 

4.2 

2. 7-8.8 

5.7 

3. 1-5.1 

3.6 

3. 9-5.2 

4.8 

3. 3-3. 7 

3.5 

3.9-10.9 

5.0 

3. 5-4. 4 

3.8 

year 

ratio1 


11.8 

10.5 

9.7 

9.1 

12.2 

8.3 

11.8 

9.0 


Kind  of  business 


Fuel,  fuel  oil  dealers . 

Fuel  dealers,  except  fuel  oil.... 

Fuel  oil  dealers . 

Jewelry  stores . 

Florists . 

Book  stores . 

Stationery  stores . 

Music  stores . 

Camera,  photographic  supply  stores. 
Optical  goods  stores . 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

1. 1-2.4 

1.6 

4.8 

1. 5-3.3 

2.4 

7.2 

1. 5-3. 4r 

2.4 

7.2 

1.9-2. 9 

2.2 

3.3 

2. 5-7.0 

3.8 

11.4 

3.0-13.6 

4.8 

7.2 

1.6-10.9 

3.5 

10.5 

2. 5-4. 4 

3.1 

4.6 

2. 5-5. 9 

4.4 

6.6 

2. 1-5.0 

2. a 

3.9 

Note 
the  previous 


-  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  lor  tne  montn  over 

vious  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  sho 
above  are  bLId^n  the  rUt"  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 

Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


19 


Dollar  volume  sales  estimates 

A  =  0  to  3.5$,  B  w  3.6  to  7.0$,  C=  7.1  to  10.5$ 


Sobols  Used  for  the  Estimated  Sampling  Variability  Ranges  In  Tables  15-19. 

Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months1 
0  to  1.5$,  b  ,  1.6  to  3.0$,  c  =  3.1  to  4.5$. 


sales  eatimatea  unadJusted  for  s— 1  «'“««•  - 

0°J?J*“|  bUtth1"  ®enera1’  tend  t0  be  so,newhflt  ieas  than  for  a  s”ngle’month.i''"iteS  °*  SBmpllng  varlal>lllty  for  2  or  more  months  combined  have  not  been 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 
 Kinds  of  Business 


Kind  of  business 

Dollar 

volume  e 

stimates 

Ratio  to  the 

same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

Nondurable  goods  stores. . . . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

Food  group . 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

* 

A 

A 

a 

a 

a 

Eating  and  drinking  places . 

* 

A 

A 

a 

b 

a 

a 

a 

a 

GAF,  total . 

B 

B 

b 

(*) 

c 

c 

c 

a 

a 

b 

a 

a 

General  mdse,  group  with  nonstores... 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Building  materials,  hardware,  farm 
equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores. . . 

See  footnotes  following  table  19. 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

B 

B 

B 

B 

B 

A 

A 

A 

B 

B 

B 

A 

B 

B 

A 

A 

A 

B 

B 

B 

A 

B 

B 

A 

A 

A 

B 

B 

B 

B 

a 

a 

a 

a 

b 

b 

a 

b 

a 

a 

a 

a 

b 

c 

(*) 

c 

b 

b 

a 

a 

b 

(•) 

c 

b 

c 

c 

b 

b 

b 

b 

C) 

C) 

b 

c 

c 

b 

a 

b 

c 

(*) 

(*) 

b 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

b 

b 

b 

b 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

b 

b 

b 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 
Central 

South 

Atlantic 

East  South 
Central 

West  South 
Central 

Moutain 

Pacific 

Dollar 

olume  sales 

st imates 

Total . 

A 

A 

A 

A 

A 

B 

A 

Nondurable  goods  stores 

B 

A 

A 

A 

A 

Food  group . 

A 

A 

A 

B 

B 

B 

Eating  and  drinking  places.. 

c1) 

A 

A 

(>) 

GA F,  total . 

B 

B 

_ 

A 

General  merchandise  group  with  nonstores... 

A 

A 

A 

A 

B 

B 

- 

B 

Apparel  group . 

A 

A 

A 

Gasoline  service  stations.... 

B 

B 

- 

B 

A 

A 

Drug  and  proprietary  group . 

B 

B 

B 

B 

“ 

- 

B 

B 

- 

B 

- 

_ 

“ 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

Nondurable  goods  stores . 

Food  group . 

c 

b 

b 

a 

b 

a 

b 

a 

a 

a 

a 

c 

b 

b 

Eating  and  drinking  places... 

GAF,  total . 

c 

t1) 

(*) 

a 

c 

a 

C1) 

b 

b 

(*) 

a 

General  merchandise  group  with  nonstores 

c 

a 

b 

b 

b 

c 

Apparel  group . 

a 

a 

b 

c 

() 

b 

Gasoline  service  stations... 

b 

n 

- 

b 

a 

Drug  and  proprietary  stores... 

(  ; 

c 

b 

(2) 

n 

c 

c 

cl 

- 

- 

- 

t*i 

Total . 

Ratio  of  2 

consecutive 

months 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

b 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

Eating  and  drinking  places _ 

GAF,  total . 

a 

n 

a 

a 

b 

a 

(’) 

a 

a 

a 

a 

Ueneral  merchandise  group  with  nonstores _ 

Apparel  group . 

b 

a 

a 

a 

a 

b 

a 

a 

a 

b 

b 

a 

Gasoline  service  stations... 

a 

b 

_ 

a 

a 

Drug  and  proprietary  stores.. 

See  footnotes  following  table  19 

b 

8  . 

a 

a 

b 

b 

b 

- 

- 

- 

b 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 
consecutive 
months 

State 

Dollar  volume 
sales  estimated 

Ra 

mo 

tio  to  sai 
ith  a  yea 
ago 

me 

r 

R 

cc 

atio  of  2 

>nsecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

- 

c 

a 

- 

a 

a 

b 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

A 

A 

A 

b 

b 

a 

a 

a 

North  Carolina. 

A 

" 

~ 

b 

~ 

“ 

a 

a 

b 

Ohio . 

A 

A 

— 

b 

b 

- 

a 

a 

a 

Massachusetts.  .  . 

A 

B 

_ 

b 

b 

- 

a 

a 

b 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

a 

b 

b 

B 

Missouri . 

B 

- 

- 

- 

- 

a 

a 

a 

Wisconsin . 

B 

c 

“ 

“ 

a 

a 

b 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  Statistical  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimate 

Ratio  to  same 
month  a  year 
ago 

Area 

Do 

sal 

lar  volun 

;s  estima 

ie 

e 

R 

m 

atio  to 
onth  a  ye 
ago 

ame 

ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  11 1 . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

<2> 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

a 

a 

New  York,  N.Y . 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

(2) 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

St.  Louis,  Mo. -Ill . 

B 

C 

b 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

A 

B 

B 

(2) 

(2) 

(2) 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

(2) 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

b 

A 

b 

b 

B 

B 

A 

c 

c 

(2> 

Kansas  City,  Mo.-Kans . 

_ 

_ 

A 

- 

- 

b 

Los  Angles,  Calif . 

B 

A 

B 

c 

c 

<2> 

.  _  _  .  „  ,  ,  , 

A 

Minneapolis-St .  Paul,  Minn . 

- 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

<2> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio  of  2  consecut 

months 

ive 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Continued 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

a 

a 

b 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

—  ...  ... 

b 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

a 

a 

b 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

b 

New  York,  N.Y . 

a 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

Philadelphia,  Pa . 

b 

a 

b 

Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30$  of  food  stores  sales  in  these  geographic  divisions  have  reported 
company  totals  only. 

2Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5$. 
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Table  20. 


Estimated  Sampling  Variability  of  Accounts 
All  Retail  Stores:  United  States, 


Receivable,  Charge  and  Installment,  for 
by  Kind  of  Business 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimate 

Ratio  of  2 
g  consecutive 
months  1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimate 

Ratio  of  2 
consecutive 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total.. 

United  States,  total . 

Durable  goods  stores,  total... 

1.6 

0.9 

0.4 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

1.6 

0.7 

Food  group . 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

1.0 

0.2 

General  merchandise  group  with  nonstoree.. 
Department  stores  and  dry  goods,  general 
merchandise  stores... 

1.9 

5.6 

1.8 

0.4 

0.8 

Food  group . 

Department  stores . 

0.4 

Grocery  stores . 

6.0 

0.4 

Apparel  group . 

1.0 

0.2 

Eating  and  drinking  places.... 

7.0 

0.5 

Furniture  and  appliance  group... 

8.4 

0.5 

Furniture,  home  furnishings  stores. 

1.4 

_ 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

Building  materials,  hardware,  farm 
equipment  group. . . . 

1.3 

merchandise  stores . 

Lumber  and  other  building  materials 
dealers . 

0.9 

0.2 

Mail  order  houses  (department  store 
merchandise) . 

0.3 

0.1 

Automotive  group . 

4.2 

0.6 

0.6 

5.9 

3.4 

0.  1 

Gasoline  service  stations.... 

5.5 

0.7 

Women’s  ready-to-wear  stores... 

5.9 

3.3 

0.4 

0.6 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group.. 

4.3 

0.5 

0.5 

Furniture,  home  furnishings  stores. . . 
Furniture  stores . 

5.5 

5.6 

1.0 

1.0 

0.1 

Household  appliance,  TV,  radio  stores... 
Household  appliance  dealers.. 

Building  materials,  hardware,  farm 
equipment  group . 

5.0 

5.5 

5.0 

5.4 

0.5 

0.8 

0.9 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 
merchandise  stores . 

0.5 

0.6 

0.5 

0.6 

0.4 

0.1 

0.1 

Lumber  and  other  building  materials 
dealers . 

4 . 6 

0.8 

Department  stores . 

Apparel  group . 

0.3 

0.5 

0.3 

0.1 

0.1 

0.6 

Furniture  and  appliance  group.. 

6.1 

4.4 

0.3 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 

3.6 

2.4 

3.5 

2.9 

3.7 

2.5 

3.4 

0.6 

0.8 

0.9 

Furniture,  home  furnishings  stnrpc 
Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

7.4 

5.0 

7.6 

4.7 

0.4 

0.8 

Gasoline  service  stations.... 

Automotive  group... 

11.6 

11.0 

5.6 

3.2 

2.2 

See  footnote  following  table  21. 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers.. 

3'4  . 

1.0 

1.1 

Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  BusInesT 


(Percent ) 


Kind  of  business 


Preliminary 

estimates 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.,,. 
General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

battery,  accessory  dealers . 


Tire, 


CHARGE  ACCOUNTS 
United  States,  total.... 


Final 

estimates 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total. 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


1.3 

0.5 


0.4 

0.3 

2.0 

1.0 

1.3 


2.7 

1.2 


0.7 

0.3 


1.3 

0.5 


0.4 

0.3 

1.9 

1.0 

1.2 


2.7 

1.1 


Ratio  of 
consecutive 
months 


0.2 

0.1 

0.1 

0.2 
0.1 
0.4 
0.  1 
0.5 


0.5 

0.3 


0.1 

0.  1 


Kind  of  business 


CHARGE  ACCOUNTS— Continued 


Apparel  group . 

Furniture  and  appliance  group. 


Preliminary 

estimates 


4.0 

3.2 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


TnTn-ToZlll  T^LTZ~  t0ll0WinB  "°"thS: 

xtng  errors  shown  Dertaln  tn  ... 

Material 


1.4 

0.4 


0.5 

0.3 

1.6 

1.0 


Final 

estimates 


Ratio  of  2 
consecutive 
months1 


3.8 

3.1 


0.4 


1.4 

0.5 


0.5 

0.3 

1.8 

1.0 


0.7 

0.7 


0.2 

0.1 

0.1 

0.1 

0.1 

0.2 

0.1 


,  -  - ......  Preliminary  estimates:  October  1968.  Final 
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EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area--regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e.,  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 
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publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Censusof  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 


ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-/  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 
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To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV-  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 


Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com- 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  fina  1  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month- to- month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 


Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 


IX-  Comparison  of  Census  Bureau  Accounts  Re¬ 
ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sa les  to  consumers  by  wholesa le  establishments. 

X.  Kind-of-Business  Classification 


Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non- 
store  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandme  group  regardless  of  the  products 
sold.  _  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
retail,  wholesale,  and  receipts  from  services),  and 
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X1-  Durable  Goods  Stores  and  Nondurable  r.nnHg 
Stores 


in  the  following  major  groups:  the  food  group¬ 
eating  and  drinkingplaces;thegeneral merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
ores,  fuel  and  fuel  oil  dealers;  florists;  hay 
gram,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 


uonar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 

Ann™?  b!  US  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate 
Since  the  sampling  variabilities  are  computed  at 
the  1- sigma  level,  the  chances  are  that  2  out  of  3 
times  the  expected  value”  will  be  within  this 
intervaL  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  thif 
process  gives  an  interval  which  will  include  the 
expected  va  lue  approximately  1 9  out  of  20  times 


To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4  754 
million  (i.e.,  $4,698  million  plus  and  minus ’$56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4  810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 


Durable  goods  stores  include  all  retail  stor 
in  the  following  major  groups:  the  furniture  groi 
building  materials,  hardware  and  farm  equipme 
group;  and  the  automotive  group.  Also  includ. 
in  the  durable  goods  category  are  jewelry  store 
book  stores;  sporting  goods  stores;  bicycle  shop 
secondhand  stores;  luggage  and  leather  gooc 
res,  gift,  novelty,  and  souvenir  shops;  typ< 
writer  stores;  optical  goods  stores;  antique  store 
-amera  and  photographic  supply  stores;  and  mi 

MonHne°Kf  retai1  St°res  not  elsewhere  classify 
\ondurable  goods  stores  include  all  retail  store 


As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 

Co^nge.1S  ecJuivalent  to  a  month- to- month  ratio  of 
.9/)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  bv  007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales  (Table  2) 

The  percentage  changes  in  sales  shown  in  table  2 
for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume 
estimates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with  an 
asterisk  is  relatively  large.  Therefore,  such  esti¬ 
mates  are  not  published  in  table  1.  However,  the 
percentage  changes  which  are  derived  from  such 
estimates  have  a  smaller  sampling  variability  than 
the  estimates  themselves  and  are  therefore  pub¬ 
lished  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 
category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 


In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month- to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month- to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 


statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination, 

XVII.  Data  Adjusted  for  Seasonal,  Trading  Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this 
publication  have  been  developed  by  the  method 
described  in  the  X-ll  Variant  of  the  Census 
Method  II  Seasonal  Adjustment  Program.  U.S. 
Bureau  of  the  Census  Technical  Paper  No.  15* 
Revised  1967.  Trading-day  factors  for  adjusting 
sales  estimates  were  also  derived  from  the  X-ll 
program.  A  description  of  the  technique  may  be 
found  in  Estimating  Trading-Day  Variation  in 
Monthly  Economic  Time  Series.  U.S.  Bureau  of 
the  Census  Technical  Paper  No.  12,  1965.  Holiday 
adjustment  factors  were  developed  by  a  method 
similar  to  that  described  in  Seasonal  Adjustment 
on  Electronic  Computers,  pp.  356-359,  Organi¬ 
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zation  for  Economic  Cooperation  and  Development, 
Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the 
Chief,  Business  Division,  Bureau  of  the  Census 
Washington,  D.C.  20233. 

Table  22  and  Table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,’  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-busines-s  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

September  1972-August  1974 
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Adjusted  sales  data  shown  In  tables  1  and  3  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment  factors  shown  above  for  the  corresponding  kinds  of  business.  Adjusted  data 
for  the  summary  trade  totals  are  obtained  by  summarizing  the  adjusted  data  for  the  individual  kinds  of  business.  Seasonal  factors  shown  for  totals  are  approximations  and  may  show  small  differences  from 
published  data. 


Table  23. 


c°mbined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 
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Kind  of  business 


July 


Aug. 


Sept . 


TOTAL  ACCOUNTS  RECEIVABLE 


May 


ALL  STORES 


United  States,  total. 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

General  merchandise  group  without  nonstore 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group...,,... 

Tire,  battery,  accessory  dealers . 


s  (except 


United  States,  total . 

Durable  goods  stores,  total . 

97.9 

98.1 

99.3 

99 . 

101.1 

106.6 

101.7 

98.9 

98.5 

98.5 

99.7 

Nondurable  goods  stores,  total.... 

103.1 

101  .3 

102.4 

97.4 

96.4 

96.4 

97.5 

Food  group . 

0G.4 

101.1 

108.8 

103.8 

100.3 

99.3 

99.3 

100.0 

General  merchandise  group  without  nonstores 
department  stores  mail  order) . 

(except 

96.9 

97.5 

100.6 

106.5 

97.7 

97.1 

98.5 

100.0 

99.5 

Nonstores . 

102.6 

110.9 

104.8 

99.9 

Department  stores . 

94.5 

96.2 

100.8 

116.4 

108.5 

103.2 

00  7 

Mail  order  houses  (department  stores  merchandise). 
Apparel  group . 

96.7 

96.6 

97.5 

97.6 

98.8 

101  .5 
102.2 

111.9 

105.8 

106.0 

103.0 

100.6 

100.9 

98.8 

100.3 

97.6 

97.7 

Women's  ready-to-wear  stores . 

no- 

98.9 

104.6 

119.5 

107.  7 

98.2 

98.7 

Furniture  and  appliance  group . 

DC  *4 

100.6 

99.2 

101  .9 

106.3 

120.8 

106.8 

97.3 

99.7 

Furniture,  home  furnishings  stores... 

100.8 

101. 1 

107.8 

103.1 

100.4 

98.1 

98.1 

97.3 

Furniture  stores . 

98.9 

100.9 

106.6 

102.7 

100.3 

Household  appliance,  TV,  radio  stores... 

103.1 

102.5 

99.2 

100.8 

106.9 

102.8 

100.4 

99.4 

98.4 

Household  appliance  dealers.... 

101.4 

111.6 

103.4 

100.5 

95.2 

Building  materials,  hardware,  farm  equipment 

105.4 

104.9 

101.4 

109.7 

103.3 

100.5 

94.8 

95.7 

Lumber  and  other  building  materials  dealers 

1 0B .  2 

109.5 

102.6 

94.2 

88.7 

87.8 

91  .2 

94.8 

100.5 

Automotive  group . 

08.8 

104.3 

95.5 

90.0 

88.3 

90.3 

Passenger  car  dealers  (franchised) . 

inf  *n 

101 .6 

100.2 

99.1 

95.5 

98.1 

99.4 

100.9 

Tire,  battery,  accessory  dealers . 

in**i 

100.6 

102.6 

101  .3 

98.6 

96.8 

99.4 

100.6 

Gasoline  service  stations . 

101.0 

99.4 

99.4 

94.9 

96.5 

97.1 

CHARGE  ACCOUNTS 

102.7 

101  .1 

97.5 

98.3 

98.1 

98.7 

97.2 

102.8 

United  States,  total . 

100.4 

105.1 

95.7 

Durable  good  stores,  total . 

101 .3 

101  .5 

104.3 

98.1 

95.9 

97.1 

98.5 

102.3 

Nondurable  goods  stores,  total... 

105.5 

102.1 

100.2 

94.7 

93.2 

94.7 

General  merchandise  group  without  nonstores 
department  stores  mail  order).... 

(except 

100.9 

109.2 

101  .3 

98.3 

99.3 

100.8 

104.5 

Nonstores . 

99.0 

106.6 

126.9 

104.7 

95.1 

Department  stores . 

97.4 

98.8 

99.7 

109.1 

106.1 

98.7 

n  no  c 

Apparel  group . 

94.3 

96.3 

105.6 

130.3 

110.5 

98.9 

' ' - 

Furniture  and  appliance  group.... 

99.2 

101.2 

105.5 

122.0 

106.5 

96.2 

97.4 

Furniture,  home  furnishings  stores... 

99.9 

111.4 

110.1 

102.4 

102.6 

110.8 

100.8 

98.0 

97.1 

Building  materials,  hardware,  farm  equipment 
Lumber  and  other  building  material  dealers 

group . 

105.9 

108.8 

101  .6 
109.6 

102.4 

103.1 

107.4 

94.0 

100.4 

88.0 

99.7 

87.0 

99.2 
91  .0 

98.1 

94.6 

95.7 

100.3 

Automotive  group.... 

109.3 

104. 0 

95.7 

89.5 

87.9 

Passenger  car  dealers  (franchised).... 

97.5 

99.8 

103.0 

100.9 

98.5 

95.7 

98.2 

99.3 

100.0 

Gasoline  service  stations . 

102.6 

101  .1 

98.7 

97.2 

99.9 

INSTALLMENT  ACCOUNTS 

102.2 

100.4 

97.1 

98.1 

98.0 

99.2 

97.2 

103.3 

United  States,  total . 

Durable  goods  stores,  total . 

98.3 

101  .3 

108.1 

104.3 

101.0 

99.3 

98.6 

98.2 

Nondurable  goods  stores,  total.... 

or  c 

99.7 

99.7 

105.0 

102.0 

100.5 

98.8 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order) . 

98.1 

101  .3 

108.6 

105.0 

101.0 

99.4 

98.7 

98.1 

Nonstores . 

98.8 

101  .9 

109.6 

104.8 

100.3 

q?  2 

Department  Stores . 

95.8 

98.2 

94.3 

107.5 

103.7 

102.0 

Apparel  group . 

97, 5 

97.9 

97.8 

100.6 

110.1 

105.4 

100.8 

Furniture  and  appliance  group . 

94.9 

95.6 

103.7 

115.8 

107.0 

100.1 

99.8 

Furniture,  home  furnishings  stores _ 

100.3 

101.1 

106.3 

104.7 

101  .3 

98.6 

97.8 

98.7 

Household  appliance,  TV,  radio  stores. 

102.4 

98.7 

100.3 

105.9 

103.6 

100.5 

99.1 

99.2 

Automotive  group. . . . 

103.2 

101.0 

107.9 

104.1 

103.4 

Tire,  battery,  accessory  dealers... 

99.2 

100.0 

98.9 

99.4 

100.4 

95.8 

98.6 

99.3 

TOTAL  ACCOUNTS  RECEIVABLE 

98.1 

98.3 

100.4 

96.8 

97.7 

98.2 

99.1 

100.7 

GROUP  II  STORES 


101  .6 

98.7 

101.1 

97.3 

98.2 

97.3 
98.6 

94.5 

93.3 

97.8 

98.3 

98.5 

96.8 
97.2 

105.8 
104.5 
103.1 
103.1 

103.8 

101.0 


103.2 

100.9 

96.6 
99.5 
94.9 

94.7 
98.0 
98.3 

106.0 

104.6 

104.1 
103.4 

101.2 


99.5 

97.7 

97.4 

101.0 

97.8 

95.4 

97.6 
99.3 

95.5 

102.7 

103.7 


CHARGE  ACCOUNTS 

United  States,  total . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

General  merchandise  group  without  nonstore 

department  stores  mail  order) . 

Nonstores . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


s  (except 


INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . . . 

Apparel  group..,,. . 

Furniture  and  appliance  group . 


the  X-ll  versionJoftthetCen8usrMethodniinseasS  tjbl®. have  been  dev*loped  from  unadjusted  data  c 
and  L  ,  ?!  !  Meth°d  11  Seasonal  adjustment  program.  The  ad  lustment  far-tor. 


96.8 

97.6 

98.6 

98.7 

101.4 

108.6 

104.1 

100.5 

99.0 

98.1 

98.1 

0'  'ft 

101.0 

99.5 

101.4 

99.1 

98.9 

96.6 

98.5 

101  .3 

110.4 

105.9 

100.3 

99.0 

98.2 

97.9 

99.2 

102.6 

110.7 

105.1 

Q7  n 

102.2 

104.0 

101.4 

101.4 

101  .5 

98.7 

94.1 

86,8 

95 . 4 

100.1 

101.1 

105.1 

114.4 

106.7 

96.4 

99.3 

105.2 

118.4 

109.9 

99.8 

104.6 

103.4 

100.4 

102.1 

98.6 

99.6 

96.6 

103.9 

98.7 

104.5 

94.7 

104.2 

97.4 

98.6 

98.0 

98.3 

101.0 

96.9 

102.0 

95.4 

97.6 

100.0 

101.6 

105.9 

111.0 

99.8 

95.1 

95.4 

96.9 

100.5 

104.4 

92.0 

108.0 

94.0 

109.6 

97.9 

107.6 

99.1 

103.6 

106.6 

95.7 

115.9 

92.3 

102.5 

90.4 

97.0 

88.6 

97.4 

95.3 

97.1 

99.8 

100.9 

92.6 

100.8 

88.3 

88.0 

98.5 

93.0 

104.6 

90.9 

89.8 

102.8 

97.2 

106.1 

94.1 

100.5 

105.3 

99.6 

104.2 

95.6 
105.0 

101 .3 

109.4 

103.1 

108.4 

108.5 

100.1 

129.3 
96.5 
131.1 
121  .9 
109.8 

104.1 

94.3 

109.3 

109.3 

101.7 

96.5 
92.8 
99.0 

96.6 
96.3 

93.7 

92.6 

95.6 
97.5 

92.7 

93.9 
97.2 

95.9 
95.1 
95.1 

95.4 
102.7 

96.1 

94.9 

97.4 

96.7 

97.5 

98.5 

98.5 

101.1 

108.5 

104.7 

101.2 

99.3 

98.6 

97.7 

99.6 

96.4 

100.1 

97.3 

99.4 

98.2 

99.0 

98.5 

98.0 

100.4 

102.3 

110.0 

101.2 

105.2 

101.5 
101 .1 

98.9 

99.4 

100.3 

98.4 

98.6 

97.6 

96.9 

102.2 

97.0 

93.6 

95.7 

97.7 

101.4 

97.3 

94.1 

98.0 

98.8 

98.0 

98.5 

94.6 
100.2 

99.1 

95.2 
97.9 
97.0 

102.4 

101.7 

95.0 

100.0 

103.4 

99.2 

110.2 

100.9 

110.1 

117.2 

103.7 

105.0 

99.4 

105.2 

108.9 

103.7 

100.5 

100.2 

100.7 

101.1 

103.9 

98.6 

100.5 

99.2 

100.1 

98.4 

97.4 

103.1 

98.1 

98.7 

98.6 

96.9 
100.8 

98.0 

95.9 
97.3 

102.4 

97.4 

97.0 

107.2 

96.0 

94.1 

97.1 
104.1 


104.7 

99.7 

95.2 

105.4 

95.8 
92.6 

98.9 


100.9 
97.2 

97.0 

102.9 

97.6 

94.7 

98.8 


adjusti.eft!'flct'°rs'w  AdJUStc<1  ^counts  receivable  data  shown  In  tables  11  and  12  are  ‘“L  “clounts  receivable  are  a  combination  of  seasonal 

j  stment  factors  shown  above  for  the  corresponding  kind  of  business.  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 


Thll  .  .  .  -  ompiled  in  this  survey  from  January  1959  through  June  1973  usintr 

The  adjustment  factors  shown  above  for  accounts  receivable  are  *  g 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise). 


Apparel  group . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores. 
Shoe  stores . .  •  •  • 


Furniture  and  appliance  group . 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Building  materials,  hardware,  farm  equip,  group. 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


United  States,  total. 


Range 

Average  duration  of  run 

0 

CI 

I 

— 

f7c 

Kind  of  business 

S 

seasonal 

factor 

CI 

I 

C 

MCD 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Apparel  group . 

Men’s,  boys'  wear  stores . 

Women's  apparel,  accessory  stores. 

Shoe  stores . 

Tire,  battery,  accessory  dealers.... 
Drug  and  proprietary  stores . 


7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3 . 86 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1. 69 

1.56 

8.88 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8 . 54 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

EXPLANATORY  NOTES: 
Business  Indicators 


The  following  are  brief  descriptions  of  the  measures  shown  in  this  table.  More  complete  explanations  appear  in  'Electronic  Computers  and 
National  Bureau  of  Economic  Research,  Inc.,  New  York,  1957. 


Occasional  Paper  57, 


the  original  series  before  seasonal  or  trading  day  adjustment. 


6  is  the  average  month-to-month  percentage  change,  without  regard  to  sign, 

§  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component.  It  is  a  measure  of  the  average  monthly  seasonal  change 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year.  It  is  a  measure  of  the  maximum  seasonal 
change  in  the  unadjusted  series. 

ci  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

!  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dividing  the 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which  to  observe  cyclical  movements  in  a  monthly  series.  In  deriving 

Ssw  -t™  ssskss  r 

an  MCD  greater  "5"  are  shown  as  ”6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

Average  duration  of  run  is  a  measure  of  -cot (hness  and  ^ 

r^niic^  ^rL^hoenl^^r^onaUr^^^d^eMrci.re^ar  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

.  m„„ure,  with  the  expected  average  duration  of  run  of  a  random  series  gives  an  indication  of  whether  the  changes  approximate  those  of  a 


In  the  next  2  columns,  1.68  for 


A  comparison 
random  series. 

that'l-month  changes  irtheFs«son»Uy'^j«»iei’~riM,  on  the  average'  reverse  sign  “ o°f”"  “."^“hT cyclical  (non-random)  component.  Finally, 

MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

«... - .....  -  ■  z r,:™: ,. 

=“r;!5  1  - 

smaller  for  total  retail  sales. 

NOTE :  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 

receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 


month 

somewhat 


Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Arrmintc  All  _ n  ri. _ _ 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Range  of 

0 

s 

seasonal 

factor 

Cl 

T 

C 

I/C 

MCD 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Mall  order  houses  (department  store  merchandise). 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . . . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group 
Lumber  and  other  building  materials  dealers.... 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total . 


General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and.  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . . . 


Average  duration  of 


ALL  STORES 


1.88 

2.67 

2.85 

3.24 

3.55 

2.52 

5.34 

6.31 
2.28 
2.27 

2.34 

3.31 

3.34 
3.92 
3.87 
2.59 
3.05 
3.05 
2.67 


2.69 

3.32 

6.55 
7.22 
6.18 
3.34 
3.25 
4.20 
4  .03 
3.04 
3.48 
2.74 


2.05 

2.44 

2.56 

2.63 

4.73 

2.33 

2.61 

3.45 
3.26 
3.69 


1 .64 

2.42 

1 .84 

2.91 

3.12 
1.96 
4.79 
5.83 
1.98 
1.90 
1.94 
2.44 
2.30 
3.78 

3.40 
2.14 
2.29 

2.40 

2.13 


2.55 

3.03 

6.00 
6.78 
5.48 
2  .73 
2.40 
4.04 
3.69 
2.32 
2.38 
2.11 


1.65 
2.04 

2.08 

2.16 

3.25 

1.81 

1.70 

1.91 

2.65 
2.62 


8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

6.0 

.79 

.69 

.33 

2.11 

3 

2.14 

1  .57 

.92 

.61 

.64 

.95 

1 

2.98 

1.52 

21  .71 

9.8 

1.80 

1.76 

.46 

3.84 

5 

1.65 

1.52 

8.00 

15.0 

1  .41 

.98 

.93 

1.05 

2 

3.30 

1 .49 

1  .47 

1.09 

.89 

1  .22 

2 

2.67 

1.62 

1.61 

1.10 

1.04 

1.06 

2 

2.62 

1  .49 

1.58 

1  .49 

.51 

2.93 

4 

1  .85 

1 .73 

2.24 

2.04 

.74 

2.77 

4 

1  .92 

1  .75 

10.9 

1 .22 

1.09 

.50 

2.17 

3 

1.88 

1.67 

8.6 

1.15 

1.05 

.47 

2.22 

4 

1  .75 

1  .71 

8.5 

1.30 

1.15 

.51 

2.23 

4 

2.08 

1.92 

16 . 6 

2.18 

1.99 

.88 

2.27 

3 

1  .79 

1.52 

17.2 

2.33 

2.16 

.90 

2.41 

4 

1.90 

1  .69 

20.7 

1.46 

1 .35 

.48 

2.83 

4 

1.92 

1.60 

18.1 

1.70 

1  .48 

.66 

2.25 

3 

1  .97 

1  .69 

1 .42 

1.30 

.47 

2.79 

4 

1.63 

1  .45 

1.74 

1.56 

.59 

2.67 

4 

1.88 

1.63 

12.2 

1.93 

1.58 

.97 

1.64 

2 

2.24 

1.65 

11.1 

1.91 

1.72 

.61 

2.83 

4 

1.95 

1.79 

8.44 

8.9 

.69 

.59 

.31 

1.94 

3 

2.05 

1.75 

10.13 

11.4 

1.02 

.89 

.42 

2.11 

3 

1.79 

1.50 

13.3 

.92 

.82 

.32 

2.55 

3 

2.03 

1.63 

8.94 

35.3 

1.98 

1.69 

.93 

1  .82 

2 

2.00 

1 .43 

40.2 

1.83 

1.64 

.62 

2.64 

4 

1.83 

1.49 

1.90 

1.68 

.68 

2  .48 

4 

1.97 

1.63 

10.13 

15.8 

1.83 

1.69 

.71 

2.37 

4 

2.05 

1.73 

12.8 

2.17 

1  .95 

.86 

2.28 

3 

1.97 

1  .63 

21.7 

1.41 

1  .31 

.52 

2.54 

3 

1.83 

1.57 

19.0 

1.74 

1.52 

.67 

2.28 

3 

1.83 

1.52 

1.91 

1  .79 

.60 

2.97 

4 

1.69 

1.49 

8.44 

2.15 

2.02 

.62 

3.25 

4 

1.73 

1.58 

10.8 

1.91 

1.76 

.61 

2.87 

4 

1 .85 

1.71 

9.50 

11.1 

1.08 

.79 

.72 

1.10 

2 

2.58 

1.46 

50.67 

7.3 

1.10 

.99 

.45 

2.21 

3 

2.03 

1.60 

12  .  b 

1.22 

.72 

.98 

.73 

1 

3.53 

1.43 

50.67 

12.8 

1.36 

.83 

1.07 

.77 

1 

3.80 

1  .43 

1.39 

.94 

.95 

1.00 

2 

3.23 

1  .49 

2.78 

2.45 

1 .07 

2.30 

3 

1.79 

1.48 

1.43 

1.28 

.66 

1.95 

3 

2.14 

1.71 

1.59 

1  .45 

.61 

2.38 

3 

1.79 

1.60 

14.0 

2.79 

2.61 

1.04 

2.52 

4 

1.83 

1.71 

10.0 

2.12 

1.97 

.66 

2.99 

4 

1.97 

1 .75 

10.1 

2.44 

2.03 

1.19 

1.71 

3 

2.20 

1.63 

6.61 

GROUP  II  STORES 


Note:  See  explanatory  notes  at  the  end  of  table  24. 


3.66 

2.98 

3.02 

5.39 

5.21 

5.39 

3.63 

3.31 

3.33 

3.92 

3.92 

3.85 

4.38 

4.26 

3.66 

3.47 

3.47 

3.43 

3.72 


3.85 

3.66 

3.15 

4.03 

4.26 

3.82 

3.06 

3.06 

3.19 

3.39 

2.53 

3.72 


3.57 
3.53 

3.80 

6.57 

4.84 

3.85 
3.13 
4.03 
3.92 
4.05 


2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

2.07 

3.06 

1.31 

2.47 

6.9 

14.5 

1.49 

1.63 

1.25 

1.01 

.69 

1.17 

1.82 

.86 

3 

1 

2.17 

4.00 

1  .57 
1.58 

16.89 

30.40 

4.55 

4.00 

3.20 

3.65 

5.94 

2.38 

3.00 

2.48 

2.64 

4.78 

1.59 

2.32 

14.6 
14.2 

28.6 
11.1 
12.9 

1  .82 
2.21 
2.56 
1.91 
2.15 

1.14 

1.63 

2.35 

1.67 

1.67 

1.26 

1.19 

1.00 

.92 

1.07 

.90 

1.37 

2.35 

1.81 

1.56 

1 

2 

3 

2 

3 

3.80 

3.10 

1.77 

1.90 

2.34 

1.46 

1.69 

1.58 

1.48 

1  .60 

9.50 

13.82 

10.86 

10.13 

7.24 

3.80 

4.87 

5.00 

3.60 

4.84 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

4.56 

5.54 

3.44 

4 .94 

20.5 

25.7 

2.73 

2.03 

2.54 

1.84 

.88 

.88 

2.88 

2.09 

4 

3 

1.71 

1.81 

1.54 

1.71 

8.00 

11.69 

3.47 

3.57 

7.80 

8.15 

7.99 

8.48 

6.99 

7.53 

6.21 

4.55 

41.2 

45.2 
35.6 
13.9 

2.72 

2.53 

4.26 

7.22 

2.55 

2.33 

3.84 

6.82 

1.01 

.89 

1.46 

2.42 

2.53 

2.60 

2.63 

2.82 

4 

4 

4 

3 

1.95 

2.11 

1.83 

1.67 

1.58 

1.81 

1  .63 
1.55 

6.61 

6.08 

8.00 

8.00 

3.92 

4.03 

3.47 

2.73 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4.22 

1.46 

13.82 

4.22 

2.20 

2.75 

1.40 

2.04 

7.3 

13.2 

1.65 

1.59 

1.51 

.91 

.75 

1.17 

2.01 

.78 

3 

1 

1.77 

5.43 

1.63 

1.65 

15.20 

50.67 

5.00 

5.43 

2.73 

2.83 

5.78 

2.36 

2.10 

2.08 

4.21 

1.36 

13.1 

12.1 
24.7 

9.4 

1 .64 
1.71 
3.29 
2.01 

.93 

1.14 

2.88 

1.64 

1.21 

1.08 

1.32 

.99 

.77 

1.05 

2.18 

1.65 

1 

2 

3 

2 

4.75 

3.62 

1.97 

1.88 

1.52 

1  .62 

1.60 

1  .45 

30.40 
30.40 
16.89 
9.50  | 

4.75 

6.57 

5.56 

3.21 

32 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. -NORTHWESTERN  INDIANA:. 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-Ea'st  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.  —  NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN GROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE, LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome andTioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO- WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


1 Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

I, 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KAhA^AZ0°’  MICH-:  Coextensive  with  Kalamazoo  County 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties 
1  enn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

UTTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

WIS.:  Milwaukee,  Ozaukee,  Washington,  and 

Waukesha  Counties,  Wis. 

MINNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  NY  • 
established  November  1972.  ” 

MEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St 
I  ammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON-CLIFTON-PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham 

Maine0r0Ugh’  ^  Yarmouth  towns  in  Cumberland  County,’ 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.  Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST  LOUIS,  MO.  -  ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO-RIVERSIDE-ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAK  LAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

'  TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y. :  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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Ms  on 
Retail  Trade 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 


•Weekly  Retail  Sales-Esti- 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 


•Monthly  Retail  Trade 
Report-Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  1 1 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 


•Advance  Monthly  Retail 
Sales-Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 

Annual  Subscription  $30.10 


tMonthly  Department  Store 
Sales  for  Selected  Areas— 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Annual  Subscription  $1.00 
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•Annual  Retail  Trade  Report — 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ors  in  the  United  States  by 
"najor  kind-of-business  groups 
and  selected  individual  kinds 
af  business.  Separate  figures 
;hown  in  more  limited  kind- 
af-business  detail  for  firms 
aperating  1 1  or  more  retail 
tores.  Also  shown  are  sales- 
nventory  ratios  and  per  capita 


Services 

Trade 


tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 


•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 

Annual  Subscription  $5.15 


t  Canned  Food  Report-This 
report  is  issued  for  five  dates- 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

Annual  Subscription  $1.00 

tGreen  Coffee  Inventories  and 
Roastings  — Th  is  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 


•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 


t Available  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C.  20233 


Publications  Order  Forms  fur¬ 
nishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 
20233. 
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SALES  AND  ACCOUNTS 


RECEIVABLE 


Issued:  May  1974 

March 

Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  March  1974  were  estimated  at  $42.6 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  March  were  $43.8 
billion.  This  adjusted  figure  was  about  2  percent 
above  February  1974  and  was  4  percent  above 
March  1973.  The  adjusted  January-through- 
March  average  sales  increased  1  percent  over  the 
prior  3  months  and  5  percent  over  the  comparable 
period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were 
about  2  percent  above  February  1974  but  were 
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7  percent  below  March  1973.  In  comparison  with 
March  1973,  adjusted  sales  in  the  durable  goods 
stores  category  were  as  follows:  the  furniture  and 
appliance  group,  up  10  percent;  the  building  mate¬ 
rials,  hardware,  farm  equipment  group,  up  5  per¬ 
cent;  and  the  automotive  group,  down  16  percent. 

Adjusted  sales  of  nondurable  goods  stores 
increased  about  1  percent  from  February  1974 
and  10  percent  from  March  1973.  In  comparison 
with  March  1973,  adjusted  sales  in  the  non¬ 
durable  stores  category  were  as  follows:  the 
food  group,  up  14  percent;  the  eating  and  drinking 
group,  up  8  percent;  the  general  merchandise 
group,  up  6  percent;  and  the  apparel  group,  down 
about  1  percent. 
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Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail  stores 
for  March  1974  and  year-ago  comparisons  as 
follows:  the  Northeastern  States--$9.3  billion, 
down  1  percent;  the  North  Central  States--$12.1 
billion,  up  4  percent;  the  South-- $13.3  billion, 
up  5  percent;  the  West--$7. 9  billion,  up  4  percent. 


In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  March  1974  and  comparisons 
with  March  1973  were  as  follows:  Chicago-- 
$1.6  billion,  up  3  percent;  Detroit--$0.8  billion, 
down  3  percent;  Los  Angeles- -$1.5  billion,  up  1 
percent;  New  York  (including  Nassau-Suffolk, 
SMSA)--$2.0  billion,  up  2  percent;  Philadelphia- - 
$0.9  billion,  down  2  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  report  $25.6 
billion  in  total  accounts  receivable  balances 
owed  by  customers  as  of  March  31,  1974.  This 
figure  represents  $15.4  billion  for  installment 
accounts  and  $10.2  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  March  accounts  receivable  balances  were 
virtually  unchanged  from  February  1974  but  were 
8  percent  above  March  1973.  March  installment 
account  balances  were  little  changed  from  the 
previous  month  while  charge  account  balances 
increased  1  percent  for  the  same  period.  Com¬ 
pared  with  March  1973,  installment  account 
balances  increased  9  percent  and  charge  account 
balances  increased  7  percent. 


Sales  of  Retail  Stores:  First  3  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 
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Sales  of  Retail  Stores  in  the  United  States: 
3  Month  Averages,  Jan.  1973-Mar.  1974 

{Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 
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Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  3 

months 

Jan . 

|  Feb. 

Mar.  1 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec  . 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday 

or  trading  day 

di f ferences 

Retail  stores,  total . 

37 , 923 

36 , 6 68 

42.618 

41,309 

40,686 

43,178 

43,586 

41,665 

43,135 

40,916 

43,721 

14,552 

49,824 

117,209 

112,054 

Total  (excluding  automotive  group).. 

31,453 

30,277 

34,879 

31,935 

31,697 

33,750 

34,344 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

96,609 

87,564 

Durable  goods  stores,  total . 

11,477 

11,293 

13,538 

14,853 

14.,  535 

15,465 

15,410 

14,518 

14,654 

13,718 

15,171 

14 , 104 

13,409 

36,308 

39,291 

Nondurable  goods  stores,  total . 

26,446 

25,375 

29,080 

26,456 

26,151 

27,713 

28, 176 

27, 147 

28,481 

27, 198 

28,550 

30,448 

36,415 

80,901 

72.763 

Food  group . 

9,145 

8,750 

9,770 

8,792 

8, 171 

8,745 

9,135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

27,665 

24.433 

Grocery  stores . 

8,528 

8,142 

9,107 

8,202 

7,579 

8,  139 

8,512 

8,345 

8,687 

8,242 

8,302 

8,  596 

9,214 

25,777 

22,776 

Meat  and  fish  (seafood)  markets . 

223 

218 

234 

224 

217 

227 

222 

227 

234 

214 

223 

217 

248 

675 

632 

Bakery  products  stores . 

112 

113 

123 

118 

110 

117 

119 

107 

126 

127 

128 

119 

126 

348 

329 

Eating  and  drinking  places . 

2,995 

2,854 

3,257 

2,975 

2,950 

3,238 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

9,106 

8,313 

Eating  places . 

2,400 

2,287 

2,616 

2,343 

2,348 

2,590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

7.303 

6,506 

Restaurants,  cafeterias,  lunchrooms . 

1,920 

1,846 

2,090 

1,877 

1,831 

2,024 

2,082 

2,130 

2,  270 

2,099 

2,067 

2,030 

2,063 

5,856 

5,191 

Drinking  places . 

595 

567 

641 

632 

602 

647 

664 

647 

649 

643 

651 

631 

654 

1,803 

1,807 

General  merchandise  group  with  nonstores2... 

5,511 

5,315 

6,729 

6,307 

6,467 

6,713 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

17,555 

16,239 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order).... 

5,037 

4,817 

6,172 

5,776 

5,975 

6,194 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

16,026 

14,817 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4,183 

3,919 

5,059 

4,702 

4,905 

5,127 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9,  163 

13,161 

12,102 

Department  stores . 

3,369 

3,167 

4,130 

3,868 

4,055 

4,229 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

10,666 

9,935 

Variety  stores . 

519 

517 

633 

601 

645 

648 

669 

603 

677 

630 

665 

790 

1,326 

1,669 

1,559 

Mail  order  houses  (department  stores 

merchandise)3 . 

341 

381 

480 

r455 

r412 

‘409 

r363 

401 

4  53 

414 

556 

714 

574 

1,202 

88 

Apparel  group . 

1  ,700 

1,518 

1,860 

1,829 

2,007 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

5,078 

4.897 

Men's,  boys'  wear  stores4 . 

409 

344 

403 

399 

440 

448 

472 

397 

411 

412 

448 

523 

896 

1,156 

1,162 

Men's,  boys'  clothing,  furnishings  stores 

403 

339 

397 

394 

435 

441 

464 

392 

408 

408 

442 

518 

886 

1,139 

1,147 

Women's  apparel,  accessory  stores s . 

636 

589 

710 

712 

743 

738 

756 

677 

698 

747 

783 

842 

1,243 

1,935 

1,892 

Women's  ready-to-wear  stores . 

542 

491 

591 

622 

64  5 

638 

644 

572 

593 

633 

664 

706 

1,040 

1,624 

1,641 

Family  clothing  stores . 

280 

257 

324 

309 

339 

332 

334 

300 

351 

333 

352 

388 

619 

861 

806 

Shoe  stores . 

292 

253 

326 

342 

408 

324 

345 

299 

378 

401 

365 

361 

476 

871 

872 

Furniture  and  appliance  group . 

1 ,928 

1,803 

2,101 

1,927 

1,856 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

5,832 

5.470 

Furniture,  home  furnishings  stores . 

1.123 

1,076 

1,291 

1,158 

1,137 

1,214 

1,228 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

3.490 

3,260 

Furniture  stores . 

814 

767 

887 

839 

831 

885 

884 

876 

920 

84  5 

892 

928 

1,016 

2,468 

2,362 

Household  appliance,  TV,  radio  stores . 

654 

588 

647 

610 

578 

602 

670 

634 

680 

678 

660 

699 

935 

1,889 

1,768 

Household  appliance  dealers . 

435 

385 

429 

395 

377 

403 

4  54 

418 

444 

443 

438 

438 

576 

1 , 249 

1,133 

Building  materials,  hardware,  farm  equipment 

group . 

2,014 

2,082 

2,551 

2,448 

2,566 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

6,647 

6,269 

Building  materials  and  hardware,  total6... 

1,453 

1,496 

1,787 

1,746 

1,861 

2,098 

2,  185 

2,080 

2,  180 

1,937 

2,068 

1,912 

1,771 

4,736 

4,674 

Lumber  and  other  bldg,  materials  dealers6 

1  .  1  50 

1  , 178 

1,408 

1,417 

1,487 

1,656 

1,704 

1,668 

1,770 

1,536 

1,64  5 

1,497 

1,283 

3,736 

3,803 

Hardware  stores . 

303 

318 

379 

329 

374 

442 

481 

412 

410 

401 

423 

415 

488 

1,000 

871 

Automotive  group . 

6,470 

6,391 

7,739 

9,374 

8,989 

9,428 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

20,600 

24,490 

Passenger  car,  other  automotive  dealers... 

5,917 

5,867 

7,085 

8,761 

8,347 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

18,869 

22,923 

Passenger  car  dealers7 . 

5,459 

5,339 

6,393 

7,977 

7,525 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,  195 

17,191 

21,145 

Passenger  car  dealers  (franchised).... 

5,091 

4,983 

5,918 

7,390 

6,942 

7,229 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

15,992 

19,599 

Tire,  battery,  accessory  dealers . 

553 

524 

654 

614 

642 

684 

720 

691 

710 

656 

724 

741 

759 

1,731 

1,568 

Gasoline  service  stations . 

2,793 

2,692 

3,028 

2,773 

2,808 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

8,513 

7,836 

Drug  and  proprietary  stores . 

1 . 267 

1,255 

1,339 

1,222 

1,219 

1,281 

1,300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

3,861 

3,578 

Liquor  stores . 

740 

697 

781 

740 

718 

789 

825 

826 

819 

759 

784 

823 

1,160 

2,218 

2,099 

Data  ADJUSTED 

for  seasonal  variations,  holiday  and 

trading 

day  differences 

Retail  stores,  total . 

42,932 

43,134 

43,792 

1 

41,979 

41,185 

41,723 

41,167 

42,767 

42,355 

42,529 

42,970 

42,976 

42,  116 

129,858 

123,928 

Total  (excluding  automotive  group).. 

35,458 

35,898 

36,443 

33,210 

32,630 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

107,799 

98,077 

Durable  goods  stores,  total . 

13,525 

13,327 

13,603 

14,612 

14,339 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

40,455 

43, 251 

Nondurable  goods  stores,  total . 

29,407 

29,807 

30,189 

27,367 

26,846 

27,424 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

89,403 

80,677 

Food  group . 

9,551 

9,634 

9,629 

8,431 

8,616 

8,665 

8,598 

9,128 

8,964 

8,992 

9,194 

9,  135 

9,264 

28,814 

25,316 

Grocery  stores . 

8,874 

8,957 

8,946 

7,834 

8,012 

8,074 

8,000 

8,  507 

8,345 

8,376 

8,568 

8,511 

8,603 

26,777 

23,528 

Eating  and  drinking  places . 

3,331 

3,326 

3,337 

3,089 

3,060 

3,096 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

9,994 

9,203 

General  merchandise  group  with  nonstores2... 

7,234 

7,237 

7,537 

7,137 

6,696 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

22,008 

20,480 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order).... 

6,666 

6,677 

6,990 

6,621 

6,166 

6,386 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

20,333 

18,939 

Department  stores . 

4,456 

4,486 

4,699 

4,461 

4,189 

4,346 

4,352 

4,423 

4,351 

4,406 

4,357 

4,485 

4,445 

13,641 

12,815 

Variety  stores . 

738 

707 

748 

715 

635 

667 

686 

684 

682 

689 

696 

726 

690 

2,193 

2,057 

Mail  order  houses  (department  stores 

merchandise) 3 . 

470 

485 

499 

r470 

r438 

r443 

r442 

486 

442 

468 

482 

473 

403 

1,454 

1,302 

Apparel  group . 

2,053 

2,074 

2,164 

2,175 

1,878 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

6,291 

6,136 

Men's,  boys'  wear  stores4 . 

456 

476 

506 

506 

444 

4  56 

463 

469 

4  50 

462 

462 

463 

480 

1,438 

1,453 

Women's  apparel,  accessory  stores5 . 

785 

781 

808 

825 

706 

753 

780 

788 

730 

764 

751 

761 

776 

2.374 

2,354 

Shoe  stores . * . 

357 

354 

365 

397 

339 

335 

338 

349 

352 

371 

371 

339 

346 

1,076 

1,094 

Furniture  and  appliance  group . 

2,058 

2,032 

2,217 

2,014 

2,024 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

6,307 

5,997 

Furniture,  home  furnishings  stores . 

1,211 

1,231 

1,341 

1,184 

1,208 

1,203 

1, 181 

1,217 

1,189 

1,214 

1,195 

1,204 

1 , 165 

3.783 

3,544 

Household  appliances,  TV,  radio  stores . 

672 

679 

709 

659 

658 

635 

675 

637 

685 

686 

661 

672 

668 

2,060 

1,958 

Building  materials,  hardware,  farm  equipment 

group . 

2,716 

2,797 

2,757 

2,614 

2,518 

2,560 

2,  572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

8,270 

7,824 

Lumber  and  other  bldg,  materials  dealers6. 

1  ,447 

1,518 

1,570 

1,547 

1,508 

1,546 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1,4  50 

4,535 

4,648 

Hardware  stores . 

411 

443 

466 

389 

388 

393 

4  26 

379 

391 

408 

407 

406 

385 

1,320 

1,140 

Automotive  group . 

7,474 

7,236 

7,349 

8,769 

8,555 

8, 503 

7,943 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

22,059 

25,851 

Passenger  car,  other  automotive  dealers... 

6, 786 

6,548 

6,653 

8,127 

7,927 

7,870 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

19,987 

23,976 

Tire,  battery,  accessory  dealers . 

688 

688 

696 

642 

628 

633 

615 

662 

677 

686 

713 

691 

719 

2.072 

1,875 

Gasoline  service  stations . 

2,952 

3,059 

3,093 

2,821 

2,868 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

9,104 

8,356 

Drug  and  proprietary  stores . 

1.323 

1,370 

1,386 

1,241 

1,280 

1,291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

4,079 

3,741 

Liquor  stores . 

820 

824 

835 

779 

783 

799 

807 

817 

'  810 

807 

811 

793 

839 

2,479 

2,333 

Note  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

Preliminary  estimates.  2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  bv  house-to-house  canvass, 

and  from  mail  order.  3Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  4  Includes  men's,  boys' 

clothing,  furnishings  stores;  and  customs  tailors.  5Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women*s  apparel 

stores.  6Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  ’includes  both  franchised  and  nonf ranchised  car 

dealers.  Revised. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  -United  States,  by  Kind  of  Business 


Kind  of  business 


Percent  change  in 

sales — all  retail  stores 


March  1974 
f  rom-- 


March_ 

1973 


February 

1974 


3  months 
1974 
from 

3  months 
1973 


Kind  of  business 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differ 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . . . 

Meat  and  fish  (seafood)  markets... 
Fruit  stores,  vegetable  markets#.. 
Candy,  nut,  confectionery  stores#. 
Bakery  products  stores . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group  with  nonstores2.... 
General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . 


Apparel  group . 

Men's  boys'  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores#.. 
Shoe  stores . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . 


+  14 
+  14 

+  8 

+  6 

+6 
+  5 
+  5 


+  5 
+  5 
+  6 


+  14 
+  14 

+9 

+7 

+7 

+6 

+7 


Note:  Sampling  variabilities,  based  on  unadjusted  data,  shown  in  table 
asterisk,  see  table  14. 

♦See  Explanatory  Materials,  pages  25  and  26.  See  footnotes  on  table  1. 


Apparel  group . 

Men's  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 
Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 
Household  appliance,  TV,  radio  stores. 


Building  materials,  hardware,  f arm  equip,  group. 
Lumber  and  other  building  materials  dealers6.. 
Hardware  stores . 

Automotive  group . . 

Passenger  car  and  other  automotive  dealers7... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Percent  change  in 
sales--al 1  retail  stores 


March 

1974 

f  rom-- 

March 

February 

1973 

1974 

+3 

+  16 

+5 

Furniture  and  appliance  group 

+17 

+  9 

Furniture  stores . 

+  15 

+  10 

Floor  coverings  stores#.. 

+  16 

-9 

Household  appliance,  TV,  radio  stores 

+  6 

+  20 

-8 

Household  appliance  dealers... 

+  10 

+  15 

+  11 

TV,  radio,  stores* . 

+  11 

Music  stores* . 

+  12 

+  13 

+  11 

+  12 

+  13 

+  4 

+7 

+7 

Building  materials,  hardware,  farm  equip,  group 

+  14 

+  34 

Lumber  and  other  building  materials  dealers6 

+  20 

-6 

+  14 

Paint,  glass,  wall  paper  stores*.... 

+4 

+  9 

+  6 

Heating  and  plumbing  equipment  dealers* 

-13 

+  10 

Hardware  stores . 

Farm  equipment  dealers* 

+  19 

+30 

+  9 

+  14 

+  10 

+  12 

+  14 

+  12 

+  11 

+  13 

+  13 

Automotive  group . 

+  1 

+  13 

0 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised)... 

+  20 
+  19 
+  25 

+  7 

+  27 

+  8 

Tire,  battery,  accessory  dealers... 

+7 

+  7 

+  28 

+8 

Gasoline  service  stations... 

+  9 

+  12 

+  8 

+  29 

+9 

Fuel  and  ice  dealers* . 

+  5 

+  22 

+  7 

Fuel  and  ice  dealers,  except  fuel  oil* 

Fuel  oil  dealers*.... 

+  15 

-17 

+5 

+  26 

+10 

Drug  and  proprietary  stores . 

Liquor  stores . 

+  10 

+7 

+  2 

+  23 

+  4 

Jewelry  stores* . 

+  1 

+  17 

-1 

Florists* . 

+  8 

-5 

+  20 

-1 

Book  stores* . 

+  22 

+5 

+  26 

+  7 

Stationery  stores*... 

+35 

+  26 

+  28 

Camera,  photographic  supplies  stores*.. 

-5 

+  29 

0 

Optical  goods  stores* . 

+  21 

+  17 

-1 

0 

-2 
-8 
+  10 
+  13 


+  1 
+  20 

-16 
-18 
+  8 

+  10 
+12 


+  4 
+  6 
+3 
+3 
+9 
+9 
+  4 


13,  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with 


3  months 
1974 
from 
3  months 
1973 


+7 
+  4 
+  19 
+7 
+  10 
+  1 
+3 


+  6 
-2 
+  16 
-12 
+  15 
+  20 


-16 
-19 
-18 
+  10 


+  26 
+  11 
+36 


+  6 
+  13 
+  17 
+  28 
+6 
+  17 
+  19 


+3 
-1 
+  1 
-2 
+5 
+7 
+  5 

+  6 
-2 
+  16 
-15 
-17 
+  11 

+  9 
+9 


Table  2A.  Total  Retail  Sales-Month-to-Month  and  Long  Term  Percent  Changes 


(Based  on  seasonally  adjusted  data) 


United  States,  total . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Month-to-month 


March 

February 


+  2 
+  1 


February 

January 


-1 
+  1 


January 


Average  monthly  rates  of  changes 


March  1974 
December  1973 

3-month  span 


+  1 
+  2 


March  1974 


September  1973 

6-month  span 


+0.5 

-1 

+1 


March  1974 
March  1973 

12-month  span 


-1 
+  1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


Kind  of  business 


United  States,  total . 

Durable  goods  stores,  total... 

Nondurable  goods  stores,  total 

Food  group . 

Grocery  stores2 . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 . 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


United  States,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 . 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


(Millions  of  dollars) 


19  74 

1973 

rotal  3 

nonths 

Jan.  j 

Feb. 

Mar . 1 

Mar.  1 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

1974 

1973 

Data  N 

3T  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  dlfferen 

ces 

11,656 

11,245 

13,459 

- 1 

L2.377 

12,119 

12,653 

12,945 

12,214 

13,008 

12,447 

13,181 

14,653 

18,305 

36,360 

33,021 

692 

659 

792 

775 

791 

843 

856 

803 

842 

796 

839 

808 

935 

2,143 

2,093 

10,964 

10,586 

12,667 

LI, 602 

11,328 

11,810 

12,089 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

34,217 

30,928 

4,894 

4,712 

5,321 

4,766 

4,299 

4,576 

4 , 776 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

14,927 

13,144 

4,835 

5,256 

4,719 

4,235 

4,524 

4,723 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

14,743 

12,994 

231 

220 

254 

263 

263 

277 

286 

286 

305 

279 

265 

265 

254 

705 

4,254 

4,135 

5,302 

4,964 

5,075 

5,268 

5,322 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

13,691 

12,672 

4,035 

3  ,878 

5,019 

4,686 

4,836 

5,005 

5,077 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

12,932 

11,975 

3,306 

3 ,106 

4,042 

3,787 

3,932 

4,095 

4 ,188 

3,830 

4,197 

4,008 

4,255 

5,092 

7,427 

10,454 

9,713 

2,993 

2,813 

3  ,677 

3,451 

3,601 

3,745 

3,831 

3,482 

3,819 

3,670 

3,900 

4,678 

6,823 

9,483 

409 

411 

513 

476 

518 

518 

543 

487 

542 

509 

542 

652 

1,086 

1  ,333 

1  ,230 

413 

366 

494 

520 

610 

524 

544 

451 

529 

555 

545 

591 

912 

1,273 

1 ,308 

47 

40 

56 

56 

64 

63 

66 

45 

49 

54 

63 

77 

119 

143 

133 

184 

193 

215 

200 

200 

172 

186 

192 

193 

213 

336 

463 

486 

129 

116 

159 

169 

187 

175 

174 

147 

161 

167 

170 

186 

292 

404 

428 

123 

106 

138 

147 

191 

144 

162 

139 

168 

185 

157 

156 

224 

367 

382 

190 

162 

192 

178 

167 

159 

178 

166 

169 

174 

169 

176 

235 

544 

492 

142 

137 

170 

180 

192 

189 

202 

197 

200 

176 

204 

193 

202 

449 

455 

461 

518 

440 

445 

479 

498 

471 

494 

465 

493 

494 

751 

1  ,448 

1  ,267 

170 

164 

186 

175 

163 

181 

186 

177 

171 

167 

187 

197 

290 

520 

503 

Dat 

a  ADJUSTED  for 

seasonal  variations,  holiday  and  trading  day 

dif  ferer 

ces 

13,716 

1 

13,762 

14,084 

— 

12,814 

12,524 

12,730 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

41 ,562 

37,794 

5,073 

5,057 

5,078 

4,369 

4,525 

4 , 533 

4,406 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

15,208 

13 ,184 

256 

259 

251 

270 

258 

262 

263 

255 

274 

282 

280 

289 

257 

/bb 

5,678 

5,726 

5,924 

5,565 

5,252 

5,426 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

17,328 

16,138 

5,656 

5,303 

4,991 

5,158 

5,198 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

16,472 

15,365 

3,969 

4,160 

3,922 

3,720 

3,841 

3,850 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

12,125 

11  ,386 

588 

570 

601 

557 

518 

533 

560 

558 

553 

561 

566 

600 

545 

1  ,759 

1  ,628 

555 

558 

616 

548 

538 

544 

554 

522 

556 

538 

530 

535 

1  ,665 

1,734 

56 

64 

69 

72 

63 

64 

62 

59 

57 

60 

63 

65 

61 

189 

195 

211 

198 

208 

224 

202 

208 

204 

210 

185 

198 

182 

190 

187 

617 

647 

164 

156 

151 

173 

157 

148 

157 

173 

154 

165 

162 

145 

154 

471 

507 

183 

180 

190 

184 

174 

172 

191 

189 

190 

204 

181 

172 

551 

559 

519 

534 

548 

454 

483 

480 

507 

495 

487 

499 

511 

503 

500 

1 ,601 

1 ,387 

Preliminary  estimates. 

2March  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  March  9  -  $1,157;  March  16 
March  30  -  $1 , 131 . 

3See  footnote  2  on  table  1. 

4  Includes  men's,  boys'  clothing;  furnishings  stores;  and  custom  tailors. 

sIncludes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


$1,150;  March  23 


$1 ,135; 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


Kind  of  business 


United  States,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Percent  change  in  sales — 

11  or  more  retail  stores 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

March  1974 

f  rom-- 

3  months 
1974 

from 

3  months 

1973 

Kind  of  business 

March  1974 

f  rom-- 

3  months 
1974 

f  rom 

3  months 
1973 

March 

1973 

February 

1974 

March 

1973 

February 

1974 

trading  da 

differen 

ces 

Data  ADJUSTED  for  seasonal,  holiday  and  trading  day 

difference 

s 

+9 

+20 

+10 

United  States,  total . 

+10 

+2 

+10 

+2 

+20 

+2 

+9 

+20 

+11 

Grocery  stores . 

+16 

0 

+15 

+12 

+13 

+14 

+11 

+13 

+13 

Eating  and  drinking  places . 

-7 

-3 

-3 

+15 

-1 

+7 

+28 

+8 

General  merchandise  group  with  nonstores1 . 

+6 

+3 

+7 

General  merchandise  group  without  nonstores1 

+8 

(except  department  stores  mail  order) . 

+7 

+4 

+7 

+7 

+30 

+8 

Department  stores . 

+6 

+4 

+6 

+7 

+31 

+  7 

+8 

+5 

+8 

+8 

+25 

+8 

-5 

+35 

-3 

Apparel  group . 

-9 

+1 

-4 

0 

+40 

-4 

Men's  boys'  wear  stores . 

-4 

+8 

-3 

-5 

+38 

-5 

Women's  apparel,  accessory  stores . 

-7 

+5 

-5 

-6 

+37 

-6 

Shoe  stores . 

-13 

-3 

-7 

-6 

+30 

-4 

+8 

+19 

+11 

-6 

+24 

-1 

Tire,  battery,  accessory  dealers . 

-5 

-4 

+  18 

+12 

+14 

+6 

+13 

+3 

Drug  and  proprietary  stores . 

+21 

+3 

+15 

1See  footnote  2  on  table  1. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 

_ or  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF* ,  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF2,  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF2 ,  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


TOTAL. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores, 
total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF2  ,  total . . .  . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


I 


8,673 

2,221 

6,452 

2,321 

2,043 

698 

2,133 

1,219 

781 

483 

431 

300 

566 

264 


10,825 

3,247 

7,578 

2,419 

2,283 

931 

2,547 

1,590 

954 

444 

513 

698 

1,800 

835 

331 


11,528 

3,876 

7,652 

2,777 

2,670 

741 

2,801 

1,678 

956 

498 

625 

679 

2,240 

858 

411 


6,897 

2,133 

4,764 

1,628 

1,532 

625 

1,658 

1,024 

678 

275 

359 

534 

261 


8, 158 
2,068 

6,090 

2,236 

1,965 

661 

1,944 

1,137 

711 

404 

403 


285 

539 

255 


10,401 

3,160 

7,241 

2,275 

2,140 

890 

2,405 

1,555 

906 

381 

469 

680 

1,793 

802 

329 


11,372 

3,905 


2,678 

2,570 

692 

2,711 

1,652 

918 

470 

589 


746 

2,253 

852 

410 


6,737 

2,160 

4,577 

1,561 

1,467 

611 

1,576 

971 

632 

263 

342 

499 

261 


9,321 

2,490 


2,458 

2,159 

747 

2,389 

1,440 

918 

496 

453 


353 

616 

275 


12,096 

3,806 

8,290 

2,560 

2,410 

1,010 

2,954 

1,957 

1,199 

466 

531 

847 

2,172 


13,338 

4,674 

8,664 

2,991 

2,876 

799 

3,413 

2,116 

1,205 

579 

718 

890 

2,702 

970 

432 


9,400 

2,981 

6,419 

2,253 

1,993 

722 

2,393 

1,421 

903 

503 

469 

373 

575 

255 


11,681 

4,226 

7,445 

2,251 

2,126 

874 

2,870 

1,881 

1,125 

487 

502 

836 

2,634 

797 

329 


12,692 

4,913 

7,779 

2,701 

2,598 

724 

3,039 

1,904 

1,117 

536 

599 

798 

3,183 

901 

376 


7,863 

2,568 

5,295 

1,761 

1,662 

701 

1,924 

1,206 

808 

319 

399 

554 

287 


7,536 

2,733 

4,803 

1,587 

1,485 

655 

1,761 

1,101 

723 

303 

357 

500 

262 


Apr. 


9,272 

2,946 


2,067 
1  ,812 
709 

2,479 

1,474 

963 

575 

430 


392 

568 

254 


11,571 

4,186 

7,385 

2,085 

1,956 

887 

2,942 

1,898 

1,189 

530 

514 

857 

2,558 

820 

326 


12,404 

4,701 

7,703 

2,540 

2,429 

718 

3,118 

1,964 

1,150 

577 

577 

828 

2,962 

919 

376 


7,439 

2,702 


May 


4,737 

1,479 

1,382 

636 

1,791 

1,131 

753 

325 

335 

501 

263 


9,687 

3,070 

6,617 

2,224 

1,965 

792 

2,495 

1,515 

987 

547 

433 


432 

592 

267 


12,477 

4,453 

8,024 

2,270 

2,131 

974 

3,028 

1,973 

1,239 

513 

542 

972 

2,656 

857 

334 


13,144 

5,081 

8,063 

2,675 

2,568 

801 

3,171 

2,025 

1,195 

540 

606 

947 

3,175 

952 

397 


7,870 

2,861 


5,009 

1,576 
1 ,475 
671 

1,880 

1,200 

808 

308 

372 

546 

283 


9,830 

3,066 

6,764 

2,297 

2,031 

816 

2,601 

1,571 

1,036 

572 

458 

466 

599 

273 


12,547 

4,461 

8,086 

2,392 

2,245 

1,004 

3 , 054 

1,993 

1,275 

524 

537 


1  ,019 
2,625 
866 
334 


13,189 

4 .994 

8,195 

2,805 

2,697 

820 

3,192 

1.994 
1,182 

555 

643 

917 

3,100 

989 

401 


8,020 

2,889 

5,131 

1,641 

1,539 

713 

1,931 

1  ,213 
815 
324 
394 

554 

292 


July 


9,222 

2,874 

6,348 

2,218 
1 ,946 
805 

2,272 

1,381 

874 

463 

428 


445 

625 

256 


12,064 

4,213 

7,851 

2,349 

2,201 

1,035 

2,829 

1,835 

1,148 

477 

517 


968 

2,466 

900 

330 


12,764 

4,820 


2,781 

2,668 

807 

3,041 

1,901 

1,118 

513 

627 


848 

3,018 

981 

375 


7,615 

2,611 

5,004 

1,628 

1,530 

712 

1,807 

1,152 

770 

287 

368 

582 

279 


Aug. 


9,462 

2,800 

6,662 

2,337 

2,056 

823 

2,475 

1,497 

939 

535 

443 

453 

616 

263 


12,406 

4,220 

8,186 

2,441 

2,279 

1,128 

3,086 

2,040 
1  ,258 
495 
551 

1,016 

2,371 

876 

350 


13,255 

4,920 

8,335 

2,889 

2,774 

833 

3,321 

2,102 
1  ,241 
574 
645 

883 

3,034 

961 

397 


8,012 

2,714 

5,298 

1,677 

1,578 

7727 

2,011 

1,276 

848 

327 

408 

570 

293 


Percent  change 


Note:  Estimates  are  based  on  a  sample.  (See 
in  geographic  regions  are  shown  on  page  34. 

^Preliminary  estimates. 

Stores  In  the  general  merchandise  (including  all  nonstores),  apparel,  and  fu 


Mar.  1974 
f  rom — 

3  mos. 
1974 

—  f  rom 

Sept . 

Oct. 

Nov. 

Dec. 

Mar. 

1973 

Feb. 

1974 

3  mos. 
1973 

9,162 

9,690 

10,181 

11 ,374 

-1 

+14 

+1 

2,576 

2,898 

2,806 

2,584 

-16 

+20 

-14 

6,586 

6,792 

7,375 

8,790 

46 

+12 

+8 

2,276 

2,273 

2,319 

2,537 

+10 

2,003 

1,996 

2,044 

2,214 

+8 

+10 

+12 

761 

759 

758 

758 

+3 

+13 

+5 

2,559 

2,676 

3,126 

4,156 

0 

+23 

0 

1,526 

1,624 

1,982 

2,643 

+1 

+27 

+2 

995 

1,036 

1,297 

1,868 

+2 

+29 

+2 

617 

608 

669 

962 

-1 

+23 

-1 

416 

444 

475 

551 

-3 

+12 

-4 

415 

451 

414 

374 

-3 

+27 

571 

593 

609 

576 

+7 

+14 

253 

268 

255 

318 

48 

48 

+7 

11 ,996 

12,937 

13,149 

14,267 

44 

+16 

+6 

4,163 

4,524 

4,157 

3,832 

-10 

+20 

-7 

7,833 

8,413 

8,992 

10,435 

+11 

+14 

+13 

2,331 

2,377 

2,443 

2,629 

+14 

|  +13 

2,178 

2,223 

2,300 

2,467 

+13 

'  +13 

1,062 

991 

1,008 

+16 

+13 

+15 

3,019 

3,251 

3,769 

4,922 

+3 

+23 

+5 

1,964 

2,166 

2,593 

3,331 

+5 

+26 

1,294 

1  ,566 

2,223 

+7 

+32 

504 

517 

579 

888 

-4 

+22 

551 

568 

597 

703 

+6 

+13 

48 

1 ,049 

1,107 

941 

935 

+1 

+25 

2,271 

2,567 

2,324 

1,747 

-18 

+21 

-15 

828 

878 

899 

886 

+11 

+11 

+11 

324 

340 

341 

461 

+5 

+5 

+5 

12,291 

13,186 

13,310 

15,129 

+5 

+17 

+6 

4,521 

5,014 

4,650 

4,528 

-5 

+20 

-5 

7,770 

8,172 

8,660 

10,601 

+11 

+16 

+12 

2,697 

2,688 

2,775 

2,988 

+11 

+12 

+13 

2,588 

2,582 

2,670 

2,863 

+11 

+12 

+13 

783 

788 

764 

787 

+10 

+15 

+10 

3,016 

3,316 

3,824 

5,438 

+12 

+26 

+13 

1,887 

2,106 

2,511 

3,603 

+11 

+28 

+13 

1,123 

1,228 

1,458 

2,177 

48 

+31 

+9 

531 

582 

631 

985 

48 

+23 

+12 

598 

628 

682 

850 

+20 

+22 

+15 

821 

897 

798 

780 

+12 

+19 

+12 

2,761 

3,153 

2,794 

2,261 

-15 

+20 

-15 

902 

944 

921 

900 

+8 

+14 

46 

378 

411 

407 

555 

+15 

+5 

+12 

7,467 

7,908 

7,912 

9,054 

44 

+17 

44 

2,458 

2,735 

2,491 

2,465 

-6 

+19 

-7 

5,009 

5,173 

5,421 

6,589 

+10 

+16 

+10 

1,555 

1,591 

1,670 

1,778 

+11 

+13 

+11 

1 ,473 

1,501 

1,582 

1,670 

+12 

+13 

+12 

743 

732 

691 

719 

+7 

+15 

-  46 

1,946 

2,008 

2,197 

3,040 

49 

+22 

+9 

1,217 

1,276 

1,457 

2,041 

+10 

+24 

+11 

808 

838 

976 

1,466 

+12 

+28 

+13 

322 

323 

335 

551 

45 

+21 

+5 

407 

409 

405 

448 

+12 

+17 

46 

536 

566 

567 

546 

+11 

+11 

+11 

271  | 

281 

283 

407  | 

+10 

+10 

46 

of  merchandise. 

3 See  footnote  2  on  table  1 


ampling  variabilities  in  table  15).  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 
miture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
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Table  5.  Estimated  Monthly 

(Millions  of  dollars. 


Geographic  division  and 
kind  of  business 


Jan. 


New  England  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores.. 


2,199 

578 

1,621 


Food  group . 

GAF1,  total . 

Gasoline  service  stations 


549 

522 

163 


Middle  Atlantic  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores . 


6,474 

1,643 

4,831 


Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.... 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


550 

1,611 

942 

352 

403 

201 


East  North  Central  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores . 


7,532 

2,195 

5,337 


Food  group . 

Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


1,766 

732 

1,843 

1,167 

332 

586 

233 


West  North  Central  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores . 


3,293 

1,052 

2,241 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 
Gasoline  service  stations . 


653 

704 

423 

249 


South  Atlantic  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores . 


5,957 

1,928 

4,029 


Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


375 

1,478 

905 

235 

455 

200 


East  South  Central  Division,  total . 

Nondurable  goods  stores . 


1,984 

1,283 


Food  group . . . . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 


498 

457 

266 


West  South  Central  Division,  total 

Durable  goods  stores . 

Nondurable  goods  stores . 


3,587 

1,247 

2,340 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 


786 

866 

507 


Mountain  Division,  total. 
Nondurable  goods  stores 


1,668 

1,076 


Food  group . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 


345 

368 

222 


Pacific  Division,  total.. 
Durable  goods  stores... 
Nondurable  goods  stores 


5,229 

1,541 

3,688 


Food  group . 

Eating  and  drinking  places . 

GAF2,  total . 

General  mdse,  group  with  nonstores3.. 
Gasoline  service  stations . 


1,283 

484 

1,290 

802 

366 


Note:  Estimates  are  based  on  a  sample.  (See 

in  geographic  divisions  are  shown  on  page  34. 


‘Preliminary  estimates. 

2Stores  in  the  general  merchandise  (including 
types  of  merchandise. 

3  See  footnote  2  on  table  1. 


Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 

Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 


1974 

1973 

Mar. 

f  ron 

1974 

— 

3  mos. 
1974 

Feb. 

Mar.  1 

Mar.  1 

April 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

Mar. 

1973 

Feb. 

1974 

3  mos. 
1973 

2,079 

2,383 

2,375 

2,326 

2,452 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

0 

+  15 

+3 

547 

666 

791 

793 

827 

797 

734 

733 

681 

743 

713 

655 

-16 

+22 

-14 

1,532 

1,717 

1,584 

1,533 

1,626 

1,700 

1,601 

1,742 

1,680 

1,729 

1  ,877 

2,254 

+8 

+12 

+12 

523 

576 

549 

490 

525 

557 

547 

580 

546 

553 

565 

617 

+5 

+10 

+  9 

460 

588 

575 

583 

601 

633 

563 

669 

670 

691 

793 

1,042 

+2 

+28 

+4 

157 

183 

146 

148 

163 

172 

172 

178 

165 

167 

165 

164 

+25 

+  17 

+26 

6,079 

6,938 

7,025 

6,946 

7,235 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

-1 

+14 

+1 

1,521 

1,824 

2,190 

2,153 

2,243 

2,269 

2,140 

2,067 

1 ,895 

2,155 

2,093 

1,929 

-17 

+20 

-14 

4,558 

5,114 

4,835 

4,793 

4,992 

5,064 

4,747 

4,920 

4,906 

5,063 

5,498 

6,536 

+  6 

+12 

+7 

513 

575 

558 

547 

615 

631 

621 

639 

600 

601 

593 

593 

+3 

fl2 

+5 

1,484 

1,801 

1,818 

1,896 

1,894 

1,968 

1,709 

1  ,806 

1 ,889 

1,985 

2,333 

3,114 

-1 

+21 

-1 

886 

1,114 

1,078 

1,127 

1,156 

1,189 

1,045 

1,109 

1,150 

1  ,229 

1,503 

2,021 

+3 

+26 

+3 

297 

365 

396 

447 

417 

436 

346 

370 

426 

434 

475 

686 

-8 

+23 

-7 

382 

433 

429 

420 

429 

427 

453 

438 

406 

426 

444 

41^2 

+  1 

+  13 

0 

191 

207 

194 

197 

204 

207 

190 

197 

190 

202 

189 

240 

+7 

+8 

+  6 

7,185 

8,409 

8,230 

8,212 

8,753 

8,845 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

+2 

+  17 

+4 

2,107 

2,529 

2,888 

2,909 

3,042 

3,050 

2,84  5 

2,836 

2,771 

3,069 

2,851 

2,545 

-12 

+20 

-10 

5,078 

5,880 

5,342 

5,303 

5,711 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

7,417 

+  10 

+  16 

+12 

1,651 

1,864 

1 ,641 

1,517 

1,657 

1,740 

1,698 

1,774 

1,701 

1,729 

1,771 

1,908 

+  14 

+13 

+16 

691 

790 

670 

681 

751 

770 

790 

876 

828 

836 

775 

792 

+  18 

+  14 

+17 

1,722 

2,155 

2,092 

2,171 

2,212 

2,258 

2,055 

2,228 

2,182 

2,349 

2,749 

3,616 

+3 

+25 

+4 

1,125 

1,446 

1,377 

1,401 

1,455 

1,482 

1,345 

1,487 

1,444 

1,574 

1,907 

2  ,467 

+5 

+29 

+  6 

281 

344 

357 

394 

383 

388 

344 

350 

366 

379 

423 

663 

-4 

+22 

0 

579 

636 

582 

595 

606 

616 

639 

608 

569 

615 

640 

631 

+9 

+  10 

+8 

230 

242 

232 

229 

233 

239 

235 

246 

228 

242 

243 

324 

+4 

+5 

+4 

3  ,216 

3,687 

3,451 

3,359 

3,724 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

+7 

+  15 

+10 

1,053 

1  ,277 

1,338 

1,277 

1,411 

1  ,411 

1,368 

1,384 

1,392 

1  ,455 

1,306 

1  ,287 

-5 

+21 

-1 

2,163 

2,410 

2,113 

2,082 

2,313 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

3,018 

+  14 

+  11 

+17 

624 

696 

610 

568 

613 

652 

651 

667 

630 

648 

672 

721 

+14 

+  12 

+16 

683 

809 

778 

771 

816 

796 

774 

858 

837 

902 

1,020 

1  ,306 

+4 

+  18 

+8 

430 

521 

504 

497 

518 

511 

490 

553 

520 

592 

686 

864 

+3 

+21 

+8 

223 

252 

215 

225 

251 

250 

261 

268 

259 

263 

259 

255 

+17 

+  13 

+21 

5,770 

6,793 

6,634 

6,489 

6,722 

6,742 

6,487 

6,731 

6,276 

6,796 

6,947 

7,805 

+2 

+18 

+3 

1,856 

2,226 

2,472 

2,383 

2,522 

2,487 

2,388 

2,422 

2,244 

2,530 

2,343 

2,251 

-10 

+20 

-9 

3,914 

4,567 

4,162 

4,106 

4,200 

4,255 

4,099 

4,309 

4,032 

4,266 

4,604 

5,554 

+  10 

+  17 

+  11 

348 

392 

398 

406 

420 

416 

410 

427 

407 

399 

380 

399 

-2 

+  13 

-1 

1  ,430 

1,815 

1,656 

1,704 

1,683 

1,716 

1,615 

1,738 

1,611 

1,802 

2,100 

2,871 

+10 

+27 

+  11 

886 

1,141 

1 ,046 

1,079 

1,085 

1,076 

1,016 

1,112 

1,011 

1,149 

1,398 

1 ,941 

+9 

+29 

+  11 

230 

285 

274 

295 

268 

280 

249 

272 

273 

277 

300 

466 

+4 

+24 

+  12 

448 

532 

465 

463 

488 

500 

488 

491 

457 

481 

479 

463 

+  14 

+  19 

+7 

203 

215 

194 

198 

203 

205 

192 

203 

191 

205 

208 

280 

+  11 

+6 

+11 

2,028 

2 ,407 

2,257 

2,249 

2,404 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

+7 

+  19 

+5 

1,258 

1,456 

1,333 

1,342 

1,442 

1,469 

1,423 

1,512 

1,406 

1  ,444 

1,485 

1,844 

+9 

+16 

+10 

472 

528 

497 

482 

534 

538 

526 

554 

512 

502 

498 

549 

+6 

+12 

+9 

4  52 

585 

504 

518 

532 

539 

515 

555 

518 

544 

636 

932 

+16 

+29 

+13 

270 

356 

318 

328 

339 

341 

321 

356 

326 

347 

409 

609 

+12 

+32 

+  12 

3,574 

4,138 

3,801 

3,666 

4,018 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

+9 

+16 

+11 

1,279 

1,497 

1,517 

1,411 

1,597 

1,543 

1,522 

1,587 

1,415 

1,569 

1  ,452 

1  ,466 

-1 

+17 

+1 

2,295 

2,641 

2,284 

2,255 

2,421 

2,471 

2,422 

2,514 

2,332 

2,462 

2,571 

3,203 

+16 

+15 

+17 

783 

879 

761 

725 

740 

799 

797 

820 

779 

777 

796 

849 

+  16 

+12 

+16 

829 

1,013 

879 

896 

956 

937 

911 

1,028 

887 

970 

1,088 

1,635 

+  15 

+22 

+  18 

496 

619 

540 

557 

601 

577 

564 

634 

550 

610 

704 

1,053 

+15 

+25 

+17 

1,650 

1,927 

1,833 

1,831 

1,984 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

+5 

+17 

+5 

1,050 

1,223 

1,087 

1,077 

1,168 

1,193 

1,187 

1,275 

1,151 

1,181 

1 ,244 

1,452 

+13 

+  16 

+12 

332 

376 

332 

306 

330 

348 

358 

373 

327 

328 

360 

365 

+13 

+  13 

+  12 

363 

430 

390 

407 

442 

446 

417 

479 

464 

475 

514 

675 

+  10 

+18 

+10 

213 

257 

238 

251 

278 

270 

256 

299 

282 

298 

335 

441 

+8 

+21 

+12 

5,087 

5,936 

5,703 

5,608 

5,886 

5,991 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

+4 

+17 

+4 

1,864 

1,987 

1,948 

2,045 

2,053 

1,812 

1,885 

1,694 

1 ,947 

1,765 

1,712 

-6 

+19 

-7 

3,527 

4,072 

3,716 

3,660 

3,841 

3,938 

3,817 

4,023 

3,858 

3,992 

4,177 

5,137 

+  10 

+15 

+10 

1,229 

1,385 

1,255 

1,173 

1,246 

1,293 

1,270 

1,304 

1,228 

1  ,263 

1,310 

1,413 

+10 

+  13 

+11 

477 

543 

490 

489 

517 

554 

544 

585 

579 

582 

543 

565 

+11 

+  14 

+8 

1  ,213 

1,494 

1,371 

1,384 

1,438 

1,485 

1,390 

1,532 

1  ,482 

1,533 

1,683 

2,365 

+9 

+23 

+8 

758 

949 

863 

880 

922 

943 

896 

977 

935 

978 

1,122 

1,600 

+  10 

+25 

+11 

345 

381 

356 

344 

371 

368 

385 

372 

362 

395 

393 

371 

+7 

+  10 

+9 

sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  ol  Business  lor  Specified  Large  States 


States  and  kind  of  business 


California,  total . 

Nondurable  goods  stores. 
GAF2 . 


Florida,  total . 

Nondurable  goods  stores. 

Illinois,  total . 

Nondurable  goods  stores. 
GAF2 . 


Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores. 

Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 


New  Jersey,  total . 

Nondurable  goods  stores. 

New  York,  total . 

Nondurable  goods  stores. 
GAF2 . 


North  Carolina,  total . 

Ohio,  total . 

Nondurable  goods  stores. 

Pennsylvania,  total . 

Nondurable  goods  stores. 
GAF2 . 


Texas,  total . 

Nondurable  goods  stores. 
Wisconsin,  total . 


1974 

Jan. 

|  Feb. 

Mar.  1 

Mar. 

April 

3,923 

3,815 

4,436 

4,221 

4,161 

2,781 

2,654 

3,052 

2,773 

2,748 

993 

936 

1,149 

1,031 

1,054 

1,845 

1,806 

2,089 

1,943 

1,840 

1,273 

1,235 

1,404 

1,259 

1,189 

2,150 

2,081 

2,445 

2,387 

2,309 

1,483 

1,429 

1,669 

1,546 

1,493 

605 

578 

722 

683 

686 

1,051 

1,019 

1,137 

1,067 

1,093 

1,035 

966 

1,120 

1,119 

1,113 

760 

710 

802 

758 

743 

1,587 

1,483 

1,750 

1,810 

1,843 

1,115 

1,038 

1,184 

1,143 

1,144 

706 

672 

752 

719 

713 

867 

857 

995 

977 

950 

1,298 

1,228 

1,388 

1,484 

1,469 

969 

921 

1,030 

1,016 

988 

3,223 

2,989 

3,345 

3,351 

3,323 

2,425 

2,263 

2,487 

2,358 

2,342 

819 

741 

881 

863 

921 

833 

786 

94  5 

941 

921 

1,873 

1,797 

2,130 

2,098 

2.103 

1,358 

1,304 

1,529 

1,420 

1,421 

1,953 

1,862 

2,205 

2,190 

2,154 

1,437 

1,374 

1,597 

1,461 

1,463 

484 

4  50 

580 

580 

588 

2,217 

2,211 

2,522 

2,376 

2,277 

1,463 

1,428 

1,606 

1,437 

1,412 

871 

805 

947 

868 

864 

4,356 

2,868 

1,088 

1,855 

1,178 

2,467 

1,579 

707 


1,167 

781 

1,990 

1,247 

766 

1,045 

1,537 

1,039 

3,479 

2,437 

916 


2,261 

1,542 

2,219 

1,516 

584 

2,511 

1,540 

938 


4,432 

2,939 

1,120 

1,872 

1,204 

2,442 

1,581 

702 

1,152 

1,157 

794 

1,965 

1,259 

800 

1,041 

1,557 

1,069 

3,519 

2,464 

953 


2,318 

1,581 

2,257 

1,531 

602 

2,501 

1,558 


4,174 

2,854 

1,049 

1,803 

1,171 

2,324 

1,499 

628 


1,068 

744 

1,834 

1,191 

782 

1,006 

1,481 

1,015 

3,266 

2,279 

823 


2,172 

1,497 

2,140 

1,453 

517 

2,436 

1,507 


4,388 

3,014 

1,149 

1,860 

1,212 

2,338 

1,503 

698 

1,149 

1,127 

804 

1,874 

1,230 

800 

1.042 

1,499 

1,035 

3,331 

2,382 

874 


2,208 

1,556 

2,157 

1,503 

556 

2,547 

1,563 

1,050 


4,134 

2,901 

1,130 

1,749 

1,133 

2,344 

1,481 

686 

1,125 

1,093 

779 

1,805 

1,193 

779 

990 

1,396 

993 

3,306 

2,429 

929 


2,086 

1,474 

2,099 

1,484 

580 

2,343 

1,472 


4.416 

3,008 

1,166 

1,913 

1.202 

2,618 

1,645 

788 


1,128 

802 

1,926 

1,234 

856 


1.487 
1,023 

3.487 
2,491 

970 

1,000 

2,231 

1,565 

2,244 

1,549 

620 

2,505 

1,533 

1,038 


4,438 

3,134 

1,279 

5,155 

3,886 

1.813 

1,982 

1,284 

2,306 

1,617 

2,705 

1,822 

921 

2,806 

2,029 

1,097 

1,222 

1,314 

1,196 

886 

1,365 

1.069 

1,921 
1, 297 

2.155 

1,594 

857 

907 

1,083 

1,176 

1,557 

1,117 

1,813 

1,380 

3.641 

2,661 

1,164 

4,083 

3,178 

1,496 

1.028 

1,109 

2,288 

1,643 

2,541 

1,960 

2,393 

1,720 

760 

2.569 

1,978 

951 

2,480 

1,600 

1,064 

2,920 

2.027 

1,146 

Percent  change 


Mar. 

1974 

from 

Mar. 

1973 


+5 

+10 

+11 

+8 

+12 

+2 


3  BIOS. 
1974 
from 
3  DOS  . 
1973 


46 

+12 


+10 

+10 


+3 

+10 

-1 

+5 


+5 

+2 


+10 

+16 


Note:  Estimates  are  based  on  a  sample. 

1 Preliminary  estimates. 

2Stores  in  general  merchandise  (including 
of  merchandise. 


(See  sampling  variabilities  in  table  17.) 

all  nonstores),  apparel,  and  furniture, 


and  appliance  groups;  these  stores  specialise  in  department-store  types 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

Cased  on  data  NOT  APjnsTTT;  f„r  seasons!  variations,  holiday  or  trading  day  differences, 


California. . . . 

Florida . 

Illinois . 

Indiana . 

Massachusetts. 

Michigan . 

Minnesota . 

Missouri . 


Percent  change-Mar.  1974  from  Feb.  1974 


+16 

+16 

+18 

+12 

+16 

+18 

+12 

+16 


Note:  Sampling  variabilities  are  shown  in  table  17 
Stores  in  the  general  merchandise  (including 
of  merchandise. 


Nondurable 
goods  stores 


+15 

+14 

+17 

+14 

+13 

+14 


GAF1  stores 


+23 

+20 

+25 

+22 

+34 

+23 

+12 

+21 


New  Jersey ..... 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania . 

Texas . . 

Wisconsin . . . . 


Percent  change-Mar.  1974  from  Feb.  1974 


+13 

+12 

+20 

+19 

+18 

+14 

+18 


Nondurable 
goods  stores 


+12 

+10 

+20 

+17 

+16 

+12 

+16 


GAF1  stores 


+16 

+19 

+32 

+27 

+29 

+21 

+28 


an  nons tores) ,  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  In  department-store  ty 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 

Metropolitan  Statistical  Areas  and  Cities 

_( Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences, 

Percent  change-Mar.  1974  from  Feb.  1974 


Statistical  areas 


Chicago,  Ill .-Northwestern  Indiana.. 
New  York,  N.Y.  Northeastern  New 
Jersey . 


Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . 

Boston,  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Mlnneapolis-St.  Paul,  Minn.... 


+20 

+17 

+20 

+18 

+21 

+20 

+16 

+17 

+14 

+16 

+13 


Nondurable 
goods  stores 


+17 

+14 

+15 

+17 

+17 

+19 

+14 

+16 

+15 

+16 

+13 


Percent  change-Mar.  1974  from  Feb.  1974 


GAF1  stores 


+30 

+39 

+21 

+26 

+25 

+24 

+26 

+25 

+20 

+23 

+15 


Statistical  areas 


Nassau-Suf folk ,  N.Y. 

New  York,  N. Y. --Nassau-Suf folk ,  N.Y. : 

New  York,  N.Y . 

Newark,  N.J . 

Paterson-Clifton-Passaic,  N.J.. . 

Philadelphia,  Pa. -N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oak land,  Calif... . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Cities 


Note:  Sampling  variabilities 
SMSA  definition  on  page  32. 

Of  ^chL;Lthe  gener‘1  "erChandlSe  <lncludl"e  oil  nons  tores , ,  app.r.l,  and  furniture  and 


Chicago . 

Detroi t . 

Los  Angeles. 
New  York .... 
Philadelphia . 


Total 

Nondurable 
goods  stores 

GAF1  stores 

+10 

+9 

+15 

+9 

+8 

+15 

+9 

+8 

+15 

+15 

+14 

+16 

+9 

+8 

+17 

+19 

+17 

+28 

+17 

+16 

+24 

+24 

+18 

+24 

+15 

+14 

+21 

+18 

+18 

+24 

+18 

+16 

+23 

+18 

+18 

+24 

+15 

+10 

+20 

+13 

+15 

+21 

+9 

+8 

+15 

+16 

+16 

+34 

■:::  ;:“"«T„r.a““dr consoiidated  areaa  and  atand"d  -**^>i“« 


in  an  or  Essex,  Middlesex.  Norfolk  Counties.  See 
appliance  groups;  these  stores  specialize  in  department-store  types 


Teas,  see  pages  32-34. 
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Table  9  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Ind.,  total. 

Nondurable  goods  stores . 

. . 

New  York,  N. Y. -Northeastern ,  N.J.,  total 

Nondurable  goods  stores . 

. . 

Standard  Metropolitan 
Statistical  Areas2 

Baltimore,  Md.,  GAF3 . 

Boston,  Mass.,  GAF3 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF3 . 


Cleveland,  Ohio,  GAF3 
Dallas,  Tex.,  GAF3... 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Houston,  Tex.,  GAF3 . 

Kansas  City,  Mo. -Kan.,  GAF3 . 

Los  Angeles-Long  Beach,  Calif.,  total. 

Nondurable  goods  stores . 

GAF3 . 


Minneapolis-St.  Paul,  Minn.,  GAF  . 

New  York,  N. Y. --Nassau-Suf folk ,  N.Y. , 

total4 . 

Nondurable  goods  stores . 

GAF3 . 

Nassau-Suf folk,  N.Y.,  total5 . 

Nondurable  goods  stores . 

GAF3 . 


New  York,  N.Y. ,  total6 . 

Nondurable  goods  stores. 

GAF3 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF3 . 


Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores. 
GAF3 . 


St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . 

GAF3 . 

San  Francisco-Oakland ,  Calif.,  total. 

Nondurable  goods  stores . 

GAF3 . 

Washington,  D.C. -Md. -Va . ,  total . 

Nondurable  goods  stores . 

GAF3 . 


1,538 

1,117 

477 

2,848 
2.  173 
781 


88 

154 

1,  410 
1,028 
454 

93 

109 

758 

549 

214 

113 

95 

1,355 

987 

386 

104 

2,025 

1,547 

569 

532 

389 

137 

1,493 
1, 158 
432 


Mar.  1 


1,479 

1,083 

469 

2,661 

2,042 

709 


84 

138 

1,370 

1,002 

451 

89 

104 

700 

497 

192 

107 

99 

1,289 

922 

358 

105 

1,874 

1,442 

511 

474 

343 

115 

1,400 

1,099 

396 


1  ,753 
1,269 
592 


Apr. 


1,698 

1,161 

559 


Cities 


Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Los  Angeles,  Calif.,  total.. 
Nondurable  goods  stores. 
GAF3 . 


New  York,  N.Y. ,  total . 

Nondurable  goods  stores. 
GAF3 . 

Philadelphia,  Pa.,  total - 

Nondurable  goods  stores. 
GAF3 . . . 


820 

607 

207 

405 

307 

113 

378 

268 

97 

585 

421 

148 

578 

403 

140 


623 

491 

253 

205 

151 

51 

509 

391 

173 

1,263 

978 

381 


314 

250 

92 


764 

564 

189 

386 

295 

107 

363 

249 

93 

555 

401 

14 

554 

391 

133 


621 

494 


186 

132 


479 

357 


,182 

929 

342 

293 

236 

85 


1,672 

1,142 

562 

2,943 


May 


1.722 

1,165 

577 

3,044 


1,729 

1,180 

574 

3,046 


July 


2,234 

2,148 

2,119 

2,191 

2,207 

824 

820 

879 

871 

915 

109 

106 

114 

112 

113 

192 

167 

175 

174 

174 

1,623 

1,569 

1,528 

1,579 

1,584 

1,176 

1,073 

1,047 

1,069 

1,083 

568 

532 

532 

546 

542 

111 

101 

110 

114 

117 

129 

124 

119 

129 

125 

815 

841 

859 

899 

900 

565 

539 

550 

584 

584 

241 

231 

246 

250 

255 

134 

116 

116 

128 

127 

119 

116 

112 

114 

109 

1,492 

1,479 

1,457 

1,509 

1,520 

1,067 

1.011 

1,006 

1,037 

1,045 

441 

409 

411 

424 

437 

121 

131 

130 

139 

137 

2,04  8 

2,011 

2,015 

2,073 

2,078 

1,562 

1,496 

1,486 

1,526 

1,533 

589 

565 

618 

607 

642 

520 

539 

538 

561 

572 

373 

380 

381 

394 

398 

132 

135 

149 

155 

175 

1,528 

1,472 

1,477 

1,512 

1,506 

1,189 

1,116 

1,105 

1,132 

1,135 

457 

430 

469 

452 

467 

907 

923 

910 

916 

914 

657 

615 

617 

631 

619 

241 

256 

269 

262 

271 

452 

427 

428 

456 

461 

342 

301 

309 

328 

332 

132 

126 

129 

128 

131 

451 

441 

444 

456 

459 

294 

281 

285 

294 

292 

115 

119 

124 

129 

126 

639 

632 

611 

628 

639 

458 

433 

419 

431 

442 

171 

164 

165 

168 

171 

653 

636 

639 

672 

675 

455 

412 

415 

441 

448 

164 

153 

169 

173 

175 

734 

691 

672 

705 

695 

585 

530 

517 

527 

526 

325 

302 

298 

307 

296 

214 

222 

235 

246 

247 

136 

148 

152 

150 

53 

55 

61 

67 

64 

543 

551 

535 

552 

545 

409 

406 

398 

406 

196 

182 

179 

185 

186 

1,286 

1,234 

1,235 

1,258 

1,252 

1,003 

942 

932 

95  C 

955 

393 

369 

405 

387 

397 

339 

332 

334 

334 

332 

273 

257 

262 

261 

256 

114 

111 

121 

11J 

115 

1,635 

1,114 

513 

2.774 


100 

158 

,488 

1,012 

485 

109 
121 

799 

526 

218 

126 

110 

1,425 

1,013 

400 


1,901 

1,400 

545 

516 

362 

145 

1,385 

1,038 

400 

843 

568 

226 

450 

316 

116 

446 
284 
112 

626 

447 
168 

673 

428 

153 


635 

477 

266 

225 

141 

56 

519 

389 

172 

1,156 

874 

344 

307 

241 

102 


1,671 

1,163 

567 


Sept. 


1,663 

1,146 

560 


2,844  2,833 

2,090  2,138 

815  877 


108 

179 

1,516 

1,056 

537 


117 

135 

819 

555 

235 

139 

124 

1,490 

1,064 

425 


1,959 

1,475 

580 

518 

379 

154 

1,441 

1,096 

426 


845 

579 

227 

457 

330 

132 

453 

298 

124 

648 

467 

178 

680 

438 

163 


678 

526 

305 

223 

145 

60 

557 

420 

190 

1,204 

915 

365 


314 

249 

102 


107 

191 

1,515 

1,044 

529 

114 

122 

817 

559 

249 

120 

117 

1.448 

1,055 

434 

136 

1,970 

1,511 

629 

512 

377 

165 

1,458 

1,134 

464 

835 
599 
244 

449 
332 
135 

426 
271 
117 

602 
431 
174 

649 

427 
162 


695 

525 

296 

206 

133 

61 

548 

420 

196 

1,220 

950 

399 

320 

255 

107 


1,834 

1,253 

651 

3,019 

2,205 

929 


119 

201 

1,694 

1,158 

619 

127 

132 

892 

584 

264 

130 

135 

1,501 

1.069 

456 


1,957 

1.410 

755 

3,200 

2,371 

1,048 


Percent  change 


2,055 

1,576 

872 

3,731 

2,905 

1,445 


2,084 

1,544 

666 

538 

382 

167 

1,546 

1,162 

499 

914 

638 

274 

472 

339 

143 

462 

290 

127 

649 

441 

174 

678 

436 

177 


140 

240 

1,808 

1,299 

722 

140 

151 

894 

610 

296 

144 

153 

1,543 

1,126 

510 

169 

2,205 

1,652 

733 

581 

398 

174 

1,624 

1,254 

559 

985 

722 

339 

497 

371 

170 

461 

313 

147 

658 

467 

196 

692 

469 

193 


Mar. 

1974 

from 

Mar. 

1973 


801 

609 

364 

232 

143 

66 

580 

438 

215 

1,293 

976 

426 

358 

280 

132 


851 

680 

437 

239 

155 

73 

595 

456 

239 


176 
317 

1,889 

1,448 

827 

187 

197 

1,010 

771 

416 

211 

177 

1,806 

1,390 

701 

207 

2,551 

2,003 

1,000 

687 

509 

254 

1,864 

1,494 

746 

1,071 

833 

415 

552 

442 

226 

512 
387 
196 

782 
595 
268 

785 
579 
273 


849 

692 

434 

274 

202 

103 

679 

542 

297 


1,366  1,568 

1,052  1,249 

470  632 


392 

314 

161 


403 

325 

171 


3  mos. 

1974 
from 
3  mos. 
1973 


+3 

+15 

+3 

+10 

+7 


+16 

+3 

+1 

+6 

+8 


+6 

+14 

+5 

+2 

+5 

-3 

+1 

+6 

+4 

+3 

+10 

+7 


+6 

+10 


-1 

+1 

+8 

+4 

+6 

+7 

+2 

+6 

+3 


+5 

+11 

+6 

0 

+5 

-1 


+1 

+9 

+5 

+12 

+7 

+10 

+8 

0 

+8 

+6 

+17 

+5 

+1 

+5 

+8 


+2 

-3 


+5 

+7 

+5 

0 

+9 

-5 

+9 

+16 

+8 

+2 

+6 

0 

+2 

+8 

+3 


+6 

+11 

+10 

+2 

+15 

+1 


+2 

+9 


+1 

+6 

+1 


Note:  Sampling  variabilities  are  shown  in  table  18. 

Counties.  See  SMSA  definition  on  page  32. 


Statistics  for  the  Boston  SMSA  include  retail  stores 


all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk 


stores  speciaii*e  in  department  store 

tyPrF^:Z“r,.  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau  Rockland  Suffolk,  and  Westchester  Counties,  N.Y. 

5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6  Inc ludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  March  1974 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 

Akron,  Ohio . 

A lbany -Schenectady -Troy , 

N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden 
Grove,  Calif . 

Asheville,  N.C . . 

Atlanta,  Ga . . 

Augusta,  Ga . . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky .  -Ind. . . . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio.... . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . . . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago, 

Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-W  inston-Salem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss... . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

L^xington-Fayette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

U>3  Angeles -Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . 

Lowell,  )(ass . 


1974 

1973 

Percent  Change 

Mar.  1974 

from — 

3  mos . 
1974 

f  rom 

Jan. 

1  Feb. 

Mar. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Mar. 

Feb. 

3  mos . 

-I - 

1974 

1973 

13,313 

12,631 

16,491 

15,770 

16,954 

17,582 

18, 54C 

16,626 

18,057 

18,050 

18,109 

23,188 

33,732 

+5 

+31 

+4 

12,141 

10 , 824 

14,457 

14,614 

16,071 

16,113 

*17,166 

14,408 

*15,964 

16,496 

17,315 

21,639 

8,670 

8,424 

10,733 

*10,704 

2 11 , 310 

12,475 

12 ,40S 

11,848 

13,418 

11,945 

12,631 

14,231 

20,271 

0 

+27 

-1 

43,227 

40,13i 

52,525 

45,970 

48,684 

50,723 

(3) 

(3) 

51,711 

52,222 

53,724 

62,842 

98,587 

♦14 

+31 

+12 

3,002 

2,701 

3,878 

3,900 

4,155 

4,179 

4,350 

4,141 

4,921 

4,160 

4,462 

5,300 

7,494 

46,505 

47,026 

62,679 

58,24  5 

59,562 

60,909 

58,718 

56,664 

65,240 

60,113 

63,549 

76,408 

109,456 

4,665 

4, 17C 

5,883 

5,598 

5,493 

5,685 

5,902 

5,468 

5,883 

5,191 

5,839 

6,606 

10,088 

5,  107 

4,916 

6,616 

5,826 

6,466 

6,672 

6,685 

6,443 

7,065 

6,391 

7,197 

7,999 

12*792 

♦14 

+35 

+12 

36,948 

33,570 

45,192 

45,828 

50,332 

49,442 

49,280 

42,258 

45,738 

45,373 

52,615 

64 ,695 

7,922 

8,002 

10,287 

10,030 

10,598 

10,664 

10,830 

10,331 

11,786 

9,834 

10,658 

12,379 

18,308 

1,623 

1,520 

1,995 

1,845 

2,266 

2,234 

1,997 

2,443 

2,286 

2,247 

2,596 

3,876 

4,261 

3,669 

5,069 

4,505 

4,507 

4,424 

4,757 

4,202 

4,836 

4,600 

5,050 

6,789 

8*998 

+13 

+38 

+16 

^10,726 

10,575 

14,786 

13,940 

13,487 

*13,542 

14,647 

13,901 

15,556 

13,931 

13,948 

16,905 

27,448 

r45,496 

r4 1,992 

56,291 

54,779 

58,974 

60,647 

62,793 

51,283 

57,848 

62,501 

64,485 

79,918 

117*692 

25,156 

31,916 

31,841 

33,643 

34,74  9 

35,970 

31,599 

34,556 

36,377 

35,082 

43,970 

60*595 

6 , 546 

6,116 

8,329 

7,911 

8,578 

9,417 

9,168 

8,005 

9,193 

8,865 

8,871 

11,693 

16*664 

+5 

+36 

+5 

4,977 

4,725 

6,457 

5,706 

5,603 

6,359 

6,455 

5,815 

6,778 

6,244 

6,653 

8,532 

11,307 

+13 

|  +37 

5, 110 

4,393 

6,034 

*5,468 

*5,804 

*5,735 

*5,529 

4,961 

5,442 

4,601 

5,132 

7,094 

10*731 

+10 

+37 

4,965 

6,860 

7,326 

7,381 

7,673 

6,719 

7,564 

7,130 

7,497 

9,967 

6,350 

5,982 

9,506 

7,862 

8,405 

8,611 

8,587 

7,785 

8,967 

8,267 

9,028 

10,544 

16*076 

+21 

+59 

+14 

143,964 

134 , 203 

184,075 

170,690 

181,400 

187,287 

198,852 

169,317 

184  ,4  3  9 

179,659 

197,516 

230,553 

>8 

+37 

30,683 

28,498 

37,176 

36,143 

39,451 

39,044 

40,521 

36,527 

39,018 

38,388 

40,426 

50,343 

+3 

44,769 

4 1 , 134 

54,954 

52,612 

59,016 

59,749 

58,999 

55,020 

59,096 

59,188 

63,215 

73*825 

+34 

6,438 

5,990 

7,991 

8,259 

8,681 

8,298 

7,673 

8,586 

7,634 

8,145 

10,252 

15*148 

♦3 

+38 

+6 

24,162 

23,098 

31,319 

29,495 

29,489 

31,748 

33,489 

29,549 

33,213 

32,223 

32,406 

40,696 

+6 

3,897 

3,710 

4,839 

24 , 509 

24  ,421 

5,829 

5,428 

5,348 

5,705 

4,569 

4,930 

25 , 381 

♦7 

34 , 908 

32,731 

46,330 

43,449 

41,159 

45,751 

43,327 

42,298 

45,931 

40,833 

44,163 

53,636 

♦7 

18,496 

18,685 

24,620 

23,495 

23,823 

25,515 

25,306 

22,526 

25,285 

25,749 

25,317 

31*968 

48*627 

+5 

+32 

+2 

2,878 

2,896 

3,990 

3,595 

3,628 

3,952 

4,037 

3,579 

3,949 

3,760 

3,935 

4,932 

♦11 

+38 

30 ,468 

27,907 

35,605 

35,310 

36,503 

40,970 

40,134 

37,062 

39,650 

38,921 

39,386 

46*023 

66*531 

+1 

+28 

7,356 

8,490 

8,797 

9,692 

9,733 

8,995 

9,913 

9,230 

9,797 

12,382 

+8 

+32 

114,578 

120,012 

127,602 

133,389 

112,399 

118,323 

123,888 

127,965 

156,125 

217,848 

♦1 

+27 

+2 

2,557 

2,301 

3,095 

(3) 

3,017 

3,464 

3,507 

3,087 

3,529 

3,107 

3,369 

4  ,527 

(3) 

+35 

(3) 

4,442 

4,748 

4,934 

4,893 

4,735 

6,605 

5,816 

5*713 

6,780 

+13 

+23 

8, 254 

9,249 

9,903 

11,058 

9,802 

9,837 

10,964 

9,436 

11,274 

11,713 

17,121 

+5 

+25 

4,858 

5,301 

5,324 

5,648 

5,271 

5,  199 

5,128 

5,522 

7,412 

-2 

+37 

3,341 

3,267 

3,319 

3,678 

3,230 

3,760 

3,4  90 

3,186 

3,880 

2,472 

2,884 

2,392 

2,372 

2,686 

2,565 

2,275 

3,674 

3,291 

3,331 

3*823 

5*415 

+21 

+17 

8,715 

7,978 

11,115 

11,031 

13,228 

13,717 

13,242 

11,523 

12,611 

12,820 

12,478 

16,066 

24  *  4  03 

♦1 

2,358 

*2,167 

2 2, 278 

*2,463 

*2,451 

*2,340 

2,618 

2,278 

2,464 

2*791 

4*268 

+9 

+33 

+9 

7,872 

7,935 

10,612 

9,985 

10,494 

10,866 

11,482 

10,573 

11,512 

10,485 

11,197 

14,421 

18,505 

17, 533 

16,860 

22,057 

20,685 

21,028 

23,605 

21,838 

20,586 

24 , 030 

20,558 

21,780 

25 , 935 

41*670 

8,675 

10,511 

9,087 

10,074 

10,945 

10,898 

10,250 

11,489 

11,456 

11,300 

13*107 

19,923 

♦16 

+21 

+16 

10,254 

9,739 

13,668 

13,097 

14,407 

14,937 

15,620 

12,975 

14,317 

14,482 

14,724 

17,543 

26,781 

♦4 

+40 

+2 

6,808 

6,172 

8,797 

9,021 

9,374 

9,716 

10,506 

8,758 

9,766 

10,024 

9,652 

11,788 

1,187 

1,556 

1,572 

1,741 

1,643 

1,565 

2,084 

1,743 

1,764 

2,050 

♦36 

3,814 

5,282 

5,352 

5,543 

5,668 

4,965 

5,860 

5,401 

5,876 

7,444 

♦2 

4,333 

25,805 

6,263 

6,176 

6,129 

5,719 

6,391 

5,701 

6,179 

7,335 

11*103 

+10 

+48 

+10 

7,457 

6,927 

10,697 

9,680 

10,510 

10,626 

10,636 

9,587 

11,025 

10,042 

11,113 

13,455 

19,824 

13,752 

12,873 

16,310 

15,709 

18,389 

16,409 

18,006 

15,931 

16,195 

18,344 

18,402 

(3) 

*  (  3) 

19,768 

19,104 

24,453 

22,100 

20,767 

22,173 

22,746 

25,067 

24,358 

21,676 

22,259 

24 , 983 

39,058 

57,243 

55,357 

72,035 

65,315 

65,900 

72,145 

66,465 

67,754 

75,242 

64,820 

70,754 

80,540 

124  *437 

♦10 

+30 

+9 

24,167 

23,467 

31,144 

30,609 

33,189 

33,102 

32,279 

29,470 

33,421 

32,370 

33,418 

42,616 

59,935 

+2 

+33 

+1 

2 , 6bb 

2,658 

3,586 

3,446 

3,832 

4,259 

4,495 

3,841 

4,028 

3,719 

3,698 

4,827 

7*012 

♦4 

+35 

+1 

4,213 

4,036 

5,660 

4,634 

4,591 

4,923 

5,032 

4,753 

5,741 

5,100 

5,252 

6,633 

9*  909 

+22 

+40 

+24 

12,379 

11,475 

14,592 

13,841 

14,339 

14,751 

15 , 074 

13,954 

15,057 

13,903 

15,350 

17,421 

27,987 

+5 

+27 

+10 

2,663 

2,326 

H 

(’) 

(3) 

•  (3) 

3,618 

3,938 

3,794 

3,825 

4,797 

6,946 

(*) 

+45 

c3) 

22,956 

22,015 

29,199 

28,105 

29,791 

32,680 

31,551 

29,716 

32,458 

30,296 

31,401 

38,337 

♦4 

+33 

+4 

8,567 

8,295 

11,395 

10,191 

10,678 

10,859 

11,205 

10,253 

11,209 

11,189 

11,374 

14,952 

+12 

+37 

+13 

4,883 

4,247 

5,782 

6,013 

6,331 

6,650 

6,585 

5,730 

6,389 

6,040 

6,448 

8,618 

12*129 

9,163 

12,129 

11,687 

12,252 

13,189 

13,886 

12,294 

12,854 

13,655 

13,485 

15,533 

22,164 

+4 

5,244 

6,893 

6,746 

7,289 

7,601 

7,698 

7,151 

7,819 

7,043 

7,934 

9,860 

14*211 

+2 

+31 

+7 

5,043 

4,478 

6,079 

5,595 

5,387 

6,056 

5,695 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+9 

+36 

+12 

6,674 

6,911 

9,108 

7,929 

8,255 

9,376 

9,062 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+15 

+32 

+17 

157,645 

44,038 

185,747 

66,009 

173,990  1 

82,737 

193,786 

75,115 

181,851 

83,765 

191,784 

225,484 

+12 

+29 

+11 

18,520 

18,104 

23,352 

23,515 

25,246 

26,150 

25,640 

22,454 

24,511 

22,895 

25,282 

32,800 

-1 

+29 

+1 

*2,887 

*2,393 

3,229 

*3,049 

*3,172 

*3,309 

*3,548 

2 2, 892 

*3,288 

*3,149 

23,023 

4,501 

*7' 034 

+6 

+35 

+14 

See  footnotes  at  end  of  table, 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  March  1974 — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  tradine  day  differences) 


Jan. 

Feb. 

Mar. 

Mar . 

Apr. 

May 

1,939 

1,896 

2,749 

22 , 592 

2,922 

2,714 

3,724 

3,801 

5,192 

4,967 

5,322 

5,352 

17,866 

L8.368 

24,131 

23,555 

23,948 

25,764 

35 , 400 

34,746 

42,421 

42,607 

40,484 

39,836 

34,755 

30,411 

39,690 

39,043 

39,223 

42,911 

51,069 

52,716 

64,515 

62,283 

63 , 985 

66,644 

5,247 

5,020 

6,548 

6,733 

7,017 

7,420 

4,606 

4,596 

5,933 

5,447 

5,556 

5,855 

1  ,892 

1,755 

2,637 

2,166 

2,270 

2,399 

1,509 

1,324 

1,982 

1,989 

2,074 

2,390 

60,417 

53,334 

66,928 

69,998 

76,508 

80,549 

18,706 

17,680 

22,291 

21,384 

23,523 

23,669 

144,494 

29,651 

150,667 

L44.092 

156,177 

68,981 

23  ,788 

29,380 

29,100 

30,415 

32,142 

6,452 

6,256 

7,907 

27 , 219 

7,480 

7,799 

12,353 

11,885 

15,671 

15,801 

16,739 

17,304 

13,181 

12,945 

16,339 

14,804 

14,797 

16,511 

11,743 

11,209 

15,106 

14,338 

14,928 

16,045 

14,812 

*13,437 

16,991 

17,049 

16,331 

17,919 

30,420 

27,898 

36,538 

34,115 

36,206 

38,863 

7,190 

6,684 

9,070 

7,886 

8,025 

8,716 

80,142 

66,930 

94,874 

89,002 

96,221 

98,016 

27,356 

26,162 

32,315 

30,312 

30,148 

33,650 

45,235 

41,336 

58,561 

56,429 

58,610 

57,170 

3,339 

3,218 

4,352 

4,414 

4,560 

4,752 

16,276 

15,349 

20,696 

18,991 

19,651 

20,225 

12,703 

12,364 

17,032 

16,563 

18,543 

19,432 

5,346 

5.147 

6,939 

z7 , 221 

7,011 

7,347 

4,856 

**4 , 892 

7,357 

6,789 

7,541 

7,055 

12,578 

11,376 

15,931 

14,984 

15,827 

16,135 

3,932 

3,742 

5,053 

4,798 

5,246 

*5,165 

.  13,973 

12,313 

15,951 

16,939 

18,105 

17,515 

18,804 

18,377 

23,071 

19,516 

20,818 

22,371 

2,225 

2,170 

2,953 

2,608 

2,837 

3,119 

47,472 

46,181 

59,936 

56,534 

57,709 

63,930 

3,035 

2,673 

3,740 

3,559 

3,658 

3,799 

.  10,109 

9,332 

12,277 

12,048 

12,326 

13,081 

.  19,263 

18,438 

24,141 

223 , 971 

*23,145 

225 , 859 

.  20,086 

19,334 

24 , 584 

19,866 

21,835 

22,425 

.  36,773 

33,581 

43,652 

37  ,764 

38,533 

40,562 

.  70,590 

63,330 

79,680 

74,104 

76,157 

80,007 

26,130 

32,127 

29,519 

30,636 

31,668 

2,959 

3,768 

3,713 

3,950 

4,145 

3,417 

4,878 

4,435 

4,767 

4,792 

.  28,323 

26,933 

34 , 500 

32,399 

31,898 

34,117 

4,096 

5,419 

5,160 

5,322 

6,000 

2,888 

3,815 

3,626 

3,609 

4,033 

2,399 

3,152 

2,870 

2,802 

3,063 

4,945 

6,739 

5,974 

6,311 

6,828 

7,276 

8,843 

8,068 

8,465 

8,859 

2,903 

3,933 

3,843 

3,981 

4,179 

4,181 

5,244 

5,094 

5,145 

5,760 

2,816 

3,809 

3,206 

3,556 

3,461 

*5,3-18 

7,287 

6,073 

6,364 

6,839 

8,147 

r7,439 

9 , 4  If 

10,406 

10,948 

10,529 

6,632 

8 , 46C 

8,114 

8,417 

8,770 

. .  31,471 

28,708 

36,596 

34,108 

33,661 

33,350 

17,  199 

22,736 

23 , 04* 

23,494 

24,494 

3,288 

4,34 

4,386 

4,517 

4,909 

3,488 

4,54 

4,61' 

5,214 

5,434 

9,167 

8,775 

10,79 

10,98: 

210, 947 

11,772 

28 , 807 

*11,51 

•ii.ii 

*11,364 

*12,418 

3,375 

3,081 

4,13 

3,94. 

4,452 

4,233 

3,226 

3,113 

3,73 

3,65 

3 , 892 

4,159 

..  70,146 

66,547 

87,21 

80,35 

86,81* 

91,603 

3,500 

3,282 

4,58 

3,99 

3,90^ 

4,439 

21 ,984 

*2 , 62 

3  *2 ,71 

*2,8i; 

22 , 878 

25 , 820 

*7,83 

0  7,11 

7,11 

8,085 

5,020 

4,580 

6,42 

2  6,80 

7,09 

7,443 

3,964 

5,63 

8  6,04 

6,69 

6,527 

9,818 

13,62 

8  12,52 

)  13,69 

14,014 

June 

July 

Aug. 

3,014 

2,719 

3,005 

5,302 

5,002 

5,915 

23,192 

20,858 

23,708 

41,378 

38,678 

40,790 

45,136 

38,163 

41,925 

67,686 

57,986 

66,102 

7,444 

7,188 

7,001 

5,829 

5,570 

6,142 

2,846 

2,465 

2,811 

2,411 

2,067 

2,383 

86,460 

70,670 

74,481 

22,906 

23,781 

23,537 

172,487 

L37.227 

142,963  1 

32,443 

26,755 

28,282 

8,019 

7,376 

8,167 

17,580 

16,355 

17,163 

16,092 

15,680 

17,080 

15,384 

14,301 

15,418 

17,883 

16,261 

18,739 

39,319 

33,572 

35,337 

9,387 

7,746 

8,701 

93,959 

80,185 

87,291 

31,304 

29,039 

32,522 

60,420 

50,343 

57,768 

5,286 

4,805 

5,393 

19,544 

18,328 

<*) 

21,358 

16,804 

17,934 

6,825 

6,338 

7,725 

7,398 

6,208 

6,886 

15,915 

14,339 

16,532 

5,192 

*4,992 

5,587 

17,495 

14,981 

16,297 

22,364 

21,306 

25,016 

3,037 

2,906 

3,318 

59,687 

51,763 

60,056 

3,875 

3,537 

4,650 

12,997 

12,151 

15,064 

*24,361 

223 , 854 

26,691 

23,269 

21,131 

22,492 

42,747 

41,298 

42,554 

81,190 

78,604 

84,634 

33,433 

29,811 

32,864 

4,148 

3,693 

4,111 

4,587 

4,223 

5,062 

33,412 

32,290 

40,299 

5,521 

5,353 

6,058 

3,952 

3,691 

4,173 

3,334 

2,886 

3,572 

7,120 

6,197 

(*; 

8,576 

8,263 

9,789 

4,304 

3,774 

4,116 

5,657 

5,352 

6,246 

(*> 

3,994 

4,162 

7,017 

6,455 

7,063 

11,318 

10,095 

10,788 

8,521 

8,342 

10,240 

33,762 

30,67: 

32,829 

25,63C 

22,352 

24,578 

4,755 

4,66* 

4,968 

6,21" 

4,95: 

4,854 

11,47C 

*10,79< 

12,184 

*12,13 

*11,69 

*13,228 

4 , 45S 

4,11 

4,334 

4,04. 

3,86 

4,408 

90,23. 

78,49 

87,385 

4,54 

4,13 

4,679 

*3,04 

*2,59 

*2,984 

7,38 

6,91 

7,810 

7,11 

6,23 

6,961 

6,80 

5,55 

6,215 

15,01 

13,22 

7  14,652 

Sept . 


Percent  change 


Mar.  1974 

from-- 

mos . 

1974 

from 

mos. 

1973 

Oct . 

Nov. 

Dec . 

Mar. 

1973 

Feb. 

1974 

2,832 

4,143 

5,400 

2 +6 

445 

*+4 

5,347 

6,318 

9,803 

+5 

4-37 

+7 

22,520 

27,349 

41,373 

+2 

4-31 

0 

41,725 

46,769 

72,474 

0 

4-22 

-1 

43,579 

53,932 

76,859 

+2 

4-31 

+2 

71,991 

81  ,212 

108,300 

44 

4-22 

46 

6,948 

8,129 

11,142 

-3 

4-30 

+1 

5,790 

7,095 

11,082 

+9 

4-29 

+9 

2,572 

3,411 

5,137 

4-22 

4-50 

+13 

2,307 

2,897 

3,987 

0 

4-50 

-2 

79,357 

99,671 

155,944 

-4 

+25 

-7 

24,176 

26,443 

38,691 

44 

+26 

+6 

178,816 

209,490 

307,190 

4-5 

+16 

+5 

32,067 

40,571 

61,117 

4-1 

+24 

-1 

7,726 

10,183 

14,694 

4-10 

+26 

+13 

17,404 

19,623 

28,598 

-1 

+32 

44 

15,583 

20,326 

30,364 

4-10 

+26 

+11 

15,436 

19,197 

26,740 

4-5 

+35 

+5 

18,539 

19,943 

30,564 

0 

+26 

+7 

39,565 

50,648 

71,959 

4-7 

+31 

44 

9,089 

10,655 

15,740 

4-15 

+36 

+14 

102,533 

137,186 

192,429 

4-7 

+42 

+7 

35,033 

40,774 

62,159 

4-7 

+24 

+6 

59,106 

78,608 

100,516 

44 

442 

+5 

5,047 

6,438 

9,136 

-1 

+35 

+5 

21,161 

25,794 

38,491 

4-9 

+35 

+8 

18,693 

24,844 

36,565 

4-3 

+38 

+1 

7,566 

9,460 

13,567 

-4 

+35 

2 -2 

7,047 

9,905 

12,747 

4-8 

+50 

+1 

16,887 

21,536 

29,893 

46 

440 

+6 

5,563 

7,727 

10,293 

4-5 

+35 

46 

17,594 

21,968 

33,076 

-6 

+30 

-3 

25,219 

2  8,086 

41,546 

4-18 

+26 

+17 

3,011 

3,844 

5,813 

4-13 

+36 

+8 

65,032 

78,039 

105,811 

46 

+30 

46 

3,879 

4,491 

6,350 

4-5 

440 

0 

13,233 

17,757 

26,096 

4-2 

+32 

46 

25,761 

29,074 

41,630 

4-1 

+31 

+1 

25,588 

29,781 

46,831 

4-24 

+27 

+20 

42,129 

49,116 

74,186 

4-16 

+30 

+14 

80,431 

96,430 

145,518 

4-8 

+26 

46 

32,785 

38,743 

59,802 

+9 

+23 

+8 

3,798 

4,497 

6,881 

4-1 

+27 

+6 

5,270 

7,021 

9,181 

4-10 

443 

+13 

36,598 

44,441 

67,111 

46 

+28 

+7 

5,339 

6,378 

9,456 

4-5 

+33 

+3 

3,930 

4,659 

6,763 

4-5 

+32 

46 

3,222 

3,988 

5,246 

4-10 

+31 

+19 

7,489 

9,363 

12.85C 

4-13 

+36 

+14 

9,918 

10,955 

16,391 

4-1C 

+22 

+12 

4,001 

4,738 

6,29f 

4-2 

+3£ 

-2 

5,727 

6,612 

*9,00" 

4-: 

+2f 

+  2 

4,115 

5,009 

8 ,27J 

4-16 

+3£ 

+9 

7,459 

8,203 

11,82 

4-2t 

+3C 

+12 

11,292 

14,467 

20,22 

-if 

+2' 

-4 

8,984 

10,714 

16,57 

-H 

+2 

4-5 

34,594 

40,605 

62,42 

4- 

+2' 

+8 

24,869 

30,847 

45,34 

+3 

4-3 

4,608 

5,473 

7,99 

+3 

0 

5,305 

6,173 

10,68 

+3 

-5 

12,035 

13,926 

21,00 

+2 

-1 

*12,274 

*14,432 

*20,84 

4- 

+3 

2+7 

4 , 59C 

5,602 

7,96 

9  4- 

5  +3 

+7 

3,795 

4 , 65£ 

7,04 

3  4- 

2  +2 

0  +8 

95,081 

107,416 

151,70 

3  4- 

9  +3 

1  4-5 

4,451 

5,65? 

7,86 

9  4-1 

5  44 

0  +14 

*2,89: 

*3 , 86f 

*5,A2 

9  *- 

3  +3 

2  -3 

*8,071 

*9,75< 

*14,13 

1  4-1 

0  +3 

5  +10 

7 , 17( 

9,92 

13,10 

4 

6  44 

0  -9 

6,42 

8,29 

12,22 

2 

7  44 

2  “8 

14,19' 

18,84 

27,63 

6  4 

9)  +3 

9  4-3 

STANDARD  METROPOLITAN 
STATISTICAL  AREA— Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn.. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Hts. ,  Mich 

Nassau-Suf folk ,  N.Y.4 . 

New  Orleans,  La . 

New  York,  N.Y.5 . 


Newark,  N.J . 

Newport  News-Hampton , 
Norfolk-Portsmouth,  V 
Oklahoma  City,  Okla.. 


Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic , 

N.J . 

Peoria ,  Ill . 


Philadelphia,  Pa.-N.J.... 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 


Portland,  Oreg.-Wash. 
Providence-Pawtucket- 
Warwick,  R. I. -Mass.. 

Raleigh,  N.C . 

Reading,  Pa . 


Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y.... 
Sacramento,  Calif. 


St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill' . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 


San  Antonio,  Tex . 

San  Bernardino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 


San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash. 


Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 
South  Bend,  Ind . 


Spokane,  Wash . 

Springfield,  Ill.. 
Springfield,  Mo... 
Springfield,  Ohio. 


Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla. 


Toledo,  Ohio-Mich. 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C . -Md. -Va. . . 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio. 

Wichita,  Kans . 

Wilkes-Barre-Hazelton,  Pa. 

Worcester,  Mass . 

Youngs town-Warren ,  Ohio. 


2,727 

4,986 


,306 

5,546 

2,671 

2,445 

80,230 


31,467 

7,414 

15,572 

15,459 

14,999 

16,789 

38,876 

8,478 

98,261 

30,286 

57,421 

4,880 

21,045 

18,343 

6,946 

6,800 

15,830 

5,155 

16,774 

23,208 

2,994 

56,346 

4,091 

13,387 

23,598 

22,990 

41,382 

77,803 

33,448 

3,725 

5,030 

35,918 

4,955 

3,778 

3,256 

(3) 

8,985 

3,863 

5,428 

4,072 

6,785 
11 ,054 
9,389 
30,133 


4,508 

4,823 

10,948 

'11,702 

4,147 

3,569 

85,247 

4,163 

2 2 , 908 


See  footnotes 


end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  March  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Jan. 

|  Feb. 

Mar. 

Mar. 

April 

385 

351 

669 

455 

447 

1,776 

1,731 

2,349 

2,365 

2,472 

1,064 

1,05 

1,413 

1,328 

1,359 

2,850 

2 , 53* 

3,360 

3,380 

3,424 

7,739 

7,61' 

9,107 

9,891 

10,646 

2,010 

ri , 906 

2,341 

2,209 

2,248 

1,695 

1 , 62fr 

2,282 

2,268 

2,337 

3,243 

2,945 

3,846 

*3,442 

3,441 

954 

91f- 

1 ,209 

(*) 

(‘) 

3,790 

3,526 

4,679 

5,234 

5,687 

1,114 

1,021 

1,391 

1,264 

1,322 

1,535 

1,344 

1,699 

21 ,287 

*1,692 

1,712 

1,554 

2,252 

2,344 

2,396 

2,521 

2 , 549 

3,412 

3,084 

3,363 

‘'947 

*924 

*1,240 

*1,103 

*1,120 

1,062 

955 

1,248 

1,153 

1,118 

1,262 

1,383 

1,806 

1,724 

1,741 

1,736 

1,536 

2,236 

2,149 

2,047 

6,519 

26 , 065 

*7,765 

7,653 

7,543 

6,752 

6,350 

7,284 

9,014 

9,539 

U3j 

760 

1,086 

1  ,063 

1,102 

9,933 

10,042 

11,842 

11,254 

10,984 

1,317 

1,361 

1,768 

1 , 600 

1,638 

121,143 

L07 ,6il 

123,214 

1 16,768 

126,827  l 

5,947 

6,815 

6,955 

7,104 

7,033 

1,935 

1,847 

2,349 

2,  173 

2,311 

7,075 

6,424 

8,404 

8,158 

8,343 

1,345 

1,399 

1,892 

1,335 

<*) 

1,933 

1,993 

2,818 

2,722 

2,818 

6,779 

6,057 

7,725 

7,518 

7,874 

1,218 

1,065 

1,571 

1  ,664 

1,806 

783 

814 

1,044 

985 

1,034 

1,173 

1,125 

1,597 

1,430 

1,440 

*1,773 

21 , 664 

*2,405 

*2,437 

*2,737 

1,302 

1,269 

1 , 61 2 

1,428 

1,634 

2,634 

2,561 

3 , 250 

3,024 

3,063 

5,905 

5,046 

6,392 

7,457 

7,669 

1,076 

1,070 

1,516 

1,406 

1,565 

12,591 

11,786 

15,320 

16,076 

16,519 

7,392 

,8,009 

9,750 

9,000 

9,488 

16,620 

13,876 

17,091 

17,559 

17,428 

15,945 

15.253 

19,226 

18,601 

17,910 

2,101 

2,671 

*2,691 

2,962 

4,181 

**4,174 

4,857 

4,918 

5,057 

874 

776 

994 

710 

722 

409 

505 

526 

505 

465 

1,575 

1,630 

2,167 

2,011 

1,923 

2,084 

1,841 

2,437 

2,329 

2,531 

4,770 

4,174 

5,497 

5,725 

6,012 

12,158 

11,849 

13,482 

13,723 

14,381  1 

23,165 

22,390 

25,954 

26,479 

27,480  2 

8,110 

6,636 

8,266 

7,949 

8,930 

7,984 

5,884 

7,394 

6,486 

7,456 

3,226 

2,727 

3,607 

3,533 

3,573 

13,040 

10,868 

14,783 

13,708 

14,659  1 

11,291 

10,010 

12,718 

12,945 

13,499  1 

6,567 

6,192 

7,769 

7,942 

8,736 

22,012 

20,081 

26,433 

23,664 

24,612  2 

2,373 

2,299 

2,965 

2,671 

2,724 

33,338 

30,143 

42,809 

41,056 

44,593  4 

3,657 

3,365 

4,824 

4,564 

4,742 

32,627 

30,913 

42,406 

40,639 

43,412  4 

13,382 

12,290 

15,035 

13,526 

14,098  1 

2,631 

2,463 

3,597 

3,384 

3,475 

10,584 

10,374 

14,428 

15,074 

16,686  1 

12,818 

11,375 

14,738 

4,165 

14,894  *1£ 

1,111 

992 

1,455 

1,453 

1,442 

29,917 

30,941 

37,371 

36,358 

37,112  3f 

10,844  * 

35,089 

44, 712  ' 

4,387 

*48,457  *5C 

57,102 

56 , 062 

80,091 

5,294 

81,562  8C 

13,511 

14,324 

17,422 

6,869 

17,575  It 

L9, 830 

18,005 

22,499 

.1 ,928 

21,864  2C 

9,142 

18,059 

22,397 

2,498 

24,172  26 

6,768 

6,152 

8,103 

7,644 

8,363 

Percent  change 


Mar.  1974 
f  rora- 


June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

Mar 

197C 

Feb. 

1974 

>3  509 

502 

552 

522 

515 

610 

798 

<4  2,828 

2,453 

2,685 

2,617 

2,494 

3,093 

4,734 

3  1,449 

1,401 

1,681 

1,480 

1,511 

1,688 

2,380 

1  3,756 

3,214 

3,476 

3,619 

3,728 

4,932 

6,985 

1  10,589 

9,117 

9,951 

10,712 

10,268 

12,744 

17,260 

-( 

+  20 

0  2,718 

2,254 

2,328 

2,684 

2,613 

2,711 

4,091 

+  ( 

+  23 

6  2,619 

2,219 

2,471 

2,272 

2,408 

3,110 

4 , 325 

+  1 

2  3,557 

3,385 

3,553 

3,141 

3,282 

3,659 

5,919 

+15 

+  31 

)  (‘) 

938 

1  ,012 

1,415 

1,226 

1,507 

2,235 

r 

+  32 

2  6,152 

5,184 

5,702 

5,082 

5,283 

6,066 

8,869 

-11 

+  33 

4  1,588 

1,401 

1,619 

1,543 

1,531 

1,760 

2,358 

+  1C 

6  *  1 , 804 

1,872 

2,049 

1,882 

1,867 

2,197 

3,535 

*+32 

+  26 

9  2,552 

2,318 

2,389 

2,241 

2,444 

3,289 

5,019 

-4 

+  45 

1  3,352 

2,894 

3,444 

3,207 

3,467 

4,976 

7,538 

>11 

k  *1,234 

*1,188 

*1,262 

*1,239 

*1,247 

1,526 

*2,083 

*+12 

+  34 

o  1,267 

1,289 

1,536 

1,326 

1,316 

1  ,573 

2,315 

>8 

+  31 

2  1,817 

1,798 

2,072 

1,786 

2,013 

2,327 

3,227 

+5 

8  2,432 

2,  122 

2,541 

2,307 

2,193 

2,757 

4,052 

+  4 

>46 

6  8,240 

7,671 

*8,034 

*7,955 

*8,087 

*9,377 

*13,620 

+  1 

>28 

7  8,998 

8,140 

8,602 

7,797 

8,996 

10,585 

14,291 

-19 

+15 

1,074 

1,011 

1,144 

1,121 

1 , 150 

1,426 

1,836 

+2 

>43 

11,589 

10, 168 

11,393 

11,581 

13,492 

14,906 

18,425 

+5 

+18 

1,881 

1,709 

2,097 

2,042 

2,078 

2,  187 

2,951 

+11 

+  30 

138,637 

110,208 

144,844 

133,928 

146,794 

170,914 

246,825 

+6 

*14 

7,326 

6,088 

6,499 

7,404 

7,567 

8,813 

13,291 

-2 

+2 

2,655 

2,389 

2,536 

2,558 

2,587 

3,193 

4,531 

+  8 

+27 

8,610 

9,161 

9,240 

7,948 

8,  188 

9,547 

1 4 , 807 

+  3 

+  31 

1,818 

1,592 

1,857 

1,643 

1,772 

2,271 

3,594 

+  42 

+  35 

3,426 

2,778 

3,115 

2,733 

2,887 

3,798 

5,215 

+  4 

+  41 

8,281 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

+3 

+  28 

1,972 

*1,716 

1,959 

1,907 

1,922 

2,419 

3,323 

-6 

+  48 

1 , 177 

1,086 

1,186 

1 , 104 

1,237 

1,593 

*2,331 

+6 

+  28 

1,598 

1,397 

1,588 

1,575 

1  ,665 

2,214 

2,921 

+12 

+  42 

3,010 

2,578 

3,242 

2,819 

2,795 

*3, 153 

4,617 

-1 

+  45 

1,908 

1,956 

2,054 

1,896 

1,811 

2,068 

2,908 

+13 

+  27 

3,533 

3,113 

3,731 

3,241 

3,665 

4,416 

5,872 

+7 

*27 

7,125 

6,502 

6,644 

6,985 

7,543 

9,312 

13,096 

-14 

1,603 

1,477 

1,568 

1,444 

1,561 

i  ,823 

2,728 

+8 

16,423 

14,150 

16,050 

15,256 

17,454 

20, 182 

25,916 

-5 

9,963 

8,629 

10,208 

10,214 

10,781 

12,451 

15,981 

+8 

+22 

17,700 

17,318 

19,221 

17,564 

17,864 

21,400 

30,063 

18,345 

17,441 

22,082 

19,834 

20,579 

24,653 

36,467 

+3 

2,877 

2,684 

2,900 

2,582 

2,856 

3,361 

4,887 

*-l 

5,219 

4,678 

5,017 

5,155 

5,436 

6,742 

9,108 

-1 

+16 

762 

820 

899 

770 

780 

1,342 

1,758 

+  40 

*28 

507 

491 

576 

503 

555 

561 

796 

+  4 

2,096 

2,095 

2,348 

2,352 

2,375 

2,533 

3,648 

+  8 

+  33 

2,501 

2,204 

2,388 

2,530 

2,571 

3,439 

5,043 

+5 

+32 

5,234 

4,353 

4,908 

5,233 

6,355 

7,639 

9,214 

13,859 

11,795 

13,611 

15,270 

15,921 

20.491 

27,468 

-2 

26,671 

23,961 

27,319 

24 , 980 

30,149 

35,788 

46,445 

-2 

+16 

6,891 

7,800 

8,658 

8,745 

10,256 

11,475 

14,228 

+  4 

+  25 

8,504 

7,391 

7,219 

7,416 

8,316 

10,743 

14,805 

+  14 

+  26 

3,400 

4,184 

3,576 

3.310 

3,560 

4,349 

6,910 

+2 

+32 

11,736 

11,712 

11,871 

14,735 

15,905 

21,831 

25,474 

+  8 

+36 

13,306 

10,197 

12, 150 

13, 108 

13,778 

18,317 

21,469 

-2 

+  27 

7,627 

6,696 

7,028 

7,322 

8,760 

9,452 

13,602 

-2 

+  25 

26,373 

25,719 

26,914 

24,576 

25,248 

30 , 668 

48,338 

+12 

2,853 

2,912 

3,526 

3,171 

3,298 

3,688 

5,466 

+11 

48,934 

39,488 

44,237 

47,231 

48,564 

59,427 

90,224 

+  4 

+42 

5,  188 

4,413 

5,052 

4,553 

4,928 

6,020 

9,142 

+  6 

49.831 

40,978 

42,638 

42,291 

46,086 

50,826 

71,707 

+  4 

+37 

15,622 

15,518 

16,584 

14,911 

15,898 

19, 169 

28,994 

*11 

3,686 

3,368 

4,122 

3,577 

4,012 

5,166 

7,249 

16,668 

13,655 

16,527 

16,429 

16,588 

23,350 

31,086 

16,814 

14,266 

15,021 

16,290 

16,707 

21,068 

31,098 

1,560 

1,567 

1,657 

1,456 

1,508 

1,813 

2,449 

0 

39,004 

33,741 

38,450 

38,252 

43,073 

47,708 

62,678 

+3 

+  21 

*54,471  2 

43,662 

*46,577  * 

51,635 

*52,652 

*66,792  ' 

02,601 

+1 

82,223 

68,473 

75,420 

83,526 

86,628 

15,355 

66,955 

18,302 

15,623 

18, 151 

18,103 

19,497 

22,371 

29,798 

24,733 

22,080 

23,148 

23,013 

24,889 

28,712 

42,850 

+  3 

27,595 

22,046 

22,941 

25 , 650 

26,330 

32,214 

50,195 

8,820 

7,477 

7,745 

7,964 

8,964 

9,768 

14,085 

+6 

+32 

3  mos . 
1974 
from 
3  mos . 
1973 


CITIES 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn. 
Rochester,  N.Y. . 

Rome ,  Ga . 

St.  Louis ,  Mo. . . 
St.  Paul,  Minn.. 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 
Walla  Walla,  Wash.... 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md... 
Boston,  Mass.... 
Chicago,  Ill.... 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Ph i 1 ade 1 ph i a ,  Pa . . . 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 
Bristol -Kingsport- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland -Hagers town,  Md... 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fai rmont -Morgan  town,  W.  Va. . 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif. 


1,104 

11,779 

1,881 

37,428 

7,774 


3,436 
7 , 335 
1,560 
17,509 
9,723 


2,931 
4 , 800 
775 
547 
2,089 
2,434 


9,263 


,426 

3,611 


9,794 


8,709 


+  26 
+3 
+3 


+3 

+15 

(*) 


*+32 

-3 

+10 

*+4 


+7 

+2 

-11 


+5 

+14 


+12 

-12 

+10 


-1 
+3 
*+2 
+5 
+44 
+  23 
+12 
+6 


+10 

+2 

+5 


+5 

-1 


-1 

+7 

+6 

+3 

-3 

+4 


in  this  report.  They  are  Included  mai1  °Tder.  tirms  are  excluded  from  the  department  store  statistics  shown 

rRevised. 


- -  - -  hib  ueparimeni  store  statistic 

for  mail  order  houses  (department  store  merchandise)  published  in  the  Monthly  Retail  Trade  Report. 


available  M^elle  Data  are  sho»"  response  Is  below  the  usual  standard  for  publication. 
Counties  * N  Y  The  combination  a  fo™erl5r  lnclude<1  ln  ‘»e  New  York,  N.Y.  SMSA.  includes  New  York  City,  Hoc 
Management"  and  B^get  Nassau-Suffolk  SMSA  will  result  in  the  New  York, 


^Revised  figures  not 
York  City,  Rockland  and  Westchester 
N.Y.  SMSA  as  previously  defined  by  the  Office  of 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  March  1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Akron ,  Ohio ....  . .  •  • 

Albany-Schenectady-Troy ,  N.Y... 

Albuquerque,  N.  Mex . . 

Anaheim-Santa  Ana-Garden  Grove, 


Asheville ,  N .C. . .  . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore ,  Md .  • 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston ,  Mass 
Buffalo,  N . Y . . . . 
Canton,  Ohio. . . . 


Cedar  Rapids,  Iowa... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky . -Ind . 

Cleveland,  Ohio. . . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


npratur,  Til. 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorehead ,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary- Hammond -East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Number 

of 

stores 


Greensboro-Winston-Salem-High  Point,  N.C 

Hartford  ,  Conn . . 

Honolulu,  Hawaii . .  .  . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich.  . 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa.. . 

Lansing,  Mich . 

Lexington,  Ky . . .  . 


Lincoln,  Nebr . . 

Little  Rock-North  Little  Rock,  Ark. 

Los  Angeles-Long  Beach.  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


STANDARD  METRPOPLITAN 
STATISTICAL  AREA — CON. 


Lynchburg ,  Va ..... . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami ,  Fla . .  . . 


Numbe  r 
of 

stores 


Milwaukee,  Wis .  ... 

Minneapolis-St .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala.  . 


17 

5 

14 

32 

95 

66 

16 

12 

17 

15 

16 

220 

51 
R2 
12 

35 

9 

72 

48 

7 

52 


Muncie,  Ind . 

Muskegon-Muskegon  Heights, 

Nassau-Suf folk,  N.Y.1 . 

New  Orleans,  La . 


New  York,  N.Y . 

Newark,  N.J . 

Newport  News-Hampton ,  V 
Norfolk-Portsmouth,  Va. 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . .  . 

Paterson-Clif ton-Passaic , 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburg.  Pa . 


Portland,  Maine.. . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I. -Mass. 

Raleigh,  N.C . .  .  .  .  ■ 


Pa. 


Reading, 
Richmond ,  Va .  . 

Roanoke,  Va.  .. 
Rochester,  N.Y. 


Sacramento >  Calif#. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . . ;  '  ' 

San  Bemardino-Riverside-Ontario,  Calif. 
San  Diego,  Calif .  . . 


49 

21 

12 

16 

14 

10 

16 

217 

45 

8 


San  Francisco-Oakland ,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . .  . 


Seattle-Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.  . . 
Springfield,  Ill. 
Springfield,  Mo. 


Springfield,  Ohio. 
Stockton ,  Calif . . 
Syracuse ,  N.Y .... . 
Tacoma,  Wash. . 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N. J. . . . . . 

Tucson,  Ariz. . 


Tulsa,  Okla . 

Utica- Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


Wheeling,  W.  Va . -Ohio  .  .  . . 

Wichita.  Kans . 

Wilkes-Barre-Hazleton,  Pa. 
Worcester,  Mass . 

Youngstown-Warren,  Ohio... 


51 

55 

10 

12 

7 

5 

68 

21 

81 

35 

17 

38 

30 

24 

27 


13 

123 

47 


12 

27 

31 

13 

10 

22 

15 

31 

29 

8 

78 

7 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham ,  Wash . . . 
Bridgeport,  Conn.  . 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . . 

Gary.  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

0k land ,  Calif . 

Paducah,  Ky . 

Parkersburg.  W.  Va . 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 

Rochester,  Minn.... 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho. . . . 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore ,  Md . .  . 
Boston ,  Mass ... 
Chicago,  Ill ... . 
Cleveland,  Ohio. 


10 

10 

26 

13 

53 

44 


19 

12 

11 

91 

10 

8 

14 

19 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 
Pittsburgh,  Pa. ... . 
Washington,  D.C. . . . 


Number 

of 

stores 


MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . . 

Boston  SMSA ,  excluding  CBD.  . 

Briston-Kingsport- Johnson  City,  Tenn.-Va 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumber land -Hagers town,  Md . . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


CBD. 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl 

Ramsey  County,  Minn . 

San  Fernando  Valley.  Calif. 
Westchester  County,  N.Y... 
Westside  Los  Angeles,  Calif 


6 

12 


6 

12 

14 

4 

5 
5 

51 


4 

4 

5 
5 

4 

7 

5 
4 

18 

9 

13 

17 

8 

10 

4 

4 

5 

6 


91 

14 

53 

17 
12 
26 
27 

5 

25 

43 

119 

18 
24 
23 

9 


■includes  Nassau  and  Suffolk  Countries  formerly  Included  in  the  New  York,  NY.  SMSA 
N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  ew  or 
and  Budget . 


2 Includes  New  York  City,  Rockland  and  Westchester  Counties, 
N  ?  SM^A  Z  previously  defined  by  the  Office  of  Management 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total.. 

Food  group . . . 

Grocery  stores . 

Eating  and  drinking  places . . 

General  merchandise  group  with  nonstores, 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods 

general  merchandise  stores . 

Department  stores . .  . . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . . . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . . . 

Passenger  car  dealers4 . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group . 

General  merchandise  group  with  nonstores., 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . 

Department  stores  and  dry  goods, 

general  merchandise  sotres . . 

Department  stores . . 

Apparel  group. . . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . . . 

lumber  and  other  building  materials 

dealers3 . . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group............. 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group. . 

Tire,  battery,  accessory  dealers........ 

See  footnotes  at  end  of  table. 


(Millions  of  dollars) 


Percent 

1974 

1973 

change 
Mar.  1974 

from — 

Jan. 

|  Feb. 

|  Mar.  1 

Mar. 

J  Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Mar. 

1973 

Feb. 

1974 

D 

ata  NOT 

ADJUSTED 

for  seasonal  variations  and  holiday  dif 

ferences 

2 

25 , 994 

25,709 

25,602 

23,655 

23,957 

24,547 

24,712 

24,353 

24,582 

24,762 

25,272 

25,752 

27,038 

+8 

0 

8,138 

17,856 

8,023 

17,636 

8,227 

17,375 

7,910 

15,745 

8,065 

15,892 

8,367 
16, 18C 

8,541 

16,171 

8,452 

15,901 

8,592 

15,990 

8,601 

16,161 

8,674 

16,598 

8,446 

17,306 

8,520 

18,518 

44 

+10 

+3 

-1 

287 

211 

202 

13,348 

277 

204 

196 

13,107 

274 

206 

205 

12,853 

278 

211 

202 

11,629 

288 

217 

201 

11,664 

293 

220 

187 

11,690 

295 

221 

189 

11,798 

29C 

217 

176 

11,778 

298 

227 

184 

11,924 

280 

208 

193 

12,074 

269 

203 

215 

12,366 

276 

202 

224 

12,886 

301 

225 

234 

13,893 

-1 

-2 

+1 

+11 

-1 

+1 

+5 

-2 

12,783 

12,519 

12,287 

11,023 

11,080 

11,111 

11,245 

11,219 

11,347 

11,491 

11,796 

12,299 

13,348 

+11 

-2 

10,347 

9,483 

10,055 

9,224 

9,852 

9,020 

8,768 

8,016 

8,810 

8,069 

8,844 

8,072 

8,962 

8,176 

8,918 

8,140 

9,056 

8,273 

9,  198 
8,392 

9,449 

8,646 

9,853 

9,031 

10,769 

9,879 

+12 

+13 

-2 

-2 

1,871 

1,550 

649 

2,816 

2,094 

1,914 

622 

534 

1,853 

1,444 

608 

2,688 

2,020 

1,846 

577 

500 

1,835 

1,393 

585 

2,672 

1,996 

1,827 

580 

500 

1,702 

1,357 

562 

2,645 

1,951 

1,793 

616 

535 

1,712 

1,372 

563 

2,675 

1,959 

1,803 

638 

548 

1,706 

1,358 

561 

2,693 

1,967 

1,806 

639 

560 

1,708 

1,353 

574 

2,679 

1,955 

1,777 

639 

564 

1,720 

1,348 

570 

2,696 

1,999 

1,832 

610 

521 

1,715 

1,344 

559 

2,753 

2,025 

1,851 

634 

543 

1,724 

1,384 

583 

2,769 

2,045 

1,860 

630 

541 

1,783 

1,388 

589 

2,725 

2,016 

1,824 

618 

534 

1,864 

1,491 

628 

2,709 

2,025 

1,846 

592 

504 

1,919 

1,708 

697 

2,927 

2,175 

1,981 

652 

555 

+8 

+3 

44 

+1 

+2 

+2 

-6 

-7 

-1 

-4 

-4 

-1 

-1 

-1 

+1 

0 

2,252 

2,309 

2,447 

2,277 

2,422 

2,624 

2,749 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+7 

46 

1,636 

2,283 

1,081 

995 

1,118 

367 

1,657 

2,316 

1,087 

999 

1,136 

365 

1,741 
2,342 
1,  107 
1,013 
1,147 
368 

1,641 

2,272 

1,136 

1,045 

1,037 

363 

1,740 

2,269 

1,120 

1,025 

1,050 

377 

1,886 

2,318 

1,143 

1,050 

1,076 

397 

1,983 

2,390 

1,172 

1,078 

1,130 

386 

1,990 

2,341 

1,142 

1,051 

1,114 

386 

2,047 

2,339 

1,113 

1,019 

1,142 

387 

1,958 

2,352 

1.132 
1,039 

1.133 
378 

1,957 

2,473 

1,197 

1,108 

1,184 

387 

1,874 
2,435 
1,  195 
1,105 
1,155 
386 

1,727 

2,344 

1,100 

1,012 

1,156 

374 

48 

+3 

-3 

-3 

+11 

-A 

+5 

+1 

+2 

+1 

+1 

+1 

10,012 

9,958 

10,171 

9,441 

9,705 

10,195 

10,205 

9,823 

9,948 

10,047 

10,260 

10,337 

10,445 

+8 

+2 

4,932 

5,080 

4,938 

5,020 

5,115 

5,056 

4,829 

4,612 

4,981 

4,724 

5,219 

4,976 

5,385 

4,820 

5,320 

4,503 

5,450 

4,498 

5,457 

4,590 

5,501 

4,759 

5,356 

4,981 

5,180 

5 , 265 

+6 

+10 

44 

+1 

273 

1,360 

261 

1,242 

260 

1,254 

264 

1,154 

274 

1  ,  173 

27  9 
1,173 

279 

1,133 

277 

1,082 

285 

1,133 

270 

1,202 

255 

1,226 

263 

1,318 

288 

1,477 

-2 

+9 

0 

+1 

1,195 

1,067 

1,073 

985 

1,001 

1,002 

984 

935 

974 

1,042 

1,055 

1,143 

1,324 

48 

+1 

1,144 

978 

900 

941 

676 

1,018 

868 

827 

912 

669 

1,023 

863 

804 

916 

664 

935 

788 

826 

847 

614 

945 

794 

822 

849 

616 

946 

785 

811 

842 

604 

937 

777 

808 

867 

627 

891 

728 

786 

894 

655 

915 

755 

783 

918 

674 

984 

818 

816 

932 

679 

998 

841 

831 

929 

683 

1,086 

926 

876 

958 

700 

1,272 

1,099 

1,011 

1,011 

732 

+9 

+10 

-3 

+8 

+8 

0 

-1 

-3 

0 

-1 

2,088 

2,156 

2,292 

2,127 

2,267 

2,453 

2,572 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+8 

46 

1,560 

1,370 

855 

358 

1,592 

1,372 

861 

358 

1,676 

1,398 

877 

361 

1,579 

1,389 

885 

372 

1,681 

1,397 

868 

367 

1,812 

1,434 

894 

387 

1,907 

1,468 

917 

376 

1,917 

1,419 

887 

374 

1,974 

1,427 

909 

375 

1,882 

1,452 

936 

367 

1,885 

1,519 

948 

377 

1,811 

1,495 

942 

377 

1,660 

1,390 

863 

365 

46 

+1 

-1 

-3 

+5 

+2 

+2 

+1 

15,982 

15,751 

15,431 

14,214 

14,252 

14,352 

14,507 

14,530 

14,634 

14,715 

15,012 

15,415 

16,593 

49 

-2 

3,206 

12,776 

3,135 

12,616 

3,112 

12,319 

3,081 

11,133 

3,084 

11,168 

3,148 

11,204 

3,156 

11,351 

3,132 

11,398 

3,142 

11,492 

3,144 

11,571 

3,173 

11,839 

3,090 

12,325 

3,340 

13,253 

+1 

+11 

-1 

-2 

11,988 

11,865 

11,599 

10,475 

10,491 

10,517 

10,665 

10,696 

10,791 

10,872 

11,140 

11,568 

12,416 

+11 

-2 

11,588 

11,452 

11,214 

10,038 

10,079 

10,109 

10,261 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+12 

-2 

9,203 

8,505 

650 

1,875 

1,418 

398 

9,037 

8,356 

617 

1,777 

1,351 

371 

8,829 

8,157 

589 

1,756 

1,332 

368 

7,833 

7,228 

531 

1,798 

1,337 

422 

7,865 

7,275 

550 

1,826 

1,343 

444 

7,898 

7,287 

547 

1,851 

1,363 

435 

8,025 

7,399 

545 

1,812 

1,328 

431 

8,027 

7,412 

562 

1,802 

1,344 

410 

8,141 

7,518 

561 

1,835 

1,351 

429 

8,214 

7,574 

568 

1,837 

1,366 

419 

8,451 

7,805 

557 

1,796 

1,333 

409 

8,767 

8,105 

615 

1,751 

1,325 

376 

9,497 

8,780 

697 

1,916 

1,443 

415 

+13 

+13 

+11 

-2 

0 

-13 

-2 

-2 

-5 

-1 

-1 

-1 

164 

913 

714 

153 

944 

742 

155 

944 

739 

150 

883 

660 

155 

872 

654 

171 

884 

669 

177 

922 

702 

174 

922 

698 

169 

912 

694 

174 

900 

693 

176 

954 

733 

153 

940 

717 

163 

954 

740 

+3 

+7 

+12 

+1 

0 

0 

16 


Table  11.  Estimated  End- 


of-Month  Accounts  Receivable,  Charge  and  Installment,  lor  all  Retail  Stores. 
United  States,  by  Kind  of  Business— Continued 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . . 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . . . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


J  an .  I  Feb . 


May 


July 


Sept. 


Oct. 


Nov. 


Dec. 


Percent 
change 
Mar.  1974 
from — 


Mar. 

1973 


Feb. 

1974 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . . . 

Passenger  car  dealers  (f ranchised ) . 

Gasoline  service  stations . . . 


25,534 

8,351 

17,183 

294 

12,740 


12,198 

8,954 

1.817 
1,452 

608 

2,725 

2,042 

1,862 

602 

517 

2,539 

1.818 
2.385 
1,028 
1,178 

373 


10,223 

5,208 

5,015 


1 ,141 
885 
845 
934 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


2,373 


‘Preliminary  estimates,  see  Explanatory  Material,  page  24. 

“Accounts  receivable  data  contain  no  significant  trading  day  differences. 

“Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores, 
‘includes  both  franchised  and  nonf ranchised  car  dealers. 


26,015  2 

6,036 

- 1 

24 ,106 

24,232 

24,665 

24,790 

24,869 

25,064  |  24,943 

25,341 

25,449 

25,375 

+8 

0 

8,417 

17,598 

8,551 

7,485 

8,205 

15,901 

8,276 

15,956 

8,467 

16,198 

8,383 

16,407 

8,394 

L6,475 

8,482 

L6 , 582 

8,352 

16,591 

8,397 

16,944 

8,345 

17,104 

8,351 

17,024 

+4 

+10 

+2 

-1 

285 

13,122 

278 

3  ,117 

282 

11,931 

286 

11,987 

296 

12,060 

296 

12,121 

283 

12,163 

292 

12,198 

289 

12,215 

276 

12,517 

274 

12,633 

283 

12,519 

-1 

+10 

-2 

0 

12,540 

9,168 

2,544 

9,135 

11,323 

8,153 

11,407 

8,223 

11,483 

8,246 

11,575 

8,395 

11,598 

8,452 

11,611 

8,535 

11,610 

8,603 

11,937 

8,854 

12,020 

8,934 

12,014 

8,818 

+11 

+12 

0 

0 

1  ,836 

1  ,476 
625 
2,685 
2,015 

1 ,839 
574 

49R 

1  ,830 

1  ,415 
587 
2,724 
2,013 

1  ,838 
609 
527 

1,702 

1,400 

573 

2,694 

1,979 

1,813 

640 

560 

1,709 

1,397 

561 

2,742 

1,981 

1,814 

668 

582 

1,713 

1,403 

583 

2,795 

2,018 

1,839 

684 

602 

1,738 

1,421 

627 

2,756 

1,988 

1,799 

673 

596 

1,779 

1,443 

637 

2,805 

2,053 

1,883 

648 

542 

1,775 

1,434 

607 

2,813 

2,043 

1,873 

650 

550 

1,768 

1,422 

591 

2,750 

2,068 

1,898 

611 

528 

1,805 

1,404 

578 

2,698 

2,023 

1,839 

596 

509 

1,824 

1,423 

591 

2,666 

2,005 

1,831 

584 

497 

1,814 

1,431 

577 

2,714 

2.045 

1,853 

584 

506 

+8 

+1 

+2 

+1 

+2 

+1 

-5 

-6 

0 

-4 

-6 

+1 

0 

0 

+6 

+6 

2,630 

2,683 

2,483 

2,544 

2,632 

2,603 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+8 

+2 

1  ,877 
2,354 

1  ,005 

1  ,177 
372 

1  ,928 
2,359 
1,007 

1  ,181 
373 

1,795 

2,293 

1,040 

1,073 

387 

1,832 

2,270 

1,028 

1,063 

385 

1,924 

2,292 

1,046 

1,064 

388 

1,901 

2,282 

1,038 

1,067 

376 

1,893 

2,295 

1,041 

1,060 

376 

1,881 

2,363 

1,054 

1,122 

390 

1,778 

2,362 

1,047 

1,126 

377 

1,790 

2,440 

1,080 

1,172 

377 

1,797 

2,428 

1,091 

1,162 

382 

1,808 

2,361 

1.026 

1,163 

384 

+7 

+3 

-3 

+10 

-4 

+3 

0 

0 

0 

0 

10,405 

10,493 

9,800 

9,785 

10,040 

9,995 

9,897 

10,037 

9,988 

10,090 

10,183 

9,991 

+7 

+1 

5,298 

5,107 

5,401 

5,092 

5,099 

4,701 

5,167 

4,618 

5,251 

4,789 

5,218 

4,777 

5,221 

4,676 

5,302 

4,735 

5,192 

4,796 

5,214 

.4,876 

5,246 

4,937 

5,170 

4,821 

+6 

+8 

+2 

0 

1  ,299 

1  ,346 

1,275 

1,233 

1,219 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+6 

+4 

1,122 

878 

860 

931 

671 

1 ,159 
896 
825 

943 

669 

1,101 

845 

875 

878 

627 

1,059 

815 

835 

892 

635 

1,051 

825 

840 

885 

633 

1,008 

822 

853 

886 

641 

996 

803 

851 

922 

672 

1,015 

824 

842 

925 

677 

1,055 

867 

823 

920 

680 

1,066 

873 

821 

907 

672 

1,072 

877 

830 

934 

684 

1,043 

843 

829 

912 

682 

+5 

+6 

-6 

+7 

+7 

+3 

+2 

-4 

+1 

0 

2,478 

2,519 

2,330 

2,394 

2,465 

2,429 

2,404 

2,422 

2,335 

2,353 

2,334 

2,335 

+8 

+2 

1  ,811 

1 ,397 
862 

365 

1  ,852 

1  ,408 
871 

364 

1,728 

1,404 

883 

374 

1,771 

1,391 

859 

374 

1,841 

1,405 

884 

375 

1,823 

1,399 

879 

364 

1,817 

1,408 

885 

365 

1,806 

1,464 

900 

371 

1,709 

1,455 

889 

371 

1,729 

1,475 

924 

369 

1,741 

1,482 

932 

375 

1,735 

1,411 

874 

376 

+7 

0 

-1 

-3 

+2 

+1 

+1 

0 

15,610 

15,543 

14,306 

14,447 

14,625 

14,795 

14,972 

15,027 

14,955 

15,251 

15,266 

15,384 

+9 

0 

3,119 

12,491 

3,150 

12,393 

3,106 

11,200 

3,109 

11,338 

3,216 

11,409 

3,165 

11,630 

3,173 

11,799 

3,180 

11,847 

3,160 

11,795 

3,183 

12,068 

3,099 

12,167 

3,181 

12,203 

+1 

+11 

+1 

-1 

11 ,823 

11,771 

10,656 

10,754 

10,841 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+10 

0 

11 ,418 
8,290 
616 
1  ,754 
1  ,344 
359 
957 
759 

11  ,385 
8,239 
590 
1,781 
1  ,344 
379 

951 

753 

10,222 

7,308 

525 

1,816 

1,352 

431 

889 

673 

10,348 

7,408 

562 

1,850 

1,346 

462 

879 

658 

10,432 
7,421 
563 
1,910 
- 1,385 
470 
887 
662 

10,567 

7,573 

568 

1,870 

1,347 

466 

883 

663 

10,602 

7,649 

592 

1,883 

1,381 

433 

887 

668 

10,596 

7,711 

592 

1,888 

1,366 

440 

899 

680 

10,555 
7,736 
599 
1 , 83C 
1,388 
40£ 
907 
69: 

10,871 

7,981 

583 

1,791 

1,351 

396 

965 

747 

10,948 

8,057 

593 

1,732 

1,321 

372 

946 

72S 

_ 

10,971 

7,975 

602 

1,802 

1,363 

385 

950 

737 

+11 

+13 

+12 

-2 

-1 

-12 

+7 

+12 

0 

-1 

-4 

+2 

0 

+6 

-1 

-1 

Table  12.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  Organizations  Operating 

11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total.... 

Nondurable  goods  stores,  total. 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without,  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.., 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . . 

Furniture  and  appliance  group . 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group............ 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Departmen t  stores . . 

Apparel  group . 

Furniture  and  appliance  group . . 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


14,565 

1,903 

12,662 


11,224 

8,364 

586 

688 

760 


1,906 

489 

1,417 


735 

632 

174 

26 


14,867 


1,881 

12,986 


11,551 

8,561 

602 

656 

752 


491 

,405 


605 

178 

26 


12,659 

1,414 

11,245 

10,781 


10,489 

7,732 

412 

662 


12,971 

1,390 

11,581 

11,155 


10,857 

7,956 

424 

630 


1,941 

12,934 

11,770 


11,358 

8,516 

574 

684 

742 


1,921 

527 

1,394 


714 

624 

159 

27 


12,954 

1,414 

11,540 

10,940 


10,644 

7,892 

415 

657 


13,576 

1,877 

11,699 

10,831 


10,392 

7,575 

556 

703 

679 


529 

1,275 


654 

565 

183 


11,772 

1,348 

10,424 


9,738 

7,010 

373 

664 


13,718 

1,880 

11,838 

10,942 


10,530 

7,637 

562 

711 

675 


542 

,258 


644 

553 

151 

37 


11,918 

1,338 

10,580 


9,886 

7,084 

411 

674 


1,981 

11,897 


11,029 


10,623 

7,667 

576 

751 

671 


568 

,240 


654 

560 

162 

36 


1,413 

10,657 


9,969 

7,107 

414 

715 


14,059 

14,136 

14,135 

14,109 

14,366 

14,524 

14,374 

1,935 

1 , 901 

1,885 

1,889 

1,905 

1,848 

12,124 

12,235 

12,250 

12,220 

12,461 

12,676 

12,470 

11,147 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

10,773 

10,745 

10,813 

10,770 

11,003 

11,088 

7,816 

7,888 

8,000 

8,003 

8,264 

8,355 

588 

590 

573 

568 

552 

566 

738 

723 

707 

707 

679 

663 

676 

680 

692 

710 

745 

749 

747 

1,808 

1,783 

1,779 

1,764 

1,800 

1,779 

1,784 

547 

524 

520 

499 

496 

466 

1,261 

1,259 

1,259 

1,265 

1,304 

1,313 

1,309 

735 

707 

749 

758 

763 

759 

732 

645 

616 

657 

666 

664 

659 

641 

566 

569 

581 

600 

607 

590 

571 

174 

166 

151 

148 

147 

152 

151 

35 

36 

33 

33 

29 

30 

23 

2,251 

12,353 

12,356 

12,345 

12,566 

12,745 

12,590 

1,388 

1,377 

1,365 

1,390 

1,409 

1,382 

0,863 

10,976 

10,991 

10,955 

11,157 

11,363 

11,161 

0,412 

10,423 

10,455 

10,418 

10,633 

10,746 

10,658 

0,128 

10,129 

10,156 

10,104 

10,339 

10,429 

7,250 

7,319 

7,419 

7,403 

7,657 

7,765 

7,624 

414 

424 

422 

4  20 

405 

414 

703 

687 

674 

674 

650 

633 

656 

+3 

+11 


+12 

+3 

-3 

+9 


+9 

+10 

-13 


+5 

+11 


+13 

+11 

-1 


Percent 

1974 

1973 

change 

Mar 

1974 

f  rom — 

Jan . 

1  Feb. 

Mar. 

Mar. 

I  Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Mar. 

1 S73 

Feb. 

1974 

Data  NO 

r  ADJUST 

ED  for  s 

easonal 

variations  and  h 

ollday  d 

i f  ferenc 

es2 

.  15,164 

14,926 

14,694 

13,387 

13,468 

13,574 

13,730 

13,657 

13,805 

13,925 

14,211 

14,645 

15,711 

+10 

-2 

1,882 

13,282 

1,855 

13,071 

1,865 

12,829 

1,801 

11,586 

1,846 

11,622 

1,932 

11,642 

1,969 

11,761 

1,918 

11,739 

1,928 

11,877 

1,929 

11,996 

1,929 

12,282 

1,837 

12,808 

1,917 

13,794 

+4 

+11 

+1 

-2 

12,165 

11,980 

11,765 

10,605 

10,626 

10,646 

10,761 

10,777 

10,933 

11,035 

11,291 

11,731 

12,635 

+11 

-2 

11,778 

11,581 

11,366 

10,174 

10,212 

10,239 

10,371 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+12 

-2 

9,501 

8,825 

639 

713 

720 

9,272 

8,611 

GDI 

680 

732 

9,079 

8,426 

570 

671 

727 

8,062 

7,465 

551 

696 

663 

8,088 

7,501 

550 

703 

676 

8,112 

7,509 

550 

730 

687 

8,221 

7,603 

549 

721 

716 

8,210 

7,601 

543 

692 

711 

8,365 

7,747 

533 

695 

716 

8,461 

7,835 

546 

710 

713 

8,708 

8,076 

547 

695 

735 

9,057 

8,405 

593 

658 

724 

9,848 

9,143 

665 

705 

737 

+13 

+13 

+3 

-4 

+10 

-2 

-2 

-5 

-1 

-1 

1,903 

1,842 

1,825 

1,703 

1,751 

1,787 

1,788 

1,705 

1,745 

1,785 

1,826 

1,883 

1,972 

451 

1,452 

455 

1,387 

467 

1,358 

468 

1,235 

508 

1,243 

546 

1,241 

564 

1,224 

547 

1,158 

562 

1,183 

547 

1,238 

534 

1,292 

483 

1,400 

455 

1,517 

0 

+  10 

+3 

-2 

861 

791 

776 

697 

714 

710 

690 

662 

707 

745 

765 

824 

917 

+11 

-2 

765 

690 

669 

602 

613 

609 

597 

570 

611 

647 

661 

721 

829 

+11 

-3 

725 

691 

190 

26 

650 

619 

172 

27 

628 

597 

155 

25 

568 

532 

173 

36 

573 

537 

150 

36 

568 

530 

155 

36 

563 

527 

155 

34 

538 

502 

146 

35 

564 

528 

136 

34 

601 

565 

149 

35 

614 

580 

154 

29 

675 

640 

165 

30 

789 

749 

184 

25 

+11 

+12 

-10 

-31 

-3 

-4 

-10 

-7 

13,261 

13,119 

12,869 

11,684 

11,717 

11,787 

11,942 

11,952 

12,060 

12,140 

12,385 

12,762 

13,739 

+10 

1,431 

11,830 

1,411 

11,708 

1,398 

11,471 

1,333 

10,351 

1,338 

10,379 

1,386 

10,401 

1,405 

10,537 

1,371 

10,581 

1,366 

10,694 

1,382 

10,758 

1,395 

10,990 

1,354 

11,408 

1,462 

12,277 

+5 

+11 

-1 

11,304 

11,210 

10,989 

9,908 

9,912 

9,936 

10,071 

10,115 

10,226 

10, 290 

10,526 

10,907 

11,718 

+11 

-2 

11,013 

10,911 

10,697 

9,572 

9,599 

9,630 

9,774 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+12 

-2 

8,776 

8,134 

449 

687 

8,642 

8,012 

429 

655 

8,451 

7,829 

415 

646 

7,494 

6,933 

378 

660 

7,515 

6,964 

400 

667 

7,544 

6,979 

395 

694 

7,658 

7,076 

394 

687 

7,672 

7,099 

397 

657 

7,801 

7,219 

397 

661 

7,860 

7,270 

397 

675 

8,094 

7,496 

393 

666 

8,382 

7,765 

4  28 

628 

9,059 

8,394 

481 

680 

+13 

+13 

+10 

-2 

-2 

-2 

-3 

-1 

0 

+3 


-2 

-1 

-5 

+4 


+7 

-1 


+3 
+3 
-11 
+  4 


0 

+2 


clal  banks  and  other  financial  i^titutiois  du^ingTspecif ic'month'are’not^ncl'd'Ti  ’V'  ^  e"d  °*  'he  "IOnthS  indicated-  Amounts  transferred  to  commer- 
and  year-to-year  percent  changes.  Sampling  var^bim^  ^e  Z2  in  taMe  21  """  t0'alS  bUt  d°  C°"tribdtd  *°  variations  in  the  month- to-montb 

Preliminary  estimates,  see  Explanatory  Material,  page  24 

deoonmi- _ _ *..ia  ° 


Accounts  receivable  data  cont 


ain  no  significant  trading  day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 


(Percent) 


Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

United  States,  total . 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

.  1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0.7-0. 8 

0.8 

0.2-0. 2 

0.2 

0.6 

0.9-1. 5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

4. 9-6. 7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

4.3 

Bakery  products  stores . . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0.7-2. 3 

0.8 

1.9 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3. 3 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

Drinking  places . 

3. 6-4. 6 

4.2 

3.6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0.9' 

0. 9-1.1 

1.0 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0 . 6 

Mail  order  houses  (department  store  merchandise) . 

0. 2-1.2 

0.4 

0.3-1. 2 

0.6 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys’  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5.2 

4.6 

1.3-1. 8 

Women’s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1.5 

Women’s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

2. 9-3. 6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3.7 

3.6 

3. 0-3. 5 

3.3 

1.6 

3. 4-4.3 

4.1 

3. 2-4.1 

3.7 

1.2-2. 2 

4.4 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

1.1-1. 4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3.4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

h. 9-7. 5 

6.4 

4. 7-7. 6 

6.2 

1.9-3. 2 

2.6 

6.1 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

0 . 6-1 . 0 

0.6 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0.6 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3. 4-6.1 

4.4 

1.4-2. 7 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note-  The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968.  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  tbe  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969 


‘The  ranges  of  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pages  25  and  26.) 

‘pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 

(Percent) 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

ratio1 

Range 

Median 

1. 1-2.4 

1.6 

4.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

10.5 

9.7 

Fuel  dealers,  except  fuel 

oil . 

1. 5- 3.3 

1.5- 3. 4 

2.4 

2.4 

7.2 

7.2 

Women’s  apparel,  accessory,  specialty  stores . 

2.7  n.o 

J  1 

1. 9-2.9 

2.2 

3.3 

9. 1 

2. 5-7.0 

3.8 

11.4 

12.2 

3.0-13.6 

4.8 

7.2 

8.3 

1.6-10.9 

3.5 

10.5 

2. 5-4. 4 

3.1 

4.6 

Heating,  plumbing  equipment  dealers . 

Farm  equipment  dealers . 

5  0 

11  « 

Camera,  photographic  supply 
Optical  goods  stores . 

2. 5-5. 9 

4.4 

6.6 

3. 5-4. 4 

3.8 

9.0 

2. 1-5.0 

2.6 

3.9 

Note-  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 
Dollar  volume  sales  estimates1 


0  to  3.5 #,  B  =  3.6  to  7.0%,  C=  7.1  to  10.5# 


Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 
a  =  0  to  1.5#,  b  =  1.6  to  3.0#,  c  =  3.1  to  4.5#. 


NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranees  in  tables  15-19  Are  hoqoH  ooi«o  _ * 

trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  "  e“  un,dJuste<1  tor  seasonal  variations  and 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  a.  .a 

computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month.  ability  or  more  months  combined  have  not  been 

•Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
to  a"ratio  (See  ““abUUy  Tdata^ag^T  Mgher-  ™eSe  eBtln"“eS  °*  8an,Pl‘"g  to  percent  change  by  converting  the  change 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Dollar 

volume  e 

st lmates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

The 

The 

The 

The 

Tho 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

T»,o 

States 

eastern 

States 

Central 

States 

South 

West 

States 

eastern 

States 

Central 

States 

South 

West 

States 

eastern 

States 

Central 

States 

South 

West 

** 

a 

a 

a 

a 

a 

a 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

a 

b 

a 

a 

* 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

b 

a 

0 

b 

a 

a 

a 

a 

a 

(*) 

c 

c 

c 

a 

a 

b 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

. 

a 

0 

a 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

a 

b 

b 

c 

b 

(*) 

b 

(*) 

c 

(*) 

a 

a 

b 

b 

a 

b 

a 

b 

b 

Building  materials,  hardware,  farm 

Automotive  group . 

Gasoline  service  stations . 

A 

- 

A 

A 

B 

B 

b 

a 

(*) 

c 

b 

(*) 

b 

_ 

a 

a 

b 

b 

a 

b 

a 

- 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

a 

c 

b 

c 

c 

c 

c 

(*) 

b 

a 

a 

b 

b 

a 

a 

a 

a 

b 

a 

See  footnotes  following  table  19. 


Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

East  North 

West  North 

South 

East  South 

Atlantic 

Central 

Central 

Atlantic 

Central 

Central 

Moutain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

- — 

A 

A 

B 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

- 

A 

B 

Food  group . 

A 

B 

B 

B 

A 

Eating  and  drinking  places . 

B 

(  ) 

A 

{’) 

C 

B 

B 

A 

GAP ,  total . 

B 

- 

- 

_ 

General  merchandise  group  with 

nonstores. . . . 

_ 

A 

A 

B 

B 

B 

A 

Apparel  group . 

B 

A 

A 

A 

Gasoline  service  stations . 

B 

- 

- 

_ 

Drug  and  proprietary  group . 

B 

B 

B 

- 

- 

- 

_ 

B 

“ 

B 

- 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

- — 

a 

a 

a 

b 

b 

b 

Durable  goods  stores . 

Nondurable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

_ 

b 

Food  group . 

a 

a 

a 

b 

b 

b 

Eating  and  drinking  places . 

c 

(*) 

a 

a 

(’) 

b 

b 

C) 

a 

GAF,  total . 

~ 

c 

- 

- 

General  merchandise  group  with 

nonstores. . . . 

c 

b 

b 

b 

c 

c 

C) 

b 

Apparel  group . 

b 

c 

b 

b 

Gasoline  service  stations . 

(*) 

“ 

b 

- 

- 

- 

Drug  and  proprietary  stores . 

(*  ' 

c 

c 

- 

- 

- 

(•) 

b 

(*) 

“ 

c 

- 

- 

- 

Ratio  of  2 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

b 

. 

Food  group . 

a 

a 

a 

a 

a 

a 

a 

(*  ) 

a 

a 

(’) 

a 

a 

a 

GAF,  total . 

b 

~ 

b 

- 

- 

_ 

General  merchandise  group  with 

nonstores. . . . 

a 

a 

a 

a 

a 

b 

a 

Apparel  group . 

a 

a 

a 

a 

a 

Gasoline  service  stations . 

b 

“ 

b 

- 

- 

- 

Drug  and  proprietary  stores . 

- 

a 

a 

a 

b 

b 

b 

: 

_ 

_ 

b 

See  footnotes  following  table  19. 


20 

Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimated 

Ratio  to  sai 
month  a  yea 
ago 

me 

r 

R 

c< 

atio  of  2 

>nsecutiv« 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

- 

c 

a 

- 

a 

a 

b 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

(2) 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

- 

- 

a 

a 

b 

JnHi  i  n ' 

a 

A 

A 

— 

b 

b 

- 

a 

a 

a 

Massachusetts. . . 

A 

B 

- 

b 

b 

- 

a 

b 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

_ 

_ 

b 

b 

B 

B 

— 

b 

c 

- 

a 

a 

a 

Missouri . 

B 

- 

- 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

a 

a 

b 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  Statistical  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimate 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volui 

sales  estima 

ne 

te 

R 

m 

atio  to 
onth  a  yt 
ago 

ame 

ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas--Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

c2> 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

a 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

c2) 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

(2) 

b 

St.  Louis,  Mo. -Ill . . 

B 

C 

B 

b 

c 

c 

_ 

_ 

A 

B 

B 

c2> 

<2> 

_ 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

<2> 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

A 

A 

A 

b 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

b 

_ 

_ 

B 

B 

A 

c 

c 

(2) 

B 

A 

B 

c 

c 

(2> 

A 

A 

B 

b 

b 

b 

Minneapolis-St.  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

c2> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Continued 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

a 

b 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

b 

a 

b 

b 

a 

a 

a 

a 

a 

b 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

a 

a 

a 

a 

b 

b 

New  York,  N.Y . 

a 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

.Philadelphia,  Pa . 

b 

a 

b 

Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30<£  of  food  stores  sales  in  these  geographic  divisions  have  reported 
company  totals  only. 

2 Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5^. 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 

(Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 

Kind  of  business 

Preliminary 

Final 

Ratio  of  2 

months  1 

estimates 

est ima  tes 

months  1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total . 

1.3 

United  States,  total . 

0.9 

0.8 

0.4 

2.9 

2.4 

Nondurable  goods  stores,  total.... 

2.3 

1.6 

0.7 

Food  group . 

1.0 

0.2 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

1.9 

1.8 

0.8 

merchandise  stores . 

1  s 

Department  stores . 

Food  gr 

1.0 

_ 

7.0 

6.0 

0.4 

Apparel  group . 

0.5 

Furniture  and  appliance  group . 

5.2 

5.4 

Eating  and  drinking  places . 

5.9 

0.5 

7.6 

5.1 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

0.5 

0 .  o 

1  4 

0.  1 

Building  materials,  hardware,  iam 

equipment  group . 

Lumber  and  other  building  materials 
dealers . 

4.9 

1.3 

0.9 

4.2 

0.6 

0.6 

Mail  order  houses  (department  store 

0.3 

0.1 

Automotive  group . 

2.6 

2.6 

0.6 

Passenger  car  dealers  (franchised) . 

2.0 

1.9 

0.5 

Gasoline  service  stations . 

5.5 

5.5 

Apparel  group . 

5.9 

5.9 

0.  4 

Women  s  ready-to-wear  stores . 

3.4 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group . 

United  States,  total . 

Furniture,  home  furnishings  stores . 

5.5 

5.6 

0.5 

Durable  goods  stores,  total . 

3.6 

3.6 

0.4 

Household  appliance,  TV,  radio  stores... 

5.0 

5.0 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.  1 

Household  appliance  dealers . 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 

0.6 

0.6 

0.1 

Building  materials,  hardware,  farm 

4.6 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

0.5 

Lumber  and  other  building  materials 

0.8 

Department  stores . 

Apparel  group . 

0.3 

4.6 

0.3 

0.1 

. 

0.6 

Furniture  and  appliance  group . 

6.1 

6.0 

2.9 

3.7 

7.4 

5.0 

Passenger  car  dealers . 

3.6 

0.8 

Household  appliance,  TV,  radio  stores... 

4.7 

0.4 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers . 

equipment  group . 

5.4 

Automotive  group . 

5. 5 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1.1 

See  footnote  following  table  21. 


Table  21. 


Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Percent) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Prel iminary 
estimates 


Final 

estimates 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


1.3 

0.5 


0.4 

0.3 

2.0 

1.0 

1.3 


2.7 

1.2 


0.7 

0.3 


1.3 

0.5 


0.4 

0.3 

1.9 

1.0 

1.2 


2.7 

1.1 


0.8 

0.3 


Ratio  of  2 
consecutive 
months  1 


0.2 

0.1 


0.2 

0.1 

0.4 

0.1 

0.5 


0.1 

0.1 


Note: 

estimates 


Kind  of  business 


CHARGE  ACCOUNTS— Continued 


Preliminary 

estimates 


Apparel  group . 

Furniture  and  appliance  group. 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


4.0 

3.2 


1.4 

0.4 


0.5 

0.3 

1.6 

1.0 


Final 

estimates 


3.8 

3.1 


1.4 

0.5 


0.5 

0.3 

1.8 

1.0 


Ratio  of  2 
consecutive 
months 1 


eS™sepZierei968°r  MoZ  toTJh  b°Se<i  7  ahCCOUnts  reCelvable  estimates  for  the  following  months,  Preliminary  estl 
co.  oepiemoer  Month-to-month  oercent  changes;  •  rv-tnhor  or,a  - toco 


mates:  October  1968.  Final 


0.7 

0.7 


0.2 

0.1 

0.1 

0.1 

0.1 

0.2 

0.1 


Month-to-month  percent  changes:  October  and  September  1968. 

— ;:r:- :r x; x s :rrx:r xxrxxx 


EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area- -regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e..  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 
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publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 


23 


ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  Duringthis 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  ever- selected”  businesses areextracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two- stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to-month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary- final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month- to- month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 

on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores,  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month- to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1 -sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
•change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales  (Table  2) 

The  percentage  changes  in  sales  shown  in  table  2 
for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume 
estimates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with  an 
asterisk  is  relatively  large.  Therefore,  such  esti¬ 
mates  are  not  published  in  table  1.  However,  the 
percentage  changes  which  are  derived  from  such 
estimates  have  a  smaller  sampling  variability  than 
the  estimates  themselves  and  are  therefore  pub¬ 
lished  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 
category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 


In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month- to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
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statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading  Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this 
publication  have  been  developed  by  the  method 
described  in  the  X-ll  Variant  of  the  Census 
Method  II  Seasonal  Adjustment  Program.  U.S. 
Bureau  of  the  Census  Technical  Paper  No.  15, 
Revised  1967.  Trading-day  factors  for  adjusting 
sales  estimates  were  also  derived  from  the  X-ll 
program.  A  description  of  the  technique  may  be 
found  in  Estimating  Trading-Day  Variation  in 
Monthly  Economic  Time  Series.  U.S.  Bureau  of 
the  Census  Technical  Paper  No.  12,  1965.  Holiday 
adjustment  factors  were  developed  by  a  method 
similar  to  that  described  in  Seasonal  Adjustment 
on  Electronic  Computers,  pp.  356-359,  Organi¬ 


zation  for  Economic  Cooperation  and  Development, 
Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the 
Chief,  Business  Division,  Bureau  of  the  Census, 
Washington,  D.C.  20233. 

Table  22  and  Table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,’  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of- business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 
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Hie  adjustment  factors  shown  above  for  sales  are  a  combination  of  the  seasonal,  holiday,  and  trading  day  factors.  These  factors  are  separately  available  upon  request,  but  in  more  limited  kind-of -business 
detail  than  shown  above.  Adjustment  factors  are  not  included  in  this  table  for  those  kinds  of  business  for  which  adjusted  data  are  not  published  separately. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . . . 

Department  stores . 

Mail  order  houses  (department  stores  merchandise). 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 

United  States,  total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Nonstores . 

Department  Stores . . . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


(except 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order).. . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 


United  States,  total . . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group.. . 


(except 


INSTALLMENT  ACCOUNTS 
United  States,  total.... . . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . 

Department  stores . 

Apparel  group . . . 

Purnlture  and  appliance  group . . . . . . 


Note : 
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1974 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

ALL  STOR 

ES 

97.9 

98.1 

99.3 

99.7 

101.1 

106.6 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

100.5 

101.1 

102.8 

103.1 

101  .3 

102.4 

97.4 

96.4 

96.4 

97.5 

99.4 

101  .6 

96.5 

96.4 

97.3 

98.0 

101 .1 

108.8 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

102.3 

102.1 

96.9 

97.5 

100.6 

106.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

96.7 

97.7 

99.1 

98.9 

102.6 

110.9 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

93  .6 

94.8 

94.5 

96.2 

100.8 

116.4 

108.5 

103.2 

97.8 

97.5 

99.7 

96.3 

96.8 

97.5 

97.6 

101.5 

111.9 

106.0 

100.6 

98.8 

97.6 

96.6 

97.5 

98.8 

102.2 

105.8 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

93.4 

93.6 

96.9 

98.9 

104.6 

119.5 

107.7 

98.2 

98.7 

96.9 

96.8 

89.5 

92.1 

98.7 

101  .9 

106.3 

120.8 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

96.4 

98.3 

100.6 

100.8 

101 .1 

107.8 

103.1 

100.4 

98.1 

98.1 

-  97.3 

97.8 

97.2 

98.9 

99.2 

99.9 

100.9 

106.6 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

97.3 

98.8 

98.0 

99.2 

100.8 

106.9 

102.8 

100.4 

99.4 

99.4 

98.4 

94.2 

97.6 

103.1 

103.7 

101.4 

111  .6 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

96.1 

98.7 

102.5 

104.9 

101.4 

109.7 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

105.4 

108.2 

111  .0 

109.5 

102.6 

94.2 

88.7 

87.8 

91  .2 

94.8 

100.5 

105.8 

105.1 

108.8 

110.1 

109.3 

104.3 

95.5 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

102.8 

99.3 

99.8 

101  .6 

100.2 

99.1 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101  .0 

96.7 

99.2 

102.6 

101 .3 

98.6 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

105.1 

101.8 

100.6 

101  .0 

99.4 

99.4 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.6 

99.2 

100.3 

102.7 

101.1 

97.5 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

99.2 

98.9 

100.4 

101 .3 

101.5 

104.3 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

101  .9 

102.8 

105.1 

105.5 

102.1 

100.2 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

96.3 

95.0 

95.7 

97.6 

100.9 

109.2 

101  .3 

98.3 

99.3 

100.8 

104.5 

100.9 

93.9 

96.0 

98.8 

99.0 

106.6 

126.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

96.6 

96.9 

97.4 

98.8 

99.7 

109.1 

106.1 

98.7 

96.7 

98.5 

102.6 

99.5 

90.7 

91.6 

94.3 

96.3 

105.6 

130.3 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

92.4 

93.0 

99.2 

101.2 

105.5 

122.0 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

97.0 

99.2 

101  .3 

102.4 

102.6 

110.8 

100.8 

98.0 

97.1 

96.4 

96.0 

98.0 

97.5 

99.5 

99.9 

101.6 

102.4 

107.4 

100.4 

99.7 

99.2 

98.1 

95.7 

98.3 

105.9 

108.8 

111.4 

109.6 

103.1 

94.0 

88.0 

87.0 

91  .0 

94.6 

100.3 

106.0 

105.5 

109.3 

110.1 

109.0 

104.0 

95.7 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

100.8 

97.5 

99.8 

103.0 

100.9 

98.5 

95.7 

98.2 

99.3 

100.0 

101  .6 

104.1 

100.2 

95.6 

99.4 

102.6 

101.1 

98.7 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

102.6 

101.2 

99.0 

102.2 

100.4 

97.1 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

97.0 

97.4 

98.3 

98.3 

101.3 

108.1 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

98.7 

98.8 

99.5 

99.7 

99.7 

105.0 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

96.6 

97.0 

98.1 

98.1 

101  .3 

108.6 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

97.0 

97.9 

99.0 

98.8 

101.9 

109.6 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

99.8 

98.8 

95.8 

98.2 

94.3 

107.5 

103.7 

102.0 

99.6 

99.4 

100.2 

101 .0 

96.9 

97.5 

97.9 

97.8 

100.6 

110.1 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

95.0 

94.8 

94.9 

95.6 

103.7 

115.8 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

95.7 

97.2 

100.4 

100.3 

101.1 

106.3 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

97.3 

98.9 

98.4 

98.7 

100.3 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

94.6 

97.5 

102.4 

103.2 

101  .0 

107.9 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

103.9 

101.5 

99.2 

98.9 

99.4 

100.4 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

104.5 

102.0 

100.0 

98.1 

98.3 

100.4 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

GROUP  II  STORES 

96.8 

97.6 

98.6 

98.7 

101.4 

108.6 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

100.3 

101.4 

101  .9 

101.0 

99.5 

101.4 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

95.8 

96.8 

98.1 

98.5 

101  .3 

110.4 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.7 

97.4 

98.7 

99.2 

102.6 

110.7 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

100.2 

102.2 

104.0 

101.4 

101.4 

101  .5 

98.7 

94.1 

93.5 

98.5 

97.6 

107.2 

94.0 

95.4 

100.1 

101 . 1 

105.1 

114.4 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

91  .0 

92.7 

96.4 

99.3 

105.2 

118.4 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

95.5 

98.2 

100.9 

102.1 

99.6 

103.9 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

104.6 

103.4 

100.4 

98.6 

96.6 

98.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

95.4 

97.6 

100.0 

101 .6 

105.9 

111.0 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

104.4 

108.0 

109.6 

107.6 

103.6 

95.7 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

92.0 

94.0 

97.9 

99.1 

106.6 

115.9 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.6 

93.0 

97.2 

99.6 

109.4 

129.3 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

100.8 

104.6 

106.1 

104.2 

103.1 

96.5 

94.3 

92.8 

92.6 

97.2 

102.7 

105.4 

88.3 

90.9 

94.1 

95.6 

108.4 

131.1 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

88.0 

89.8 

100.5 

105.0 

108.5 

121  .9 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

98.5 

102.8 

105.3 

101  .3 

100.1 

109.8 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

96.7 

97.5 

98.5 

98.5 

101  .1 

108.5 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

99.6 

100.1 

99.4 

99.0 

98.0 

102.3 

101.2 

101 .5 

98.9 

100.3 

98.6 

100.9 

96.4 

97.3 

98.2 

98.5 

100.4 

110.0 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.9 

97.7 

98.8 

99.1 

101.7 

110.2 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

102.2 

101 .4 

98.0 

95.2 

95.0 

100.9 

99.4 

100.2 

100.5 

103.1 

100.8 

102.9 

97.0 

97.3 

98.5 

97.9 

100.0 

110.1 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

93.6 

94.1 

94.6 

97.0 

103.4 

117.2 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

95.7 

98.0 

100.2 

102.4 

99.2 

103.7 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

the  X-ll  sbo*"  ln  thls  tablc  have  been  developed  from  unadjusted  data  compiled  In  this  survey  lrom  January  1959  through  June  19  73,  using 

and  hoi Ida v  factors  L ,en:U!  **  °  „!1  seaaonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 

•djuatien,  factors  ah  reCelvable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 

•ajusiment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


Range 

Average  duration  of  run 

Kind  of  business 

of 

Cl 

C 

i7c 

MCD 

seasonal 

factor 

Cl 

I 

C 

MCD 

ALL  STORES 


United  States,  total . 

7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

Food  group . 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

Variety  stores . 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

2.77 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware,  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

Liquor  stores . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

United  States,  total . 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

2.88 

Women's  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

3.53 

Shoe  stores . . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  .and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

EXPLANATORY  NOTES:  The  following  are  brief  descriptions  of  the  measures  shown  in  this  table.  More  complete  explanations  appear  in  "Electronic  Computers  and 
Business  Indicators."  Occasional  Paper  57,  National  Bureau  of  Economic  Research,  Inc.,  New  York,  1957. 


5  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series  before  seasonal  or  trading  day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component.  It  is  a  measure  of  the  average  monthly  seasonal  change 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year.  It  is  a  measure  of  the  maximum  seasonal 
change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dividing  the 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which  to  observe  cyclical  movements  in  a  monthly  series.  In  deriving 
MCD  the  average  (without  regard  to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for  1-month  spans  (Jan. -Feb.,  Feb.- 
Mar. ,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to  5  month-spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular  component,  that  is,  it  indicates  the  point  at  which  fluctu¬ 
ations  begin  to  be  more  attributable  to  cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5  months,  all  series  with 
an  MCD  greater  "5"  are  shown  as  "6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

Average  duration  of  run  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number  of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of 
observations.  When  there  is  no  change  between  2  months,  it  is  assumed  that  the  "no  change"  is  a  change  in  the  same  direction  as  the  preceding  change.  The 
average  duration  of  run  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  measures  with  the  expected  average  duration  of  run  of  a  random  series  gives  an  indication  of  whether  the  changes  approximate  those  of  a 
random  series.  (Over  1  month  intervals  the  expected  value  for  a  random  series  is  1.5  and  it  falls  between  1.36  and  1.75  about  95%  of  the  time.  Over  spans 
greater  than  1  month  (MCD  spans)  the  expected  value  is  2.0.)  For  example,  the  average  duration  of  run  of  Cl  is  1.85  for  household  appliances.  This  indicates 
that  1-month  changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In  the  next  2  columns,  1.68  for  I  and 
9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  series  into  an  essentially  random  component  and  the  cyclical  (non-random)  component.  Finally, 
2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4-months  being  the  MCD  span)  reverses  direction  on  the  average  about 
every  3  months.  The  increase  in  the  average  duration  of  run  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of 
MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is,  the  months  used  to  compute  the  measures  were  the  same 
months  used  to  estimate  the  seasonal  factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  one  year  ahead,  and  are  thus  subject  to  addi¬ 
tional  error.  Tests  to  data  indicate  the  MCD  are  probably  2  months  greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat 
smaller  for  total  retail  sales. 

NOTE:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 

receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Accounts  Receivable:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

T 

C 

I/C 

MCD 

Average  dura 

tion  of  run 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

United  States,  total . 

2.07 

1.74 

8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

3.10 

Durable  goods  stores,  total . 

1.88 

1.64 

6.0 

.79 

.69 

.33 

2.11 

3 

2.14 

1.57 

13.82 

3.66 

Nondurable  goods  stores,  total . 

2.67 

2.42 

12.7 

.92 

.61 

.64 

.95 

1 

2.98 

1.52 

21 .71 

2.98 

Food  group . 

2.85 

1.84 

9.8 

1  .80 

1  .76 

.46 

3.84 

5 

1.65 

1.52 

8.00 

3.02 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.24 

2.91 

15.0 

1.41 

.98 

.93 

1.05 

2 

3.30 

1.49 

19.00 

5.39 

Department  stores . 

3.55 

3.12 

16.2 

1  .47 

1.09 

.89 

1  .22 

2 

2.67 

1.62 

21  .71 

5.21 

Mail  order  houses  (department  store  merchandise). 

2.52 

1.96 

10.2 

1.61 

1.10 

1.04 

1.06 

2 

2.62 

1.49 

19.00 

5.39 

Apparel  group . 

5.34 

4  .79 

26.8 

1.58 

1  .49 

.51 

2.93 

4 

1  .85 

1.73 

10.13 

3.63 

Women's  ready-to-wear  stores . 

6.31 

5.83 

27.8 

2.24 

2.04 

.74 

2.77 

4 

1.92 

1.75 

7.24 

3.31 

Furniture  and  appliance  group . 

2.28 

1.98 

10.9 

1.22 

1.09 

.50 

2.17 

3 

1.88 

1.67 

8.44 

3.33 

Furniture,  home  furnishings  stores . 

2.27 

1.90 

8.6 

1.15 

1.05 

.47 

2.22 

4 

1  .75 

1.71 

6.61 

3.92 

Furniture  stores . 

2.34 

1.94 

8.5 

1.30 

1.15 

.51 

2.23 

4 

2.08 

1.92 

6.33 

3.92 

Household  appliance,  TV,  radio  stores . 

3.31 

2.44 

16.6 

2.18 

1.99 

.88 

2.27 

3 

1.79 

1.52 

6.61 

3.85 

Household  appliance  dealers . 

3.34 

2.30 

17.2 

2.33 

2.16 

.90 

2.41 

4 

1.90 

1.69 

5.63 

4.38 

Building  materials,  hardware,  farm  equipment  group 

3.92 

3.78 

20.7 

1.46 

1.35 

.48 

2.83 

4 

1.92 

1.60 

8.94 

4  .26 

Lumber  and  other  building  materials  dealers . 

3.87 

3.40 

18.1 

1.70 

1  .48 

.66 

2.25 

3 

1  .97 

1.69 

8.00 

3.66 

Automotive  group . 

2.59 

2.14 

9.4 

1.42 

1.30 

.47 

2.79 

4 

1.63 

1  .45 

10.86 

3.47 

Passenger  car  dealers  (franchised/ . 

3.05 

2.29 

7.8 

1.74 

1.56 

.59 

2.67 

4 

1.88 

1.63 

8.00 

3.47 

Tire,  battery,  accessory  dealers . 

3.05 

2.40 

12.2 

1.93 

1.58 

.97 

1.64 

2 

2.24 

1.65 

7.60 

3.43 

Gasoline  service  stations . 

2.67 

2.13 

11.1 

1.91 

1.72 

.61 

2.83 

4 

1.95 

1.79 

8.44 

3.72 

CHARGE  ACCOUNTS 

United  States,  total . 

2.35 

2.00 

8.9 

.69 

.59 

.31 

1.94 

3 

2.05 

1  .75 

10.13 

3.85 

Durable  goods  stores,  total . 

2.69 

2.55 

11.4 

1.02 

.89 

.42 

2.11 

3 

1.79 

1.50 

8.94 

3.85 

Nondurable  goods  stores,  total . 

3.32 

3.03 

13.3 

.92 

.82 

.32 

2.55 

3 

2.03 

1.63 

8.94 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order  i . 

6.55 

6.00 

35.3 

1  .98 

1  .69 

.93 

1.82 

2 

2.00 

1.43 

7.24 

3.15 

Department  stores . 

7.22 

6.78 

40.2 

1.83 

1.64 

.62 

2.64 

4 

1  .83 

1  .49 

6.08 

4.03 

Apparel  group . 

6.18 

5.48 

28.1 

1.90 

1.68 

.68 

2.48 

4 

1.97 

1.63 

10.13 

4.26 

Furniture  and  appliance  group . 

3.34 

2.73 

15.8 

1.83 

1  .69 

.71 

2.37 

4 

2.05 

1  .73 

8.00 

3.82 

Furniture,  home  furnishings  stores . 

3.25 

2.40 

12  .8 

2.17 

1.95 

.86 

2.28 

3 

1.97 

1  .63 

8.00 

3.06 

Building  materials,  hardware,  farm  equipment  group 

4.20 

4  .04 

21.7 

1.41 

1  .31 

.52 

2.54 

3 

1.83 

1.57 

7.24 

3.06 

Lumber  and  other  building  materials  dealers . 

4.03 

3.69 

19.0 

1.74 

1.52 

.67 

2.28 

3 

1.83 

1.52 

8.00 

3.19 

Automotive  group . 

3.04 

2.32 

9.6 

1.91 

1 .79 

.60 

2.97 

4 

1  .69 

1  .49 

8.44 

3.39 

Passenger  car  dealers  ( franchised  i . 

3.48 

2.38 

9.8 

2.15 

2.02 

.62 

3.25 

4 

1.73 

1.58 

7.24 

2.53 

Gasoline  service  stations . 

2.74 

2.11 

10.8 

1.91 

1.76 

.61 

2.87 

4 

1  .85 

1.71 

9.50 

3.72 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

2.21 

1.82 

11.1 

1.08 

.79 

.72 

1.10 

2 

2.58 

1.46 

50.67 

8.88 

Durable  goods  stores,  total . 

2.05 

1.65 

7.3 

1.10 

.99 

.45 

2.21 

3 

2.03 

1 .60 

7.60 

3.57 

Nondurable  goods  stores,  total . 

2  .44 

2.04 

12.6 

1 .22 

.72 

.98 

.73 

1 

3.53 

1.43 

50.67 

3.53 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.56 

2.08 

12.8 

1  .36 

.83 

1  .07 

.77 

1 

3.80 

1.43 

30.40 

3.80 

Department  stores . 

2.63 

2.16 

12.8 

1.39 

.94 

.95 

1  .00 

2 

3.23 

1.49 

30.40 

6.57 

Apparel  group . 

4.73 

3.25 

23.4 

2.78 

2.45 

1 .07 

2.30 

3 

1  .79 

1.48 

10.13 

4.84 

Furniture  and  appliance  group . 

2.33 

1.81 

9.8 

1  .43 

1  .28 

.66 

1.95 

3 

2.14 

1.71 

8.44 

3.85 

Furniture,  home  furnishings  stores . 

2.61 

1.70 

7.8 

1.59 

1.45 

.61 

2.38 

3 

1.79 

1.60 

7.60 

3.13 

Household  appliance,  TV,  radio  stores . 

3.45 

1.91 

14.0 

2.79 

2.61 

1.04 

2.52 

4 

1.83 

1.71 

8.44 

4.03 

Automotive  group . 

3.26 

2.65 

10.0 

2.12 

1.97 

.66 

.2.99 

4 

1.97 

1.75 

6.91 

3.92 

Tire,  battery,  accessory  dealers . 

3.69 

2.62 

10.1 

2.44 

2.03 

1.19 

1.71 

3 

2.20 

1.63 

6.61 

4.05 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

United  States,  total . 

2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

Durable  goods  stores,  total . 

2.07 

1.31 

6.9 

1.49 

1  .25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

4.55 

Nondurable  goods  stores,  total . 

3.06 

2.47 

14.5 

1.63 

1  .01 

1.17 

.86 

1 

4.00 

1.58 

30.40 

4.00 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.20 

2.48 

14.6 

1 .82 

1.14 

1  .26 

.90 

1 

3.80 

1.46 

9.50 

3.80 

Department  stores . 

3.65 

2.64 

14.2 

2.21 

1.63 

1.19 

1.37 

2 

3.10 

1  .69 

13.82 

4.87 

Apparel  group . 

5.94 

4.78 

28.6 

2.56 

2.35 

1.00 

2.35 

3 

1  .77 

1.58 

10.86 

5.00 

Furniture  and  appliance  group . 

2.38 

1.59 

11.1 

1.91 

1.67 

.92 

1.81 

2 

1  .90 

1.48 

10.13 

3.60 

Tire,  battery,  accessory  dealers . 

3.00 

2.32 

12.9 

2.15 

1.67 

1.07 

1 .56 

3 

2.34 

1 .60 

7.24 

4.84 

CHARGE  ACCOUNTS 

United  States,  total . 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

3.75 

Durable  goods  stores,  total . 

4.56 

3.44 

20.5 

2.73 

2.54 

.88 

2.88 

4 

1.71 

1.54 

8.00 

3.47 

Nondurable  goods  stores,  total . 

5.54 

4 .94 

25.7 

2.03 

1.84 

.88 

2.09 

3 

1.81 

1.71 

11.69 

3.57 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.80 

6.99 

41.2 

2.72 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

Department  stores . 

8.15 

7.53 

45.2 

2.53 

2.33 

.89 

2.60 

4 

2.11 

1.81 

6.08 

4.03 

Apparel  group . 

7.99 

6.21 

35.6 

4.26 

3.84 

1.46 

2.63 

4 

1.83 

1  .63 

8.00 

3.47 

Furniture  and  appliance  group . 

8.48 

4.55 

13.9 

7.22 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4.22 

1.46 

13.82 

4.22 

IXirable  goods  stores,  total . 

2.20 

1.40 

7.3 

1  .65 

1.51 

.75 

2.01 

3 

1 .77 

1.63 

15.20 

5.00 

Nondurable  goods  stores,  total . 

2.75 

2.04 

13.2 

1.59 

.91 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.73 

2.10 

13.1 

1.64 

.93 

1.21 

.77 

1 

4.75 

1.52 

30.40 

4.75 

Department  stores . 

2.83 

2.08 

12.1 

1.71 

1.14 

1.08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

Apparel  group . 

5.78 

4.21 

24.7 

3.29 

2.88 

1.32 

2.18 

3 

1.97 

1.60 

16.89 

5.56 

Furniture  and  appliance  group . 

2.36 

1.36 

9.4 

2.01 

1.64 

.99 

1.65 

2 

1.88 

1.45 

9.50 

3.21 

Note:  See  explanatory  notes  at  the  end  of  table  24. 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y. --NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM- SANT  A  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH.TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  £WSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County 
Mich.  ’ 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR. :  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MiLWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y. :  Nassau  and  Suffolk  Counties  NY  ■ 
established  November  1972. 


NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St 
lammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NE  WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON-CLIFTON-PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.:  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County’ 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PA WTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y. :  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

'SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS. :  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NORTH  CENTRAL  STATES 

West  North  Central  Division 

East  North  Central  Division 

Minnesota 

Ohio 

Iowa 

Indiana 

Missouri 

Illinois 

North  Dakota 

Michigan 

South  Dakota 

Wisconsin 

Nebraska 

Kansas 

_ . 

THE  NORTHEASTERN  STATES 

New  England  Division 

Middle  Atlantic  Division 

Maine 

New  York 

New  Hampshire 

New  Jersey 

Vermont 

Massachusetts 

Rhode  Island 
Connecticut 

Pennsylvania 

THE  WEST 

Mountain  Division 

Pacific  Division 

Montana 

Washington 

Idaho 

Oregon 

Wyoming 

California 

Colorado 

Alaska 

New  Mexico 
Arizona 

Utah 

Nevada 

Hawaii 

THE  SOUTH 

East  South  Central  Division 

South  Atlantic  Division 

Kentucky 

Delaware 

Tennessee 

Maryland 

Alabama 

District  of  Columbia 

Mississippi 

Virginia 

West  Virginia 

West  South  Central  Division 

North  Carolina 

Arkansas 

South  Carolina 

Louisiana 

Georgia 

Oklahoma 

Florida 

Texas 

_ _ _ _ 

UP-HIE 
IUSINESS  REPORTS 


Retail  Trade 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 


•Weekly  Retail  Sales— Esti¬ 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 


•Advance  Monthly  Retail 
Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  Ex>th 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 


Business 
Reports 

tCanned  Food  Report— This 
report  is  issued  for  five  dates— 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 


•Monthly  Retail  Trade 
Report-Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 

[five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 

•Annual  Retail  Trade  Report- 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ers  in  the  United  States  by 
major  kind-of-business  groups 
and  selected  individual  kinds 
of  business.  Separate  figures 
shown  in  more  limited  kind- 
of-business  detail  for  firms 
operating  11  or  more  retail 
stores.  Also  shown  are  sales- 
inventory  ratios  and  per  capita 


Annual  Subscription  $30.10 

tMonthly  Department  Store 
Sales  for  Selected  Areas- 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 

SelecRid 

Sennets 

Trade 

tMonthly  Selected  Services 
Receipts-This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 


Annual  Subscription  $1.00 

WMesaie 

Irene 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 


Annual  Subscription  $1.00 

tGreen  Coffee  Inventories  and 
Roastings  — Th  is  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 

•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

t Available  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C. 20233 

Publications  Order  Forms  fur¬ 
nishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 


Annual  Subscription  $5.15  20233. 
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Sales 


Total  sales  of  all  retail  stores  in  the  United 
States  for  April  1974  were  estimated  at  $43.9 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  April  were  $44.0 
billion.  This  adjusted  figure  was  virtually 
unchanged  from  March  1974,  but  was  7  percent 
above  April  1973.  The  adjusted  February- April 
average  sales  were  2  percent  above  the  prior 
3  months  and  5  percent  over  the  comparable 
period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were 
about  1  percent  above  March  1974  but  were  4 


percent  below  April  1973.  In  comparison  with 
April  1973,  adjusted  sales  in  durable  goods 
stores  category  were  as  follows:  the  building 
materials,  hardware,  farm  equipment  group,  up 
8  percent;  the  furniture  and  appliance  group,  up 
6  percent;  and  the  automotive  group,  down  11 
percent. 

Adjusted  sales  of  nondurable  goods  stores 
were  virtually  unchanged  from  March  1974  but 
were  12  percent  above  April  1973.  In  comparison 
with  April  1973,  adjusted  sales  in  the  nondurable 
store  category  were  as  follows:  the  eating  and 
drinking  group,  up  12  percent;  the  food  group  and 
the  general  merchandise  group,  each  up  11 
percent;  and  the  apparel  group,  up  7  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division:  First  4  Months  1974  from  1973 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 
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Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  O.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Publications  Distribution  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D  C.,  20233  at  40  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail 
stores  for  April  1974  and  year-ago  comparisons 
as  follows:  the  Northeastern  States-- $9.7  billion, 
up  5  percent;  the  North  Central  States--$12.6 
billion,  up  9  percent;  the  South--$13.6  billion, 
up  10  percent;  the  West — $7.9  billion,  up  6 
percent. 

In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  April  1974  and  comparisons 
with  April  1973  were  as  follows:  Chicago — 
$1.7  billion,  up  11  percent;  Detroit — $0.8  billion, 
down  2  percent;  Los  Angeles--$1.5  billion,  up 
2  percent;  New  York  (including  Nassau-Suffolk, 
SMSA) — $2.1  billion,  up  4  percent;  Philadelphia-- 
$0.9  billion,  up  4  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported 
$26.1  billion  in  total  accounts  receivable  balances 
owed  by  customers  as  of  April  30,  1974.  This 
figure  represents  $15.5  billion  for  installment 
accounts  and  $10.6  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  April  accounts  receivable  balances  increased 
about  2  percent  above  March  1974  and  9  percent 
above  April  1973.  April  installment  account 
balances  increased  1  percent  from  the  previous 
month  while  charge  account  balances  increased 
3  percent  for  the  same  period.  Compared  with 
April  1973,  installment  account  balances  in¬ 
creased  9  percent  and  charge  account  balances 
increased  10  percent. 


Sales  of  Retail  Stores:  First  4  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 
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Sales  of  Retail  Stores  in  the  United  States: 

3  Month  Averages,  Feb.-1973-April  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Billions  of  dollars 


U  S  DEPARTMENT  OF  COMMERCE  *  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


1974 

1973 

Total  4 

months 

Jan. 

Feb. 

Mar. 

Apr.’  | 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec  . 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  differences 

37 , 923 

36,668 

42,709 

43,872 

n 

40,686 

43,178 

43, 586 

41,665 

43,135 

40,916 

43,721 

44,552 

19,824 

161,172 

152,740 

31,453 

30,277 

34,911 

35,649 

31,697 

33,750 

34 , 344 

32,958 

34,616 

33,073 

34 , 739 

36,469 

13,446 

132,290 

119,261 

11,477 

11,293 

13,603 

14,322 

14,535 

15,465 

15,410 

14,518 

14,654 

13,718 

15,171 

14 , 104 

13,409 

50,695 

53 , 826 

26.446 

25 , 375 

29,106 

29,550 

26,151 

27,713 

28,176 

27, 147 

28,481 

27,198 

28, 550 

30,448 

36,415 

110,477 

98,914 

8,750 

9,734 

9,267 

8,  171 

8,745 

9,  135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

36,896 

32,604 

8, 528 

8,142 

9,072 

8,600 

7,579 

8,139 

8,512 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

34,342 

30,355 

223 

218 

238 

227 

217 

227 

222 

227 

234 

214 

223 

217 

248 

112 

113 

120 

118 

110 

117 

119 

107 

126 

127 

128 

119 

126 

463 

2,995 

2,854 

3,238 

3,272 

2,950 

3,238 

3,353 

3 , 359 

3,556 

3,339 

3,341 

3,204 

3,272 

12,359 

11,263 

2,400 

2,287 

2,608 

2,657 

2,348 

2,590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

9,952 

1 , 920 

1,846 

2,105 

2,111 

1,831 

2,024 

2,082 

2,130 

2,270 

2,099 

2,067 

2,030 

2,063 

7,982 

7,022 

595 

567 

630 

615 

602 

647 

664 

647 

649 

643 

651 

631 

654 

2,407 

2,409 

5,511 

5,315 

6,735 

7,166 

6,467 

6,713 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

24,727 

22 , 706 

5,037 

4,817 

6,174 

6,617 

5,975 

6, 194 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

1 1 , 063 

22,645 

20,792 

4,183 

3,919 

5,058 

5,431 

4,905 

5, 127 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9,163 

18,591 

17,007 

3,369 

3,167 

4,132 

4,478 

4,055 

4,229 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

15,146 

13,990 

519 

517 

637 

710 

645 

648 

669 

603 

677 

630 

665 

790 

1,326 

2,383 

341 

381 

479 

476 

412 

409 

363 

401 

453 

414 

556 

714 

574 

1,677 

1,500 

1,700 

1,518 

1,848 

2,121 

2,007 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

7,187 

6,904 

409 

344 

399 

462 

440 

448 

472 

397 

411 

412 

448 

523 

896 

1,614 

1,602 

403 

339 

393 

454 

435 

441 

464 

392 

408 

408 

442 

518 

886 

1,589 

1,582 

636 

589 

703 

788 

743 

738 

7  56 

677 

698 

747 

783 

842 

1,243 

2,716 

2,635 

54  2 

491 

592 

664 

645 

638 

644 

572 

593 

633 

664 

706 

1,040 

2,289 

2,286 

280 

257 

326 

373 

339 

332 

334 

300 

351 

333 

352 

388 

619 

1,236 

1,145 

292 

253 

323 

393 

408 

324 

345 

299 

378 

401 

365 

361 

476 

1,261 

1,280 

1,928 

1 , 803 

2,077 

2,026 

1,856 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

7,834 

7,326 

1 ,123 

1,076 

1,267 

1,264 

1,137 

1,214 

1,228 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

4,730 

4.397 

814 

767 

884 

873 

831 

885 

884 

876 

920 

84  5 

892 

928 

1,016 

3,338 

3,193 

654 

588 

642 

602 

578 

602 

670 

634 

680 

678 

660 

699 

935 

2,486 

2,346 

435 

385 

416 

398 

377 

403 

454 

418 

444 

443 

438 

438 

576 

1,634 

1,510 

2,014 

2,082 

2,561 

2,826 

2,566 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

9,483 

8,835 

1,453 

1,496 

1,781 

1,989 

1,861 

2,098 

2,185 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

6,719 

6,535 

1,150 

1,178 

1,410 

1,576 

1,487 

1,656 

1,704 

1,668 

1,770 

1,536 

1,645 

1,497 

1,283 

5,314 

5,290 

303 

318 

371 

413 

374 

442 

481 

412 

410 

401 

423 

415 

488 

1,405 

1,245 

6,470 

6,391 

7,798 

8,223 

8,989 

9,4  28 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

28,882 

33,479 

5,917 

5,867 

7,158 

7,509 

8,347 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

26,451 

31,270 

5,459 

5,339 

6,430 

6,752 

7,525 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5, 195 

23,980 

28,670 

5,091 

1 , 983 

5,954 

6 , 272 

6,942 

7,229 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

22,300 

26,541 

553 

524 

640 

714 

642 

684 

720 

691 

710 

656 

724 

741 

759 

2,431 

2,210 

2,793 

2,692 

3,088 

3,190 

2,808 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

11,763 

10,644 

1,267 

1,255 

1,329 

1,333 

1,219 

1,281 

1,300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

5,184 

4,797 

697 

775 

778 

718 

789 

825 

826 

819 

7  59 

784 

823 

1,160 

2,990 

2,817 

Data 

VD  JUSTED 

for  seasonal  variations,  holiday  and 

trading 

day  difference 

s 

42,932 

F - — 

43,134 

1 - 

43,872 

43,958 

— 

41,  185 

41,723 

41,167 

42,767 

42,355 

42,529 

42,970 

42,976 

42,  116 

173,896 

165,113 

35,458 

35,898 

36,469 

36,359 

32,630 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

144,184 

130,707 

13,525 

13,327 

13,660 

13,818 

14,339 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

54,330 

57,590 

29,407 

29,807 

30,212 

30,140 

26,846 

27,424 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

119,566 

107,523 

9,551 

9,634 

9,594 

9,605 

8,616 

8,665 

8,598 

9,128 

8,964 

8,992 

9, 194 

9,135 

9,264 

38,384 

33,932 

8,874 

8,957 

8,912 

8,930 

8,012 

8,074 

8,000 

8,  507 

8,345 

8,376 

8,  568 

8,511 

8,603 

35,673 

31,540 

3,331 

3,326 

3,318 

3,412 

3,060 

3,096 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

13,387 

12,263 

7,234 

7,237 

7,543 

7,437 

6,696 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

29,451 

27,176 

6,666 

6,677 

6,992 

6,865 

6,166 

6,386 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

27,200 

25,105 

4  ,456 

4,486 

4,701 

4,665 

4,189 

4,346 

4,352 

4,423 

4,351 

4,406 

4,357 

4,485 

4,445 

18,308 

17,004 

738 

707 

753 

715 

635 

667 

686 

684 

682 

689 

696 

726 

690 

2,913 

2,692 

470 

485 

498 

494 

438 

443 

442 

486 

442 

468 

482 

473 

403 

1,947 

1,740 

2,053 

2,074 

2,149 

2,003 

1,878 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

8,279 

8,014 

4  56 

476 

501 

479 

444 

4  56 

463 

469 

450 

462 

462 

463 

480 

1,912 

1,897 

785 

781 

800 

749 

706 

753 

780 

788 

730 

764 

751 

761 

776 

3,115 

3,060 

357 

354 

361 

334 

339 

335 

338 

349 

352 

371 

371 

339 

346 

1,406 

1,433 

2,058 

2,032 

2,191 

2,152 

2,024 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

8,433 

8,021 

1,211 

1,231 

1,316 

1,303 

1,208 

1,203 

1,181 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

5,061 

4,752 

672 

67  9 

703 

672 

658 

635 

675 

637 

685 

686 

661 

672 

668 

2,726 

2,616 

2,716 

2,797 

2,764 

2,728 

2,518 

2,560 

2,572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

11,005 

10,342 

1,447 

1,518 

1,572 

1,578 

1, 508 

1,546 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1,450 

6,115 

6,156 

411 

443 

456 

415 

388 

393 

4  26 

379 

391 

408 

407 

406 

385 

1,725 

1,528 

7,474 

7,236 

7,403 

7,599 

8,555 

8,503 

7,943 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

29,712 

34,406 

6,786 

6,548 

6,721 

6,921 

7,927 

7,870 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

26,976 

31,903 

688 

688 

682 

678 

628 

633 

615 

662 

677 

686 

713 

691 

719 

2,736 

2,503 

2,952 

3,059 

3,154 

3,245 

2,868 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

12,410 

11,224 

1,323 

1,370 

1,376 

1,377 

1,280 

1,291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

5,446 

5,021 

820 

824 

829 

842 

783 

799 

807 

817 

810 

807 

811 

793 

839 

3,315 

3,116 

Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group).. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . . 

Meat  and  fish  (seafood)  markets . 

Bakery  products  stores . 

Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group  with  nonstores  ... 
General  merchandise  group  without  nonstores2 
(except  department  stores  mail  order).... 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  stores 
merchandise) 3 . 


Apparel  group . 

Men's,  boys'  wear  stores4 . 

Men's,  boys'  clothing,  furnishings  stores 

Women's  apparel,  accessory  stores5 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . . . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment 

group . 

Building  materials  and  hardware,  total6... 
Lumber  and  other  bldg,  materials  dealers6 
Hardware  stores . 

Automotive  group . 

Passenger  car,  other  automotive  dealers... 

Passenger  car  dealers7 . 

Passenger  car  dealers  (franchised) 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group).. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores2... 
General  merchandise  group  without  nonstores 
(except  department  stores  mail  order).... 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  stores 
merchandise)3 . 


Apparel  group . 

Men's,  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 
Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 
Household  appliances,  TV,  radio  stores. 


Hardware  stores. 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

‘Preliminary  estimates.  2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  bv  house-to-house  canvass, 


and  from  mail  order. 


3 Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms. 


4  Includes  men's,  boys' 

clothing,  furnishings  stores;  and  customs  tailors.  includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  .urriers,  and  other  women's  apparel 

stores.  sIncludes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  7Includes  both  franchised  and  nonf ranchised  car 

dealers . 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores-United  States,  by  Kind  of  Business 


5 


Kind  of  business 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . . . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets... 
Fruit  stores,  vegetable  markets*.. 
Candy,  nut,  confectionery  stores*. 
Bakery  products  stores . 


Eating  and  drinking  places.. 

Eating  places . 

Restaurants,  cafeterias. 
Drinking  places . 


lunchrooms. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . . . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . . . 


Apparel  group . 

Men's,  boys '  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . . 

Family  clothing  stores... . . . . . 

Women’s  apparel,  accessory,  specialty  stores*. 
Shoe  stores . . . .  . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores.. . . . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise  )s . . . . 


Note:  Sampling  variabilities,  based  on  unadjusted  data,  shown 
asterisk,  see  table  14. 


Percent  Chang 
sales — all  retail 

in 

stores 

Percent  change 
sales — all  retail 

in 

stores 

April  1974 
from — 

4  months 
1974 

Kind  of  business 

April  1974 
from — 

4  months 
1974 

April 

1973 

March 

1974 

4  months 
1973 

April 

1973 

Marcn 

1974 

4  months 

1973 

NOT  ADJUS 

"ED  for  sea 

sonal  varj 

ations,  holiday  or  trading  day  differences 

+8 

+3 

+6 

Furniture  and  appliance  group . 

+9 

-2 

+7 

Furniture  stores . 

+5 

-1 

+12 

+  2 

+11 

Floor  coverings  stores* . 

+35 

+2 

+22 

Household  appliance,  TV,  radio  stores.... 

+4 

-6 

+6 

+5 

Household  appliance  dealers . 

+6 

-4 

+8 

+13 

+2 

+12 

TV,  radio,  stores* . 

+1 

-10 

+2 

Music  stores* . 

+12 

-5 

+13 

-5 

+13 

+13 

-5 

+13 

+5 

-5 

+7 

Building  materials,  hardware,  farm  equip,  group 

+10 

+10 

+7 

+5 

+33 

Lumber  and  other  building  materials  dealers6.. 

+6 

+12 

0 

+26 

+10 

Paint,  glass,  wall  paper  stores* . 

+11 

+6 

+13 

+5 

Heating  and  plumbing  equipment  dealers* . 

0 

+3 

-8 

Hardware  stores . 

+10 

+11 

+13 

Farm  equipment  dealers*... 

+11 

+1 

+10 

+13 

+2 

+12 

+15 

0 

+14 

Automotive  group . 

-9 

+5 

Passenger  car  dealers . 

-10 

+5 

-16 

Passenger  car  dealers  (franchised) . 

-10 

+5 

-16 

Tire,  battery,  accessory  dealers . 

+11 

+12 

+6 

+9 

+11 

+7 

+9 

Gasoline  service  stations . 

+14 

+3 

+11 

+11 

+7 

+9 

+10 

+8 

+8 

Fuel  and  ice  dealers* . 

+30 

-17 

+26 

+10 

+11 

+8 

Fuel  and  ice  dealers,  except  fuel  oil*... 

+14 

-13 

+11 

Fuel  oil  dealers* . 

+41 

-18 

+37 

+16 

-1 

+12 

Drug  and  proprietary  stores . 

+9 

0 

+8 

Liquor  stores . 

+8 

0 

+6 

+15 

+4 

Jewelry  stores* . 

+8 

+4 

+11 

Florists* . 

+26 

+30 

+3 

+12 

0 

Book  stores* . 

+32 

-5 

+30 

+14 

Stationery  stores* . 

+14 

+5 

+9 

+13 

+25 

Camera,  photographic  supplies  stores*.... 

+7 

+7 

+13 

Optical  goods  stores*.. . 

+21 

+3 

+18 

+7 

0 

+5 

Apparel  group . 

+7 

-7 

+3 

Men’s,  boys'  wear  stores4 . 

+8 

0 

+10 

Women's  apparel,  accessory  stores5 . , 

+6 

-6 

+2 

Shoe  stores . 

-1 

-4 

+1 

-6 

+12 

0 

+11 

Furniture  and  appliance  group.... 

+6 

-2 

+5 

Furniture,  home  furnishings  stores.... 

+8 

-1 

+7 

Household  appliance,  TV,  radio  stores . 

+2 

+11 

0 

+13 

+11 

0 

+13 

Building  materials,  hardware,  farm  equip,  group. 

+8 

-1 

+6 

Lumber  and  other  building  materials  dealers6.. 

+5 

0 

+3 

+9 

Hardware  stores . 

+7 

-9 

+13 

+11 

-1 

Automotive  group . 

-11 

+3 

-14 

Passenger  car  and  other  automotive  dealers7... 

-13 

+3 

-15 

+11 

-2 

+8 

Tire,  battery,  accessory  dealers . 

+8 

-1 

+9 

+11 

-1 

+8 

Gasoline  service  stations . 

+13 

+13 

-5 

+8 

Drug  and  proprietary  stores . 

+8 

0 

+8 

+13 

-1 

+12 

Liquor  stores . 

+8 

+2 

+6 

in  table  13,  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


*See  Explanatory  Materials,  pages  25  and  26.  See  footnotes  on  table  1. 


Table  2A.  Total  Retail  Sales-Month-to-Month  and  Long  Term  Percent  Changes 


(Based  on  seasonally  adjusted  data) 


Month- to-month 

Average 

monthly  rates  of  changes 

Item 

April 

April  1974 

April  1974 

April  1974 

March 

February 

January  1974 

October  1973 

April  1973 

12-month  span 

March 

February 

January 

3-month  span 

6-month  span 

United  States,  total . 

Durable  goods  stores,  total . 

0 

+1 

Nondurable  goods  stores,  total. . 

-1 

0 

+1 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores - 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores2 . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 . 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's,  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 . 

Women’s  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


United  States,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores3 . 

General  merchandise  group  without  nonstores3 

(except  department  stores  mall  order) . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's,  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


1974 

1973 

rotal  4 

konths 

Jan. 

Feb.  | 

Mar . 

Apr . 1 

Apr  1 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  differen 

ces 

11,656 

11,245 

13,414 

13,626 

1 

12,119 

12,653 

12,945 

12,214 

13,008 

12,447 

13,181 

14,653 

18,305 

49,941 

15,140 

768 

829 

791 

843 

856 

803 

842 

796 

839 

808 

935 

2,948 

2,884 

10,964 

10,586 

12,646 

12,797 

11,328 

11,810 

12,089 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

46,993 

42,256 

4 ,712 

5,305 

4,958 

4,299 

4,576 

4,776 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

19,869 

17,443 

5,242 

4,891 

4,235 

4,524 

4,723 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

19,620 

17,229 

231 

220 

258 

257 

263 

277 

286 

286 

305 

279 

265 

265 

254 

966 

976 

4,254 

4,135 

5,312 

5,686 

5,075 

5,268 

5,322 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

19,387 

17,747 

4,035 

3  ,878 

5,030 

5,414 

4,836 

5,005 

5,077 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

18,357 

16,811 

3,106 

4,054 

4,386 

3,932 

4,095 

4,188 

3,830 

4,197 

4,008 

4,255 

5,092 

7,427 

14,852 

13,645 

2,813 

3,686 

3,989 

3,601 

3.745 

3,831 

3.482 

3,819 

3,670 

3,900 

4,678 

6,823 

13,481 

12,432 

409 

411 

512 

577 

518 

518 

543 

487 

54  2 

509 

542 

652 

1,086 

1,909 

1 ,748 

413 

366 

486 

577 

610 

524 

544 

451 

529 

555 

545 

591 

912 

1,842 

1,918 

47 

40 

68 

64 

63 

66 

45 

49 

54 

63 

77 

119 

210 

213 

146 

133 

179 

205 

215 

200 

200 

172 

186 

192 

193 

213 

336 

663 

701 

116 

155 

177 

187 

175 

174 

147 

161 

167 

170 

186 

292 

577 

615 

123 

106 

138 

174 

191 

144 

162 

139 

168 

185 

157 

156 

224 

541 

573 

162 

180 

173 

167 

159 

178 

166 

169 

174 

169 

176 

235 

705 

659 

142 

137 

170 

192 

192 

189 

202 

197 

200 

176 

204 

193 

202 

641 

647 

461 

514 

510 

445 

479 

498 

471 

494 

465 

493 

494 

751 

1,954 

1,712 

170 

164 

179 

171 

163 

181 

186 

177 

m 

167 

187 

197 

290 

684 

666 

Dat 

a  ADJUSTED  for 

seasonal  variations,  holiday  and  trading  day 

dif  ferer 

ces 

13,716 

13,762 

'  14,036 

13,989 

— 

12,524 

12,730 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

55,503 

50,318 

5,073 

5,057 

5,053 

4,525 

4,533 

4,406 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

20,248 

17,709 

256 

259 

'  255 

259 

258 

262 

263 

255 

274 

282 

280 

289 

257 

1,029 

1,040 

5,678 

5,726 

5,935 

5,940 

5,252 

5,426 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

23,279 

21,390 

5,668 

5,  i48 

4,991 

5,158 

5,198 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

22,132 

20,356 

4,170 

4,186 

3.720 

3,841 

3,850 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

16,321 

15,106 

588 

570 

600 

579 

518 

533 

560 

558 

553 

561 

566 

600 

545 

2,337 

2,146 

555 

532 

548 

538 

544 

554 

522 

556 

538 

530 

535 

2,188 

2,282 

66 

63 

64 

62 

59 

57 

60 

63 

65 

61 

254 

258 

196 

202 

208 

204 

210 

185 

198 

182 

190 

187 

807 

849 

164 

156 

151 

147 

157 

148 

157 

173 

154 

165 

162 

145 

154 

618 

664 

18C 

182 

184 

174 

172 

191 

189 

190 

204 

181 

172 

733 

743 

519 

534 

543 

540 

483 

480 

507 

495 

487 

499 

511 

503 

500 

2,13b 

For  week  ending  April  6  -  $1,224;  April  13  -  $1,238;  April  20  -  $1,088; 


‘Preliminary  estimates. 

2Apri 1  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows: 

April  27  -  $1,128. 

3See  footnote  2  on  table  1. 

4  Includes  men's,  boys'  clothing;  furnishings  stores;  and  custom  tailors. 

‘Includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


Kind  of  business 


Data  NOT  ADJUSTED  for  seasonal. 


United  States,  total 


holiday  and 


Percent  change  in  sales — 

11  or  more  retail  stores 

April  1974 
from — 

4  months 

1974 

f  rom 

4  months 

1973 

April 

1973 

March 

1974 

trading  day  differences 


+12 


+2 


+11 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores* . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


+5  +8 

+13  +1 

+15  -7 

+15  -7 

-2  0 

+  12  +7 


+2 

+11 

+14 

+14 

-1 

+9 


+12  +8 


+9 


+12 


+11 
4  1 1 


+9 

+8 


+9 


Apparel  group . 

Men's,  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores 
Women's  ready-to-wear  stores... 
Shoe  stores . 


+19 

+24 

+15 

+14 

+26 


Furniture  and  appliance  group... 
Tire,  battery,  accessory  dealers 

Drug  and  proprietary  stores . 

Liquor  stores . 


+4 

0 

+15 

+5 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

April  1974 

from — 

4  months 
1974 

April 

1973 

March 

1974 

4  months 
1973 

Data  ADJUSTED  for  seasonal,  holiday  and  trading  day  differences 


United  States,  total . 

♦12 

0 

+10 

Grocery  stores.. . . 

♦12 

0 

+14 

Eating  and  drinking  places . 

0 

♦2 

-1 

General  merchandise  group  with  nonstores1 . 

+13 

0 

+9 

General  merchandise  group  without  nonstores1 
(except  department  stores  mall  order) . 

♦13 

0 

♦9 

Department  stores . 

+13 

0 

+8 

Variety  stores . 

+12 

-4 

♦9 

Apparel  group . 

-3 

-3 

-4 

Men’s  boys'  wear  stores . 

♦5 

-3 

-2 

Women's  apparel,  accessory  stores . 

-3 

-3 

-5 

Shoe  stores . 

-6 

-3 

-7 

Tire,  battery,  accessory  dealers . 

-1 

+1 

-1 

Drug  and  proprietary  stores . 

+12 

-1 

+14 

See  footnote  2  on  table  1 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 


Region  and  kind  of  business 

Apr.  1974 
f  rora — 

4  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr.1 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Apr. 

1973 

Mar. 

1974 

4  mos. 
1973 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,673 

8, 158 

9,356 

9,744 

9,272 

9,687 

9,830 

9,222 

9,462 

9,162 

9,690 

10,181 

11,374 

+5 

+4 

+3 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

2,221 

2,068 

2,519 

2,793 

2,946 

3,070 

3,066 

2,874 

2,800 

2,576 

2,898 

2,806 

2,584 

-5 

+11 

-12 

total . 

6,452 

6,090 

6,837 

6,951 

6,326 

6,617 

6,764 

6,348 

6,662 

6,586 

6,792 

7,375 

8,790 

+10 

+2 

+9 

Food  group . 

2,321 

2,236 

2,444 

2,316 

2,067 

2,224 

2,297 

2,218 

2,337 

2,276 

2,273 

2,319 

2,537 

+  12 

-5 

+12 

Grocery  stores . 

2,043 

1,965 

2,147 

2,023 

1  ,812 

1,965 

2,031 

1 ,946 

2,056 

2,003 

1,996 

2,044 

2,214 

+12 

-6 

+  12 

Eating  and  drinking  places . 

698 

661 

757 

767 

709 

792 

816 

805 

823 

761 

759 

758 

758 

+8 

+1 

+7 

GAF,2  total . 

General  merchandise  group 

2,133 

1,944 

2,383 

2,596 

2,479 

2,495 

2,601 

2,272 

2,475 

2,559 

2,676 

3,126 

4,156 

+5 

+9 

+1 

with  nonstores3 . 

1,219 

1,137 

1,447 

1,570 

1,474 

1,515 

1,571 

1,381 

1 ,497 

1,526 

1,624 

1,982 

2,643 

+7 

+9 

+3 

Department  stores . 

781 

711 

929 

1,050 

963 

987 

1  ,036 

874 

939 

995 

1,036 

1  ,297 

1  ,868 

+  9 

+  13 

+4 

Apparel  group . 

483 

404 

487 

579 

575 

547 

572 

463 

535 

617 

608 

669 

962 

+  1 

+  19 

-1 

Furniture  and  appliance  group.. 

431 

403 

449 

447 

430 

433 

458 

428 

443 

416 

444 

475 

551 

+4 

0 

-3 

Building  materials,  hardware, 

farm  equipment  group . 

300 

285 

365 

407 

392 

432 

466 

445 

453 

415 

451 

414 

374 

+  4 

+12 

-2 

Gasoline  service  stations . . 

566 

539 

635 

674 

568 

592 

599 

625 

616 

571 

593 

609 

576 

+  19 

+6 

+11 

Drug  and  proprietary  stores . 

264 

255 

265 

264 

254 

267 

273 

256 

263 

253 

268 

255 

318 

+4 

0 

+5 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,825 

10,401 

12,211 

12,648 

11,571 

12,477 

12,547 

12,064 

12,406 

11,996 

12,937 

13,149 

14,267 

+  9 

+  4 

+7 

Durable  goods  stores,  total 
Nondurable  goods  stores. 

3,247 

3,160 

3,872 

4,109 

4,186 

4,453 

4,461 

4,213 

4,220 

4,163 

4,524 

4,157 

3,832 

-2 

+6 

-5 

total . 

7,578 

7,241 

8,339 

8,539 

7,385 

8,024 

8,086 

7,851 

8,186 

7,833 

8,413 

8,992 

10,435 

+16 

+2 

+  14 

Food  group . 

2,419 

2,275 

2,528 

2,393 

2,085 

2,270 

2,392 

2,349 

2,441 

2,331 

2,377 

2,443 

2,629 

+15 

-5 

+  16 

Grocery  stores . 

2,283 

2,140 

2,381 

2,245 

1,956 

2,131 

2,245 

2,201 

2,279 

2,178 

2,223 

2,300 

2,467 

+15 

-6 

+15 

Eating  and  drinking  places . 

931 

890 

1,004 

1,026 

887 

974 

1,004 

1,035 

1,128 

1,052 

1,062 

991 

1  ,008 

+16 

+2 

+15 

GAF,2  total . 

General  merchandise  group 

2,547 

2,405 

2,987 

3,208 

2,942 

3,028 

3,054 

2,829 

3,086 

3,019 

3,251 

3,769 

4,922 

+  9 

+7 

+7 

with  nonstores3 . 

1,590 

1,555 

1,973 

2,128 

1  ,898 

1,973 

1,993 

1,835 

2,040 

1,964 

2,166 

2,593 

3,331 

+12 

+8 

+8 

Department  stores . 

954 

906 

1,197 

1,317 

1,189 

1  ,239 

1,275 

1,148 

1,258 

1,216 

1,294 

1,566 

2,223 

+  11 

+10 

+8 

Apparel  group . 

444 

381 

477 

552 

530 

513 

524 

477 

495 

504 

517 

579 

888 

+  4 

+  16 

+  1 

Furniture  and  appliance  group.. 

513 

469 

537 

528 

514 

542 

537 

517 

551 

551 

568 

597 

703 

+3 

-2 

+7 

Building  materials,  hardware. 

farm  equipment  group . 

698 

680 

860 

985 

857 

972 

1,019 

968 

1,016 

1 ,049 

1 ,107 

941 

935 

+  15 

+  15 

+10 

Automotive  group . 

1,800 

1,793 

2,210 

2,313 

2,558 

2,656 

2,625 

2,466 

2,371 

2,271 

2,567 

2,324 

1,747 

-10 

+5 

-13 

Gasoline  service  stations . 

835 

802 

916 

930 

820 

857 

866 

900 

876 

828 

878 

899 

886 

+  13 

+2 

+13 

Drug  and  proprietary  stores . 

331 

329 

356 

362 

326 

334 

334 

330 

350 

324 

340 

341 

461 

+11 

+2 

+7 

THE  SOUTH 

TOTAL . 

11,528 

11,372 

13,295 

13,617 

12,404 

13,144 

13,189 

12,764 

13,255 

12,291 

13,186 

13,310 

15,129 

+  10 

+2 

+7 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

3,876 

3,905 

4,653 

4,865 

4,701 

5,081 

4,994 

4,820 

4,920 

4,521 

5,014 

4,650 

4,528 

+3 

+5 

-3 

total . 

7,652 

7,467 

8,642 

8,752 

7,703 

8,063 

8,195 

7,944 

8,335 

7,770 

8,172 

8,660 

10,601 

+14 

+1 

+13 

Food  group . 

2,777 

2,678 

3,000 

2,874 

2,540 

2,675 

2,805 

2,781 

2,889 

2,697 

2,688 

2,775 

2,988 

+13 

-4 

+13 

Grocery  stores . 

2,670 

2,570 

2,881 

2,754 

2,429 

2,568 

2,697 

2,668 

2,774 

2,588 

2,582 

2,670 

2,863 

+13 

-4 

+13 

Eating  and  drinking  places . 

741 

692 

771 

782 

718 

801 

820 

807 

833 

783 

788 

764 

787 

+9 

+1 

+9 

GAP,2  total . 

General  merchandise  group 

2,801 

2,711 

3,383 

3,553 

3,118 

3,171 

3,192 

3,041 

3,321 

3,016 

3,316 

3,824 

5,438 

+14 

+5 

+13 

with  nonstores3 . 

1,678 

1,652 

2,116 

2,222 

1,964 

2,025 

1,994 

1,901 

2,102 

1  ,887 

2,106 

2,511 

3,603 

+  13 

+5 

+13 

Department  stores . 

956 

918 

1,204 

1,266 

1,150 

1,195 

1,182 

1,118 

1,241 

1,123 

1,228 

1,458 

2,177 

+10 

+5 

+9 

Apparel  group . 

498 

470 

571 

650 

577 

540 

555 

513 

574 

531 

582 

631 

985 

+13 

+14 

+12 

Furniture  and  appliance  group.. 

625 

589 

696 

681 

577 

606 

643 

627 

645 

598 

628 

682 

850 

+  18 

-2 

+15 

Building  materials,  hardware, 

farm  equipment  group . 

679 

746 

876 

960 

828 

947 

917 

848 

883 

821 

897 

798 

780 

+16 

+  10 

+13 

Automotive  group . 

2,240 

2,253 

2,710 

2,838 

2,962 

3,175 

3,100 

3,018 

3,034 

2,761 

3,153 

2,794 

2,261 

-4 

+5 

-12 

Gasoline  service  stations . 

858 

852 

976 

1,001 

919 

952 

989 

981 

961 

902 

944 

921 

900 

+  9 

+  3 

+7 

Dreg  and  proprietary  stores . 

411 

410 

424 

422 

376 

397 

401 

375 

397 

378 

411 

407 

555 

+12 

0 

+12 

THE  WEST 

TOTAL . 

6,897 

6,737 

7,847 

7,863 

7,439 

7,870 

8,020 

7,615 

8,012 

7,467 

7,908 

7,912 

9,054 

+6 

0 

+5 

IXirable  goods  stores,  total.... 
Nondurable  goods  stores, 

2,133 

2,160 

2,559 

2,555 

2,702 

2,861 

2,889 

2,611 

2,714 

2,458 

2,735 

2,491 

2,465 

-5 

0 

-6 

total . 

4,764 

4,577 

5,288 

5,308 

4,737 

5,009 

5,131 

5,004 

5,298 

5,009 

5,173 

5,421 

6,589 

+12 

0 

+11 

Food  group . 

1,628 

1,561 

1,762 

1,684 

1,479 

1,576 

1,641 

1,628 

1,677 

1,555 

1,591 

1,670 

1,778 

+14 

-4 

+12 

Grocery  stores . 

1,532 

1,467 

1,663 

1,578 

1,382 

1,475 

1,539 

1,530 

1,578 

1,473 

1,501 

1,582 

1 ,670 

+  14 

-5 

+13 

Eating  and  drinking  places . 

625 

611 

706 

697 

636 

671 

713 

712 

772 

743 

732 

691 

719 

+10 

-1 

+7 

GAF,2  total . 

General  merchandise  group 

1,658 

1,576 

1,907 

1,956 

1,791 

1 ,880 

1,931 

1,807 

2,011 

1,946 

2,008 

2,197 

3,040 

+  9 

+3 

+9 

with  nonstores3 . 

1,024 

971 

1,199 

1,246 

1,131 

1 ,200 

1,213 

1,152 

1,276 

1  ,217 

1,276 

1,457 

2,041 

+10 

+4 

+11 

Department  stores . 

678 

632 

802 

845 

753 

808 

815 

770 

848 

808 

838 

976 

1,466 

+12 

+5 

+12 

Apparel  group . 

275 

263 

313 

340 

325 

308 

324 

287 

327 

322 

323 

335 

551 

+5 

+9 

+4 

Furniture  and  appliance  group.. 

359 

342 

395 

370 

335 

372 

394 

368 

408 

407 

409 

405 

448 

+10 

-6 

+7 

Gasoline  service  stations . 

534 

499 

561 

585 

501 

546 

554 

582 

570 

536 

566 

567 

54  6 

+17 

+4 

+13 

Dreg  and  proprietary  stores . 

261 

261 

284 

285 

263 

283 

292 

279 

293 

271 

281 

283 

407 

+8 

0 

+7 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  regions  are  shown  on  page  34. 

‘Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 

of  merchandise. 

*See  footnote  2  on  table  1. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail- Stores  by  Geographic  Divisions  and  Kind  of  Business 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 

1974 

1973 

Apr. 

1974 

4  mos. 

Geographic  division 

and 

f  rom — 

1974 

kind  of  business 

Jan. 

Feb. 

Mar. 

Apr.  1 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

Apr. 

1973 

Mar. 

1974 

4  mos. 
1973 

2,418 

673 

1,745 

585 

2,326 

2,452 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

+7 

+3 

+  5 

793 

827 

797 

734 

733 

681 

743 

713 

655 

-6 

+  10 

-12 

1,533 

1,625 

1,700 

1,601 

1,742 

1,680 

1,729 

1,877 

2,254 

+  14 

0 

+  13 

549 

523 

558 

4  90 

525 

557 

547 

580 

546 

553 

565 

617 

+  14 

-5 

+  11 

522 

583 

601 

633 

563 

669 

670 

691 

793 

1,042 

+  10 

+  9 

+  5 

148 

163 

172 

172 

178 

165 

167 

165 

164 

+30 

0 

+28 

Middle  Atlantic  Division,  total . 

6,474 

6,079 

6,938 

7,254 

6,946 

7,235 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

+  4 

+5 

+  2 

Durable  goods  stores . 

1,643 

1,521 

1 , 846 

2,051 

2,153 

2,243 

2,269 

2,140 

2,067 

1  ,895 

2,155 

2,093 

1,929 

-5 

+11 

-11 

U  j.. _ i  i  _ _ ■  _  „  »  ^ 

4 , 558 

5,092 

573 

5,203 

587 

4,793 

4 ,992 

5,064 

4,747 

4,920 

4,906 

5,063 

5,498 

6,536 

+  9 

+  2 

+  8 

54  7 

615 

631 

621 

639 

600 

601 

593 

593 

+  7 

+  2 

+5 

1,896 

1,894 

1,968 

1,709 

1  ,806 

1,889 

1,985 

2,333 

3,114 

+3 

+9 

0 

General  mdse,  group  with  nonstores3.... 

942 

886 

1,115 

1,223 

1,127 

1,156 

1,189 

1  ,045 

1,109 

1,150 

1  ,229 

1,503 

2,021 

+9 

+  10 

+4 

,  « 

359 

443 

197 

8,474 

426 

482 

196 

8,829 

447 

417 

436 

346 

370 

426 

434 

475 

686 

-5 

+  19 

-7 

420 

429 

427 

453 

438 

406 

426 

444 

412 

+  15 

+  9 

+5 

Drug  and  proprietary  stores 

East  North  Central  Division, 

197 

204 

207 

190 

197 

190 

202 

189 

240 

-1 

-1 

+3 

total . 

7,532 

7,185 

8,212 

8,753 

8,845 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

+  8 

♦  4 

+5 

2,553 

5,921 

2,737 

6,092 

2,909 

3,042 

3,050 

2 ,84  5 

2,836 

2,771 

3,069 

2,851 

2,545 

-6 

+  7 

-9 

Nondurable  goods  stores.... 

5*337 

5,078 

5,303 

5,711 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

7,417 

+  15 

+3 

+  13 

1,766 

1,828 

785 

1,517 

1,657 

1,740 

1,698 

1,774 

1,701 

1,729 

1,771 

1 ,908 

+  13 

-6 

+  15 

Eating  and  drinking  places. 

732 

691 

794 

681 

751 

770 

790 

876 

828 

836 

775 

792 

+  17 

+  1 

+  17 

1,843 

1  ,167 

2,176 

1,450 

2,335 

1,560 

2,171 

2,212 

2,258 

2,055 

2,228 

2,182 

2,349 

2,749 

3,616 

+  8 

+  7 

+  6 

General  mdse,  group  with 

nonstores3  .  . 

1,125 

1  ,401 

1,455 

1  ,482 

1,345 

1  ,487 

1 ,444 

1,574 

1,907 

2  ,467 

+  11 

+  8 

+  8 

355 

667 

410 

670 

394 

383 

388 

344 

350 

366 

379 

423 

663 

+  4 

+  15 

+  2 

Gasoline  service  stations.. 

586 

579 

595 

606 

616 

639 

608 

569 

615 

640 

631 

+  13 

0 

+  11 

233 

3,293 

249 

3  ,737 

256 

3,819 

229 

233 

239 

235 

246 

228 

242 

243 

324 

+  12 

+3 

+7 

West  North  Central  Division, 

total . 

3,216 

3,359 

3,724 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

+  14 

+  2 

+  12 

Durable  goods  stores . 

1  ,052 

1,053 

1,319 

1,372 

1  ,277 

1 ,411 

1,411 

1,368 

1,384 

1,392 

1  ,455 

1,306 

1,287 

+7 

+  4 

+  2 

Nondurable  goods  stores.... 

2,241 

2,163 

2,418 

2,447 

2,082 

2,313 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

3,018 

+  18 

+1 

+  17 

653 

675 

873 

568 

568 

613 

652 

651 

667 

630 

648 

672 

721 

+  19 

-4 

+  17 

811 

523 

771 

816 

796 

774 

858 

837 

902 

1,020 

1,306 

+  13 

+  8 

+  9 

General  mdse,  group  with 

nonstores3 . . 

423 

430 

497 

518 

511 

490 

553 

520 

592 

686 

864 

+  14 

+  9 

+  10 

249 

6,732 

2,194 

4,538 

385 

260 

225 

251 

2  50 

261 

268 

259 

263 

259 

255 

+  16 

+  4 

+  19 

6,489 

6,722 

6,742 

6,487 

6,731 

6,276 

6,796 

6,94  7 

7,805 

+  7 

+3 

+  4 

2  \  332 

2,383 

2,522 

2,487 

2,388 

2,422 

2,244 

2,530 

2,343 

2,251 

-2 

+  6 

-8 

4,106 

4,200 

4,255 

4,099 

4,309 

4,032 

4  ,266 

4,604 

5,554 

+  12 

+  1 

+  11 

375 

386 

1,895 

406 

420 

416 

410 

427 

407 

399 

380 

399 

-5 

0 

-3 

1  ,430 

1,704 

1,683 

1,716 

1,615 

1,738 

1,611 

1,802 

2,100 

2,871 

+  11 

+5 

+  10 

General  mdse,  group  with 

nonstores3 . . 

905 

886 

1,142 

1,206 

1,079 

1,085 

1,076 

1,016 

1,112 

1,011 

1,149 

1,398 

1,941 

+  12 

+6 

+  11 

230 

280 

321 

295 

268 

280 

249 

272 

273 

277 

300 

466 

+  9 

+  15 

+  10 

448 

517 

538 

463 

488 

500 

488 

491 

457 

481 

479 

463 

+  16 

+  4 

+9 

203 

210 

210 

198 

203 

205 

192 

203 

191 

205 

208 

280 

+  6 

0 

+9 

East  South  Central  Division, 

total . 

1,984 

2,028 

2,441 

2,511 

2,249 

2,404 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

+  12 

+3 

+  8 

Nondurable  goods  stores... 

1  ,283 

1  ,258 

1,491 

1,524 

1,342 

1  ,442 

1  ,469 

1,423 

1,512 

1  ,406 

1  ,444 

1  ,485 

1,844 

+  14 

+  2 

+12 

472 

539 

521 

482 

534 

538 

526 

554 

512 

502 

498 

549 

+  8 

-3 

+9 

615 

518 

532 

539 

515 

555 

518 

544 

636 

932 

+  19 

+  5 

+  15 

General  mdse,  group  with 

nonstores3 . . 

266 

270 

357 

374 

328 

339 

341 

321 

356 

326 

347 

409 

609 

+  14 

+  5 

+  13 

West  South  Central  Division, 

3,574 

3,666 

4,018 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

+  14 

+  2 

+  11 

1 ,247 
2,340 

1  ,279 

1,509 

1,411 

1,597 

1,543 

1,522 

1,587 

1  ,415 

1,569 

1  ,452 

1  ,466 

+  10 

+  2 

+3 

2,295 

2,255 

2,421 

2  ,471 

2,422 

2,514 

2,332 

2,462 

2,571 

3,203 

+  17 

+  1 

+  17 

783 

877 

846 

725 

740 

799 

797 

820 

779 

777 

796 

849 

+  17 

-4 

+16 

829 

1,003 

1,043 

896 

956 

937 

911 

1,028 

887 

970 

1,088 

1 ,635 

+  16 

+4 

+17 

General  mdse,  group  with 

nonstores3 . . 

507 

496 

617 

642 

557 

601 

577 

564 

634 

550 

610 

704 

1,053 

+  15 

+4 

+  16 

1,650 

1,831 

1,984 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

+  9 

+3 

+6 

1,050 

1  ’  225 

1 , 247 

1,077 

1,168 

1,193 

1,187 

1,275 

1,151 

1,181 

1  ,244 

1  ,452 

+  16 

+  2 

+  13 

332 

381 

364 

306 

330 

348 

358 

373 

327 

328 

360 

365 

+  19 

-4 

+  14 

368 

427 

446 

407 

442 

446 

417 

479 

464 

475 

514 

675 

+  10 

+4 

+  10 

General  mdse,  group  with 

nonstores3 . . 

222 

213 

257 

272 

251 

278 

270 

256 

299 

282 

298 

335 

441 

+  8 

+6 

+  11 

5,087 

1,560 

3,527 

1,229 

5,874 

1,813 

4,061 

1,320 

5,608 

5,886 

5,991 

5,629 

5 , 908 

5,552 

5,939 

5,942 

6,849 

♦  5 

-1 

+4 

1,848 

4,063 

1,948 

2,045 

2,053 

1  ,812 

1,885 

1,694 

1,947 

1,765 

1,712 

-7 

-2 

-7 

3,660 

3,841 

3,938 

3,817 

4,023 

3,858 

3,992 

4,177 

5,137 

+  11 

0 

+  10 

1,283 

1,173 

1 ,246 

1,293 

1,270 

1  ,304 

1,228 

1  ,263 

1  ,310 

1  ,413 

+  13 

-4 

+  11 

Eating  and  drinking  places 

477 

547 

489 

517 

554 

544 

585 

579 

582 

543 

565 

+  12 

+  1 

+9 

1,213 

1,480 

1,510 

1,384 

1  ,438 

1  ,485 

1  ,390 

1,532 

1  ,482 

1,533 

1 , 683 

2,365 

+  9 

+  2 

+  8 

General  mdse,  group  with 

nonstores3 . . 

802 

758 

942 

974 

880 

922 

943 

896 

977 

935 

978 

1,122 

1,600 

+  11 

+3 

+  10 

Gasoline  service  stations. 

366 

345 

391 

396 

344 

371 

368 

385 

372 

362 

395 

393 

371 

+  15 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  page  34. 


‘Preliminary  estimates. 

“Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

3 See  footnote  2  on  table  1. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


States  and  kind  of  business 


California,  total . 

Nondurable  goods  stores. 

GAF2 . 

Florida,  total . . 

Nondurable  goods  stores, 

Illinois ,  total . . 

Nondurable  goods  stores. 

GAF2 . . 

Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores. 

Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 

New  Jersey,  total . 

Nondurable  goods  stores. 

New  York,  total . 

Nondurable  goods  stores. 

GAF2 . 

North  Carolina,  total . 

Ohio,  total . 

Nondurable  goods  stores. 

Pennsylvania,  total . 

Nondurable  goods  stores. 

GAF2 . 

Texas,  total . 

Nondurable  goods  stores. 

Wisconsin,  total . 


Note:  Estimates  are  based  on  a  sample. 

‘Preliminary  estimates. 


1973 

Percen 

change 

1974 

Apr. 

1974 

from 

Apr. 

1973 

4  mos. 
1974 

from 

4  mos. 
1973 

Jan. 

Feb. 

|  Mar. 

Apr .  ‘ 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

3,923 

3,815 

4,419 

4,352 

4,161 

4,356 

4,432 

4,174 

4.388 

4,134 

4.416 

4.438 

5,155 

2,654 

3,047 

3,038 

2,748 

2,868 

2,939 

2,854 

3.014 

2,901 

3,008 

3,134 

3,886 

936 

1,137 

1,163 

1,054 

1,088 

1,120 

1,049 

1,149 

1,130 

1,166 

1,279 

1,813 

+  10 

+10 

1,845 

1,806 

2,071 

2,048 

1,840 

1,855 

1,872 

1,803 

1,860 

1,749 

1,913 

1.982 

2,306 

1,235 

1,396 

1,362 

1,189 

1,178 

1,204 

1,171 

1,212 

1,133 

1.202 

1,284 

1,617 

+  15 

+14 

2,150 

2,081 

2,477 

2,592 

2,309 

2,467 

2,442 

2,324 

2,338 

2,344 

2,618 

2,705 

2,806 

1,429 

1,696 

1,758 

1,493 

1,579 

1,581 

1,499 

1,503 

1,481 

1,645 

1,822 

2,029 

578 

721 

750 

686 

707 

702 

628 

698 

686 

788 

921 

1,097 

+9 

+7 

1,051 

1,019 

1,134 

1,207 

1,093 

1,097 

1,152 

1,103 

1,149 

1,125 

1.190 

1,222 

1,314 

+10 

+10 

1,035 

966 

1,132 

1,147 

1,113 

1,167 

1,157 

1,068 

1.127 

1,093 

1,128 

1,196 

1,365 

+3 

710 

817 

813 

743 

781 

794 

744 

804 

779 

802 

886 

1,069 

+9 

+10 

1,587 

1,483 

1,752 

1,825 

1,843 

1,990 

1,965 

1,834 

1,874 

1,805 

1.926 

1,921 

2,155 

1,115 

1,038 

1,190 

1,217 

1,144 

1,247 

1,259 

1,191 

1,230 

1,193 

1,234 

1,297 

1,594 

+6 

+6 

706 

672 

757 

804 

713 

766 

800 

782 

800 

779 

856 

857 

907 

+13 

+11 

867 

857 

1,011 

1,016 

950 

1,045 

1,041 

1,006 

1.042 

990 

1,086 

1,083 

1,176 

+7 

+4 

1,298 

1,228 

1,382 

1,456 

1,469 

1,537 

1,557 

1,481 

1,499 

1,396 

1 . 487 

1,557 

1,813 

-1 

969 

921 

1,023 

1,050 

988 

1,039 

1,069 

1,015 

1,035 

993 

1,023 

1,117 

1,380 

+6 

+5 

3,223 

2,989 

3,338 

3,446 

3,323 

3,479 

3,519 

3,266 

3,331 

3,306 

3.487 

3,641 

4,083 

2,425 

2,263 

2,472 

2,513 

2,342 

2,437 

2,464 

2,279 

2,382 

2,429 

2,491 

2,661 

3.178 

+7 

819 

741 

876 

949 

921 

916 

953 

823 

874 

929 

970 

1,164 

1,496 

♦3 

+2 

833 

786 

948 

1,000 

921 

992 

955 

929 

953 

897 

1,000 

1.028 

1,109 

+9 

+5 

1,873 

1,797 

2.162 

2,210 

2,103 

2,261 

2,318 

2,172 

2,208 

2,086 

2,231 

2,288 

2,541 

1,358 

1,304 

1,550 

1,574 

1,421 

1,542 

1,581 

1,497 

1,556 

1,474 

1,565 

1,643 

1,960 

+11 

+10 

1,953 

1,862 

2,218 

2,352 

2,154 

2,219 

2,257 

2,140 

2,157 

2.099 

2,244 

2,393 

2,569 

+9 

1,437 

1,374 

1,597 

1,640 

1,463 

1,516 

1,531 

1,453 

1,503 

1 , 484 

1,549 

1.720 

1.978 

+  12 

+11 

4  84 

450 

575 

621 

588 

584 

602 

517 

556 

580 

620 

760 

951 

+6 

+1 

2,217 

2,211 

2,517 

2,544 

2,277 

2,511 

2,501 

2,436 

2,547 

2,343 

2,505 

2,480 

2,920 

+12 

1,463 

1,428 

1,594 

1,620 

1,412 

1,540 

1,558 

1,507 

1.S63 

1,472 

1,533 

1,600 

2.027 

+15 

+16 

871 

805 

949 

995 

864 

938 

968 

973 

1,050 

984 

1,038 

1,064 

1,146 

+15 

+13 

(See  sampling  variabilities  in  table  17.) 


2Stores  in  general  merchandise  (including  all  nonstores), 
of  merchandise. 


apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

_ _  (Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


California. . . . 

Florida . 

Illinois . 

Indiana . 

Massachusetts . 

Michigan . 

Minnesota . 

Missouri . 


Percent  change — Apr.  1974  from  Mar.  1974 


Nondurable 
goods  stores 


GAF1  stores 


+10 

+10 

+6 


New  Jersey. . . . . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania . 

Texas . 

Wisconsin. . . . 


Note:  Sampling  variabilities  are  shown  in  table  17. 

‘Stores  In  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance 
of  merchandise. 


Percent  change — Apr.  1974  from  Mar.  1974 


Nondurable 
goods  stores 


GAF1  stores 


+12 

+8 


+2 

+10 


groups;  these  stores  specialize  in  department-store  types 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 

Metropolitan  Statistical  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Statistical  areas 


Standard  Consolidated  Areas2 

Chicago,  II 1 . -Northwestern  Indiana... 
New  York,  N.Y.  Northeastern  New 
Jersey . 

Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . 

Boston,  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Mlnneapolls-St.  Paul,  Minn 


Percent  change — Apr.  1974  from  Mar.  1974 


Nondurable 
goods  stores 


GAF1  stores 


+11 

+5 

+11 


Statistical  areas 


Nassau-Suf folk,  N.Y .  ... 

New  York,  N.Y. — Nassau-Suf folk ,  N.Y. : 

New  York.  N.Y . 

Newark.  N.J . 

Paterson-Clif ton-Passaic,  N. J. ..... 

Philadelphia.  Pa. -N.J . 

Pittsburgh,  Pa.  . . 

St.  Louis,  Mo  .-1 11 . . 

San  Francisco-Oakland ,  Calif . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va .  . 


Cities 


Chicago . 

Det roi t . 

Los  Angeles. . 
New  York. ... 
Philadelphia . 


Percent  change — Apr.  1974  from  Mar.  1974 


-2 

+2 

+4 


Nondurable 
goods  stores 


GAF1  stores 


+9 

+10 

+10 

+12 

+10 


+5 

+11 


"°*e;4  *”"pUnf!  variabilities  are  she™  In  table  19.  statistics  for  the  Boston  SMSA  Include  retail  stores  In  all  of  Essex,  Middlesex,  Norfolk  Counties.  See 

awbA  definition  on  page  32. 

'Stores  In  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  In  department-store  types 

oi  merchandise.  - 

2Por  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34. 

’See  footnote  4  on  table  9. 
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Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 


Standard  Consolidated  Areas1* 


Chicago,  Ill . -Northwestern  Ind.,  total. 

Nondurable  goods  stores . 

. . 

New  York,  N. Y. -Northeastern,  N. J. ,  total 

Nondurable  goods  stores . 

. . 


Standard  Metropolitan 
Statistical  Areas2 


Baltimore,  Md . ,  GAF3 
Boston,  Mass.,  GAF3. 


.538 
.  H7 
477 


2.848 
2.  173 
781 


Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Cleveland,  Ohio,  GAF 
Dallas,  Tex.,  GAF3... 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF3 . 


GAF3 


Houston,  Tex.,  GAF3. 

Kansas  City,  Mo. -Kan 
Los  Angeles-Long  Beach,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF3 . 


Minneapolis-St .  Paul,  Minn.,  GAF  . 

New  York,  N. Y. --Nassau-Suf folk,  N.Y., 

total4 . 

Nondurable  goods  stores . 

GAF3 . 


Nassau-Suf folk ,  N.Y.,  total5.. 

Nondurable  goods  stores. 
GAF3 . 


New  York,  N.Y. ,  total6 . 

Nondurable  goods  stores. 
GAF3 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF3 . 


Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores. 
GAF3 . 


St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores .  . 

GAF3 . 

San  Francisco-Oakland ,  Calif.,  total... 

Nondurable  goods  stores . 

GAF3 . 


Washington,  D.C. -Md. -Va. ,  total. 

Nondurable  goods  stores . 

GAF3 . 


88 

154 


,479  1,763 

,083  1,272 

469  590 


2,661 

2,042 

709 


1,410 

1,028 

454 


93 

109 


758 

549 

214 


113 

95 


1.355 

987 

386 


2.025 

1,547 

569 


532 

389 

137 


,  493 
.  158 
432 


84 

138 


1,370 

1,002 

451 


89 

104 


700 

497 

192 


107 

99 


1 ,289 
922 
358 


105 


,874 

,442 

511 


474 

343 

115 


820 

607 

207 


405 

307 

113 


378 

268 


585 

421 

148 


Cities 


Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF3 . 


Los  Angeles,  Calif.,  total.. 
Nondurable  goods  stores. 
GAF3 . 


New  York,  N.Y. ,  total . 

Nondurable  goods  stores. 
GAF3 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF3 . 


578 

403 

140 


623 

491 

253 


205 

151 

51 


509 

391 

173 


.  263 
978 
381 


314 

250 

92 


,400 

,099 

396 


764 

564 

189 


386 

295 

107 


363 

249 


555 

401 

141 


554 

391 

133 


621 

494 

263 


186 

132 

44 


479 

357 

162 


,182 

929 

342 


2,900 

208 

814 


110 

191 


1  ,631 
1  ,177 
564 


108 

128 


806 

559 

237 


132 

121 


1  ,493 
1  ,071 
439 


2,028 

1,552 

579 


293 

236 

85 


1973 

Percent 

change 

Apr. 

1974 

4  DOS. 

1974 

Apr.  1 

Apr  . 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

from 

Apr. 

1973 

from 

4  nos. 
1973 

1  ,836 

1,672 

1,722 

1,729 

1,635 

1,671 

1,663 

1,834 

1,957 

2.055 

+10 

+€ 

1,142 

1,165 

1,180 

1 ,114 

1,163 

1,146 

1,253 

1,410 

1,576 

+14 

+12 

626 

562 

577 

574 

513 

567 

560 

651 

755 

872 

+11 

+8 

2,943 

3,044 

3,046 

2.774 

2,844 

2,833 

3.019 

3,200 

3,731 

+2 

+1 

2,119 

2,191 

2,207 

2,005 

2,090 

2,138 

2,205 

2.371 

2,905 

+6 

+5 

904 

879 

871 

915 

776 

815 

877 

929 

1.048 

1,445 

+3 

0 

123 

114 

112 

113 

100 

108 

107 

119 

140 

176 

+8 

+3 

203 

175 

174 

174 

158 

179 

191 

201 

240 

317 

+16 

+11 

1,528 

1,579 

1  ,584 

1 , 488 

1,516 

1,515 

1,694 

1,808 

1.889 

+11 

+7 

1  ,206 

1,047 

1,069 

1,083 

1,012 

1,056 

1.044 

1,158 

1,299 

1,448 

+15 

+13 

595 

532 

546 

542 

485 

537 

529 

619 

7  22 

827 

+12 

+8 

120 

110 

114 

117 

109 

117 

114 

127 

140 

187 

+9 

+9 

127 

119 

129 

125 

121 

135 

122 

132 

151 

197 

+7 

+8 

859 

899 

900 

799 

819 

817 

892 

894 

1.010 

-2 

-1 

580 

550 

584 

584 

526 

555 

559 

584 

610 

771 

+5 

+7 

260 

246 

250 

255 

218 

235 

249 

264 

296 

416 

+6 

+5 

137 

116 

128 

127 

126 

139 

120 

130 

144 

211 

+18 

+17 

130 

112 

114 

109 

110 

124 

117 

135 

153 

177 

+16 

+9 

1,487 

1,457 

1,509 

1,520 

1,425 

1,490 

1,448 

1,501 

1,543 

1,806 

+2 

+1 

1  ,064 

1,006 

1,037 

1,045 

1,013 

1,064 

1,055 

1.069 

1,126 

1,390 

+6 

+6 

450 

411 

424 

437 

400 

425 

434 

456 

510 

701 

+10 

+8 

140 

130 

139 

137 

130 

142 

136 

151 

169 

207 

+8 

+3 

2,090 

2,015 

2,073 

2,078 

1,901 

1,959 

1.970 

2,084 

2.205 

2.551 

+4 

+3 

1  ,573 

1,486 

1,526 

1,533 

1,400 

1,475 

1,511 

1,544 

1,652 

2.003 

+6 

+5 

638 

618 

607 

642 

545 

580 

629 

666 

733 

1.000 

+3 

+2 

551 

538 

561 

572 

516 

518 

512 

538 

581 

687 

+2 

-2 

381 

394 

398 

362 

379 

377 

382 

398 

509 

+1 

142 

149 

155 

175 

145 

154 

165 

167 

174 

254 

-5 

—6 

1,477 

1,512 

1,506 

1,385 

1,441 

1,458 

1,546 

1,624 

1,864 

+4 

+4 

1,105 

1 , 132 

1,135 

1,038 

1,096 

1,134 

1,162 

1,254 

1,494 

+8 

+7 

496 

469 

452 

467 

400 

426 

464 

499 

559 

746 

+6 

+5 

943 

910 

916 

914 

843 

845 

835 

914 

985 

1,071 

+4 

+1 

674 

617 

631 

619 

568 

579 

599 

638 

722 

833 

+9 

267 

269 

262 

271 

226 

227 

244 

274 

339 

415 

-1 

490 

428 

456 

461 

450 

457 

449 

472 

497 

552 

+14 

+10 

'  368 

309 

328 

332 

316 

330 

332 

339 

371 

442 

+19 

145 

129 

128 

131 

116 

132 

135 

143 

170 

226 

+12 

+9 

471 

444 

456 

459 

446 

453 

426 

462 

461 

512 

+6 

+3 

285 

294 

292 

284 

298 

271 

290 

313 

387 

+6 

+6 

124 

124 

129 

126 

112 

124 

117 

127 

147 

196 

0 

0 

611 

628 

639 

626 

648 

602 

649 

658 

782 

+4 

+3 

419 

431 

442 

447 

467 

431 

441 

467 

595 

+9 

+9 

173 

165 

168 

171 

168 

178 

174 

174 

196 

268 

+5 

+4 

639 

672 

675 

673 

680 

649 

678 

692 

785 

+5 

+2 

415 

441 

448 

428 

438 

427 

436 

469 

579 

+13 

+9 

2  178 

169 

173 

175 

153 

163 

162 

177 

193 

273 

+5 

+6 

672 

705 

695 

635 

678 

695 

801 

851 

849 

+6 

+5 

517 

527 

526 

477 

526 

525 

609 

680 

692 

+10 

1  336 

298 

307 

296 

266 

305 

296 

364 

437 

434 

+13 

235 

246 

247 

225 

223 

206 

232 

239 

274 

-3 

+1 

7  154 

4  60 

148 

152 

150 

141 

145 

133 

143 

155 

202 

+4 

+13 

61 

67 

64 

56 

60 

61 

66 

73 

103 

-2 

+1 

1  545 

535 

552 

545 

519 

557 

548 

580 

595 

67  9 

+2 

0 

398 

406 

400 

389 

420 

420 

438 

456 

542 

+4 

+3 

4  202 

179 

185 

186 

172 

190 

196 

215 

239 

297 

+  13 

+10 

1,235 

1,258 

1,252 

1,156 

1,204 

1,220 

1,293 

1,366 

1,568 

+5 

+5 

932 

950 

955 

874 

915 

950 

976 

1,052 

1,249 

+8 

16  427 

405 

387 

397 

344 

365 

399 

426 

470 

632 

+5 

+5 

334 

334 

332 

307 

314 

320 

358 

392 

403 

+3 

+1 

262 

261 

256 

241 

249 

255 

280 

314 

325 

+6 

+6 

14  123 |  121 

112 

115 

102 

102 

107 

132 

161 

171 

+2 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Counties.  See  SMSA  definition  on  page  32. 


Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex.  Middlesex. 


Norfolk,  and  Suffolk 


‘Preliminary  estimates.  „ 

2 For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-3  . 


3S tores  in' the^eneral  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 

and  Westchester  Counties,  N.Y. 


types  of  merchandise. 

‘Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk 
5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  April  1974 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


May 


July 


Percent  change 


Apr.  1974 
from — 


Apr. 

1973 


Mar. 

1974 


4  mos. 
1974 
from 
4  mos. 
1973 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Akron,  Ohio . 

Albany -Schenectady -Troy , 

N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden 
Grove,  Calif . 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Term. -Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky . -Ind.  . . . 

Cleveland.,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago, 
Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-W inston -Salem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

Los  Angeles -Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . 

Lowell,  Mass . 


13,313 

12,631 

16,491 

12,141 

10 , 824 

14,457 

8,670 

8,424 

10,733 

43,227 

40,132 

52,525 

3,002 

2,701 

3,878 

46,505 

47,026 

62,679 

4,665 

4,170 

5,883 

5, 107 

4,916 

6,616 

36,948 

33,570 

45,192 

7,922 

8,002 

10,287 

1,623 

1,520 

1,995 

4,261 

3,669 

5,069 

10,726 

10,575 

14,786 

45,496 

41,992 

56,291 

26,433 

25,156 

31,916 

6,546 

6,116 

8,329 

4,977 

4,725 

6,457 

5,110 

4,393 

6,034 

5,086 

4,965 

6,860 

6,350 

5,982 

9,506 

143,964 

134,203 

184,075 

30,683 

28,498 

37,176 

44,769 

41,134 

54,954 

6,438 

5,990 

8,248 

24,162 

23,098 

31,319 

3,897 

3,710 

4,839 

34 , 908 

32,731 

46,330 

18,496 

18,685 

24,620 

2,878 

2,896 

3,990 

30,468 

27,907 

35,605 

7,356 

6,938 

9,185 

96,026 

90,661 

115,397 

2,557 

2,301 

3,095 

4,108 

4,095 

5,025 

8,254 

7,769 

9,684 

3,846 

3,483 

4,759 

2,459 

2,381 

3,218 

2,209 

2,472 

2,884 

8,715 

7,978 

11,115 

1,773 

1,773 

2,358 

7,872 

7,935 

10,612 

17,533 

16,860 

22,057 

9,254 

8,675 

10,511 

10,254 

9,739 

13,668 

6,808 

6,172 

8,797 

1,190 

1,187 

2,119 

4,099 

3,814 

5,393 

4,578 

4,333 

6,403 

7,457 

6,927 

10,697 

13,752 

12,873 

16,310 

19,768 

19,104 

24,453 

57,243 

55,357 

72,035 

24,167 

23,467 

31,144 

2,666 

2,658 

3,586 

4,213 

4,036 

5,660 

12,379 

11,475 

14,592 

2,663 

2,326 

3,370 

22,956 

22,015 

29,199 

8,567 

8,295 

11,395 

4,883 

4,247 

5,782 

10,313 

9,163 

12,129 

5,938 

5,244 

6,893 

5,043 

4,478 

6,079 

6,674 

6,911 

9,108 

157,645 

144,038 

185,747 

18,520 

18,104 

23,352 

22 , 887 

22, 393 

3,229 

17,906 

16,954 

17,582 

16,242 

16,071 

16,113 

11,404 

*11,310 

12,475 

53,691 

48,684 

50,723 

4,192 

4,155 

4,179 

65,123 

59,562 

60,909 

6,023 

5,4  93 

5,685 

6,878 

6,466 

6,672 

50,160 

50,332 

49,442 

11,143 

10,598 

10,664 

2,346 

1,845 

2,266 

5,488 

4,507 

4,424 

15,041 

13,487 

2 13 , 54  2 

62,810 

58,974 

60,647 

35,600 

33,643 

34,74  9 

9,337 

8,578 

9,417 

6,876 

5,603 

6,359 

6,808 

25, 804 

25 ,735 

7,634 

7,326 

7,381 

9,491 

8,405 

8,611 

199,409 

181,400 

187,287 

41 ,768 

39,451 

39,044 

63,177 

59,016 

59,749 

8,853 

8,259 

8,681 

31,110 

29,489 

31,748 

4,834 

24  ,421 

5,829 

46,447 

41,159 

45,751 

26,177 

23,823 

25,515 

4,135 

3,628 

3,952 

38,953 

36,503 

40,970 

9,664 

8,797 

9,692 

124,212 

120,012 

127,602 

3,574 

3,017 

3,464 

5,972 

4,748 

4,934 

11,168 

9,903 

11,058 

5,636 

5,301 

5,324 

3,358 

3,267 

3,319 

3,467 

2,372 

2,686 

12,459 

13,228 

13,717 

2,419 

2 2, 278 

*2,463 

11,387 

10,494 

10,866 

23,416 

21,028 

23,605 

11,347 

10,074 

10,945 

14,910 

14,407 

14 , 937 

9,887 

9,374 

9,716 

2,166 

1,572 

1,741 

6,450 

5,352 

5,543 

6,969 

6,263 

6,176 

11,455 

10,510 

10,626 

19,767 

18,389 

16,409 

22,705 

20,767 

22,173 

74,701 

65 , 900 

72,145 

33,611 

33,189 

33,102 

3,915 

3,832 

4,259 

5,940 

4,591 

4,923 

15,992 

14,339 

14,751 

3,851 

(3) 

(3) 

32,447 

29,791 

32,680 

12,144 

10,678 

10,859 

6,368 

6,331 

6,650 

13,217 

12,252 

13,189 

8,077 

7,289 

7,601 

6,343 

5,387 

6,056 

9,334 

8,255 

9,376 

196,424 

173,990 

182,737 

25,017 

25,246 

26,150 

3,477 

*3,172 

*3,309 

18,540 

16,626 

18,057 

*17,166 

14,408 

*15,964 

12,409 

11,848 

13,418 

(3) 

(3) 

51,711 

4,350 

4,141 

4,921 

58,718 

56,664 

65,240 

5,902 

5,468 

5,883 

6,685 

6,443 

7,065 

49,280 

42,258 

45,738 

10,830 

10,331 

11,786 

2,234 

1,997 

2,443 

4,757 

4,202 

4,836 

14,647 

13,901 

15,556 

62,793 

51,283 

57,848 

35,970 

31,599 

34,556 

9,168 

8,005 

9,193 

6,455 

5,815 

6,778 

*5,529 

4,961 

5,442 

7,673 

6,719 

7,564 

8,587 

7,785 

8,967 

198,852 

169,317 

184,439 

40,521 

36,527 

39,018 

58,999 

55,020 

59,096 

8,298 

7,673 

8,586 

33,489 

29,549 

33,213 

5,428 

5,348 

5,705 

43,327 

42,298 

45,931 

25,306 

22,526 

25,285 

4,037 

3,579 

3,949 

40,134 

37,062 

39,650 

9,733 

8,995 

9,913 

133,389 

112,399 

118,323 

3,507 

3,087 

3,529 

4,893 

4,735 

6,605 

9,802 

9,837 

10,964 

5,648 

5,271 

5,199 

3,678 

3,230 

3,760 

2,565 

2,275 

3,674 

13,24  2 

11,523 

12,611 

*2,451 

*2,340 

2,618 

11,482 

10,573 

11,512 

21,838 

20,586 

24 , 030 

10,898 

10,250 

11,489 

15,620 

12,975 

14,317 

10,506 

8,758 

9,766 

1,643 

1,565 

2,084 

5,668 

4,965 

5,860 

6,129 

5,719 

6,391 

10,636 

9,587 

11,025 

18,006 

15,931 

16,195 

22,746 

25 , 067 

24,358 

66,465 

67,754 

75,24  2 

32,279 

29,470 

33,421 

4,495 

3,841 

4,028 

5,032 

4,753 

5,74  1 

15,074 

13,954 

15,057 

(3) 

3,618 

3,938 

31,551 

29,716 

32,458 

11,205 

10,253 

11,209 

6,585 

5,730 

6,389 

13,886 

12,294 

12,854 

7,698 

7,151 

7,819 

5,695 

5,702 

6,450 

9,062 

8,670 

9,965 

193,786 

175,115 

181,851 

25,640 

22,454 

24,511 

*3,548 

*2,892 

*3,288 

18,050 

18,109 

23,188 

16,496 

17,315 

21,639 

11,945 

12,631 

14,231 

52,222 

53,724 

62,842 

4,160 

4,462 

5,300 

60,113 

63,54  9 

76,408 

5,191 

5,839 

6,606 

6,391 

7,197 

7,999 

45,373 

52,615 

64,695 

9,834 

10,658 

12,379 

2,286 

2,247 

2,596 

4,600 

5,050 

6,789 

13,931 

13,948 

16,905 

62,501 

64  ,485 

79,918 

36,377 

35,082 

43,970 

8,865 

8,871 

11,693 

6,244 

6,653 

8,532 

4,601 

5,132 

7,094 

7,130 

7,497 

9,967 

8,267 

9,028 

10,544 

179,659 

197,516 

230,553 

38,388 

40,426 

50,343 

59,188 

63,215 

73,825 

7,634 

8,145 

10,252 

32,223 

32,406 

40,696 

4,569 

4,930 

*5,381 

40,833 

44,163 

53,636 

25,74  9 

25,317 

31,968 

3,760 

3,935 

4,932 

38,921 

39,386 

46,023 

9,230 

9,797 

12,382 

123,888 

127,965 

156,125 

3,107 

3,369 

4  ,527 

5,816 

5,713 

6,780 

9,436 

11,274 

11,713 

5,128 

5,522 

7,412 

3,4  90 

3,186 

3,880 

3,291 

3,331 

3,823 

12,820 

12,478 

16,066 

2,278 

2,464 

2,791 

10,485 

11,197 

14,421 

20,558 

21,780 

25,935 

11,456 

11,300 

13,107 

14,482 

14,724 

17,543 

10,024 

9,652 

11,788 

1,743 

1,764 

2,050 

5,401 

5,876 

7,444 

5,701 

6,  179 

7,335 

10,042 

11,113 

13,455 

18,344 

18,402 

(3) 

21,676 

22,259 

24 , 983 

64 ,820 

70,754 

80,540 

32,370 

33,418 

42,616 

3,719 

3,698 

4,827 

5,100 

5,252 

6,633 

13,903 

15,350 

17,421 

3,794 

3,825 

4  ,797 

30,296 

31,401 

38,337 

11,189 

11,374 

14,952 

6,040 

6,448 

8,618 

13,655 

13,485 

15,533 

7,043 

7,934 

9,860 

6,040 

6,087 

7,327 

8,657 

8,871 

10,733 

183,765 

191,784 

225,484 

22,895 

25,282 

32,800 

*3,149 

*3,023 

4,501 

33,732 

+8 

+9 

+4 

29,975 

+1 

+  12 

+2 

20,271 

+1 

+6 

0 

98,587 

4  10 

+2 

+11 

7,494 

+  1 

+8 

0 

109,456 

+9 

44 

+8 

10,088 

+9 

+2 

+  10 

12,792 

♦g 

+4 

+10 

88,199 

0 

+11 

-2 

18,308 

4-5 

+8 

+5 

3,876 

+27 

*18 

+18 

8,998 

+22 

+8 

+18 

27,448 

+12 

+2 

+4 

117,692 

+7 

+12 

+2 

60,595 

+6 

+12 

+4 

16,664 

+9 

+12 

+8 

11,307 

+23 

+6 

+17 

10,731 

+  17 

413 

+17 

13,585 

+4 

+  11 

+2 

16,076 

+  13 

0 

+14 

327,604 

+  10 

+8 

+8 

73,514 

+6 

+12 

+3 

102,648 

+7 

+15 

+5 

15,148 

+7 

+7 

+8 

61,569 

+5 

-1 

+5 

8,671 

+9 

0 

+10 

79,583 

+13 

0 

+8 

48,627 

+10 

+6 

+4 

6,412 

+  14 

+4 

+11 

66,531 

+7 

+9 

+3 

17,080 

+  10 

+5 

.8 

217,848 

+3 

♦8 

+3 

6,007 

+  18 

+  15 

(3) 

9,032 

+26 

+19 

+23 

17,121 

+13 

+15 

+7 

9,332 

+6 

+18 

+3 

5,511 

+3 

+4 

-2 

5,415 

+46 

+20 

+32 

24,4  03 

-6 

+12 

-5 

4,268 

+8 

+3 

+8 

18,505 

+9 

+7 

+8 

41,670 

+  11 

+6 

+8 

19,923 

+  13 

+8 

+15 

26,781 

+3 

+9 

+2 

16,265 

+5 

+12 

-1 

2,878 

+38 

+2 

+24 

9,815 

+21 

+20 

+10 

11,103 

+11 

+9 

+  10 

19,824 

+9 

+7 

+9 

(3) 

+7 

*21 

+5 

39,058 

+9 

-7 

+8 

124  ,437 

+13 

+4 

+10 

59,935 

+1 

+8 

+1 

7,012 

+2 

+9 

+1 

9,909 

+29 

+5 

+26 

27,987 

+  12 

+10 

+11 

6,946 

C3) 

+14 

(3) 

57,569 

+9 

+11 

+5 

22,658 

+  14 

+7 

+13 

12,129 

+1 

+10 

-3 

22,164 

+8 

+9 

+1 

14,211 

+  11 

+17 

+8 

9,841 

+  18 

+4 

+13 

16,003 

+13 

+2 

+16 

340,146 

+13 

+6 

+11 

45,365 

-1 

+7 

+1 

*7,034 

*+10 

+8 

+13 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  April  1974 — Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 

Area 

1974 

1973 

Apr. 

froi 

1974 

n-  - 

4  mos. 

1974 

Jan. 

Feb.  | 

Mar. 

Apr. 

Apr.  | 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Apr. 

1973 

Mar. 

1974 

4  mos. 

1973 

STANDARD  METROPOLITAN 

STATISTICAL  AREA — Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,922 

2,714 

3,014 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

+5 

+12 

+5 

3,724 

3,801 

5,192 

5,789 

5,322 

5,352 

5,302 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+9 

+11 

+8 

17,866 

18,368 

24,131 

24,887 

23,948 

25,764 

23,192 

20,858 

23,708 

21,005 

22,520 

27,349 

41,373 

+4 

+3 

+1 

Miami,  Fla . 

35,400 

34,746 

42,421 

43, 183 

40,484 

39,836 

41,378 

38,678 

40,790 

37,632 

41,725 

46,769 

72,474 

+7 

+2 

+1 

34,755 

30,411 

39,690 

44,421 

39,223 

42,911 

45,136 

38,163 

41,925 

41,648 

43,579 

53,932 

76,859 

+13 

+12 

+5 

51,069 

52,716 

64,515 

72,276 

63 , 985 

66,644 

67,686 

57,986 

66,102 

65,440 

71,991 

81,212 

108,300 

+13 

+12 

+8 

5,247 

5,020 

6,548 

7,260 

7,017 

7,420 

7,444 

7,188 

7,001 

6,306 

6,948 

8,129 

11,142 

+3 

+11 

+1 

Montgomery,  Ala . - 

4,606 

4,596 

5,933 

6,262 

5,556 

5,855 

5,829 

5,570 

6,142 

5,546 

5,790 

7,095 

11,082 

+13 

46 

+10 

1,755 

2,637 

2,769 

2,270 

2,399 

2,846 

2,465 

2,811 

2,671 

2,572 

3,411 

5,137 

+22 

+5 

+16 

1,509 

1,324 

1,982 

2,311 

2,074 

2,390 

2,411 

2.067 

2,383 

2,445 

2,307 

2,897 

3,987 

+11 

+17 

+2 

53,334 

66,928 

77,548 

76,508 

80,549 

86,460 

70,670 

74,481 

80,230 

79,357 

99,671 

155,944 

+1 

+16 

-4 

22,291 

25,043 

23,523 

23,669 

22,906 

23,781 

23,537 

20,235 

24,176 

26,443 

38,691 

+6 

+12 

46 

New  York,  N.Y.S . 

144,494 

L  29*,  651 

150,667 

170,789 

156,177 

168,981 

172,487 

137,227 

142,963 

165,119 

178,816 

209,490 

307,190 

+9 

+13 

46 

23  ,788 

29,380 

33,327 

30,415 

32,142 

32,443 

26,755 

28,282 

31,467 

32,067 

40,571 

61,117 

+10 

+13 

+2 

6,452 

6,256 

7,907 

8,824 

7,480 

7,799 

8,019 

7,376 

8,167 

7,414 

7,726 

10,183 

14,694 

+18 

+12 

+14 

12,353 

11,885 

15,671 

17,672 

16,739 

17,304 

17,580 

16,355 

17,163 

15,572 

17,404 

19,623 

28,598 

+6 

+13 

+4 

Oklahoma  City,  Okla . 

13,181 

12,945 

16,339 

16,533 

14,797 

16,511 

16,092 

15,680 

17,080 

15,459 

15,583 

20,326 

+12 

+1 

11  ,743 

11,209 

15,106 

16,446 

14,928 

16,045 

15,384 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+10 

+9 

46 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

16,331 

17,919 

17,883 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

+5 

+1 

+6 

71,959 

+17 

+16 

48 

27,898 

36,538 

42,451 

36,206 

38,863 

39,319 

33,572 

35,337 

38,876 

39,565 

50,648 

Peoria,  Ill . 

7  1 190 

6,684 

9,070 

9,383 

8,025 

8,716 

9,387 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

+17 

+3 

+15 

80,142 

66,930 

94,874 

109,008 

96,221 

98,016 

93,959 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

+13 

+15 

+9 

27,356 

26,162 

32,315 

34,335 

30,148 

33,650 

31,304 

29,039 

32,522 

30,286 

35,033 

40,774 

+14 

+6 

48 

45,235 

41,336 

58,561 

65,045 

58,610 

57,170 

60,420 

50,343 

57,768 

57,421 

59,106 

78,608 

+11 

+11 

+7 

Portland,  Maine . 

3,339 

3,218 

4,352 

4,858 

4,560 

4,752 

5,286 

4,805 

5,393 

4,880 

5,047 

6,438 

9,136 

+7 

+12 

+5 

Portland,  Or eg. -Wash . 

16,276 

15,349 

20,696 

21,296 

19,651 

20,225 

19,544 

18,328 

(3) 

21,045 

21,161 

25,794 

38,491 

+8 

+3 

+8 

24,844 

36,565 

+9 

12,703 

12,364 

17,032 

20,259 

18,543 

19,432 

21,358 

16,804 

17,934 

18,343 

18,693 

+19 

+4 

Raleigh,  N.C . 

Reading,  Pa . 

5,346 

5,147 

6,939 

7,909 

7,011 

7,347 

6,825 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

+13 

+14 

+2 

4,856 

4,892 

7,357 

7,844 

7,541 

7,055 

7,398 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

+4 

+7 

+2 

12,578 

11,376 

15,931 

16,464 

15,827 

16,135 

15,915 

14,339 

16,532 

15,830 

16,887 

21,536 

29,893 

+4 

+3 

+6 

3,932 

3,742 

5,053 

5,436 

5,246 

25 , 165 

5,192 

2 4 , 992 

5,587 

5,155 

5,563 

7,727 

10,293 

+4 

+8 

+6 

13,973 

12,313 

15,951 

17,848 

18,105 

17,515 

17,495 

14,981 

16,297 

16,774 

17,594 

21,968 

33,076 

-1 

+12 

-3 

Sacramento,  Calif . 

18,804 

18,377 

23,071 

25,028 

20,818 

22,371 

22,364 

21,306 

25,016 

23,208 

25,219 

2  8,086 

41,546 

+20 

48 

+18 

St.  Joseph,  Mo . 

2,225 

2,170 

2,953 

3,221 

2,837 

3,119 

3,037 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+14 

+9 

+9 

47,472 

46,181 

59,936 

64,417 

57,709 

63,930 

59,687 

51,763 

60,056 

56,346 

65,032 

78,039 

105,811 

+12 

+7 

48 

3,035 

2,673 

3,740 

3,946 

3,658 

3,799 

3,875 

3,537 

4,650 

4,091 

3,879 

4,491 

6,350 

+8 

+6 

+2 

Salt  Lake  City,  Utah . 

10,109 

9,332 

12,277 

13,601 

12,326 

13,081 

12,997 

12,151 

15,064 

13,387 

13,233 

17,757 

26,096 

+  10 

+11 

48 

San  Antonio,  Tex . 

19,263 

18,438 

24,141 

24,822 

*23,145 

*25,859 

*24,361 

223 , 854 

26,691 

23,598 

25,761 

29,074 

41,630 

+7 

43 

+3 

29,781 

46,831 

+21 

20,086 

19,334 

24,584 

26,522 

21,835 

22,425 

23,269 

21,131 

22,492 

22,990 

25,588 

+21 

+8 

San  Diego,  Calif . 

San  Francisco-Oakland , Calif. 

33,581 

43,652 

44,659 

38,533 

40,562 

42,747 

41,298 

42,554 

41 ,382 

42,129 

49,116 

+  16 

+2 

+14 

70,590 

63,330 

r80, 775 

83,877 

76,157 

80 , 007 

81,190 

78,604 

84,634 

77,803 

80,431 

96,430 

145,518 

+10 

+4 

48 

27,541 

26,130 

32,127 

34,476 

30,636 

31,668 

33,433 

29,811 

32,864 

33,448 

32,785 

38,743 

59,802 

+13 

+7 

+10 

2,959 

3,768 

4,168 

3,950 

4,145 

4,148 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

+6 

+11 

46 

3,879 

3,417 

4 , 878 

5,213 

4,767 

4,792 

4,587 

4,223 

5,062 

5,030 

5,270 

7,021 

9,181 

+9 

+7 

+12 

Seattle-Everett ,  Wash . 

28,323 

26,933 

34 , 500 

34,951 

31,898 

34,117 

33,412 

32,290 

40,299 

35,918 

36,598 

44,441 

67,111 

+10 

+1 

+7 

4,292 

4,096 

5,419 

5,657 

5,322 

6,000 

5,521 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+6 

+4 

+4 

3,141 

2,888 

3,815 

3 , 942 

3,609 

4,033 

3,952 

3,691 

4,173 

3,778 

3,930 

4,659 

+9 

+3 

2,612 

2,399 

3,152 

3,578 

2,802 

3,063 

3,334 

2,886 

3,572 

3,256 

3,222 

3,988 

+28 

+14 

+21 

South  Bend,  Ind . 

5,575 

4,945 

6,739 

7,271 

6,311 

6,828 

7,120 

6,197 

(3) 

(3) 

7,489 

9,363 

+15 

48 

+14 

Spokane,  Wash . 

6,786 

7,276 

8,843 

10,044 

8,465 

8,859 

8,576 

8,263 

9,789 

8,985 

9,918 

10,955 

16,391 

+19 

+14 

+14 

2,896 

2,903 

3,933 

4,  119 

3,981 

4,179 

4,304 

3,774 

4,116 

3,863 

4,001 

4,738 

6,295 

+3 

+5 

0 

Springfield,  Mo . 

Springfield,  Ohio . 

3,901 

4,181 

5,244 

5,569 

5,145 

5,760 

5,657 

5,352 

6,246 

5,428 

5,727 

6,612 

+8 

+6 

2,768 

2,816 

3,809 

4,053 

3,556 

3,461 

<*> 

3,994 

4,162 

4,072 

4,115 

5,009 

8,272 

+14 

+6 

+10 

5,673 

25 ,348 

7,287 

27, 736 

6,364 

6,839 

7,017 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

2 +22 

2  46 

+15 

8,147 

7,439 

9,415 

1 1 , 004 

10,948 

10,529 

11,318 

10,095 

10,788 

11,054 

11,292 

14,467 

+1 

+17 

6,872 

6,632 

8,460 

8,845 

8,417 

8,770 

8,521 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+5 

+5 

+5 

Tampa-St.  Petersburg,  Fla... 

31,471 

28,708 

36 , 596 

35,723 

33,661 

33,350 

33,763 

30,673 

32,829 

30,133 

34,594 

40,605 

62,421 

+6 

-2 

+7 

18,636 

17,  199 

22,730 

24,924 

23,494 

24,494 

25,633 

22,353 

24,578 

24,888 

24,869 

30,847 

45,346 

+6 

+10 

44 

Topeka,  Kans . 

3,394 

3,288 

4,341 

4,775 

4,517 

4,909 

4,759 

4,666 

4,968 

4,508 

4,608 

5,473 

7,999 

+6 

+10 

+2 

4,106 

3,488 

4,542 

5,400 

5,214 

5,434 

6,217 

4,953 

4,854 

4,823 

5,305 

6,173 

10,686 

+4 

+19 

-3 

Tucson,  Ariz . 

9,167 

8,775 

10 , 796 

12,456 

*10,947 

11,772 

11,473 

2 1 0 , 7  90 

12,184 

10,948 

12,035 

13,926 

+14 

+15 

+3 

2 9, 035 

2 8, 807 

211, 516 

*12,390 

*11,364 

212 ,418 

*12,134 

211 , 693 

*13,228 

*11,702 

z12 ,274 

214 , 432 

220 , 845 

2 +9 

2 +8 

2+7 

3,375 

3,081 

4,131 

4,565 

4,452 

4,233 

4,452 

4,111 

4,334 

4,147 

4,590 

5,602 

7,969 

+3 

+11 

+6 

3,226 

3,113 

3,732 

4,159 

3,892 

4,159 

4,043 

3,864 

4,408 

3,569 

3,795 

4,658 

7,043 

+7 

+11 

70,146 

66,547 

87,215 

94,824 

86,818 

91,603 

90,233 

78,497 

87,385 

85,247 

95,081 

107,416 

151,703 

+9 

+9 

46 

Waterloo,  Iowa . 

3,500 

3,282 

4,581 

4,773 

3,904 

4,439 

4,543 

4,133 

4,679 

4,163 

4,451 

5,659 

+4 

+16 

Wheeling,  W.  Va.-Ohio . 

*2 , 067 

21 ,984 

*2,623 

3,024 

*2,812 

*2,878 

*3,047 

*2,591 

22 , 984 

2 2 , 908 

22 , 893 

23 , 865 

*5,429 

+8 

+15 

0 

z6 ,076 

25 , 820 

27,83C 

28, 482 

7,118 

8,085 

7,382 

6,914 

7,810 

7,378 

28 , 071 

2 9, 756 

+13 

5,020 

4,580 

6,425 

7 , 00C 

7,094 

7,443 

7,115 

6,231 

6,961 

6,940 

7,176 

9,924 

13,104 

4,771 

3,964 

5,638 

6,  34C 

6,696 

6,527 

6,805 

5,557 

6,215 

6,619 

6,429 

8,299 

-5 

Youngs town -Warren,  Ohio . 

9,818 

13,628 

14,839 

13,697 

14,014 

15,016 

1  13,227 

14,652 

14,060 

14,192 

18,840 

48 

+9 

+5 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  April  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


CITIES 

Aberdeen,  S.  Dak . . 

Battle  Creek,  Mich . . 

Bellingham,  Wash . 

Bridgeport,  Conn . 

Buffalo,  N.Y . 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla . 

Enid,  Okla . 

Cary,  Ind . 

Grand  Forks,  N.  Dak . 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va . 

Hutchinson,  Kans . 

Idaho  Falls,  Idaho . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . 

Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn . 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . 

Pasadena,  Calif . 

Port  Huron,  Mich . 

Portsmouth,  Ohio . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 

MISCELLANEOUS  AREAS 


Alameda  County,  Call! . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA ,  excluding  CBD. . 
Bristol -Kings port- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland-Hagcrstown,  Md . . . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fai rmont -Morgan town,  W.  Va. . 
Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County,  N.Y . 

Wcstslde  Los  Angeles,  Calif. 


Jan. 

Feb. 

1  Mar. 

Apr. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Apr . 
1973 

Mar. 

1974 

385 

351 

669 

858 

447 

493 

509 

502 

553 

522 

515 

610 

798 

2,349 

2,643 

2,472 

2,684 

2,828 

2,453 

2,685 

2,617 

2,494 

3,093 

1 , 064 

1,056 

1,413 

1  ,359 

1,359 

1,403 

1,449 

1,401 

1,681 

1 ,480 

1,511 

1,688 

2,380 

2,850 

2,534 

3  .608 

3,424 

3,551 

3,756 

3,214 

3,476 

3,619 

3,728 

4,932 

7,617 

9,107 

10,011 

10,646 

10, 151 

10,589 

9.117 

9,951 

10,712 

10,268 

12,744 

17,260 

-6 

+10 

2,010 

1,906 

2,341 

2,425 

2,248 

2,340 

2,718 

2,254 

2,328 

2,684 

2,613 

2,711 

1,695 

1,628 

2,282 

2,529 

2,337 

2,516 

2,619 

2,219 

2,471 

2,272 

2,408 

3,110 

4,325 

2,915 

3,846 

3  .777 

3,441 

3,492 

3,557 

3 , 385 

3,553 

3,  141 

3,282 

3,659 

5,919 

1,209 

1  ,210 

( 1 

(*) 

(*> 

938 

1,012 

1,415 

1,226 

1,507 

2,235 

3,790 

3,526 

4,679 

5,125 

5,687 

5,822 

6,152 

5,184 

5,702 

5,082 

5,283 

6,066 

8,869 

-10 

+10 

1,114 

1,021 

1,391 

1  ,612 

1,322 

1,484 

1,588 

1,401 

1  ,619 

1,543 

1,531 

1.760 

2,358 

1,535 

1,344 

1,699 

1,833 

*1,692 

*1,816 

*  1 , 804 

1,872 

2,049 

1 ,882 

1,867 

2,  197 

3,535 

1,554 

2,252 

2,322 

2,396 

2,439 

2,552 

2,318 

2 ,  389 

2,241 

2,444 

3,289 

2,521 

2 , 549 

3,412 

3,694 

3,363 

*3,361 

3,352 

2,894 

3,444 

3,207 

3,467 

4,976 

2947 

•'924 

*1,240 

*1  .335 

*1,120 

*1,218 

*1,234 

*i , 188 

*1,262 

*1,239 

*1,247 

1,526 

*2,083 

*419 

+8 

1,062 

955 

1,248 

1  ,297 

1,118 

1,250 

1,267 

1 ,289 

1,536 

1 ,326 

1,316 

1,573 

2,315 

1,383 

1 , 803 

1  ,959 

1,741 

1,742 

1,817 

1,798 

2,072 

1,786 

2,013 

2,327 

1,736 

1,536 

2,236 

2,510 

2,047 

2,298 

2,432 

2,122 

2,541 

2,307 

2,193 

2,757 

4,052 

26,065 

27,765 

*7 , 944 

7,543 

7,826 

8,240 

7,671 

*8,034 

*7,955 

*8,087 

*9.377 

*13,620 

*+6 

6,350 

7,284 

7  ,487 

9,539 

9,987 

8,998 

8,140 

8,602 

7,797 

8,996 

10,585 

14,291 

-22 

+3 

835 

7G0 

1,086 

1  ,319 

1,102 

1,104 

1,074 

1,011 

1,  144 

1,121 

1,150 

1,426 

1,836 

10,042 

11,84? 

12 . 149 

10,984 

11,779 

11,589 

10,168 

11,393 

11,581 

13,492 

14,906 

18,425 

1,361 

2,010 

1,638 

1,881 

1,881 

1,709 

2,097 

2,042 

2,078 

2,  187 

2,951 

121,143 

107,611 

123,214 

139,306 

126,827 

137,428 

138,637 

110,208 

144,844 

133,928 

146,794 

170,914 

246,825 

5,947 

6,815 

6,955 

7,615 

7,033 

7  ,774 

7,326 

6,088 

6,499 

7,404 

7,567 

8,813 

13,291 

+8 

+9 

1,935 

1,847 

2,349 

2,676 

2,311 

2,453 

2,655 

2,389 

2,536 

2,558 

2,587 

3,193 

4,531 

7,075 

6,424 

8,592 

8,343 

8,588 

8,610 

9,161 

9,240 

7,948 

8,188 

9,547 

14,807 

1,345 

1,399 

1  .999 

(3) 

1,709 

1,818 

1,592 

1,857 

1,643 

1,772 

2,271 

3,594 

1,933 

1,993 

2,818 

2,974 

2,818 

2,837 

3,426 

2,778 

3,115 

2,733 

2,887 

3,798 

5,215 

G ,  779 

6,057 

7,725 

8,310 

7,874 

7,705 

8,281 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

>6 

+8 

1,218 

1,065 

1,571 

1,957 

1,806 

1,830 

1,972 

*1,716 

1,959 

1,907 

1,922 

2,419 

3,323 

7R3 

814 

1,044 

1,102 

1,034 

1,095 

1,177 

1,086 

1,186 

1 ,  104 

1,237 

1,593 

*2,331 

1,173 

1,125 

1,597 

1  ,681 

1 ,440 

1,543 

1,598 

1,397 

1 ,588 

1,575 

1,665 

2.214 

2,921 

*1,773 

*1,664 

*2,405 

2.860 

*2,737 

*2,815 

3,010 

2,578 

3,242 

2,819 

2,795 

*3,153 

4,617 

1° 

1,302 

1,269 

1,612 

1.802 

1,634 

1  ,864 

1,908 

1,956 

2,054 

1,896 

1,811 

2,068 

2,908 

+10 

+  12 

2,634 

2,561 

3,250 

3  .713 

3,063 

3,436 

3,533 

3,113 

3,731 

3,241 

3,665 

4,416 

5,872 

5,905 

5,046 

6,392 

6,989 

7,669 

7 , 335 

7,125 

6,502 

6,644 

6.985 

7,543 

9,312 

13,096 

1,076 

1,070 

1,516 

1  .612 

1,565 

1,560 

1,603 

1,477 

1,568 

1,444 

1,561 

1,823 

2,728 

12,591 

11,786 

15,320 

16  .617 

16,519 

17,509 

16,423 

14,150 

16,050 

15,256 

17,454 

20,182 

25,916 

7,392 

,8,009 

9,750 

11,253 

9,488 

9,723 

9,963 

8,629 

10,208 

10,214 

10,781 

12,451 

15,981 

+19 

+15 

16,620 

13,876 

17,091 

17,734 

17,428 

18,088 

17,700 

17,318 

19,221 

17.564 

17,864 

21,400 

30,063 

15,945 

15.253 

19,226 

19,502 

17,910 

18,512 

18,345 

17,441 

22,082 

19,834 

20,579 

24,653 

36,467 

2,101 

1  ,929 

2,671 

2,965 

2,962 

2,931 

2,877 

2,681 

2,900 

2,582 

2,856 

3,361 

4  ,887 

4,181 

4,174 

4,857 

5,54  5 

5,057 

4,800 

5,219 

4,678 

5,017 

5,155 

5,436 

6,742 

9,108 

874 

776 

994 

1  .028 

722 

775 

762 

820 

899 

770 

780 

1,342 

409 

505 

526 

564 

465 

547 

507 

491 

576 

503 

555 

561 

796 

1,575 

1,630 

2,167 

2,118 

1,923 

2,089 

2,096 

2,095 

2,348 

2,352 

2,375 

2,533 

3,648 

2,084 

1,841 

2,437 

2,633 

2,531 

2,434 

2,501 

2,204 

2,388 

2,530 

2,571 

3,439 

5,043 

+4 

+8 

4,770 

4,174 

5,497 

5,545 

6,012 

5,403 

5,234 

4,353 

4,908 

5,233 

6,355 

7,639 

9,214 

12,158 

11 ,849 

13,482 

15,199 

14,381 

14,633 

13,859 

11,795 

13,611 

15,270 

15,921 

20,491 

27,468 

23,165 

22,390 

25,954 

28.646 

27,480 

26,715 

26,671 

23,961 

27,319 

24 , 980 

30,149 

35,788 

46,445 

8,110 

6,636 

8,266 

9,696 

8,930 

9,263 

6,891 

7,800 

8,658 

8,745 

10,256 

11,475 

14,228 

+9 

+17 

7,984 

5,884 

7,394 

8,230 

7,456 

7,426 

8,504 

7,391 

7,219 

7,416 

8,316 

10,743 

14,805 

2,727 

3,607 

3  ,688 

3,573 

3,611 

3,400 

4,184 

3,576 

3,310 

3,560 

4,349 

6,910 

13,040 

10,868 

14,783 

16,163 

14,659 

15,005 

11,736 

11,712 

11,871 

14,735 

15;905 

21,831 

25,474 

11,291 

10,010 

12,718 

13  ,981 

13,499 

12,471 

13,306 

10,197 

12, 150 

13, 108 

13,778 

18,317 

21,469 

6 , 567 

6,192 

7,769 

7,962 

8,736 

9,794 

7,627 

6,696 

7,028 

7,322 

8.760 

9,452 

13,602 

-9 

+2 

22,012 

20,081 

26,433 

27.035 

24,612 

26,101 

26,373 

25,719 

26,914 

24,576 

25,248 

2,373 

2,299 

2,965 

3,445 

2,724 

2,966 

2,853 

2,912 

3,526 

3,171 

3,298 

33,338 

30,143 

42,809 

47  ,611 

44,593 

46,014 

48,934 

39,488 

44,237 

47,231 

48,564 

59,427 

90,224 

+7 

+11 

3,657 

3,365 

4,824 

5.579 

4,742 

5,007 

5,188 

4,413 

5,052 

4,553 

30,913 

42,406 

46 , 166 

43,412 

45,294 

49,831 

40,978 

42,638 

42,291 

46,086 

50,826 

71,707 

+6 

+9 

13,382 

12,290 

r  16, 130 

16,671 

14,098 

15,056 

15,622 

15,518 

16,584 

14,911 

15,898 

19, 169 

28,994 

3,597 

3,780 

3,475 

3,433 

3,686 

3,368 

4,122 

3,577 

4,012 

5,166 

7,249 

14,428 

17.051 

16,686 

16,890 

16,668 

13,655 

16,527 

16,429 

16,588 

23,350 

31,086 

14,738 

16 ,354 

14,894 

15,519 

16,814 

14,266 

15,021 

16,290 

16,707 

21,068 

31,098 

1,455 

1 . 503 

1,442 

1,458 

1,560 

1,567 

1,657 

1,456 

1,508 

1,813 

37,371 

11  , 125 

37,112 

38,732 

39 , 004 

33,741 

38,450 

38,252 

43,073 

47,708 

62,678 

+  11 

+10 

40,844 

35,089 

'll, 712 

51 .629 

*48,457 

50,932 

*54,471 

13,662 

*46,577 

51,635 

*52,652 

*66,792  J 

80,091 

)2 , 84  5 

81,562 

83,011 

82,223 

68,473 

75,420 

83,526 

86,628 

115,355 

+  16 

13,511 

17,422 

20 . 002 

17,575 

18,056 

18,302 

15,623 

18, 151 

18,103 

19,497 

22,371 

22,499 

23  .953 

21,864 

23,572 

24,733 

22,080 

23,148 

23,013 

24,889 

28,712 

22,397 

25,264 

24,172 

26,094 

27,595 

22,046 

22,941 

25,650 

26,330 

32,214 

6 , 788 

8,103 

8,105 

8,363 

8,709 

8,820 

7,477 

7,745 

7,964 

8,964 

9,768 

14,085 

-3 

0 

Percent  change 


Apr.  1974 
from 


4  DOS. 
1974 
from 
4  DOS. 
1973 


+2 

43 

-5 

45 

45 

+13 

(*) 

-9 

+14 
2 +24 
-3 
+10 


+13 

+7 

+11 

43 


+7 

+16 

+7 

+1 

+12 

+2 

(3) 

+2 

44 


+14 

-1 

+9 

+15 

-11 


+7 

444 

+22 

+12 

+5 


+10 

+3 

46 

43 


+9 

+16 

+2 

+11 

+3 

+16 

+7 


+1 

+9 

+8 

+5 

-1 

+2 


in  r::r.rr  ?rkS  1Tte“  W!th,n  Of  »*'l  tin.  are  excluded  from  the  department  store  statistics  shown 

*  y  e  in  the  statistics  for  mail  order  houses  (department  store  merchandise)  published  in  the  Monthly  Retail  Trade  Report. 


Monthly  Retail  Trade  Report. 

*  Revised. 

f"”"  of  ‘nade<iUalc  '■espouse.  'Data  are  shown  even  though  response  is  below  the  usual  standard  lor  publication.  'Revised  figures  not 

Counties* * N  V  ™  “  u,  ^  wfff2lk  C°UntleS  fomerly  1  deluded  in  the  New  York,  N.Y.  SMSA.  'Includes  New  York  City,  Rockland  and  Westchester 

Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suffolk  SMSA  will  result  in  the  New  York  N  ’ 

RllHmai  1  * 


Management  and  Budget. 


SMSA  as  previously  defined  by  the  Office  of 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  April  1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Akron,  Ohio. . . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . . 

Anaheim-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston ,  Mass . . . . 

Buffalo,  N.Y - 

Canton,  Ohio. . . . 


Cedar  Rapids,  Iowa... 
Charleston,  S.C. ...... 

Charleston,  W.  Va.... 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill..  ........ 

Cincinnati,  Ohio-Ky . -Ind . 

Cleveland,  Ohio. . . 

Columbia ,  S.C . 


Columbus,  Ohio . 

Corpus  Christi.  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Oeratur,  Til. 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich. . . . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorehead ,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith.  Ark.-Okla . 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls ,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Number 

of 

stores 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . . .  . 

Honolulu,  Hawaii. .  .  .  . 

Houston,  Tex . . . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo. -Kans 

Knoxville,  Tenn. . 

Lancaster,  Pa . . . 

Lansing,  Mich . 

Lexington,  Ky . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock, 
Los  Angeles-Long  Beach,  Calif. 

Louisville,  Ky.-Ind . 

Lowell ,  Mass . . .  .  .  . 


STANDARD  METRPOPLITAN 
STATISTICAL  AREA— CON. 


5 

13 

32 

95 

66 

16 

12 

17 

15 

16 

220 

51 


35 

9 

73 

48 

7 

52 

13 

116 


Lynchburg ,  Va . 

Macon ,  Ga . 

Memphis,  Tenn. -Ark. 
Miami ,  Fla .  . 


Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn. 

Mobile ,  Ala  ...  . 

Montgomery,  Ala.  . 


Muncie,  Ind . .  . 

Muskegon-Muskegon  Heights,  Mich. . 

Nassau-Suf folk ,  N.Y.1 . . 

New  Orleans  ,  La . . 


Number 

of 

stores 


New  York,  N.Y . 

Newark,  N.J . 

Newport  News-Hampton ,  Va. 
Norfolk-Portsmouth ,  Va.  . 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . . 

Orlando,  Fla . .  . 

Paterson-Clif ton-Passaic ,  N.J. 


Peoria,  Ill .  ... 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz. . . 

Pittsburg,  Pa . 


Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R.I 
Raleigh,  N.C . 


Reading,  Pa.  . 
Richmond,  Va... 
Roanoke,  Va.  .. 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg. . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bemardino-Riverside-Ontario. 
San  Diego,  Calif . 


San  Francisco-Oakland ,  Calif. 

San  Jose,  Calif... . 

Savannah,  Ga . .  . 

Scranton,  Pa . 


Seat tl e-Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak. . 


16 

220 


South  Bend,  Ind. 
Sr  okane ,  Wash 
Springfield,  Ill. 
Springfield ,  Mo. 


Springfield,  Ohio. 
Stockton,  Calif.. 
Syracuse,  N.Y. . .  . 
Tacoma,  Wash. .  .  . 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton.  N. J. . . . . 

Tucson,  Ariz. . 


Tulsa,  Okla . 

Utica- Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md. 
Waterloo,  Iowa . 


10  Wheeling.  W.  Va.-Ohio 


Wichita,  Kans . 

Wilkes-Barre-Hazleton ,  Pa. 

Worcester,  Mass . 

Youngstown-Warren ,  Ohio. . . 


82 

35 

17 

39 

30 
24 
27 
34 

13 

124 

48 

69 

12 

27 

31 
13 

10 

22 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Okland,  Calif . 

Paducah,  Ky . 

Parkersburg.  W.  Va . 
Pasadena ,  Calif .... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 

Rochester,  Minn.... 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore ,  Md .  .  . 
Boston,  Mass .... 
Chicago,  Ill ...  . 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C. . . . 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif.... . 

Boise  and  Nampa,  Idaho. ....... 

Boston  SMSA,  excluding  CBD. 
Briston-Kingsport- Johnson  City, 
Chicago  City  excluding  CBD . 


Number 

of 

stores 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown ,  Md . . 

Delaware  (State) . . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 
Westchester  County,  N.Y. .... . 

Westside  Los  Angeles,  Calif.. 


5 

5 
51 

6 


4 

4 

5 
5 

4 

7 

5 
4 

18 

9 

13 

17 

8 

10 

4 


30 

10 

91 

15 

53 

17 

11 

26 

27 

5 

25 


120 

18 

24 

23 

9 


1  Includes  Nassau  and  Suffolk  Countries  formerly  included  in  the  New  York,  N.Y.  SMSA. 

N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York, 
and  Budget . 


2 Includes  New  York  City,  Rockland  and  Westchester  Counties, 
N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 
change 
Apr.  1974 
from — 

Jan . 

Feb. 

|  Mar. 

Apr.  1 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Apr. 

1973 

Mar. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Da 

ta  NOT  ADJUSTED 

for  seasonal  variations 

and  hoi 

iday  dif 

erences 

United  States,  total . 

25,994 

25,709 

1 

25,637 

26, 122 

23,957 

24 ,54  7 

24,712 

24,353 

24,582 

24,762 

25,272 

25,752 

27,038 

+9 

+2 

Durable  goods  stores,  total . 

8,138 

8,023 

8,212 

8,409 

8,065 

8,367 

8,541 

8,452 

8,592 

8,601 

8,674 

8,446 

8,520 

Nondurable  goods  stores,  total.... 

17,856 

17,636 

17,425 

17,713 

15,892 

16,180 

16, 171 

15,901 

15,990 

16,161 

16,598 

17,306 

18,518 

+11 

+2 

Food  group . 

287 

277 

273 

273 

288 

293 

295 

290 

298 

280 

269 

276 

301 

Grocery  s  tores . . . . . . 

211 

204 

204 

204 

217 

220 

221 

217 

227 

208 

203 

202 

225 

Eating  and  drinking  places . 

202 

196 

198 

206 

201 

187 

189 

176 

184 

193 

215 

224 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 

13,348 

13,107 

12,859 

12,911 

11,664 

11,690 

11,798 

11,778 

11,924 

12,074 

12,366 

12,886 

13,893 

+11 

0 

stores  (except  department  stores  mail 

order) . . . 

12,783 

12,519 

12,290 

12,348 

11,080 

11,111 

11,245 

11,219 

11,347 

11,491 

11,796 

12,299 

13,348 

+11 

0 

Department  stores  and  dry  goods. 

general  merchandise  stores . . 

10,347 

10,055 

9,859 

9,927 

8,810 

8,844 

8,962 

8,918 

9,056 

9,198 

9,449 

9,853 

10,769 

+13 

+1 

Department  stores . 

Mail-order  houses  (department  store 

9,483 

9,224 

9,031 

9,090 

8,069 

8,072 

8,176 

8,140 

8,273 

8,392 

8,646 

9,031 

9,879 

+13 

+1 

merchandise) . . . „ .  . . 

1,871 

1,853 

1,833 

1,836 

1,712 

1,706 

1,708 

1,720 

1,715 

1,724 

1 ,783 

1,864 

1,919 

+7 

0 

Apparel  g roup. . . 

1,550 

1,444 

1,438 

1,475 

1,372 

1,358 

1,353 

1,34  8 

1,344 

1,384 

1,388 

1,491 

1,708 

Women's  ready-to-wear  stores . 

649 

608 

604 

614 

563 

561 

574 

570 

559 

583 

589 

628 

Furniture  and  appliance  group . 

2,816 

2,688 

2,708 

2,676 

2,675 

2,693 

2,679 

2,696 

2,753 

2,769 

2,725 

2,709 

Furniture,  home  furnishings  stores... 

2,094 

2,020 

2,057 

2,029 

1,959 

1,967 

1,955 

1,999 

2,025 

2,045 

2,016 

2,025 

Furniture  stores . 

1,914 

1,846 

1,900 

1,878 

1,803 

1,806 

1,777 

1,832 

1,851 

1,860 

1,824 

1,846 

Household  appliance,  TV,  radio  stores... 

622 

577 

556 

551 

638 

639 

639 

610 

634 

630 

618 

592 

Household  appliance  dealers . 

534 

500 

478 

475 

548 

560 

564 

521 

543 

541 

534 

504 

555 

-13 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

2,252 

2,309 

2,433 

2,601 

2,422 

2,624 

2,749 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+7 

+7 

dealers3 . 

1,636 

1,657 

1,739 

1,855 

1,740 

1,886 

1,983 

1,990 

2,047 

1,958 

1,957 

1,874 

1,727 

Automotive  group . 

2,283 

2,316 

2,324 

2,353 

2,269 

2,318 

2,390 

2,341 

2,339 

2,352 

2,473 

2,435 

2,344 

Passenger  car  dealers4 . 

1,081 

1,087 

1,122 

1,137 

1,120 

1,143 

1,172 

1,142 

1,113 

1,132 

1,197 

1,195 

1,100 

+2 

+1 

Passenger  car  dealers  (franchised).... 

995 

999 

1,027 

1,041 

1,025 

1,050 

1,078 

1,051 

1,019 

1,039 

1,108 

1,105 

+2 

+1 

Tire,  battery,  accessory  dealers . 

1,118 

1,136 

1,109 

1,128 

1,050 

1,076 

1,130 

1,114 

1,14  2 

1,133 

1,184 

1,155 

+7 

Gasoline  service  stations . 

367 

365 

373 

390 

377 

397 

386 

386 

387 

378 

387 

386 

374 

+3 

+5 

CHARGE  ACCOUNTS 

United  States,  total . 

10,012 

9,958 

10,147 

10,604 

9,705 

10,195 

10,205 

9,823 

9,948 

10,047 

10,260 

10,337 

10,445 

+9 

+5 

Durable  goods  stores,  total . 

4,932 

4,938 

5,088 

5,308 

4,981 

5,219 

5,385 

5,320 

5,450 

5,457 

5,501 

5,356 

5,180 

+7 

Nondurable  goods  stores,  total.... 

5,080 

5,020 

5,059 

5,296 

4,724 

4,976 

4,820 

4,503 

4,4  98 

4,590 

4,759 

4,981 

5,265 

+12 

+5 

Food  group . 

273 

261 

260 

260 

274 

279 

279 

277 

285 

270 

255 

263 

288 

General  merchandise  group  with  nonstores.. 

1,360 

1,242 

1,249 

1,257 

1,173 

1,173 

1,133 

1,082 

1,133 

1,202 

1,226 

1,318 

1,477 

General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

1,195 

1,067 

1,071 

1,084 

1,001 

1,002 

984 

935 

974 

1,042 

1,055 

1,14  3 

1,324 

+8 

+1 

Department  stores  and  dry  goods. 

general  merchandise  sotres . 

1,144 

1,018 

1,020 

1,034 

945 

946 

937 

891 

915 

984 

998 

1,086 

1,272 

Department  stores . 

978 

868 

858 

865 

794 

785 

777 

728 

755 

818 

841 

926 

1,099 

Apparel  group . 

900 

827 

820 

848 

822 

811 

808 

786 

783 

816 

831 

876 

1,011 

Furniture  and  appliance  group . 

941 

912 

913 

905 

849 

842 

867 

894 

918 

932 

929 

Furniture,  home  furnishings  stores . 

676 

669 

663 

652 

616 

604 

627 

655 

674 

67  9 

683 

700 

732 

+6 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

2,088 

2,156 

2,284 

2,452 

2,267 

2,453 

2,572 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+8 

+7 

dealers3 . 

1,560 

1,592 

1,677 

1,793 

1,681 

1,812 

1,907 

1,917 

1,974 

1,882 

1,885 

1,811 

1,660 

Automotive  group . 

1,370 

1,372 

1,388 

1,416 

1,397 

1,434 

1,468 

1,419 

1,427 

1,452 

1,519 

1,495 

1,390 

Passenger  car  dealers  (franchised) . 

855 

861 

881 

894 

868 

894 

917 

887 

909 

936 

948 

942 

863 

Gasoline  service  stations . 

358 

358 

36  5 

382 

367 

387 

376 

374 

375 

367 

377 

377 

365 

+1 

+5 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

15,982 

15,751 

15,490 

15,518 

14,252 

14,352 

14,507 

14,530 

14,634 

14,715 

15,012 

15,415 

16,593 

+9 

0 

Durable  goods  stores,  total . 

3,206 

3,135 

3,124 

3,101 

3,084 

3, 148 

3,156 

3,132 

3,142 

3,144 

3,173 

3,090 

3,340 

Nondurable  goods  stores,  total.... 

12,776 

12,616 

12,366 

12,417 

11,168 

11,204 

11,351 

11,398 

11,492 

11,571 

11,839 

12,325 

13,253 

+11 

0 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 

11 , 988 

11,865 

11,610 

11,654 

10,491 

10,517 

10,665 

10,696 

10,791 

10,872 

11,140 

11,568 

12,416 

+11 

0 

stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods. 

11,588 

11,452 

11,219 

11,264 

10,079 

10,109 

10,261 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+12 

0 

general  merchandise  stores . 

9,203 

9,037 

8,839 

8,893 

7,865 

7,898 

8,025 

8,027 

8,141 

8,214 

8,451 

8,767 

9,497 

Department  stores 

8,505 

8,356 

8,173 

8,225 

7,275 

7,287 

7,399 

7,412 

7,518 

7,574 

7,805 

8,105 

8,780 

+13 

+1 

Apparel  group . 

650 

617 

618 

627 

550 

547 

545 

562 

561 

568 

557 

615 

697 

Furniture  and  appliance  group 

1,875 

1,777 

1,795 

1,771 

1,826 

1,851 

1,812 

1,802 

1,835 

1,837 

1,796 

1,751 

1,916 

Furniture,  home  furnishings  stores...,.. 

1,418 

1,351 

1,394 

1,377 

1,343 

1,363 

1,328 

1,344 

1,351 

1,366 

1,333 

1,325 

1,443 

Household  appliance,  TV,  radio  stores... 

398 

371 

350 

343 

444 

435 

431 

410 

429 

419 

109 

376 

415 

-23 

Building  materials,  hardware,  farm 

equipment  group... 

164 

153 

149 

149 

155 

171 

177 

174 

169 

174 

176 

153 

Automotive  group... 

913 

944 

936 

937 

872 

884 

922 

922 

912 

900 

954 

940 

954 

+7 

Tire,  battery,  accessory  dealers . 

714 

742 

716 

717 

654  | 

669 

702 

698 

694 

693  | 

733  | 

717 

740 

+10 

0 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-  of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business— Continued 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durabld  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

Food  group . . . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise)  . . . 

Apparel  group . 

Women’s  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores.., 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . . . . 

Lumber  and  other  building  materials 

dealers3 . . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . . . . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . . . . 

Department  s tores . . 

Apparel  group . . 

Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores...., 
Household  appliance,  TV,  radio  stores. 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


(Millions  of  dollars) 


1974 

1973 

Percer 

chang 
Apr.  1 
from 

it 

e 

974 

Apr. 

Mar. 

Jan. 

Feb. 

Mar. 

Apr.  1 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

1973 

1974 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences2 

25,534 

26,015 

26,071 

26,471 

1 

24,232 

24 , 665 

24,790 

24,869 

25,064 , 

24,943 

25,341 

25,449 

25 , 375 

+9 

+2 

8,535 

8,636 

8,276 

8,467 

8,383 

8,391 

8,482 

8,352 

8,397 

8,34  5 

8,351 

+4 

+1 

17,183 

1 7,598 

17,536 

17,835 

15,956 

16,198 

16,407 

16,475 

16,582 

16,591 

16,944 

17,104 

17,024 

♦12 

+2 

277 

273 

286 

296 

296 

283 

292 

289 

276 

274 

283 

-5 

-1 

12,740 

1 3 , 1 22 

13,123 

13,293 

11,987 

12,060 

12,121 

12,163 

12,198 

12,215 

12,517 

12,633 

12,519 

+11 

+1 

12,540 

12,547 

12,726 

11,407 

11,483 

11,575 

11,598 

11,611 

11,610 

11,937 

12,020 

12.014 

+12 

+1 

8,954 

9,168 

9,147 

9,297 

8,223 

8,246 

8,395 

8,452 

8,535 

8,603 

8,854 

8,934 

8,818 

+13 

+2 

1  ,836 

1,828 

1,842 

1,709 

1,713 

1,738 

1,779 

1,775 

1,768 

1,805 

1,824 

1,814 

+8 

+1 

1  ,476 

1,461 

1,520 

1,397 

1,403 

1,421 

1,443 

1,434 

1,422 

1,404 

1,423 

1,431 

606 

633 

561 

583 

627 

637 

607 

591 

578 

591 

577 

+13 

+4 

79S 

2,760 

2,732 

2,742 

2,795 

2,756 

2,805 

2,813 

2,750 

2,698 

2,666 

2,714 

2,075 

2,053 

1,981 

2,018 

1,988 

2,053 

2,043 

2,068 

2,023 

2,005 

2,045 

+4 

1,911 

1,889 

1,814 

1,839 

1,799 

1,883 

1,873 

1,898 

1,839 

1,831 

1,853 

+4 

’fin? 

584 

569 

668 

684 

673 

648 

650 

611 

596 

584 

584 

-15 

517 

498 

504 

496 

582 

602 

596 

542 

550 

528 

509 

497 

506 

-15 

2,539 

2,630 

2,668 

2,744 

2,544 

2,632 

2,603 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+8 

+3 

1,926 

1,965 

1,832 

1,924 

1,901 

1,893 

1,881 

1,778 

1,790 

1,797 

1,808 

+7 

+2 

2,341 

2,357 

2,270 

2,292 

2,282 

2,295 

2,363 

2,362 

2,440 

2,428 

2,361 

+4 

1,021 

1,046 

1,028 

1,046 

1,038 

1,041 

1,054 

1,047 

1,080 

1,091 

1,026 

1,142 

1,135 

1,063 

1,064 

1,067 

1,060 

1,122 

1,126 

1,172 

1,162 

1,163 

373 

372 

378 

401 

385 

388 

376 

376 

390 

377 

377 

382 

384 

+4 

+6 

10,223 

10,405 

10,468 

10,755 

9,785 

10,040 

9,995 

9,897 

10,037 

9,988 

10,090 

10,183 

9,991 

+10 

+3 

5,373 

5,501 

5,167 

5,251 

5,218 

5,221 

5,302 

5,192 

5,214 

5,246 

5,170 

+6 

+2 

5,015 

5,107 

5,095 

5,254 

4,618 

4,789 

4,777 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

+14 

+3 

1,297 

1  ,299 

1,341 

1,336 

1,233 

1,219 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+8 

0 

1,161 

1,059 

1,051 

1,008 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+10 

0 

891 

913 

815 

825 

822 

803 

824 

867 

873 

877 

843 

+12 

860 

842 

891 

835 

840 

853 

851 

842 

823 

821 

830 

829 

+7 

+6 

934 

939 

892 

885 

886 

922 

925 

920 

907 

912 

+5 

673 

671 

668 

665 

635 

633 

641 

672 

677 

680 

672 

682 

+5 

2,373 

2,478 

2,510 

2,592 

2,394 

2,465 

2,429 

2,404 

2,422 

2,335 

2,353 

2,334 

2,339 

+8 

+3 

1,853 

1,899 

1,771 

1,841 

1,823 

1,817 

1,806 

1,709 

1,729 

1,741 

1,735 

+7 

+2 

1,398 

1,416 

1,391 

1,405 

1,399 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

875 

898 

859 

884 

879 

885 

900 

889 

924 

932 

874 

+3 

365 

365 

368 

393 

374 

375 

364 

365 

371 

371 

369 

375 

376 

+5 

15,311 

15,610 

15,603 

15,716 

14,447 

14,625 

14,795 

14,972 

15,027 

14,955 

15,251 

15,266 

15.384 

+9 

+1 

3,162 

3,135 

3,109 

3,216 

3,165 

3,173 

3,180 

3,160 

3,183 

3,099 

3,181 

+1 

-1 

12,168 

12,491 

12,441 

12,581 

11,338 

11,409 

11,630 

11,799 

11,847 

11,795 

12,068 

12,167 

12,203 

+11 

+1 

11,443 

11 ,823 

11,782 

11,957 

10,754 

10,841 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+11 

+1 

11 ,390 

11,565 

10,348 

10,432 

10,567 

10,602 

10,596 

10,555 

10,871 

10,948 

10.971 

+12 

+2 

8,256 

8,384 

7,408 

7,421 

7,573 

7,649 

7,711 

7,736 

7,981 

8,057 

7,975 

+13 

619 

629 

562 

563 

568 

592 

592 

599 

583 

593 

602 

1,820 

1,793 

1,850 

1,910 

1,870 

1,883 

1,888 

1,830 

1,791 

1,732 

1,802 

1,407 

1,388 

1,346 

*1,385 

1,347 

1,381 

1,366 

1,388 

1,351 

1,321 

1,363 

360 

348 

462 

470 

466 

433 

440 

409 

396 

372 

385 

943 

941 

879 

887 

883 

887 

899 

907 

965 

946 

950 

.  738 

759 

729 

724 

658 

662 

663 

668 

680 

693 

747 

737 

Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts  receivable  data  contain  no  significant  trading  day  differences. 

Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  12.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  Organizations  Operatine 

11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 

General  merchandise  group  with  nonstores 
General  merchandise  group  without,  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores...., . . 

Department  stores . . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

United  States,  total . . . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order)  . . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group............ 

TOTAL  ACCOUNTS  RECEIVABLE 


1974 

1973 

Percent 

change 

Apr.  1974 
f  rom — 

Jan . 

Feb. 

|  Mar. 

Apr.  1 

Apr.  j 

J  May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Apr. 

1973 

Mar. 

1974 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


15,164 

14,926 

1 - 

14,651 

14,743 

— 

13,468 

13,574 

13,730 

13,657 

13,805 

13,925 

14,211 

14,645 

15,711 

+9 

+1 

1,882 

1,855 

1,795 

1,815 

1,846 

1,932 

1,969 

1,918 

1,928 

1,929 

1,929 

1,837 

1,917 

0 

+1 

13,282 

13,071 

12,856 

12,928 

11,622 

11,642 

11,761 

11,739 

11,877 

11,996 

12,282 

12,808 

13,794 

+11 

+1 

12,165 

11,980 

11,781 

11,815 

10,626 

10,646 

10,761 

10,777 

10,933 

11,035 

11, 291 

11,731 

12,635 

+11 

0 

11,778 

11,581 

11,387 

11,428 

10,212 

10, 239 

10,371 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+12 

0 

9,501 

9,272 

9,102 

9,154 

8,088 

8,112 

8,221 

8,210 

8,365 

8,461 

8.708 

9,057 

9,848 

+13 

+1 

8,825 

8,611 

8,452 

8,502 

7,501 

7,509 

7,603 

7,601 

7,747 

7,835 

8,076 

8,405 

9,143 

+13 

+1 

639 

601 

589 

592 

550 

550 

549 

543 

533 

546 

547 

593 

665 

+8 

+1 

713 

680 

639 

627 

703 

730 

721 

692 

695 

710 

695 

658 

705 

-11 

-2 

720 

7  32 

710 

718 

676 

687 

716 

711 

716 

713 

735 

724 

737 

+6 

+1 

1,903 

1,842 

1,799 

1,865 

1,751 

1,787 

1,788 

1,705 

1,745 

1,785 

1,826 

1,883 

1,972 

+7 

+4 

451 

455 

454 

486 

508 

546 

564 

547 

562 

547 

534 

483 

-4 

1,452 

1 , 345 

1,379 

1,243 

1,241 

1,224 

1,158 

1,183 

1,238 

1,292 

1,400 

1,517 

+11 

+3 

861 

791 

776 

775 

714 

710 

690 

662 

707 

745 

765 

824 

917 

+9 

0 

765 

690 

670 

672 

613 

609 

597 

570 

611 

647 

661 

721 

829 

+10 

0 

725 

650 

629 

631 

573 

568 

563 

538 

564 

601 

614 

675 

+10 

691 

619 

598 

601 

537 

530 

527 

502 

528 

565 

580 

640 

749 

+12 

190 

172 

158 

157 

150 

155 

155 

146 

136 

149 

154 

165 

184 

+5 

26 

27 

26 

26 

36 

36 

34 

35 

34 

35 

29 

30 

25 

-28 

0 

13,261 

13,119 

12,852 

12,878 

11,717 

11,787 

11,942 

11,952 

12,060 

12,140 

12,385 

12,762 

13,739 

+10 

0 

1,431 

1 ,411 

1,341 

1,329 

1,338 

1,386 

1,405 

1,371 

1,366 

1,382 

1,395 

1,354 

11,830 

11,708 

11,511 

11,549 

10,379 

10,401 

10,537 

10,581 

10,694 

10,758 

10,990 

11,408 

12,277 

+11 

0 

11,304 

11,210 

11,005 

11,040 

9,912 

9,936 

10,071 

10,115 

10,226 

10, 290 

10,526 

10,907 

11,718 

+11 

0 

11,013 

10,911 

10,717 

10,756 

9,599 

9,630 

9,774 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+12 

0 

8,776 

8,642 

8,473 

8,523 

7,515 

7,544 

7,658 

7,672 

7,801 

7,860 

8,094 

8,382 

9,059 

+13 

+1 

8,134 

8,012 

7,854 

7,901 

6,964 

6,979 

7,076 

7,099 

7,219 

7,270 

7,496 

7,765 

8,394 

+13 

+1 

449 

429 

431 

435 

400 

395 

394 

397 

397 

397 

393 

481 

+9 

+1 

687 

655 

601 

667 

694 

687 

657 

661 

675 

666 

628 

680 

-10 

-2 

Data  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


United  States,  total . 

Durable  goods  stores,  total..... 

Nondurable  goods  stores,  total.. 

General  merchandise  group  with  nonstores 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order). . . 

Department  stores...... . ..., 

Apparel  group.... . 

Furniture  and  appliance  group............ 

Tire,  battery,  accessory  dealers . . 

CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group............ 

INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group............ 


14,565 

14,867 

*14,829 

14,992 

— 

13,718 

13,878 

14,059 

14,136 

14,135 

14,109 

14,366 

14,524 

14,374 

+9 

+1 

1,903 

1,881 

1,868 

1,835 

1,880 

1,981 

1,935 

1.901 

1,885 

1,889 

0 

12,986 

12,961 

13,157 

11,838 

11,897 

12,124 

12,235 

12,250 

12,220 

12,461 

12,676 

+11 

+2 

11,618 

11,957 

10,942 

11,029 

11,147 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

+11 

+3 

11,224 

11,551 

11,379 

11,759 

10,530 

10,623 

10,773 

10,745 

10,813 

10,770 

11,003 

11,088 

8,543 

8,681 

7,637 

7,667 

7,816 

7,888 

8,000 

8,003 

8,264 

8,355 

586 

b02 

593 

606 

562 

576 

588 

590 

573 

568 

552 

566 

688 

656 

651 

637 

711 

751 

738 

723 

707 

707 

679 

663 

760 

752 

724 

711 

675 

671 

676 

680 

692 

710 

745 

749 

747 

+5 

-2 

1,906 

1,896 

1,893 

1,930 

1,800 

1,808 

1,808 

1,783 

1,779 

1,764 

1,800 

1,779 

1,784 

+7 

+2 

489 

491 

512 

510 

542 

568 

547 

524 

520 

499 

496 

466 

1 , 405 

1,381 

1,420 

1,258 

1,240 

1,261 

1,259 

1,259 

1,265 

1,304 

1,313 

1,309 

+13 

+3 

837 

802 

830 

822 

749 

755 

735 

707 

749 

758 

763 

759 

732 

+10 

-1 

735 

694 

715 

716 

644 

654 

645 

616 

657 

666 

664 

659 

641 

+11 

0 

626 

627 

553 

560 

566 

569 

581 

600 

607 

590 

571 

+13 

0 

162 

165 

151 

162 

174 

166 

151 

148 

147 

152 

151 

+9 

+2 

26 

28 

27 

37 

36 

35 

36 

33 

33 

29 

30 

23 

-27 

-4 

12,659 

12,971 

12,936 

13,062 

11,918 

12,070 

12,251 

12,353 

12,356 

12,345 

12,566 

12,745 

12,590 

+10 

+1 

1,414 

1,390 

1,356 

1,325 

1,338 

1,413 

1,388 

1,377 

1,365 

1,390 

1,409 

1,382 

-1 

-2 

11,245 

11,581 

11 ,580 

11,737 

10,580 

10,657 

10,863 

10,976 

10,991 

10,955 

11,157 

11,363 

11,161 

+11 

+1 

10,781 

11,155 

10,956 

11,319 

10,193 

10,274 

10,412 

10,423 

10,455 

10,418 

10,633 

10,746 

10,658 

+11 

+3 

10,489 

10,857 

10,664 

11,043 

9,886 

9,969 

10,128 

10,129 

10,156 

10,104 

10,339 

10,429 

+12 

+4 

7,732 

7,956 

7,917 

8,054 

7,084 

7,107 

7,250 

7,319 

7,419 

7,403 

7,657 

7,765 

+14 

+2 

424 

431 

441 

411 

414 

414 

424 

422 

4  20 

405 

414 

+7 

+2 

662 

630 

623 

610 

674 

715 

703 

687 

674 

674 

650 

633 

656 

-9 

-2 

Note:  Data  In  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end 
clal  banks  and  other  financial  institutions  during  a  specific  month  are  not  Included  in  these  totals 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shorn  in  table  21. 


of  the  months  indicated, 
but  do  contribute  to  the 


^Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts  receivable  data  contain  no  significant  trading  day  differences. 


Amounts  transferred  to  conuner- 
variations  in  the  month- to-month 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 


Kind  of  business 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Meat  markets . 

Bakery  products  stores. 


Eating  and  drinking  places . 

Eating  places . . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group,  with  nonstores . 

Department  stores  and  dry  goods,  general  merchandise  stores 

Department  stores . 

Variety  stores . 

Mall  order  houses  (department  store  merchandise) . 


Apparel  group . 

Men’s,  boys’  wear  stores . 

Men’s,  boys’  clothing,  furnishings  stores. 

Women’s  apparel,  accessory  stores . 

Women’s  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Preliminary  estimates 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment  group. 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Drug  and  proprietary  stores. 
Liquor  stores . 


1.1- 1. 7 
0. 7-1.0 

0. 9-1.5 
1.0-1. 6 
4. 9-6. 7 

5. 2- 5. 8 

2. 4- 3.0 

2. 7- 3. 5 

2. 8- 3. 3 
3. 6-4. 6 

0. 7-0.9 
0. 9-1.1 
0.8-0. 8 

1.5- 2. 5 

0.2-1. 2 

2. 3- 2. 5 

4. 5- 5. 5 

4. 5- 5. 6 

3. 2- 3. 8 

3. 3- 4.0 
4. 0-5. 8 

2. 9- 3.6 

3. 1-3.3 

3. 4- 3. 7 

3. 4- 4. 3 
5. 0-6. 5 

5. 6- 7. 9 

2. 6- 3. 2 

3. 4- 3. 9 

4. 9- 7.5 

1.5- 2. 4 

1.6- 2. 4 

1.6- 2. 3 
1.6-2. 3 

4. 3- 6.0 

2. 3- 2. 6 


Final  estimates 


1.3 

0.8 

1.2 

1.2 

5.8 

5.5 

2.6 

3.0 

3.1 

4.2 

0.8 

0.9* 

0.8 

1.6 

0.4 

2.4 

4.6 

4.7 

3.4 

3.7 

4.7 

3.2 

3.2 

3.6 

4.1 

5.2 

6.0 

2.8 

3.6 

6.4 

1.7 

1.8 
1.8 


1.0-1. 4 

0. 7-0.8 

0.9-1. 5 
1.0-1. 5 
5. 0-6. 2 

4. 8- 5. 5 

2. 1- 2. 9 

2. 2- 3. 3 

2. 3- 2. 6 

3. 6- 4. 4 

0.8-0. 9 
0. 9-1.1 
0.7-0. 7 

1.3- 2. 5 
0.3-1. 2 

2. 2- 2. 3 

4. 4- 5.1 

4. 4- 5. 2 
3. 0-3. 3 

3. 2- 3. 6 

4. 2- 5.0 

2. 8- 3. 4 

2. 7- 3. 3 
3. 0-3. 5 

3.2- 4. 1 

4. 2- 5. 7 
5. 0-6. 8 

2. 6- 3. 2 
3. 0-4.0 

4. 7- 7. 6 

1. 4- 1.7 

1.5- 1. 9 

1. 5- 2.0 

1. 4- 2.0 

3.4- 6. 1 

2. 0-2. 4 


1.2 

0.8 

1.1 

1.2 

5.6 

5.0 

2.5 

2.8 

2.6 

4.0 

0. 

1.0 

0.7 

1.6 

0.6 

2.2 

4. 

4.6 

3.2 

3.3 
4.9 
3.0 

3.0 

3.3 

3.7 


2.8 

3.6 

6.2 

1.7 

1.8 
1.8 
1.8 
4.4 


Ratio  of  2  consecutive 
months1 


Range 


0.3-0. 7 

0.2-0. 2 

0.2-0. 4 
0.2-0. 4 
1.0-2. 1 

1. 1- 5.3 

0.7-2. 3 
0.8-1. 8 
1.0-1. 8 
0. 5-2.0 

0.2-0. 3 
0.3-0. 4 
0.3-0. 3 
0. 4-0.7 
0. 1-0.4 

0.6-0. 9 

1.3- 1 

1.3- 1. 8 

1. 1- 1.8 
0.9-1. 5 
0.9-1. 8 
0.8-1. 6 

1.1- 1. 4 

1. 1- 1.8 
1.2-2. 2 
2. 0-3. 2 
2. 0-4. 4 

1.1-1. 4 
1.0-1. 5 
1.9-3. 2 

0. 6-1.0 
0. 6-1.0 
0. 6-1.0 
0. 6-1.0 
1.4-2. 7 

0.4-0. 9 


Year-to-year 

ratio2 


0.6 

0.2 

0.2 

0.2 

1.1 

1.9 

0.8 

0.9 

1.1 

1.2 

0.2 

0.3 

0.3 

0.6 

0.1 

0.7 

1.4 

1.4 

1.5 
1.2 
1.2 
1.3 

1.3 

1.6 
1.8 

2.4 
2.4 

1.1 

1.2 

2.6 

0.7 

0.6 

0.6 

0.6 

1.8 

0.8 


0.9 

0.6 

0.5 

0.6 

4.3 

5.8 

1.9 
2.1 

2.3 

3.2 

0.5 

0.8 

0.3 

1.1 

0.1 

1.2 

3.3 

3.1 

2.2 
2.2 
2.1 
2.6 

3.3 

3.8 

4.4 

4.6 

5.7 

2.6 

2.1 

6.1 

0.9 

1.0 

0.9 

0.8 

3.9 

2.2 


.. .........  -  ...... - ....... .... 

'The  ranges  ef  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 

previous  month.  (See  Explanatory  Material,  pages  25  and  26 . ) 

'Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
ine  ranges  01  SBI,,PXA  e>  _  _ taco  _ ,  _ _ w  iqrq  tkd  ..noHincted  data  for  the  same  months  were  used  In 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores. 

United  States,  by  Selected  Kinds  of  Business 

(Percent) 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women’s  apparel,  accessory,  specialty  stores. 


Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores. 


Heating,  plumbing  equipment  dealers. 
Farm  equipment  dealers . 


Ratio  of  2  con¬ 

secutive  months 


2. 9- 7. 3 

2. 1- 6.7 
2. 7-8. 8 

3. 1- 5.1 

3. 9- 5. 2 
3. 3-3. 7 

3.9-10.9 
3. 5-4. 4 


4.7 
4.2 

5.7 

3.6 

4.8 
3.5 

5.0 

3.8 


year 

ratio1 


11.8 

10.5 


9.1 

12.2 

8.3 

11.8 

9.0 


Kind  of  business 


Fuel,  fuel  oil  dealers . 

Fuel  dealers,  except  fuel  oil.... 

Fuel  oil  dealers . 

Jewelry  stores . 

Florists . 

Book  stores . 

Stationery  stores . 

Music  stores . 

Camera,  photographic  supply  stores. 
Optical  goods  stores . 


Ratio  of  2  con¬ 

secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

1. 1-2.4 

1.6 

4.8 

1. 5-3.3 

2.4 

7.2 

1.5-3. 4 

2.4 

7.2 

1.9-2. 9 

2.2 

3.3 

2. 5-7.0 

3.8 

11.4 

3.0-13.6 

4.8 

7.2 

1.6-10.9 

3.5 

10.5 

2. 5-4. 4 

3.1 

4.6 

2. 5-5. 9 

4.4 

6.6 

2. 1-5.0 

2.6T 

3.9 

Note:  The  rsnges  of  sempjfng  errors  shown  pertain  to  the  ratio  of  the  unadjuste. <  Penary  estimate  for  the  month  over  the 

r::r:n  £  r:  ^  a„d .. 

For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1 

1 Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


19 


Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 
Dollar  volume  sales  estimates1 


to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5# 


Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 
a  =  0  to  1.5#,  b  =  1.6  to  3.0#,  c  =  3.1  to  4.5#. 


NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

'Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
“l^  ^  ^  “»  «"  —  *  ™t  by 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Dollar 

volume  e 

st imates 

Ratio 

to  the 

same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

The 

The 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

South 

West 

States 

States 

States 

States 

States 

States 

■ 

a 

a 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

B 

* 

A 

a 

a 

b 

a 

a 

a 

a 

a 

(  ) 

c 

c 

c 

a 

a 

b 

a 

. 

. 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

, 

8 

a 

A 

a 

b 

b 

a 

8 

a 

a 

a 

B 

a 

b 

b 

c 

a 

b 

a 

a 

b 

(2) 

(2) 

(*) 

b 

Building  materials,  hardware,  farm 

_ 

" 

b 

(’) 

c 

(') 

_ 

b 

b 

- 

a 

- 

a 

a 

- 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

c 

c 

(*) 

b 

a 

a 

b 

b 

a 

a 

a 

a 

b 

a 

See  footnotes  following  table  19. 


Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

East  North 

West  North 

South 

East  South 

West  South 

Atlant ic 

Central 

Central 

Atlantic 

Central 

Central 

Moutain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

- A 

A 

B 

A 

A 

g 

A 

- 

A 

- 

B 

A 

B 

B 

B 

Food  group . 

R 

l  ) 

A 

C) 

C 

B 

B 

A 

GAF.  total . 

“ 

B 

- 

- 

- 

B 

General  merchandise  group  with 

nonstores .... 

A 

A 

B 

B 

B 

A 

Apparel  group . . . 

B 

B 

B 

■ 

A 

A 

Gasoline  service  stations . 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

B 

- 

- 

- 

B 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

b 

b 

£ 

b 

b 

a 

- 

c 

- 

b 

a 

a 

a 

b 

b 

Food  group . 

Eating  and  drinking  places . 

(  ) 
(*) 

a 

(*) 

b 

b 

(') 

a 

GAF,  total . 

~ 

- 

c 

General  merchandise  group  with 

nonstores .... 

a 

b 

b 

c 

c 

(’) 

b 

Apparel  group . 

b 

c 

b 

b 

a 

Gasoline  service  stations . 

(2) 

b 

(  ) 

b 

- 

- 

- 

- 

Drug  and  proprietary  stores . 

(  ) 

c 

c 

“ 

- 

- 

(’) 

c 

“ 

- 

- 

- 

Ratio  of 

consecutive 

months 

a 

a 

a 

a 

a 

Durable  goods  stores . 

Nondurable  goods  stores . 

a 

b 

a 

b 

- 

a 

Food  group . 

a 

a 

a 

a 

a 

a 

a 

(  ) 

a 

a 

(*) 

a 

a 

a 

a 

GAP,  total . 

“ 

b 

- 

- 

- 

b 

General  merchandise  group  with 

nonstores .... 

a 

a 

a 

a 

a 

b 

a 

Apparel  group . 

a 

b 

a 

a 

a 

Gasoline  service  stations . 

b 

~ 

b 

- 

- 

- 

- 

Drug  and  proprietary  stores . 

- 

■ 

a 

b 

b 

b 

- 

- 

- 

b 

See  footnotes  following  table  19. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

Florida . 

A 

A 

- 

b 

b 

- 

Illinois . 

A 

A 

A 

b 

b 

c!> 

Indiana . 

A 

- 

- 

b 

- 

- 

Massachusetts. . . 

A 

B 

- 

b 

b 

- 

Michigan . 

A 

A 

- 

b 

b 

- 

Minnesota . 

A 

- 

- 

b 

- 

- 

Missouri . 

B 

_ 

a 

- 

” 

Ratio  of  2 
consecutive 

months 

State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

a 

a 

a 

New  Jersey . 

A 

A 

_ 

c 

a 

_ 

a 

a 

b 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

a 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

- 

- 

a 

a 

b 

a 

a 

b 

Ohio . 

A 

A 

- 

b 

b 

- 

a 

a 

a 

a 

a 

b 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

b 

b 

b 

Texas . 

B 

B 

- 

b 

c 

- 

a 

a 

a 

a 

a 

a 

Wisconsin . 

B 

c 

” 

- 

a 

a 

b 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  Statistical  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimate 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 

sales  estimate 

R 

m 

atio  to 
onth  a  yt 
ago 

ame 

>ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

(J> 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

a 

b 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.  . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

(2> 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

(2> 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

_ 

A 

B 

B 

<2> 

<2> 

(2> 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

e> 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

b 

A 

A 

A 

b 

b 

b 

B 

B 

A 

c 

c 

(2> 

B 

A 

B 

c 

c 

c2> 

A 

A 

B 

b 

b 

b 

Minneapolis-St.  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

c2> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Continued 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

a 

b 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

b 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

a 

a 

a 

b 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia  Pa . 

b 

a 

b 

Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30^  of  food  stores  sales  in  these  geographic  divisions  have  reported 
company  totals  only. 

2 Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5^. 


21 


Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 


(Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

. 

months 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

— 

months  1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

0.9 

2.9 

2.4 

Nondurable  goods  stores,  total.... 

2.3 

0.7 

„  „ 

1.0 

0.2 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

0. 4 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

1.9 

1.8 

0.8 

merchandise  stores . 

1  7 

Food  group . 

0.4 

Department  stores . 

1.0 

1.0 

0.2 

8.3 

8.4 

0.5 

5.9 

7.6 

7  7 

General  merchandise  group  with  nonstores. . 

1* 

0.5 

0.5 

0.1 

equipment  group . 

Department  stores  and  dry  goods,  general 

Lumber  and  other  building  materials 

0.6 

.  , 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Mail  order  houses  (department  store 

0.  G 

2.6 

2.0 

2.6 

1.9 

0.6 

0.7 

Gasoline  service  stations . 

5.5 

5.5 

5.9 

3.4 

5  q 

Women’s  ready-to-wear  stores . 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

0.1 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

' 

Furniture  stores . 

Household  appliance,  TV,  radio  stores... 

5.8 

5.0 

5.9 

5.0 

0  5 
0.5 

3.6 

0.5 

3.6 

0.5 

0.4 

0.1 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 
merchandise  stores . 

0  6 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 
dealers . 

4.8 

4.0 

4.6 

4.0 

0.8 

0.6 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

0.3 

4.6 

6.1 

0.3 

4.4 

6.0 

0.1 

0.3 

2.9 

3.7 

7.4 

5.0 

Passenger  car  dealers . 

3.6 

0.8 

Household  appliance,  TV,  radio  stores... 

4.7 

0.8 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

Building  materials,  hardware,  farm 

3  4 

11  0 

Gasoline  service  stations . 

Automotive  group . 

4.9 

5.6 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1.1 

See  footnote  following  table  21. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

CHARGE  ACCOUNTS— Continued 

0.4 

0.4 

0.1 

Apparel  group . 

4.0 

3.8 

0.5 

0.5 

0.2 
0. 1 

Furniture  and  appliance  group . 

3.2 

3.1 

0.7 

0.4 

0.4 

0. 1 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

0.3 

0.3 

0.1 

2.0 

1.9 

0.4 

1.0 

1.0 

0.  1 

United  States,  total . 

0.4 

0.4 

0.1 

1.3 

1.2 

0.5 

Durable  goods  stores,  total . 

1.4 

1.4 

0.2 

1.3 

1.2 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

2.7 

2.7 

0.5 

1.2 

1.1 

0.3 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

0.6 

Department  stores  and  dry  goods,  general 

0.  1 

merchandise  stores . 

0.5 

0.5 

Department  stores . 

0.3 

0.8 

0.  1 

Apparel  group . 

1.6 

1.8 

0.3  j 

0.1 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores. . 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


Note : 
estimates 


iiemoer  Month- to-raonth  percent  changes:  October  and  September  1968. 

:ri™  x:  x  z  r:  xs sx-rs  jx- — - 


EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area--regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e.,  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 

complete  and  unduplicated  coverage,  particularly  in 

instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month- to-  month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  ref lect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores  ~  " 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  misl 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month- to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1-sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales  (Table  2) 

The  percentage  changes  in  sales  shown  in  table  2 
for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume 
estimates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with  an 
asterisk  is  relatively  large.  Therefore,  such  esti¬ 
mates  are  not  published  in  table  1.  However,  the 
percentage  changes  which  are  derived  from  such 
estimates  have  a  smaller  sampling  variability  than 
the  estimates  themselves  and  are  therefore  pub¬ 
lished  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 
category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 


In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month- to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month- to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
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statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading  Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this 
publication  have  been  developed  by  the  method 
described  in  the  X-ll  Variant  of  the  Census 
Method  II  Seasonal  Adjustment  Program.  U.S. 
Bureau  of  the  Census  Technical  Paper  No.  15, 
Revised  1967.  Trading-day  factors  for  adjusting 
sales  estimates  were  also  derived  from  the  X-ll 
program.  A  description  of  the  technique  may  be 
found  in  Estimating  Trading-Day  Variation  in 
Monthly  Economic  Time  Series,  U.S.  Bureau  of 
the  Census  Technical  Paper  No.  12,  1965.  Holiday 
adjustment  factors  were  developed  by  a  method 
similar  to  that  described  in  Seasonal  Adjustment 
on  Electronic  Computers,  pp.  356-359,  Organi¬ 


zation  for  Economic  Cooperation  and  Development, 
Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the 
Chief,  Business  Division,  Bureau  of  the  Census, 
Washington,  D.C.  20233. 

Table  22  and  Table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores— 

September  1972-August  1974 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
_ and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 
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Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . . . 

Department  stores . 

Mail  order  houses  (department  stores  merchandise). 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . * 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group.., 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . !!..!!.! 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


United  States, 


CHARGE  ACCOUNTS 
total . 


(except 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.... . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.’ 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . ’  ’  ]  ' 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . . 

General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Nonstores . . 

Department  Stores . 

Apparel  group . . . . 

Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . . 

Tire,  battery,  accessory  dealers . 


(except 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

^urn^^ur©  and  appliance  group. . . . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Nonstores . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.............. 


(except 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores .............. 

Department  stores . !!!*!!!!! . 

Apparel  group . . . 

Furniture  and  appliance  group . 


July 


Aug. 


Sept . 


Apr . 


May 


ALL  STORES 


Note:  The  adjustment  factors  shown  in  this  table 
1  x-ll  version  of 
and  holiday  factors. 


100.. 

98. 

99. 

99. 

7  101  . 

106. 

101 

101  . 

102. 

97 

96. 

97. 

98. 

101  . 

108. 

103 

102. 

96. 

97. 

100. 

106. 

97 

97. 

99.1 

98. 

102. 

110. 

94 . 

94. 

96.1 

100. 

116. 

108 

96. 

97.5 

97. 

101  . 

111.? 

96. 

97.5 

98. 

102.; 

105. 

103 

93.4 

93.6 

96.9 

98. £ 

104. 

119. 

107 

89.5 

92.1 

98." 

101. 

io6.: 

1 20 . 

106 

.  96.4 

98.3 

100.6 

100.8 

101.1 

107.8 

103 

98.9 

99.2 

99.9 

100. 

106. 

102 

97.3 

98.8 

98.0 

99.2 

100.8 

106.9 

102. 

94.2 

97.6 

103.1 

103.7 

101  . 

111  .6 

103. 

96.1 

98.7 

102.5 

104.9 

101.4 

109.7 

.  105.4 

108.2 

111.0 

109.5 

102.6 

94.2 

88. 

105.1 

108.8 

110.1 

109.3 

104.3 

95.5 

102.8 

99.3 

99.8 

101.6 

100.2 

99.1 

101.0 

96.7 

99.2 

102.6 

101.3 

98.6 

105.1 

101.8 

100.6 

101  .0 

99.4 

99.4 

102.6 

99.2 

100.3 

102.7 

101.1 

97.5 

98. 

99.2 

98.9 

100.4 

101  .3 

101.5 

104.3 

98. 

101.9 

102.8 

105.1 

105.5 

102.1 

100.2 

94. 

95.0 

95.7 

97.6 

100.9 

109.2 

101. 

93.9 

96.0 

98.8 

99.0 

106.6 

126.9 

96.9 

97.4 

98.8 

99.7 

109.1 

91.6 

94.3 

96.3 

|  105.6 

130.3 

110. 

93.0 

99.2 

101  .2 

105.5 

122.0 

106.. 

99.2 

101  .3 

102.4 

102.6 

110.8 

100.8 

97.5 

99.5 

99.9 

101  .6 

102.4 

107.4 

105.9 

108.8 

111.4 

109.6 

103.1 

94.0 

105.5 

109.3 

110.1 

109.0 

104.0 

95.7 

100.8 

97.5 

99.8 

103.0 

100.9 

98.5 

95.6 

99.4 

102.6 

101.1 

98.7 

102.6 

101.2 

99.0 

102.2 

100.4 

97.1 

98.1 

97.0 

97.4 

98.3 

98.3 

101.3 

108.1 

104.3 

98.7 

98.8 

99.5 

99.7 

99.7 

105.0 

102.0 

97.0 

98.1 

98.1 

101  .3 

108.6 

105.0 

97.0 

97.9 

99.0 

98.8 

101.9 

109.6 

104.8 

98.8 

95.8 

98.2 

94.3 

107.5 

103.7 

97.5 

97.9 

97.8 

100.6 

110.1 

105.4 

94.8 

94.9 

95.6 

103.7 

115.8 

95.7 

97.2 

100.4 

100.3 

101.1 

106.3 

104.7 

98.9 

98.4 

98.7 

100.3 

105.9 

103.6 

97.5 

102.4 

103.2 

101.0 

107.9 

103.9 

101.5 

99.2 

98.9 

99.4 

100.4 

104.5 

102.0 

100.0 

98.1 

98.3 

100.4 

96.8 

GRC 

>UP  II  STORES 

96.8 

97.6 

98.6 

98.7 

101  .4 

108.6 

104.1 

100.3 

101.4 

101  .9 

101  .0 

99.5 

101.4 

95.8 

96.8 

98.1 

98.5 

101  .3 

110.4 

105.9 

96.7 

97.4 

98.7 

99.2 

102.6 

110.7 

102.2 

104.0 

101.4 

101.4 

101.5 

94.0 

95.4 

100.1 

101.1 

105.1 

114.4 

92.7 

96.4 

99.3 

105.2 

118.4 

95 . 5 

98.2 

100.9 

102.1 

99.6 

103.9 

104.6 

103.4 

100.4 

98.6 

96.6 

98.7 

94.7 

95.4 

97.6 

100.0 

101 .6 

105.9 

111.0 

99.8 

104.4 

108.0 

109.6 

107.6 

103.6 

95.7 

94.0 

97.9 

99.1 

106.6 

115.9 

102.5 

92.6 

93.0 

97.2 

99.6 

109.4 

129.3 

104.1 

104.6 

106.1 

104.2 

103.1 

96.5 

90.9 

94.1 

95.6 

108.4 

131.1 

109.3 

89.8 

100.5 

105.0 

108.5 

121.9 

109.3 

102.8 

105.3 

101.3 

100.1 

109.8 

101.7 

96.7 

97.5 

98.5 

98.5 

101.1 

108.5 

104.7 

99.6 

100.1 

99.4 

99.0 

98.0 

102.3 

101.2 

96.4 

97.3 

98.2 

98.5 

100.4 

110.0 

105.2 

96.9 

97.7 

98.8 

99.1 

101 .7 

110.2 

105.0 

102.2 

101.4 

98.0 

95.2 

95.0 

100.9 

99.4 

97.3 

98.5 

97.9 

100.0 

110.1 

105.2 

93 .6 

94.1 

94.6 

97.0 

103.4 

117.2 

108.9 

95.7 

98.0 

100.2 

102.4 

99.2 

103.7 

103.7 

96.4 

100.3 

97.1 

99.9 

103.2 
100.6 
100.9 

98 

97.3 

100.4 

100.3 

100.4 

100.5 
100.5 

87 

88.3 
98.1 

99.4 
96 
98.1 


93.2 

98.3 

95. 

98.7 

98.9 

96.2 
98.0 

99.7 
87.0 

87.9 

98.2 

99.9 
98.0 


100.5 

101.0 

100.3 
102.0 
100.8 
100.1 

101.3 
100.5 

103.4 

98.6 

97.7 


96.4 

99.3 

98.5 

98.0 

97.8 

98.8 
100.3 

98.7 

99.7 

98.1 

99.1 

99.4 

95.2 

94.8 

91.2 

90.3 

99.4 

100.6 

97.1 

98.7 


94.7 

99.3 

92.6 

96.7 

96.3 

97.4 

97.1 

99.2 
91.0 

90.5 

99.3 
100.7 

99 


98.8 

99.4 

98.5 

99.6 
99.0 

99.8 

98.6 

99.1 

97.1 
99.3 

98.2 


97.5 

99.3 

100.0 

96.7 

97.5 

97.6 

99.7 
96.9 
97.0 

98.1 

98.7 

99.4 
96.9 

95.7 

94.8 

94.4 

99.9 

99.5 
99.4 

97.2 


96.5 

100.8 

93.4 

98.5 
94.7 
95.2 

96.4 

98.1 

94.6 

94.4 

100.0 

99.6 

97.2 


98.9 

98.7 

97.4 

99.4 

98.1 

99.7 

98.8 

99.2 

98.6 

99.6 
99.1 


99.4 

100.0 

99.5 

97.1 

99.7 

97.7 

99.6 

96.8 

96.2 

97.3 
98.0 

98.4 

95.4 
95.2 

100.5 

99.1 

100.9 

100.9 

100.8 

102.8 


99.9 

104.5 

96.2 

102.6 

95.7 

96.3 
96.0 
95.7 

100.3 
99.2 

101  .6 
101.1 

103.3 


101  .6 

98.7 

101.1 

97.3 

98.2 

97.3 
98.6 

94.5 

93.3 

97.8 

98.3 

98.5 

96.8 
97.2 

105.8 
104.5 
103.1 
103.1 

103.8 

101.0 


103.2 

100.9 

96.6 
99.5 
94.9 

94.7 
98.0 
98.3 

106.0 

104.6 

104.1 
103.4 

101.2 


98.7 

98.1 

97.2 

100.2 

97.9 

97.8 
97.8 

98.7 

94.8 
100.2 
100.7 


L 


99.5 

97.7 

97.4 

101.0 

97.8 

95.4 

97.6 
99.3 

95.5 

102.7 

103.7 


98.9 

100.3 

100.3 

94.1 

98.3 
99.8 

104.2 

97.4 


90.4 
97.0 

96.5 
92.8 
99.0 

96.6 
96.3 


96.6 

99.0 

98.2 

93.5 

96.3 
100.3 

98.6 
98.0 


88.6 

97.4 

93.7 

92.6 

95.6 

97.5 

92.7 


101.2 

99.3 

98.6 

101 .5 

98.9 

100.3 

101 .1 

99.4 

98.4 

100.5 

98.6 

97.4 

100.2 

100.5 

103.1 

100.7 

99.2 

98.1 

101 .1 
103.9 

100.1 

98.4 

98.7 

98.6 

98.9 

98.2 


97.0 

98.5 

96.1 

96.9 

98.3 

101.0 


95.3 

97.1 

93.9 

97.2 

95.9 
95.1 
95.1 


98.5 
97.9 

96.8 

97.6 

95.7 

95.8 

96.9 

102.0 


99.8 
100.9 

95.4 
102.7 

96.1 

94.9 

97.4 


98.6 

97.6 

96.9 

100.8 

98.0 

95.9 
97.3 


102.4 

97.4 

97.0 

107.2 

96.0 

94.1 

97.1 
104.1 


104.7 

99.7 

95.2 

105.4 

95.8 
92.6 

98.9 


100.9 
97.2 

97.0 

102.9 

97.6 

94.7 

98.8 


,b*  X-n  “  -  Census" Me thod'  l I "seasonnX°ad Jus tmen^progra^^Th^adlustment 'face*. .  ~  1.73. 


adjustment  ,  ,  „  AdJU8ted  faCt°rS  Sh°'“"  *b°Ve  ^  aCC°Unt 

adjustment  factors  shown  above  for  the  corresponding  kind  of  business! 


using 

...  J  ^  receivable  are  a  combination  of  seasonal 

re  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
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TafcHe  24  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores  _ 


Kind  of  business 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise). 


Apparel  group . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores. 
Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Building  materials,  hardware^  farm  equip,  group. 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


United  States,  total. 


Grocery  stores . 

Eating  and  drinking  places. 


ail  order). 


department  stores  n 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores. 
Shoe  stores . 


Range 

of 

seasonal 

factor 


f7c 


Average  duration  of  run 


ALL  STORES 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1 . 56 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1 . 56 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

11.36 

9.19 

54.1 

1.48 

1.31 

.5, 

2.30 

3 

1.82 

1.42 

24.67 

GROUP  II  STORES 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

t 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1 . 66 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.78 

3.30 

3.73 

4.25 

3.35 

3.32 

3.86 
3.42 
3.13 

2.67 
2.77 
3.17 

2.87 

3.49 

3.13 

2.96 

3.53 

3.67 
3.59 

3.76 

4.54 
3.48 

3.75 

3.45 

3.38 


3.81 

3.38 

4.40 

4.23 

3.10 

3.65 

2.88 

3.53 

2.88 

2.70 

3.93 


EXPLANATORY  NOTES:  The  following  are  brief  descriptions  of  the  measures  shown  .  q<- 7 
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this  table.  More  complete  explanations  appear  in  "Electronic  Computers  and 


Business  Indicators. 


the  original  series  before  seasonal  or  trading  day  adjustment. 

It  is  a  measure  of  the  average  monthly  seasonal  change 


measure  of  the  maximum  seasonal 


6  is  the  average  month-to-month  percentage  change,  without  regard  to  sign 

S  Is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year, 
change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

1  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dtviding  t  e 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 
i/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

«CD  (months  for  cyclical  dominance,  gives  an  estimate  of  the 

i“h5rth: 

at  ionj^begln  irregular  movements.  Since  changes  are  no,  computed  for  spans  greater  than  5  months,  all  series  with 

an  MCD  greater  "5"  are  shown  as  "6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

average  duration  of  run  is  a  measure  ^  ^“g^  ° 

averag^duration^of  ^LsholloTthe  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

a  comparison  of  (hese  measures  with  the  expected  average  duration  of  run^f  a  -dom^es  ^-a^  indi - 
random  series.  (Over  1  month  Intervals  th®  ejected  value  for  le,  the  average  dura,lon  of  run  of  Cl  is  1.85  for  household  appliances.  This  indicates 

greater  than  1  month  (MCD  spans)  the  expected  value  is  .  .  ’  ,  t  ftpn  random  series.  In  the  next  2  columns,  1.68  for  I  and 

that  1-month  changes  in  the  seasonally  adjusted  series^  on  the  ”V*”®  ® e^ially  random  component  and  the  cyclical  (non-random)  component.  Finally, 

9.65  for  C  indicates  the  separation  of  the  seasonally  adlusted  series  (4-months  being  the  MCD  span)  reverses  direction  on  the  average  about 

;r::s  rr*  s.  —  -  -  -  — ■  *-  -  of 

MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  serl  . 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  Z  "ZTZ  TZZZ'ZZ- 

months  used  to  estimate  the  seasonal  factors.  Current  data,  *  f  individual  kinds  of  business  and  approximately  1  month 

iirSt"  Sr^r^^iriyT^lLTS'^  STSTiSl—l  t,»d.  of  -a.,,  with  the  increase  in  irregularity  somewhat 

NOTE^6 "1^1" average^and1 summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 
receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 


Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 
_  Accounts  Receivable:  All  Stores  and  Group  II  Stores 
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Kind  of  business 

0 

S 

Range  of 
seasonal 

Cl 

I 

C 

I/C 

MCD 

Average  dui 

•at ion  of 

run 

factor 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL 

TORES 

2.07 

1.74 

8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

3.10 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

1.88 

2.67 

1.64 

6.0 

.79 

.6£ 

.61 

.33 

2.11 

3 

2.14 

1.57 

13.82 

3.66 

Food  group . 

1.80 

1.41 
1  .47 
1.61 

.  64 

.95 

1 

2.98 

1.52 

21.71 

2.98 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order). _ 

3.24 

.98 

.46 

3.84 

5 

1  .65 

1.52 

8.00 

3.02 

Department  stores . 

1.05 

2 

3.30 

1  .49 

19.00 

5.39 

Mail  order  houses  (department  store  merchandise). 
Apparel  group . 

2.52 

1.96 

10.2 

1.10 

.89 

1.04 

1  .22 
1.06 

2 

2 

2.67 

2.62 

1.62 
1  .49 

21.71 

19.00 

5.21 

5.39 

Women's  ready-to-wear  stores . 

6.31 

2.28 

2.27 

1 .58 

2.04 

1.09 

1.05 

.51 

2.93 

4 

1  .85 

1.73 

10.13 

3.63 

Furniture  and  appliance  group.. 

1.22 

.  74 

2.77 

4 

1.92 

1  .75 

7.24 

3.31 

Furniture,  home  furnishings  stores... 

1.90 

.50 

2.17 

3 

1.88 

1.67 

8.44 

3.33 

Furniture  stores . 

2.22 

4 

1.75 

1.71 

6.61 

3.92 

Household  appliance,  TV,  radio  stores. 

3.31 

3.34 

3.92 

3.87 

2.44 

8.5 

1.15 

1.99 

.51 

2.23 

4 

2.08 

1.92 

6.33 

3.92 

Household  appliance  dealers... 

3 

1  .79 

1.52 

6.61 

3.85 

Building  materials,  hardware,  farm  equipment  group 
Lumber  and  other  building  materials  dealers... 
Automotive  group . 

3.78 

3.40 

20.7 

18.1 

1  .46 

1.70 
1 .42 
1.74 
1.93 

1.35 
1  .48 

.90 

.48 

.66 

2.41 

2.83 

2.25 

4 

4 

3 

1.90 

1.92 

1  .97 

1.69 

1.60 

1.69 

5.63 

8.94 

8.00 

4.38 

4  .26 
3.66 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

3.05 

3.05 

2  .29 

7.8 

1 .30 
1.56 

.47 

.59 

2.79 

2.67 

4 

4 

1  .63 
1.88 

1.45 

1.63 

10.86 

8.00 

3.47 

3.47 

Gasoline  service  stations... 

?  13 

1.72 

1  .64 

2 

2  .24 

1.65 

7.60 

3.43 

CHARGE  ACCOUNTS 

.61 

2.83 

4 

1.95 

1.79 

8.44 

3.72 

United  States,  total . 

.59 

.31 

- L.P0 

8.9 

1.94 

3 

2.05 

1  .75 

10.13 

3.85 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

2.69 

3.32 

2.55 

11.4 

1.02 

.89 

.42 

2.11 

3 

1.79 

1.50 

8.94 

3.85 

General  merchandise  group  without  nonstores  (except 
department  stores  mall  order) _ 

2.55 

3 

2.03 

1.63 

8.94 

3.66 

Department  stores . 

r  7n 

.93 

1.82 

2 

2.00 

1.43 

7  .24 

3.15 

Apparel  group . 

6  18 

.62 

2.64 

4 

1  .83 

1  .49 

6.08 

4.03 

Furniture  and  appliance  group . 

3.34 

3.25 

4.20 

4.03 

5 

1  .83 

1 . 68 

.68 

2.48 

4 

1.97 

1  .63 

10.13 

4.26 

Furniture,  home  furnishings  stores... 

12  *8 

1  .95 
1.31 
1.52 

.71 

2.37 

4 

2.05 

1.73 

8.00 

3.82 

Building  materials,  hardware,  farm  equipment  group 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

4.04 

3.69 

21.7 

19.0 

1.41 

1.74 

.52 

.67 

2.28 

2.54 

2.28 

3 

3 

3 

1.97 

1.83 

1  .83 

1  .63 
1.57 
1.52 

8.00 

7.24 

8.00 

3.06 

3.06 

Passenger  car  dealers  (franchised) . 

3.48 

2.15 

1 .79 
2.02 

.60 

2.97 

4 

1  .69 

1.49 

8.44 

3.39 

Gasoline  service  stations . 

3.25 

4 

1.73 

1.58 

7.24 

2.53 

INSTALLMENT  ACCOUNTS 

.61 

2.87 

4 

1  .85 

1.71 

9.50 

3.72 

United  States,  total . 

11.1 

1.08 

.79 

.72 

- 1-82 

1.10 

2 

2.56 

1  .46 

50.67 

8.88 

Durable  goods  stores,  total... 

Nondurable  goods  stores,  total.  . 

2.05 

2.44 

1.65 

7.3 

1.10 

1.22 

1.36 

.99 

.45 

2.21 

3 

2.03 

1.60 

7.60 

3.57 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order)... 

.98 

.73 

1 

3.53 

1.43 

50.67 

3.53 

Department  stores . 

1.07 

.77 

1 

3.80 

1  .43 

30.40 

3.80 

Apparel  group . 

4  73 

.94 

.95 

1  .00 

2 

3.23 

1.49 

30.40 

Furniture  and. appliance  group.... 

2.33 

2.61 

3.45 

3.25 

1.43 

1.59 

2.79 

2.45 

1.07 

2.30 

3 

1.79 

1.48 

10.13 

4  .84 

Furniture,  home  furnishings  stores... 

.66 

1.95 

3 

2.14 

1.71 

8.44 

3.85 

Household  appliance,  TV,  radio  stores... 

1  'q? 

7  '  ® 

1  .45 

.61 

2.38 

3 

1.79 

1  .60 

7.60 

3.13 

Automotive  group . 

1.04 

2.52 

4 

1.83 

1.71 

8.44 

4.03 

Tire,  battery,  accessory  dealers. 

3.69 

*>62 

2.44 

1.97 

.66 

2.99 

4 

1.97 

1.75 

6.91 

3.92 

TOTAL  ACCOUNTS  RECEIVABLE 

1.19 

*-71 

3 

2.20 

1.63 

6.61 

4  .05 

GROUP  II  STORES 

2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

Nondurable  goods  stores,  total... 

2.07 

3.06 

1  .31 

6.9 

1.49 

1  .25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

4.55 

General  merchandise  group  without  nonstores 
department  stores  mail  order)... 

( except 

1  .82 

.86 

1 

4.00 

1.58 

30.40 

4.00 

Department  stores . 

1.26 

.90 

1 

3.80 

1  .46 

9.50 

3.80 

Apparel  group . 

1.63 

1.19 

1.37 

2 

3.10 

1  .69 

13.82 

Furniture  and  appliance  group... 

28 . 6 
11.1 
12.9 

2 . 56 

2.35 

1.00 

2.35 

3 

1.77 

1.58 

10.86 

5.00 

Tire,  battery,  accessory  dealers . 

.92 

1.81 

2 

1.90 

1  .48 

10.13 

3.60 

CHARGE  ACCOUNTS 

2.15 

1.07 

1.56 

3 

2.34 

1  .60 

7.24 

4.84 

United  States,  total.... 

3.39 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

3.75 

IXirable  goods  stores,  total.... 

Nondurable  goods  stores,  total... 

4.56 

5.54 

3.44 

20.5 

2.73 

2.03 

2.54 

.88 

2.88 

4 

1  .71 

1.54 

8.00 

3.47 

General  merchandise  group  without  nonstores 
department  stores  mail  order)... 

( except 

2.09 

3 

1.81 

1.71 

11.69 

3.57 

Department  stores . 

n 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

Apparel  group . 

7  00 

7 . 53 

2.33 

.89 

2.60 

4 

2.11 

1  .81 

6.08 

Furniture  and  appliance  erouD... 

35 . 6 

4.26 

3.84 

1.46 

2.63 

4 

1.83 

1.63 

8.00 

3.47 

INSTALLMENT  ACCOUNTS 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

United  States,  total... 

1.59 

.96 

- 

- : - 

1  .87 

1.18 

.81 

1 

4.22 

1  .46 

13.82 

4.22 

Nondurable  goods  stores,  total... 

2.20 

2.75 

1  .40 

7.3 

1.65 

1.59 

1.51 

.75 

2.01 

3 

1  .77 

1.63 

15.20 

5.00 

General  merchandise  group  without  nonstores 
department  stores  mail  order 

( except 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

Department  stores . 

?  83 

12.1 

1  . 64 

.93 

1.21 

.77 

1 

4.75 

1.52 

30.40 

4.75 

Apparel  group . 

5  78 

1.14 

1  .08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

Furniture  and  appliance  group.... 

2.36 

1  .36 

9.4 

2.01 

2.88 

1  .64 

1.32 

.99 

2.18 
1.65  | 

3 

2 

1.97 

1.88 

1.60 

1.45 

16.89 

9.50 

5.56 

3.21 

See  explanatory  notes  at  the  end  of  table  24. 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. -NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.- -NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

AI  BUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN GROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y.-PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY.-IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


1 Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in 


all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 


HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 


INDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties 
Tenn.  ’ 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 
LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 
LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 


LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 


LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 


MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MIV™EE’  W,S-:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKECON-MUSKFCON  HEICHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties  N  Y  ■ 
established  November  1972.  '  ” 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St 
Tammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORI  NE  WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-POR  I  SMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PA  IT RSON-(  LIFTON-PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  Countv 
Maine  ” 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS. :  Bristol 
C  ounty  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y. :  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Lx)uis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  DiegoCounty,  Calif. 

SAN  FRANCISCO-OAK  LAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  111. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 
TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 
TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 
UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 


WACO,  TEX.:  Coextensive  with  McLennan  County, lex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon ’and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
Rol m nn r  f  niinrv.  Ohio 


WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 


WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 


YOUNGSTOWN-WARREN,  OHIO: 
Counties,  Ohio 


Mahoning  and  Trumbull 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NORTH  CENTRAL  STATES 

West  North  Central  Division 

East  North  Central  Division 

Minnesota 

Ohio 

Iowa 

Indiana 

Missouri 

Illinois 

North  Dakota 

Michigan 

South  Dakota 

Wisconsin 

Nebraska 

Kansas 

THE  NORTHEASTERN 

STATES 

New  England  Division 

Middle  Atlantic  Division 

Maine 

New  York 

New  Hampshire 

New  Jersey 

Vermont 

Massachusetts 

Rhode  Island 
Connecticut 

_ _ 

Pennsylvania 

THE  WEST 

Mountain  Division 

Pacific  Division 

Montana 

Washington 

Idaho 

Oregon 

Wyoming 

California 

Colorado 

Alaska 

New  Mexico 
Arizona 

Utah 

Nevada 

Hawaii 

THE  SOUTH 

East  South  Central  Division 

South  Atlantic  Division 

Kentucky 

Delaware 

Tennessee 

Maryland 

Alabama 

District  of  Columbia 

Mississippi 

Virginia 

West  Virginia 

West  South  Central  Division 

North  Carolina 

Arkansas 

South  Carolina 

Louisiana 

Georgia 

Oklahoma 

Florida 

Texas 

_ _ 

WHITE 
BUSINESS  REFOSTS 


Current 
Reports  on 
Mil  Trade 

•Weekly  Retail  Sales— Esti¬ 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 

•Monthly  Retail  Trade 
Report— Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 

•Annual  Retail  Trade  Report- 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ers  in  the  United  States  by 
major  kind-of-business  groups 
and  selected  individual  kinds 
of  business.  Separate  figures 
shown  in  more  limited  kind- 
of-business  detail  for  firms 
operating  1 1  or  more  retail 
stores.  Also  shown  are  sales- 
inventory  ratios  and  per  capita 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 

•Advance  Monthly  Retail 
Sales-Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 

Annual  Subscription  $30.10 

tMonthly  Department  Store 
Sales  for  Selected  Areas - 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 

Selecied 

Services 

Trait 

tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Annual  Subscription  $1.00 

Wholesale 

Trade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 

Annual  Subscription  $5.15 


Her  « 


Business 

mmons 

tCanned  Food  Report— This 
report  is  issued  for  five  dates— 
January  1,  April  1,  June  1, 
July  1,  and  Novemlaer  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

Annual  Subscription  $1.00 

tGreen  Coffee  Inventories  and 
Roastings  — Th  is  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 

•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

t Available  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C. 20233 

Publications  Order  Forms  fur¬ 
bishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 
20233. 
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Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  May  1974  were  estimated  at  $46.7 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  May  were  $44.6 
billion.  This  adjusted  figure  was  about  1  percent 
above  April  1974  and  was  7  percent  above  May 
1973.  The  adjusted  March-May  average  sales 
were  4  percent  above  the  prior  3  months  and  6 
percent  over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were 
2  percent  above  April  1974,  but  were  1  percent 
below  May  1973.  In  comparison  with  May  1973, 


adjusted  sales  in  the  durable  goods  stores  category 
were  as  follows:  The  furniture  and  appliance 
group,  up  10  percent;  the  building  materials, 
hardware,  farm  equipment  group,  up  8  percent; 
and  the  automotive  group,  down  8  percent. 


Adjusted  sales  of  nondurable  goods  stores  were 
virtually  unchanged  from  April  1974  but  were  11 
percent  above  May  1973.  In  comparison  with 
May  1973,  adjusted  sales  in  the  nondurable  goods 
stores  category  were  as  follows:  The  food 
group,  up  12  percent;  the  general  merchandise 
group,  up  9  percent;  the  eating  and  drinking 
group,  up  8  percent;  and  the  apparel  group,  up 
6  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division:  First  5  Months  1974  from  1973 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 
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Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D  C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Mdnthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D  C.,  20233  at  70  cents  each. 


2 


Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail 
stores  for  May  1974  and  year-ago  comparisons 
as  follows :  the  Northeastern  States-  -  $10. 4  bill  ion, 
up  7  percent;  the  North  Central  States-- $13.7 
billion,  up  10  percent;  the  South- -$14.3  billion, 
up  9  percent;  the  West--$8.4  billion,  up7percent. 


In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  May  1974  and  comparisons  with 
May  1973  were  as  follows:  Chicago-- $1.7  billion, 
up  10  percent;  Detroit- -$0.9  billion,  up  3  percent; 
Los  Angeles-- $1.6  billion,  up  4  percent;  New  York 
(including  Nassau-Suffolk,  SMSA)--$2.2  billion, 
up  8  percent;  Philadelphia--$1.0  billion,  up  8 
percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported 
$26.7  billion  in  total  accounts  receivable  bal¬ 
ances  owed  by  customers  as  of  May  31,  1974. 
This  figure  represents  $15.7  billion  for  in¬ 
stallment  accounts  and  $11.0  billion  for  charge 
accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  May  accounts  receivable  balances  increased 
about  1  percent  above  April  1974  and  8  percent 
above  May  1973.  May  installment  account  bal¬ 
ances  increased  2  percent  from  the  previous 
month  while  charge  account  balances  were 
virtually  unchanged  for  the  same  period.  Com¬ 
pared  with  May  1973,  installment  account 
balances  increased  10  percent  and  charge 
account  balances  increased  7  percent. 


Sales  of  Retail  Stores:  First  5  Months 
1971  through  1974 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 

Billions  of  dollars  Billions  of  dollars 


Nondurable  goods  stores  Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3  Month  Averages,  Mar.  1973-May  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences} 
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Nondurable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 

Billions  of  dollars  Billions  of  dollars 
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B^innmg  with  January  1968  entnes  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 


4 


Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


(Millions  ol  dollars) 


1974 

1973 

Total  5 

months 

Kind  ol  business 

Jan.. 

Feb. 

Mar. 

1  Apr. 

May1 

May  | 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec  . 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  differences 

Retail  stores,  total . 

37 . 923 

.36 . 668 

42,709 

44,200 

46,728 

1 

43,178 

43, 586 

41,665 

43,135 

40,916 

43,721 

44,552 

49,824 

208,228 

195,918 

Total  (excluding  automotive  group).. 

31 .453 

30,277 

34,911 

35,928 

37,980 

33,750 

34,344 

32,958 

34,616 

33,073 

34 , 739 

36,469 

43,446 

70,549 

153,011 

11 .4  77 

11,293 

13,603 

14,445 

15,341 

15,465 

15,410 

14,518 

14 ,654 

13,718 

15,171 

14,104 

13,409 

66,159 

69,291 

Nondurable  goods  stores,  total . 

26  .MG 

25,375 

29,106 

29,755 

31,387 

27,713 

28,176 

27, 147 

28,481 

27,198 

28, 550 

30,448 

36,415 

142,069 

126,627 

9.14  5 

8.750 

9,734 

9,348 

10,163 

8 , 74  5 

9,  135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

47,140 

41,349 

8.  528 

8.142 

9,072 

8,670 

9,465 

8,139 

8,512 

8,345 

8,687 

8,  242 

8,302 

8,596 

9,  214 

43,877 

38,494 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

233 

227 

222 

227 

234 

214 

223 

217 

248 

1,140 

1,076 

Bakery  products  stores . 

112 

113 

120 

121 

126 

117 

119 

107 

126 

127 

128 

119 

126 

592 

556 

2 . 995 

2.854 

3,238 

3,288 

3,554 

3,238 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

15,929 

14,501 

2,400 

2 . 287 

2,608 

2,673 

2,911 

2 , 590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

11,444 

1 . 920 

1,846 

2,105 

2,099 

2,268 

2,024 

2,082 

2,130 

2,  270 

2,099 

2,067 

2,030 

2,063 

10,238 

9,046 

Drinking  places . 

595 

567 

630 

615 

643 

647 

664 

647 

649 

643 

651 

631 

654 

3,050 

3,056 

General  merchandise  group  with  nonslorcs2... 

5.511 

5,315 

6,735 

7,166 

7,400 

6,713 

6,771 

6,269 

6,915 

6,  594 

7,172 

8,543 

11,618 

32,127 

29,419 

General  merchandise  group  wi  thou t  nonslorcs2 

(except  department  stores  mail  order).... 

5.037 

4,817 

6,174 

6,615 

6,833 

6,194 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

29,476 

26,986 

Department  stores  and  drv  goods,  general 

merchandise  stores . 

4 . 1  83 

3,919 

5,058 

5,428 

5,656 

5,  127 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9, 163 

24,244 

22 , 134 

3.369 

3,167 

4,132 

4,476 

4,650 

4,229 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

19,794 

18,219 

Variety  stores . 

519 

517 

637 

711 

727 

648 

669 

603 

677 

630 

665 

790 

1,326 

3,111 

2,852 

Mail  order  houses  (department  stores 

merchandise)3 . . 

341 

381 

479 

476 

450 

409 

363 

401 

4  53 

414 

556 

714 

574 

1  .700 

1,518 

1  ,848 

2,130 

2,050 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

9,246 

8,812 

409 

344 

399 

465 

482 

14  8 

472 

397 

411 

412 

448 

523 

896 

2,099 

2,050 

Men's,  boys’  clothing,  furni  liings  stores 

403 

339 

393 

456 

474 

441 

464 

392 

408 

408 

442 

518 

886 

Women's  apparel,  accessory  stores' . 

636 

589 

703 

781 

769 

738 

7  56 

677 

698 

747 

783 

84  2 

1,243 

Women's  ready-to-wear  stores . 

54  2 

491 

592 

660 

650 

638 

644 

572 

593 

633 

664 

706 

1 , 040 

280 

257 

326 

378 

369 

332 

334 

300 

351 

333 

352 

388 

619 

1 ,610 

Shoe  stores . . . - . 

292 

253 

323 

397 

341 

324 

345 

299 

378 

401 

365 

361 

476 

1 ,606 

Furniture  and  appliance  group . 

1  .928 

1,803 

2,077 

2,034 

2,163 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

10,005 

9,279 

1  . 1  23 

1,076 

1  ,267 

1,251 

1,343 

1,214 

1, 228 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

5,611 

814 

767 

884 

880 

922 

885 

884 

876 

920 

84  5 

892 

928 

1,016 

Household  appliance,  TV,  radio  stores . 

654 

588 

642 

626 

657 

602 

670 

634 

680 

678 

660 

699 

935 

3,167 

2,948 

Household  appliance  dealers . 

435 

385 

116 

422 

443 

403 

4  54 

118 

444 

443 

438 

438 

576 

Building  materials,  hardware,  farm  equipment 

g  i  "up 

2.014 

2,082 

2,561 

2,860 

3,028 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

lh. tiding  materials  and  hardware,  total1'... 

1  .4  53 

1,496 

1,781 

2,008 

2,177 

2,098 

2, 185 

2,080 

2,  180 

1,937 

2,068 

1,912 

1,771 

8,915 

8,633 

1.150 

1,178 

1,110 

1 , 589 

1,724 

1,656 

1,704 

1,668 

1,770 

1,536 

1,64  5 

1,497 

1,283 

Hardware  stores . 

303 

318 

371 

419 

453 

442 

481 

412 

410 

401 

4  23 

415 

488 

1 , 864 

1 , 68  7 

6.470 

6,391 

7,798 

8,272 

8,748 

9,4  28 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

37,679 

42,907 

Passenger  ear,  other  automotive  dealers... 

5 . 91  7 

5,867 

7,158 

7,556 

8,009 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,34  2 

5,619 

34 , 507 

40,014 

Passenger  car  dealers7 . 

5.459 

5,339 

6,430 

6,779 

7,170 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

Passenger  car  dealers  (franchised).... 

5.091 

4 , 983 

5 , 954 

6,311 

6,712 

7,229 

7, 124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

Tiro,  battery,  accessory  dealers . 

553 

524 

640 

716 

739 

684 

720 

691 

710 

656 

724 

741 

7  59 

Gasoline  service  stations . 

2.793 

2,692 

3,088 

3,181 

3,410 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

15,164 

13,591 

Drug  and  proprietary  stores . . . 

1 . 267 

1,255 

1,329 

1,363 

1,401 

1,281 

1 , 300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

6,615 

Liquor  stores . 

740 

697 

775 

778 

816 

789 

825 

826 

819 

7  59 

784 

823 

1,160 

3 , 806 

3 , 606 

Data  ADJUSTED 

for  sea 

sona 1  v 

ariat io 

is,  holi 

day  and 

trading 

day  differences 

43,872 

1 

14,283 

44,612 

— 

41,723 

41,167 

12,767 

12,355 

42,529 

42,970 

42,976 

42,116 

218,833 

206,836 

Total  (excluding  automotive  group).. 

35.458 

35,898 

36,469 

36,639 

36,794 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

181,258 

163,927 

Durable  goods  stores,  total . 

1 3 . 525 

13,327 

13,660 

13,941 

14,185 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

68,638 

71,889 

Nondurable  goods  stores,  total . 

■’9,107 

29,807 

30,212 

30,342 

30,427 

27,424 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

150,195 

134,947 

9 . 551 

9,634 

0,594 

9,689 

9,744 

8,665 

8,598 

9,128 

8,964 

8,992 

9, 194 

9,135 

9,264 

48,212 

42,597 

Grocery  stores . 

8.874 

8,957 

8,912 

9,003 

9,066 

8,074 

8,000 

8,507 

8,345 

8,376 

8,  568 

8,511 

8,603 

44,812 

39,614 

Eating  and  drinking  plates . 

3.331 

3,326 

3,318 

3,429 

3,353 

3,096 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

16,757 

15,359 

General  merchandise  group  with  nonstores2... 

7 . 234 

7 , 237 

7,543 

7,438 

7,518 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

36,970 

34,093 

General  merchandise  group  wi  thout  nonstores2 

(except  department  stores  mail  order).... 

6 , 666 

6,677 

6,992 

6,863 

6,966 

6,386 

6,  130 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

34,164 

Department  stores . 

4  ,  1 56 

4,486 

1,701 

4,663 

4,735 

4,346 

4,352 

4,423 

4,351 

4,406 

4,357 

4,485 

4  ,445 

23,041 

21,350 

Variety  stores . 

7  38 

707 

753 

716 

733 

667 

686 

684 

682 

689 

696 

726 

690 

3,647 

3,359 

Mail  order  houses  (department  stores 

merchandise)3 . 

170 

485 

498 

494 

487 

443 

442 

4  86 

442 

468 

482 

473 

403 

2.053 

2,074 

2,149 

2,010 

2,081 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

10,367 

9,976 

Men's,  boys'  wear  stores’1 . 

4  56 

476 

501 

482 

483 

4  56 

463 

469 

450 

162 

462 

463 

480 

2,398 

Women's  apparel,  accessory  stores"' . 

785 

781 

800 

742 

778 

753 

780 

788 

730 

764 

751 

761 

776 

3,886 

Shoe  stores . . . 

357 

354 

361 

337 

343 

335 

338 

349 

352 

371 

371 

339 

346 

1 , 768 

Furniture  and  appliance  group . 

2. 058 

2,032 

2,191 

2,163 

2,203 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

10,647 

10,016 

Furniture,  home  furnishings  stores . 

1  .211 

1,231 

1,316 

1,290 

1,323 

1,203 

1,181 

1,217 

1  ,  189 

1,214 

1,195 

1,204 

1,165 

6 , 371 

5,955 

Household  appliances,  TV,  radio  stores . 

672 

679 

703 

699 

695 

635 

675 

637 

685 

686 

661 

672 

668 

Building  materials,  hardware,  farm  equipment 

2.716 

2,797 

2,764 

2,760 

2,770 

2,560 

2,  572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

Lumber  and  other  bldg,  materials  dealers*. 

1  .  147 

1,518 

1,572 

1,591 

1,610 

1,546 

1,520 

1 , 515 

1,503 

1,4  28 

1  ,460 

1,484 

1,450 

7,738 

7,702 

Hardware  stores . 

411 

443 

456 

421 

402 

393 

4  26 

379 

391 

408 

407 

406 

385 

7  .474 

7 , 236 

7,403 

7,644 

7,818 

8 , 503 

7,943 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

37,575 

42,909 

Passenger  car,  other  automotive  dealers... 

6.786 

6,548 

6,721 

6,964 

7,138 

7 , 870 

7,328 

7,992 

7 , 968 

7,771 

7,769 

7,492 

6,681 

34,157 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

680 

633 

615 

662 

677 

686 

713 

691 

719 

3,418 

3,136 

Gasoline  service  stations . 

2 . 952 

3,059 

3,154 

3,236 

3,314 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

15,715 

14,108 

Drug  and  proprietary  stores . 

1  . 323 

1,370 

1  ,376 

1,408 

1,397 

1 , 291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

Liquor  stores . 

820 

824 

829 

842 

811 

799 

807 

817 

810 

807 

811 

793 

839 

Note-  Sampling  variabilities  for  unadjusted  data  arc  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

‘Preliminary  estimates.  Nonslorcs  arc  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  bv  house-to-house  canvass, 

and  from  mail  order.  3lncludes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  'includes  men's,  boys 

clothing,  furnishings  stores;  and  customs  tailors.  * Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel 

stores.  '’Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  7Includcs  both  franchised  and  nonf ranchised  car 

dealers . 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores -United  States,  by  Kind  of  Business 


Kind  of  business 

Percent  change  in 
sales — all  retail  stores 

Percent  change 
sales — al 1  retai 1 

in 

stores 

May  1974 
f  rom — 

S  mon  t  hs 

1974 

Kind  of  business 

May  1974 
f  rom — 

5  months 
1974 

May 

1973 

April 

1974 

5  mon l hs 
1973 

May 

1973 

April 

1974 

5  months 

1973 

Based  on  data 

NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences 

Retail  stores,  total . 

+6 

Furniture  stores . 

+6 

+8 

+5 

Total  (excluding  automotive  group) . 

+13 

+6 

+11 

Household  appliance,  TV,  radio  stores . 

Durable  goods  stores,  total . 

-1 

+6 

-5 

Nondurable  goods  stores,  total . 

+13 

+5 

+12 

Music  stores** . 

+19 

1 ood  group . 

+16 

+9 

+14 

Grocery  stores . 

+16 

+9 

+14 

Meat  and  fish  (seafood)  markets . 

+3 

+2 

+6 

Building  materials,  hardware,  farm  equip,  group. 

Fruit  stores,  vegetable  markets'' . 

+23 

+21 

+32 

Lumber  and  other  building  materials  dealers*.. 

Candy,  nut,  confectionery  stores'* . 

Bakery  products  stores . 

+8 

+4 

+6 

Heating  and  plumbing  equipment  dealers’* . 

+31 

+11 

+15 

+3 

Hardware  stores . 

+2 

+8 

+10 

Farm  equipment  dealers- . 

Ealing  and  drinking  places . 

+10 

+8 

+10 

Eating  places . 

+12 

+9 

+13 

Restaurants,  cafeterias,  lunchrooms . 

+12 

+8 

+13 

Drinking  places . 

-1 

+5 

Passenger  car  dealers  (franchised) . 

-7 

+6 

+6 

-15 

-14 

Tire,  battery,  accessory  dealers . 

General  merchandise  group  with  nonstores2 . 

+10 

+3 

+9 

’ 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

+10 

+3 

+9 

Gasoline  service  stations . 

+12 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

+10 

+4 

+10 

Fuel  and  ice  dealers*... . 

+21 

Fuel  and  ice  dealers,  except  fuel  oil* . 

♦10 

Mail  order  houses  (department  store 

Fuel  oil  dealers*... . . 

+29 

-26 

+35 

merchandise)3 . 

+10 

-5 

+11 

Drug  and  proprie tarv  stores . 

+9 

+3 

+9 

Liquor  stores . 

Apparel  group . 

+7 

-4 

+5 

|pur  |  ,.y  f  ^ 

+11 

Men’s,  boys ’  clothing,  furnishings  stores . 

+7 

+4 

+2 

+12 

Women's  ready-to-wear  stores . 

+2 

-2 

0 

Family  clothing  stores . 

+11 

-2 

+9 

11 

Women's  apparel,  accessory,  specialty  stores1'.. 

+20 

-2 

+24 

Camera,  photographic  supplies  stores* . 

+22 

0 

Shoe  stores . 

+5 

-14 

0 

Optical  goods  stores* . 

+26 

+5 

+21 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  gr 


up). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . 


asterisk,  see  table  14. 

»See  Explanatory  Materials,  pages  25  and  26.  See  footnotes  on  table  1. 


13,  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


+7 

+1 

+8 

Apparel  group . 

+8 

+4 

+4 

Men's,  boys'  wear  stores4 . 

+8 

0 

+2 

+11 

0 

+11 

Women's  apparel,  accessory  stores5 . 

+3 

+5 

+2 

Shoe  stores . 

+2 

+2 

-1 

-1 

+2 

-5 

+11 

0 

Furniture  and  appliance  group . 

+10 

+2 

+8 

Furniture,  homo  furnishings  stores . 

+10 

+3 

+7 

Household  appliance,  TV.  radio  stores . 

-t-9 

-1 

+12 

+1 

+13 

+12 

+1 

+13 

Building  materials,  hardware,  farm  equip,  group. 

+8 

0 

+7 

Lumber  and  other  building  materials  dealers*.. 

+4 

+1 

+8 

-2 

+9 

Hardware  stores . 

+2 

-5 

+11 

+9 

+1 

Automotive  group . 

-8 

+2 

-12 

Passenger  car  and  other  automotive  dealers7... 

-9 

+2 

-14 

+9 

+2 

+8 

Tire,  battery,  accessory  dealers.... 

+7 

0 

+9 

+9 

+2 

+8 

Gasoline  service  stations . 

+15 

+2 

+11 

+10 

+2 

+9 

Drug  and  proprietary  stores........ 

+8 

-1 

+'• 

+10 

-1 

+11 

Liquor  stores . 

+2 

-4 

+5 

Table  2A.  Total  Retail  Sales— Month-to-Month  and  Long  Term  Percent  Changes 


seasonally  adjusted  data) 


United  States,  total . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Month-to-month 

Ave  rage 

monthly  rates  of  changes 

May  1974 

May  1974 

May  1974 

May 

April 

March 

February  1974 

November  1973 

May  1973 

March 

February 

3-month  span 

6-month  span 

12-month  span 

+1 

+1 

+2 

+1 

+1 

+1 

+2 

+2 

+2 

+2 

0 

0 

0 

0 

+1 

+1 

+1 

+1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  5 

months 

Jan. 

Feb. 

Mar. 

1  Apr. 

May1 

May  1 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec. 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations, 

holiday 

or  trading  day 

di  f  ferences 

United  States,  total . 

11,656 

11,245 

13,414 

1 

13,648 

14,369 

1 

12,653 

12,945 

12,214 

13,008 

12,447 

13,181 

14,653 

18,305 

64,332 

57,793 

Durable  goods  stores,  total . 

692 

659 

768 

856 

928 

843 

856 

803 

842 

796 

839 

808 

935 

3,903 

3,727 

Nondurable  goods  stores,  total . 

10,964 

10,586 

12,646 

12,792 

13,441 

11,810 

12,089 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

60,429 

54,066 

Food  group . . 

4 , 894 

4 ,712 

5,305 

4,952 

5,424 

4,576 

1,776 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

25,287 

22,019 

Grocery  stores2 . 

4 , 835 

4  ,652 

5,242 

4,880 

5,355 

4,524 

1,723 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

24,964 

21,753 

Eating  and  drinking  places . 

231 

220 

258 

259 

275 

277 

286 

286 

305 

279 

265 

265 

254 

1,243 

1,253 

General  merchandise  group  with  nonstores3 . 

4,254 

4,135 

5,312 

5 , 672 

5,845 

5,268 

5,322 

4 , 930 

5,426 

5,158 

5,634 

6,749 

9,335 

25,218 

23,015 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

4,035 

3  ,878 

5,030 

5,401 

5,563 

5,005 

5,077 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

21,816 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,306 

3 ,106 

4,054 

4,376 

4,549 

4,095 

1,188 

3,830 

4,197 

4,008 

4,255 

5,092 

7,427 

19,391 

17,740 

Department  stores . 

2,993 

2,813 

3,686 

3,988 

4,144 

3,745 

3,831 

3,482 

3,819 

3,670 

3,900 

4,678 

6,823 

17,624 

16,177 

Variety  stores . 

109 

411 

512 

574 

583 

518 

543 

487 

542 

509 

542 

652 

1,086 

2,489 

2,266 

Apparel  group . 

113 

366 

486 

589 

522 

524 

544 

451 

529 

555 

545 

591 

912 

2,376 

2,442 

Men's,  boys’  wear  stores4 . 

47 

40 

55 

68 

63 

63 

66 

45 

49 

54 

63 

77 

119 

273 

276 

Women's  apparel,  accessory  stores5 . 

146 

133 

179 

206 

192 

200 

200 

172 

186 

192 

193 

213 

336 

856 

901 

Women's  ready-to-wear  stores . 

129 

116 

155 

179 

164 

175 

174 

147 

161 

167 

170 

186 

292 

743 

790 

Shoe  stores . 

123 

106 

138 

178 

146 

144 

162 

139 

168 

185 

157 

156 

224 

Furniture  and  appliance  group . 

190 

162 

180 

179 

195 

159 

178 

166 

169 

174 

169 

176 

235 

906 

818 

142 

137 

170 

197 

205 

189 

202 

197 

200 

176 

204 

193 

202 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

537 

479 

498 

471 

494 

465 

493 

494 

751 

Liquor  stores . . . 

170 

164 

179 

173 

185 

181 

186 

177 

171 

167 

187 

197 

290 

Dat 

a  ADJUSTED  for 

seasonal  variations,  holiday  and  trading  day 

di f  ferences 

United  States,  total . 

13,716 

13 ,762 

14,036 

1 

14,008 

14,067 

12,730 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

69,589 

63,048 

5,073 

5,057 

5,065 

5,041 

5,071 

4,533 

4,406 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

25 , 307 

22,242 

Eating  and  drinking  places . 

256 

259 

255 

261 

255 

262 

263 

255 

274 

282 

280 

289 

257 

General  merchandise  group  with  nonstores3 . 

5,678 

5,726 

5,935 

5,925 

5,984 

5,426 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

29,248 

26,816 

General  merchandise  group  without  nonstores3 

(except  department  stores  mail  order) . 

5,391 

5,425 

5,668 

5,635 

5,713 

5,158 

5,198 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

27,832 

25,514 

Department  stores . 

3,969 

3  ,996 

4,170 

4,185 

4,233 

3,841 

3,850 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

20,553 

18,947 

Variety  stores.. . 

588 

570 

600 

576 

597 

533 

560 

558 

553 

561 

566 

600 

545 

2,931 

Apparel  group . 

555 

552 

549 

543 

527 

538 

544 

554 

522 

556 

538 

530 

535 

2,726 

2,820 

Men's,  boys'  wear  stores4 . 

56 

64 

68 

66 

61 

64 

62 

59 

57 

60 

63 

65 

61 

315 

322 

Women's  apparel,  accessory  stores5 . . 

211 

198 

202 

197 

192 

208 

204 

210 

185 

198 

182 

190 

187 

1 , 057 

Shoe  stores . 

164 

156 

151 

151 

148 

148 

157 

173 

154 

165 

162 

145 

154 

Tire,  battery,  accessory  dealers . 

183 

188 

180 

187 

189 

174 

172 

191 

189 

190 

204 

181 

172 

927 

917 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

530 

480 

507 

495 

487 

499 

511 

503 

500 

’Preliminary  estimates. 

2May  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  May  4  -  $1,227;  May  11  -  $1,183;  May  18  -  $1,171;  May  25  -  $1,199; 
June  1  -  $1,158. 

3See  footnote  2  on  table  1. 

’includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

5  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores-- 

United  States,  by  Kind  of  Business 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales-- 

stores 

Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

May  1974 
f  rom— 

5  months 

1974 

f  rom 

5  months 
1973 

May  1974 
from — 

5  months 
1974 
from 

5  months 
1973 

May 

1973 

April 

1974 

May 

1973 

April 

1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and 

trading  day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trading  day 

di  f  fere  nee 

s 

United  States,  total . 

+14 

+5 

+11 

United  States,  total . 

+11 

0 

+10 

Durable  goods  stores,  total . 

+  10 

+8 

+5 

+12 

+1 

+14 

Food  group . . . 

+19 

+10 

+15 

+  18 

+  10 

+15 

-3 

-2 

-1 

Eating  and  drinking  places . . . 

-1 

+6 

-1 

General  merchandise  group  with  nonstores1 . 

+  11 

+3 

+10 

General  merchandise  group  with  nonstores1 . 

+10 

+1 

+9 

+  11 

+3 

+10 

General  merchandise  group  without  nonstores1 

Department  stores  and  dry  goods,  general 

(except  department  stores  mail  order) . 

'if  t'f*  ' 

Department  stores . 

+10 

+  1 

Depa 

+12 

+  4 

+9 

Variety  stores . 

+  13 

+  2 

+10 

0 

-11 

-3 

Appall  pi 

Men's,  boys'  wear  stores4 . 

0 

-7 

-1 

Men's  boys'  wear  stores . 

-5 

-8 

-2 

Women’s  apparel,  accessory  stores . 

-4 

-7 

-5 

Women's  apparel,  accessory  stores . 

-8 

-3 

-5 

Women's  ready-to-wear  stores . 

-6 

-8 

-6 

Shoe  stores . 

0 

-2 

-5 

Shoe  stores . . . 

+  1 

-18 

-4 

Furniture  and  appliance  group . 

+  23 

+9 

+11 

Tire,  battery,  accessory  dealers . 

+8 

+  4 

+2 

Tire,  battery,  accessory  dealers . 

+9 

+1 

+1 

Drug  and  proprietary  stores . 

+  12 

+3 

+14 

Liquor  stores . 

+2 

+7 

+3 

Drug  and  proprietary  stores . 

+10 

-4 

’See  footnote  2  on  table  1. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Region  and  kind  of  business 


1974 

Percent  change 

1973 

May  1974 
f  rom — 

5  mos. 
1974 

I 

from 

Jan. 

Feb. 

Mar. 

1 

Apr. 

May 1 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

May 

1973 

Apr. 

1974 

5  mos. 
1973 

8,673 

8,158 

9,356 

9.797 

10,361 

9,687 

9,830 

9,222 

9,462 

9, 162 

9,690 

10,181 

11 ,374 

+7 

+6 

44 

2,221 

2,068 

2,519 

2,805 

3,052 

3,070 

3,066 

2,874 

2,800 

2,576 

2,898 

2,806 

2,584 

-1 

-.9 

-9 

6,452 

6,090 

6,837 

6,992 

7,309 

6,617 

6,764 

6,348 

6,662 

6,586 

6,792 

7,375 

8,790 

+10 

+5 

+9 

2,321 

2,236 

2,444 

2,348 

2,550 

2,224 

2,297 

2,218 

2,337 

2,276 

2,273 

2,319 

2,537 

+15 

+9 

+13 

2,043 

1,965 

2,147 

2,052 

2,248 

1 ,965 

2,031 

1 ,94  6 

2,056 

2,003 

1,996 

2,044 

2,214 

+14 

698 

661 

757 

766 

857 

792 

816 

805 

823 

761 

759 

758 

758 

+8 

+12 

+7 

2,133 

1,944 

2,383 

2,599 

2,665 

2,495 

2,601 

2,272 

2,475 

2,559 

2,676 

3,126 

4,156 

+7 

+3 

+3 

1 , 219 

1,137 

1,447 

1,564 

1,632 

1,515 

1,571 

1,381 

1,497 

1,526 

1,624 

1,982 

2,643 

+8 

44 

781 

711 

929 

1,046 

1,090 

987 

1,036 

874 

939 

995 

1,036 

1,297 

1  ,868 

+10 

44 

46 

483 

404 

487 

587 

558 

547 

572 

463 

535 

617 

608 

669 

962 

+2 

-5 

0 

431 

403 

449 

448 

475 

433 

458 

428 

443 

416 

444 

4  75 

551 

+10 

46 

0 

300 

285 

365 

414 

465 

432 

466 

445 

453 

415 

451 

4  14 

374 

+8 

+12 

+1 

566 

539 

635 

658 

712 

592 

599 

625 

616 

571 

‘593 

609 

576 

+20 

+8 

+12 

264 

255 

265 

276 

279 

267 

273 

256 

263 

253 

268 

255 

318 

44 

+1 

46 

10,825 

10,401 

12,211 

12,834 

13,687 

12,477 

12,547 

12,064 

12,406 

11 ,996 

12,937 

13,149 

14,267 

+10 

+7 

48 

3,247 

3,160 

3,872 

4,185 

4,402 

4,453 

4,461 

4,213 

4,220 

4,163 

4,524 

4,157 

3,832 

-1 

+5 

-4 

7 , 578 

7,241 

8,339 

8,649 

9,285 

8,024 

8,086 

7,851 

8,186 

7,833 

8,413 

8,992 

10,435 

+16 

+7 

+15 

2,419 

2,275 

2,528 

2,405 

2,651 

2,270 

2,392 

2,349 

2,441 

2,331 

2,377 

2,443 

2,629 

+17 

+10 

+16 

2,283 

2,140 

2,381 

2,248 

2,483 

2,131 

2,245 

2,201 

2,279 

2,178 

2,223 

2,300 

2,467 

-  17 

10 

-16 

931 

890 

1,004 

1,045 

1,143 

974 

1,004 

1,035 

1,128 

1,052 

1,062 

991 

1,008 

+17 

+9 

+16 

2,547 

2,405 

2,987 

3,222 

3,292 

3,028 

3,054 

2,829 

3,086 

3,019 

3,251 

3,769 

4,922 

+9 

+2 

+7 

1,590 

1,555 

1, 973 

2,128 

2,175 

1 ,973 

1 ,993 

1  ,835 

2,040 

1  ,964 

2,166 

2,593 

3,331 

+10 

+2 

49 

954 

906 

1,197 

1,320 

1,366 

1  ,239 

1,275 

1 ,148 

1  ,258 

1  ,216 

1,294 

1,566 

2,223 

+10 

+3 

+8 

444 

381 

477 

555 

536 

513 

524 

477 

495 

504 

517 

579 

888 

+4 

-3 

513 

469 

537 

539 

581 

542 

537 

517 

551 

551 

568 

597 

703 

+7 

+8 

+7 

698 

680 

860 

996 

1,056 

972 

1  ,019 

968 

1,016 

1 ,049 

1,107 

941 

935 

+9 

46 

+10 

1,800 

1,793 

2,210 

2,355 

2,449 

2,656 

2,625 

2,466 

2,371 

2,271 

2,567 

2,324 

1 ,747 

-8 

44 

-12 

835 

802 

916 

928 

1,008 

857 

866 

900 

876 

828 

878 

899 

886 

+18 

+9 

+14 

331 

329 

356 

370 

383 

334 

334 

330 

350 

324 

340 

341 

461 

+15 

44 

49 

11,528 

11,372 

13,295 

13,661 

14,282 

13,144 

13,189 

12,764 

13,255 

12,291 

13,186 

13,310 

15,129 

+9 

+5 

+7 

3,876 

3,905 

4,653 

4,867 

5,151 

5,081 

4 ,994 

4,820 

4,920 

4,521 

5,014 

4 , 650 

4,528 

+1 

46 

-2 

7,652 

7,467 

8,642 

8,794 

9,131 

8,063 

8,195 

7,944 

8,335 

7,770 

8,172 

8,660 

10,601 

+13 

44 

+13 

2,777 

2,678 

3,000 

2,908 

3,134 

2,675 

2,805 

2,781 

2,889 

2,697 

2,688 

2,775 

2,988 

+17 

+8 

+14 

2,670 

2,  570 

2,881 

2,787 

3,007 

2,568 

2 , 697 

2,668 

2,774 

2,588 

2,582 

2,670 

2,863 

+17 

+8 

+14 

741 

692 

771 

792 

805 

801 

820 

807 

833 

783 

788 

764 

787 

0 

+2 

+7 

2,801 

2,711 

3,383 

3,539 

3,620 

3,171 

3,192 

3,041 

3,321 

3,016 

3,316 

3,824 

5,438 

+14 

+2 

+13 

1,678 

1,652 

2,116 

2,222 

2,290 

2,025 

1,994 

1,901 

2,102 

1  ,887 

2,106 

2,511 

3,603 

+13 

+3 

+13 

956 

918 

1,204 

1,265 

1,311 

1,195 

1,182 

1,118 

1,241 

1,123 

1,228 

1  ,458 

2,177 

+10 

44 

+9 

498 

470 

571 

641 

609 

540 

555 

513 

574 

531 

582 

631 

985 

+13 

-5 

+12 

625 

589 

696 

676 

721 

606 

643 

627 

645 

598 

628 

682 

850 

+19 

+7 

+15 

679 

746 

876 

973 

978 

947 

917 

848 

883 

821 

897 

798 

780 

+3 

+1 

+11 

2,240 

2,253 

2,710 

2,827 

3,028 

3,175 

3,100 

3,018 

3,034 

2,761 

3,153 

2,794 

2,261 

-5 

+7 

-10 

858 

852 

976 

1,008 

1,074 

952 

989 

981 

961 

902 

944 

921 

900 

+13 

+7 

+8 

411 

410 

424 

4  28 

437 

397 

401 

375 

397 

378 

411 

407 

555 

+10 

+2 

+12 

6,897 

6,737 

7,847 

7,908 

8,398 

7,870 

8,020 

7,615 

8,012 

7,467 

7,908 

7,912 

9,054 

+7 

46 

+5 

2,133 

2,160 

2,559 

2,  588 

2,736 

2,861 

2,889 

2,611 

2,714 

2,458 

2,735 

2,491 

2,465 

-4 

46 

-6 

4,764 

4,577 

5,288 

5,320 

5,662 

5,009 

5,131 

5,004 

5,298 

5,009 

5,173 

5,421 

6,589 

+13 

46 

+11 

1,628 

1,561 

1,762 

1,687 

1,828 

1,576 

1,641 

1,628 

1,677 

1,555 

1,591 

1 ,670 

1,778 

+16 

+8 

+13 

1,532 

1,467 

1,663 

1,583 

1,727 

1  ,475 

1,539 

1,530 

1,578 

1  ,473 

1,501 

1,582 

1,670 

+17 

+9 

+14 

625 

611 

706 

685 

749 

671 

713 

712 

772 

743 

732 

691 

719 

+12 

49 

+8 

1,658 

1,576 

1,907 

1,970 

2,036 

1  ,880 

1,931 

1  ,807 

2,011 

1 ,946 

2,008 

2,197 

3,040 

+8 

+3 

+9 

1,024 

971 

1,199 

1,252 

1,303 

1  ,200 

1  ,213 

1,152 

1  ,276 

1  ,217 

1,276 

1,457 

2,041 

+9 

44 

+10 

678 

632 

802 

845 

883 

808 

815 

770 

848 

808 

838 

976 

1 ,466 

+9 

44 

+12 

275 

263 

313 

347 

347 

308 

324 

287 

327 

322 

323 

335 

551 

+13 

0 

46 

359 

342 

395 

371 

386 

372 

394 

368 

408 

407 

409 

405 

448 

44 

44 

46 

534 

499 

561 

587 

616 

546 

554 

582 

570 

536 

566 

567 

546 

+13 

+5 

+13 

261 

261 

284 

289 

302 

283 

292 

279 

293 

271 

281 

283 

407 

+7 

44 

+7 

THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group. 

Building  materials,  hardware, 

farm  equipment  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group... . 

Grocery  stores . 

Eating  and  drinking  places. 


GAF, *  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

THE  SOUTH 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


TOTAL. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores, 
total . 

Food  group . 

Grocery  stores . . . 

Eating  and  drinking  places . 

GAP,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.) 

in  geographic  regions  are  shown  on  page  34. 

’Preliminary  estimates. 

2Stores  in  the  general  merchandise  (including  all  nonstores) ,  apparel,  and  furniture  and  appliance 

of  merchandise. 

3See  footnote  2  on  table  1. 


Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


groups;  these  stores  specialize  in  department  store  types 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 

1974 

1973 

May  1974 

5  nos. 

Geographic  division 

and 

from-- 

1974 

kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

May1 

May  | 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

May 

1973 

Apr. 

1974 

5  mos. 
1973 

2,199 

2,079 

2,418 

2,488 

2,623 

2,452 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

+7 

+5 

+5 

547 

827 

797 

734 

733 

681 

743 

713 

655 

-2 

+8 

-10 

1,625 

1,700 

1,601 

1,742 

1,680 

1  ,729 

1,877 

2,254 

+12 

+4 

+12 

549 

523 

585 

562 

617 

525 

557 

547 

580 

546 

553 

565 

617 

+18 

+10 

+12 

522 

460 

586 

654 

601 

633 

563 

669 

670 

691 

793 

1,042 

+9 

+3 

+6 

163 

172 

172 

178 

165 

167 

165 

164 

+31 

+15 

+28 

6,474 

6,079 

6,938 

7,309 

7,738 

7,235 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

+7 

+6 

+3 

1,846 

5,092 

573 

2,243 

2,243 

2,269 

2,140 

2,067 

1,895 

2,155 

2,093 

1,929 

0 

+9 

-9 

4,992 

5,064 

4,747 

4,920 

4,906 

5,063 

5,498 

6,536 

+10 

+5 

+8 

670 

615 

631 

621 

639 

600 

601 

593 

593 

+9 

+13 

+6 

1,611 

1,484 

2,011 

1,273 

1,894 

1,968 

1.709 

1  ,806 

1  ,889 

1,985 

2,333 

3,114 

+6 

+3 

+1 

General  mdse,  croup  with  nonstores3.... 

942 

886 

1,115 

1,217 

1,156 

1,189 

1  ,045 

1,109 

1,150 

1  ,229 

1,503 

2,021 

+10 

+5 

+6 

.  , _ 

359 

443 

197 

411 

417 

436 

346 

370 

426 

434 

475 

686 

-1 

-5 

-5 

429 

427 

453 

438 

406 

426 

444 

412 

+16 

+5 

+7 

Drug  and  proprietary  stores 

201 

191 

208 

209 

204 

207 

190 

197 

190 

202 

189 

240 

+2 

0 

+4 

total . . . 

7,532 

7,185 

8,474 

8,921 

9,530 

8,753 

8,845 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

+9 

+7 

+6 

2,942 

3,042 

3,050 

2 ,84  5 

2,836 

2,771 

3,069 

2,851 

2,545 

-3 

+6 

-7 

N  durable  EnnHt  «.tnpoc 

6,135 

1,732 

6,588 

5,711 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

7,417 

+15 

+7 

+14 

1,766 

1,922 

1,657 

1,740 

1,698 

1,774 

1,701 

1,729 

1,771 

1,908 

+16 

+11 

+15 

732 

691 

785 

898 

751 

770 

790 

876 

828 

836 

775 

792 

+20 

+10 

+18 

1,843 

1,722 

2,345 

2,416 

2,212 

2,258 

2,055 

2,228 

2,182 

2,349 

2,749 

3,616 

+9 

+3 

+6 

General  mdse,  group  with 

nonstores3 . . 

1 ,167 

1,125 

1,450 

1  ,555 

1,589 

1,455 

1,482 

1  ,345 

1,487 

1,444 

1,574 

1,907 

2,467 

+9 

+2 

+8 

332 

281 

416 

401 

383 

388 

344 

350 

366 

379 

423 

663 

+5 

-4 

+3 

663 

731 

606 

616 

639 

608 

569 

615 

640 

631 

+21 

+10 

+13 

249 

3,737 

263 

270 

233 

239 

235 

246 

228 

242 

243 

324 

+16 

+3 

+9 

total . 

3,293 

3,216 

3,913 

4,157 

3,724 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

+12 

+6 

+12 

1,319 

2,418 

700 

811 

523 

1,399 

1,460 

1,411 

1  ,411 

1,368 

1,384 

1,392 

1  ,455 

1,306 

1  ,287 

+3 

+4 

+3 

N  d  able  gnnHc 

2,514 

2,697 

2,313 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

3,018 

+17 

+7 

+17 

653 

624 

673 

729 

613 

652 

651 

667 

630 

648 

672 

721 

+19 

+8 

+17 

704 

683 

877 

876 

816 

796 

774 

858 

837 

902 

1,020 

1,306 

+7 

0 

+9 

nonstores3 . . 

423 

430 

573 

586 

518 

511 

490 

553 

520 

592 

686 

864 

+13 

+2 

+11 

223 

249 

6,732 

265 

277 

251 

250 

261 

268 

259 

263 

259 

255 

+10 

+5 

+17 

South  Atlantic  Division,  total . 

5,957 

5,770 

6,941 

7,189 

6,722 

6,742 

6,487 

6,731 

6,276 

6,796 

6,947 

7,805 

+7 

+4 

+5 

1  ,856 

2,467 

2,522 

2,487 

2,388 

2,422 

2,244 

2,530 

2,343 

2,251 

-2 

+5 

-6 

3,914 

4,538 

385 

4  , 602 

4,722 

4,200 

4,255 

4,099 

4,309 

4,032 

4,266 

4,604 

5,554 

+12 

+3 

+11 

Eating  and  drinking  places 

375 

348 

403 

397 

420 

416 

410 

427 

407 

399 

380 

399 

-5 

-1 

-2 

1  ,430 

1  ,797 

1,881 

1,195 

1,898 

1,683 

1 ,716 

1,615 

1  ,738 

1,611 

1,802 

2,100 

+13 

+1 

+11 

nonstores3 . . 

905 

886 

1,142 

1,212 

1,085 

1,076 

1,016 

1,112 

1,011 

1,149 

1,398 

1,941 

+12 

+1 

+11 

230 

280 

321 

297 

268 

280 

249 

272 

273 

277 

300 

4  66 

Gasoline  service  stations. 

455 

448 

517 

531 

581 

488 

500 

488 

491 

457 

481 

479 

463 

+19 

+9 

+11 

Drug  and  proprietary  stores . 

200 

203 

210 

215 

217 

203 

205 

192 

203 

191 

205 

208 

280 

East  South  Central  Division, 

total . 

1  ,984 

2,028 

2,441 

2,516 

2,661 

2,404 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

+11 

+6 

+8 

Nondurable  goods  stores... 

1,283 

1  ,258 

1,491 

1,539 

1,635 

1,442 

1  ,469 

1  ,423 

1,512 

1,406 

1,444 

1  ,485 

+13 

+6 

+12 

472 

539 

540 

598 

534 

538 

526 

554 

512 

502 

498 

549 

+12 

+11 

+11 

457 

452 

583 

608 

625 

532 

539 

515 

555 

518 

544 

636 

932 

+17 

+3 

+15 

General  mdse,  group  with 

nonstores3  . . 

266 

270 

357 

373 

386 

339 

341 

321 

356 

326 

347 

409 

609 

+14 

+3 

+13 

West  South  Central  Division, 

total . 

3,587 

3,574 

4,122 

4,204 

4,432 

4,018 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

+10 

+5 

+11 

1  ,279 

1,658 

1,597 

1,543 

1,522 

1,587 

1  ,415 

1,569 

1 ,452 

1  ,466 

+4 

+7 

+3 

Nondurable  goods  stores... 

2  \  340 

2,295 

2,613 

2^653 

2,774 

2,421 

2,471 

2,422 

2,514 

2,332 

2,462 

2,571 

3,203 

+15 

+5 

+16 

783 

877 

844 

913 

740 

799 

797 

820 

779 

777 

796 

849 

+23 

+8 

+17 

829 

1,003 

1,050 

1  ,097 

956 

937 

911 

1,028 

887 

970 

1,088 

1,635 

+15 

+4 

+17 

General  mdse,  group  with 

nonstores3 . . 

507 

496 

617 

654 

692 

601 

577 

564 

634 

550 

610 

704 

1,053 

+15 

+6 

+17 

1,650 

1,998 

2,155 

1,984 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

+9 

+8 

+7 

N  ndunM-  cf.„„oc 

1,050 

1 ',  225 

1,238 

1,346 

1,168 

1,193 

1,187 

1,275 

1,151 

1,181 

1,244 

1 ,452 

+15 

+9 

+13 

381 

358 

390 

330 

348 

358 

373 

327 

328 

360 

365 

+18 

+9 

+15 

368 

427 

453 

473 

442 

446 

417 

479 

464 

475 

514 

675 

+7 

+4 

+10 

General  mdse,  group  with 

nonstores3 . . 

222 

213 

257 

278 

302 

278 

270 

256 

299 

282 

298 

335 

441 

+9 

+9 

+11 

5,229 

5,910 

6,243 

5,886 

5,991 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

+6 

+6 

+5 

1,828 

1,927 

4,316 

2,045 

2,053 

1  ,812 

1,885 

1,694 

1 ,947 

1,765 

1,712 

-6 

+5 

-7 

3,527 

1,229 

4,063 

1,381 

4,082 

3,841 

3,938 

3,817 

4,023 

3,858 

3,992 

4,177 

5,137 

+12 

+6 

+10 

1,329 

1,438 

1,246 

1,293 

1  ,270 

1  ,304 

1,228 

1 ,263 

1 ,310 

1,413 

+15 

+8 

+12 

Eating  and  drinking  places 

477 

540 

536 

574 

517 

554 

544 

585 

579 

582 

543 

565 

+11 

+7 

+9 

1  ,213 

1,480 

1,517 

1,563 

1  ,438 

1,485 

1  ,390 

1,532 

1  ,482 

1,533 

1,683 

2,365 

+9 

+3 

+8 

nonstores3 . . 

802 

758 

942 

974 

1,001 

922 

943 

896 

977 

935 

978 

1,122 

1,600 

+9 

+3 

+10 

Gasoline  service  stations. 

366 

345 

391 

395 

409 

371 

368 

385 

372 

362 

395 

393 

371 

+10 

+4 

+11 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  table  16.)  Totals  Include  data  lor  kinds  of  business  not  sho»n  separately.  States 

in  geographic  divisions  are  shown  on  page  34. 


‘Preliminary  estimates. 

2Stores  in  the  general  merchandise  (including  all  nonstores), 
types  of  merchandise. 

3See  footnote  2  on  table  1. 


apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(M1Illons  of  dollars.  Uata  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 

States  and  kind  of  business 

1974 

1973 

May 

1974 

from 

5  nos. 
1974 
from 

Jan. 

Feb. 

Mar. 

|  Apr. 

May1 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

May 

1973 

5  mos. 
1973 

3,923 

4,356 

2,868 

1,088 

1,855 

1 , 178 

2,467 

1.579 

4,432 

2,939 

4,174 

2,654 

\'V£i 

n'nrf 

4,644 

4,388 

4,134 

4.416 

4,438 

5.155 

+7 

+5 

GAF2 . 

993 

1  '  137 

2,901 

3 , 008 

3.134 

3.886 

+13 

+11 

Florida,  total . .  .  . 

1173 

1,149 

1.130 

1  .  166 

1,279 

1.813 

+10 

+10 

Nondurable  goods  stores..  .. 

1,273 

2,150 

i 

2,0bb 

1,204 

1,749 

1.913 

1 . 982 

2.306 

+11 

+9 

’ 

1  368 

1 , 202 

1.284 

1.617 

+17 

+15 

Nondurable  goods  stores.... 

1 

i ’off 

1,581 

2,344 

2.618 

2,705 

2.806 

+9 

+7 

GAF2 . 

605 

* 

'  721 

*754 

1.481 

1 . 645 

1,822 

2.029 

+15 

+13 

Indiana,  total . 

1,152 

1,157 

794 

698 

686 

788 

921 

1.097 

48 

Massachusetts,  total . 

1,132 

817 

1,752 

1,190 

1,363 

1,125 

1  . 190 

1.222 

1,314 

+24 

+13 

Nondurable  goods  stores . 

710 

1’«on 

l2“i 

781 

1,990 

1,247 

1 , 068 
744 

1,093 

1.128 

1.196 

1,365 

45 

44 

1,587 

802 

886 

1,069 

+9 

+10 

1,220 

1,259 

800 

1.041 

1 , 805 

1,926 

1.921 

2.155 

+1 

j 

Minnesota,  total . 

1,193 

1 . 234 

1.297 

1.594 

46 

46 

Missouri,  total . 

779 

856 

857 

907 

+18 

+14 

1.U4, 

1,570 

1,118 

1,537 

1 , 006 

990 

1.086 

1,083 

1  ,  176 

+2 

44 

969 

1#«21 

1,069 

1.015 

1,396 

1.487 

1.557 

1.813 

+2 

-2 

3,479 

2,437 

916 

992 

2,261 

1,542 

1.023 

1.117 

1.380 

+8 

+5 

Nondurable  goods  stores.... 

2*425 

o’ oft 

2^472 

2,538 

2,464 

3 , 266 
2.279 

3,306 

3.487 

3,641 

4 . 083 

+7 

44 

GAF2 . 

' 

2 , 66m 

2,491 

2,661 

3,178 

49 

North  Carolina,  total . 

953 

955 

874 

929 

970 

1 . 164 

1,496 

48 

+3 

Ohio,  total . 

897 

1.000 

1,028 

1 . 109 

+4 

+5 

Nondurable  goods  stores.... 

Pennsylvania,  total . 

1,358 

1,953 

1,437 

1  304 

1,550 

2,218 

1,597 

1,584 

2,368 

1,660 

620 

1,725 

1,581 

2,257 

1,531 

1.497 

1,556 

2.086 

1.474 

2,231 

1.565 

2.288 

1.643 

2.541 

1.960 

46 

+12 

+5 

+10 

1,374 

1,709 

1,516 

584 

2,099 

2,244 

2,393 

2,569 

+11 

46 

GAF2 . 

1 . 453 

1.484 

1.549 

1.720 

1 , 978 

+13 

+11 

615 

517 

580 

620 

760 

951 

+5 

+2 

Nondurable  goods  stores . 

Wisconsin,  total . 

1,463 

1,428 

1,594 

1 , 634 

1,716 

1,540 

938 

1,558 

1,507 

2.547 

1.563 

2,343 

1.472 

2,505 

1,533 

2.480 

1,600 

2.920 

2.027 

+8 

+11 

+10 

+15 

1 1  1 

!  ,  ) 

968 

984 

1,038 

1,064 

1 . 146 

+15 

+14 

Note;  Estimates  are  based  on  a 

'Preliminary  estimates. 

2Stores  in  general  merchandise 
of  merchandise. 

sample.  (See  sampling  variabilities  in  table  17. 

(including  all  nonstores),  apparel,  and  furniture, 

and  appliance  gi 

oups ;  tf 

ese  sto 

res  speci 

alize  i 

departmc 

nt-store 

types 

Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


California . . . . 

Florida . 

Illinois . 

Indiana . 

Massachusetts. 

Michigan . 

Minnesota . 

Missouri . 


Percent  change — May  1974  from  Apr.  1974 


Nondurable 
goods  stores 


GAF1  stores 


Note:  Sampling  variabilities  are  shown  in  table  17. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furni 
of  merchandise. 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania . 
Texas ........ 

Wisconsin. . . . 


Percent  change  —  May  1974  from  Apr.  1974 


Nondurable 
goods  stores 


GAF1  stores 


+4 

+3 


+5 

+2 


ture,  and  appliance  groups;  these  stores  specialize  in  department-store  types 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 

Metropolitan  Statistical  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Statistical  areas 


Standard  Consolidated  Areas2 

Chicago,  Ill. -Northwestern  Indiana.... 
New  York,  N.Y.  Northeastern  New 
Jersey . 


Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . 

Boston,  Mass . 

Buffalo,  N.Y . * 

Chicago,  Ill . ’’’  ’ 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Minneapol ls-St .  Paul,  Minn... 


Percent  change — May  1974  from  Apr.  1974 


Nondurable 
goods  stores 


GAF1  stores 


Statistical  areas 


Nassau-Suf folk,  N.Y .  ... 

New  York,  N.Y. — Nassau-Suf folk ,  N.Y.3 

New  York.  N.Y .  . . 

Newark.  N.J . 

Paterson-Clif ton-Passaic,  N.J..  ... 

Philadelphia.  Pa. -N.J . 

Pittsburgh,  Pa . 

S t .  Lou is.  Mo. -ill . 

San  Francisco-Oakland ,  Calif. ........ 

Seattle,  Wash . 

Washington.  D.C.-Md.-Va . 


Cities 


Chicago . 

Detroit . 

Los  Angeles. . 
New  York. . .  . 
Ph  1 ladelphia . 


Percent  change — May  1974  from  Apr.  1974 


+3 


Nondurable 
goods  stores 


GAF1  stores 


+3 

+2 


SamPllr>g  variabilities  are  shown  in  table  19.  Statistics  for  the  Boston 
SMSA  definition  on  page  32. 

of  ■erchandlse*he  een"al  "erChand,Se  <lnclud1"*  a11  -"“ores),  apparel,  and  furniture  and  appliance  groups  these  stores  specially  In  departnen t-storc  t 

For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34 

See  footnote  4  on  table  9. 


SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  See 

ypes 
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Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


1974 

197 

3 

Percent 

change 

Area 

Jan. 

Feb. 

Mar. 

Apr. 

May  1 

May  ^ 

June 

July 

Aug. 

Sept. 

Oct. 

Nov, 

Dec . 

May 

1974 

from 

May 

1973 

5  mos. 
1974 

f  rom 

5  mos . 
1973 

Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Ind., 
Nondurable  goods  stores . 

total . 

1,538 

1,117 

477 

1,479 

1,083 

469 

1 ,763 

1 ,272 
590 

1,836 

1,308 

624 

1,892 

1,338 

622 

1,722 

1,165 

577 

1,729 

1,180 

574 

1,635 

1,114 

513 

1,671 

1,163 

567 

1,663 

1,146 

560 

1,834 

1,253 

651 

1,957 

1,410 

755 

2,055 

1,576 

872 

+10 

+15 

+8 

+7 

+13 

+8 

New  York,  N. Y. -Northeastern ,  N.  J 

,  total 

2,848 

2,  173 
781 

2,661 

2,900 

2  ,208 

3,054 

2,276 

3,224 

2,368 

3,044 

2,191 

3,046 

2,207 

2,774 

2,005 

2,844 

2,090 

2,833 

2,138 

3,019 

2,205 

3,200 

2.371 

3,731 

2.905 

+6 

+8 

+2 

+6 

709 

814 

911 

948 

871 

915 

776 

815 

877 

929 

1,048 

1,445 

+9 

+2 

Standard  Metropolitan 
Statistical  Areas2 

120 

120 

112 

113 

100 

108 

107 

119 

140 

176 

+7 

+4 

154 

138 

191 

204 

202 

174 

174 

158 

179 

191 

201 

240 

317 

+16 

+12 

1,410 

1,370 

1  ,631 

1,690 

1,737 

1,579 

1  ,584 

1,488 

1,516 

1,515 

1,694 

1,808 

1,889 

+10 

+15 

+7 

+13 

+8 

1,028 

1,002 

1  ,177 

1 ,207 

1,228 

1,069 

1,083 

1,012 

1,056 

1,044 

1,158 

1,299 

1,448 

454 

451 

564 

592 

589 

546 

542 

485 

537 

529 

619 

722 

827 

93 

89 

108 

121 

120 

114 

117 

109 

117 

114 

127 

140 

187 

+5 

+8 

109 

104 

128 

130 

135 

129 

125 

121 

135 

122 

132 

151 

197 

+5 

+7 

758 

700 

806 

857 

925 

899 

900 

799 

819 

817 

892 

894 

1,010 

+3 

0 

549 

497 

559 

583 

626 

584 

584 

526 

555 

559 

584 

610 

771 

214 

192 

237 

263 

269 

250 

255 

218 

235 

249 

264 

296 

416 

+6 

113 

107 

132 

136 

144 

128 

127 

126 

139 

120 

130 

144 

211 

+12 

+16 

95 

99 

121 

130 

132 

114 

109 

110 

124 

117 

135 

153 

177 

+16 

+10 

Los  Angeles-Long  Beach,  Calif., 

total. . 

1,355 

987 

1,289 

922 

1  ,493 

1  ,071 

1,509 

1,086 

1,567 

1,138 

1,509 

1,037 

1,520 

1,045 

1,425 

1,013 

1,490 

1,064 

1,448 

1,055 

1,501 

1,069 

1,543 

1 , 126 

1,806 

1,390 

+4 

+10 

+2 

+7 

386 

358 

439 

453 

452 

424 

437 

400 

425 

434 

456 

510 

701 

+7 

+8 

Minneapolis-St .  Paul,  Minn.,  GAF3 . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y. , 

104 

2,025 

105 

1,874 

132 

2,028 

140 

2,124 

141 

2,247 

139 

2,073 

137 

2,078 

130 

1,901 

142 

1.959 

136 

1,970 

151 

2,084 

169 

2,205 

207 

2,551 

+1 

+8 

+3 

+4 

1,547 

1,442 

1,552 

1,597 

1,664 

1,526 

1,533 

1,400 

1.475 

1,511 

1,544 

1,652 

2,003 

+9 

+6 

569 

511 

579 

646 

674 

607 

642 

545 

580 

629 

666 

733 

1.000 

+11 

+4 

532 

389 

514 

567 

597 

561 

572 

516 

518 

512 

538 

581 

687 

+6 

+1 

Nondurable  goods  stores 

343 

396 

416 

394 

398 

362 

379 

377 

382 

398 

509 

+6 

+2 

130 

143 

151 

155 

175 

145 

154 

165 

167 

174 

254 

-3 

-5 

1,493 

1,158 

432 

1  ,514 

1,557 

1,650 

1,512 

1,506 

1,385 

1,441 

1,458 

1,546 

1,624 

1,864 

+9 

+6 

Nondurable  goods  stores 

1 '099 

1  ,181 

1,201 

1,248 

1,132 

1 , 135 

1,038 

1,096 

1,134 

1,162 

1,254 

1,494 

+10 

+8 

396 

449 

503 

523 

452 

467 

400 

426 

464 

499 

559 

746 

+16 

+7 

820 

764 

908 

948 

988 

916 

914 

843 

845 

835 

914 

985 

1,071 

+8 

+2 

607 

564 

659 

681 

701 

631 

619 

568 

579 

599 

638 

722 

833 

+11 

+10 

207 

189 

244 

268 

266 

262 

271 

226 

227 

244 

274 

339 

415 

+2 

405 

386 

457 

495 

520 

456 

461 

450 

457 

449 

472 

497 

552 

+14 

+12 

307 

295 

345 

373 

388 

328 

332 

316 

330 

332 

339 

371 

442 

+18 

113 

107 

131 

144 

145 

128 

131 

116 

132 

135 

143 

170 

226 

+13 

+10 

378 

363 

460 

484 

500 

456 

459 

446 

453 

426 

462 

461 

512 

+10 

+5 

268 

249 

297 

317 

326 

294 

292 

284 

298 

271 

290 

313 

387 

+11 

+8 

97 

116 

127 

131 

129 

126 

112 

124 

117 

127 

147 

196 

+2 

San  Francisco-Oakland ,  Calif., 

total . . . 

585 

421 

555 

401 

645 

636 

458 

665 

475 

628 

431 

639 

442 

626 

447 

648 

467 

602 

431 

649 

441 

658 

467 

782 

595 

+6 

+10 

+4 

+9 

148 

141 

1  71 

174 

177 

168 

171 

168 

178 

174 

174 

196 

268 

+5 

+4 

554 

645 

686 

711 

672 

675 

673 

680 

649 

678 

692 

785 

+6 

+3 

173 

491 

441 

448 

428 

438 

427 

436 

469 

579 

+11 

+10 

140 

162 

178 

178 

173 

175 

153 

163 

162 

177 

193 

273 

+3 

+5 

Cities 

623 

621 

715 

715 

723 

705 

695 

635 

678 

695 

801 

851 

849 

+3 

+5 

569 

571 

567 

527 

526 

477 

526 

525 

609 

680 

692 

+8 

+10 

253 

263 

321 

335 

322 

307 

296 

266 

305 

296 

364 

437 

434 

+5 

+9 

205 

186 

215 

227 

243 

246 

247 

225 

223 

206 

232 

239 

274 

-1 

0 

151 

51 

132 

44 

479 

357 

147 

54 

541 

408 

153 

160 

152 

150 

141 

145 

133 

143 

155 

202 

+5 

+11 

62 

67 

67 

64 

56 

60 

61 

66 

73 

103 

0 

+1 

558 

571 

552 

545 

519 

557 

548 

580 

595 

679 

+3 

+1 

425 

453 

406 

400 

389 

420 

420 

438 

456 

542 

+12 

+5 

173 

162 

194 

205 

208 

185 

186 

172 

190 

196 

215 

239 

297 

+12 

+11 

1,263 

1 , 182 

1  ,276 

1,303 

1,383 

1,258 

1,252 

1,156 

1,204 

1,220 

1,293 

1,366 

1,568 

+10 

+9 

+16 

+6 

978 

929 

995 

1,005 

1,040 

950 

955 

874 

915 

950 

976 

1,052 

1,249 

381 

342 

386 

433 

449 

387 

397 

344 

365 

399 

426 

470 

632 

314 

293 

337 

347 

357 

334 

332 

307 

314 

320 

358 

392 

403 

+7 

+9 

+7 

+3 

25C 

236 

278 

285 

261 

256 

241 

249 

255 

280 

314 

325 

+2 

GAF3 . 

92 

85 

11< 

123 

120 

112 

115 

102 

102 

107 

132 

161 

171 

Note:  Sampling  variabilities  are  shown  in  table  18.  Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex 

Counties.  See  SMSA  definition  on  page  32. 


Norfolk . 


and  Suffolk 


Preliminary  estimates. 

2 For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34. 

3Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
s Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  May  1974 

(Sales  m  thouaands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS* 


Akron,  Ohio . 

Albany -Schenectady -Troy , 

N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden 
Grove,  Calif . 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La..... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass.... 

Buffalo,  N.Y _ 

Canton,  Ohio.... 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky . -Ind. . . . 

Cleveland.,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene ,  Oreg . . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -Eas t  Chicago, 
Ind . 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-W  inston-Salera- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexlngton-Fayet te,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

lx>s  Angeles-Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . 

Lowell,  Mass . [ 


Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga.... 


13,313 

12,141 

8,670 

43,227 

3,002 

46,505 

4,665 

5,107 

36,948 

7,922 

1,623 

4,261 

10,726 

45.496 
26,433 

6,546 

4,977 

5,110 

5,086 

6,350 

143,964 

30,683 

44,769 

6,438 

24,162 
3,897 
34 , 908 

18.496 

2,878 

30,468 

7,356 

96,026 

2,557 

4,108 

8.254 
3,846 
2,459 
2,209 
8,715 
1,773 

7,872 

17,533 

9.254 

10,254 

6,808 

1,190 

4,099 

4,578 


7,457 

13,752 

19,768 

57,243 

24,167 

2,666 

4,213 

12,379 

2,663 

22,956 

8,567 

4,883 

10,313 

5,938 

5,043 

6,674 

157,645 
18,520 
22, 887 


See  footnotes  at  end  of  table. 


- 

Percent  change 

May  1974 
from — 

5  mos . 
1974 

1 

f  rom 

Feb. 

Mar. 

1  Apr. 

May 

May 

1  June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

May 

1973 

Apr. 

1974 

5  mos . 
1973 

12,631 

16,491 

17,906 

18,518 

17,582 

18, 54( 

16,626 

18,057 

18,050 

18,109 

23,188 

33,732 

+ 

+: 

+5 

10 , 824 

14,457 

16,242 

17,082 

16,113 

2 17 , 16( 

14,408 

2 15, 964 

16,496 

17,315 

21,639 

29,975 

+ 

+5 

8,424 

10,733 

11,404 

12,533 

12,475 

12,40S 

11,848 

13,418 

11,945 

12,631 

14,231 

20,271 

+1C 

0 

40,132 

52,525 

53,691 

54,112 

50,723 

(3 

(3) 

51,711 

52,222 

53,724 

62,842 

98,587 

+' 

+1 

+10 

2,701 

3,878 

4,192 

4,362 

4,179 

4 , 35C 

4,141 

4,921 

4 , 160 

4  ,462 

5,300 

+4 

47,026 

62,679 

65, 123 

67,609 

60,909 

58 ,71£ 

56,664 

65,240 

60,113 

63,54  9 

76,408 

109  *  4  56 

+11 

4,170 

5,883 

6,023 

6,419 

5,685 

5,902 

5,468 

5 , 883 

5,191 

5,839 

6,606 

10,088 

+i: 

+7 

4,916 

6,616 

6,878 

6,904 

6,672 

6,685 

6,443 

7,065 

6,391 

7,197 

7,999 

12,792 

0 

+8 

33,570 

45,192 

50,160 

50,729 

49,442 

49,280 

42,258 

45,738 

45,373 

52,615 

64,695 

+; 

8,002 

10,287 

11,143 

12,775 

10,664 

10,830 

10,331 

11,786 

9,834 

10,658 

12,379 

+9 

+14 

+20 

1,520 

1,995 

2,346 

2,385 

2,266 

2,234 

1,997 

2,443 

2,286 

2,247 

2,596 

3,669 

5,069 

5,488 

5,634 

4,424 

4,757 

4,202 

4,836 

4,600 

5,050 

6,789 

8,998 

+27 

+3 

10,575 

14,786 

15,041 

16,068 

2 13. 542 

14,647 

13,901 

15,556 

13,931 

13,948 

16,905 

27,448 

+19 

+7 

56,291 

62,810 

65,523 

60,64  7 

62,793 

51,283 

57,848 

62,501 

64,485 

79,918 

117,692 

+8 

+4 

25,156 

31,916 

35,600 

36,383 

34  ,74  9 

35,970 

31,599 

34,556 

36,377 

35,082 

43,970 

6,116 

8,329 

9,337 

9,909 

9,417 

9,168 

8,005 

9,193 

8,865 

8,871 

11,693 

16*664 

+-5 

+6 

+6 

4,725 

6,457 

6,876 

7,388 

6,359 

6,455 

5,815 

6,778 

6,244 

6,653 

8,532 

11,307 

+16 

4,393 

6,034 

6,808 

6,733 

2  5 .735 

25 ,529 

4,961 

5,442 

4,601 

5,132 

7,094 

10,731 

+17 

4,965 

7,634 

7,664 

7,381 

7,673 

6,719 

7,564 

7,130 

7,4  97 

9,967 

+2 

+14 

5,982 

9,491 

10,082 

8,611 

8,587 

7,785 

8,967 

8,267 

9,028 

10,544 

16*076 

+17 

+6 

134,203 

184,075 

199,409 

208,688 

187,287 

198,852 

169,317 

184,439 

179,659 

197,516 

230,553 

+11 

+5 

28,498 

41  ,768 

41,715 

39,044 

40,521 

36,527 

39,018 

38,388 

40,426 

50,343 

+7 

0 

63,177 

60,829 

59,749 

58,999 

55,020 

59,096 

59,188 

63,215 

73,825 

102,648 

+2 

-4 

+4 

8,853 

9,450 

8,681 

8,298 

7,673 

8,586 

7,634 

8,145 

10,252 

15,148 

+9 

+7 

+7 

23,098 

31,319 

31,110 

34,812 

31,748 

33,489 

29,549 

33,213 

32,223 

32,406 

40,696 

61,569 

+10 

4,834 

5,638 

5,829 

5,428 

5,348 

5,705 

4,569 

4,930 

25, 381 

-3 

+17 

32,731 

46 , 330 

46,447 

49,745 

45,751 

43,327 

42,298 

45,931 

40,833 

44,163 

53,636 

+  9 

18,685 

26,177 

28,071 

25,515 

25,306 

22,526 

25,285 

25,749 

25,317 

31,968 

48*627 

+10 

+7 

+6 

2,896 

3,990 

4,135 

4,365 

3,952 

4,037 

3,579 

3,949 

3,760 

3,935 

4,932 

6,412 

+10 

27,907 

35,605 

38,953 

45,717 

40,970 

40,134 

37,062 

39,650 

38,921 

39,386 

46,023 

+12 

6 , 938 

9,664 

10,550 

9,692 

9,733 

8,995 

9,913 

9,230 

9,797 

12,382 

124,212 

130,821 

127,602 

133,389 

112,399 

118,323 

123,888 

127,965 

156,125 

217,848 

+3 

+5 

+3 

2,301 

3,095 

3,574 

3,718 

3,464 

3,507 

3,087 

3,529 

3,107 

3,369 

4,527 

+7 

(3  ) 

5,972 

5,900 

4,934 

4,893 

4,735 

6,605 

5,816 

5,713 

6,780 

+20 

-1 

+22 

t ,  769 

11,168 

11,953 

11,058 

9,802 

9,837 

10,964 

9,436 

11,274 

11,713 

+8 

+7 

+7 

5,636 

5,804 

5,324 

5,648 

5,271 

5,199 

5,128 

5,522 

7,412 

+9 

+3 

+4 

3,358 

3,419 

3,319 

3,678 

3,230 

3,760 

3,4  90 

3,186 

3,880 

+3 

+2 

-1 

2,884 

3,467 

3,514 

2,686 

2,565 

2,275 

3,674 

3,291 

3,331 

3*823 

+31 

+1 

+31 

7,978 

11,115 

12,459 

12,546 

13,717 

13,242 

11,523 

12,611 

12,820 

12,478 

16,066 

-9 

+1 

-6 

2,358 

2,419 

2,623 

2  2,463 

2  2,451 

2  2 , 34  0 

2,618 

2,278 

2,464 

2,791 

4*268 

+6 

+8 

+8 

7,935 

10,612 

11,387 

11,913 

10,866 

11,482 

10,573 

11,512 

10,485 

11,197 

14,421 

+10 

+7 

22,057 

23,416 

25,094 

23,605 

21,838 

20,586 

24,030 

20,558 

21,780 

25,935 

10,511 

11,347 

11,779 

10,945 

10,898 

10,250 

11,489 

11,456 

11,300 

13,107 

19,923 

+8 

+4 

+13 

9,739 

13,668 

14,910 

15,878 

14,937 

15,620 

12,975 

14,317 

14,482 

14,724 

17,543 

26,781 

+6 

+6 

+3 

6,172 

8,797 

9,887 

9,821 

9,716 

10,506 

8,758 

9,766 

10,024 

9,652 

11,788 

+1 

-1 

2,166 

2,051 

1,741 

1,643 

1,565 

2,084 

1,743 

1,764 

2,050 

+18 

3,814 

6,450 

6,066 

5,543 

5,668 

4,965 

5,860 

5,401 

5,876 

7,444 

+  9 

4,333 

6 , 403 

6,969 

6,748 

6,176 

6,129 

5,719 

6,391 

5,701 

6,179 

7,335 

11*103 

+9 

-3 

+10 

6,927 

10,697 

11,455 

12,410 

10,626 

10,636 

9,587 

11,025 

10,042 

11,113 

13,455 

19,824 

+17 

+8 

+11 

12,873 

16,310 

19,767 

18,716 

16,409 

18,006 

15,931 

16,195 

18,344 

18,402 

(3) 

'  (3) 

+14 

19,104 

24,453 

22,705 

24,761 

22,173 

22,746 

25,067 

24,358 

21,676 

22,259 

24 , 983 

39,058 

+12 

+9 

+9 

55,357 

72,035 

74,701 

79,312 

72,145 

66,465 

67,754 

75,242 

64,82  0 

70,754 

80,540 

124,437 

+10 

+6 

+10 

23,467 

31,144 

33,611 

35,712 

33,102 

32,279 

29,470 

33,421 

32,370 

33,418 

42,616 

59,935 

+8 

+3 

2,658 

3,915 

4,235 

4,259 

4,495 

3,841 

4,028 

3,719 

3,698 

4,827 

7,012 

-1 

+8 

+1 

4,036 

5,660 

5,940 

6,571 

4,923 

5,032 

4,753 

5,741 

5,100 

5,252 

6,633 

9,909 

+33 

+11 

+28 

11,475 

14,592 

15,992 

15,751 

14,751 

15,074 

13,954 

15,057 

13,903 

15,350 

17,421 

+7 

-2 

2,326 

3,370 

3,851 

4,245 

n 

(3) 

3,618 

3,938 

3,794 

3,825 

4,797 

6*946 

<3) 

+10 

(3) 

22,015 

29,199 

32,447 

34,676 

32,680 

31,551 

29,716 

32,458 

30,296 

31,401 

38,337 

57,569 

+7 

8,295 

11,395 

12,144 

12,517 

10,859 

11,205 

10,253 

11,209 

11,189 

11,374 

14,952 

+15 

+3 

4,247 

5,782 

6,368 

6,667 

6,650 

6,585 

5,730 

6,389 

6,040 

6,448 

8,618 

12*129 

0 

-2 

9,  163 

12,129 

13,217 

14,038 

13, 189 

13,886 

12,294 

12,854 

13,655 

13,485 

15,533 

22,164 

+6 

+3 

5,244 

6,893 

8,077 

8,480 

7,601 

7,698 

7,151 

7,819 

7,043 

7,934 

9,860 

14,211 

+12 

+5 

+9 

4,478 

6,079 

6,343 

6,772 

6,056 

5,695 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+12 

+7 

+13 

6,911 

9,108 

9,334 

9,874 

9,376 

9,062 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+5 

+6 

+13 

44,038 

185,747  1 

96,424  2 

03,624  1 

82,737 

193,786 

75,115 

181,851  1 

83,765 

191,784 

225,484 

340,146 

+11 

25,017 

25,978 

26,150 

25,640 

22,454 

24,511 

22,895 

25,282 

32,800 

-1 

+4 

0 

22 , 393 

3,229 

3,477 

3,385 

23, 309 

z3, 548 

2 2, 892 

2 3, 288 

23 , 149 

z3,023 

4,501 

2  7  ^  034 

+2 

-3 

+10 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  May  1974 — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 

Area 

1974 

1973 

May  1974 
f  rom — 

5  DOS. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

May  | 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

May 

1973 

Apr. 

1974 

5  DOS  . 
1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS* — Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,924 

2,714 

3,014 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

+8 

-5 

+5 

Macon,  Ga . 

3,724 

3,801 

5,192 

5,789 

5,845 

5,352 

5,302 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+9 

+1 

48 

Memphis,  Tenn.-Ark . 

17,866 

18,368 

24,131 

24,887 

25,882 

25,764 

23,192 

20,858 

23,708 

21,005 

22,520 

27,349 

41,373 

0 

44 

+1 

Miami,  Fla . 

35,400 

34,746 

42,421 

43, 183 

43,529 

39,836 

41,378 

38,678 

40,790 

37,632 

41,725 

46,769 

72,474 

+9 

+1 

+2 

Milwaukee,  Wis . 

34,755 

30,411 

39,690 

44,421 

45,953 

42,911 

45,136 

38,163 

41,925 

41,648 

43,579 

53,932 

76,859 

+7 

+3 

+7 

Minneapolis-St .  Paul,  Minn.. 

51 ,069 

52,716 

64,515 

72,276 

74,770 

66,644 

67,686 

57,986 

66,102 

65,440 

71,991 

81  ,212 

108,300 

+12 

+3 

49 

Mobile,  Ala . 

5,247 

5,020 

6,548 

7,260 

8,019 

7,420 

7,444 

7,188 

7,001 

6,306 

6,948 

8,129 

11,142 

+8 

+10 

+3 

Montgomery,  Ala . 

4,606 

4,596 

5,933 

6,262 

6,755 

5,855 

5,829 

5,570 

6,142 

5,546 

5,790 

7,095 

11,082 

+15 

+8 

+11 

Muncie,  Ind . 

1,892 

1  ,755 

2,637 

2,769 

3,053 

2,399 

2,846 

2 , 465 

2,811 

2,671 

2,572 

3,411 

5,137 

+27 

+10 

+18 

Muskegon-Muskegon  Hts.,Mich. 

1,509 

1,324 

1,982 

2,311 

2,434 

2,390 

2.411 

2,067 

2,383 

2,445 

2,307 

2,897 

3,987 

+2 

+5 

+2 

Nassau-Suf folk ,  N.Y.* . 

60,417 

53,334 

66*928 

77,548 

83,913 

80,549 

86,460 

70,670 

74,481 

80,230 

79,357 

99,671 

155,944 

+4 

48 

-2 

New  Orleans,  La . 

18,706 

17,680 

22,291 

25,043 

25,143 

23,669 

22 , 906 

23,781 

23,537 

20,235 

24,176 

26,443 

38,691 

+6 

0 

46 

New  York,  N.Y.5 . 

144,494 

129,651 

150,667 

170,789 

184,158 

168,981 

172,487 

137,227 

142,963 

165,119 

178,816 

209,490 

307,190 

49 

+8 

+7 

Newark,  N.J . 

25,253 

23  ,788 

29,380 

33,327 

34 , 833 

32,142 

32,443 

26,755 

28,282 

31,467 

32,067 

40,571 

61,117 

+8 

+5 

+3 

Newport  News-Hampton,  Va. . . . 

6,452 

6,256 

7,907 

8,824 

9,243 

7,799 

8,019 

7,376 

8,167 

7,414 

7,726 

10,183 

14,694 

+19 

+5 

+15 

Norfolk-Portsmouth ,  Va . 

12,353 

11,885 

15,671 

17,672 

18,486 

17,304 

17,580 

16,355 

17,163 

15,572 

17,404% 

19,623 

28,598 

+7 

+5 

+5 

Oklahoma  City,  Okla . 

13,181 

12,945 

16,339 

16,533 

18,619 

16,511 

16,092 

15,680 

1 7 , 080 

15,459 

15,583 

20,326 

30,364 

+13 

+13 

+12 

Omaha,  Nebr.-Iowa . 

11,743 

11,209 

15, 106 

16,446 

17,607 

16,045 

15,384 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+10 

+7 

+7 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

18,186 

17,919 

17,883 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

+1 

46 

+5 

Paterson -Clifton-Passaic , 

N.J . 

30,420 

27,898 

36,538 

42,451 

45,690 

38,863 

39,319 

33,572 

35,337 

38,876 

39,565 

50,648 

71,959 

+18 

+8 

+10 

Peoria,  Ill . 

7,190 

6,684 

9,070 

9,383 

10,134 

8,716 

9,387 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

+16 

48 

+15 

Philadelphia,  Pa . -N. J. . .  ‘  .  .  . 

80,142 

66,930 

94,874 

109,008 

112,913 

98,016 

93,959 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

+15 

44 

+10 

Phoenix,  Ariz . 

27,356 

26,162 

32,315 

34,335 

36,267 

33,650 

31,304 

29,039 

32,522 

30,286 

35,033 

40,774 

62,159 

+8 

46 

48 

Pittsburgh,  Pa . 

45,235 

41,336 

58,561 

65,045 

65,924 

57,170 

60,420 

50,343 

57,768 

57,421 

59,106 

78,608 

100,516 

+15 

+1 

49 

Portland,  Maine . 

3,339 

3,218 

4,352 

4,858 

5,078 

4,752 

5,286 

4,805 

5,393 

4,880 

5,047 

6,438 

9,136 

+7 

+5 

46 

Portland,  Oreg.-Wash . 

16,276 

15,349 

20,696 

21,296 

21,348 

20,225 

19,544 

18,328 

<3> 

21 ,045 

21,161 

25,794 

38,491 

46 

0 

48 

Providence-Pawtucket- 
Warwick,  R.  I. -Mass . 

12,703 

12,364 

17,032 

20,259 

20,113 

19,432 

21,358 

16,804 

17,934 

18,343 

18,693 

24,844 

36,565 

+4 

-1 

+4 

Raleigh,  N.C . 

5,346 

5,147 

6,939 

7,909 

8,021 

7,347 

6,825 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

49 

+1 

44 

Reading,  Pa . 

4,856 

4,892 

7,357 

7,844 

7,809 

7,055 

7,398 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

+11 

0 

44 

Richmond,  Va . 

12,578 

11  ,376 

15,931 

16,464 

17,763 

16,135 

15,915 

14,339 

16,532 

15,830 

16,887 

21  ,536 

29,893 

+10 

+8 

+7 

Roanoke,  Va . 

3,932 

3,742 

5,053 

5,436 

5,786 

25,165 

5,192 

2 4 , 992 

5,587 

5,155 

5,563 

7,727 

10,293 

+12 

46 

+7 

Rochester,  N.Y . 

13,973 

12,313 

15,951 

17,848 

18,162 

17,515 

17,495 

14,981 

16,297 

16,774 

17,594 

21,968 

33,076 

4-4 

+2 

-1 

Sacramento,  Calif . 

18,804 

18,377 

23,071 

25,028 

25,336 

22,371 

22,364 

21,306 

25,016 

23,208 

25,219 

2  8,086 

41,546 

+13 

+1 

+17 

St.  Joseph,  Mo . 

2,225 

2,170 

2,953 

3,221 

3,447 

3,119 

3,037 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+11 

+7 

+10 

St.  Louis,  Mo. -Ill . 

47,472 

46,181 

59,936 

64,417 

71 ,037 

63,930 

59,687 

51,763 

60,056 

56,346 

65,032 

78,039 

105,811 

+11 

+10 

+9 

Salem,  Oreg . 

3 , 035 

2,673 

3,740 

3,946 

3,845 

3,799 

3,875 

3,537 

4,650 

4,091 

3,879 

4,491 

6,350 

+1 

-3 

+2 

Salt  Lake  City,  Utah . 

10,109 

9,332 

12,277 

13,601 

14,357 

13,081 

12,997 

12,151 

15,064 

13,387 

13,233 

17,757 

26,096 

+10 

46 

+8 

San  Antonio,  Tex . 

19,263 

18,438 

24,141 

24,822 

26,258 

'25,859 

“24,361 

223 , 854 

26,691 

23,598 

25,761 

29,074 

41,630 

+2 

46 

+2 

San  Bernardino-Ri verside- 
Ontario,  Calif . 

20,086 

19,334 

24,584 

26,522 

26,159 

22,425 

23,269 

21,131 

22,492 

22,990 

25,588 

29,781 

46,831 

+17 

-1 

+20 

San  Diego,  Calif . 

36,773 

33,581 

43,652 

44 , 659 

45,855 

40,562 

42,747 

41,298 

42,554 

41,382 

42,129 

49,116 

74,186 

+13 

+3 

+14 

San  Franc isco-Oak land ,  Calif. 

70,590 

63,330 

80,775 

83,877 

86,256 

80 , 007 

81,190 

78,604 

84,634 

77,803 

80,431 

96,430 

145,518 

+8 

+3 

48 

San  Jose,  Calif . 

27,541 

26,130 

32,127 

34,476 

35,495 

31,668 

33,433 

29,811 

32,864 

33,448 

32,785 

38,743 

59,802 

+12 

+3 

+10 

Savannah,  Ga . 

2,897 

2,959 

3,768 

4,168 

4,285 

4,145 

4,148 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

+3 

+3 

+5 

Scranton,  Pa . 

3,879 

3,417 

4,878 

5,213 

5,612 

4,792 

4,587 

4,223 

5,062 

5,030 

5,270 

7,021 

9,181 

+17 

48 

+13 

Seattle-Everett ,  Wash . 

28,323 

26,933 

34 , 500 

34,951 

36,633 

34,117 

33,412 

32,290 

40,299 

35,918 

36,598 

44,441 

67,111 

+7 

+5 

+7 

Shreveport,  La . 

4,292 

4,096 

5,419 

5,657 

6,396 

6,000 

5,521 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+7 

+13 

+5 

Sioux  City,  Iowa-Nebr . 

3,141 

2,888 

3,815 

3,942 

4,348 

4,033 

3,952 

3,691 

4,173 

3,778 

3,930 

4,659 

6,763 

+8 

+10 

+8 

Sioux  Falls,  S.  Dak . 

2,612 

2,399 

3,  152 

3,578 

3,620 

3,063 

3,334 

2,886 

3,572 

3,256 

3,222 

3,988 

5,249 

+18 

+1 

+20 

South  Bend,  Ind . 

5,575 

4,945 

6,739 

7,271 

7,850 

6,828 

7,120 

6,197 

eJ> 

(3) 

7,189 

9,363 

12,850 

+15 

48 

+15 

Spokane,  Wash . 

6,786 

7,276 

8,843 

10,044 

9,800 

8,859 

8,576 

8,263 

9,789 

8,985 

9,918 

10,955 

16,391 

+11 

-2 

+13 

Springfield,  Ill . 

2,896 

2,903 

3,933 

4,119 

4,419 

4,179 

4,304 

3,774 

4,116 

3,863 

4,001 

4,738 

6,295 

+6 

+7 

+1 

Springfield,  Mo . 

3,901 

4,181 

5,244 

5,569 

5,982 

5,760 

5,657 

5,352 

6,246 

5,428 

5,727 

6,612 

2 9, 007 

+4 

+7 

Springfield,  Ohio . 

2,768 

2,816 

3,809 

4,053 

4,283 

3,461 

ts) 

3,994 

4,162 

4,072 

4,115 

5,009 

8,272 

+24 

46 

Stockton,  Calif . 

5,673 

'5,348 

7,287 

'7, 736 

8,147 

6,839 

7,017 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

+19 

+5 

+16 

Syracuse,  N.Y . 

8,147 

7,439 

9,415 

11,004 

11,305 

10,529 

11 ,318 

10,095 

10,788 

11,054 

11,292 

14,467 

20,220 

+7 

+3 

Tacoma,  Wash . 

6,872 

6,632 

8,460 

8,845 

9,024 

8,770 

8,521 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+3 

+2 

Tampa-St.  Petersburg,  Fla... 

31,471 

28,708 

36 , 596 

35,723 

35,528 

33,350 

33,763 

30,673 

32,829 

30,133 

34,594 

40,605 

62,421 

+7 

-1 

Toledo,  Ohio-Mich . 

18,636 

17,  199 

22,730 

24,924 

25,385 

24,494 

25,633 

22,353 

24,578 

24,888 

24,869 

30,847 

45,346 

+4 

+2 

+4 

Topeka,  Kans . 

3,394 

3,288 

4,341 

4,775 

5,024 

4,909 

4,759 

4,666 

4,968 

4,508 

4,608 

5,473 

7,999 

+2 

4-5 

Trenton,  N.J . 

4,106 

3,488 

4,542 

5,400 

5,652 

5,434 

6,217 

4,953 

4,854 

4,823 

5,305 

6,173 

10,686 

44 

+5 

Tucson,  Ariz . 

9,167 

8,775 

10,796 

12,456 

12,698 

11,772 

11,473 

2 10 , 790 

12,184 

10,948 

12,035 

13,926 

21,001 

+8 

+2 

Tulsa,  Okla . 

29,035 

2 8 , 807 

2 11 , 516 

2 12,  .190 

213 , 617 

212 , 418 

212 , 134 

'11,693 

213  ,228 

'11,702 

z12 ,274 

214 ,432 

220, 845 

2 +10 

2 +10 

2  48 

Utica-Rome,  N.Y . 

3,375 

3,081 

4,131 

4,565 

4,710 

4,233 

4,452 

4,111 

4,334 

4,147 

4,590 

5,602 

7,969 

+11 

+3 

+7 

Waco,  Tex . 

3,226 

3,113 

3,7^2 

4,159 

4,349 

4,159 

4,043 

3,864 

4,408 

3,569 

3,795 

4,658 

7,043 

+5 

+5 

+7 

Washington,  D.C.-Md.-Va . 

70,146 

66,547 

87,215 

94,824 

97 , 690 

91,603 

90,233 

78,497 

87,385 

85,247 

95,081 

107,416 

151,703 

+7 

+3 

46 

Waterloo,  Iowa . 

3,500 

3,282 

4,581 

4,773 

5,099 

4,439 

4,543 

4,133 

4,679 

4,163 

4,451 

5,659 

7,869 

+15 

+7 

+16 

Wheeling,  W.  Va.-Ohio . 

2  2 ,067 

21 ,984 

*2,623 

3,024 

3,463 

22 , 878 

23 ,047 

'2,591 

22 , 984 

22,908 

2 2 , 893 

2 3 , 865 

25 , 429 

+20 

+15 

+5 

Wichita,  Kans . 

26 ,076 

25 , 820 

27 , 830 

28, 482 

*8,971 

8,085 

7,382 

6,914 

7,810 

7,378 

2 8, 071 

'9,756 

214, 131 

+11 

46 

+12 

Wilkes-Barre-Hazelton ,  Pa... 

5,020 

4,580 

6,422 

7,000 

7,319 

7,443 

7,115 

6,231 

6,961 

6,940 

7,176 

9,924 

13,104 

-2 

+5 

-5 

Worcester,  Mass . 

4,771 

3,964 

5,638 

6,340 

6,589 

6,527 

6,805 

5,557 

6,215 

6,619 

6,429 

8,299 

12,222 

+1 

44 

-5 

Youngs town-Warren,  Ohio . 

10,551 

9,818 

13,628 

14,839 

15,786 

14,014 

15,016 

13,227 

14,652 

1 4 , 060 

14,192 

18,840 

27,636 

+13 

46 

46 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  May  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal 


CITIES 


Aberdeen,  S.  Dak.... 
Bailie  Creek,  Mich.. 
Bellingham,  Wash.... 
Bridgeport,  Conn.... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Ga  ry  ,  1  nd . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . 

Pasadena,  Calif . 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn.... 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 

Walla  Walla,  Wash _ 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md... 
Boston,  Mass.... 
Chicago,  Ill ... . 
Cleveland,  Ohio. 


Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 
Bristol -Kingsport -Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland-Hagerstown,  Md... 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fai rmont -Morgantown,  W.  Va.. 
Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif. 


variations,  holiday  or  trading  day  differences) 


Note : 


Percent  change 


May  1974 
f  rom- 


5  nos. 
1974 


Jan. 

Feb. 

Mar. 

1  Apr. 

May 

May 

I  June 

July 

Aug. 

Sept. 

Oct. 

Dec . 

May 

Apr. 

-  from 

5  isos. 

-1 

1973 

1974 

1973 

385 

1,776 

351 

1,731 

669 

2,349 

858 

2,613 

897 

2,657 

493 

2,684 

509 

2,828 

502 

2,453 

553 

2,685 

522 

2,617 

515 

2,494 

610 

798 

+82 

+  5 

+54 

1,056 

1,413 

1  .359 

1 ,380 

1,403 

1,449 

1,401 

1 ,681 

1,480 

1,511 

1,688 

-2 

+2 

2 ,  .ij- 

3,360 

3  ,608 

4,017 

3,551 

3,756 

3,214 

3,476 

3,619 

3,728 

7,617 

10,011 

9,584 

10,151 

10,589 

9,117 

9,951 

10,712 

10,268 

12,744 

17 , 260 

-6 

-5 

-5 

2,010 

1,906 

2,341 

2,425 

2,452 

2,340 

2,718 

2,254 

2,328 

2,684 

2,613 

1,628 

2,529 

2,701 

2,516 

2,619 

2,219 

2,471 

2,272 

2,408 

+7 

954 

916 

3,846 

1,209 

3  ,777 
1  ,210 

3,636 

1,409 

3,492 

(‘) 

3,557 

(*) 

3,385 

938 

3,553 

1,012 

3, 141 
1,415 

3,282 

1,226 

3,659 

5,919 

+  4 

-4 

+  11 

5,125 

5,369 

5,822 

6,152 

5,184 

5,702 

5,082 

5,283 

6,066 

8,869 

-8 

+  5 

-9 

1,114 

1,535 

1,021 

1,344 

1,391 

1,699 

1  ,612 
1,833 

1,659 

2,146 

1,484 

*1,816 

1 , 588 
*1.804 

1,401 

1,872 

1,619 

2,049 

1,543 

1,882 

1,531 

1 ,867 

1,760 

2,358 

+  12 
m-18 

+3 

+  14 

2,252 

2,322 

2,443 

2,439 

2,552 

2,318 

2,389 

2,241 

2,549 

3,412 

3  ,694 

3,619 

*3,361 

3,352 

2 . 894 

3,444 

3,207 

3,467 

*924 

*1,240 

*1  .335 

*1,368 

*1,218 

*1,234 

*1,188 

*1,262 

*1,239 

*1,247 

1,526 

*2,083 

*+12 

+  2 

*+9 

1,062 

955 

1,248 

1  ,297 

1,417 

1,250 

1,267 

1,289 

1,536 

1,326 

+  13 

+9 

♦  13 

1 ,383 

1,805 

1  ,959 

1,925 

1,742 

1,817 

1,798 

2,072 

1,786 

1 , 536 

2,236 

2,510 

2,461 

2,298 

2,432 

2,122 

2,541 

2,307 

6,519 

*6,065 

*7,765 

*7,944 

8,248 

7,826 

8,240 

7,671 

*8,034 

*7,955 

b ,  752 

6,350 

7,284 

7 ,4  87 

7,489 

9,987 

8,998 

8,140 

8,602 

7,797 

8,996 

10,585 

14,291 

-25 

0 

+3 

-17 

o3b 

7G0 

1,086 

1  ,319 

1,190 

1,104 

1,074 

1,011 

1,144 

1,121 

1,150 

-10 

9,933 

10,042 

11,842 

12.149 

12,449 

11,779 

11,589 

10, 168 

11,393 

11,581 

13,492 

♦  6 

1,317 

1,361 

1,768 

2,010 

2,077 

1,881 

1,881 

1,709 

2,097 

2,042 

+  2 

+6 

121,143 

1  07,611 

123,214 

139,306 

150,451 

37,428 

138,637 

110,208 

144,844 

133,928 

146,794 

170,914 

+3 

+  15 

6,815 

6,955 

7  ,615 

8,358 

7,774 

7,326 

6,088 

6,499 

7,404 

7,567 

8,813 

13,291 

>8 

+  10 

+  8 

+3 

1,935 

1,847 

2,349 

2,676 

2,903 

2,453 

2,655 

2,389 

2,536 

2,558 

2,587 

3, 193 

6,424 

8,592 

8,723 

8,588 

8,610 

9,  161 

9,240 

7,948 

8,188 

9,547 

1,345 

1,399 

1  ,999 

2,235 

1,709 

1,818 

1,592 

1,857 

1,643 

1,772 

2,271 

3,594 

(3) 

1,993 

2,818 

2,974 

3,054 

2,837 

3,426 

2,778 

3,115 

2,733 

2,887 

3,798 

5,215 

6,057 

7,725 

8,310 

7,839 

7,705 

8,281 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

+  2 

-6 

+4 

1,218 

1,065 

1,571 

1  .957 

1,971 

1,830 

1,972 

*1,716 

1,959 

1,907 

1,922 

2,419 

+  8 

783 

814 

1,044 

1,102 

1,242 

1,095 

1,177 

1,086 

1,186 

1,104 

1,237 

1,173 

1,125 

1,597 

1 ,681 

1,784 

1,543 

1,598 

1,397 

1,588 

1,575 

L,  665 

2.214 

+ 13 

+  8 

*1,773 

!1 . 664 

*2,405 

2,850 

2,916 

*2,815 

3,010 

2,578 

3,242 

2,819 

2,795 

*3,153 

+  15 

1,302 

1 ,269 

1 ,612 

1 .802 

1,988 

1,864 

1,908 

1 ,956 

2,054 

1,896 

1,811 

2,068 

2,908 

+  7 

+  2 
+  10 

+  9 

2,634 

2,561 

3,250 

3  ,713 

3,853 

3,436 

3,533 

3.  113 

3,731 

3,241 

3,665 

4,416 

5,872 

6  ,989 

7,242 

7,335 

7,125 

6,502 

6,644 

6,985 

7,543 

9,312 

1,070 

1  ,516 

1  ,612 

1,686 

1,560 

1,603 

1,477 

1,568 

1  .444 

1,561 

12,591 

11,786 

15,320 

16  ,617 

17,791 

17,509 

16,423 

14,150 

16,050 

15,256 

17,454 

.8,009 

9,750 

11 ,253 

10,716 

9,723 

9,963 

8,629 

10,208 

10,214 

10,781 

12,451 

15,981 

+  10 

-5 

+  13 

16,620 

13,876 

17,091 

17,734 

18,115 

18,088 

17,700 

17,318 

19,221 

17,564 

17,864 

21,400 

0 

+  2 

15.253 

19,226 

19,502 

20,373 

18,512 

18,345 

17,441 

22,082 

19,834 

20,579 

24,653 

+  10 

1,929 

2,671 

2,965 

3,057 

2,931 

2,877 

2,684 

2,900 

2,582 

2,856 

3,361 

4,174 

4,857 

5,545 

5,479 

4,800 

5,219 

4,678 

5,017 

5,155 

5,436 

6,742 

+  14 

776 

994 

1,028 

1,172 

775 

762 

820 

899 

770 

780 

1,342 

1,758 

+  51 

+  14 

505 

564 

571 

547 

507 

491 

576 

503 

555 

561 

+  4 

+  1 

1 ,575 

1,630 

2,118 

2,195 

2,089 

2,096 

2,095 

2,348 

2,352 

2,375 

2,533 

2,633 

2,674 

2,434 

2,501 

2,204 

2,388 

2,530 

2,571 

3,439 

5,043 

+  10 

+  2 

+  6 

4,770 

4,174 

5,497 

5,545 

5,268 

5,403 

5,234 

4,353 

4,908 

5,233 

6,355 

11,849 

13,482 

15,199 

16,106 

14,633 

13,859 

11,795 

13,611 

15,270 

23,165 

22,390 

25,954 

28,646 

28,145 

26,715 

26,671 

23,961 

27,319 

24 , 980 

+3 

8,110 

6,636 

8,266 

9,696 

8,356 

9,263 

6,891 

7,800 

8,658 

8,745 

10,256 

11,475 

14,228 

+  5 

-10 

-14 

+4 

7,984 

5,884 

7,394 

8,230 

8,141 

7,426 

8,504 

7,391 

7,219 

7,416 

8,316 

10,743 

+  10 

3,226 

2,727 

3,607 

3  .688 

3,709 

3,611 

3,400 

4,184 

3,576 

3,310 

3,560 

+  10 

13,040 

10,868 

14,783 

16 , 163 

15,870 

15,005 

11,736 

11,712 

11,871 

14,735 

15;905 

21,831 

25,474 

+3 

10,010 

12,718 

13  ,981 

13,555 

12,471 

13,306 

10, 197 

12,150 

13, 108 

13,778 

18,317 

6 , 567 

6,192 

7,769 

7,962 

8,123 

9,794 

7,627 

6,696 

7,028 

7,322 

8,760 

9,452 

13,602 

-17 

+  2 

-10 

22,012 

20,081 

26,433 

27 ,035 

27,451 

26,101 

26,373 

25,719 

26,914 

24,576 

25,248 

30,668 

2,965 

3,445 

3,923 

2,966 

2,853 

2,912 

3,526 

3,171 

3,298 

3,688 

+32 

+14 

42,809 

17  ,611 

49,417 

46,014 

18,934 

39,188 

44,237 

47,231 

48,564 

59,427 

90 , 224 

+  7 

+  4 

+3 

3,657 

32,627 

3,365 

30,913 

4,824 

42,406 

5,579 

6 , 166 

5,775 

48,481 

5,007 

45,294 

5,188 

49,831 

4,413 

40,978 

5,052 

42,638 

4,553 

42,291 

4,928 

46,086 

6,020 

50,826 

9,142 

71,707 

+  15 

+  7 

+  4 
+  5 

+  12 

+  4 

13,382 

12,290 

16,130 

6,671 

17 , 283 

15,056 

15,622 

15,518 

16,584 

14,911 

15,898 

19, 169 

28,994 

+  15 

+  4 

+  16 

3,597 

3,780 

3,870 

3,433 

3,686 

3,368 

4,122 

3,577 

4,012 

+  13 

14,428 

7.051 

17,639 

16,890 

16,668 

13,655 

16,527 

16,429 

16,588 

23,350 

+  4 

1 1 ,375 

14,738 

6.351 

17,609  * 

15,519 

16,814 

14,266 

15,021 

16,290 

16,707 

21,068 

31,098 

+  13 

+  8 

+  8 

1,455 

1,503 

1,602 

1,458 

1,560 

1,567 

1,657 

1,456 

1,508 

1,813 

+  10 

+  7 

37 , 371 

1  , 125 

42,170 

38,732 

39,004 

33,741 

38,450 

38,252 

43,073 

47,708 

62,678 

+9 

+3 

+7 

40,844 

35,089 

*44,712  * 

51 .629 

*55,841  * 

50,932 

*54,471  2 

43,662 

*46,577 

51,635 

*52,652 

*66,792  ' 

+  10 

•>6 , 062 

2  ,845 

97,043 

83,011 

82,223 

68,473 

75,420 

83,526 

86,628 

15,355 

166,955 

+  17 

17,422 

0,002 

21,113 

18,056 

18,302 

15,623 

18, 151 

18,103 

19,497 

22,371 

29,798 

+  17 

18, 00  .> 

22,499 

3  .953 

25,082 

23,572 

24,733 

22,080 

23,148 

23,013 

24,884 

28,712 

22,397 

5,264 

27,121 

26,094 

27,595 

22,046 

22,941 

25,650 

26 , 330 

32,214 

6,152 

8,103 

8,105 

10,424 

8,709 

8,820 

7,477 

7,745 

7,964 

8,964 

9,768 

14,085 

+20 

+27 

+6 

in  this  report5  "“J08”  1~,t'd  W!thin  dePart"*"t  «»>«  °f  -O  -^er  firms  are  excluded  fro*  the  department  store  statistics  shown 

r  ‘  y  eluded  in  the  statistics  for  mail  order  houses  (department  store  merchandise)  published  in  the  Monthly  Retail  Trade  Report. 

Revised. 


Fo‘  definition  of  standard  metropolitan  statistical  areas,  see  pages  32-34. 

Sot  shown  because  of  inadequate  response.  2Data  are  shown  even  though  response  is  below  the  usual 

available.  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York  N.Y  SMSA 

counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York 
Management  and  Budget. 


tandard  for  publication.  3Revised  figures  not 

5 Inc ludes  New  York  City,  Rockland  and  Westchester 
N.Y.  SMSA  as  previously  defined  by  the  Office  of 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  May  1974 


Number 

Number 

of 

Area 

of 

Area 

stores 

stores 

STANDARD  METRPOPLITAN 

CITIES 

STATISTICAL  A REAS- -CON. 

Aberdeen,  S.  Dak . 

33 

Lynchburg ,  Va . 

8 

Battle  Creek,  Mich . 

32 

Macon ,  Ga .  . 

12 

Bellingham,  Wash . . 

14 

Memphis,  Tenn. -Ark .  . 

35 

Bridgeport,  Conn . 

62 

54 

Cambridge,  Mass . 

10 

Milwaukee  ,  Wis . . . 

51 

Danville,  Ill . 

67 

Minneapolis-St .  Paul,  Minn . 

56 

Daytona  Beach,  Fla . 

10 

12 

Montgomery,  Ala.  . 

12 

Gary,  Ind . 

Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich. .  .  .... 

Nassau-Suf folk,  N.Y.1 . 

New  Orleans,  La .  .  . 

Grand  Forks,  N.  Dak . 

19 

5 

13 

5 

68 

21 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va . 

Hutchinson,  Kans . 

32 

New  York,  N.Y.2 . 

81 

Idaho  Falls,  Idaho . 

95 

Newark,  N.J . 

35 

Joplin,  Mo . 

66 

Newport  News-Hampton ,  Va . 

17 

La  Crosse,  Wis . 

16 

Norfolk-Portsmouth ,  Va.  .  .... 

39 

Long  Beach,  Calif . 

Louisville,  Ky . 

12 

17 

Oklahoma  City,  Okla .  . 

Omaha,  Nebr. -Iowa . 

30 

24 

Mankato,  Minn . 

Minneapolis,  Minn . 

15 

16 

Paterson-Clif ton-Passaic ,  N.J . . 

34 

Minot,  N.  Dak . 

New  York,  N.Y . 

Peoria,  Ill . 

13 

Newark,  N.J . 

219 

51 

79 

12 

35 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburg  ,  Pa . . . 

125 

48 

69 

Niagara  Falls,  N.Y . 

Okland,  Calif . 

Paducah,  Ky . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

12 

27 

Parkersburg,  W.  Va . 

Pasadena,  Calif . 

Providence- Paw  tucket -Warwick  ,  R .  I  .  -Mass'.  . 

31 

Port  Huron,  Mich . 

Portsmouth,  Ohio . 

73 

Raleigh,  N.C . 

12 

46 

Quincy,  Ill . 

Richmond ,  Va . . .  . . 

22 

Rapid  City,  S.  Dak . 

52 

Roanoke ,  Va .  .  . . 

15 

30 

Rochester,  Minn . 

13 

Rochester,  N.Y . 

111 

Sacramento,  Calif, . . 

29 

Rome ,  Ga . . . 

St.  Louis,  Mo . 

8 

10 

St.  Louis,  Mo. -Ill . 

77 

St.  Paul,  Minn . 

Salem,  Oreg . 

7 

San  Francisco,  Calif . 

18 

11 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

19 

37 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

San  Bemardino-Riverside-Ontario,  Calif.. 

42 

8 

San  Diego,  Calif . . 

56 

19 

San  Francisco-Oakland ,  Calif .  . 

84 

Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . 

8 

San  Jose,  Calif . 

Savannah,  Ga . 

35 

6 

Scranton,  Pa . 

8 

CENTRAL  BUSINESS  DISTRICTS 

13 

30 

Seattle-Everett .  Wash . 

44 

Shreveport,  La . 

11 

Baltimore,  Md . . 

Sioux  City,  Iowa-Nebr . 

7 

Boston,  Mass . 

Sioux  Falls,  S.  Dak . 

8 

Chicago ,  Ill.  . 

17 

South  Bend,  Ind . 

13 

Cleveland,  Ohio . . 

12 

11 

Srokane,  Wash . 

15 

Los  Angeles,  Calif . 

Springfield,  Ill . 

7 

Oakland,  Calif . 

Springfield,  Mo . 

11 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

32 

Springfield,  Ohio. . . . 

10 

Washington,  D.C . 

38 

Stockton,  Calif . 

11 

22 

82 

Syracuse ,  N.Y...  . 

Tacoma,  Wash . 

24 

13 

MISCELLANEOUS  AREAS 

50 

9 

10 

27 

9 

53 

Alameda  County,  Calif . 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J. . . . 

Tucson,  Ariz . 

44 

11 

11 

15 

Boise  and  Nampa,  Idaho . . 

Boston  SMSA,  excluding  CBD. . . 

Briston-Kingsport- Johnson  City,  Tenn.-Va 
Chicago  City  excluding  CBD .  .... 

Contra  Costa  County,  Calif . 

49 

21 

Tulsa ,  Okla .  . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. . 

Waterloo,  Iowa . 

20 

Cumberland-Hagerstown,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

16 

14 

89 

10 

Fai rmont-Morgantown ,  W.  Va.  . . 

Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

10 

Wheeling,  W.  Va.-Ohio . 

9 

Philadelphia  SMSA,  excl.  CBD . 

16 

Wichita,  Kans . 

14 

Ramsey  County,  Minn . 

220 

Wilkes-Barre-Hazleton ,  Pa .  . 

17 

San  Fernando  Valley,  Calif . 

43 

Worcester,  Mass . 

14 

Westchester  County,  N.Y. . .  . 

8 

Youngs town-Warren,  Ohio . 

29 

Westside  Los  Angeles,  Calif . 

Number 

of 

stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

Akron ,  Ohio ....  . . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . . 

Anaheim-Santa  Ana-Garden  Grove,  Calif.... 

Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . . 

Bakersfield,  Calif . 

Baltimore ,  Md .  . 

Baton  Rouge  ,  La . . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo.  N.Y . 

Canton,  Ohio . 

Cedar  Rapids ,  Iowa . .  . .  . 

Charleston,  S.C. . . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill ...  . . . 

Cincinnati,  Ohio-Ky . -Ind . . . . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Det  roit ,  Mich .  . 

Dubuque,  Iowa . .  . 

Duluth-Superior,  Minn . -Wis . . 

El  Paso,  Tex . 

Erie,  Pa . . 

Eugene,  Oreg . 

Fargo-Moorehead ,  N.  Dak. -Minn .  . 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind .  . . . 

Forth  Worth,  Tex . 

Fresno,  Calif . . . 

Gary-Hammond-East  Chicago,  Ind . . 

Grand  Rapids,  Mich.  .  . 

Great  Falls,  Mont . . . 

Green  Bay  ,  Wis . . 

Greenville,  S.C . . 

Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . . .  . 

Honolulu,  Hawaii  .  .  . . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . . .  . 

Knoxville,  Tenn . 

Lancaster,  Pa . . 

Lansing,  Mich . 

Lexington,  Ky . . 

Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark. ...... 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell ,  Mass .  . .  .  .  .  .  . 


4 
6 
7 
9 

5 

5 

6 
6 

12 

12 

4 

5 

5 
50 

6 


18 

9 


12 

17 


10 

4 


29 

10 

91 

15 

53 

17 

11 

26 

27 

5 

25 

43 

121 

19 

24 

23 

9 


'includes  Nassau  and  Suffolk  Countries  formerly  included  in  the  New  York,  N.Y.  SMSA.  2Includes  New  York  City,  Rockland  and  Westchester  Counties, 
N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management 
and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total.., 

Food  group. . . . 

Grocery  stores . . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . . . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers4 . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

United  States,  total . . . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group. . . . . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  sotres . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equ i pmen t  g rou p . . . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

I NSTA  LLMENT  ACCOUNTS 

United  States,  total... . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total..., 

General  merchandise  group  with  nonstores., 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group . 

Tire,  battery,  accessory  dealers. 

See  footnotes  at  end  of  table. 


(Millions  of  dollars) 


1974 

1973 

Percent 

change 

May  1974 
from — 

Jan . 

Feb. 

Mar. 

I  Apr. 

May1 

May 

1  June 

July 

Aug. 

Sept . 

Oct. 

May 

Apr. 

1 

1974 

D 

ita  NOT  ADJUSTED 

for  seasonal  variations 

and  hoi 

iday  dif 

f erences 

i 

25 , 994 

25,709 

25,637 

26,179 

26,683 

24,54  7 

24,712 

24,353 

24,582 

24,762 

25,272 

25,752 

27,038 

+9 

+  2 

8,138 

8,023 

8,212 

8,430 

8,714 

8,367 

8,541 

8,452 

8,592 

8,601 

8,674 

8,446 

8,520 

17,856 

17,636 

17,425 

17,749 

17,969 

16,180 

16, 171 

15,901 

15,990 

16,161 

16,598 

17,306 

18,518 

+  11 

+  1 

287 

277 

273 

284 

290 

293 

295 

290 

298 

280 

269 

276 

211 

204 

204 

216 

221 

220 

221 

217 

227 

208 

203 

202 

225 

202 

196 

198 

213 

210 

187 

189 

176 

184 

193 

215 

224 

234 

13,348 

13,107 

12,859 

12,936 

13,058 

11,690 

11,798 

11,778 

11,924 

12,074 

12,366 

12,886 

13,893 

+12 

+1 

12,783 

12,519 

12,290 

12,358 

12,477 

11,111 

11,245 

11,219 

11,347 

11,491 

11,796 

12,299 

13,348 

+  12 

+  1 

10,347 

10,055 

9,859 

9,929 

10,043 

8,844 

8,962 

8,918 

9,056 

9,  198 

9,449 

9,853 

10,769 

+  14 

+  1 

9,483 

9,224 

9,031 

9,101 

9,206 

8,072 

8,176 

8,140 

8,273 

8,392 

8,646 

9,031 

9,879 

+  14 

+  1 

1,871 

1,853 

1,833 

1,833 

1,833 

1,706 

1,708 

1,720 

1,715 

1,724 

1,783 

1,864 

1,919 

+  7 

0 

1,550 

1,444 

1,438 

1,460 

1,468 

1,358 

1,353 

1,348 

1,344 

1,384 

1,388 

1,491 

1*708 

+  8 

+  1 

649 

608 

604 

600 

604 

561 

574 

570 

559 

583 

589 

628 

697 

+  8 

+  1 

2,816 

2,688 

2,708 

2,708 

2,767 

2,693 

2,679 

2,696 

2,753 

2,769 

2,725 

2,709 

+3 

+  2 

2,094 

2,020 

2,057 

2,027 

2,056 

1,967 

1,955 

1,999 

2,025 

2,045 

2,016 

2,025 

+5 

+  1 

1 . 914 

1,846 

1,900 

1,874 

1,898 

1,806 

1,777 

1,832 

1,851 

1,860 

1,824 

1,846 

+  5 

+  1 

622 

577 

556 

584 

615 

639 

639 

610 

634 

630 

618 

592 

-4 

+  5 

534 

500 

478 

505 

538 

560 

564 

521 

543 

541 

534 

504 

555 

-4 

+7 

2,252 

2,309 

2,433 

2,597 

2,777 

2,624 

2,749 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+6 

+7 

1,636 

1,657 

1,739 

1,858 

1,979 

1,886 

1,983 

1,990 

2,047 

1,958 

1,957 

1,874 

1,727 

+  5 

+  7 

2,283 

2,316 

2,324 

2,359 

2,373 

2,318 

2,390 

2,341 

2,339 

2,352 

2,473 

2,435 

2,344 

+  2 

+  1 

1,081 

1,087 

1,122 

1,139 

1,147 

1,143 

1,172 

1,142 

1,113 

1,132 

1,197 

1,195 

0 

+  1 

995 

999 

1,027 

1,038 

1,041 

1,050 

1,078 

1,051 

1,019 

1,039 

1,108 

1,105 

-1 

0 

1,118 

1,136 

1,109 

1,131 

1,143 

1,076 

1,130 

1,114 

1,142 

1,133 

1,184 

1,155 

1,156 

+6 

+  1 

367 

365 

373 

385 

397 

397 

386 

386 

387 

378 

387 

386 

374 

0 

+3 

10,012 

9,958 

10,147 

10,628 

10,955 

10,195 

10,205 

9,823 

9,948 

10,047 

10,260 

10,337 

10,445 

+  7 

+3 

4,932 

4,938 

5,088 

5,310 

5,517 

5,219 

5,385 

5,320 

5,450 

5,457 

5,501 

5,356 

5,180 

+  6 

+4 

5,080 

5,020 

5,059 

5,318 

5,438 

4,976 

4,820 

4,503 

4  ,498 

4,590 

4,759 

4,981 

5,265 

+9 

+  2 

273 

261 

260 

271 

276 

27  9 

279 

277 

285 

270 

255 

263 

288 

-1 

+  2 

1,360 

1,242 

1,249 

1,255 

1 , 287 

1,173 

1,133 

1,082 

1,133 

1,202 

1,226 

1,318 

1,477 

+  10 

+3 

1,195 

1,067 

1,071 

1,080 

1,110 

1,002 

984 

935 

974 

1,042 

1,055 

1,14  3 

1,324 

+  11 

+3 

1,144 

1,018 

1,020 

1,029 

1,058 

946 

937 

891 

915 

984 

998 

1,086 

1,272 

+  12 

978 

868 

858 

865 

889 

785 

777 

7  28 

755 

818 

841 

926 

1,099 

+  13 

+  3 

900 

820 

848 

850 

811 

808 

786 

783 

816 

831 

876 

1,011 

+  5 

0 

941 

913 

909 

934 

84  2 

867 

894 

918 

932 

929 

958 

1,011 

+  11 

+3 

676 

669 

663 

656 

674 

604 

627 

655 

674 

679 

683 

700 

732 

+  12 

+3 

2,088 

2,156 

2,284 

2,449 

2,609 

2,453 

2,572 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+  6 

+7 

1,560 

1,592 

1,677 

1,795 

1,904 

1,812 

1,907 

1,917 

1,974 

1,882 

1,885 

1,811 

1  ,660 

+  5 

+  6 

1,370 

1,372 

1,388 

1,426 

1,430 

1,434 

1,468 

1,419 

1,427 

1,452 

1,519 

1,4  95 

1  ,390 

0 

0 

855 

861 

881 

944 

949 

894 

917 

887 

909 

936 

948 

942 

863 

+  6 

+  1 

358 

358 

365 

377 

390 

387 

376 

374 

375 

367 

377 

377 

365 

+  1 

+  3 

15,982 

15,751 

15,490 

15,551 

15,728 

14,352 

14,507 

14,530 

14,634 

14,715 

15,012 

15,415 

16,593 

+  10 

+  1 

3,206 

3,135 

3,124 

3,120 

3,197 

3,148 

3,156 

3,132 

3,142 

3,144 

3,173 

3,090 

3,340 

+  2 

+  2 

12,776 

12,616 

12,366 

12,431 

12,531 

11,204 

11,351 

11,398 

11,492 

11,571 

11,839 

12,325 

13,253 

+  12 

+  1 

11,988 

11,865 

11,610 

11,684 

11,771 

10,517 

10,665 

10,696 

10,791 

10,872 

11,140 

11,568 

12,416 

+  12 

+  1 

11,588 

11,452 

11,219 

11,278 

11,367 

10,109 

10,261 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+  12 

+  1 

9,203 

9,037 

8,839 

8,900 

8,985 

7,898 

8,025 

8,027 

8,141 

8,214 

8,451 

8,767 

9,497 

+  14 

+  1 

8,505 

8,356 

8,173 

8,236 

8,317 

7,287 

7,399 

7,412 

7,518 

7,574 

7,805 

8,105 

8,780 

+  14 

+  1 

650 

617 

618 

612 

618 

547 

545 

562 

561 

568 

557 

615 

697 

+  13 

+  1 

1,875 

1,777 

1,795 

1 ,799 

1,833 

1,851 

1,812 

1,802 

1,835 

1,837 

1,796 

1,751 

1,916 

-1 

+  2 

1,418 

1,351 

1,394 

1  ,371 

1,382 

1,363 

1,328 

1,344 

1,351 

1,366 

1,333 

1,325 

1,443 

+  1 

+  1 

398 

371 

350 

373 

397 

435 

431 

410 

429 

419 

409 

376 

415 

-9 

+  6 

164 

153 

149 

148 

168 

171 

177 

174 

169 

174 

176 

153 

163 

-2 

+  14 

913 

936 

933 

943 

884 

922 

922 

912 

900 

954 

940 

954 

+  7 

+  1 

714 

716 

720 

728 

669 

702 

698 

694 

693 

733 

717 

740 

+9 

+  1 
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Table  11.  Estimated  End-  of-Month  Accounts  Receivable,  Charge  and  installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business— Continued 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 

change 

May  1974 
f  rom — 

Jan. 

Feb. 

Mar. 

Lri 

May1 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

May 

1973 

Apr. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  dif 

f  erences 

2 

United  States,  total . . 

25,534 

?6 , 015 

26,071 

R 

26,529 

26,740 

24,665 

24,790 

24,869 

25,064 , 

24,943 

25,341 

25,449 

25 , 375 

+  8 

+  1 

Durable  goods  stores,  total . 

8,351 

8,417 

8,535 

8,658 

8,762 

8,467 

8,383 

8,394 

8,482 

8,352 

8,397 

8,345 

8,351 

+3 

+  1 

Nondurable  goods  stores,  total..... 

17,183 

1 7,598 

17,536 

17,871 

17,978 

16,198 

16,407 

16,475 

16,582 

16,591 

16,944 

17,104 

17,024 

+  11 

+1 

Food  group . 

294 

285 

277 

284 

291 

296 

296 

283 

292 

289 

276 

274 

283 

-2 

+  2 

General  merchandise  group  with  nonstores... 

12,740 

13,122 

13,123 

13,322 

13,424 

12,060 

12,121 

12, 163 

12,198 

12,215 

12,517 

12,633 

12,519 

+  11 

+  1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,198 

12,540 

12,547 

12,735 

12,848 

11,483 

11,575 

11,598 

11,611 

11,610 

11,937 

12,020 

12,014 

+  12 

+  1 

Department  stores . 

8,954 

9,168 

9,147 

9,309 

9,424 

8,246 

8,395 

8,452 

8,535 

8,603 

8,854 

8,934 

8,818 

+  14 

+  1 

Mail-order  houses  (department  store 

merchandise) . 

1,817 

1  ,836 

1,828 

1,839 

1,840 

1,713 

1,738 

1,779 

1,775 

1,768 

1,805 

1,824 

1,814 

+7 

0 

Apparel  group . . . 

1,452 

1  ,476 

1,461 

1,505 

1,515 

1,403 

1,421 

1,443 

1,434 

1,422 

1,404 

1,423 

1,431 

+  8 

+  1 

Women's  ready-to-wear  stores . . 

608 

625 

606 

619 

628 

583 

627 

637 

607 

591 

578 

591 

577 

+  8 

+1 

Furniture  and  appliance  group . 

2,725 

2,685 

2,760 

2,764 

2,847 

2,795 

2,756 

2,805 

2,813 

2,750 

2,698 

2,666 

2,714 

+  2 

+3 

Furniture,  home  furnishings  stores . 

2,042 

2,015 

2,075 

2,051 

2,104 

2,018 

1,988 

2,053 

2,043 

2,068 

2,023 

2,005 

2.045 

+  4 

+3 

Furniture  stores . 

1,862 

1  ,839 

1,911 

1,885 

1,929 

1,839 

1,799 

1,883 

1,873 

1,898 

1,839 

1,831 

1,853 

+  5 

+  2 

Household  appliance,  TV,  radio  stores.... 

602 

574 

584 

603 

645 

684 

673 

648 

650 

611 

596 

584 

584 

-6 

+  7 

Household  appliance  dealers . 

517 

498 

504 

524 

565 

602 

596 

542 

550 

528 

509 

497 

506 

-6 

+8 

Building  materials,  hardware,  farm 

equipment  group . 

2,539 

2,630 

2,668 

2,739 

2,763 

2,632 

2,603 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+  5 

+1 

Lumber  and  other  building  materials 

dealers3 . . . 

1,818 

1  ,877 

1,926 

1,968 

1,997 

1,924 

1,901 

1,893 

1,881 

1,778 

1,790 

1,797 

1,808 

+  4 

+1 

Automotive  group . 

2.385 

2,354 

2,341 

2,363 

2,348 

2,292 

2,282 

2,295 

2,363 

2,362 

2,440 

2,428 

2,361 

+  2 

-1 

Passenger  car  dealers  (franchised) . 

1,028 

1  ,005 

1,021 

1,043 

1,032 

1,046 

1,038 

1,041 

1,054 

1,047 

1,080 

1,091 

1,026 

-1 

-1 

Tire,  battery,  accessory  dealers . 

1,178 

1,177 

1,142 

1,138 

1,134 

1,064 

1,067 

1,060 

1,122 

1,126 

1,172 

1,162 

1,163 

+  7 

0 

Gasoline  service  stations . 

373 

372 

378 

396 

386 

388 

376 

376 

390 

377 

377 

382 

384 

-1 

-3 

CHARGE  ACCOUNTS 

United  States,  total . 

10,223 

10,405 

10,468 

10,779 

10,727 

10,040 

9,995 

9,897 

10,037 

9,988 

10,090 

10,183 

9,991 

+7 

0 

Durable  goods  stores,  total . 

5,208 

5,298 

5,373 

5,503 

5,523 

5,251 

5,218 

5,221 

5,302 

5,192 

5,214 

5,246 

5,170 

0 

Nondurable  goods  stores,  total . 

5,015 

5,107 

5,095 

5,276 

5,204 

4,789 

4,777 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

+  9 

-1 

General  merchandise  group  with  nonstores... 

1,297 

1  ,299 

1,341 

1,334 

1,326 

1,219 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+9 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,141 

1,122 

1,157 

1 , 156 

1,154 

1,051 

1,008 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+  10 

0 

Department  stores . 

885 

878 

891 

913 

929 

825 

822 

803 

824 

867 

873 

877 

843 

+  12 

+  2 

Apparel  group . 

845 

860 

842 

891 

883 

840 

853 

851 

842 

823 

821 

830 

829 

+  5 

-1 

Furniture  and  appliance  group . 

934 

931 

940 

943 

973 

885 

886 

922 

925 

920 

907 

934 

912 

+  10 

+3 

Furniture,  home  furnishings  stores . 

673 

671 

668 

669 

704 

633 

641 

672 

677 

680 

672 

684 

682 

+  11 

+5 

Building  materials,  hardware,  farm 

equipment  group . 

2,373 

2,478 

2,510 

2,589 

2,601 

2,465 

2,429 

2,404 

2,422 

2,335 

2,353 

2,334 

2,339 

+6 

0 

Lumber  and  other  building  materials 

dealers3 . 

1,743 

1  ,811 

1,853 

1,901 

1,919 

1,841 

1,823 

1,817 

1,806 

1,709 

1,729 

1,741 

1,735 

+4 

+  1 

Automotive  group . 

1,432 

1  ,397 

1 ,398 

1,426 

1,407 

1,405 

1,399 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

0 

-1 

Passenger  car  dealers  (franchised) . 

880 

862 

875 

901 

890 

884 

879 

885 

900 

889 

924 

932 

874 

+  1 

-1 

Gasoline  service  stations . 

365 

365 

368 

388 

378 

375 

364 

365 

371 

371 

369 

375 

376 

+  1 

-3 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

15,311 

15,610 

15,603 

15,750 

16,013 

14,625 

14,795 

14,972 

15,027 

14,955 

15,251 

15,266 

15,384 

+  10 

+  2 

Durable  goods  stores,  total . 

3,143 

3,119 

3,162 

3,155 

3,239 

3,216 

3,165 

3,173 

3,180 

3, 160 

3,183 

3,099 

3,181 

+  1 

+3 

Nondurable  goods  stores,  total..... 

12,168 

12,491 

12,441 

12,595 

12,774 

11,409 

11,630 

11,799 

11,847 

11,795 

12,068 

12,167 

12,203 

+  12 

+  1 

General  merchandise  group  with  nonstores... 

11,443 

11,823 

11,782 

11,988 

12,098 

10,841 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+  12 

+  1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11 ,057 

11,418 

11 ,390 

11,579 

11,694 

10,432 

10,567 

10,602 

10,596 

10,555 

10,871 

10,948 

10,971 

+  12 

+  1 

Department  stores . 

8,069 

8,290 

8,256 

8,396 

8,495 

7,421 

7,573 

7,649 

7,711 

7,736 

7,981 

8,057 

7.975 

+  14 

+  1 

Apparel  group . 

607 

616 

619 

614 

632 

563 

568 

592 

592 

599 

583 

593 

602 

+  12 

+3 

Furniture  and  appliance  group . 

1,791 

1  ,754 

1,820 

1,821 

1,874 

1,910 

1,870 

1,883 

1,888 

1,830 

1,791 

1,732 

1,802 

-2 

+3 

Furniture,  home  furnishings  stores . 

1,369 

1  ,344 

1,407 

1,382 

1,400 

"1,385 

1,34  7 

1,381 

1,366 

1,388 

1,351 

1,321 

1,363 

+  1 

+1 

Household  appliance,  TV,  radio  stores.... 

382 

359 

360 

378 

419 

470 

466 

433 

440 

409 

396 

372 

385 

-11 

+  11 

Automotive  group . 

953 

957 

943 

937 

941 

887 

883 

887 

899 

907 

965 

946 

950 

+  6 

0 

Tire,  battery,  accessory  dealers . 

738 

759 

729 

727 

723 

662 

663 

668 

680 

693 

747 

729 

737 

+  9 

-1 

Preliminary  estimates,  see  Explanatory  Material,  page  24. 

2Accounts  receivable  data  contain  no  significant  trading  day  differences. 

3 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
4  Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  Organizations  Operating 
11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business  & 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without,  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . 

Department  stores . 

Apparel  group... . 

Furniture  and  appliance  group... . . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores............... 

Apparel  group . 

Furniture  and  appliance  group.............. 


735 

632 

174 

26 


12,659 

1,414 

11,245 

10,781 


10,489 

7,732 

412 

662 


694 

605 

178 

26 


12,971 

1,390 

11,581 

11,155 


10,857 

7,956 

424 

630 


715 

626 

162 

28 


12,936 

1,356 

11,580 


10,664 

7,917 

431 

623 


720 

631 

160 

24 


1,347 

11,745 


11,050 

8,058 

434 

623 


722 

642 

163 

24 


1,407 

11,946 

11,489 


11,200 

8,148 

452 

652 


654 

560 

162 

36 


12,070 

1,413 

10,657 


9,969 

7,107 

414 

715 


645 

566 

174 

35 


12,251 

1,388 

10,863 


10,128 

7,250 

414 

703 


616 

569 

166 

36 


1,377 

10,976 

10,423 


10,129 

7,319 

424 

687 


657 

581 

151 

33 


1,365 

10,991 


10,156 

7,419 

422 

674 


666 

600 

148 

33 


12,345 

1,390 

10,955 


10,104 

7,403 

420 

674 


664 

607 

147 

29 


1,409 

11,157 


10,633 


10,339 

7,657 

405 

650 


659 

590 

152 

30 


12,745 

1,382 

11,363 


10,429 

7,765 

414 

633 


641 

571 

151 

23 


1,429 

11,161 


10,368 

7,624 

410 

656 


+  12 
+  15 
+  9 
-9 


1974 

1973 

Percent 

change 

May  1974 
f  rom — 

Jan . 

Feb. 

Mar. 

|  Apr. 

May1 

May 

I  June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

May 

1973 

Apr. 

1974 

Data  NO 

T  ADJUSTED  for  seasonal 

variations  and  h 

oliday  d 

i f  ferenc 

es2 

1 

14,926 

14,651 

14,782 

14,936 

13,574 

13,730 

13,657 

13,805 

13,925 

14,211 

14,645 

15,711 

+  10 

+  1 

1,882 

1,855 

1,795 

1,843 

1,881 

1,932 

1,969 

1,918 

1,928 

1,929 

1,917 

+  2 

.  13,282 

13,071 

12,856 

12,939 

13,055 

11,642 

11,761 

11,739 

11,877 

11,996 

12,282 

12,808 

13,794 

+  12 

.  12,165 

11,980 

11,781 

11,837 

11,938 

10,646 

10,761 

10,777 

10.933 

11,035 

11,291 

11,731 

12,635 

+  12 

+  1 

.  11,778 

11,581 

11,387 

11,439 

11,542 

10,239 

10,371 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+  13 

+  1 

9,501 

9,272 

9,102 

9,159 

9,257 

8,112 

8,221 

8,210 

8,365 

8,461 

8,708 

9,057 

9,848 

8,825 

8,611 

8,452 

8,510 

8,602 

7,509 

7,603 

7,601 

7,747 

7,835 

8,076 

8,405 

9,143 

639 

601 

589 

580 

588 

550 

549 

543 

533 

546 

547 

593 

665 

* 

713 

680 

639 

637 

657 

730 

721 

692 

695 

710 

695 

658 

705 

+3 

720 

710 

721 

727 

687 

716 

711 

716 

713 

735 

724 

737 

+6 

+  1 

1, 903 

1,842 

1,799 

1,874 

1,890 

1,787 

1,788 

1,705 

1,745 

1,785 

1,826 

1,883 

1,972 

+  1 

451 

455 

454 

492 

494 

546 

564 

547 

562 

547 

534 

1,452 

1,387 

1 , 345 

1,382 

1,396 

1,241 

1,224 

1,158 

1,183 

1,238 

1 ,292 

1,400 

1,517 

+  12 

+  1 

861 

791 

776 

782 

794 

710 

690 

662 

707 

745 

765 

824 

917 

+  12 

+  2 

765 

690 

670 

676 

689 

609 

597 

570 

611 

647 

661 

721 

829 

+  13 

+  2 

725 

650 

629 

635 

648 

568 

563 

538 

564 

601 

614 

675 

+  14 

691 

619 

598 

605 

617 

530 

527 

502 

528 

565 

580 

640 

749 

+  16 

190 

172 

158 

152 

155 

155 

155 

146 

136 

149 

154 

165 

184 

26 

27 

26 

23 

23 

36 

34 

35 

34 

35 

29 

30 

25 

-36 

0 

13,261 

13,119 

12,852 

12,908 

13,046 

11,787 

11,942 

11,952 

12,060 

12,140 

12,385 

12,762 

13,739 

+  11 

+  1 

1,431 

1,411 

1,341 

1,351 

1,387 

1,386 

1,405 

1,371 

1,366 

1,382 

1,395 

1,354 

11,830 

11,708 

11,511 

11,557 

11,659 

10,401 

10,537 

10,581 

10,694 

10,758 

10,990 

11,408 

12,277 

+  12 

+  1 

11,304 

11,210 

11,005 

11,055 

11,144 

9,936 

10,071 

10,115 

10,226 

10,290 

10,526 

10,907 

11,718 

+  12 

+  1 

11,013 

10,911 

10,717 

10,763 

10,853 

9,630 

9,774 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+  13 

+  1 

8,776 

8,642 

8,473 

8,524 

8,609 

7,544 

7,658 

7,672 

7,801 

7,860 

8,094 

8,382 

9,059 

8,134 

8,012 

7,854 

7,905 

7,985 

6,979 

7,076 

7,099 

7,219 

7,270 

7,496 

7,765 

8,394 

449 

429 

431 

4  28 

433 

395 

394 

397 

397 

397 

393 

481 

687 

655 

614 

634 

694 

687 

657 

661 

675 

666 

628 

680 

-9 

+3 

Data  A. 

) JUS TED  for  seasonal  variations 

and  holiday  diff 

erences2 

14,565 

14,867 

14,829 

15,031 

15,232 

1 

13,878 

14,059 

14,136 

14,135 

14,109 

14,366 

14,524 

14,374 

+  10 

+  1 

1,903 

1,881 

1,868 

1,863 

1,902 

1,981 

1,935 

1,901 

1,885 

1,889 

1 2 , 662 

12,986 

12,961 

13,168 

13,330 

11,897 

12,124 

12,235 

12,250 

12,220 

12,461 

12,676 

12,470 

+  12 

+1 

11,618 

11,957 

11,786 

12,163 

12,313 

11,029 

11,147 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

+  12 

+  1 

11,224 

11,551 

11,379 

11,770 

11,922 

10,623 

10,773 

10,745 

10,813 

10,770 

11,003 

11,088 

8,543 

8,689 

8,790 

7,667 

7,816 

7,888 

8,000 

8,003 

8,264 

8,355 

586 

602 

593 

594 

615 

576 

588 

590 

573 

568 

552 

566 

688 

656 

651 

647 

676 

751 

738 

723 

707 

707 

679 

663 

760 

752 

724 

714 

713 

671 

676 

680 

692 

710 

745 

749 

747 

+6 

0 

1,906 

1,896 

1,893 

1,939 

1,879 

1,808 

1,808 

1,783 

1,779 

1,764 

1,800 

1,779 

1,784 

+4 

-3 

489 

491 

512 

516 

495 

568 

547 

524 

520 

499 

496 

466 

1,381 

1,423 

1,384 

1.240 

1.261 

1,259 | 

1,259 

1,265 

1,304 

1,313 

1,309 

+  12 

-3 

837 

802 

830 

829 

824 

755 

735 

707 

749 

758 

763 

759 

732 

+  9 

-1 

+  2 
+  2 
0 


+4 
+  2 


+  1 
+  1 
+4 
+5 


^TllLs^  itherfi^cLri^tt?utrly  °Utra"dln6  ba!ances  held  *  the  end  of  the  months  indicated.  Amounts  transferred  to 

and  year-to-year  «rcent  chafes  slmn  in  Tf,  IT  ^  "0t  inCluded  ln  tbeS<!  totals  but  d°  -"tribute  to  the  variations  in  the  month- 

y  to  year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

^Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts  receivable  data  contain  no  significant  trading  day  differences. 


coramer- 

to-month 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 

(Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

United  States,  total . 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0.7-0. 8 

0.8 

0.2-0. 2 

0.2 

0.6 

Food  group . 

0.9-1. 5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

Meat  markets . 

4. 9-6. 7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

4.3 

Bakery  products  stores . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2.9 

2.5 

0.7-2. 3 

0.8 

1.9 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3. 3 

2.8 

0.8-1. 8 

0.9 

2.1 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

1.0-1. 8 

1.1 

2.3 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0.9-1. 1 

0.9* 

0. 9-1.1 

1.0 

0.3-0. 4 

0.3 

0.8 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

0.3 

Variety  stores . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

1.1 

Mail  order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0.1-0. 4 

0.1 

0.1 

Apparel  group . 

2.3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys'  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

1.4 

3.3 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5.2 

4.6 

1.3-1. 8 

1.4 

3.1 

Women's  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1.1-1. 8 

1.5 

2.2 

Women's  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

2.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

1.2 

2.1 

Shoe  stores . 

2. 9-3. 6 

3.2 

2. 8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

1. 1-1.8 

1.6 

3.8 

Furniture  stores . 

3. 4-4. 3 

4.1 

3. 2-4.1 

3.7 

1.2-2. 2 

1.8 

4.4 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

1. 1-1.4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

2.1 

Hardware  stores . 

4. 9-7.5 

6.4 

4. 7-7. 6 

6.2 

1.9-3. 2 

2.6 

6.1 

Automotive  group . 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

Passenger  car  dealers . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3.4-6. 1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2.3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 

trading  day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  tbe  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969 

'The  ranges  of  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pages  25  and26») 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

Range 

Median 

Range 

Median 

ratio1 

2. 9-7. 3 

4.7 

11.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

10.5 

Fuel  dealers,  except  fuel  oil . 

1.5-3. 3 

2.4 

7.2 

2. 7-8. 8 

5.7 

9.7 

Jewelry  stores . 

1.9-2. 9 

2.2 

3.3 

3. 1-5.1 

3.6 

9.1 

3. 9-5.2 

4.8 

12.2 

3. 3-3. 7 

3.5 

8.3 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

Heating,  plumbing  equipment  dealers . 

u> 

to 

i 

c 

ID 

5.0 

11.8 

Camera,  photographic  supply  stores . 

2. 5-5. 9 

4.4 

6.6 

3.5-4. 4 

3.8 

9.0 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 

the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 


Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  In  Tables  15-19 
Dollar  volume  sales  estimates1 


A  =  0  to  3.5$,  B  =  3.6  to  7.056,  C=  7.1  to  10.5$ 


Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 
=  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =,  3.1  to  4.5$. 
trZ!g  SaleS  eStlMteS  -  —  variations  and 

comjr^rrgL^i;^^:  spor:mLr:harf‘ror::a:::-mon:rmates  oi  samp,inB  f°r  2  -  —  “  —  —  - 

'e^rj :^ri1rsoymrn:r.th™:s:reeBn:ir:b “issr/" th: preuioua  month-  —  „„  flM1 

to  a  ratio  (See  reliability  of  data  page  25).  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Dollar 

volume  e 

st imates 

Ratio 

to  the 

same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

— 

A 

A 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

'  b 

a 

a 

Food  group . 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

aJ 

A 

a 

a 

a 

a 

b 

a 

Eating  and  drinking  places . 

B 

B 

a 

b 

a 

a 

b 

a 

a 

GAP,  total . 

b 

(*) 

c 

c 

c 

a 

a 

b 

a 

a 

General  mdse,  group  with  nonstores... 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Building  materials,  hardware,  farm 
equipment  group . 

Automotive  group . 

Gasoline  service  stations... 

Drug  and  proprietary  stores . 

- - 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

B 

B 

B 

B 

B 

A 

A 

B 

B 

B 

A 

B 

B 

A 

A 

A 

B 

B 

B 

A 

B 

B 

A 

A 

A 

B 

B 

B 

B 

a 

a 

a 

a 

b 

b 

a 

b 

a 

a 

a 

a 

b 

c 

(*) 

c 

b 

b 

a 

a 

b 

(2) 

c 

b 

c 

c 

b 

b 

b 

b 

(*) 

(') 

b 

c 

C 

b 

a 

b 

c 

(’) 

(•) 

b 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

b 

b 

b 

b 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

b 

b 

b 

See  footnotes  following  table  19. 

— 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

East  North 

West  North 

South 

East  South 

Atlantic 

Central 

Central 

Atlant ic 

Central 

Central 

Moutain 

Pacific 

Dollar  volume  sales  e 

stimates 

Total . . . 

A 

A 

A 

A 

B 

Durable  goods  stores . 

Nondurable  goods  stores . 

B 

A 

A 

A 

A 

A 

Food  group . 

A 

A 

A 

B 

B 

B 

A 

Eating  and  drinking  places . 

(*) 

A 

A 

(’) 

C 

B 

B 

GAF,  total . 

B 

- 

B 

_ 

General  merchandise  group  with 

A 

A 

A 

A 

B 

B 

B 

Apparel  group . 

A 

B 

Gasoline  service  stations . 

B 

B 

- 

B 

_ 

Drug  and  proprietary  erouD . 

B 

B 

B 

- 

_ 

B 

“ 

B 

- 

- 

- 

_ 

Ratio  to  the  same  month 

year  ago 

Total . 

a 

a 

a 

a 

b 

b 

Nondurable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

Food  group . 

a 

a 

a 

a 

b 

b 

b 

Eating  and  drinking  places . 

(*) 

a 

a 

C) 

b 

b 

(2) 

CAF,  total . 

(2) 

c 

- 

c 

_ 

General  merchandise  group  with 

nonstores . . . 

a 

b 

b 

b 

c 

c 

<*) 

Apparel  group . 

a 

a 

b 

b 

c 

b 

Gasoline  service  stations . 

b 

(*) 

- 

b 

- 

Drug  and  proprietary  stores . 

(2) 

c 

c 

- 

_ 

(’) 

(2) 

- 

c 

- 

- 

- 

Ratio  of  2 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

Durable  goods  stores . 

Nondurable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

Food  group . 

a 

a 

a 

a 

a 

a 

a 

Eating  and  drinking  places... 

(*) 

a 

a 

o 

a 

CAF,  total . 

a 

b 

- 

b 

_ 

General  merchandise  group  with 

nonstores. . . . 

a 

a 

a 

a 

a 

a 

b 

Apparel  group . 

a 

b 

a 

a 

_ 

Gasoline  service  stations.... 

a 

b 

- 

b 

- 

Drug  and  proprietary  stores . 

b 

a 

a 

a 

b 

b 

b 

- 

- 

b 

See  footnotes  following  table  19. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Do 

sal 

liar  volui 
es  estima 

ne 

ted 

Ra 

mo 

io  to  sai 
ith  a  yea 
ago 

ne 

R 

cc 

atio  of  2 
nsecutive 
months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

Florida . 

Illinois . 

A 

A 

A 

A 

A 

A 

A 

A 

A 

b 

b 

b 

b 

b 

b 

b 

b 

<* 2> 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

b 

New  Jersey . 

New  York . 

North  Carolina. 

Ohio . 

A 

A 

A 

A 

A 

A 

A 

B 

c 

a 

b 

b 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

a 

b 

b 

a 

Massachusetts.  .  . 

A 

A 

B 

A 

- 

b 

b 

b 

b 

“ 

a 

a 

a 

a 

b 

b 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

A 

- 

- 

b 

- 

- 

b 

b 

b 

Texas . 

b 

Missouri . 

B 

- 

- 

a 

“ 

a 

a 

a 

Wisconsin . 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  S 

statistical  Area 

s  and  Cities 

Ratio  to  same 

Dollar  volume 

Ratio  to  same 
month  a  year 

sales  estimate 

month  a  year 

sales  estimate 

Area 

ago 

Area 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 
Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

(2> 

B 

B 

B 

b 

a 

b 

New  York,  N. Y. -Northeastern  New 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.. 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

B 

B 

B 

b 

c 

<’>’ 

Standard  Metropolitan 

B 

B 

B 

b 

(2> 

b 

Statistical  Areas 

B 

C 

B 

b 

c 

c 

A 

B 

B 

(2> 

<2) 

c2) 

Baltimore,  . . 

~ 

3 

B 

B 

B 

b 

b 

b 

A 

A 

A 

b 

b 

c2) 

_ 

_ 

A 

- 

- 

c 

Cities 

Detroit,  Mich . 

A 

A 

C 

A 

b 

b 

b 

b 

A 

A 

A 

A 

b 

b 

c 

b 

(2> 

Houston,  Tex . . . . 

Kansas  City,  Mo.-Kans . 

- 

- 

B 

A 

- 

b 

Los  Angles,  Calif . 

B 

A 

A 

A 

B 

B 

c 

b 

c 

b 

C2) 

b 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

- 

A 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

<2> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Aroac  anH  PitiPQ 


Standard  Consolidated  Area 


Chicago,  Ill. -Northwestern  Indiana . 

New  York,  N. Y. -Northeastern  New  Jersey. 


Standard  Metropolitan  Statistical  Areas 


Baltimore,  . . . 

Boston,  Mass . . . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . . . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St .  Paul,  Minn . 

Nassau-Suf folk,  N.Y . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 


Ratio  of  2  consecutive 
months 

Area 

Ratio 

f  2  consecut 

months 

ive 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Metropolitan  Statistical 

Areas — Continued 

a 

a 

a 

a 

a 

a 

Paterson-Clif ton-Passaic,  N.J . 

b 

b 

b 

b 

b 

a 

b 

b 

a 

St.  Louis,  Mo. -Ill . 

a 

b 

a 

b 

San  Francisco-Oakland,  Calif . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

c 

b 

b 

a 

a 

a 

Cities 

a 

a 

a 

a 

a 

a 

a 

8 

a 

a 

a 

a 

b 

a 

a 

a 

b 

b 

a 

b 

New  York,  N.Y . 

a 

8 

a 

a 

a 

b 

■Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30*  of  food  stores  sales  In  these  geographic  divisions  have 
company  totals  only. 

2 Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5%. 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 

(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

Kind  of  business 

Prel lminary 

Final 

Ratio  of  2 

months 1 

estima  tes 

estimate 

months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total... 

United  States,  total . 

0.9 

0.9 

Nondurable  goods  stores,  total.... 

2.4 

2.4 

2.3 

1.6 

0.7 

rhirnhl  „ 

2.3 

Food  group . 

6  5 

0.4 

Nondurable  goods  stores,  total.... 

2.1 

0.9 

1.0 

General  merchandise  group  with  nonstores.. 

1.9 

1.8 

0. 2 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

1  5 

6.0 

Department  stores. . . . 

0.4 

0.4 

Apparel  group . 

7.0 

0.5 

Furniture  and  appliance  group . 

8.4 

0.5 

Eating  and  drinking  places . 

5.9 

0.5 

®  ’ 

General  merchandise  group  with  nonstores.. 

Building  materials,  hardware,  farm 

7.7 

1.3 

equipment  group. . . . 

merchandise  stores . 

0.5 

Lumber  and  other  building  materials 

' 

0.9 

dealers . 

Mail  order  houses  (department  store 

0.3 

0.1 

Automotive  group . 

2.6 

2.6 

0.  6 

Passenger  car  dealers  (franchised)... 

0.  5 

0.1 

Gasoline  service  stations . 

Apparel  group . 

5.9 

5.5 

1.0 

Women  s  ready-to-wear  stores... 

3.4 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group . 

4.3 

Furniture,  home  furnishings  stores. . . . 

0.5 

Durable  goods  stores,  total . 

o.l 

5.8 

5.0 

5.9 

U  .  D 

Household  appliance.  TV,  radio  stores... 

0.5 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

0.6 

0.6 

0.1 

4.6 

merchandise  stores . 

0  5 

Lumber  and  other  building  materials 

0.8 

Department  stores . 

0.3 

0.3 

4  4 

Automotive  group . 

2.6 

2.9 

0.6 

0.6 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

6.1 

6.0 

7.6 

4.7 

0.4 

Passenger  car  dealers . 

3.6 

3.7 

Household  appliance,  TV,  radio  stores. 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

9 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers... 

3.5 

Automotive  group . 

2.2 

*3. 

1.0 

Tire,  battery,  accessory  dealers.. 

3.4 

3.2 

1.1 

See  footnote  following  table  21.  ”  - - - - L 

Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Percent ) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 
General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


Note : 

estimates : 


Preliminary 

Final 

Ratio  of  2 

Ratio  of  2 

estimates 

estimates 

consecutive 

Kind  of  business 

Preliminary 

Final 

months  1 

estimates 

estimates 

months  1 

CHARGE  ACCOUNTS— Continued 

0.4 

0.4 

0.1 

Apparel  group . 

1.3 

0.2 

3.8 

0.  5 

0.5 

0. 1 

0.4 

0.4 

0.1 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

0.3 

0.3 

0.1 

2.0 

1.9 

0.4 

1.0 

1.0 

United  States,  total.... 

1.3 

1.2 

0.5 

Durable  goods  stores,  total . 

1.4 

1.3 

1.2 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

2.7 

2.7 

0.5 

1.2 

1.1 

0.3 

General  merchandise  group  with  nonstores.. 

0.5 

0.6 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

0.5 

0.3 

1.6 

1.0 

0.5 

0.1 

0.3 

0.8 

0.3 

0.  1 
0.  1 

Apparel  group . 

Furniture  and  appliance  group. . . . 

1.8 

1.0 

0.2 

0.1 

I — “B  anuwn  aoove  is  based  on  accounts  receivable  estimates  fr»r  th»  a 

September  1968.  Mon  t  h- to-mon,h  percent  changes:  October  and  September  1968  *  m°nthS:  Prel  estimates:  October  1968. 
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month.  (See  Explanatory 
of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area-regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthlydata  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e..  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  hadachanceof 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

Iv-  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  a  11  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month-to-  month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  ref lect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 
Stores 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1 -sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to-month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month-to-month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 


The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales  (Table  2) 

The  percentage  changes  in  sales  shown  in  table  2 
for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume 
estimates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with  an 
asterisk  is  relatively  large.  Therefore,  such  esti¬ 
mates  are  not  published  in  table  1.  However,  the 
percentage  changes  which  are  derived  from  such 
estimates  have  a  smaller  sampling  variability  than 
the  estimates  themselves  and  are  therefore  pub¬ 
lished  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 
category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 


In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data  ■ 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
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statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading  Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this 
publication  have  been  developed  by  the  method 
described  in  the  X-ll  Variant  of  the  Census 
Method  II  Seasonal  Adjustment  Program,  U.S. 
Bureau  of  the  Census  Technical  Paper  No.  15, 
Revised  1967.  Trading-day  factors  for  adjusting 
sales  estimates  were  also  derived  from  the  X-ll 
program.  A  description  of  the  technique  may  be 
found  in  Estimating  Trading-Day  Variation  in 
Monthly  Economic  Time  Series,  U.S.  Bureau  of 
the  Census  Technical  Paper  No.  12,  1965.  Holiday 
adjustment  factors  were  developed  by  a  method 
similar  to  that  described  in  Seasonal  Adjustment 
on  Electronic  Computers,  pp.  356-359,  Organi¬ 


zation  for  Economic  Cooperation  and  Development, 
Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the 
Chief,  Business  Division,  Bureau  of  the  Census, 
Washington,  D.C.  20233. 

Table  22  and  Table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of- business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores— 

September  1972-August  1974 


28 


■Ht-oocnor^'r  molt-  tooxx  xxrH  x  o  x  x 


id  n  x  t>-  x  t  n  ©  t-  in  <r  ®  m  o  no®  x  t  x  x  t- 


m  r-  x  c 


in  rH  XX  x  co 

x  x  x  rH  rH  r-  t 

o  o  x  o  o  o  x 

H  Htl  H  H  H  tl 


i  v  n  <r  oi  h 


■  r-i  x  t  o  t  h  n  « 

>  c n  t  t  x  x  oo  oo  ffi 

>  o  o  o 


T  X  X  X  in  Ml 

eg  ao  x  ao  x  ao  , 


w  to  oi  n  ID 


rH  rH  H  h 


Cl  Cl  Cl  Cl  < 


rH  .-h  o  x  x  x  t  <r  o  n  Trnxxr^oox  x  ®  ®  n  incico 

O  T  X  X  X  X  X  x  « 

O  O  Cl  Cl  Cl  Cl  Cl  01  0 

r-i  r-iU  U  U  U 


x  x  x  ao  id  x  xxx 

r-i  f-i  t-  ci  «  N  >r 

o  o  ci  oo  xxx 


o  ®  oi  t  r*-  x  to 


m  ci  ci  id 


o  <D 

o  ci 

t*h 


ci  ®  ci  x  m  cm  x  rH  m  cm  cm  t  t  x  t  <d  x  xxx  <o  cm  o  «o  <0 

Jt^lD  t  f»  «-h  x  xxx  rH  T 


n  n  id  x  rH  ci  r-i  x  x  x  x  x  x  o  r-  t-~  x  r-t  x  t 

X  X  Cl  XX  Cl  X  X  X  O  CM  CM  X  rH  rH  X  N  ^  X  Cl  C 


l  ci  CM  r-i  X  X  ClOX  X  X  X  rH  T  X  X  o 


r-1  X  X 

t  x  o 

X  o  o 


t  X  X  O  x 


t  o  t 


t  CD  o  x  t  x  x  txxcmxcmxx  t  t-  o  01  xx  o<or* 

x-r  x  XTi-tr-x 

rH  O  O  O  O  O  X  X 


)  X  X  r-i  Cl 

■  X  X  T  X 

1  O  XXX 


xx  r-  in  x  xx 

t-  x  x  x  x  x  x 


x  CO  t-  X  rH  X  X  XXX  TOT*. 


O  ci  X 

XT  x 
X  O  o 


t>»x  x  r-i  x  x  r~~  t  x  x  x  x  x  r-  oxx 


X  f-  X  T 


X  o  O  X  x  X  o  x 

X  X  X  X  X  rH  T  X 


X  O  X  o  o  o  < 


I  rH  o  X 


T  f-i  O  XX  X  r-i  o  X  rH  T  X  X  O  X  XXt 


X  T  X  X  T  X  XXX  rHXOXXt^rHX  X  XX  rH  XX  X  X 


X  x 
X  X 

o  o 


xxxr-xx  x  t«.  o  x  rHXXT  r~xx  x  xxx  x  t~  x  x 


XX  X  rH  X  x  XXX  XXXXOXrHT  rH  OT 


m  x  x  x  x  o  ooo  x  xoxx  xxo  f~  xx  <-h  xt 


X  xxo. 


IX  xxx 


X  X  rH 


X  x  rH  XX  T  X  X  rH  X  rH  f^OXX  XXX 


r-  x 

X  X 


xxx  x  f»  o  < 


xxo  o  x  x  x 


»XO  X  X  O  rH 


X  X  t-  X  O  C 


t-  T  X  X  X  X  i 


X  O  rH 


rH  X  X  X 


T  T  rH 

r-i  O  X 


X  X  X  X 


I  T  X  XXX- 


I  X  X  X  X  X  X 


X  X  X  X 
rlV  X  N 


xxx 

xxx 


X  X  X  X  X 

O  X  XX  X 

O  O  XX  X 


f—  X  T  X 


xxx 


o  rH  XX  O  O  XXO  X  XOXrH  XXX 


rH  X  O  X 


X  X  *«•  O  f-  X  < 


XXO  X  rH  X  X 


O  rH  X 


f-  rH  CM 
X  o  t<- 


■XX  rH  rH  X  X  X 


I  rH  X  rH  rH  • 


XXO  O  X  X  T  rH  X 

XXO  rH  rH  X  rH  T 

XXO  rH  O  O  x  O 


T  X  X  X 
T  r~  X  T 


rH  X  X  X 


I  X  X  X  T  X 


XXX  X  X  X  t- 


rH  rH  rH  rH  X  . 


t-  o  x  t  x  r-  x 


O  X  X  o 


•  x  x  x  x  x  x  r- 


XXX  T  rH  X  X 


be  T  - 

1  «  h 


in  Q.  oi  o  <n 


th  0)  (JO  a  * 


£  -o  a  u  ®  u 


0)  -  01  01  c 


T  3  3  13 


o  a  lr 

•  X  ai  d 

c  «  o  > 


0)  -  01  0) 

h  C  £  O 


s  s 


o  • 

a  >> 

3  rH 
© 

01  *-> 
rH  d 
S3  U 
d  d 
rH  a 

■H  ® 

d  ai 

> 

d  13 
® 

>»  JC 


d  jo 

U  3 

d  a 


d  13 

c 

>»  JC 


0  13 

tH  ® 

H-*  13 


Adjusted  sales  data  shown  In  tables  1  and  3  are  obtained  by  dividing  the  unadjusted  data  shown  In  these  tables  by  the  adjustment  factors  shown  above  for  the  corresponding  kinds  of  business.  Adjusted  data 
for  the  summary  trade  totals  are  obtained  by  summarizing  the  adjusted  data  for  the  individual  kinds  of  business.  Seasonal  factors  shown  for  totals  are  approximations  and  may  show  sma  erences 

published  data. 


Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 
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Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . . . 

Mail  order  houses  (department  stores  merchandise). 

Apparel  group . . . 

Women's  ready-to-wear  stores . . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


United  States, 


CHARGE  ACCOUNTS 
total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  Stores . 

Apparel  group . . . 

Furniture  and  appliance  group . . . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automot  ive  group . . . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total......... . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . . . . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group...................... 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 

United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . . 

Department  stores.......... . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

Nonstores . . . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . . . 


19' 

3 

1974 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

Jan  . 

Feb. 

Mar. 

Apr . 

May 

June 

ALL  STORES 

97.9 

98.1 

99.3 

99.7 

!  101.1 

106.6 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

100.5 

101.1 

102.8 

103.1 

101 .3 

102.4 

97.4 

96.4 

96.4 

97.5 

99.4 

101  .6 

96.5 

96.4 

97.3 

98.0 

101.1 

108.8 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

102.3 

102.1 

96.9 

97.5 

100.6 

106.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

96.7 

97.7 

99.1 

98.9 

102.6 

110.9 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

94.8 

94.5 

96.2 

100.8 

116.4 

108.5 

103.2 

97.8 

97.5 

99.7 

96.3 

96.8 

97.5 

97.6 

101.5 

111  .9 

106.0 

100.6 

98.8 

97.6 

96.6 

97.5 

98.8 

102.2 

105.8 

103.0 

100.9 

100.3 

99.7 

99.6 

93.4 

93.6 

96.9 

98.9 

104.6 

119.5 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

89.5 

92.1 

98.7 

101  .9 

106.3 

120.8 

106.8 

97.3 

99.7 

97.0 

96.2 

96.4 

98.3 

100.6 

100.8 

101.1 

107.8 

103.1 

100.4 

98.1 

98.1 

97.3 

97.8 

97.2 

98.9 

99.2 

99.9 

100.9 

106.6 

102.7 

100.3 

99.1 

98.7 

98.0 

97.3 

98.8 

98.0 

99.2 

100.8 

106.9 

102.8 

100.4 

99.4 

99.4 

98.4 

94.2 

97.6 

103.1 

103.7 

101.4 

111  .6 

103.4 

100.5 

95.2 

96.9 

95.4 

96.1 

98.7 

102.5 

104.9 

101.4 

109.7 

103.3 

100.5 

94.8 

95.7 

95.2 

105.4 

108.2 

111.0 

109.5 

102.6 

94.2 

88.7 

87.8 

91  .2 

94.8 

100.5 

105.8 

105.1 

108.8 

110.1 

109.3 

104.3 

95.5 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

102.8 

99.3 

99.8 

101.6 

100.2 

99.1 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.0 

96.7 

99.2 

102.6 

101  .3 

98.6 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

105.1 

101.8 

100.6 

101.0 

99.4 

99.4 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.6 

99.2 

100.3 

102.7 

101.1 

97.5 

98.3 

98.1 

98.7 

97.2 

102.8 

101  .0 

99.2 

98.9 

100.4 

101.3 

101.5 

104.3 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

101  .9 

102.8 

105.1 

105.5 

102.1 

100.2 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

96.3 

95.0 

95.7 

97.6 

100.9 

109.2 

101  .3 

98.3 

99.3 

100.8 

104.5 

100.9 

93.9 

96.0 

98.8 

99.0 

106.6 

126.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

96.9 

97.4 

98.8 

99.7 

109.1 

106.1 

98.7 

96.7 

98.5 

102.6 

99.5 

91.6 

94.3 

96.3 

105.6 

130.3 

110.5 

98.9 

96.3 

94.7 

95.7 

92.4 

93.0 

99.2 

101.2 

105.5 

122.0 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

97.0 

99.2 

101  .3 

102.4 

102.6 

110.8 

100.8 

98.0 

97.1 

96.4 

96.0 

97.5 

99.5 

99.9 

101  .6 

102.4 

107.4 

100.4 

99.7 

99.2 

98.1 

95.7 

105.9 

108.8 

111.4 

109.6 

103.1 

94.0 

88.0 

87.0 

91.0 

94.6 

100.3 

105.5 

109.3 

110.1 

109.0 

104.0 

95.7 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

97.5 

99.8 

103.0 

100.9 

98.5 

95.7 

98.2 

99.3 

100.0 

101  .6 

104.1 

100.2 

95.6 

99.4 

102.6 

101  .1 

98.7 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

102.6 

101.2 

99.0 

102.2 

100.4 

97.1 

98.1 

98.0 

99.2 

97.2 

103.3 

101  .2 

97.0 

97.4 

98.3 

98.3 

101.3 

108.1 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

98.7 

98.8 

99.5 

99.7 

99.7 

105.0 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

96.6 

97.0 

98.1 

98.1 

101.3 

108.6 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

97.0 

97.9 

99.0 

98.8 

101  .9 

109.6 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

98.8 

95.8 

98.2 

94.3 

107.5 

103.7 

102.0 

99.6 

99.4 

100.2 

101.0 

96.9 

97.5 

97.9 

97.8 

100.6 

110.1 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

95.0 

94.8 

94.9 

95.6 

103.7 

115.8 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

95.7 

97.2 

100.4 

100.3 

101.1 

106.3 

104.7 

101  .3 

98.6 

98.8 

97.8 

97.6 

97.3 

98.9 

98.4 

98.7 

100.3 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

94.6 

97.5 

102.4 

103.2 

101.0 

107.9 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

103.9 

101.5 

99.2 

98.9 

99.4 

100.4 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

104.5 

102.0 

100.0 

98.1 

98.3 

100.4 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

GROUP  II  STORES 

96.8 

97.6 

98.6 

98.7 

101.4 

108.6 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

100.3 

101.4 

101  .9 

101.0 

99.5 

101.4 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

96.8 

98.1 

98.5 

101  .3 

110.4 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.7 

97.4 

98.7 

99.2 

102.6 

110.7 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

100.2 

102.2 

104.0 

101.4 

101.4 

101.5 

98.7 

94.1 

93.5 

98.5 

97.6 

107.2 

95.4 

100.1 

101.1 

105.1 

114.4 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

91.0 

92.7 

96.4 

99.3 

105.2 

118.4 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

95.5 

98.2 

100.9 

102.1 

99.6 

103.9 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

104.6 

103.4 

100.4 

98.6 

96.6 

98.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

95.4 

97.6 

100.0 

101  .6 

105.9 

111.0 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

104.4 

108.0 

109.6 

107.6 

103.6 

95.7 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

94.0 

97.9 

99.1 

106.6 

115.9 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.6 

93.0 

97.2 

99.6 

109.4 

129.3 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

100.8 

104.6 

106.1 

104.2 

103.1 

96.5 

94.3 

92.8 

92.6 

97.2 

102.7 

105.4 

88.3 

90.9 

94.1 

95.6 

108.4 

131.1 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

88.0 

89.8 

100.5 

105.0 

108.5 

121  .9 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

97.4 

98.9 

96.7 

97.5 

98.5 

98.5 

101 .1 

108.5 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

99.6 

100.1 

99.4 

99.0 

98.0 

102.3 

101  .2 

101  .5 

98.9 

100.3 

98.6 

100.9 

96.4 

97.3 

98.2 

98.5 

100.4 

110.0 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.9 

97.7 

98.8 

99.1 

101.7 

110.2 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

102.2 

101.4 

98.0 

95.2 

95.0 

100.9 

99.4 

100.2 

100.5 

103.1 

100.8 

102.9 

97.0 

97.3 

98.5 

97.9 

100.0 

110.1 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

93.6 

91.1 

94.6 

97.0 

103.4 

117.2 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

95.7 

98.0 

100.2 

102.4 

99.2 

103.7 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

the  X-ll  version  of  the  Census  Method 


uie  ,,dve  oeen  aeveiopea  irom  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1973,  using 
and  holiday  factors  Ad  lusted  seaaon“J  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 

ad Ju«LenVf f act ort^shown  above  H  da»a  sh°»"  <»ble.  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 

'  iactors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C* 

f7c 

Average  duration  of  run 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware^  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3 . 67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2. 16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

Liquor  stores . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.  59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

Women's  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

Shoe  stores . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

EXPLANATORY  NOTES:  The  following  are  brief  descriptions  of  the  measures  shown  in  this  table.  More  complete  explanations  appear  in  Electronic  Computers  and 
Business  Indicators,"  Occasional  Paper  57,  National  Bureau  of  Economic  Research,  Inc.,  New  York,  1957. 


6  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series  before  seasonal  or  trading  day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component.  It  is  a  measure  of  the  average  monthly  seasonal  change 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year.  It  is  a  measure  of  the  maximum  seasonal 
change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dividing  the 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which  to  observe  cyclical  movements  in  a  monthly  series.  In  deriving 
MCD  the  average  (without  regard  to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for  1-month  spans  (Jan. -Feb.,  Feb.- 
Mar.,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to  5  month-spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular  component,  that  is,  it  indicates  the  point  at  which  fluctu¬ 
ations  begin  to  be  more  attributable  to  cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5  months,  all  series  with 
an  MCD  greater  "5"  are  shown  as  "6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

Average  duration  of  run  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number  of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of 
observations.  When  there  is  no  change  between  2  months,  it  is  assumed  that  the  "no  change"  is  a  change  in  the  same  direction  as  the  preceding  change.  The 
average  duration  of  run  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  measures  with  the  expected  average  duration  of  run  of  a  random  series  gives  an  indication  of  whether  the  changes  approximate  those  of  a 
random  series.  (Over  1  month  intervals  the  expected  value  for  a  random  series  is  1.5  and  it  falls  between  1.36  and  1.75  about  95$  of  the  time.  Over  spans 
greater  than  1  month  (MCD  spans)  the  expected  value  is  2.0.)  For  example,  the  average  duration  of  run  of  Cl  is  1.85  for  household  appliances.  This  indicates 
that  1-month  changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In  the  next  2  columns.  1.68  for  I  and 
9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  series  into  an  essentially  random  component  and  the  cyclical  (non-random)  component.  Finally, 

2  96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4-months  being  the  MCD  span)  reverses  direction  on  the  average  about 
every  3  months.  The  increase  in  the  average  duration  of  run  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of 
MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically:  that  is,  the  months  used  to  compute  the  measures  were  the  same 
months  used  to  estimate  the  seasonal  factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  one  year  ahead,  and  are  thus  subject  to  addi¬ 
tional  error.  Tests  to  data  indicate  the  MCD  are  probably  2  months  greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat 
smaller  for  total  retail  sales. 

NOTE:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 

receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Accounts  Receivable:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range  of 
sea  sonal 

Cl 

I 

I/C 

MCD 

Average  dura 

tion  of  run 

factor 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group. 


department  stores  mail  order) 
Department  stores . 


Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Lumber  and  other  building  materials  dealers. 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  State 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 


Lumber  and  other  building  materials  dealers. . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and.  appl iance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  totai . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

IXirable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . 


ALL  STORES 


Note:  See  explanatory  notes  at  the  end  of  table  24. 


2.07 

1.74 

8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

3.10 

1.88 

1.64 

6.0 

.79 

.69 

.33 

2.11 

3 

2.14 

1  .57 

13.82 

2.42 

12.7 

.92 

.61 

.64 

.95 

1 

2.98 

1.52 

21.71 

2.98 

2.85 

1.84 

9.8 

1  .80 

1  .76 

.46 

3.84 

5 

1.65 

1.52 

8.00 

3.02 

3.24 

2.91 

15.0 

1.41 

.98 

.93 

1.05 

2 

3.30 

1  .49 

19.00 

3 . 55 

3.12 

16.2 

1  .47 

1.09 

.89 

1.22 

2 

2.67 

1.62 

21  .71 

1.96 

10.2 

1.61 

1.10 

1.04 

1.06 

2 

2.62 

1.49 

19.00 

5 . 34 

4  .79 

26.8 

1  .58 

1  .49 

.51 

2.93 

4 

1  .85 

1.73 

10.13 

5.83 

27.8 

2.24 

2.04 

.74 

2.77 

4 

1.92 

1  .75 

7.24 

2.28 

1.98 

10.9 

1  .22 

1.09 

.50 

2.17 

3 

1.88 

1  .67 

8.44 

2.27 

1.90 

8.6 

1.15 

1  .05 

.47 

2.22 

4 

1.75 

1  .71 

6.61 

1.94 

8.5 

1.30 

1.15 

.51 

2.23 

4 

2.08 

1.92 

6.33 

3.31 

2.44 

16.6 

2.18 

1.99 

.88 

2.27 

3 

1  .79 

1.52 

6.61 

3.34 

2.30 

17.2 

2.33 

2.16 

.90 

2.41 

4 

1.90 

1  .69 

p  3.92 

3.78 

20.7 

1  .46 

1.35 

.48 

2.83 

4 

1.92 

1.60 

8.94 

3.40 

18.1 

1.70 

1.48 

.66 

2.25 

3 

1  .97 

1  .69 

2.14 

9.4 

1.42 

1.30 

.47 

2.79 

4 

1.63 

1  .45 

10.86 

3.05 

2.29 

7.8 

1.74 

1.56 

.59 

2.67 

4 

1.88 

1.63 

3.05 

2.40 

12  .2 

1.93 

1.58 

.97 

1.64 

2 

2.24 

1.65 

7.60 

2.67 

2.13 

11.1 

1.91 

1.72 

.61 

2.83 

4 

1.95 

1.79 

8.44 

3.72 

2.35 

2.00 

8.9 

.69 

.59 

.31 

1.94 

3 

2.05 

1.75 

10.13 

3.85 

2.69 

2.55 

11.4 

1  .02 

.89 

.42 

2.11 

3 

1.79 

1.50 

8.94 

3.32 

3.03 

13.3 

.92 

.82 

.32 

2.55 

3 

2.03 

1.63 

8.94 

3.66 

6.55 

6.00 

35.3 

1.98 

1  .69 

.93 

1.82 

2 

2.00 

1  .43 

7.24 

7.22 

6.78 

40.2 

1.83 

1.64 

.62 

2.64 

4 

1  .83 

1  .49 

6.08 

6.18 

5.48 

28.1 

1.90 

1.68 

.68 

2.48 

4 

1.97 

1.63 

10.13 

3.34 

2  .73 

15.8 

1 .83 

1.69 

.71 

2.37 

4 

2.05 

1  .73 

8.00 

2.40 

12.8 

2.17 

1.95 

.86 

2  .28 

3 

1.97 

1  .63 

8.00 

4.04 

21.7 

1  .41 

1.31 

.52 

2.54 

3 

1.83 

1.57 

7.24 

4.03 

3.69 

19.0 

1  .74 

1.52 

.67 

2.28 

3 

1  .83 

1.52 

9.6 

1  .91 

1.79 

.60 

2.97 

4 

1  .69 

1  .49 

8.44 

3 .48 

2.38 

9.8 

2.15 

2.02 

.62 

3.25 

4 

1.73 

1.58 

7.24 

2.11 

10.8 

1.91 

1.76 

.61 

2.87 

4 

1.85 

1 .71 

9.50 

3.72 

2.21 

1.82 

11.1 

1.08 

.79 

.72 

1.10 

2 

2.58 

1.46 

50.67 

8.88 

2.05 

1.65 

7.3 

1.10 

.99 

.45 

2.21 

3 

2.03 

1.60 

7.60 

2.04 

12.6 

1  .22 

.72 

.98 

.73 

1 

3.53 

1.43 

50.67 

3.53 

2.56 

2.08 

12.8 

1.36 

.83 

1.07 

.77 

1 

3.80 

1  .43 

30.40 

2.63 

2.16 

12.8 

1  .39 

.94 

.95 

1.00 

2 

3.23 

1.49 

30.40 

3.25 

23.4 

2.78 

2.45 

1  .07 

2.30 

3 

1  .79 

1.48 

10.13 

2.33 

1.81 

9.8 

1  .43 

1  .28 

.66 

1.95 

3 

2.14 

1.71 

8.44 

1.70 

7.8 

1.59 

1.45 

.61 

2.38 

3 

1.79 

1.60 

7.60 

3.13 

3.45 

1.91 

14.0 

2.79 

2.61 

1.04 

2.52 

4 

1.83 

1.71 

8.44 

2.65 

10.0 

2.12 

1.97 

.66 

2.99 

4 

1.97 

1.75 

6.91 

2.62 

10.1 

2.44 

2.03 

1.19 

1.71 

3 

2.20 

1.63 

6.61 

4.05 

GROUP  II 

STORES 

2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

2.07 

1  .31 

6.9 

1 .49 

1.25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

2.47 

14.5 

1.63 

1.01 

1.17 

.86 

1 

4.00 

1.58 

30.40 

4.00 

3.20 

2.48 

14.6 

1  .82 

1.14 

1.26 

.90 

1 

3.80 

1.46 

9.50 

3 .65 

2.64 

14.2 

2.21 

1.63 

1.19 

1.37 

2 

3.10 

1.69 

13.82 

4.78 

28.6 

2.56 

2.35 

1.00 

2.35 

3 

1.77 

1.58 

10.86 

5.00 

1.59 

11.1 

1.91 

1.67 

.92 

1  .81 

2 

1.90 

1  .48 

10.13 

3.00 

2  .32 

12.9 

2.15 

1.67 

1.07 

1.56 

3 

2.34 

1  .60 

7.24 

4.84 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

3.75 

4.56 

3.44 

20.5 

2.73 

2.54 

.88 

2.88 

4 

1.71 

1.54 

8.00 

3.47 

5.54 

4.94 

25.7 

2.03 

1.84 

.88 

2.09 

3 

1.81 

1.71 

11.69 

3.57 

7.80 

6.99 

41.2 

2.72 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

8.15 

7.53 

45.2 

2.53 

2  .33 

.89 

2.60 

4 

2.11 

1.81 

6.08 

7.99 

6.21 

35.6 

4  .26 

3.84 

1.46 

2.63 

4 

1.83 

1  .63 

8.00 

3.47 

4.55 

13.9 

7.22 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4.22 

1.46 

13.82 

4.22 

2.20 

1  .40 

7.3 

1 .65 

1.51 

.75 

2.01 

3 

1  .77 

1  .63 

15.20 

2.04 

13.2 

1.59 

.91 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

2.73 

2.10 

13.1 

1.64 

.93 

1  .21 

.77 

1 

4.75 

1.52 

30.40 

4.75 

2  .08 

12.1 

1 .71 

1.14 

1  .08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

4.21 

24  .7 

3.29 

2.88 

1 .32 

2.18 

3 

1.97 

1.60 

16.89 

5.56 

2.36 

1  .36 

9.4 

2.01 

1.64 

.99 

1.65 

2 

1.88 

1.45 

9.50 

3.21 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15.  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.-- NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO- WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


1 Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties 


GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County 
Mich. 

KANSAS  CITY,  MO.-KANS.:  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn. ,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON- MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.- 
established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N. Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKL.AHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATERSON-CL1FTON-PASSA IC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

f  HILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County’ 
Maine 

PORTLAND,  OREG.-WASH. :  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA. :  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities, and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO-RIVERSIDE-ONT ARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OH  10- MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN- WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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BUSINESS  REPORTS 


Current 
Reports  on 
Retail  Trade 

•Weekly  Retail  Sales— Esti¬ 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 

•Monthly  Retail  Trade 
Report— Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 

•Annual  Retail  Trade  Report- 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ers  in  the  United  States  by 
major  kind-of-business  groups 
and  selected  individual  kinds 
of  business.  Separate  figures 
shown  in  more  limited  kind- 
of-business  detail  for  firms 
operating  11  or  more  retail 
stores.  Also  shown  are  sales- 
inventory  ratios  and  per  capita 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 

•Advance  Monthly  Retail 
Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 

Annual  Subscription  $30.10 

tMonthly  Department  Store 
Sales  for  Selected  Areas— 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 

Selected 

Services 

Trade 

tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Annual  Subscription  $1.00 

Nholisaie 

Trade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 

Annual  Subscription  $5.15 


tCanned  Food  Report— This 
report  is  issued  for  five  dates— 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

Annual  Subscription  $1.00 

tGreen  Coffee  Inventories  and 
Roastings  — Th  is  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 

•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

t Available  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C.  20233 

Publications  Order  Forms  fur¬ 
nishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 
20233. 
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Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  June  1974  were  estimated  at  $45.5 
billion.  After  adjustment  for  seasonal  variation 
and  trading  day  differences  but  not  for  price 
changes,  total  retail  sales  for  June  were  $44.5 
billion.  This  adjusted  figure  was  about  1  percent 
below  May  1974,  but  was  8  percent  above  June 
1973.  The  adjusted  April-June  average  sales  were 
3  percent  above  the  prior  3  months  and  8  percent 
over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were 
2  percent  below  May  1974,  but  were  2  percent 


above  June  1973.  In  comparison  with  June  1973, 
adjusted  sales  in  the  durable  goods  stores  cate¬ 
gory  were  as  follows:  The  furniture  and  appliance 
group,  up  7  percent;  the  building  materials,  hard¬ 
ware,  farm  equipment  group,  up  6  percent;  and  the 
automotive  group,  down  2  percent. 

Adjusted  sales  of  nondurable  goods  stores  were 
virtually  unchanged  from  May  1974  but  were  11 
percent  above  June  1973.  In  comparison  with 
June  1973,  adjusted  sales  in  the  nondurable  goods 
stores  category  were  as  follows:  The  food  group, 
up  14  percent;  the  eating  and  drinking  group,  up 
11  percent;  the  general  merchandise  group,  up  8 
percent;  and  the  apparel  group,  up  4  percent. 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Sinqle  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail 
stores  for  June  1974  and  year-ago  comparisons 
as  follows:  The  Northeastern  States--$10.2 

billion,  up  4  percent;  the  North  Central  States- - 
$13.2  billion,  up  5  percent;  the  South--$13.8 
billion,  up  5  percent;  the  West--$8.3  billion,  up  4 
percent. 


In  the  five  largest  standard  metropolitan  sta¬ 
tistical  areas,  total  unadjusted  sales  for  all  retail 
stores  in  June  1974  and  comparisons  with  June 
1973  were  as  follows:  Chicago--$1.7  billion,  up  5 
percent;  Detroit-- $0.9  billion,  up  3  percent;  Los 
Angeles-- $1.6  billion,  up  2  percent;  New  York 
(including  Nassau- Suffolk  SMSA)--$2.2  billion,  up 
5  percent;  Philadelphia--$1.0 billion,  up  5  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported 
$26.8  billion  in  total  accounts  receivable  balances 
owed  by  customers  as  of  June  30,  1974.  This 
figure  represents  $15.8  billion  for  installment 
accounts  and  $11.0  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  June  accounts  receivable  balances  were 
virtually  unchanged  from  May  1974  but  were  9 
percent  above  June  1973.  June  installment  account 
balances  increased  1  percent  from  the  previous 
month  while  charge  accounts  were  little  changed 
for  the  same  period.  Compared  with  June  1973, 
installment  account  balances  increased  9  percent 
and  charge  account  balances  increased  7  percent. 


Sales  of  Retail  Stores:  First  6  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 


Billions  of  dollars 
300 


Billions  of  dollars 
300 
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1972  1973 
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Nondurable  goods  stores 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3  Month  Averages,  Apr.  1973-June  1974 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences) 

Billions  of  dollars  Billions  of  dollars 


Nondurable  goods  stores 


Durable  goods  stores 
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Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


1974 

1973 

Total  6 

months 

Kind  of  business 

Jan. 

Feb. 

Mar. 

Apr.  1 

May 

June1 

June  1 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  differen 

ces 

Retail  stores,  total . 

37 , 923 

36 , 068 

42,709 

44,200 

47,033 

45,501 

1 

43,586 

41,665 

43,135 

40,916 

43,721 

44,552 

49,824 

254,034 

239,504 

Total  (excluding  automotive  group).. 

31 ,453 

30,277 

34,911 

35,928 

38,246 

36,877 

34,344 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

207,692 

187,355 

11,477 

11,293 

13,603 

14,445 

15,457 

15,113 

15,410 

14,518 

14,654 

13,718 

15,171 

14 , 104 

13,409 

81,388 

84,701 

Nondurable  goods  stores,  total . 

26.446 

25,375 

29,106 

29,755 

31,576 

30,388 

28, 176 

27,147 

28,481 

27, 198 

28,550 

30,448 

36,415 

172,646 

154,803 

9.145 

8,750 

9,734 

9,348 

10,217 

9,945 

9,  135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

57,139 

50,484 

8,528 

8,142 

9,072 

8,670 

9,510 

9,237 

8,512 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

53,159 

47,006 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

247 

249 

222 

227 

234 

214 

223 

217 

248 

1,403 

1,298 

Bakery  products  stores . 

112 

113 

120 

121 

128 

126 

119 

107 

126 

127 

128 

119 

126 

720 

675 

Eating  and  drinking  places . 

2,995 

2,854 

3,238 

3,288 

3,606 

3,683 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

19,664 

17,854 

2,400 

2,287 

2,608 

2,673 

2,958 

3,035 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

15,961 

14 , 133 

1 ,920 

1,846 

2,105 

2,099 

2,298 

2,356 

2,082 

2,130 

2,270 

2,099 

2,067 

2,030 

2,063 

12,624 

11,128 

Drinking  places . 

595 

567 

630 

615 

648 

648 

664 

647 

649 

643 

651 

631 

654 

3,703 

3,720 

General  merchandise  group  with  nonstores2... 

5.511 

5,315 

6,735 

7,166 

7,439 

7,082 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

39,248 

36,190 

General  merchandise  group  wi  thout  nonstores2 

(except  department  stores  mail  order).... 

5,037 

4,817 

6,174 

6,615 

6,870 

6,581 

6,284 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

36,094 

33,270 

Department  stores  and  dry  goods,  general 

4.183 

3,919 

5,058 

5,428 

5,693 

5,497 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9, 163 

29,778 

27,379 

3.369 

3,167 

4,132 

4,476 

4,677 

4,497 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

24,318 

22,527 

Variety  stores . 

519 

517 

637 

711 

727 

694 

669 

603 

677 

630 

665 

790 

1,326 

3,805 

3,521 

Mail  order  houses  (department  stores 

merchandise) 3 . 

341 

381 

479 

476 

450 

390 

363 

401 

4  53 

414 

556 

714 

574 

2,517 

2,272 

arel  gi 

1 ,700 

1,848 

2,130 

2,044 

1,987 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

11,227 

10,787 

409 

344 

399 

465 

481 

482 

472 

397 

411 

412 

448 

523 

896 

2,580 

2,522 

Men's,  boys'  clothing,  furnishings  stores 

403 

339 

393 

456 

473 

473 

464 

392 

408 

408 

442 

518 

886 

2,537 

2,487 

636 

589 

703 

781 

784 

737 

7  56 

677 

698 

747 

783 

842 

1,243 

4,230 

4,129 

542 

491 

592 

660 

665 

622 

644 

572 

593 

633 

664 

706 

1,040 

3,572 

3,568 

280 

257 

326 

3  78 

361 

357 

334 

300 

351 

333 

352 

388 

619 

1,959 

1,811 

Shoe  stores . 

292 

253 

323 

397 

331 

321 

34  5 

299 

378 

401 

365 

361 

476 

1,917 

1,949 

1.928 

1,803 

2,077 

2,034 

2,175 

2,128 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

12,145 

11,311 

1 .123 

1,076 

1,267 

1,251 

1,362 

1,298 

1,228 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

7,377 

6,839 

814 

767 

884 

880 

937 

889 

884 

876 

920 

845 

892 

928 

1,016 

5,171 

4,962 

Household  appliance,  TV,  radio  stores . 

654 

588 

642 

626 

649 

660 

670 

634 

680 

678 

660 

699 

935 

3,819 

3,618 

Household  appliance  dealers . 

435 

385 

416 

422 

441 

452 

4  54 

418 

444 

443 

438 

438 

576 

2,551 

2,367 

Building  materials,  hardware,  farm  equipment 

roup 

2,014 

2,082 

2,561 

2,860 

3,095 

3,029 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

15,641 

14,601 

Building  materials  and  hardware,  total6... 

1,453 

1,496 

1,781 

2,008 

2,210 

2,170 

2, 185 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

11,118 

10,818 

Lumber  and  other  bldg,  materials  dealers6 

1  .150 

1,178 

1,410 

1,589 

1,720 

1,693 

1,704 

1,668 

1,770 

1,536 

1,645 

1,497 

1,283 

8,740 

8,650 

Hardware  stores . 

303 

318 

371 

419 

490 

477 

481 

412 

410 

401 

423 

415 

488 

2,378 

2,168 

Automotive  group . 

6,470 

6,391 

7,798 

8,272 

8,787 

8,624 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

46,342 

52,149 

Passenger  car,  other  automotive  dealers... 

5,917 

5,867 

7,158 

7,556 

8,030 

7,879 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

42,407 

48, 536 

Passenger  car  dealers7 . 

5,459 

5,339 

6,430 

6,779 

7,180 

7,014 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

Passenger  car  dealers  (franchised).... 

5,091 

4,983 

5,954 

6,311 

6,717 

6,559 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

35,615 

40 , 894 

Tire,  battery,  accessory  dealers . 

553 

524 

640 

716 

757 

745 

7  20 

691 

710 

656 

724 

741 

759 

3,935 

3,614 

2,793 

2,692 

3,088 

3,181 

3,408 

3,498 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

18,660 

16 , 599 

Drug  and  proprietary  stores . 

1,267 

1,255 

1,329 

1,363 

1,393 

1,369 

1,300 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

7,976 

7,378 

Liquor  stores . 

740 

697 

775 

778 

837 

824 

825 

826 

819 

7  59 

784 

823 

1,160 

4,651 

Data 

ADJUSTED 

for  sea 

sonal  v 

ariatio 

is,  holiday  and 

trading 

day  di 

ference 

s 

Retail  stores,  total . 

42,932 

43,134 

43,872 

44,283 

44,894 

44,491 

41,167 

42,767 

42,355 

4  2,529 

42,970 

42,976 

42,116 

263,606 

248,003 

Total  (excluding  automotive  group).. 

35.458 

35,898 

36,469 

36,639 

37,040 

36,684 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

218,188 

197,151 

Durable  goods  stores,  total . 

13,525 

13,327 

13,660 

13,941 

14,289 

14,018 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

82,760 

85,620 

Nondurable  goods  stores,  total . 

?9,407 

29,807 

30,212 

30,342 

30,605 

30,473 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

9.551 

9,634 

9,594 

9,689 

9,795 

9,785 

8,598 

9,128 

8,964 

8,992 

9, 194 

9,135 

9,264 

58,048 

51,195 

Grocery  stores . 

8,874 

8,957 

8,912 

9,003 

9,109 

9,092 

8,000 

8,507 

8,345 

8,376 

8,568 

8,511 

8,603 

53,947 

47,614 

Eating  and  drinking  places . 

3,331 

3,326 

3,318 

3,429 

3,402 

3,423 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

20,229 

18,444 

General  merchandise  group  with  nonstores2... 

7,234 

7,237 

7,543 

7,438 

7,558 

7,466 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

44,476 

41,032 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order).... 

*6,666 

6,677 

6,992 

6,863 

7,004 

6,924 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

41,126 

37,921 

4,456 

4,486 

4,701 

4,663 

4,763 

4,670 

4,352 

4 ,423 

4,351 

4,406 

4,357 

4,485 

4,445 

27,739 

25,702 

Variety  stores . 

738 

707 

753 

716 

733 

734 

686 

684 

682 

689 

696 

726 

690 

4,381 

4,045 

Mail  order  houses  (department  stores 

merchandise)3 . 

470 

485 

498 

494 

487 

492 

442 

486 

442 

468 

482 

473 

403 

2,926 

2,625 

2,053 

2,074 

2,149 

2,010 

2,075 

2,078 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

12,439 

11,973 

456 

476 

501 

482 

482 

479 

463 

469 

450 

462 

462 

463 

480 

2,876 

2,816 

Women's  apparel,  accessory  stores5 . 

785 

781 

800 

742 

794 

781 

780 

788 

730 

764 

751 

761 

776 

4,683 

4,593 

Shoe  stores . . . 

357 

354 

361 

337 

333 

337 

338 

349 

352 

371 

371 

339 

346 

2,079 

Furniture  and  appliance  group . 

2,058 

2,032 

2,191 

2,163 

2,215 

2,145 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

12,804 

12,022 

Furniture,  home  furnishings  stores . 

1,211 

1,231 

1,316 

1,290 

1,342 

1,286 

1,181 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

7,676 

7, 136 

Household  appliances,  TV,  radio  stores . 

672 

679 

703 

699 

687 

659 

675 

637 

685 

686 

661 

672 

668 

Building  materials,  hardware,  farm  equipment 

2,716 

2,797 

2,764 

2,760 

2,828 

2,726 

2,572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

16,591 

15,474 

Lumber  and  other  bldg,  materials  dealers6. 

1,447 

1,518 

1,572 

1,591 

1,606 

1,566 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1,450 

9,300 

9,222 

Hardware  stores . 

411 

443 

456 

421 

434 

409 

426 

379 

391 

408 

407 

406 

385 

2,574 

2,347 

7.474 

7,236 

7,403 

7,644 

7,854 

7,807 

7,943 

8,654 

8,645 

8,4  57 

8,482 

8,183 

7,400 

45,418 

50,852 

Passenger  car,  other  automotive  dealers... 

0,786 

6,548 

6,721 

6,964 

7,157 

7,124 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

41,300 

47,101 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

697 

683 

615 

662 

677 

686 

713 

691 

719 

4,118 

3,751 

Gasoline  service  stations . 

2,952 

3,059 

3,154 

3,236 

3,312 

3,383 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

19,096 

16,951 

Drug  and  proprietary  stores . 

1.323 

1,370 

1,376 

1,408 

1,389 

1,407 

1,314 

1.305 

1,298 

1,278 

1,332 

1,322 

1,297 

8,273 

Liquor  stores . 

820 

824 

829 

842 

832 

824 

807 

817 

810 

807 

811 

793 

839 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 
'Preliminary  estimates.  2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass 

and  from  mail  order. 


4  Includes  men' 
and  other  women': 


boys' 

apparel 


3 Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms, 
clothing,  furnishings  stores;  and  customs  tailors.  5Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers 

stores.  6Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  7Includes  both  franchised  and  nonf ranchised  car 

dealers . 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores-United  States,  by  Kind  of  Business 


5 


Percent  change 
sales — al 1  retai 1 

in 

stores 

Kind  of  business 

June  1974 

from — 

6  months 
1974 

June 

1973 

May 

1974 

6  months 
1973 

Kind  of  business 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences 


Percent  change  in 
sales — all  retail  stores 


June 

1974 

6 

f  rom — 

June 

May 

6 

1973 

1974 

Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets... 
Fruit  stores,  vegetable  markets*.. 
Candy,  nut,  confectionery  stores*. 
Bakery  products  stores . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . . . 

Mail  order  houses  (department  store 
merchandise)3 . 


Apparel  group . 

Men's,  boys '  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores*. 
Shoe  stores . 


44 

-3 

46 

47 

-4 

411 

-2 

-2 

-A 

48 

-4 

412 

49 

-3 

413 

49 

-3 

413 

412 

41 

46 

414 

43 

427 

412 

0 

413 

46 

-2 

47 

410 

42 

410 

413 

43 

413 

413 

43 

413 

-2 

0 

0 

45 

-5 

48 

45 

-4 

48 

45 

-3 

49 

44 

-4 

46 

44 

-5 

48 

47 

-13 

411 

41 

-3 

44 

42 

0 

42 

-3 

-6 

0 

47 

-1 

48 

44 

-2 

419 

-7 

-3 

-2 

Furniture  and  appliance  group.... . 

Furniture  stores . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores. 

Household  appliance  dealers . 

TV,  radio,  stores* . 

Music  stores# . . 


Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers6.. 

Paint,  glass,  wall  paper  stores* . 

Heating  and  plumbing  equipment  dealers* . 

Hardware  stores . 

Farm  equipment  dealers* . . 


Automotive  group..... . 

Passenger  car  dealers . . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Fuel  and  ice  dealers*.. 
Fuel  and  ice  dealers, 
Fuel  oil  dealers*.... 


except  fuel  oil*. 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florists* . 

Book  stores* . 

Stationery  stores* . 

Camera,  photographic  supplies  stores*. 
Optical  goods  stores* . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading  day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store 
merchandise)3 . 


Note:  Sampling  variabilities,  based  on  unadjusted  dat 
asterisk,  see  table  14. 


1974 

from 


45 

-2 

47 

41 

-5 

44 

423 

-4 

423 

-1 

49 

46 

0 

42 

46 

-4 

0 

41 

427 

44 

413 

44 

-2 

47 

-1 

-2 

41 

47 

-5 

412 

410 

-1 

43 

-1 

-3 

410 

417 

-3 

420 

-7 

-2 

-11 

-9 

-2 

-14 

-8 

-2 

-13 

43 

-2 

49 

416 

43 

412 

420 

-17 

499 

49 

-14 

411 

429 

-19 

435 

45 

-2 

46 

0 

-2 

45 

412 

-7 

413 

45 

-37 

418 

444 

47 

431 

46 

-2 

49 

0 

-3 

413 

413 

-6 

418 

48 

-1 

46 

Apparel  group . 

44 

- - 

0 

44 

Men's,  boys'  wear  stores4 . 

43 

-1 

-1 

411 

Women's  apparel,  accessory  stores5.... 

0 

-2 

Shoe  stores . 

0 

41 

49 

-2 

411 

0 

Furniture  and  appliance  group . 

47 

-3 

47 

Furniture,  home  furnishings  stores . 

49 

-4 

Household  appliance,  TV,  radio  stores . 

-2 

414 

0 

413 

414 

0 

413 

Building  materials,  hardware,  farm  equip,  group. 

46 

-4 

47 

Lumber  and  other  building  materials  dealers6.. 

*3 

411 

41 

410 

Hardware  stores . 

-4 

-6 

410 

46 

-1 

Automotive  group . 

-2 

-1 

-11 

Passenger  car  and  other  automotive  dealers7... 

-3 

0 

-12 

48 

-1 

48 

Tire,  battery,  accessory  dealers.... 

411 

-2 

410 

47 

-2 

46 

Gasoline  service  stations . 

419 

47 

0 

48 

Drug  and  proprietary  stores . 

47 

41 

46 

411 

41 

411 

Liquor  stores . 

49 

-1 

45 

shown  in  table  13,  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 
“See  Explanatory  Materials,  pages  25  and  26.  See  footnotes  on  table  1. 


Table  2A.  Total  Retail  Sales— Month-to-Month  and  Long  Term  Percent  Changes 


(Based  on  seasonally  adjusted  data) 


Month- to-month 

Average 

monthly  rates  of  changes 

I  tern 

June 

May 

May 

April 

April 

March 

June  1974 
March  1974 

June  1974 

December  1973 

June  1974 

June  1973 

3-month  span 

6 -month  span 

12-month  span 

United  States,  total . 

-1 

41 

41 

40.5 

41 

41 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

-2 

0 

42 

41 

49 

0 

41 

0 

41 

41 

0 

41 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


1974 

1973 

Total  6 

nonths 

1974 

1973 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June1 

J  une  1 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

Data  NOT  ADJUSTED  for 

seasonal  variations,  holiday  or  trading  day  differen 

ces 

United  States,  total . 

11,656 

11,245 

13,414 

13,648 

14,393 

13,742 

1 

12,945 

12,214 

13,008 

L2.447 

13,181 

14,653 

18,305 

78,098 

70,738 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

692 

10,964 

659 

10,586 

768 

12,646 

856 

12,792 

929 

13,464 

902 

12,840 

856 

12,089 

803 

11,411 

842 

12,166 

796 

11,651 

839 

12,342 

808 

13,845 

935 

17,370 

4,806 

73,292 

4,583 

66,155 

Eating  and  drinking  places . 

4 ,712 

5,305 

4,952 

5,422 

5,163 

4,776 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

30,448 

26,795 

4 , 835 
231 

4,652 

220 

5,242 

258 

4,880 

259 

5,355 

277 

5,096 

278 

4,723 

286 

4,586 

286 

4,762 

305 

4,547 

279 

4,665 

265 

4,933 

265 

5,196 

254 

30,060 

1,523 

26,476 

1,539 

General  merchandise  group  with  nonstores3 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,595 

5,322 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

30,850 

28,337 

General  merchandise  group  without  nonstores3 
(except  department  stores  mail  order) . 

4,035 

3,878 

5,030 

5,401 

5,599 

5,348 

5,077 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

29,291 

26,893 

Department  stores  and  dry  goods,  general 

3,306 

2,993 

409 

3,106 

2,813 

411 

4,054 

3,686 

512 

4,376 

3,988 

574 

4,585 

4,171 

583 

4,420 

4,016 

557 

4,188 

3,831 

543 

3,830 

3,482 

487 

4,197 

3,819 

542 

4,008 

3,670 

509 

4,255 

3,900 

542 

5,092 

4,678 

652 

7,427 

6,823 

1,086 

23,847 

21,667 

3,046 

21,928 

20,008 

2,809 

Men's,  boys'  wear  stores4 . 

Women’s  apparel,  accessory  stores5 . 

Women's  ready-to-wear  stores . 

589 

519 

518 

544 

451 

529 

555 

545 

591 

912 

2,891 

2,986 

47 

146 

129 

123 

40 

133 

116 

106 

55 

179 

155 

138 

68 

206 

179 

178 

64 

196 

170 

141 

67 

195 

170 

139 

66 

200 

174 

162 

45 

172 

147 

139 

49 

186 

161 

168 

54 

192 

167 

185 

63 

193 

170 

157 

77 

213 

186 

156 

119 

336 

292 

224 

341 

1,055 

919 

825 

342 

1,101 

964 

879 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

190 

142 

469 

170 

162 

137 

461 

164 

180 

170 

514 

179 

179 

197 

522 

173 

190 

203 

529 

193 

189 

202 

522 

178 

178 

202 

498 

186 

166 

197 

471 

177 

169 

200 

494 

171 

174 

176 

465 

167 

169 

204 

493 

187 

176 

193 

494 

197 

235 

202 

751 

290 

1,090 

1,051 

3,017 

1,057 

996 

1,038 

2,689 

1,033 

Dat 

a  ADJUS 

TED  for 

seasonal  variations,  holiday  and  trading  day 

dif  ferer 

ces 

United  States,  total . 

13,716 

13,762 

14,036 

14,008 

■ 

14,091 

14,012 

- 1 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

83,625 

75,682 

Eating  and  drinking  places . 

5,071 

5,111 

4,406 

4.848 

4,592 

4,712 

4,870 

4,743 

4,829 

30,418 

26,648 

256 

259 

255 

261 

257 

255 

263 

255 

274 

282 

280 

289 

257 

1,543 

1,565 

General  merchandise  group  with  nonstores3 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,885 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

35,170 

32,266 

General  merchandise  group  without  nonstores3 
(except  department  stores  mail  order) . 

5,391 

3,969 

588 

5,425 
3  ,996 
570 

5,668 

4,170 

600 

5,635 

4,185 

576 

5,749 

4,260 

597 

5,615 

4,127 

586 

5,198 

3,850 

560 

5,236 

3,865 

558 

5,196 

3,846 

553 

5,234 

3,875 

561 

5,309 

3,939 

566 

5,405 

3,998 

600 

5,265 

3,942 

545 

33,483 

24,707 

3,517 

30,712 

22,797 

3,239 

555 

56 

211 

164 

552 

64 

198 

156 

549 

68 

202 

151 

543 

524 

62 

541 

64 

544 

62 

554 

59 

522 

57 

556 

60 

538 

63 

530 

65 

535 

61 

3,264 

380 

3,364 

384 

Men's,  boys'  wear  stores4 . 

Women's  apparel,  accessory  stores5 . 

197 

151 

196 

143 

207 

146 

204 

157 

210 

173 

185 

154 

198 

165 

182 

162 

190 

145 

187 

154 

1,211 

911 

1,261 

969 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

183 

519 

188 

534 

18C 

543 

187 

553 

187 

522 

180 

539 

172 

507 

191 

495 

189 

487 

190 

499 

204 

511 

181 

503 

172 

500 

1,105 

3,210 

1,089 

2,857 

Preliminary  estimates. 

2June  1974  weekly  sales  (in  millions  of  doll 

ars)  wer 

as  follows: 

i’or  weel 

ending 

June  8 

-  $1,234;  June 

15  -  $1,195;  June  22  - 

$1,179; 

June  29 

-  $1,183 

3  See  footnote  2  on  table  1. 

includes  men's,  boys '  c lothing,  furnishings  stores;  and  custom  tailors. 

5 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores- 

United  States,  by  Kind  of  Business 


Percent  change  in  sales  — 

11  or  more  retail  stores 

Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

June  1974 
from — 

6  months 

1974 

f  rom 

6  months 
1973 

June  1974 

f  rom — 

6  months 
1974 

from 

6  months 
1973 

June 

1973 

May 

1974 

June 

1973 

May 

1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and 

trading  day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  tr 

ading  day 

difference 

+6 

-5 

+10 

+11 

-1 

+10 

Durable  goods  stores,  total . 

+5 

-3 

+5 

+16 

+8 

-5 

+14 

+  14 

Eating  and  drinking  places . 

-3 

0 

-1 

General  merchandise  group  with  nonstores1 . 

+5 

-5 

+9 

+8 

-2 

+9 

General  merchandise  group  without  nonstores 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+5 

(except  department  stores  mail  order) . 

+8 

-2 

+9 

Department  stores  and  dry  goods,  general 

Department  stores . 

+7 

-3 

+8 

Variety  stores . 

+5 

-2 

+9 

Variety  stores . 

+3 

-4 

+8 

. 

-3 

-1 

+3 

-3 

+2 

+5 

0 

+3 

+3 

-1 

-2 

-1 

-4 

+1 

+6 

-4 

-2 

0 

-5 

-7 

+2 

—6 

-14 

-1 

-6 

Furniture  and  appliance  group . 

+6 

-1 

+9 

Tire,  battery,  accessory  dealers . 

0 

0 

+1 

Tire,  battery,  accessory  dealers . 

+5 

Drug  and  proprietary  stores . 

+5 

-1 

+12 

+3 

Liquor  stores . 

-4 

-8 

+2 

Drug  and  proprietary  stores . 

Pee  footnote  2  on  table  1. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  tota 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF, 2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 


Building  materials,  hardware, 

farm  equipment  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores... 


THE  NORTH  CENTRAL  STATES 
TOTAL . 


Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 


Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores... 


THE  SOUTH 


Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


TOTAL. 


Durable  goods  stores,  total. 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAP,2  total . 

General  merchandise  group 

with  nonstores3 . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group.. 

Gasoline  service  stations . 

Drugand  proprietary  stores . 


Note:  Estimates  are  based  on 

m  geographic  regions  are  shoe? ™  ''arlaDllltlaa  ln  tabl*  “•>  Totals  include 

‘Preliminary  estimates. 

of  merchandised*  genera'  "erChandlSe  <““*"<“»«  aI>  nonstores),  apparel,  and  furniture  and  appliance 
3 See  footnote  2  on  table  1. 


1974 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

|  May 

June1 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

8, 15 

9,356 

9,797 

10,406 

10,179 

9 , 83( 

9,222 

9,465 

9,165 

9,690 

10,181 

11,374 

al  2,221 

2,06 

2,519 

2,805 

3,037 

2,950 

3,066 

2,874 

2 , 80C 

2 , 57f 

2,898 

2 , 80( 

2,584 

6 , 09( 

6,837 

6,992 

7,369 

7,229 

6,764 

6,348 

6,662 

6, 58f 

6,792 

7 ,37S 

8,790 

2,  23( 
1,96. 
66] 

2,444 

2,147 

757 

2,348 

2,052 

766 

2,566 

2,259 

882 

2,505 

2,196 

898 

2,297 

2,031 

816 

2,218 

1,946 

805 

2,337 

2,056 

823 

2,276 

2,003 

761 

2,273 

1,996 

759 

2 ,31S 
2,044 
758 

2,537 

2,214 

758 

1,944 

2,383 

2,599 

2,687 

2,616 

2,601 

2,272 

2,475 

2 , 559 

2,676 

3,126 

4,156 

431 

1,137 

712 

404 

403 

1,447 

929 

487 

449 

1,564 

1,046 

587 

448 

1,-651 

1,099 

563 

473 

1,588 

1,061 

563 

465 

1,571 

1,036 

572 

458 

1,381 

874 

463 

428 

1,497 

939 

535 

443 

1,526 

995 

617 

416 

1,624 

1,036 

608 

444 

1,982 
1 ,297 
669 
475 

2,643 

1,868 

962 

551 

285 

365 

414 

453 

458 

466 

445 

453 

415 

635 

658 

702 

745 

599 

625 

616 

571 

593 

265 

276 

277 

277 

273 

256 

263 

253 

268 

255 

318 

.  10,825 

10,401 

12,211 

12,834 

13,858 

13,163 

12,547 

12,064 

12,406 

11,996 

12,937 

13,149 

14,267 

1  3,247 

3,160 

3,872 

4,185 

4,510 

4,406 

4,461 

4,213 

4,220 

4,163 

4,524 

4,157 

3,832 

7,578 

7,241 

8,339 

8,649 

9,348 

8,757 

8,086 

7,851 

8,186 

7,833 

8,413 

8,992 

10,435 

2,419 

2,283 

931 

2,275 

2,140 

890 

2,528 

2,381 

1,004 

2,405 

2,248 

1,045 

2,694 

2,525 

1,146 

2,624 

2,454 

1,154 

2,392 

2,245 

1,004 

2,349 

2,201 

1,035 

2,441 

2,279 

1,128 

2,331 

2,178 

1,052 

2,377 

2,223 

1,062 

2,443 

2,300 

991 

2,629 

2,467 

1,008 

2,547 

2,405 

2,987 

3,222 

3,291 

3,129 

3 , 054 

2,829 

3,086 

3,019 

3,251 

3,769 

4,922 

1,590 

954 

444 

513 

1,555 

906 

381 

469 

1,973 

1,197 

477 

537 

2,128 

1,320 

555 

539 

2,182 

1,372 

531 

578 

2,077 

1,331 

514 

538 

1,993 

1,275 

524 

537 

1,835 

1,148 

477 

517 

2,040 

1,258 

495 

551 

1,964 

1  ,216 
504 

551 

2,166 

1,294 

517 

568 

2,593 

1,566 

579 

597 

3,331 

2,223 

888 

703 

698 

1,800 

835 

331 

680 

1,793 

802 

329 

860 

2,210 

916 

356 

996 

2,355 

928 

370 

1,118 

2,494 

1,007 

377 

1,106 

2,449 

999 

370 

1,019 

2,625 

866 

334 

968 

2,466 

900 

330 

1,016 

2,371 

876 

350 

1 ,049 
2,271 
828 
324 

1,107 

2,567 

878 

340 

941 

2,324 

899 

341 

935 

1,747 

886 

461 

11,528 

11,372 

13,295 

13,661 

14,334 

13,810 

13,189 

12,764 

13,255 

12,291 

13,186 

13,310 

15,129 

3,876 

3,905 

4,653 

4,867 

5,171 

5,022 

4,994 

4,820 

4,920 

4,521 

5,014 

4,650 

4,528 

7,652 

7,467 

8,642 

8,794 

9,163 

8,788 

8,195 

7,944 

8,335 

7,770 

8,172 

8,660 

10,601 

2,777 

2,670 

741 

2,678 

2,570 

692 

3,000 

2,881 

771 

2,908 

2,787 

792 

3,129 

3,004 

815 

3,048 

2,922 

836 

2,805 

2,697 

820 

2,781 

2,668 

807 

2,889 

2,774 

833 

2,697 

2,588 

783 

2,688 

2,582 

788 

2,775 

2,670 

764 

2,988 

2,863 

787 

2,801 

2,711 

3,383 

3,539 

3,622 

3,415 

3,192 

3,041 

3,321 

3,016 

3,316 

3,824 

5,438 

1,678 

956 

498 

625 

1,652 
918 
470 
589  1 

1 

2,116 

1,204 

571 

696 

2,222 

1,265 

641 

676 

2,292 

1,318 

613 

717 

2,130 

1,229 

572 

713 

1,994 

1,182 

555 

643 

1,901 

1,118 

513 

627 

2,102 

1  ,241 
574 

645 

1  ,887 
1,123 
531 

598 

2,106 

1,228 

582 

628 

2,511 

1,458 

631 

682 

3,603 

2,177 

985 

850 

679 

2,240 

858 

411 

746 

2,253 

852 

410 

876 

2,710 

976 

424 

973 

2,827 

1,008 

428 

1,004 

3,032 

1,065 

437 

964 

2,962 

1,086 

422 

917 

3,100 

989 

401 

848 

3,018 

981 

375 

883 

3,034 

961 

397 

821 

2,761 

902 

378 

897 

3,153 

944 

411 

798 

2,794 

921 

407 

780 

2,261 

900 

555 

6,897 

6,737 

7,847 

7,908 

8,435 

8,349 

8,020 

7,615 

8,012 

7,467 

7,908 

7,912 

9,054 

2,160 

2,559 

2,588 

2,739 

2,735 

2,889 

2,611 

2,714 

2,458 

2,735 

2,491 

2,465 

4,764 

4,577 

5,288 

5,320 

5,696 

5,614 

5,131 

5,004 

5,298 

5,009 

5,173 

5,421 

6,589 

1,628 

1,532 

625 

1,561 

1,467 

611 

1,762 

1,663 

706 

1,687 

1,583 

685 

1,828 

1,722 

763 

1,768 

1,665 

795 

1,641 

1,539 

713 

1,628 

1,530 

712 

1,677 

1,578 

772 

1,555 

1 ,473 
743 

1,591 

1,501 

732 

1,670 

1,582 

691 

1,778 

1,670 

719 

1 , 658 

1,576 

1,907 

1,970 

2,058 

2,037 

1,931 

1,807 

2,011 

1,946 

2,008 

2,197 

3,040 

1,024 

678 

275 

359 

971 

632 

263 

342 

1,199 

802 

313 

395 

1,252 

845 

347 

371 

1,314 

888 

337 

407 

1,287 

876 

338 

412 

1,213 

815 

324 

394 

1,152 

770 

287 

368 

1,276 

848 

327 

408 

1,217 

808 

322 

407 

1,276 

838 

323 

409 

1,457 

976 

335 

405 

2,041 

1,466 

551 

448 

534 

261  1 

499 

261 

561 

284 

587 

289 

634 

302 

668 

300  | 

554 

292 

582 

279 

570 

293 

536 

271 

566 

281 

567 

283 

546 

407 

Percent  change 


June  1974 
f  rom — 


June 

1973 


+9 

+8 

+10 


+1 

+2 

-2 

+2 

-2 

+24 


-1 

+8 

+10 

+9 

+15 

+2 

+4 

+4 

-2 

0 


+15 

+11 


+10 

+5 


May 

1974 


+9 

-1 

+n 

+8 

-3 

+12 

+8 

-3 

+13 

+12 

+4 

+9 

+5 

-1 

+8 

+6 

-2 

+10 

+7 

-1 

+11 

+4 

0 

+6 

+5 

+1 

+7 

+21 

+5 

+15 

+3 

JlL 

+6 

6  mos . 
1974 
from 
6  mos. 
1973 


+12 

+12 

+8 


+5 

0 

0 

0 

+14 

+5 

+8 

-3 


+15 

+15 

+16 


+8 

+8 

+1 

+6 

+11 

-11 

+14 

+9 


+7 

-1 


+13 

+13 

+6 


+12 

+9 

+10 

+14 

+10 

-9 

+9 

+11 


+5 

-6 


groups;  these  stores  specialize  in  department  store  types 


Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 


Geographic  division  and 
kind  of  business 


New  England  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores... 


Food  group . 

GAF,2  total . 

Gasoline  service  stations. 


Middle  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF,2  total . 

General  mdse,  group  with  nonstores3. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  North  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores... 


total . 


Food  group . 

Eating  and  drinking  places . 

GAF,2  total . 

General  mdse,  group  with  nonstores3 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


West  North  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores... 


total . 


Food  group . 

GAF,2  total . 

General  mdse,  group  with  nonstores3 
Gasoline  service  stations . 


South  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF,2  total . 

General  mdse,  group  with  nonstores3 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  South  Central  Division, 
Nondurable  goods  stores... 


total . 


Food  group . 

GAF,2  total . 

General  mdse,  group  with  nonstores3. 


West  South  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores... 


total . 


Food  group . 

GAF,2  total . 

General  mdse,  group  with  nonstores 


Mountain  Division,  total.. 
Nondurable  goods  stores. 


Food  group . 

GAF,2  total . 

General  mdse,  group  with  nonstores3 


Pacific  Division,  total... 
Durable  goods  stores. . . . 
Nondurable  goods  stores. 


Food  group . 

Eating  and  drinking  places . 

GAF,2  total . 

General  mdse,  group  with  nonstores3 
Gasoline  service  stations . 


1974 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 1 

June  1 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

2,079 

2,418 

2,488 

2,653 

2,591 

2,497 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

578 

547 

673 

748 

807 

774 

797 

734 

733 

681 

743 

713 

655 

1,621 

1,532 

1,745 

1,740 

1,846 

1,817 

1,700 

1,601 

1,742 

1,680 

1  ,729 

1,877 

523 

585 

562 

614 

601 

557 

547 

580 

546 

553 

565 

617 

522 

460 

586 

638 

654 

647 

633 

563 

669 

670 

691 

793 

163 

157 

192 

185 

213 

209 

172 

172 

178 

165 

167 

165 

7,309 

7,753 

7,588 

7,333 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

2,057 

2,230 

2,176 

2,269 

2,140 

2,067 

1  ,895 

2,155 

2,093 

4,831 

4,558 

5,092 

5,252 

5,523 

5,412 

5,064 

4,747 

4,920 

4,906 

5,063 

6 , 536 

593 

684 

688 

631 

621 

639 

600 

601 

593 

593 

1,961 

2,033 

1,969 

1,968 

1,709 

1  ,806 

1,889 

1,985 

2,333 

886 

1,217 

1,284 

1,225 

1  ,189 

1  ,045 

1,109 

1,150 

1,229 

1,503 

431 

416 

413 

436 

346 

370 

426 

434 

686 

473 

489 

536 

427 

453 

438 

406 

426 

444 

201 

191 

197 

208 

204 

203 

207 

190 

197 

190 

202 

8,921 

9,652 

9,180 

8,845 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

2,786 

3,015 

2,892 

3,050 

2,845 

2,836 

2,771 

3,069 

2,545 

5*337 

5,078 

5,921 

6,135 

6,637 

6,288 

5,795 

5,561 

5,783 

5,573 

5,934 

6,349 

1,766 

1  ,732 

1,964 

1,909 

1,740 

1,698 

1,774 

1,701 

1,729 

1  ,771 

1,908 

732 

691 

813 

897 

904 

770 

790 

876 

828 

836 

775 

1,843 

1 ,722 

2,345 

2,416 

2,290 

2,258 

2,055 

2,228 

2,182 

2,349 

3,616 

1,125 

1,555 

1,593 

1,520 

1  ,482 

1  ,345 

1,487 

1,444 

1,574 

2  ,467 

416 

397 

386 

388 

344 

350 

366 

379 

423 

663 

579 

663 

723 

715 

616 

639 

608 

569 

615 

233 

230 

249 

263 

265 

264 

239 

235 

246 

228 

242 

243 

3  ,216 

3,913 

4,206 

3,983 

3,702 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

1,053 

1,399 

1,495 

1,514 

1,411 

1,368 

1,384 

1,392 

1  ,455 

2,241 

2,163 

2,418 

2,514 

2,711 

2,469 

2,291 

2,290 

2,403 

2,260 

2,479 

2,643 

624 

673 

730 

715 

652 

651 

667 

630 

648 

672 

721 

704 

683 

877 

875 

839 

796 

774 

858 

837 

902 

1,020 

573 

589 

557 

511 

490 

553 

520 

592 

686 

864 

249 

223 

249 

265 

284 

284 

250 

261 

268 

259 

263 

259 

255 

5,770 

6,732 

6,941 

7,176 

6,871 

6,742 

6,487 

6,731 

6,276 

6,796 

6,947 

7,805 

1,856 

2,339 

2,455 

2,353 

2,487 

2,388 

2,422 

2,244 

2,530 

2,343 

4,029 

3,914 

4^538 

4,602 

4,721 

4,518 

4,255 

4,099 

4  ,309 

4,032 

4,266 

4,604 

5,554 

348 

403 

409 

427 

416 

410 

427 

407 

399 

380 

399 

1  ,430 

1,797 

1,881 

1,890 

1,790 

1,716 

1,615 

1,738 

1,611 

1,802 

2,100 

886 

1,142 

1,195 

1,209 

1,131 

1,076 

1,016 

1,112 

1,011 

1,149 

1,398 

230 

280 

321 

294 

272 

280 

249 

272 

273 

277 

300 

448 

517 

531 

576 

580 

500 

488 

491 

4  57 

481 

479 

4  63 

200 

203 

210 

215 

214 

211 

205 

192 

203 

191 

205 

208 

.  1,984 

2,516 

2,694 

2,591 

2,433 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

.  1*283 

1  ,258 

1  ]  491 

1,539 

1,668 

1,587 

1  ,469 

1,423 

1,512 

1  ,406 

1,444 

1  ,485 

472 

539 

540 

619 

612 

538 

526 

554 

512 

502 

498 

549 

452 

583 

608 

623 

584 

539 

515 

555 

518 

544 

636 

266 

270 

357 

373 

387 

357 

341 

321 

356 

326 

347 

409 

3,574 

4,122 

4,204 

4,464 

4,348 

4,014 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

1,279 

1,509 

1,551 

1,690 

1,665 

1,543 

1,522 

1,587 

1  ,415 

1,569 

1  ,452 

1  ,466 

.  2,340 

2,295 

2,613 

2,653 

2,774 

2,683 

2  ,471 

2,422 

2,514 

2,332 

2,4  62 

2,571 

783 

877 

844 

896 

880 

799 

797 

820 

779 

777 

796 

849 

829 

1 , 003 

1,050 

1,109 

1,041 

937 

911 

1,028 

887 

970 

1,088 

1,635 

507 

496 

617 

654 

696 

642 

577 

564 

634 

550 

610 

704 

1,053 

1  ,650 

1 ,93f 

1,998 

2,145 

2,112 

2,029 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

.  1,076 

1,050 

1 , 225 

1,238 

1,337 

1,296 

1,193 

1,187 

1  ,275 

1,151 

1,181 

1,244 

1,452 

381 

358 

384 

369 

348 

358 

373 

327 

328 

360 

365 

42' 

453 

473 

455 

446 

417 

479 

4  64 

475 

514 

675 

222 

213 

25" 

278 

305 

287 

270 

256 

299 

282 

298 

335 

.  5,229 

5,911 

5,910 

6,290 

6,237 

5,991 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

1,828 

1,931 

1,919 

2,053 

1,812 

1,885 

1,694 

1,947 

1,765 

3,527 

4,06: 

4,082 

4,359 

4,318 

3,938 

3,817 

4,023 

3,858 

3,992 

5, 137 

1,229 

1,38 

1,329 

1,444 

1,399 

1,293 

1,270 

1,304 

1,228 

1  ,263 

1,310 

1,413 

477 

54 

536 

591 

612 

554 

544 

585 

579 

582 

543 

565 

1  ,213 

1,48 

1,517 

1,585 

1,582 

1  ,485 

1  ,390 

1,532 

1  ,482 

1  ,533 

1,683 

2 , 365 

758 

94 

974 

1,009 

1  1,000 

943 

896 

977 

935 

978 

1,122 

345 

39 

395 

425 

446 

368 

385 

372 

362 

395 

393 

Percent  change 


June  1974 
from — 


June 

1973 


May 

1974 


-3 

+7 


+2 

+22 


+3 

-5 

+26 

-2 


+9 

+10 

+17 

+1 

+3 

-1 

+16 

+10 


+7 

+8 


+9 

+14 


+3 

+4 

+5 

-3 

+16 

+3 


+14 

+8 

+5 

+8 

+8 

+9 

+10 
+11 
+  11 

+4 

+9 

+6 

+2 

+6 


+8 

+10 

+7 

+6 

+21 


-2 

-4 

-2 

-2 

-1 

-2 

-2 

-2 

-2 

+1 

-3 

-5 

-1 

+10 

0 

-5 

-4 

-5 

-3 

+1 

-5 

-5 

-3 

-1 

0 

-5 

+1 


6  mos . 
1974 
from 
6  mos . 
1973 


+1 

-1 

-4 

-5 

-1 

-6 

-8 

-3 

-1 

-3 

-2 

-6 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  table  16.)  Totals  Include  data 

in  geographic  divisions  are  shown  on  page  34. 


for  kinds  of  business  not  shown  separately.  States 


‘Preliminary  estimates. 

2 Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance  groups, 
types  of  merchandise. 

3 See  footnote  2  on  table  1. 


these  stores  specialize  in  department  st 


+12 

+5 

+27 


+7 

+1 

+5 

-5 

+9 

+3 


-6 

+13 

+15 

+18 

+6 

+7 

+2 

+13 

+9 

+12 

+4 

+16 


+10 

+17 

+4 

-6 

+10 


+10 

+10 

+8 

+11 

+8 

+8 

+12 

+12 

+14 

+12 


+16 

+16 

+16 


+13 

+8 

+10 


+12 

.10 

+8 

+9 

+14 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

 (Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


States  and  kind  of  business 


Percent  change 


Feb. 

Mar. 

Apr. 

I  May 

June1 

June 

|  July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

3,815 

4,419 

4,392 

4,679 

4,631 

4.432 

4.174 

4,388 

4.134 

4.416 

3,061 

3,269 

3,234 

2,939 

2,854 

3.014 

2.901 

3,008 

1,173 

1,215 

1,202 

1,120 

1,049 

1,149 

1,130 

1,166 

1,279 

1.813 

1,806 

2,071 

2,043 

2,051 

1,985 

1,872 

1,803 

1 , 860 

1,749 

1,913 

1,368 

1,373 

1,327 

1,204 

1  .  171 

1,212 

1,133 

1,202 

1.284 

1,617 

2,081 

2,477 

2,603 

2,722 

2,565 

2,442 

2,324 

2,338 

2,344 

2,618 

1,763 

1,828 

1,711 

1,581 

1,499 

1,503 

1,481 

1,645 

578 

721 

754 

766 

718 

702 

628 

698 

686 

788 

921 

1.097 

1,019 

1,134 

1,218 

1,371 

1,281 

1,152 

1,103 

1,149 

1,125 

1  . 190 

1,222 

1.314 

966 

1,132 

1,161 

1,232 

1,203 

1,157 

1,068 

1,127 

1,093 

1,128 

820 

865 

854 

794 

744 

804 

779 

802 

886 

1,069 

1,483 

1,752 

1,853 

2,050 

1,988 

1,965 

1,834 

1,874 

1,805 

1,926 

1,038 

1,190 

1,220 

1,343 

1,323 

1,259 

1 ,191 

1,230 

1,193 

1.234 

1,297 

1.594 

672 

757 

841 

929 

803 

800 

782 

800 

779 

856 

857 

907 

857 

1,011 

1,047 

1,082 

1,056 

1,041 

1,006 

1.042 

990 

1,086 

1 ,083 

1,176 

1,228 

1,382 

1,467 

1,578 

1,562 

1,557 

1,481 

1 . 499 

1,396 

1,487 

1,557 

1,054 

1,128 

1,123 

1,069 

1.015 

1,035 

993 

1,023 

1.117 

1,380 

2,989 

3,338 

3,474 

3,727 

3,595 

3.519 

3,266 

3,331 

3,306 

3.487 

3,641 

2,538 

2,692 

2,597 

2,464 

2,279 

2,382 

2.429 

2,491 

2,661 

741 

953 

1,002 

966 

953 

823 

874 

929 

970 

1,164 

1,496 

786 

948 

983 

1,034 

983 

955 

929 

953 

897 

1,000 

1.028 

1,109 

1,797 

2,162 

2,243 

2,433 

2,304 

2,318 

2,172 

2,208 

2,086 

2,231 

1 , 550 

1, 584 

1,751 

1,633 

1,581 

1,497 

1,556 

1,474 

1,565 

1,643 

1.960 

1,862 

2,218 

2,368 

2,448 

2,431 

2,257 

2,140 

2,157 

2.099 

2.244 

2,393 

1,660 

1,703 

1,692 

1,531 

1,453 

1,503 

1.484 

1,549 

575 

620 

627 

611 

602 

517 

556 

580 

620 

760 

951 

2,211 

2,517 

2,564 

2,736 

2,626 

2,501 

2,436 

2.547 

2,343 

2,505 

1,634 

1,716 

1,631 

1,558 

1,507 

1.563 

1.472 

1,533 

1,600 

2.027 

805 

949 

1,004 

1,076 

1,042 

968 

973 

1,050 

984 

1,038 

1,064 

1,146 

California,  total . 

Nondurable  goods  stores . 

GAF2 . ’ 

Florida,  total . 

Nondurable  goods  stores . 

Illinois,  total . 

Nondurable  goods  stores . 

GAF2 . 

Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores . 

Michigan,  total . 

Nondurable  goods  stores . 

Minnesota,  total . 

Missouri,  total . 

New  Jersey,  total . 

Nondurable  goods  stores . 

New  York,  total . 

Nondurable  goods  stores . 

GAP2 . ’  ’ 

North  Carolina,  total . 

Ohio,  total . 

Nondurable  goods  stores . 

Pennsylvania,  total . 

Nondurable  goods  stores . 

GAF2 . 

Texas,  total . 

Nondurable  goods  stores . 

Wisconsin,  total . 

Note:  Estimates  are  based  on  a  sample. 

‘Preliminary  estimates. 

2Stores  in  general  merchandise  (including 
of  merchandise. 


1,051 

1,035 

760 

1,587 

1,115 

706 

867 


3,223 

2,425 

819 


1,873 

1,358 

1,953 

1,437 

484 

2,217 

1,163 


+4 

+10 


+5 
+11 
+  10 

+8 
+  14 


+10 

0 


+9 

+13 

+12 


(See  sampling  variabilities  in  table  17. 

all  nonstores),  apparel,  and  furniture, 


and  appliance  groups;  these  stores  specialize  in  department-store  types 


Table  7. 


Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

I  RmgpH  nn  Ho  WrtT  An  Tf  rcmm  a _ _  _  .  ... 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


California. . . . 

Florida . 

Illinois . 

Indiana . 

Massachusetts. 

Michigan . 

Minnesota . 

Missouri . 


Percent  change — June  1974  from  May  1974 


-3 

-14 

-2 


Nondurable 
goods  stores 


GAF1  stores 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania . 

Texas . 

Wisconsin .... 


Note:  Sampling  variabilities  are  shown  in  table  17. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel  and  furniture 
of  merchandise. 


Percent  change — June  1974  from  May  1974 


Nondurable 
goods  stores 


GAF1  stores 


and  appliance  groups;  these  stores  specialize  in  department-store  types 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 

Metropolitan  Statistical  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Statistical  areas 


Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Indiana.. 
New  York,  N.Y.  Northeastern  New 
Jersey . . . 


Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . 

Boston.  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . ’  ’ ’ 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Minneapolis-St.  Paul,  Minn _ 


Percent  change — June  1974  from  May  1974 


Nondurable 
goods  stores 


GAF1  stores 


Statistical  areas 


Nassau -Suffolk ,  N.Y. . . 

New  York,  N. Y. — Nassau-Suf folk ,  N.Y. 3 

New  York.  N.Y . 

Newark.  N.J . 

Paterson-Clifton-Passaic,  N.J . 

Philadelphia.  Pa. -N.J . . 

Pittsburgh,  Pa.  . 

St.  Louis,  Mo. -Ill . . 

San  Francisco-Oakland ,  Calif... . 

Seattle,  Wash . . 

Washington,  D.C.-Md.-Va . 


Percent  change — June  1974  from  May  1974 


Cities 


Chicago . 

Detroit . 

Los  Angeles. . 
New  York. . . . . 
Philadelphia . 


Nondurable 
goods  stores 


GAF1  stores 


S«SA°dpflnltlon1!m  SS’S?”1-  *”  9h°'"’  ‘n  '“h'6  St°Us“”  “»  Bouton  SMSA  .nclude  retatl  storms  tn  all  of  Esse,,  mddlesex.  Nor, olh  Counties.  See 


of  merchandise^6  g6"6ral  ""ChandlSe  (lnclud1"*  a11  "—tores),  apparel,  and  furniture  and  appliance  groups:  these  stores 

Z°Z  Botlnltlons  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34 
see  zootnote  4  on  table  9. 


specialize  in  department-store  types 


-3 

-6 


+2 

-4 
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Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


1974 

1973 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June1 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

1,538 

1,479 

1 ,763 

1,836 

1,884 

1,821 

1,729 

1,635 

1,671 

1,663 

1,834 

1,957 

2,055 

1,117 

1,083 

1  ,272 

1,308 

1,333 

1,280 

1,180 

1,114 

1,163 

1,146 

1,253 

1,410 

1,576 

477 

469 

590 

624 

619 

590 

574 

513 

567 

560 

651 

755 

87  2 

2,848 

2,661 

2,900 

3,054 

3,233 

3,131 

3,046 

2,774 

2,844 

2,833 

3,019 

3,200 

3,731 

2,  173 

2,042 

2,208 

2,276 

2,393 

2,319 

2,207 

2,005 

2,090 

2,138 

2,205 

2.371 

2.905 

781 

709 

814 

911 

948 

911 

915 

776 

815 

877 

929 

1,048 

1,445 

88 

84 

110 

120 

120 

112 

113 

100 

108 

107 

119 

140 

176 

154 

138 

191 

204 

197 

189 

174 

158 

179 

191 

201 

240 

317 

1, 410 

1,370 

1  ,631 

1,690 

1,728 

1,667 

1,584 

1,488 

1,516 

1,515 

1.694 

1,808 

1,889 

1,028 

1,002 

1  ,177 

1,207 

1,225 

1,172 

1,083 

1,012 

1,056 

1,044 

1,158 

1 , 299 

1,448 

454 

451 

564 

592 

585 

559 

542 

485 

537 

529 

619 

722 

827 

93 

89 

108 

121 

123 

120 

117 

109 

117 

114 

127 

140 

187 

109 

104 

128 

130 

137 

125 

125 

121 

135 

122 

132 

151 

197 

758 

700 

806 

857 

953 

924 

900 

799 

819 

817 

892 

894 

1,010 

549 

497 

559 

583 

646 

633 

584 

526 

555 

559 

584 

610 

771 

214 

192 

237 

263 

269 

267 

255 

218 

235 

249 

264 

296 

416 

113 

107 

132 

136 

147 

138 

127 

126 

139 

120 

130 

144 

211 

95 

99 

121 

130 

130 

118 

109 

110 

124 

117 

135 

153 

177 

1,355 

1,289 

1  ,493 

1,509 

1,584 

1,558 

1,520 

1,425 

1,490 

1,448 

1,501 

1,543 

1,806 

987 

922 

1  ,071 

1,086 

1,159 

1,135 

1,045 

1,013 

1,064 

1.055 

1,069 

1,126 

1,390 

386 

358 

439 

453 

457 

451 

437 

400 

425 

434 

456 

510 

701 

104 

105 

132 

140 

143 

138 

137 

130 

142 

136 

151 

169 

207 

2,025 

1,874 

2,028 

2,124 

2,249 

2,173 

2.078 

1,901 

1,959 

1,970 

2.084 

2,205 

2,551 

1,547 

1,442 

1,552 

1,597 

1,679 

1,617 

1,533 

1,400 

1,475 

1,511 

1,544 

1,652 

2.003 

569 

511 

579 

646 

676 

652 

642 

545 

580 

629 

666 

733 

1.000 

567 

596 

583 

572 

516 

518 

512 

538 

581 

687 

389 

343 

371 

396 

419 

407 

398 

362 

379 

377 

382 

398 

509 

137 

115 

130 

143 

156 

151 

175 

145 

154 

165 

167 

174 

254 

1,493 

1,400 

1  ,514 

1,557 

1,653 

1,590 

1,506 

1,385 

1,441 

1,458 

1,546 

1,624 

1,864 

1,  158 

1,099 

1  ,181 

1,201 

1,260 

1,210 

1,135 

1,038 

1,096 

1,134 

1,162 

1,254 

1,494 

432 

396 

449 

503 

520 

501 

467 

400 

426 

464 

499 

559 

746 

820 

764 

908 

948 

984 

960 

914 

843 

845 

835 

914 

985 

1,071 

607 

564 

659 

681 

704 

688 

619 

568 

579 

599 

638 

722 

833 

207 

189 

244 

268 

271 

268 

271 

226 

227 

244 

274 

339 

415 

405 

386 

457 

495 

521 

536 

461 

450 

457 

449 

472 

497 

552 

307 

295 

345 

373 

388 

408 

332 

316 

330 

332 

339 

371 

442 

113 

107 

131 

144 

147 

143 

131 

116 

132 

135 

143 

170 

226 

378 

363 

460 

484 

491 

473 

459 

446 

453 

426 

462 

461 

512 

268 

249 

297 

317 

322 

308 

292 

284 

298 

271 

290 

313 

387 

97 

93 

116 

127 

132 

124 

126 

112 

124 

117 

127 

147 

196 

585 

555 

645 

636 

664 

654 

639 

626 

648 

602 

649 

658 

782 

421 

401 

468 

458 

473 

464 

442 

447 

467 

431 

441 

467 

595 

148 

141 

1 71 

174 

180 

180 

171 

168 

178 

174 

174 

196 

268 

578 

554 

645 

686 

709 

680 

675 

673 

680 

649 

678 

692 

785 

403 

391 

453 

473 

4  90 

470 

448 

428 

438 

427 

436 

469 

579 

140 

133 

162 

178 

179 

172 

175 

153 

163 

162 

177 

193 

273 

623 

621 

715 

715 

730 

689 

695 

635 

678 

695 

801 

851 

849 

491 

494 

569 

571 

569 

530 

526 

477 

526 

525 

609 

680 

692 

253 

263 

321 

335 

320 

297 

296 

266 

305 

296 

364 

437 

434 

205 

186 

215 

227 

236 

232 

247 

225 

223 

206 

232 

239 

274 

151 

132 

147 

153 

157 

152 

150 

141 

145 

133 

143 

155 

202 

51 

44 

54 

62 

67 

63 

64 

56 

60 

61 

66 

73 

558 

570 

550 

545 

519 

557 

548 

580 

595 

679 

425 

456 

439 

400 

389 

420 

420 

438 

456 

173 

162 

194 

205 

208 

199 

186 

172 

190 

196 

215 

239 

297 

1,263 

1,182 

1  ,276 

1,303 

1,381 

1,332 

1,252 

1,156 

1,204 

1,220 

1,293 

1,366 

1,568 

978 

929 

995 

1,005 

1,050 

1,011 

955 

874 

915 

950 

976 

1,052 

1,249 

381 

342 

386 

433 

444 

431 

397 

344 

365 

399 

426 

470 

632 

314 

293 

347 

363 

356 

332 

307 

314 

320 

358 

392 

403 

250 

236 

274 

278 

291 

291 

256 

241 

249 

255 

280 

314 

325 

92 

85 

114 

123 

121 

118 

115 

102 

102 

107 

132 

161 

171 

_ 

Percent  change 


June 

1974 

from 

June 

1973 


6  mos . 
1974 
from 
6  mos . 
1973 


Standard  Consolidated  Areas^ 

Chicago,  Ill . -Northwestern  Ind.,  total. 

Nondurable  goods  stores . 

GAF3 . 

New  York,  N. Y. -Northeastern,  N. J. ,  total 

Nondurable  goods  stores . 

GAF3 . 

Standard  Metropolitan 
Statistical  Areas2 

Baltimore,  Md.,  GAF3 . 

Boston,  Mass.,  GAF3 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Cleveland,  Ohio,  GAF3 . 

Dallas,  Tex.,  GAF3 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Houston,  Tex.,  GAF3 . 

Kansas  City,  Mo. -Kan.,  GAF3 . 

Los  Angeles-Long  Beach,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF3 . 

Minneapolis-St .  Paul,  Minn.,  GAF3 . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y. , 

total4 . 

Nondurable  goods  stores . 

GAF3 . 

Nassau-Suf folk ,  N.Y. ,  total5 . 

Nondurable  goods  stores . 

GAF3 . 

New  York,  N.Y. ,  total6 . 

Nondurable  goods  stores . 

GAF3 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores . 

GAF3 . 

St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . . . 

GAF3 . 

San  Francisco-Oakland ,  Calif.,  total... 

Nondurable  goods  stores . 

GAF3 . 

Washington,  D.C.-Md. -Va. ,  total... 

Nondurable  goods  stores . 

GAF3 . 

Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Los  Angeles,  Calif.,  total . 

Nondurable  goods  stores . 

GAF3 . 

New  York,  N.Y. ,  total . 

Nondurable  goods  stores . . 

GAF3 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF3 . 


+2 

+2 

-14 

+6 

+7 

+7 

+5 

+11 

-1 

+16 

+23 

+9 

+3 

+5 

-2 

+2 

+5 

+5 


-1 

+1 

0 

-6 

+1 

-2 

+1 

+10 

+7 


+7 

+14 

+3 


+7 

+12 


+2 

+6 


+3 

+11 

+7 

+12 

+7 

+8 

+6 

+1 

+8 

+6 

+15 

+9 

+2 

+8 

+7 


+6 

+4 

+1 

+2 

-6 

+6 

+8 

+7 

+3 

+10 

-2 

+12 

+19 

+10 

+5 

+8 

+1 

+3 

+8 

+5 

+3 

+9 

+4 


+8 

+7 

-2 

+9 

+1 

+1 

+6 

+10 

+6 

+7 


+8 

+2 


Note:  Sampling  variabilities  are  shown  in  table  18. 

Counties.  See  SMSA  definition  on  page  32. 


Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex.  Middlesex,  Norfolk,  and  Suffolk 


Preliminary  estimates. 

2 For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pages  32-34. 

3Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  speci 
types  of  merchandise. 

“Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  June  1974 


( 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

Albany-Schenec  tady -Troy , 

N.Y . 

Albuquerquej  N.  Mex . 

Anaheim-Santa  Ana-Garden 
Grove,  Calif . 

Asheville,  N.C. . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind _ 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fbrt  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago, 

Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensbo  no -Winston-Salem - 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo . -Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little 

Hock,  Ark . 

Los  Angeles-Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . 

Lowell,  Mass . 


Sales  in  thousands  of  dollars.  Data  NDT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


1974 

1973 

Percent  change 

June  1974 
from — 

6  mos . 
1974 

Jan . 

Feb. 

Mar. 

Apr. 

|  May 

June 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

June 

197C 

May 

1974 

from 

6  mos . 
1973 

13,31. 

12,631 

16,49 

17, 90S 

18,518 

17,990 

18,540 

16,626 

18,05' 

18,05C 

18,10 

23,188 

33,732 

-3 

-3 

+3 

12,141 
8, 67C 

10,824 

8,424 

14,45' 

10,73. 

16,242 

11,404 

ri7,29S 

12,533 

16,384 

11,978 

217, 166 
12,409 

14,408 

11,848 

2 1 5 , 964 
13,418 

16,496 

11,945 

17,31 

12,63 

21,639 

14,231 

29,975 

20,271 

-5 

-3 

-5 

-4 

+  1 

-1 

43,227 

40,132 

52,52. 

53,691 

54,112 

55,177 

(J) 

(J> 

51,711 

52,222 

53,724 

62,842 

98,587 

<>) 

+  2 

<3> 

3,002 

46,505 

4,665 

5,107 

2,701 

47,026 

4,170 

4,916 

3,87* 

62,675 

5,882 

6,61€ 

4,192 

65,123 

6,023 

6,878 

4,362 

67,609 

r6,526 

6,904 

3,968 

60,409 

6,087 

7,150 

4,350 

57,718 

5,902 

6,685 

4,141 

56,664 

5,468 

6,443 

4,921 

65,240 

5,883 

7,065 

4,160 

60,113 

5,191 

6,391 

4,465 
63, 54S 
5, 83S 
7,197 

5,300 

76,408 

6,606 

7,999 

7,494 

109,456 

10,088 

12,792 

-9 

+3 

+3 

+7 

-9 

-11 

-7 

+4 

-1 

+  8 
+  9 
+  8 

36,948 

7,922 

1,623 

4,261 

33,570 

8,002 

1,520 

3,669 

45,192 

10,287 

1,995 

5,069 

50,160 

11,143 

2,346 

5,488 

50,729 

12,775 

2,385 

5,634 

46,609 

11,526 

2,530 

5,223 

49,280 

10,830 

2,234 

4,757 

42,258 

10,331 

1,997 

4,202 

45,738 

11,786 

2,443 

4,836 

45,373 

9,834 

2,286 

4,600 

52,615 

10,658 

2,247 

5,050 

64,695 

12,379 

2,596 

6,789 

88,199 

18,308 

3,876 

8,998 

-5 
+6 
+  13 
+  10 

-8 

-10 

+6 

-7 

-2 
+  8 

+  14 
+  18 

10,726 

45,496 

26,433 

6,546 

10,575 

41,992 

25,156 

6,116 

14,786 

56,291 

31,916 

8,329 

15,041 

62,810 

35,600 

9,337 

16,068 

65,523 

36,383 

9,909 

14,894 

62,831 

36,837 

9,517 

14,647 

62,793 

35,970 

9,168 

13,901 

51,283 

31,599 

8,005 

15.556 
57,848 

34 . 556 
9,193 

13,931 

62,501 

36,377 

8,865 

13,948 

64,485 

35,082 

8,871 

16,905 

79,918 

43,970 

11,693 

27,448 

117,692 

60,595 

16,664 

+2 

0 

+  2 
+  4 

-7 

-4 
+  1 

-4 

+6 

+3 
+  4 
+  6 

4,977 

5,110 

5,086 

6,350 

4,725 

4,393 

4,965 

5,982 

6,457 

6,034 

6,860 

9,506 

6,876 

6,808 

7,634 

9,491 

7,388 

r7,036 

7,664 

10,082 

6,816 

6,583 

7,254 

8,896 

6,455 
25, 529 
7,673 
8,587 

5,815 

4,961 

6,719 

7,785 

6,778 

5,442 

7,564 

8,967 

6,244 

4,601 

7,130 

8,267 

6,653 

5,132 

7,497 

9,028 

8,532 

7,094 

9,967 

10,544 

11,307 

10,731 

13,585 

16,076 

+6 

+19 

-5 

+4 

-8 

-6 

-5 

-12 

+  14 
+18 

+  1 
+  12 

143,964 

30,683 

44,769 

6,438 

134,203 

28,498 

41,134 

5,990 

184,075 

37,176 

54,954 

8,248 

199,409 

41,768 

63,177 

8,853 

208,688 

41,715 

60,829 

9,450 

202,493 

40,969 

59,796 

8,418 

198,852 

40,521 

58,999 

8,298 

169,317 

36,527 

55,020 

7,673 

184,439 

39,018 

59,096 

8,586 

179,659 

38,388 

59,188 

7,634 

197,516 

40,426 

63,215 

8,145 

230,553 

50,343 

73,825 

10,252 

327,604 
73,514 
102,648 
15,  148 

+  2 
+1 
+  1 
+  1 

-3 

-2 

-2 

-11 

+  6 

+3 
+  4 
+  6 

24,162 
3,897 
34 , 908 
18,496 

23,098 

3,710 

32,731 

18,685 

31,319 

4,839 

46,330 

24,620 

31,110 

4,834 

46,447 

26,177 

34,812 

5,638 

49,745 

28,071 

32,688 

25,188 

45,966 

25,306 

33,489 

5,428 

43,327 

25,306 

29,549 

5,348 

42,298 

22,526 

33,213 

5,705 

45,931 

25,285 

32,223 

4,569 

40,833 

25,749 

32,406 

4,930 

44,163 

25,317 

40,696 

*5,381 

53,636 

31,968 

61,569 
8,671 
79, 583 
48,627 

-2 

-4 

+6 

0 

-6 

-8 

-8 

-10 

+  4 
+4 

+  8 
+  5 

2,878 

30,468 

7,356 

96,026 

2,896 

27,907 

6,938 

90,661 

3,990 

35,605 

9,185 

115,397 

4,135 

38,953 

9,664 

124,212 

4,365 

45,717 

10,550 

130,821 

4,201 

41,804 

10,018 

128,127 

4,037 

40,134 

9,733 

133,389 

3,579 

37,062 

8,995 

112,399 

3,949 

39,650 

9,913 

118,323 

3,760 

38,921 

9,230 

123,888 

3,935 

39,386 

9,797 

127,965 

4,932 

46,023 

12,382 

156,125 

6,412 

66,531 

17,080 

217,848 

+  4 

+4 

+3 

-4 

-4 

-9 

-5 

-2 

+  10 
+  5 
+  7 

+  1 

2,557 

4,108 

8,254 

3,846 

2,301 

4,095 

7,769 

3,483 

3,095 

5,025 

9,684 

4,759 

3,574 

5,972 

11,168 

5,636 

3,718 

5,900 

11,953 

5,804 

3,575 

5,997 

10,388 

5,494 

3,507 

4,893 

9,802 

5,648 

3,087 

4,735 

9,837 

5,271 

3,529 

6,605 

10,964 

5,199 

3,107 

5,816 

9,436 

5,128 

3,369 
5,713 
.  11,274 
5,522 

4,527 

6,780 

11,713 

7,412 

6,007 

9,032 

17,121 

9,332 

+  2 

+  23 
+6 

-3 

-4 

+  2 
-13 
-5 

+  8 

+  22 
+  7 

+3 

2,459 

2,209 

8,715 

1,773 

2,381 

2,472 

7,978 

1,773 

3,218 

2,884 

11,115 

2,358 

3,358 

3,467 

12,459 

2,419 

3,419 

3,514 

12,546 

2,623 

3,501 

3,467 

12,436 

2,482 

3,678 

2,565 

13,242 

22,451 

3,230 
2,275 
11,523 
22, 340 

3,760 

3,674 

12,611 

2,618 

3,490 

3,291 

12,820 

2,278 

3,186 

3,331 

12,478 

2,464 

3,880 

3,823 

16,066 

2,791 

5,511 

5,415 

24,403 

4,268 

-5 

+35 

-6 

+  1 

+  2 
-1 

-1 

-5 

-2 

+32 

-6 

+  6 

7,872 

17,533 

9,254 

7,935 

16,860 

8,675 

10,612 

22,057 

10,511 

11,387 

23,416 

11,347 

11,913 

25,094 

11,779 

11,353 

23,077 

11,566 

11,482 

21,838 

10,898 

10,573 
20 , 586 
10,250 

11,512 

24,030 

11,489 

10,485 

20,558 

11,456 

11,197 

21,780 

11,300 

14,421 

25,935 

13,107 

18,505 

41,670 

19,923 

-1 

+6 

+6 

-5 

-8 

-2 

+  5 
+  8 
+  12 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

15,620 

12,975 

14,317 

14,482 

14,724 

17,543 

26,781 

-5 

-7 

+  2 

6,808 
1, 190 
4,099 
4,578 

6,172 

1, 187 
3,814 
4,333 

8,797 
2,  119 
5,393 
6,403 

9,887 

2,166 

6,450 

6,969 

9,821 
2,051 
6,066 
r6 , 879 

9,318 

2,233 

6,473 

6,675 

10,506 

1,643 

5,668 

6,129 

8,758 

1,565 

4,965 

5,719 

9,766 

2,084 

5,860 

6,391 

10,024 

1,743 

5,401 

5,701 

9,652 

1,764 

5,876 

6,179 

11,788 

2,050 

7,444 

7,335 

16,265 

2,878 

9,815 

11,903 

-11 

+36 
+  14 
+  9 

-5 
+  9 
+  7 

-3 

-3 
+  25 

+  11 
+  10 

7,457 

13,752 

19,768 

57,243 

6,927 

12,873 

19,104 

55,357 

10,697 
16,310 
24,4  53 
72,035 

11,455 

19,767 

22,705 

74,701 

12,410 

18,716 

24,761 

79,312 

11,061 

18,917 

24 , 800 
71,035 

10,636 

18,006 

22,746 

66,465 

9,587 

15,931 

25,067 

67,754 

11,025 

16,195 

24,358 

75,242 

10,042 

18,344 

21,676 

64,820 

11,113 

18,402 

22,259 

70,754 

13,455 

(3) 

24 , 983 
80, 540 

19,824 

(3) 

39,058 

124,437 

+  4 
+5 
+9 
+  7 

-11 
+  1 

0 

-10 

+  9 
+7 
+9 
+  10 

24,167 

2,666 

4,213 

12,379 

2,663 

23,467 

2,658 

4,036 

11,475 

2,326 

31,144 

3,586 

5,660 

14,592 

3,370 

33,611 

3,915 

5,940 

15,992 

3,851 

35,712 

4,235 

6,571 

ri6,205 

4,245 

32,301 

4,350 

6,047 

15,508 

4,143 

32,279 

4,495 

5,032 

15,074 

<3) 

29,470 

3,841 

4,753 

13,954 

3,618 

33,421 

4,028 

5,741 

15,057 

3,938 

32,370 

3,719 

5,100 

13,903 

3,794 

33,418 

3,698 

5,252 

15,350 

3,825 

42,616 

4,827 

6,633 

17,421 

4,797 

59,935 

7,012 

9,909 

27,987 

6,946 

0 
-3 
+  20 

+3 

(3) 

-10 

+3 

-8 

-4 

-2 

+  2 

0 

+  26 

+9 

(3) 

22,956 

8,567 

4,883 

10,313 

5,938 

22,015 

8,295 

4,247 

9,163 

5,244 

29,199 

11,395 

5,782 

12,129 

6,893 

32,447 

12,144 

6,368 

13,217 

8,077 

34 , 676 
12, 517 
6,667 
14,038 
8,480 

32,006 

11,666 

6,214 

13,974 

7,906 

31,551 

11,205 

6,585 

13,886 

7,698 

29,716 

10,253 

5,730 

12,294 

7,151 

32,4  58 
11,209 
6,389 
12,854 
7,819 

30,296 

11,189 

6,040 

13,655 

7,043 

31,401 

11,374 

6,448 

13,485 

7,934 

38,337 

14,952 

8,618 

15,533 

9,860 

57, 569 
22,658 
12,129 
22,164 
14,211 

+1 

+4 

-6 

+  1 
+3 

-8 

-7 

-7 

0 

-7 

+5 

+12 

-3 

+  2 
+  8 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

5,695 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+  9 

-8 

+  12 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,062 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+  5 

-4 

+  12 

157,645 
18,520 
22, 887 

44,038 

18,104 

22, 393 

185,747 

23,352 

3,229 

96,424  2 
25,017 
3,477 

03,624 
25,978 
r3 , 533 

207,447 

23,797 

3,602 

193,786 
25,640 
23,  548 

175,115 
22,454 
22, 892  1 

181,851 

24,511 

*3,288 

183,765 

22,895 

*3,149 

191,784 

25,282 

*3,023 

25,484 

32,800 

4,501 

340, 146 
45,365 
*7,034 

+  7 
-7 
+  2 

:°l 

+  11 
-1 

+9 

See  footnotes  at  end  of  tabli 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  June  1974 — Continued 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


1973 

Percent  change 

Area 

June 

from 

1974 

— 

mos . 

1974 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

June  1 

July 

Aug. 

Sept. 

Oct . 

Nov. 

Dec . 

June 

1973 

May 

1974 

mos. 

1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 — Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,924 

2,914 

3,014 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

-3 

0 

+4 

3,724 

3,801 

5,192 

5,789 

5,845 

5,461 

5,302 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+  3 

-7 

+7 

Memphis,  Tenn.-Ark . 

17,866 

18,368 

24,131 

24,887 

25,882 

23,374 

23,192 

20,858 

23,708 

21,005 

22,520 

27,349 

41,373 

+  1 

-10 

+1 

Miami,  Fla . 

35,400 

34,746 

42,421 

43,183 

43,529 

42,512 

41,378 

38,678 

40,790 

37,632 

41,725 

46,769 

72,474 

+  3 

-2 

+3 

Milwaukee,  Wis . 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

45,  136 

38,163 

41,925 

41,648 

43,579 

53,932 

76,859 

0 

-2 

+  5 

Minneapolis-St .  Paul,  Minn.. 

51,069 

52,716 

64,515 

72,276 

74 , 770 

75,514 

67,686 

57,986 

66,102 

65,440 

71,991 

81,212 

108,300 

+  12 

+  1 

+  9 

Mobile,  Ala . 

5,247 

5,020 

6,548 

7,  260 

8,019 

7,239 

7,444 

7,  188 

7,001 

6,306 

6,948 

8,129 

11,142 

-3 

-10 

+  2 

Montgomery,  Ala . 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

5,829 

5,570 

6,  142 

5,546 

5,790 

7,095 

11,082 

+  7 

-8 

+10 

Muncie,  Ind . 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,846 

2,465 

2,811 

2,671 

2,572 

3,411 

5,137 

-3 

-9 

+  14 

Muskegon-Muskegon  Hts.,  Mich 

1,509 

1,324 

1,982 

2,311 

2,434 

2,410 

2,411 

2,067 

2,383 

2,445 

2,307 

2,897 

3,987 

0 

-1 

+  1 

Nassau-Suf folk ,  N . Y. * . 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

86,460 

70,670 

74,481 

80 , 230 

79,357 

99,671 

155,944 

-5 

-3 

-3 

New  Orleans,  La . 

18,706 

17,680 

22, 291 

25,043 

25,143 

23,340 

22,906 

23,781 

23,537 

20,235 

24,176 

26,443 

38,691 

+  2 

-7 

+  5 

New  York,  N.Y.5 . 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

172,487 

137,227 

142,963 

165,119 

178,816 

209,490 

307,190 

+  1 

-5 

+6 

25,253 

23,788 

29,380 

33,327 

34,833 

32,247 

32,443 

26,755 

28,282 

31,467 

32,067 

40, 571 

61,117 

-1 

-7 

+3 

Newport  News-Hampton  ,  Va  .  .  .  . 

6,452 

6,256 

7,907 

8,824 

9,243 

8,592 

8,019 

7,376 

8,167 

7,414 

7,726 

10,183 

14,694 

+7 

+  14 

12,353 

11,885 

15,671 

17,672 

18,486 

16,954 

17,580 

16,355 

17,163 

15,572 

17,404 

19,623 

28,598 

-4 

Oklahoma  City,  Okla . 

13,181 

12,945 

16,339 

16,533 

18,619 

17,346 

16,092 

15,680 

17,080 

15,459 

15,583 

20,326 

30 , 364 

+  8 

-7 

+  11 

11,743 

11,209 

15, 106 

16,446 

17,607 

16,455 

15,384 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+  7 

-7 

+7 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

1 18,427 

17,198 

17,883 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

-4 

-7 

+  4 

Paterson-Cli f ton-Passaic , 

+  9 

+  10 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

39,319 

33,572 

35,337 

38,876 

39,565 

50,648 

71,959 

—6 

Peoria,  Ill . 

7,190 

6,684 

9,070 

9,383 

10, 134 

9,275 

9,387 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

-1 

-8 

+12 

80, 142 

66,930 

94,874 

109,008 

112,913 

104,930 

93,959 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

+  12 

-7 

+10 

27,356 

26,162 

32,315 

34,335 

36,267 

32,430 

31,304 

29,039 

32,522 

30,286 

35,033 

40,774 

62,159 

+  4 

-11 

+7 

45,235 

41,336 

58,561 

65,045 

65,924 

64,517 

60,420 

50,343 

57,768 

57,421 

59,106 

78,608 

100,516 

+  7 

-2 

+  8 

Portland,  Maine . 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

5,286 

4,805 

5,393 

4,880 

5,047 

6,438 

9,136 

-5 

-1 

+3 

Portland,  Oreg.-Wash . 

16,276 

15,349 

20,696 

21,296 

21,348 

21,212 

19,544 

18,328 

(*> 

21,045 

21,161 

25,794 

38,491 

+  9 

-1 

+  8 

Providence-Paw tucket- 

Warwick,  R. I. -Mass . 

12,703 

12,364 

17,032 

20,259 

20, 113 

20,544 

21,358 

16,804 

17,934 

18,343 

18,693 

24,844 

36,565 

-4 

+  2 

+  2 

Raleigh,  N.C . 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,825 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

+  7 

-9 

+  4 

Reading,  Pa . 

4,856 

4,892 

7,357 

7,844 

7,809 

7,034 

7,398 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

-5 

-10 

+  2 

12, 578 

11,376 

15,931 

16,464 

17,763 

15,807 

15,915 

14,339 

16,532 

15,830 

16,887 

21,536 

29,893 

-1 

-10 

+  5 

3,932 

3,742 

5,053 

5,436 

5,786 

5,237 

5,192 

*4,992 

5,  587 

5,155 

5,563 

7,727 

10,293 

+  1 

-9 

+6 

13,973 

12,313 

15,951 

17,848 

18,162 

17,744 

17,495 

14,981 

16,297 

16,774 

17,594 

21,968 

33,076 

+  1 

-2 

-1 

Sacramento,  Calif . 

18,804 

18,377 

23,071 

25,028 

25,336 

24,327 

22,364 

21,306 

25,016 

23,208 

25,219 

28,086 

41,546 

+  9 

-4 

+  15 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,037 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+  8 

-5 

+  9 

St.  Louis,  Mo. -Ill . 

47,472 

46,181 

59,936 

64,417 

71,037 

62,749 

59,687 

51,763 

60,056 

56,346 

65,032 

78,039 

105,811 

+5 

3,035 

2,673 

3 , 740 

3,946 

3,845 

4,203 

3,875 

3,537 

4,650 

4,091 

3,879 

4,491 

6,350 

+  8 

+  9 

+3 

Salt  Lake  City,  Utah . 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

12,997 

12,151 

15,064 

13,387 

13,233 

17,757 

26,096 

+8 

-2 

+8 

San  Antonio,  Tex . 

19,263 

18,438 

24 , 14 1 

24,822 

26,258 

23,100 

224 , 361 

2 23, 854 

26,691 

23,598 

25,761 

29,074 

41,630 

-5 

-12 

+  1 

San  Bernadino-Riverside- 

+19 

Ontario,  Calif . 

20,086 

19,334 

24 , 584 

26,522 

26,159 

27,278 

23,269 

21,131 

22,492 

22,990 

25, 588 

29,781 

46,831 

+  17 

+  4 

San  Diego,  Calif . 

36,773 

33,581 

43,652 

44,659 

45,855 

47,365 

42,747 

41,298 

42,554 

41,382 

42,129 

49,116 

74,186 

+  11 

+3 

+  13 

San  Francisco -Oak land, Calif . 

70 , 590 

63,330 

80,775 

83,877 

86,256 

85,237 

81,190 

78,604 

84 , 634 

77,803 

80,431 

96,430 

145,518 

+  5 

-1 

+7 

San  Jose,  Calif . 

27  ,  541 

26,130 

32, 127 

34,476 

35,495 

35,673 

33,433 

29,811 

32,864 

33,448 

32,785 

38,743 

59,802 

+  7 

+  1 

+  9 

Savannah,  Ga . 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

4,148 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

-2 

-5 

+  4 

Scranton,  Pa . 

3,879 

3,417 

4,878 

5,213 

5,612 

4,951 

4,587 

4,223 

5,062 

5,030 

5,270 

7,021 

9,181 

+  8 

-12 

+  12 

Seattle-Everett ,  Wash . 

28,323 

26,933 

34 , 500 

34,951 

36,633 

36,534 

33,412 

32,290 

40, 299 

35,918 

36,598 

44,441 

67, 111 

+  9 

0 

+  8 

Shreveport,  La . 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,521 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+  2 

-12 

+4 

Sioux  City,  Iowa-Nebr . 

3,141 

2,888 

3,815 

3,942 

4,348 

3,976 

3,952 

3,691 

4,173 

3,778 

3,930 

4,659 

6,763 

+  1 

-9 

+7 

Sioux  Falls,  S.  Dak . 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,334 

2,886 

3,572 

3,256 

3,222 

3,988 

5,249 

+  14 

+  5 

+  19 

South  Bend,  Ind . 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,120 

6,197 

(*> 

<*> 

7,489 

9,363 

12,850 

+  4 

-6 

+  12 

Spokane,  Wash . 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

8 , 576 

8,263 

9,789 

8,985 

9,918 

10,955 

16,391 

+  20 

+  5 

+  14 

Springfield,  Ill . 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,304 

3,774 

4,116 

3,863 

4,001 

4,738 

6,295 

-4 

-7 

0 

Springfield,  Mo . 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,657 

5,352 

6,246 

5,428 

5,727 

6,612 

29,007 

-1 

-6 

+3 

Springfield,  Ohio . 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

(*> 

3,994 

4,162 

4,072 

4,115 

5,009 

8,272 

(*> 

-2 

(a) 

Stockton,  Calif . 

5,673 

*5,348 

7,287 

*7,736 

8,147 

7,989 

7,017 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

+  14 

-2 

+  15 

8,147 

7,439 

9,415 

11,004 

11,305 

11,141 

11,318 

10,095 

10,788 

11,054 

11,292 

14,467 

20 , 220 

-2 

-1 

0 

Tacoma,  Wash . 

6,872 

6,632 

8,460 

8,84  5 

9,024 

9,044 

8,521 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+  6 

0 

+  5 

Tampa-St.  Petersburg,  Fla... 

31,471 

28,708 

36,596 

35,723 

*36,051 

33,957 

33,763 

30,673 

32,829 

30,133 

34 , 594 

40,605 

62,421 

+  1 

-6 

+6 

18,636 

17,499 

22,730 

24,924 

25,385 

25,049 

25,633 

22,353 

24,578 

24,888 

24,869 

30,847 

4  5,346 

-2 

-1 

+3 

3,394 

3,288 

4,341 

4,775 

5,024 

4,568 

4,759 

4,666 

4,968 

4,508 

4,608 

5,473 

7,999 

-4 

+  1 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

6,217 

4,953 

4,854 

4,823 

5,305 

6,  173 

10,686 

-14 

-5 

-4 

Tucson,  Ariz . 

9,167 

8,775 

10,796 

12,456 

12,698 

11,562 

11,473 

*10,790 

12, 184 

10, 948 

12,035 

13,926 

21,001 

+  1 

-9 

+  4 

*9,035 

28 , 807 

*11,516 

*12,390 

213 , 617 

*13,315 

212 , 134 

211,693 

*13,228 

*11,702 

*12,274 

214 , 432 

2  20 , 84  5 

2  +  10 

2 -2 

*+8 

Utica-Rome,  N.Y . 

3,375 

3,081 

4,131 

4,565 

4,710 

4,427 

4,4  52 

4,111 

4,334 

4,147 

4,590 

5,602 

7,969 

-1 

-6 

+5 

3,226 

3,113 

3,732 

4 , 159 

4,349 

3,962 

4,043 

3,864 

4,408 

3,569 

3,795 

4,658 

7,043 

-2 

-9 

+5 

Washington,  D.C.-Md.-Va . 

70,146 

66,547 

87,215 

94,824 

97,690 

94,550 

90 , 233 

78,497 

87,385 

85,247 

95,081 

107,416 

151,703 

+  5 

-3 

+6 

Waterloo,  Iowa . 

3,500 

3,282 

4,581 

4,773 

5,099 

4,881 

4,543 

4,133 

4,679 

4,163 

4,451 

5,659 

7,869 

+  7 

-4 

+  14 

*2,067 

*1,984 

22 , 623 

3,024 

*3,463 

*3,171 

*3,047 

22 , 591 

22 , 984 

22 , 908 

*2,893 

23, 865 

*5,429 

+  4 

-8 

+  5 

Wichita,  Kans . 

26 ,076 

25, 820 

27, 830 

*8,482 

*8,971 

*8,610 

7,382 

6,914 

7,810 

7,378 

28 ,071 

2 9, 756 

214 , 131 

+  17 

-4 

+13 

Wi lkes-Barre-Haaleton,  Pa. . . 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

7,115 

6,231 

6,961 

6,940 

7,176 

9,924 

13,104 

-6 

-9 

-5 

Worcester,  Mass . 

4,771 

3,964 

5,638 

6,340 

6,589 

6,457 

6,805 

5,557 

6,215 

6,619 

6,429 

8,299 

12,222 

-5 

-2 

-5 

Youngs town -Warren,  Ohio . 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

15,016 

|  13,227 

14,652 

14,060 

14,192 

18,840 

27,636 

-1 

-6 

+5 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  June  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


CITIES 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans. . . . 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif...., 


Port  Huron,  Mich. . . 
Portsmouth,  Ohio. . . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn... 

Rochester,  N.Y _ 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn. . . . 


San  Francisco,  Cal 

Seattle,  Wash . 

Spartanburg,  S.C. . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho. 
Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md. . . 
Boston,  Mass.... 
Chicago,  Ill.... 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 
Bristol -King sport- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland-Hagerstown,  Md... 

Delaware  (State) . 

Fairfield  County,  Conn . 

Palrmont-Morgantown,  W.  Va . . 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County,  N.Y . 

Westslde  Los  Angeles,  Calif. 


Note: 


Jan. 

Feb. 

Mar. 

Apr. 

|  May 

June 

38S 

353 

66 

85 

89' 

891 

1,776 

1,733 

2,34 

2,64 

2,65' 

2,846 

1,064 

1,056 

1,41 

1,35 

1 , 38C 

1,386 

2 , 85C 

2,534 

3,36 

3,60 

4,017 

3,791 

7,735 

7,617 

9,10' 

10,04 

9,584 

9,576 

2,010 

1,906 

2,34] 

2, 42f 

2,452 

2,592 

1,695 

1,628 

2,28S 

2,52« 

2,701 

2,486 

3,243 

2,  945 

3 , 84( 

3,771 

‘3,756 

3,792 

954 

916 

1.20S 

1 , 21C 

1,409 

1,328 

3,790 

3,526 

4,67? 

5,125 

5,369 

4,938 

1,114 

1,021 

1,391 

1,612 

1,659 

1.640 

1,535 

1,344 

1,69S 

1,833 

2,146 

2,042 

1,712 

1,554 

2,252 

2,322 

2,443 

2,345 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

*947 

2  924 

21 , 240 

*1,335 

*1,368 

*1,881 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,262 

1,383 

1,806 

1,959 

1,925 

1,799 

1,736 

1,536 

2,236 

2,510 

2.461 

2,508 

6,519 

*6,065 

27 , 765 

27, 944 

8,248 

8,188 

6,752 

6,350 

7,284 

7,487 

7,489 

6,654 

835 

760 

1,086 

1,319 

1,190 

1,117 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

1,317 

1,361 

1,768 

2,010 

2,077 

2,101 

121,143 

107,611 

123,214 

139,306 

150,451 

141,395 

5,947 

6,815 

6,955 

7,615 

8,358 

7,077 

1,935 

1,847 

2,349 

2,676 

2,903 

7,075 

6,424 

8,404 

8,592 

8,723 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1,933 

1,993 

2,818 

2,974 

3,054 

6,779 

6,057 

7,725 

8,340 

7,839 

8,714 

1,218 

1,065 

1,571 

1,957 

1,971 

1,965 

783 

814 

1,044 

1,102 

1,242 

1,109 

1,173 

1,125 

1,597 

1,684 

1,784 

1,621 

21 , 773 

21 , 664 

2 2, 405 

2,860 

2,916 

1,302 

1,269 

1,612 

1,802 

1,988 

2,125 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

5,905 

5.046 

6,392 

6,989 

7.242 

1,076 

1,070 

1,516 

1,612 

1,686 

12,591 

11,786 

15,320 

16,617 

17,791 

15,548 

7,392 

8,009 

9,750 

11,253 

10,716 

10,774 

16,620 

13,876 

17,091 

17,734 

18,115 

18,837 

15,945 

15,253 

19,226 

19,502 

20.373 

19,746 

2,101 

1,929 

2,671 

2,965 

r3,141 

2,751 

4,181 

4,174 

4,857 

5,545 

5,479 

5,307 

874 

776 

994 

1,028 

1.172 

1,185 

409 

505 

526 

564 

571 

576 

1,575 

1,630 

2,167 

2,118 

2,195 

2,294 

2,084 

1,841 

2,437 

2,633 

‘2,619 

2,485 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

23,165 

22,390 

25,954 

28,646 

28,145 

26,547 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

3,226 

2,727 

3,607 

3,688 

3,709 

3,385 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

11,291 

10,010 

12,718 

13,981 

13,555 

13,441 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

22,012 

20,081 

26,433 

27,035 

27,451 

26 , 269 

2,373 

2,299 

2,965 

3,446 

3,923 

3,798 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

3,657 

3,365 

4,824 

5,579 

5.775 

5,323 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

13,382 

12,290 

16,130 

16,671 

17.283 

16,730 

2,631 

2,463 

3,597 

3,780 

3,870 

10,584 

10,374 

14,428 

17,051 

17,639 

12,818 

11,375 

14,738 

16,354 

17,609 

17,016 

1,111 

992 

1,455 

1,503 

1,602 

1,589 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

40,844  2 

35,089 

*44,712  2 

51,629  * 

55,841 

54, 541 

67,102 

>6,062 

80,091 

92,845 

97,043 

13,511 

14 , 324 

17,422 

20,002 

21,113 

19,830 

L8.005 

22,499 

23.953 

25,082 

19,142 

L8 , 059 

22.397 

25,264 

27,121 

6,768 

6,152 

8,103 

8,105 

10,424 

9,066 

June  I  July 


509 

2,828 

1,449 

3,756 

10,589 

2,718 

2,619 

3,557 

ts) 

6,152 

1,588 

*1,804 

2,552 

3,352 

*1,234 

1,267 

1.817 
2,432 
8,240 
8,998 

1,074 

11,589 

1,881 

138,637 

7,326 

2,655 

8,610 

1.818 
3,426 
8,281 

1,972 

1,177 

1,598 

3,010 

1,908 

3,533 

7,125 

1,603 

16,423 

9,963 

17,700 

18,345 

2,877 

5,219 

762 

507 

2,096 

2,501 


5,234 

13,859 

26,671 

6,891 

8,504 

3,400 

11,736 

13,306 

7.627 


26,373 

2,853 

48,934 

5,188 

49,831 

15,622 

3,686 

16,668 

16,814 

1,560 

39,004 


82,223 

18,302 

24,733 

27,595 

8,820 


2,894 
21 

1, 
1,798 
2,122 
7,671 
8,140 

1,011 

10,168 

1,709 

110,208 

6,088 

2,389 

9,161 

1,592 

2,778 

8,398 

*1,716 

1,086 

1,397 

2,578 

1,956 

3,113 

6,502 

1,477 

14,150 

8,629 

17,318 

17.441 

2,684 

4,678 

820 

491 

2,095 

2,204 


4,353 

11,795 

23,961 

7,800 

7,391 

4,184 

11,712 

10,197 

6,696 


25,719 

2,912 

39,488 

4,413 

40,978 

15,518 

3,368 

13,655 

14,266 

1,567 

33,741 

*43,662 

68,473 

15,623 

22,080 

22.046 

7,477 


Percent  change 


June  1974 
from — 


Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

June 

1973 

May 

1974 

55C 

522 

515 

61C 

798 

+  75 

2,685 

2,617 

2,494 

3,093 

4,734 

+1 

1,681 

1,480 

1,511 

1,688 

2,380 

2,476 

3,619 

3,728 

4,932 

6,985 

+  1 

9,951 

10,712 

10,268 

12,744 

17,260 

-10 

0 

2,328 

2,684 

2,613 

2.711 

4.091 

-5 

2,471 

2,272 

2,408 

3.110 

4,325 

-5 

-8 

3,553 

3,141 

3.282 

3,659 

5.919 

+  7 

+  1 

1,012 

1,415 

1,226 

1,507 

2,235 

(S) 

-6 

5,702 

5.082 

5,283 

6,066 

8,869 

-20 

-8 

1,619 

1,543 

1,531 

1,760 

2,358 

+3 

2,049 

1,882 

1,867 

2,197 

3,535 

*+13 

-5 

2,389 

2,241 

2,444 

3,289 

5.019 

-8 

3,444 

3,207 

3,467 

4.976 

7.538 

+3 

*1,262 

21 , 239 

21 , 247 

1.526 

*2,083 

*+52 

+38 

1,536 

1,326 

1,316 

1,573 

2,3155 

+  14 

+  2 

2,072 

1,786 

2.013 

2,327 

3,227 

-1 

2,541 

2,307 

2,193 

2,757 

4,052 

“8,034 

27, 955 

28, 087 

’9,377 

’13,620 

-1 

8,602 

7,797 

8.996 

10,585 

14,291 

-26 

-11 

1,144 

1,121 

1,150 

1.426 

1,836 

+  4 

-6 

11,393 

11,581 

13,492 

14, 906 

18.425 

+  17 

+  9 

2,097 

2,042 

2,078 

2,187 

2,951 

+  12 

+  1 

144,844 

133, 928 

146,794 

170.914 

246.825 

+  2 

6,499 

7,404 

7,567 

8.813 

13.291 

-2 

-15 

2,536 

2,558 

2,587 

3,193 

4,531 

+  9 

9,240 

7,948 

8,188 

9,547 

14,807 

-3 

1,857 

1.643 

1,772 

2,271 

3,594 

+  8 

-12 

3,115 

2,733 

2,887 

3,798 

5,215 

-16 

7,870 

7,793 

8,495 

9,332 

14,651 

+  5 

+  11 

1,959 

1,907 

1,922 

2,419 

3,323 

0 

0 

1,186 

1,104 

1,237 

1,593 

’2,331 

-6 

-11 

1,588 

1,575 

1,665 

2,214 

2,921 

+  1 

3,242 

2,819 

2,795 

’3,153 

4,617 

2,054 

1,896 

1,811 

2,068 

2,908 

+  11 

+7 

3,731 

3,241 

3,665 

4,416 

5,872 

+  10 

+  1 

6,644 

6,985 

7,543 

9,312 

13,096 

-5 

1,568 

1,444 

1,561 

1,823 

2,728 

-6 

16,050 

15,256 

17,454 

20,182 

25,916 

-5 

-13 

10,208 

10,214 

10.781 

12,451 

15,981 

+  8 

+  1 

19,221 

17,564 

17,864 

21,400 

30.063 

+6 

+  4 

22,082 

19,834 

20,579 

24,653 

36,467 

+  8 

-3 

2,900 

2,582 

2,856 

3,361 

4,887 

-4 

-12 

5,017 

5,155 

5,436 

6.742 

9.108 

+  2 

-3 

899 

770 

780 

1,342 

1.758 

+  56 

+  1 

576 

503 

555 

561 

796 

+  14 

+  1 

2,348 

2,352 

2,375 

2,533 

3,648 

+  9 

+  5 

2,388 

2,530 

2,571 

3,439 

5,043 

-1 

-5 

4,908 

5,233 

6,355 

7,639 

9.214 

-9 

-10 

13,611 

15,270 

15.921 

20,491 

27.468 

-2 

-15 

27,319 

24 . 980 

30,149 

35.788 

46,445 

0 

-6 

8,658 

8.745 

10,256 

11,475 

14,228 

+  10 

-9 

7,219 

7,416 

8,316 

10,743 

14,805 

-2 

+  2 

3,576 

3,310 

3,560 

4,349 

6,910 

0 

-9 

11.871 

14,735 

15 , 905 

21,831 

25,474 

+  15 

-15 

12,150 

13,108 

13,778 

18.317 

21,469 

+  1 

-1 

7,028 

7,322 

8,760 

9,452 

13,602 

+  8 

+  2 

26,914 

24,576 

25,248 

30,668 

48.338 

0 

-4 

3,526 

3,171 

3,298 

3,688 

5,466 

+33 

-3 

44,237 

47,231 

48,564 

59,427 

90,224 

+  1 

0 

5,052 

4,553 

4,928 

6,020 

9.142 

+3 

-8 

42,638 

42,291 

46,086 

50,826 

71.707 

-3 

0 

16,584 

14,911 

15,898 

19,169 

28,994 

+  7 

4,122 

3,577 

4.012 

5,166 

7.249 

+  1 

-4 

16,527 

16.429 

16,588 

23.350 

31,086 

0 

15,021 

16,290 

16,707 

21,068 

31.098 

+  1 

-3 

1,657 

1,456 

1,508 

1,813 

2,449 

+  2 

-1 

38,450 

38,252 

43,073 

17.708 

62,678 

+  11 

+  3 

46,577 

251 , 635 

52,652  2( 

6,792  2 

02,601 

0 

-2 

75,420 

83,526 

86,628  11 

5,355 

66,955 

+  11 

18,151 

18. 103 

19,497 

2.371 

29,798 

+  16 

23,148 

23,013 

24.889 

8.712 

42,850 

.+  5 

22,941 

25 , 650 

26.330 

2,214 

50,195 

7,745 

7,964 

8,  964 

9,768 

14,085 

+3 

-13 

6  nos . 
1974 
f  rom 
6  mos . 
1973 


+  58 
+  2 
0 
+4 
-6 

+3 
+3 
+  11 
(S) 
-11 


+13 
+6 
+  9 
+3 
-18 


+  13 
+  1 
(3) 
-1 
+4 

0 
+  5 
+12 
-1 


+  13 
-8 
+  5 
-2 
+  12 

+  1 
+  6 
+  1 
+  7 
+47 
+  17 
+  10 


-5 
+  2 
+  1 
+  5 


m  this  res ir:i:^.?i:sCs““iar““Sedres:ursTfdstorr °f  "aii-°rder  n™3  are  ~ciuded  -  p—  —  — , 

r  statistics  for  mail-order  houses  (department  store  merchandise)  published  In  the  Monthly  Retail  Trade  Report 

K'  J  ”eet  Plication  standards  because  of  Inadequate  response. 

cation.  'Revised  flg^es  n„r«^Me?  ““M^lliel^LrinrSSfolii’c;  tl  ’T*  "I  '?”?  response  13  tha  “3ual  standard  for  publlc- 

Clty,  Rockland  and  Westchester  Counties,  N  Y  The  combination  of  ^lf^  l  formerly  included  in  the  Sew  York.  N.Y.  SMSA.  'Includes  New  York 

defined  by  the  Office  of  Management  and  Budget.  *  SMSA  d  he  Nas8au-Su”°lk  S«SA  will  result  in  the  New  York.  N.Y.  SMSA  as  previously 


+6 
+  22 
+3 

+  10 
+2 

+  14 
+7 
-2 
+6 


+  2 
+  11 
+  11 
+  5 
0 

+6 


Hi 

II 


il 


14 


Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  June  1974 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

Albany-Schenectady-Troy ,  N.Y - 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove, 


Number 

of 

stores 


Area 


Number 

of 

stores 


Area 


Number 

of 

stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


CITIES 


Calif. . . . 


33 

31 

14 

62 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


12 

35 


Aberdeen,  S.  Dak.  . 
Battle  Creek.  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


6 

12 


Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

68 

12 

12 


Milwaukee,  Wis . . 

Minneapolis-St.  Paul,  Minn, 

Mobile,  Ala . . 

Montgomery,  Ala . 


51 

56 

10 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . . 

Gary,  Ind . 


Baltimore,  Md . 

Baton  Rouge,  La. . . . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


62 

19 

5 

13 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . 


7  Grand  Forks,  N.  Dak 

5  Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . 
Hutchinson,  Kans... 


Birmingham,  Ala 
Boston,  Mass. . . 
Buffalo,  N.Y... 
Canton,  Ohio... 


32 

95 

66 

16 


New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton,  Va 
Norfolk-Portsmouth,  Va.. 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va.... 
Chattanooga,  Tenn.-Ga 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mien . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . . 

Fargo -Moorhead,  N.  Dak. -Minn.., 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Bay,  Wis. . . . 
Greenville,  S.C... 


Greensboro-Winston-Sa lem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


12 

17 

15 

16 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic ,  N.J . 


213 

55 

78 

12 


35 

9 

73 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence- Pawtucket-Warwick,  R. I. -Mass. . 
Raleigh,  N.C . 


7 

52 

13 

109 


8 

10 

18 

11 

8 

7 

19 

8 

20 
42 
13 
29 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bemardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland ,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 


16 

6 

12 

11 


South  Bend,  Ind. 
Spokane,  Wash... 
Springfield,  Ill 
Springfield,  Mo. 


32 

37 

22 

81 


Springfield,  Ohio, 
Stockton,  Calif. . 
Syracuse,  N. Y. .  .  . 
Tacoma,  Wash . 


Indianapolis,  Ind 
Jackson,  Mich.... 
Jackson,  Miss. . . . 
Jacksonville,  Fla 
Kalamazoo,  Mich.. 


50 

9 

10 

27 

9 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio- Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Kansas  City,  Mo. -Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


49 

21 

12 

16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


Lincoln,  Nebr . . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


Ark 


10 

17 

219 

43 

8 


Wheeling,  W.  Va.-Ohio.. 

Wichita,  Kans . 

Wilkes -Bar re-Hazleton, 

Worcester,  Mass . 

Youngs town-Warren,  Ohio 


Pa 


1Ftor  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  32-34.  2Includes  Nassau 
N.Y.  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  Hie  combination  of 
New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


81 

34 

17 

39 

30 
24 
27 
34 

13 

126 

48 

69 

12 

27 

31 
12 


10 

22 

15 

30 

29 

8 

77 

7 

19 

37 

42 

56 

85 

35 

6 

8 

44 

11 

7 

8 


Idaho  Falls,  Idaho . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . 

Louisville,  Ky . . 

Mankato,  Minn . 

Minneapolis,  Minn . . 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky .  . 

Parkersburg,  W.  Va . 

Pasadena,  Calif . 

Port  Huron,  Mich . 

Portsmouth,  Ohio . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak . . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . . 

Yakima,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . . 


5 

6 
6 

12 

12 

4 

5 

5 
50 

6 

7 

8 
6 
7 
6 

4 

4 

5 
5 

4 

7 

5 
4 

18 

9 

12 

17 

8 

10 

4 

4 

5 

6 


5 

4 


3 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


24 

13 

MISCELLANEOUS  AREAS 

30 

53 

10 

43 

91 

11 

11 

Bristol- Kingsport -Johnson  City,  Tenn.-Va. 

15 

53 

15 

17 

11 

20 

26 

11 

27 

10 

5 

89 

25 

10 

43 

9 

122 

19 

17 

24 

23 

9 

and  Suffolk  Counties  formerly  included  in  the  New  York, 

this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the 


Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 


Apr.  ■  May 


June  I  July 


Aug. 


Sept . 


Percent 
change 
June  1974 
from — 


June 

1973 


May 

1974 


TOTAL  ACCOUNTS  RECEIVABLE 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . . . 

Automotive  group.... . 

Passenger  car  dealers4 . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total..., 

Food  group . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers3 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group......... . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group.............. 

Tire,  battery,  accessory  dealers. 

See  footnotes  at  end  of  table. 


25 ,994 

25,70 

25,637 

26 , 1 79 

1 - 

26,775 

26,782 

r24,68' 

r24,33 

r24,56 

r24,74 

r25,26 

r25,74 

r27,03 

+8 

0 

fl  0  7' 

„ 

„ _ . 

r 

17,856 

1 7,63* 

17,425 

8,516 

8,43 

8,57 

r8,58 

r8,66: 

r8,43 

r8,51. 

+5 

17,74. 

298 

222 

185 

13,122 

15,90 

15 ,99( 

16,16 

16,59* 

17,306 

18,51* 

+1C 

-1 

2  73 

216 

22 

295 

29 

29* 

28( 

26« 

276 

30 

+1 

+3 

202 

13,348 

221 

21 

22' 

20* 

20C 

205 

221 

0 

0 

13,10' 

12,859 

213 

12,936 

13,09 

189 

11,798 

1  7( 
11,77* 

184 
11 ,92< 

193 

12,074 

21S 

12,366 

22< 

12,886 

23 

13,893 

-2 

+11 

-5 

0 

10,347 

10,07' 
9, 22£ 

10, 128 
9,274 

11,245 

8,962 

11 ,21S 

11,34' 

11 ,491 

11 ,796 

12,29S 

13,34* 

+11 

0 

-  ’.^9 

8,91* 

9,056 

9,198 

9,449 

9,853 

10,769 

+13 

1  ,833 

8,176 

8.14C 

8,273 

8,392 

8,646 

9,031 

9,879 

+13 

0 

l 

1  ,853 

1,708 

1 ,72C 

1,715 

1,724 

1,783 

1  ,864 

1  ,919 

+7 

649 

2,816 

2,094 

1,914 

622 

534 

GOO 

600 

2,708 

602 

593 
2,809 
2,  109 

1  ,353 

1,348 

1  ,344 

1  ,384 

1  ,388 

1  ,491 

1,708 

+7 

-1 

574 

570 

559 

583 

589 

628 

697 

+3 

-1 

2,020 

2,079 

1,914 

605 

535 

2,654 

r2,676 

r2,736 

r2 , 755 

r2,714 

r2 , 700 

T 2 ,920 

+6 

+1 

1,874 

584 

505 

2,597 

1,955 

1  ,999 

2,025 

2,045 

2,016 

2,025 

2,175 

+8 

+1 

577 

556 

1 , 931 
597 
527 

1 .777 
*614 

1.832 

590 

1.851 

617 

1.860 

*616 

1.824 

607 

1.846 

*583 

1  .981 
645 

+9 

-3 

+1 

-1 

552 

r511 

rS35 

r534 

r528 

r499 

r551 

-5 

-1 

2 ,25.; 

2,3m 

2,749 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+6 

+3 

1,636 

2,283 

1  ,081 
995 

1  ,118 
367 

1 ,657 
2,316 
1 ,087 
999 
1  ,136 
365 

1,739 

2,324 

1,122 

1  ,027 
1,109 
373 

1  ,858 
2,359 

1  ,139 

1  ,038 

1  ,131 
385 

1,997 

2,370 

1,134 

1,035 

1,148 

405 

2,031 

2,403 

1,157 

1,058 

1,160 

409 

1,983 

2,390 

1,172 

1  ,078 
1,130 
386 

1  ,990 
2,341 
1  ,142 
1  ,051 
1,114 
386 

2,047 
2,339 
1  ,113 
1,019 
1,142 
387 

1  ,958 
2,352 
1  ,132 
1  ,039 
1,133 
378 

1,957 
2,473 
1  ,197 
1  ,108 
1,184 
387 

1  ,874 
2,435 
1,195 
1,105 
1,155 
386 

1,727 
2,344 
1  ,100 
1,012 
1,156 
374 

+2 

+1 

-1 

-2 

+3 

+6 

+2 

+1 

+2 

+2 

+1 

+1 

10,012 

9,958 

10,147 

10,628 

11,012 

10,960 

rl0,203 

r9,822 

r9,947 

ri0,046 

r 1 0 , 2  59 

10,337 

10,445 

+7 

0 

4,932 

5,080 

4,938 

5,020 

5,088 

5,059 

5,310 

5,318 

5,572 

5,440 

5,691 

5,269 

r5,383 

4,820 

**5  ,319 
4,503 

r5,449 

4,498 

r5,456 

4,590 

r5,500 

4,759 

5,356 

4,981 

5,180 

5,265 

+6 

+9 

+2 

-3 

273 

1  ,360 

261 

1  ,242 

260 

1  ,249 

271 

1,255 

276 

1,301 

284 

1,291 

279 

1,133 

277 

1  ,082 

285 

1,133 

270 

1  ,202 

255 

1  ,226 

263 

1  ,318 

288 

1  ,477 

+2 

+14 

+3 

-1 

1  ,195 

1  ,067 

1,071 

1  ,080 

1,126 

1,115 

984 

935 

974 

1  ,042 

1  ,055 

1,143 

1  ,324 

+13 

-1 

1,144 

9  78 

900 

941 

676 

1  ,018 
868 

827 

912 

669 

1  ,020 
858 
820 
913 

663 

1  ,029 
865 

848 

909 

656 

1 , 076 
907 
836 

934 

668 

1,070 

900 

823 

947 

677 

937 

777 

808 

r865 

627 

891 

728 

786 

r893 

655 

915 

755 

783 

r917 

674 

984 

818 

816 

r931 

679 

998 

841 

831 

r928 

683 

1 ,086 
926 
876 

958 

700 

1,272 

1  ,099 

1  ,011 

1  ,011 
732 

+14 

+16 

+2 

+9 

+8 

-1 

-1 

-2 

+1 

+1 

2,088 

2,156 

2,284 

2,449 

2,650 

2,746 

2,572 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+7 

+4 

1,560 

1 ,3  70 
855 
358 

1  ,592 
1,372 
861 

358 

1  ,677 

1 ,388 
881 

365 

1,795 

1  ,426 
897 

377 

1,919 

1,435 

896 

398 

1,960 

1,465 

921 

402 

1,907 

1  ,468 
917 

376 

1  ,917 

1  ,419 
887 

374 

1  ,974 

1  ,427 
909 

375 

1  ,882 
1,452 
936 

367 

1  ,885 
1,519 
948 

377 

1  ,811 

1  ,495 
942 
377 

1  ,660 

1  ,390 
863 

365 

+3 

0 

0 

+7 

+2 

+2 

+3 

+1 

15,982 

15,751 

15,490 

15,551 

15,763 

15,822 

ri4,484 

14,511 

ri4,618 

ri4,702 

r15,002 

rl5 , 406 

r16,586 

+9 

0 

3,206 

12,776 

3,135 

12,616 

3,124 

12,366 

3,120 

12,431 

3,222 

12,541 

3,233 

12,589 

r3,133 

11 ,351 

r3,113 
11  ,398 

r3,126 
11 ,492 

r3,131 

11 ,571 

**3,163 

11 ,839 

r3,081 

12,325 

r3,333 

13,253 

+3 

+11 

0 

0 

11,988 

11  ,865 

11 ,610 

11 ,684 

11,790 

11,831 

10,665 

10,696 

10,791 

10,872 

11,140 

11 ,568 

12,416 

+11 

0 

11,588 

11,452 

11 ,219 

11,278 

11,378 

1,422 

10,261 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+11 

0 

9,203 

8,505 

650 

1 ,875 
1,418 
398 

9,03  7 
8,356 
617 
1,777 

1  ,351 
371 

8,839 

8,173 

618 

1 ,795 

1  ,394 
350 

8,900 

8,236 

612 

1,799 

1  ,371 

3  73 

9,001 

8,322 

618 

1,852 

1,411 

384 

9,058 

8,374 

620 

1,862 

1,432 

373 

8,025 

7,399 

545 

F1 , 789 
1,328 
r408 

8,027 
7,412 
562 
ri ,783 
1,344 
r391 

8,141 

7,518 

561 

F1 ,819 
1,351 
r413 

8,214 

7,574 

568 

ri,824 

1,366 

r406 

8,451 
7,805 
557 
ri ,786 
1,333 
r399 

8,767 

8,105 

615 

ri,742 

1,325 

r367 

9,497 
8,780 
697 
ri ,909 

1,  443 
r406 

+13 

+13 

+14 

+4 

+8 

-9 

+1 

+1 

0 

+1 

+1 

-3 

164 

913 

714 

153 

944 

742 

149 

936 

716 

148 

933 

720 

174 

935 

727 

169 

938 

731 

177 

922 

702 

174 

922 

698 

169 

912 

694 

174 

900 

693 

176 

954 

733 

153 

940 

71 7  | 

163 

954 

740 

-5 

+2 

+4 

-3 

0 

+1 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business— Continued 


(Millions  of  dollars) 


1974 

1973 

Percent 

change 

June  1974 

from 

— 

Kind  of  business 

“T 

Nov. 

Dec . 

June 

May 

Jan. 

Feb. 

Mar. 

Apr.  1 

May 

June 1 

June  1 

July 

Aug . 

Sept . 

Oct . 

1973 

1974 

Data  ADJUSTED 

for  seasonal  variations 

and  holi 

day  dif 

erences 

TOTAL  ACCOUNTS  RECEIVABLE 

■ 

25,534 

26,015 

26,071 

26,529 

26,832 

26,871 

24,765 

'24,849 

25,047 

24 , 929 

25,330 

r25,440 

25,368 

+0 

0 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

8,351 

17,183 

8,417 

17,598 

8,535 

17,536 

8,658 

17,871 

8,842 
17 , 990 

8,764 
18, 107 

r8,358 

16,407 

r8,374 

16,475 

r8,465 

16,582 

r8,338 

16,591 

r8,386 

16,944 

r8,336 

17,104 

r8,344 

17,024 

+5 

+10 

-1 

+1 

294 

285 

277 

284 

291 

295 

296 

283 

292 

289 

276 

274 

283 

0 

+11 

+1 

0 

General  merchandise  group  with  nonstores... 

12,740 

13,122 

13,123 

13,322 

13,458 

13,463 

12,121 

12 ,517 

12,633 

12 , 51 S 

General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

12,198 

8,954 

12,540 

9,168 

12,547 

9,147 

12,735 

9,309 

12,876 

9,449 

12,881 

9,510 

11,575 

8,395 

11,598 

8,452 

11,611 

8,535 

11,610 

8,603 

11,937 

8,854 

12,020 

8,934 

12,014 

8,818 

+11 

+13 

0 

+1 

Mail-order  houses  (department  store 

1,817 

1,836 

1,828 

1,839 

1,830 

1,852 

1,738 

1,779 

1,775 

1,434 

1,768 

1,805 

1,824 

1,814 

+7 

+1 

1 

1,452 

1,476 

1,461 

1,505 

1,500 

1,519 

1,421 

591 

-Q1 

lf -77 

+1 

+2 

608 

2,725 

625 

2,685 

606 

2,760 

619 

2,764 

637 

607 

578 

Women's  ready-to-wear  stores . 

2,  867 

2,874 

**2 , 731 

r2,785 

r2,796 

r2,736 

r2,687 

2,023 

r2,657 

2,707 

+5 

+7 

0 

Furniture,  home  furnishings  stores . 

2,042 

1,862 

2,015 

1,839 

2,075 

1,911 

2,  128 

2,131 

1,988 

2,053 

2 , 068 

2 , 00  5 

+1 

1,885 

1,945 

1,960 

1,799 

1,883 

1,873 

1,898 

r597 

r521 

1,839 

1,831 

1,853 

-5 

Household  appliance,  TV,  radio  stores.... 

602 

574 

584 

504 

603 

524 

634 

562 

617 

542 

r648 

r584 

1  628 
r532 

r542 

r503 

r492 

rS02 

-7 

-4 

Building  materials,  hardware,  farm 
equipment  group . 

2,539 

2,630 

2,668 

2,739 

2,810 

2,755 

2,603 

2,581 

2,591 

2,  500 

2,516 

2,494 

2,507 

+6 

-2 

2,015 

1,944 

1,790 

1,797 

1,808 

+2 

-4 

1,818 

1,877 

1,926 

1,968 

1,901 

1,893 

1,881 

1,778 

-1 

Automotive  group . 

2,385 

1,028 

2,354 

1,005 

2,341 

1,021 

2,363 

1,043 

2,345 

1,026 

2,320 

1,026 

2,282 

1,038 

2,295 

1,041 

2,363 

1,054 

2,362 

1,047 

2,440 

1,080 

2,428 

1,091 

2,361 

1,026 

-1 

+5 

+8 

0 

1,178 

1,177 

1,142 

1,  138 

1,139 

1,118 

1,067 

1,060 

1,  122 

1,126 

1,172 

1,162 

1,163 

+3 

373 

372 

378 

396 

394 

405 

376 

376 

390 

377 

377 

382 

384 

CHARGE  ACCOUNTS 

+7 

10,223 

10,405 

10,468 

10,779 

10,784 

10,737 

r9, 993 

r9,896 

r10,036 

r9,987 

ri0,089 

10,183 

9,991 

5,208 

5,298 

5,373 

5,503 

5,578 

5,515 

r5,216 

r5,220 

r5,301 

r5,191 

r5,213 

5,246 

5,170 

+6 

+9 

-1 

Nondurable  goods  stores,  total . 

5,015 

5,107 

5,095 

5,276 

5,206 

5,222 

1,331 

4,777 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

-1 

+15 

General  merchandise  group  with  nonstores... 

1,297 

1,299 

1,341 

1,334 

1,341 

1,159 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

1,141 

1,122 

1,157 

1,156 

1,170 

1,154 

1,008 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+14 

-1 

885 

878 

891 

913 

948 

948 

822 

803 

824 

867 

873 

877 

843 

+15 

84  5 

860 

84  2 

891 

868 

869 

853 

851 

842 

823 

821 

830 

829 

+2 

0 

934 

931 

940 

943 

973 

966 

r884 

r921 

r924 

r919 

r906 

934 

912 

+9 

-1 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

673 

671 

668 

669 

698 

689 

641 

672 

677 

680 

2,335 

672 

2,353 

684 

2,334 

682 

2,339 

+7 

+7 

-1 

2,373 

2,478 

2,510 

2,589 

2,642 

2,591 

2,429 

2,404 

2,422 

1,729 

1,741 

1,735 

+3 

1,743 

1,811 

1,853 

1,901 

1,934 

1,874 

1,823 

1,817 

1,806 

1,709 

1,432 

1,397 

1,398 

1,426 

1,412 

1,407 

1,399 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

+1 

Passenger  car  dealers  (franchised) . 

880 

365 

862 

365 

875 

368 

901 

388 

886 

385 

891 

397 

879 

364 

885 

365 

900 

371 

889 

371 

924 

369 

932 

375 

874 

376 

+1 

+9 

+1 

+3 

INSTALLMENT  ACCOUNTS 

15,311 

15,610 

15,603 

15,750 

16,048 

16,134 

ri4,772 

ri4 , 953 

ri5,011 

rl4 , 94  2 

ri5, 241 

r15,257 

r15,377 

+9 

+1 

3, 143 

3,119 

3,162 

3,155 

3,264 

3,249 

r3,142 

r3,154 

r3,164 

r3,147 

r3,173 

r3,090 

r3, 174 

+3 

0 

Nondurable  goods  stores,  total . 

12,168 

12,491 

12,441 

12, 595 

12,784 

12,885 

11,630 

11,799 

11,847 

11,795 

12,068 

12, 167 

12,203 

+11 

+1 

General  merchandise  group  with  nonstores... 

11,443 

11,823 

11,782 

11,988 

12, 117 

12, 132 

10,962 

11,015 

11,019 

10,996 

11,278 

11,385 

11,335 

+11 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,057 

11,418 

11,390 

11, 579 

11,706 

11,727 

10,567 

10,602 

10,596 

10,555 

10,871 

10,948 

10,971 

+11 

0 

8,069 

8,290 

8,256 

8,396 

8,501 

8,562 

7,573 

7,649 

7,711 

7,736 

7,981 

8,057 

+13 

607 

616 

619 

614 

632 

650 

568 

592 

592 

599 

583 

593 

602 

+14 

+3 

1,791 

1,754 

1,820 

1,821 

1,894 

1,908 

rl , 847 

rl,864 

rl,872 

ri,817 

rl,781 

rl , 723 

rl,795 

+3 

1,369 

1,344 

1,407 

1,382 

1,430 

1,442 

1 ,347 
r443 
883 

1,381 

1  366 
r4  24 
899 

1,388 

r396 

907 

1,351 

1,321 

1,363 

r378 

950 

+7 

Household  appliance,  TV,  radio  stores.... 

382 

953 

359 

957 

360 

943 

378 

937 

405 

933 

391 

913 

r4 14 
887 

!  386 
965 

r363 

946 

-12 

+3 

-2 

Tire,  battery,  accessory  dealers . 

738 

759 

729 

727 

722 

705 

663 

668 

680 

693 

747 

729 

-2 

rRevised . 

‘Preliminary  estimates,  see  Explanatory  Material,  page  24. 

2 Accounts  receivable  data  contain  no  significant  trading  day  differences. 

3Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
4  Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12. 


Estimated  End  ?f^°nt[1  ^counts  Receivable,  Charge  and  Installment,  for  Organizations  Operating 
11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total.... 


May 


July 


Aug. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers _ 


CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total.. 
Nondurable  goods  stores,  tota 


General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total. 
Nondurable  goods  stores,  tot 


General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . 


15,164 

14,926 

14,651 

1,882 

1,855 

1,795 

13,282 

13,071 

12,856 

12,165 

11,980 

11,781 

11,778 

11,581 

11,387 

9 , 501 

9,272 

9,102 

8,825 

8,611 

8,452 

639 

601 

589 

713 

680 

639 

720 

732 

710 

1,903 

1,842 

1,799 

451 

455 

454 

1,452 

1,387 

1,345 

861 

791 

776 

765 

690 

670 

725 

650 

629 

691 

619 

598 

190 

172 

158 

26 

27 

26 

13,261 

13,119 

12,852 

1,431 

1,411 

1,341 

11,830 

11,708 

11,511 

11,304 

11,210 

11,005 

11,013 

10,911 

10,717 

8,776 

8,642 

8,473 

8,134 

8,012 

7,854 

449 

429 

431 

687 

655 

613 

Bata  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences2 


Percent 
change 
June  1974 
f  rora — 


June 

1973 


14,782 

1,843 

12,939 

11,837 


11,439 

9,159 

8,510 

580 

637 

721 


1,874 

492 

1,382 


635 

605 

152 

23 


12,908 

1,351 


8,524 

,905 

428 

614 


14,965 

1  ,923 
13,042 

11 ,955 


11,563 

9,280 

8,621 

585 

685 

723 


1  ,912 

512 
1  ,400 

812 

707 

666 

634 

160 

25 


1,411 
11  ,642 


10,856 

8,614 
7,987 
425 
660 


15,001 

1  ,949 
13,052 

11  ,976 


1 1  , 594 

9,335 

8,672 

589 

688 

736 


1  ,899 

528 
1  ,371 

803 


668 

635 

163 

26 


1  ,421 
1  ,681 

1  ,173 


10,890 

8,667 

8,037 

426 

662 


rl3,705 

ri ,944 

11.761 

10.761 


10,371 

8,221 

7,603 

549 

r696 

716 


1,786 

r562 

1,224 

690 


563 

527 

155 

r32 


11,919 

ri,382 

10,537 

10,071 


9,774 

7,658 

7,076 

394 

r664 


13,637 

ri,898 

11,739 

10,777 

10,385 

8,210 

7,601 

543 

r672 

711 


1,704 

r546 

1,158 

662 

570 

538 

502 

146 

r34 


11,933 

ri,352 

10,581 

10,115 


9,815 

7,672 

7,099 

397 

r638 


13,788 

rl,911 

11,877 


10,533 

8,365 

7,747 

533 

r678 

716 


1,744 

r561 

1,183 


564 

528 

136 

r33 


12,044  I 

ri,350 

10,694 

10,226 

9,922 

7,801 

7,219 

397 

r645 


Note: 


14,565 

14,867 

14,829 

15,031 

15,260 

15,304 

r14 , 034 

' r14 , 116 

ri4,lls 

ri4,095 

r14,355 

r14,S15 

ri4,367 

1 , 903 
12,662 

1,881 

12,986 

1,868 

12,961 

1,863 

13,168 

1  ,944 
13,316 

1  ,912 
13  ,392 

ri,910 

12,124 

ri,881 

12,235 

ri,868 

12,250 

ri,875 

12,220 

ri,894 

12,461 

ri,839 

12,676 

ri,897 

12,470 

0 

11,618 

11,957 

11,786 

12,163 

12,331 

12,335 

11,147 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

+11 

11,224 

8,364 

586 

688 

760 

11,551 

8,561 

602 

656 

752 

11,379 

8,543 

593 

651 

724 

11,770 

8,689 

594 

647 

714 

11  ,944 
8,810 
612 
704 
709 

11  ,966 
8,898 
626 
696 
707 

10,773 

7,816 

588 

r713 

676 

10,745 

7,888 

590 

r703 

680 

10,813 

8,000 

573 

r690 

692 

10,770 

8,003 

568 

*693 

710 

11,003 

8,264 

552 

r668 

745 

11,088 

8,355 

566 

r654 

749 

11,009 

8,195 

561 

r672 

747 

+11 

+14 

+6 

-2 

+5 

1,906 

1,896 

1,893 

1,939 

1  ,901 

1  ,879 

ri , 806 

ri,782 

ri,778 

ri,763 

ri,799 

1,779 

1 , 781 

489 

1,417 

491 

1,405 

512 

1,381 

516 

1,423 

513 

1  ,388 

504 

1  ,3  75 

r545 

1,261 

r523 

1,259 

r5l9 

1,259 

r498 

1,265 

r495 

1,304 

466 

1,313 

475 

1,309 

-8 

802 

830 

829 

843 

833 

735 

707 

749 

758 

763 

759 

732 

+  13 

735 

632 

174 

26 

694 

605 

178 

26 

715 

626 

162 

28 

720 

631 

160 

24 

741 

660 

169 

26 

739 

663 

176 

26 

645 

566 

174 

r33 

616 

569 

166 

r35 

657 

581 

151 

r32 

666 

600 

148 

r32 

664 

607 

147 

r28 

659 

590 

152 

30 

641 

571 

151 

23 

+15 
+  17 

+1 

-21 

12,659 

12,971 

12,936 

13,092 

13  ,359 

13,425 

ri2,228 

*"l2 ,334 

r12,340 

ri2 ,332 

12,556 

ri3 , 736 

r12 , 583 

1,414 

11,245 

1,390 

11,581 

1,356 

11,580 

1,347 

11,745 

1  ,431 

11  ,928 

1  ,408 
2,017 

ri,365 

10,863 

ri,358 

10,976 

ri,349 

10,991 

ri,377 

10,955 

*1 ,399 
11,157 

ri,373 

11,363 

ri,422 

11,161 

+3 

10,781 

11,155 

10,956 

11,334 

11,488 

1 , 502 

10,412 

10,423 

10,455 

10,418 

10,633 

10,746 

10,658 

+  10 

10,489 

7,732 

412 

662 

10,857 

7,956 

424 

630 

10,664 

7,917 

431 

623 

11,050 

8,058 

434 

623 

LI, 203 
8,150 
443 

6  78 

1  ,227 
8,235 
450 
670 

10,128 

7,250 

414 

r680 

10,129 

7,319 

424 

r668 

10,156 

7,419 

422 

r658 

10,104 

7,403 

420 

r661 

10,339 

7,657 

405 

r640 

10,429 

7,765 

414 

r624 

10,368 

7,624 

410 

r649 

+11 

+  14 
+9 
-1 

May 

1974 


13,911 

ri4,200 

'’14,636 

r15, 704 

+9 

1,915 

ri,918 

ri,828 

ri,910 

0 

11,996 

12,282 

12,808 

13,794 

+11 

1,035 

11,291 

11,731 

12,635 

+  12 

0,630 

10,907 

11,327 

12,254 

+  12 

8,461 

8,708 

9,057 

9,848 

+  14 

7,835 

8,076 

8,405 

9,143 

+  14 

546 

547 

593 

665 

+  7 

r696 

r684 

r648 

r698 

-1 

713 

735 

724 

737 

+3 

1,784 

ri,825 

1,883 

1,972 

+6 

r546 

r533 

483 

455 

-6 

1,238 

1,292 

1,400 

1,517 

+12 

745 

765 

824 

917 

+  16 

647 

661 

721 

829 

+18 

601 

614 

675 

789 

+19 

565 

580 

640 

749 

+20 

149 

154 

165 

184 

+5 

r34 

r28 

30 

25 

-19 

,127 

r12 ,375 

rl2,736 

rl3 , 732 

+10 

,369 

rl,385 

ri,345 

ri,455 

+3 

,758 

10,990 

11,408 

12,277 

+11 

,290 

10,526 

10,907 

11,718 

+11 

,983 

10,246 

10,606 

11,425 

+11 

,860 

8,094 

8,382 

9,059 

+  13 

,270 

7,496 

7,765 

8,394 

+14 

397 

393 

428 

181 

+8 

r662 

r656 

*619 

r673 

0 

+  1 
0 


0 

+2 


+3 

-2 


0 

0 

+2 


+1 

+1 

0 

0 


.+1 

+2 

-1 

0 


-2 

-1 


0 

0 

+4 

0 


-2 

+1 


and  year-to-year  percent  eh  d“'-lns  a  specific  month  are  not  inc 

/  year  percent  changes.  Sampling  variabilities  are  shown  in  table  21 

Revised. 

Preliminary  estimates,  see  Explanatory  Material,  page  2d. 


es  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commci- 
m  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 

2 Accounts  receivable  data  contain  no  significant  trading  day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 


Kind  of  business 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Meat  markets . 

Bakery  products  stores. 


Preliminary  estimates 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms. 
Drinking  places . 


General  merchandise  group,  with  nonstores . 

Department  stores  and  dry  goods,  general  merchandise  stores 

Department  stores . 

Variety  stores . 

Mail  order  houses  (department  store  merchandise) . 


Apparel  group . 

Men’s,  boys’  wear  stores . 

Men's,  boys’  clothing,  furnishings  stores. 

Women’s  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment  group. 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . . 


Automotive  group . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Drug  and  proprietary  stores. 
Liquor  stores . 


1. 1- 1.7 
0. 7-1.0 

0.9-1. 5 
1.0-1. 6 
4. 9-6. 7 

5. 2- 5. 8 

2. 4- 3.0 

2. 7- 3. 5 

2. 8- 3. 3 
3. 6-4.6 

0.7-0. 9 
0. 9-1.1 
0.8-0. 8 

1.5- 2. 5 

0.2-1. 2 

2. 3- 2. 5 

4. 5- 5. 5 

4. 5- 5. 6 

3. 2- 3. 8 

3. 3- 4.0 
4. 0-5. 8 

2. 9- 3. 6 

3. 1-3.3 

3. 4- 3. 7 

3. 4- 4. 3 
5. 0-6. 5 

5. 6- 7. 9 

2. 6- 3. 2 

3. 4- 3. 9 

4. 9- 7. 5 

1.5- 2. 4 

1.6- 2. 4 

1.6- 2. 3 

1.6- 2. 3 

4. 3- 6.0 

2. 3- 2. 6 

2. 6- 2. 7 

3. 5-4.0 


1.3 

0.8 

1.2 

1.2 

5.8 

5.5 

2.6 

3.0 

3.1 

4.2 

0.8 
0 . 9 
0.8 
1.6 
0.4 

2.4 

4.6 

4.7 

3.4 

3.7 

4.7 

3.2 

3.2 

3.6 

4.1 

5.2 

6.0 

2.8 

3.6 

6.4 

1.7 

1.8 
1.8 
1.8 

4.6 

2.4 

2.6 

3.6 


Final  estimates 


Range 


1.0-1. 4 

0. 7-0.8 

0.9-1. 5 
1.0-1. 5 
5.0-6. 2 

4. 8- 5. 5 

2. 1- 2. 9 

2. 2- 3. 3 

2. 3- 2. 6 

3.6- 4. 4 

0.8-0. 9 
0. 9-1.1 
0.7-0. 7 

1.3- 2. 5 
0.3-1. 2 

2. 2- 2. 3 

4.4- 5. 1 

4. 4- 5.2 
3. 0-3. 3 

3. 2- 3. 6 

4. 2- 5.0 

2.8- 3. 4 

2. 7- 3. 3 
3. 0-3. 5 

3.2- 4. 1 

4. 2- 5. 7 
5. 0-6. 8 

2. 6- 3. 2 
3. 0-4.0 

4. 7- 7. 6 

1.4- 1. 7 

1.5- 1. 9 

1. 5- 2.0 

1. 4- 2.0 

3. 4- 6.1 

2. 0-2. 4 

2. 4- 2. 5 

3. 5- 4.0 


1.2 

0.8 

1.1 

1.2 

5.6 

5.0 

2.5 

2.8 

2.6 

4.0 

0.8 

1.0 

0.7 

1.6 

0.6 

2.2 

4.6 

4.6 

3.2 

3.3 
4.9 
3.0 

3.0 

3.3 

3.7 

4.8 

5.7 

2.8 

3.6 

6.2 

1.7 

1.8 
1.8 
1.8 

4.4 

2.3 

2.5 
3.7 


Ratio  of  2  consecutive 
months 1 


Range 


0.3-0. 7 

0.2-0. 2 

0. 2-0.4 
0.2-0. 4 
1.0-2. 1 

1. 1- 5.3 

0.7-2. 3 
0.8-1. 8 
1.0-1. 8 
0. 5-2.0 

0.2-0. 3 
0.3-0. 4 
0.3-0. 3 
0. 4-0.7 
0.1-0. 4 

0.6-0. 9 

1.3- 1. 

1.3- 1. 8 

1. 1- 1.8 
0.9-1. 5 
0. 9-1.8 
0.8-1. 6 

1. 1- 1.4 

1. 1- 1.8 
1.2-2. 2 
2. 0-3. 2 
2.0-4. 4 

1.1-1. 4 
1.0-1. 5 
1.9-3. 2 

0. 6-1.0 
0. 6-1.0 
0. 6-1.0 
0.6-1. 0 

1.4- 2. 7 

0.4-0. 9 
0.4-0. 9 
0.6-1. 1 


0.6 

0.2 

0.2 

0.2 

1.1 

1.9 

0.8 

0.9 

1.1 

1.2 

0.2 

0.3 

0.3 

0.6 

0.1 

0.7 

1.4 

1.4 

1.5 
1.2 
1.2 
1.3 

1.3 

1.6 

1.8 

2.4 
2.4 

1.1 

1.2 

2.6 

0.7 

0.6 

0.6 

0.6 

1.8 


0.7 

0.8 


Year-to-year 

ratio2 


0.9 

0.6 

0.5 

0.6 

4.3 

5.8 

1.9 

2.1 

2.3 

3.2 

0.5 

0.8 

0.3 

1.1 

0.1 

1.2 

3.3 

3.1 

2.2 
2.2 
2.1 
2.6 

3.3 

3.8 

4.4 

4.6 

5.7 

2.6 

2.1 

6.1 

0.9 

1.0 

0.9 

0.8 

3.9 


1.5 

3.4 


Note-  The  ranges  of  sampling  error  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading  day  differences  for  the  months  of  June  1968,  September  1968.  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 

‘The  ranges  of  sampling  error  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pages  25  and  26.) 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 

(Percent) 


Ratio  of  2  con¬ 
secutive  months 

Year- to- 

Kind  of  business 

Ratio  of  2  con¬ 

secutive  months 

Year-to- 

year 

Range 

Median 

ratio1 

Range 

Median 

2. 9-7. 3 

1. 1-2.4 

1.6 

4.8 

1. 5-3.3 

2.4 

7.2 

1.5-3. 4 

2.4 

7.2 

Women  s  apparel,  accessory,  specialty  stores . 

2.7  8.8 

1.9-2. 9 

2.2 

3.3 

9. 1 

2. 5-7.0 

3.8 

11.4 

12.2 

3.0-13.6 

4.8 

7.2 

1.6-10.9 

3.5 

10.5 

2. 5-4. 4 

3.1 

4.6 

2. 5-5. 9 

4.4 

6.6 

Farm  equipment  dealers . 

3. 5-4. 4 

3.8 

9.0 

Optical  goods  stores . . 

2. 1-5.0 

2.6 

3.9 

Note-  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  2-  T^^^ees  of^sampllng 


estimate  for 
error  shown 


above* arebasid  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968, 
For  year-to-year  ratio  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


December  1968,  and  March  1969. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1 

Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5%,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5# 


a  =  0  to  1.5 %,  b  =  1.6  to  3.0 %,  c  =  3.1  to  4. 5%. 
tiding  day  differences  for  the  months  of ‘jlriges^Sep^embei ‘Ises^December^es,  ^n^March^M  ”n  33168  eSt‘mateS  *°r  seasonal 

Ze:riLr^rrrr::-m0rmates  of  sampiine  for  2  -  —  ™  —  —  -  — 

Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final 


variations  and 


estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  . .  variaomty  Dased  on  fina 

to  a  ratio  (See  reliability  of  data  page  25).  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 


estimate  for  the  previous  month.  Sampling  variability  based  on  final 


Table  15. 


Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Kind  of  business 


Total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,  total . 

General  mdse,  group  with  nonstores 

Department  stores . 

Apparel  group . . 

Furniture  and  appliance  group . . 

Building  materials,  hardware,  farm 
equipment  group . 

Automotive  group. . . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

See  footnotes  following  table  19.* 


Dollar 

volume  e 

st imates 

Rat  io 

to  the 

same  month  a  year  ago 

The 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

States 

eastern 

States 

Central 

States 

South 

West 

States 

eastern 

States 

Central 

States 

South 

West 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

A 

A 

A 

A 

A 

a 

b 

b 

b 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

A 

A 

A 

A 

A 

a 

a 

a 

A 

A 

A 

A 

a 

b 

a 

B 

B 

B 

B 

b 

(*) 

c 

c 

c 

A 

A 

A 

A 

A 

a 

a 

b 

b 

A 

A 

A 

A 

A 

a 

a 

a 

b 

A 

A 

A 

A 

a 

a 

a 

b 

B 

B 

B 

B 

a 

b 

b 

b 

B 

B 

B 

B 

b 

c 

(*) 

(’) 

n 

A 

B 

B 

B 

- 

b 

(*) 

c 

(’) 

A 

- 

A 

A 

- 

a 

_ 

b 

B 

B 

B 

B 

b 

c 

(*) 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

Ratio  of  2  consecutive  months 


United 

States 


The 

North¬ 

eastern 

States 


The 

North  The 
Central  South 
States 


The 

West 


Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 


Total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

Eating  and  drinking  places . 

GAF,  total . 

General  merchandise  group  with  nonstores 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  group . 

Total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

Eating  and  drinking  places . 

GAP,  total . 

General  merchandise  group  with  nonstores. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

Eating  and  drinking  places . 

GAP,  total . 

General  merchandise  group  with  nonstores. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


New  England 


Middle 

Atlantic 


East  North 
Central 


West  North 
Central 


South 

Atlantic 


East  South 


(M 


o 


Dollar  v 

olume  sales  e 

stimates 

A 

A 

A 

A 

A 

B 

A 

B 

A 

B 

B 

C 

A 

A 

(’) 

B 

A 

A 

B 

B 

B 

A 

A 

A 

B 

A 

A 

B 

B 

B 

A 

A 

A 

A 

A 

B 

A 

A 

n 

B 

A 

A 

B 

B 

B 

B 

C 

B 

B 

A 

B 

B 

B 

A 

B 

B 

B 

A 

B 

A 

A 

B 

A 

A 

Ratio  to  the  same  month 

year  ago 

b 

a 

a 

a 

a 

b 

b 

c 

b 

b 

a 

b 

a 

b 

a 

a 

a 

a 

c 

b 

b 

b 

b 

c 

C) 

2 

a 

a 

(’) 

b 

b 

(*) 

c 

(’) 

a 

a 

b 

c 

b 

a 

(*) 

(*) 

b 

b 

c 

b 

b 

b 

c 

c 

c 

c 

b 

(*) 

b 

b 

a 

b 

(*) 

c 

- 

- 

- 

Ratio  of  2 

consecut ive 

months 

See  footnotes  following  table  19. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

R 

c 

atio  of  2 
onsecutive 
months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

(2) 

a 

a 

Indiana . 

A 

- 

- 

b 

- 

- 

a 

a 

Massachusetts. . . 

A 

B 

- 

b 

b 

“ 

a 

a 

Michigan . 

A 

A 

- 

b 

b 

a 

a 

Minnesota . 

A 

- 

- 

b 

b 

Missouri . 

B 

“ 

a 

- 

3 

a 

State 


GAF 


a  New  Jersey. . . . , 

b  New  York . . 

a  North  Carolina. 

b  Ohio . . 

b 

b  Pennsylvania.. 

b  Texas . 

a  Wisconsin . 


Dollar  volume 
sales  estimated 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

A 

A 

. 

c 

a 

_ 

a 

a 

b 

A 

A 

B 

a 

a 

b 

a 

a 

a 

A 

- 

- 

b 

- 

- 

a 

a 

b 

A 

A 

b 

b 

a 

a 

a 

A 

A 

A 

a 

b 

b 

a 

a 

a 

B 

B 

- 

b 

c 

- 

a 

a 

a 

B 

- 

c 

- 

■ 

a 

a 

b 

See  footnotes  following  table  19. 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Metropolitan  Statistical  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimate 

Ratio  to  same 
month  a  year 
ago 

Area 

Do 

sal 

lar  volun 

ss  estima 

ie 

te 

R 

m 

atio  to 
onth  a  ye 
ago 

ame 

ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  11 1. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

o 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

- 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.  . 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

(2) 

Statistical  Areas 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

_ 

- 

B 

- 

- 

a 

San  Francisco-Oakl and ,  Calif . 

A 

B 

B 

(2) 

(2) 

(2) 

Boston,  Mass.. . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

Chicago,  Ill . 

A 

A 

A 

b 

b 

(2) 

Cleveland,  Ohio . 

- 

- 

A 

- 

c 

Cities 

- 

- 

C 

- 

- 

b 

b 

A 

b 

Detroit,  Mich . 

B 

/  B 

A 

c 

c 

(2> 

B 

A 

B 

c 

c 

<!> 

. 

A 

A 

B 

b 

b 

b 

Minneapolis-St .  Paul,  Minn . 

- 

- 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

(!> 

See  footnotes  following  table  19. 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio 

if  2  consecut 

months 

ive 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Continued 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

a 

a 

b 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

-  -  ■  ■  ..  , 

b 

a 

a 

b 

San  Franc isco-Oakl and ,  Calif . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

Dallas,  Tex . . . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

b 

a 

b 

'Estimates  for  food  stores  sales  omitted  because  food  firms  accounting  for  more  than  30^  of  food  stores  sales  in  these  geographic  divisions  have  reported 
company  totals  only. 

Estimated  percent  change  from  same  month  a  year  ago  exceeds  4.5$. 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 


( Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

Kind  of  business 

Preliminary 

estimates 

Final 

Ratio  of  2 
consecutive 

months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

0.9 

0.8 

2.9 

2.4 

1.6 

0.7 

Nondurable  goods  stores,  total.... 

2.3 

Food  group . 

_  _ 

2.1 

0.9 

1.0 
0. 2 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

0.9 

1.9 

1.8 

0.8 

7 

Food  group . 

1 . 0 

0.2 

6.0 

6.0 

A _ 

1  .  u 

8.3 

8.4 

0.5 

5.2 

5.9 

1.4 

7*7 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

equipment  group . 

0.9 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

0.5 

0.5 

0.2 

Lumber  and  other  building  materials 

n  i 

4.2 

0.6 

Mail  order  houses  (department  store 

0.  G 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

2.0 

1.9 

0.7 

5.5 

5.5 

5.9 

INSTALLMENT  ACCOUNTS 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores... 

5.5 

5.8 

5.0 

5.6 

5.9 

5.0 

0.5 

0.5 

0.8 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

3.6 

0.5 

3.6 

0.5 

0.4 

0.1 

Household  appliance  dealers . 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 

0.6 

0.6 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

equipment  group . 

4.8 

4.6 

0.8 

Lumber  and  other  building  materials 
dealers . 

4.0 

4.0 

0.6 

Apparel  group . 

Furniture  and  appliance  group . 

4.6 

6.  1 

0  3 
4.4 
6.0 

0.3 

2.9 

3.7 

7.6 

4.7 

0.4 

Passenger  car  dealers . 

3.6 

0.8 

Household  appliance,  TV,  radio  stores... 

5.0 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

Building  materials,  hardware,  farm 

equipment  group . 

11  0 

Gasoline  service  stations . 

8.S 

5.4 

Automotive  group . 

4.9 

5.6 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1.1 

See  footnote  following  table  21. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Percent) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total,... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total. . . . 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


Preliminary 

estimates 


1.3 

0.5 


0.4 

0.3 

2.0 

1.0 

1.3 


2.7 

1.2 


Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

[  Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

CHARGE  ACCOUNTS— Continued 

0.4 

0.1 

Apparel  group . 

4.0 

3.8 

0.2 

Furniture  and  appliance  group . 

3.2 

3.1 

0.5 

0.1 

0.4 

0.  1 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

0.3 

0. 1 

1.9 

0.  4 

1.0 

0. 1 

United  States,  total . 

0.4 

0.4 

0.1 

1.2 

0.5 

Durable  goods  stores,  total . 

1.4 

1.4 

0.2 

1.2 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

2.7 

0.5 

1.1 

0.3 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

Department  stores  and  dry  goods,  general 

0.  1 

merchandise  stores . 

0.5 

0.5 

Department  stores . 

0.3 

0.3 

0.  1 

Apparel  group . 

1.6 

1.8 

0.  1 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

Preliminary  estimates:  October  1968.  Final 


Xote:  The  sampling  error  shown  above  Is  based  on  accounts  receivable  estimates  for  the  following  months- 
estimates:  September  1968.  Month-to-month  percent  changes:  October  and  September  1968 
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EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area-regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e..  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 
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To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSD  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV-  .Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  1  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com- 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month-to-  month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores  ”  ' 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1-sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales 

Month-to- month  and  year-to-year  comparisons 
shown  in  this  report  are  based  on  the  total  dollar 
volume  of  receipts  for  each  of  the  periods  being 
compared.  These  trends  thus  include  the  effect  of 
stores  starting  operation  or  ceasing  operation  and 
are  not  limited  to  “identical  stores”  --  i.e.,  those 
in  operation  in  both  of  the  periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table 
2  for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume  esti¬ 
mates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with 
an  asterisk  is  relatively  large.  Therefore,  such 
estimates  are  not  published  in  table  1.  However, 
the  percentage  change  which  are  derived  from 
such  estimates  have  a  smaller  sampling  variability 
than  the  estimates  themselves  and  are  therefore 
published  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 


category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 

In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month- to- month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
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basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 


XVII.  Data  Adjusted  for  Seasonal,  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publi¬ 
cation  have  been  developed  by  the  method  described 
in  the  X-ll  Variant  of  the  Census  Method  II 
Seasonal  Adjustment  Program,  U.S.  Bureau  of  the 
Census  Technical  Paper  No.  15,  Revised  1967. 
Trading-day  factors  for  adjusting  sales  estimates 
were  also  derived  from  the  X-ll  program. 

In  evaluating  the  adjusted  estimates  it  is  im¬ 
portant  to  note  that  the  adjustment  is  an  approxima¬ 
tion  based  on  past  experiences.  They  will,  there¬ 
fore,  be  less  precise  to  the  extent  that  current 
competitive  pressures,  changes  in  consumer  buying 
patterns  during  holiday  periods,  and  other  elements 
introduce  significant  changes  in  seasonal,  trading- 
day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment 
factors  for  shifting  holidays  such  as  Easter. 


Current  data  are  initially  adjusted  by  the  use  of 
factors  projected  ahead.  The  projected  factors 
are  subject  to  even  larger  errors  than  factors  for 
historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Eco¬ 

nomic  l  ime  Series,  U.S.  Bureau  of  the  Census 
Technical  Paper  No.  12,  1965.  Holiday  adjustment 
factors  were  developed  by  a  method  similar  to  that 
described  in  Seasonal  Adjustment  on  Electronic 
Computers,  pp.  $56-359,  Organization  for  Economic 
Cooperation  and  Development,  Paris,  1961.  Addi¬ 
tional  details  concerning  the  adjustment  factors  may 
be  obtained  from  the  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 

Table  22  and  table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores— 

September  1972-August  1974 
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Adjusted  sales  data  shown  in  tables  1  and  3  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment  factors  shown  above  for  the  corresponding  kinds  of  business.  Adjusted  data 
for  the  summary  trade  totals  are  obtained  by  summarizing  the  adjusted  data  for  the  individual  kinds  of  business.  Seasonal  factors  shown  for  totals  are  approximations  and  may  show  small  differences  rom 
published  data. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  July  1973  to  June  1974 


Kind  of  business 

1973 

1974 

July 

Aug. 

Sept  . 

Oct  . 

Nov . 

Dec  . 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

United  States,  total . 

97.9 

98.1 

99.3 

99.7 

101.1 

106.6 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

Durable  goods  stores,  total . 

100.5 

101.1 

102.8 

103.1 

101.3 

102.4 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

Nondurable  goods  stores,  total . 

96.5 

96.4 

97.3 

98.0 

101.1 

108.8 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

Food  group . . . . . 

102.3 

102.1 

96.9 

97.5 

100.6 

106.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

96.7 

97.7 

99.1 

98.9 

102.6 

110.9 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

Nonstores . 

93.6 

94.8 

94.5 

96.2 

100.8 

116.4 

108.5 

103.2 

97.8 

97.5 

99.7 

98.2 

Department  stores . 

96.3 

96.8 

97.5 

97.6 

101 .5 

111  .9 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

Mail  order  houses  (department  stores  merchandise) . 

96.7 

96.6 

97.5 

98.8 

102.2 

105.8 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

Apparel  group . . . 

93.4 

93.6 

96.9 

98.9 

104.6 

119.5 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

Women's  ready-to-wear  stores . 

89.5 

92.1 

98.7 

101  .9 

106.3 

120.8 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

Furniture  and  appliance  group . 

96.4 

98.3 

100.6 

100.8 

101.1 

107.8 

103.1 

100.4 

98.1 

98.1 

97.3 

97.8 

Furniture,  home  furnishings  stores . 

97.2 

98.9 

99.2 

99.9 

100.9 

106.6 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

Furniture  stores . 

97.3 

98.8 

98.0 

99.2 

100.8 

106.9 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

Household  appliance,  TV,  radio  stores . 

94.2 

97.6 

103.1 

103.7 

101.4 

111  .6 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

Household  appliance  dealers . 

96.1 

98.7 

102.5 

104.9 

101.4 

109.7 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

Building  materials,  hardware,  farm  equipment  group . 

105.4 

108.2 

111  .0 

109.5 

102.6 

94.2 

88.7 

87.8 

91  .2 

94.8 

100.5 

105.8 

Lumber  and  other  building  materials  dealers . 

105.1 

108.8 

110.1 

109.3 

104.3 

95.5 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

Automotive  group . . . 

102.8 

99.3 

99.8 

101  .6 

100.2 

99.1 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

Passenger  car  dealers  (franchised) . 

101  .0 

96.7 

99.2 

102.6 

101  .3 

98.6 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

Tire,  battery,  accessory  dealers . 

105.1 

101.8 

100.6 

101.0 

99.4 

99.4 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

Gasoline  service  stations . 

102.6 

99.2 

100.3 

102.7 

101.1 

97.5 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

CHARGE  ACCOUNTS 

United  States,  total . 

99.2 

98.9 

100.4 

101.3 

101.5 

104.3 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

Durable  good  stores,  total . 

101  .9 

102.8 

105.1 

105.5 

102.1 

100.2 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

Nondurable  goods  stores,  total . 

96.3 

95.0 

95.7 

97.6 

100.9 

109.2 

101 .3 

98.3 

99.3 

100.8 

104.5 

100.9 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

93.9 

96.0 

98.8 

99.0 

106.6 

126.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

Nonstores . 

96.6 

96.9 

97.4 

98.8 

99.7 

109.1 

106.1 

98.7 

96.7 

98.5 

102.6 

99.5 

Department  stores . 

90.7 

91.6 

94.3 

96.3 

105.6 

130.3 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

Apparel  group . 

92.4 

93.0 

99.2 

101.2 

105.5 

122.0 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

Furniture  and  appliance  group . 

97.0 

99.2 

101  .3 

102.4 

102.6 

110.8 

100.8 

98.0 

97.1 

96.4 

96.0 

98.0 

Furniture,  home  furnishings  stores . 

97.5 

99.5 

99.9 

101  .6 

102.4 

107.4 

100.4 

99.7 

99.2 

98.1 

95.7 

98.3 

Building  materials,  hardware,  tarm  equipment  group . 

105.9 

108.8 

111.4 

109.6 

103.1 

94.0 

88.0 

87.0 

91.0 

94.6 

100.3 

106.0 

Lumber  and  other  building  material  dealers . 

105.5 

109.3 

110.1 

109.0 

104.0 

95.7 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

Automotive  group . 

100.8 

97.5 

99.8 

103.0 

100.9 

98.5 

95.7 

98.2 

99.3 

100.0 

101  .6 

104.1 

Passenger  car  dealers  (franchised) . 

100.2 

95.6 

99.4 

102.6 

101.1 

98.7 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

Gasoline  service  stations . 

102.6 

101.2 

99.0 

102.2 

100.4 

97.1 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

97.0 

97.4 

98.3 

98.3 

101  .3 

108.1 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

Durable  goods  stores,  total . 

98.7 

98.8 

99.5 

99.7 

99.7 

105.0 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

Nondurable  goods  stores,  total . 

96.6 

97.0 

98.1 

98.1 

101  .3 

108.6 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

97.0 

97.9 

99.0 

98.8 

101.9 

109.6 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

Nonstores . 

99.8 

98.8 

95.8 

98.2 

94.3 

107.5 

103.7 

102.0 

99.6 

99.4 

100.2 

101.0 

Department  Stores . 

96.9 

97.5 

97.9 

97.8 

100.6 

110.1 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

Apparel  group . 

95.0 

94.8 

94.9 

95.6 

103.7 

115.8 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

Furniture  and  appliance  group . 

95.7 

97.2 

100.4 

100.3 

101 .1 

106.3 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

Furniture,  home  furnishings  stores . 

97.3 

98.9 

98.4 

98.7 

100.3 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

Household  appliance,  TV,  radio  stores . 

94.6 

97.5 

102.4 

103.2 

101  .0 

107.9 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

Automotive  group . 

103.9 

101.5 

99.2 

98.9 

99.4 

100.4 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

Tire,  battery,  accessory  dealers . 

104.5 

102.0 

100.0 

98.1 

98.3 

100.4 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

United  States,  total . 

96.8 

97.6 

98.6 

98.7 

101.4 

108.6 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

Durable  goods  stores,  total . 

100.3 

101.4 

101  .9 

101.0 

99.5 

101.4 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

Nondurable  goods  stores,  total . 

95.8 

96.8 

98.1 

98.5 

101 .3 

110.4 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

96.7 

97.4 

98.7 

99.2 

102.6 

110.7 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

Nonstores . 

100.2 

102.2 

104.0 

101 .4 

101.4 

101.5 

98.7 

94.1 

93.5 

98.5 

97.6 

107.2 

Department  stores . 

94.0 

95.4 

100.1 

101.1 

105.1 

114.4 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

Apparel  group . 

91  .0 

92.7 

96.4 

99.3 

105.2 

118.4 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

Furniture  and  appliance  group . 

95.5 

98.2 

100.9 

102.1 

99.6 

103.9 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

Tire,  battery,  accessory  dealers . 

104.6 

103.4 

100.4 

98.6 

96.6 

98.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

CHARGE  ACCOUNTS 

United  States,  total . . . 

95.4 

97.6 

100.0 

101.6 

105.9 

111  .0 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

Durable  goods  stores,  total . 

104.4 

108.0 

109.6 

107.6 

103.6 

95.7 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

Nondurable  goods  stores,  total . 

92.0 

94.0 

97.9 

99.1 

106.6 

115.9 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

92.6 

93.0 

97.2 

99.6 

109.4 

129.3 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

Nonstores . 

100.8 

104.6 

106.1 

104.2 

103.1 

96.5 

94.3 

92.8 

92.6 

97.2 

102.7 

105.4 

Department  stores . 

88.3 

90.9 

94.1 

95.6 

108.4 

131  .1 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

Apparel  group . 

88.0 

89.8 

100.5 

105.0 

108.5 

121  .9 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

Furniture  and  appliance  group . 

98.5 

102.8 

105.3 

101  .3 

100.1 

109.8 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

INSTALLMENT  ACCOUNTS 

United  States,  total . . . 

96.7 

97.5 

98.5 

98.5 

101.1 

108.5 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

Durable  goods  stores,  total . 

99.6 

100.1 

99.4 

99.0 

98.0 

102.3 

101.2 

101.5 

98.9 

100.3 

98.6 

100.9 

Nondurable  goods  stores,  total . 

96.4 

97.3 

98.2 

98.5 

100.4 

110.0 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

96.9 

97.7 

98.8 

99.1 

101 .7 

110.2 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

Nonstores . 

102.2 

101 .4 

98.0 

95.2 

95.0 

100.9 

99.4 

100.2 

100.5 

103.1 

100.8 

102.9 

Department  stores . 

97.0 

97.3 

98.5 

97.9 

100.0 

110.1 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

Apparel  group . 

93.6 

94.1 

94.6 

97.0 

103.4 

117.2 

108.9 

101  .1 

100.1 

98.7 

95.9 

94.7 

Furniture  and  appliance  group . 

95.7 

98.0 

100.2 

102.4 

99.2 

103.7 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1973,  using 
the  X-ll  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 
and  holiday  factors.  Adjusted  accounts  receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
adjustment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

f7c 

MCD 

Average  duration  of  run 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7.56 

5.84 

30.9 

.95 

.79 

.46 

1 .13 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

Food  group . 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1  .34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

Variety  stores . 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

2.77 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware^  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

Liquor  stores . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

United  States,  total . 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

2.88 

Women’s  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

3.53 

Shoe  stores . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

EXPLANATORY  NOTES:  The  following  are  brief  descriptions  of  the  measures  shown  in  this  table.  More  complete  explanations  appear  in  "Electronic  Computers  and 
Business  Indicators,”  Occasional  Paper  57,  National  Bureau  of  Economic  Research,  Inc.,  New  York,  1957. 


0  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series  before  seasonal  or  trading  day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal  component.  It  is  a  measure  of  the  average  monthly  seasonal  change 
in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1  calendar  year.  It  is  a  measure  of  the  maximum  seasonal 
change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally  adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular  component.  The  irregular  component  is  obtained  by  dividing  the 
seasonally  adjusted  series  by  the  cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical  component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the  seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which  to  observe  cyclical  movements  in  a  monthly  series.  In  deriving 
MCD  the  average  (without  regard  to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for  1-month  spans  (Jan. -Feb.,  Feb.- 
Mar. ,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to  5  month-spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular  component,  that  is,  it  indicates  the  point  at  which  fluctu¬ 
ations  begin  to  be  more  attributable  to  cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5  months,  all  series  with 
an  MCD  greater  "5"  are  shown  as  "6."  MCD  is  small  for  smooth  series  and  large  for  erratic  series. 

Average  duration  of  run  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number  of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of 
observations.  When  there  is  no  change  between  2  months,  it  is  assumed  that  the  "no  change"  is  a  change  in  the  same  direction  as  the  preceding  change.  The 
average  duration  of  run  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component  C,  and  the  MCD  moving  average.  The  MCD  moving 
average  is  a  monthly  average  (with  the  number  of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  measures  with  the  expected  average  duration  of  run  of  a  random  series  gives  an  indication  of  whether  the  changes  approximate  those  of  a 
random  series.  (Over  1  month  intervals  the  expected  value  for  a  random  series  is  1.5  and  it  falls  between  1.36  and  1.75  about  95$  of  the  time.  Over  spans 
greater  than*l  month  (MCD  spans)  the  expected  value  is  2.0.)  For  example,  the  average  duration  of  run  of  Cl  is  1.85  for  household  appliances.  This  indicates 
that  1-month  changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In  the  next  2  columns,  1.68  for  I  and 
9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  series  into  an  essentially  random  component  and  the  cyclical  (non-random)  component.  Finally, 
2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4-months  being  the  MCD  span)  reverses  direction  on  the  average  about 
every  3  months.  The  increase  in  the  average  duration  of  run  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of 
MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is,  the  months  used  to  compute  the  measures  were  the  same 
months  used  to  estimate  the  seasonal  factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  one  year  ahead,  and  are  thus  subject  to  addi¬ 
tional  error.  Tests  to  data  indicate  the  MCD  are  probably  2  months  greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat 
smaller  for  total  retail  sales. 

NOTE:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971.  The  averages  and  summary  measures  for  accounts 

receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Accounts  Receivable:  All  Stores  and  Group  II  Stores 


Kind  of  business 

Range  of 

Average  duration  of  run 

0 

s 

sea  sonal 

Cl 

MCD 

factor 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group. 


department  stores  mail  order) . 

Department  stores . 

Mail  order  houses  (department  store  merchandise). 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . 

Household  appliance,  TV,  radio  stores . . 

Household  appliance  dealers . 


Lumber  and  other  building  materials  dealers. 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order  ) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 


Lumber  and  other  building  materials  dealers. 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


United  States,  total  . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and. appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order)... . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 


United  States,  total. 


IXirable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


Note:  See  explanatory  notes  at  the  end  of  table  24. 


2.07 

1.74 

8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

3.10 

1.88 

1.64 

6.0 

.79 

.69 

.33 

2.11 

3 

2.14 

1.57 

13.82 

3.66 

2.67 

2.42 

12.7 

.92 

.61 

.64 

.95 

1 

2.98 

1.52 

21  .71 

2.98 

2.85 

1.84 

9.8 

1  .80 

1  .76 

.46 

3.84 

5 

1.65 

1.52 

8.00 

3.02 

3.24 

2.91 

15.0 

1.41 

.98 

.93 

1.05 

2 

3.30 

1.49 

19.00 

5.39 

3.55 

3.12 

16.2 

1  .47 

1.09 

.89 

1  .22 

2 

2.67 

1.62 

21  .71 

5.21 

2 .52 

1.96 

10.2 

1  .61 

1.10 

1.04 

1.06 

2 

2.62 

1  .49 

19.00 

5.39 

5.34 

4.79 

26.8 

1.58 

1  .49 

.51 

2.93 

4 

1  .85 

1  .73 

10.13 

3.63 

6.31 

5.83 

27.8 

2.24 

2.04 

.74 

2  .77 

4 

1  .92 

1.75 

7.24 

3.31 

2.28 

1.98 

10.9 

1.22 

1.09 

.50 

2.17 

3 

1.88 

1  .67 

8.44 

3.33 

2  .27 

1.90 

8.6 

1.15 

1.05 

.47 

2.22 

4 

1  .75 

1  .71 

6.61 

3.92 

2.34 

1.94 

8.5 

1  .30 

1.15 

.51 

2.23 

4 

2.08 

1.92 

6.33 

3.92 

3.31 

2.44 

16.6 

2.18 

1.99 

.88 

2.27 

3 

1.79 

1.52 

6.61 

3.85 

3.34 

2.30 

17.2 

2.33 

2.16 

.90 

2.41 

4 

1.90 

1  .69 

5.63 

4.38 

3.92 

3.78 

20.7 

1  .46 

1.35 

.48 

2.83 

4 

1.92 

1.60 

8.94 

4.26 

3.87 

3.40 

18.1 

1.70 

1  .48 

.66 

2.25 

3 

1  .97 

1  .69 

8.00 

3.66 

2.59 

2.14 

9.4 

1 .42 

1.30 

.47 

2.79 

4 

1.63 

1.45 

10.86 

3.47 

3.05 

2.29 

7.8 

1.74 

1.56 

.59 

2.67 

4 

1  .88 

1.63 

8.00 

3.47 

3.05 

2.40 

12.2 

1.93 

1.58 

.97 

1  .64 

2 

2  .24 

1.65 

7.60 

3.43 

2.13 

11.1 

1.91 

1.72 

.61 

2.83 

4 

1.95 

1.79 

8.44 

3.72 

2.35 

2.00 

8.9 

.69 

.59 

.31 

1 .94 

3 

2.05 

1  .75 

10.13 

3.85 

2.69 

2.55 

11.4 

1.02 

.89 

.42 

2.11 

3 

1.79 

1.50 

8.94 

3.85 

3.32 

3.03 

13.3 

.92 

.82 

.32 

2.55 

3 

2.03 

1.63 

8.94 

3.66 

6.55 

6.00 

35.3 

1  .98 

1  .69 

.93 

1.82 

2 

2.00 

1.43 

7.24 

3.15 

7.22 

6.78 

40.2 

1.83 

1.64 

.62 

2.64 

4 

1  .83 

1  .49 

6.08 

4.03 

6.18 

5.48 

28.1 

1.90 

1.68 

.68 

2.48 

4 

1.97 

1.63 

10.13 

4.26 

3.34 

2.73 

15.8 

1  .83 

1.69 

.71 

2.37 

4 

2.05 

1  .73 

8.00 

3.82 

3.25 

2.40 

12.8 

2.17 

1  .95 

.86 

2.28 

3 

1.97 

1  .63 

8.00 

3.06 

4.20 

4.04 

21.7 

1.41 

1  .31 

.52 

2.54 

3 

1.83 

1.57 

7.24 

3.06 

4.03 

3.69 

19.0 

1.74 

1.52 

.67 

2.28 

3 

1.83 

1  .52 

8.00 

3.19 

3.04 

2.32 

9.6 

1  .91 

1  .79 

.60 

2.97 

4 

1  .69 

1  .49 

8.44 

3.39 

3.48 

2.38 

9.8 

2.15 

2.02 

.62 

3.25 

4 

1.73 

1.58 

7.24 

2.53 

2.74 

2.11 

10.8 

1.91 

1.76 

.61 

2.87 

4 

1  .85 

1.71 

9.50 

3.72 

2.21 

1.82 

11.1 

1.08 

.79 

.72 

1.10 

2 

2.58 

1.46 

50.67 

8.88 

2.05 

1  .65 

7.3 

1.10 

.99 

.45 

2.21 

3 

2.03 

1  .60 

7.60 

3.57 

2.44 

2 .04 

12.6 

1  .22 

.72 

.98 

.73 

1 

3.53 

1 .43 

50.67 

3.53 

2.56 

2.08 

12.8 

1  .36 

.83 

1.07 

.77 

1 

3.80 

1  .43 

30.40 

3.80 

2.63 

2.16 

12.8 

1.39 

.94 

.95 

1  .00 

2 

3.23 

1  .49 

30.40 

6.57 

4.73 

3.25 

23.4 

2.78 

2.45 

1.07 

2.30 

3 

1.79 

1.48 

10.13 

4.84 

2.33 

1.81 

9.8 

1.43 

1  .28 

.66 

1.95 

3 

2.14 

1.71 

8.44 

3.85 

2.61 

1.70 

7.8 

1.59 

1  .45 

.61 

2.38 

3 

1.79 

1.60 

7.60 

3.13 

3.45 

1.91 

14.0 

2.79 

2.61 

1.04 

2.52 

4 

1.83 

1.71 

8.44 

4.03 

3.26 

2.65 

10.0 

2.12 

1.97 

.66 

2.99 

4 

1.97 

1.75 

6.91 

3.92 

3.69 

2.62 

10.1 

2  .44 

2.03 

1.19 

1.71 

3 

2.20 

1.63 

6.61 

4.05 

GROUP  11 

STORES 

2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1  .02 

2 

4.75 

1.55 

30.40 

10.79 

2.07 

1.31 

6.9 

1 .49 

1.25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

4.55 

3.06 

2.47 

14.5 

1.63 

1.01 

1.17 

.86 

1 

4.00 

1.58 

30.40 

4.00 

3.20 

2.48 

14.6 

1.82 

1.14 

1.26 

.90 

1 

3.80 

1.46 

9.50 

3.80 

3.65 

2.64 

14.2 

2.21 

1.63 

1.19 

1.37 

2 

3.10 

1.69 

13.82 

4.87 

5.94 

4.78 

28.6 

2.56 

2.35 

1.00 

2.35 

3 

1.77 

1.58 

10.86 

5.00 

2.38 

1.59 

11.1 

1.91 

1.67 

.92 

1  .81 

2 

1.90 

1 .48 

10.13 

3.60 

3.00 

2.32 

12  .9 

2.15 

1.67 

1.07 

1.56 

3 

2.34 

1.60 

7.24 

4.84 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

3.75 

4.56 

3.44 

20.5 

2.73 

2.54 

.88 

2.88 

4 

1 .71 

1.54 

8.00 

3.47 

5.54 

4 .94 

25.7 

2.03 

1.84 

.88 

2.09 

3 

1.81 

1.71 

11.69 

3.57 

7.80 

6.99 

41.2 

2.72 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

8.15 

7.53 

45.2 

2.53 

2.33 

.89 

2.60 

4 

2.11 

1.81 

6.08 

4.03 

7.99 

6.21 

35.6 

4.26 

3.84 

1.46 

2.63 

4 

1.83 

1  .63 

8.00 

3.47 

8.48 

4.55 

13.9 

7.22 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4.22 

1.46 

13.82 

4.22 

2.20 

1  .40 

7.3 

1 .65 

1.51 

.75 

2.01 

3 

I  .77 

1.63 

15.20 

5.00 

2.75 

2.04 

13.2 

1.59 

.91 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

2.73 

2.10 

13.1 

1.64 

.93 

1.21 

.77 

1 

4.75 

1.52 

30.40 

4.75 

2.83 

2.08 

12.1 

1.71 

1.14 

1.08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

5.78 

4.21 

24.7 

3.29 

2.88 

1.32 

2.18 

3 

1.97 

1.60 

16.89 

5.56 

2.36 

1.36 

9.4 

2.01 

1.64 

.99 

1.65 

2 

1.88 

1  .45 

9.50  | 

3.21 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL.  -  -  NORTH  WE  STERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.-- NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome andTioga Counties, N.Y. , and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County.  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH.TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  CoextensivewithCascadeCounty,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
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GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON- MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N. Y. :  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  I  ssex,  Morris,  and  Union  Counties,  N.J. 

NE  WPORT  NE  WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NE  BR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FI.A. :  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PEIILADELPHIA,  PA. -N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE  :  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG  -WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA. :  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  L-ouis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 


SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Ceorges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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BISINESS  RErORTS 


Current 
Repins  on 

Detail  Trade 

•Weekly  Retail  Sales— Esti¬ 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 

•Monthly  Retail  Trade 
Report— Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 

•Annual  Retail  Trade  Report- 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ers  in  the  United  States  by 
major  kind-of-business  groups 
and  selected  individual  kinds 
of  business.  Separate  figures 
shown  in  more  limited  kind- 
of-business  detail  for  firms 
operating  11  or  more  retail 
stores.  Also  shown  are  sales- 
inventory  ratios  and  per  capita 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 

•Advance  Monthly  Retail 
Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 

Annual  Subscription  $30.10 

tMonthly  Department  Store 
Sales  for  Selected  Areas— 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 

Sehciid 

Services 

Trade 

tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 
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motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 

Annual  Subscription  $1.00 
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tCanned  Food  Report— This 
report  is  issued  for  five  dates— 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 

Annual  Subscription  $1.00 


Wholesale 

Trade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 

Annual  Subscription  $5.15 


tGreen  Coffee  Inventories  and 
Roastings  — Th  is  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 

•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

tAvailable  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C.  20233 

Publications  Order  Forms  fur¬ 
nishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 
20233. 
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Monthly 
Retail  Trade 

SALES  AND  ACCOUNTS  RECEIVABLE 


Issued:  September  1974  BR-74-7 

July  1974 


Sales 

Total  sales  of  all  retail  stores  in  the  United 
States  for  July  1974  were  estimated  at  $46.0 
billion.  After  adjustment  for  seasonal  variation 
and  trading-day  differences  but  not  for  price 
changes,  total  retail  sales  for  July  were  $46.3 
billion.  This  adjusted  figure  was  about  4  percent 
above  June  1974  and  was  8  percent  above  July 
1973.  The  adjusted  May- July  average  sales  were 
3  percent  above  the  prior  3  months  and  8  percent 
over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  6 
percent  above  June  1974  and  3  percent  above  July 


1973.  In  comparison  with  July  1973,  adjusted  sales 
in  the  durable  goods  stores  category  were  as 
follows:  The  furniture  and  appliance  group,  up 
12  percent;  the  building  materials,  hardware, 
farm  equipment  group,  up  9  percent;  and  the 
automotive  group,  down  1  percent. 

Adjusted  sales  of  nondurable  goods  stores  were 
3  percent  above  June  1974  and  11  percent  above 
July  1973.  In  comparison  with  July  1973,  adjusted 
sales  in  the  nondurable  goods  stores  category  were 
as  follows:  The  eating  and  drinking  group,  up  12 
percent;  the  food  group,  up  11  percent;  the  general 
merchandise  group,  up  7  percent;  and  the  apparel 
group,  up  6  percent. 


Inquiries  concerning  these  figures  should  be  addressed  to  Mr.  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

U.S.  DEPARTMENT  OF  COMMERCE  I  Social  and  Economic  Statistics  Administration  j  bureau  of  the  census 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D  C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section,  Social  and  Economic  Statistics  Administration,  Washington,  D  C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail  stores 
for  July  1974  and  year-ago  comparisons  as 
follows:  The  Northeastern  States--$10.0  billion, 
up  8  percent;  the  North  Central  States--$13.4 
billion,  up  11  percent;  the  South--$l4.1  billion,  up 
11  percent;  the  West--$8.4  billion,  uplOpercent, 


In  the  five  largest  standard  metropolitan  sta¬ 
tistical  areas,  total  unadjusted  sales  for  all  retail 
stores  in  July  1974  and  comparisons  with  July 
1973  were  as  follows:  Chicago--$1.7  billion,  up 
11  percent;  Detroit--$0.9  billion,  up  11  percent; 
Los  Angeles--$1.5  billion,  up  8  percent;  New  York 
(including  Nassau-Suffolk  SMSA)--$2.0  billion,  up 
7  percent;  Philadelphia--$0.9  billion,  up 8  percent. 


Sales  of  Retail  Stores:  First  7  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  dollars  Billions  of  dollars 


Nondurable  goods  stores  Durable  goods  stores 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported 
$26.6  billion  in  total  accounts- receivable  balances 
owed  by  customers  as  of  July  31,  1974.  This 
figure  represents  $15.8  billion  for  installment 
accounts  and  $10.8  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes, 
total  July  accounts- receivable  balances  increased 
about  1  percent  above  June  1974  and  10  percent 
above  July  1973.  July  installment  account  balances 
increased  2  percent  from  the  previous  month  while 
charge  account  balances  increased  1  percent  for 
the  same  period.  Compared  with  July  1973, 
installment  account  balances  increased  9  percent 
and  charge  account  balances  increased  10  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
3- Month  Averages,  May  1973-July  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  dollars  Billions  of  dollars 


May  1973-  Aug  1973-  Nov.  1973-  Feb.  1974-  May  1974- 
July  1973  Oct.  1973  Jan  1974  Apr  1974  July  1974 


Nondurable  goods  stores  Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Billions  of  dollars  B'lllons  »'  dollar5 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales-United  States,  by  Kind  of  Business 


Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group).. 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets . 

Bakery  products  stores . . . 

Eating  and  drinking  places . . . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms . 

Drinking  places . 

General  merchandise  group  with  nonstores1... 
General  merchandise  group  without  nonstores1 
(except  department  stores  mall  order).... 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . . . . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 

Apparel  group . 

Men's,  boys'  wear  stores3... . 

Men's,  boys'  clothing,  furnishings  stores 

Women's  apparel,  accessory  stores4 . 

Women’s  ready-to-wear  stores . . . 

Family  clothing  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment 

group . . . 

Building  materials  and  hardware,  total5... 
Lumber  and  other  bldg,  materials  dealers 5 
Hardware  stores . 

Automotive  group . 

Passenger  car,  other  automotive  dealers... 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . . . 

Total  (excluding  automotive  group).. 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1... 
General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order).... 

Department  stores . 

Variety  stores . . 

Mail-order  houses  (department  stores 
merchandise) 2 . 

Apparel  group . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 . 

Shoe  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Building  materials,  hardware,  farm  equipment 

group . 

Lumber  and  other  bldg,  materials  dealers5. 
Hardware  stores . 

Automotive  group . 

Passenger  car,  other  automotive  dealers... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . . . 


(Millions  of  dollars) 


1974 

1973 

Total  7 

months 

Jan. 

Feb. 

Mar. 

Apr. 

May 

|  June 

July  P 

July  | 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

1974 

1973 

Data  NOT 

ADJUSTED 

for  seasonal  variations 

,  holiday  or  trading-day 

differences 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

45,953 

41 ,665 

43,135 

40,916 

43,721 

44,552 

49,824 

300,095 

281,169 

31,453 

30,277 

34,911 

35,928 

38,246 

36 , 960 

37,010 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

244,785 

220,313 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,421 

14,518 

14,654 

13,718 

15,171 

14,104 

13,409 

96,846 

99,219 

26,446 

25,375 

29  106 

29,755 

31,576 

30,459 

30,532 

27,147 

28,481 

27,198 

28,550 

30,448 

36,415 

203.249 

181,950 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,127 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

67,263 

59,460 

8,528 

8,142 

9,072 

8,670 

9,510 

9,227 

9,400 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

62,549 

55.351 

223 

218 

238 

228 

247 

249 

256 

227 

234 

214 

223 

217 

248 

1,659 

1,525 

112 

113 

120 

121 

128 

128 

123 

107 

126 

127 

128 

119 

126 

845 

782 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,756 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

23,439 

21,213 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,084 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

19.053 

16,845 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,405 

2,130 

2,270 

2,099 

2,067 

2,030 

2,063 

15,051 

13,258 

595 

567 

630 

615 

648 

659 

672 

647 

649 

643 

651 

631 

654 

4,386 

4,367 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,883 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

46,119 

42,459 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,369 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

42,445 

38,971 

r4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

4,795 

5,261 

5,028 

5,334 

6,382 

9,163 

35,032 

32,174 

3,369 

3,167 

4,132 

4,476 

4,677 

4,490 

4,287 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

28,598 

26,437 

519 

517 

637 

711 

727 

689 

657 

603 

677 

630 

665 

790 

1,326 

4,457 

4,124 

341 

381 

479 

476 

450 

390 

439 

401 

453 

414 

556 

714 

574 

2,956 

2,673 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1,875 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

13,093 

12,527 

409 

344 

399 

465 

481 

461 

408 

397 

411 

412 

448 

523 

896 

2,967 

2,919 

403 

339 

393 

456 

473 

452 

399 

392 

408 

408 

442 

518 

886 

2,915 

2,879 

636 

589 

703 

781 

784 

749 

748 

677 

698 

747 

783 

842 

1,243 

4,990 

4,806 

542 

491 

592 

660 

665 

634 

633 

572 

593 

633 

664 

706 

1,040 

4,217 

4,140 

280 

257 

326 

378 

361 

354 

333 

300 

351 

333 

352 

388 

619 

2,289 

2,111 

292 

253 

323 

397 

331 

322 

305 

299 

378 

401 

365 

361 

476 

2,223 

2.248 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,186 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

14,325 

13,251 

1,123 

1,076 

1,267 

1,251 

1,362 

1,314 

1,339 

1,179 

1,229 

1,142 

1,238 

1,293 

1,370 

8,732 

8,018 

814 

767 

884 

880 

937 

911 

936 

876 

920 

845 

892 

928 

1,016 

6,129 

5,838 

654 

588 

642 

626 

649 

648 

700 

634 

680 

678 

660 

699 

935 

4,507 

4,252 

435 

385 

416 

422 

441 

441 

489 

418 

444 

443 

438 

438 

576 

3,029 

2,785 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,013 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

18,673 

17,339 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,244 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

13,385 

12,898 

1,150 

1,178 

1,410 

1,589 

1,720 

1,699 

1,757 

1,668 

1,770 

1,536 

1,645 

1,497 

1,283 

10,503 

10,318 

303 

318 

371 

419 

490 

494 

487 

412 

410 

401 

423 

415 

488 

2,882 

2,580 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8.943 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

55,310 

60,856 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,168 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

50,598 

56,552 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,379 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

45,609 

51,445 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,899 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

42,523 

47,636 

553 

524 

640 

716 

757 

747 

775 

691 

710 

656 

724 

741 

759 

4,712 

4,305 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,650 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

22,349 

19,687 

1 , 267 

1,255 

1,329 

1,363 

1,393 

1,364 

1,380 

1,240 

1,303 

1,226 

1,300 

1,286 

1,741 

9,351 

8,618 

740 

697 

775 

778 

837 

831 

876 

826 

819 

759 

784 

823 

1,160 

5,534 

5,257 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 

42,932 

43,134 

43,872 

44,283 

— 

44,894 

P - 

44,593 

46,276 

4&j  767 

42,355 

42,529 

42,970 

42,976 

42,116 

309,984 

290,770 

35,458 

35,898 

36,469 

36,639 

37,040 

36,763 

37,749 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

256,016 

231 ,264 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

14,911 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

97,702 

100,029 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31,365 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

212,282 

190,741 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,132 

9,128 

8,964 

8,992 

9,194 

9,135 

9,264 

68,177 

60,323 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,428 

8,507 

8,345 

8,376 

8,568 

8,511 

8,603 

63,365 

56,121 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,494 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

23,741 

21,566 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,529 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

51,993 

48,083 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,977 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

48,084 

44,459 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,716 

4,423 

4,351 

4,406 

4,357 

4,485 

4,445 

32,448 

30,125 

738 

707 

753 

716 

733 

728 

732 

684 

682 

689 

696 

726 

690 

5,107 

4,729 

470 

485 

498 

494 

487 

492 

513 

486 

442 

468 

482 

473 

403 

3,439 

3,111 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,144 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

14,574 

14,001 

456 

476 

501 

482 

482 

458 

476 

469 

450 

462 

462 

463 

480 

3,331 

3,285 

785 

781 

800 

742 

794 

793 

841 

788 

730 

764 

751 

761 

776 

5,536 

5,381 

357 

354 

361 

337 

333 

338 

355 

349 

352 

371 

371 

339 

346 

2,435 

2,455 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,245 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

15,041 

14,022 

1,211 

1,231 

1,316 

1,290 

1,342 

1,302 

1,353 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

9,045 

8,353 

672 

679 

703 

699 

687 

647 

725 

637 

685 

686 

661 

672 

668 

4,812 

4,563 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,788 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

19,396 

18,025 

1,447 

1,518 

1,572 

1,591 

1,606 

1,572 

1,563 

1,515 

1,503 

1,428 

1,460 

1,484 

1,450 

10,869 

10,737 

411 

443 

456 

421 

434 

424 

446 

379 

391 

408 

407 

406 

385 

3,035 

2,726 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,527 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

53,968 

59,506 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,801 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

49,122 

55,093 

688 

688 

682 

680 

697 

685 

726 

662 

677 

686 

713 

691 

719 

4,846 

4,413 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,411 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

22,545 

19,859 

1,323 

1,370 

1,376 

1,408 

1,389 

1,402 

1,438 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

9,706 

8,931 

820 

824 

829 

842 

832 

831 

848 

817 

810 

807 

811 

793 

839 

5,826 

5,539 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately, 

preliminary  estimates.  ‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 

from  mail  order.  2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing, 

furnishings  stores;  and  custom  tailors.  4 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 

5Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  includes  both  franchised  and  nonf ranchised  car  dealers. 

rRevised. 


5 

Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores-United  States,  by  Kind  of  Business 


Kind  of  business 

Percent  change 
sales — all  retail 

in 

stores 

Percent  change 
sales — al 1  retail 

in 

stores 

July  1974 
f  rom — 

7  months 
1974 

from 

7  months 
1973 

Kind  of  business 

July  1974 
from — 

7  months 

1974 

from 

7  months 
1973 

July 

1973 

June 

1974 

July 

1973 

June 

1974 

Based  on  data 

NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

+10 

Furniture  stores . 

+7 

+3 

+5 

Total  (excluding  automotive  group) . 

+12 

0 

+11 

Floor  coverings  stores* . 

+39 

+1 

+25 

Household  appliance,  TV,  radio  stores . 

+10 

+8 

+6 

Durable  goods  stores,  total . 

+6 

+2 

-2 

Household  appliance  dealers . 

+17 

+11 

+9 

Nondurable  goods  stores,  total . 

+12 

0 

+12 

TV,  radio,  stores* . 

-2 

+2 

+1 

Music  stores* . 

+16 

-8 

+13 

Food  group . . . . . 

+13 

+2 

+13 

Grocery  stores . . . 

+13 

+2 

+13 

Meat  and  fish  (seafood)  markets . 

+13 

+3 

+9 

Building  materials,  hardware,  farm  equip,  group. 

+10 

-1 

+8 

Fruit  stores,  vegetable  markets* . 

+10 

+5 

+24 

Lumber  and  other  building  materials  dealers3.. 

+5 

+3 

+2 

Candy,  nut,  confectionery  stores-* . 

+21 

+6 

+15 

Paint,  glass,  wall  paper  stores* . 

+13 

+1 

+13 

+15 

+8 

Hardware  stores . 

+18 

-1 

+12 

Farm  equipment  dealers* . 

+17 

-10 

+19 

Eating  and  drinking  places . 

+12 

+1 

+10 

Eating  places . 

+14 

+1 

+13 

Restaurants,  cafeterias,  lunchrooms . 

+13 

+1 

+14 

Automotive  group . 

*3 

+3 

-9 

Drinking  places . 

+4 

+2 

0 

Passenger  car  dealers . 

+2 

+5 

-11 

Passenger  car  dealers  (franchised) . 

+2 

+5 

-11 

Tire,  battery,  accessory  dealers . 

+12 

+4 

+9 

General  merchandise  group  with  nonstores1 . 

+10 

-3 

+9 

General  merchandise  group  without  nonstores1 

+18 

+3 

+14 

Department  stores  and  dry  goods,  general 

Department  stores . 

+10 

-5 

+8 

Fuel  and  ice  dealers,  except  fuel  oil* . 

+14 

+3 

+11 

Mail-order  houses  (department  store 

Fuel  oil  dealers* . 

+44 

-6 

+36 

+13 

+11 

Drug  and  proprietary  stores . 

+11 

+1 

+9 

Liquor  stores . 

+6 

+5 

+5 

+2 

+11 

Women's  apparel,  accessory,  specialty  stores*.. 

+12 

0 

+18 

Camera,  photographic  supplies  stores* . 

+16 

-3 

+15 

-1 

Based  on  data  ADJ 

USTED  for 

seasonal  variations, 

holiday  and  trading-day  differences 

Retail  stores,  total . 

+8 

+4 

+7 

Apparel  group . 

+6 

+4 

+4 

Men's,  boys'  wear  stores4 . 

+1 

+4 

+1 

Total  (excluding  automotive  group) . 

+11 

+3 

+11 

Women's  apparel,  accessory  stores5 . 

+7 

+6 

+3 

Shoe  stores . 

+2 

♦5 

-1 

+3 

+6 

-2 

+11 

+3 

+11 

Furniture  and  appliance  group . 

+5 

Furniture,  home  furnishings  stores . 

+8 

Household  appliance,  TV,  radio  stores . 

+14 

+12 

+5 

Food  group . 

+11 

+4 

+13 

Grocery  stores . 

+11 

+4 

+13 

Building  materials,  hardware,  farm  equip,  group. 

+9 

+2 

+8 

Lumber  and  other  building  materials  dealers3.. 

+3 

-1 

+1 

+12 

+2 

+10 

+18 

+11 

+7 

+1 

+8 

Automotive  group . 

-1 

+9 

-9 

Passenger  car  and  other  automotive  dealers6 . . . 

-2 

♦9 

(except  department  stores  mail  order) . 

+7 

+1 

+8 

Tire,  battery,  accessory  dealers . . 

+10 

+6 

+7 

+1 

+8 

+17 

0 

+14 

+7 

+1 

+8 

Mail-order  houses  (department  store 

Dreg  and  proprietary  stores . 

+10 

+3 

+11 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 


“See  Explanatory  Materials,  pp.  25  and  26. 

*Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
aIncludes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  lumber  yards,  building  materials 

dealers;  paint,  plumbing,  and  electrical  stores.  4  Includes  men’s,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  5Includes  women's 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Total  Retail  Sales--Month-to-Month  and  Long-Term  Percent  Changes 


(Based  on  seasonally  adjusted  data) 


Item 

Month-to-month 

Average 

monthly  rates  of  changes 

July 

June 

June 

May 

May 

April 

July  1974 

July  1974 

July  1974 

April  1974 

3-raonth  span 

January  1974 

6-month  span 

July  1973 

12-month  span 

United  States,  total . 

+4 

-1 

+1 

+2 

+1 

+1 

Durable  goods  stores,  total . 

+6 

-2 

+2 

+2 

+2 

0 

Nondurable  goods  stores,  total . 

+3 

0 

+1 

+1 

+1 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  - 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  7 

months 

Jan. 

Feb. 

Mar . 

Apr. 

May 

1  June 

ft 

JulyH 

July  1 

Aug. 

Sept . 

Oct . 

Nov . 

Dec. 

1974 

1973 

Data  NOT  ADJUSTED  for 

seasonal  variations, 

holiday 

or  trading-day 

di  Iferences 

United  States,  total . 

11,656 

11,245 

13,414 

13,648 

14,393 

1 

13,715 

13,589 

1 

12,214 

13,008 

12,447 

13,181 

14,653 

18,305 

91,660 

82,952 

Durable  goods  stores,  total . 

692 

659 

768 

856 

929 

884 

898 

803 

842 

796 

839 

808 

935 

5,686 

5,386 

Nondurable  goods  stores,  total . 

10,964 

10,586 

12,646 

12,792 

13,464 

12,831 

12,691 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

85,974 

77,566 

Food  group . 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,220 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

35,667 

31,437 

Grocery  stores1 . 

4,835 

4,652 

5,242 

4,880 

5,355 

5,096 

5,151 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

35,211 

31,062 

Eating  and  drinking  places . 

231 

220 

258 

259 

277 

273 

280 

286 

305 

279 

265 

265 

254 

1,798 

1,825 

General  merchandise  group  with  nonstores2 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,430 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

36,264 

33,267 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4,035 

3  ,878 

5,030 

5,401 

5,599 

5,329 

5,191 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

34,463 

31,589 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,300 

3,106 

4,054 

4,376 

4,585 

4,402 

4,237 

3,830 

4,197 

4,008 

4,255 

5,092 

7,427 

28,060 

25,758 

Department  stores . 

2,993 

2,813 

3,686 

3,988 

4,171 

4,009 

3,844 

3,482 

3,819 

3,670 

3,900 

4,678 

6,823 

25,504 

23,490 

Variety  stores . 

409 

411 

512 

574 

583 

556 

528 

487 

542 

509 

542 

652 

1,086 

3,573 

3,296 

Apparel  group . 

413 

366 

486 

589 

519 

517 

454 

451 

529 

555 

545 

591 

912 

3,344 

3,437 

Men's,  boys'  wear  stores3 . 

47 

40 

55 

68 

64 

65 

47 

45 

49 

54 

63 

77 

119 

386 

387 

Women's  apparel,  accessory  stores4 . 

146 

133 

179 

206 

196 

194 

178 

172 

186 

192 

193 

213 

336 

1,232 

1,273 

Women's  ready-to-wear  stores . 

129 

116 

155 

179 

170 

171 

157 

147 

161 

167 

170 

186 

292 

1,077 

1,111 

Shoe  stores . 

123 

106 

138 

178 

141 

139 

120 

139 

168 

185 

157 

156 

224 

945 

1,018 

Furniture  and  appliance  group . 

190 

162 

180 

179 

190 

183 

203 

166 

169 

174 

169 

176 

235 

1,287 

1,162 

Tire,  battery,  accessory  dealers . 

142 

137 

170 

197 

203 

203 

198 

197 

200 

176 

204 

193 

202 

1,250 

1,235 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

529 

523 

522 

471 

494 

465 

493 

494 

751 

3,540 

3,160 

Liquor  stores . 

170 

164 

179 

173 

193 

178 

186 

177 

171 

167 

187 

197 

290 

1,243 

1,210 

Data  ADJUSTED  for 

seasonal  variations,  holiday  and  trading-day 

dif  ferences 

United  States,  total . 

13,716 

13,762 

14,036 

14,008 

14,091 

■ 

13,984 

14,308 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

97 , 905 

88,843 

Grocery  stores . 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,261 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

35,679 

31,496 

Eating  and  drinking  places . 

256 

259 

255 

261 

257 

250 

250 

255 

274 

282 

280 

289 

257 

1,788 

1,820 

General  merchandise  group  with  nonstores2 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,951 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

41,103 

37,756 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,691 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

39,153 

35,948 

Department  stores . 

3,969 

3  ,996 

4,170 

4,185 

4,260 

4,120 

4,215 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

28,915 

26,662 

Variety  stores . 

588 

570 

600 

576 

597 

585 

593 

558 

553 

561 

566 

600 

545 

4,109 

3,797 

Apparel  group . 

555 

552 

549 

543 

524 

540 

541 

554 

522 

556 

538 

530 

535 

3,804 

3,918 

Men's,  boys'  wear  stores3 . 

56 

64 

68 

66 

62 

62 

61 

59 

57 

60 

63 

65 

61 

439 

443 

Women's  apparel,  accessory  stores4 . 

211 

198 

202 

197 

196 

206 

211 

210 

185 

198 

182 

190 

187 

1,421 

1,471 

Shoe  stores . 

164 

156 

151 

151 

143 

146 

142 

173 

154 

165 

162 

145 

154 

1,053 

1,142 

Tire,  battery,  accessory  dealers . 

183 

188 

180 

187 

187 

181 

189 

191 

189 

190 

204 

181 

172 

1,295 

1,280 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

522 

540 

543 

495 

487 

499 

511 

503 

500 

3,754 

3,352 

Preliminary  estimates. 

‘July  1974  weekly  sales  (in  millions  of  dollars)  were  as  fol  lows  For  week  ending  July  6  -  $1 , 252  ;  July  13  -  $1 , 198  ;  July  20  -  $1 , 200  ;  July  27  -  $1 , 167  ;  August  3  -$1,238.! 
2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

3  Includes  men' s  ,  boys '  clothing,  furnishings  stores;  and  custom  tailors. 

4  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
rRevised. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores-- 

United  States,  by  Kind  of  Business 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

July  1974 
from — 

7  months 
1974 

Kind  of  business 

July  1974 
from — 

7  months 
1974 

from 

7  months 
1973 

July 

1973 

June 

1974 

7  months 

1973 

July 

1973 

June 

1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group... . 

Grocery  stores..... . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's,  boys'  wear  stores2 . 

Women's  apparel,  accessory  stores3 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


trading-day  differences 


Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


+11 

-1 

+10 

United  States,  total . 

+9 

+2 

+10 

+12 

+2 

+6 

+11 

-1 

+11 

Grocery  stores... . 

+9 

+3 

+13 

+10 

+1 

+13 

+12 

+1 

+13 

Eating  and  drinking  places . 

-2 

0 

-2 

-2 

+3 

-1 

+10 

-3 

+9 

General  merchandise  group  with  nonstores1 . 

+8 

+1 

+9 

+11 

-3 

+9 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+9 

+2 

+9 

+11 

-4 

+9 

Department  stores . 

+9 

+2 

+8 

+10 

-4 

+9 

Variety  stores . 

+6 

+1 

+8 

+8 

-5 

+8 

+1 

-12 

-3 

Apparel  group . 

-2 

0 

-3 

+4 

-28 

0 

Men's  boys'  wear  stores2 . 

+3 

-2 

-1 

+3 

-8 

-3 

Women's  apparel,  accessory  stores3 . 

0 

+2 

-3 

+7 

-8 

-3 

Shoe  stores . 

-14 

-14 

-7 

+22 

+11 

+11 

+1 

-2 

+1 

Tire,  battery,  accessory  dealers . 

-1 

+4 

+1 

+11 

0 

+12 

+5 

+4 

+3 

Drug  and  proprietary  stores . 

+10 

+1 

+12 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order 
Includes  men' s ,  boys '  clothing,  furnishings  stores;  and  custom  tailors. 

Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Region  and  Kind  of  Business 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Region  and  kind  of  business 

1974 

1973 

July  1974 
f  rom — 

7  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

Hay 

|  June 

Julyp 

July  | 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

July 

1973 

June 

1974 

7  mos. 
1973 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,964 

9,222 

9,462 

9,162 

9,690 

10,181 

11,374 

♦  8 

-2 

+4 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,926 

2,874 

2,800 

2,576 

2,898 

2,806 

2,584 

+2 

-1 

-7 

total . 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,038 

6,348 

6,662 

6,586 

6,792 

7,375 

8,790 

+11 

-2 

+  9 

Food  group . 

2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,513 

2,218 

2,337 

2,276 

2,273 

2,319 

2,537 

+13 

+1 

+12 

Grocery  stores . 

2,043 

1,965 

2,147 

2,052 

2,259 

2,174 

2,191 

1 ,946 

2,056 

2,003 

1,996 

2,044 

2,214 

+13 

+1 

+12 

Eating  and  drinking  places . 

698 

661 

757 

766 

882 

898 

879 

805 

823 

761 

759 

758 

758 

+  9 

-2 

>8 

GAF,1  total . 

General  merchandise  group 

2,133 

1,944 

2,383 

2,599 

2,687 

2,617 

2,440 

2,272 

2,475 

2,559 

2,676 

3,126 

4,156 

+7 

-7 

*3 

with  nonstores2 . 

1,219 

1,137 

1,447 

1,564 

1,-651 

1,592 

1,498 

1,381 

1  ,497 

1,526 

1,624 

1,982 

2,643 

♦  8 

-6 

+  5 

Department  stores . 

781 

711 

929 

1,046 

1,099 

1,061 

955 

874 

939 

995 

1,036 

1,297 

1,868 

+  9 

-10 

+6 

Apparel  group . 

483 

404 

487 

587 

563 

560 

481 

463 

535 

617 

608 

669 

962 

+4 

-14 

0 

Furniture  and  appliance  group.. 

431 

403 

449 

448 

473 

465 

461 

428 

443 

416 

444 

475 

551 

+8 

-1 

+1 

Building  materials,  hardware. 

farm  equipment  group . 

300 

285 

365 

414 

453 

469 

474 

445 

453 

415 

451 

414 

374 

+7 

+1 

+1 

Gasoline  service  stations . 

566 

539 

635 

658 

702 

737 

755 

625 

616 

571 

593 

609 

576 

+21 

+2 

+15 

Drug  and  proprietary  stores . 

264 

255 

265 

276 

277 

280 

278 

256 

263 

253 

268 

255 

318 

+  9 

-1 

+6 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,825 

10,401 

12,211 

12,834 

13,858 

13,208 

13,445 

12,064 

12,406 

11,996 

12,937 

13,149 

14,267 

+11 

+  2 

+8 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

3, 247 

3,160 

3,872 

4,185 

4,510 

4,408 

4,528 

4,213 

4,220 

4,163 

4,524 

4,157 

3,832 

+7 

+3 

-1 

total . 

7,578 

7,241 

8,339 

8,649 

9,348 

8,800 

8,917 

7,851 

8,186 

7,833 

8,413 

8,992 

10,435 

+  14 

+1 

+14 

Food  group . 

2,419 

2,275 

2,528 

2,405 

2,694 

2,632 

2,672 

2,349 

2,441 

2,331 

2,377 

2,443 

2,629 

+14 

+  2 

+15 

Grocery  stores . 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,504 

2,201 

2,279 

2,178 

2,223 

2,300 

2,467 

+14 

+  2 

+15 

Eating  and  drinking  places . 

931 

890 

1,004 

1,045 

1,146 

1,162 

1,190 

1,035 

1,128 

1,052 

1,062 

991 

1,008 

+15 

+  2 

+16 

GAF,1  total . 

General  merchandise  group 

2,547 

2,405 

2,987 

3,222 

3,291 

3,118 

3,057 

2,829 

3,086 

3,019 

3,251 

3,769 

4,922 

+8 

-2 

*6 

with  nonstores2 . 

1,590 

1,555 

1,973 

2,128 

2,182 

2,073 

2,003 

1,835 

2,040 

1,964 

2,166 

2,593 

3,331 

■*9 

-3 

▼  8 

Department  stores . 

954 

906 

1,197 

1,320 

1,372 

1,324 

1,255 

1,148 

1  ,258 

1  ,216 

1 ,294 

1,566 

2,223 

+9 

-5 

*8 

Apparel  group . 

444 

381 

477 

555 

531 

508 

496 

477 

495 

504 

517 

579 

888 

♦4 

-2 

+1 

Furniture  and  appliance  group.. 

513 

469 

537 

539 

578 

537 

558 

517 

551 

551 

568 

597 

703 

>8 

+4 

+6 

Building  materials,  hardware, 

farm  equipment  group . 

698 

680 

860 

996 

1,118 

1,088 

1,052 

968 

1,016 

1 .049 

1,107 

941 

935 

+  9 

-3 

+10 

Automotive  group . 

1,800 

1,793 

2,210 

2,355 

2,494 

2,466 

2,582 

2,466 

2,371 

2,271 

2,567 

2,324 

1,747 

+5 

+5 

-8 

Gasoline  service  stations . 

835 

802 

916 

928 

1,007 

1,020 

1,086 

900 

876 

828 

878 

899 

886 

+  21 

+6 

+16 

Drug  and  proprietary  stores . 

331 

329 

356 

370 

377 

363 

367 

330 

350 

324 

340 

341 

461 

+11 

+1 

+9 

THE  SOUTH 

TOTAL . 

11,528 

11,372 

13,295 

13,661 

14,334 

13,904 

14,146 

12,764 

13,255 

12,291 

13,186 

13,310 

15,129 

+11 

+2 

+  8 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

3,876 

3,905 

4,653 

4,867 

5,171 

5,041 

5,169 

4,820 

4,920 

4,521 

5,014 

4,650 

4,528 

+7 

+3 

0 

total . 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,977 

7,944 

8,335 

7,770 

8,172 

8,660 

10,601 

+  13 

+1 

+12 

Food  group . 

2,777 

2,678 

3,000 

2,908 

3,129 

3,051 

3,139 

2,781 

2,889 

2,697 

2,688 

2,775 

2,988 

+13 

+3 

+13 

Grocery  stores . 

2,670 

2,570 

2,881 

2,787 

3,004 

2,921 

3,004 

2,668 

2,774 

2,588 

2,582 

2,670 

2,863 

+13 

+3 

+13 

Eating  and  drinking  places . 

741 

692 

771 

792 

815 

858 

893 

807 

833 

783 

788 

764 

787 

+11 

+4 

+8 

GAF,1  total . 

General  merchandise  group 

2,801 

2,711 

3,383 

3,539 

3,622 

3,412 

3,439 

3,041 

3,321 

3,016 

3,316 

3,824 

5,438 

+13 

+1 

+12 

with  nonstores2 . 

1,678 

1,652 

2,116 

2,222 

2,292 

2,122 

2,106 

1,901 

2,102 

1  ,887 

2,106 

2,511 

3,603 

+11 

-1 

+  12 

Department  stores . 

956 

918 

1,204 

1,265 

1,318 

1.229 

1,211 

1,118 

1,241 

1,123 

1,228 

1 ,458 

2,177 

+  8 

-1 

+8 

_ Apparel  group . 

498 

470 

571 

641 

613 

576 

576 

513 

574 

531 

582 

631 

985 

+12 

0 

+11 

Furniture  and  appliance  group.. 

625 

589 

696 

676 

717 

714 

757 

627 

645 

598 

628 

682 

850 

+21 

+6 

+15 

Building  materials,  hardware, 

farm  equipment  group . . 

679 

746 

876 

973 

1,004 

987 

978 

848 

883 

821 

897 

798 

780 

+15 

-1 

+  11 

Automotive  group . 

2,240 

2,253 

2,710 

2,827 

3,032 

2,969 

3,080 

3,018 

3,034 

2,761 

3,153 

2,794 

2,261 

+  2 

+4 

-8 

Gasoline  service  stations . 

858 

852 

976 

1,008 

1,065 

1,121 

1,137 

981 

961 

902 

944 

921 

900 

+16 

+1 

+10 

Drug  and  proprietary  stores . 

411 

410 

424 

428 

437 

424 

446 

375 

397 

378 

411 

407 

555 

+19 

+5 

+12 

THE  WEST 

TOTAL . 

6,897 

6,737 

7,847 

7,908 

8,435 

8,339 

8,398 

7,615 

8,012 

7,467 

7,908 

7,912 

9,054 

+10 

+1 

+6 

Durable  goods  stores,  total.... 
Nondurable  goods  stores, 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,798 

2,611 

2,714 

2,458 

2,735 

2,491 

2,465 

+7 

+2 

-4 

total . 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,600 

5,004 

5,298 

5,009 

5,173 

5,421 

6,589 

+12 

0 

+11 

Food  group . . . 

1,628 

1,561 

1,762 

1,687 

1,828 

1,771 

1,803 

1,628 

1,677 

1,555 

1,591 

1,670 

1,778 

+11 

+  2 

+12 

Grocery  stores . 

1,532 

1,467 

1,663 

1,583 

1,722 

1,668 

1,701 

1,530 

1,578 

1,473 

1,501 

1,582 

1,670 

+  11 

+  2 

+12 

Eating  and  drinking  places . 

625 

611 

706 

685 

763 

784 

794 

712 

772 

743 

732 

691 

719 

+12 

+1 

+  9 

GAF, '  total . 

General  merchandise  group 

1,658 

1,576 

1,907 

1,970 

2,058 

2,023 

2,008 

1,807 

2,011 

1,946 

2,008 

2,197 

3,040 

+11 

-1 

+9 

with  nonstores2 . . . 

1,024 

971 

1,199 

1,252 

1,314 

1,283 

1,276 

1,152 

1,276 

1,217 

1,276 

1,457 

2,041 

+  11 

-1 

+10 

Department  stores . 

678 

632 

802 

845 

888 

876 

866 

770 

848 

808 

838 

976 

1  ,466 

+  12 

-1 

+  11 

Apparel  group . 

275 

263 

313 

347 

337 

334 

322 

287 

327 

322 

323 

335 

551 

+12 

-4 

+  6 

Furniture  and  appliance  group.. 

359 

342 

395 

371 

407 

406 

410 

368 

408 

407 

409 

405 

448 

+11 

+1 

+7 

Gasoline  service  stations . 

534 

499 

561 

587 

634 

659 

672 

582 

570 

536 

566 

567 

546 

+15 

+  2 

+15 

Drug  and  proprietary  stores . 

261 

261 

284 

289 

302 

297 

289 

279 

293 

271 

281 

283 

407 

+4 

-3 

+6 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  regions  are  shown  on  p.  34. 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including,  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

*Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


8 


Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Geographic  Divisions  and  Kind  of  Business 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences^ 


Geographic  division  and 
kind  of  business 

July  1974 
f  rom — 

7  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

|  June 

July  P 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

7  mos . 
1973 

New  England  Division,  total . 

2,199 

2,079 

2,418 

2,488 

2,653 

2,580 

2,541 

2,335 

2,475 

2,361 

2,472 

2,590 

2,909 

+9 

-2 

+6 

Durable  goods  stores . 

578 

547 

673 

748 

807 

768 

740 

734 

733 

681 

743 

713 

655 

+1 

-4 

-7 

Nondurable  goods  stores . 

1  ,621 

1,532 

1,745 

1,740 

1,846 

1,812 

1,801 

1,601 

1,742 

1,680 

1,729 

1  ,877 

2,254 

+12 

-1 

+12 

Food  group . 

549 

523 

585 

562 

614 

605 

636 

547 

580 

54  6 

553 

565 

617 

+16 

+5 

+12 

GAF,1  total . 

522 

460 

586 

638 

654 

636 

581 

563 

669 

670 

691 

793 

1,042 

+3 

-9 

+5 

Gasoline  service  stations . 

163 

157 

192 

185 

213 

203 

211 

172 

178 

165 

167 

165 

164 

+23 

+4 

+25 

Middle  Atlantic  Division,  total . 

6,474 

6,079 

6,938 

7,309 

7,753 

7,578 

7,423 

6,887 

6,987 

6,801 

7,218 

7,591 

8,465 

+8 

-2 

Durable  goods  stores . 

1,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,186 

2,140 

2,067 

1  ,895 

2,155 

2,093 

1 ,929 

+2 

0 

-7 

Nondurable  goods  stores . 

4,831 

4,558 

5,092 

5,252 

5,523 

5,390 

5,237 

4,747 

4,920 

4,906 

5,063 

5,498 

6,536 

+10 

-3 

+8 

Eating  and  drinking  places . 

550 

513 

573 

593 

684 

686 

675 

621 

639 

600 

601 

593 

593 

+9 

-2 

+7 

GAF, 1  total . 

1  ,611 

1  ,484 

1,797 

1,961 

2,033 

1,981 

1,859 

1,709 

1  ,806 

1,889 

1,985 

2,333 

3,114 

+9 

-6 

+3 

General  mdse,  group  with  nonstores2.... 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,163 

1  ,04  5 

1  ,109 

1,150 

1  ,229 

1,503 

2,021 

+11 

-5 

+6 

Apparel  group . 

352 

297 

359 

431 

416 

412 

351 

346 

370 

426 

434 

475 

686 

+1 

-15 

-4 

Gasoline  service  stations . 

403 

382 

443 

473 

489 

534 

544 

453 

438 

406 

426 

444 

412 

+20 

+2 

+11 

Drug  and  proprietary  stores . 

201 

191 

197 

208 

204 

205 

205 

190 

197 

190 

202 

189 

240 

+8 

0 

+4 

East  North  Central  Division,  total . 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,267 

8,406 

8,619 

8,344 

9,003 

9,200 

9,962 

+10 

+1 

+7 

Durable  goods  stores . 

2,195 

2,107 

2 , 553 

2,786 

3,015 

2,891 

2,916 

2,845 

2,836 

2,771 

3,069 

2,851 

2,545 

+2 

+1 

-5 

Nondurable  goods  stores . 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,351 

5,561 

5,783 

5,573 

5,934 

6,349 

7,417 

+14 

+1 

+13 

Food  group . 

1  ,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1,939 

1,698 

1,774 

1,701 

1,729 

1,771 

1,908 

+14 

+1 

+15 

Eating  and  drinking  places . 

732 

691 

785 

813 

897 

901 

918 

790 

876 

828 

836 

775 

792 

+16 

+2 

+18 

GAF, 1  total . 

1,843 

1,722 

2,176 

2,345 

2,416 

2,272 

2,205 

2,055 

2,228 

2,182 

2,349 

2,749 

3,616 

+7 

-3 

+6 

General  mdse,  group  with  nonstores2.. 

1 ,167 

1,125 

1,450 

1,555 

1,593 

1,516 

1,456 

1  ,345 

1,487 

1,444 

1,574 

1,907 

2,467 

+8 

-4 

+7 

Apparel  group . 

332 

281 

355 

416 

397 

377 

356 

344 

350 

366 

379 

423 

663 

+3 

-6 

+2 

Gasoline  service  stations . 

586 

579 

667 

663 

723 

730 

777 

639 

608 

569 

615 

640 

631 

+22 

+6 

+15 

Drug  and  proprietary  stores . 

233 

230 

249 

263 

265 

262 

264 

235 

246 

228 

242 

243 

324 

+12 

+1 

+9 

West  North  Central  Division,  total . 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,178 

3,658 

3,787 

3,652 

3,934 

3,949 

4,305 

+14 

+4 

+12 

Durable  goods  stores . 

1  ,052 

1,053 

1,319 

1,399 

1,495 

1,517 

1,612 

1  ,368 

1 , 384 

1,392 

1  ,455 

1,306 

1  ,287 

+18 

+6 

+6 

Nondurable  goods  stores . 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,566 

2,290 

2,403 

2,260 

2,479 

2,643 

3,018 

+12 

+3 

+15 

Food  group . 

653 

624 

700 

673 

730 

717 

733 

651 

667 

630 

648 

672 

721 

+13 

+2 

+16 

GAF,1  total . 

704 

683 

811 

877 

875 

846 

852 

774 

858 

837 

902 

1 ,020 

1  ,306 

+10 

+1 

+9 

General  mdse,  group  with  nonstores2.. 

423 

430 

523 

573 

589 

557 

547 

490 

553 

520 

592 

686 

864 

+12 

-2 

+11 

Gasoline  service  stations . 

249 

223 

249 

265 

284 

290 

309 

261 

268 

259 

263 

259 

255 

+18 

+7 

+18 

South  Atlantic  Division,  total . 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

7,019 

6,487 

6,731 

6,276 

6,796 

6,947 

7 , 805 

+8 

+2 

+5 

Durable  goods  stores . 

1,928 

1,856 

2,194 

2,339 

2,455 

2,368 

2,429 

2,388 

2,422 

2,244 

2,530 

2,343 

2,251 

+2 

+3 

-5 

Nondurable  goods  stores . 

4,029 

3,914 

4,538 

4  ,602 

4,721 

4,547 

4,590 

4,0^9 

4,309 

4,032 

4,266 

4,604 

5,554 

+12 

+1 

+11 

Eating  and  drinking  places . 

375 

348 

385 

403 

409 

435 

446 

410 

427 

407 

399 

380 

399 

+9 

+3 

+1 

GAF, 1  total . 

1,478 

1  ,430 

1,797 

1,881 

1,890 

1,796 

1,788 

1,615 

1,738 

1,611 

1,802 

2,100 

2,871 

+11 

0 

+10 

General  mdse,  group  with  nonstores2.. 

905 

886 

1,142 

1,195 

1,209 

1,132 

1,107 

1,016 

1,112 

1,011 

1,149 

1  ,398 

1,941 

+9 

-2 

+10 

Apparel  group . 

235 

230 

280 

321 

294 

275 

260 

249 

272 

273 

277 

300 

466 

+4 

-5 

+7 

Gasoline  service  stations . 

455 

448 

517 

531 

576 

581 

594 

488 

491 

4  57 

481 

479 

463 

+22 

+2 

+13 

Drug  and  proprietary  stores . 

200 

203 

210 

215 

214 

215 

227 

192 

203 

191 

205 

208 

280 

+18 

+6 

+10 

East  South  Central  Division,  total . 

1,984 

2,028 

2,441 

2,516 

2,694 

2,590 

2,670 

2,333 

2,423 

2,268 

2,359 

2,340 

2,655 

+14 

+3 

+9 

Nondurable  goods  stores . 

1  ,283 

1  ,258 

1,491 

1,539 

1,668 

1,584 

1,623 

1,423 

1,512 

1  ,406 

1 ,444 

1,485 

1,844 

+14 

+2 

+12 

Food  group . 

498 

472 

539 

540 

619 

610 

624 

526 

554 

512 

502 

498 

549 

+19 

+2 

+13 

GAF,'  total . 

457 

452 

583 

608 

623 

581 

597 

515 

555 

518 

544 

636 

932 

+16 

+3 

+14 

General  mdse,  group  with  nonstores2 . . 

266 

270 

357 

373 

387 

354 

353 

321 

356 

326 

347 

409 

609 

+10 

0 

+11 

West  South  Central  Division,  total . 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,457 

3,944 

4,101 

3,747 

4,031 

4,023 

4,669 

+13 

+1 

+11 

Durable  goods  stores . 

1,247 

1  ,279 

1,509 

1,551 

1,690 

1,667 

1,693 

1,522 

1,587 

1,415 

1,569 

1  ,452 

1  ,466 

+11 

+2 

+6 

Nondurable  goods  stores . 

2,340 

2,295 

2,613 

2,653 

2,774 

2,732 

2,764 

2,422 

2,514 

2,332 

2,462 

2,571 

3,203 

+14 

+1 

+15 

Food  group . 

786 

783 

877 

844 

896 

884 

904 

797 

820 

779 

777 

796 

849 

+13 

+2 

+15 

GAF, 1  total . 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,054 

911 

1,028 

887 

970 

1,088 

1,635 

+16 

+2 

+16 

General  mdse,  group  with  nonstores2.. 

507 

496 

617 

654 

696 

636 

646 

564 

634 

550 

610 

704 

1,053 

+15 

+2 

+15 

Mountain  Division,  total . 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,130 

1,986 

2,104 

1,915 

1,969 

1,970 

2,205 

+7 

+1 

+6 

Nondurable  goods  stores . 

1,076 

1,050 

1,225 

1,238 

1,337 

1,289 

1,308 

1,187 

1,275 

1,151 

1,181 

1,244 

1 ,452 

+10 

+1 

+12 

Food  group . 

345 

332 

381 

358 

384 

364 

370 

358 

373 

327 

328 

360 

365 

+3 

+2 

+11 

GAF,1  total . 

368 

363 

427 

453 

473 

456 

447 

417 

479 

4  64 

475 

514 

675 

+7 

-2 

+8 

General  mdse,  group  with  nonstores2.. 

222 

213 

257 

278 

305 

287 

288 

256 

299 

282 

298 

335 

441 

+13 

0 

+10 

Pacific  Division,  total . 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,268 

5,629 

5,908 

5,552 

5,939 

5,942 

6,849 

+11 

+1 

+6 

Durable  goods  stores . 

1,541 

1,560 

1,848 

1,828 

1,931 

1,924 

1,976 

1,812 

1,885 

1,694 

1 ,947 

1,765 

1,712 

+9 

+3 

-5 

Nondurable  goods  stores . 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,292 

3,817 

4,023 

3,858 

3,992 

4,177 

5,137 

+12 

0 

+11 

Food  group . 

1,283 

1,229 

1,381 

1,329 

1,444 

1,407 

1,433 

1,270 

1  ,304 

1  ,228 

1  ,263 

1,310 

1,413 

+13 

+2 

+12 

Eating  and  drinking  places . 

484 

477 

540 

536 

591 

608 

613 

544 

585 

579 

582 

543 

565 

+13 

+1 

+10 

GAF, 1  total . 

1  ,290 

1  ,213 

1,480 

1,517 

1,585 

1,567 

1,561 

1  ,390 

1,532 

1  ,482 

1,533 

1,683 

2,365 

+12 

0 

+9 

General  mdse,  group  with  nonstores2.. 

802 

758 

942 

974 

1,009 

996 

988 

896 

977 

935 

978 

1,122 

1,600 

+10 

-1 

+9 

Gasoline  service  stations . 

366 

345 

391 

395 

425 

449 

455 

385 

372 

362 

395 

393 

371 

+18 

+1 

+14 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  34. 

Preliminary  estimates. 

1Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1974 

19 

Percent 

change 

73 

July 

1974 

from 

July 

1973 

7  mos . 
1974 

from 

7  mos. 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

JulyP 

July  | 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

3,923 

3,815 

4,419 

4,392 

4,679 

4,610 

4,620 

4,174 

4,388 

4,134 

4,416 

4,438 

5,155 

+11 

+6 

Nondurable  goods  stores . 

2,781 

2,654 

3,047 

3,061 

3,269 

3.212 

3,191 

2,854 

3,014 

2,901 

3,008 

3,134 

3,886 

+12 

+11 

GAF1 . 

993 

936 

1,137 

1,173 

1,215 

1,186 

1,172 

1,049 

1,149 

1,130 

1,166 

1,279 

1,813 

+12 

+10 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,036 

1,803 

1,860 

1,749 

1,913 

1,982 

2,306 

+13 

+9 

Nondurable  goods  stores . 

1,273 

1,235 

1,396 

1,368 

1,373 

1,328 

1,338 

1,171 

1,212 

1,133 

1,202 

1,284 

1,617 

+14 

+14 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,615 

2,324 

2,338 

2,344 

2,618 

2,705 

2,806 

+13 

+8 

1 ,483 

1,429 

1,696 

1,763 

1,828 

1.728 

1,768 

1,499 

1,503 

1,481 

1,645 

1,822 

2,029 

+18 

+14 

GAF1 . 

605 

578 

721 

754 

766 

710 

702 

628 

698 

686 

788 

921 

1,097 

+12 

+7 

Indiana,  total . 

1,051 

1,019 

1,134 

1,218 

1,371 

1,266 

1,243 

1,103 

1,149 

1,125 

1,190 

1,222 

1,314 

+13 

+13 

Massachusetts,  total . 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,178 

1,068 

1,127 

1,093 

1,128 

1,196 

1,365 

+10 

+5 

Nondurable  goods  stores . 

760 

710 

817 

820 

865 

860 

853 

744 

804 

779 

802 

886 

1,069 

+15 

+11 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,970 

1  ,834 

1,874 

1,805 

1,926 

1,921 

2,155 

+7 

+1 

Nondurable  goods  stores . 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1,314 

1,191 

1,230 

1,193 

1,234 

1,297 

1,594 

+10 

+7 

Minnesota,  total . 

706 

672 

757 

841 

929 

824 

847 

782 

800 

779 

856 

857 

907 

+8 

+12 

Missouri,  total . 

867 

857 

1,011 

1,047 

1,082 

1,069 

1,126 

1,006 

1,042 

990 

1,086 

1,083 

1,176 

+12 

+5 

1,298 

1,228 

1,382 

1,467 

1,578 

1,566 

1,539 

1,481 

1,499 

1,396 

1,487 

1,557 

1,813 

+4 

-1 

Nondurable  goods  stores . 

969 

921 

1,023 

1,054 

1,128 

1,122 

1,095 

1,015 

1,035 

993 

1,023 

1,117 

1,380 

+8 

+6 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,476 

3,266 

3,331 

3,306 

3,487 

3,641 

4,083 

+6 

+4 

Nondurable  goods  stores . 

2,425 

2,263 

2,472 

2,538 

2,692 

2,578 

2,490 

2,279 

2,382 

2,429 

2,491 

2,661 

3,178 

+9 

+8 

GAF1 . 

819 

741 

876 

953 

1,002 

971 

892 

823 

874 

929 

970 

1,164 

1,496 

+8 

+4 

North  Carolina,  total . 

833 

786 

948 

983 

1,034 

997 

1,021 

929 

953 

897 

1,000 

1,028 

1,109 

+10 

+6 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,379 

2,172 

2 , 208 

2,086 

2,231 

2,288 

2,541 

+10 

+5 

Nondurable  goods  stores . 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,686 

1,497 

1,556 

1,474 

1,565 

1,643 

1,960 

+13 

+10 

Pennsylvania,  total . 

1,953 

1,862 

2,218 

2,368 

2,448 

2,434 

2,408 

2,140 

2,157 

2,099 

2,244 

2,393 

2,569 

+13 

+7 

Nondurable  goods  stores . 

1,437 

1,374 

1,597 

1,660 

1,703 

1,690 

1,652 

1,453 

1,503 

1,484 

1,549 

1,720 

1,978 

+14 

+11 

GAF1 . 

484 

450 

575 

620 

627 

613 

588 

517 

556 

580 

620 

760 

951 

+14 

+4 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,751 

2,436 

2,547 

2,343 

2,505 

2,480 

2,920 

+13 

+10 

Nondurable  goods  stores . 

1,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,704 

1,507 

1,563 

1,472 

1,533 

1,600 

2,027 

+13 

+13 

Wisconsin,  total . 

871 

805 

949 

1,004 

1,076 

1,047 

1,060 

973 

1,050 

984 

1,038 

1,064 

1,146 

+9 

+12 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

PPreliminary  estimates.  ‘Stores  in  general  merchandise  (including  all  nonstores), 

partment  store  types  of  merchandise. 


apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  de- 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — July  1974  from  June  1974 

State 

Percent  change — July  1974  from  June  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

California . 

0 

-1 

-1 

New  Jersey . 

-2 

-2 

-5 

Florida . 

+2 

+1 

+2 

New  York . 

-3 

-3 

-8 

+2 

+2 

-1 

North  Carolina . 

+2 

+2 

0 

Indiana . 

-2 

-3 

-3 

Ohio . 

+2 

+2 

-3 

Massachusetts . 

-2 

-1 

-11 

Michigan . 

-1 

-1 

-6 

Pennsylvania . 

-1 

Minnesota . 

+3 

0 

-7 

Texas . 

+3 

Missouri . . 

+5 

+4 

+2 

Wisconsin . 

+1 

+1 

-1 

Note:  Sampling  variabilities  are  shown  in  table  17. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types  of  mer¬ 
chandise. 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified 
'  Metropolitan  Statistical  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Statistical  areas 


Standard  Consolidated  Areas2 

Chicago,  111. -Northwestern  Indiana... 
New  York,  N. Y.  Northeastern  New 
Jersey . 

Standard  Metropolitan  Statistical 
Areas2 

Baltimore,  Md . 

boston.  Mass.3 . . . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . . . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo. -Kans . 

Los  Angeles-Long  Beach,  Calif . 

Mlnneapoll s-St.  Paul,  Minn . 


Percent  change — July  1974  from  June  1974 

Percent  change — July  1974  from  June  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Statistical  areas 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Nassau-Suf folk,  N.Y . 

-2 

-3 

-8 

-1 

-1 

-3 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4 
New  York,  N.Y . 

-6 

-7 

-5 

-6 

-11 

-13 

-12 

Newark,  N.J . 

-7 

-6 

-17 

Paterson-Clif ton- Passaic,  N.J . 

-4 

-6 

-11 

Philadelphia,  Pa. -N.J . 

-5 

-4 

-10 

Pittsburgh,  Pa . 

0 

-2 

St.  Louis,  Mo. -Ill . 

+6 

+1 

-2 

0 

-1 

-3 

San  Francis co-Oakland ,  Calif . 

+1 

+1 

+1 

—6 

-4 

-12 

Seattle,  Wash . 

-1 

+1 

+4 

0 

-2 

-3 

Washington,  D.C.-Md.-Va . 

-1 

-2 

-7 

-1 

-1 

-2 

+1 

0 

-2 

Cities 

+1 

+4 

+9 

-3 

-4 

-9 

Chicago . 

-1 

-1 

0 

+3 

+4 

+1 

Detroit . 

-1 

-3 

+4 

+3 

+6 

Los  Angeles . 

+1 

0 

-2 

0 

-1 

-2 

New  York . 

-7 

-6 

-13 

+4 

0 

-4 

Philadelphia . 

-5 

-4 

-10 

Note:  Sampling  variabilities  are  shown  in  table  19. 

‘Stores  in  the  general  merchandise  'including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types  of  mer 
chandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  32-34.  Statistics  for  the  Boston  SMSA  include 

retail  9tores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and 

Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Standard 

Metropolitan  Statistical  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 


1973 


Percent  change 


Area 


Standard  Consolidated  Areas1 


Chicago,  Ill . -Northwestern  Ind. ,  total. 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N. Y. -Northeastern,  N.J. ,  total 

Nondurable  goods  stores . 

GAF2 . 


Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

Boston,  Mass.,3  GAF2 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Cleveland,  Ohio,  GAF2 . 

Dallas,  Tex.,  GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 . 

Los  Angeles-Long  Beach,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF2 . 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y., 

total4 . 

Nondurable  goods  stores . 

GAF2 . 

Nassau-Suffolk,  N.Y. ,  total5 . 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.,  total6 . 

Nondurable  goods  stores . 

GAF2 . 

Philadelphia,  Pa. ,  total . 

Nondurable  goods  stores . 

GAF2 . 

Pittsburgh,  Pa. ,  total . 

Nondurable  goods  stores . 

GAF2 . 

St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

San  Francisco-Oakland,  Calif.,  total... 

Nondurable  goods  stores . 

GAF2 . 

Washington,  D. C. -Md. -Va. ,  total . 

Nondurable  goods  stores . 

GAF2 . 


Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores 
GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF2 . 

Los  Angeles,  Calif.,  total., 
Nondurable  goods  stores. 
GAF2 . . 

New  York,  N.Y.,  total . 

Nondurable  goods  stores. 
GAF2 . 

Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July  P 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

July 

1974 

from 

July 

1973 

7  mos. 
1974 

from 

7  mos. 
1973 

1,538 

1,479 

1,763 

1,836 

1,884 

1,825 

1,806 

1,635 

1,671 

1,663 

1,834 

1,957 

2,055 

+10 

1,117 

1,083 

1,272 

1,308 

1,333 

1,289 

1, 277 

1,114 

1,163 

1,146 

1,253 

1,410 

1,576 

+15 

477 

469 

590 

624 

619 

585 

568 

513 

567 

560 

651 

755 

872 

+11 

+7 

2,848 

2,661 

2,900 

3,054 

3,233 

3,109 

2,945 

2,774 

2,844 

2,833 

3,019 

3,200 

3,731 

2,173 

2,042 

2,208 

2,276 

2,393 

2,301 

2,  186 

2,005 

2,090 

2,138 

2,205 

2,371 

2,905 

781 

709 

814 

911 

948 

924 

815 

776 

815 

877 

929 

1,048 

1,445 

+5 

+2 

88 

84 

110 

120 

120 

111 

108 

100 

108 

107 

119 

140 

176 

+8 

+3 

154 

138 

191 

204 

197 

189 

166 

158 

179 

191 

201 

240 

317 

+5 

+10 

1,410 

1,370 

1,631 

1,690 

1,728 

1,675 

1,658 

1,488 

1,516 

1,515 

1,694 

1,808 

1,889 

+11 

1,028 

1,002 

1,177 

1,207 

1,225 

1,184 

1,170 

1,012 

1,056 

1,044 

1,158 

1,299 

1,448 

+16 

+13 

454 

451 

564 

592 

585 

553 

540 

485 

537 

529 

619 

722 

827 

+11 

+7 

93 

89 

108 

121 

123 

121 

119 

109 

117 

114 

127 

140 

187 

+9 

+8 

109 

104 

128 

130 

137 

128 

134 

121 

135 

122 

132 

151 

197 

+11 

+7 

758 

700 

806 

857 

953 

914 

890 

799 

819 

817 

892 

894 

1,010 

+11 

+3 

549 

497 

559 

583 

646 

619 

594 

526 

555 

559 

584 

610 

771 

+13 

+8 

214 

192 

237 

263 

269 

266 

242 

218 

235 

249 

264 

296 

416 

+11 

+6 

113 

107 

132 

136 

147 

137 

139 

126 

139 

120 

130 

144 

211 

+10 

+14 

95 

99 

121 

130 

130 

117 

124 

110 

124 

117 

135 

153 

177 

+13 

+10 

1,355 

1,289 

1,493 

1,509 

1,584 

1,539 

1,539 

1,425 

1,490 

1,448 

1,501 

1,543 

1,806 

+8 

+3 

987 

922 

1,071 

1,086 

1,159 

1,115 

1,101 

1,013 

1,064 

1,055 

1,069 

1,126 

1,390 

+9 

+7 

386 

358 

439 

453 

457 

440 

429 

400 

425 

434 

456 

510 

701 

+7 

+7 

104 

105 

132 

140 

143 

135 

129 

130 

142 

136 

151 

169 

207 

-1 

+2 

2,025 

1,874 

2,028 

2,124 

2,249 

2,150 

2,030 

1,901 

1,959 

1,970 

2,084 

2,205 

2,551 

+7 

+4 

1,547 

1,442 

1,552 

1,597 

1,679 

1,600 

1,521 

1,400 

1,475 

1,511 

1,544 

1,652 

2,003 

+9 

+7 

569 

511 

579 

646 

676 

663 

587 

545 

580 

629 

666 

733 

1,000 

+8 

+5 

532 

474 

514 

567 

596 

585 

573 

516 

518 

512 

538 

581 

687 

+11 

+2 

389 

343 

371 

396 

419 

409 

398 

362 

379 

377 

382 

398 

509 

+10 

+3 

137 

115 

130 

143 

156 

158 

146 

145 

154 

165 

167 

174 

254 

+1 

-4 

1,493 

1,400 

1,514 

1,557 

1,653 

1,565 

1,457 

1,385 

1,441 

1,458 

1,546 

1,624 

1,864 

+5 

+5 

1,158 

1,099 

1,181 

1,201 

1,260 

1,038 

1,096 

1,134 

1,162 

1,254 

+8 

+8 

432 

396 

449 

503 

520 

400 

426 

464 

499 

559 

746 

+10 

+8 

820 

764 

908 

948 

984 

957 

913 

843 

845 

835 

914 

985 

1,071 

+8 

+3 

607 

564 

659 

681 

704 

677 

633 

568 

579 

599 

638 

722 

833 

+11 

+10 

207 

189 

244 

268 

271 

267 

245 

226 

227 

244 

274 

339 

415 

+8 

0 

405 

386 

457 

495 

521 

533 

533 

450 

457 

449 

472 

497 

552 

+18 

+13 

307 

295 

345 

373 

388 

401 

394 

316 

330 

332 

339 

371 

442 

+25 

+19 

113 

107 

131 

144 

147 

145 

140 

116 

132 

135 

143 

170 

226 

+21 

+12 

378 

363 

460 

484 

491 

479 

506 

446 

453 

426 

462 

461 

512 

+13 

+6 

268 

249 

297 

317 

322 

307 

311 

284 

298 

271 

290 

313 

387 

+10 

+8 

97 

93 

116 

127 

132 

124 

122 

112 

124 

117 

127 

147 

196 

+2 

585 

555 

645 

636 

664 

657 

665 

626 

648 

602 

649 

658 

782 

+6 

+4 

421 

401 

468 

458 

473 

470 

473 

447 

467 

431 

441 

467 

595 

+6 

+8 

148 

141 

171 

174 

180 

178 

180 

168 

178 

174 

174 

196 

268 

+7 

+5 

578 

554 

645 

686 

709 

682 

678 

673 

680 

649 

678 

692 

785 

+1 

+2 

403 

391 

453 

473 

490 

466 

457 

428 

438 

427 

436 

469 

579 

+7 

+9 

140 

133 

162 

178 

179 

174 

161 

153 

163 

162 

177 

193 

273 

+5 

+4 

623 

621 

715 

715 

730 

701 

693 

635 

678 

695 

801 

B5l 

849 

+9 

+5 

491 

494 

569 

571 

569 

543 

539 

477 

526 

525 

609 

680 

692 

+13 

+9 

253 

263 

321 

335 

320 

296 

295 

266 

305 

296 

364 

437 

434 

+11 

+8 

205 

186 

215 

227 

236 

232 

229 

225 

223 

206 

232 

239 

274 

+2 

-1 

151 

132 

147 

153 

157 

146 

142 

141 

145 

133 

143 

155 

202 

+1 

+7 

51 

44 

54 

62 

67 

61 

59 

56 

60 

61 

66 

73 

103 

+5 

+1 

509 

479 

541 

558 

570 

537 

541 

519 

557 

548 

580 

595 

679 

+4 

+1 

391 

357 

408 

425 

456 

422 

423 

389 

420 

420 

438 

456 

542 

+9 

+6 

173 

162 

194 

205 

208 

194 

191 

172 

190 

196 

215 

239 

297 

+11 

+10 

1,263 

1,182 

1,276 

1,303 

1,381 

1,314 

1,218 

1,156 

1,204 

1,220 

1,293 

1,366 

1,568 

+5 

+6 

978 

929 

995 

1,005 

1,050 

998 

941 

874 

915 

950 

976 

1,052 

1,249 

+8 

+7 

381 

342 

386 

433 

444 

432 

375 

344 

365 

399 

426 

470 

632 

+9 

+8 

314 

293 

337 

347 

363 

349 

331 

307 

314 

320 

358 

392 

403 

+8 

+4 

250 

236 

274 

278 

291 

279 

267 

241 

249 

255 

280 

314 

325 

+11 

+8 

92 

85 

114 

123 

121 

116 

104 

102 

102 

107 

132 

161 

17! 

+2 

+2 

Note:  Sampling  variabilities  are  shown  in  table  18. 


Preliminary  estimates. 

'For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  32-34 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

^Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  NY.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  July  1974 


(Sales  in  thousands  of  dollars. 


Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


1974 


Area 


1973 


July  1974  7 

from — 


mos. 

1974 


Jan. 

Feb. 

Mar. 

Apr. 

May 

1 

June 

July 

July  | 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

from 

7  mos . 

1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

16,626 

18,057 

18,050 

18,109 

23,188 

33,732 

0 

-7 

+3 

Albany -Schenec  tady-Troy , 

N.Y . 

12,141 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

14,408 

*15,964 

16,496 

17,315 

21,639 

29,975 

+  2 

-10 

+  2 

Albuquerque,  N.  Mex . 

8,670 

8,424 

10,733 

11,404 

12,533 

11,978 

11,668 

11,848 

13,418 

11,945 

12,631 

14,231 

20,271 

-2 

-3 

-1 

Anaheim -Santa  Ana-Garden 
Grove,  Calif . 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

(*> 

51,711 

52,222 

53,724 

62,842 

98,587 

<*> 

-4 

(*> 

Asheville,  N.C . 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,141 

4,921 

4,160 

4,462 

5,300 

7,494 

-3 

+  1 

-1 

Atlanta,  Ga . 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

56,664 

65,240 

60,113 

63,549 

76,408 

109,456 

+  6 

-1 

+7 

Augusta,  Ga . 

4,665 

4,170 

5,883 

6,023 

‘6,526 

6,087 

6,139 

5,468 

5,883 

5,191 

5,839 

6,606 

10,088 

+  12 

+  1 

+  10 

Bakersfield,  Calif . 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

6,443 

7,065 

6,391 

7,197 

7,999 

12,792 

+  11 

0 

+9 

Baltimore,  Md . 

36,948 

33,570 

45,192 

50,160 

50,729 

46,609 

42,910 

42,258 

45,738 

45,373 

52,615 

64,695 

88,199 

+  2 

-8 

-1 

Baton  Rouge,  La . 

7,922 

8,002 

10,287 

11,143 

12,775 

11,526 

11,596 

10,331 

11,786 

9,834 

10,658 

12,379 

18,308 

+  12 

+  1 

+  9 

Billings,  Mont . 

1,623 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

1,997 

2,443 

2,286 

2,247 

2,596 

3,876 

+  15 

-9 

+  14 

Binghamton,  N.Y. -Pa . 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

4,202 

4,836 

4,600 

5,050 

6,789 

8,998 

+  22 

-2 

+  19 

Birmingham,  Ala . 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

13,901 

15,556 

13,931 

13,948 

16,905 

27,448 

+3 

-4 

+5 

Boston,  Mass . 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

51,283 

57,848 

62,501 

64,485 

79,918 

117,692 

+6 

-14 

+3 

Buffalo,  N.Y . 

26,433 

25,156 

31,916 

35,600 

36,383 

36,837 

32,484 

31,599 

34 , 556 

36,377 

35,082 

43,970 

60,595 

+3 

-12 

+4 

Canton,  Ohio . 

6,546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

8,005 

9, 193 

8,865 

8,871 

11,693 

16,664 

+  7 

-10 

+  6 

Cedar  Rapids,  Iowa . 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

5,815 

6,778 

6,244 

6,653 

8,532 

11,307 

+  16 

-1 

+15 

Charleston,  S.C . 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

4,961 

5,442 

4,601 

5,132 

7,094 

10,731 

+31 

-2 

+  20 

Charleston,  W.  Va . 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

6,719 

7,564 

7,130 

7,497 

9,967 

13,585 

+  2 

-5 

+  1 

Chattanooga,  Tenn.-Ga . 

6,350 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

7,785 

8,967 

8,267 

9,028 

10,544 

16,076 

+  13 

-1 

+  12 

Chicago,  Ill . 

143,964 

134 , 203 

184,075 

199,409 

208,688 

202,493 

188,146 

169,317 

184,439 

179,659 

197,516 

230,553 

327,604 

+  11 

-7 

+  7 

Cincinnati,  Ohio-Ky . -Ind. . . . 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

36,527 

39,018 

38,388 

40,426 

50,343 

73,514 

+7 

-5 

+4 

Cleveland,  Ohio . 

44,769 

41,134 

54,954 

63,177 

60,829 

59,796 

56,436 

55,020 

59,096 

59, 188 

63,215 

73,825 

102,648 

+3 

-6 

+3 

Columbia,  S.C . 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

7,673 

8,586 

7,634 

8,145 

10,252 

15,148 

+  6 

-4 

+  6 

Columbus,  Ohio . 

24 , 162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

29,549 

33,213 

32,223 

32,406 

40,696 

61,569 

+3 

-7 

+  4 

Corpus  Christi,  Tex . 

3,897 

3,710 

4,839 

4,834 

5,638 

*5,188 

5,005 

5,348 

5,705 

4,569 

4,930 

*5,381 

8,671 

-6 

-3 

+  3 

Dallas,  Tex . 

34 , 908 

32,731 

46,330 

46,447 

49,745 

45,966 

46,583 

42,298 

45,931 

40,833 

44,163 

53,636 

79,583 

+  10 

+  1 

+  8 

Dayton,  Ohio . 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

22,526 

25,285 

25,749 

25,317 

31,968 

48,627 

+  7 

-5 

+5 

Decatur,  Ill . 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

3,579 

3,949 

3,760 

3,935 

4,932 

6,412 

+  15 

-2 

+  10 

Denver,  Colo . 

30,468 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

37,062 

39,650 

38,921 

39,386 

46,023 

66,531 

-6 

Des  Moines,  Iowa . 

7,356 

6,938 

9,185 

9,664 

10,550 

10,018 

10,117 

8,995 

9,913 

9,230 

9,797 

12,382 

17,080 

+  12 

+  1 

+  8 

Detroit,  Mich . 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

112,399 

118,323 

123,888 

127,965 

156,125 

217,848 

+3 

-10 

+  2 

Dubuque,  Iowa . 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,087 

3,529 

3,107 

3,369 

4,527 

6,007 

+  14 

-1 

(3) 

Duluth -Superior,  Minn.-Wis.. 

4,108 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

4,735 

6,605 

5,816 

5,713 

6,780 

9,032 

+  19 

-6 

+  22 

El  Paso,  Tex . 

8,254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

9,837 

10,964 

9,436 

11,274 

11,713 

17,121 

+  13 

+7 

+  8 

Erie,  Pa . 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

5,271 

5,199 

5,128 

5,522 

7,412 

9,332 

+10 

-6 

+4 

Eugene,  Oreg . 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,230 

3,760 

3,490 

3,186 

3,880 

5,511 

+  5 

-3 

0 

Fargo -Moorhead,  N.  Dak. -Minn 

2,209 

2,472 

2,884 

3,467 

3,514 

3,467 

3,270 

2,275 

3,674 

3,291 

3,331 

3,823 

5,415 

+  44 

-6 

+34 

Flint,  Mich . 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

11,523 

12,611 

12,820 

12,478 

16,066 

24,403 

-1 

-8 

-5 

Fort  Smith,  Ark.-Okla . 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

*2,340 

2,618 

2,278 

2,464 

2,791 

4,268 

+  8 

+  2 

+7 

Fbrt  Wayne,  Ind . 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

10,573 

11,512 

10,485 

11,197 

14,421 

18,505 

+4 

-3 

+5 

Fort  Worth,  Tex . 

17,533 

16,860 

22,057 

23,416 

25,094 

23.077 

23,178 

20 , 586 

24,030 

20,558 

21,780 

25,935 

41,670 

+  13 

0 

+  8 

Fresno,*  Calif . 

9,254 

8,675 

10,511 

11,347 

(*) 

C3) 

11,172 

10,250 

11,489 

11,456 

11,300 

13,107 

19,923 

+9 

(*) 

(*) 

Gary  -Hammond -East  Chicago, 

Ind . 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

12,975 

14,317 

14,482 

14,724 

17,543 

26,781 

+  10 

-3 

+3 

Grand  Rapids,  Mich . 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

8,758 

9,766 

10,024 

9,652 

11,788 

16,265 

+  2 

-4 

-2 

Great  Falls,  Mont . 

1,190 

1,187 

2,119 

2,166 

2,051 

2,233 

2,039 

1,565 

2,084 

1,743 

1,764 

2,050 

2,878 

+  30 

-9 

+  26 

Green  Bay,  Wis . 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

4,965 

5,860 

5,401 

5,876 

7,444 

9,815 

+  13 

-13 

+  11 

Greenville,  S.C . 

4, 578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

5,719 

6,391 

5,701 

6,179 

7,335 

11,903 

+  13 

-3 

+  11 

Greensboro -Wins ton-Salem- 
High  Point,  N.C . 

7,457 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

9,587 

11,025 

10,042 

11,113 

13,455 

19,824 

+  10 

-5 

+  9 

Hartford,  Conn . 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

15,931 

16,195 

18,344 

18,402 

<*> 

(3) 

+  2 

-14 

+  6 

Honolulu,  Hawaii . 

19,768 

19,104 

24,4  53 

22,705 

24,761 

24 , 800 

28,310 

25,067 

24,358 

21,676 

22,259 

24 , 983 

39,058 

+  13 

+  14 

+  10 

Houston,  Tex . 

57,243 

55,357 

72,035 

74,701 

79,312 

'72,249 

73,111 

67,754 

75,242 

64,820 

70,754 

80,540 

124,437 

+  8 

+  1 

+  10 

Indianapolis,  Ind . 

24,167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

29,470 

33,421 

32,370 

33,418 

42,616 

59,935 

+  6 

-3 

+3 

Jackson,  Mich . 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

3,841 

4,028 

3,719 

3,698 

4,827 

7,012 

+  2 

-10 

0 

Jackson,  Miss . 

4,213 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

4,753 

5,741 

5,100 

5,252 

6,633 

9,909 

+  27 

0 

+  26 

Jacksonville,  Fla . 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

13,954 

15,057 

13,903 

15,350 

17,421 

27,987 

+  8 

-2 

+  9 

Kalamazoo,  Mich . 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

3,618 

3,938 

3,794 

3,825 

4,797 

6,946 

+  8 

-5 

<*) 

Kansas  City,  Mo . -Kans . 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

29,716 

32,458 

30,296 

31,401 

38,337 

57,569 

+  6 

-1 

+  5 

Knoxville,  Tenn . 

8,567 

8,295 

11,395 

12,144 

12,517 

11,666 

11,325 

10,253 

11,209 

11,189 

11,374 

14,952 

22,658 

+  10 

-3 

+  12 

Lancaster,  Pa . 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

5,730 

6,389 

6,040 

6,448 

8,618 

12,129 

+3 

-5 

-2 

Lansing,  Mich . 

10,313 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

12,294 

12,854 

13,655 

13,485 

15,533 

22,164 

+  7 

-6 

+3 

Lexlngton-Fayette,  Ky . 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

7,151 

7,819 

7,043 

7,934 

9,860 

14,211 

+  10 

0 

+  8 

Lincoln,  Nebr . 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

5,702 

6,450 

6,040 

6,087 

7,327 

9,841 

+  7 

-2 

+  12 

Little  Rock-North  Little 

Rock,  Ark . 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

8,670 

9,965 

8,657 

8,871 

10,733 

16,003 

+  9 

-1 

+  11 

L*>s  Angeles -Long  Beach, 

Calif . 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

175,115 

181,851 

183,765 

191,784 

225,484 

340,146 

+  12 

-5 

+  11 

Louisville,  Ky . -Ind . 

18,520 

18,104 

23,352 

25,017 

25,978 

23,797 

22,888 

22,454 

24, 511 

22,895 

25,282 

32,800 

45,365 

+  2 

-4 

-1 

Lowell,  Mass . 

*2,887 

*2,393 

3,229 

3,477 

3,533 

3,602 

3,086 

22, 892 

*3,288 

*3,149 

*3,023 

4,501 

*7,034 

+  7 

-14 

+  9 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  July  1974 — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

1973 

Percent  change 

July  1974' 
from  — 

7  mos. 
1974 

from 

7  mos. 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

1,939 

1,896 

2,749 

3,081 

2,924 

2,914 

2,759 

2,719 

3,005 

2,727 

2,832 

4,143 

5,400 

+  1 

-5 

+3 

3,724 

3,801 

5,192 

5,789 

5,84  5 

5,461 

5,433 

5,002 

5,915 

4,986 

5,347 

6,318 

9,803 

+  9 

-1 

+7 

17,866 

18,368 

24,131 

24,887 

25,882 

23,374 

23 , 526 

20,858 

23,708 

21,005 

22,520 

27,349 

41,373 

+  13 

+  1 

+3 

35,400 

34,746 

42,421 

43,183 

43,529 

42,512 

41,655 

38,678 

40,790 

37,632 

41,725 

46,769 

72,474 

+  8 

-2 

+3 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

38,163 

41,925 

41,648 

43,579 

53,932 

76,859 

+  10 

-7 

+  5 

51,069 

52,716 

64,515 

72,276 

74,770 

75,514 

65,173 

57,986 

66,102 

65,440 

71,991 

81,212 

108,300 

+  12 

-14 

+10 

5,247 

5,020 

6,548 

7,260 

8,019 

7,239 

7,289 

7,  188 

7,001 

6,306 

6,948 

8,129 

11,142 

+  1 

+  1 

+  2 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

5,570 

6,142 

5,546 

5,790 

7,095 

11,082 

+  13 

+  1 

+11 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

2,465 

2,811 

2,671 

2,572 

3,411 

5,137 

+  6 

-5 

+  13 

1,509 

1,324 

1,982 

2,311 

2,434 

2,410 

2,239 

2,067 

2,383 

2,445 

2,307 

2,897 

3,987 

+8 

-7 

+2 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

72,023 

70,670 

74,481 

80 , 230 

79,357 

99,671 

155,944 

+  2 

-12 

-2 

18,706 

17,680 

22,291 

25,043 

25,  143 

23,340 

22,362 

23,781 

23,537 

20,235 

24 , 176 

26,443 

38,691 

-6 

-4 

+3 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

143,054 

137,227 

142,963 

165,119 

178,816 

209,490 

307,190 

+4 

-18 

+6 

25,253 

23,788 

29,380 

33,327 

34 , 833 

32,247 

28,450 

26,755 

28,282 

31,467 

32,067 

40,571 

61,117 

+6 

-12 

+3 

6,452 

6,256 

7,907 

8,824 

9,243 

8,592 

8,895 

r  7,376 

8,167 

7,414 

7,726 

10,183 

14,694 

+21 

+4 

+15 

12,353 

11,885 

15,671 

17,672 

18,486 

16,954 

16,804 

16,044 

17,163 

15,572 

17,404 

19,623 

28,598 

+  5 

-1 

+3 

13,181 

12,945 

16,339 

16,533 

18,619 

17,346 

17,222 

15,680 

17,080 

15,459 

15,583 

20,326 

30,364 

+10 

-1 

+  11 

11,743 

11,209 

15,106 

16,446 

17,607 

16,455 

15,245 

14,301 

15,418 

14,999 

15,436 

19,197 

26,740 

+  7 

-7 

+  7 

14,812 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

16,261 

18,739 

16,789 

18,539 

19,943 

30,564 

+7 

+  1 

+4 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

33,572 

35,337 

38,876 

39,565 

50,648 

71,959 

+  14 

-11 

+  10 

7,190 

6,684 

9,070 

9,383 

10,  134 

9,275 

9,584 

7,746 

8,701 

8,478 

9,089 

10,655 

15,740 

+  24 

+3 

+  14 

80,  142 

66,930 

94,874 

109,008 

112,913 

104,930 

93,754 

80,185 

87,291 

98,261 

102,533 

137,186 

192,429 

+  17 

-11 

+  11 

27,356 

26,162 

32,315 

34,335 

36,267 

32,430 

30,522 

29,039 

32,522 

30,286 

35,033 

40,774 

62,159 

+  5 

-6 

+7 

45,235 

41,336 

58,561 

65,045 

65,924 

64,517 

57,723 

50,343 

57,768 

57,421 

59,106 

78,608 

100,516 

+  15 

-11 

+9 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

4,805 

5,393 

4,880 

5,047 

6,438 

9,136 

+  4 

-1 

+3 

16,276 

15,349 

20,696 

21,296 

21,348 

21,212 

21,185 

18,328 

(3> 

21,045 

21,161 

25,794 

38,491 

+  16 

0 

+9 

12,703 

12,364 

17,032 

20 , 259 

20,113 

20,544 

17,449 

16,804 

17,934 

18,343 

18,693 

24 , 844 

36,565 

+  4 

-15 

+  2 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

6,338 

7,725 

6,946 

7,566 

9,460 

13,567 

-8 

+5 

4,856 

4,892 

7,357 

7,844 

7,809 

7,034 

6,796 

6,208 

6,886 

6,800 

7,047 

9,905 

12,747 

+  9 

-3 

+3 

12,578 

11,376 

15,931 

16,464 

17,763 

15,807 

14,964 

14,339 

16,532 

15,830 

16,887 

21,536 

29,893 

+4 

-5 

+5 

3,932 

3,742 

5,053 

5,436 

5,786 

5, 237 

5,261 

24 , 992 

5,587 

5,155 

5,563 

7,727 

10,293 

+  5 

0 

+6 

13,973 

12,313 

15,951 

17,848 

18,162 

17,744 

15,320 

14,981 

16,297 

16,774 

17,594 

21,968 

33,076 

+2 

-14 

0 

18 , 804 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

21,306 

25,016 

23,208 

25,219 

28,086 

41,546 

+15 

0 

+15 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

2,906 

3,318 

2,994 

3,011 

3,844 

5,813 

+  12 

-1 

+10 

47,472 

46,181 

59,936 

64,417 

71,037 

62,749 

59,488 

51,763 

60,056 

56,346 

65,032 

78,039 

105,811 

+  15 

-5 

+9 

3,035 

2,673 

3,740 

3,946 

3,845 

4,203 

4,076 

3,537 

4,650 

4,091 

3,879 

4,491 

6,350 

+  15 

-3 

+5 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

12,151 

15,064 

13,387 

13,233 

17,757 

26,096 

+  12 

-4 

+  9 

19,263 

18,438 

24,141 

24,822 

26,258 

23 , 100 

23,715 

223 , 854 

26,691 

23,598 

25,761 

29,074 

41,630 

-1 

+3 

+1 

20,086 

19,334 

24 , 584 

26,522 

26,159 

27,278 

24 , 783 

21,131 

22,492 

22,990 

25, 588 

29,781 

46,831 

+  17 

-9 

+  19 

36,773 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

41,298 

42,554 

41,382 

42,129 

49,116 

74,186 

+  14 

-1 

+  13 

70,590 

63,330 

80,775 

83,877 

86,256 

85,237 

86,901 

78,604 

84,634 

77,803 

80,431 

96,430 

145,518 

+11 

+2 

+8 

27  ,  541 

26,130 

32, 127 

34,476 

35,495 

35,673 

34,359 

29,811 

32,864 

33,448 

32,785 

38,743 

59,802 

+15 

-4 

+10 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

3,693 

4,111 

3,725 

3,798 

4,497 

6,881 

+3 

-6 

+  4 

3,879 

3,417 

i2) 

i3) 

i3) 

(3) 

5,102 

4,223 

5,062 

5,030 

5,270 

7,021 

9,181 

+21 

(3) 

(3) 

28,323 

26,933 

34 , 500 

34 , 951 

36,633 

36,534 

36,122 

32,290 

40,299 

35,918 

36,598 

44,441 

67,111 

+  12 

-1 

+8 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

5,353 

6,058 

4,955 

5,339 

6,378 

9,458 

+  9 

+  4 

+  5 

3,141 

2,888 

3,815 

3,942 

4,348 

3,976 

4,045 

3,691 

4,173 

3,778 

3,930 

4,659 

6,763 

+  10 

+  2 

+7 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,338 

2,886 

3,572 

3,256 

3,222 

3,988 

5,249 

+  16 

-12 

+  19 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

6,197 

(3> 

<3) 

7,489 

9,363 

12,850 

+  16 

-2 

+  13 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

8,263 

9,789 

8,985 

9,918 

10,955 

16,391 

+  22 

-2 

+  15 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

3,774 

4,116 

3,863 

4,001 

4,738 

6,295 

+  7 

-2 

+1 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

5,352 

6,246 

5,428 

5,727 

6,612 

29,007 

+9 

+3 

+  4 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

3,994 

4,162 

4,072 

4,115 

5,009 

8,272 

-2 

-7 

c3> 

5,673 

2S,  348 

7,287 

27 , 736 

8,147 

7,989 

7,901 

6,459 

7,063 

6,785 

7,459 

8,203 

11,822 

+  22 

-1 

+  16 

8,147 

7,439 

9,415 

11,004 

11,305 

11,141 

10,213 

10,095 

10,788 

11,054 

11,292 

14,467 

20,220 

+1 

—8 

0 

6,872 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

8,343 

10,240 

9,389 

8,984 

10,714 

16,572 

+  10 

+  2 

+6 

31,471 

28,708 

36,596 

35,723 

36,051 

33,957 

33,387 

30,673 

32,829 

30,133 

34,594 

40,605 

62,421 

+  9 

-2 

+7 

18,636 

17,499 

22,730 

24 , 924 

25,385 

25,049 

23,037 

22,353 

24 , 578 

24,888 

24,869 

30,847 

45,346 

+3 

-8 

+3 

3,394 

3,288 

4,341 

4,775 

5,024 

4,568 

4,622 

4,666 

4,968 

4,508 

4,608 

5,473 

7,999 

-1 

+  1 

+  1 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

4,953 

4,854 

4,823 

5,305 

6,173 

10,686 

-3 

-11 

-4 

9,167 

8,775 

10,796 

12,456 

12,698 

11,562 

11,027 

2 10, 790 

12, 184 

10,948 

12,035 

13,926 

21,001 

+  2 

-5 

+3 

29, 035 

28, 807 

211, 516 

2 12, 390 

213, 617 

213 , 315 

213,463 

211,693 

213 , 228 

211, 702 

212, 274 

214,432 

2  20 , 84  5 

2+15 

+  1 

2+9 

3,375 

3,081 

4,131 

4,565 

4,710 

4,427 

4,154 

4,111 

4,334 

4,147 

4,590 

5,602 

7,969 

+  1 

-6 

+5 

3,226 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

3,864 

4,408 

3,569 

3,795 

4,658 

7,043 

+  7 

+  4 

+  18 

70,146 

66,547 

87,215 

94,824 

97,690 

94,550 

87,287 

78,497 

87,385 

85,247 

95,081 

107,416 

151,703 

+  11 

-8 

+7 

3,500 

3,282 

4,581 

4,773 

5,099 

4,881 

4,886 

4,133 

4,679 

4,163 

4,451 

5,659 

7,869 

+  18 

0 

+  15 

22,067 

21 , 984 

2 2, 623 

3,024 

23,463 

23 , 171 

22 , 905 

22 , 591 

22 , 984 

22, 90S 

22f  893 

23, 865 

J5,429 

+  12 

-8 

+  6 

26,076 

25, 820 

27,830 

28, 482 

28,971 

28,610 

28,496 

6,914 

7,810 

7,378 

28,071 

2  9, 756 

214 , 131 

+  23 

-1 

+  15 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

6,231 

6,961 

6,940 

7,176 

9,924 

13,104 

+3 

-4 

-4 

4,771 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

5,557 

6,215 

6,619 

6,429 

8,299 

12,222 

+3 

-11 

-4 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028 

13,227 

14,652 

14,060 

14,192 

18,840 

27,636 

+  6 

-5 

+5 

STANDARD  METROPOLITAN 
STATISTICAL  A REAS1 --Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Minneapolis -St .  Paul,  Minn.. 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Hts.,  Mich 

Nassau-Suf folk,  N.Y.4 . 

New  Orleans,  La . 

New  York,  N.Y.5 . 

Newark,  N.J . . . 

Newport  News-Hampton,  Va.... 

Nor folk -Portsmouth,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Cli f ton-Passaic, 

N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket- 

Warwick,  R. I. -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bemadino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oakland, Calif. 

San  Jose,  Calif . 

Savannah ,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . . 

Tampa-St.  Petersburg,  Fla... 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . . . 

Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa... 

Worcester,  Mass . 

Youngs town-Warren,  Ohio . 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  July  1974 — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Percent  change 


Area 

1974 

1973 

July  1974 
f  rom — 

7  mos . 
1974 
from 

7  mos . 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

|  June 

July 

July  | 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

CITIES 

Aberdeen,  S.  Dak . 

385 

351 

669 

858 

897 

891 

873 

502 

553 

522 

515 

610 

798 

♦74 

-2 

+61 

Battle  Creek,  Mich . 

1,776 

1,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,453 

2,685 

2,617 

2,494 

3,093 

4,734 

♦  4 

-10 

+3 

Bellingham,  Wash . 

1,064 

1,056 

1,413 

1,359 

1,380 

1,386 

1,804 

1,401 

1,681 

1,480 

1,511 

1,688 

2,380 

+  29 

+30 

+  5 

Bridgeport,  Conn . 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,214 

2,476 

3,619 

3,728 

4,932 

6,985 

♦  8 

-8 

+  5 

Buffalo,  N.Y . 

7,739 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,117 

9,951 

10,712 

10,268 

12,744 

17,260 

-7 

-12 

-6 

Cambridge,  Mass . 

2,010 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,254 

2,328 

2,684 

2,613 

2,711 

4,091 

♦  4 

-10 

+6 

Danville,  Ill . 

1,695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,219 

2,471 

2,272 

2,408 

3,110 

4,325 

+  7 

-5 

+  4 

Daytona  Beach,  Fla . 

3,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,385 

3,553 

3,141 

3,282 

3,659 

5,919 

♦  5 

-6 

+10 

Enid,  Okla . 

954 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

938 

1,012 

1,415 

1,226 

1,507 

2,235 

+44 

+  2 

(S) 

Gary,  Ind . 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,184 

5,702 

5,082 

5,283 

6,066 

8,869 

-5 

0 

-10 

Grand  Forks,  N.  Dak . 

1,114 

1,021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,401 

1,619 

1,543 

1,531 

1,760 

2,358 

+  18 

+1 

+  13 

Greeley,  Colo . 

1,535 

1,344 

1,699 

1,833 

2,146 

2,042 

1,902 

1,872 

2,049 

1,882 

1,867 

2,197 

3,535 

+  2 

-7 

+17 

Hagerstown,  Md . 

1,712 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,318 

2,389 

2,241 

2,  444 

3,289 

5,019 

-7 

-8 

-4 

Huntington,  W.  Va . 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

2,894 

3,444 

3,207 

3,467 

4,976 

7,538 

+  14 

-4 

+  9 

Hutchinson,  Kans . 

2  947 

2  924 

21 , 240 

21 , 335 

21 , 368 

21,881 

21,778 

21 , 188 

21 , 262 

21 , 239 

21,247 

1,526 

22, 083 

+  50 

-5 

a  +  22 

Idaho  Falls,  Idaho . 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,289 

1,536 

1,326 

1,316 

1,573 

2,315 

+  18 

+5 

+  14 

Joplin,  Mo . 

1,262 

1,383 

1,806 

1,959 

1,925 

1,799 

2,015 

1,798 

2,072 

1,786 

2,013 

2,327 

3,227 

.12 

+  12 

+7 

La  Crosse,  Wis . 

1,736 

1,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,122 

2,541 

2,307 

2,193 

2,757 

4,052 

+  15 

-2 

+  10 

Long  Beach,  Calif . 

6,519 

26,065 

27 , 765 

27 , 944 

8,248 

8,188 

27 , 878 

7,671 

28 , 034 

27 , 955 

28,087 

29, 377 

213 , 620 

+  3 

-4 

+  3 

Louisville,  Ky . 

6,752 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

8,140 

8,602 

7,797 

8,996 

10,585 

14,291 

-17 

+1 

-18 

Mankato,  Minn . 

835 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,011 

1,144 

1,121 

1,150 

1,426 

1,836 

+  20 

+  8 

+7 

Minneapolis,  Minn . 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

10,168 

11,393 

11,581 

13,492 

14,906 

18,425 

+  8 

-19 

+  8 

Minot,  N.  Dak . 

1,317 

1,361 

1,768 

2,010 

2,077 

2,101 

2,056 

1,709 

2,097 

2,042 

2,078 

2,187 

2,951 

+  20 

-2 

+15 

New  York,  N.Y . 

121,143 

107,611 

123,214 

139,306 

150,451 

141,395 

114,887 

110,208 

144,844 

133,928 

146,794 

170.914 

246,825 

+4 

-19 

+6 

Newark,  N.J . 

5,947 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,088 

6,499 

7,404 

7,567 

8,813 

13,291 

+12 

-3 

+3 

Niagara  Falls,  N.Y . 

1,935 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,389 

2,536 

2,558 

2,587 

3,193 

4,531 

+10 

-10 

+  12 

Oakland,  Calif . 

7,075 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,161 

9,240 

7,948 

8,188 

9,547 

14,807 

+4 

+13 

+1 

Paducah,  Ky . 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1,953 

1,592 

1,857 

1,643 

1,772 

2,271 

3,594 

+  23 

0 

r3> 

Parkersburg,  W.  Va . 

1,933 

1,993 

2,818 

2,974 

3,054 

2,892 

3,079 

2,778 

3,115 

2,733 

2,887 

3,798 

5,215 

+  11 

-6 

+  1 

Pasadena,  Calif . 

6,779 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

0 

-4 

♦3 

Port  Huron,  Mich . 

1,218 

1,065 

1,571 

1,957 

1,971 

1,965 

1,752 

21 , 716 

1,959 

1,907 

1,922 

2,419 

3,323 

+  2 

-11 

0 

Portsmouth,  Ohio . 

783 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,086 

1,186 

1,104 

1,237 

1,593 

22 , 331 

♦  6 

+3 

+5 

Quincy,  Ill . 

1,173 

1,125 

1,597 

1,684 

1,784 

1,621 

1,606 

1,397 

1,588 

1,575 

1,665 

2,214 

2,921 

+  15 

-1 

+  12 

Quincy,  Mass . 

21 , 773 

21 , 664 

2  2, 405 

2,860 

2,916 

2,878 

2,466 

2,578 

3,242 

2,819 

2,795 

23, 153 

4,617 

-4 

-14 

-2 

Rapid  City,  S.  Dak . 

1,302 

1,269 

1,612 

1,802 

1,988 

2,125 

2,121 

1,956 

2,054 

1,896 

1,811 

2,068 

2,908 

+8 

0 

+  9 

Rochester,  Minn . 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

3,113 

3,731 

3,241 

3,665 

4,416 

5,872 

+  19 

-5 

+  14 

Rochester,  N.Y . 

5,905 

5,046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,502 

6,644 

6,985 

7,543 

9,312 

13,096 

-6 

-10 

-8 

Rome ,  Ga . 

1,076 

1,070 

1,516 

1,612 

1,686 

1,503 

1,499 

1,477 

1,568 

1,444 

1,561 

1,823 

2,728 

+  1 

0 

+4 

St.  Louis,  Mo . 

12,591 

11,786 

15,320 

16,617 

17,791 

15,548 

15,033 

14,150 

16,050 

15,256 

17,454 

20,182 

25,916 

+6 

-3 

-1 

St.  Paul,  Minn . 

7,392 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

8,629 

10,208 

10,214 

10,781 

12,451 

15,981 

+  14 

-8 

+13 

San  Francisco,  Calif . 

16,620 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

17,318 

19,221 

17,564 

17,864 

21 , 400 

30,063 

+7 

-2 

+  2 

Seattle,  Wash . 

15,945 

15,253 

19,226 

19,502 

20,373 

19,746 

19,989 

17,441 

22,082 

19,834 

20,579 

24,653 

36,467 

+  15 

+1 

+7 

Spartanburg,  S.C . 

2,101 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

2,684 

2,900 

2,582 

2,856 

3,361 

4,887 

+  3 

0 

+  2 

Syracuse,  N.Y . 

4,181 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,678 

5,017 

5,155 

5,436 

6.742 

9,108 

+7 

-6 

+7 

Twin  Falls,  Idaho . 

874 

776 

994 

1,028 

1,172 

1,185 

1,264 

820 

899 

770 

780 

1,342 

1,758 

+  54 

+7 

+49 

Walla  Walla,  Wash . 

409 

505 

526 

564 

571 

576 

552 

491 

576 

503 

555 

561 

796 

+  12 

-4 

+16 

Yakima,  Wash . 

1,575 

1,630 

2,167 

2,118 

2,195 

2,294 

2,260 

2,095 

2,348 

2,352 

2,375 

2,533 

3,648 

+  8 

-1 

+10 

York,  Pa . 

2,084 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,204 

2,388 

2,530 

2,571 

3,439 

5,043 

+6 

-6 

+5 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,353 

4,908 

5,233 

6,355 

7,639 

9.214 

-1 

-9 

-4 

Boston,  Mass . 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

11,795 

13,611 

15,270 

15,921 

20,491 

27,468 

+  6 

-9 

+  2 

Chicago,  Ill . 

23,165 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

23,961 

27,319 

24 , 980 

30,149 

35,788 

46,445 

+  9 

-2 

+2 

Cleveland,  Ohio . 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

7,800 

8,658 

8,745 

10,256 

11,475 

14,228 

-5 

-2 

+4 

Los  Angeles,  Calif . 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,391 

7,219 

7,416 

8,316 

10,743 

14,805 

+  8 

-4 

+8 

Oakland,  Calif . 

3,226 

2,727 

3,607 

3,688 

3,709 

3,385 

4,105 

4,184 

3,576 

3,310 

3,560 

4,349 

6,910 

-2 

+  21 

+1 

Philadelphia,  Pa . 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

11,712 

11,871 

14,735 

15 , 905 

21,831 

25,474 

+  5 

-9 

+7 

Pittsburgh,  Pa . 

11,291 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

10,197 

12,150 

13,108 

13,778 

18,317 

21,469 

+  14 

-14 

+  5 

Washington,  D.C . 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

6,696 

7,028 

7,322 

8,760 

9,452 

13,602 

0 

-19 

-6 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

22,012 

20,081 

26,433 

27 , 035 

27,451 

26 , 269 

27,955 

25,719 

26,914 

24,576 

25,248 

30,668 

48,338 

+9 

+6 

+7 

Boise  and  Nampa,  Idaho . 

2,373 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

2,912 

3,526 

3,171 

3,298 

3,688 

5,466 

+  25 

-4 

+  23 

Boston  SMSA,  excluding  CBD. . 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

41,792 

39,488 

44,237 

47,231 

48,564 

59,427 

90,224 

+6 

-15 

+3 

Bristol -Kingsport- Johnson 

City,  Tenn.-Va . 

3,657 

3,365 

4,824 

5,579 

5.775 

5,323 

5,317 

4,413 

5,052 

4,553 

4,928 

6,020 

9,142 

+  20 

0 

+12 

Chicago  City,  excluding  CBD. 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

40,978 

42,638 

42,291 

46,086 

50,826 

71,707 

+6 

-10 

+3 

Contra  Costa  County,  Calif.. 

13,382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

15,518 

16,584 

14, 911 

15,898 

19,169 

28,994 

+10 

+7 

+14 

Cumberland-Hagerstown,  Md... 

2,631 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

3,368 

4,122 

3,577 

4.012 

5,166 

7.249 

+4 

-6 

+6 

Delaware  (State) . 

10,584 

10,374 

14,428 

17,051 

17,639 

16,601 

14,484 

13,655 

16,527 

16,429 

16,588 

23,350 

31,086 

+6 

-13 

-1 

Pairfleld  County,  Conn . 

12,818 

11,375 

14,738 

16,354 

17,609 

17,016 

15,402 

14,266 

15,021 

16,290 

16,707 

21,068 

31,098 

+  8 

-9 

+7 

Pairmont-Morgantown,  W.  Va . . 

1,111 

992 

1,455 

1,503 

1,602 

1,589 

1,658 

1,567 

1,657 

1,456 

1,508 

1,813 

2,449 

+  6 

+4 

+3 

Hennepin  County,  Minn . 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

33,741 

38,450 

38,252 

43,073 

47,708 

62,678 

+  9 

-15 

+  8 

Nassau  County,  N.Y . 

2 40, 844 

235 , 089 

244, 712 

251 , 629 

255 , 841 

z54 , 541 

247,402 

243, 662 

246 , 577 

251 , 635 

252, 652 

66, 792 

z102 , 601 

+  9 

-13 

+3 

Philadelphia  SMSA,  excl.  CBD 

67,102 

56,062 

80 , 091 

92,845 

97 , 043 

91,404 

81,485 

68,473 

75,420 

83,526 

86,628 

115,355 

166,955 

+19 

-11 

+12 

Ramsey  County,  Minn . 

13,511 

14,324 

17,422 

20,002 

21,113 

21,183 

18,406 

15,623 

18,151 

18,103 

19,497 

22,371 

29,798 

+  18 

-13 

+12 

San  Fernando  Valley,  Calif.. 

19,830 

18,005 

22,499 

23,953 

25,082 

26,054 

24 , 167 

22,080 

23,148 

23,013 

24,889 

28,712 

42,850 

+  9 

-7 

+6 

Weatchester  County,  N.Y . 

19,142 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

22,046 

22,941 

25,650 

26,330 

32,214 

50,195 

+  2 

-16 

0 

Westside  Los  Angeles,  Calif. 

6,768 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

7,477 

7,745 

7,964 

8,  964 

9.768 

14,085 

+7 

-12 

+6 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown 
in  this  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise)  published  in  the  Monthly  Retail  Trade  Report. 


Revised.  S  Does  not  meet  publication  standards  because  of  Inadequate  response. 

1Por  definition  of  standard  metropolitan  statistical  areas,  see  pp.  32-34.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  public- 

cation.  3Revlsed  figures  not  available.  'includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA.  5Includes  New  York 

City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  In  the  New  York,  N.Y.  SMSA  as  previously 
defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas: 


Area 


Humber 

of 


Area 


Number 

of 


Area 


Number 

of 


stores 


stores 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 


CITIES 


Akron,  Ohio . (. 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif.... 


33 

31 

14 

62 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


12 

35 

54 


Aberdeen,  S.  Dak. . 
Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


4 

4 

5 


12 


Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

68 

12 

12 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn, 

Mobile,  Ala . . 

Montgomery,  Ala . 


51 

57 

10 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . 

Gary,  Ind . 


Baltimore,  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


61 

19 

5 

13 


Muncie,  Ind . . 

Muskegon-Muskegon  Heights,  Mich 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . . 


7  Grand  Forks,  N.  Dak 

5  Greeley,  Colo . 

„  Hagerstown,  Md . 

21  Huntington,  W.  Va.. 
Hutchinson,  Kans... 


Birmingham,  Ala 
Boston,  Mass. . . 
Buffalo,  N.Y... 
Canton,  Ohio... 


Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga ,  Tenn . -Ga . . . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn.. 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


32 

95 

66 

16 


New  York,  N.Y.  3 . . 

Newark,  N.J . 

Newport  News-Hampton,  Va 
Norfolk-Portsmouth,  Va.. 


12 

17 

15 

16 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic,  N.J . 


213 

55 

77 

12 


35 

9 

73 

44 


7 

52 

13 

107 


7 

19 


20 

42 

14 

29 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence- Pawtucket-Warwick,  R. I. -Mass. . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland ,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 


South  Bend,  Ind. 
Spokane ,  Wash . . . 
Springfield,  Ill 
Springfield,  Mo. 


32 

37 

22 

81 


Springfield,  Ohio, 
Stockton,  Calif.., 
Syracuse,  N. Y. . . . 
Tacoma,  Wash . . 


81 

34 

18 

39 

29 

24 

29 

34 

13 

126 

48 

69 

12 

27 

31 

12 


11 

22 

15 

30 

29 

8 

76 

7 

19 

37 

42 

57 

84 

35 

6 

9 

44 

11 

7 

8 

13 

15 

7 

11 

10 

11 

24 

13 


Idaho  Falls,  Idaho . 

Joplin,  Mo . . 

La  Crosse,  Wis . . 

Long  Beach,  Calif . 

Louisville,  Ky . . 

Mankato,  Minn . 

Minneapolis,  Minn . . 

Minot,  N.  Dak . 

New  York,  N.Y . . 

Newark,  N.J . . 

Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky . . 

Parkersburg,  W.  Va . . 

Pasadena,  Calif . . 

Port  Huron,  Mich . 

Portsmouth,  Ohio . 

Quincy,  Ill . . 

Quincy,  Mass . . 

Rapid  City,  S.  Dak . 

Rochester,  Minn . 

Rochester,  N.Y . . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . . 

Syracuse,  N.Y . . 

Twin  Falls,  Idaho . . . 

Walla  Walla,  Wash . . 

Yakima,  Wash . . 

York,  Pa . . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . . . . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . . 


MISCELLANEOUS  AREAS 


5 

6 
6 

12 

12 

4 

5 

5 
50 

6 

7 

8 
6 
7 
6 

4 

4 

5 
5 

4 

7 

5 
4 

18 

9 

12 

17 

8 
10 

4 

4 

5 

6 


5 
4 

6 

3 

4 

3 

4 

3 

4 


Indianapolis,  Ind 
Jackson,  Mich. . . . 
Jackson,  Miss.... 
Jacksonville,  Fla 
Kalamazoo,  Mich.. 


Kansas  City,  Mo. -Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


9 

10 

27 

9 


Tarapa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


49 

21 

12 

16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


53 

42 

11 

11 

15 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


30 

10 

91 

15 

53 


20 

11 

10 

91 

10 


Contra  Costa  County,  Calif 
Cumberland-Hagerstown,  Md. 

Delaware  (State) . . 

Fairfield  County,  Conn..... 
Fairmont-Morgantown,  W.  Va 
Hennepin  County,  Minn . 


17 

11 

26 

26 

5 

26 


Lincoln,  Nebr . . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 

Louisville,  Ky.-Ind . . 

Lowell ,  Mass . . 


Ark 


10 

17 

219 

43 

8 


Wheeling,  W.  Va.-Ohio.. 

Wichita,  Kans . 

Wilkes-Barre-Hazleton, 

Worcester,  Mass . 

Young st own -Warren,  Ohio 


Pa 


9 

14 

17 

14 

29 


Nassau  County,  N.Y . . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


43 

122 

19 

24 

23 

9 


1Ft>r  definition  of  standard  metropolitan  statistical  areas,  see  pgs .  32-34. 
N.Y.  SMSA.  3Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget 


2Includes  Nassau 
TTie  combination  of 


and  Suffolk  Counties  formerly  included  in  the  New 
this  SMSA  and  the  Nassau-Suf folk  31SA  will  result 


York, 
in  the 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 
change 
July  1974 
f  rom— 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

Julyp 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

July 

1973 

June 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT 

ADJUSTED  for  seasonal  variations  and  holiday  differences1 

United  States,  total . . . 

25  ,994 

25 , 709 

25,637 

26,179 

26,775 

■ 

26,730 

26,595 

1 

24,333 

24,565 

24,748 

25,261 

25,743 

27,031 

+  9 

-1 

Durable  goods  stores,  total . 

8,138 

8,073 

8,212 

8,430 

8,794 

8,881 

8,943 

8,432 

8,575 

8,587 

8,663 

8,43  7 

8,513 

♦  6 

+  1 

Nondurable  goods  stores,  total . 

17,856 

17,636 

17,425 

1  7 , 749 

17,981 

17,849 

17,652 

15,901 

15,990 

16,161 

16,598 

17,306 

18,518 

+11 

-1 

Food  group . 

287 

277 

273 

284 

290 

300 

314 

290 

298 

280 

269 

276 

301 

+  8 

+5 

Grocery  stores . 

211 

204 

204 

216 

221 

226 

232 

217 

227 

208 

203 

202 

225 

+7 

+7 

Eating  and  drinking  places . 

202 

196 

198 

213 

195 

187 

178 

176 

184 

193 

215 

224 

234 

+  1 

-5 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

13,348 

13,107 

12,859 

12,936 

13,091 

13,121 

13,113 

11,778 

11  ,924 

12,074 

12,366 

12,886 

13,893 

+  11 

0 

order) . 

Department  stores  and  dry  goods, 

12,783 

12,519 

12,290 

12,358 

12,504 

12,540 

12,555 

11,219 

11  ,347 

11 ,491 

11 ,796 

12,299 

13,348 

+  12 

0 

general  merchandise  stores . 

10,347 

10,055 

9,859 

9  ,929 

10,077 

10,136 

10,122 

8,918 

9  ,056 

9,198 

9,449 

9,853 

10,769 

-14 

0 

Department  stores . 

Mail-order  houses  (department  store 

9,483 

9,224 

9,031 

9,101 

9,229 

9,288 

9,276 

8,140 

8,273 

8,392 

8,646 

9,031 

9,879 

+  14 

0 

merchandise) . 

1  ,871 

1,853 

1  ,833 

1  ,833 

1,832 

1,829 

1,822 

1 ,720 

1 ,715 

1,724 

1,783 

1  ,864 

1  ,919 

+  6 

0 

Apparel  group . 

1,550 

1,444 

1  ,438 

1  ,460 

1,454 

1,423 

1,393 

1  ,348 

1  ,344 

1  ,384 

1  ,388 

1  ,491 

1 ,708 

+  3 

-2 

Women's  ready-to-wear  stores . 

649 

608 

604 

600 

602 

590 

573 

570 

559 

583 

589 

628 

697 

+  1 

-3 

Furniture  and  appliance  group . 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,771 

2,676 

2,736 

2,755 

2,714 

2,700 

2,920 

+4 

+1 

Furniture,  home  furnishings  stores . 

2,094 

2,020 

2,057 

2,027 

2,079 

2,060 

2,070 

1  ,999 

2,025 

2,045 

2,016 

2,025 

2,175 

+4 

0 

Furniture  stores . 

1  ,914 

1  ,846 

1  ,900 

1  ,874 

1,914 

1,872 

1,889 

1  .832 

1  ,851 

1  ,860 

1  ,824 

1  .846 

1  .981 

+  3 

+1 

Household  appliance,  TV,  radio  stores.... 

622 

577 

556 

584 

605 

586 

604 

590 

617 

616 

607 

583 

645 

+  2 

+3 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

534 

500 

478 

505 

535 

520 

538 

511 

535 

534 

528 

499 

551 

+  5 

+3 

equipment  group . . . 

Lumber  and  other  building  materials 

2,252 

2,309 

2,433 

2,597 

2,824 

2,893 

2,900 

2,720 

2,804 

2,775 

2,755 

2,559 

2,362 

+7 

0 

dealers2 . . . 

1,636 

1,657 

1 ,739 

1  ,858 

1,997 

2,020 

2,040 

1  ,990 

2,047 

1  ,958 

1  ,957 

1  ,874 

1,727 

+  3 

+  1 

Automotive  group . 

2,283 

2,316 

2,324 

2,359 

2,370 

2,447 

2,476 

2,341 

2,339 

2,352 

2,473 

2,435 

2,344 

+  6 

+  1 

Passenger  car  dealers3 . 

1  ,081 

1,087 

1,122 

1  ,139 

1,134 

1,163 

1,150 

1  ,142 

1,113 

1,132 

1  ,197 

1  ,195 

1  ,100 

+  1 

-1 

Passenger  car  dealers  (franchised).:... 

995 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,053 

1  ,051 

1  ,019 

1  ,039 

1  ,108 

1,105 

1  ,012 

0 

-1 

Tire,  battery,  accessory  dealers . 

1  ,118 

1  ,136 

1,109 

1  ,131 

1,148 

1,195 

1,232 

1  ,114 

1,142 

1,133 

1  ,184 

1,155 

1  ,156 

+11 

+3 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

367 

365 

3  73 

385 

405 

416 

418 

386 

387 

378 

387 

386 

374 

-8 

0 

United  States,  total . 

10,012 

9,958 

10,147 

10,628 

11,012 

10,943 

10,752 

9,822 

9,947 

10,046 

10,259 

10,337 

10,445 

+9 

-2 

Durable  goods  stores,  total . 

4,932 

4,938 

5,088 

5,310 

5,572 

5,665 

5,682 

5,319 

5,449 

5,456 

5,500 

5,356 

5,180 

+7 

0 

Nondurable  goods  stores,  total . 

5,080 

5,020 

5,059 

5,318 

5,440 

5,278 

5,070 

4,503 

4,498 

4,590 

4,759 

4,981 

5,265 

+13 

-4 

Food  group . 

273 

261 

260 

271 

276 

285 

301 

277 

285 

270 

255 

263 

288 

+  9 

+6 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,360 

1,242 

1  ,249 

1  ,255 

1,301 

1,305 

1,273 

1  ,082 

1  ,133 

1  ,202 

1  ,226 

1 ,318 

1  ,477 

+18 

-2 

order) . . 

Department  stores  and  dry  goods , 

1,195 

1 ,067 

1,071 

1  ,080 

1,126 

1,122 

1,087 

935 

974 

1,042 

1,055 

1,143 

1  ,324 

+  16 

-3 

general  merchandise  stores . 

1,144 

1,018 

1  ,020 

1  ,029 

1,076 

1,076 

1,040 

891 

915 

984 

998 

1  ,086 

1  ,272 

+  17 

-3 

Department  stores . 

978 

868 

858 

865 

907 

911 

878 

728 

755 

818 

841 

926 

1  ,099 

+  21 

-4 

Apparel  group . 

900 

827 

820 

848 

836 

812 

789 

786 

783 

816 

831 

876 

1  ,011 

0 

-3 

Furniture  and  appliance  group . 

941 

912 

913 

909 

934 

931 

935 

893 

917 

931 

928 

958 

1  ,011 

+  5 

0 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

676 

669 

663 

656 

668 

675 

668 

655 

674 

679 

683 

700 

732 

+  2 

-1 

equipment  group . . . . . 

Lumber  and  other  building  materials 

2,088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,734 

2,546 

2,635 

2,601 

2,579 

2,406 

2,199 

+7 

0 

dealers2 . 

1,560 

1,592 

1  ,677 

1,795 

1,919 

1,953 

1,973 

1 ,917 

1  ,974 

1  ,882 

1  ,885 

1 ,811 

1  ,660 

+3 

+1 

Automotive  group . . . 

1,370 

1,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,496 

1,419 

1  ,427 

1  ,452 

1  ,519 

1  ,495 

1  ,390 

+5 

+1 

Passenger  car  dealers  (franchised) . 

855 

861 

881 

897 

896 

930 

920 

887 

909 

936 

948 

942 

863 

+4 

-1 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

358 

358 

365 

377 

398 

408 

411 

374 

375 

367 

377 

377 

365 

+10 

+1 

United  States,  total . 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,843 

14,511 

14,618 

14,702 

15,002 

15,406 

16,586 

+  9 

0 

Durable  goods  stores,  total. . 

3,206 

3,135 

3,124 

3,120 

3,222 

3,216 

3,261 

3,113 

3,126 

3,131 

3,163 

3  ,081 

3,333 

+  5 

+1 

Nondurable  goods  stores,  total . 

12,776 

12,616 

12,366 

12,431 

12,541 

12,571 

12,582 

11  ,398 

11 ,492 

11  ,571 

11 ,839 

12,325 

13,253 

+10 

0 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

11,988 

11 ,865 

11  ,610 

11 ,684 

11,790 

11,816 

11,840 

10,696 

10,791 

10,872 

11 ,140 

11,568 

12,416 

+11 

0 

order) . 

Department  stores  and  dry  goods, 

11,588 

11,452 

11  ,219 

11 ,278 

11,378 

11,418 

11,468 

10,284 

10,373 

10,449 

10,741 

11,156 

12,024 

+  12 

0 

general  merchandise  stores . 

9,203 

9,037 

8,839 

8,900 

9,001 

9,060 

9,082 

8,027 

8,141 

8,214 

8,451 

8,767 

9,497 

+13 

0 

Department  stores . 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8,398 

7,412 

7,518 

7,574 

7,805 

8,105 

8,780 

+  13 

0 

Apparel  group . 

650 

617 

618 

612 

618 

611 

604 

562 

561 

568 

557 

615 

697 

+7 

-1 

Furniture  and  appliance  group . 

1  ,875 

1,777 

1 ,795 

1,799 

1,852 

1,810 

1,836 

1,783 

1  ,819 

1  ,824 

1,786 

1,742 

1  ,909 

+  3 

+1 

Furniture,  home  furnishings  stores . 

1,418 

1,351 

1  ,394 

1  ,371 

1,411 

1,385 

1,402 

1,344 

1,351 

1  ,366 

1,333 

1,325 

1,443 

+4 

+1 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

398 

371 

350 

373 

384 

370 

379 

391 

413 

406 

399 

367 

406 

-3 

+2 

equipment  group . 

164 

153 

149 

148 

174 

163 

166 

174 

169 

174 

176 

153 

163 

-5 

+2 

Automotive  group . 

913 

944 

936 

933 

935 

967 

980 

922 

912 

900 

954 

940 

954 

+6 

+1 

Tire,  battery,  accessory  dealers . 

714 

742 

716 

720 

727 

755 

767 

698 

694 

693 

733 

717 

740 

+  10 

+2 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  all  Retail  Stores: 

United  States,  by  Kind  of  Business— Continued 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Perc 

chai 

July 

fron 

ent 

lge 

1974 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July  P 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences 

i 

25,534 

26,015 

26,071 

26,529 

26, 832 

26,819 

27 , 221 

24,849 

25,047 

24 , 929 

25,330 

25,440 

25,368 

+10 

+1 

Durable  goods  stores,  total . 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,904 

8,374 

8,465 

8,338 

8,386 

8,336 

8,344 

+« 

+2 

Nondurable  goods  stores,  total . 

17,183 

17,598 

17,536 

17,871 

17,990 

18,098 

18,317 

16,475 

16,582 

16,591 

16,944 

17,104 

17,024 

+11 

+1 

294 

285 

277 

284 

291 

297 

308 

283 

292 

289 

276 

274 

283 

+9 

+4 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,740 

13,122 

13,123 

13,322 

13,458 

13,462 

13,575 

12,163 

12,198 

12,215 

12,517 

12,633 

12,519 

+12 

+1 

12,198 

12,540 

12,547 

12,735 

12,876 

12,884 

12,984 

11,598 

11,611 

11,610 

11,937 

12,020 

12,014 

+12 

+1 

Department  stores . 

Mail-order  houses  (department  store 

8,954 

9,168 

9,147 

9,309 

9,449 

9,525 

9,644 

8,452 

8,535 

8,603 

8,854 

8,934 

8,818 

+14 

+1 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,882 

1,779 

1,775 

1,768 

1,805 

1,824 

1,814 

+6 

+1 

1,452 

1,476 

1,461 

1,505 

1,500 

1,497 

1,477 

1,443 

1,434 

1,422 

1,404 

1,423 

1,431 

+2 

-1 

608 

625 

606 

619 

626 

632 

630 

637 

607 

591 

578 

591 

577 

-1 

0 

2,725 

2,685 

2,760 

2,764 

2,  867 

2,805 

2,868 

2,785 

2,796 

2,736 

2,687 

2,657 

2,707 

+3 

+2 

Furniture,  home  furnishings  stores . 

2,042 

2,015 

2,075 

2,051 

2,128 

2,082 

2,121 

2,053 

2,043 

2,068 

2,023 

2,005 

2,045 

+3 

+2 

1,862 

1,839 

1,911 

1,885 

1,945 

1,901 

1,933 

1,883 

1,873 

1,898 

1,839 

1,831 

1,853 

Household  appliance,  TV,  radio  stores.... 

602 

574 

584 

603 

634 

605 

643 

628 

633 

597 

585 

575 

577 

+2 

+6 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

517 

498 

504 

524 

562 

535 

566 

532 

542 

521 

503 

492 

502 

equipment  group . 

Lumber  and  other  building  materials 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,754 

2,581 

2,591 

2,500 

2,516 

2,494 

2,507 

+7 

+1 

dealers2 . 

1,818 

1,877 

1,926 

1,968 

2,015 

1,933 

1,935 

1,893 

1,881 

1,778 

1,790 

1,797 

1,808 

+2 

0 

Automotive  group . 

2,385 

2,354 

2,341 

2,363 

2,345 

2,364 

2,444 

2,295 

2,363 

2,362 

2,440 

2,428 

2,361 

+6 

+3 

Passenger  car  dealers  (franchised) . 

1,028 

1,005 

1,021 

1,043 

1,026 

1,033 

1,043 

1,041 

1,054 

1,047 

1,080 

1,091 

1,026 

0 

+1 

Tire,  battery,  accessory  dealers . 

1,178 

1,177 

1,142 

1,138 

1,139 

1,151 

1,205 

1,060 

1,122 

1,126 

1,172 

1,162 

1,163 

+14 

+5 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

373 

372 

378 

396 

394 

412 

414 

376 

390 

377 

377 

382 

384 

+10 

0 

United  States,  total . 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,879 

9,896 

10,036 

9,987 

10,089 

10,183 

9,991 

+10 

+1 

Durable  goods  stores,  total . 

5,208 

5,  298 

5,373 

5,503 

5,578 

5,489 

5,587 

5,220 

5,301 

5,191 

5,213 

5,246 

5,170 

+7 

+2 

Nondurable  goods  stores,  total . 

5,015 

5,107 

5,095 

5,276 

5,206 

5,231 

5,292 

4,676 

4,735 

4,796 

4,876 

4,937 

4,821 

+13 

+1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1,382 

1,148 

1,179 

1,219 

1,239 

1,248 

1,184 

+20 

+3 

order) . 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,173 

996 

1,015 

1,055 

1,066 

1,072 

1,043 

+18 

+1 

Department  stores . 

885 

878 

891 

913 

948 

960 

977 

803 

824 

867 

873 

877 

843 

+22 

+2 

Apparel  group . 

84  5 

860 

842 

891 

868 

857 

848 

851 

842 

823 

821 

830 

829 

0 

-1 

Furniture  and  appliance  group . 

934 

931 

940 

943 

973 

950 

959 

921 

924 

919 

906 

934 

912 

+4 

+1 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

673 

671 

668 

669 

698 

687 

682 

672 

677 

680 

672 

684 

682 

+1 

-1 

equipment  group . 

Lumber  and  other  building  materials 

2,373 

2,478 

2,510 

2,589 

2,642 

2,575 

2,584 

2,404 

2,422 

2,335 

2,353 

2,334 

2,339 

+7 

0 

dealers2 . 

1,743 

1,811 

1,853 

1,901 

1,934 

1,867 

1,863 

1,817 

1,806 

1,709 

1,729 

1,741 

1,735 

+3 

0 

Automotive  group . 

1,432 

1,397 

1,398 

1,426 

1,412 

1,422 

1,492 

1,408 

1,464 

1,455 

1,475 

1,482 

1,411 

+6 

+5 

Passenger  car  dealers  (franchised) . 

880 

862 

875 

901 

886 

899 

915 

885 

900 

889 

924 

932 

874 

+3 

+2 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

365 

365 

368 

388 

385 

403 

409 

365 

371 

371 

369 

375 

376 

+12 

+1 

United  States,  total . 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,342 

14,953 

15,011 

14,942 

15,241 

15,257 

15,377 

+9 

+2 

Durable  goods  stores,  total . 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,317 

3,154 

3,164 

3,147 

3,173 

3,090 

3,174 

+5 

+3 

Nondurable  goods  stores,  total . 

12,168 

12,491 

12,441 

12, 595 

12,784 

12,867 

13,025 

11,799 

11,847 

11,795 

12,068 

12,167 

12,203 

+10 

+1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

11,443 

11,823 

11,782 

11,988 

12, 117 

12,117 

12,193 

11,015 

11,019 

10 , 996 

11, 278 

11,385 

11,335 

+11 

+1 

order) . 

11,057 

11,418 

11,390 

11,579 

11,706 

11,723 

11,811 

10,602 

10,596 

10, 555 

10,871 

10,948 

10,971 

+11 

+1 

Department  stores . 

8,069 

8,290 

8,256 

8,396 

8,501 

8,565 

8,667 

7,649 

7,711 

7,736 

7,981 

8,057 

7,975 

+13 

+1 

Apparel  group . 

607 

616 

619 

614 

632 

640 

629 

592 

592 

599 

583 

593 

602 

+6 

-2 

Furniture  and  appliance  group . 

1,791 

1,754 

1,820 

1,821 

1,894 

1,855 

1,909 

1,864 

1,872 

1,817 

1,781 

1,723 

1,795 

+2 

+3 

Furniture,  home  furnishings  stores . 

1,369 

1,344 

1,407 

1,382 

1,430 

1,395 

1,439 

1,381 

1,366 

1,388 

1,351 

1,321 

1,363 

+4 

+3 

Household  appliance,  TV,  radio  stores.... 

382 

359 

360 

378 

405 

387 

405 

414 

424 

396 

386 

363 

378 

-2 

+5 

Automotive  group . 

953 

957 

943 

937 

933 

942 

952 

887 

899 

907 

965 

946 

950 

+7 

+1 

Tire,  battery,  accessory  dealers . 

738 

759 

729 

727 

722 

728 

747 

668 

680 

693 

747 

729 

737 

+12 

+3 

pPreliminary  estimates,  see  Explanatory  Material,  p.  24. 

1  Accounts-receivable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3 Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable,  Charge  and  Installment,  for  Organizations  Operating 

11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 
change 
July  1974 
from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

1  June 

July  P 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

July 

1973 

June 

1974 

Data  NOT  ADJUSTED 

for  seasonal  variations 

and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . . 

15,164 

14,926 

14,651 

14,782 

14,965 

1 

14,989 

15,006 

— 

13,637 

13,788 

13,911 

14,200 

14,636 

15,704 

+10 

0 

Durable  goods  stores,  total . 

1,882 

1,855 

1,795 

1,843 

1  ,923 

1,930 

1,947 

1,898 

1,911 

1,915 

1,918 

1,828 

1,910 

+3 

+1 

Nondurable  goods  stores,  total . 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,059 

11,739 

11,877 

11,996 

12,282 

12,808 

13,794 

+11 

0 

General  merchandise  group  with  nonstores... 

12,165 

11,980 

11,781 

11,837 

11 ,955 

11,978 

12,015 

10,777 

10,933 

11,035 

11,291 

11,731 

12,635 

+11 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,778 

11,581 

11,387 

11,439 

11 ,563 

11,597 

11,636 

10,385 

10,533 

10,630 

10,907 

11,327 

12,254 

+12 

0 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

9,501 

9,272 

9,102 

9,159 

9,280 

9,340 

9,345 

8,210 

8,365 

8,461 

8,708 

9,057 

9,848 

+14 

0 

Department  stores . 

8,825 

8,611 

8,452 

8,510 

8,621 

8,675 

8,678 

7,601 

7,747 

7,835 

8,076 

8,405 

9,143 

+14 

0 

Apparel  group . 

639 

601 

589 

580 

585 

590 

579 

543 

533 

546 

547 

593 

665 

+7 

-2 

Furniture  and  appliance  group . 

713 

680 

639 

637 

685 

665 

673 

672 

678 

696 

684 

648 

698 

0 

+1 

Tire,  battery,  accessory  dealers . 

720 

732 

710 

721 

723 

741 

757 

711 

716 

713 

735 

724 

737 

+6 

+2 

CHARGE  ACCOUNTS 

United  States,  total . 

1,903 

1,842 

1,799 

1,874 

1  ,912 

1,906 

1,856 

1,704 

1,744 

1,784 

1,825 

1,883 

1,972 

+9 

-3 

Durable  goods  stores,  total . 

451 

455 

454 

492 

512 

526 

527 

546 

561 

546 

533 

483 

455 

-3 

0 

Nondurable  goods  stores,  total . 

1,452 

1,387 

1,345 

1,382 

1  ,400 

1,380 

1,329 

1,158 

1,183 

1,238 

1,292 

1,400 

1,517 

+15 

-4 

General  merchandise  group  with  nonstores... 

861 

791 

776 

782 

812 

808 

783 

662 

707 

745 

765 

824 

917 

+18 

-3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

765 

690 

670 

676 

707 

708 

685 

570 

611 

647 

661 

721 

829 

+20 

-3 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

725 

650 

629 

635 

666 

670 

646 

538 

564 

601 

614 

675 

789 

+20 

-4 

Department  stores . 

691 

619 

598 

605 

634 

638 

615 

502 

528 

565 

580 

640 

749 

+23 

-4 

Apparel  group . 

190 

172 

158 

152 

160 

166 

164 

146 

136 

149 

154 

165 

184 

+12 

-1 

Furniture  and  appliance  group . 

26 

27 

26 

23 

25 

25 

23 

34 

33 

34 

28 

30 

25 

-32 

-8 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

13,261 

13,119 

12,852 

12 , 908 

13,053 

13,083 

13,150 

11,933 

12,044 

12,127 

12,375 

12,736 

13,732 

+10 

+1 

Durable  goods  stores,  total . 

1,431 

1,411 

1,341 

1,351 

1  ,411 

1,404 

1,420 

1,352 

1,350 

1,369 

1,385 

1,345 

1,455 

+5 

+1 

Nondurable  goods  stores,  total . 

11,830 

11,708 

11,511 

11,557 

11 ,642 

11,679 

11,730 

10,581 

10,694 

10,758 

10,990 

11,408 

12,277 

+11 

0 

General  merchandise  group  with  nonstores... 

11,304 

11,210 

11,005 

11,055 

11  ,143 

11,170 

11,232 

10,115 

10,226 

10,290 

10,526 

10,907 

11,718 

+11 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,951 

9,815 

9,922 

9,983 

10,246 

10,606 

11,425 

+12 

+1 

Department  stores  and  dry  goods. 

general  merchandise  stores . 

8,776 

8,642 

8,473 

8,524 

8,614 

8,670 

8,699 

7,672 

7,801 

7,860 

8,094 

8,382 

9,059 

+13 

0 

Department  stores . 

8,134 

8,012 

7,854 

7,905 

7,987 

8,037 

8,063 

7,099 

7,219 

7,270 

7,496 

7,765 

8,394 

+14 

0 

Apparel  group . 

449 

429 

431 

428 

425 

424 

415 

397 

397 

397 

393 

428 

481 

+5 

-2 

Furniture  and  appliance  group . 

687 

655 

613 

614 

660 

640 

650 

638 

645 

662 

656 

619 

673 

+2 

+2 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED  for  seasonal  variations  ar 

d  holiday  differences1 

United  States,  total . 

14,565 

14,867 

14,829 

15,031 

15,260 

1 

15,292 

15,507 

14,116 

14,118 

14,095 

14,355 

14,515- 

14,367 

+10 

+1 

Durable  goods  stores,  total . 

1,903 

1,881 

1,868 

1,863 

1  ,944 

1,893 

1,943 

1,881 

1,868 

1,875 

1,894 

1,839 

1,897 

+3 

+3 

Nondurable  goods  stores,  total . 

12,662 

12,986 

12,961 

13,168 

13,316 

13,399 

13,564 

12,235 

12,250 

12,220 

12,461 

12,676 

12,470 

+11 

+1 

General  merchandise  group  with  nonstores... 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,444 

11,130 

11,204 

11,176 

11,396 

11,505 

11,390 

+12 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,224 

11,551 

11,379 

11,770 

11 ,944 

11,970 

12,041 

10,745 

10,813 

10,770 

11,003 

11,088 

11,009 

+12 

+1 

Department  stores . 

8,364 

8,561 

8,543 

8,689 

8,810 

8;  901 

8,998 

7,888 

8,000 

8,003 

8,264 

8,355 

8,195 

+14 

+1 

Apparel  group . 

586 

602 

593 

594 

612 

627 

620 

590 

573 

568 

552 

566 

561 

+5 

-1 

Furniture  and  appliance  group . 

688 

656 

651 

647 

704 

673 

703 

703 

690 

693 

668 

654 

672 

0 

+4 

Tire,  battery,  accessory  dealers . 

760 

752 

724 

714 

709 

712 

739 

680 

692 

710 

745 

749 

747 

+9 

+4 

CHARGE  ACCOUNTS 

United  States,  total . 

1,906 

1,896 

1,893 

1,939 

1  ,901 

1,886 

1,940 

1,782 

1,778 

1,763 

1,799 

1,779 

1,784 

+9 

+3 

Durable  goods  stores,  total . 

489 

491 

512 

516 

513 

502 

506 

523 

519 

498 

495 

466 

475 

-3 

+1 

Nondurable  goods  stores,  total . 

1,417 

1,405 

1,381 

1,423 

1  ,388 

1,384 

1,434 

1,259 

1,259 

1,265 

1,304 

1,313 

1,309 

+14 

+4 

General  merchandise  group  with  nonstores... 

837 

802 

830 

829 

843 

839 

862 

707 

749 

758 

763 

759 

732- 

+22 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

735 

694 

715 

720 

741 

744 

751 

616 

657 

666 

664 

659 

641 

+22 

+1 

Department  stores . 

632 

605 

626 

631 

660 

666 

686 

569 

581 

600 

607 

590 

571 

+21 

+3 

Apparel  group . 

174 

178 

162 

160 

169 

179 

182 

166 

151 

148 

147 

152 

151 

+10 

+2 

Furniture  and  appliance  group . 

26 

26 

28 

24 

26 

25 

23 

35 

32 

32 

28 

30 

23 

-34 

-8 

INSTALLMENT  ACCOUNTS 

- 

United  States,  total . 

12,659 

12,971 

12,936 

13,092 

13,359 

13,406 

13,567 

12,334 

12,340 

12,332 

12,556 

13,736 

12,583 

+10 

+1 

Durable  goods  stores,  total . 

1,414 

1,390 

1,356 

1,347 

1  ,431 

1,391 

1,437 

1,358 

1,349 

1,377 

1,399 

1,373 

1,422 

+6 

+3 

Nondurable  goods  stores,  total . 

11,245 

11,581 

11,580 

11,745 

11 ,928 

12,015 

12,130 

10,976 

10,991 

10,955 

11,157 

11,363 

11,161 

+11 

+1 

General  merchandise  group  with  nonstores... 

10,781 

11,155 

10,956 

11,334 

11  ,488 

11,499 

11,582 

10,423 

10,455 

10,418 

10,633 

10,746 

10,658 

+11 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

10,489 

10,857 

10,664 

11,050 

11 ,203 

11,226 

11,290 

10,129 

10,156 

10,104 

10,339 

10,429 

10,368 

+11 

+1 

Department  stores . 

7,732 

7,956 

7,917 

8,058 

8,150 

8,235 

8,312 

7,319 

7,419 

7,403 

7,657 

7,765 

7,624 

+14 

+1 

Apparel  group . 

412 

424 

431 

434 

443 

448 

438 

424 

422 

420 

405 

414 

410 

+3 

-2 

Purniture  and  appliance  group . 

662 

630 

623 

623 

678 

648 

680 

668 

658 

661 

640 

624 

649 

+2 

+5 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  mon th-to-menth 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

p 

Preliminary  estimates,  see  Explanatory  Material,  page  24. 

‘Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores: 
United  States  by  Kind  of  Business 


(Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

Range 

Median 

Range 

Median 

Range 

Median 

ratio2 

United  States,  total . 

0. 5-0.7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . . . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0. 7-0.8 

0.8 

0.2-0. 2 

0.2 

0.6 

Food  group . 

0. 9-1.5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

Meat  markets . . . 

4. 9-6. 7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

4.3 

Bakery  products  stores . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2.9 

2.5 

0.7-2. 3 

0.8 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3.3 

2.8 

0.8-1. 8 

0.9 

2.1 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

1.0-1. 8 

1.1 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0 . 9 

0.9-1. 1 

1.0 

0.3-0. 4 

0.3 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0. 3-0.3 

0.3 

Variety  stores . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0. 4-0.7 

0.6 

Mail-order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0. 1-0.4 

0.1 

0.1 

Apparel  group . 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys’  wear  stores . 

4. 5-5. 5 

4.6 

4.4-5. 1 

4.6 

1.3-1. 8 

1.4 

3.3 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5. 2 

4.6 

1.3-1. 8 

1.4 

3.1 

Women  s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1. 1-1.8 

1.5 

2.2 

Women’s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

2.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

1.2 

2.1 

Shoe  stores . 

2. 9-3. 6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

1. 1-1.8 

1.6 

3.8 

Furniture  stores . 

3. 4-4.3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

1.8 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

Household  appliance  dealers . . . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3.2 

2.8 

1.1-1. 4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3.4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

2.1 

Hardware  stores . 

4. 9-7. 5 

6.4 

4. 7-7. 6 

6.2 

1.9-3. 2 

2.6 

6.1 

Automotive  group . 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

Passenger  car  dealers . . . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3. 4-6.1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

'The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pp.  25  and  26.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  Retail  Stores: 

United  States,  by  Selected  Kinds  of  Business 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

2. 9-7. 3 

4.7 

11.8 

Fuel,  fuel  oil  dealers . 

1. 1-2.4 

1.6 

4.8 

2. 1-6.7 

4.2 

2. 7-8. 8 

5.7 

9.7 

Jewelry  stores . 

1.9-2. 9 

2.2 

3.3 

3. 1-5. 1 

3.6 

9. 1 

3. 9-5.2 

12.2 

3. 3-3. 7 

3.5 

8.3 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

3.9-10.9 

5.0 

11.8 

3. 5-4. 4 

3.8 

9.0 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  ,shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 


‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5 $,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

‘Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  p.  25.) 


Table  15.  Estimated  Range  of  Sampling  Variability  for  the  United  States  and  Regions  by  Selected 

Kinds  of  Business 


Kind  of  business 

Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  group . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

A 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

B 

b 

d 

c 

c 

c 

a 

a 

b 

a 

a 

GAP,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  group . 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

b 

a 

a 

b 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  group . 

A 

B 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

Automotive  group . 

A 

- 

A 

A 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

_ 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

b 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  volume  sales  e. 

Jtimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

_ 

A 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

B 

B 

B 

A 

Food  group . 

B 

(*) 

A 

A 

C) 

C 

B 

B 

A 

Eating  and  drinking  places . 

- 

B 

B 

_ 

B 

_ 

_ 

GAF,  total . 

B 

A 

A 

A 

A 

B 

B 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

A 

A 

B 

A 

Apparel  group . 

- 

B 

B 

_ 

B 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

_ 

_ 

Drug  and  proprietary  group . 

- 

B 

B 

- 

B 

- 

- 

- 

-• 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  group . 

c 

(*) 

a 

a 

(’) 

b 

b 

d 

Eating  and  drinking  places . 

- 

d 

c 

- 

_ 

_ 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

Apparel  group . 

- 

b 

d 

_ 

b 

Gasoline  service  stations . 

d 

c 

d 

c 

_ 

_ 

Drug  and  proprietary  stores . 

- 

b 

d 

- 

c 

- 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

b 

Nondurable  goods  stores . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Food  group . . . 

a 

C) 

a 

a 

(>) 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

b 

_ 

_ 

_ 

_ 

GAF,  total . 

b 

a 

a 

a 

a 

a 

b 

a 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

Apparel  group . 

- 

a 

b 

b 

Gasoline  service  stations . 

c 

b 

b 

b 

_ 

b 

Drug  and  proprietary  stores . 

- 

a 

a 

b 

- 

- 

- 

- 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF" 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

_ 

c 

a 

a 

a 

b 

A 

A 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. 

A 

b 

_ 

_ 

a 

b 

Indiana . 

A 

- 

- 

b 

- 

- 

a 

a 

b 

Ohio . 

A 

A 

- 

b 

b 

_ 

a 

Massachusetts. . . 

A 

B 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

Minnesota . 

A 

- 

- 

b 

- 

- 

b 

b 

b 

Texas . 

B 

B 

- 

b 

c 

_ 

a 

a 

Missouri . 

B 

- 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Standard  Metropolitan 

Statistical  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas--Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

a 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

d 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

Boston,  Mass . 

B 

B 

k 

£ 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

. 

Houston,  Tex . 

d 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

A 

b 

Minneapolis-St.  Paul,  Minn . 

- 

- 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months,  by  Specified 

Standard  Metropolitan  Statistical  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio 

of  2  consecutive 
months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas--Con. 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

New  York,  N.Y . 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Baltimore,  Md . 

a 

. 

. 

Boston,  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . . . 

Cleveland,  Ohio . 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

Kansas  City.  Mo.-Kans . 

_ 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf folk,  N.Y . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa .  | 

b 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for 
All  Retail  Stores:  United  States,  by  Kind  of  Business 

(Percent) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. . 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Mail  order  houses  (department  store 
merchandise) . 

Apparel  group . 

Women’s  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores... 
Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 
dealers . 

Automotive  group . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

CHARGE  ACCOUNTS 

United  States,  total . 

1.6 

1.3 

Durable  goods  stores,  total . 

2.9 

2.4 

0.9 

0.8 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

Food  group . 

5.5 

5.6 

2.3 

2.1 

1.0 

General  merchandise  group  with  nonstores.. 

1.9 

1.8 

0.9 

0.9 

0.2 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

1.5 

1.7 

Department  stores . 

1.0 

1.0 

6.0 

6.0 

0.4 

Apparel  group . 

8.3 

8.4 

7.0 

7.0 

0.5 

Furniture  and  appliance  group . 

5.2 

5.4 

q  Q 

Furniture,  home  furnishings  stores . 

7.6 

7.7 

' 

Building  materials,  hardware,  farm 

0.5 

0.5 

0.1 

equipment  group . 

5.1 

4.9 

Lumber  and  other  building  materials 

0.5 

0.5 

0.2 

dealers . 

4.2 

4.2 

0.3 

0.3 

0.1 

Automotive  group . 

2.6 

2.6 

Passenger  car  dealers  (franchised) . 

2.0 

1.9 

0.5 

0.6 

0.1 

Gasoline  service  stations . 

5.5 

5.5 

5.9 

5.9 

0.4 

INSTALLMENT  ACCOUNTS 

0. 6 

1.0 

1.0 

4.3 

0. 5 

5.5 

5.6 

0.5 

Durable  goods  stores,  total . 

3.6 

3.6 

5.8 

5.9 

0.5 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

5.0 

5.0 

^.4 

0.8 

General  merchandise  group  with  nonstores.. 

0.6 

0.6 

'* 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.5 

0.5 

4.8 

4.6 

0.8 

Department  stores . 

0.3 

0.3 

Apparel  group . 

4.6 

4.4 

4.0 

4.0 

0.6 

Furniture  and  appliance  group . 

6.1 

6.0 

Furniture,  home  furnishings  stores . 

7.4 

7.6 

Household  appliance,  TV,  radio  stores... 

5.0 

4.7 

Building  materials,  hardware,  farm 

equipment  group . 

11.6 

11.0 

Automotive  group . 

4.9 

5.6 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

Ratio  of  2 
consecutive 
months1 


0.9 

1.6 

0.7 

0.4 

0.8 

0.4 

0.2 

0.5 

1.1 

1.3 

0.9 


0.6 

0.6 

0.7 

1.0 


0.1 

0.4 

0.1 

0.1 

0.1 

0.1 

0.3 

0.4 

0.4 

0.8 

2.2 

1.0 

1.1 


Note:  The  sampling  errors  shown  above  are  based  on  account s-receivable  estimates  for  the  following  months:  Preliminary  estimates,  October  1968;  final 
estimates,  September  1968;  month-to-month  percent  changes,  October  and  September  1968. 

'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  25  and  26.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable,  Charge  and  Installment,  for  Firms 
Operating  11  or  More  Retail  Stores:  United  States,  by  Kind  of  Business 


(Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

United  States,  total . 

0.4 

0.4 

0.1 

Apparel  group . 

4.0 

3.8 

0.7 

0.2 

3.2 

3.1 

0.7 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0. 1 

Department  stores  and  dry  goods,  general 

INSTALLMENT  ACCOUNTS 

merchandise  stores . 

0.4 

Department  stores . 

0.3 

0.3 

0. 1 

Apparel  group . 

2.0 

1.9 

0.4 

0.4 

0.4 

0.1 

Furniture  and  appliance  group . 

1.0 

Tire,  battery,  accessory  dealers . 

1.3 

1.2 

0.5 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

1.4 

1.4 

0.2 

0.4 

0.5 

0.1 

United  States,  total . 

Durable  goods  stores,  total . 

2.7 

2.7 

0.5 

0.5 

0.5 

0.1 

Nondurable  goods  stores,  total.... 

Department  stores  and  dry  goods,  general 

General  merchandise  group  with  nonstores. . 

0.6 

0.7 

0.1 

merchandise  stores . 

0.5 

0.5 

0.1 

Department  stores  and  dry  goods,  general 

Department  stores . 

0.3 

0.3 

0.1 

1.6 

1.8 

0.2 

Department  stores . 

0.3 

0.3 

0.1 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  October  1968;  final 
estimates,  September  1968;  month-to-month  percent  changes,  October  and  September  1968. 


'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  25  and  26.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area- -regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largelyon 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e.,  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principa  1  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever- selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month-to- month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month- to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1- sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month- to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons 
shown  in  this  report  are  based  on  the  total  dollar 
volume  of  receipts  for  each  of  the  periods  being 
compared.  These  trends  thus  include  the  effect  of 
stores  starting  operation  or  ceasing  operation  and 
are  not  limited  to  “identical  stores”  --  i.e.,  those 
in  operation  in  both  of  the  periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table 
2  for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume  esti¬ 
mates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with 
an  asterisk  is  relatively  large.  Therefore,  such 
estimates  are  not  published  in  table  1.  However, 
the  percentage  change  which  are  derived  from 
such  estimates  have  a  smaller  sampling  variability 
than  the  estimates  themselves  and  are  therefore 
published  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 


category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 

In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to-month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to-month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 


27 


basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 


XVII.  Data  Adjusted  for  Seasonal,  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publi¬ 
cation  have  been  developed  by  the  method  described 
in  the  X-ll  Variant  of  the  Census  Method  II 
Seasonal  Adjustment  Program,  U.S.  Bureau  of  the 
Census  Technical  Paper  No.  15,  Revised  1967. 
Trading-day  factors  for  adjusting  sales  estimates 
were  also  derived  from  the  X-ll  program. 

In  evaluating  the  adjusted  estimates  it  is  im¬ 
portant  to  note  that  the  adjustment  is  an  approxima¬ 
tion  based  on  past  experiences.  They  will,  there¬ 
fore,  be  less  precise  to  the  extent  that  current 
competitive  pressures,  changes  in  consumer  buying 
patterns  during  holiday  periods,  and  other  elements 
introduce  significant  changes  in  seasonal,  trading- 
day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment 
factors  for  shifting  holidays  such  as  Easter. 


Current  data  are  initially  adjusted  by  the  use  of 
factors  projected  ahead.  The  projected  factors 
are  subject  to  even  larger  errors  than  factors  for 
historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Eco¬ 

nomic  Time  Series,  U.S.  bureau  of  the  Census 
Technical  Paper  No.  12,  1965.  Holiday  adjustment 
factors  were  developed  by  a  method  similar  to  that 
described  in  Seasonal  Adjustment  on  Electronic 
Computers,  pp.  356-359,  Organization  for  Economic 
Cooperation  and  Development,  Paris,  1961.  Addi¬ 
tional  details  concerning  the  adjustment  factors  may 
be  obtained  from  the  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 

Table  22  and  table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading  Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores— 

September  1972-August  1974 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 
and  of  Group  II  Stores,  by  Charge  and  Installment  Accounts:  January  to  December  1974 


I 

Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 


Food  group . 

General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

Nonstores . . 

Department  stores . . 

Mail-order  houses  (department  stores  merchandise), 

Apparel  group . . 

Women's  ready-to-wear  stores . . 

Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores . . 

Furniture  stores . . 

Household  appliance,  TV,  radio  stores . . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group., 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

United  States,  total . 

Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . 

Nonstores . . 

Department  stores . . 

Apparel  group . . 

Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores . . 

Building  materials,  hardware,  farm  equipment  group. , 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 


United  States,  total . . . . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . 

Nonstores . . 

Department  stores . . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . . . 

Tire,  battery,  accessory  dealers . 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . . 

Tire,  battery,  accessory  dealers . . 

CHARGE  ACCOUNTS 

United  States,  total . . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  .jrotip . 

■ 

INSTALLMENT  ACCOUNTS 
United  States,  total . 

. 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

,  department  stores  mail  order) . 

Nonstores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


1974 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

ALL  STORES 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

108.5 

103.2 

97.8 

97.5 

99.7 

98.2 

94.6 

99.2 

102.9 

102.2 

105.4 

98.5 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

103.1 

100.4 

98.1 

98.1 

97.3 

97.8 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

88.7 

87.8 

91.2 

94.8 

100.5 

105.8 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

101.3 

98.3 

99.3 

100.8 

104.5 

100.9 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

106.1 

98.7 

96.7 

98.5 

102.6 

99.5 

89.0 

100.8 

107.1 

110.0 

113.4 

94.6 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

100.8 

98.0 

97.1 

96.4 

96.0 

98.0 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.4 

99.7 

99.2 

98.1 

95.7 

98.3 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

88.0 

87.0 

91.0 

94.6 

100.3 

106.0 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

95.7 

98.2 

99.3 

100.0 

101.6 

104.1 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

103.7 

102.0 

99.6 

99.4 

100.2 

101.0 

97.2 

98.9 

101.7 

100.0 

100.9 

99.3 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

GROUP  II  STORES 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

98.7 

94.1 

93.5 

98.5 

97.6 

107.2 

94.8 

100.3 

103.3 

99.9 

104.5 

97.4 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

95.5 

98.5 

101.5 

101.1 

98.2 

103.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

94.3 

92.8 

92.6 

97.2 

102.7 

105.4 

88.7 

100.4 

112.4 

112.6 

114.4 

87.4 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

100.8 

102.9 

109.5 

100.4 

100.3 

110.0 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

101.2 

101 . 5 

98.9 

100.3 

98.6 

100.9 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

97.0 

97.6 

98,4 

98.7 

101.9 

109.4 

99.4 

100.2 

100.5 

103.1 

100.8 

102.9 

96.1 

100.2 

100.3 

99.7 

101.4 

100.2 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

95.6 

98.3 

100.2 

101.4 

97.  5 

103.7 

th  ^ii  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974  using 
*  Ve”l0n  °f  the  Con,,us  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 

™  holiday  factors.  Adjusted  accounts-recelvable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
adjustment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for 
Adjusted  Retail  Sales:  All  Stores  and  Group  II  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7,56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

Food  group . 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

Variety  stores . 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

2.77 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware,  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

Liquor  stores . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  11 

STORES 

United  States,  total . 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

2.88 

Women’s  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

3.53 

Shoe  stores . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971  data.  The  averages  and  summary  measures  for 

accounts  receivable  shown  in  table  25  are  based  on  January  1959  through  June  1971  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions,  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators,"  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month- to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  inegular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.)  2-month  spans  (Jan. -Mar ,  Feb.-Apr.,  etc  ),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  inegular 


component;  that  is.  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  inegular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  senes  with  an  MCD  greater  than  “5”  are  shown  as  “6."  MCD  is  small  for  smooth  series 
and  large  for  enatic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1 -month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component 
Finally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted 

Accounts  Receivable:  All  Stores  and  Group  II  Stores 


— 

Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  dura 

tion  of  run 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

United  States,  total . 

2.07 

1.74 

8.9 

.67 

.47 

.49 

.95 

1 

3.10 

1  .49 

50.67 

3.10 

Durable  goods  stores,  total . 

1.88 

1.64 

6.0 

.79 

.69 

.33 

2.11 

3 

2.14 

1.57 

13.82 

3.66 

Nondurable  goods  stores,  total . 

2.67 

2.42 

12.7 

.92 

.61 

.64 

.95 

1 

2.98 

1.52 

21.71 

2.98 

Food  group . 

2.85 

1.84 

9.8 

1  .80 

1  .76 

.46 

3.84 

5 

1.65 

1.52 

8.00 

3.02 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.24 

2.91 

15.0 

1.41 

.98 

.93 

1  .05 

2 

3.30 

1  .49 

19.00 

5.39 

Department  stores . 

3.55 

3.12 

16.2 

1  .47 

1.09 

.89 

1  .22 

2 

2.67 

1.62 

21  .71 

5.21 

Mail-order  houses  (department  store  merchandise). 

2.52 

1.96 

10.2 

1.61 

1.10 

1.04 

1.06 

2 

2.62 

1  .49 

19.00 

5.39 

Apparel  group . 

5.34 

4.79 

26.8 

1.58 

1 .49 

.51 

2.93 

4 

1  .85 

1.73 

10.13 

3.63 

Women’s  ready-to-wear  stores . 

6.31 

5.83 

27.8 

2.24 

2.04 

.74 

2.77 

4 

1.92 

1  .75 

7.24 

3.31 

Furniture  and  appliance  group . 

2.28 

1  .98 

10.9 

1.22 

1.09 

.50 

2.17 

3 

1.88 

1.67 

8.44 

3.33 

Furniture,  home  furnishings  stores . 

2.27 

1.90 

8.6 

1.15 

1 .05 

.47 

2.22 

4 

1.75 

1 .71 

6.61 

3.92 

Furniture  stores . 

2.34 

1.94 

8.5 

1.30 

1.15 

.51 

2.23 

4 

2.08 

1.92 

6.33 

3.92 

Household  appliance,  TV,  radio  stores . 

3.31 

2.44 

16.6 

2.18 

1.99 

.88 

2.27 

3 

1 .79 

1.52 

6.61 

3.85 

Household  appliance  dealers . 

3.34 

2.30 

17.2 

2.33 

2.16 

.90 

2.41 

4 

1.90 

1  .69 

5.63 

4.38 

Building  materials,  hardware,  farm  equipment  group 

3.92 

3.78 

20.7 

1.46 

1  .35 

.48 

2.83 

4 

1.92 

1.60 

8.94 

4  .26 

Lumber  and  other  building  materials  dealers . 

3.87 

3.40 

18.1 

1.70 

1.48 

.66 

2.25 

3 

1  .97 

1.69 

8.00 

3.66 

Automotive  group . 

2.59 

2.14 

9.4 

1  .42 

1.30 

.47 

2.79 

4 

1  .63 

1.45 

10.86 

3.47 

Passenger  car  dealers  (franchised) . 

3.05 

2.29 

7.8 

1  .74 

1.56 

.59 

2.67 

4 

1.88 

1.63 

8.00 

3.47 

Tire,  battery,  accessory  dealers . 

3.05 

2.40 

12.2 

1.93 

1.58 

.97 

1  .64 

2 

2.24 

1.65 

7.60 

3.43 

Gasoline  service  stations . 

2.67 

2.13 

11.1 

1.91 

1.72 

.61 

2.83 

4 

1.95 

1.79 

8.44 

3.72 

CHARGE  ACCOUNTS 

United  States,  total . 

2.35 

2.00 

8.9 

.69 

.59 

.31 

1.94 

3 

2.05 

1.75 

10.13 

3.85 

Durable  goods  stores,  total . 

2.69 

2.55 

11.4 

1.02 

.89 

.42 

2.11 

3 

1.79 

1.50 

8.94 

3.85 

Nondurable  goods  stores,  total . 

3.32 

3.03 

13.3 

.92 

.82 

.32 

2.55 

3 

2.03 

1.63 

8.94 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.55 

6.00 

35.3 

1.98 

1  .69 

.93 

1.82 

2 

2.00 

1  .43 

7.24 

3.15 

Department  stores . 

7.22 

6.78 

40.2 

1.83 

1.64 

.62 

2.64 

4 

1  .83 

1.49 

6.08 

4.03 

Apparel  group . 

6.18 

5.48 

28.1 

1.90 

1.68 

.68 

2  .48 

4 

1.97 

1.63 

10.13 

4.26 

Furniture  and  appliance  group . 

3.34 

2.73 

15.8 

1.83 

1  .69 

.71 

2.37 

4 

2.05 

1.73 

8.00 

3.82 

Furniture,  home  furnishings  stores . 

3.25 

2.40 

12.8 

2.17 

1.95 

.86 

2  .28 

3 

1.97 

1.63 

8.00 

3.06 

Building  materials,  hardware,  farm  equipment  group 

4.20 

4.04 

21.7 

1.41 

1.31 

.52 

2.54 

3 

1.83 

1.57 

7.24 

3.06 

Lumber  and  other  building  materials  dealers . 

4  03 

3.69 

19.0 

1.74 

1.52 

.67 

2.28 

3 

1  .83 

1.52 

8.00 

3.19 

Automotive  group . 

3.04 

2.32 

9.6 

1.91 

1.79 

.60 

2.97 

4 

1.69 

1 .49 

8.44 

3.39 

Passenger  car  dealers  (franchised) . 

3.48 

2.38 

9.8 

2.15 

2.02 

.62 

3.25 

4 

1.73 

1.58 

7.24 

2.53 

Gasoline  service  stations . 

2.74 

2.11 

10.8 

1.91 

1.76 

.61 

2.87 

4 

1  .85 

1.71 

9.50 

3.72 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

2.21 

1.82 

11.1 

1.08 

.79 

.72 

1.10 

2 

2.58 

1.46 

50.67 

8.88 

Durable  goods  stores,  total . 

2.05 

1.65 

7.3 

1.10 

.99 

.45 

2.21 

3 

2.03 

1.60 

7.60 

3.57 

Nondurable  goods  stores,  total . 

2.44 

2.04 

12.6 

1.22 

.72 

.98 

.73 

1 

3.53 

1.43 

50.67 

3.53 

General  merchandise  group  without  nonstores  (except 

1  07 

77 

3  80 

_ 

Department  stores . 

2.63 

2.16 

12.8 

1.39 

.94 

.95 

1.00 

2 

3.23 

1  43 
1.49 

30.40 

3 . 80 
6.57 

Apparel  group . 

4.73 

3.25 

23.4 

2.78 

2.45 

1.07 

2.30 

3 

1.79 

1.48 

10.13 

4.84 

Furniture  and  appliance  group . 

2.33 

1.81 

9.8 

1  .43 

1.28 

.66 

1.95 

3 

2.14 

1.71 

8.44 

3.85 

Furniture,  home  furnishings  stores . 

2.61 

1.70 

7.8 

1.59 

1.45 

.61 

2.38 

3 

1.79 

1.60 

7.60 

3.13 

Household  appliance,  TV,  radio  stores . 

3.45 

1.91 

14.0 

2.79 

2  .61 

1.04 

2.52 

4 

1.83 

1.71 

8.44 

4.03 

Automotive  group . 

3.26 

2.65 

10.0 

2.12 

1.97 

.66 

2.99 

4 

1.97 

1.75 

6.91 

3.92 

Tire,  battery,  accessory  dealers . 

3.69 

2.62 

10.1 

2.44 

2.03 

1.19 

1.71 

3 

2  .20 

1.63 

6.61 

4.05 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

United  States,  total . 

2.83 

2.09 

12.4 

1.59 

1.05 

1.03 

1.02 

2 

4.75 

1.55 

30.40 

10.79 

Durable  goods  stores,  total . 

2.07 

1.31 

6.9 

1.49 

1 .25 

.69 

1.82 

3 

2.17 

1.57 

16.89 

4.55 

Nondurable  goods  stores,  total . 

3.06 

2.47 

14.5 

1.63 

1.01 

1.17 

.86 

1 

4.00 

1.58 

30.40 

4.00 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.20 

2.48 

14.6 

1  .82 

1.14 

1.26 

.90 

1 

3.80 

1.46 

9.50 

3.80 

Department  stores . 

3.65 

2.64 

14.2 

2.21 

1.63 

1.19 

1.37 

2 

3.10 

1.69 

13.82 

4.87 

Apparel  group . 

5.94 

4.78 

28.6 

2.56 

2.35 

1.00 

2.35 

3 

1.77 

1.58 

10.86 

5.00 

Furniture  and  appliance  group . 

2.38 

1.59 

11.1 

1.91 

1.67 

.92 

1.81 

2 

1.90 

1.48 

10.13 

3.60 

Tire,  battery,  accessory  dealers . 

3.00 

2.32 

12  .9 

2.15 

1.67 

1.07 

1  .56 

3 

2.34 

1.60 

7.24 

4.84 

CHARGE  ACCOUNTS 

United  States,  total . 

4.10 

3.39 

18.6 

1.69 

1.51 

.81 

1.88 

3 

2.37 

1.77 

10.13 

3.75 

Durable  goods  stores,  total . 

4.56 

3.44 

20.5 

2.73 

2.54 

.88 

2.88 

4 

1.71 

1.54 

8.00 

3.47 

Nondurable  goods  stores,  total . 

5.54 

4 .94 

25.7 

2.03 

1.84 

.88 

2.09 

3 

1  .81 

1.71 

11.69 

3.57 

General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

7.80 

6.99 

41.2 

2.72 

2.55 

1.01 

2.53 

4 

1.95 

1.58 

6.61 

3.92 

Department  stores . 

8.15 

7.53 

45.2 

2.53 

2.33 

.89 

2.60 

4 

2.11 

1  .81 

6.08 

4.03 

Apparel  group . 

7.99 

6.21 

35.6 

4.26 

3.84 

1.46 

2.63 

4 

1.83 

1.63 

8.00 

3.47 

Furniture  and  appliance  group . 

8.48 

4.55 

13.9 

7.22 

6.82 

2.42 

2.82 

3 

1.67 

1.55 

8.00 

2.73 

INSTALLMENT  ACCOUNTS 

United  States,  total.... . 

2.61 

1.87 

12.0 

1.59 

.96 

1.18 

.81 

1 

4.22 

1.46 

13.82 

4.22 

lAjrable  goods  stores,  total . 

2.20 

1 .40 

7.3 

1  .65 

1.51 

.75 

2.01 

3 

1  .77 

1.63 

15.20 

5.00 

Nondurable  goods  stores,  total . 

2.75 

2.04 

13.2 

1.59 

.91 

1.17 

.78 

1 

5.43 

1.65 

50.67 

5.43 

General  merchandise  group  without  nonstores  (except 

department  stores  mall  order) . 

2.73 

2.10 

13.1 

1.64 

.93 

1.21 

.77 

1 

4.75 

1.52 

30.40 

4  .75 

Department  stores . 

2.83 

2.08 

12.1 

1.71 

1.14 

1  .08 

1.05 

2 

3.62 

1.62 

30.40 

6.57 

Apparel  group . 

5.78 

4.21 

24.7 

3.29 

2.88 

1.32 

2.18 

3 

1.97 

1.60 

16.89 

5.56 

Furniture  and  appl iance  group . 

2.36 

1.36 

9.4 

2.01 

1.64 

.99 

1.65 

2 

1.88 

1.45 

9.50 

3.21 

Note:  See  explanatory  notes  at  the  end  of  table  24. 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.  —  NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties.  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRIST1,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK. -OK LA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties 
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GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Term. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

■  LOUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.- ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
,  Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 

»  established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NE  WS-HAMPTON,  VA. :  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr., and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON-CLIFTON-PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA. :  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVE RSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  III. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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IP-TUM1E 
BUSINESS  RErORTS 


Current 
Reports  on 
ReiaH  Trade 

•Weekly  Retail  Sales— Esti¬ 
mates  of  weekly  retail  sales  for 
the  United  States  for  selected 
major  kind-of-business  groups, 
including  figures  for  the  com¬ 
parable  weeks  in  the  previous 
year.  Issued  each  Thursday. 

•Monthly  Retail  Trade 
Report— Estimates  of  monthly 
retail  sales  for  the  United 
States  by  major  kind-of- 
business  groups  and  selected 
individual  kinds  of  business; 
separate  figures  shown,  in 
more  limited  kind-of-business 
detail,  for  firms  operating  11 
or  more  retail  stores.  Sum¬ 
mary  sales  data  presented  for 
geographic  regions  and  divi¬ 
sions,  and  for  15  large  States, 
the  20  large  standard  metro¬ 
politan  statistical  areas  and  the 
five  largest  cities.  Also  included 
are  national  estimates  of  end- 
of-month  accounts  receivable 
balances  for  retail  stores. 

•Annual  Retail  Trade  Report- 

Estimates  of  annual  sales  and 
purchases,  and  of  year-end 
accounts  receivable,  balances 
and  inventories  held  by  retail¬ 
ers  in  the  United  States  by 
major  kind-of-business  groups 
and  selected  individual  kinds 
of  business.  Separate  figures 
shown  in  more  limited  kind- 
of-business  detail  for  firms 
operating  11  or  more  retail 
stores.  Also  shown  are  sales- 
inventory  ratios  and  per  capita 


sales  by  kind-of-business  for 
the  United  States,  by  major 
kind-of-business  groups.  Per 
capita  sales  estimates  are  also 
shown  in  limited  kind-of- 
business  detail  for  geographic 
divisions,  and  for  the  larger 
States  and  standard  metropoli¬ 
tan  statistical  areas. 

•Advance  Monthly  Retail 
Sales— Advance  estimates  of 
monthly  retail  sales  for  the 
United  States  (including  data 
adjusted  for  seasonal  variations 
and  trading  day  differences) 
are  compiled  by  major  kind-of- 
business  groups  about  10  days 
after  the  month  covered. 

Annual  Subscription  $30.10 

tMonthly  Department  Store 
Sales  for  Selected  Areas— 
Monthly  dollar  sales  volume 
and  the  percent  change  in  sales 
compared  with  the  previous 
month  and  the  same  month 
in  the  previous  year;  cumula¬ 
tive  year-to-date  comparisons 
with  data  for  the  previous 
year.  The  number  of  depart¬ 
ment  stores  in  the  current 
month  is  also  shown.  Data  are 
collected  in  about  200  stand¬ 
ard  metropolitan  statistical 
areas,  cities,  and  other  areas. 

Annual  Subscription  $1.00 

SeieciEd 

Services 

Trade 

tMonthly  Selected  Services 
Receipts— This  report  provides 
data  on  monthly  receipts  of 
six  major  kind-of-business 
groups  of  services:  Hotels, 


motels,  tourist  courts,  trailer 
parks,  and  camps;  personal  ser¬ 
vices;  business  services;  auto¬ 
motive  services;  miscellaneous 
repair  services;  and  motion 
picture,  amusement,  and 
recreation  services.  Comparable 
data  for  the  previous  months 
and  for  the  same  month  in  the 
previous  year  are  also  shown, 
in  addition  to  the  percent 
changes.  Data  are  shown  both 
unadjusted  and  adjusted  for 
seasonal  variations  and  trading 
day  differences. 


MC8S 

Reports 

tCanned  Food  Report— This 
report  is  issued  for  five  dates— 
January  1,  April  1,  June  1, 
July  1,  and  November  1  -  to 
show  total  stocks  of  wholesale 
distributors  and  canners,  in¬ 
cluding  warehouses  of  retail 
multiunit  organizations,  of 
selected  canned  food  items. 
In  the  January  1  report,  sepa¬ 
rate  data  are  shown  for  the 
No.  10  can  size  as  well  as  for 
warehouse  stocks  of  retail 
multiunit  organizations. 


Annual  Subscription  $1.00  Annual  Subscription  $1.00 


WMesaie 

Trade 

•Monthly  Wholesale  Trade 
Report— This  report  includes 
estimated  dollar  sales,  end-of- 
month  inventories,  and  stock- 
sales  ratios  of  merchant  whole¬ 
salers,  by  kind  of  business  for 
the  current  month,  with  com¬ 
parisons  for  previous  months. 
Dollar  volume  sales  estimates 
are  shown  by  geographic  divi¬ 
sion  in  total  and  for  durable 
and  nondurable  kind-of- 
business  subtotals.  Sales  and 
inventory  trends  (percent 
changes)  are  shown  by  de¬ 
tailed  kinds-of-business  at  the 
national  level  and  for  selected 
kinds-of-businesses  by  geo¬ 
graphic  division.  Measures  of 
sampling  variability  are  given. 
United  States  data  are  shown 
adjusted  for  seasonal  varia¬ 
tions  and  in  the  case  of 
sales,  also  for  trading  day 
differences. 

Annual  Subscription  $5.15 


tGreen  Coffee  Inventories  and 
Roastings— This  quarterly 
report  provides  estimates  of 
green  coffee  inventories  held 
by  roasters,  importers,  and 
dealers,  the  quantity  of  green 
coffee  roasted,  and  the 
amount  roasted  for  soluble 
use,  by  quarters,  for  the  cur¬ 
rent  and  previous  3  years.  Also 
included  are  quarterly  imports 
of  green  coffee . 

Annual  Subscription  $1.00 

•Available  from  the  Superin¬ 
tendent  of  Documents,  U.S. 
Government  Printing  Office, 
Washington,  D.C.  20402. 

t Available  from  the  Publica¬ 
tions  Distribution  Section, 
Social  and  Economic  Statistics 
Administration,  Washington, 
D.C.  20233 

Publications  Order  Forms  fur¬ 
nishing  additional  information 
of  the  various  reports  listed 
here  are  available  free  of 
charge  from  the  Publications 
Distribution  Section,  Social 
and  Economic  Statistics  Ad¬ 
ministration,  Washington,  D.C. 
20233. 
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Sales 


Total  sales  of  all  retail  stores  in  the  United 
States  for  August  1974  were  estimated  at  $48.2 
billion.  After  adjustment  for  seasonal  variation 
and  trading-day  differences  but  not  for  price 
changes,  total  retail  sales  for  August  were  $46.8 
billion.  This  adjusted  figure  was  about  1  percent 
above  July  1974  and  was  10  percent  above  August 
1973.  The  adjusted  June-August  average  sales 
were  4  percent  above  the  prior  3  months  and  9 
percent  over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  2 
percent  above  July  1974  and  6  percent  above  August 


1973.  In  comparison  with  August  1973,  adjusted 
sales  in  the  durable  goods  stores  category  were  as 
follows:  The  furniture  and  appliance  group,  up  8 
percent;  the  building  materials,  hardware,  farm 
equipment  group,  up  6  percent;  and  the  automotive 
group,  up  4  percent. 

Adjusted  sales  of  nondurable  goods  stores  were 
virtually  unchanged  from  July  1974  but  were  13 
percent  above  August  1973.  In  comparison  with 
August  1973,  adjusted  sales  in  the  nondurable 
goods  stores  category  were  as  follows:  The  food 
group,  up  14  percent;  the  eating  and  drinking  group, 
up  10  percent,  the  general  merchandise  group,  up 
8  percent,  and  the  apparel  group,  up  7  percent. 
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Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division:  First  8  Months  1974  from  1973 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 
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Inquiries  concerning  these  figures  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 
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, t3nninadC  °"  3  Sm9'e  Subscrip,ion  from  Superintendent  of  Documents,  Government  Printing  Office,  Washington  D  C 

at  530.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of 
the  United  States  had  total  sales  of  all  retail  stores 
for  August  1974  and  year-ago  comparisons  as 
follows:  The  Northeastern  States--$10.3  billion, 
up  9  percent;  the  North  Central  States--$14. 1 
billion,  up  14  percent;  the  South--$l4. 8  billion,  up 
12  percent;  the  West--$8.9  billion,  up  11  percent. 


In  the  five  largest  standard  metropolitan 
statistical  areas,  total  unadjusted  sales  for  all 
retail  stores  in  August  1974  and  comparisons 
with  August  1973  were  as  follows:  Chicago-- 
$1.7  billion,  up  14  percent;  Detroit--$0.9  billion, 
up  12  percent;  Los  Angeles--$1.6  billion,  up  9 
percent;  New  York  (including  Nassau-Suffolk 
SMSA)--$2.1  billion,  up 7  percent;  Philadelphia- - 
$0.9  billion,  up  12  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $26.9 
billion  in  total  accounts- receivable  balances  owed 
by  customers  as  of  August  31,  1974.  This  figure 
represents  $16.1  billion  for  installment  accounts 
and  $10.8  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and 
holiday  differences  but  not  for  price  changes,  total 
August  accounts- receivable  balances  increased 
about  1  percent  above  July  1974  and  9  percent 
above  August  1973.  August  installment  account 
balances  increased  1  percent  from  the  previous 
month  while  charge  account  balances  were 
virtually  unchanged  for  the  same  period.  Com¬ 
pared  with  August  1973,  installment  account 
balances  increased  10  percent  and  charge  account 
balances  increased  9  percent. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  8 

months 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

|  July 

Aug.P 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

1974 

1973 

Data  NOT 

ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

r 

46,034 

48,154 

1 

43,135 

40,916 

43,721 

44,552 

49,824 

348,330 

324,304 

Total  (excluding  automotive  group).. 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,232 

34,616 

33,073 

34,739 

36,469 

43,446 

284,061 

254,929 

Durable  goods  stores,  total . 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,533 

14,654 

13,718 

15,171 

14,104 

13,409 

112,435 

113,873 

Nondurable  goods  stores,  total . 

26,446 

25,375 

29  106 

29,755 

31,576 

30,459 

30,557 

32,621 

28,481 

27,198 

28,550 

30,448 

36,415 

235,895 

210,431 

Food  group . 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

10,925 

9,344 

8,859 

8,929 

9,207 

9,932 

78,146 

68,804 

Grocery  stores . 

8,528 

8,142 

9,072 

8,670 

9,510 

9,227 

9,359 

10,169 

8,687 

8,242 

8,302 

8,596 

9,214 

72,677 

64,038 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

247 

249 

253 

262 

234 

214 

223 

217 

248 

1,918 

1,759 

Bakery  products  stores . 

112 

113 

120 

121 

128 

128 

123 

132 

126 

127 

128 

119 

126 

977 

908 

Eating  and  drinking  places . 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,901 

3,556 

3,339 

3,341 

3,204 

3,272 

27,318 

24,769 

Eating  places . 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,234 

2,907 

2,696 

2,690 

2,573 

2,618 

22,281 

19,752 

Restaurants,  cafeterias,  lunchrooms . 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,564 

2,270 

2,099 

2,067 

2,030 

2,063 

17,644 

15,528 

Drinking  places . 

595 

567 

630 

615 

648 

659 

656 

667 

649 

643 

651 

631 

654 

5,037 

5,016 

General  merchandise  group  with  nonstores'... 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,593 

6,915 

6,594 

7,172 

8,543 

11,618 

53 , 722 

49,374 

General  merchandise  group  wi  thout  nonstores1 

(except  department  stores  mall  order).... 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,030 

6,391 

6,072 

6,555 

7,886 

11,063 

49,482 

45,362 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4.177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,786 

5,261 

5,028 

5,334 

6,382 

9,163 

40,818 

37,435 

Department  stores . 

3,369 

3,167 

4,132 

4,476 

4,677 

4,490 

4,281 

4,724 

4,286 

4,142 

4,396 

5,297 

7,734 

33,316 

30,723 

Variety  stores . 

519 

517 

637 

711 

727 

689 

664 

754 

677 

630 

665 

790 

1,326 

5,218 

4,801 

Mail-order  houses  (department  stores 

merchandise) 2 . 

341 

381 

479 

476 

450 

390 

439 

490 

453 

414 

556 

714 

574 

3,446 

3,126 

Apparel  group . 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,104 

1,931 

1,974 

2,030 

2,214 

3,386 

15,201 

14,458 

Men’s,  boys'  wear  stores3 . 

409 

344 

399 

465 

481 

461 

415 

455 

411 

412 

448 

523 

896 

3,429 

3,330 

Men's,  boys'  clothing ,  furnishings  stores 

403 

339 

393 

456 

473 

452 

407 

450 

408 

408 

442 

518 

886 

3,373 

3,287 

Women's  apparel,  accessory  stores4 . 

636 

589 

703 

781 

784 

749 

747 

801 

698 

747 

783 

842 

1,243 

5,790 

5,504 

Women's  ready-to-wear  stores . 

542 

491 

592 

660 

665 

634 

635 

693 

593 

633 

664 

706 

1,040 

4,912 

4,733 

Family  clothing  stores . 

280 

257 

326 

378 

361 

354 

332 

386 

351 

333 

352 

388 

619 

2,674 

2,462 

Shoe  stores . 

292 

253 

323 

397 

331 

322 

301 

353 

378 

401 

365 

361 

476 

2,572 

2,626 

Furniture  and  appliance  group . 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,210 

2,047 

1,972 

2,049 

2,159 

2,552 

16,527 

15,298 

Furniture,  home  furnishings  stores . 

1,123 

1,076 

1,267 

1,251 

1,362 

1,314 

1,333 

1,368 

1,229 

1,142 

1,238 

1,293 

1,370 

10,094 

9,247 

Furniture  stores . 

814 

767 

884 

880 

937 

911 

950 

990 

920 

845 

892 

928 

1,016 

7,133 

6,758 

Household  appliance,  TV,  radio  stores . 

654 

588 

642 

626 

649 

648 

691 

666 

680 

678 

660 

699 

935 

5,164 

4,932 

Household  appliance  dealers . 

435 

385 

416 

422 

441 

441 

470 

440 

444 

443 

438 

438 

576 

3,450 

3,229 

Building  materials,  hardware,  farm  equipment 

group . 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

3,008 

2,869 

2,740 

2,935 

2,565 

2,486 

21,708 

20,208 

Building  materials  and  hardware,  total5... 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,222 

2,180 

1,937 

2,068 

1,912 

1,771 

15,629 

15,078 

Lumber  and  other  bldg,  materials  dealers 5 

1,150 

1,178 

1,410 

1,589 

1,720 

1,699 

1,796 

1,770 

1,770 

1,536 

1,645 

1,497 

1,283 

12,312 

12,088 

Hardware  stores . 

303 

318 

371 

419 

490 

494 

470 

452 

410 

401 

423 

415 

488 

3,317 

2,990 

Automotive  group . 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,922 

8,519 

7,843 

8,982 

8,083 

6,378 

64,269 

69,375 

Passenger  car,  other  automotive  dealers... 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,183 

7,809 

7,188 

8,258 

7,342 

5,619 

58,827 

64,361 

Passenger  car  dealers6 . 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,484 

7,076 

6,573 

7,634 

6,854 

5,195 

53,123 

58,521 

Passenger  car  dealers  (franchised).... 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

6,990 

6,536 

6,089 

7,131 

6,407 

4,821 

49,533 

54,172 

Tire,  battery,  accessory  dealers . 

553 

524 

640 

716 

757 

747 

766 

739 

710 

656 

724 

741 

759 

5,442 

5,015 

Gasoline  service  stations . 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,757 

3,023 

2,837 

2,981 

2,996 

2,908 

26,151 

22,710 

Drug  and  proprietary  stores . 

1,267 

1,255 

1,329 

1,363 

1,393 

1,364 

1,364 

1,405 

1,303 

1,226 

1,300 

1,286 

1,741 

10,740 

9,921 

Liquor  stores . 

740 

697 

775 

778 

837 

831 

893 

926 

819 

759 

784 

823 

1,160 

6,477 

6,076 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 

Retail  stores,  total . 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

■ 

46,356 

46,771 

1 

42,355 

42,529 

42,970 

42,976 

42,116 

356,835 

333,125 

Total  (excluding  automotive  group).. 

35,458 

35,898 

36,469 

36,639 

37,040 

36.763 

37,793 

37,775 

33,710 

34,072 

34,488 

34,793 

34,716 

293,835 

264,974 

Durable  goods  stores,  total . 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

14,963 

15,303 

14,481 

14,267 

14,331 

14,090 

13,270 

113,057 

114,510 

Nondurable  goods  stores,  total . 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31,393 

31,468 

27,874 

28,262 

28,639 

28,886 

28,846 

243,778 

218,615 

Food  group . 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,178 

8,964 

8,992 

9,194 

9,135 

9,264 

78,313 

69,287 

Grocery  s  tores . 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,477 

8,345 

8,376 

8,568 

8,511 

8,603 

72,801 

64,466 

Eating  and  drinking  places . 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,461 

3,158 

3,261 

3,308 

3,331 

3,387 

27,181 

24,724 

General  merchandise  group  with  nonstores1... 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,494 

6,923 

6,989 

6,995 

7,213 

7,002 

59,499 

55,008 

General  merchandise  group  wi  thout  nonstores' 

(except  department  stores  mail  order).... 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,929 

6,402 

6,486 

6,461 

6,661 

6,464 

55,022 

50,861 

Department  stores . 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,715 

4,351 

4,406 

4,357 

4,485 

4,445 

37,157 

34,476 

Variety  stores . 

738 

707 

753 

716 

733 

728 

740 

741 

682 

689 

696 

726 

690 

5,856 

5,411 

Mail-order  houses  (department  stores 

merchandise) 2 . 

470 

485 

498 

494 

487 

492 

513 

488 

442 

468 

482 

473 

403 

3,927 

3,553 

Apparel  group . 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,108 

1,967 

2,042 

2,019 

2,006 

2,051 

16,686 

15,968 

Men's,  boys’  wear  stores3 . 

456 

476 

501 

482 

482 

458 

484 

495 

450 

462 

462 

463 

480 

3,834 

3,735 

Women's  apparel,  accessory  stores4 . 

785 

781 

800 

742 

794 

793 

840 

815 

730 

764 

751 

761 

776 

6,350 

6,111 

Shoe  stores . 

357 

354 

361 

337 

333 

338 

350 

327 

352 

371 

371 

339 

346 

2,757 

2,807 

Furniture  and  appliance  group . 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,178 

2,025 

2,063 

2,005 

2,046 

1,975 

17,211 

16,047 

Furniture,  home  furnishings  stores . 

1,211 

1,231 

1,316 

1,290 

1,342 

1,302 

1,346 

1,326 

1,189 

1,214 

1,195 

1,204 

1,165 

10,364 

9,542 

Household  appliance,  TV,  radio  stores,.... 

672 

679 

703 

699 

687 

647 

716 

659 

685 

686 

661 

672 

668 

5,462 

5,248 

Building  materials,  hardware,  farm  equipment 

group . 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,729 

2,582 

2,529 

2,609 

2,617 

2,661 

22,149 

20,607 

Lumber  and  other  bldg,  materials  dealers5. 

1,447 

1,518 

1,572 

1,591 

1,606 

1,572 

1,598 

1,513 

1,503 

1,428 

1,460 

1,484 

1,450 

12,417 

12,240 

Hardware  stores . 

411 

443 

456 

421 

434 

424 

430 

423 

391 

408 

407 

406 

385 

3,442 

3,117 

Automotive  group . 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

8,996 

8,645 

8,457 

8,482 

8,183 

7,400 

63,000 

68,151 

Passenger  car,  other  automotive  dealers... 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,316 

7,968 

7,771 

7,769 

7,492 

6,681 

57,482 

63,061 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

697 

685 

718 

680 

677 

686 

713 

691 

719 

5,518 

5,090 

Gasoline  service  stations . 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,498 

2,836 

2,880 

2,951 

2,966 

2,902 

26,085 

22,695 

Drug  and  proprietary  stores . 

1,323 

1,370 

1,376 

1,408 

1,389 

1,402 

1,421 

1,384 

1,298 

1,278 

1,332 

1,322 

1,297 

11,073 

10,229 

Liquor  stores . 

820 

824 

829 

842 

832 

831 

864 

894 

810 

807 

811 

793 

839 

6,736 

6,349 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  Include  kinds  of  business  not  shown  separately. 

Preliminary  estimates.  'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 

from  mail  order.  2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing, 

furnishings  stores;  and  istom  tailors.  4Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 

^Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  ^Includes  both  franchised  and  nonf ranch! sed  car  dealers. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 
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Percent  change  in 
sales--all  retail  stores 

Kind  of  business 

August  1974 
from-- 

8  months 
1974 

Kind  of  business 

August 

1973 

July 

1974 

from 

8  months 
1973 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Percent  change  in 
sales--all  retail  stores 

August 

1974 

8  months 

from-- 

1974 

E 

0 

u 

August 

July 

8  months 

1973 

1974 

1973 

+•12 

+5 

+7 

+•13 

+6 

+11 

+24 

0 

-1 

+-15 

+7 

+12 

+2 

+14 

+28 

+15 

Pood  group . . . 

+•17 

+8 

+14 

Grocery  stores . 

Meat  and  fish  (seafood)  markets . 

Fruit  stores,  vegetable  markets* . 

+■17 

+-12 

+-18 

+-11 

+9 

+4 

-6 

+2 

+13 

+9 

+23 

+14 

Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers3.. 
Paint,  glass,  wall  paper  stores* . 

+5 

0 

+10 

-1 

-1 

+4 

+7 

+2 

+13 

Heating  and  plumbing  equipment  dealers* . 

-31 

-23 

-1 

+  10 

Eating  and  drinking  places . 

Eating  places . . . 

+-10 

+-11 

+4 

+5 

+10 

+13 

Restaurants,  cafeterias,  lunchrooms . 

+-13 

+5 

+14 

+6 

Drinking  places . 

+3 

+2 

0 

+9 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

+10 

+10 

+9 

+24 

+2 

+15 

+10 

+10 

+9 

Department  stores  and  dry  goods,  general 

+10 

+10 

+9 

+29 

+10 

+10 

+8 

+11 

+14 

+9 

+39 

+37 

Mail-order  houses  (department  store 

+8 

+12 

+10 

+9 

+12 

+10 

+8 

+21 

+15 

+8 

+12 

+18 

+28 

+12 

+14 

+15 

+10 

+10 

+3 

+17 

+  9 

+16 

+9 

+10 

+16 

+9 

Women's  apparel,  accessory,  specialty  stores*.. 

+4 

-6 

+16 

+17 

+2 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total . 

+10 

+1 

+7 

+7 

Men's,  boys'  wear  stores4 . 

+10 

+2 

+3 

Total  (excluding  automotive  group) . 

+12 

0 

+11 

+12 

-3 

+4 

Shoe  stores . 

-7 

-7 

-2 

Durable  goods  stores,  total . 

+6 

+2 

-1 

Nondurable  goods  stores,  total . 

+13 

0 

+12 

Furniture  and  appliance,  TV,  radio  stores . 

+8 

-3 

+7 

Furniture,  home  furnishings  stores . 

+12 

-1 

+9 

Household  appliance,  TV,  radio  stores . 

-4 

—8 

+4 

Food  group.. . 

+14 

+1 

+13 

Grocery  stores . . . 

+14 

+1 

+13 

Building  materials,  hardware,  farm  equip,  group. 

+6 

-3 

+7 

Lumber  and  other  building  materials  dealers3.. 

+1 

-5 

+1 

Eating  and  drinking  places . 

+10 

0 

+10 

+8 

+8 

General  merchandise  group  without  nonstores1 

Passenger  car  and  other  automotive  dealers6... 

+4 

+5 

(except  department  stores  mail  order) . 

+8 

-1 

+8 

Tire,  battery,  accessory  dealers . 

0 

-5 

+8 

Department  stores . 

+8 

+8 

+23 

+15 

Variety  stores . 

+9 

0 

+8 

Mail-order  houses  (department  store 

Drug  and  proprietary  stores . . 

+7 

-3 

+8 

merchandise) 2 . 

,  +10 

-5 

+11 

Liquor  stores . 

+10 

+3 

+6 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 


*See  Explanatory  Materials,  pp.  25  and  26. 

a  'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  ’includes  lumber  yards,  building  materials 

dealers;  paint,  plumbing,  and  electrical  stores.  4Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  ’includes  women's 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month- to-month 

Average  monthly  rates  of  changes 

August 

July 

July 

June 

June 

May 

August  1974 

May  1974 

3-month  span 

August  1974 
February  1974 

6-month  span 

August  1974 
August  1973 

12-month  span 

United  States,  total . . 

+1 

+4 

-1 

+1 

+1 

+1 

Durable  goods  stores,  total . 

+2 

+7 

-2 

+2 

+2 

0 

Nondurable  goods  stores,  total . 

0 

+3 

0 

+1 

+1 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  8 

months 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

1  July 

Aug.  P 

Aug.  j 

Sept. 

Oct . 

Nov. 

Dec . 

1974 

1973 

Data 

NOT  ADJUSTED  for  seasonal  variations. 

holiday 

or  trading-day 

differences 

United  States,  total . 

11,656 

11  ,245 

13,414 

13  ,648 

14,393 

13,715 

*13 , 546 

14,811 

13,008  * 

12,447 

13,181 

14,653 

18,305 

106,428 

95,96 

Durable  goods  stores,  total . 

692 

659 

768 

856 

929 

884 

878 

883 

842 

796 

839 

808 

935 

6,549 

6,  22 

Nondurable  goods  stores,  total . 

10,964 

10,586 

12,646 

12,792 

13  ,464 

12,831 

12,668 

13,928 

12,166 

11 ,651 

12,342 

13,845 

17,370 

99,879 

89,73 

Food  group . 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,748 

4,824 

4,606 

4,727 

4,990 

5,281 

41,400 

36,26 

Grocery  stores1 . 

4,835 

4,652 

5,242 

4,880 

5,355 

5,096 

5,139 

5,679 

4,762 

4,547 

4,665 

4,933 

5,196 

40,878 

35,82 

Eating  and  drinking  places . 

231 

220 

258 

259 

277 

273 

287 

313 

305 

279 

265 

265 

254 

2,  118 

2,13 

General  merchandise  group  with  nonstores2 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,018 

5,426 

5,158 

5,634 

6,749 

9,335 

42,286 

38,69 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4,035 

3  ,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,744 

5,172 

4,907 

5,313 

6,422 

9,068 

40,208 

36,76 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3  ,300 

3,106 

4,054 

4,376 

4,585 

4,402 

4 , 235 

4,672 

4,197 

4,008 

4,255 

5,092 

7,427 

32,730 

29,95 

Department  stores . 

2,993 

2,813 

3,686 

3,988 

4,171 

4,009 

3,837 

4,233 

3,819 

3,670 

3  ,900 

4,678 

6,823 

29,730 

27,3') 

Variety  stores . 

409 

411 

512 

574 

583 

556 

531 

600 

542 

509 

542 

652 

1  ,086 

4,176 

3,83 

Apparel  group . 

413 

366 

486 

589 

519 

517 

451 

550 

529 

555 

545 

591 

912 

3  ,891 

3,96 

Men's,  boys'  wear  stores3 . 

47 

40 

55 

68 

64 

65 

46 

56 

49 

54 

63 

77 

119 

441 

43 

Women's  apparel,  accessory  stores4 . 

146 

133 

179 

206 

196 

194 

174 

210 

186 

192 

193 

213 

336 

1,438 

1,45 

Women's  ready-to-wear  stores . 

129 

116 

155 

179 

170 

171 

153 

185 

161 

167 

170 

186 

292 

1,258 

1,27 

Shoe  stores . 

123 

106 

138 

178 

141 

139 

119 

152 

168 

185 

157 

156 

224 

1,096 

1,18 

Furniture  and  appliance  group . 

190 

162 

180 

179 

190 

183 

197 

202 

169 

174 

169 

176 

235 

1,483 

1,33 

Tire,  battery,  accessory  dealers . 

142 

137 

170 

197 

203 

203 

198 

186 

200 

176 

204 

193 

202 

1,436 

1,43 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

529 

523 

515 

538 

494 

465 

493 

494 

751 

4,071 

3,65 

Liquor  stores . 

170 

164 

179 

173 

193 

178 

178 

188 

171 

167 

187 

197 

290 

1,423 

1,38 

Data  ADJUSTED  for  seasonal  variations, 

holiday  and  trading-day 

differences 

United  States,  total . 

13 ,716 

13 ,762 

14,036 

14,008 

14,091 

13  ,984 

*14, 263 

14,292 

12,812 ’ 

13,024 

13,332 

13,332 

13,222 

112, 152 

101,65 

Grocery  stores . 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,249 

5,253 

4,592 

4,712 

4,870 

4,743 

4,829 

40,920 

36,08: 

Eating  and  drinking  places . 

256 

259 

255 

261 

257 

250 

257 

282 

274 

282 

280 

289 

257 

2,077 

2,09 

General  merchandise  group  with  nonstores2 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,937 

5,454 

5,471 

5,573 

5,674 

5,511 

47,044 

43,21' 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,692 

5,657 

5,196 

5,234 

5,309 

5,405 

5,265 

44,811 

41,14 

Department  stores . 

3,969 

3,996 

4,170 

4,185 

4,260 

4,120 

4,207 

4,  179 

3,846 

3,875 

3,939 

3,998 

3,942 

33,086 

30,501 

Variety  stores . 

588 

570 

600 

576 

597 

585 

597 

597 

553 

561 

566 

600 

545 

4,710 

4,35' 

Apparel  group . 

555 

552 

549 

543 

524 

540 

537 

549 

522 

556 

538 

530 

535 

4,349 

4,44' 

Men's,  boys'  wear  stores3 . 

56 

64 

68 

66 

62 

62 

60 

65 

57 

60 

63 

65 

61 

503 

50' 

Women's  apparel,  accessory  stores4 . 

211 

198 

202 

197 

196 

206 

206 

212 

185 

198 

182 

190 

187 

1,628 

1,65' 

Shoe  stores . 

164 

156 

151 

151 

143 

146 

141 

143 

154 

165 

162 

145 

154 

1,  195 

1, 29' 

Tire,  battery,  accessory  dealers . 

183 

188 

180 

187 

187 

181 

189 

173 

189 

190 

204 

181 

172 

1,468 

1,46 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

522 

540 

536 

528 

487 

499 

511 

503 

500 

4,275 

3,83 

Preliminary  estimates. 

August  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  August  10  -  $1,198;  August  17  -  $1,173;  August  24  -  $1,178;  August  31  - 
$1,234. 

zNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
3Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

4Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Percent  change  in  sales  — 

11  or  more  retail  stores 

Percent  change  in  sales — 

11  or  more  retail  stores 

Kind  of  business 

August  1974 
from  — 

8  months 
19  74 

Kind  of  business 

August  1974 
from  — 

8  months 
1974 

August 

1973 

July 

1974 

8  months 

1973 

August 

1973 

July 

1974 

8  months 
1973 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


United  States,  total . 

+  14 

+  9 

+  11 

Durable  goods  stores,  total . 

+5 

+1 

+5 

Nondurable  goods  stores,  total . 

+  15 

+10 

+  11 

Food  group . 

+19 

+10 

+14 

Grocery  stores . 

+19 

+11 

+14 

Eating  and  drinking  places . 

+3 

+  9 

-1 

General  merchandise  group  with  nonstores1 . 

+  11 

+  11 

+  9 

General  merchandise  group  without  nonstores1... 
(except  department  stores  mail  order) . 

+  11 

+  11 

+  9 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

+  11 

+  10 

+9 

Department  stores . 

+  11 

+  10 

+9 

Variety  stores . 

+  11 

+  13 

+  9 

Apparel  group . 

+  4 

+  22 

-2 

Men’s,  boys'  wear  stores2 . 

+  14 

+22 

+1 

Women's  apparel ,  accessory  stores3 . 

+  13 

+21 

-1 

Women's  ready-to-wear  stores . 

+  15 

+21 

-1 

Shoe  stores . 

-10 

+  28 

-8 

Furniture  and  appliance  group . 

+  20 

+3 

+  11 

Tire,  battery,  accessory  dealers . 

-7 

-6 

0 

Drug  and  proprietary  stores . 

+9 

+  4 

+11 

Liquor  stores . 

+  10 

+6 

+3 

United  States,  total. 


Grocery  stores . 

Eating  and  drinking  places. 


General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Apparel  group . 

Men's,  boys'  wear  stores2 . 

Women's  apparel,  accessory  stores3 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


+  12 

0 

+  10 

+  14 

0 

+  13 

+3 

+  10 

-1 

+9 

0 

+9 

+  9 

-1 

+9 

+  9 

-1 

+81 

+8 

0 

+8 

+5 

+2 

-2 

+  14 

+8 

+1 

+  15 

+3 

-2 

-7 

+  1 

-S 

-8 

-8 

0 

+  8 

-1 

+11 

^onstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

3Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


7 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Region  and  kind  of  business 

1973 

Aug.  1974 
from — 

8  mos . 

1974 

f  rom 

8  mos . 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

1 

July 

Aug . P 

Aug.  j 

Sept. 

Oct. 

Nov. 

Dec. 

Aug. 

1973 

July 

1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,310 

9,462 

9,162 

9,690 

10,181 

11 ,374 

^9 

+  4 

+  5 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,945 

2,848 

2,800 

2,576 

2,898 

2,806 

2,584 

+  2 

-3 

-6 

total . 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,462 

6,662 

6,586 

6,792 

7,375 

8,790 

+  12 

+6 

+  10 

Food  group . 

2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2,667 

2,337 

2,276 

2,273 

2,319 

2,537 

+  14 

+  7 

+  12 

Grocery  stores . 

2,043 

1,965 

2,147 

2,052 

2,259 

2,174 

2,161 

2,337 

2,056 

2,003 

1,996 

2,044 

2,214 

+  14 

+  8 

+12 

Eating  and  drinking  places . 

698 

661 

757 

766 

882 

898 

881 

921 

823 

761 

759 

758 

758 

+  12 

+  5 

+  9 

GAF,1  total . 

General  merchandise  group 

2,133 

1,944 

2,383 

2,599 

2,687 

2,617 

2,437 

2,631 

2,475 

2,559 

2,676 

3,126 

4,156 

+  6 

+  8 

+  3 

with  nonstores2 . 

1,219 

1,137 

1,447 

1,564 

1 ,651 

1,592 

1,496 

1,629 

1  ,497 

1,526 

1,624 

1 ,982 

2,643 

.  9 

+  9 

-5 

Department  stores . 

781 

711 

929 

1,046 

1,099 

1,061 

957 

1,046 

939 

995 

1,036 

1  ,297 

1  ,868 

+  11 

+  9 

+7 

Apparel  group . 

483 

404 

487 

587 

563 

560 

478 

548 

535 

617 

608 

669 

962 

+  2 

+  15 

+  1 

Furniture  and  appliance  group.. 

431 

403 

449 

448 

473 

465 

463 

454 

443 

416 

444 

475 

551 

+  2 

-2 

+1 

Building  materials,  hardware. 

farm  equipment  group . 

300 

285 

365 

414 

453 

469 

479 

451 

4  53 

415 

451 

414 

374 

0 

-6 

+  1 

Gasoline  service  stations . 

566 

539 

635 

658 

702 

737 

763 

779 

616 

571 

593 

609 

576 

+  26 

+  2 

+  17 

Drug  and  proprietary  stores . 

264 

255 

265 

276 

277 

280 

269 

273 

263 

253 

268 

255 

318 

+  4 

+  1 

+5 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,825 

10,401 

12,211 

12,834 

13,858 

13,208 

13,550 

14,123 

12,406 

11,996 

12,937 

13,149 

14,267 

+14 

+4 

+  9 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

3,247 

3,160 

3,872 

4,185 

4,510 

4,408 

4,577 

4,591 

4,220 

4,163 

4,524 

4,157 

3,832 

+  9 

0 

0 

total . 

7,578 

7,241 

8,339 

8,649 

9,348 

8,800 

8,973 

9,532 

8,186 

7,833 

8,413 

8,992 

10,435 

+  16 

+  6 

+14 

Food  group . 

2,419 

2,275 

2,528 

2,405 

2,694 

2,632 

2,634 

2,872 

2,441 

2,331 

2,377 

2,443 

2,629 

+  18 

+9 

+15 

Grocery  stores . 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,471 

2,698 

2,279 

2,178 

2,223 

2,300 

2,467 

+  18 

+  9 

+  15 

Eating  and  drinking  places . 

931 

890 

1,004 

1,045 

1,146 

1,162 

1,181 

1,227 

1,128 

1,052 

1,062 

991 

1,008 

+  9 

+  4 

+15 

GAF,1  total . 

General  merchandise  group 

2,547 

2,405 

2,987 

3,222 

3,291 

3,118 

3,078 

3,370 

3,086 

3,019 

3,251 

3,769 

4,922 

+  9 

+  9 

+7 

with  nonstores2 . 

1,590 

1,555 

1,973 

2, 128 

2,182 

2,073 

2,009 

2,234 

2,040 

1,964 

2,166 

2,593 

3,331 

+  10 

+11 

+  8 

Department  stores . 

954 

906 

1,197 

1,320 

1,372 

1,324 

1,251 

1,385 

1,258 

1,216 

1,294 

1,566 

2,223 

+  10 

+  11 

+  8 

Apparel  group . 

444 

381 

477 

555 

531 

508 

504 

549 

495 

504 

517 

579 

888 

+  11 

+  9 

+3 

Furniture  and  appliance  group.. 

513 

469 

537 

539 

578 

537 

565 

587 

551 

551 

568 

597 

703 

+  7 

+  4 

+6 

Building  materials,  hardware. 

farm  equipment  group . 

698 

680 

860 

996 

1,118 

1,088 

1,073 

1,074 

1,016 

1 ,049 

1,107 

941 

935 

+  6 

0 

+10 

Automotive  group . 

1,800 

1,793 

2,210 

2,355 

2,494 

2,466 

2,606 

2,562 

2,371 

2,271 

2,567 

2,324 

1,747 

+8 

-2 

-6 

Gasoline  service  stations . 

835 

802 

916 

928 

1,007 

1,020 

1,124 

1,127 

876 

828 

878 

899 

886 

+  29 

0 

+18 

Drug  and  proprietary  stores . 

331 

329 

356 

370 

377 

363 

375 

387 

350 

324 

340 

341 

461 

+11 

+  3 

+10 

THE  SOUTH 

TOTAL . 

11,528 

11,372 

13,295 

13,661 

14,334 

13,904 

14,108 

14,808 

13,255 

12,291 

13,186 

13,310 

15,129 

+  12 

+5 

+  8 

Durable  goods  stores,  total 
Nondurable  goods  stores, 

3,876 

3,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,920 

4,521 

5,014 

4,650 

4,528 

+  6 

+1 

+1 

total . 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9,609 

8,335 

7,770 

8,172 

8,660 

10,601 

+  15 

+7 

+13 

Food  group . 

2,777 

2,678 

3,000 

2,908 

3,129 

3,051 

3,149 

3,418 

2,889 

2,697 

2,688 

2,775 

2,988 

+  18 

+  9 

+  14 

Grocery  stores . 

2,670 

2,570 

2,881 

2,787 

3,004 

2,921 

3,014 

3,284 

2,774 

2,588 

2,582 

2,670 

2,863 

+  18 

+  9 

+  14 

Eating  and  drinking  places . 

741 

692 

771 

792 

815 

858 

880 

916 

833 

783 

788 

764 

787 

+  10 

+4 

+  8 

GAF, 1  total . 

General  merchandise  group 

2,801 

2,711 

3,383 

3,539 

3,622 

3,412 

3,430 

3,722 

3,321 

3,016 

3,316 

3,824 

5,438 

+  12 

+  9 

+12 

with  nonstores2 . 

1,678 

1,652 

2,116 

2,222 

2,292 

2,122 

2,113 

2,338 

2,102 

1  ,887 

2,106 

2,511 

3,603 

+  11 

+11 

+12 

Department  stores . 

956 

918 

1,204 

1,265 

1,318 

1,229 

1,208 

1,358 

1,241 

1,123 

1,228 

1,458 

2,177 

+  9 

+  12 

+9 

•  Apparel  group . 

498 

470 

571 

641 

613 

576 

575 

637 

574 

531 

582 

631 

985 

+  11 

+  11 

+11 

Furniture  and  appliance  group. . 

625 

589 

696 

676 

717 

714 

742 

747 

645 

598 

628 

682 

850 

+  16 

+1 

+15 

Building  materials,  hardware, 

farm  equipment  group . 

679 

746 

876 

973 

1,004 

987 

967 

957 

883 

821 

897 

798 

780 

+  8 

-1 

+11 

Automotive  group . 

2,240 

2,253 

2,710 

2,827 

3,032 

2,969 

3,085 

3,107 

3,034 

2,761 

3,153 

2,794 

2,261 

+  2 

+  1 

-6 

Gasoline  service  stations . 

858 

852 

976 

1,008 

1,065 

1,121 

1,120 

1,150 

961 

902 

944 

921 

900 

+  20 

+3 

+  11 

Drug  and  proprietary  stores . 

411 

410 

424 

428 

437 

424 

436 

447 

397 

378 

411 

407 

555 

+  13 

+3 

+12 

THE  WEST 

TOTAL . 

6,897 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,913 

8,012 

7,467 

7,908 

7,912 

9,054 

+11 

+6 

+7 

Durable  goods  stores,  total.... 
Nondurable  goods  stores, 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,895 

2,714 

2,458 

2,735 

2,491 

2,465 

+7 

+3 

-2 

total . 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,018 

5,298 

5,009 

5,173 

5,421 

6,589 

+  14 

+7 

+11 

Food  group . 

1,628 

1,561 

1,762 

1,687 

1,828 

1,771 

1,819 

1,968 

1,677 

1,555 

1,591 

1,670 

1,778 

+17 

+  8 

+  13 

Grocery  stores . 

1,532 

1,467 

1,663 

1,583 

1,722 

1,668 

1,713 

1,850 

1,578 

1,473 

1,501 

1,582 

1,670 

+  17 

+  8 

+  13 

Eating  and  drinking  places . 

625 

611 

706 

685 

763 

784 

792 

837 

772 

743 

732 

691 

719 

+  8 

+6 

+9 

GAP,'  total . 

General  merchandise  group 

1,658 

1,576 

1,907 

1,970 

2,058 

2,023 

2,005 

2,184 

2,011 

1,946 

2,008 

2,197 

3,040 

+  9 

+  9 

+  9 

with  nonstores2 . 

1,024 

971 

1,199 

1,252 

1,314 

1,283 

1 ,275 

1,392 

1  ,276 

1  ,217 

1,276 

1,457 

2,041 

+  9 

+  9 

Department  stores . 

678 

632 

802 

845 

888 

876 

865 

935 

848 

808 

838 

976 

1,466 

+  10 

+  8 

Apparel  group . 

275 

263 

313 

347 

337 

334 

322 

370 

327 

322 

323 

335 

551 

+  13 

+  15 

Furniture  and  appliance  group.. 

359 

342 

395 

371 

407 

406 

408 

422 

408 

407 

409 

405 

448 

+3 

+3 

+7 

Gasoline  service  stations . 

534 

499 

561 

587 

634 

659 

688 

701 

570 

536 

566 

567 

546 

+23 

+2 

+16 

Drug  and  proprietary  stores . 

261 

261 

284 

289 

302 

297 

284 

298 

293 

271 

281 

283 

407 

+  2 

+  5 

+  5 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 
in  geographic  regions  are  shown  on  p.  34. 

p 

Preliminary  estimates. 

general  merchandise  (including,  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


*Stores  in  the 
of  merchandise. 
2Nonstores  are 


8 


Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Geographic  division  and 
kind  of  business 

Aug.  1974 
from-- 

8  mos. 
1974 

from 

8  mos. 
1973 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.P 

Aug.  j 

Sept. 

Oct. 

Nov. 

Dec. 

Aug. 

1973 

July 

1974 

New  England  Division,  total . 

2,199 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2,671 

2,475 

2,361 

2,472 

2,590 

2,909 

48 

+  4 

+6 

Durable  goods  stores . 

578 

547 

673 

748 

807 

768 

747 

730 

733 

681 

743 

713 

655 

0 

-2 

-6 

Nondurable  goods  stores . 

1,621 

1,532 

1,745 

1,740 

1,846 

1,812 

1,825 

1 ,941 

1,742 

1,680 

1,729 

1,877 

2,254 

4II 

+6 

+12 

Food  group . 

549 

523 

585 

562 

614 

605 

638 

686 

580 

546 

553 

565 

617 

+  18 

+8 

+13 

GAF, 1  total . 

522 

460 

586 

638 

654 

636 

578 

633 

669 

670 

691 

793 

1,042 

-5 

410 

+3 

Gasoline  service  stations . 

163 

157 

192 

185 

213 

203 

221 

226 

178 

165 

167 

165 

164 

427 

+2 

+27 

Middle  Atlantic  Division,  total . 

6,474 

6,079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,639 

6,987 

6,801 

7,218 

7,591 

8,465 

49 

43 

+4 

Durable  goods  stores . 

1,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,118 

2,067 

1  ,895 

2,155 

2,093 

1,929 

42 

-4 

-5 

Nondurable  goods  stores . 

4,831 

4,558 

5,092 

5,252 

5,523 

5,390 

5,183 

5,521 

4,920 

4,906 

5,063 

5,498 

6,536 

412 

+7 

+9 

Eating  and  drinking  places . 

550 

513 

573 

593 

684 

686 

667 

705 

639 

600 

601 

593 

593 

410 

+6 

48 

GAF, 1  total . 

1,611 

1  ,484 

1  ,797 

1,961 

2,033 

1,981 

1  ,859 

1,998 

1,806 

1  ,889 

1,985 

2,333 

3,114 

4II 

47 

44 

General  mdse,  group  with  nonstores'*  .  .  .  . 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1,256 

1 ,109 

1 ,150 

1  ,229 

1  ,503 

2,021 

413 

48 

+7 

Apparel  group . 

352 

297 

359 

431 

416 

412 

348 

401 

370 

426 

434 

475 

686 

48 

415 

-3 

Gasoline  service  stations . 

403 

382 

443 

473 

489 

534 

542 

553 

438 

406 

426 

444 

412 

4  26 

+2 

+13 

Drug  and  proprietary  stores . 

201 

191 

197 

208 

204 

205 

195 

197 

197 

190 

202 

189 

240 

0 

+1 

+3 

East  North  Central  Division,  total . 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,618 

8,619 

8,344 

9,003 

9,200 

9,962 

412 

+3 

48 

Durable  goods  stores . 

2,195 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

2,965 

2,836 

2,771 

3,069 

2,851 

2,545 

45 

4I 

-4 

Nondurable  goods  stores . 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,653 

5,783 

5,573 

5,934 

6,349 

7,417 

+15 

+4 

413 

Food  group . 

1,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1,900 

2,075 

1,774 

1,701 

1,729 

1,771 

1,908 

417 

49 

415 

Eating  and  drinking  places . 

732 

691 

785 

813 

897 

901 

897 

931 

876 

828 

836 

775 

792 

46 

44 

+15 

GAF,1  total . 

1,843 

1,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2 , 408 

2,228 

2,182 

2,349 

2,749 

3,616 

+8 

48 

46 

General  mdse,  group  with  nonstores2.. 

1,167 

1,125 

1,450 

1,555 

1,593 

1,516 

1,465 

1,613 

1  ,487 

1,444 

1,574 

1,907 

2  ,467 

48 

+10 

+7 

Apparel  group . 

332 

281 

355 

416 

397 

377 

363 

386 

350 

366 

379 

423 

663 

+10 

+6 

+3 

Gasoline  service  stations . 

586 

579 

667 

663 

723 

730 

818 

827 

608 

569 

615 

640 

631 

+36 

+  1 

418 

Drug  and  proprietary  stores . 

233 

230 

249 

263 

265 

262 

269 

276 

246 

228 

242 

243 

324 

+12 

+3 

+10 

West  North  Central  Division,  total . 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,505 

3,787 

3,652 

3,934 

3,949 

4,305 

+19 

+7 

+13 

Durable  goods  stores . 

1  ,052 

1,053 

1,319 

1,399 

1,495 

1,517 

1  ,632 

1  ,626 

1,384 

1,392 

1  ,455 

1,306 

1  ,287 

+  17 

0 

+8 

Nondurable  goods  stores . 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,879 

2,403 

2,260 

2,479 

2,643 

3,018 

+20 

+11 

+16 

Food  group . 

653 

624 

700 

673 

730 

717 

734 

797 

667 

630 

648 

672 

721 

+  19 

+  9 

+16 

GAF,'  total . 

704 

683 

811 

877 

875 

846 

853 

962 

858 

837 

902 

1,020 

1  ,306 

+  12 

+  13 

+9 

General  mdse,  group  with  nonstores2.. 

423 

430 

523 

573 

589 

557 

544 

621 

553 

520 

592 

686 

864 

+12 

+14 

+11 

Gasoline  service  stations . 

249 

223 

249 

265 

284 

290 

306 

300 

268 

259 

263 

259 

255 

+12 

-2 

+17 

South  Atlantic  Division,  total . 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7,352 

6,731 

6,276 

6,796 

6,947 

7,805 

+  9 

+5 

+5 

Durable  goods  stores . 

1,928 

1,856 

2,194 

2,339 

2,455 

2,368 

2,418 

2,400 

2,422 

2,244 

2,530 

2,343 

2,251 

-1 

-1 

-5 

Nondurable  goods  stores . 

4,029 

3,914 

4,538 

4,602 

4,721 

4,547 

4,579 

4,952 

4,309 

4,032 

4,266 

4,604 

5,554 

+15 

+8 

+11 

Eating  and  drinking  places . 

375 

348 

385 

403 

409 

435 

440 

454 

427 

407 

399 

380 

399 

+6 

+3 

+1 

GAF,1  total . 

1  ,478 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,923 

1  ,738 

1,611 

1,802 

2,100 

2,871 

+11 

+8 

+10 

General  mdse,  group  with  nonstores2.. 

905 

886 

1,142 

1,195 

1,209 

1,132 

1,114 

1,231 

1,112 

1,011 

1,149 

1,398 

1 ,941 

+11 

+11 

+10 

Apparel  group . 

235 

230 

280 

321 

294 

275 

259 

291 

272 

273 

277 

300 

466 

+7 

+12 

+7 

Gasoline  service  stations . 

455 

448 

517 

531 

576 

581 

580 

615 

491 

457 

481 

479 

463 

+25 

+6 

+14 

Drug  and  proprietary  stores . 

200 

203 

210 

215 

214 

215 

221 

224 

203 

191 

205 

208 

280 

+10 

+1 

+9 

East  South  Central  Division,  total . 

1,984 

2,028 

2,441 

2,516 

2,694 

2,590 

2 , 683 

2,823 

2,423 

2,268 

2,359 

2,340 

2,655 

+16 

+5 

+10 

Nondurable  goods  stores . 

1,283 

1  ,258 

1,491 

1,539 

1,668 

1,584 

1,640 

1,749 

1,512 

1 ,406 

1  ,444 

1  ,485 

1,844 

+16 

+7 

+13 

Food  group . 

498 

472 

539 

540 

619 

610 

624 

675 

554 

512 

502 

498 

549 

+22 

+8 

+14 

GAF,1  total . 

457 

452 

583 

608 

623 

581 

599 

646 

555 

518 

544 

636 

932 

+  16 

+8 

+14 

General  mdse,  group  with  nonstores2.. 

266 

270 

357 

373 

387 

354 

354 

395 

356 

326 

347 

409 

609 

+11 

+12 

+11 

West  South  Central  Division,  total . 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,633 

4,101 

3,747 

4,031 

4,023 

4,669 

+13 

+5 

+12 

Durable  goods  stores . 

1  ,247 

1  ,279 

1 , 509 

1,551 

1  ,690 

1,667 

1  ,693 

1,725 

1,587 

1  ,415 

1,569 

1  ,452 

1  ,466 

+9 

+2 

+6 

Nondurable  goods  stores . 

2,340 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,908 

2,514 

2,332 

2,462 

2,571 

3,203 

+16 

+6 

+15 

786 

783 

877 

844 

896 

884 

906 

973 

820 

779 

777 

796 

849 

+19 

+7 

+16 

GAF, 1  total . 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,055 

1,153 

1,028 

887 

970 

1,088 

1,635 

+12 

+9 

+15 

General  mdse,  group  with  nonstores2.. 

507 

496 

617 

654 

696 

636 

645 

712 

634 

550 

610 

704 

1,053 

+12 

+10 

+15 

Mountain  Division,  total . 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,293 

2,104 

1,915 

1,969 

1,970 

2,205 

+9 

+6 

+7 

Nondurable  goods  stores . 

1,076 

1,050 

1,225 

1,238 

1,337 

1,289 

1,334 

1,456 

1,275 

1,151 

1,181 

1,244 

1,452 

+14 

+  9 

+13 

Food  group . 

345 

332 

381 

358 

384 

364 

385 

429 

373 

327 

328 

360 

365 

+15 

+11 

+12 

GAF,1  total . 

368 

363 

427 

453 

473 

456 

441 

503 

479 

464 

475 

514 

675 

+5 

+14 

+7 

General  mdse,  group  with  nonstores2.. 

222 

213 

257 

278 

305 

287 

284 

329 

299 

282 

298 

335 

441 

+10 

+16 

+10 

Pacific  Division,  total . 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,620 

5,908 

5,552 

5,939 

5,942 

6,849 

+12 

+6 

+6 

Durable  goods  stores . 

1,541 

1  ,560 

1,848 

1,828 

1,931 

1,924 

1,969 

2,058 

1,885 

1,694 

1,947 

1,765 

1,712 

+9 

+5 

-3 

Nondurable  goods  stores . 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,562 

4,023 

3,858 

3,992 

4,177 

5,137 

+  13 

+6 

+11 

Food  group . 

1,283 

1,229 

1,381 

1,329 

1,444 

1,407 

1,434 

1,539 

1  ,304 

1,228 

1,263 

1,310 

1,413 

+  18 

+  7 

+13 

Eating  and  drinking  places . 

484 

477 

540 

536 

591 

608 

608 

640 

585 

579 

582 

543 

565 

+9 

+5 

+10 

GAF,1  total . 

1,290 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1  ,681 

1,532 

1,482 

1  ,533 

1,683 

2,365 

+10 

+7 

+9 

General  mdse,  group  with  nonstores2.. 

802 

758 

942 

974 

1,009 

996 

991 

1,063 

977 

935 

978 

1,122 

1,600 

+9 

+7 

+9 

Gasoline  service  stations . 

366 

345 

391 

395 

425 

449 

456 

463 

372 

362 

395 

393 

371 

+24 

+2 

+16 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  34. 


Preliminary  estimates. 

1Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1974 

1973 

Percent  change 

Aug. 

1974 

from 

Aug. 

1973 

8  DOS  . 

1974 

from 

8  mos. 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

|  July 

Aug.P 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

California,  total . 

3,923 

3,815 

4,419 

4,392 

4,679 

4,610 

4,639 

4,905 

4,388 

4,134 

' 4,416 

4,438 

5,155 

+12 

+7 

Nondurable  goods  stores . 

2,781 

2,654 

3,047 

3,061 

3,269 

3,212 

3,209 

3,399 

3,014 

2,901 

3,008 

3,134 

3,886 

+13 

+11 

GAF1 . 

993 

936 

1,137 

1,173 

1,215 

1,186 

1,181 

1,260 

1,149 

1,130 

1,166 

1,279 

1,813 

+10 

+10 

Florida,  total . 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,102 

1,860 

1,749 

1,913 

1,982 

2,306 

+13 

+9 

Nondurable  goods  stores . 

1,273 

1,235 

1,396 

1,368 

1,373 

1,328 

1,340 

1,420 

1,212 

1,133 

1,202 

1,284 

1,617 

+17 

+14 

Illinois,  total . 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,677 

2,338 

2,344 

2,618 

2,705 

2,806 

+14 

+9 

Nondurable  goods  stores . 

1,483 

1,429 

1,696 

1,763 

1,828 

1,728 

1,792 

1,817 

1,503 

1,481 

1,645 

1,822 

2,029 

+21 

+15 

GAF' . 

605 

578 

721 

754 

766 

710 

704 

756 

698 

686 

788 

921 

1,097 

+8 

+7 

Indiana,  total . 

1,051 

1,019 

1,134 

1,218 

1,371 

1,266 

1,256 

1,281 

1,149 

1,125 

1,190 

1,222 

1,314 

+11 

+13 

Massachusetts,  total . 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,249 

1,127 

1,093 

1,128 

1,196 

1,365 

+11 

+6 

Nondurable  goods  stores . 

760 

710 

817 

820 

865 

860 

862 

934 

804 

779 

802 

886 

1,069 

+16 

+12 

Michigan,  total . 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,082 

1,874 

1,805 

1,926 

1,921 

2,155 

+11 

+3 

Nondurable  goods  stores . 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1,321 

1,422 

1,230 

1,193 

1,234 

1,297 

1,594 

+16 

+8 

Minnesota,  total . 

706 

672 

757 

841 

929 

824 

850 

921 

800 

779 

856 

857 

907 

+15 

+12 

Missouri,  total . 

867 

857 

1,011 

1,047 

1,082 

1,069 

1,133 

1,165 

1,042 

990 

1,086 

1,083 

1,176 

+12 

+6 

New  Jersey,  total . 

1,298 

1,228 

1,382 

1,467 

1,578 

1,566 

1,514 

1,569 

1,499 

1,396 

1,487 

1,557 

1,813 

Nondurable  goods  stores . 

969 

921 

1,023 

1,054 

1,128 

1,122 

1,078 

1,138 

1,035 

993 

1,023 

1,117 

1,380 

+10 

+6 

New  York,  total . 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,578 

3,331 

3,306 

3,487 

3,641 

4,083 

Nondurable  goods  stores . 

2,425 

2,263 

2,472 

2,538 

2,692 

2,578 

2,466 

2,617 

2,382 

2,429 

2,491 

2,661 

3,178 

819 

741 

876 

953 

1,002 

971 

902 

961 

874 

929 

970 

1,164 

1,496 

+10 

+5 

North  Carolina,  total . 

833 

786 

948 

983 

1,034 

997 

1,017 

1,104 

953 

897 

1,000 

1,028 

1,109 

+16 

+  7 

Ohio,  total . 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,395 

2,460 

2,208 

2,086 

2,231 

2,288 

2,541 

+11 

+6 

Nondurable  goods  stores . 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,765 

1,556 

1,474 

1,565 

1,643 

1,960 

+13 

+11 

Pennsylvania,  total . 

1,953 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,492 

2,157 

2,099 

2,244 

2,393 

2,569 

+16 

Nondurable  goods  stores . 

1,437 

1,374 

1,597 

1,660 

1,703 

1,690 

1,639 

1,766 

1,503 

1 ,484 

1,549 

1,720 

1,978 

+17 

+12 

GAF1 . 

484 

450 

575 

620 

627 

613 

580 

644 

556 

580 

620 

760 

951 

+16 

+5 

Texas,  total . 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,868 

2,547 

2,343 

2,505 

2,480 

2,920 

+13 

Nondurable  goods  stores . 

1,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,782 

1,563 

1,472 

1,533 

1,600 

2,027 

+14 

+13 

Wisconsin,  total . 

871 

805 

949 

1,004 

1,076 

1,047 

1,055 

1,118 

1,050 

984 

1,038 

1,064 

1,146 

+6 

+11 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  table  17.) 

Preliminary  estimates.  'Stores  in  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  de¬ 

partment  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — August  1974  from  July  1974 

Percent  chang 

— August  1974 

rom  July  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

State 

Total 

Nondurable 
goods  stores 

GAF1  stores 

California . 

+6 

+6 

+7 

+5 

+7 

+8 

+14 

Florida . 

+4 

+1 

+2 

+3 

+4 

Illinois . 

+6 

+  7 

Indiana . 

+3 

+8 

+8 

+8 

+6 

+9 

+14 

+9 

+3 

+4 

+7 

Pennsylvania . 

Minnesota . 

+5 

+8 

+3 

+14 

+11 

+4 

+8 

+11 

Missouri . 

Wisconsin . 

+5 

+6 

+6 

+6 

+8 

+9 

Note:  Sampling  variabilities  are  shown  in  table  17. 


Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types  of  mer- 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  chang 

— August  1974 

:rom  July  1974 

Percent  change-- August  1974  from  July  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Area 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard 

Consolidated  Areas2 

+3 

+4 

+4 

Chicago,  111.- 
New  York,  N.Y. 

Northwestern  Indiana.... 

+2 

+4 

+8 

New  York,  N.Y. 

— Nassau-Suffolk,  N.Y.4 

+6 

+6 

+6 

+5 

Newark,  N.J . 

Standard  Metropolitan  Statistical 

Paterson-Clifton-Passaic,  N.J . 

Philadelphia,  Pa. -N.J . 

+4 

+5 

+7 

+7 

+10 

+7 

+8 

St.  Louis,  Mo. 

Baltimore,  Md . 

+  4 

+o 

+8 

+  12 

Boston,  Mass . 3 

+4 

+7 

+14 

+5 

+5 

+9 

Washington,  D. 

C.-Md.-Va . 

+15 

Chicago,  Ill . 

+8 

+3 

+3 

+5 

+7 

Cleveland.  Ohio . 

+5 

+7 

+6 

+6 

Detroit,  Mich . 

+4 

+5 

+4 

+5 

+7 

+11 

+12 

Houston,  Tex . 

+6 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Los  Angeles . 

+  5 

+5 

+5 

+6 

Minneapolis -St 

Paul,  Minn . 

+7 

+8 

+15 

Philadelphia . 

+5 

+6 

+8 

Note:  Sampling  variabilities  are  shown  in  table  19. 


^  Beneral  nerchandlse  (including  all  nonstores},  apparel,  and  furniture  and  appliance  groups;  these  stores 
For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas  see  pp.  32-34. 
retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City 

Westchester  Counties,  N.Y.  * 


specialize  in  department  store  types  of  mer- 
*Statistics  for  the  Boston  SMSA  include 
and  Nassau,  Rockland,  Suffolk,  and 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 


Area  and  kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total. 

1,538 

1,479 

1,763 

1,836 

Nondurable  goods  stores . 

1,117 

1,083 

1,272 

1,308 

GAF2 . 

477 

469 

590 

624 

New  York,  N. Y. -Northeastern,  N.J.  ,  total 

2,848 

2,661 

2,900 

3,054 

Nondurable  goods  stores . 

2,173 

2,042 

2,208 

2,276 

GAF2 . 

781 

709 

814 

911 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

84 

110 

120 

Boston,  Mass.,3  GAF2 . 

154 

138 

191 

204 

Chicago,  Ill.,  total . 

1,410 

1,370 

1,631 

1  ,690 

Nondurable  goods  stores . 

1,028 

1,002 

1,177 

1,207 

GAF2 . 

454 

451 

564 

592 

Cleveland,  Ohio,  GAF2 . 

93 

89 

108 

121 

Dallas,  Tex.,  GAF2 . 

109 

104 

128 

130 

Detroit,  Mich.,  total . 

758 

700 

806 

857 

Nondurable  goods  stores . 

549 

497 

559 

583 

GAF2 . 

214 

192 

237 

263 

Houston,  Tex.,  GAF2 . 

113 

107 

132 

136 

Kansas  City,  Mo. -Kan.,  GAF2 . 

95 

99 

121 

130 

Los  Angeles-Long  Beach,  Calif.,  total.. 

1,355 

1,289 

1,493 

1,509 

Nondurable  goods  stores . 

987 

922 

1,071 

1,086 

GAF2 . 

386 

358 

439 

453 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

New  York,  N.Y. — Nassau-Suf f oik ,  N.Y. , 

104 

105 

132 

140 

total4 5 . 

2,025 

1,874 

2,028 

2,124 

Nondurable  goods  stores . 

1,547 

1,442 

1,552 

1,597 

GAF2 . 

569 

511 

579 

646 

Nassau-Suf folk,  N.Y.,  totals . 

532 

474 

514 

567 

Nondurable  goods  stores . 

389 

343 

371 

396 

GAF2 . 

137 

115 

130 

143 

New  York,  N.Y. ,  total6 . 

1,493 

1,400 

1,514 

1,557 

Nondurable  goods  stores . 

1,158 

1,099 

1,181 

1,201 

GAF2 . 

432 

396 

449 

503 

Riiladelphia,  Pa.,  total . 

820 

764 

908 

948 

Nondurable  goods  stores . 

607 

564 

659 

681 

GAF2 . 

207 

189 

244 

268 

Pittsburgh,  Pa. ,  total . 

405 

386 

457 

495 

Nondurable  goods  stores . 

307 

295 

345 

373 

GAF2 . 

113 

107 

131 

144 

St.  Louis,  Mo. -Ill.,  total . 

378 

363 

460 

484 

Nondurable  goods  stores . 

268 

249 

297 

317 

GAF2 . 

97 

93 

116 

127 

San  Francisco-Oakland ,  Calif.,  total... 

585 

555 

645 

636 

Nondurable  goods  stores . 

421 

401 

468 

458 

GAF2 . 

148 

141 

171 

174 

Washington,  D. C. -Md . -Va. ,  total . 

578 

554 

645 

686 

Nondurable  goods  stores . 

403 

391 

453 

473 

GAF2 . 

140 

133 

162 

178 

Cities 

Chicago,  Ill.,  total . 

623 

621 

715 

715 

Nondurable  goods  stores . 

491 

494 

569 

571 

GAF2 . 

253 

263 

321 

335 

Detroit,  Mich.,  total . 

205 

186 

215 

227 

Nondurable  goods  stores . 

151 

132 

147 

153 

GAF2 . 

51 

44 

54 

62 

Los  Angeles,  Calif.,  total . 

509 

479 

541 

558 

Nondurable  goods  stores . 

391 

357 

408 

425 

GAF2 . 

173 

162 

194 

205 

New  York,  N.Y.,  total . 

1,263 

1,182 

1,276 

1,303 

Nondurable  goods  stores . 

978 

929 

995 

1,005 

GAF2 . 

381 

342 

386 

433 

Riiladelphia,  Pa.,  total . 

314 

293 

337 

347 

Nondurable  goods  stores . 

250 

236 

274 

278 

GAF2 . 

92 

85 

114 

123 

Note:  Sampling  variabilities  are  shown  in  table  18. 


1973 

Percent 

change 

Aug. 

1974 

8  mos. 
1974 

May 

June 

July 

Aug.P 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

from 

Aug. 

1973 

from 

8  mos. 
1973 

1,884 

1,825 

1,830 

1,874 

1,671 

1,663 

1,834 

1,957 

2,055 

+12 

+8 

1,333 

1,289 

1,291 

1,345 

1,163 

1,146 

1,253 

1,410 

1,576 

+16 

+13 

619 

585 

569 

613 

567 

560 

651 

755 

872 

+8 

+7 

3,233 

3,109 

2,907 

3,015 

2,844 

2,833 

3,019 

3,200 

3,731 

+6 

+3 

2,393 

2,301 

2,  153 

2,287 

2,090 

2,138 

2,205 

2,371 

2,905 

+9 

+6 

948 

924 

817 

857 

815 

877 

929 

1,048 

1,445 

+5 

+2 

120 

111 

109 

118 

108 

107 

119 

140 

176 

+9 

+4 

197 

189 

169 

193 

179 

191 

201 

240 

317 

+8 

+10 

1,728 

1,675 

1,676 

1,721 

1,516 

1,515 

1,694 

1,808 

1,889 

+14 

+8 

1,225 

1,184 

1,178 

1,231 

1,056 

1,044 

1,158 

1,299 

1,448 

+17 

+13 

585 

553 

540 

581 

537 

529 

619 

722 

827 

+8 

+8 

123 

121 

118 

122 

117 

114 

127 

140 

187 

+4 

+7 

137 

128 

133 

142 

135 

122 

132 

151 

197 

+5 

+7 

953 

914 

885 

921 

819 

817 

892 

894 

1,010 

+12 

+4 

646 

619 

594 

634 

555 

559 

584 

610 

771 

+14 

+9 

269 

266 

238 

255 

235 

249 

264 

296 

416 

+9 

+6 

147 

137 

137 

152 

139 

120 

130 

144 

211 

+9 

+13 

130 

117 

126 

141 

124 

117 

135 

153 

177 

+14 

+11 

1,584 

1,539 

1,545 

1,621 

1,490 

1,448 

1,501 

1,543 

1,806 

+9 

+4 

1,159 

1,115 

1,101 

1, 165 

1,064 

1,055 

1,069 

1,126 

1,390 

+9 

+8 

457 

440 

433 

464 

425 

434 

456 

510 

701 

+9 

+7 

143 

135 

126 

145 

142 

136 

151 

169 

207 

+2 

+1 

2,249 

2,  150 

2,015 

2,094 

1,959 

1,970 

2,084 

2,205 

2,551 

+7 

+5 

1,679 

1,600 

1,506 

1,600 

1,475 

1,511 

1,544 

1,652 

2,003 

+8 

+7 

676 

663 

587 

621 

580 

629 

666 

733 

1,000 

+7 

+5 

596 

585 

566 

583 

518 

512 

538 

581 

687 

+13 

+3 

419 

409 

387 

412 

379 

377 

382 

398 

509 

+9 

+4 

156 

158 

150 

152 

154 

165 

167 

174 

254 

-1 

-4 

1,653 

1,565 

1,449 

1,511 

1,441 

1,458 

1,546 

1,624 

1,864 

+5 

45 

1,260 

1,191 

1,119 

1,188 

1,096 

1,134 

1,162 

1,254 

1,494 

+8 

+8 

520 

505 

437 

469 

426 

464 

499 

559 

746 

+10 

+8 

984 

957 

902 

943 

845 

835 

914 

985 

1,071 

+12 

+4 

704 

677 

630 

676 

579 

599 

638 

722 

833 

+17 

+11 

271 

267 

239 

259 

227 

244 

274 

339 

415 

+14 

+1 

521 

533 

528 

566 

457 

449 

472 

497 

552 

+24 

+15 

388 

401 

384 

421 

330 

332 

339 

371 

442 

+28 

+20 

147 

145 

134 

153 

132 

135 

143 

170 

226 

+16 

+12 

491 

479 

508 

534 

453 

426 

462 

461 

512 

+18 

+8 

322 

307 

319 

343 

298 

271 

290 

313 

387 

+15 

+9 

132 

124 

121 

135 

124 

117 

127 

147 

196 

+9 

+3 

664 

657 

679 

712 

648 

602 

649 

658 

782 

+10 

45 

473 

470 

489 

514 

467 

431 

441 

467 

595 

+10 

+9 

180 

178 

184 

200 

178 

174 

174 

196 

268 

+12 

+6 

709 

682 

681 

700 

680 

649 

678 

692 

785 

+3 

+3 

490 

466 

461 

483 

438 

427 

436 

469 

579 

+10 

+9 

179 

174 

162 

174 

163 

162 

177 

193 

273 

+7 

45 

730 

701 

685 

724 

678 

695 

801 

851 

849 

+7 

45 

569 

543 

532 

569 

526 

525 

609 

680 

692 

+8 

+9 

320 

296 

294 

326 

305 

296 

364 

437 

434 

+7 

+8 

236 

232 

233 

245 

223 

206 

232 

239 

274 

+10 

+1 

157 

146 

148 

160 

145 

133 

143 

155 

202 

+10 

+8 

67 

61 

58 

64 

60 

61 

66 

73 

103 

+7 

+2 

570 

537 

546 

572 

557 

548 

580 

595 

679 

+3 

+1 

456 

422 

425 

448 

420 

420 

438 

456 

542 

+7 

+6 

208 

194 

190 

202 

190 

196 

215 

239 

297 

+6 

+9 

1,381 

1,314 

1,209 

1,269 

1,204 

1,220 

1,293 

1,366 

1,568 

+5 

+6 

1,050 

998 

937 

994 

915 

950 

976 

1,052 

1,249 

+9 

+7 

444 

432 

374 

400 

365 

399 

426 

470 

632 

+10 

+8 

363 

349 

326 

342 

314 

320 

358 

392 

403 

+9 

+4 

291 

279 

265 

280 

249 

255 

280 

314 

325 

+12 

+8 

121 

116 

103 

111 

102 

107 

132 

161 

171 

+9 

+2 

Preliminary  estimates. 

’For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp .  32-34 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 


types  of  merchandise 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

“Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

Albany-Schenec  tady -Troy , 

N.Y . 

Albuquerque,  N.  Mex... . 

Anaheim -San ta  Ana-Garden 
Grove,  Calif . 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky . -Ind . . . . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis.. 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Ftort  Smith,  Ark.-Okla . 

Fbrt  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago, 

Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro -Wins ton-Salem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . . . 

Kalamazoo,  Mich . 

Kansas  City,  Mo . -Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Payette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

k>s  Angeles -Long  Beach, 

Calif . 

Louisville,  Ky . -Ind . 

Lowell,  Mass . 


See  footnotes  at  end  of  table. 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

|  July 

Aug. 

Aug. 

|  Sept . 

Oct . 

Nov . 

Dec . 

Aug. 

1973 

July 

1974 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

18,057 

18,050 

18,109 

23,188 

33,732 

+2 

+10 

12,141 

10 , 824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

2 15, 964 

16,496 

17,315 

21,639 

29,975 

+5 

+13 

8,670 

8,4  24 

10,733 

11,404 

12, 533 

11,978 

11,668 

13,762 

13,418 

11,945 

12,631 

14,231 

20,271 

+3 

+18 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

51,711 

52,222 

53,724 

62,842 

98,587 

+13 

+10 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

4,921 

4,160 

4,462 

5,300 

7,494 

-4 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

65,240 

60,113 

63,549 

76,408 

109,456 

4,665 

4,170 

5,883 

6,023 

r6,526 

6,087 

r5 , 936 

6,518 

5,883 

5,191 

5,839 

6,606 

10,088 

+11 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

7,065 

6,391 

7,197 

7,999 

12,792 

+12 

+11 

36,948 

33,570 

45,192 

50, 160 

50,729 

46,609 

42,910 

46,185 

45,738 

45,373 

52,615 

64,695 

88,199 

+1 

+8 

7,922 

8,002 

10,287 

11,143 

12,775 

11,526 

11,596 

13,165 

11,786 

9,834 

10,658 

12,379 

18,308 

+12 

+14 

1,623 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,443 

2,286 

2,247 

2,  596 

3,876 

+12 

+29 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,836 

4,600 

5,050 

6,789 

8,998 

+  22 

+15 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,556 

13,931 

13,948 

16,905 

27,448 

+10 

+19 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

57,848 

62,501 

64,485 

79,918 

117,692 

+10 

+18 

26,433 

25, 156 

31,916 

35,600 

36,383 

36,837 

32,484 

35,880 

34 , 556 

36,377 

35,082 

43,970 

60,595 

+4 

+10 

6,546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,193 

8,865 

8,871 

11,693 

16,664 

+8 

+15 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,778 

6,244 

6,653 

8,532 

11,307 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

5,442 

4,601 

5,132 

7,094 

10,731 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,564 

7,130 

7,497 

9,967 

13,585 

6,350 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,967 

8,267 

9,028 

10, 544 

16,076 

+10 

-*■12 

143,964 

134,203 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

184,439 

179,659 

197,516 

230,553 

327,604 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

39,018 

38,388 

40,426 

50,343 

73,514 

44,769 

41,134 

54,954 

63,177 

60,829 

59,796 

56,436 

61,022 

59,096 

59, 188 

63,215 

73,825 

102,648 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,586 

7,634 

8,145 

10,252 

15,  148 

+5 

+11 

24,162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

33,213 

32,223 

32,406 

40,696 

61,569 

3,897 

3,710 

4,839 

4,834 

5,638 

25,188 

5,005 

6,705 

5,705 

4,569 

4,930 

25,381 

8,671 

34 , 908 

32,731 

46,330 

46,447 

49,745 

45,966 

46 , 583 

49,968 

45,931 

40,833 

44,163 

53,636 

79, 583 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

27,222 

25,285 

25,749 

25,317 

31,968 

48,627 

+  8 

+13 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

3,949 

3,760 

3,935 

4,932 

6,412 

30,468 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

39,650 

38,921 

39,386 

46,023 

66,531 

7,356 

6,938 

9,185 

9,664 

10,  550 

10,018 

10,117 

10,835 

9,913 

9,230 

9,797 

12,382 

17,080 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

118,323 

123,888 

127,965 

156,125 

217,848 

+4 

+6 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,529 

3,107 

3,369 

4,527 

6,007 

+12 

+12 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

6,605 

5,816 

5,713 

6,780 

9,032 

8,254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

10,964 

9,436 

11,274 

11,713 

17,121 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,199 

5,128 

5,522 

7,412 

9,332 

+23 

+10 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,760 

3,490 

3,186 

3,880 

5,511 

+5 

2,209 

2,472 

2,884 

3,467 

3,514 

3,467 

3,270 

4,207 

3,674 

3,291 

3,331 

3,823 

5,415 

+15 

+29 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,611 

12,820 

12,478 

16,066 

24,403 

0 

+10 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,618 

2,278 

2,464 

2,791 

4,268 

+2 

+6 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,512 

10,485 

11,197 

14,421 

18,505 

17,533 

16,860 

22,057 

23,416 

25,094 

23,077 

23,178 

25,568 

24,030 

20,558 

21,780 

25,935 

41,670 

9,254 

8,675 

10,511 

11,347 

(3) 

(J) 

11,172 

12,734 

11,489 

11,456 

11,300 

13,107 

19,923 

+11 

+14 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

14,317 

14,482 

14,724 

17,543 

26,781 

+10 

+10 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,766 

10,024 

9,652 

11,788 

16,265 

1,  190 

1,187 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,084 

1,743 

1,764 

2,050 

2,878 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,188 

5,860 

5,401 

5,876 

7,444 

9,815 

4,578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,391 

5,701 

6,179 

7,335 

11,903 

+18 

+17 

7,457 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11,025 

10,042 

11,113 

13,455 

19,824 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

16,195 

18,344 

18,402 

<3> 

(3) 

19,768 

19,104 

24,4  53 

22,705 

24,761 

24,800 

28,310 

26 , 400 

24,358 

21,676 

22,259 

24 , 983 

39,058 

57,243 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

75,242 

64,820 

70,754 

80,540 

124,437 

+10 

+13 

24 , 167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,421 

32,370 

33,418 

42,616 

59,935 

2,  666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

4,028 

3,719 

3,698 

4,827 

7,012 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,741 

5,100 

5,252 

6,633 

9,909 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

15,057 

13,903 

15,350 

17,421 

27,987 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

3,938 

3,794 

3,825 

4,797 

6,946 

+9 

+10 

22,956 

22,015 

29,199 

32,447 

34 , 676 

32,006 

31,629 

35,936 

32,458 

30,296 

31,401 

38,337 

57, 569 

8,567 

8,295 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

11, 209 

11,189 

11,374 

14,952 

22,658 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,389 

6,040 

6,448 

8,618 

12,129 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

12,854 

13,655 

13,485 

15,533 

22,164 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,819 

7,043 

7,934 

9,860 

14,211 

+12 

+11 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,450 

6,040 

6,087 

7,327 

9,84 

+10 

+16 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,965 

8,657 

8,871 

10,733 

16,003 

+9 

+15 

157,645 

44,038 

185,747 

L96 ,424 

203,624 

207,447 

196,211 

200,832 

181,851 

183,765 

191,784 

225,484 

340,146 

18,104 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

24,511 

22,895 

25,282 

32,800 

45,365 

22, 887 

22, 393 

3,229 

3,477 

3,533  | 

3,602  | 

3,086 

3,533 

23,  288 

23, 149 

a3 ,023 

4,501 

27, 034 

+7 

+14 

Percent  change 


Aug.  1974 
from  — 


8  mos. 
1974 
from 
8  mos. 
1973 


(3) 

-2 

+7 

+10 

+9 


+15 

+19 

+6 

+4 

+4 

+6 

+15 

+21 

+1 

+12 


+3 

+6 

+4 

+5 

+8 

+5 


(3) 

+20 

+10 

+6 

0 

+30 

-4 

+6 


+8 

(3) 


+26 

+13 

+12 


+9 

+10 

+3 

+1 

+25 

+10 

<3) 

+6 

+12 

0 

+4 

+9 

+11 

+11 


ii 


it 


i 


12 


w  i 

i 

» 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Area 

Aug. 

from 

974 

mos. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June  1 

July 

Aug. 

Aug.  | 

Sept . 

Oct. 

Nov. 

Dec . 

Aug. 

1973 

July 

1974 

8  mos. 

1973 

STANDARD  METROPOLITAN 
STATISTICAL  A  REAS1 --Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,924 

2,914 

2,759 

3,034 

3,005 

2,727 

2,832 

4,143 

5,400 

+1 

+10 

+3 

3,724 

3,801 

5,192 

5,789 

5,845 

5,461 

5,433 

6,342 

5,915 

4,986 

5,347 

6,318 

9,803 

+7 

+17 

+7 

17,866 

18,368 

24,131 

24,887 

25,882 

23,374 

23,526 

27,293 

23,708 

21,005 

22 , 520 

27,349 

41,373 

+  15 

+  16 

+4 

Miami,  Fla . 

35,400 

34,746 

42,421 

43,183 

43,529 

42,512 

41,655 

43,179 

40,790 

37,632 

41,725 

46,769 

72,474 

+6 

+  4 

+4 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

44,453 

41,925 

41,648 

43,579 

53,932 

76,859 

+6 

+6 

+5 

51,069 

52,716 

64,515 

72,276 

74 , 770 

75,514 

65,173 

77,086 

66,102 

65,440 

71,991 

81,212 

108,300 

+  17 

+  18 

+11 

5,247 

5,020 

6,548 

7,260 

8,019 

7,239 

7,289 

7,705 

7,001 

6,306 

6,948 

8,129 

11,142 

+  10 

+6 

+3 

Montgomery,  Ala . 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

7,031 

6,142 

5,546 

5,790 

7,095 

11,082 

+  14 

+12 

+11 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,811 

2,671 

2,572 

3,411 

5,137 

+7 

+  15 

+12 

Muskegon-Muskegon  Hts.,  Mich 

1,509 

1,324 

1,982 

2,311 

2,434 

2,410 

2,239 

2,494 

2,383 

2,445 

2,307 

2,897 

3,987 

+5 

+11 

+3 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

72,023 

74,422 

74,481 

80 , 230 

79,357 

155,944 

0 

+3 

-2 

18,706 

17,680 

22,291 

25,043 

25,  143 

23,340 

22,362 

25,802 

23,537 

20,235 

24,176 

26,443 

38,691 

+  10 

+15 

+4 

New  York,  N.Y.5 . 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

143,054 

150, 195 

142,963 

165,119 

178,816 

209,490 

307, 190 

+5 

+5 

+5 

25,253 

23,788 

29,380 

33,327 

34,833 

32,247 

28,450 

30,362 

28,282 

31,467 

32,067 

40,571 

61,117 

+7 

+7 

+4 

6,452 

6,256 

7,907 

8,824 

9,243 

8,592 

8,895 

9,990 

8,167 

7,414 

7,726 

10,183 

14,694 

+22 

+12 

+16 

12,353 

11,885 

15,671 

17,672 

18,486 

16,954 

16,804 

18,400 

17,163 

15,572 

17,404 

19,623 

+7 

+9 

+4 

Oklahoma  City,  Okla . 

13,181 

12,945 

16,339 

16,533 

18,619 

17,346 

17,222 

19,621 

17,080 

15,459 

15,583 

20,326 

30,364 

+  15 

+  14 

+11 

11,743 

11,209 

15,106 

16,446 

17,607 

16,455 

15,245 

17,077 

15,418 

14,999 

15,436 

19,197 

26 , 740 

+  11 

+12 

+8 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

18,222 

18,739 

16,789 

18,539 

19,943 

30, 564 

-3 

+4 

+3 

39,565 

50,648 

71,959 

+11 

+12 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

42,361 

35,337 

38,876 

+20 

Peoria,  Ill . 

7,190 

6,684 

9,070 

9,383 

10,134 

9,275 

9,584 

10.138 

8,701 

8,478 

9,089 

10,655 

15,740 

+17 

+6 

+14 

80,142 

66,930 

94,874 

109,008 

112,913 

104,930 

93,754 

101,368 

87,291 

98,261 

102,533 

137,186 

192,429 

+  16 

+8 

+12 

27,356 

26,162 

32,315 

34,335 

36,267 

32,430 

30,522 

33,921 

32,522 

30,286 

35,033 

40,774 

+  4 

+11 

+7 

Pittsburgh,  Pa . 

Portland,  Maine . 

45,235 

41,336 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

57,768 

57,421 

59,106 

78,608 

100,516 

+17 

+17 

+10 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

5,393 

4,880 

5,047 

6,438 

9,136 

+  11 

+21 

+5 

Portland,  Oreg.-Wash . 

16,276 

15,349 

20,696 

21,296 

21,348 

21,212 

21,185 

24,994 

(’> 

21,045 

21,161 

25,794 

38,491 

cm 

+  18 

(s) 

Pro v idence-Paw tucket - 

12,703 

12,364 

17,032 

20,259 

20,113 

20,544 

17,449 

19,570 

17,934 

18,343 

18,693 

24 , 844 

36,565 

+9 

+12 

+3 

Reading,  Pa . 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,725 

6,946 

7,566 

9,460 

13, 567 

+8 

+24 

+5 

4,856 

4,892 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,886 

6,800 

7,047 

9,905 

12,747 

+6 

+7 

+4 

12,578 

11,376 

15,931 

16,464 

17,763 

15,807 

14,964 

17,393 

16,532 

15,830 

16,887 

21,536 

29,893 

+  5 

+  16 

+5 

3,932 

3,742 

5,053 

5,436 

5,786 

5,237 

5,261 

5,610 

5,587 

5,155 

5,563 

7,727 

10,293 

0 

+7 

+5 

13,973 

12,313 

15,951 

17,848 

18,162 

17,744 

15,320 

17,448 

16,297 

16,774 

17,594 

21,968 

33,076 

+7 

+14 

+1 

Sacramento,  Calif . 

18,804 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

25,016 

23,208 

25,219 

28,086 

41,546 

+  11 

+14 

+15 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

3,679 

3,318 

2,994 

3,011 

3,844 

5,813 

+  11 

+13 

+10 

47,472 

46,181 

59,936 

64,417 

71,037 

62,749 

59,488 

68,635 

60,056 

56,346 

65,032 

78,039 

105,  811 

+  14 

+  15 

+10 

3,035 

2,673 

3,740 

3,946 

3,845 

4,203 

4,076 

5,107 

4,650 

4,091 

3,879 

4,491 

6,350 

+  10 

+25 

+6 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

16,781 

15,064 

13,387 

13,233 

17,757 

26,096 

+  11 

+24 

+9 

San  Antonio,  Tex . 

19,263 

18,438 

24,141 

24,822 

r28 , 079 

r24, 852 

r25 ,391 

27,733 

26,691 

23,598 

25,761 

29,074 

41,630 

+  4 

+9 

+4 

46,831 

+•16 

+5 

+19 

20,086 

19,334 

24 , 584 

26,522 

26,159 

27,278 

24,783 

26,071 

22,492 

22,990 

25, 588 

29,781 

San  Diego,  Calif . 

San  Francisco -Oak  land,  Calif . 

36,773 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

48,078 

42,554 

41,382 

42,129 

49,116 

74,186 

+  13 

+2 

+13 

70, 590 

63,330 

80,775 

83,877 

86,256 

85,237 

86,901 

95,092 

84 , 634 

77 , 803 

80,431 

96,430 

145,518 

+12 

+9 

+8 

27  ,  541 

26,130 

32,127 

34,476 

35,495 

35,673 

34,359 

38,258 

32,864 

33,448 

32,785 

38,743 

59,802 

+16 

+11 

+11 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

4,  198 

4,111 

3,725 

3,798 

4,497 

6,881 

+2 

+10 

+3 

3,879 

3,417 

cm 

CM 

CM 

CM 

5,102 

6,138 

5,062 

5,030 

5,270 

7,021 

9,181 

+21 

+20 

(3) 

Seattle-Everett,  Wash . 

28,323 

26,933 

34 , 500 

34,951 

36,633 

36,534 

36,122 

41,995 

40,^99 

35,918 

36,598 

44,441 

67, 111 

+  4 

+  16 

+8 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6,531 

6,058 

4,955 

5,339 

6,378 

9,458 

+8 

+12 

+5 

3,141 

2,888 

3,815 

3,942 

4,348 

3,976 

4,045 

4,586 

4,173 

3,778 

3,930 

4,659 

6,763 

+  10 

+13 

+8 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,572 

3,256 

3,222 

3,988 

+  10 

+  17 

+17 

South  Bend,  Ind . 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

<3) 

(3) 

7,489 

9,363 

(3) 

+7 

(3) 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

11,513 

9,789 

8,985 

9,918 

10,955 

16,391 

+  18 

+14 

+16 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

4,439 

4,116 

3,863 

4,001 

4,738 

6,295 

+  10 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

6,517 

6,246 

5,428 

5,727 

6,612 

+  4 

+  12 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

4,624 

4,162 

4,072 

4,115 

5,009 

8,272 

+11 

+19 

(*) 

5,673 

2 5, 348 

7,287 

’7 , 736 

8,147 

7,989 

7,901 

8,925 

7,063 

6,785 

7,459 

8,203 

11,822 

+26 

+13 

+18 

Syracuse,  N.Y . 

8,147 

7,439 

9,415 

11,004 

11,305 

11,141 

10,213 

11,592 

10,788 

11,054 

11,292 

14,467 

20,220 

+7 

+14 

6,872 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

10,794 

10,240 

9,389 

8,984 

10,714 

16,572 

+5 

+  17 

+6 

Tampa-St.  Petersburg,  Fla... 

31,471 

28 , 708 

36 , 596 

35,723 

36,051 

33,957 

33,387 

35,630 

32,829 

30,133 

34,594 

40,605 

+  9 

+7 

18,636 

17,499 

22,730 

24,924 

25,385 

25,049 

23 ,037 

25,277 

24 , 578 

24,888 

24,869 

30,847 

45,346 

+3 

+10 

+3 

+1 

Topeka,  Kans . 

3,394 

3,288 

4,341 

4,775 

5,024 

4,568 

4,622 

5,147 

4,968 

4,508 

4,608 

5,473 

+4 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

4,854 

4,823 

5,305 

6,173 

10,686 

+5 

+7 

(3) 

Tucson,  Ariz.... . 

9,167 

8,775 

10,796 

12,456 

12,698 

11,562 

CM 

13,873 

12,184 

10,948 

12,035 

13,926 

21,001 

+14 

(3) 

29, 035 

2  8 , 80  7 

’ll, 516 

’12,390 

213 ,617 

’13,315 

’13,463 

’14,731 

’13,228 

211 , 702 

’12,274 

’14,432 

’20,845 

+11 

+9 

2+10 

3,375 

3,081 

4,131 

4,565 

4,710 

4,427 

4,154 

4,876 

4,334 

4,147 

4,590 

5,602 

7,969 

+  13 

+17 

+6 

3,  226 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

4,338 

4,408 

3,569 

3,795 

4,658 

+5 

+4 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

70, 146 

66,547 

87,215 

94,824 

97,690 

94,550 

87,287 

94,923 

87,385 

85,247 

95,081 

107,416 

151,703 

+  9 

+9 

3,500 

3,282 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,679 

4,163 

4,451 

5,659 

+  16 

+11 

Wheeling,  W.  Va.-Ohio . 

’2,067 

21 , 984 

’2,623 

3,024 

’3,463 

23 , 171 

’2,905 

’3,442 

’2,984 

2 2, 908 

’2,893 

23, 865 

’5,429 

+  15 

+  18 

+7 

+16 

z6,076 

’5, 820 

27 , 830 

’8,482 

’8,971 

’8,610 

28 , 496 

9,536 

7,810 

7,378 

’8,071 

’9,756 

+22 

+ 12 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

7,488 

6,961 

6,940 

7,176 

9,924 

13,104 

+8 

+  16 

4,771 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,215 

6,619 

6,429 

+8 

+  18 

Youngstown-Warren,  Ohio . 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028 

16,189 

14,652 

14,060 

14,192 

18,840 

+10 

+15 

See  footnotes  at  end  of  table 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  D.ta  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading  day  differences) 


Jan. 

Feb. 

CITIES 

385 

1,776 

351 

1,731 

Battle  Creek,  Mich . 

Bellingham,  Wash . 

1,064 

1,056 

Bridgeport,  Conn . 

2,850 

2,534 

Buffalo,  N.Y . 

7,739 

7,617 

Cambridge,  Mass . 

2,010 

1,906 

Danville,  Ill . 

1,695 

1,628 

Daytona  Beach,  Fla . 

3,243 

2,945 

Enid,  0k la . 

954 

916 

Gary,  Ind . 

3,790 

3,526 

Grand  Forks,  N.  Dak . 

1,114 

1,021 

Greeley,  Colo . 

1,535 

1,344 

Hagerstown,  Md . 

1,712 

1,554 

Huntington,  W.  Va . 

2,521 

2,549 

Hutchinson,  Kans . 

*947 

*924 

Idaho  Falls,  Idaho . 

1,062 

955 

Joplin,  Mo . 

1,262 

1,383 

La  Crosse,  Wis . 

1,736 

1,536 

Long  Beach,  Calif . 

6,519 

*6,065 

Louisville,  Ky . 

6,752 

6,350 

Mankato,  Minn . 

835 

760 

Minneapolis,  Minn.... 

9,933 

10,042 

Minot,  N.  Dak . 

1,317 

1,361 

New  York,  N.Y . 

121,143 

107,611 

Newark,  N.J . 

5,947 

6,815 

Niagara  Falls,  N.Y . 

1,935 

1,847 

Oakland,  Calif . 

7,075 

6,424 

Paducah,  Ky . 

1,345 

1,399 

Parkersburg,  W.  Va . 

1,933 

1,993 

Pasadena,  Calif . 

6,779 

6,057 

Port  Huron,  Mich . 

1,218 

1,065 

Portsmouth,  Ohio . 

783 

814 

Quincy,  Ill . 

1,173 

1,125 

Quincy,  Mass . 

*1,773 

*1,664 

Rapid  City,  S.  Dak . 

1,302 

1,269 

Rochester,  Minn . 

2,634 

2,561 

Rochester,  N. Y . 

5,905 

5,046 

Rome,  Ga . 

1,076 

1,070 

S  t .  Lou is,  Mo . 

12,591 

11,786 

St.  Paul ,  Minn. . .  . 

7,392 

8,009 

San  Francisco,  Calif.... 

16,620 

13,876 

Seattle,  Wash . 

15,945 

15,253 

Spartanburg,  S.C. .. 

2,101 

1,929 

Syracuse,  N.Y . 

4,181 

4,174 

Twin  Falls,  Idaho . 

874 

776 

Walla  Walla,  Wash . 

409 

505 

Yakima,  Wash . 

1,575 

1,630 

York ,  Pa . 

2,084 

1,841 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

4,770 

4,174 

Boston,  Mass . 

12,158 

11,849 

Chicago,  Ill . 

23,165 

22,390 

Cleveland,  Ohio . 

8,110 

6,636 

Los  Angeles,  Calif . 

7,984 

5,884 

Oakland,  Calif . 

3,226 

2,727 

Philadelphia,  Pa.... 

13,040 

10,868 

Pittsburgh,  Pa . 

11,291 

10,010 

Washington,  D.C . 

6,567 

6,192 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

22,012 

20,081 

Boise  and  Nampa,  Idaho.... 

2,373 

2,299 

Boston  SMSA,  excluding  CBD. . 

33,338 

30,143 

Bristol -Kingsport- Johnson 

City,  Tenn.-Va . 

3,657 

3,365 

Chicago  City,  excluding  CBD. 

32,627 

30,913 

Contra  Costa  County,  Calif.. 

13,382 

12,290 

Cumber land -Hagers town,  Md... 

2,631 

2,463 

Delaware  (State) . 

10,584 

10,374 

Fairfield  County,  Conn... 

12,818 

11,375 

Fairmont-Morgantown,  W.  Va . . 

1,111 

992 

Hennepin  County,  Minn . 

29,917 

30,941 

Nassau  County,  N.Y . 

*40,844  * 

35,089  * 

Philadelphia  SMSA,  excl.  CBD 

67,102 

56,062 

Ramsey  County,  Minn.... 

13,511 

14,324 

San  Fernando  Valley,  Calif. . 

19,830 

18,005 

Westchester  County,  N.Y... 

19.142 

18,059 

Westside  Los  Angeles,  Calif. 

6,768 

6,152 

Mar. 

Apr. 

May 

June 

|  July 

Aug. 

66 

85 

897 

891 

87  v 

900 

2,34 

2,64 

2,657 

2,846 

2, 55( 

2,783 

1,41 

1,35 

1,380 

1,386 

1,80c 

2,142 

3,36 

3 , 60t 

4,017 

3,791 

3 , 48C 

3,865 

9,10' 

10,041 

9,584 

9,576 

8,471 

9,522 

2,341 

2,425 

2,452 

2,592 

2,33S 

2,469 

2,282 

2,525 

2,701 

2,486 

2,365 

2,663 

3, 84£ 

3,777 

3,756 

3,792 

3,556 

3,835 

1 , 20£ 

1 , 21C 

1,409 

1,328 

1,346 

1,495 

4, 67S 

5,125 

5,369 

4,938 

4,931 

5,137 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1 , 69S 

1,833 

2,146 

2,042 

1,902 

2,235 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

*1,240 

*1,335 

*1,368 

*1,881 

*1,778 

*1,815 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,806 

1,959 

1,925 

1,799 

2,015 

2,090 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

*7,765 

*7,944 

8,248 

8,188 

*7,878 

*8,372 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

123,214 

139,306 

150,451 

141,395 

114,887 

120,738 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

1,892 

1,999 

2,235 

1,961 

1,953 

2,242 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

1,571 

1,957 

1,971 

1,965 

1,752 

2,072 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

*2,405 

2,860 

2,916 

2,878 

2,466 

3,315 

1,612 

1,802 

1,988 

2,125 

2,121 

2,373 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

1,516 

1,612 

1,686 

1,503 

1,499 

1,599 

15,320 

16,617 

17,791 

15,548 

15,033 

16,856 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

17,091 

17,734 

18,115 

18,837 

18,456 

21,563 

19,226 

19,502 

20,373 

19,746 

19,989 

23,968 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

994 

1,028 

1,172 

1,185 

1,264 

1,396 

526 

564 

571 

576 

552 

625 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

13,482 

15,199 

16,106 

13,651 

14,847 

25,954 

28,646 

28,145 

26,547 

29,338 

8,266 

9,696 

8,356 

7,570 

7 ',436 

8,197 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

3,607 

3,688 

3,709 

3,385 

4,105 

3,662 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

26,433 

27 , 035 

27,451 

26 , 269 

27,955 

29,138 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

4,824 

5,579 

5,775 

5,323 

5,317 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

3,597 

3,780 

3,870 

3,718 

3,487 

14,428 

17,051 

17,639 

16,601 

14,484 

18,608 

14,738 

16,354 

17,609 

17,016 

15,402 

16,683 

1,455 

1,503 

1,602 

1,589 

1,658 

1,770 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

44,712 

51,629  * 

55,841 

54,541 

47,402 

*47,972  * 

80,091 

92,845 

97 , 043 

91,404 

81,485 

87,955 

17,422 

20,002 

21,113 

21,183 

18,406 

21,074 

22,499 

23,953 

25,082 

26,054 

24,167 

24,459 

22,397 

25 , 264 

27,121 

26,786 

22,457 

23,195 

8,103 

8,105 

10,424 

9, 0$6 

7,973 

8,510 

Percent  change 


Aug.  1974 
from — 


Aug. 

1973 


July 

1974 


8  mos . 
1974 
from 
8  mos. 
1973 


Note: 

In  this  report 

devised.  S  Does  not  meet  publication  standards  because  of  Inadequate  response 

nr  C  t  nnWn  _ « _ 1  ,  . .  .  . 


553 
2,685 
1,681 
2,476 
9,  951 

2,328 

2,471 

3,553 

1,012 

5,702 

1,619 

2,049 

2,389 

3,444 

*1,262 

1.536 
2,072 
2,541 

*8,034 

8,602 

1,144 

11,393 

2,097 

144,844 

6,499 

2.536 
9,240 
1,857 
3,115 
7,870 

1,959 

1,186 

1,588 

3,242 

2,054 

3,731 

6,644 

1,568 

16,050 

10,208 

19,221 

22,082 

2,900 

5,017 

899 

576 

2,348 

2,388 


4, 908 
13,611 
27,319 
8,658 

7,219 

3,576 

11,871 

12,150 

7,028 


26,914 

3,526 

44,237 

5,052 

42,638 

16,584 

4,122 

16,527 

15,021 

1,657 

38,450 

*46,577 

75,420 

18,151 

23,148 

22,941 

7,745 


522 

2,617 

1,480 

3,619 

10.712 


2,307 
*7, 955 
7,797 

1,121 

11,581 

2,042 

133,928 

7,404 

2,558 

7,948 

1,643 

2,733 

7,793 

1,907 

1,104 

1,575 

2,819 

1,896 

3,241 

6,985 

1,444 

15,256 

10,214 

17,564 

19,834 

2,582 

5,155 

770 

503 

2,352 

2,530 


5,233 
15 , 270 
24 , 980 
8,745 

7,416 

3,310 

14,735 

13,108 

7,322 


24,576 

3,171 

47,231 

4,553 

42,291 

14,911 

3,577 

16,429 

16,290 

1,456 

38,252 

*51,635 
83,526 
18,103 
23,013 
25 , 650 
7,964 


515 

2,494 

1,511 

3,728 

10,268 


610 

3,093 

1,688 

4,932 

12,744 


798 

4,734 

2,380 

6,985 

17,260 


.ey  are  (nc.uded  tn  the  st.tt^cs  f„  SEiSTSS 
S  Does  not  meet  mihlirotinn  o » „ ^ ^ i „  _  .  ^ 


+  61 
+  3 


2,613 

2,711 

4.091 

+6 

♦6 

+  3 

2,408 

3.110 

4,325 

-8 

♦  13 

+  4 

3,282 

3,659 

5,919 

+  8 

+  8 

+  10 

1,226 

1,507 

2,235 

+  48 

+  11 

(s) 

5,283 

6,066 

8,869 

-10 

+  4 

-10 

1,531 

1,760 

2,358 

+  16 

+  14 

+  13 

1,867 

2,197 

3,535 

+  9 

+  18 

+  16 

2,444 

3,289 

5.019 

+3 

+15 

-3 

3,467 

4,976 

7,538 

+  21 

+  26 

+  11 

*1,247 

1,526 

*2,083 

+  44 

+  2 

*+25 

1,316 

1,573 

2,315 

♦  13 

+  14 

+  14 

2,013 

2,327 

3,227 

+  1 

+4 

+6 

2,193 

2,757 

4,052 

+  8 

+  13 

+  10 

*8,087 

*9,377 

*13,620 

+4 

+6 

+3 

8,996 

10,585 

14,291 

-17 

+5 

-18 

1,150 

1,426 

1,836 

+  12 

+6 

+  8 

13,492 

14,906 

18,425 

♦  10 

+  14 

+  9 

2,078 

2,187 

2,951 

+  16 

+  19 

+  15 

146,794 

170, 914 

246,825 

+5 

+5 

7,567 

8,813 

13,291 

+6 

+  1 

+  3 

2,587 

3,193 

4,531 

+7 

+4 

+11 

8,188 

9,547 

14,807 

+  4 

+  1 

+  2 

1,772 

2,271 

3,594 

+  21 

+  15 

(3) 

2,887 

3,798 

5,215 

+  15 

+  17 

+  3 

8,495 

9,332 

14,651 

+1 

-6 

+3 

1,922 

2,419 

3,323 

+6 

+  18 

+1 

1,237 

1,593 

*2,331 

+  9 

+  12 

+  6 

1,665 

2,214 

2,921 

+  15 

+  13 

+13 

2,795 

*3,153 

4,617 

+  2 

+  34 

-1 

1.811 

2,068 

2,908 

+  16 

+  12 

+  10 

3,665 

4,416 

5,872 

+  17 

+  19 

+  15 

7,543 

9,312 

13,096 

0 

+  9 

-7 

1,561 

1,823 

2,728 

+  2 

+  7 

+  4 

17,454 

20,182 

25,916 

+5 

+  12 

0 

10,781 

12,451 

15,981 

+5 

+9 

+  12 

17,864 

21 . 400 

30,063 

+  12 

+  17 

+  3 

20,579 

24,653 

36,467 

+  9 

♦  20 

+  8 

2,856 

3,361 

4,887 

+  5 

+  11 

+  2 

5,436 

6,742 

9,108 

-17 

-17 

+  4 

780 

1,342 

1.758 

+  55 

+  10 

+50 

555 

561 

796 

+  9 

+  13 

+  15 

2,375 

2,533 

3,648 

+5 

+  9 

+  9 

2,571 

3,439 

5,043 

+5 

+  7 

+5 

6,355 

7,639 

9.214 

-2 

+  12 

-4 

15,921 

20,491 

27,468 

+  9 

+  19 

+  3 

30,149 

35,788 

46,445 

+  7 

+  13 

+  3 

10,256 

11,475 

14,228 

-5 

+  10 

+  2 

8,316 

10,743 

14,805 

0 

-10 

3,560 

4,349 

6,910 

+  2 

-11 

+  2 

15 , 905 

21,831 

25,474 

+  13 

+  9 

+  8 

13,778 

18,317 

21,469 

+  14 

+  20 

+  6 

8,760 

9,452 

13,602 

+  7 

+  13 

-5 

25 , 248 

30,668 

48.338 

+  8 

+  4 

+  7 

3,298 

3,688 

5,466 

+  22 

+  19 

+  23 

48,564 

59,427 

90,224 

+11 

+  17 

+4 

4,928 

6,020 

9,142 

+22 

+16 

+13 

46,086 

50,826 

71,707 

+6 

+  4 

+  3 

15,898 

19,169 

28,994 

+  13 

+  5 

+  14 

4,012 

5.166 

7,249 

-2 

+16 

+5 

16,588 

23,350 

31,086 

+  13 

+  28 

+  1 

16,707 

21.068 

31,098 

+  11 

+  8 

+  7 

1,508 

1,813 

2,449 

+  7 

+7 

+  3 

43,073 

47,708 

62,678 

+16 

+  21 

+  9 

*52,652  * 

66,792  2 

102,601 

+  3 

+  1 

+  3 

86,628  1 

15 , 355 

166,955 

+  17 

+  8 

+  13 

19,497 

22.371 

29.798 

+16 

+  14 

+  13 

24,889 

28.712 

42,850 

+6 

+1 

+6 

26,330 

32,214 

50,195 

+  1 

+  3 

0 

8,964 

9,768 

14,085 

+10 

+7 

+6 

|  n  vaivuiivii  9ldllU3rQS  UvCd 

For  definition  of  standard  metropolitan  statistical  areas,  see  pp.  32-34 


Data  are  shown  even  though  response  Is  below  the  usual  standard  for  public- 

f firmer  1  v  InnluHoH  le  at - u _ «.  »  ..  na.M .  c  . 

a Includes  New  York 
N.Y.  SMSA  as  previously 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  August  1974 


Number 

of 

stores 


Number 

of 

stores 


Number 

of 

stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass. . . . 

Buffalo,  N.Y _ 

Canton,  Ohio.... 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky . - Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich. . . . 


Dubuque,  Iowa... 
Duluth-Superior, 
El  Paso,  Tex. . . . 
Erie,  Pa . 


Eugene,  Oreg . 

Fargo -Moorhead,  N.  Da 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-Winston-Salem-High  Point,  N.C 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark. 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


10 

70 

12 

12 

61 

19 

5 

13 

33 

96 

66 

16 

12 

17 

15 


214 

55 

77 

12 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St .  Paul, 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Heights, 
Nassau-Suf folk,  N.Y.2 . 


55 

13 

107 


10 

17 

213 


Savannah,  Ga. 
Scranton,  Pa. 


Seattle-Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash. . . . 
Springfield,  Ill. 
Springfield ,  Mo. . 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


8 


Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa. 

Worcester,  Mass . 

Youngstown-Warren,  Ohio. . . 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


New  Orleans,  La . 

22 

80 

34 

Newport  News-Harapton,  Va . 

18 

Norfolk-Portsmouth,  Va . 

39 

Oklahoma  City,  Okla . 

29 

Omaha,  Nebr. -Iowa . 

24 

29 

Paterson-Clifton-Passaic,  N.J . 

35 

13 

Philadelphia,  Pa. -N.J . 

127 

48 

69 

Portland,  Maine . 

12 

Portland,  Oreg. -Wash . 

28 

Providence-Pawtucket-Warwick,  R. I. -Mass. . 

31 

12 

11 

15 

30 

Sacramento,  Calif . 

29 

St.  Louis,  Mo. -Ill . 

74 

Salt  Lake  City,  Utah . 

19 

37 

San  Bernardino-Riverside-Ontario,  Calif.. 

41 

San  Diego,  Calif . 

54 

San  Francisco-Oakland ,  Calif . 

85 

San  Jose,  Calif . 

35 

Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . . 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich. . . 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 
Rochester,  Minn.... 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . . . 
Boston,  Mass. . . . 
Chicago,  Ill ... . 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson  City, 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown,  Md. . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown ,  W.  Va. 
Hennepin  County,  Minn . 


CBD. 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif. 
Westchester  County,  N.Y. ... 
Westside  Los  Angeles,  Calif 


4 

4 

5 

6 

12 


7 

9 

6 

5 

6 
6 

12 

11 

4 

5 

5 
50 

6 


4 

4 

5 
5 

4 
7 

5 
4 

18 

9 

12 

17 


30 

10 

92 

15 

53 

17 

11 

27 

26 

5 

26 

43 

123 

19 

23 

22 

9 


ifbr  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  32-34.  includes  Nassau 
N.Y.  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of 
New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


and  Suffolk  Counties  formerly  included  in  the  New 
this  SMSA  and  the  Nassau-Suf folk  31SA  will  result 


York, 
in  the 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . . 

Department  stores . . 

Mail-order  houses  (department  store 

merchandise) . . 

Apparel  group . . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers3 . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

Food  group . . . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.. 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


1974 

1973 

Percent 

change 

Aug.  1974 
from-- 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

1  J»iy 

Aug.P 

Aug. 

I  Sept. 

Oct . 

Nov. 

Dec . 

Aug. 

1973 

July 

1974 

Data  NOT  ADJUSTED  for  seasonal  variatio 

ns  and  holiday  d 

if ferenc 

esl 

25,994 

25,709 

25,637 

26 , 1 79 

26,775 

26,730 

26,596 

26 , 855 

24,565 

24,748 

25,261 

25,743 

27,031 

+  9 

+  1 

8,138 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

8,968 

8,575 

8,587 

8,663 

8,437 

8,513 

*•5 

17,856 

17,636 

17,425 

17,749 

17,981 

17,849 

17,679 

17,887 

15,990 

16,161 

16,598 

17,306 

18,518 

+  12 

+  1 

287 

277 

273 

284 

290 

300 

311 

313 

298 

280 

269 

276 

301 

211 

204 

204 

216 

221 

226 

228 

229 

227 

208 

203 

202 

225 

202 

196 

198 

213 

195 

187 

174 

162 

184 

193 

215 

224 

234 

13,348 

13,107 

12,859 

12,936 

13,091 

13,121 

13,102 

13,353 

11,924 

12,074 

12,366 

12,886 

13,893 

+  12 

+  2 

12,783 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

12,791 

11,347 

11 ,491 

1 1 , 796 

12,299 

13,348 

+  13 

+  2 

10,347 

10,055 

9,859 

9  ,929 

10,077 

10,136 

10,108 

10,329 

9,056 

9,198 

9  ,449 

9,853 

10,769 

9,483 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

9,462 

8,273 

8,392 

8,646 

9,031 

9  ,879 

+  14 

+  2 

1 ,871 

1  ,853 

1  ,833 

1  ,833 

1,832 

1,829 

1,821 

1,851 

1,715 

1 ,724 

1,783 

1  ,864 

1,919 

+  8 

+  2 

1,550 

1,444 

1  ,438 

1  ,460 

1,454 

1,423 

1,430 

1,442 

1 ,344 

1  ,384 

1  ,388 

1,491 

1 ,708 

+  7 

+  1 

649 

608 

604 

600 

602 

590 

589 

587 

559 

583 

589 

628 

697 

+  5 

0 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,834 

2,736 

2,755 

2,714 

2,700 

2,920 

+  4 

+  2 

2,094 

2,020 

2,057 

2,027 

2,079 

2,060 

2,114 

2,145 

2,025 

2,045 

2,016 

2,025 

2,175 

+  6 

+  1 

1,914 

1  ,846 

1  ,900 

1  ,874 

1,914 

1,872 

1,940 

1,968 

1  ,851 

1  ,860 

1  ,824 

1  .846 

1  .981 

+6 

+  1 

622 

577 

556 

584 

605 

586 

567 

586 

617 

616 

607 

583 

645 

-5 

+  3 

534 

500 

478 

505 

535 

520 

500 

517 

535 

534 

528 

499 

551 

-3 

+  3 

2,252 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,924 

2,804 

2,775 

2,755 

2,559 

2,362 

+  4 

+  1 

1,636 

1 ,657 

1 ,739 

1  ,858 

1,997 

2,020 

2,059 

2,054 

2,047 

1  ,958 

1  ,957 

1  ,874 

1,727 

0 

2,283 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

2,418 

2,339 

2,352 

2,4  73 

2,435 

2,344 

+  3 

-1 

1  ,081 

1  ,087 

1,122 

1  ,139 

1,134 

1,163 

1,160 

1,142 

1  ,113 

1,132 

1  ,197 

1  ,195 

1,100 

+  3 

-2 

995 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,064 

1,049 

1  ,019 

1  ,039 

1  ,108 

1,105 

1  ,012 

+  3 

-1 

1,118 

1,136 

1,109 

1  ,131 

1,148 

1,195 

1,196 

1,193 

1,142 

1,133 

1  ,184 

1  ,155 

1,156 

+  4 

0 

367 

365 

3  73 

385 

405 

416 

424 

427 

387 

378 

387 

386 

374 

+  10 

+  1 

10,012 

9,958 

10,147 

10,628 

11,012 

10,943 

10,766 

10,780 

9,947 

10,046 

10,259 

10,337 

10,445 

+  8 

0 

4,932 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,710 

5,449 

5,456 

5,500 

5,356 

5,180 

+5 

+  1 

5,080 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

5,070 

4,498 

4,590 

4,759 

4,981 

5,265 

+  13 

0 

273 

261 

260 

271 

276 

285 

299 

302 

285 

270 

255 

263 

288 

1,360 

1  ,242 

1,249 

1  ,255 

1,301 

1,305 

1,275 

1,299 

1,133 

1  ,202 

1,226 

1 ,318 

1  ,477 

+  15 

+  2 

1,195 

1  ,067 

1  ,071 

1  ,080 

1,126 

1,122 

1,089 

1,108 

974 

1,042 

1  ,055 

1  ,143 

1  ,324 

+  14 

+  2 

1,144 

1,018 

1  ,020 

1  ,029 

1,076 

1,076 

1,041 

1,059 

915 

984 

998 

1  ,086 

1  ,272 

+  16 

+  2 

9  78 

868 

858 

865 

907 

911 

875 

892 

755 

818 

841 

926 

1  ,099 

+  18 

+  2 

900 

827 

820 

848 

836 

812 

806 

811 

783 

816 

831 

876 

1  ,011 

+  4 

+  1 

941 

912 

913 

909 

934 

931 

933 

971 

917 

931 

928 

958 

1  ,011 

+  6 

+4 

676 

669 

663 

656 

668 

675 

670 

695 

674 

679 

683 

700 

732 

+  3 

+4 

2,088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2,755 

2,635 

2,601 

2,579 

2,406 

2,199 

+5 

+  1 

1,560 

1  ,592 

1  ,677 

1,795 

1,919 

1,953 

1,994 

1,985 

1  ,974 

1  ,882 

1  ,885 

1  ,811 

1  ,660 

+  1 

1,370 

1,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,487 

1,455 

1  ,427 

1,452 

1  ,519 

1  ,495 

1  ,390 

+  2 

-2 

855 

861 

881 

897 

896 

930 

922 

905 

909 

936 

948 

942 

863 

0 

-2 

358 

358 

365 

377 

398 

408 

416 

419 

3  75 

367 

377 

377 

365 

+  12 

+  1 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,075 

14,618 

14,702 

15,002 

15,406 

16,586 

+  10 

+  2 

3,206 

3,135 

3,124 

3,120 

3,222 

3,216 

3,241 

3,258 

3,126 

3,131 

3,163 

3,081 

3,333 

12,776 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

12,817 

11 ,492 

11  ,571 

11 ,839 

12,325 

13,253 

+  12 

+  2 

11  ,988 

11 ,865 

11,610 

11  ,684 

11,790 

11,816 

11,827 

12,054 

10,791 

10,872 

11  ,140 

11,568 

12,416 

+  12 

+  2 

11  ,588 

11  ,452 

11 ,219 

11 ,278 

11,378 

11,418 

11,448 

11,683 

10,373 

10,449 

10,741 

11,156 

12,024 

+  13 

+  2 

9,203 

9,037 

8,839 

8,900 

9,001 

9,060 

9,067 

9,270 

8,141 

8,214 

8,451 

8,767 

9,497 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8,388 

8,570 

7,518 

7,574 

7,805 

8,105 

8,780 

650 

617 

618 

612 

618 

611 

624 

631 

561 

568 

557 

615 

697 

1 ,875 

1,777 

1 ,795 

1,799 

1,852 

1,810 

1,847 

1,863 

1  ,819 

1  ,824 

1 ,786 

1,742 

1  ,909 

1,418 

1  ,351 

1  ,394 

1  ,3  71 

1,411 

1,385 

1,444 

1,450 

1,351 

1  ,366 

1,333 

1,325 

1,443 

398 

371 

350 

373 

384 

370 

351 

359 

413 

406 

399 

367 

406 

-13 

+  2 

164 

153 

149 

148 

174 

163 

164 

169 

169 

174 

176 

153 

163 

0 

913 

944 

936 

933 

935 

967 

962 

963 

912 

900 

954 

940 

954 

+  6 

714 

742 

716 

720 

727 

755 

744 

744 

694 

693 

733 

717 

740 

+  7 

0 

See  footnotes  at  end  of  table 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 

(Millions  of  dollars) 


Percent 


Kind  of  business 

1974 

1973 

chai 

Aug. 

fro 

age 

1974 

n — 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.P 

Aug.  | 

Sept . 

Oct. 

Nov. 

Dec. 

Aug. 

1973 

July 

1974 

Data 

ADJUSTED 

for  seasonal  variations 

and  holiday  differences* 1 

United  States,  total . 

25,534 

26,015 

26,071 

26,529 

26,832 

26,819 

1 

27,223 

27,419 

1 

25,047 

24,929 

25,330 

25,440 

25,368 

+  9 

+1 

Durable  goods  stores,  total . 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8,848 

8,465 

8,338 

8,386 

8,336 

8,344 

+5 

0 

Nondurable  goods  stores,  total . 

17,183 

17,598 

17,536 

17,871 

17,990 

18,098 

18,345 

18,571 

16,582 

16,591 

16,944 

17,104 

17,024 

+12 

+1 

Food  group . 

294 

285 

277 

284 

291 

297 

306 

306 

292 

289 

276 

274 

283 

+5 

0 

General  merchandise  group  with  nonstores... 

12,740 

13,122 

13,123 

13,322 

13,458 

13,462 

13,564 

13,716 

12,198 

12,215 

12,517 

12,633 

12,519 

+  12 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,198 

12,540 

12,547 

12,735 

12,876 

12,884 

12,965 

13,152 

11,611 

11,610 

11,937 

L  12,020 

12,014 

+13 

+1 

Depa r t m en t  stores . 

8,954 

9,168 

9,147 

9,309 

9,449 

9,525 

9,629 

9,773 

8,535 

8,603 

8,854 

8,934 

8,818 

+  15 

+1 

Mail-order  houses  (department  store 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1,912 

1,775 

1,768 

1,805 

1,824 

1,814 

+  8 

+  2 

Apparel  group . 

1,452 

1,476 

1,461 

1,505 

1,500 

1,497 

1,516 

1,530 

1,434 

1,422 

1,404 

1,423 

1,431 

+7 

+1 

Women’s  ready-to-wear  stores . 

608 

625 

606 

619 

626 

632 

648 

631 

607 

591 

578 

591 

577 

+4 

-3 

Furniture  and  appliance  group . 

2,725 

2,685 

2,760 

2,764 

2,867 

2,805 

2,877 

2,895 

2,796 

2,736 

2,687 

2,657 

2,707 

+  4 

+1 

Furniture,  home  furnishings  stores . 

2,042 

2,015 

2,075 

2,051 

2,128 

2,082 

2,167 

2,166 

2,043 

2,068 

2,023 

2,005 

2,045 

+  6 

0 

Furniture  stores . 

1,862 

1,839 

1,911 

1,885 

1,945 

1,901 

1,986 

1,984 

1,873 

1,898 

1,839 

1,831 

1,853 

+  6 

0 

Household  appliance,  TV,  radio  stores.... 

602 

574 

584 

603 

634 

605 

603 

589 

633 

597 

585 

575 

577 

-7 

-2 

Household  appliance  dealers . 

517 

498 

504 

524 

562 

535 

526 

520 

542 

521 

503 

492 

502 

-4 

-1 

Building  materials,  hardware,  farm 

equipment  group . 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,759 

2,690 

2,591 

2,500 

2,516 

2,494 

2,507 

+4 

-3 

Lumber  and  other  building  materials 

dealers2 3 . . . . 

1,818 

1,877 

1,926 

1,968 

2,015 

1,933 

1,954 

1,878 

1,881 

1,778 

1,790 

1,797 

1,808 

0 

-4 

Automotive  group . 

2,385 

2,354 

2,341 

2,363 

2,345 

2,364 

2,418 

2,434 

2,363 

2,362 

2,440 

2,428 

2,361 

+3 

+1 

Passenger  car  dealers  (franchised) . 

1,028 

1,005 

1,021 

1,043 

1,026 

1,033 

1,053 

1,079 

1,054 

1,047 

1,080 

1,091 

1,026 

+  2 

+2 

Tire,  battery,  accessory  dealers . 

1,178 

1,177 

1,  142 

1,138 

1,139 

1,151 

1,170 

1,168 

1,122 

1,126 

1,172 

1,162 

1,163 

+4 

0 

Gasoline  service  stations . 

373 

372 

378 

396 

394 

412 

420 

430 

390 

377 

377 

382 

384 

+  10 

+  2 

CHARGE  ACCOUNTS 

United  States,  total . 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,925 

10,036 

9,987 

10,089 

10,183 

9,991 

+9 

0 

Durable  goods  stores,  total . 

5,208 

5,298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,554 

5,301 

5,191 

5,213 

5,246 

5,170 

+  5 

0 

Nondurable  goods  stores,  total . 

5,015 

5,107 

5,095 

5,276 

5,206 

5,231 

5,313 

5,371 

4,735 

4,796 

4,876 

4,937 

4,821 

+  13 

+1 

General  merchandise  group  with  nonstores... 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1,384 

1,358 

1,179 

1,219 

1,239 

1,248 

1,184 

+15 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,175 

1,169 

1,015 

1,055 

1,066 

1,072 

1,043 

+  15 

-1 

Department  stores . 

885 

878 

891 

913 

948 

960 

973 

983 

824 

867 

873 

877 

843 

+  19 

+  1 

Apparel  group . 

845 

860 

842 

891 

868 

857 

867 

871 

842 

823 

821 

830 

829 

+3 

0 

Furniture  and  appliance  group . 

934 

931 

940 

943 

973 

950 

957 

976 

924 

919 

906 

934 

912 

+6 

+  2 

Furniture,  home  furnishings  stores . 

673 

671 

668 

669 

698 

687 

684 

698 

677 

680 

672 

684 

682 

+3 

+  2 

Building  materials,  hardware,  farm 

equipment  group . 

2,373 

2,478 

2,510 

2,589 

2,642 

2,575 

2,591 

2,521 

2,422 

2,335 

2,353 

2,334 

2,339 

+  4 

-3 

Lumber  and  other  building  materials 

dealers2 . 

1,743 

1,811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,805 

1,806 

1,709 

1,729 

1,741 

1,735 

0 

-4 

Automotive  group . 

1,432 

1,397 

1,398 

1,426 

1,412 

1,422 

1,483 

1,483 

1,464 

1,455 

1,475 

1,482 

1,411 

+  1 

0 

Passenger  car  dealers  ( franchised) . 

880 

862 

875 

901 

886 

899 

917 

944 

900 

889 

924 

932 

874 

+  5 

+3 

Gasoline  service  stations . 

365 

365 

368 

388 

385 

403 

414 

419 

371 

371 

369 

375 

376 

+  13 

+1 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,494 

15,011 

14,942 

15,241 

15,257 

15,377 

+  10 

+  1 

Durable  goods  stores,  total . 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,294 

3,164 

3,147 

3,173 

3,090 

3,174 

+  4 

0 

Nondurable  goods  stores,  total . 

12,168 

12,491 

12,441 

12,595 

12,784 

12,867 

13,032 

13 , 200 

11,847 

11,795 

12,068 

12,167 

12,203 

+  11 

+1 

General  merchandise  group  with  nonstores... 

11,443 

11,823 

11,782 

11,988 

12,117 

12,117 

12,180 

12,358 

11,019 

10 , 996 

11, 278 

11,385 

11,335 

+  12 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . . . 

11,057 

11,418 

11,390 

11,579 

11,706 

11,723 

11,790 

11,983 

10,596 

10, 555 

10,871 

10,948 

10,971 

+  13 

+  2 

Department  stores . 

8,069 

8,290 

8,256 

8,396 

8,501 

8,565 

8,656 

8,790 

7,711 

7,736 

7,981 

8,057 

7,975 

+  14 

+  2 

Apparel  group . 

607 

616 

619 

614 

632 

640 

649 

659 

592 

599 

583 

593 

602 

+  11 

+  2 

Furniture  and  appliance  group . 

1,791 

1,754 

1,820 

1,821 

1,894 

1,855 

1,920 

1,919 

1,872 

1,817 

1,781 

1,723 

1,795 

+3 

0 

Furniture,  home  furnishings  stores . 

1,369 

1,344 

1,407 

1,382 

1,430 

1,395 

1,483 

1,468 

1,366 

1,388 

1,351 

1,321 

1,363 

+  7 

-1 

Household  appliance,  TV,  radio  stores.... 

382 

359 

360 

378 

405 

387 

375 

361 

424 

396 

386 

363 

378 

-15 

-4 

Automotive  group . 

953 

957 

943 

937 

933 

942 

935 

951 

899 

907 

965 

946 

950 

+  6 

+  2 

Tire,  battery,  accessory  dealers . 

738 

759 

729 

727 

722 

728 

724 

734 

680 

693 

747 

729 

737 

+  8 

+1 

pPreliminary  estimates,  see  Explanatory  Material,  p.  24. 

1  Accounts-receivable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

3 Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . . 

Apparel  group..... . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


May 


July 


Aug.* 


Aug. 


CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total..., 
Nondurable  goods  stores,  total. 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  group . . . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 
United  States,  total . 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Percent 
change 
Aug.  1974 
f  rom — 


Aug. 

1973 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . . 

Appare  1  group.  . . . . 

Furniture  and  appliance  group.............. 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
United  States,  total.... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group....... . 

Furniture  and  appliance  group............. 


1,903 

12,662 

11,618 


11,224 

8,364 

586 

688 

760 


1,906 

489 

1,417 

837 


735 

632 

174 

26 


12,659 

1,414 

11,245 

10,781 


10,489 

7,732 

412 

662 


14,867 

1,881 

12,986 

11,957 


11,551 

8,561 

602 

656 

752 


491 

,405 


694 

605 

178 

26 


12,971 

1,390 

11,581 

11,155 


10,857 

7,956 

424 

630 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences* 


1,868 

12,961 

11,786 


11,379 

8,543 

593 

651 

724 


1,893 

512 

1,381 


715 

626 

162 

28 


12 , 936 

1,356 

11,580 


10,664 

7,917 

431 

623 


1,863 

13,168 

12,163 


11,770 

8,689 

594 

647 

714 


1,939 

516 

1,423 


720 

631 

160 

24 


13,092 

1,347 

11,745 


11,050 

8,058 

434 

623 


15,260 

1  ,944 
13,316 

12,331 


11,944 

8,810 

612 

704 

709 


1  ,901 

513 
1  ,388 


741 

660 

169 

26 


13,359 

1,431 
11  ,928 


11 ,203 
8,150 
443 
678 


15,292 

1,893 

13,399 


11,970 

8,901 

627 

673 

712 


1,886 

502 

1,384 

839 


744 

666 

179 

25 


13,406 

1,391 

12,015 

11,499 


11,226 

8,235 

448 

648 


1,882 

13,550 


12,023 

8,987 

636 

667 

724 


495 

1,425 


750 

683 

182 

24 


13,512 

1,387 

12,125 

11,560 


11,273 

8,304 

454 

643 


15,530 

1,851 

13,679 

12,575 


12,194 

9,142 

637 

652 

721 


1,872 

473 

1,399 


740 

674 

177 

23 


1,378 

12,280 

11,729 


11,454 

8,468 

460 

629 


1,868 

12,250 

11,204 


10,813 

8,000 

573 

690 

692 


1,778 

519 

1,259 


657 

581 

151 

32 


12,340 

1,349 

10,991 

10,455 


10,156 

7,419 

422 

658 


1,875 

12,220 

11,176 


10,770 

8,003 

568 

693 

710 


498 

1,265 


666 

600 

148 

32 


12,332 

1,377 

10,955 

10,418 


10,104 

7,403 

420 

661 


14,355 

1,894 

12,461 

11,396 


11,003 

8,264 

552 

668 

745 


495 

1,304 


664 

607 

147 

28 


12,556 

1,399 

11,157 


10,339 

7,657 

405 

640 


14,515 

1,839 

12,676 

11,505 


11,088 

8,355 

566 

654 

749 


466 

1,313 


659 

590 

152 

30 


13 , 736 

1,373 

11,363 

10,746 


10,429 

7,765 

414 

624 


14,367 

1,897 

12,470 

11,390 


11,009 

8,195 

561 

672 

747 


475 

1,309 


641 

571 

151 

23 


12,583 

1,422 

11,161 

10,658 


10,368 

7,624 

410 

649 


-1 

+12 


+13 

+14 

+11 

-6 

+4 


-9 

+11 


+13 

+16 

+17 

-28 


+2 

+12 


+13 

+14 


Amounts  transferred  to 


other'financiai* institutions  S*-  by  **1'11  *h.  end  of  the  months  indicated . .  „ 

and ^year-to-year  percent  changes.  Sampling  variabilities  are  shom  lnetablel21U“’ed  **  'h*3*  t0tl>l9  bUt  d°  contrlbute  to  the  variations  In  the  month 
^Preliminary  estimates,  see  Explanatory  Material,  page  24. 

Accounts -receivable  data  contain  no  significant  trading-day  differences. 


July 

1974 


15,164 

14,926 

14,651 

14,782 

14,965 

14,989 

! 

14,932 

15,159 

13,788 

13,911 

14,200 

14,636 

15,704 

+10 

+2 

1,882 

13,282 

1,855 

13,071 

1,795 

12,856 

1,843 

12,939 

1  ,923 
13,042 

1,930 

13,059 

1,886 

13,046 

1,878 

13,281 

1,911 

11,877 

1,915 

11,996 

1,918 

12,282 

1,828 

12,808 

1,910 

13,794 

-2 

+12 

0 

♦2 

12,165 

11,980 

11,781 

11,837 

11  ,955 

11,978 

11,993 

12,249 

10,933 

11,035 

11,291 

11,731 

12,635 

+12 

+2 

11,778 

11,581 

11,387 

11,439 

11 ,563 

11,597 

11,619 

11,874 

10,533 

10,630 

10,907 

11,327 

12,254 

+13 

+2 

9,501 

8,825 

639 

713 

720 

9,272 

8,611 

601 

680 

732 

9,102 

8,452 

589 

639 

710 

9,159 

8,510 

580 

637 

721 

9,280 

8,621 

585 

685 

723 

9,340 

8,675 

590 

665 

741 

9,331 

8,667 

594 

639 

741 

9,553 

8,868 

594 

642 

739 

8,365 

7,747 

533 

678 

716 

8,461 

7,835 

546 

696 

713 

8,708 

8,076 

547 

684 

735 

9,057 

8,405 

593 

648 

724 

9,848 

9,143 

665 

698 

737 

+14 

+14 

+11 

-5 

+3 

+2 

+2 

0 

0 

0 

1,903 

1,842 

1,799 

1,874 

1  ,912 

1,906 

1,837 

1,816 

1,744 

1,784 

1,825 

1,883 

1,972 

+4 

-1 

451 

1,452 

455 

1,387 

454 

1,345 

492 

1,382 

512 

1  ,400 

526 

1,380 

516 

1,321 

508 

1,308 

561 

1,183 

546 

1,238 

533 

1,292 

483 

1,400 

455 

1,517 

-9 

+11 

-2 

-1 

861 

791 

776 

782 

812 

808 

782 

794 

707 

745 

765 

824 

917 

+12 

+2 

765 

690 

670 

676 

707 

708 

684 

695 

611 

647 

661 

721 

829 

+14 

+2 

725 

691 

190 

26 

650 

619 

172 

27 

629 

598 

158 

26 

635 

605 

152 

23 

666 

634 

160 

25 

670 

638 

166 

25 

645 

612 

164 

24 

654 

620 

157 

24 

564 

528 

136 

33 

601 

565 

149 

34 

614 

580 

154 

28 

675 

640 

165 

30 

789 

749 

184 

25 

+16 

+17 

+15 

-27 

+1 

+1 

-4 

0 

13,261 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13,343 

12,044 

12,127 

12,375 

12,736 

13 , 732 

+11 

+2 

1,431 

11,830 

1,411 

11,708 

1,341 

11,511 

1,351 

11,557 

1  ,411 
11,642 

1,404 

11,679 

1,370 

11,725 

1,370 

11,973 

1,350 

10,694 

1,369 

10,758 

1,385 

10,990 

1,345 

11,408 

1,455 

12,277 

+1 

+12 

0 

+2 

11,304 

11,210 

11,005 

11,055 

11,143 

11,170 

11,211 

11,455 

10,226 

10,290 

10,526 

10,907 

11,718 

+12 

+2 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,179 

9,922 

9,983 

10,246 

10,606 

11,425 

+13 

+2 

8,776 

8,134 

449 

687 

8,642 

8,012 

429 

655 

8,473 

7,854 

431 

613 

8,524 

7,905 

428 

614 

8,614 

7,987 

425 

660 

8,670 

8,037 

424 

640 

8,686 

8,055 

430 

615 

8,899 

8,248 

437 

618 

7,801 

7,219 

397 

645 

7,860 

7,270 

397 

662 

8,094 

7,496 

393 

656 

8,382 

7,765 

428 

619 

9,059 

8,394 

481 

673 

+14 

+14 

+10 

-4 

+2 

+2 

+2 

0 

-2 

+1 


+1 

+2 

0 

-2 

0 


-4 

-2 


-1 

-1 

-3 


-1 

+1 


+2 

+2 

+1 

-2 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 

(Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

United  States,  total . 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1.1-1. 7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0. 7-0.8 

0.8 

0.2-0. 2 

0.2 

0.6 

Food  group . 

0.9-1. 5 

1.2 

0. 9-1.5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

Meat  markets . 

4. 9-6.7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

4.3 

Bakery  products  stores . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0.7-2. 3 

0.8 

1.9 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3.3 

2.8 

0.8-1. 8 

0.9 

2.1 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

1.0-1. 8 

1.1 

2.3 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0. 2-0.3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0.9 

0. 9-1.1 

1.0 

0.3-0. 4 

0.3 

0.8 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

0.3 

Variety  stores . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

1.1 

Mail-order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0. 1-0.4 

0.1 

0.1 

Apparel  group . . . 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys’  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

1.4 

3.3 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5.2 

4.6 

1.3-1. 8 

1.4 

3.1 

Women’s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1.1-1. 8 

1.5 

2.2 

Women’s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

2.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

1.2 

2.1 

Shoe  stores . 

2. 9-3. 6 

3.2 

2. 8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3.3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

1. 1-1.8 

1.6 

3.8 

Furniture  stores . 

3. 4-4. 3 

4.1 

3. 2-4.1 

3.7 

1.2-2. 2 

1.8 

4.4 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

1.1-1. 4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

2.1 

Hardware  stores . 

4. 9-7. 5 

6.4 

4. 7-7.6 

6.2 

1. 9-3.2 

2.6 

6.1 

Automotive  group . 

1.5-2. 4 

1.7 

1. 4-1.7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

Passenger  car  dealers . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3.4-6. 1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

■'T 

C'O 

o 

CM 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0. 6-1.1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 

trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pp.  25  and  26.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 

(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

2. 9-7. 3 

4.7 

11.8 

Fuel,  fuel  oil  dealers . 

1. 1-2.4 

1.6 

4.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

10.5 

Fuel  dealers,  except  fuel  oil . 

1. 5-3.3 

2.4 

7.2 

Women’s  apparel,  accessory,  specialty  stores . 

2. 7-8. 8 

5.7 

9.7 

Fuel  oil  dealers . 

1.5-3. 4 

2.4 

7.2 

Jewelry  stores . 

1.9-2. 9 

2.2 

3.3 

2. 5-7.0 

3.8 

11.4 

3.0-13.6 

4.8 

7.2 

1.6-10.9 

3.5 

10.5 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

Heating,  plumbing  equipment  dealers . 

3.9-10.9 

5.0 

11.8 

Camera,  photographic  supply  stores . 

2. 5-5. 9 

4.4 

6.6 

9.0 

2. 1-5.0 

2.6 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 

the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3-5$,  B  =  3.6  to  7 .Of,,  C=  7.1  to  10.S$  1  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  -  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

'Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

'Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  p.  25.)  6 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  year 

ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

a 

a 

a 

* 

8 

b 

a 

a 

a 

a 

a 

B 

* 

a 

b 

a 

a 

a 

a 

a 

a 

a 

b 

GAF,  total . 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

a 

b 

b 

a 

b 

a 

b 

b 

b 

Building  materials,  hardware,  farm 

b 

d 

c 

d 

- 

a 

b 

b 

b 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

B 

b 

c 

c 

b 

c 

d 

a 

a 

b 

a 

a 

a 

a 

b 

B 

8 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 
Central 

South 

Atlantic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  v 

olume  sales  e 

stimates 

A 

B 

A 

A 

Durable  goods  stores.... 

Nondurable  goods  stores . 

A 

“ 

A 

- 

B 

Food  group . 

B 

B 

B 

B 

A 

Eating  and  drinking  places . 

(  ) 

B 

C) 

C 

B 

B 

A 

GAF.  total . 

” 

B 

“ 

- 

- 

B 

General  merchandise  group  with 
Apparel  group.  . . . . 

nonstores. . . . 

- 

A 

A 

B 

A 

A 

A 

B 

B 

B 

A 

B 

A 

A 

A 

Gasoline  service  stations . 

B 

- 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

B 

- 

- 

- 

B 

“ 

~ 

- 

-- 

Ratio  to  the  same  month 

year  ago 

Total . 

a 

a 

b 

b 

b 

b 

a 

- 

c 

- 

b 

Food  group . 

a 

a 

n 

c 

a 

b 

b 

b 

Eating  and  drinking  places . 

GAF,  total . 

- 

V  ) 

d 

c 

a 

b 

b 

d 

a 

c 

General  merchandise  group  with 
Apparel  group. . . 

nonstores. . . . 

- 

a 

a 

b 

b 

b 

b 

c 

c 

c 

b 

d 

b 

b 

a 

Gasoline  service  stations . 

b 

b 

- 

- 

- 

- 

Drug  and  proprietary  stores . 

c 

c 

- 

- 

- 

d 

c 

- 

- 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

- 

a 

a 

a 

a 

a 

. 

Nondurable  goods  stores . 

a 

b 

a 

- 

b 

- 

a 

Food  group . 

(’) 

a 

a 

(’) 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

GAF.  total . 

~ 

b 

- 

- 

- 

b 

General  merchandise  group  with 
Apparel  group . 

nonstores. . . . 

- 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

b 

a 

a 

a 

Gasoline  service  stations . 

b 

~ 

b 

- 

- 

- 

- 

Drug  and  proprietary  stores . 

- 

a 

a 

b 

b 

b 

- 

- 

: 

b 

Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

. 

c 

a 

a 

a 

b 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

_ 

_ 

A 

_ 

_ 

_ 

_ 

a 

Massachusetts. . . 

A 

B 

- 

b 

b 

- 

a 

a 

b 

3 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

Minnesota . 

A 

- 

- 

b 

- 

- 

b 

b 

b 

Texas . 

B 

B 

- 

b 

c 

_ 

a 

a 

Missouri . 

B 

- 

- 

a 

" 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas--Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

a 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

A 

a 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

d 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

Boston,  Mass . 

B 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

A 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

A 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

Minneapolis-St.  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas— Con. 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N. Y. -Northeastern  New  Jersey . 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Baltimore,  Md . 

Boston .  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

a 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf  folk.  N.Y . . . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia^  Pa . 

b 

a 

b 

Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Preliminary 

estimates 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 


Pood  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Mail  order  houses  (department  store 
merchandise) . 


Apparel  group . 

Women’s  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance.  TV,  radio  stores.. 
Household  appliance  dealers . . 


Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 
dealers . 


Automotive  group . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


2.3 

0.9 


6.0 

7.0 

5.9 

0.5 

0.5 

0.3 


5.9 

3.4 

4.3 

5.5 
5.8 
5.0 
5.5 


4.0 

2.6 

3.6 

2.4 

3.5 

5.5 


Final 

estimates 


2.1 

0.9 


6.0 

7.0 

5.5 

0.5 

0.5 

0.3 


5.9 

3.3 

4.3 
5.6 
5.9 
5.0 

5.4 


4.0 

2.9 

3.7 

2.5 

3.4 

5.4 


Ratio  of  2 
consecutive 
months 1 


1.0 

0 


0.4 

0.5 


0.2 

0.1 


0.4 

0.6 

0.5 

0.5 

0.5 

0.8 

0.9 


0.6 

0.6 

0.8 

0.9 

0.9 

1.0 


Kind  of  business 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

Food  group . 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 
United  States,  total . 


Prel lminary 
estimates 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

equipment  group . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


2.9 

2.4 

5.5 

1.9 

1.5 
1.0 
8.3 
5.2 

7.6 

5.1 

4.2 

2.6 
2.0 
5.5 


3.6 
0.5 

0.6 

0.5 

0.3 

4.6 

6.1 

7.4 
5.0 

11.6 

4.9 

3.4 


Final 
est ima tes 


2.4 

2.3 

5.6 

1.8 

1.7 

1.0 

8.4 

5.4 

7.7 

4.9 

4.2 

2.6 

1.9 

5.5 


3.6 

0.5 


0.5 

0.3 

4.4 

6.0 

7.6 

4.7 

11.0 

5.6 

3.2 


Ratio  of  2 
consecutive 
months1 


1.6 

0.7 

0.4 

0.8 

0.4 

0.2 

0.5 

1.1 

1.3 


0.6 

0.6 


0.4 

0.1 

0.1 

0.1 

0.1 

0.3 

0.4 

0.4 

0.8 

2.2 

1.0 

1.1 


estimates,  Sept^bir"!^ ■  °month!™-month  prrceer'laeges^fclober^rseptemberi'gea' “r  ^  f°UOWl"e  "°"thS:  '’■'ellminary  estimates,  October  1968;  final 
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Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

United  States,  total . 


Preliminary 

estimates 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

general  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 


1.3 

0.5 

0.4 

0.4 

0.3 

2.0 

1.0 

1.3 


2.7 

1.2 


0.7 

0.3 


Final 

estimates 


1.3 

0.5 


0.4 

0.3 

1.9 

1.0 

1.2 


2.7 

1.1 


0.8 

0.3 


Ratio  of  2 

consecutive 
months 


0.2 

0.1 

0.1 

0.2 

0.1 

0.4 

0.1 

0.5 


0.5 

0.3 


0.1 

0.1 


Kind  of  business 


CHARGE  ACCOUNTS— Continued 


Apparel  group . 

Furniture  and  appliance  group. 


INSTALLMENT  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 


Prel iminary 
estimates 


4.0 

3.2 


1.4 

0.4 

0.5 

0.5 

0.3 

1.6 

1.0 


Final 

estimates 


3.8 

3.1 


Ratio  of  2 
consecutive 
months 1 


0.7 

0.7 


1.4 

0.5 

0.5 

0.5 

0.3 

1.8 

1.0 


estimates,  October  1968;  final 


.tl«.e»,^eyea:L“nie96e8r;0LS„tShh-0™-Lb„0tVbe  or  the  lollop,  months :  Preliminary 


0.2 

0.1 

0.1 

0.1 

0.1 

0.2 

0.1 
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EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area- -regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e.,  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 

The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

Ft 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  a  11  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to- month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month- to- month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  ref lect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

1XI-  Durable  Goods  Stores  and  Nondurable  Goods 
Stores 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group- 
;  building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores- 
camera  and  photographic  supply  stores;  and  mis- 
cellaneous  retail  stores  not  elsewhere  classified 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1-sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales 

Month-to- month  and  year-to-year  comparisons 
shown  in  this  report  are  based  on  the  total  dollar 
volume  of  receipts  for  each  of  the  periods  being 
compared.  These  trends  thus  include  the  effect  of 
stores  starting  operation  or  ceasing  operation  and 
are  not  limited  to  “identical  stores”  --  i.e.,  those 
in  operation  in  both  of  the  periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table 
2  for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume  esti¬ 
mates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with 
an  asterisk  is  relatively  large.  Therefore,  such 
estimates  are  not  published  in  table  1.  However, 
the  percentage  change  which  are  derived  from 
such  estimates  have  a  smaller  sampling  variability 
than  the  estimates  themselves  and  are  therefore 
published  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 


category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 

In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month- to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to-month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company  s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
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basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 


XVII.  Data  Adjusted  for  Seasonal,  Trading-Day 
Variations  ~  ' 

Seasonal  factors  for  adjusting  data  in  this  publi¬ 
cation  have  been  developed  by  the  method  described 
in  the  X-Il  Variant  of  the  Census  Method  II 
Seasonal  Adjustment  Program.  U.S.  Bureau  of  the 
Census  Technical  Paper  No.  15,  Revised  1967. 
Trading-day  factors  for  adjusting  sales  estimates 
were  also  derived  from  the  X-ll  program. 

In  evaluating  the  adjusted  estimates  it  is  im¬ 
portant  to  note  that  the  adjustment  is  an  approxima¬ 
tion  based  on  past  experiences.  They  will,  there¬ 
fore,  be  less  precise  to  the  extent  that  current 
competitive  pressures,  changes  in  consumer  buying 
patterns  during  holiday  periods,  and  other  elements 
introduce  significant  changes  in  seasonal,  trading- 
day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment 
factors  for  shifting  holidays  such  as  Easter. 
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Current  data  are  initially  adjusted  by  the  use  of 
factors  projected  ahead.  The  projected  factors 
are  subject  to  even  larger  errors  than  factors  for 
historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Eco- 
nomic  Time  .Series,  U.b.  Bureau  of  rh^  Once 
Technical  Paper  No.  12,  1965.  Holiday  adjustment 
factors  were  developed  by  a  method  similar  to  that 
described  in  Seasonal  Adjustment  on  Electronic 
Computers,  pp.  356-359,  Organization  for  Economic 
Cooperation  and  Development,  Paris,  1961.  Addi¬ 
tional  details  concerning  the  adjustment  factors  may 
be  obtained  from  the  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 

Table  22  and  table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,’  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 
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Table  23.  Combined  Seasonal  and  Holiday  Adiustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores29 
_  _ and  of  Group  II  Retail  Stores:  January  to  December  1974 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  without  nonstores’ (except ’ 
department  stores  mall  order) . 


Department  stores . 

Mail-order  houses  (department  stores  merchandise).' 


Apparel  group 

Women’s  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores _ ]]]]]] 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment 'group 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . ]] 

Tire,  battery,  accessory  dealers . * 

Gasoline  service  stations . 


United  States. 


CHARGE  ACCOUNTS 
total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  material  dealers . 

Automotive  group . 

Passenger  car  dealers  (  franchised)  . .’  *  ]  .*  .* ] ] ]  ]  *  ]  ]  ]  *  ' 
Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

General  merchandise  group  without  nonstore 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores... 
Household  appliance,  TV,  radio  stores 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


s  (except 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

department Ch.ndiSe  gr°UP  Wlth°Ut  non!,ores  (except 
department  stores  mail  order) . 

Department  stores . 

Apparel  group .  . 

^rniture  and  appliance  group . 

fire,  battery,  accessory  dealers . ]]] . 

CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


ener.l  merchandise  group  without  nonstores  (except 
department  stores  mall  order) .  I  except 


Department  stores . 

pparel  group .  . 

umiture  and  appliance  jroup. . .]]  ]  ]]]]]]]]]  ] . 

INSTALLMENT  ACCOUNTS 
United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.....’***"*]]] 

wLrrTdlSe  8r°UP  Wlthout  nonstores  (except 
*  partraent  stores  mail  order) . 

Department  stores . 

■parel  group .  . 

•rnlture  and  appliance  group . ]]]]]]]]] . 


Apr. 


May 


July 


Aug. 


Sept. 


97.4 

103.8 

97.7 

104.8 
106.0 
103.0 

107.7 

106.8 
103.1 

102.7 

102.8 
103.4 
103.3 

88.7 
90.0 
95.5 

96.8 

94.9 
98.3 


94.7 

101.3 


104.7 

110.5 

106.5 

100.8 

100.4 

88.0 

89.5 

95.7 

97.2 

98.1 


102.0 

105.0 

104.8 

105.4 

107.0 

104.7 

103.6 

104.1 

95.8 

96.8 


96.4 

100.3 

97.1 

99.9 

100.6 

100.9 

98.2 

97.3 
100.4 

100.3 

100.4 

100.5 
100.5 

87.8 

88.3 
98.1 

99.4 

96.5 
98.1 


93.2 

98.3 

95.1 

98.9 

96.2 
98.0 
99.7 
87.0 

87.9 

98.2 

99.9 
98.0 


101.0 

100.5 

101.0 


100.3 
100.8 
100.1 

101.3 
100.5 

103.4 

98.6 

97.7 


96.4 

99.3 


100.3 

98.7 

99.7 

98.1 

99.1 
99.4 

95.2 

94.8 

91.2 

90.3 

99.4 

100.6 

97.1 

98.7 


94.7 

99.3 

92.6 

96.3 

97.4 

97.1 

99.2 
91.0 

90.5 

99.3 
100.7 

99.2 


98.8 

99.4 

98.5 
99.0 

99.8 

98.6 

99.1 

97.1 
99.3 

98.2 


97.5 

99.3 

100.0 

96.7 

97.6 

99.7 
96.9 
97.0 

98.1 

98.7 

99.4 
96.9 

95.7 

94.8 

94.4 

99.9 

99.5 
99.4 

97.2 


96.5 

100.8 


93.4 
94.7 
95.2 

96.4 

98.1 

94.6 

94.4 

100.0 

99.6 

97.2 


98.9 

98.7 

97.4 

98.1 

99.7 

98.8 

99.2 

98.6 

99.6 
99.1 


99.4 

100.0 

99.5 

97.1 

97.7 

99.6 

96.8 

96.2 

97.3 
98.0 

98.4 

95.4 
95.2 

100.5 

99.1 

100.9 

100.9 

100.8 

102.8 


99.9 

104.5 

96.2 
95.7 

96.3 
96.0 
95.7 

100.3 
99.2 

101.6 
101.1 

103.3 


98.7 

98.1 

97.2 
97.9 

97.8 
97.8 

98.7 

94.8 
100.2 
100.7 


101.6 

98.7 

101.1 

97.3 

97.3 
98.6 

94.5 

93.3 

97.8 

98.3 

98.5 

96.8 
97.2 

105.8 
104.5 
103.1 
103.1 

103.8 

101.0 


103.2 

100.9 


96.6 
94.9 

94.7 
98.0 
98.3 

106.0 

104.6 

104.1 
103.4 

101.2 


98.0 

99.5 


97.4 
97.8 

95.4 
97.6 
99.3 

95.5 

102.7 

103.7 


100.4 

96.5 

101.8 

96.8 

96.3 

96.8 
94.1 

90.9 
96.7 

97.6 

97.7 
94.0 
95.0 

105.3 

105.4 
101.6 
101.0 
102.2 
100.9 


101.7 

95.8 

92.7 

89.9 
93.0 
97.5 
98.0 

105.8 

105.9 

100.3 

100.6 

100.4 


101.3 

96.4 

102.4 

97.3 

96.7 

96.8 
93.7 

93.1 
98.0 
99.0 

99.2 

99.5 

99.4 
108.7 
109.4 

99.4 

97.2 

102.1 

99.4 


102.8 

94.4 

94.8 
90.7 

93.1 

99.5 
99.5 

109.3 

110.0 

98.1 

95.9 

100.0 


98.3 
96.6 

97.1 
96.9 

96.1 

96.2 

97.4 

93.5 
102.9 
102.7 


98.9 

97.1 

97.5 

97.5 

95.8 
97.1 

98.8 

99.5 
101.3 
101.3 


102.7 

97.2 


98.4 

97.1 
97.7 

97.2 

98.6 

100.4 

99.4 

98.4 

102.0 

101.4 

110.5 
109.9 
100.1 

99.6 

100.8 

99.5 


104.9 

95.6 


98.0 

95.0 

98.5 

101.0 

99.6 
110.8 
109.9 
100.4 
100.8 

99.2 


99.4 
98.1 

98.6 

97.6 

95.4 

100.0 

98.6 
101.3 

99.4 
99.9 


103.0 

98.2 

96.3 

98.6 

97.7 
99.0 

98.3 
100.8 
100.0 

99.3 
98.5 

101.5 

102.5 
108.8 
108.2 
102.4 
103.3 
102.1 
102.1 


105.  1 
98.4 

98.1 

96.8 

100.6 

101.3 

100.8 

109.0 

108.1 

104.5 

103.9 

102.2 


100.5 

100.9 

100.4 

101.3 


101.5 

101.0 

102.7 

103.1 

104.3 

100.0 

100.1 
100.0 

99.2 

98.7 

101.0 

103.4 
101.3 

101.9 

100.9 

100.5 


102.0 

101.1 

105.4 
105.6 

104.4 

102.5 

102.4 

101.4 

103.1 

101.6 

102.2 
100.2 


100.0 

98.2 

98.6 
98.0 
94.9 

99.2 
98.0 

100.9 

99.7 
99.1 


Note: 

holldeydactore.  ^Adjusted  ^t"  ~ 'ZTlll  TZ  «»» gh  dune  using 

—  Oct ore  showndr  11  and  12  -  “  ^iv^-^t-r^  vsr-1 


GROUP  II  STORES 


99.0 

100 


101.5 

100.8 

102.0 

100.0 

99.9 

97.4 

100.8 

100.0 


101.9 

109.5 

105.5 

111.0 

112.5 

105.4 

120.5 

120.3 

107.4 

106.4 

106.5 
110.2 
108.4 

92.9 
94.7 
99.4 
98.2 

100.8 

100.1 


105.0 

99.5 

108.9 


126.6 

130.3 

122.8 

110.4 

107.5 
92.5 

94.2 

98.3 

98.4 
99.7 


105.3 

109.5 

109.3 

110.0 

116.5 
105.9 
105.8 
107.0 

101.6 
102.1 


«elonJoftthetC^.drL^!r  ‘n.th‘S  table  have  developed 


104.1 

99.1 

105.9 

100.5 

98.9 

100.3 

99.0 

96.6 

99.0 

98.1 

98.9 

98.2 

98.1 

98.5 

97.9 

98.C 

102.4 

97.4 

96.9 

100.2 

96.4 

97.9 

101.3 

97.2 

98.3 

101.6 

97.6 

98.8 

101.3 

98.5 

101.1 

98.8 

101.5 

108.5 

101.1 

109.8 

105.1 

106.7 

109.9 

100.3 

98.3 

99.8 

98.2 

96.3 
100.3 

97.0 

96.1 

96.8 

95.7 

97.0 

96.0 

96.8 

94.6 

97.6 

97.6 

98.3 

99.2 

98.7 

101.3 

101.7 

103.8 

110.3 

114.1 

104.5 

104.2 

98.6 

98.3 

Q71 

93.2 

96.5 

98.6 

103.1 

118.3 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

102.4 

102.5 

101.5 

100.3 

101.1 

99.8 

98.2 

98.2 

103.7 

100.5 

99.8 

92.3 

102.5 

95.1 

90.4 

97.0 

95.4 

88.6 

97.4 

96.9 

95.3 

97.1 

100.5 

99.8 

100.9 

100.8 

104.7 

99.7 

96.0 

104.2 

92.7 

97.8 

107.4 

93.5 

99.1 

108.1 

97.2 

101.1 

105.9 

99.3 

103.9 

101.7 

105.0 

111.0 

94.5 

116.2 

104.1 

109.3 

109.3 

101.7 

96.5 

99.0 

96.6 
96.3 

93.7 

95.6 
97.5 

92.7 

93.9 

95.9 
95.1 
95.1 

95.4 

96.1 

94.9 

97.4 

95.2 

95.8 
92.6 

98.9 

91.2 

89.6 

90.1 

100.8 

93.9 

92.0 

88.6 

102.9 

96.5 

95.2 

98.4 

109.5 

98.3 

96.6 

102.5 

100.4 

107.3 

106.4 

104.3 

100.3 

129.4 

131.3 

120.7 

110.0 

104.7 

101.2 

105.2 

101.2 

101.5 

101.1 

99.3 

98.9 

99.4 

98.6 

100.3 

98.4 

97.7 

98.6 

97.6 

97.5 

100.9 

97.2 

96.9 

98.8 

96.7 

97.7 

99.4 

97.5 

98.3 

99.3 
98.0 

98.5 

99.6 
98.4 

100.8 

97.9 

101.3 

108.5 

102.9 

109.3 

105.0 

105.2 

108.9 

100.5 

100.7 

101.1 

98.6 

99.2 

100.1 

97.4 

98.1 

96.9 

98.0 

97.0 

97.6 

97.0 

97.0 

97.6 

97.4 

98.4 

98.1 

98.7 

98.0 

101.9 

100.7 

109.4 

109.8 

103.7 

103.9 

98.4  | 

98.6 

97.3 

98.8 

95.6 

95.0 
98.3  | 

94.8 

100.2 

95.8 

101.4 

102.6 

97.5 

118.0 

103.7 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Range 

Average 

duration 

of  run  (ADR) 

of 

Cl 

— 

C 

-  — 

Kind  of  business 

0 

seasonal 

factor 

Cl 

I 

C 

MCD 

ALL  STORES 

7.56 

5.84 

30.9 

.95 

.79 

.  46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Duiable  g  ^  _ 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

44.20 

3.73 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

General  merchandise  group  without  nonstores 

(except 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

P 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

9.65 

Mail-order  houses  (department  store  merchandise). 

16.59 

18.99 

14.72 

16.58 

81.5 

87.6 

2.57 

1.85 

2.47 

1.73 

.67 

.47 

3.69 

3.70 

4 

4 

1.68 

1.67 

1.51 

12 . 33 

10.09 

2.67 

2.77 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8 . 54 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

3.67 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

PdNbtfi.gti^ai,  other  ^  dcalcr- 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1.61 

13.88 

3.45 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores 

(except 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

4.23 

3.10 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

9.25 

3.65 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1 . 66 

3.53 

2.88 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8 . 54 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11.11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

Note:  The  averages  and  sumnary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971  data.  The  averages  and  summary  measures  for 

accounts  receivable  shown  in  table  25  are  based  on  January  1959  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions,  more  complete  explanations  appear  in  Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


component,  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I.  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

i/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan  -Feb.,  Feb  -Mar.,  etc.)  2-month  spans  (Jan  -Mar  .  Feb.-Apr  .  etc  ),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


,  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
cation  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  mtervals 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
ut  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
-or  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1 -month 
nges  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
es.  In  the  next  2  columns.  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
isted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component 
ally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  senes  (4 
nths  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
he  ADR  from  1 .85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  senes  the 
of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 


These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasona 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales.  Cl  and  1  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . . 

Department  stores . . . 

Mail-order  houses  (department  store  merchandise). 

Apparel  group . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment  group. 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group. 

Lumber  and  other  building  materials  dealers . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . . . 

CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores . 

Department  stores . 

Apparel  group. . 

Furniture  and  appliance  group . 


Note:  See  explanatory  notes  at  the  end  of  table  24. 


0 

S 

Range  o 
seasona 

factor 

Cl 

I 

C 

I  C 

MCD 

Average  duration  of  run  (ADR) 

Cl 

I 

C 

I  MCD 

ALL  STORES 

2.05 

1.74 

8.6 

.66 

.45 

.51 

.  8f- 

3.03 

1.45 

61.67 

3.03 

1.86 

1.66 

6.: 

.76 

.67 

.34 

1.95 

1.97 

1.54 

12.33 

2.4C 

13. 

.  8S 

.58 

.65 

.  90 

5.25 

1.54 

26.43 

3.25 

2.90 

2.0C 

9.1 

1.79 

1.72 

.47 

3.66 

1.71 

1.52 

7.12 

3.07 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

3.63 

1.57 

26.43 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

5.03 

1.62 

26.43 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2.50 

1.54 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

1.89 

1.75 

5 . 95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3 . 45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1 .97 

1.62 

9.74 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

2. 63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

7 . 15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

GROUP  II  STORES 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

1.59 

8.4 

1.79 

1.65 

.82 

2.01 

3 

1.89 

1.55 

12.33 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

5 . 35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

7 . 64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

8.20 

4.26 

16.0 

7.00 

6.67 

2.36 

2.83 

3 

1.61 

1.47 

8.41 

2.95 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

2 . 65 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

1.40 

9.2 

1.89 

1.66 

.87 

1.91 

3 

1.83 

1.55 

11.56 

3.45 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTH  WE  STERN  INDIANA: 

Chicago,  01.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.  Y.  -  -  NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  P  atte  r  son  -  Cl  if  ton-  P  a  ssa  ic ,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTl,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman;  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  M1NN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


’■Statistics  for  the  Boston  34SA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties. 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NF  WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J,:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County^ 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R. I -MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  DiegoCounty, Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 
TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 
TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 


UTICA- ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 
WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 


WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 


WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 


WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NORTH  CENTRAL  STATES 

West  North  Central  Division 
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SALES 

Total  sales  of  all  retail  stores  in  the  United  States  for 
September  1974  were  estimated  at  $43.7  billion.  After  adjust¬ 
ment  for  seasonal  variation  and  trading-day  differences  but  not 
for  price  changes,  total  retail  sales  for  September  were  $46.1 
billion.  This  adjusted  figure  was  about  2  percent  below  August 
1974  but  was  8  percent  above  September  1973.  The  adjusted 
July-September  average  sales  were  4  percent  above  the  prior  3 
months  and  9  percent  over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  7  percent  below 
August  1974  but  were  virtually  unchanged  from  September 
1973.  In  comparison  with  September  1973,  adjusted  sales  in  the 
durable  goods  stores  category  were  as  follows:  The  furniture 
and  appliance  group,  up  6  percent;  the  building  materials. 


hardware,  farm  equipment  group,  up  4  percent;  and  the 
automotive  group,  down  3  percent. 

Adjusted  sales  of  nondurable  goods  stores  were  virtually 
unchanged  from  August  1974  but  were  12  percent  above 
September  1973.  In  comparison  with  September  1973,  adjusted 
sales  in  the  nondurable  goods  stores  category  were  as  follows: 
The  food  group,  up  15  percent;  the  general  merchandise  group, 
up  8  percent;  and  the  eating  and  drinking  group  and  the  apparel 
group,  each  up  6  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  September  1 974  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— $9.6 
billion,  up  5  percent;  the  North  Central  States— $12.8  billion, 
up  7  percent;  the  South-$13.2  billion,  up  7  percent;  the 
West-$8.0  billion,  up  8  percent. 


Inquiries  concerning  these  figures  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

U.S.  DEPARTMENT  OF  COMMERCE  I  Social  and  Economic  Statistics  Administration  I  bureau  of  the  census 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D  C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 
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In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  September  1974  and 
comparisons  with  September  1973  were  as  follows:  Chicago— 
$1.6  billion,  up  7  percent;  Detroit-$0.9  billion,  up  5  percent; 
Los  Angeles— $1.5  billion,  up  4  percent;  New  York  (including 
Nassau-Suffolk  SMSA)— $2. 1  billion,  up  5  percent;  Philadel¬ 
phia— $0.9  billion,  up  9  percent. 

ACCOUNTS  RECEIVABLE 

Retail  stores  in  the  United  States  reported  $27.0  billion  in 
total  account s-receivable  balances  owed  by  customers  as  of 


September  30,  1974.  This  figure  represents  $16.3  billion  for 
installment  accounts  and  $10.7  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  dif¬ 
ferences  but  not  for  price  changes,  total  September  accounts- 
receivable  balances  decreased  about  1  percent  from  August 
1974  but  were  9  percent  above  September  1973.  September 
installment  account  balances  were  virtually  unchanged  from  the 
previous  month  while  charge  account  balances  decreased  2 
percent  for  the  same  period.  Compared  with  September  1973, 
installment  account  balances  increased  1 1  percent  and  charge 
account  balances  increased  7  percent. 


Sales  of  Retail  Stores:  First  9  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  dollars  Billions  of  dollars 


1971  1972  1973  1974 


Nondurable  goods  stores  Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  July  1973-Sept.  1974 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 

Billions  of  dollars  Bllll“"s  °f  lf»l|ars 


U  S  DEPARTMENT  OF  COMMERCE  *  Social  and  Economic  Statistics  Administration  •  BUREAU  Of  THE  CENSUS 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets. 
Bakery  products  stores . 

Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias, 
Drinking  places . 


lunchrooms. 


General  merchandise  group  with  nonstores 
General  merchandise  group  wi  thout  nonstores 1 
(except  department  stores  mail  order).... 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mai  1-order  houses  (department  stores 
merchandise)2 . 


Apparel  group . 

Men's,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  furnishings  stores 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment 

group . 

Building  materials  and  hardware,  total5... 
Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  group . 

Passenger  car,  other  automotive  dealers... 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 


Total  (excluding  automotive  group).. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1... 
General  merchandise  group  wi  thout  nonstores  1 
(except  department  stores  mail  order).... 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


Apparel  group . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4. 
Shoe  stores . 


Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Building  materials,  hardware,  farm  equipment 

group . 

Lumber  and  other  bldg,  materials  dealers5. 
Hardware  stores . 

Automotive  group7 . 

Passenger  car,  other  automotive  dealers7.. 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group).. 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total.., 


1974 

1973 

Total  9 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1  *ug. 

Sept . P 

Sept. 

1  Oct. 

Nov. 

Dec. 

1974 

D 

ata  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-da 

y  differ 

ences 

37 , 923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,684 

40,916 

43,721 

44,552 

49,624 

392,304 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,118 

33,073 

34,739 

36,469 

43,446 

320,422 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,753 

13,718 

15,171 

14,104 

13,409 

25,375 

29  106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,931 

27,198 

28,550 

30,448 

36,415 

266,035 

9, 145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11 ,014 

9,847 

8,859 

8,929 

9,207 

9,932 

8,528 

8,142 

9,072 

8,670 

9,510 

9.227 

9,359 

10,250 

9,126 

8,242 

8,302 

8,596 

9,214 

218 

238 

228 

247 

249 

253 

260 

254 

214 

223 

217 

248 

112 

113 

120 

121 

128 

128 

123 

136 

138 

127 

128 

119 

126 

1,119 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

2,734 

3,942 

3 , 522 

3,339 

3,341 

3,204 

3,272 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3 , 260 

2.897 

2,696 

2,690 

2,573 

2,618 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,277 

2,099 

2,067 

2,030 

2,063 

595 

567 

630 

615 

648 

659 

656 

682 

625 

643 

651 

631 

654 

5,677 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7.625 

7.035 

6,594 

7,172 

8,543 

11,618 

60.789 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,456 

6,072 

6,555 

7,886 

11,063 

55 , 967 

4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,321 

5,028 

5,334 

6,382 

9,163 

3,167 

4,132 

4,476 

4,677 

4,490 

4,281 

4.749 

4,392 

4,142 

4,396 

5,297 

7,734 

519 

517 

637 

711 

727 

689 

664 

759 

661 

630 

665 

790 

1,326 

5,884 

341 

381 

479 

476 

450 

390 

439 

4  94 

474 

414 

556 

714 

574 

3. 924 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

2,031 

1,974 

2,030 

2,214 

3,386 

409 

344 

399 

465 

481 

461 

415 

466 

4  27 

412 

448 

523 

896 

3.867 

403 

339 

393 

456 

473 

452 

407 

459 

418 

408 

442 

518 

886 

3,800 

636 

589 

703 

781 

784 

749 

747 

796 

790 

747 

783 

842 

1,243 

6,575 

542 

491 

592 

660 

665 

634 

635 

684 

673 

633 

664 

706 

1,040 

5.576 

280 

257 

326 

378 

361 

354 

332 

393 

357 

333 

352 

388 

619 

3,038 

292 

253 

323 

397 

331 

322 

301 

358 

353 

401 

365 

361 

476 

2,930 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2 ,  ?44 

2,110 

1,972 

2,049 

2,159 

2,552 

18,671 

1,123 

1,076 

1,267 

1,251 

1,362 

1,314 

1,333 

1,367 

1 , 254 

1,142 

1,238 

1,293 

1,370 

11,347 

814 

767 

884 

880 

937 

911 

950 

994 

913 

845 

892 

928 

1,016 

8,050 

654 

588 

642 

626 

649 

648 

G91 

699 

666 

678 

660 

699 

935 

435 

385 

416 

422 

441 

441 

170 

466 

431 

443 

438 

438 

576 

3,907 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,817 

2,740 

2,935 

2,565 

2,486 

24,514 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,028 

1,937 

2,068 

1,912 

1,771 

1,150 

1,178 

1,410 

1,589 

1,720 

1,699 

3,796 

1,765 

1,614 

1,536 

1,645 

1,497 

1,283 

303 

318 

371 

419 

490 

494 

470 

444 

414 

401 

4  23 

415 

488 

3,723 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,566 

7,843 

8,982 

8,083 

6,378 

5, 917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,894 

7,188 

8,258 

7,342 

5,619 

65,759 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7 ,  109 

7,517 

6,367 

6,573 

7,634 

6,854 

5,195 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,922 

6,089 

7,131 

6,407 

4,821 

553 

524 

640 

716 

757 

747 

766 

748 

672 

656 

724 

741 

759 

6*123 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,414 

2,837 

2,981 

2,996 

2,908 

1,267 

1,255 

1,329 

1,363 

1,393 

1,364 

1,364 

1,429 

1,351 

1,226 

1,300 

1,286 

1,741 

740 

697 

775 

778 

837 

831 

893 

915 

814 

759 

784 

823 

1,160 

7  j  284 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differenc 

es 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

■ 

47,056 

46,069 

1 

42,529 

42,970 

42,976 

42,116 

403,189 

35,458 

35,898 

36,469 

36,639 

37,040 

36.763 

37,793 

38,013 

37,902 

34,072 

34,488 

34,793 

34,716 

331,975 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

14,963 

15,381 

14,318 

14,267 

14,331 

14,090 

13,270 

127,453 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,751 

28,262 

28,639 

28,886 

28,846 

275,736 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,370 

8,992 

9,194 

9,135 

9,264 

88,766 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,637 

8,376 

8,568 

8,511 

8,603 

82,514 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,470 

3,261 

3,308 

3,331 

3,387 

30,688 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

6,989 

6,995 

7,213 

7,002 

67,110 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,001 

6,486 

6,461 

6,661 

6,464 

62,053 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,743 

4,406 

4,357 

4,485 

4,445 

41,925 

738 

707 

753 

716 

733 

728 

740 

746 

744 

689 

696 

726 

690 

6,605 

470 

485 

498 

494 

487 

492 

513 

492 

515 

468 

482 

473 

403 

4,446 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,157 

2,042 

2,019 

2 , 006 

2,051 

18,864 

456 

476 

501 

482 

482 

458 

484 

507 

4  93 

462 

462 

463 

480 

4,339 

785 

781 

800 

742 

794 

793 

840 

810 

831 

764 

751 

761 

776 

7,176 

357 

354 

361 

337 

333 

338 

350 

332 

329 

371 

371 

339 

346 

3,091 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,192 

2,063 

2,005 

2,046 

1,975 

19,437 

1,211 

1,231 

1,316 

1,290 

1,342 

1,302 

1,346 

1,325 

1  ,331 

1,214 

1,195 

1,204 

1,165 

11,694 

672 

679 

703 

699 

687 

647 

716 

691 

678 

686 

661 

672 

668 

6,172 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,637 

2,529 

2,609 

2,617 

2,661 

24,772 

1,447 

1,518 

1,572 

1,591 

1,606 

1,572 

1 , 598 

1,509 

1,501 

1,428 

1,460 

1,484 

1,450 

13,914 

411 

443 

456 

421 

4  34 

424 

430 

415 

429 

408 

407 

406 

385 

3,863 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,167 

8,457 

8,482 

8,183 

7,400 

71,214 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,461 

7,771 

7,769 

7,492 

6,681 

688 

688 

682 

680 

697 

685 

718 

688 

706 

686 

713 

691 

719 

6*232 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,491 

2,880 

2,951 

2,966 

2,902 

29,558 

1,323 

1,370 

1,376 

1,408 

1,389 

1,402 

1,421 

1,408 

1,437 

1,278 

1,332 

1,322 

1,297 

12,534 

820 

824 

829 

84  2 

832 

831 

864 

887 

884 

807 

811 

793  [ 

839 

7,613 

365,220 

288,002 

127,591 

237,629 

77.663 
72,280 
1,973 
1 ,035 
28,108 
22,448 
17,627 
5,659 
55,968 

51 ,434 

42,463 

34.865 

5,431 

3,540 

16,432 

3.742 

3.695 

6,251 

5.366 

2.795 

3,027 

17. ^70 
10,389 
7,603 
5,610 
3,672 

22,948 

16,614 

14,025 

3,391 

77,218 

71,549 

65,094 

60,261 

5,671 

25,547 

11,147 

6,835 


375,654 

299,046 

128,777 

246,877 

78,279 

72,842 

27,985 

61,995 

57,347 

38,882 

6,100 

4,021 

18,010 

4,197 

6,875 

3,178 

18,110 

10,756 

5,934 

23,136 

13,668 

3,525 

76,608 

70,832 

5,776 

25,575 

11,507 

7,156 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

Preliminary  estimates.  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-pcder  firms.  includes  men's,  boys'  clothing, 

d  133101,1  tailors.  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 

’l^?ndeth1Umbe+»yar^S’  ^UJldJng  materials  dealers:  paint,  plumbing,  and  electrical  stores.  "Includes  both  franchised  and  nonf ranchlsed  car  dealers. 

During  the  months  of  model  changeover,  seasonal  adjustment  factors  are  less  reliable  than  in  other  months. 


from  mail  order, 
furnishings  stores 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 
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Percent  change  in 
sales--all  retail  stores 

Percent  change  in 
sales — all  retail  stores 

Kind  of  business 

September  1974 
f  rom- - 

9  months 
1974 
from 

9  months 
1973 

Kind  of  business 

September  1974 
f  rom — 

9  months 
1974 

from 

9  months 
1973 

Sept . 
1973 

Aug. 

1974 

Sept. 

1973 

Aug. 

1974 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group) 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets . 

Fruit  stores,  vegetable  markets* . 

Candy,  nut,  confectionery  stores* . 

Bakery  products  stores . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  cafeterias,  lunchrooms 
Drinking  places . 


General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 

Apparel  group . 

Men's,  boys'  clothing,  furnishings  stores . 

J/omen's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores*.. 
Shoe  stores . 


+7 

-10 

+  7 

Furniture  and  appliance  group . 

+7 

-6 

+  8 

Furniture  stores . 

+  8 

-8 

+  6 

+  9 

-9 

+  11 

Floor  coverings  stores* . 

+  15 

-10 

+23 

Household  appliance,  TV,  radio  stores . 

-2 

-5 

+5 

0 

-12 

-1 

Household  appliance  dealers . 

-3 

-8 

+6 

+10 

-9 

+  12 

TV,  radio,  stores*  . 

0 

+  1 

+  1 

Music  stores* . 

+  24 

+6 

+  16 

+11 

-11 

+  13 

+11 

-11 

+  13 

Building  materials,  hardware,  farm  equip,  group. 

-6 

Lumber  and  other  building  materials  dealers3.. 

-17 

-9 

Paint,  glass,  wallpaper  stores  * . 

♦  19 

Heating  and  plumbing  equipment  dealers" . 

+  18 

-4 

+  1 

Hardware  stores . 

+  3 

-7 

♦  10 

Farm  equipment  dealers* . . . 

-2 

0 

+  16 

♦  5 

-11 

+  10 

+  12 

+  13 

Automotive  group . 

-4 

-16 

Passenger  car  dealers . 

-3 

Passenger  car  dealers  (franchised) . 

-3 

-16 

-8 

Tire,  battery,  accessory  dealers . 

+  2 

-10 

+  8 

+7 

-8 

+  9 

+6 

-9 

+  9 

Gasoline  service  stations . 

+  20 

-9 

+  16 

+6 

-8 

+  9 

Fuel  and  ice  dealers* . 

+  25 

♦  15 

+  29 

♦-6 

-8 

+  8 

Fuel  and  ice  dealers,  except  fuel  oil* . 

+  21 

+  17 

+  12 

+  5 

-13 

+  8 

Fuel  oil  dealers" . 

♦  29 

+  14 

+  36 

+14 

-4 

+11 

Drug  and  proprietary  stores . 

+  10 

-5 

+  9 

Liquor  stores . 

+7 

-11 

+7 

+  3 

-4 

+  5 

Jewelry  stores* . 

+6 

-11 

+  11 

+2 

-9 

+  3 

Florists* . 

-1 

-6 

+  16 

+6 

-2 

+4 

Book  stores* . 

-28 

0 

+  17 

+  7 

-9 

+9 

Stationery  stores* . 

+  13 

0 

►  13 

+  4 

+3 

+15 

Camera,  photographic  supplies  stores* . 

+  28 

-4 

+16 

-12 

-1 

-3 

Optical  goods  stores* . 

-4 

-10 

+  13 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


+  8 

-2 

+  7 

+  6 

.  1 

+  5 

+7 

-3 

+  3 

+11 

0 

+  11 

+  9 

+  3 

+4 

-11 

-1 

-3 

Durable  goods  stores,  total . 

0 

+12 

-7 

-1 

+  12 

+  6 

-1 

+7 

Nondurable  goods  stores,  total . 

+  10 

0 

+  9 

Household  appliance,  TV,  radio  stores . 

-1 

-2 

+4 

Food  group . 

+  15 

+1 

+  13 

+  15 

+  1 

+  13 

Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers3.. 

+  4 

-3 

+  7 

+5 

-1 

+2 

+6 

-1 

+  10 

+  5 

►  3 

+  10 

+8 

+8 

+1 

+1 

+8 

+8 

-10 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

Passenger  car  and  other  automotive  dealers6... 
Tire,  battery,  accessory  dealers . 

-4 

+3 

-11 

+3 

-8 

+8 

+  8 

0 

+  8 

+  21 

-  16 

Variety  stores . 

+8 

0 

+8 

+  12 

2 

+  9 

Mail-order  houses  'department  stores 

+  10 

+  5 

+  11 

+  10 

0 

+6 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 


*See  Explanatory  Materials,  pp.  25  and  26. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2lncludps  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  lumber  yards,  building  materials 

dealers;  paint,  plumbing,  and  electrical  stores.  4Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  sIncludes  women's 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  ^Includes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month- to-month 

Average 

monthly  rates  of  changes 

September 

August 

August 

July 

July 

June 

September  1974 
June  1974 

3-month  span 

September  1974 
March  1974 

6-month  span 

September  1974 
September  1973 

12-month  span 

United  States,  total . 

-2 

+2 

+4 

+1 

♦  1 

+  1 

-7 

+  3 

+7 

♦  1 

Nondurable  goods  stores,  total . 

0 

+1 

+3 

+1 

♦  1 

+1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  9 

months 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July  |  Aug. 

Sept  .P 

Sept.  |  Oct. 

Nov . 

Dec . 

1974 

1973 

Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


United  States,  total . 

11 ,656 

11  ,245 

13,414 

13  ,648 

1 4,393 

13 ,715 

13 , 54G 

14,896 

13,506 

12,447* 

13 ,181 

14  ,653 

18,305 

120,019 

108,407 

Durable  goods  stores,  total . 

692 

659 

768 

856 

929 

884 

878 

905 

824 

796 

839 

808 

935 

7,395 

7,024 

Nondurable  goods  stores,  total . 

10,964 

10,586 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,682 

11 ,651 

12,342 

13  ,845 

17,370 

112,624 

101 , 383 

Food  group . 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5 , 205 

5,758 

5,093 

4,606 

4,727 

4,990 

5,281 

46,503 

40,867 

Grocery  stores' . 

4  ,835 

4,652 

5,242 

4,880 

5,355 

5,096 

5,  139 

5,683 

5,024 

4,547 

4,665 

4,933 

5,196 

45,906 

40,371 

Eating  and  drinking  places . 

231 

220 

258 

259 

277 

273 

287 

324 

277 

279 

265 

265 

254 

2,406 

2,400 

General  merchandise  group  with  nonstores2 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,551 

5,158 

5,634 

6,749 

9,335 

47,870 

43,851 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4,035 

3  ,878 

5,030 

5,401 

5,599 

5,329 

5,  192 

5,772 

5,267 

4,907 

5,313 

6,422 

9,068 

45,503 

41,668 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,300 

3,106 

4,054 

4,376 

4,585 

4,402 

a  225 

4,693 

4,284 

4,008 

4,255 

5,092 

7,427 

37,035 

33,963 

Department  stores . 

2,993 

2,813 

3  ,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,913 

3,670 

3,900 

4,678 

6  ,823 

33,669 

30,979 

Variety  stores . 

409 

411 

512 

574 

583 

556 

531 

603 

530 

509 

542 

652 

1  ,086 

4,709 

4,347 

Apparel  group . 

413 

366 

486 

589 

519 

517 

451 

561 

539 

555 

545 

591 

912 

4,441 

4,521 

Men’s,  boys’  wear  stores3 . 

47 

40 

55 

68 

64 

65 

46 

57 

51 

54 

63 

77 

119 

493 

490 

Women's  apparel,  accessory  stores4 . 

146 

133 

179 

206 

196 

194 

174 

210 

196 

192 

193 

213 

336 

1,634 

1,651 

Women's  ready-to-wear  stores . 

129 

116 

155 

179 

170 

1  71 

153 

185 

173 

167 

170 

186 

292 

1,431 

1,439 

Shoe  stores . 

123 

106 

138 

178 

141 

139 

119 

155 

162 

185 

157 

156 

224 

1,261 

1,371 

Furniture  and  appliance  group . 

190 

162 

180 

179 

190 

183 

197 

213 

203 

174 

169 

176 

235 

1,697 

1,505 

Tire,  battery,  accessory  dealers . 

142 

137 

170 

197 

203 

203 

198 

192 

178 

1  76 

204 

193 

202 

1,620 

1,611 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

529 

523 

515 

549 

508 

465 

493 

494 

751 

4,590 

4,119 

Liquor  stores . . . 

170 

164 

179 

173 

193 

178 

178 

189 

169 

167 

187 

197 

290 

1  ,593 

1,548 

Data  ADJUSTED  for  seasonal  variations, 

holiday  and  trading-day 

differences 

United  States,  total . 

13 ,716 

13,762 

14,036 

14,008 

14,091 

13,984 

11, 263 

1 14,374 

14,531 

13,024" 

13,332 

13  ,332 

13,222 

126,765 

114,679 

Grocery  stores . 

5,073 

',057 

5,065 

5,041 

5,071 

5,111 

5,249 

5,257 

5,461 

4,712 

4,870 

4,743 

4,829 

46,385 

40,800 

Eating  and  drinking  places . 

256 

259 

255 

261 

257 

250 

257 

292 

276 

282 

280 

289 

257 

2,363 

2,376 

General  merchandise  group  with  nonstores2 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,006 

5,471 

5,573 

5,674 

5,511 

53,082 

48,681 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,692 

5,684 

5,731 

5,234 

5,309 

5,405 

5,265 

50,569 

46,378 

Department  stores . 

3  ,969 

3,996 

4,170 

4,185 

4,260 

4,120 

4,207 

4,204 

4,226 

3,875 

3  ,939 

3,998 

3  ,942 

37,337 

34,383 

Variety  stores . 

588 

570 

600 

576 

597 

585 

597 

600 

596 

561 

566 

600 

545 

5,309 

4,911 

Apparel  group . 

555 

552 

549 

543 

524 

540 

537 

561 

556 

556 

538 

530 

535 

4,917 

4,996 

Men's,  boys’  wear  stores3 . 

56 

64 

68 

66 

62 

62 

60 

67 

60 

60 

63 

65 

61 

565 

560 

Women's  apparel,  accessory  stores4 . 

211 

198 

202 

197 

196 

206 

206 

212 

203 

198 

182 

190 

187 

1,831 

1,854 

Shoe  stores . 

164 

156 

151 

151 

143 

146 

111 

146 

147 

165 

162 

145 

154 

1,345 

1,461 

Tire,  battery,  accessory  dealers . 

183 

188 

180 

187 

187 

181 

189 

178 

190 

190 

204 

181 

172 

1,663 

1,659 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

522 

540 

536 

539 

549 

499 

511 

503 

500 

4,835 

4,338 

Preliminary  estimates. 

'September  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  September  7  -  $1,243;  September  14  -  $1,224;  September  21  -  $1,200; 


September  28  -  $1,192. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
3Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

4Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

Sept.  1974 
f  rom — 

9  months 
1974 

from 

9  months 

1973 

Sept.  1974 
from — 

9  months 
1974 

Sept . 
1973 

Aug. 

1974 

Sept . 
1973 

Aug. 

1974 

9  months 
1973 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and 

trading-day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 

United  States,  total . 

+9 

-9 

+11 

United  States,  total . 

+12 

+  1 

+11 

Durable  goods  stores,  total . 

+  4 

-9 

+5 

-9 

+  11 

Food  group . 

+11 

-12 

+14 

Grocery  stores . 

+10 

-12 

+14 

Eating  and  drinking  places . 

-2 

-5 

-1 

Eating  and  drinking  places . 

-1 

-15 

0 

+  8 

-8 

+9 

General  merchandise  group  without  nonstores1 

_  .  ill  'iii  i  1 

uenei  a  mcie  tan  isc  gt  uup  l  iuu  nons  oies 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

+7 

-9 

+9 

Var  i 

Department  stores . 

+7 

-8 

+9 

y 

+8 

Variety  stores . 

+  4 

-12 

+8 

_ 

- 

+4 

* 

Shoe  stores . 

-12 

+5 

-8 

Tire,  battery,  accessory  dealers . 

+1 

-7 

+1 

Tire,  battery,  accessory  dealers . 

0 

+7 

0 

Drug  and  proprietary  stores . 

+9 

-7 

+11 

Liquor  stores . 

+1 

-11 

+3 

Drug  and  proprietary  stores . 

+10 

+  2 

+11 

'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2Includes  men’s,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

3Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women’s  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Region  and  kind  of  business 

1974 

1973 

Percent  change 

Sept. 

from 

974 

9  mos. 
1974 
from 

9  mos . 
1973 

Jan . 

Feb. 

Mar. 

Apr . 

May 

June 

July 

Aug. 

Sept . p 

Sept  . 

Oct . 

Nov . 

Dec . 

Sept . 
1973 

Aug. 

1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,626 

9,162 

9,690 

10,181 

11 ,374 

+  5 

-7 

+5 

Durable  goods  stores,  total 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,945 

2,859 

2,571 

2,576 

2,898 

2,806 

2,584 

0 

-10 

-5 

total . . . 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,055 

6,586 

6,792 

7,375 

8,790 

+7 

-6 

+  9 

2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2,709 

2,430 

2,276 

2,273 

2,319 

2,537 

+7 

-10 

+12 

2,043 

1  ,965 

2,147 

2,052 

2,259 

2,174 

2,161 

2,380 

2,108 

2,003 

1  ,996 

2,044 

2,214 

+5 

Eating  and  drinking  places . 

698 

661 

757 

766 

882 

898 

881 

916 

833 

761 

759 

758 

758 

GAF,1  total . 

2,133 

1  ,944 

2,383 

2,599 

2,687 

2,617 

2,437 

2,655 

2,602 

2,559 

2,676 

3,126 

4,156 

+  2 

-2 

+3 

General  merchandise  group 

1  ,219 

1  ,137 

1  ,447 

1  ,564 

1  ,651 

1  ,592 

1  ,496 

1,629 

1,572 

1  ,526 

1  ,624 

1  ,982 

2,643 

+3 

-4 

Department  stores . . 

781 

711 

929 

1  ,046 

1  ,099 

1  ,061 

957 

1,048 

1,028 

995 

1  ,036 

1  ,297 

1  ,868 

+3 

-2 

+6 

483 

404 

487 

587 

563 

560 

478 

557 

580 

617 

608 

669 

962 

Furniture  and  appliance  group.. 

431 

403 

449 

448 

473 

465 

463 

469 

450 

416 

444 

475 

551 

>8 

Building  materials ,  hardware, 

farm  equipment  group . 

300 

285 

365 

414 

453 

469 

4  79 

450 

386 

415 

451 

414 

374 

Gasoline  service  stations . 

566 

539 

635 

658 

702 

737 

763 

761 

718 

571 

593 

576 

>  26 

Drug  and  proprietary  stores . 

264 

255 

265 

276 

277 

280 

269 

282 

273 

253 

268 

255 

+  8 

-3 

+6 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,825 

10,401 

12,211 

12,834 

13,858 

13,208 

13,550 

14,274 

12,850 

11  ,996 

12,937 

13,149 

14,267 

+7 

-10 

+9 

Durable  goods  stores,  total 

3,247 

3,160 

3  ,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4,152 

4,163 

4,524 

4,157 

3,832 

0 

-11 

0 

Nondurable  goods  stores. 

total . 

7,578 

7,241 

8,339 

8,649 

9,348 

8,800 

8,9  73 

9,620 

8,698 

7,833 

8,413 

8,992 

10,435 

+11 

-10 

+14 

2,419 

2,275 

2,528 

2,405 

2,694 

2,632 

2,634 

2,879 

2,545 

2,331 

2,377 

2,443 

2,629 

+  9 

-12 

+14 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,471 

2,703 

2,388 

2,178 

2,223 

2,300 

2,467 

+  10 

-12 

+14 

Eating  and  drinking  places . 

931 

890 

1  ,004 

1  ,045 

1,146 

1,162 

1  ,181 

1,264 

1,123 

1  ,052 

1  ,062 

991 

1  ,008 

+7 

-11 

+14 

GAF,1  total . 

2,547 

2,405 

2,987 

3  ,222 

3,291 

3,118 

3,078 

3,397 

3,203 

3  ,019 

3  ,251 

3,769 

4,922 

+  6 

-6 

+7 

General  merchandise  group 

1  ,590 

1  ,555 

1  ,973 

2,128 

2,182 

2,073 

2,009 

2,242 

2,124 

1  ,964 

2,166 

2,593 

3,331 

+  8 

-5 

+8 

Department  stores . 

954 

906 

1,197 

1  ,320 

1  ,372 

1  ,324 

1  ,251 

1,395 

1,308 

1  ,216 

1  ,294 

1  ,566 

2,223 

♦  8 

-6 

+8 

Apparel  group . 

444 

381 

477 

555 

531 

508 

504 

552 

530 

504 

517 

579 

888 

+5 

-4 

+3 

Furniture  and  appliance  group.. 

513 

469 

537 

539 

578 

537 

565 

603 

549 

551 

568 

597 

703 

0 

-9 

+6 

Building  materials,  hardware, 

farm  equipment  group . 

698 

680 

860 

996 

1  ,118 

1  ,088 

1  ,073 

1,078 

1,057 

1  ,049 

1  ,107 

941 

935 

+1 

-2 

Automotive  group . 

1  ,800 

1 ,793 

2,210 

2,355 

2,494 

2,466 

2,606 

2,607 

2,216 

2,271 

2,567 

2,324 

1,747 

-15 

-6 

Gasoline  service  stations . 

835 

802 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1,131 

1,003 

828 

878 

899 

886 

+21 

-11 

Drug  and  proprietary  stores . 

331 

329 

356 

370 

377 

363 

3  75 

395 

369 

324 

340 

341 

461 

+14 

-7 

+10 

THE  SOUTH 

TOTAL . 

11  ,528 

11  ,372 

13,295 

13,661 

14,334 

13,904 

14,108 

14,825 

13,175 

12,291 

13,186 

13,310 

15,129 

+7 

-11 

+8 

Durable  goods  stores,  total 

3,876 

3,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,491 

4,521 

5,014 

4,650 

4,528 

-1 

-14 

+1 

Nondurable  goods  stores, 

total . 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9,626 

8,684 

7,770 

8,172 

8,660 

10,601 

+12 

-10 

+13 

2,777 

2,6  78 

3,000 

2,908 

3,129 

3,051 

3,149 

3,444 

3,088 

2,697 

2,688 

2,775 

2,988 

+14 

-10 

+14 

Grocery  stores . 

2,670 

2,570 

2,881 

2,787 

3  ,004 

2,921 

3,014 

3,306 

2,960 

2,588 

2,582 

2,670 

2,863 

+14 

-10 

+14 

Eating  and  drinking  places . 

741 

692 

771 

792 

815 

858 

880 

913 

799 

783 

788 

764 

787 

+2 

-12 

+7 

GAF,1  total . 

2,801 

2,711 

3,383 

3,539 

3  ,622 

3,412 

3,430 

3,737 

3,380 

3  ,016 

3,316 

3,824 

5,438 

+12 

-10 

+12 

General  merchandise  group 

with  nonstores2 . 

1  ,678 

1  ,652 

2,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,077 

1  ,887 

2,106 

2,511 

3,603 

Department  stores . 

956 

918 

1  ,204 

1,265 

1  ,318 

1  ,229 

1  ,208 

1,357 

1 , 207 

1,123 

1  ,228 

1  ,458 

2,177 

+7 

-11 

-r  8 

Apparel  group . 

498 

470 

571 

641 

613 

576 

575 

642 

586 

531 

582 

631 

985 

+10 

-9 

+  11 

Furniture  and  appliance  group.. 

625 

589 

696 

676 

717 

714 

742 

751 

717 

598 

628 

682 

850 

+20 

-5 

+16 

Building  materials,  hardware, 

farm  equipment  group . 

679 

746 

876 

973 

1  ,004 

987 

967 

948 

905 

821 

897 

798 

780 

+10 

-5 

+;i 

Automotive  group . 

2,240 

2,253 

2,710 

2,827 

3,032 

2,969 

3,085 

3,099 

2,520 

2,761 

3,153 

2,794 

2,261 

-9 

-19 

Gasoline  service  stations . 

858 

852 

976 

1  ,008 

1  ,065 

1  ,121 

1  ,120 

1,140 

1,047 

902 

944 

921 

900 

+16 

-8 

+12 

Drug  and  proprietary  stores . 

411 

410 

424 

428 

43  7 

424 

436 

451 

4  25 

378 

411 

407 

555 

+12 

-6 

+12 

THE  WEST 

TOTAL . 

6,89  7 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,033 

7,467 

7,908 

7,912 

9,054 

+8 

-11 

+7 

Durable  goods  stores,  total 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,539 

2,458 

2,735 

2,491 

2,465 

+3 

-13 

-2 

Nondurable  goods  stores. 

total . 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,4  94 

5,009 

5,173 

5,421 

6,589 

+  10 

-10 

+11 

Food  group . 

1  ,628 

1  ,561 

1,762 

1  ,687 

1  ,828 

1,771 

1  ,819 

1,982 

1,784 

1.  ,555 

1  ,591 

1,670 

1,778 

+15 

-10 

+13 

Grocery  stores . 

1  ,532 

1  ,467 

1  ,663 

1  ,583 

1,722 

1  ,668 

1  ,713 

1,861 

1,670 

1  ,473 

1  ,501 

1  ,582 

1,670 

+13 

-10 

+13 

Eating  and  drinking  places . 

625 

611 

706 

685 

763 

784 

792 

849 

767 

743 

732 

691 

719 

+3 

-10 

+  8 

GAF,1  total . 

1,658 

1  ,576 

1  ,907 

1  ,970 

2,058 

2,023 

2,005 

2,205 

1,991 

1  ,946 

2,008 

2,197 

3,040 

+  2 

-10 

+8 

General  merchandise  group 

with  nonstores2 . 

1  ,024 

971 

1  ,199 

1  ,252 

1  ,314 

1  ,283 

1  ,275 

1,410 

1,262 

1  ,217 

1,276 

1,457 

2,041 

+4 

-10 

+9 

Department  stores . 

6  78 

632 

802 

845 

888 

876 

865 

949 

849 

808 

838 

976 

1  ,466 

+5 

-11 

+11 

Apparel  group . 

275 

263 

313 

347 

337 

334 

322 

374 

335 

322 

323 

335 

551 

+  4 

-10 

+7 

Furniture  and  appliance  group.. 

359 

342 

395 

3  71 

407 

406 

408 

421 

394 

407 

409 

405 

448 

-3 

-6 

+  5 

Gasoline  service  stations . 

534 

499 

561 

587 

634 

659 

688 

706 

646 

536 

566 

567 

546 

+  21 

-8 

+17 

Drug  and  proprietary  stores . 

261 

261 

284 

289 

302 

297 

284 

301 

284 

271 

281 

283 

407 

+5 

-6 

+5 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 
in  geographic  regions  are  shown  on  p.  34. 

p 

Preliminary  estimates. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 

of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


New  England  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  group . 

GAF, 1  total . 

Gasoline  service  stations . 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF, 1  total . 

General  mdse,  group  with  nonstores2.. 

Apparel  group . . . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  North  Central  Division,  total . 

Durable  goods  stores . . . . 

Nondurable  goods  stores . 

Food  group . . 

Eating  and  drinking  places . 

GAF, 1  total . 

General  mdse,  group  with  nonstores2 

Apparel  group . 

Gasoline  service  stations... . 

Drug  and  proprietary  stores . 

West  North  Central  Division,  total . 

Durable  goods  stores..... . . 

Nondurable  goods  stores . 

Food  group . 

GAF,1  total . 

General  mdse,  group  with  nonstores2, 
Gasoline  service  stations . . 

South  Atlantic  Division,  total . . 

Durable  goods  stores . . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF, 1  total . 

General  mdse,  group  with  nonstores2. 

Apparel  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  South  Central  Division,  total . 

Nondurable  goods  stores . 

Food  group . 

GAF, 1  total . 

General  mdse,  group  with  nonstores2. 

West  South  Central  Division,  total . 

Durable  goods  stores . . 

Nondurable  goods  stores..... . . 

Food  group . 

GAF,1  total . 

General  mdse,  group  with  nonstores2. 

Mountain  Division,  total . 

Nondurable  goods  stores . . 

Food  group . 

GAF,1  total . 

General  mdse,  group  with  nonstores2. 

Pacific  Division,  total . 

Durable  goods  stores . . . . 

Nondurable  goods  stores . 

Food  group . ........................... 

Eating  and  drinking  places . 

GAF,1  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


1973 

Percent  change 

Sept.  1974 
f  rom — 

9  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

I  Aug. 

Sept . ^ 

Sept . 

Oct. 

Sept . 

Aug. 

9  mos. 

1 

1973 

1974 

1973 

2,199 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2,701 

2,458 

2,361 

2,472 

2,590 

2,909 

578 

547 

673 

748 

807 

768 

747 

745 

664 

681 

743 

713 

655 

^6 

1,621 

1,532 

1,745 

1,740 

1,846 

1,812 

1,825 

1,956 

1,794 

1,680 

1,729 

1,877 

2,254 

+7 

-8 

+11 

549 

523 

585 

562 

614 

605 

638 

696 

604 

546 

553 

565 

617 

+  11 

-13 

460 

586 

638 

654 

636 

578 

645 

624 

670 

691 

793 

1,042 

163 

157 

192 

185 

213 

203 

221 

226 

205 

165 

167 

165 

164 

+  24 

-9 

+  26 

6,474 

6,079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,168 

6,801 

7,218 

7,591 

8,465 

+  5 

1,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,907 

1,895 

2,155 

2,093 

1,929 

+  1 

-10 

4,831 

1,558 

5,092 

5,252 

5,523 

5,390 

5,183 

5,549 

5,261 

4,906 

5,063 

5,498 

6,536 

+  7 

-5 

+  9 

550 

513 

573 

593 

684 

686 

667 

704 

636 

600 

601 

593 

593 

+6 

1,611 

1,484 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1,978 

1,889 

1,985 

2,333 

3,114 

+  5 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1,255 

1,226 

1,150 

1,229 

1,503 

2,021 

+  7 

352 

297 

359 

431 

416 

412 

348 

403 

422 

426 

434 

475 

686 

.1 

403 

382 

443 

473 

489 

534 

542 

535 

513 

406 

426 

444 

412 

+  26 

201 

191 

197 

208 

204 

205 

195 

208 

203 

190 

202 

189 

240 

+7 

-2 

+4 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,813 

8,344 

9,003 

9,200 

9,962 

+6 

2,195 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,693 

2,771 

3,069 

2,851 

2,545 

-3 

-11 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,120 

5,573 

5,934 

6,349 

7,417 

+10 

-9 

+13 

1,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1 , 900 

2,089 

1,844 

1,701 

1,729 

1,771 

1,908 

•  8 

732 

691 

785 

813 

897 

901 

897 

958 

852 

828 

836 

775 

792 

+  3 

-11 

1,843 

1,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,313 

2,182 

2,349 

2,749 

3,616 

+6 

1,167 

1,125 

1,450 

1,555 

1,593 

1,516 

1,465 

1,615 

1,555 

1,444 

1,574 

1,907 

2,467 

.8 

332 

281 

355 

416 

397 

377 

363 

392 

387 

366 

379 

423 

663 

*6 

586 

579 

667 

663 

723 

730 

818 

818 

722 

569 

615 

640 

631 

<  27 

-12 

233 

230 

249 

263 

265 

262 

269 

279 

261 

228 

242 

243 

324 

+14 

-6 

+11 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,037 

3,652 

3,934 

3,949 

4,305 

♦  11 

-11 

1,052 

1,053 

1,319 

1,399 

1,495 

1,517 

1,632 

1,631 

1,459 

1,392 

1,455 

1,306 

1 ,287 

+5 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,578 

2,260 

2,479 

2,643 

3,018 

+14 

-12 

+16 

653 

624 

700 

673 

730 

717 

734 

790 

701 

630 

64R 

672 

721 

+  11 

-11 

704 

683 

811 

877 

875 

846 

853 

973 

890 

837 

902 

1,020 

1,306 

+  6 

-9 

423 

430 

523 

573 

589 

557 

544 

627 

569 

520 

592 

686 

864 

+  9 

-9 

249 

223 

249 

265 

284 

290 

306 

313 

281 

259 

263 

259 

255 

+  8 

-10 

+16 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7,385 

6,618 

6,276 

6,796 

6,947 

7,805 

+  5 

-10 

1,928 

1,856 

2,194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,162 

2,244 

2,530 

2,343 

2,251 

-4 

-11 

4,029 

3,914 

4,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,456 

4,032 

4,266 

4,604 

5,554 

+11 

-10 

+11 

375 

348 

385 

403 

409 

435 

440 

459 

388 

407 

399 

380 

399 

-5 

-15 

+1 

1,478 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,769 

1,611 

1,802 

2,100 

2,871 

+  10 

-8 

+10 

905 

886 

1,142 

1,195 

1,209 

1,132 

1,114 

1,230 

1,103 

1,011 

1,149 

1,398 

1,941 

+  9 

-10 

+  10 

235 

230 

280 

321 

294 

275 

259 

292 

257 

273 

277 

300 

466 

-6 

-12 

+6 

455 

448 

517 

531 

576 

581 

580 

613 

563 

457 

481 

479 

463 

+  23 

-8 

+  15 

200 

203 

210 

215 

214 

215 

221 

226 

213 

191 

205 

208 

280 

+12 

-6 

+10 

1,984 

2,028 

2,441 

2,516 

2,694 

2,590 

2,683 

2,806 

2,465 

2,268 

2,359 

2,340 

2,655 

.  9 

-12 

+10 

1,283 

1,258 

1,491 

1,539 

1,668 

1,584 

1,640 

1,745 

1,587 

1,406 

1,444 

1,485 

1,844 

+  13 

-9 

+13 

498 

472 

539 

540 

619 

610 

624 

679 

605 

512 

502 

498 

549 

+  18 

-11 

♦  15 

457 

452 

583 

608 

623 

581 

599 

641 

569 

518 

544 

636 

932 

+  10 

-11 

+  14 

266 

270 

357 

373 

387 

354 

354 

397 

356 

326 

347 

409 

609 

+  9 

-10 

+11 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4,092 

3,747 

4,031 

4,023 

4,669 

+  9 

-12 

1,247 

1,279 

1,509 

1,551 

1,690 

1,667 

1,693 

1,706 

1,451 

1,415 

1 , 569 

1,452 

1,466 

2,340 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,641 

2,332 

2,462 

2,571 

3,203 

♦  13 

-10 

+  15 

786 

783 

877 

844 

896 

884 

906 

988 

902 

779 

777 

796 

849 

+16 

-9 

+16 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,055 

1,169 

1,042 

887 

970 

1,088 

1,635 

+  17 

-11 

+16 

507 

496 

617 

654 

696 

636 

645 

717 

618 

550 

610 

704 

1,053 

+  12 

-14 

+15 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,049 

1,915 

1,969 

1,970 

2,205 

+  7 

-11 

+7 

1,076 

1,050 

1,225 

1,238 

1,337 

1,289 

1  ,334 

1,455 

1,314 

1,151 

1,181 

1,244 

1,452 

+14 

-10 

+13 

345 

332 

381 

358 

384 

364 

385 

432 

388 

327 

328 

360 

365 

+  19 

-10 

+  13 

368 

363 

427 

453 

473 

456 

441 

508 

459 

464 

475 

514 

675 

-1 

-10 

222 

213 

257 

278 

305 

287 

284 

328 

292 

282 

298 

335 

441 

+  4 

-11 

+9 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

5,984 

5,552 

5,939 

5,942 

6,849 

♦  8 

-10 

+7 

1,541 

1,560 

1,848 

1,828 

1,931 

1,924 

1,969 

2,058 

1,804 

1,694 

1,947 

1,765 

1,712 

+6 

-12 

-2 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,180 

3,858 

3,992 

4,177 

5,137 

+  8 

-10 

+11 

1,283 

1 ,229 

1,381 

1,329 

1,444 

1,407 

1,434 

1,550 

1,396 

1,228 

1,263 

1,310 

1,413 

*  14 

-10 

+  13 

484 

477 

540 

536 

591 

608 

608 

657 

597 

579 

582 

543 

565 

+3 

-9 

+  10 

1,290 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,532 

1,482 

1,533 

1,683 

2,365 

+  3 

-10 

+  8 

802 

758 

942 

974 

1,009 

996 

991 

1,082 

970 

935 

978 

1,122 

1,600 

+  4 

-10 

+  9 

366 

345 

391 

395 

425 

449 

456 

465 

4  28 

362 

395 

393 

371 

+  18 

-8 

+  16 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  table  16.)  Totals  Include  data  for  kinds  of  business  not  shown  separately.  States 
in  geographic  divisions  are  shown  on  p.  34. 


p 

Preliminary  estimates. 


Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


9 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1974 

1973 

Percent 

change 

Sept . 
1974 
from 
Sept . 
1973 

9  mos. 

1974 

f  rom 

9  mos. 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

I  Aug. 

Sept ,P 

Sept.  | 

Oct. 

Nov. 

Dec. 

California,  total . 

3,923 

3,815 

4,419 

4,392 

4,679 

4.610 

4,639 

4,974 

4,470 

4,134 

4,416 

4,438 

5,155 

+  8 

♦  7 

Nondurable  goods  stores . 

2,781 

2,654 

3,047 

3,061 

3,269 

3,212 

3,209 

3,476 

3,164 

2,901 

3,008 

3,134 

3,886 

♦  9 

♦  11 

GAF1 . 

993 

936 

1,137 

1,173 

1,215 

1,186 

1,181 

1,276 

1,170 

1,130 

1,166 

1,279 

1,813 

*4 

♦  9 

Florida,  total . 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,080 

1  ,837 

1,749 

1,913 

1,982 

2,306 

>5 

♦  9 

Nondurable  goods  stores . 

1,273 

1,235 

1,396 

1,368 

1,373 

1,328 

1,340 

1,410 

1,259 

1,133 

1,202 

1,284 

1,617 

♦  11 

♦  14 

Illinois,  total . 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,703 

2,493 

2,344 

2,618 

2,705 

2,806 

♦  6 

♦  9 

Nondurable  goods  stores . 

1,483 

1,429 

1,696 

1,763 

1,828 

1,728 

1,792 

1,823 

1,690 

1,481 

1,645 

1,822 

2,029 

14 

♦  15 

GAF‘ . 

605 

578 

721 

754 

766 

710 

704 

756 

725 

686 

788 

921 

1,097 

♦  6 

♦  7 

Indiana,  total . 

1,051 

1,019 

1,134 

1,218 

1,371 

1,266 

1,256 

1,304 

1,186 

1,125 

1,190 

1,222 

1,314 

♦  5 

♦  12 

Massachusetts,  total . 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,260 

1,161 

1,093 

1,128 

1,196 

1,365 

♦  6 

♦  6 

Nondurable  goods  stores . 

760 

710 

817 

820 

865 

860 

862 

934 

851 

779 

802 

886 

1,069 

♦  9 

♦  11 

Michigan,  total . 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,087 

1,886 

1,805 

1,926 

1,921 

2,155 

♦  4 

♦  3 

Nondurable  goods  stores . 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1  ,321 

1,412 

1,285 

1,193 

1,234 

1,297 

1,594 

♦  8 

♦  8 

Minnesota,  total . 

706 

672 

757 

841 

929 

824 

850 

930 

853 

779 

856 

857 

907 

♦  9 

♦  12 

Missouri,  total . 

867 

857 

1,011 

1,047 

1,082 

1.069 

1,133 

1,180 

1,092 

990 

1,086 

1,083 

1,176 

♦  10 

+7 

New  Jersey,  total . 

1,298 

1,228 

1,382 

1,467 

1,578 

1.566 

1,514 

1,577 

1.436 

1,396 

1,487 

1,557 

1,813 

♦  3 

0 

Nondurable  goods  scores . 

969 

921 

1,023 

1,054 

1,128 

1,122 

1 ,078 

1,145 

1,035 

993 

1,023 

1,117 

1,380 

♦  4 

+6 

New  York,  total . 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,604 

3,414 

3,306 

3,487 

3,641 

4,083 

♦  3 

♦  4 

Nondurable  goods  stores . 

2,425 

2,263 

2,472 

2,538 

2,692 

2,578 

2,466 

2,640 

2,549 

2,429 

2,491 

2,661 

3,178 

+5 

♦  8 

GAF1 . 

819 

741 

876 

953 

1,002 

971 

902 

973 

980 

929 

970 

1,164 

1,496 

♦  5 

+  5 

North  Carolina,  total . 

833 

786 

948 

983 

1,034 

997 

1,017 

1,101 

971 

897 

1,000 

1,028 

1,109 

♦  8 

♦7 

Ohio,  total . . 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,395 

2,494 

2,226 

2,086 

2,231 

2,288 

2,541 

Nondurable  goods  stores . 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,778 

1,619 

1,474 

1,565 

1,643 

1,960 

♦  10 

+11 

Pennsylvania,  total . 

1,953 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,482 

2,318 

2,099 

2,244 

2,393 

2,569 

♦  10 

♦  8 

Nondurable  goods  stores . 

1,437 

1,374 

1,597 

1,660 

1,703 

1  ,690 

1,639 

1,764 

1,677 

1 ,484 

1,549 

1,720 

1,978 

*13 

♦  12 

GAF1 . 

484 

450 

575 

620 

627 

613 

580 

643 

615 

580 

620 

760 

951 

+  6 

♦5 

Texas,  total . 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,866 

2,543 

2,343 

2,505 

2,480 

2,920 

♦  9 

♦  10 

Nondurable  goods  stores . 

1  ,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,808 

1,637 

1,472 

1,533 

1,600 

2,027 

♦  11 

+  13 

Wisconsin,  total . 

871 

805 

949 

1,004 

1,076 

1,047 

1,055 

1,129 

1,022 

984 

1,038 

1,064 

1,146 

♦  4 

+  10 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

^Preliminary  estimates.  ‘Stores  in  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  de¬ 

partment  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change--Sept .  1974  from  Aug.  1974 

State 

Percent  change — Sept.  1974  from  Aug.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF*  stores 

California . 

-10 

-9 

-8 

New  Jersey . 

-9 

-10 

Florida . 

Indiana . 

-11 

Massachusetts . 

-8 

-9 

Michigan . 

Minnesota . 

J 

Missouri . 

1 

9 

Note:  Sampling  variabilities  are  shown  in  table  17. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  department-store  types  of  mer¬ 
chandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change — Sept.  1974  from  Aug.  1974 

Area 

Percent  change — Sept.  1974  from  Aug.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

-7 

-5 

-1 

Qiicago,  Ill. -Northwestern  Indiana.... 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4 

-3 

-1 

♦  3 

New  York,  N.Y.  Northeastern  New 

New  York.  N.Y . 

-1 

0 

+  5 

2 

Newark,  N.J . 

-6 

Paterson-Clif ton-Passalc,  N.J . 

-2 

-2 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

-3 

-2 

♦2 

Pittsburgh,  Pa . 

-7 

-7 

-7 

St.  Louis,  Mo. -Ill . 

-12 

Baltimore,  Md . 

Boston,  Mass.3 . 

-10 

Buffalo,  N.Y . 

-6 

Washington,  D.C.-Md.-Va . 

—13 

2 

Qilcago,  Ill . 

Cleveland,  Ohio . 

Cities 

Dallas,  Tex . 

-11 

Detroit,  Mich . 

Hous  ton ,  Tex . 

Kansas  City,  Mo. -Kans . 

7 

-8 

Uos  Angeles-Long  Beach,  Calif . 

-9 

Minneapolis -St.  Paul,  Minn . 

-8 

-7 

-3 

Philadelphia . 

0 

0 

♦  4 

Note:  Sampling  variabilities  are  shown  In  table  19. 


Stores  In  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores 
chandlse.  *For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  32-34. 

retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City 

Westchester  Counties,  N.Y. 


specialize  in  department  store  types  of  mer- 
‘Statistics  for  the  Boston  SMSA  Include 
and  Nassau,  Rockland,  Suffolk,  and 


10 


Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

1973 

Percent 

change 

Sept . 

9  mos. 

Area  and  kind  of  business 

1974 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept 

Sept. 

Oct. 

Nov. 

Dec. 

from 

from 

Sept . 

9  mos. 

1973 

1973 

Standard  Consolidated  Areas' 

Chicago,  Ill . -Northwestern  Ind. ,  total. 

1,538 

1,479 

1,763 

1,836 

1,884 

1,825 

1,830 

1,885 

rl,767 

1,663 

1,834 

1,957 

2,055 

+  6 

+  8 

Nondurable  goods  stores . 

1,117 

1,083 

1,272 

1,308 

1,333 

1,289 

1,291 

1,348 

1,264 

1,146 

1,253 

1,410 

1,576 

+10 

+  13 

GAF2 . 

477 

469 

590 

624 

619 

585 

569 

615 

593 

560 

651 

755 

872 

+6 

+7 

New  York,  N. Y. -Northeastern,  N.J.,  total 

2,848 

2,661 

2,900 

3,054 

3,233 

3,109 

2,907 

3,060 

2,958 

2,833 

3,019 

3,200 

3,731 

+4 

+  3 

Nondurable  goods  stores . 

2,173 

2,042 

2,208 

2,276 

2,393 

2,301 

2,  153 

2,302 

2,260 

2,138 

2,205 

2,371 

2,905 

4-6 

+6 

GAF2 . 

781 

709 

814 

911 

948 

924 

817 

875 

899 

877 

929 

1,048 

1,445 

+3 

+3 

Standard  Metropolitan 

Statistical  Areas' 

Baltimore,  Md. ,  GAF2 . 

88 

84 

110 

120 

120 

111 

109 

119 

115 

107 

119 

140 

176 

+7 

+  5 

Boston,  Mass.,3  GAF2 . 

154 

138 

191 

204 

197 

189 

169 

195 

202 

191 

201 

240 

317 

4-6 

+10 

Chicago,  Ill.,  total . 

1,410 

1,370 

1,631 

1,690 

1,728 

1,675 

1,676 

1 ,724 

1,621 

1,515 

1,694 

1,808 

1,889 

+7 

+  8 

Nondurable  goods  stores . 

1,028 

1,002 

1  ,177 

1,207 

1,225 

1,184 

1,178 

1,230 

1,165 

1,044 

1,158 

1,299 

1,448 

+  12 

+13 

GAF2 . 

454 

451 

564 

592 

585 

553 

540 

582 

561 

529 

619 

722 

827 

+  6 

+7 

Cleveland,  Ohio,  GAF2 . 

93 

89 

108 

121 

123 

121 

118 

123 

117 

114 

127 

140 

187 

+  3 

+7 

Dallas,  Tex.,  GAF2 . 

109 

104 

128 

130 

137 

128 

133 

147 

139 

122 

132 

151 

197 

+14 

+  8 

Detroit,  Mich.,  total . 

758 

700 

806 

857 

953 

914 

885 

913 

854 

817 

892 

894 

1,010 

+5 

+4 

Nondurable  goods  stores . 

549 

497 

559 

583 

646 

619 

594 

627 

598 

559 

584 

610 

771 

+  7 

+  9 

GAF2 . 

214 

192 

237 

263 

269 

266 

238 

259 

263 

249 

264 

296 

416 

+6 

+7 

Houston,  Tex.,  GAF2 . 

113 

107 

132 

136 

147 

137 

137 

154 

133 

120 

130 

144 

211 

+11 

+13 

Kansas  City,  Mo. -Kan.,  GAF2 . 

95 

99 

121 

130 

130 

117 

126 

143 

129 

117 

135 

153 

177 

+10 

+11 

Los  Angeles-Long  Beach,  Calif.,  total.. 

1,355 

1,289 

1,493 

1,509 

1,584 

1,539 

1,545 

1,656 

1,511 

1,448 

1,501 

1,543 

1,806 

+4 

+4 

Nondurable  goods  stores . 

987 

922 

1,071 

1,086 

1,159 

1,115 

1,101 

1,200 

1.124 

1,055 

1,069 

1,126 

1,390 

+7 

+  8 

GAF2 . 

386 

358 

439 

453 

457 

440 

433 

467 

446 

434 

456 

510 

701 

+  3 

+7 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

104 

105 

132 

140 

143 

135 

126 

144 

139 

136 

151 

169 

207 

+  2 

+1 

New  York,  N.Y. — Nassau-Suf f oik ,  N.Y. , 

total4 . 

2,025 

1,874 

2,028 

2,124 

2,249 

2,  150 

2,015 

2,127 

2,068 

1,970 

2,084 

2,205 

2,551 

+5 

+5 

Nondurable  goods  stores . 

1,547 

1,442 

1,552 

1,597 

1,679 

1,600 

1,506 

1,614 

1,601 

1,511 

1,544 

1,652 

2,003 

+6 

+7 

GAF2 . 

569 

511 

579 

646 

676 

663 

587 

637 

658 

629 

666 

733 

1,000 

+  5 

+5 

Nassau-Suf folk,  N.Y.,  totals . 

532 

474 

514 

567 

596 

585 

566 

586 

546 

512 

538 

581 

687 

+7 

+4 

Nondurable  goods  stores . 

389 

343 

371 

396 

419 

409 

387 

413 

394 

377 

382 

398 

509 

+  5 

+4 

GAF2 . 

137 

115 

130 

143 

156 

158 

150 

155 

153 

165 

167 

174 

254 

-7 

-4 

New  York,  N.Y.,  total6 . 

1,493 

1,400 

1,514 

1,557 

1,653 

1,565 

1,449 

1,541 

1,522 

1,458 

1,546 

1,624 

1,864 

+4 

+5 

Nondurable  goods  stores . 

1,158 

1,099 

1,181 

1,201 

1,260 

1,191 

1,119 

1 , 201 

1 , 207 

1,134 

1,162 

1,254 

1,494 

+  6 

+  8 

GAF2 . 

432 

396 

449 

503 

520 

505 

437 

482 

505 

464 

499 

559 

746 

+  9 

+  8 

Philadelphia,  Pa.,  total . 

820 

764 

908 

948 

984 

957 

902 

94  2 

912 

835 

914 

985 

1,071 

+  9 

+5 

Nondurable  goods  stores . 

607 

564 

659 

681 

704 

677 

630 

682 

669 

599 

638 

722 

833 

+12 

+11 

GAF2 . 

207 

189 

244 

268 

271 

267 

239 

261 

266 

244 

274 

339 

415 

+  9 

+2 

Pittsburgh,  Pa. ,  total . 

405 

386 

457 

495 

521 

533 

528 

558 

518 

449 

472 

497 

552 

+  15 

+14 

Nondurable  goods  stores . 

307 

295 

345 

373 

388 

401 

384 

417 

386 

332 

339 

371 

442 

+  16 

+19 

GAF2 . 

113 

107 

131 

144 

147 

145 

134 

153 

142 

135 

143 

170 

226 

+5 

+11 

St.  Louis,  Mo. -Ill.,  total . 

378 

363 

460 

484 

491 

479 

508 

54  8 

482 

426 

462 

461 

512 

+13 

+  9 

Nondurable  goods  stores . 

268 

249 

297 

317 

322 

307 

319 

359 

318 

271 

290 

313 

387 

+17 

+11 

GAF2 . 

97 

93 

116 

127 

132 

124 

121 

140 

130 

117 

127 

147 

196 

+11 

+4 

San  Francisco-Oakland ,  Calif.,  total... 

585 

555 

645 

636 

664 

657 

679 

716 

643 

602 

649 

658 

782 

+7 

+5 

Nondurable  goods  stores . 

421 

401 

468 

458 

473 

470 

489 

513 

467 

431 

441 

467 

595 

+  8 

+  9 

GAF2 . 

148 

141 

171 

174 

180 

178 

184 

199 

179 

174 

174 

196 

268 

+  3 

+6 

Washington,  D. C. -Md . - Va. ,  total . 

578 

554 

645 

686 

709 

682 

681 

714 

655 

649 

678 

692 

785 

+1 

+3 

Nondurable  goods  stores . 

403 

391 

453 

473 

490 

4  66 

461 

488 

456 

427 

436 

469 

579 

+7 

+  9 

GAF2 . 

140 

133 

162 

178 

179 

174 

162 

175 

171 

162 

177 

193 

273 

+  6 

+5 

Cities 

Chicago,  Ill.,  total . 

623 

621 

715 

715 

730 

701 

685 

729 

703 

695 

801 

851 

849 

+  1 

+5 

Nondurable  goods  stores . 

491 

494 

569 

571 

569 

543 

532 

577 

557 

525 

609 

680 

692 

+  6 

+  9 

GAF2 . 

253 

263 

321 

335 

320 

296 

294 

325 

318 

296 

364 

437 

434 

+7 

+7 

Detroit,  Mich.,  total . 

205 

186 

215 

227 

236 

232 

233 

239 

221 

206 

232 

239 

274 

+7 

+1 

Nondurable  goods  stores . 

151 

132 

147 

153 

157 

146 

148 

157 

148 

133 

143 

155 

202 

+  11 

+8 

GAF2 . 

51 

44 

54 

62 

67 

61 

58 

64 

63 

61 

66 

73 

103 

+3 

+2 

Los  Angeles,  Calif.,  total . 

509 

479 

541 

558 

570 

537 

546 

588 

553 

548 

580 

595 

679 

+1 

+2 

Nondurable  goods  stores . 

391 

357 

408 

425 

456 

422 

425 

460 

437 

420 

438 

456 

542 

+  4 

+6 

GAF2 . 

173 

162 

194 

205 

208 

194 

190 

202 

198 

196 

215 

239 

297 

+1 

+8 

New  York,  N.Y.,  total . 

1,263 

1,182 

1,276 

1,303 

1,381 

1,314 

1,209 

1,286 

1,274 

1,220 

1,293 

1,366 

1,568 

+4 

+6 

Nondurable  goods  stores . 

978 

929 

995 

1,005 

1,050 

998 

937 

995 

1,003 

950 

976 

1,052 

1,249 

+  6 

+  7 

GAF2 . 

381 

342 

386 

433 

444 

432 

374 

412 

431 

399 

426 

470 

632 

+  8 

+8 

Philadelphia,  Pa.,  total . 

314 

293 

337 

347 

363 

349 

326 

339 

339 

320 

358 

392 

403 

+  6 

+4 

Nondurable  goods  stores . 

250 

236 

274 

278 

291 

279 

265 

277 

276 

255 

280 

314 

325 

+  8 

+  8 

GAF2 . 

92 

85 

114 

123 

121 

116 

103 

113 

117 

107 

132 

161 

171 

+  9 

+3 

Note:  Sampling  variabilities  are  shown  in  table  18. 

^Preliminary  estimates.  Revised. 

'For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp .  32-34 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

■*Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  NY.  SMSA. 

GIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Sept . 

fro 

1974 

m-- 

9  mos. 
1974 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Sept  . 

Oct . 

Nov . 

Dec . 

Sept . 
1973 

Aug. 

1974 

9  mos . 
1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16 , 703 

18,390 

17,928 

18,050 

18,109 

23,188 

33,732 

-1 

-3 

+2 

Albany -Schenectady -Troy , 

N.Y . 

12,141 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

16,496 

17,315 

21,639 

29,975 

-5 

-6 

+1 

Albuquerque,  N.  Mex . 

8,670 

8,4  24 

10,733 

11,404 

12, 533 

11,978 

11,668 

13,762 

12,738 

11,945 

12,631 

14,231 

20,271 

+  7 

-7 

0 

Anaheim-Santa  Ana-Garden 

Grove,  Calif . 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52 , 877 

52,222 

53,724 

62,842 

98,587 

+  1 

-9 

(*) 

Asheville,  N.C . 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,160 

4,462 

5,300 

7,494 

-5 

-16 

-2 

Atlanta,  Ga . 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

60,113 

63,549 

76,408 

109,456 

+  5 

-10 

+  7 

Augusta,  Ga . 

4,665 

4,170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

5,191 

5,839 

6,606 

10,088 

+9 

-13 

+9 

Bakersfield,  Calif . 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

6,391 

7,197 

7,999 

12,792 

+4 

-17 

+8 

Baltimore,  Md . 

36,948 

33,570 

45,192 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

45,373 

52,615 

64,695 

88,199 

+  4 

+2 

-1 

Baton  Rouge,  La . 

7,922 

8,002 

10,287 

11,143 

12,775 

11,526 

11,596 

13,165 

10,730 

9,834 

10,658 

12,379 

18,308 

+9 

-18 

+9 

Billings,  Mont . 

1,623 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,286 

2,247 

2,  596 

3,876 

+7 

-17 

+14 

Binghamton,  N.Y. -Pa . 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,986 

4,600 

5,050 

6,789 

8,998 

+8 

-15 

+18 

Birmingham,  Ala . 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

13,931 

13,948 

16,905 

27,448 

+15 

-7 

+7 

Boston,  Mass . 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

62,501 

64,485 

79,918 

117,692 

+2 

0 

+4 

Buffalo,  N.Y . 

26,433 

25,156 

31,916 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

36,377 

35,082 

43,970 

60,595 

+1 

+2 

+3 

Canton,  Ohio . 

6, 546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

8,865 

8,871 

11,693 

16,664 

+5 

-6 

+6 

Cedar  Rapids,  Iowa . 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

6,244 

6,653 

8,532 

11,307 

+  10 

-12 

+  14 

Charleston,  S.C . 

5, 110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

4,601 

5,132 

7,094 

10,731 

+36 

-11 

+23 

Charleston,  W.  Va . 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,130 

7,497 

9,967 

13,585 

0 

-10 

+1 

Chattanooga,  Tenn.-Ga . 

6,350 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

8,267 

9,028 

10,544 

16,076 

+8 

-9 

+12 

Chicago,  Ill . 

143,964 

134,203 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

179,659 

197,516 

230,553 

327,604 

+6 

-6 

+7 

Cincinnati,  Ohio-Ky . -Ind . . .  . 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

40,333 

38,388 

40,426 

50,343 

73,514 

+5 

-2 

+4 

Cleveland,  Ohio . 

44,769 

41,134 

54,954 

63,177 

60,829 

59,796 

56,436 

61,022 

59,157 

59,188 

63,215 

73,825 

102,648 

0 

-3 

+3 

Columbia,  S.C . 

6,438 

5,990 

8, 248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

7,634 

8,145 

10,252 

15,148 

+8 

-9 

+6 

Columbus,  Ohio . 

24,162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

32,223 

32,406 

40,696 

61,569 

+  1 

-6 

+4 

Corpus  Christi,  Tex . 

3,897 

3,710 

4,839 

4,834 

5,638 

*5,188 

5,005 

6,705 

5,292 

4,569 

4,930 

*5,381 

8,671 

+  16 

-21 

+6 

Dallas,  Tex . 

34 , 908 

32,731 

46,330 

46,447 

49,745 

45,966 

46,583 

49,968 

43,369 

40,833 

44,163 

53,636 

79,583 

+6 

-13 

+8 

Dayton,  Ohio . 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

27,222 

26,939 

25,749 

25,317 

31,968 

48,627 

+5 

-1 

+5 

Decatur,  Ill . 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

3,760 

3,935 

4,932 

6,412 

+7 

-9 

+10 

Denver,  Colo . 

30,468 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

38,921 

39,386 

46,023 

66,531 

+4 

-12 

+6 

Des  Moines,  Iowa . 

7,356 

6,938 

9,185 

9,664 

10,550 

10,018 

10,117 

10,835 

9,469 

9,230 

9,797 

12,382 

17,080 

+3 

-13 

+8 

Detroit,  Mich . 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

123,888 

127,965 

156,125 

217,848 

+2 

+3 

+2 

Dubuque,  Iowa . 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3,107 

3,369 

4,527 

6,007 

+  7 

-16 

(*> 

Duluth-Superior,  Minn.-Wis.. 

4, 108 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

5,816 

5,713 

6,780 

9,032 

0 

-19 

+  17 

El  Paso,  Tex . 

8,254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11,129 

9,436 

11,274 

11,713 

17,121 

+  18 

-18 

+  11 

Erie,  Pa . 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

5,128 

5,522 

7,412 

9,332 

+  13 

-10 

+7 

Eugene,  Oreg . 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,490 

3,186 

3,880 

5,511 

+  5 

-7 

+1 

Fargo -Moorhead,  N.  Dak. -Minn 

2,209 

2,472 

2,884 

3,467 

3, 514 

3,467 

3,270 

4,207 

3,542 

3,291 

3,331 

3,823 

5,415 

+8 

-16 

+27 

Flint,  Mich . 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,500 

12,820 

12,478 

16,066 

24,403 

-2 

-1 

-4 

Fort  Smith,  Ark.-Okla . 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,278 

2,464 

2,791 

4,268 

+1 

-14 

+5 

Fbrt  Wayne,  Ind . 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

10,485 

11,197 

14,421 

18,505 

+6 

-8 

+  5 

Fort  Worth,  Tex . 

17,533 

16,860 

22,057 

23,416 

25,094 

23.077 

23 ,178 

25,568 

22,111 

20,558 

21,780 

25,935 

41,670 

+8 

-14 

+8 

Fresno,  Calif . 

9,254 

8,675 

10,511 

11,347 

(s) 

t3) 

11 ,172 

12,734 

11,940 

11,456 

11,300 

13,107 

19,923 

+  4 

-6 

(*) 

Gary -Hammond -East  Chicago, 

Ind . 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

17,652 

14,482 

14,724 

17,543 

26,781 

+22 

+  12 

+6 

Grand  Rapids,  Mich . 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,024 

9,652 

11,788 

16,265 

-1 

-5 

-1 

Great  Falls,  Mont . 

1,190 

1,  187 

2,  119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

1,743 

1,764 

2,050 

2,878 

+34 

-10 

+27 

Green  Bay,  Wis . 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,188 

6,235 

5,401 

5,876 

7,444 

9,815 

+15 

-12 

+13 

Greenville,  S.C . 

4,578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

5,701 

6,179 

7,335 

11,903 

+16 

-12 

+12 

Greensboro -Wins ton-Salem- 
High  Point,  N.C . 

7,4  57 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11,416 

10,042 

11,113 

13,455 

19,824 

+14 

-14 

+11 

Hartford,  Conn . 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

18,344 

18,402 

<3> 

(*> 

+9 

+12 

+7 

Honolulu,  Hawaii . 

19,768 

19,104 

24,453 

22,705 

24,761 

24,800 

28,310 

26 , 400 

21,670 

21,676 

22,259 

24 , 983 

39,058 

0 

-18 

+8 

Houston,  Tex . 

57,243 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

64,820 

70,754 

80,540 

124,437 

+8 

-15 

+9 

Indianapolis,  Ind . 

24,167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

32,370 

33,418 

42,616 

59,935 

+3 

-7 

+3 

Jackson,  Mich . 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,719 

3,698 

4,827 

7,012 

+7 

-4 

+1 

Jackson,  Miss . 

4,213 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,100 

5,252 

6,633 

9,909 

+12 

-14 

+23 

Jacksonville,  Fla . 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17 , 15C# 

14,465 

13,903 

15,350 

17,421 

27,987 

+4 

-16 

+9 

Kalamazoo,  Mich . 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

3,794 

3,825 

4,797 

6,946 

+5 

-7 

(*) 

Kansas  City,  Mo . -Kans . 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

35,936 

31,683 

30 , 296 

31,401 

38,337 

57, 569 

+5 

-12 

+6 

Knoxville,  Tenn . 

8,567 

8,295 

11,395 

12,144 

12, 517 

11,666 

11,325 

12,911 

12,358 

11,189 

11,374 

14,952 

22,658 

+  10 

-4 

+  12 

Lancaster,  Pa . 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

6,040 

6,448 

8,618 

12,129 

+13 

-3 

+1 

Lansing,  Mich . 

10,313 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

14,103 

13,655 

13,485 

15,533 

22,164 

+3 

-2 

+4 

Lexington-Fayette,  Ky . 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

7,043 

7,934 

9,860 

14,211 

+  12 

-10 

+9 

Lincoln,  Nebr . 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,040 

6,087 

7,327 

9,841 

+  4 

-11 

+10 

Little  Itock-North  Little 

Hock,  Ark . 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

8,657 

8,871 

10,733 

16,003 

+8 

-14 

+10 

Los  Angeles -Long  Beach, 

Calif . 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

186,929 

183,765 

191,784 

225,484 

340, 146 

+2 

-7 

+10 

Louisville,  Ky . -Ind . 

18,520 

18,104 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

22,895 

25,282 

32,800 

45,365 

+4 

-9 

+1 

Lowell,  Mass . 

22, 887 

*2,393 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

*3,149 

*3,023 

4, 501 

27,034 

+5 

-7 

+8 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Sept.  1974 
from — 

9  mos. 

1974 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

I  Aug. 

Sept . 

Sept . 

Oct . 

Nov. 

Dec. 

Sept . 
1973 

Aug. 

1974 

from 

9  mos. 
1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREASx--Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,924 

2,914 

2,759 

3,034 

2,811 

2,727 

2,832 

4,143 

5,400 

Macon,  Ga . 

3,724 

3,801 

5,192 

5,789 

5,845 

5,461 

5,433 

6,342 

5,324 

4,986 

5,347 

6,318 

9,803 

Memphis,  Tenn.-Ark . 

17,866 

18,368 

24,131 

24,887 

25,882 

23,374 

23 , 526 

27,293 

24,355 

21,005 

22,520 

27,349 

41,373 

Miami,  Fla . 

35,400 

34,746 

42,421 

43,183 

43, 529 

42,512 

41,655 

43,179 

37,997 

37,632 

41,725 

46,769 

72,474 

+1 

-12 

+3 

Milwaukee,  Wis . 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

44,453 

42,992 

41,648 

43,579 

53,932 

76,859 

Minneapolis-St .  Paul,  Minn.. 

51,069 

52,716 

64,515 

72, 276 

74,770 

75,514 

65,173 

77,086 

70,137 

65,440 

71,991 

81,212 

108,300 

+7 

-9 

+10 

Mobile,  Ala . 

5,247 

5,020 

6,548 

7,  260 

8,019 

7,239 

7,289 

7,705 

7,146 

6,306 

6,948 

8,129 

11,142 

Montgomery,  Ala . 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

7,031 

6,097 

5,546 

5,790 

7,095 

11,082 

+  10 

-13 

+  11 

Muncie,  Ind . 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,755 

2,671 

2,572 

3,411 

5,137 

+3 

-8 

+11 

Muskegon-Muskegon  Hts..,  Mich 

1,509 

1,324 

1,982 

2,311 

2,434 

2,410 

2,239 

2,494 

2 , 491 

2,445 

2,307 

2,897 

3,987 

+2 

0 

+3 

Nassau-Suf folk,  N.Y.4 . 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

72,023 

74,422 

75,602 

80 , 230 

79,357 

99,671 

155,944 

-6 

+2 

-2 

New  Orleans,  La . 

18,706 

17,680 

22, 291 

25,043 

25,143 

23,340 

22,362 

25,802 

20,980 

20,235 

24,176 

26,443 

38,691 

+4 

-19 

New  York,  N.Y.  5 . 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

143,054 

150, 195 

166,068 

165,119 

178,816 

209,490 

307,190 

+1 

+  11 

+5 

Newark,  N.J . 

25,253 

23,788 

29,380 

33,327 

34 , 833 

32,247 

28,450 

30,362 

31,704 

31,467 

32,067 

40, 571 

61,117 

+  1 

+4 

+3 

Newport  News-Hampton ,  Va.... 

6,452 

6,256 

7,907 

8,824 

9,243 

8,592 

8,895 

9,  990 

9,011 

7,414 

7,726 

10,183 

14,694 

+22 

-10 

Norfolk-Portsmouth,  Va . 

12,353 

11,885 

15,671 

17,672 

18,486 

16,954 

16,804 

18,100 

16,283 

15,572 

17,404 

19,623 

28,598 

+5 

-12 

Oklahoma  City,  Okla . 

13,181 

12,94  5 

16,339 

16,533 

18,619 

17,346 

17,222 

19,621 

16,666 

15,459 

15,583 

20,326 

30 , 364 

+8 

-15 

+  11 

Omaha,  Nebr.-Iowa . 

11,743 

11, 209 

15,106 

16,446 

17,607 

16,455 

15,245 

17,077 

15,084 

14,999 

15,436 

19,197 

26,740 

+1 

-12 

+7 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

18,222 

15,941 

16,789 

18,539 

19,943 

30 , 564 

-5 

-13 

Paterson-Cli f ton-Passaic , 

N.  i . 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

42,361 

44,542 

38,876 

39,565 

50,648 

71,959 

+  15 

+5 

+  12 

Peoria,  Ill . 

7,190 

6,684 

9,070 

*9, 383 

10,134 

9,275 

9,584 

10, 138 

9,257 

8,478 

9,089 

10,655 

15,740 

+9 

-9 

+13 

Philadelphia,  Pa. -N.J . 

80,  142 

66,930 

94,874 

109,008 

112,913 

104,930 

93,754 

101,368 

109,869 

98,261 

102,533 

137,186 

192,429 

+  12 

Phoenix,  Ariz . 

27,356 

26,162 

32,315 

34,335 

36,267 

32,430 

30,522 

33,921 

29,202 

30,286 

35,033 

40,774 

62,159 

-4 

-14 

Pittsburgh,  Pa . 

45,235 

41,336 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

63,934 

57,421 

59,106 

78,608 

100,516 

+11 

Portland,  Maine . 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

4,942 

4,880 

5,047 

6,438 

9,136 

+1 

-18 

+4 

Portland,  Oreg.-Wash . 

16,276 

15,349 

20,696 

21,296 

21,348 

21,212 

21,185 

24,994 

22,342 

21,045 

21,161 

25,794 

38,491 

(3) 

Pro vi dene e-Paw tucket - 
Warwick,  R.I.-Mass . 

12,703 

12,364 

17,032 

20,259 

20,113 

20,544 

17,449 

19.57Q 

18,490 

18,343 

18,693 

24 , 844 

36, 565 

Raleigh,  N.C . 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,528 

6,946 

7,566 

9,460 

13,567 

-10 

Reading,  Pa . 

4,856 

4 , 892 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,981 

6,800 

7,047 

9,905 

12,747 

+3 

-4 

+3 

Richmond,  Va . 

12, 578 

11,376 

15,931 

16,464 

17,763 

15,807 

14,964 

17,393 

16,100 

15,830 

16,887 

21,536 

29,893 

+2 

-7 

+5 

Roanoke,  Va . 

3,932 

3,74  2 

5,053 

5,436 

5,786 

5,  237 

5,261 

5,610 

5,204 

5,155 

5,563 

7,727 

10,293 

+  1 

-7 

+5 

Rochester,  N.Y . 

13,973 

12,313 

15,951 

17,848 

18, 162 

17,744 

15,320 

17,448 

17,052 

16,774 

17, 594 

21,968 

33,076 

+2 

-2 

+  1 

Sacramento,  Calif . 

18,804 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

23,617 

23,208 

25,219 

28,086 

41,546 

+2 

-15 

+13 

St.  Joseph,  Mo . 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

3,679 

3,031 

2,994 

3,011 

3,844 

5,813 

+  1 

-18 

+9 

St.  Louis,  Mo. -Ill . . 

47,472 

46,181 

59,936 

64,417 

71,037 

62,749 

59,488 

68,635 

61,754 

56,346 

65,032 

78,039 

105,  811 

+10 

-10 

+10 

Salem,  Or  eg . 

3,035 

2,673 

3,740 

3,946 

3,84  5 

4,203 

4,076 

5,107 

4,328 

4,091 

3,879 

4,491 

6,350 

+6 

-15 

+6 

Salt  Lake  City,  Utah . 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

16,781 

13,986 

13,387 

13,233 

17,757 

26,096 

+4 

-17 

+8 

San  Antonio,  Tex . 

19,263 

18,438 

24 , 14 1 

24,822 

28,079 

24,852 

25,391 

27,733 

25,069 

23,598 

25,761 

29,074 

41,630 

-10 

+4 

San  Bernadino-Riverside- 
Ontario,  Calif . 

20,086 

19,334 

24 , 584 

26,522 

26,159 

27 , 278 

24,783 

26,071 

24,980 

22,990 

25, 588 

29,781 

46,831 

+9 

-4 

+17 

San  Diego,  Calif . 

36,773 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

48 , 078 

44,253 

41,382 

42,129 

49,116 

74,186 

+7 

-8 

+13 

San  Francisco-Oakland, Cali f . 

70, 590 

63,330 

80,775 

83,877 

86,256 

85,237 

86,901 

95,092 

85,385 

77,803 

80,431 

96,430 

145,518 

+10 

-10 

+9 

San  Jose,  Calif . 

27  ,  541 

26,130 

32,127 

34,476 

35,495 

35,673 

34,359 

38,258 

35,010 

33,448 

32,785 

38,743 

59,802 

+5 

-8 

+  10 

Savannah,  Ga . 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

4,198 

3,878 

3,725 

3,798 

4,497 

6,881 

+4 

-8 

+4 

Scranton,  Pa . 

3,879 

3,417 

(3) 

t3) 

(2) 

5,102 

6,138 

5,642 

5,030 

5,270 

7,021 

9,181 

+12 

-8 

<b 

Seattle-Everett,  Wash . 

28,323 

26,933 

34 , 500 

34,951 

36,633 

36,534 

36,122 

41,995 

35,746 

35,918 

36,598 

44,441 

67,111 

0 

-15 

+7 

Shreveport,  La . 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6,531 

6,362 

4 , 955 

5,339 

6,378 

9,458 

+28 

-3 

+8 

Sioux  City,  Iowa-Nebr . 

3,141 

2,888 

3,815 

3,942 

4,348 

3,976 

4,045 

4,586 

3,920 

3,778 

3,930 

4,659 

6,763 

+4 

-15 

+7 

Sioux  Falls,  S.  Dak . 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,379 

3,256 

3,222 

3,988 

5,249 

+4 

-14 

+15 

South  Bend,  Ind . 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

7,173 

t3> 

7,489 

9,363 

12,850 

(3) 

-7 

<3> 

Spokane,  Wash . 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

11,513 

9,901 

8,985 

9,918 

10,955 

16,391 

+10 

-14 

+15 

Springlield,  Ill . 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

4,439 

4,001 

3,863 

4,001 

4,738 

6,295 

+4 

-10 

+2 

Springfield,  Mo . 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

6,517 

5,733 

5,428 

5,727 

6,612 

29,007 

+  6 

-12 

+4 

Springfield,  Ohio . 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

4,624 

4,179 

4,072 

4,115 

5,009 

8,272 

+3 

-10 

(3) 

Stockton,  Calif . 

5,673 

25, 348 

7,287 

27 , 736 

8,147 

7,989 

7,901 

8,925 

7,989 

6,785 

7,459 

8,  203 

11,822 

+18 

-10 

+18 

Syracuse,  N.Y . 

8,147 

7,439 

9,415 

11,004 

11,305 

11,141 

10,213 

11.592 

11,252 

11,054 

11,292 

14,467 

20, 220 

+2 

-3 

+  1 

Tacoma,  Wash . 

6,872 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

10, 794 

9,201 

9,389 

8,984 

10,714 

16,572 

-2 

-15 

+5 

Tamp^-St.  Petersburg,  Fla... 

31,471 

28,708 

36,596 

35,723 

36,051 

33,957 

33,387 

35,630 

30,413 

30,133 

34,594 

40,605 

62,421 

+1 

-15 

+6 

Toledo,  Ohio-Mich . 

18,636 

17,499 

22,730 

24,924 

25,385 

25,049 

23,037 

25,277 

24,472 

24,888 

24,869 

30,847 

45,346 

-2 

-3 

+2 

Topeka,  Kans . 

3,394 

3,288 

4,341 

4,775 

5,024 

4,568 

4,622 

5,147 

1,387 

4,508 

4,608 

5,473 

7,999 

-3 

-15 

+1 

Trenton,  N..J . 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

5,195 

4,823 

5,305 

6,  173 

10,686 

+  8 

+2 

-2 

Tucson,  Ariz . 

9,167 

8,775 

10,796 

12,456 

12,698 

11,562 

i3) 

13,873 

12,424 

10,948 

12,035 

13,926 

21,001 

+13 

-10 

<3> 

Tulsa,  Okla . 

29,035 

28 , 807 

*11,516 

212 , 390 

*13,617 

213 ,315 

*13,463 

*14,731 

*12,807 

*11,702 

*12,274 

*14,432 

2  20 ,  84  5 

+9 

-13 

*+10 

Utica-Rome,  N.Y . 

3,375 

3,081 

4,131 

4,565 

4,710 

4,427 

4,154 

4,876 

4,845 

4,147 

4,590 

5,602 

7,969 

+17 

-1 

+7 

Waco,  Tex . 

3,  226 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

4,338 

3,752 

3,569 

3,795 

4,658 

7,043 

+5 

-14 

+4 

Washington,  D.C.-Md.-Va . 

70, 146 

66, 547 

87,215 

94,824 

97,690 

94 , 550 

87,287 

94,923 

95,147 

85,247 

95,081 

107,416 

151,703 

+12 

0 

+8 

Waterloo,  Iowa . 

3,500 

3,  282 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,620 

4,163 

4,451 

5,659 

7,869 

+  11 

-15 

+15 

Wheeling,  W.  Va.-Ohio . 

*2,067 

*1,984 

*2,623 

3,024 

*3,463 

23 , 171 

*2,905 

23 , 442 

*3,263 

*2,908 

*2,893 

23, 865 

*5,429 

+12 

-5 

+8 

Wichita,  Kans . 

26 , 076 

*5,820 

27,830 

*8,482 

28,971 

*8,610 

*8,496 

a9 , 536 

28 , 593 

7,378 

*8,071 

*9,756 

214 , 131 

+  16 

-10 

+16 

Wi lkes-Barre-Hazleton,  Pa... 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

7,488 

6,646 

6,940 

7,176 

9,924 

13,104 

-4 

-11 

-3 

Worcester,  Mass . 

4,771 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,445 

6,619 

6,429 

8,  299 

12,222 

-3 

-4 

-3 

Youngstown-Warren,  Ohio . 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028 

16,189 

14,796 

14,060 

14,192 

18,840 

27,636 

+  5 

-9 

+6 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading— day  differences) 


Percent  change 


Area 

1974 

1973 

Sept.  1974 
f  rom — 

9  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

|  Aug . 

Sept. 

Sept,  j 

Oct. 

Nov. 

Dec . 

Sept. 

1973 

Aug. 

1974 

9  mos. 
1973 

CITIES 

Aberdeen,  S.  Dak . 

385 

351 

669 

858 

897 

891 

873 

900 

843 

522 

515 

610 

798 

+61 

-6 

+61 

Battle  Creek,  Mich . 

1,776 

1,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,617 

2,494 

3,093 

4,734 

-1 

-7 

+2 

Bellingham,  Wash . 

1,064 

1,056 

1,413 

1,359 

1,380 

1,386 

1,804 

2,142 

1,776 

1,480 

1,511 

1,688 

2,380 

+20 

-17 

+10 

Bridgeport,  Conn . 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,619 

3,728 

4,932 

6,985 

0 

-7 

+5 

Buffalo,  N.Y . 

7,739 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,712 

10,268 

12,744 

17,260 

-4 

+8 

-6 

Cambridge,  Mass . 

2,010 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,684 

2,613 

2.711 

4,091 

+  14 

+24 

+5 

Danville,  Ill . 

1,695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,272 

2,408 

3,110 

4,325 

+6 

-10 

+  4 

Daytona  Beach,  Fla . 

3,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,141 

3,282 

3,659 

5,919 

+3 

-15 

+9 

Enid,  Okl a . 

954 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1,269 

1,415 

1,226 

1,507 

2,235 

-10 

-15 

(S) 

Gary,  Ind . 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

5,286 

5,082 

5,283 

6,066 

8,869 

+4 

+3 

-8 

Grand  Forks,  N.  Dak . 

1,114 

1,021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,543 

1,531 

1,760 

2,358 

-2 

-19 

+  11 

Greeley,  Colo . 

1,535 

1,344 

1,699 

1,833 

2,146 

2,042 

1 , 902 

2,235 

2,037 

1,882 

1,867 

2,197 

3,535 

+8 

-9 

+15 

Hagerstown,  Md . 

1,712 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,241 

2,444 

3,289 

5,019 

+11 

+1 

-1 

Huntington,  W.  Va . 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,207 

3,467 

4.976 

7,538 

+  16 

-11 

+11 

Hutchinson,  Kans . 

2  947 

2924 

*1,240 

*1,335 

2 1,368 

*1,881 

al ,778 

*1,815 

*1,71-1 

*1,239 

*1,247 

1,526 

*2,083 

+38 

—6 

+27 

Idaho  Falls,  Idaho . 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

1,326 

1,316 

1,573 

2,315 

+24 

-6 

+  15 

Joplin,  Mo . 

1,262 

1,383 

1,806 

1,959 

1,925 

1  ,799 

2,015 

2,090 

1,914 

1,786 

2,013 

2,327 

3,227 

+  7 

-8 

+6 

La  Crosse,  Wis . 

1,736 

1,536 

2 , 236 

2,510 

2,461 

2 , 508 

2,448 

2,755 

2,502 

2,307 

2,193 

2,757 

4,052 

+8 

-9 

+9 

Long  Beach,  Calif . 

6,519 

*6,065 

27 , 765 

27. 944 

8,248 

8,188 

27 , 878 

28 ,372 

2  7 , 964 

*7,955 

*8,087 

*9,377 

*13,620 

0 

-5 

+2 

Louisville,  Ky . 

6,752 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,797 

8,996 

10,585 

14,291 

-17 

-9 

-18 

Mankato,  Minn . 

835 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,121 

1,150 

1.426 

1,836 

+  8 

-5 

+8 

Minneapolis.  Minn . 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

11,581 

13,492 

14, 906 

18,425 

+  1 

-7 

+8 

Minot,  N.  Dak . 

1,317 

1,361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,042 

2,078 

2,187 

2,951 

+  1 

-15 

+  14 

New  York,  N.Y . 

121,143 

107,611 

123,214 

139,306 

150,451 

141,395 

114,887 

120,738 

134,964 

133,928 

146,794 

170,914 

246,825 

+  1 

+12 

+6 

Newark,  N..J . 

5,947 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

7,404 

7,567 

8,813 

13,291 

-1 

+6 

+3 

Niagara  Falls,  N.Y . 

1,935 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,558 

2,587 

3,193 

4,531 

+6 

0 

+11 

Oakland,  Calif . 

7,075 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

7,948 

8,188 

9,547 

14,807 

+8 

-10 

+2 

Paducah,  Ky . 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1,953 

2,242 

2,118 

1,643 

1,772 

2,271 

3,594 

+29 

-6 

(3) 

Parkersburg,  W.  Va . 

1,933 

1 , 993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

2,733 

2,887 

3,798 

5,215 

+  12 

-15 

+4 

Pasadena,  Calif . 

6,779 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

7,793 

8,495 

9,332 

14,651 

-2 

-4 

+2 

Port  Huron,  Mich . 

1,218 

1,065 

1,571 

1,957 

1,971 

1 , 9G5 

1,752 

2,072 

2,015 

1,907 

1,922 

2,419 

3,323 

+6 

-3 

+2 

Portsmouth,  Ohio . 

783 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1.104 

1,237 

1,593 

*2,331 

+5 

-10 

+  5 

Quincv,  Ill . 

1,173 

1,125 

1,597 

1,684 

1,784 

1,621 

1  ,606 

1,822 

1,691 

1,575 

1,665 

2,214 

2,921 

+7 

-7 

+12 

Quincy,  Mass . 

*1,773 

2 1,664 

22 , 405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,819 

2,795 

*3,153 

4,617 

-2 

-17 

-1 

Rapid  City,  S.  Dak . 

1,302 

1.269 

1,612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,896 

1,811 

2,068 

2,908 

+3 

-17 

+9 

Rochester,  Minn . 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

3,241 

3,665 

4,416 

5,872 

+  13 

-16 

+  15 

Rochester,  N.Y . 

5, 905 

5.046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

6,985 

7,543 

9,312 

13,096 

-6 

-1 

-7 

Rome,  Ga . 

1,076 

1,070 

1,516 

1,612 

1,686 

1,503 

1,499 

1,599 

1,466 

1,444 

1,561 

1,823 

2,728 

+2 

-8 

+  4 

St .  lx>u  is,  Mo . 

12,591 

11.786 

15,320 

16,617 

17,791 

1  -  *548 

15,033 

16,856 

1 5 , 503 

15,256 

17,454 

20.182 

25,916 

+2 

-8 

0 

St.  Paul,  Minn . 

7,392 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

10,214 

10,781 

12,451 

15,981 

-1 

-6 

+  10 

San  Francisco,  Calif . 

16.620 

13,876 

17.091 

17.734 

18,115 

18,837 

1 8 , 4  56 

21,563 

19,433 

17,564 

17,864 

21,400 

30 . 063 

+  11 

-10 

+4 

Seattle,  Wash . 

15,945 

15,253 

19.226 

19,502 

20.373 

19,746 

19,989 

23,968 

19,851 

19,834 

20,579 

24,653 

36,467 

0 

-17 

+7 

Spartanburg,  S.C . 

2,101 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,582 

2,856 

3,361 

4,887 

+  1 

-15 

+2 

Syracuse,  N.Y . 

4,181 

4.174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4 , 108 

5,155 

5,436 

6,742 

9,108 

-20 

-1 

+1 

Twin  Falls,  Idaho . 

874 

776 

994 

1,028 

1,172 

1,185 

1,264 

1,396 

1,145 

770 

780 

1,342 

1,758 

+49 

-18 

+  49 

Walla  Walla,  Wash . 

409 

505 

5  26 

564 

571 

576 

552 

625 

565 

503 

555 

561 

796 

+12 

-10 

+15 

Yakima,  Wash . 

1,575 

1 , 630 

2,  167 

2,118 

2,195 

2 , 294 

2,260 

2,464 

2,304 

2,352 

2,375 

2,533 

3,648 

-2 

-6 

+  7 

York,  Pa . 

2,084 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,530 

2,571 

3,439 

5,043 

-4 

-2 

+4 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,233 

6,355 

7,639 

9.214 

-8 

0 

-4 

Boston,  Mass . 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

15.270 

15.921 

20.491 

27.468 

-1 

+2 

+3 

Chicago,  Ill . 

23,165 

22,390 

25,954 

28,646 

28.145 

26,547 

26,059 

29,338 

26,379 

24 . 980 

30.149 

35,788 

46,445 

+6 

-10 

+3 

Cleveland,  Ohio . 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

8,745 

10,256 

11,475 

14,228 

-5 

+2 

+1 

Los  Angeles,  Calif . 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,416 

8,316 

10,743 

14,805 

-12 

-10 

+  5 

Oakland,  Calif . 

3,226 

2.727 

3,607 

3,688 

3.709 

3,385 

4,105 

3,662 

3,409 

3.310 

3.560 

4,349 

6,910 

+3 

-7 

+2 

Philadelphia,  Pa . 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

14,735 

15,905 

21,831 

25,474 

+8 

+  19 

Pittsburgh.  Pa . 

11,291 

10,010 

12.718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

13,108 

13,778 

18.317 

21,469 

+5 

-1 

Washington,  D.C . 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

7,322 

8,760 

9.452 

13,602 

+14 

+  11 

-3 

MISCELLANEOUS  AREAS 

Alameda  Countv,  Calif . 

22,012 

20,081 

26,433 

27,035 

27,451 

26 , 269 

27,955 

29,138 

26,426 

24,576 

25,248 

30,668 

48,338 

Boise  and  Nampa,  Idaho . 

2,373 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,171 

3,298 

3,688 

5,466 

+  15 

Boston  SMSA,  excluding  CBD. . 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

48,480 

47,231 

48,564 

59,427 

90,224 

Bristol -Kingsport- Johnson 

City,  Tenn.-Va . 

3,657 

3,365 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

4,553 

4,928 

6.020 

9,142 

+23 

-9 

Chicago  City,  excluding  CBD. 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

42,291 

46,086 

50,826 

71,707 

+3 

-4 

+3 

Contra  Costa  County,  Calif.. 

13.382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

14, 911 

15,898 

19.169 

28,994 

+9 

Cumberland-Hagerstown ,  Md . . . 

2,631 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

3,577 

4.012 

5,166 

7.249 

+6 

-6 

+5 

Delaware  (State) . 

10,584 

10,374 

14,428 

17,051 

17.639 

1^ , 601 

14,484 

18,608 

16,829 

16,429 

16,588 

23,350 

31,086 

Fairfield  County,  Conn . 

12,818 

11,375 

14.738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

16,290 

16,707 

21,068 

31,098 

Fairmont-Morgantown,  W.  Va . . 

1,111 

992 

1,455 

1,503 

1,602 

1 , 589 

1,658 

1,770 

1,480 

1,456 

1,508 

1,813 

2,449 

Hennepin  County,  Minn . 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

38.252 

43,073 

47,708 

62,678 

+5 

-10 

+9 

Nassau  County,  N.Y . 

*40 , 844 

235 , 089 

244,712 

*51,629 

255 , 841 

*54,541 

*47,402 

*47,972 

*49,942 

*51,635 

*52,652 

*66,792 

*102,601 

Philadelphia  SMSA,  excl.  CBD 

67,102 

56,062 

80,091 

92,845 

97,043 

91,404 

81,485 

87,955 

93,883 

83,526 

86,628 

115,355 

166,955 

+12 

+7 

Ramsey  County,  Minn . 

13,511 

14,324 

17,422 

20,002 

21 ,113 

21 ,183 

18,406 

21,074 

19,531 

18,103 

19,497 

22,371 

29,798 

San  Fernando  Valley,  Calif.. 

19,830 

18,005 

22,499 

23.953 

25,082 

26,054 

24,167 

24,459 

22,647 

23,013 

24,889 

28.712 

42,850 

Westchester  County,  N.Y . 

19,142 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

25,023 

25 , 650 

26.330 

32,214 

50,195 

Westslde  Los  Angeles,  Calif. 

6,768 

6,152 

8.103 

8,105 

10,424 

9,066 

7,973 

8,510 

8,012 

7,964 

8,964 

9,768 

14,085 

+1 

-6 

+6 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown 
in  this  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

Revised.  S  Does  not  meet  publication  standards  because  of  inadequate  response. 

lor  definition  of  standard  metropolitan  statistical  areas,  see  pp.  32-34.  zData  are  shown  even  though  response  is  below  the  usual  standard  for  publi- 

Revised  figures  not  available.  4Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA.  5Includes  New  York 

City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously 
defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  September  1974 


Area 


Number 

of 


Area 


Number 

of 


Area 


Number 

of 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


stores 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


CITIES 


stores 


Akron,  Ohio . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif.... 


33 

31 

14 

62 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


7 

12 

36 

53 


Aberdeen,  S.  Dak. . 
Battle  Creek.  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


5 

6 

12 


Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

70 

12 

12 


Mi lwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala . 

Montgomery,  Ala . 


51 

57 

11 

12 


Cambridge,  Mass. . . 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Ok la . 

Gary,  Ind . 


Baltimore,  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


63  Muncie,  Ind . 

19  Muskegon-Muskegon  Heights,  Mich 

5  Nassau-Suffolk,  N.Y.2 . 

13  New  Orleans,  La . 


7  Grand  Forks,  N.  Dak 

5  Greeley,  Colo . 

6g  Hagerstown,  Md . 

Huntington,  W.  Va.. 
Hutchinson,  Kans... 


4 

6 


8 

9 

6 


Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa... 

Charleston,  S.C . 

Charleston,  W.  Va.... 
Chattanooga,  Tenn.-Ga 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christ! ,  Tex 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  I1J. . 

Denver,  Colo . 

Des  Moines,  Iowa. . . 
Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-Winston-Salem-High  Point , 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo. -Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


N.C. 


34 

96 

66 

16 


New  York,  N.Y.  3 . . 

Newark,  N.J . 

Newport  News-Hampton,  Va 
Norfolk-Portsmouth,  Va.. 


12 

17 

15 

16 


Oklahoma  City,  Okla . . 

Omaha,  Nebr. -Iowa . . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic,  N.J. 


214 

55 

77 

12 


35 

9 

73 

44 


7 

55 

13 

107 


8 

10 

19 

11 

8 

7 
19 

8 

18 

42 

13 

32 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence- Pawtucket -Warwick ,  R. I . -Mass . . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 


South  Bend,  Ind. 
Spokane ,  Wash . . . 
Springfield,  Ill 
Springfield,  Mo. 


34 

39 

22 

80 


Springfield,  Ohio, 
Stockton,  Calif. .  . 
Syracuse,  N.Y...., 
Tacoma,  Wash . 


80 

34 
18 
39 

29 
24 

30 

35 

13 

129 

48 

69 

12 

28 

31 
12 


11 

22 

15 

30 

29 

8 

73 

7 

19 

37 

41 

54 

86 

35 

6 

9 


Idaho  Falls,  Idaho . . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . 

Louisville,  Ky . . 

Mankato,  Minn . 

Minneapolis,  Minn . 

Minot,  N.  Dak . 

New  York,  N.Y . . 

Newark ,  N.J . . 

Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky . . . . 

Parkersburg,  W.  Va .  . 

Pasadena,  Calif . 

Port  Huron,  Mich . 

Portsmouth,  Ohio . . 

Quincy,  Ill . 

Quincy,  Mass . . . . 

Rapid  City,  S.  Dak . . . 

Rochester,  Minn . 

Rochester,  N.Y . .  .  .  .  . 

Rome,  Ga . 

St.  Louis,  Mo . 

St .  Paul ,  Minn . . 

San  Francisco,  Calif . . 

Seattle,  Wash . 

Spartanburg,  S.C . . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . 

Yakima ,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 


3  Baltimore,  Md .  . 

7  Boston,  Mass. . . 

8  Chicago,  Ill - 

Cleveland,  Ohio 


13 
15 

7 

11 

11 

11 

25 

14 


Los  Angeles,  Calif 
Oakland,  Calif. . . . 
Philadelphia,  Pa.. 
Pi t  tsburgh ,  Pa ... . 
Washington,  D.C. . . 


MISCELLANEOUS  AREAS 


6 

6 

6 

12 

11 

4 

5 

5 
50 

6 

7 

8 
6 
7 
6 

4 

4 

5 
5 

4 

7 

5 
4 

17 

9 

13 

17 

8 
8 
4 

4 

5 

6 


5 
4 

6 

3 

4 

3 

4 

3 

4 


49 

8 

10 

27 

10 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


52 

19 

13 
16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


55 

41 

11 

11 

18 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD .  . 

Bristol-Kingsport- Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


30 

10 

92 

15 

53 


19 

12 

9 

92 

10 


Contra  Costa  County,  Calif 
Cumberland-Hagerstown ,  Md. 

Delaware  (State) . 

Fairfield  County,  Conn.... 
Fairmont-Morgantown,  W.  Va 
Hennepin  County,  Minn . 


17 

12 

27 

26 

5 

26 


10 

17 

213 

43 

8 


Wheeling,  W.  Va.-0hio.. 

Wichita,  Kans . 

Wilkes-Barre-Hazleton, 

Worcester,  Mass . 

Youngstown-Warren,  Ohio 


Pa 


9 

14 
17 

15 
29 


Nassau  County,  N.Y . . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


42 

125 

19 

23 

22 

9 


1Fbr  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  32-34.  2Includes  Nassau 

N.Y.  SMSA.  3Includes  New  York  City,  Itockland  and  Westchester  Counties,  N.Y.  Hie  combination  of 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


and  Suffolk  Counties  formerly  included  in  the  New 
this  SMSA  and  the  Nassau-Suffolk  »1SA  will  result 


York, 
in  the 


15 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

19 

73 

Perc 

cha 

Sept, 
f  roi 

ent 

nge 

1974 

m — 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . P 

Sept  . 

Oct  . 

Nov . 

Dec  . 

Sept . 
1973 

_ 

Aug. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT 

ADJUSTED  for  seasonal  variations  and  holiday  differences1 

United  States,  total . 

7.5,994 

25 , 709 

25,637 

26 , 1 79 

26,775 

26,730 

26,596 

26,920 

27,016 

1 

24,748 

25,261 

25,743 

27,031 

+9 

0 

8,138 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,889 

8,587 

8,663 

8,437 

8,513 

+4 

-1 

Nondurable  goods  stores,  total . 

17,856 

17,636 

17,425 

1  7 , 749 

17,981 

17,849 

17,679 

17,907 

18,127 

16,161 

16,598 

17,306 

18,518 

+12 

+1 

78  7 

277 

273 

284 

290 

300 

311 

314 

306 

280 

269 

276 

301 

+9 

-3 

711 

204 

204 

216 

221 

226 

228 

235 

229 

208 

203 

202 

225 

+10 

-3 

Eating  and  drinking  places . 

707 

196 

198 

213 

195 

187 

174 

164 

162 

193 

215 

224 

234 

-16 

-1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,348 

13 ,107 

12,859 

12,936 

13,091 

13,121 

13,102 

13,397 

13,579 

12,074 

12,366 

12,886 

13,893 

+  12 

+1 

order) . . 

Department  stores  and  dry  goods, 

12,783 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

12,818 

13,000 

11 ,491 

11,796 

12,299 

13,348 

general  merchandise  stores . 

10,347 

10,055 

9,859 

9  ,929 

10,077 

10,136 

10,108 

10,344 

10,517 

9,198 

9,449 

9,853 

10,769 

+14 

Department  stores . 

Mail-order  houses  (department  store 

9,483 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

9,485 

9,653 

8,392 

8,646 

9,031 

9  ,879 

+15 

+2 

1  ,871 

1  ,853 

1  ,833 

1  ,833 

1,832 

1,829 

1,821 

1,850 

1,860 

1,724 

1,783 

1  ,864 

1  ,919 

+8 

+1 

1  ,550 

1  ,444 

1  ,438 

1  ,460 

1,454 

1,423 

1,430 

1,430 

1,490 

1  ,384 

1  ,388 

1  ,491 

1,708 

+  8 

+4 

Women's  ready-to-wear  stores . 

649 

608 

604 

600 

602 

590 

589 

574 

608 

583 

589 

628 

697 

+4 

+6 

Furniture  and  appliance  group . 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2,839 

2,755 

2,714 

2,700 

2,920 

+3 

0 

Furniture,  home  furnishings  stores . 

2,094 

2,020 

2,057 

2,027 

2,079 

2,060 

2,114 

2,128 

2,102 

2,045 

2,016 

2,025 

2,175 

+3 

-1 

1  ,914 

1  ,846 

1  ,900 

1  ,874 

1,914 

1,872 

1,940 

1,953 

1,938 

1  ,860 

1  ,824 

1  .846 

1  .981 

+4 

-1 

Household  appliance,  TV,  radio  stores.... 

622 

577 

556 

584 

605 

586 

567 

616 

621 

616 

607 

583 

645 

+1 

+1 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

534 

500 

4  78 

505 

535 

520 

500 

539 

543 

534 

528 

499 

551 

+2 

+1 

equipment  group . 

Lumber  and  other  building  materials 

7,752 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,886 

2,775 

2,755 

2,559 

2,362 

+4 

1  ,636 

1,657 

1,739 

l  ,858 

1,997 

2,020 

2,059 

2,072 

2,033 

1  ,958 

1  ,957 

1,874 

1,727 

+4 

Automotive  group . 

2,283 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

2,443 

2,401 

2,352 

2,473 

2,435 

2,344 

+2 

-2 

Passenger  car  dealers3 . 

1  ,081 

1  ,087 

1  ,122 

1  ,139 

1,134 

1,163 

1,160 

1,149 

1,125 

1,132 

1 ,197 

1  ,195 

1  ,100 

Passenger  car  dealers  (franchised).  ... 

995 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,064 

1,054 

1,047 

1  ,039 

1,108 

1  ,105 

1  ,012 

Tire,  battery,  accessory  dealers . 

1  ,118 

1  ,136 

1,109 

1  ,131 

1,148 

1,195 

1,196 

1,208 

1,203 

1,133 

1  ,184 

1  ,155 

1,156 

+6 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

367 

365 

373 

385 

405 

416 

424 

421 

415 

378 

387 

386 

374 

United  States,  total . 

10,012 

9,958 

10,147 

10,628 

11,012 

10,943 

10,766 

10,800 

10,746 

10,046 

10,259 

10,337 

10,445 

+7 

-1 

Durable  goods  stores,  total . 

4,932 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,743 

5,633 

5,456 

5,500 

5,356 

5,180 

+3 

-2 

Nondurable  goods  stores,  total . 

5,080 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

5,057 

5,113 

4,590 

4,759 

4  ,981 

5,265 

+11 

+1 

Food  group . 

273 

261 

260 

271 

276 

285 

299 

302 

294 

270 

255 

263 

288 

+9 

-3 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1  ,360 

1  ,242 

1  ,249 

1  ,255 

1,301 

1,305 

1,275 

1,298 

1,333 

1  ,202 

1  ,226 

1  ,318 

1  ,477 

+11 

+3 

order) . 

Department  stores  and  dry  goods, 

1,195 

1  ,06  7 

1  ,071 

1  ,080 

1,126 

1,122 

1,089 

1,105 

1,136 

1  ,042 

1  ,055 

1  ,143 

1  ,324 

+9 

+3 

general  merchandise  stores . 

1,144 

1  ,018 

1 , 020 

1  ,029 

1,076 

1,076 

1,041 

1,055 

1,087 

984 

998 

1  ,086 

1,272 

+10 

+3 

Department  stores . 

9  78 

868 

858 

865 

907 

911 

875 

891 

927 

818 

841 

926 

1  ,099 

+13 

+4 

Apparel  group . 

900 

827 

820 

848 

836 

812 

806 

812 

855 

816 

831 

8  76 

1  ,011 

+5 

+5 

Furniture  and  appliance  group . 

941 

912 

913 

909 

934 

931 

933 

973 

945 

931 

928 

958 

1  ,011 

+2 

-3 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

676 

669 

663 

656 

668 

675 

670 

694 

667 

679 

683 

700 

732 

-2 

-4 

equipment  group . 

Lumber  and  other  building  materials 

2 , 088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2,768 

2,720 

2,601 

2,579 

2,406 

2,199 

+5 

-2 

dealers2 . 

1  ,560 

1  ,592 

1  ,677 

1  ,795 

1,919 

1,953 

1,994 

2,000 

1,959 

1  ,882 

1  ,885 

1  ,811 

1  ,660 

+4 

-2 

Automotive  group . 

1  ,370 

1,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,487 

1,477 

1,455 

1  ,452 

1  ,519 

1  ,495 

1  ,390 

0 

-1 

Passenger  car  dealers  (franchised) . 

855 

861 

881 

897 

896 

930 

922 

958 

953 

936 

948 

942 

863 

+2 

-1 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

358 

358 

365 

377 

398 

408 

416 

414 

409 

367 

377 

377 

365 

+11 

-1 

United  States,  total . 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16,270 

14,702 

15,002 

15,406 

16,586 

+11 

+1 

Durable  goods  stores,  total . 

3,206 

3,135 

3,124 

3  ,120 

3,222 

3,216 

3,241 

3,270 

3.256 

3,131 

3,163 

3,081 

3  ,333 

+4 

0 

Nondurable  goods  stores,  total . 

12,776 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

12,850 

13,014 

11  ,571 

11  ,839 

12,325 

13 ,253 

+12 

+1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

11  ,988 

11  ,865 

11 ,610 

11 ,684 

11,790 

11,816 

11,827 

12,099 

12,246 

10,872 

11 ,140 

11,568 

12,416 

+  13 

+1 

order) . 

Department  stores  and  dry  goods. 

11 ,588 

11  ,452 

11 ,219 

11,278 

11,378 

11,418 

11,448 

11,713 

11,864 

10,449 

10,741 

11,156 

12,024 

+14 

+1 

general  merchandise  stores . 

9,203 

9,03  7 

8,839 

8  ,900 

9,001 

9,060 

9,067 

9,  289 

9,430 

8,214 

8,451 

8,767 

9,497 

+15 

+2 

Department  stores . 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8,388 

8,594 

8,726 

7,574 

7,805 

8,105 

8,780 

+15 

+2 

Apparel  group . 

650 

617 

618 

612 

618 

611 

624 

618 

635 

568 

557 

615 

697 

+12 

+3 

Furniture  and  appliance  group . 

1  ,875 

1,777 

1 ,795 

1  ,799 

1,852 

1,810 

1,847 

1,877 

1,894 

1  ,824 

1  ,786 

1,742 

1  ,909 

+4 

+1 

Furniture,  home  furnishings  stores . 

1  ,418 

1  ,351 

1  ,394 

1  ,3  71 

1,411 

1,385 

1,444 

1,434 

1,435 

1  ,366 

1,333 

1,325 

1,443 

+5 

0 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

398 

371 

350 

3  73 

384 

370 

351 

386 

398 

406 

399 

367 

406 

-2 

+3 

equipment  group . 

164 

153 

149 

148 

174 

163 

164 

168 

166 

174 

176 

153 

163 

-5 

-1 

Automotive  group . 

913 

944 

936 

933 

935 

967 

962 

966 

946 

900 

954 

940 

954 

+5 

-2 

Tire,  battery,  accessory  dealers . 

714 

742 

716 

720 

727 

755 

744 

756 

757 

693 

733 

717 

740 

+9 

0 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

R>od  group . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  group . . 

Women's  ready-to-wear  stores . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . . 

Tire,  battery,  accessory  dealers . . 

Gasoline  service  stations . . 


CHARGE  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . . 

Apparel  group . 

Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores... 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


1974 

1973 

Percent 
change 
Sept.  1974 
from-- 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1 

Sept. P 

Sept . 

I  Oct. 

Nov. 

Dec . 

Sept . 
1973 

Aug. 

1974 

Data 

ADJUSTED  for  seasonal  variations  and  holiday  difference 

s‘ 

1 

1 

" 

25,534 

26,015 

26,071 

26,529 

26,832 

26,819 

27,223 

27,484 

27,260 

24,929 

25,330 

25,440 

25,368 

+9 

-1 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8,893 

8,646 

8,338 

8,386 

8,336 

8,344 

♦  4 

-3 

17,183 

17,598 

17,536 

17,871 

17,990 

18.098 

18,345 

18,591 

18,614 

16,591 

16,944 

17,104 

17,024 

+12 

0 

294 

285 

277 

284 

291 

297 

306 

307 

315 

289 

276 

274 

283 

+9 

+3 

12,740 

13,122 

13,123 

13,322 

13,458 

13,462 

13  ,  11 1  1 

13,761 

13,751 

12,215 

12,517 

12,633 

12,519 

+13 

0 

12,198 

12,540 

12,547 

12,735 

12,876 

12,884 

12,965 

13,179 

13,191 

11,610 

11,937 

1  12,020 

12,014 

+14 

8,954 

9, 168 

9,  147 

9,309 

9,449 

9,525 

9,629 

9,796 

9,917 

8,603 

8,854 

8,934 

8,818 

+15 

+1 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1 , 911 

1,904 

1,768 

1,805 

1,824 

1,814 

+8 

1,452 

1,476 

1,461 

1,505 

1,500 

1,497 

1  , 

1,517 

1,534 

1,422 

1,404 

1,423 

1,431 

+8 

+1 

608 

625 

606 

619 

626 

632 

648 

617 

617 

591 

578 

591 

577 

+4 

0 

2,725 

2,685 

2,760 

2,764 

2,  867 

2,805 

2,877 

2. 911 

2,830 

2,736 

2,687 

2,657 

2,707 

+3 

-3 

2,042 

2,015 

2,075 

2,051 

2,  128 

2,082 

2,167 

2,148 

2,125 

2,068 

2,023 

2,005 

2,045 

+3 

-1 

1,862 

1,839 

1,911 

1,885 

1,945 

1,901 

1,986 

1,969 

1,970 

1,898 

1,839 

1,831 

1,853 

+4 

0 

602 

574 

584 

603 

634 

605 

603 

619 

609 

597 

585 

575 

577 

+2 

-2 

517 

498 

504 

524 

562 

535 

526 

542 

536 

521 

503 

492 

502 

+3 

-1 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,759 

2,701 

2,612 

2,  500 

2,  516 

2,494 

2,507 

+  4 

-3 

1,818 

1,877 

1,926 

1,968 

2,015 

1,933 

1,954 

1,894 

1 . 850 

1,778 

1,790 

1,797 

2,385 

2,354 

2,341 

2,363 

2,364 

2,418 

2,460 

2,401 

2,362 

2,440 

2,428 

1,028 

1,005 

1,021 

1,043 

1,033 

1,053 

1.084 

1,051 

1,047 

1,080 

1,091 

1,178 

1,177 

1,142 

1,  138 

1,139 

1,151 

1,170 

1  . 183 

1,193 

1,126 

1,172 

1,162 

373 

372 

378 

396 

412 

420 

424 

417 

377 

377 

382 

384 

+11 

-2 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,944 

10,718 

9,987 

10,089 

10, 183 

9,991 

+7 

-2 

5,208 

5,298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,587 

5,370 

5,191 

5,213 

5,246 

5,170 

+3 

5,015 

5,107 

5,095 

5,276 

5,231 

5,313 

5,357 

5,348 

4,796 

4,876 

4,937 

4,821 

+12 

0 

1, 297 

1,299 

1,341 

1,334 

1,341 

1,345 

1  ,384 

1,357 

1,343 

1,219 

1,239 

1,248 

1,184 

+10 

-1 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,175 

1,166 

1  , 159 

1,055 

1,066 

1,072 

1,043 

+10 

885 

878 

891 

913 

948 

960 

973 

982 

976 

867 

873 

877 

84  5 

860 

84  2 

891 

868 

857 

867 

872 

868 

823 

821 

830 

829 

931 

940 

943 

973 

950 

957 

978 

936 

919 

906 

934 

912 

+2 

671 

668 

669 

698 

687 

684 

697 

670 

680 

672 

684 

682 

-1 

-4 

2,373 

2,478 

2,510 

2,589 

2,642 

2,575 

2,591 

2,532 

2,455 

2,335 

2,353 

2,334 

2,339 

+5 

-3 

1,743 

1,811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1.783 

1,709 

1,729 

1,741 

1,735 

+4 

1,397 

1,398 

1,426 

1,412 

1,422 

1  ,483 

1,506 

1,449 

1,455 

1,475 

1,482 

0 

880 

862 

875 

901 

886 

899 

917 

953 

900 

889 

924 

932 

874 

+  1 

-6 

365 

365 

368 

388 

385 

403 

414 

414 

412 

371 

369 

375 

376 

+  11 

0 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,540 

16,542 

14,94  2 

15,241 

15,257 

15,377 

+11 

0 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,306 

3,276 

3,147 

3,  173 

3,090 

3,174 

12,168 

12,491 

12,441 

12, 595 

12,784 

12,867 

13,032 

13,234 

13,266 

11,795 

12,068 

12, 167 

12,203 

+12 

0 

11,443 

11,823 

11,782 

11,988 

12, 117 

12.117 

12,180 

12,404 

12,408 

10,996 

11,278 

11,385 

11,335 

+13 

0 

11,057 

11,418 

11,390 

11,579 

11,706 

11,723 

11,790 

12,013 

12,032 

10,555 

10,871 

10,948 

10,971 

8,256 

8,396 

8,501 

8,565 

8,656 

8.814 

8,941 

7,736 

7,981 

8,057 

7,975 

+16 

+1 

607 

616 

619 

614 

632 

640 

649 

645 

666 

599 

583 

593 

602 

+11 

1,754 

1,820 

1,821 

1,894 

1,855 

1 ,920 

1,933 

1,894 

1,817 

1,781 

1,723 

1,795 

1,369 

1,344 

1,407 

1,382 

1,430 

1,395 

1,483 

1,451 

1,455 

1,388 

1,351 

1,321 

1,363 

382 

359 

360 

378 

405 

387 

375 

388 

393 

396 

386 

363 

378 

953 

957 

943 

937 

933 

942 

935 

954 

952 

907 

965 

946 

950 

+5 

0 

738 

759 

729 

727 

722 

728 

7c4 

746 

758 

693 

747 

729 

737 

+9 

+2 

Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

1  Accounts-receivable  data  contain  no  significant  trading-day  differences. 

•Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3  Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 

change 

Sept.  1974 
f  rom — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1  Aug. 

Sept. P 

Sept . 

|  Oet. 

Nov. 

Dec . 

Sept. 

1973 

Aug. 

1974 

Data  NOT  ADJUSTED 

for  seasonal  variations 

TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

15,164 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

r~ 

15.229 

15,394 

13,911 

14,200 

14,636 

15,704 

♦11 

+1 

Durable  goods  stores,  total . 

1,882 

1,855 

1,795 

1,843 

1  ,923 

1,930 

1,886 

1,919 

1.897 

1  ,915 

1  ,918 

1,828 

1,910 

-1 

-1 

Nondurable  goods  stores,  total . 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,046 

13.310 

13,497 

11,996 

12,282 

12,808 

13,794 

♦13 

+1 

General  merchandise  group  with  nonstores... 

12,165 

11,980 

11,781 

11,837 

11  ,955 

11,978 

11,993 

12,287 

12,446 

11,035 

11,291 

11,731 

12,635 

♦13 

♦1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,778 

11,581 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,063 

10,630 

10,907 

11,327 

12,254 

♦13 

+  1 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

9 , 501 

9,272 

9,102 

9,159 

9,280 

9,340 

9,331 

9,573 

9,727 

8,461 

8,708 

9,057 

9,818 

♦15 

+2 

Department  stores . 

8,825 

8,611 

8,452 

8,510 

8,621 

8,675 

8,667 

8,891 

9,035 

7,835 

8,076 

8,405 

9,143 

♦15 

♦2 

Apparel  group . 

639 

601 

589 

580 

585 

590 

594 

584 

606 

546 

547 

593 

665 

♦11 

♦4 

Furniture  and  appliance  group . 

713 

680 

639 

637 

685 

665 

639 

653 

662 

696 

684 

648 

698 

-5 

+  1 

Tire,  battery,  accessory  dealers . 

720 

732 

710 

721 

723 

741 

741 

746 

744 

713 

735 

721 

737 

♦4 

0 

CHARGE  ACCOUNTS 

United  States,  total . 

1,903 

1,842 

1,799 

1,874 

1  ,912 

1,906 

1,837 

1,829 

1,845 

1,784 

1,825 

1,883 

1,972 

♦3 

+1 

Durable  goods  stores,  total . 

451 

455 

454 

492 

512 

526 

516 

523 

495 

546 

533 

183 

455 

-9 

-5 

Nondurable  goods  stores,  total . 

1,452 

1,387 

1,345 

1,382 

1  ,400 

1,380 

1,321 

1,306 

1.350 

1,238 

1,292 

1,400 

1,517 

+  9 

+3 

General  merchandise  group  with  nonstores... 

861 

791 

776 

782 

812 

808 

782 

795 

825 

745 

765 

824 

917 

♦11 

+4 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

765 

690 

670 

676 

707 

708 

684 

695 

718 

647 

661 

721 

829 

+  11 

+3 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

725 

650 

629 

635 

666 

670 

645 

654 

678 

601 

614 

675 

789 

♦13 

+4 

Department  stores . 

691 

619 

598 

605 

634 

638 

612 

620 

643 

565 

580 

640 

749 

+14 

+4 

Apparel  group . 

190 

172 

158 

152 

160 

166 

164 

153 

161 

149 

154 

165 

184 

+8 

♦5 

Furniture  and  appliance  group . 

26 

27 

26 

23 

25 

25 

24 

22 

22 

34 

28 

30 

25 

-35 

0 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

13,261 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13.400 

13,549 

12,127 

12,375 

12,753 

13,732 

+12 

+1 

Durable  goods  stores,  total . 

1,431 

1,411 

1,341 

1,351 

1  ,411 

1,404 

1,370 

1,396 

1.402 

1,369 

1,385 

1,345 

1,455 

♦2 

0 

Nondurable  goods  stores,  total . 

1 1 , 830 

11,708 

11,511 

11,557 

11 ,642 

11,679 

11,725 

12,004 

12.147 

10,758 

10,990 

11,408 

12,277 

♦13 

+  1 

General  merchandise  group  with  nonstores... 

11,304 

11,210 

11,005 

11,055 

11,143 

11,170 

11,211 

11,492 

11,621 

10,290 

10,526 

10,907 

11,718 

♦  13 

♦1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

I 

order) . 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,345 

9,983 

10,246 

10,606 

11,425 

♦  14 

♦1 

Department  stores  and  dry  goods. 

general  merchandise  stores . 

8,776 

8,642 

8,473 

8,524 

8.614 

8,670 

8,686 

8,919 

9.049 

7,860 

8,094 

8,382 

9,059 

♦15 

+1 

Department  stores . 

8,134 

8,012 

7,854 

7,905 

7,987 

8,037 

8,055 

8.271 

8,392 

7,270 

7,496 

7,765 

8,394 

♦15 

♦i  ! 

Apparel  group . 

449 

429 

431 

428 

425 

424 

430 

431 

445 

397 

393 

428 

481 

♦  12 

+3 

Furniture  and  appliance  group . 

687 

655 

613 

614 

660 

640 

615 

631 

640 

662 

656 

619 

673 

-3 

1 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED  for  seasonal  variations  ar 

d  holiday  differences1 

United  States,  total . 

14,565 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

*15,600 

15,654 

14,095® 

14,355 

14,515 

14,367 

+11 

0 

Durable  goods  stores,  total . 

1,903 

1,881 

1,868 

1,863 

1  ,944 

1,893 

1,882 

1,891 

1,870 

1,875 

1,894 

1,839 

1,897 

0 

-i 

Nondurable  goods  stores,  total . 

12,662 

12,986 

12,961 

13,168 

13  ,316 

13,399 

13,550 

13.709 

13,784 

12,220 

12,461 

12,676 

12,470 

+  13 

+1 

General  merchandise  group  with  nonstores... 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12.644 

11,176 

11,396 

11,505 

11,390 

+  13 

0  J 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,224 

11,551 

11,379 

11,770 

11  ,944 

11,970 

12,023 

12,225 

12.273 

10,770 

11,003 

11,088 

11,009 

♦14 

0 

Department  stores . 

8,364 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9,166 

9,230 

8,003 

8,264 

8,355 

8,195 

+  15 

+1 

Apparel  group . 

586 

602 

593 

594 

612 

627 

636 

627 

633 

568 

552 

566 

561 

+  11 

+1 

Furniture  and  appliance  group . 

688 

656 

651 

647 

704 

673 

667 

663 

659 

693 

668 

654 

672 

-5 

-1 

Tire,  battery,  accessory  dealers . 

760 

752 

724 

714 

709 

712 

724 

728 

742 

710 

745 

749 

747 

+5 

+2 

CHARGE  ACCOUNTS 

United  States,  total . 

1,906 

1,896 

1,893 

1,939 

1  ,901 

1,886 

1,920 

1,884 

1.847 

1,763 

1,799 

1,779 

1,784 

+5 

-2 

Durable  goods  stores,  total . 

489 

491 

512 

516 

513 

502 

495 

487 

458 

498 

495 

466 

475 

-8 

-6 

Nondurable  goods  stores,  total . 

1,417 

1,405 

1,381 

1,423 

1  ,388 

1,384 

1,425 

1,397 

1,389 

1,265 

1,304 

1,313 

1,309 

+10 

-1 

General  merchandise  group  with  nonstores... 

837 

802 

830 

829 

843 

839 

860 

847 

839 

758 

763 

759 

732 

+  11 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

735 

694 

715 

720 

741 

744 

750 

740 

744 

666 

664 

659 

641 

+  12 

+1 

Department  stores . 

632 

605 

626 

631 

660 

666 

683 

674 

675 

600 

607 

590 

571 

+  13 

0 

Apparel  group . 

174 

178 

162 

160 

169 

179 

182 

173 

164 

148 

147 

152 

151 

♦11 

-5 

Furniture  and  appliance  group . 

26 

26 

28 

24 

26 

25 

24 

21 

20 

32 

28 

30 

23 

-38 

-5 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

12 , 659 

12,971 

12,936 

13,092 

13  ,359 

13,406 

13,512 

13,716 

13,807 

12,332 

12,556 

12,736 

12,583 

+  12 

+1 

Durable  goods  stores,  total . 

1,414 

1,390 

1,356 

1,347 

1 ,431 

1,391 

1 ,387 

1 , 404 

1 .412 

1,377 

1,399 

1,373 

1,422 

+3 

Nondurable  goods  stores,  total . 

11,245 

11,581 

11,580 

11,745 

11  ,928 

12,015 

12,125 

12,312 

12,395 

10,955 

11,157 

11,363 

11,161 

+13 

+1 

General  merchandise  group  with  nonstores... 

10,781 

11,155 

10,956 

11,334 

11,488 

11,499 

11,560 

11,767 

1 1 . 805 

10,418 

10,633 

10,746 

10,658 

+  13 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

10,489 

10,857 

10,664 

11,050 

11 ,203 

11,226 

11,273 

11,485 

11,529 

10,104 

10,339 

10,429 

10,368 

♦14 

0 

Department  stores . 

7,732 

7,956 

7,917 

8,058 

8,150 

8,235 

8,304 

8,492 

8,555 

7,403 

7,657 

7,765 

7,624 

+  16 

+1 

Apparel  group . 

412 

424 

431 

434 

4  43 

448 

454 

454 

469 

420 

405 

414 

410 

+  12 

+3 

Furniture  and  appliance  group . 

662 

630 

623 

623 

678 

648 

643 

642 

639 

661 

640 

624 

649 

-3 

0 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the 

Cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do 
*nd  year-to-year  percent  changes.  Sampling  variabilities  are  shown  In  table  21. 

p 

Preliminary  estimates,  see  Explanatory  Material,  page  24. 

'Account a -receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

United  States,  total . 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0.7-0. 8 

0.8 

0.2-0. 2 

0.2 

0.6 

Food  group . 

0.9-1. 5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

Meat  markets . 

4. 9-6.7 

5.8 

5.0-6. 2 

5.6 

1. 0-2.1 

1.1 

4.3 

Bakery  products  stores . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0. 7-2.3 

0.8 

1.9 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3. 3 

2.8 

0.8-1. 8 

0.9 

2.1 

Restaurants,  cafeterias,  lunchrooms . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

1.0-1. 8 

1.1 

2.3 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0. 7-0.9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0 . 9 

0. 9-1.1 

1.0 

0.3-0. 4 

0.3 

0.8 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

0.3 

Variety  stores . . . . . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

1.1 

Mail-order  houses  (department  store  merchandise) . 

0. 2-1.2 

0.4 

0.3-1. 2 

0.6 

0.1-0. 4 

0.1 

0.1 

Apparel  group . 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men’s,  boys’  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

1.4 

3.3 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5. 2 

4.6 

1.3-1. 8 

1.4 

3.1 

Women’s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1. 1-1.8 

1.5 

2.2 

Women’s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3.6 

3.3 

0.9-1. 5 

1.2 

2.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9- 1.8 

1.2 

2.1 

Shoe  stores . 

2. 9-3.6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

1. 1-1.8 

1.6 

3.8 

Furniture  stores . 

3. 4-4.3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

1.8 

4.4 

Household  appliance,  TV,  radio  stores . 

5.0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3.2 

2.8 

1.1-1. 4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

2.1 

Hardware  stores . 

4. 9-7. 5 

6.4 

4. 7-7.6 

6.2 

1.9-3. 2 

2.6 

6.1 

Automotive  group . 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

Passenger  car  dealers . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3.4-6. 1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 

trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

’The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pp.  25  and  26.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio* 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

2. 9-7. 3 

4.7 

11.8 

Fuel,  fuel  oil  dealers . 

1. 1-2.4 

1.6 

4.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

10.5 

Fuel  dealers,  except  fuel  oil . 

1.5-3. 3 

2.4 

7.2 

Women's  apparel,  accessory,  specialty  stores . 

2. 7-8. 8 

5.7 

9.7 

Fuel  oil  dealers . 

1.5-3. 4 

2.4 

7.2 

Jewelry  stores . 

1.9-2. 9 

2.2 

3.3 

Floor  coverings  stores . 

3. 1-5.1 

3.6 

9.1 

Florists . 

2. 5-7.0 

3.8 

11.4 

TV,  radio  stores . 

3. 9-5.2 

4.8 

12.2 

Book  stores . 

3.0-13.6 

4.8 

7.2 

3. 3-3. 7 

3.5 

8.3 

1.6-10.9 

3.5 

10.5 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

Heating,  plumbing  equipment  dealers . 

3.9-10.9 

5.0 

11.8 

Camera,  photographic  supply  stores . 

2. 5-5. 9 

4.4 

6.6 

Farm  equipment  dealers . 

3. 5-4. 4 

3.8 

9.0 

Optical  goods  stores . 

2. 1-5.0 

2.6 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 

the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

’Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

‘Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

•Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  p.  25.  ' 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Kind  of  business 

Dollar  volume  sales  estimates 

Rat  io 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  mon 

hs 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  group . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

A 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

B 

b 

d 

c 

c 

c 

a 

a 

b 

a 

a 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  group . 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

b 

a 

a 

b 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  group . 

A 

B 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

Automotive  group . 

A 

- 

A 

A 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

b 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 
Atlant ic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacif ic 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

_ 

A 

_ 

B 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

B 

B 

B 

A 

Food  group . 

B 

C) 

A 

A 

C) 

C 

B 

B 

A 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

B 

GAF,  total . 

B 

A 

A 

A 

A 

B 

B 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

A 

A 

B 

A 

A 

A 

Apparel  group . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

B 

B 

- 

B 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

_ 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  group . 

c 

(*) 

a 

a 

(’) 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  group . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . 

b 

d 

- 

c 

" 

- 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

_ 

a 

Nondurable  goods  stores . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Food  group . 

a 

(*) 

a 

a 

C) 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

b 

- 

b 

- 

- 

- 

b 

GAF,  total . 

b 

a 

a 

a 

a 

a 

a 

b 

a 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

a 

a 

a 

a 

a 

Apparel  group . 

- 

a 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

c 

b 

a 

b 

b 

_ 

- 

- 

b 

Drug  and  proprietary  stores . 

a 

a 

b 

- 

" 

- 

- 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 
consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

A 

A 

_ 

c 

a 

_ 

a 

a 

b 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

- 

- 

a 

a 

b 

Indiana . 

A 

- 

- 

b 

- 

- 

a 

a 

b 

Ohio . 

A 

A 

- 

b 

b 

- 

a 

a 

a 

Massachusetts.  .  . 

A 

B 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania.  .  . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

Minnesota . 

A 

- 

- 

b 

- 

- 

b 

b 

b 

Texas . 

B 

B 

- 

b 

c 

- 

a 

a 

a 

Missouri . 

B 

- 

- 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to 
month  a  y« 
ago  . 

same 

»ar 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 
Statistical  Areas--Con. 

Chicago,  11 1 . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

Nassau-Suf folk,  N.Y . 

B 

B 

B 

b 

h 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

a 

b 

A 

A 

A 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J... . 

B 

B 

B 

b 

c 

d 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakl and,  Calif . 

A 

B 

B 

d 

d 

d 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

B 

b 

b 

b 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

A 

A 

A 

b 

b 

b 

Chicago,  111 . 

A 

A 

A 

b 

b 

b 

Kansas  City,  Mo. -Kans . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

A 

B 

c 

c 

d 

c 

b 

Minneapolis-St.  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas— Con. 

Chicago,  11 1 . -Northwestern  Indiana . 

a 

a 

a 

a 

b 

New  York,  N.Y . . 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

b 

b 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Baltimore,  Md . 

b 

b 

a 

Pittsburgh,  Pa . 

b 

a 

b 

b 

Buffalo,  N.Y . 

b 

a 

b 

San  Franc isco-Oakl and ,  Calif . 

a 

a 

a 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

a 

a 

a 

a 

a 

a 

b 

Dallas,  Tex . 

c 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

a 

a 

a 

a 

a 

b 

b 

b 

New  York,  N.Y . 

a 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

b 

a 

b 

I 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


( Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Prel iminary 
estimates 

— 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total . 

1.6 

1.3 

0.9 

United  Slates,  total . 

0.9 

0.8 

0.4 

Durable  goods  stores,  total . 

2.9 

2.4 

1.6 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

0.7 

Food  group . 

5.5 

5.6 

0.4 

Durable  goods  stores,  total . 

2.3 

2.1 

1.0 

General  merchandise  group  with  nonstores.. 

1.9 

1.8 

0.8 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

0.2 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

1.5 

1.7 

0.4 

Department  stores . 

1.0 

1.0 

0.2 

Food  group . 

6.0 

6.0 

0.4 

Apparel  group . 

8.3 

8.4 

0.5 

7.0 

7.0 

Eating  and  drinking  places . 

5.9 

5.5 

1.4 

Furniture,  home  furnishings  stores . 

7.6 

7.7 

1.3 

Building  materials,  hardware,  farm 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.  1 

equipment  group . 

5.1 

4.9 

0.9 

Department  stores  and  dry  goods,  general 

Lumber  and  other  building  materials 

0.5 

0.5 

0  6 

Department  stores . 

0.3 

0.3 

0.1 

Automotive  group . 

2.6 

2.6 

0.6 

Mail  order  houses  (department  store 

Passenger  car  dealers  (franchised) . 

2.0 

1.9 

0.7 

merchandise) . 

0.5 

0.6 

0. 1 

Gasoline  service  stations . 

5.5 

5.5 

1.0 

Apparel  group . 

5.9 

5.9 

0.4 

Women's  ready-to-wear  stores . 

3.4 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group . 

4.3 

4.3 

0.5 

United  States,  total . 

1.0 

1.0 

0.1 

Furniture,  home  furnishings  stores . 

5.5 

5.6 

0.5 

Durable  goods  stores,  total . 

3.6 

3.6 

0.4 

Furniture  stores . 

5.8 

5.9 

0.5 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

Household  appliance,  TV,  radio  stores... 

5.0 

5.0 

0.8 

Household  appliance  dealers . 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 

0.6 

0.6 

0.1 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

merchandise  stores . 

0.5 

0.5 

0.1 

equipment  group . 

4.8 

4.6 

0.8 

Department  stores . 

0.3 

0.3 

0.1 

Lumber  and  other  building  materials 

Apparel  group . 

4.6 

4.4 

0.3 

4.0 

4.0 

Automotive  group . 

2.6 

2.9 

0.6 

Furniture,  home  furnishings  stores . 

7.4 

7.6 

0.4 

Passenger  car  dealers . 

3.6 

3.7 

0.8 

Household  appliance,  TV,  radio  stores... 

5.0 

4.7 

0.8 

Passenger  car  dealers  (franchised).... 

2.4 

2.5 

0.9 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers . 

3.5 

3.4 

0.9 

equipment  group . 

11.6 

11.0 

2.2 

Automotive  group . 

4.9 

5.6 

1.0 

Gasoline  service  stations . 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1.1 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  October  1968;  final 
estimates,  September  1968;  month-to-month  percent  changes,  October  and  September  1968. 

‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  25  and  26.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States  } 


(Percent) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estima  tes 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

United  States,  total . 

0.4 

0.4 

0. 1 

Apparel  group . 

4.0 

3.8 

0.7 

Durable  goods  slores,  total . 

1.3 

1.3 

0.2 

Furniture  and  appliance  group . 

3.2 

3.1 

0.7 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0. 1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

Department  stores . 

0.3 

0.3 

0.1 

Apparel  group . 

2.0 

1.9 

0.4 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

United  States,  total . 

0.4 

0.4 

0.1 

Tire,  battery,  accessory  dealers . 

1.3 

1.2 

0.5 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

1.4 

1.4 

0.2 

United  States,  total . 

1.3 

1.2 

0.3 

Nondurable  goods  stores,  total.... 

0.  4 

0.5 

0.1 

Durable  goods  stores,  total . 

2.7 

2.7 

0.5 

Nondurable  goods  stores,  total  .  .  . 

1.2 

1.1 

General  merchandise  group  with  nonstores. . 

0.5 

0.5 

0.1 

Department  stores  and  dry  goods,  general 

General  merchandise  group  with  nonstores.. 

0.6 

0.7 

0.  1 

merchandise  stores . 

0.5 

Department  stores  and  dry  goods,  general 

Department  stores . 

0.3 

0.3 

merchandise  stores . 

0.7 

0.8 

Department  stores . 

0.3 

0.3 

0.  1 

Furniture  and  appliance  group . 

1.0 

1.0 

0.1 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  October  1968;  final 
estimates,  September  1968;  month-to-month  percent  changes,  October  and  September  1968. 


‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
terial,  pp.  25  and  26.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 

Introduction 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area--regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e.,  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification  I 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principa 
components: 

A.  A  list  sample  selected  from  the  list  ot 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federa 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever- selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two- stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chance  of 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 

Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  1 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  census  of  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 

Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com¬ 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  information  available  from  the  following 
month’s  enumeration.  The  fina  1  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  fina!  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to-month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore' 
considerably  more  reliable  than  one  based  on  two' 
preliminary  figures  and  is  also  more  reliable  than 
the  month-to-  month  trend  based  on  two  final  figures.  I 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each' 
enumeration  are  identified  and  recanvassed  in  the! 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month- to- month 
change. 

VI.  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sales  to  consumers  by  wholesale  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non¬ 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  ‘‘Nonstore”  establishments  (i.e.,  mail 
rorder  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
.sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

■XI.  Durable  Goods  Stores  and  Nondurable  Goods 

;  Stores 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
'secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1- sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month- to- month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales 

Month-to- month  and  year-to-year  comparisons 
shown  in  this  report  are  based  on  the  total  dollar 
volume  of  receipts  for  each  of  the  periods  being 
compared.  These  trends  thus  include  the  effect  of 
stores  starting  operation  or  ceasing  operation  and 
are  not  limited  to  “identical  stores”  --  i.e.,  those 
in  operation  in  both  of  the  periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table 
2  for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume  esti¬ 
mates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with 
an  asterisk  is  relatively  large.  Therefore,  such 
estimates  are  not  published  in  table  1.  However, 
the  percentage  change  which  are  derived  from 
such  estimates  have  a  smaller  sampling  variability 
than  the  estimates  themselves  and  are  therefore 
published  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 


category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 

In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to- month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus  I 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to-month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
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basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publi¬ 
cation  have  been  developed  by  the  method  described 
,  in  the  X-ll  Variant  of  the  Census  Method  II 
:  Seasonal  Adju-stment  Program,  U.S.  Bureau  of  the 
i  Census  Technical  Paper  No.  15,  Revised  1967. 
Trading-day  factors  for  adjusting  sales  estimates 
were  also  derived  from  the  X-ll  program. 

In  evaluating  the  adjusted  estimates  it  is  im¬ 
portant  to  note  that  the  adjustment  is  an  approxima¬ 
tion  based  on  past  experiences.  They  will,  there¬ 
fore,  be  less  precise  to  the  extent  that  current 
competitive  pressures,  changes  inconsumer  buying 
patterns  during  holiday  periods,  and  other  elements 
introduce  significant  changes  in  seasonal,  trading- 
day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment 
factors  for  shifting  holidays  such  as  Easter. 


Current  data  are  initially  adjusted  by  the  use  of 
factors  projected  ahead.  The  projected  factors 
are  subject  to  even  larger  errors  than  factors  for 
historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Eco¬ 

nomic  lime  Series,  U.S.  Bureau  of  the  Census 
Technical  Paper  No.  12,  1965.  Holiday  adjustment 
factors  were  developed  by  a  method  similar  to  that 
described  in  Seasonal  Adjustment  on  Electronic 
Computers,  pp.  356-359,  Organization  for  Economic 
Cooperation  and  Development,  Paris,  1961.  Addi¬ 
tional  details  concerning  the  adjustment  factors  may 
be  obtained  from  the  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 

Table  22  and  table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1974 


Kind  of  business 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

Durable  goods  stores,  total . 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

Nondurable  goods  stores,  total . 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

Food  group . 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

Department  stores . 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

Mail-order  houses  (department  stores  merchandise) . 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

Apparel  group . 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

Women's  ready-to-wear  stores . 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

Furniture  and  appliance  group . 

103.1 

100.4 

98.1 

98.1 

97.3 

97.8 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

Furniture,  home  furnishings  stores . 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

Furniture  stores . 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

Household  appliance,  TV,  radio  stores . 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

Household  appliance  dealers . 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

Building  materials,  hardware,  farm  equipment  group . 

88.7 

87.8 

91.2 

94.8 

100.5 

105.8 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

Lumber  and  other  building  materials  dealers . 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

Automotive  group . 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

Passenger  car  dealers  (franchised) . 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

Tire,  battery,  accessory  dealers . 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

Gasoline  service  stations . 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

CHARGE  ACCOUNTS 

United  States,  total . 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

Durable  good  stores,  total . 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

Nondurable  goods  stores,  total . 

101.3 

98.3 

99.3 

100.8 

104.5 

100.9 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

Department  stores . 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

Apparel  group . 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

Furniture  and  appliance  group . 

100.8 

98.0 

97.1 

96.4 

96.0 

98.0 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

Furniture,  home  furnishings  stores . 

100.4 

99.7 

99.2 

98.1 

95.7 

98.3 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

Building  materials,  hardware,  farm  equipment  group . 

88.0 

87.0 

91.0 

94.6 

100.3 

106.0 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

Lumber  and  other  building  material  dealers . 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

Automotive  group . 

95.7 

98.2 

99.3 

100.0 

101.6 

104.1 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

Passenger  car  dealers  (franchised) . 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

Gasoline  service  stations . 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

Durable  goods  stores,  total . 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

Nondurable  goods  stores,  total . 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

Department  stores . 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

Apparel  group . 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

Furniture  and  appliance  group . 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

Furniture,  home  fumishines  stores . 

103.6 

100.  5 

99.1 

99.2 

98.7 

99.3 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

Household  appliance,  TV ,  radio  stores . 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

Automotive  group . 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

Tire,  battery,  accessory  dealers . 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

United  States,  total . 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

Durable  goods  stores,  total . 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

Nondurable  goods  stores,  total . 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

Department  stores . 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

Apparel  group . 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

Furniture  and  appliance  group . 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

95.5 

98.5 

101.5 

101.1 

98.2 

Tire,  battery,  accessory  dealers . 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

CHARGE  ACCOUNTS 

United  States,  total . 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

Durable  goods  stores,  total . 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

104.2 

107.4 

108.1 

105.9 

101.7 

Nondurable  goods  stores,  total . 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

leneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

Department  stores . 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

ipparel  group . 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

90.1 

88.6 

98.4 

102.5 

umiture  and  appliance  »ro»'p . 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

100.8 

102.9 

109.5 

100.4 

100.3 

110.0 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

Durable  goods  stores,  total . 

101.2 

101 . 5 

98.9 

100.3 

98.6 

100.9 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

Nondurable  goods  stores,  total . 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

general  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

97.0 

97.6 

98,4 

98.7 

101.9 

109.4 

Department  stores . 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

‘pparel  group . 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

urnlture  and  appliance  group . 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

95.6 

98.3 

100.2 

101.4 

97.5 

103.7 

Kote:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using 
he  X-ll  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 
ind  holiday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
idjustment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

f/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7.56 

5.84 

30.9 

.95 

.79 

.46 

1.73 

2 

2.13 

1.63 

22.20 

3.45 

Durable  goods  stores,  total . 

7.36 

6.07 

28.4 

2.18 

1.95 

.73 

2.68 

4 

1.85 

1.56 

10.09 

3.78 

Nondurable  goods  stores,  total . 

8.48 

6.45 

37.8 

.85 

.68 

.45 

1.53 

2 

2.18 

1.50 

22.20 

3.30 

Food  group . 

5.92 

2.53 

10.8 

.76 

.64 

.38 

1.67 

2 

1.99 

1.71 

to 

o 

3.73 

Grocery  stores . 

6.05 

2.35 

9.9 

.78 

.61 

.43 

1.40 

2 

2.34 

1.47 

20.18 

4.25 

Eating  and  drinking  places . 

5.18 

3.60 

21.5 

.93 

.73 

.48 

1.53 

2 

2.18 

1.68 

11.68 

3.35 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.64 

14.99 

97.0 

1.52 

1.34 

.62 

2.15 

3 

1.86 

1.48 

18.48 

3.32 

Department  stores . 

17.52 

15.51 

101.1 

1.64 

1.48 

.65 

2.29 

3 

1.85 

1.48 

31.71 

3.86 

Variety  stores . 

19.82 

18.56 

123.6 

1.80 

1.69 

.53 

3.21 

4 

1.71 

1.56 

9.65 

3.42 

Mail-order  houses  (department  store  merchandise). 

16.59 

14.72 

81.5 

2.57 

2.47 

.67 

3.69 

4 

1.68 

1.48 

12.33 

3.13 

Apparel  group . 

18.99 

16.58 

87.6 

1.85 

1.73 

.47 

3.70 

4 

1.67 

1.51 

10.09 

2.67 

Men's,  boys'  wear  stores . 

21.23 

19.42 

109.6 

2.60 

2.39 

.69 

3.44 

4 

1.67 

1.47 

8.54 

2.77 

Women's  apparel,  accessory  stores . 

18.21 

15.93 

81.1 

2.09 

1.97 

.54 

3.68 

4 

1.69 

1.56 

8.88 

3.17 

Shoe  stores . 

19.68 

16.62 

54.9 

2.52 

2.40 

.61 

3.92 

5 

1.69 

1.63 

7.40 

2.87 

Furniture  and  appliance  group . 

8.42 

7.61 

39.5 

1.49 

1.35 

.53 

2.55 

3 

1.71 

1.48 

13.06 

3.49 

Furniture,  home  furnishing  stores . 

7.97 

7.08 

29.9 

1.74 

1.57 

.57 

2.75 

3 

1.81 

1.55 

10.05 

3.13 

Household  appliance,  TV,  radio  stores . 

10.21 

9.16 

52.8 

2.56 

2.38 

.72 

3.30 

4 

1.85 

1.68 

9.65 

2.96 

Building  materials,  hardware^  farm  equip,  group . 

8.87 

8.68 

45.5 

2.02 

1.89 

.61 

3.08 

4 

1.91 

1.61 

9.25 

3.53 

Lumber  and  other  bldg,  materials  dealers . 

9.08 

8.31 

43.5 

2.11 

1.94 

.75 

2.59 

3 

1.87 

1.68 

12.33 

3.67 

Hardware  stores . 

12.57 

10.75 

62.0 

2.16 

2.06 

.62 

3.30 

4 

1.95 

1.71 

7.40 

3.59 

Automotive  group . 

7.59 

5.86 

28.5 

3.50 

3.11 

1.03 

3.02 

4 

1.96 

1.76 

7.50 

3.76 

Passenger  car,  other  automotive  dealers . 

7.81 

5.84 

28.9 

3.71 

3.31 

1.03 

3.21 

5 

1.96 

1.78 

7.16 

4.54 

Tire,  battery,  accessory  dealers . 

11.81 

10.19 

39.9 

2.61 

2.41 

.87 

2.77 

4 

1.72 

1.49 

10.09 

3.48 

Gasoline  service  stations . 

4.21 

2.51 

13.5 

.88 

.69 

.52 

1.32 

2 

2.16 

1.45 

17.08 

3.75 

Drug  and  proprietary  stores . 

7.22 

6.50 

36.0 

1.03 

.80 

.54 

1.47 

2 

2.22 

1 .61 

13.88 

3.45 

Liquor  stores . . . 

11.36 

9.19 

54.1 

1.48 

1.31 

.57 

2.30 

3 

1.82 

1.42 

24.67 

3.38 

GROUP  II  STORES 

United  States,  total . 

10.88 

8.96 

54.2 

1.07 

.86 

.63 

1.37 

2 

2.31 

1.59 

31.71 

4.09 

Grocery  stores . 

7.89 

2.61 

13.1 

1.14 

1.02 

.58 

1.77 

2 

1.82 

1.41 

55.50 

3.81 

Eating  and  drinking  places . 

4.65 

3.21 

16.4 

2.17 

1.98 

.92 

2.14 

3 

1.85 

1.56 

11.68 

3.38 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.97 

15.34 

100.7 

1.80 

1.64 

.85 

1.94 

3 

1.73 

1.52 

31.71 

4.40 

Department  stores . 

16.90 

14.84 

98.1 

2.36 

2.25 

1.09 

2.06 

3 

1.73 

1.52 

17.08 

4.23 

Variety  stores . 

20.63 

19.67 

127.0 

1.89 

1.79 

.59 

3.04 

3 

1.68 

1.52 

20.18 

3.10 

Apparel  group . 

22.92 

19.28 

100.7 

2.33 

2.19 

.63 

3.39 

4 

1.58 

1.56 

14.79 

3.65 

Men's,  boys'  wear  stores . 

25.99 

23.38 

119.3 

4.60 

4.27 

1.30 

3.29 

4 

1.83 

1.66 

9.25 

2.88 

Women's  apparel,  accessory  stores . 

21.28 

18.60 

100.9 

2.86 

2.70 

.76 

3.54 

4 

1.56 

1.45 

7.93 

3.53 

Shoe  stores . 

23.68 

20.76 

69.6 

3.23 

3.08 

.73 

4.22 

4 

1.67 

1.51 

8.54 

2.88 

Tire,  battery,  accessory  dealers . 

13.88 

12.20 

43.3 

3.20 

3.04 

.81 

3.74 

4 

1.69 

1.52 

11.68 

2.70 

Drug  and  proprietary  stores . 

11  .11 

9.54 

59.3 

1.67 

1.45 

.81 

1.80 

3 

2.02 

1.61 

27.75 

3.93 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  are  based  on  January  1953  through  July  1971  data.  The  averages  and  summary  measures  for 

accounts  receivable  shown  in  table  25  are  based  on  January  1959  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


component,  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  "6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl.  irregular  component  I.  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

F/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD.  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computfed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.)  2-month  spans  (Jan. -Mar .  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5.  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  h 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1 -month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns.  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  scasonalh 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component 
Finally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  arc  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales,  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Range  of 

I/C 

Average  duration  of  run  (ADR) 

Kind  of  business 

0 

S 

seasonal 

factor 

Cl 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

1  .86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Dui  able^go 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6. 34 

Mail-order  houses  (department  store  merchandise). 

2.33 

5.17 

1.87 

4.66 

8.8 

25.7 

1.44 

1.47 

1.00 

1.36 

.95 

.49 

1.05 

2.76 

2 

4 

2.50 

1.89 

1.54 

1.75 

18.50 

12.33 

5.11 

4.04 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

Ha  K anr 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

2.20 

1.82 

8.8 

1.15 

1  .05 

.49 

2.14 

3 

1.80 

1.64 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

3 . 66 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Building  materials,  hardware,  farm  equipment  group. 

4.01 

3.96 

3.89 

3.56 

22.9 

22.7 

1.47 

1.75 

1.31 

1.53 

.52 

.68 

2.51 

2.26 

3 

3 

1.78 

1.97 

1.57 

1.62 

9.74 

9.74 

2.58 

3.59 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

^  dealer- 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

2.63 

1  .94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

otal 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

ii  i  t'"n  ... « 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

:  B  ' 

General  merchandise  group  without  nonstores 

(except 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

Building  materials,  hardware,  farm  equipment  group. 
Lumber  and  other  building  materials  dealers . 

4.28 

4.07 

2.92 

4.13 

3.78 

2.28 

24.0 

22.8 

7.6 

1.42 

1.71 

1.73 

1.29 

1.50 

1.59 

.57 

.70 

.61 

2.26 

2.14 

2.62 

3 

3 

3 

1.89 

1.81 

1.83 

1.54 

1.52 

1.53 

8.04 

8.81 

9.25 

3.45 

3.33 

4.16 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores 

(except 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.98 

2.09 

2.38 

13.5 

6.3 

2.63 

1.89 

2.46 

1.73 

1.02 

.63 

2.42 

2.73 

3 

4 

1.83 

2.01 

1.73 

1.78 

8,04 

6.85 

3.59 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

_  t?1 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  wi-thout  nonstores 

(except 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

2.49 

1.59 

8.4 

1.79 

1.65 

.82 

2.01 

3 

1.89 

1.55 

12.33 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

j  •  j 

CHARGE  ACCOUNTS 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores 

(except 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

8.20 

4.26 

16.0 

7.00 

6.67 

2.36 

2.83 

3 

1.61 

1.47 

8.41 

INSTALLMENT  ACCOUNTS 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores 

(except 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

Furniture  and  appliance  group . 

2.45 

1.4C 

9.2 

1.89 

1.66 

.87 

1.91 

3 

1.83 

1.55 

11.56 

3.45 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


32 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.--NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-G  ARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

HATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake)  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  M1NN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  PasoCounty,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK. -OK LA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  34SA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties 
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GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON- CLIFTON- PASS  A  1C,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wasb. 

PROVIDENCE-PAWTUCKET- WARWICK,  R. I. -MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA. :  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  DiegoCounty, Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF. :  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE -EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ. :  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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SALES 

Total  sales  of  all  retail  stores  in  the  United  States  for  October 
1974  were  estimated  at  $46.8  billion.  After  adjustment  for 
seasonal  variation  and  trading-day  differences  but  not  for  price 
changes,  total  retail  sales  for  October  were  $45.8  billion.  This 
adjusted  figure  was  about  1  percent  below  September  1974  but 
was  7  percent  above  October  1973.  The  adjusted  August- 
October  average  sales  were  2  percent  above  the  prior  3  months 
and  9  percent  over  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  5  percent  below 
September  1974  and  5  percent  below  October  1973.  In  com¬ 
parison  with  October  1973,  adjusted  sales  in  the  durable  goods 
stores  category  were  as  follows:  The  furniture  and  appliance 
group,  up  7  percent;  the  building  materials,  hardware,  farm 


equipment  group,  up  3  percent;  and  the  automotive  group, 
down  1 2  percent. 

Adjusted  sales  of  nondurable  goods  stores  were  1  percent 
above  September  1974  and  12  percent  above  October  1973.  In 
comparison  with  October  1973,  adjusted  sales  in  the  non¬ 
durable  goods  stores  category  were  as  follows:  The  food  group, 
up  14  percent;  the  eating  and  drinking  group,  up  10  percent; 
the  general  merchandise  group,  up  8  percent;  and  the  apparel 
group,  up  4  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  October  1974  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— 
$10.3  billion,  up  6  percent;  the  North  Central  States— $14.1 
billion,  up  9  percent;  the  South— $13.9  billion,  up  6  percent; 
the  West— $8.5  billion,  up  7  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division: 
First  10  Months  1974  from  1973 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


/ 
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Inquiries  concerning  these  figures  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

U.S.  DEPARTMENT  OF  COMMERCE  I  Social  and  Economic  Statistics  Administration  1  bureau  OF  the  CENSUS 


Oata  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D  C.,  20233  at  70  cents  each. 
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In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  October  1974  and 
comparisons  with  October  1973  were  as  follows:  Chicago— $1.8 
billion,  up  4  percent;  Detroit— $0.9  billion,  up  3  percent;  Los 
Angeles-$1.6  billion,  up  10  percent;  New  York  (including 
Nassau-Suffolk  SMSA)—  $2.2  billion,  up  7  percent;  Phila¬ 
delphia— $1.0  billion,  up  6  percent. 

ACCOUNTS  RECEIVABLE 

Retail  stores  in  the  United  States  reported  $27.6  billion  in 
total  accounts-receivable  balances  owned  by  customers  as  of 


October  31,  1974.  This  figure  represents  $16.5  billion  foi 
installments  accounts  and  $11.1  billion  for  charge  accounts. 


After  adjustment  for  seasonal  variations  and  holiday  differ¬ 
ences  but  not  for  price  changes,  total  October  accounts- 
receivable  balances  increased  about  1  percent  above  September 
1974  and  9  percent  above  October  1973.  October  installment 
account  balances  and  charge  account  balances  each  increased  1 
percent  from  the  previous  month.  Compared  with  October 
1973,  installment  account  balances  increased  10  percent  and 
charge  account  balances  increased  8  percent. 


Sales  of  Retail  Stores:  First  10  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  dollars  Billions  of  dollars 

450  - === -  450 


1971 


1972 


1973 


Nondurable  goods  stores 


1974 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Aug.  1973-Oct.  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  dollars  Billions  of  dollars 

50  - ,50 


Total 


-  45 

-  40 

-  35 

-  30 

-  25 


Aug.  1973-  Nov  1973-  Feb.  1974- 
Oct.  1973  Jan.  1974  Apr  1974 


Nondurable  goods  stores 


May  1974-  Aug.  1974- 
July  1974  Oct  1974 


Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 

Billions  of  dollars  Billions  »'  dolla,s 


U  S  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  OF  THE  CENSUS 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group). 
Durable  goods  stores,  total . 


Nondurable  goods  stores,  total. 

Food  group . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets.... 
Bakery  products  stores. . 

Eating  and  drinking  places . 

Eating  places. . . .  . 

Restaurants,  lunchrooms, 

Drinking  places . 


General  merchandise  group  with  nonstores1 
General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order)... 
Department  stores  and  dry  goods,  genera 

merchandise  stores.  . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . . 


Apparel  group . . 

Men's,  boys’  wear  stores3 . 

Men's,  boys'  clothing,  furnishings  stores 
Women's  apparel,  accessory  stores4 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture  and  appliance  group. . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment 

group . . 

Building  materials  and  hardware,  total 

Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  group . 

Passenger  car,  other  automotive  dealers.. 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised)... 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. . . 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group).. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total . 


Food  group . . . 

Grocery  stores . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1... 
General  merchandise  group  without  nonstores 1 
(except  department  stores  mail  order) 

Department  stores . . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  group . . 

Men's,  boys'  wear  stores^ . 

Women's  apparel,  accessory  stores4. 
Shoe  stores . 


Furniture  and  applaince  group  . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

Building  materials,  hardware,  farm  equipment 

group . 

Lumber  and  other  bldg.,  materials  dealers5 
Hardware  stores . 

Automotive  group7 . 

Passenger  car,  other  automotive  dealers7.. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores. . . 

Liquor  stores. . . 


cafeterias . 


1974 

1973 

Total  10  months 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

1  Sept. 

Oct.  p 

Oct. 

1  Nov. 

Dec. 

1974 

1973 

Da 

ta  NOT 

ADJUSTED 

for  seasonal  variations,  holiday  or  tr 

ading-da 

y  differences 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,802 

43,721 

44,552 

49,824 

439,222 

408,941 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,853 

34,739 

36,469 

43,446 

359,366 

22,741 

11,47' 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,519 

15,171 

14,104 

13,409 

25,375 

29,106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,283 

28,550 

30,448 

36,415 

298*329 

266,179 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,347 

8,929 

9,207 

9,932 

8 , 528 

8,142 

9.072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,609 

8,302 

8,596 

9,214 

238 

228 

247 

249 

253 

260 

266 

272 

223 

217 

248 

112 

113 

120 

121 

128 

128 

123 

136 

138 

150 

128 

119 

126 

1  \  269 

1  \  163 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,698 

3,341 

3,204 

3,272 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,047 

2,690 

2,573 

2,618 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,427 

2,067 

2,030 

2,063 

22' 383 

595 

567 

630 

615 

648 

659 

656 

682 

632 

651 

651 

631 

654 

6,335 

6*310 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,723 

7,172 

8,543 

11  ,618 

68,511 

63,140 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,065 

6,555 

7,886 

11,063 

63,036 

57,989 

4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

5,334 

6,382 

9,163 

51,886 

3 , 369 

3,167 

4,132 

4,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,718 

4,396 

5,297 

7,734 

42,445 

517 

637 

711 

727 

689 

664 

759 

662 

733 

665 

790 

1  ,326 

6,618 

6*096 

341 

381 

479 

476 

450 

390 

439 

494 

473 

609 

556 

714 

574 

4,532 

4,096 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,102 

2,030 

2,214 

3,386 

19,321 

399 

465 

481 

461 

415 

466 

429 

477 

448 

523 

896 

4  *  346 

339 

393 

456 

473 

452 

407 

459 

420 

466 

442 

518 

886 

4,268 

636 

589 

703 

781 

784 

749 

747 

796 

784 

839 

783 

842 

1,243 

7,408 

491 

592 

660 

665 

634 

635 

684 

677 

726 

664 

706 

1  ,040 

6,306 

257 

326 

378 

361 

354 

332 

393 

345 

368 

352 

388 

619 

3' 394 

253 

323 

397 

331 

322 

301 

358 

341 

321 

365 

361 

476 

3,239 

3*392 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,211 

2,049 

2,159 

2,552 

1,076 

1,267 

1,251 

1,362 

1,314 

1,333 

1,367 

1,258 

1,332 

1,238 

1,293 

1,370 

12' 683 

767 

884 

880 

937 

911 

950 

994 

910 

962 

892 

928 

1,016 

9,009 

654 

588 

642 

626 

649 

648 

691 

699 

664 

667 

660 

699 

935 

435 

385 

416 

422 

441 

441 

470 

466 

428 

436 

438 

438 

576 

4*340 

4*110 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,036 

2,935 

2,565 

2,486 

27,620 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,180 

2,068 

1,912 

1,771 

19,853 

1,178 

1,410 

1,589 

1,720 

1,699 

1,796 

1,765 

1,628 

1,725 

1,645 

1,497 

1,283 

15*660 

15*670 

371 

419 

490 

494 

470 

444 

429 

455 

423 

415 

488 

4,193 

3,814 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,949 

8,982 

8,083 

6,378 

79,856 

7,158 

7,556 

8,030 

7,  902 

8,214 

8,221 

6,909 

7,224 

8,258 

7,342 

5,619 

72,998 

79,807 

5 , 459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,748 

7,634 

6,854 

5,195 

66,258 

72*728 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,314 

7,131 

6,407 

4,821 

61,795 

67*392 

553 

524 

640 

716 

757 

747 

766 

748 

682 

725 

724 

741 

759 

6,858 

6*395 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,514 

2,981 

2,996 

2,908 

1,255 

1,329 

1  ,363 

1,393 

1,364 

1,364 

1,429 

1,330 

1,403 

1,300 

1,286 

1,741 

697 

775 

778 

837 

831 

893 

919 

818 

872 

784 

823 

1,160 

8*160 

7*619 

D 

ata  ADJUSTED  for  seasonal  variations, 

holiday 

and  trad 

ing-day 

di  f  feren 

ces 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

1 - 

46, 177 

45,850 

1 

42,970 

42,976 

42,116 

449, 147 

418.624 

35,458 

35,898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,364 

34,488 

34,793 

34,716 

370,421 

333,534 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

1 4 , 963 

15,381 

14,419 

13,664 

14,331 

14,090 

13,270 

141,218 

143, 108 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,758 

32,186 

28,639 

28,886 

28,846 

307,929 

275*516 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,474 

9,194 

9,135 

9,264 

99,233 

87,473 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,745 

8,568 

8,511 

8,603 

92*248 

81, 410 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,636 

3,308 

3,331 

3,387 

34 , 384 

31,293 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,546 

6,995 

7,213 

7,002 

74,656 

68,990 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,967 

6,461 

6,661 

6,464 

69,025 

63,808 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,704 

4,357 

4,485 

4,145 

46,623 

43,239 

738 

753 

716 

733 

728 

740 

746 

745 

760 

696 

726 

690 

7,366 

6,796 

470 

485 

498 

494 

487 

492 

513 

492 

514 

513 

482 

473 

403 

4,958 

4.503 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,093 

2,019 

2,006 

2,051 

20,922 

20,029 

456 

501 

482 

482 

458 

484 

507 

495 

493 

462 

463 

480 

4,834 

4,659 

781 

800 

742 

794 

793 

840 

810 

824 

812 

751 

761 

776 

7,981 

7,626 

357 

354 

361 

337 

333 

338 

350 

332 

318 

317 

371 

339 

346 

3,397 

3,549 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,  198 

2, 147 

2,005 

2,046 

1,975 

21,590 

20,115 

1,231 

1,316 

1,290 

1  ,342 

1,302 

1,346 

1,325 

1,335 

1,283 

1,195 

1,204 

1  , 165 

12,981 

11,951 

679 

703 

699 

687 

647 

716 

691 

676 

658 

661 

672 

668 

6,828 

6,595 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,678 

2,609 

2,617 

2,661 

27,515 

25,745 

1,518 

1,572 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1,540 

1,460 

1,484 

1,450 

15,467 

15,128 

411 

443 

456 

421 

434 

424 

430 

415 

444 

433 

407 

406 

385 

4,311 

3,932 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,486 

8,482 

8,183 

7,400 

78,726 

85,090 

6,786 

6,548 

6,721 

6,964 

7,157 

7,  145 

7,845 

8,355 

7,477 

6,789 

7,769 

7,492 

6,681 

71,787 

78,601 

688 

688 

682 

680 

697 

685 

718 

688 

716 

697 

713 

691 

719 

6,939 

6,489 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,476 

2,951 

2,966 

2,902 

1,323 

1,370 

1,376 

1,408 

1  ,389 

1,402 

1,421 

1,408 

1,415 

1,433 

1,332 

1,322 

1,297 

824 

829 

842 

832 

831 

864 

887 

888 

896 

811 

793 

839 

8' 513 

7 ',967 

Note:  Sampling  variabilities  lor  unadjusted  data  are  shown  In  table  13.  U.S.  and  group  totals  Include  kinds  of  business  not  shown  separately. 

Preliminary  estimates  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 

from  mall  order.  Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  ’includes  men’s,  boys'  clothing, 

furnishings  stores;  and  custom  tailors  Includes  womens  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 

Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  ‘includes  both  franchised  and  nonf ranchl sed  car  dealers. 

During  the  months  of  model  changeover,  seasonal  adjustment  factors  are  less  reliable  than  in  other  months. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 


Percent  change  in 
sales--all  retail  stores 

October  1974 
from-- 

10  months 
1974 

from 

10  months 

1973 

Oct. 

1973 

Sept. 

1974 

Kind  of  business 


Percent  change  in 
sales--all  retail  stores 


October  1974 

10  months 

from — 

1974 

from 

10  months 

Oct. 

Sept. 

1973 

1974 

1973 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group. . . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets.. 
Fruit  stores,  vegetable  markets*. 
Candy,  nut,  confectionery  stores* 
Bakery  products  stores  . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


Apparel  group . . 

Men's,  boys'  clothing,  furnishings  stores.... 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores* 
Shoe  stores . 


+7 
+  12 


+13 

”  +16 
+  16 
+22 
+  15 
-16 
+  17 


+  11 
+13 
+  17 
0 


+8 

+7 

+7 

+10 

+  10 

+4 

+5 

+9 

+5 

-2 

-12 


+5 

+5 

+2 

-7 

+2 

+9 

+3 

+3 

+4 

+3 

+  10 

+9 

+7 
+8 
+  11 


+  11 
+7 
+7 
-5 
-6 


+7 

+  11 

-1 
+  12 

+  14 
+  14 
+  12 
+22 
+8 


+  10 
+  13 
+  14 
0 


Furniture  and  appliance  group..... . 

Furniture  stores . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores. 

Household  appliance  dealers . 

TV,  radio,  stores* . 

Music  stores* . . 


Building  materials,  hardware,  farm  equip,  group. 
Lumber  and  other  building  materials  dealers3.. 

Paint,  glass,  wallpaper  stores  * . 

Plumbing,  Heating,  and  air-conditioning 

equipment  dealers* . 

Hardware  stores . . . 

Farm  equipment  dealers* . 


Automotive  group . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Fuel  and  ice  dealers*.. 
Fuel  and  ice  dealers. 
Fuel  oil  dealers*.... 


except  fuel  oil* 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florists* . 

Book  stores* . 

Stationery  stores* . 

Camera,  photographic  supplies  stores*. 
Optical  goods  stores* . 


+8 

+8 

+8 

+1 

0 

+4 

+42 

+3 

+5 

-3 

+32 

+8 

-1 

-12 

-12 

-12 

0 


+27 
+  18 
+32 


+  11 
+7 
+2 
-28 
+3 
+  16 
-10 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


+40 

+30 

+46 

+5 
+7 
+8 
+  10 
-30 
-5 
+8 
+  10 


+7 

-1 

+7 

-1 

Men's,  boys'  wear  stores4 . 

+7 

+11 

+1 

+  11 

Women's  apparel,  accessory  stores5 . 

+8 

-1 

Shoe  stores . 

-15 

-5 

-5 

-1 

13 

. 

Furniture  and  appliance  croup _ _ _ _ ttt> 

+  12 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

+  14 

+1 

+  13 

+  14 

+  1 

+  13 

Building  materials,  hardware,  farm  equip,  group. 

+3 

-1 

Lumber  and  other  building  materials  dealers3.. 

+5 

+2 

+  10 

+3 

+  10 

Hardware  stores . . . 

Automotive  group . 

Passenger  car  and  other  automotive  dealers6... 

-13 

-9 

+8 

-1 

+8 

Tire,  battery,  accessory  dealers . 

-2 

-3 

+8 

-1 

+8 

Gasoline  service  stations . 

+  18 

-1 

+9 

+2 

+8 

Drug  and  proprietary  stores . 

+8 

+  1 

+6 

0 

+10 

Liquor  stores . 

+10 

+1 

+8 
+6 
+22 
+4 
+6 
+  1 
+20 

+7 

0 

+12 

+5 

+10 

+14 

-7 

-9 

-8 

+7 


+29 

+12 

+36 

+8 

+7 
+  11 
+  15 
+12 
+11 
+  16 
+  10 


Retail  stores,  total . 

Total  excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  group . . 

Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  department  stores 
merchandise; 2 . 


+4 

+4 

+5 

-4 

+7 

+9 

+4 

+7 

+2 

+10 

-7 

-9 

+7 

+16 

+9 

+7 


Note:  Sampling  variabilities,  based  on  unadju 

asterisk,  see  table  14. 


re  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with 


“See  Explanatory  Materials, 
‘Nonstores 


pp.  25  and  26. 


‘Includes  salendeth!l™hrntH  pri"’^r1ily  “V*"?  I"cr‘:ha"<itse  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

es  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  lumber  vards  hull  Hi  no  matori  i 

readtrro  Paint*  P  "g*  and  electrical  stores.  -Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors*  ’‘includes  wlen's 
ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women’s  apparel  stores.  -Includes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


i Based  on  seasonally  adjusted  data) 


Month- to-month 

Average  monthly  rates  of  changes 

Item 

October 

September 

August 

October  1974 
July  1974 

3-month  span 

October  1974 
April  1974 

6-month  span 

October 

October 

12-month 

1974 

September 

August 

July 

span 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

-1 

-5 

+  1 

-2 

-6 

0 

+2 

+3 

+1 

0 

-3 
+  1 

+1 

0 

+1 

+1 

0 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Total  10  months 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

|  Sept. 

Oct.  P 

Oct.  1 

Nov. 

Dec . 

1974 

1973 

Data 

NOT  ADJUSTED  for  seasonal  variations, 

holiday 

or  trading-day 

differences 

United  States,  total . 

11 ,656 

11,245 

13,414 

13  ,648 

14,393 

13 ,715 

13,546 

14,896 

'  13,499 

14,614 

13,181* 

14,653 

18,305 

134, 6^6 

121,588 

Durable  goods  stores,  total . 

692 

659 

768 

856 

929 

884 

878 

905 

823 

868 

839 

808 

935 

8,262 

7,863 

Nondurable  goods  stores,  total . 

10,964 

10,586 

12,646 

12,792 

13 ,464 

12,831 

12,668 

13,991 

12,676 

13,746 

12,342 

13,845 

17,370 

126,364 

113,725 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,405 

4,727 

4,990 

5,281 

51,918 

45,594 

Grocery  stores1 . 

4,835 

4,652 

5,242 

4,880 

5,355 

5,096 

5, 139 

5,683 

5,034 

5,334 

4,665 

4,933 

5,196 

51,250 

45,036 

Eating  and  drinking  places . 

231 

220 

258 

259 

277 

273 

287 

324 

276 

275 

265 

265 

254 

2,680 

2,674 

General  merchandise  group  with  nonstores2 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,146 

5,634 

6,749 

9,335 

54,022 

49,485 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4,035 

3  ,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,803 

5,313 

6,422 

9,068 

51,314 

46,981 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3  ,300 

3,106 

4,054 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4,628 

4,255 

5,092 

7,427 

41,671 

38,218 

Department  stores . 

2,993 

2,813 

3  ,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,216 

3  ,900 

4,678 

6,823 

37,886 

34,879 

Variety  stores . 

409 

411 

512 

574 

583 

556 

531 

603 

531 

590 

542 

652 

1  ,086 

5,300 

4,889 

Apparel  group . 

413 

366 

486 

589 

519 

517 

451 

561 

531 

549 

545 

591 

912 

4,982 

5,066 

Men's,  boys'  wear  stores3 . 

47 

40 

55 

68 

64 

65 

46 

57 

52 

62 

63 

77 

119 

556 

553 

Women's  apparel,  accessory  stores4 . 

146 

133 

179 

206 

196 

194 

174 

210 

197 

210 

193 

213 

336 

1,845 

1,844 

Women's  ready-to-wear  stores . 

129 

116 

155 

179 

170 

171 

153 

185 

175 

188 

170 

186 

292 

1,621 

1,609 

Shoe  stores . 

123 

106 

138 

178 

141 

139 

119 

155 

156 

142 

157 

156 

224 

1,397 

1,528 

Furniture  and  appliance  group . 

190 

162 

180 

179 

190 

183 

197 

213 

199 

209 

169 

176 

235 

1,902 

1,674 

Tire,  battery,  accessory  dealers . 

142 

137 

170 

197 

203 

203 

198 

192 

177 

188 

204 

193 

202 

1,807 

1,815 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

529 

523 

515 

549 

498 

531 

493 

494 

751 

5,111 

4,612 

Liquor  stores . 

170 

164 

179 

173 

193 

178 

178 

189 

176 

207 

187 

197 

290 

1,807 

1,735 

Data  ADJUSTED  for  seasonal  variations, 

holiday  and  trading-day 

differences 

United  States,  total . 

13 ,716 

13,762 

14,036 

14,008 

14,091 

13  ,984 

1 1 , 263 

14,374 

*14, 524 

14,593 

13  ,332 

13,332 

13,222 

141,351 

128,011 

Grocery  stores . 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,249 

5,257 

5,472 

5,465 

4,870 

4,743 

4,829 

51,861 

45,670 

Eating  and  drinking  places . 

256 

259 

255 

261 

257 

250 

257 

292 

275 

291 

280 

289 

257 

2,653 

2,656 

General  merchandise  group  with  nonstores2 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

6,012 

5,573 

5,674 

5,511 

59,102 

54,254 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,692 

5,684 

5,740 

5,734 

5,309 

5,405 

5,265 

56,312 

51,687 

Department  stores . 

3  ,969 

3  ,996 

4,170 

4,185 

4,260 

4,120 

4.207 

4,204 

4,227 

4,203 

3,939 

3  ,998 

3,942 

41,541 

38,322 

Variety  stores . 

588 

570 

600 

576 

597 

585 

597 

600 

597 

611 

566 

600 

545 

5,921 

5,477 

Apparel  group . 

555 

552 

549 

543 

524 

540 

537 

561 

548 

534 

538 

530 

535 

5,443 

5,534 

Men's,  boys'  wear  stores3 . 

56 

64 

68 

66 

62 

62 

60 

67 

62 

59 

63 

65 

61 

626 

623 

Women's  apparel,  accessory  stores4 . 

211 

198 

202 

197 

196 

206 

206 

212 

204 

203 

182 

190 

187 

2,035 

2,036 

Shoe  stores . 

164 

156 

151 

151 

143 

146 

141 

146 

141 

145 

162 

145 

154 

1,484 

1,623 

Tire,  battery,  accessory  dealers . 

183 

188 

180 

187 

187 

181 

18  9 

178 

188 

178 

204 

181 

172 

1,839 

1,863 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

522 

540 

536 

539 

538 

546 

511 

503 

500 

5,370 

4,849 

^Preliminary  estimates. 

‘October  1974  weekly  sales  (in  millions  of  dollars)  were  as  follows  For  week  ending  October  5  -  $1,288,  October  12  -  $1,200,  October  19  -  $1,215. 
October  26  -  $1j193,  November  2  -  $1,267. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
3Includes  men's,  boys',  clothing,  furnishings  stores;  and  custom  tailors. 

4  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women’s  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Percent  change  in  sales — 

11  or  more  retail  stores 

Kind  of  business 

Oct.  1974 

f  rom — 

10  months 

1974 

Kind  of  business 

Oct. 

1973 

Sept. 

1974 

10  months 

1973 

Percent  change  in  sales — 
11  or  more  retail  stores 


Oct. 

1974 

from-- 

Oct. 

Sept. 

1973 

1974 

10  months 
1974 
from 

10  months 
1973 


Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


+11 

+8 

+  11 

United  States,  total . 

+9 

0 

+10 

+3 

+5 

+5 

+  11 

+8 

+  11 

+12 

0 

+14 

+  14 

+6 

+  14 

+  14 

+6 

+  14 

Eating  and  drinking  places . 

+4 

+6 

0 

+4 

0 

0 

+9 

+  11 

+9 

General  merchandise  group  with  nonstores1 . 

+8 

0 

+9 

+9 

+  10 

+9 

General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

+8 

0 

+9 

+9 

+8 

+9 

Department  stores . 

+7 

+8 

-1 

+2 

+8 

+8 

*8 

+8 

+9 

+9 

+11 

+8 

-2 

-2 

+  19 

+  1 

Men's,  boys'  wear  stores2 . 

-6 

-5 

0 

+9 

+  11 

-10 

+7 

+7 

-9 

0 

0 

+1 

-9 

-10 

+3 

-9 

+24 

-8 

+5 

+6 

+  14 

0 

Tire,  battery,  accessory  dealers . 

-13 

-5 

-1 

+8 

+7 

+  11 

+  11 

+  18 

+4 

+7 

+1 

+11 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  group . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  group . 

Men's,  boys'  wear  stores2 . 

Women's  apparel,  accessory  stores3 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture  and  appliance  group . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


lNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

2Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

3Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group ........ . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF,1  total . 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

Apparel  group . . 


Furniture  and  appliance  group. 

Building  materials,  hardware, 

farm  equipment  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 
TOTAL . 

Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF,1  total . 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

Apparel  group . . 


Furniture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group  . . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF,1  total . 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

Apparel  group . 


1  umiture  and  appliance  group.. 

Building  materials,  hardware, 

farm  equipment  group . 

Automotive  group . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  group . 

Grocery  stores . 

Eating  and  drinking  places.. 

GAF,1  total . 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

Apparel  group ............. 


Furniture  and  appliance  group.. 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 


Percent  change 


Oct.  1974 
from  — 


Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept  . 

0ct.p 

Oct . 

Nov . 

Dec . 

Oct. 

1973 

Sept . 
1974 

from 
10  mos 
1973 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,296 

9,690 

10,181 

11  ,374 

-*-6 

+7 

+5 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,945 

2,859 

2,585 

2,753 

2,898 

2,806 

2,584 

-5 

+6 

-5 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,543 

6,792 

7,375 

8,790 

+11 

+7 

+  10 

2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2,709 

2,429 

2,559 

2,273 

2,319 

2,537 

+  13 

+5 

+  12 

2,043 

1,965 

2,147 

2,052 

2,259 

2,174 

2,161 

2,380 

2,103 

2,236 

1  ,996 

2,044 

2,214 

+  12 

+6 

+11 

698 

661 

757 

766 

882 

898 

881 

916 

840 

830 

759 

758 

758 

+9 

-1 

+9 

2,133 

1  ,944 

2,383 

2,599 

2,687 

2,617 

2,437 

2,655 

2,621 

2,838 

2,676 

3,126 

4,156 

+6 

+8 

+4 

1,219 

1 ,137 

1  ,447 

1,564 

1  ,651 

1,592 

1  ,496 

1,629 

1,593 

1,748 

1  ,624 

1  ,982 

2,643 

+8 

+  10 

+5 

781 

711 

929 

1  ,046 

1  ,099 

1  ,061 

957 

1,048 

1,043 

1,131 

1  ,036 

1  ,297 

1  ,868 

+9 

+8 

+7 

483 

404 

487 

*  587 

563 

560 

478 

557 

576 

606 

608 

669 

962 

0 

+5 

0 

431 

403 

449 

448 

473 

465 

463 

469 

452 

484 

444 

475 

551 

+9 

+7 

+3 

300 

285 

365 

414 

453 

469 

479 

450 

382 

409 

451 

414 

374 

-9 

+7 

566 

539 

635 

658 

702 

737 

763 

761 

697 

739 

593 

609 

576 

+25 

+6 

264 

255 

265 

276 

277 

280 

269 

282 

266 

275 

268 

255 

318 

+3 

+3 

+5 

10,825 

10,401 

12,211 

12,834 

13 ,858 

13,208 

13,550 

14,274 

12,957 

14,102 

12,937 

13,149 

14,267 

+9 

+9 

+9 

3,247 

3,160 

3,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4,220 

4,384 

4,524 

4,157 

3,832 

-3 

+4 

0 

7,578 

7,241 

8,339 

8,649 

9,348 

8,800 

8,973 

9,620 

8,737 

9,718 

8,413 

8,992 

10,435 

+  16 

+11 

+14 

2,419 

2,275 

2,528 

2,405 

2,694 

2,632 

2,634 

2,879 

2,584 

2,713 

2  ,377 

2,443 

2,629 

+  14 

+5 

+  15 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,471 

2,703 

2,425 

2,548 

2,223 

2,300 

2,467 

+  15 

+5 

+  15 

931 

890 

1  ,004 

1  ,045 

1,146 

1 ,162 

1  ,181 

1,264 

1,138 

1,227 

1,062 

991 

1  ,008 

+16 

+8 

+14 

2,547 

2,405 

2,987 

3,222 

3  ,291 

3,118 

3,078 

3,397 

3,  191 

3,462 

3,251 

3,769 

4,922 

+6 

+8 

+7 

1 ,590 

1  ,555 

1  ,973 

2,128 

2,182 

2,073 

2,009 

2,242 

2,  122 

2,339 

2,166 

2,593 

3  ,331 

+8 

+  10 

+8 

954 

906 

1  ,197 

1  ,320 

1  ,372 

1,324 

1  ,251 

1,395 

1,298 

1,389 

1  ,294 

1  ,566 

2,223 

+7 

+7 

+8 

444 

381 

477 

555 

531 

508 

504 

552 

520 

552 

517 

579 

888 

+7 

+6 

+3 

513 

469 

537 

539 

578 

537 

565 

603 

549 

571 

568 

597 

703 

+1 

+4 

+5 

698 

680 

860 

996 

1 ,118 

1  ,088 

1  ,073 

1,078 

1,  118 

1,  177 

1  ,107 

941 

935 

+6 

+9 

1  ,800 

1 ,793 

2,210 

2,355 

2,494 

2,466 

2,606 

2,607 

2,227 

2,296 

2,56  7 

2,324 

1,747 

-11 

+3 

-6 

835 

802 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1,131 

1,007 

1,034 

878 

899 

886 

+  18 

+3 

+  18 

331 

329 

356 

370 

377 

363 

375 

395 

359 

387 

340 

341 

461 

+14 

+8 

+  10 

11,528 

11  ,372 

13,295 

13,661 

14,334 

13,904 

14,108 

14,825 

13, 103 

13,933 

13,186 

13,310 

15,129 

+6 

+6 

+8 

3,876 

3  ,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,489 

4,752 

5,014 

4,650 

4,528 

-5 

+6 

0 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9,626 

8,614 

9,181 

8,172 

8,660 

10,601 

+  12 

+7 

+  12 

2,777 

2,678 

3,000 

2,908 

3,129 

3,051 

3,149 

3,444 

3,033 

3,  199 

2,688 

2,775 

2,988 

+  19 

+5 

+14 

2,670 

2,570 

2,881 

2,787 

3,004 

2,921 

3,014 

3,306 

2,908 

3,065 

2,582 

2,670 

2,863 

+19 

+5 

+14 

741 

692 

771 

792 

815 

858 

880 

913 

805 

831 

788 

764 

787 

+5 

+3 

+7 

2,801 

2,711 

3,383 

3,539 

3,622 

3,412 

3,430 

3,737 

3,338 

3,588 

3,316 

3,824 

5,438 

+8 

+7 

+  12 

1,678 

1  ,652 

2,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,061 

2,255 

2,106 

2,511 

3,603 

+7 

+9 

+  11  . 

956 

918 

1  ,204 

1  ,265 

1  ,318 

1,229 

1  ,208 

1,357 

1,203 

1,286 

1  ,228 

1,458 

2,177 

+5 

+  7 

+8 

498 

470 

571 

641 

613 

576 

575 

642 

576 

606 

582 

631 

985 

+4 

+5 

+  10 

625 

589 

696 

676 

717 

714 

742 

751 

701 

727 

628 

682 

850 

+  16 

+4 

+  16 

679 

746 

876 

973 

1  ,004 

987 

967 

948 

911 

969 

897 

798 

780 

+8 

+6 

+  10 

2,240 

2,253 

2,710 

2,827 

3,032 

2,969 

3  ,085 

3  ,099 

2,525 

2,697 

3,153 

2,794 

2,261 

-14 

+7 

-7 

858 

852 

976 

1  ,008 

1  ,065 

1  ,121 

1,120 

1,140 

1,051 

1,072 

944 

921 

900 

+  14 

+2 

+  12 

411 

410 

424 

428 

437 

424 

436 

451 

424 

447 

411 

407 

555 

+9 

+5 

+12 

6,897 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,471 

7,908 

7,912 

9,054 

+7 

+4 

+7 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,564 

2,630 

2,735 

2,491 

2,465 

-4 

+3 

-2 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,841 

5,173 

5,421 

6,589 

+  13 

+5 

+  12 

1  ,628 

1,561 

1  ,762 

1  ,687 

1  ,828 

1 ,771 

1  ,819 

1,982 

1,795 

1,876 

1,591 

1  ,670 

1 ,778 

+  18 

+  14 

1,532 

1  ,467 

1  ,663 

1  ,583 

1 ,722 

1  ,668 

1 ,713 

1,861 

1,680 

1,760 

1  ,501 

1,582 

1  ,670 

+  17 

+5 

+  14 

625 

611 

706 

685 

763 

784 

792 

849 

800 

810 

732 

691 

719 

+  11 

+  1 

+9 

1  ,658 

1,576 

1  ,907 

1,970 

2,058 

2,023 

2,005 

2,205 

1,997 

2,148 

2,008 

2,197 

3,040 

+7 

+8 

+8 

1,024 

971 

1  ,199 

1  ,252 

1  ,314 

1  ,283 

1  ,275 

1,410 

1,258 

1,381 

1  ,276 

1  ,457 

2,041 

+8 

+  10 

+9 

6  78 

632 

802 

845 

888 

876 

865 

949 

842 

912 

838 

976 

1,466 

+9 

275 

263 

313 

347 

337 

334 

322 

374 

325 

338 

323 

335 

551 

+5 

+4 

+6 

359 

342 

395 

371 

407 

406 

408 

421 

414 

429 

409 

405 

448 

+5 

+4 

+6 

534 

499 

561 

587 

634 

659 

688 

706 

671 

669 

566 

567 

546 

+  18 

0 

+  18 

261 

261 

284 

289 

302 

297 

284 

301 

281 

294 

281 

283 

407 

+5 

+5 

+5 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 
in  geographic  regions  are  shown  on  p.  34. 

Preliminary  estimates. 

of  merchandise'*16  e<meral  "erchandlse  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 

974 

1973 

Percent  change 

Oct.  1974 

f  rom — 

10  mos. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

0ct.P 

Oct. 

Nov . 

Dec . 

Oct. 

1973 

Sept . 
1974 

from 

10  mos. 

1973 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2.701 

Durable  goods  stores . 

578 

547 

673 

748 

307 

768 

747 

745 

674 

708 

743 

713 

655 

-5 

+5 

-5 

Nondurable  goods  stores . 

1,621 

1,532 

1,745 

1,740 

1,846 

1,812 

1,825 

1,956 

1,786 

1,927 

1,729 

1,877 

2,254 

+  11 

+8 

+  11 

Food  group . . 

549 

523 

585 

562 

614 

605 

638 

696 

595 

623 

553 

565 

617 

+  13 

+5 

+  13 

GAF,  1  total . 

522 

460 

586 

638 

654 

636 

578 

645 

622 

679 

691 

793 

1,042 

-2 

+9 

+2 

Gasoline  service  stations . 

163 

157 

192 

185 

213 

203 

221 

226 

206 

229 

167 

165 

164 

+37 

+  11 

+27 

Middle  Atlantic  Division,  total . 

6,474 

6 , 079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,661 

7,218 

7,591 

8,465 

+6 

+7 

+5 

Durable  goods  stores . 

1,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,045 

2,155 

2,093 

1,929 

-5 

+7 

-5 

Nondurable  goods  stores . 

4,831 

4,558 

5 , 092 

5,252 

5,523 

5,390 

5,183 

5,549 

5,259 

5,616 

5,063 

5,498 

6,536 

+  11 

+7 

+9 

Eating  and  drinking  places . 

550 

513 

573 

593 

684 

686 

667 

704 

646 

649 

601 

593 

593 

+8 

0 

+8 

GAF,  1  total . 

1,611 

1,484 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1,999 

2,159 

1,985 

2,333 

3,114 

+9 

+8 

+4 

General  mdse,  group  with  nonstores2.... 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1,255 

1,240 

1,359 

1,229 

1,503 

2,021 

+  11 

+10 

+8 

Apparel  group . . . 

352 

297 

359 

431 

416 

412 

348 

403 

421 

441 

434 

475 

686 

+2 

+5 

-2 

Gasoline  service  stations . 

403 

382 

443 

473 

489 

534 

542 

535 

491 

510 

426 

444 

412 

+20 

+4 

+  14 

Drug  and  proprietary  stores . 

201 

191 

197 

208 

204 

205 

195 

208 

195 

201 

202 

189 

240 

0 

+3 

+3 

East  North  Central  Division,  total . 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,632 

9,003 

9,200 

9,962 

+7 

+8 

+8 

Durable  goods  stores . 

2,195 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,866 

3,069 

2,851 

2,545 

-7 

+4 

-3 

Nondurable  goods  stores . 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,  156 

6,766 

5,934 

6,349 

7,417 

+14 

+10 

+  13 

Food  group . 

1,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1,900 

2,089 

1,883 

1,965 

1,729 

1,771 

1,908 

+  14 

+4 

+  14 

Eating  and  drinking  places . 

732 

691 

785 

813 

897 

901 

897 

958 

863 

938 

836 

775 

792 

+  12 

+9 

+  14 

GAF,1  total . 

1,843 

1,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,502 

2,349 

2,749 

3,616 

+7 

+8 

+6 

General  mdse,  group  with  nonstores2.. 

1,167 

1,125 

1,450 

1 , 555 

1,593 

1,516 

1,465 

1,615 

1,557 

1,710 

1,574 

1,907 

2,467 

+9 

+10 

+8 

Apparel  group . . . . 

332 

281 

355 

416 

397 

377 

363 

392 

381 

408 

379 

423 

663 

+8 

+7 

+4 

Gasoline  service  stations . 

586 

579 

667 

663 

723 

730 

818 

818 

715 

743 

615 

640 

631 

+21 

+4 

+19 

Drug  and  proprietary  stores . 

233 

230 

249 

263 

265 

262 

269 

279 

255 

273 

242 

243 

324 

+13 

+7 

+11 

West  North  Central  Division,  total . 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4.470 

3,934 

3,919 

4,305 

+  14 

+  10 

+13 

Durable  goods  stores . 

1,052 

1,053 

1,319 

1,399 

1,495 

1,517 

1,632 

1,631 

1,469 

1,518 

1,455 

1,306 

1,287 

+4 

+3 

+8 

Nondurable  goods  stores . 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,479 

2,643 

3,018 

+19 

+14 

+16 

Food  group  . . . 

653 

624 

700 

673 

730 

717 

734 

790 

701 

748 

648 

672 

721 

+15 

+7 

+15 

GAF, 1  total . 

704 

683 

811 

877 

875 

846 

853 

973 

882 

960 

902 

1,020 

1 ,306 

+6 

+9 

+9 

General  mdse,  group  with  nonstores2.. 

423 

430 

523 

573 

589 

557 

544 

627 

565 

629 

592 

686 

864 

+6 

+  11 

+10 

Gasoline  service  stations . 

249 

223 

249 

265 

284 

290 

306 

313 

292 

291 

263 

259 

255 

+  11 

0 

+16 

South  Atlantic  Division,  total . 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7 , 385 

6,572 

6,963 

6,796 

6,947 

7,805 

+2 

+6 

+5 

Durable  goods  stores . 

1,928 

1,856 

2,194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,204 

2,530 

2,343 

2,251 

-13 

+3 

-5 

Nondurable  goods  stores . 

3,914 

4,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4,759 

4,266 

4,604 

5,554 

+  12 

+8 

+11 

Eating  and  drinking  places . 

375 

348 

385 

403 

409 

435 

440 

459 

399 

418 

399 

380 

399 

+5 

+5 

+  1 

GAF,1  total . 

1,478 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,906 

1,802 

2,100 

2,871 

+6 

+9 

+9 

General  mdse,  group  with  nonstores2.. 

905 

886 

1,142 

1 , 195 

1,209 

1,132 

1,114 

1,230 

1,095 

1,219 

1,149 

1,398 

1,941 

+6 

+  11 

+9 

Apparel  group . 

235 

230 

280 

321 

294 

275 

259 

292 

255 

273 

277 

300 

466 

-1 

+7 

+5 

Gasoline  service  stations . 

455 

448 

517 

531 

576 

581 

580 

613 

554 

57  5 

481 

479 

463 

+20 

+4 

+  15 

Drug  and  proprietary  stores . 

200 

203 

210 

215 

214 

215 

221 

226 

210 

218 

205 

208 

280 

+6 

+4 

+9 

East  South  Central  Division,  total . 

1,984 

2,028 

2,441 

2,516 

2,694 

2 , 590 

2,683 

2,806 

2,442 

2,637 

2,359 

2,340 

2,655 

+  12 

+8 

+  10 

Nondurable  goods  stores . 

1,283 

1,258 

1,491 

1,539 

1,668 

1,584 

1,640 

1,745 

1,573 

1,650 

1,444 

1,485 

1,844 

+14 

+5 

+  13 

Food  group . . . 

498 

472 

539 

540 

619 

610 

624 

679 

589 

605 

502 

498 

549 

+21 

+3 

+  15 

GAF, 1  total . 

457 

452 

583 

608 

623 

581 

599 

641 

568 

610 

544 

636 

932 

+  12 

+7 

+13 

General  mdse,  group  with  nonstores2.. 

266 

270 

357 

373 

387 

354 

354 

397 

356 

384 

347 

409 

609 

+  11 

+8 

+  11 

West  South  Central  Division,  total . 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4 , 089 

4,333 

4,031 

4,023 

4,669 

+7 

*-6 

+  11 

Durable  goods  stores . 

1,247 

1,279 

1,509 

1,551 

1,690 

1,667 

1,693 

1,706 

1,470 

1,561 

1,569 

1,452 

1,466 

-1 

+6 

+5 

Nondurable  goods  stores . 

2,340 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,772 

2,462 

2,571 

3,203 

+13 

+6 

+15 

Food  group . .  . 

786 

783 

877 

844 

896 

884 

906 

988 

879 

940 

777 

796 

849 

+21 

+7 

+  16 

GAF,1  total . 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,055 

1,169 

1 , 020 

1.072 

970 

1,088 

1,635 

+  11 

+5 

+  15 

General  mdse,  group  with  nonstores2.. 

507 

496 

617 

654 

696 

636 

645 

717 

610 

652 

610 

704 

1,053 

+7 

+7 

+  14 

Mountain  Division,  total . 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,  101 

1,969 

1,970 

2,205 

+7 

+3 

+7 

Nondurable  goods  stores . 

1,076 

1,050 

1,225 

1 ,238 

1,337 

1,289 

1,334 

1,455 

1,306 

1,360 

1,181 

1,244 

1,452 

+  15 

+4 

+  13 

Food  group.......  . 

345 

332 

381 

358 

384 

364 

385 

432 

384 

395 

328 

360 

365 

+20 

+3 

+  14 

GAF, 1  total . 

368 

363 

427 

453 

473 

456 

441 

508 

463 

489 

475 

514 

675 

+3 

+6 

+6 

General  mdse,  group  with  nonstores2.. 

222 

213 

257 

278 

305 

287 

284 

328 

295 

325 

298 

335 

441 

♦  9 

+  10 

+9 

Pacific  Division,  total . 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6.682 

6,  065 

6,370 

5,939 

5,942 

6,849 

+7 

+5 

+7 

Durable  goods  stores . 

1,541 

1,560 

1,848 

1,828 

1,931 

1,924 

1,969 

2.058 

1,825 

1,889 

1,947 

1,765 

1,712 

-3 

+4 

-2 

Nondurable  goods  stores . 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,481 

3,992 

4,177 

5,137 

+  12 

+6 

+11 

Food  group . 

1,283 

1,229 

1,381 

1,329 

1,444 

1,407 

1,434 

1.550 

1,411 

1,481 

1,263 

1,310 

1,413 

+  17 

+5 

+  14 

Eating  and  drinking  places . 

484 

477 

540 

536 

591 

608 

608 

657 

633 

642 

582 

543 

565 

+  10 

+  1 

+  10 

GAF, 1  total . 

1,290 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1.697 

1,534 

1 , 659 

1,533 

1,683 

2,365 

+8 

+8 

+8 

General  mdse,  group  with  nonstores2.. 

802 

758 

942 

974 

1,009 

996 

991 

1,082 

963 

1,056 

978 

1,122 

1,600 

+8 

+  10 

+9 

Gasoline  service  stations . 

366 

345 

391 

395 

425 

449 

456 

465 

450 

4  53 

395 

393 

371 

+  15 

+1 

+17 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  tabie  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  34. 


p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


States  and  kind  of  business 


California,  total . 

Nondurable  goods  stores. 
GAF* . 


Florida,  total . 

Nondurable  goods  stores. 

Illinois,  total . 

Nondurable  goods  stores. 
GAF* . 

Indiana,  total... . 

Massachusetts,  total . 

Nondurable  goods  stores. 

Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 


New  Jersey,  total . 

Nondurable  goods  stores. 

New  York,  total . 

Nondurable  goods  stores. 
GAF1 . 

North  Carolina,  total . 

Ohio,  total . 

Nondurable  goods  stores. 

Pennsylvania,  total . 

Nondurable  goods  stores. 
GAF1 . 


Texas,  total . 

Nondurable  goods  stores. 
Wisconsin*,  total . 


3,923 

2,781 

993 

1,845 


3,815 

2,654 

936 


4,419 

3,047 

1,137 

2,071 


4,392 

3,061 

1,173 


1,273 

1,235 

1,396 

1,368 

2,150 

2,081 

2,477 

2,603 

1,483 

1,429 

1,696 

1,763 

605 

578 

721 

754 

1,051 

1,019 

1,134 

1,218 

1,035 

966 

1,132 

1,161 

760 

710 

817 

820 

1,587 

1,483 

1,752 

1,853 

1,115 

1,038 

1,190 

1,220 

706 

672 

757 

841 

867 

857 

1,011 

1,047 

1,298 

1,228 

1,382 

1,467 

969 

921 

1,023 

1,054 

3,223 

2,989 

3,338 

3,474 

2,425 

2,263 

2,472 

2,538 

819 

741 

876 

953 

833 

786 

948 

983 

1,873 

1,797 

2,162 

2,243 

1,358 

1,304 

1,550 

1,584 

1,953 

1,862 

2,218 

2,368 

1,437 

1,374 

1,597 

1  ,660 

484 

450 

575 

620 

2,217 

2,211 

2,517 

2,564 

1,463 

1,428 

1,594 

1,634 

871 

805 

949 

1,004 

4,679 

3,269 

1,215 

2,051 

1,373 

2,722 

1,828 

766 


1,232 

865 

2,050 

1,343 

929 

1,082 

1,578 

1,128 

3,727 

2,692 

1,002 

1,034 

2,433 

1,751 

2,448 

1,703 

627 

2,736 

1,716 

1,076  I 


4,610 

3,212 

1,186 

1,993 

1,328 

2,565 

1,728 

710 


1,204 

860 

1,982 

1,321 

824 

1,069 

1,566 

1,122 

3.578 

2.578 
971 


2,335 

1,659 

2,434 
1 .690 
613 

2,673 

1,665 


July 


4,639 

3,209 

1,181 

2,028 

1,340 

2,645 

1,792 

704 

1,256 

1,190 

862 

1,978 

1,321 

850 

1,133 

1,514 

1,078 

3.465 

2.466 
902 

1,017 

2,395 

1,695 

2,402 

1,639 

580 

2,723 

1,683 


1,047  1,055 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

Preliminary  estimates.  ‘Stores  in  general  merchandise  (including  all  nonstores 
partment  store  types  of  merchandise. 


1973 

Percent  change 

Oct . 
1974 

from 

10  mos. 
1974 

from 

10  mos . 
1973 

Aug. 

Isept. 

Oct  .P 

Oct . 

Nov . 

Dec. 

1973 

4,974 

4,538 

4,776 

4,416 

4,438 

5,155 

+  8 

♦  7 

3,476 

3,220 

3,395 

3,008 

3,134 

3,886 

♦  13 

+  12 

1,276 

1,167 

1,273 

1,166 

1,279 

1,813 

♦  9 

♦  9 

2,080 

1,825 

1,945 

1 , 913 

1,982 

2,306 

♦2 

♦8 

1,410 

1,249 

1,348 

1,202 

1,284 

1,617 

*12 

+14 

2,703 

2,528 

2,783 

2,618 

2,705 

2,806 

♦€ 

1.823 

1.708 

1,923 

1,645 

1,822 

2,029 

♦  17 

♦  15 

756 

728 

82G 

788 

921 

1,097 

♦5 

♦7 

1,304 

1,215 

1,326 

1,190 

1,222 

1,314 

■*11 

♦  12 

1,260 

1,156 

1,210 

1,128 

1,196 

1,365 

♦7 

♦6 

934 

841 

884 

802 

886 

1,069 

+10 

+11 

2,087 

1,896 

2,006 

1 , 926 

1,921 

2,155 

♦  4 

♦3 

1,412 

1,285 

1,360 

1,234 

1,297 

1,594 

+  10 

*8 

930 

853 

912 

856 

857 

907 

♦  7 

+11 

1,180 

1 ,093 

1,206 

1,086 

1,083 

1,176 

♦11 

♦7 

1,577 

1,448 

1,512 

1,487 

1,557 

1,813 

*2 

1,145 

1 ,046 

1 ,096 

1,023 

1,117 

1,380 

♦  7 

*6 

3,604 

3,426 

3,687 

3,487 

3,641 

4,083 

2,640 

2.561 

2,742 

2,491 

2,661 

3,178 

♦  10 

973 

988 

1 ,057 

970 

1,164 

1,496 

♦  9 

♦  6 

1,101 

959 

1 ,004 

1,000 

1,028 

1,109 

0 

♦  6 

2,494 

2,252 

2,435 

2,231 

2,288 

2,541 

♦  9 

1,778 

1 ,641 

1,817 

1,565 

1,643 

1,960 

♦  16 

+11 

2,482 

2,296 

2,462 

2,244 

2,393 

2,569 

♦  10 

1,764 

1,652 

1,778 

1,549 

1,720 

1,978 

♦  15 

+  12 

613 

623 

679 

620 

760 

951 

♦10 

+6 

2,866 

2.536 

2,678 

2,505 

2,480 

2,920 

*7 

1 ,808 

1,617 

1,712 

1,533 

1,600 

2,027 

♦  12 

+13 

1,129 

1,016  | 

1,082 

1  .038 

1,064 

1,146 

♦  4 

+10 

),  apparel,  and  furniture,  and  appliance  groups;  these  stores  specialize  in  de- 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  chang 

e— Oct.  1974  fr 

Sept.  1974 

State 

Percent  change--0ct.  1974  from  Sept.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 

goods  stores 

GAF1  stores 

California . 

+  9 

New  Jersey . 

♦  4 

♦5 

•  9 

•9 

New  York . 

+8 

♦  7 

♦  13 

North  Carolina . 

+5 

+7 

+5 

Ohio . 

+  8 

Michigan . 

+S 

+6 

+5 

+6 

♦  6 

+5 

Pennsylvania . 

+7 

♦  8 

Texas . 

+6 

♦  6 

♦  12 

Wisconsin . 

*6 

•7 

+8 

Note:  Sampling  variabilities  are  shown  in  table  17. 


‘Stores  in  the  general  merchandise  (including  all  nonstores) 

chandlse. 


ipparel,  and  furniture,  and  appliance  groups:  these  stores  specialize  in  department-store  types  of  mer- 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Standard  Consolidated  Areas2 

Chicago,  Ill . -Northwestern  Indiana.... 
New  York,  N.Y.  Northeastern  New 
Jersey . 


Standard  Metropolitan  Statistical 
Areas2 

Baltimore,  Md . 

Boston,  Mass.3 . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  Ci  ty ,  Mo.  -Kans . .  ” 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis -St.  Paul,  Minn . 


Percent  change— Oct.  1974  from  Sept.  1974 


Nondurable 
goods  stores 


Note:  Sampling  variabilities  are  shown  in  table  19. 


GAF1  stores 


Percent  change— Oct.  1974  from  Sept.  1974 


N.  J . 


Nassau-Suf folk,  N.Y . 

New  York.  N. Y. --Nassau-Suf folk ,  N.Y. 

New  York,  N.Y . 

Newark,  N.J . 

Pa  terson-Cl if ton- Passaic, 

Philadelphia,  Pa. -N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oakland ,  Calif. 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Ci ties 


Chicago . 

Detroit . 

Los  Angeles.. 

New  York . 

Fhi ladelphia. 


Nondurable 
goods  stores 


GAF1  stores 


;*;:r  ‘n  *t^rg^M^f:erCh‘;a‘r  <1"ClUdlnK  *U  "-store.),  appanel,  and  furniture  and  appliance  groups 

..i  stores  m  - 


ebandis 

ratal 

Westchester  Counties,  N.Y 


these  stores  specialize  in  department  store  types  of  mer- 

Formerl y  New  York  v  v  cmca  i  . ,  '  SCG  PP'  32-34  *  ’Statistics  for  the  Boston  SMSA  include 

rmerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

1973 

Percent 

change 

Area  and  kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

0ct.p 

Oct. 

Nov. 

Dec. 

Oct. 

1974 

from 

Oct. 

1973 

10  mos . 
1974 

from 

10  mos. 
1973 

Standard  Consolidated  Areas1 

Chicago,  Ill . -Northwestern  Ind. ,  total. 

1,538 

1,479 

1,763 

1,836 

1,884 

1,825 

1,830 

1,885 

1,768 

1,920 

1,834 

1,957 

2,055 

+5 

+8 

Nondurable  goods  stores . 

1,117 

1,083 

1,272 

1,308 

1,333 

1,289 

1,291 

1 ,348 

1,263 

1,383 

1,253 

1,410 

1,576 

+10 

+12 

GAF2 . 

477 

469 

590 

624 

619 

585 

569 

615 

592 

677 

651 

755 

872 

+4 

+7 

New  York,  N. Y. -Northeastern,  N.J. ,  total 

2,848 

2,661 

2,900 

3,054 

3,233 

3,109 

2,907 

3,060 

2,957 

3,173 

3,019 

3,200 

3,731 

+5 

+3 

Nondurable  goods  stores . 

2,173 

2,042 

2,208 

2,276 

2,393 

2,301 

2,153 

2.302 

2,264 

2,422 

2,205 

2,371 

2,905 

+10 

+7 

GAF2 . 

781 

709 

814 

911 

948 

924 

817 

875 

903 

975 

929 

1,048 

1,445 

+5 

+3 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

84 

110 

120 

120 

111 

109 

119 

114 

127 

119 

140 

176 

+7 

+5 

Boston,  Mass.,3  GAF2 . 

154 

138 

191 

204 

197 

189 

169 

195 

196 

211 

201 

240 

317 

+5 

+9 

Chicago,  Ill.,  total . 

1,410 

1,370 

1,631 

1,690 

1,728 

1,675 

1,676 

1.724 

1,620 

1,762 

1,694 

1,808 

1,889 

+4 

+8 

Nondurable  goods  stores . 

1,028 

1,002 

1,177 

1,207 

1,225 

1,184 

1,178 

1 . 230 

1  ,164 

1,279 

1,158 

1,299 

1,448 

+  10 

+13 

GAF2 . 

454 

451 

564 

592 

585 

553 

540 

582 

558 

643 

619 

722 

827 

+4 

+7 

Cleveland,  Ohio,  GAF2 . 

93 

89 

108 

121 

123 

121 

118 

123 

117 

123 

127 

140 

187 

-3 

+6 

Dallas,  Tex.,  GAF2 . 

109 

104 

128 

130 

137 

128 

133 

147 

137 

142 

132 

151 

197 

+8 

+8 

Detroit,  Mich.,  total . 

758 

700 

806 

857 

953 

914 

885 

913 

867 

918 

892 

894 

1,010 

+3 

+4 

Nondurable  goods  stores . 

549 

497 

559 

583 

646 

619 

594 

627 

609 

640 

584 

610 

771 

+10 

+  9 

GAF' . 

214 

192 

237 

263 

269 

266 

238 

259 

264 

282 

264 

296 

416 

+7 

+7 

Houston,  Tex.,  GAF2 . 

113 

107 

132 

136 

147 

137 

137 

154 

133 

142 

130 

144 

211 

+9 

+13 

Kansas  City,  Mo. -Kan.,  GAF2 . 

95 

99 

121 

130 

130 

117 

126 

143 

128 

144 

135 

153 

177 

+7 

+10 

I.os  Angeles-Long  Beach,  Calif.,  total.. 

1,355 

1,289 

1,493 

1,509 

1,584 

1,539 

1,545 

1,656 

1,538 

1,647 

1,501 

1,543 

1,806 

+10 

+5 

Nondurable  goods  stores . 

987 

922 

1,071 

1,086 

1,159 

1,115 

1,101 

1.200 

1,142 

1,213 

1,069 

1,126 

1,390 

+13 

+9 

GAF2 . 

386 

358 

439 

453 

457 

440 

433 

467 

439 

495 

456 

510 

701 

+9 

+7 

Minneapolis-St .  Paul,  Minn.,  GAF2 . 

104 

105 

132 

140 

143 

135 

126 

144 

141 

154 

151 

169 

207 

+2 

+2 

New  York,  N. Y. --Nassau-Suf f oik ,  N.Y. , 

total'1 . 

2,025 

1,874 

2,028 

2,124 

2,249 

2.  150 

2,015 

2 . 1  27 

2,065 

2,229 

2,084 

2,205 

2,551 

+7 

+5 

Nondurable  goods  stores . 

1,547 

1,442 

1,552 

1,597 

1,679 

1,600 

1,506 

1.614 

1  ,602 

1,714 

1,544 

1,652 

2,003 

+11 

+7 

GAF2 . 

569 

511 

579 

646 

676 

663 

587 

637 

656 

700 

666 

733 

1,000 

+5 

+5 

Nassau-Suf folk,  N.Y.,  total5 . 

532 

474 

514 

567 

596 

585 

566 

586 

542 

575 

538 

581 

687 

+7 

♦4 

Nondurable  goods  stores . 

389 

343 

371 

396 

419 

409 

387 

413 

391 

409 

382 

398 

509 

+7 

+4 

GAF2 . 

137 

115 

130 

143 

156 

158 

150 

155 

154 

164 

167 

174 

254 

-2 

-4 

New  York,  N.Y.,  total6 . 

1,493 

1,400 

1,514 

1,557 

1,653 

1,565 

1,449 

1,541 

1,523 

1,654 

1,546 

1,624 

1,864 

+7 

+6 

Nondurable  goods  stores . 

1,158 

1,099 

1  , 181 

1,201 

1,260 

1,  191 

1,119 

1 , 201 

1,211 

1,305 

1,162 

1,254 

1,494 

+  12 

+8 

GAF2 . 

432 

396 

449 

503 

520 

505 

437 

482 

502 

536 

499 

559 

746 

+7 

+8 

Philadelphia,  Pa.,  total . 

820 

764 

908 

948 

984 

957 

902 

94  2 

904 

970 

914 

985 

1,071 

+6 

+5 

Nondurable  goods  stores . 

607 

564 

659 

681 

704 

677 

630 

682 

667 

726 

638 

722 

833 

+14 

+11 

GAF2 . 

207 

189 

244 

268 

271 

267 

239 

261 

269 

307 

274 

339 

415 

+  12 

+3 

Pittsburgh,  Pa.,  total . 

405 

386 

457 

495 

521 

533 

528 

558 

515 

549 

472 

497 

552 

+  16 

+15 

Nondurable  goods  stores . 

307 

295 

345 

373 

388 

401 

384 

417 

384 

413 

339 

371 

442 

+22 

+20 

GAF2 . 

113 

107 

131 

144 

147 

145 

134 

153 

143 

155 

143 

170 

226 

♦  8 

+11 

St.  Louis,  Mo. -Ill.,  total . 

378 

363 

460 

484 

491 

479 

508 

548 

466 

488 

462 

461 

512 

+6 

+8 

Nondurable  goods  stores . 

268 

249 

297 

317 

322 

307 

319 

359 

307 

336 

290 

313 

387 

+16 

+11 

GAF2 . 

97 

93 

116 

127 

132 

124 

121 

140 

124 

139 

127 

147 

196 

+  9 

+4 

San  Francisco-Oakland,  Calif.,  total... 

585 

555 

645 

636 

664 

057 

679 

716 

641 

662 

649 

658 

782 

+2 

+5 

Nondurable  goods  stores . 

421 

401 

468 

458 

473 

470 

489 

513 

464 

483 

441 

467 

595 

+  10 

+9 

GAF2 . 

148 

141 

171 

174 

180 

178 

184 

199 

182 

191 

174 

196 

268 

+10 

+6 

Washington,  D. C. -Md . -Va . ,  total . 

578 

554 

645 

686 

709 

082 

681 

714 

651 

686 

678 

692 

785 

+1 

+2 

Nondurable  goods  stores . 

403 

391 

453 

473 

490 

406 

461 

488 

455 

486 

436 

469 

579 

+  11 

+9 

GAF2 . 

140 

133 

162 

178 

179 

174 

162 

175 

169 

181 

177 

193 

273 

+2 

+4 

Cities 

Chicago,  Ill.  ,  total . 

623 

621 

715 

715 

730 

701 

685 

729 

706 

814 

801 

851 

849 

+2 

+4 

Nondurable  goods  stores . 

491 

494 

569 

571 

569 

543 

532 

577 

555 

636 

609 

680 

692 

+4 

+8 

GAF2 . 

253 

263 

321 

335 

320 

296 

294 

325 

316 

380 

364 

437 

434 

+  4 

+7 

Detroit,  Mich.,  total . 

205 

186 

215 

227 

236 

232 

233 

239 

215 

233 

232 

239 

274 

0 

+1 

Nondurable  goods  stores . 

151 

132 

147 

153 

157 

146 

148 

157 

145 

154 

143 

155 

202 

+  8 

+8 

GAF2 . 

51 

44 

54 

62 

67 

61 

58 

64 

63 

72 

66 

73 

103 

+9 

+  3 

Los  Angeles,  Calif.,  total . 

509 

479 

541 

558 

570 

537 

546 

588 

555 

614 

580 

595 

679 

+6 

+2 

Nondurable  goods  stores . 

391 

357 

408 

425 

456 

422 

425 

460 

441 

485 

438 

456 

542 

+11 

+7 

GAF2 . 

173 

162 

194 

205 

208 

194 

190 

202 

194 

231 

215 

239 

297 

+7 

+8 

New  York,  N.Y.,  total . 

1,263 

1,182 

1,276 

1,303 

1,381 

1,314 

1,209 

1.286 

1,273 

1,385 

1,293 

1,366 

1,568 

+7 

+6 

Nondurable  goods  stores . 

978 

929 

995 

1,005 

1,050 

998 

937 

995 

1  ,006 

1 ,088 

976 

1,052 

1 ,249 

+11 

+8 

GAF2 . 

381 

342 

386 

433 

444 

432 

374 

412 

428 

455 

4  26 

470 

632 

+7 

+8 

Philadelphia,  Pa.,  total . 

314 

293 

337 

347 

363 

349 

326 

339 

340 

377 

358 

392 

403 

+5 

+5 

Nondurable  goods  stores . 

250 

236 

274 

278 

291 

279 

265 

277 

279 

310 

280 

314 

325 

+11 

+9 

GAF2 . 

92 

85 

114 

123 

121 

116 

103 

113 

117 

146 

132 

161 

171 

+11 

+4 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

‘For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp .  32-34 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

‘‘Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

“includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Oct.  1974 
from — 

10  mos . 
1974 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Oct . 

Nov. 

Dec . 

Oct. 

1973 

Sept . 
1974 

10  mos . 
1973 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

Akron,  Ohio . 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

18,109 

23,188 

33,732 

-1 

0 

+2 

Albany -Schenec  tady -Troy , 

N.Y . 

12,141 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,691 

15,683 

17,078 

17,315 

21,639 

29,975 

-1 

+9 

+1 

Albuquerque,  N.  Mex . 

8,670 

8,4  24 

10,733 

11,404 

12, 533 

11,978 

11,668 

13,762 

12,738 

12,431 

12,631 

14,231 

20,271 

-2 

-2 

0 

Anaheim -Santa  Ana-Garden 
Grove,  Calif . 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52.877 

57,182 

53,724 

62,842 

98,587 

+6 

+8 

i3) 

Asheville,  N.C . 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,462 

5,300 

7,494 

-9 

+2 

-3 

Atlanta,  Ga . 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

63,54  9 

76,408 

109,456 

-1 

+1 

+6 

Augusta,  Ga . 

4,665 

4 , 170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

5,839 

6,606 

10,088 

+3 

+7 

+9 

Bakersfield,  Calif . 

5,  107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7.967 

7,197 

7,999 

12,792 

+11 

+20 

+9 

Baltimore,  Md . 

36,948 

33, 570 

45,192 

50, 160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

52,615 

64,695 

88,199 

+2 

+14 

0 

Baton  Rouge,  La . 

7,922 

8,002 

10,287 

11,143 

12,775 

11,526 

11,596 

13,165 

10,730 

12,636 

10,658 

12,379 

18,308 

+19 

+18 

+10 

Bi  1  lings,  Mont . 

1,623 

1, 520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2.512 

2,247 

2,  596 

3,876 

+12 

+3 

+14 

Binghamton,  N.Y. -Pa . 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,881 

4,986 

5,580 

5,050 

6,789 

8,998 

+10 

+12 

+17 

Birmingham,  Ala . 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

13,948 

16,905 

27,448 

+15 

+1 

+8 

Boston,  Mass . 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

64,485 

79,918 

117,692 

+7 

+8 

+4 

Buffalo,  N.Y . 

26,433 

25,156 

31,916 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

35,082 

43,970 

60,595 

+7 

+3 

+4 

Canton,  Ohio . 

6, 546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

8,871 

11,693 

16,664 

+11 

+5 

+6 

Cedar  Rapids,  Iowa . 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

6,653 

8,532 

11,307 

+  14 

+10 

+14 

Charleston,  S.C . 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

5,132 

7,094 

10,731 

+26 

+4 

+23 

Charleston,  w.  Va . 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

7,497 

9,967 

13,585 

+6 

+11 

+2 

Chat  t  biio  >ga,  Tenn.-Ga . 

6,350 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

9,028 

10, 544 

16,076 

+2 

+4 

+10 

Chicago,  Ill . 

143, 964 

134,203 

184,075 

199,409 

208,688 

202,493 

188, 146 

202,820 

190,802 

208.179 

197,516 

230,553 

327,604 

+5 

+9 

+7 

Cincinnati,  Ohio-Ky . -Ind. . . . 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

40,333 

43,070 

40,426 

50,343 

73,514 

+7 

+7 

+4 

Cleveland,  Ohio . 

44,769 

41, 134 

54,954 

63,177 

60,829 

59,796 

56,436 

61,022 

59,157 

64,790 

63,215 

73,825 

102,648 

+2 

+10 

+3 

Columbia,  S.C . 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

8,145 

10,252 

15,148 

+3 

+2 

+6 

Columbus,  Ohio . 

24,162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

32,406 

40,696 

61,569 

+6 

+5 

+4 

Corpus  Christi,  Tex . 

3,897 

3,710 

4,839 

4,834 

5,638 

*5,188 

5,005 

6,705 

5,292 

*5,720 

4,930 

*5, 3ft 1 

8,671 

+16 

+8 

+7 

Dallas,  Tex . 

34 , 908 

32,731 

46,330 

46,447 

49,745 

45,966 

46,583 

49,968 

13,369 

45,633 

44,163 

53,636 

79, 583 

+3 

+5 

+8 

Dayton,  Ohio . 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

27,222 

26,939 

25.872 

25,317 

31,968 

48,627 

+2 

-4 

+5 

Decatur,  Ill . 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

3,935 

4,932 

6,412 

+7 

+4 

+10 

Denver,  Colo . 

30,468 

27, 907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

39,386 

46,023 

66,531 

+9 

+6 

+7 

Des  Moines,  Iowa . 

7,356 

6,938 

9,185 

9,664 

10, 550 

10,018 

10,117 

10,835 

9,  169 

10,591 

9,797 

12,382 

17,080 

+8 

+12 

+7 

Detroit,  Mich . 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

127,965 

156,125 

217,848 

+4 

+5 

+2 

Dubuque,  Iowa . 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3.970 

3,369 

4,527 

6,007 

+  18 

+19 

(3) 

Duluth-Superior,  Minn.-Wis.. 

4, 108 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

5,713 

6,780 

9,032 

+10 

+7 

+16 

El  Paso,  Tex . 

8,254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

11,274 

11,713 

17,121 

+18 

+20 

+12 

Erie,  Pa . 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

5,522 

7,412 

9,332 

+16 

+10 

+8 

Eugene,  Oreg . 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,186 

3 , 880 

5,511 

+  11 

-4 

+2 

Fargo -Moorhead ,  N.  Dak. -Minn 

2,209 

2,472 

2,884 

3,467 

3,  514 

3,467 

3 , 270 

4,207 

3,542 

3,982 

3,331 

3,823 

5,415 

+20 

+12 

+26 

Hint,  Mich . 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

' 12.168 

12,574 

12,478 

16,066 

24,403 

+1 

+3 

-4 

Fort  Smith,  Ark.-Okla . 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,464 

2,791 

4,268 

-1 

+6 

+5 

Fort  Wayne,  Ind . 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

11,197 

14,421 

18,505 

+3 

+4 

Fort  Worth,  Tex . 

17,533 

16,860 

22,057 

23,416 

25,094 

23 . 077 

23,178 

25,568 

22,111 

22,043 

21,780 

25,935 

41,670 

+  1 

0 

+7 

Fresno,  Calif . 

9,254 

8,675 

10,511 

11,347 

(>) 

(*) 

11 ,172 

12,734 

'll ,662 

11,986 

1 1 , 300 

13,107 

19,923 

Gary -Hammond -East  Chicago, 

Ind . 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

ri5,866 

17,965 

14,724 

17,543 

26,781 

+22 

+13 

+6 

Grand  Rapids,  Mich . 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

9,652 

11,788 

16,265 

+4 

+1 

0 

Great  Falls,  Mont . 

1,  190 

1,  187 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

1,764 

2,050 

2,878 

+  30 

-2 

+27 

Green  Bay,  Wis . 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,188 

6,235 

6,907 

5,876 

7,444 

9,815 

+18 

+11 

+14 

Greenville,  S.C . 

4, 578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7 , 537 

6,635 

7.066 

6,179 

7,335 

11,903 

+  14 

+6 

+12 

Green  s  bo  ro -W  i  n  s  to  n -Sa  1  em - 
High  Point,  N.C . 

7,457 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11,416 

12,774 

11,113 

13,455 

19,824 

+15 

+12 

+12 

Hartford,  Conn . 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

21,769 

18,402 

(*> 

<*> 

+  18 

+9 

+8 

Honolulu,  Hawaii . 

19,768 

19,104 

24,453 

22,705 

24,761 

24 , 800 

28,310 

26,400 

21,670 

24,831 

22,259 

24 , 983 

39,058 

+12 

+15 

+9 

Houston,  Tex . 

57,243 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

70,754 

80,540 

124,437 

+7 

+8 

+9 

Indianapolis,  Ind . 

24 , 167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

33,418 

42,616 

59,935 

+5 

+5 

+4 

Jackson,  Mich . 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,698 

4,827 

7,012 

+5 

-2 

+2 

Jackson,  Miss . 

4,213 

4,036 

5,660- 

5,940 

6,571 

6,047 

6,057 

6,662 

5,252 

6,633 

9,909 

+11 

+2 

+22 

Jacksonville,  Fla . 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

ri4.070 

16,003 

4,224 

15,350 

17,421 

27,987 

+4 

+14 

+8 

Kalamazoo,  Mich . 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

3,825 

4,797 

6,946 

+  10 

+6 

(*) 

Kansas  City,  Mo . -Kans . 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

31,683 

33,741 

31,401 

38,337 

57, 569 

+7 

+6 

+6 

Knoxville,  Tenn . 

8,567 

8,295 

11,395 

12,144 

12, 517 

11,666 

11,325 

12,911 

12,358 

12,658 

11,374 

14,952 

22,658 

+  11 

+2 

+12 

Lancaster,  Pa . 

4,883 

4, 247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

6,448 

8,618 

12,129 

+9 

+3 

+2 

Lansing,  Mich . 

10,313 

9,163 

12, 129 

13,217 

14,038 

13,974 

13,157 

1  1 , 455 

rl3,948 

14,279 

13,485 

15,533 

22,164 

+6 

+2 

+4 

Lex  i  ng  ton  -  Fay  e  1 1  e ,  Ky . 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

7,934 

9,860 

14,211 

+9 

+9 

+9 

Lincoln.  Nebr . 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

6,087 

7,327 

9,841 

+5 

+2 

+10 

Little  Rock-North  Little 

Rock,  Ark . 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

8,871 

10,733 

16,003 

+10 

+5 

+10 

Los  Angeles -Long  Beach, 

Cali f . 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

585,094 

203,975 

191,784 

225,484 

340,146 

+6 

+10 

+9 

Louisville,  Ky.-Ind . 

18,520 

18,104 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

25,282 

32,800 

45,365 

0 

+6 

Lowell,  Mass . 

*2,887 

*2,393 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

*3,023 

4,501 

*7,034 

+16 

+7 

+9 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading.day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS ‘--Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind 
Muskegon-Muskegon  Hts.,  Mich 


1,939 

3,724 

17,866 

35,400 

34,755 

51,069 

5,247 

4,606 

1,892 

1,509 


1,896 
3,801 
18,368 
34 , 746 

30,411 

52,716 

5,020 

4,596 

1,755 


Nassau-Suf folk,  N.Y.4... 

60,417 

53,334 

New  Orleans,  La . 

18,706 

17,680 

New  York,  N.Y.S . 

144,494 

129,651 

Newark,  N.J . 

25,253 

23,788 

Newport  News-Hampton,  Va... 

6,452 

6,256 

Norfolk-Portsmouth,  Va . 

12,353 

11,885 

Oklahoma  City,  Okla . 

13,181 

12,945 

Omaha,  Nebr.-Iowa . 

11,743 

11,209 

Orlando,  Fla . 

14,812 

13,437 

Paterson-Cli f ton-Passaic , 

N.J . 

30,420 

27,898 

Peoria,  Ill . 

7,190 

6,684 

Philadelphia,  Pa. -N.J... 

80, 142 

66,930 

Phoenix,  Ariz . 

27,356 

26,162 

Pittsburgh,  Pa . 

45,235 

41,336 

Portland,  Maine . 

3,339 

3,218 

Portland,  Oreg.-Wash . 

16,276 

15,349 

Providence-Paw tucket- 

Warwick,  R. I. -Mass . 

12,703 

12,364 

Raleigh,  N.C . 

5,346 

5,147 

Reading,  Pa . 

4  RQ2 

Richmond,  Va . 

12,578 

11,376 

Roanoke,  Va . 

3,932 

3,74  2 

Rochester,  N.Y . 

13,973 

12,313 

Sacramento,  Calif . 

18,804 

18,377 

St.  Joseph,  Mo . 

2,225 

2,170 

St.  Louis,  Mo. -Ill . 

47,472 

46,181 

Salem,  Oreg . 

3,035 

2,673 

Salt  Lake  City,  Utah.... 

10,109 

9,332 

San  Antonio,  Tex . 

19,263 

18,438 

San  Bernadino-Riverside- 

Ontario,  Calif . 

20,086 

19,334 

San  Diego,  Calif . 

36,773 

33, 581 

San  Francisco -Oak land, Cali f . 

70 , 590 

63,330 

San  Jose,  Calif . 

27,541 

26,130 

Savannah,  Ga . 

2,897 

2,959 

Scranton,  Pa . 

3,879 

3,417 

Seattle-Everett,  Wash . 

28,323 

26,933 

Shreveport,  La . 

4,292 

4,096 

Sioux  City,  Iowa-Nebr . 

3,141 

2,888 

Sioux  Falls,  S.  Dak.... 

2,612 

2,399 

South  Bend,  Ind . 

5,575 

4,945 

Spokane,  Wash . 

6,786 

7,276 

Springfield,  Ill . 

2,896 

2,903 

Springfield,  Mo . 

3,901 

4,181 

Springfield,  Ohio . 

2,768 

2,816 

Stockton,  Calif . 

5,673 

25, 348 

Syracuse,  N.Y . 

8,147 

7,439 

Tacoma,  Wash . 

6,872 

6,632 

Tampa-St.  Petersburg,  Fla... 

31,471 

28,708 

Toledo,  Ohio-Mich . 

18,636 

17,499 

Topeka,  Kans . 

3,394 

3,288 

Trenton,  N.J . 

4,106 

3,488 

Tucson,  Ariz . 

9,167 

8,775 

Tulsa,  Okla . 

29,035 

28 , 807 

Utica-Rome,  N.Y . 

3,375 

3,081 

Waco,  Tex . 

3,226 

3,113 

Washington,  D.C . -Md . -Va . . . 

70, 146 

66,547 

Waterloo,  Iowa . 

3,500 

3,282 

Wheeling,  W.  Va.-Ohio.... 

22,067 

21, 984 

iVichita,  Kans . 

26,076 

25, 820 

Wi lkes-Barre-Hazleton,  Pa... 

5,020 

4,580 

Worcester,  Mass . 

4,771 

3,964 

Youngs town -Warren,  Ohio... 

10,551 

9,818 

2,749 

5,192 

24,131 

42,421 

39,690 

64,515 

6,548 

5,933 

2,637 
1,982 
66,928 
22, 291 
150,667 

29,380 

7,907 

15,671 

16,339 

15,106 

16,991 

36,538 

9,070 

94,874 

32,315 

58,561 

4,352 

20 , 696 

17,032 

6,939 

7,357 

15,931 

5,053 

15,951 

23,071 

2,953 

59,936 

3,740 

12,277 

24, 141 

24 , 584 
43,652 
80,775 

32,127 
3,768 
(3) 
34 , 500 

5,419 

3,815 

3,152 

6,739 

8,843 

3,933 

5,244 

3,809 

7,287 

9,415 

8,460 

36,596 

22,730 

4,341 

4,542 

10,796 


zll, 516 
4,131 
3,732 
87,215 
4,581 

22, 623 
27, 830 
6,422 
5,638 
13,628 


3,081 

5,789 

24,887 

43,183 

44,421 
72,276 
7,  260 
6,262 

2,769 

2,311 

77,548 

25,043 

170,789 

33,327 

8,824 

17,672 

16,533 

16,446 

17.221 

42,451 

9,383 

109,008 

34,335 

65,045 

4,858 

21,296 

20,259 

7,909 

7,844 

16,464 

5,436 

17,848 

25,028 

3.221 
64,417 

3,946 

13,601 

24,822 

26,522 

44,659 

83,877 

34,476 

4,168 

(3) 

34,951 

5,657 

3,942 

3,578 

7,271 

10,044 

4,119 

5,569 

4,053 

27,736 

11,004 

8,845 

35,723 

24,924 

4,775 

5,400 

12,456 


May 


21,348 


12,390 

4,565 

4,159 

94,824 

4,773 

3,024 
z8, 482 
7,000 
6,340 
14,839 


3 

14,357 

28,079 

26,159 

45,855 

86,256 

35,495 

4,285 

(3) 

36,633 

6,396 

4,348 

3,620 

7,850 

9,800 

4,419 

5,982 

4,283 

8,147 

11,305 

9,024 

36,051 

25,385 

5,024 

5,652 

12,698 


'13,617 

4,710 

•1,349 

97,690 

5,099 

*3,463 

28,971 

7,319 

6,589 

15,786 


Percent  change 


Oct.  1974 
f  rom — 


June 

July 

Aug. 

|  Sept. 

Oct. 

Oct . 

Nov . 

Dec. 

Oct. 

1973 

4  2,914 

2,759 

3,034 

2,811 

3,058 

2,832 

4,143 

5,400 

5  5,461 

5,433 

6,342 

5,324 

5,640 

5,34' 

6,318 

9,803 

2  23,374 

23,526 

27,293 

24,355 

26 . 025 

22.52C 

27,34  9 

41,373 

+16 

9  42,512 

41,655 

43,179 

37,997 

42,746 

41, 72f 

46,769 

72,474 

+2 

3  45,229 

41,866 

44,453 

42,992 

45 , 682 

43, 57S 

53,932 

76,859 

+5 

0  75,514 

65,173 

77.086 

70,137 

79,944 

71,991 

81,212 

108,300 

+11 

7,289 

7,705 

7,146 

7,920 

6,948 

8,129 

11, 142 

5  6 , 216 

6,296 

7,031 

6,097 

6,165 

5,790 

7,095 

11,082 

+6 

3  2,763 

2,618 

3,001 

..2,755 

3,025 

2,572 

3,411 

5,137 

+18 

2,239 

2,494 

2,343 

2,431 

2,307 

2,897 

3,987 

+5 

72,023 

74,422 

75,602 

82,306 

79,357 

99,671 

155,944 

3  23,340 

22,362 

25,802 

20,980 

25 , 01 9 

24,176 

26,443 

38,691 

8  174,647 

143,054 

150, 195 

166,068 

180.033 

178,816 

209,490 

307, 190 

+1 

3  32,247 

28,450 

30,362 

' 32, 446 

35 . 1 90 

32,067 

40,571 

61,117 

8,895 

9,  990 

9,011 

9,438 

7,726 

10,183 

14,694 

+22 

16,954 

16,804 

18,400 

16,283 

17,876 

17,404 

19,623 

17,222 

19,621 

16,666 

17.879 

15,583 

20,326 

30,364 

+15 

16,455 

15,245 

17,077 

15,081 

16,027 

15,436 

19,197 

26,740 

+4 

17,198 

17,449 

18,222 

15,941 

17,108 

18,539 

19,943 

30 , 564 

-8 

42,973 

38,205 

42.361 

44,542 

47,383 

39,565 

50,648 

71,959 

+20 

9,584 

10,138 

9,257 

10,248 

9,089 

10,655 

15,740 

+13 

104,930 

93,754 

101,368 

109,869 

11G.598 

102,533 

137,186 

192,429 

+14 

30,522 

33,921 

29,202 

34,480 

35,033 

40,774 

62, 159 

64 , 517 

57,723 

67,408 

63,934 

67 , 896 

59,106 

78,608 

100,516 

+15 

5 , 016 

4,986 

6.012 

4,942 

5,569 

5,047 

6,438 

9,136 

+10 

21,212 

21,185 

21. 994 

22,342 

23,334 

21,161 

25,794 

38,491 

+10 

20,544 

17,449 

19,570 

18,490 

20,410 

18,693 

24,844 

36, 565 

6,738 

8,368 

7,528 

7.846 

7,566 

9,460 

13,567 

+4 

7,034 

6,796 

7,276 

6,981 

7,646 

7,047 

9,905 

12,747 

+9 

15,807 

14,964 

17,393 

16, 100 

17,637 

16,887 

21,536 

29,893 

+4 

5,237 

5,261 

5,610 

5,204 

5,707 

5,563 

7,727 

10,293 

+3 

17,744 

15,320 

17.448 

17,052 

18,095 

17,594 

21,968 

33,076 

+3 

24,412 

27.749 

23,617 

27 . 1 94 

25,219 

28,086 

41,546 

+8 

3,289 

3,260 

3.679 

3,031 

3.295 

3,011 

3,844 

5,813 

+  9 

59,488 

68 , 635 

61,754 

70,250 

65,032 

78,039 

105,811 

+8 

4,203 

4,076 

5,107 

4,328 

4.283 

3,879 

4,491 

6,350 

+10 

14,074 

13,558 

16,781 

13,986 

16,084 

13,233 

17,757 

26,096 

+22 

24.852 

25.391 

27,733 

25,069 

25.901 

25,761 

29,074 

41,630 

+1 

27,278 

24,783 

26,071 

24,980 

28,755 

25, 588 

29,781 

46,831 

+12 

47,365 

46,909 

18,078 

44,253 

48,150 

42,129 

49,116 

74,186 

+14 

85,237 

86,901 

95,092 

85,385 

88 , 246 

80,431 

96,430 

145,518 

+10 

35,673 

34,359 

38,258 

35,010 

34,510 

32,785 

38,743 

59,802 

+5 

4,050 

3,815 

4, 198 

3,878 

3,  916 

3,798 

4,497 

6,881 

+3 

(3  ) 

5,102 

6,138 

5,642 

5,953 

5,270 

7,021 

9, 181 

+13 

36,534 

36,122 

41,995 

35,746 

39,939 

36,598 

44,441 

67, 111 

+  9 

5,604 

5,849 

6,531 

6,362 

6,589 

5,339 

6,378 

9,4  58 

+23 

3,976 

4,045 

4,586 

3,920 

4,452 

3,930 

4,659 

6,763 

+13 

3,785 

3,338 

3 , 922 

3,379 

3,662 

3,222 

3,988 

5,249 

+14 

7,395 

7,215 

7,706 

7,173 

7,441 

7,489 

9,363 

12,850 

-1 

10,304 

10,080 

11.513 

9,901 

11,285 

9,918 

10,955 

16,391 

+  14 

4 , 130 

4,043 

4.439 

4,001 

4,299 

4,001 

4,738 

6,295 

+7 

5,623 

5,819 

6,517 

5,733 

6.035 

5,727 

6,612 

29,007 

+5 

4,176 

3,895 

4 , 624 

4,179 

4,492 

4,115 

5,009 

8,272 

+  9 

7,989 

7,901 

8,925 

7,989 

8,948 

7,459 

8, 203 

11,822 

+20 

11,141 

10,213 

11,592 

11,252 

11,678 

11,292 

14,467 

20 , 220 

+3 

9,044 

9,197 

10.794 

9,201 

10,022 

8,984 

10,714 

16,572 

+12 

33,957 

33,387 

35.630 

30,413 

34,123 

34 , 594 

40,605 

62,421 

-1 

25,049 

23,037 

25,277 

24,472 

24,846 

24,869 

30,847 

45,346 

0 

4 , 568 

4,622 

5,147 

4,387 

4.809 

4,608 

5,473 

7,999 

5,354 

1 . 783 

5,111 

5,195 

5.572 

5,305 

6,  173 

10,686 

+5 

11 , 562 

l3) 

13,873 

12,424 

13,895 

12,035 

13,926 

21,001 

+15 

*13,315 

*13,463 

*14,731 

12,807 

2 13 . 378 

’12,274 

14,432 

*20,84  5 

+  9 

4,427 

4,154 

4,876 

4,845 

5,507 

4,590 

5,602 

7,969 

+20 

3,962 

4,124 

4.338 

3,752 

3.866 

3,795 

4,658 

7,043 

+2 

94,550 

87, 287 

94,923 

95,147 

99,750 

95,081 

07,416 

151,703 

+5 

4 , 881 

4,886 

5,445 

4,620 

4,790 

4,451 

5,659 

7,869 

+8 

*3,171 

22,905 

*3,442 

23,263 

*3.270 

22 , 893 

23, 865 

*5,429 

+13 

-8,610 

2 8, 496 

*9,536 

2  8 , 593 

*9,157 

28,071 

*9,756 

*14,131 

+  13 

6,694 

6,440 

7.488 

6,646 

7.041 

7,  176 

9,924 

13,104 

-2 

6,457 

5,722 

6,741 

6,445 

6.961 

6,429 

8,299 

12,222 

+8 

14,798 

14,028  | 

16, 189 

14,796 

15,822 

* 

14,192 

18,840 

27,636 

+  11 

Sept 

1974 


+6 

+14 

+11 

+1 

+10 

+4 

+9 

+19 

+8 


+5 

+10 

+7 


+6 

+18 

+6 

+13 


+  10 
+4 
+10 

+10 

+10 

+6 

+15 

+9 

+14 


+15 

+0 

+3 

-1 

+1 

+6 

412 


10  mos . 
1974 
from 
10  mos . 
1973 


+5 

+7 

<12 

+4 

+9 

+12 

+2 

+10 


+3 

+7 


+10 
+  5 
+11 

+11 

+2 

-2 

+4 

+4 

+4 

+17 

+4 

+11 

+6 


+13 

+13 

+12 

+5 

+11 


+12 

+9 

+9 

+6 

+10 

+4 

+17 

+13 

+9 

+10 

+3 

<3) 

47 


+15 
f  3) 

+15 
+3 
+  1 
(3) 

+18 

+1 

+5 

+5 


+1 

-1 

(3> 

*+10 

+9 

+4 

+7 

+14 


+15 

-3 

-1 

+6 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug  . 

Sept . 

Oct. 

Oct , 

Nov. 

Dec. 

385 

351 

669 

858 

897 

891 

873 

900 

843 

874 

515 

610 

798 

1,776 

1,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

2,494 

3,093 

4,734 

1,064 

1,056 

1,413 

1  ,359 

1,380 

1,386 

1 , 804 

2, 142 

1,776 

2,002 

1,511 

1,688 

2,380 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

3,728 

4,932 

6,985 

7,739 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10.814 

10,268 

12,744 

17,260 

2,010 

1 , 906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,613 

2,711 

4,091 

1 , 695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2.408 

3,110 

4,325 

3,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

3,282 

3,659 

5,919 

954 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1.269 

1,404 

1,226 

1,507 

2,235 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

r4,393 

3,618 

5,283 

6,066 

8,869 

1  , 114 

1.021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,531 

1,760 

2,358 

1,535 

1,344 

1,699 

1.833 

2,146 

2,042 

1,902 

2,235 

2,037 

2,068 

1,867 

2,197 

3,535 

1,712 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

2,444 

3,289 

5,019 

2,521 

2,549 

3,412 

3,694 

3.619 

3,457 

3,303 

4,175 

3,716 

3,927 

3,467 

4, 976 

7,538 

*  947 

-'924 

*1,240 

*1,335 

*1,368 

*1,881 

*1,778 

*1,815 

*1,714 

*1,817 

*1,247 

1,526 

*2,083 

1,062 

955 

1,248 

1,297 

1.417 

1,448 

1,522 

1,737 

1,639 

2,004 

1,316 

1,573 

2,315 

1 , 262 

1,383 

1,806 

1,959 

1,925 

1  ,799 

2,015 

2,090 

1,914 

2,067 

2.013 

2,327 

3,227 

1,736 

1,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2.502 

2,562 

2,193 

2,757 

4,052 

6,519 

26 , 065 

*7.765 

27 , 941 

8,248 

8,188 

*7,878 

*8,372 

r7.774 

*8,813 

*8,087 

*9,377 

*13,620 

6,752 

6,350 

7.284 

7,487 

7,489 

6 , 654 

6,753 

7,121 

6,469 

7,334 

8,996 

10,585 

14,291 

835 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,150 

1,426 

1,836 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

14,188 

13,492 

14,906 

18.425 

1.317 

1,361 

1,768 

2.010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,166 

2.078 

2,187 

2,951 

121.143 

107,611 

123,214 

139,306 

150,451 

141,395 

114,887 

120,738 

134,964 

148,138 

146,794 

170. 914 

246.825 

5,947 

6,815 

6,955 

7.615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

7,567 

8,813 

13,291 

1,935 

1,847 

2.349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

2,587 

3,193 

4,531 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

8,188 

9,547 

14,807 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1 , 953 

2,242 

2,118 

2,236 

1,772 

2,271 

3,594 

1,933 

1 , 993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

2,887 

3,798 

6,779 

6,057 

7,725 

8.340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

8,495 

9,332 

14,651 

1,218 

1,065 

1,571 

1 , 957 

1,971 

1,965 

1,752 

2,072 

F1 . 901 

1,931 

1.922 

2,419 

3,323 

783 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,237 

1,593 

*2,331 

1,173 

1,125 

1,597 

1,684 

1.784 

1,621 

1  .606 

1,822 

1,691 

1,802 

1,665 

2,214 

2,921 

2 1,773 

2 1 , 664 

-2,405 

2,860 

2,916 

2,878 

2,466 

3,315 

2 , 762 

2,710 

2,795 

*3,153 

4,617 

1 . 302 

1,269 

1,612 

1.802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,978 

1,811 

2,068 

2,908 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3.690 

4,373 

3,677 

4,305 

3,665 

4,416 

5.872 

5 , 905 

5.046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7.158 

7,543 

9,312 

13,096 

1,076 

1,070 

1,516 

1.612 

1,686 

1,503 

1,499 

1,599 

1,4*56 

1,516 

1.561 

1,823 

2,728 

12,591 

11,786 

15,320 

16,617 

17.791 

1  ,548 

15,033 

16,856 

15,503 

17,507 

17,454 

20,182 

25,916 

7,392 

8,009 

9.750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11,492 

10,781 

12,451 

15,981 

16,620 

13,876 

17,091 

17.734 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

17,864 

21,400 

30,063 

15,945 

15,253 

19,226 

19,502 

20.373 

19,746 

19,989 

23,968 

19,851 

22,556 

20,579 

24,653 

36,467 

2,101 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

2,856 

3,361 

4,887 

4,181 

4.174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,436 

6,742 

9,108 

874 

776 

994 

1 . 028 

1.172 

1,185 

1,264 

1,396 

1,145 

1,247 

780 

1,342 

1,758 

409 

505 

526 

564 

571 

576 

552 

625 

565 

881 

555 

561 

796 

1,575 

1,630 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

2,375 

2,533 

3,648 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

2,571 

3,439 

5,043 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4.316 

4,815 

4,823 

5.882 

6,355 

12,158 

11,849 

13,482 

15,199 

16.106 

13,651 

12,469 

14,847 

15,180 

16.475 

15.921 

20,491 

27.468 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

30,149 

35,788 

46,445 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9,717 

10,256 

11,475 

14,228 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,316 

10,743 

14,805 

3,226 

2,727 

3,607 

3,688 

3.709 

3,385 

4,105 

3,662 

3,409 

3,612 

3,560 

4,349 

6,910 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

15,905 

21,831 

25,474 

11,291 

10,010 

12.718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

13,778 

18,317 

21,469 

6,192 

7,769 

7. 962 

8.123 

8,262 

6,670 

7,509 

8,339 

8,321 

8,760 

9,452 

13,602 

22.012 

20,081 

26,433 

27,035 

27,451 

26 , 269 

27,955 

29,138 

26,426 

26,848 

25,248 

30,668 

48,338 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

3,298 

3,688 

5,466 

30,143 

42,809 

47,611 

49, 417 

49,180 

41,792 

49,030 

48,480 

52,335 

48,564 

59,427 

90,224 

3,657 

3,365 

4,824 

5,579 

5.775 

5,323 

5,317 

6,155 

5 , 584 

5,926 

4,928 

6,020 

30. 913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

47,093 

46,086 

50,826 

71,707 

13.382 

12,290 

16,130 

16,671 

17.283 

16,730 

17,966 

18,799 

16,323 

16.881 

15,898 

19,169 

2,631 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4.029 

4,012 

5.166 

7,249 

10,374 

14,428 

17,051 

17,639 

1 r' ,  601 

14,484 

18,608 

16,829 

18,307 

16,588 

23,350 

12,818 

11,375 

14.738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17,174 

16,707 

21,068 

31,098 

992 

1,455 

1,503 

1,602 

1 , 589 

1,658 

1,770 

1,480 

1,556 

1,508 

1,813 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46.711 

43,073 

47,708 

62,678 

2 40 , 844 

35,089 

*44,712 

51,629 

55,841 

*54,541 

*47,402 

*47,972 

49,942 

*54,363 

*52,652 

66,792 

102,601 

56,062 

80,091 

92,845 

97,043 

91,404 

81,485 

87,955 

93 , 883 

100, 186 

86,628 

15,355 

166,955 

13,511 

17.422 

20,002 

21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

19,497 

22,371 

29,798 

22,499 

23,953 

25,082 

26,054 

24 ,167 

24,459 

22,351 

26,663 

24,889 

28.712 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

26,330 

32,214 

50,195 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

*7,784 

9,761 

8,964 

9,  768 

14,085 

Percent  change 


Oct.  1974 
from — 

10  mos. 
1974 

Oct. 

1973 

Sept 

1974 

from 

10  mos. 
1973 

+70 

+4 

+62 

+3 

-1 

+2 

+32 

+13 

+12 

+4 

+8 

+5 

+5 

+6 

-4 

+5 

-10 

+5 

+4 

+8 

+5 

+11 

+12 

+9 

+15 

+11 

(S) 

-32 

-18 

-13 

+11 

+12 

+11 

+11 

+2 

+14 

+9 

+7 

0 

+13 

+6 

+12 

*+46 

+6 

*+29 

+52 

+22 

+19 

+3 

+8 

+6 

+17 

+2 

+10 

+9 

+13 

+3 

-18 

+13 

-18 

+18 

+12 

+9 

+5 

+21 

+7 

+4 

+5 

+12 

+1 

+10 

+5 

+9 

+13 

+3 

+5 

0 

+10 

+7 

+1 

+3 

+26 

+6 

(3) 

+13 

+6 

+5 

0 

+11 

+2 

0 

+2 

+1 

+9 

+17 

+6 

+8 

+7 

+12 

-3 

-2 

-1 

+9 

+1 

+9 

+17 

+17 

+15 

-5 

+9 

-7 

-3 

+3 

+3 

0 

+13 

0 

+7 

+14 

+10 

+13 

+4 

+5 

+10 

+14 

+7 

+1 

+10 

+2 

-20 

+6 

-2 

+59 

+9 

+51 

+59 

+56 

+20 

+10 

+13 

+8 

-1 

+4 

+3 

-7 

+22 

-5 

+3 

+9 

+3 

+3 

+18 

+3 

-5 

+17 

+1 

-5 

+22 

+4 

+1 

+6 

+2 

+3 

+3 

+7 

+12 

+13 

+7 

-5 

0 

-3 

+6 

+2 

+7 

+17 

+6 

+21 

+8 

+8 

+4 

+20 

+6 

+15 

+2 

+8 

+3 

+6 

+3 

+13 

0 

+7 

+4 

+10 

+9 

+2 

+3 

+7 

+6 

+23 

+25 

+5 

+8 

+16 

+9 

+  3 

+9 

+2 

+16 

+7 

+13 

+13 

+13 

+12 

+7 

+19 

+5 

-3 

+2 

-1 

JL. 

+25 

+6 

CITIES 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Knns.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse.  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn.... 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 

Walla  Walla,  Wash _ 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Bal timore,  Md . . . 
Boston,  Mass... 
Chicago,  Ill.... 
Cleveland,  Ohio. 


I -os  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 
Bristol -Kings port -Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 


Contra  Costa  County,  Calif.. 
Cumberland-Hagerstown,  Md... 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va . . 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA.  excl.  CBD 

Hamsey  County,  Minn . 

San  Fernando  Valley,  Calif.. 

Westchester  County.  N.Y . 

West side  Los  Angeles,  Calif. 


ln  Si!*  m^e  by  Catal°g  dCSkS  l0Cated  Within  dePartment  stores  of  mail  -order  firms  are  excluded  from  the  department  store  statistics  shown 

his  report.  They  are  Included  in  the  statistics  for  mail-order  houses  (department  store  merchandise), 

^Revised.  S  Does  not  meet  publication  standards  because  of  inadequate  response 

for  Oeflnltion  of  standard  metropolitan  statistical  areas,  see  pp.  32-34.  *Daia  are  shown  even  though  response  is  below  the  usual  standard  for  publi- 

Revised  flares  not  available.  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA.  5  Includes  New  York 

nd  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y 


cation. 

City,  Rockland 
defined  by  the  Office  of  Management  and  Budget. 


. Y.  SMSA  as  previously 


14 


October  1974 


Table  10A.  Number  of  Department  Stores  in  Selected  Areas: 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif. 


Number 

of 

stores 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


32 

31 

14 

62 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


Number 

of 

stores 


Area 


CITIES 


7 

12 

37 

53 


Aberdeen,  S.  Dak. . 
Battle  Creek.  Mich 
Bellingham,  Wash.. 
Bridgeport ,  Conn. . 
Buffalo,  N.Y . 


Ashevi 1 le,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

70 

12 

12 


Milwaukee,  Wis . 

Minneapolis-St.  Paul.  Minn 

Mobile,  Ala . 

Montgomery,  Ala . 


51 

57 

10 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Ok la . 

Gary,  Ind . 


Number 

of 

stores 


5 

6 
12 


Baltimore,  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


64 

20 

5 

13 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich 

Nassau-Suf folk ,  N.Y.2 . 

New  Orleans,  La . . 


Grand  Forks,  N.  Dak 

Greeley,  Colo . 

Hagerstown,  Md . . 

Huntington,  W.  Va... 
Hutchinson,  Kans..., 


4 

6 

8 


9 

6 


Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga ,  Tenn . -Ga . . . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia ,  S.C . 

Columbus,  Ohio . . 

Corpus  Christi,  Tex . . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis. .. . 

El  Paso,  Tex . 

Erie,  Pa . 

Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn.. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Bay ,  Wis ... . 
Greenville,  S.C... 


Greensboro -Winston -Salem -High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii. . . . 

Houston,  Tex . 


34 

96 

66 

17 


New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton ,  Va 
Norfolk-Portsmouth ,  Va . . 


12 

17 

15 

16 


215 

56 

79 

12 


35 

9 

73 

44 


7 

55 

13 

108 


8 

10 

20 

12 

8 

7 

19 


18 

42 

13 

31 


18 

6 

13 

12 

34 

40 

23 

82 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . . . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I. -Mass. . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland ,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  lowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield.  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


81 

34 
18 
39 

29 
24 

30 

35 

13 

131 

48 

69 

12 

28 

31 
12 


11 

22 

15 

30 

29 

8 

74 

7 

21 

37 

41 

54 


Idaho  Falls,  Idaho. . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark.  N.J . 

Niagara  Falls,  N.Y. . 

Oakland,  Calif . 

Paducah ,  Ky . 

Parkersburg.  W.  Va . . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . 

Rochester,  Minn . 

Rochester.  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C...., 

Syracuse,  N. Y. ..... . 

Twin  Falls,  Idaho..., 


86 

36 


Walla  Walla,  Wash . . 

Yakima  ,  Wash . . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 


2  Baltimore,  Md . . 
7  Boston,  Mass... 
H  Chicago,  Ill... 
Cleveland,  Ohio 


13 
15 

7 

11 

11 

11 

26 

14 


Los  Angeles,  Calif 
Oakland ,  Calif.... 
Philadelphia,  Pa.. 
Pi t  tsburgh ,  Pa  ... . 
Washington,  D.C.... 


MISCELLANEOUS  AREAS 


6 

6 

6 

13 

11 

4 

5 

5 
50 

6 

7 

8 
6 
7 
6 

4 

4 

5 
5 

4 

7 

5 
4 

17 

9 

12 

16 

8 
8 
4 

4 

5 

6 


5 
4 

6 

3 

4 

3 

4 

3 

4 


Indianapolis,  Ind.... 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla.... 
Kalamazoo,  Mich . 

Kansas  City,  Mo. -Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . . 

Lansing,  Mich . . 

Lexington,  Ky . . 


51 

8 

10 

27 

10 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


52 

20 

13 
16 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


55 

40 

11 

11 

18 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingspor t- Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


30 

10 

92 

15 

53 


21 

12 

10 

93 

10 


Contra  Costa  County,  Calif 
Cumberland-Hagerstown,  Md. 

Delaware  (State) .  . 

Fairfield  County,  Conn... 
Fairmont-Morgantown,  W.  Va 
Hennepin  County,  Minn . 


17 

11 

27 

27 

5 

26 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell ,  Mass . . 


10 

18 

214 

43 

8 


Wheeling,  W.  Va.-0hio.. 

Wichita,  Kans . 

Wilkes-Barre -Hazleton, 

Worcester,  Mass . 

Youngstown-Warren,  Ohio 


Pa 


9 

14 
17 

15 
29 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County.  N.Y . 

Westside  Ix>s  Angeles,  Calif.. 


42 

127 

19 

23 

22 

9 


N.Y. 

New 


Fbr  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  32-34. 
SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget 


2Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York, 
The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Percent 

1974 

1973 

change 

Oct.  1974 

Kind  of  business 

fro 

n — 

Jan . 

Feb . 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept. 

Oct.  P 

Oct.  | 

Nov. 

Dec . 

Oct. 

1973 

Sept . 
1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT 

ADJUSTED  for  seasonal  variations  and  ho 

liday  differences1 

25 , 709 

25,637 

26 , 1 79 

26,775 

26,730 

26 , 5  96 

26,920 

27,099 

27,577 

25,261 

25,743 

27,031 

+9 

+2 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

9,012 

8,663 

8,437 

8,513 

+4 

0 

17,636 

17,425 

17,749 

17,981 

17,84  9 

17,679 

17. 907 

18.114 

18,565 

16,598 

17,306 

18,518 

+12 

+2 

287 

277 

273 

284 

290 

300 

311 

314 

297 

303 

269 

276 

301 

+13 

+2 

211 

204 

204 

216 

221 

226 

228 

235 

218 

227 

203 

202 

225 

+12 

+4 

202 

196 

198 

213 

195 

187 

174 

164 

167 

185 

215 

224 

234 

-14 

+11 

General  merchandise  group  with  nonstores... 

13  ,348 

1.3 ,107 

12,859 

12,936 

13,091 

13,121 

13,102 

12,397 

13,570 

13,760 

12,366 

12,886 

13,893 

+11 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,783 

12,519 

1  2,290 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

13, 139 

11 ,796 

12,299 

13,348 

+11 

+1 

Department  stores  and  dry  goods, 

9,859 

9  ,929 

10,077 

10,136 

10,108 

10,344 

10,509 

10, 652 

9,449 

9,853 

10,769 

+13 

+1 

9,483 

1  ,871 

9,224 

9,031 

9 ,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,767 

8,646 

9,031 

9,879 

+13 

+1 

Mail-order  houses  (department  store 

1  ,853 

1  ,833 

1  ,833 

1 , 832 

1,829 

1,821 

1,850 

1,860 

1,873 

1,783 

1  ,864 

1  ,919 

+5 

+1 

1 ,550 

1  ,444 

1  ,438 

1  ,460 

1,454 

1,423 

1,430 

1,430 

1,475 

1,521 

1  ,388 

1  ,491 

1 ,708 

+10 

+3 

649 

608 

604 

600 

602 

590 

589 

574 

605 

620 

589 

628 

697 

+5 

+2 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2.  853 

2,  847 

2,714 

2,700 

2,920 

+5 

0 

Furniture,  home  furnishings  stores . 

2,094 

1  ,914 

2,020 

1  ,846 

2,057 

1  ,900 

2,027 

1  ,874 

2,079 

1,914 

2,060 

1,872 

2,114 

1  ,940 

2,128 

1,953 

2,  1Z2 
1,949 

2,  111 
1,934 

2,016 

1  ,824 

2,025 

1  .846 

2,175 

1  .981 

+5 

+6 

-1 

-1 

Household  appliance,  TV,  radio  stores.... 

622 

534 

577 

500 

556 

4  78 

584 

505 

605 

535 

586 

520 

567 

500 

616 

539 

615 

542 

619 

542 

607 

528 

583 

499 

645 

551 

+2 

+3 

+1 

0 

Building  materials,  hardware,  farm 

2,252 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,951 

2,755 

2,559 

2,362 

+7 

0 

Lumber  and  other  building  materials 

1  ,636 

1  ,657 

1 ,739 

1  ,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,054 

1  ,957 

1  ,874 

1 ,727 

+5 

0 

2,283 

2,316 

2  ,324 

2,359 

2,370 

2,447 

2,449 

2,443 

2,399 

2,429 

2,473 

2,435 

2,344 

-2 

+1 

1  ,081 

1  ,087 

1  ,122 

1  ,139 

1,134 

1,163 

1,160 

1,149 

1,121 

1,150 

1  ,197 

1  ,195 

1  ,100 

-4 

+3 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,064 

1,054 

1.044 

1,075 

1  ,108 

1  ,105 

1  ,012 

-3 

+3 

1,118 

1  ,136 

1  ,109 

1  ,131 

1,148 

1,195 

1,196 

1 , 208 

1,194 

1,189 

1  ,184 

1  ,155 

1  ,156 

-3 

+3 

367 

365 

3  73 

385 

405 

416 

424 

421 

427 

438 

387 

386 

374 

+13 

+3 

CHARGE  ACCOUNTS 

10,012 

9,958 

10,147 

10,628 

11,012 

10,94  3 

10,766 

10,800 

10,804 

11. 113 

10,259 

10,337 

10,445 

+8 

+3 

Durable  goods  stores,  total . 

4,932 

4  ,938 

5  ,088 

5,310 

5,318 

5,572 

5,440 

5,665 

5,278 

5,676 

5,090 

5,743 

5,057 

5,708 

5,096 

5.731 

5,382 

5,500 

4,759 

5,356 

4  ,981 

5,180 

5,265 

+4 

+13 

0 

+6 

273 

261 

260 

271 

276 

285 

299 

302 

285 

291 

255 

263 

288 

+14 

+2 

General  merchandise  group  with  nonstores... 

1  ,360 

1  ,242 

1  ,249 

1  ,255 

1,301 

1,305 

1,275 

1,298 

1,306 

1,347 

1,226 

1  ,318 

1  ,477 

+10 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

1 ,195 

1  ,067 

1  ,071 

1  ,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1,142 

1  ,055 

1  ,143 

1  ,324 

+8 

+2 

Department  stores  and  dry  goods, 
general  merchandise  stores . 

1,144 

1,018 

868 

1  ,020 
858 

1  ,029 
865 

1,076 

907 

1.076 

911 

1,041 

875 

1,055 

891 

1,067 

904 

1,092 

927 

998 

841 

1  ,086 
926 

1,272 

1  .099 

+9 

+10 

+2 

+3 

900 

827 

820 

84  8 

836 

812 

806 

812 

852 

884 

831 

876 

1,011 

+6 

+4 

941 

912 

913 

909 

934 

931 

933 

973 

938 

931 

928 

958 

1,011 

0 

-1 

676 

669 

663 

656 

668 

675 

670 

694 

655 

640 

683 

700 

732 

-6 

-2 

Building  materials,  hardware,  farm 

2,088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2.768 

2,780 

2,777 

2,579 

2,406 

2,199 

+8 

0 

Lumber  and  other  building  materials 

1  ,560 

1  ,592 

1  ,677 

1 ,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1,975 

1  ,885 

1  ,811 

1  ,660 

+5 

0 

1  ,370 

1  ,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1,490 

1  ,519 

1  ,495 

-2 

+2 

Passenger  car  dealers  (franchised) . 

855 

358 

861 

358 

881 

365 

897 

377 

896 

398 

930 

408 

922 

416 

958 

414 

952 

421 

983 

431 

948 

377 

942 

377 

365 

+4 

+14 

+3 

+2 

INSTALLMENT  ACCOUNTS 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16. 295 

16,464 

15,002 

15,406 

16,586 

+10 

+1 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

3,206 

12,776 

3,135 

12,616 

3,124 

12,366 

3,120 

12,431 

3,222 

12,541 

3,216 

12,571 

3,241 

12,589 

3,270 

12,850 

3,277 

13,018 

3,  281 
13, 183 

3 ,163 
11 ,839 

3,081 

12,325 

3,333 

13,253 

+4 

+11 

0 

+1 

General  merchandise  group  with  nonstores... 

11 ,988 

11  ,865 

11  ,610 

11  ,684 

11,790 

11,816 

11,827 

12,099 

12, 264 

12,413 

11  ,140 

11  ,568 

12,416 

+11 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,588 

11  ,452 

11 ,219 

11 ,278 

11,378 

11,418 

11,448 

11,713 

11,870 

11,997 

10,741 

11  ,156 

12,024 

+12 

+1 

Department  stores  and  dry  goods. 

9,203 

9  ,037 

8,839 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,560 

8,451 

8,767 

9,497 

+13 

+1 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8.388 

8,594 

8,729 

8,  840 

7,805 

8,105 

8,780 

+13 

+1 

650 

617 

618 

612 

618 

611 

624 

618 

623 

637 

557 

615 

697 

+14 

+2 

1,875 

1,777 

1,795 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1,916 

1,786 

1,742 

1,909 

+7 

0 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

1,418 

398 

1,351 

371 

1,394 

350 

1,371 

373 

1,411 

384 

1,385 

370 

1,444 

351 

1,434 

386 

1,467 

384 

1,471 

382 

1,333 

399 

1,325 

367 

1,443 

406 

+10 

-4 

0 

-1 

Building  materials,  hardware,  farm 

164 

153 

149 

148 

174 

163 

164 

168 

174 

174 

176 

153 

163 

-1 

0 

913 

944 

936 

933 

935 

967 

962 

966 

936 

939 

954 

940 

954 

-2 

0 

Tire,  battery,  accessory  dealers . 

714 

742 

716 

720 

727 

755 

744 

756 

750 

741 

733 

717 

740 

See  footnotes  at  end  of  table. 
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Table  11. 


Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


Kind  of  business 


IS 

74 

1973 

Percent 

change 

Oct.  1974 

from  — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.  |  Sept. 

Oct.p 

Oct.  1  Nov. 

Dec . 

Oct. 

1973 

Sept. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 


Food  group . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise)*. . 

Apparel  group . 

Women's  ready-to-wear  stores . . . 


Furniture  and  appliance  group............ 

Furniture,  home  furnishings  stores..... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . 


Furniture  and  appliance  group. ........ . 

Furniture,  home  furnishings  stores!! ! 
Building  materials,  hardware,  farm 

equipment  group . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  group . 

Passenger  car  dealers  (franchised).. 
Gasoline  service  stations . 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  group . . . . . 


Furniture  and  appliance  group . . 

Furniture,  home  furnishings  stores _ 

Household  appliance,  TV,  radio  stores. 

Automotive  group . 

Tire,  battery,  accessory  dealers . 


- - -  canmaies,  see  explanatory  Material,  p.  24. 

‘Accoun's-recei.nblc  data  contain  no  significant  trading-day  differences. 
Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and 
Includes  both  franchised  and  nonf ranchised  car  dealers. 


26, oi; 

26.81S 

27,223 

r - 

~1 

- - 

*-C,07 

27,484 

27,335 

27  629 

25,33 

0  25,44 

0  25,368 

■*■9 

+1 

8,417 

17,598 

8  53 

8,658 

17,871 

8,842 
17 , 99C 

8.721 

18.096 

8,878 

18,345 

.  17,183 

17 , 53( 

8,893 

18,591 

8,735 
18. 601 

8,734 
18, 895 

8,38 

16,94 

6  8,33 

17,10 

6  8,344 

4  17,024 

+4 

+12 

0 

+2 

.  12,740 

285 

13,122 

27- 

13,12: 

284 

13,322 

291 

13,458 

297 

13,462 

306 

13,564 

307 

13,761 

306 

13,742 

315 

13.933 

27 

12,51 

6  27 

12,63 

283 

3  12,519 

+14 

+11 

+3 

+1 

12, 540 
9,168 

12,547 

9,147 

12,735 

9,309 

12,876 

9,449 

12,884 

9,525 

12,965 

9,629 

13,179 

9,796 

13, 178 
9,  896 

13.331 

9,978 

11,93 

8,85- 

I  12,02 
8,93 

12,014 

8,818 

+12 

+13 

+1 

+1 

1,452 

608 

1,836 

1,476 

625 

1,828 

1,461 

606 

1,839 

1,505 

619 

1,839 

1,500 

626 

1,855 

1,497 

632 

1,881 

1,516 

648 

1,911 
1  ,517 
617 

1,904 

1,518 

614 

1,892 

1,550 

615 

1,80 

1,40 

57 

1,82 

1,42 

59 

1,814 
3  1,431 

577 

+5 

+10 

+6 

-1 

+2 

0 

.  2,725 

1,862 

602 

517 

2,685 

2,015 

1,839 

574 

498 

2,760 

2,075 

1,911 

584 

504 

2,764 

2,051 

1,885 

603 

524 

2,867 

2,128 

1,945 

634 

562 

2,805 

2,082 

1,901 

605 

535 

2,877 

2,167 

1,986 

603 

526 

2,911 

2,148 

1,969 

619 

542 

2.844 
2,  146 
1,981 
603 
535 

2,850 

2.136 

1,963 

610 

529 

2,68 

2,02 

1,83< 

58. 

502 

2,65 

2,00 

1,83 

57 

49J 

2,707 

2,045 

1,853 

577 

502 

+6 

+6 

+7 

+4 

+5 

0 

0 

-1 

+1 

-1 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,759 

2,701 

2,673 

2.712 

2,516 

2,494 

2,507 

+8 

+1 

1,818 

2,385 

1,028 

1,178 

373 

1,877 

2,354 

1,005 

1,177 

372 

1,926 

2,341 

1,021 

1,142 

378 

1,968 

2,363 

1,043 

1,138 

396 

2,015 

2,345 

1,026 

1,139 

394 

1,933 

2,364 

1,033 

1,151 

412 

1,954 

2,418 

1,053 

1,170 

420 

1,894 

2,460 

1,084 

1  . 183 
424 

1.871 

2.399 

1,048 

1,185 

429 

1,898 
2,  368 
1.041 
1,165 
429 

1,790 

2,440 

1,080 

1,172 

377 

1,797 

2,428 

1,091 

1,162 

382 

1,808 

2,361 

1,026 

1,163 

384 

+6 

-3 

-4 

-1 

+14 

+1 

-1 

-1 

-2 

0 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,944 

10,772 

10,923 

10,089 

10,183 

9,991 

+8 

+1 

5,208 

5,298 

5,373 

5,503 

5,578 

5.489 

5,581 

5,587 

5,453 

5,470 

5,213 

4,876 

5,015 

5,107 

5,095 

5,276 

5,206 

5.231 

5,313 

5,357 

5,331 

5,246 

4,937 

5,170 

4,821 

+12 

+3 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1,384 

1,357 

1.316 

1,350 

1,239 

1,248 

1,184 

+9 

+3 

1,141 

885 

845 

1,122 

878 

860 

1,157 

891 

842 

1,156 

913 

891 

1,170 

948 

868 

1,161 

960 

857 

1,175 

973 

867 

1,166 

982 

872 

1,139 

952 

865 

1,164 

958 

879 

1,066 

873 

821 

1,072 

877 

830 

1,043 

843 

829 

+9 

+10 

+7 

+2 

+1 

+2 

934 

673 

931 

671 

940 

668 

943 

669 

973 

698 

950 

687 

957 

684 

978 

697 

929 

658 

919 

635 

906 

672 

934 

684 

912 

682 

+1 

-6 

-1 

-3 

2,373 

2,478 

2,  510 

2,589 

2,642 

2,575 

2,591 

2,532 

2,509 

2,548 

2,353 

2,334 

2,339 

+8 

+2 

1,743 

1,432 

880 

365 

1,811 

1,397 

862 

365 

1,853 

1,398 

875 

368 

1,901 

1,426 

901 

388 

1,934 

1,412 

886 

385 

1,867 

1,422 

899 

403 

1,883 

1,483 

917 

414 

1,818 

1,506 

953 

414 

1,801 

1,457 

898 

424 

1, 827 
1,426 
902 

422 

1,729 

1,475 

924 

369 

1,741 

1,482 

932 

375 

1,735 

1,411 

874 

376 

+6 

-3 

-2 

+14 

+1 

-2 

0 

0 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,540 

16,567 

16,706 

15,241 

15,257 

15,377 

+10 

+1 

3,143 

12,168 

3,119 

12,491 

3,162 

12,441 

3,155 
12, 595 

3,264 

12,784 

3,232 

12,867 

3,297 

13,032 

3,306 

13,234 

3,297 

13,270 

3,  281 
13,425 

3,173 

12,068 

3,090 

12,167 

3,174 

12,203 

+3 

-*11 

0 

+1 

11,443 

11,823 

11,782 

11,988 

12, 117 

12.117 

12,180 

12,404 

12, 426 

12,583 

11,278 

11,385 

11,335 

+12 

+1 

11,057 

8,069 

607 

11,418 

8,290 

616 

11,390 

8,256 

619 

11,579 

8,396 

614 

11,706 

8,501 

632 

11,723 

8.565 

640 

11,790 

8,656 

649 

12,013 

8.814 

645 

12,039 

8.944 

653 

12,167 

9,020 

671 

10,871 

7,981 

583 

10,948 

8,057 

593 

10,971 

7,975 

602 

+12 

+13 

+15 

+1 

+1 

+3 

1,791 

1,369 

382 

953 

738 

1  ,754 
1,344 
359 
957 
759 

1,820 

1,107 

360 

943 

729 

1,821 

1,382 

378 

937 

727 

1,894 

1,430 

405 

933 

722 

1,855 

1,395 

387 

94  2 

728 

1,920 

1  ,483 
375 

935 

724 

1,933 

1,451 

388 

954 

746 

1.915 

1,488 

379 

942 

751 

1,931 

1,501 

379 

942 

748 

1,781 

1,351 

386 

965 

747 

1,723 

1,321 

363 

946 

729 

1,795 

1,363 

378 

950 

737 

+8 

+11 

-2 

-2 

0 

+1 

+1 

0 

0 

0 

electrical  stores. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Departemnt  stores . 

jarel  group . 


miture  and  appliance  group.... 
re,  battery,  accessory  dealers. 


CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


ieral  merchandise  group  with  nonstores, 
leneral  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

)epartment  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

>arel  group . . 


•niture  and  appliance  group. 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Apartment  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

arel  group . 


niture  and  appliance  group . 

TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

eral  merchandise  group  with  nonstores., 
eneral  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

epartment  stores . 

arel  group . 


■niture  and  appliance  group.... 
e,  battery,  accessory  dealers. 

CHARGE  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

eral  merchandise  group  with  nonstores, 
eneral  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

epartment  stores . 

arel  group . . . . . 


niture  and  appliance  group. 


INSTALLMENT  ACCOUNTS 
United  States,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

eral  merchandise  group  with  nonstores, 
eneral  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . 

epartment  stores . 

arel  group . . . . 


lit ure  and  appliance  group. 


Uble  repr,'9ent  onl>'  “XtstandinB  balances  held  by  retail  stores  as  of  the  end  of  the  months  Indicated.  Amounts  transferred  to  commer- 
hanks  and  other  financial  Institutions  during  a  specific  month  are  not  Included  In  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

Preliminary  estimates,  see  Explanatory  Material,  page  24.  ‘Accounts-receivable  data  contain  no  significant  trading-day  differences. 


1974 

1973 

Percent 

change 

Oct.  1974 

from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

I  Sept. 

Oct . P 

Oct. 

I  Nov. 

Oct. 

Sept . 

1 

1974 

Data  NOT  ADJUSTED 

for  seasonal  variations  and  holiday 

differences  1 

— 

15,164 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

15.418 

15,630 

14,200 

14,636 

15,704 

+10 

+1 

1,882 

1,855 

1,795 

1,843 

1,923 

1,930 

1,886 

1,919 

1,940 

1,917 

1,918 

1  ,828 

1,910 

0 

-1 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,046 

13,310 

13,478 

13,713 

12,282 

12,808 

13,794 

+12 

+2 

12,165 

11,980 

11,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,596 

11,291 

11,731 

12,635 

J  +12 

+1 

11,778 

11,581 

11,387 

11,439 

11,563 

11,597 

11  ,619 

11,904 

12,053 

12. 183 

10,907 

11,327 

12,254 

+12 

+1 

9,501 

9,272 

9,102 

9,159 

9,280 

9,340 

9,331 

9,573 

9.721 

9.843 

8,708 

9,057 

9,848 

+13 

+1 

8,825 

8,611 

8,452 

8,510 

8,621 

8,675 

8,667 

8,891 

9,026 

9,144 

8,076 

8,405 

9,143 

+13 

+1 

639 

601 

589 

580 

585 

590 

594 

584 

603 

633 

547 

593 

665 

+16 

+5 

713 

680 

639 

637 

685 

665 

639 

653 

701 

712 

684 

648 

698 

+4 

+2 

720 

732 

710 

721 

723 

741 

741 

746 

740 

733 

735 

724 

737 

0 

-1 

1,903 

1,842 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1.911 

1,825 

1,883 

1,972 

+5 

+4 

451 

455 

454 

492 

512 

526 

516 

523 

505 

483 

533 

483 

455 

-9 

-4 

1,452 

1,387 

1,345 

1,382 

1,400 

1,380 

1,321 

1,306 

1,340 

1,428 

1,292 

1,400 

1,517 

+11 

+7 

861 

791 

776 

782 

812 

808 

782 

795 

804 

829 

765 

824 

917 

+8 

+3 

765 

690 

670 

676 

707 

708 

684 

695 

698 

710 

661 

721 

829 

+7 

+2 

725 

650 

629 

635 

666 

670 

645 

654 

658 

669 

614 

675 

789 

+9 

+2 

691 

619 

598 

605 

634 

638 

612 

620 

624 

636 

580 

640 

719 

+10 

+2 

190 

172 

158 

152 

160 

166 

164 

153 

173 

195 

154 

165 

184 

+27 

+13 

26 

27 

26 

23 

25 

25 

24 

22 

26 

32 

28 

30 

25 

+14 

+23 

13,261 

13,119 

12,852 

1 2 , 908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,719 

12,375 

12,753 

13,732 

+11 

+1 

1,431 

1,411 

1,341 

1,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,434 

1,385 

1,345 

1,455 

+4 

0 

11,830 

11,708 

11,511 

11,557 

11,642 

11,679 

11,725 

12,004 

12,138 

12. 285 

10,990 

11,408 

12,277 

+12 

+1 

11,304 

11,210 

11,005 

11,055 

11,143 

11,170 

11,211 

11,492 

11,628 

11,767 

10,526 

10,907 

11,718 

+  12 

+1 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,473 

10,246 

10,606 

11 ,425 

+12 

+1 

8,776 

8,642 

8,473 

8,521 

8,614 

8,670 

8,686 

8,919 

9,063 

9.  174 

8,094 

8,382 

9,059 

+13 

+1 

8,134 

8,012 

7,854 

7,905 

7,987 

8,037 

8,055 

8,271 

8.  402 

8,508 

7,496 

7,765 

8,394 

+14 

+1 

449 

4  29 

431 

4  28 

425 

421 

430 

431 

430 

438 

393 

428 

481 

+11 

+2 

687 

655 

613 

614 

660 

640 

615 

631 

675 

680 

656 

619 

673 

+  4 

+1 

Data  ADJUSTED ^f or  seasonal 

variations  and  holiday  differences1 

14,565 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,819 

14,355 

14,515 

14,367 

+10 

+1 

1,903 

1,881 

1,868 

1,863 

1,944 

1,893 

1,882 

1,891 

1,912 

1,896 

1,894 

1,839 

1 ,897 

0 

-1 

12,662 

12,986 

12,961 

13,168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,923 

12,461 

12,676 

12,470 

+12 

+1 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12.630 

12,747 

11,396 

11,505 

11,390 

+12 

.+1 

11,224 

11,551 

11,379 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,346 

11 ,003 

11,088 

11 ,009 

+12 

+1 

8,364 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9,166 

9,220 

9.340 

8,264 

8,355 

8,195 

+13 

+1 

586 

602 

593 

594 

612 

627 

636 

627 

630 

647 

552 

566 

561 

+17 

+3 

688 

656 

651 

647 

704 

673 

667 

663 

698 

703 

668 

654 

672 

+5 

+1 

760 

752 

724 

714 

709 

712 

724 

728 

738 

734 

745 

749 

747 

-1 

-1 

1,906 

1,896 

1,893 

1,939 

1,901 

1  ,886 

1,920 

1,884 

1,846 

1,894 

1,799 

1  ,779 

1,784 

+5 

+3 

489 

491 

512 

516 

513 

502 

495 

487 

467 

456 

4  95 

466 

475 

-8 

-2 

1,417 

1,405 

1,381 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,438 

1 ,304 

1,313 

1  ,309 

+10 

+4 

837 

802 

830 

829 

843 

839 

860 

847 

818 

828 

763 

759 

732 

+9 

+1 

735 

694 

715 

720 

741 

744 

750 

740 

723 

722 

664 

659 

641 

+9 

0 

632 

605 

626 

631 

660 

666 

683 

674 

655 

658 

607 

590 

571 

+8 

0 

174 

178 

162 

160 

169 

179 

182 

173 

176 

190 

147 

152 

151 

+29 

+8 

26 

26 

28 

24 

26 

25 

24 

21 

24 

32 

28 

30 

23 

+14 

+33 

12,659 

12,971 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,925 

12,556 

12,736 

12,583 

+11 

+1 

1,414 

1,390 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,440 

1,399 

1,373 

1  ,422 

+3 

0 

11,245 

11,581 

11,580 

11,745 

11,928 

12,015 

12,125 

12,312 

12. 386 

12. 485 

11,157 

11,363 

11,161 

+12 

+1 

10,781 

11,155 

10,956 

11,334 

11 ,48$ 

11,499 

11,560 

11,767 

11.812 

11,919 

10,633 

10,746 

10,658 

+12 

+1 

10,489 

10,857 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11.624 

10,339 

10,429 

10,368 

+12 

+1 

7,732 

7,956 

7,917 

8,058 

8,150 

8 , 235 

8,304 

8,492 

8,565 

8.682 

7,657 

7,765 

7,624 

+13 

+1 

412 

424 

431 

434 

443 

448 

454 

454 

454 

457 

405 

414 

410 

+13 

+1 

662 

630 

623 

623 

678 

648 

643 

642 

674 

671 

640 

624 

649 

+5 

0 

16 


nt 

id 


11- 

In 

fig 
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id 


es 

;o 


18 


Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

United  States,  total . 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.9 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0. 7-0.8 

0.8 

0.2-0. 2 

0.2 

0.6 

0. 9-1.5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

0.5 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

0.6 

Meat  markets . 

4. 9-6. 7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

4.3 

Bakery  products  stores . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0.7-2. 3 

0.8 

1.9 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3. 3 

2.8 

0.8-1. 8 

0.9 

2.1 

Restaurants,  lunchrooms,  cafeterias . 

2. 8-3. 3 

3.1 

2. 3-2. 6 

2.6 

1.0-1. 8 

1.1 

2.3 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0.2-0. 3 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores 

0.9-1. 1 

0 . 9' 

0. 9-1.1 

1.0 

0.3-0. 4 

0.3 

0.8 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

0.3 

Variety  stores . . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

1.1 

Mail-order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0. 1-0.4 

0.1 

0. 1 

Apparel  group . 

2. 3-2. 5 

2.4 

2. 2-2.3 

2.2 

0.6-0. 9 

0.7 

1.2 

Men's,  boys'  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

1.4 

3.3 

Men’s,  boys’  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5. 2 

4.6 

1.3-1. 8 

1.4 

3.1 

Women’s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1. 1-1.8 

1.5 

2.2 

Women’s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

2.2 

Family  clothing  stores . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9- 1.8 

1.2 

2.1 

Shoe  stores . 

2. 9-3. 6 

3.2 

2. 8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture  and  appliance  group . 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1. 1-1.4 

1.3 

3.3 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3.0-3. 5 

3.3 

1. 1-1.8 

1.6 

3.8 

Furniture  stores . 

3. 4-4. 3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

1.8 

4.4 

Household  appliance,  TV,  radio  stores . 

5.0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

4.6 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  group . 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

1. 1-1.4 

1.1 

2.6 

Lumber  and  other  building  materials  dealers . 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

2.1 

Hardware  stores . 

4. 9-7. 5 

6.4 

4. 7-7. 6 

6.2 

1.9-3. 2 

2.6 

6.1 

Automotive  group . 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

0.9 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.0 

Passenger  car  dealers . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3.4-6. 1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 

trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969,  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

'The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pp.  25  and  26.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 

(Percent) 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women’s  apparel,  accessory,  specialty  stores 

Floor  coverings  stores . . 

TV,  radio  stores . . 

Paint,  glass,  wallpaper  stores . . 

Heating,  plumbing  equipment  dealers . . 

Farm  equipment  dealers . . 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 
ratio 1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio* 

Range 

Med i a  n 

Range 

Median 

2. 9-7.3 

4.7 

11.8 

Fuel,  fuel  oil  dealers . 

1. 1-2.4 

1.6 

4.8 

2. 1-6.7 

4.2 

10.5 

Fuel  dealers,  except  fuel  oil . 

1.5-3. 3 

2.4 

7.2 

2. 7-8. 8 

5.7 

9.7 

Fuel  oil  dealers . 

1.5-3. 4 

2.4 

7.2 

3. 1-5. 1 

3.6 

9. 1 

Jewelry  stores . 

1.9-2. 9 

2.2 

3.3 

3. 9-5.2 

1.8 

12.2 

1 lorists . 

2. 5-7.0 

3.8 

11.4 

3.3-3." 

h.:< 

Book  stores . 

3.0-13.6 

4.8 

7.2 

Stationery  stores . 

1.6-10.9 

3.5 

10.5 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

3.9-10.9 

5.0 

11.8 

Camera,  photographic  supply  stores . 

2. 5-5.9 

4.4 

6.6 

3. 5-4. 4 

3.8 

9.0 

Optical  goods  stores . 

2. 1-5.0 

2.6 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 

the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 


'Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  p.  25.) 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Kind  of  business 

Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  months 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  group . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

A 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

B 

b 

d 

c 

c 

c 

a 

a 

b 

a 

a 

GAP,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  group . 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

b 

a 

a 

b 

Furniture  and  appliance  group . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  group . 

A 

B 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

Automotive  group . 

A 

- 

A 

A 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

_ 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

b 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 
Central 

West  South 

Central 

Mountain 

Pacif ic 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

_ 

A 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

B 

B 

B 

A 

Food  group . . 

B 

(’) 

A 

A 

C) 

C 

B 

B 

A 

Eating  and  drinking  places . 

- 

B 

B 

_ 

B 

_ 

GAF,  total . 

B 

A 

A 

A 

A 

B 

B 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

A 

A 

B 

A 

A 

Apparel  group . . 

- 

B 

B 

- 

B 

_ 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

_ 

_ 

Drug  and  proprietary  group . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

1  ood  group . . 

c 

o 

a 

a 

(*) 

b 

b 

d 

Eating  and  drinking  places . 

- 

d 

c 

_ 

_ 

_ 

GAF.  total . 

c 

a 

b 

b 

b 

c 

c 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

b 

Apparel  group . . 

- 

b 

d 

_ 

b 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

_ 

_ 

_ 

Drug  and  proprietary  stores . 

- 

b 

d 

- 

c 

- 

- 

- 

Rat io  of 

consecut ive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

b 

Nondurable  goods  stores . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Food  group..... . 

a 

(') 

a 

a 

o 

a 

Eating  and  drinking  places . 

- 

a 

b 

- 

_ 

GAP,  total . 

b 

a 

a 

a 

a 

a 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

Apparel  group . 

- 

a 

b 

- 

b 

_ 

Gasoline  service  stations . 

c 

b 

a 

b 

b 

_ 

b 

Drug  and  proprietary  stores . 

- 

a 

a 

- 

b 

- 

- 

- 

- 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

Florida . 

A 

A 

1 

b 

b 

- 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

Indiana . 

A 

- 

- 

b 

_ 

_ 

Massachusetts. . . 

A 

B 

- 

b 

b 

_ 

Michigan . 

A 

A 

- 

b 

b 

a 

b 

Minnesota . 

A 

- 

- 

b 

_ 

_ 

b 

Missouri . 

B 

~ 

" 

a 

- 

- 

a 

a 

a 

New  Jersey. . . . 

New  York . 

North  Carolina, 
Ohio . . 

Pennsylvania. .  . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

New  York,  N. Y. -Northeastern  New 

Jersey . 

A 

A 

A 

b 

a 

a 

Standard  Metropolitan 

Statistical  Areas 

Baltimore,  Md . 

Boston.  Mass . 

- 

_ 

B 

_ 

Chicago,  Ill . 

A 

A 

A 

b 

Cleveland,  Ohio . 

_ 

Dallas,  Tex . 

_ 

_ 

C 

Detroit,  Mich . 

A 

A 

A 

Houston,  Tex . 

_ 

Kansas  City,  Mo.-Kans . 

_ 

_ 

A 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

A 

Minneapolis-St .  Paul,  Minn . 

- 

" 

A 

- 

b 

Standard  Metropolitan 
Statistical  Areas — Con. 

Nassau-Suf folk,  N.Y . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. 

New  York,  N.Y . 

Philadelphia,  Pa.-N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Franc i sco-Oak 1  and ,  Calif . 

Washington,  D.C.-Md.-Va . 

Cities 

Chicago,  Ill . 

Detroit,  Mich . . 

Los  Angeles,  Calif . 

New  York,  N.Y . 

Philadelphia,  Pa . 


Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

B 

B 

B 

b 

a 

b 

A 

A 

A 

a 

a 

b 

A 

A 

A 

a 

a 

a 

B 

B 

B 

b 

c 

d 

B 

B 

B 

b 

d 

b 

B 

C 

B 

b 

c 

c 

A 

B 

B 

d 

d 

d 

B 

B 

B 

b 

b 

b 

A 

A 

A 

b 

b 

b 

B 

B 

A 

c 

c 

d 

B 

A 

B 

c 

c 

d 

A 

A 

B 

b 

b 

b 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Ratio 

of  2  consecutive 
months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  I 1 1 . -Northwestern  Indiana.... 

Areas— Con. 

New  York,  N. Y. -Northeastern  New  Jersey... 

a 

a 

a 

Newark,  N.J . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

b 

b 

a 

Pittsburgh,  Pa . 

b 

a 

b 

a 

St.  Louis,  Mo. -ill . 

Chicago,  Ill . 

b 

a 

a 

b 

San  Francisco -Oak land,  Calif . 

a 

a 

a 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

a 

Detroit,  Mich . 

c 

b 

b 

Houston,  Tex . 

a 

Cities 

Kansas  City,  Mo.-Kans . 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

a 

a 

a 

Nassau-Suf folk,  N.Y . 

b 

a 

a 

Los  Angeles,  Calif . 

a 

a 

b 

New  York,  N. Y. -Nassau-Suf folk,  N.Y... 

a 

a 

a 

Philadelphia,  Pa . 

a 

b 

a 

a 

a 

b 

Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


( Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Prel lminary 
estimates 

— 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

United  States,  total . 

1  .6 

1.3 

0.9 

0.9 

Ilnra  hi  r»  j,  r>Hc  a|ftr  •  t  f  1 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

0.7 

Durable  goods  stores,  total . 

2.3 

2.1 

1.0 

*  6 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

0.2 

General  merchandise  group  with  nonstores.. 

1  .9 

1.8 

0.8 

Department  stores  and  dry  goods,  general 

_  _ 

merchandise  stores . 

1.5 

1  .7 

0.4 

7  *C 

Department  stores . 

1.0 

1  .0 

y 

0.5 

Apparel  group . . . . 

8.3 

8.4 

0.5 

Eating  and  drinking  places . 

5.9 

5.5 

1.4 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

Furniture  and  appliance  group... . 

5.2 

5.4 

1.1 

Department  stores  and  dry  goods,  general 

Furniture,  home  lurnishings  stores . 

7.6 

7.7 

1.3 

merchandise  stores . 

0.5 

0.5 

0.2 

Building  materials,  hardware,  farm 

_  f 

_ 

equipment  group . 

5.1 

4.9 

Mail  order  houses  i department  store 

Lumber  and  other  building  materials 

a 

dealers . 

4.2 

1 

' 

Automotive  group . 

2.6 

2.6 

0.6 

Passenger  car  dealers  franchised) . 

2.0 

1.9 

0.7 

1  • 

Gasoline  service  stations . 

5.5 

INSTALLMENT  ACCOUNTS 

Furniture  and  appliance  group . 

4.3 

i  o 

1.0 

Furniture,  home  furnishings  stores . 

5.5 

5.6 

0.5 

0. 

5.9 

5.0 

Durable  goods  stores,  total . 

3.6 

3.6 

0.4 

Household  appliance,  TV,  radio  stores... 

5.0 

0.8 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

Household  appliance  dealers . 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonslores.. 

0.6 

0.6 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods,  general 

pqitlpmnnt  grnnp 

4  8 

4.6 

merchandise  stores . 

0.5 

0.5 

Lumber  and  other  building  materials 

' 

Department  stores . 

0.3 

0.3 

0.1 

4  0 

0.6 

4.6 

4.4 

0.3 

Furniture  and  appliance  group. . 

6.1 

6.0 

0.4 

Furniture,  home  furnishings  stores . 

7.4 

7.6 

0.4 

Passenger  car  dealers  ; f ranchised  ) . . . . 

2.4 

2.5 

0.9 

Household  appliance,  TV.  radio  stores... 

5.0 

4.7 

0.8 

Tire,  battery,  accessory  dealers . 

3.5 

3.4 

0.9 

Building  materials,  hardware,  farm 

equipment  group . 

11.6 

11.0 

2.2 

Automotive  group . 

4.9 

5.6 

1  .0 

Gasoline  service  stations . 

5.5 

5.4 

lhJ 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1 .1 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months 

est i mates ,  September  1968,  month-to-month  percent  changes,  October  and  September  1968. 

■sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final 


Preliminary  estimates,  October  1968;  final 


Material,  pp.  25  and  26.)  This  month-to-month  ratio  is  sUl>Jecf ^loTesrs^Un^^r^r^rTatrif^^-^^^^lr 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Prel iminary 
estimates 

Final 

est imates 

Ratio  of  2 

consecutive 
months  1 

Kind  of  business 

Preliminary 
est imates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABI.E 

CHARGE  ACCOUNTS— Con t  inued 

United  States,  total . 

0.4 

0.4 

Apparel  group . 

4.0 

3.8 

Durable  goods  stores,  total . 

1 .3 

1.3 

0.2 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

Furniture  and  appliance  group . 

3.2 

3.1 

0.7 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

Department  stores . 

0.3 

0.3 

0.1 

Apparel  group . . . .  _ 

2.0 

1.9 

0.4 

United  States,  total . 

Furniture  and  appliance  group . 

1.0 

1  .U 

0.1 

Tire,  battery,  accessory  dealers . 

1.3 

1  .2 

0.5 

Durable  goods  stores,  total . 

1  .4 

1  .4 

CHARGE  ACCOUNTS 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

United  States,  total . 

1.3 

1.2 

0.3 

Durable  goods  stores,  total . 

2.7 

2.7 

0.5 

General  merchandise  group  with  nonslores.. 

0.5 

0.5 

0.1 

Nondurable  goods  stores,  total.... 

1.2 

1.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

General  merchandise  group  with  nonslores.. 

0.6 

0.7 

0.1 

Department  stores . 

0.3 

Department  stores  and  dry  goods,  general 

Apparel  group . „  „ . 

1.6 

merchandise  stores . 

0.7 

0.8 

0.1 

Department  stores . 

0.3 

0.3 

0.1 

Furniture  and  appliance  group ..... . ^ ... . 

1  .0 

1  .0 

0.1 

Notes  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months  Preliminary  estimates,  October  1968.  final 
estimates.  September  1968.  month-to-month  percent  changes,  October  and  September  1968. 


'Sampling  errors  shown  pertain  to  the  ratio 
Material,  pp.  25  and  26.)  This  month-to-month 


of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See 
ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  month. 


Explanatory 


EXPLANATORY  MATERIAL 

Introduction 


I 


The  Monthly  Retail  Trade  Report  is  issued  by 
the  Bureau  of  the  Census  to  (1)  provide  estimates 
of  sales  of  retail  stores  in  the  United  States  by  kind 
of  business  and  geographic  area--regions,  di¬ 
visions,  selected  States  and  standard  metropolitan 
statistical  areas  (SMSA)--and  (2)  provide  national 
estimates  of  accounts  receivable  balances  of  retail 
stores,  by  kind  of  business.  The  retail  sales  and 
accounts  receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample 
representing  all  sizes  of  firms  and  kinds  of  business 
in  retail  trade  throughout  the  country.  The  sample 
has  been  designed  so  that  estimates  can  be  evaluated 
in  terms  of  their  sampling  errors. 

The  first  publication  in  this  series  was  the 
Monthly  Retail  Trade  Report  for  March  1952.  The 
initial  report  contained  retail  store  sales  estimates 
beginning  with  January  1951,  the  first  month  for 
which  estimates  based  on  probability  sampling  for 
all  retail  stores  are  available.  Summary  sales 
data  for  geographic  areas  were  introduced  effective 
with  April  1962  and  monthly  department  store 
sales  estimates  for  approximately  200  selected 
areas,  in  February  1966.  Statistics  on  accounts 
receivables  balances  of  retail  stores  were  in¬ 
corporated  into  the  report  for  June  1960  and  in¬ 
cluded  monthly  data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since 
May  1953,  representing  for  the  most  part  revisions 
to  reflect  the  findings  of  successive  censuses  of 
business.  (See  Monthly  Retail  Trade  Reports  for 
July  1953,  December  1958,  January  1961,  and 
October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968, 
with  primary  dependence  shifted  from  an  area- 
sample  enumeration  design  to  one  based  largely  on 
a  mail  canvass  of  a  sample  drawn  from  updated 
lists  of  employers  from  administrative  record 
sources  i.e..  Internal  Revenue  Service  and  Social 
Security  Administration  files.  (See  the  August 
1968  Monthly  Retail  Trade  Report.) 

The  most  recent  revision  of  the  retail  sample 
was  effective  beginning  with  the  August  1971 


publication.  The  principal  elements  of  this  revision 
were: 

(1)  Updating  the  sample  to  incorporate  the  re¬ 
sults  of  the  1967  Census  of  Business  which  pro¬ 
vided  new  information  on  the  industry  classification 
and  size  of  business  firms.  Also,  the  large-firm 
“Group  II”  component  of  the  sample  design  (see  2 
below)  was  redefined  to  include  all  firms  with  11 
or  more  retail  stores  in  the  1967  (rather  than  the 
1963)  Census  of  Business; 

(2)  Changing  sampling  and  collection  proce¬ 
dures  for  Group  II  firms.  Such  firms  were  pre¬ 
viously  canvassed  on  a  total  organization  basis 
with  the  parent  company  requested  to  include  in  its 
report  all  retail  stores  of  its  subsidiaries,  whereas 
for  all  other  retail  firms  with  employees,  a  sample 
was  selected  from  the  employer  identification  (El) 
numbers  assigned  in  connection  with  the  Federal 
Insurance  Contributions  Act.  Under  the  new  design, 
sampling  procedures  for  the  Group  II  component 
were  modified  to  conform  to  the  latter  approach, 
providing  a  more  effective  control  to  assure 
complete  and  unduplicated  coverage,  particularly  in 
instances  of  mergers,  acquisitions,  and  dissolu¬ 
tions.  Also,  a  new  subsample  of  stores  of  these 
large  retail  organizations  was  selected  on  the 
basis  of  1967  Census  of  Business  information; 

(3)  Instituting  a  monthly  match  against  the 
most  current  file  of  firms  covered  by  the  Federal 
Insurance  Contributions  Act  (FICA)  to  assure  that 
the  mail  canvass  includes  all  firms  selected  for  the 
sample  that  are  currently  active,  including  firms 
which  go  out  of  business  but  subsequently  resume 
operations. 

Description  of  the  Sample 

I.  Major  Components  of  Sample 

The  sample  consists  of  two  principal 
components: 

A.  A  list  sample  selected  from  the  list  of 
retail  employers  who  make  Social  Security  pay¬ 
ments  for  their  employees  under  the  Federal 
Insurance  Contribution  Act  (FICA).  This  com- 
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ponent  of  the  sample  accounts  for  approximately 
94  percent  of  retail  sales.  Canvass  of  this 
component  is  primarily  by  mail. 


B.  All  retailers  not  on  the  list  described 
above.  These  are  represented  by  business  estab¬ 
lishments  found  in  a  probability  sample  of  land 
segments.  Personal  enumeration  is  used  for  this 
component. 


II.  The  List  Sample 


The  list  sample  is  drawn  from  two  sources. 
The  major  part  of  the  sample  is  drawn  from  the 
County  Business  Patterns  (CBP)  tabulation  (a  tabu¬ 
lation  each  year  of  generally  first-quarter  pay¬ 
roll  reported  by  FICA  taxpayers)  using  kind-of- 
business  codes  derived  from  the  quinquennial 
economic  censuses.  New  retail  employers  not 
included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided 
by  the  Social  Security  Administration.  The  basic 
sampling  unit  is  the  Employer  Identification  (El) 
number  assigned  to  each  business  employer. 

The  base  sample  is  drawn  from  the  County 
Business  Patterns  retail  universe  by  first  stratify¬ 
ing  the  El  numbers  reporting  by  kind  of  business, 
size  (payroll),  and  (in  some  cases)  area.  An  opti¬ 
mum  allocation  of  the  sample  to  these  strata  is  then 
made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum, 
as  evidenced  by  subsequent  County  Business 
Patterns  tabulations,  are  subject  to  a  reselection 
based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages. 
In  the  first  stage  the  births  are  stratified  by  kind 
of  business  and  size  (expected  employment).  A 
relatively  large  sample  is  drawn  and  canvassed  for 
a  more  reliable  measure  of  size  (sales  in  two 
recent  months)  and  a  more  detailed  kind-of- 
business  code,  if  needed.  Using  this  more  reliable 
information  the  cases  are  restratified  and  the  final 
sample  drawn  with  overall  probabilities  roughly 
equivalent  to  those  used  in  drawing  the  sample 
from  the  CBP  universe.  Because  of  the  lag  in  re¬ 
porting  births  to  IRS-SSA  and  the  time  needed  to 
accomplish  the  two  stages  of  sample,  births  are 
actually  added  to  the  sample  on  the  average  about 
6-7  months  after  they  begin  operation.  During  this 
period  they  are  represented  by  the  area  sample 
described  in  III  below. 


To  be  eligible  for  list  sample  canvass  and  tabu¬ 
lation  in  a  given  month,  a  retail  business  must  meet 
both  of  the  following  requirements: 

1.  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

2.  It  must  have  been  selected  from  either  CBP 
or  as  an  employer  birth.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given 
month  the  “ever-selected”  businesses  are  extracted 
from  the  universe  described  and  are  matched  to  the 
current  Internal  Revenue  Service  list  of  active  FICA 
taxpayers.  Matching  El  numbers  are  canvassed 
and  tabulated  for  the  month. 

III.  The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the 
first  stage  a  sample  of  58  primary  sampling  units 
(single  counties  or  small  groups  of  contiguous 
counties)  were  drawn  with  probability  proportionate 
to  (population)  size.  Each  selected  primary 
sampling  unit  was  then  subdivided  into  small  land 
segments  containing  at  the  time  of  selection  an 
average  of  about  four  retail  stores  each.  A  sub¬ 
sample  of  these  land  segments  was  drawn  in  each 
PSU  at  an  overall  rate  of  1  in  1,000  (1  in  2,000  or 
1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information 
(mainly  concerning  its  El  number)  is  obtained  to 
determine  whether  the  business  has  had  a  chanceof 
selection  in  the  list  sample  component.  If  it  has  no 
El  number  or  if  its  El  number  fails  to  match  either 
the  list  sample  universe  or  the  current  FICA 
mailing  list,  it  is  tabulated  in  the  area  sample.  The 
area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births, 
not  represented  in  the  list  sources. 

IV.  Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I 
and  Group  II  components  of  the  list  sample.  These 
components  are  defined  as  follows: 

A.  The  Group  II  component  consists  of  all  estab¬ 
lishments  belonging  to  companies  with  11  or  more 
retail  establishments  in  the  1967  censusof  business. 
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B.  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and 
Group  II  components  have  been  sampled  quite 
differently.  In  the  present  design,  the  El  numbers 
of  both  types  are  selected  as  described  above.  The 
only  difference  is  that  all  establishments  belonging 
to  selected  Group  I  El  numbers  are  canvassed  and 
tabulated,  while  for  some  of  the  large  Group  II 
El  numbers,  a  subsample  of  establishments  is 
selected. 

V.  Use  of  Rotating  Samples  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and 
area  sample  portions  of  the  sample  (except  for 
very  large  businesses  which  are  selected  with 
certainty).  Two  months  of  data  are  obtained  from 
each  respondent  at  each  enumeration.  For  example, 
February  list  sample  rotating  panel  cases  and 
February  land  segment  cases  each  report  figures 
for  February  (the  current  month)  and  January  (the 
previous  month).  In  the  following  month  a  different 
group  of  rotating  panel  members  (the  March  panels) 
report  figures  for  March  and  February.  Four  list 
sample  panels  and  12  area  sample  panels  are  used. 
1  his  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable 
than  those  which  would  be  obtained  from  a  non¬ 
rotating  sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called 
the  preliminary  estimate.  The  preliminary  com- 
posite  estimate  for  the  current  month  is  a  weighted 
average  of  two  estimates:  (a)  the  current  month 
unbiased  estimate  (weight  .2)  and  (b)  a  ratio  estimate 
(weight  .8)  obtained  by  multiplying  the  preliminary 
composite  estimate  for  the  previous  month  by  the 
current  to  previous  month  ratio  obtained  from  the 
current  month  reports. 

A  final  estimate  is  developed  one  month  later 
using  ,  information  available  from  the  following 
month’s  enumeration.  The  final  composite  estimate 
is  also  a  weighted  average  of  two  estimates:  (a) 
the  preliminary  composite  estimate  for  a  given 
month  (weight  .82)  and  (b)  the  unbiased  estimate 
(weight  .18)  for  the  same  month  as  obtained  from 
the  next  month’s  reporting  panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  con¬ 
siderably  more  reliable  than  the  unbiased  estimates 
and  the  final  composite  estimates  are  generally 
more  reliable  than  the  preliminary  composite 
estimates.  The  most  reliable  estimate  of  the  month- 
to-month  trend  is  the  ratio  of  the  current  month’s 
preliminary  composite  estimate  divided  by  the 
previous  month’s  final  composite.  This  is  true 
because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the 


case  if  the  numerator  and  denominator  were  two 
preliminary  estimates  or  two  final  estimates.  The 
trend  of  the  preliminary-final  ratio  is  therefore 
considerably  more  reliable  than  one  based  on  two 
preliminary  figures  and  is  also  more  reliable  than 
the  month- to-  month  trend  based  on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating 
panel  system  is  that  the  very  large  cases  in  each 
enumeration  are  identified  and  recanvassed  in  the 
following  month.  This  makes  it  possible  to  halve 
their  weights  without  biasing  the  results  and  thus 
reduce  their  influence  on  the  estimates.  This 
increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to- month 
change. 

V I .  Sales  and  Accounts  Receivable  Estimates 

Both  sales  and  accounts  receivable  estimates 
are  obtained  from  the  sample  and  estimation 
procedures  described  above.  The  principal  dif¬ 
ference  is  that  establishment  data  are  obtained  for 
sales  while,  for  the  most  part,  only  El  number 
totals  are  obtained  for  accounts  receivable  data. 
This  permits  the  tabulation  of  geographic  area 
sales  data  but  not  accounts  receivable  area  data. 

VII.  Sales 

Sales  include  total  receipts  from  customers 
after  deducting  refunds  and  allowances  for  returned 
merchandise.  Sales  also  include  receipts  from 
customers  for  services  including  repair,  main¬ 
tenance,  delivery,  and  installation  charges;  receipts 
from  carrying  charges  or  other  charges  for  credit; 
and  sales  and  excise  taxes  collected  from 
customers. 

The  sales  figures  represent  total  sales  and 
receipts  of  all  establishments  primarily  engaged 
in  retail  trade.  They  do  not  include  sales  at  retail 
by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and  other  establishments  whose  primary 
activity  is  other  than  retail. 

VIII.  Accounts  Receivable 

Retail  accounts  receivables  are  amounts  owed 
to  retail  stores  by  their  customers  for  purchases 
made  on  credit.  The  data  in  this  report  refer  to 
receivables  outstanding  as  of  the  end  of  the  month, 
including  receivables  against  which  the  firm  has 
borrowed.  However,  credit  paper  discounted  or 
sold  to  others  (e.g.,  consumer  credit  paper  sold  to 
financial  institutions  or  collecting  agencies)  and 
amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on 
credit  cards  issued  by  oil  companies,  banks  and 
other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for 
which  full  payment  is  scheduled  to  be  made  at  the 
end  of  customary  billing  period. 
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Installment  accounts  are  amounts  outstanding 
for  which  payment  is  scheduled  to  be  made  in  two 
or  more  parts.  Revolving  accounts  are  included 
in  this  category. 

IX.  Comparison  of  Census  Bureau  Accounts  Re¬ 

ceivable  with  Federal  Reserve  Board  Consumer 
Credit  Statistics 

A  comparison  of  accounts  receivable  data  pub¬ 
lished  in  this  report  by  the  Bureau  of  the  Census 
with  consumer  credit  statistics  for  retail  outlets 
published  in  the  Federal  Reserve  Bulletin  should 
take  into  account  that  the  Federal  Reserve  Board 
series  is  based  on  the  Bureau  of  the  Census  survey 
results  adjusted  to  cover  only  those  amounts  owed 
by  consumers.  The  Board  subtracts  from  credit 
held  by  retailers  amounts  estimated  to  reflect  non¬ 
consumer  credit.  Conversely,  an  amount  is  added 
which  represents  an  estimate  of  credit  outstanding 
on  sa  les  to  consumers  by  wholesa  le  establishments. 

X.  Kind-of-Business  Classification 

Retail  stores  in  the  sample  are  classified  in 
accordance  with  the  Standard  Industrial  Classi¬ 
fication  Manual,  issued  by  the  Office  of  Manage¬ 
ment  and  Budget  for  the  purpose  of  providing  a 
standard  for  the  classification  and  presentation 
of  establishment  data  by  all  Federal  agencies. 
The  retail  statistics  published  in  this  report  are 
based  on  establishment,  rather  than  commodity  or 
product  reporting.  With  the  exception  of  “non- 
store”  establishments,  each  establishment  is  clas¬ 
sified  in  accordance  with  the  major  product  or 
products  (determined  by  volume  of  sales)  which 
it  handles.  “Nonstore”  establishments  (i.e.,  mail 
order  houses,  merchandise  vending  machine  oper¬ 
ators,  and  direct  selling  establishments)  comprise 
a  separate  category  and  are  included  in  the  general 
merchandise  group  regardless  of  the  products 
sold.  The  sales  reported  for  each  establishment 
principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and 
are  not  limited  to  sales  of  the  major  product  or 
products. 

XI.  Durable  Goods  Stores  and  Nondurable  Goods 

Stores 

I* 

Durable  goods  stores  include  all  retail  stores 
in  the  following  major  groups:  the  furniture  group; 
building  materials,  hardware  and  farm  equipment 
group;  and  the  automotive  group.  Also  included 
in  the  durable  goods  category  are  jewelry  stores; 
book  stores;  sporting  goods  stores;  bicycle  shops; 
secondhand  stores;  luggage  and  leather  goods 
stores;  gift,  novelty,  and  souvenir  shops;  type¬ 
writer  stores;  optical  goods  stores;  antique  stores; 
camera  and  photographic  supply  stores;  and  mis¬ 
cellaneous  retail  stores  not  elsewhere  classified. 
Nondurable  goods  stores  include  all  retail  stores 


in  the  following  major  groups:  the  food  group; 
eating  and  drinking  places;  the  general  merchandise 
group;  the  apparel  group;  and  gasoline  service 
stations.  Also  included  in  the  nondurable  goods 
category  are  liquor  stores;  drug  and  proprietary 
stores;  fuel  and  fuel  oil  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supply 
stores;  stationery  stores;  newsstands  and  news¬ 
dealers;  cigar  stores;  and  ice  dealers. 

XII.  Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts 
receivable  estimates  prepared  by  the  Bureau  of  the 
Census  and  shown  in  this  report  are  based  on  a 
probability  sample  and  therefore,  the  sampling 
variability  of  these  estimates  is  measurable. 
Estimates  of  these  sampling  variabilities  are  shown 
in  tables  13  through  21.  In  order  to  obtain  a 
measure  of  the  variability  of  the  dollar  volume 
and  month-to- month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability. 
Add  and  subtract  the  product  from  the  estimate. 
Since  the  sampling  variabilities  are  computed  at 
the  1-sigma  level,  the  chances  are  that  2  out  of  3 
times  the  “expected  value”  will  be  within  this 
interval.  (The  expected  value  refers  to  that  value 
which  could  be  obtained  from  a  complete  enumer¬ 
ation  using  the  same  techniques  in  collecting  and 
processing  as  were  used  for  the  sample.)  Doubling 
the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the 
expected  value  approximately  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges 
for  monthly  dollar  volume  estimates,  assume  that 
the  sales  estimate  for  a  particular  month  in  table  1 
for  the  food  group  is  $4,698  million.  The  median 
sampling  variability  for  preliminary  estimates  of 
the  food  group  shown  in  table  13  is  1.2  percent  (or 
.012).  Multiplying  $4,698  million  by  .012,  yields 
$56  million.  The  chances  are  2  out  of  3  that  the 
expected  value  is  between  $4,642  and  $4,754 
million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810 
million  (i.e.,  $4,698  million  plus  and  minus  $112 
million). 

As  an  example  of  the  use  of  these  sampling 
variabilities  with  ratios,  assume  that  a  particular 
month-to- month  percentage  change  in  sales  for  the 
automotive  group  is  -3  percent  (this  percentage 
change  is  equivalent  to  a  month-to-month  ratio  of 
.97)  and  that  the  median  sampling  variability  for 
this  statistic,  shown  in  table  13,  is  0.7  percent 
(or  .007).  The  result  of  multiplying  .97  by  .007  is 
.007.  The  probability  is  2  out  of  3  that  the  expected 
ratio  is  contained  in  the  range  .963  to  .977,  while 
there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to 
.984. 
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The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  es¬ 
pecially  true  for  the  estimates  of  standard  metro¬ 
politan  statistical  areas  where  the  sample  is 
relatively  small  and  a  few  new  large  establish¬ 
ments  coming  into  the  sample  estimates  with  large 
weights  have  a  relatively  large  influence  on  the 
estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include 
biases  which  might  arise  from  such  sources  as 
nonreporting  or  response  errors.  Estimated  sales 
for  nonresponse  for  all  kinds  of  business  combined, 
which  amounts  to  about  9  percent  of  the  national 
estimates,  are  included  in  the  published  data. 

XIII.  Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons 
shown  in  this  report  are  based  on  the  total  dollar 
volume  of  receipts  for  each  of  the  periods  being 
compared.  These  trends  thus  include  the  effect  of 
stores  starting  operation  or  ceasing  operation  and 
are  not  limited  to  “identical  stores”  --  i.e.,  those 
in  operation  in  both  of  the  periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table 
2  for  kinds  of  business  not  marked  with  an  asterisk 
are  derived  directly  from  the  dollar  volume  esti¬ 
mates  in  table  1.  The  sampling  variability  of 
dollar  estimates  for  those  kinds  of  business  with 
an  asterisk  is  relatively  large.  Therefore,  such 
estimates  are  not  published  in  table  1.  However, 
the  percentage  change  which  are  derived  from 
such  estimates  have  a  smaller  sampling  variability 
than  the  estimates  themselves  and  are  therefore 
published  in  table  2. 

XIV.  Department  Store  Sales  in  Selected  Areas 
(Table  10) 

The  data  in  table  10  are  based  on  a  canvass  of 
all  known  department  stores  in  the  selected  areas. 
Statistics  are  not  shown  for  some  areas  if  a 
sufficient  number  of  reports  are  not  received  in 
time  for  publication.  Data  for  these  areas  will  be 
included  in  later  issues  if  permitted  by  adequacy  of 
reports. 

The  department  store  classification  is  based  on 
criteria  described  in  the  Standard  Industrial  Classi¬ 
fication  Manual  published  by  the  Office  of  Manage¬ 
ment  and  Budget.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally 
has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total 
sales:  (1)  Furniture,  home  furnishings,  appliances, 
radio,  and  TV  sets;  (2)  a  general  line  of  apparel 
for  the  family;  and  (3)  household  linens  and  dry 
goods.  The  80  percent  limitation  for  any  one 


category  does  not  apply  for  establishments  with 
total  annual  sales  of  more  than  $5  million,  pro¬ 
vided  the  combined  sales  of  the  other  two  mer¬ 
chandise  line  groups  exceed  $500,000.  “Discount 
stores”  are  included  in  the  survey  panel  pro¬ 
viding  they  meet  the  criteria  described  above  but, 
in  the  absence  of  objective  criteria  to  designate 
“discount  items,”  are  not  separately  identified. 

In  the  case  of  multiunit  firms,  each  of  their 
establishments  is  separately  classified  and  only 
those  which  qualify  as  department  stores  are  in¬ 
cluded  in  table  10.  For  firms  that  have  both 
department  stores  and  separate  mail  order  dis¬ 
tribution  points,  only  their  department  stores  are 
included  in  table  10. 

The  month-to-month  comparisons  and  year-to- 
year  comparisons  in  table  10  are  based  on  the  total 
dollar  volume  of  department  store  sales  for  each  of 
the  months  being  compared.  These  trends  thus 
include  the  effect  of  stores  starting  operation  or 
ceasing  operation. 

XV.  Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geo¬ 
graphic  areas  not  separately  shown  in  this  report, 
are  produced  as  a  byproduct  of  the  regularly  pub¬ 
lished  statistics.  These  additional  data  have  not 
been  included  in  this  publication  because  their 
sampling  variability  is  so  high  relative  to  the 
changes  from  month-to-month,  or  between  other 
periods,  that  might  be  anticipated  actually  to  occur 
as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publica¬ 
tion.  For  example,  unpublished  geographic  area 
data  identified  as  subject  to  sampling  variability  of 
“C”  or  “c”  magnitude  in  tables  15-19  are  available 
on  request.  Selected  additional  data,  providing 
greater  detail  by  geographic  area  and  by  kind  of 
business,  may  be  developed  on  a  reimbursable 
basis.  It  should  be  noted  that  in  some  cases  un¬ 
published  figures  can  be  derived  directly  from 
this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  in  these  cases,  the 
figures  obtained  by  such  subtraction  would  be  sub¬ 
ject  to  the  high  sampling  variability  described 
above  for  unpublished  kinds  of  business  and  their 
use  would  be  subject  to  the  same  hazards. 

XVI.  Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic 
area  statistics  shown  in  this  report.  These  county 
“building  block”  statistics  can  be  used  to  develop 
totals  for  any  geographic  areas  which  represent 
combinations  of  counties;  e.g.,  a  company’s  sales 
or  marketing  areas.  Special  tabulations  for  such 
geographic  areas,  prepared  on  a  reimbursable 
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basis,  can  be  developed  upon  request.  The  reli¬ 
ability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business 
categories  tabulated.  Therefore,  if  special  tabu¬ 
lations  are  requested,  the  areas  generally  should 
account  for  at  least  3  percent  oftheU.S.  population 
and  the  request  should  be  limited  to  statistics  for 
all  kinds  of  business  combined  and  for  large  and 
statistically  reliable  combinations  of  kind-of- 
business  categories,  such  as  the  GAF  combination. 

XVII.  Data  Adjusted  for  Seasonal,  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publi¬ 
cation  have  been  developed  by  the  method  described 
in  the  X-ll  Variant  of  the  Census  Method  II 
Seasonal  Adju-stment  Program,  U.S.  Bureau  of  the 
Census  Technical  Paper  bio.  15,  Revised  1967. 
Trading-day  factors  for  adjusting  sales  estimates 
were  also  derived  from  the  X-ll  program. 

In  evaluating  the  adjusted  estimates  it  is  im¬ 
portant  to  note  that  the  adjustment  is  an  approxima¬ 
tion  based  on  past  experiences.  They  will,  there¬ 
fore,  be  less  precise  to  the  extent  that  current 
competitive  pressures,  changes  in  consumer  buying 
patterns  during  holiday  periods,  and  other  elements 
introduce  significant  changes  in  seasonal,  trading- 
day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment 
factors  for  shifting  holidays  such  as  Easter. 


Current  data  are  initially  adjusted  by  the  use  of 
factors  projected  ahead.  The  projected  factors 
are  subject  to  even  larger  errors  than  factors  for 
historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Eco¬ 

nomic  Time  Series,  U.S.  Bureau  of  the  Census 
Technical  Paper  No.  12,  1965.  Holiday  adjustment 
factors  were  developed  by  a  method  similar  to  that 
described  in  Seasonal  Adjustment  on  Electronic 
Computers,  pp. 356-359,  Organization  for  Economic 
Cooperation  and  Development,  Paris,  1961.  Addi¬ 
tional  details  concerning  the  adjustment  factors  may 
be  obtained  from  the  Chief,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233. 

Table  22  and  table  23  present,  by  kind  of 
business,  the  combined  seasonal,  trading-day,  and 
holiday  adjustment  factors  that  are  used,  re¬ 
spectively,  in  adjusting  sales  and  accounts  re¬ 
ceivable  estimates.  The  factors  shown  for  data  at 
the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences 
from  the  published  data.  Summary  measures  of 
the  seasonal,  cyclical,  and  irregular  components 
of  the  adjusted  sales  data  and  adjusted  accounts 
receivable  data  are  shown  in  tables  24  and  25 
respectively.  These  measures  provide  a  rough 
guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

March  1973  to  February  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1974 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Food  group . . . 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order) . 


Department  stores . 

Mail-order  houses  (department  stores  merchandise) 

Apparel  group . . . . 

Women's  ready-to-wear  stores . . 

Furniture  and  appliance  group . 

Furniture,  home  furnishings  stores . . 

Furniture  stores . . 

Household  appliance,  TV,  radio  stores . . 

Household  appliance  dealers . . 

Building  materials,  hardware,  farm  equipment  group., 

Lumber  and  other  building  materials  dealers . . 

Automotive  group . . 

Passenger  car  dealers  (franchised) . . 

Tire,  battery,  accessory  dealers . . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


United  States,  total . 

Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . 

Department  stores . 

Apparel  group . . . . . 

Furniture  and  appliance  group . . . . . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm  equipment  group.. 

Lumber  and  other  building  material  dealers . . 

Automotive  group . . 

Passenger  car  dealers  (franchised) . . 

Gasoline  service  stations . . 


INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . 

Department  stores . 

Apparel  group . . . . 

Furniture  and  appliance  group..... . 

Furniture,  home  furnishings  stores . . 

Household  appliance,  TV ,  radio  stores . . 

Automotive  group . . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order)... . 

Department  stores . 

Apparel  group  . . . . . . . 

Furniture  and  appliance  group . . 

Tire,  battery,  accessory  dealers . . 

CHARGE  ACCOUNTS 

United  States,  total . . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . 

Furniture  and  appliance  group. . . . 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstorcs  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  group . . . . . . 

Furniture  and  appliance  group.. . . 


1974 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

ALL  STORES 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

103.1 

100.4 

98.1 

98.1 

97.3 

97.8 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

102.7 

100.3 

99.1 

98.7 

98.0 

98.3 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

88.7 

87.8 

91.2 

94.8 

100.5 

105.8 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

90.0 

88.3 

90.3 

94.4 

99.1 

104.5 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

101.3 

98.3 

99.3 

100.8 

104.5 

100.9 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

106.5 

96.2 

97.4 

95.2 

96.3 

94.7 

93.0 

93.1 

98.5 

100.  S 

104.4 

122.8 

100.8 

98.0 

97.1 

96.4 

96.0 

98.0 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.4 

99.7 

99.2 

98.1 

95.7 

98.3 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

88.0 

87.0 

91.0 

94.6 

100.3 

106.0 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

89.5 

87.9 

90.5 

94.4 

99.2 

104.6 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

95.7 

98.2 

99.3 

100.0 

101.6 

104.1 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

107.0 

100.1 

99.8 

99.7 

97.8 

95.4 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.8 

97.7 

98.2 

99,1 

100.7 

103.7 

202.7 

101.3 

99.9 

99.1 

100.0 

102.1 

GROUP  II  STORES 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

109.9 

99.8 

100.3 

96.9 

95.8 

94.1 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

95.5 

98.5 

101.5 

101.1 

98.2 

103.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

104.2 

107.4 

108.  1 

105.9 

101.7 

94.5 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

100.8 

102.9 

109.5 

100.4 

100.3 

110.0 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

101.2 

101.5 

98.9 

100.3 

98.6 

100.9 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

97.0 

97.6 

98,4 

98.7 

101.9 

109.4 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

95.6 

98.3 

100.2 

101.4 

97.5 

103.7 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using 

the  X-ll  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 
and  holiday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
adjustment  factors  shown  above  for  the  corresponding  kind  of  business. 


Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

United  States,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

3.61 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.  78 

2.38 

3 

1.93 

1.55 

10.71 

3.75 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

3.94 

Food  group  . . . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

2.06 

1.40 

14.28 

3.82 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

4.34 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

3.16 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

3.49 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

3.54 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

3.11 

Mail-order  houses  (department  store  merchandise). 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

3.10 

Apparel  group  . . . . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

2.73 

Men’s,  boys’  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

2.73 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

2.79 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2.65 

Furniture  and  appliance  group. . 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3.70 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

3.31 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3.26 

Building  materials,  hardware,  farm  equip,  group.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

3.74 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

3.45 

Hardware  stores . . . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

3.91 

Automotive  group . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

3.91 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4.03 

Tire,  buttery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3.11 

Gasoline  service  stations . . . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II 

STORES 

United  States,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

Grocery  stores . 

7 . 50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

1.95 

1.45 

31.25 

3.65 

Eating  and  drinking  places . 

5.33 

3.47 

24.8 

2.83 

2.54 

1.15 

2.20 

3 

2.08 

1.71 

12.50 

3.84 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3.54 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3.54 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3.62 

Apparel  group . . . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3.70 

Men's,  boys'  wear  stores . 

22.65 

20.66 

122.0 

4.03 

3.64 

1.15 

3.16 

4 

1.76 

1.58 

6.25 

2.77 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3.49 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2.90 

Tire,  buttery,  accessory  dealers . 

12.10 

10.10 

37.  1 

3.68 

3.58 

.  78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3.26 

Note':  The*  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data. 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators,"  by  Julius  Shiskin.  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan. -Feb  .  Feb. -Mar  ,  etc.)  2-month  spans  (Jan. -Mar .  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  scries  with  an  MCD  greater  than  “5"  are  shown  as  “6."  MCD  is  small  for  smooth  scries 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I.  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.68  for  1  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  senes  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally.  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  scries  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales;  Cl  and  I  are  approximately  I  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

United  States,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1 . 10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1  .44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

Furniture  and  appliance  group . 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1 .05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1  .  17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  dealers . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Building  materials,  hardware,  farm  equipment  group. 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

Automotive  group . 

2.45 

2.04 

6.8 

1.28 

1 . 15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

Gasoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

United  States,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1  .89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

Building  materials,  hardware,  farm  equipment  group. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

Automotive  group . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

Gasoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Apparel  group . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

Furniture  and  appliance  group . 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

Furniture,  home  furnishings  stores . 

2.50 

1 . 68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

Automotive  group . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

United  States,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1  .01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

Apparel  group . . . . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4. 16 

Furniture  and  appliance  group . . . 

2.49 

1.59 

8.4 

1.79 

1.65 

.82 

2.01 

3 

1.89 

1.55 

12.33 

3.59 

Tire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

United  States,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

10.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

Apparel  group . . . . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

Furniture  and  appliance  group . . . 

8.20 

4.26 

16.0 

7.00 

6.67 

2.36 

2.83 

3 

1.61 

1.47 

K.  11 

2.95 

INSTALLMENT  ACCOUNTS 

United  States,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

Apparel  group . . . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Furniture  and  appliance  group... . . . 

2.45 

1.40 

9.2 

1.89 

1.66 

.87 

1.91 

3 

1.83 

1.55 

11.56 

3.45 

Note  : 


See  explanatory  notes  at  the  end  of  table  24. 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.  Y.  -  -  NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA-  Newark 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County 
N.  MEX.  3 

ANAHEIM-SANTA  ANA-GARDENGROVE, CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 


BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. .and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 


CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake.McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties  Ky  • 
and  Dearborn  County,  Ind.  ’ 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  31SA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
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GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

HOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS.:  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA. :  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

JASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

JEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NE  WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON-CLIFTON-PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG. -WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF. :  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ. :  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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ssued  January  1975  BR-74-11 

November  1974 


SALES 

Total  sales  of  all  retail  stores  in  the  United  States  for 
November  1974  were  estimated  at  $46.4  billion.  After  adjust¬ 
ment  for  seasonal  variation  and  trading-day  differences  but  not 
for  price  changes,  total  retail  sales  for  November  were  $44.5 
billion.  This  adjusted  figure  was  about  3  percent  below  October 
1974,  but  was  4  percent  above  November  1973.  The  adjusted 
September-November  average  sales  were  1  percent  below  the 
prior  3  months  but  were  6  percent  above  the  comparable  period 
a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  4  percent  below 
October  1974  and  7  percent  below  November  1973.  In 
comparison  with  November  1973,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  durable  goods  stores  category 
were  as  follows:  furniture,  home  furnishings  and  equipment 
stores,  up  3  percent;  building  materials,  hardware,  farm  equip¬ 


ment  dealers,  up  1  percent;  and  automotive  dealers,  down  15 
percent. 

Adjusted  sales  of  nondurable  goods  stores  were  2  percent 
below  October  1974  but  were  9  percent  above  November  1973. 
In  comparison  with  November  1973,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores 
category  were  as  follows:  food  stores,  up  15  percent;  eating  and 
drinking  places,  up  12  percent;  general  merchandise  stores 
(including  nonstores)  up  2  percent;  and  apparel-accessory 
stores,  down  2  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  November  1974  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— 
$10.5  billion,  up  3  percent;  the  North  Central  States-$13.6 
billion,  up  3  percent;  the  South-$13.9  billion,  up  4  percent; 
the  West- $8.4  billion,  up  6  percent. 
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Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division: 
First  11  Months  1974  from  1973 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 
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Inquiries  concerning  these  figures  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

U.S.  DEPARTMENT  OF  COMMERCE  I  Social  and  Economic  Statistics  Administration  bureau  of  the  census 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20z33  at  70  cents  each. 
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In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  November  1974  and 
comparisons  with  November  1973  were  as  follows:  Chicago— 
$1.8  billion,  down  1  percent;  Detroit-$0.9  billion,  down  1 
percent;  Los  Angeles-$1.6  billion,  up  6  percent;  New  York 
(including  Nassau-Suffolk  SMSA)-$2.3  billion,  up  3  percent; 
Philadelphia— $  1 .0  billion,  up  4  percent. 

ACCOUNTS  RECEIVABLE 

Retail  stores  in  the  United  States  reported  $27.6  billion  in 
total  accounts  receivable-balances  owed  by  customers  as  of 


November  30,  1974.  This  figure  represents  $16.8  billion  for 
installment  accounts  and  $10.8  billion  for  charge  accounts. 

After  adjustments  for  seasonal  variations  and  holiday  differ¬ 
ences  but  not  for  price  changes,  total  November  accounts- 
receivable  balances  were  virtually  unchanged  from  October 
1974  but  increased  8  percent  above  November  1973.  November 
installment  account  balances  increased  1  percent  from  the 
previous  month  while  charge  account  balances  decreased  2 
percent  for  the  same  period.  Compared  with  November  1973, 
installment  account  balances  increased  10  percent  and  charge 
account  balances  increased  4  percent. 


Sales  of  Retail  Stores:  First  11  Months 
1971  through  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  dollars 


Billions  of  dollars 


1972 


-  450 


G8.7’. 


1973 


1974 


Total 


1971 


Nondurable  goods  stores  Durable  good  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Sept.  1973-Nov.  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  dollars 


Billions  of  dollars 


Sept.  1973-  Dec.  1973-  Mar.  1974-  June  1974-  Sept.  1974- 
Nov.  1973  Feb.  1974  May  1974-  Aug.  1974  Npv.  1974 


Nondurable  goods  stores 


Durable  goods  stores 


3 


I 


Monthly  Sales  of  All  Retail  Stores  for  the  United  States 

Billions  of  dollars  Billions  of  dollars 


U  S  DEPARTMENT  OF  COMMERCE  ■  Social  and  Economic  Statistics  Administration  ■  BUREAU  OF  THE  CENSUS 


tinning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Repon.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
ime  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


1974 

1973 

Total  11 

mont  i, 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept  . 

Oct. 

Nov.P 

Nov.  1 

Dec. 

1974 

1973 

Data  NOT  ADJUSTED 

for  seasonal  variations 

holiday  or  trading-day 

differences 

Retail  stores,  total  ... . 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46,371 

1 

44,552 

49,824 

485,549 

453, 4‘ 

Total  (excluding  automotive  group).. 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,390 

36,469 

43,446 

398,683 

359,21 

Durable  goods  stores,  total.. 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,167 

14,104 

13,409 

154,042 

156,86 

Nondurable  goods  stores,  total . 

26,446 

25,375 

29,106 

29,755 

31 ,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,204 

30,448 

36,415 

331,507 

296,8; 

Food  stores,  total  .  . 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11 ,014 

9,841 

10,304 

10,770 

9,207 

9,932 

109,150 

95,7? 

Grocery  stores . 

8,528 

8,142 

9.072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,076 

8,596 

9,214 

101,512 

89, n 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

247 

249 

253 

260 

266 

269 

245 

217 

248 

2,696 

2,41 

Retail  bakeries . 

112 

113 

120 

121 

128 

128 

123 

136 

138 

152 

135 

119 

126 

1,406 

1,21 

Eating  and  drinking  places . 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,594 

3,204 

3,272 

38,221 

34,66 

Eating  places . . 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,920 

2,573 

2,618 

31,207 

27,71 

Restaurants,  lunchrooms,  cafeterias.... 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,330 

2,030 

2,063 

24 . 700 

21,71 

Drinking  places . 

595 

567 

630 

615 

648 

659 

656 

682 

632 

656 

674 

631 

654 

7,014 

6,9< 

General  merchandise  group  with  nonstores1... 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,706 

8,543 

11,618 

77,205 

71, 6* 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order).... 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,045 

7,886 

11 ,063 

71,075 

65,8^ 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,535 

6,382 

9,163 

58,421 

54,1 

Department  stores . 

3,369 

3,167 

4,132 

4,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,401 

5,297 

7,734 

47,854 

44,56 

Variety  stores  . 

519 

517 

637 

711 

727 

689 

664 

759 

662 

727 

805 

790 

1,326 

7,417 

6,8* 

Mail-order  houses  (department  stores 

merchandise)  2 . .  • 

341 

381 

479 

476 

450 

390 

439 

494 

473 

609 

705 

714 

574 

5,237 

4,83 

Apparel  and  accessory  stores,  total . 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,175 

2,214 

3,386 

21,490 

20,6: 

Men's,  boys'  wear  stores3 . 

409 

344 

399 

465 

481 

461 

415 

466 

429 

461 

496 

523 

896 

4,826 

4,71 

Men's,  boys'  clothing,  furnishings  stores 

403 

339 

393 

456 

473 

452 

407 

459 

420 

451 

487 

518 

886 

4,740 

4,65 

Women's  apparel,  accessory  stores4 . 

636 

589 

703 

781 

784 

749 

747 

796 

784 

844 

856 

842 

1,243 

8,269 

7,8-. 

Women's  ready-to-wear  stores . 

542 

491 

592 

660 

665 

634 

635 

684 

677 

722 

721 

706 

1  ,040 

7,023 

6 , 7". 

Family  clothing  stores . . 

280 

257 

326 

378 

361 

354 

332 

393 

345 

365 

394 

388 

619 

3,785 

3,5.* 

Shoe  stores.  . . .  . 

292 

253 

323 

397 

331 

322 

301 

358 

341 

325 

327 

361 

476 

3,570 

3,75 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2.175 

2,200 

2,159 

2,552 

23,052 

21,4'. 

Furniture,  home  furnishings  stores . 

1,123 

1,076 

1,267 

1,251 

1  ,362 

1,314 

1,333 

1,367 

1,258 

1,331 

1,335 

1,293 

1,370 

14,017 

12,9'. 

Furniture  stores . 

814 

767 

884 

880 

937 

911 

950 

994 

910 

949 

963 

928 

1  ,016 

9,959 

9,4: 

Household  appliance,  TV,  radio  stores.... 

654 

588 

642 

626 

649 

648 

691 

699 

664 

647 

660 

699 

935 

7,168 

6,91 

Household  appliance  dealers . 

435 

385 

416 

422 

441 

441 

470 

466 

428 

423 

419 

438 

576 

4,746 

4,5. 

Building  materials,  hardware,  farm  equipment 

dealers,  total  .  . 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,562 

2,565 

2,486 

30,178 

28.4' 

Building  materials  and  hardware,  total5... 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1,931 

1,912 

1 ,771 

21,765 

20, 9‘ 

Lumber  and  other  bldg  materi al s dealers5 

1,150 

1 ,178 

1,410 

1,589 

1,720 

1  ,699 

1,796 

1,765 

1,628 

1  ,699 

1,457 

1,497 

1,283 

17,091 

6,7. 

Hardware  stores . . 

303 

318 

371 

419 

490 

494 

470 

444 

429 

462 

474 

415 

488 

4,674 

4,2: 

Automotive  dealers,  total . 

6,470 

6.391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,981 

8,083 

6,378 

86 , 866 

94,21 

Passenger  car,  other  automotive  dealers... 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,247 

7,342 

5,619 

79,271 

87,  l« 

Passenger  car  dealers6 . 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,860 

6,854 

5,195 

72,132 

79,51 

Passenger  car  dealers  (franchised).... 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,464 

6,407 

4,821 

67,267 

73,7' 

Tire,  battery,  accessory  dealers . 

553 

524 

640 

716 

757 

747 

766 

748 

682 

728 

731 

741 

759 

7,595 

7,1 

Gasoline  service  stations.... . . 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,359 

2,996 

2,908 

36,463 

31,5 

Drug  and  proprietary  stores . . 

1,267 

1,255 

1  ,329 

1  ,363 

1,393 

1  ,364 

1  ,364 

1,429 

1,330 

1,399 

1,392 

1,286 

1,741 

14,885 

13,7 

Liquor  stores . 

740 

697 

775 

778 

837 

831 

893 

919 

818 

867 

926 

823 

1,160 

9,081 

8,4 

at  a  AD. 

USTED  fc 

r  seaso 

nal  vari 

ations. 

holiday 

and  trad 

ing-day 

differences 

Retail  stores,  total . 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

1 

45,803 

44,490 

42,976 

42,116 

493,590 

461.6 

Total  (excluding  automotive  group).. 

35,458 

35,898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37 , 984 

38,289 

37,555 

34,793 

34,716 

407,901 

368,3 

Durable  goods  stores,  total . 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

14,963 

15,381 

14,419 

13,645 

13,052 

14,090 

13,270 

154,251 

157,1 

Nondurable  goods  stores,  total . 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31 ,393 

31,675 

31,758 

32,158 

31,438 

28,886 

28,846 

339,339 

304,4' 

Food  stores,  total . 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,519 

9,135 

9,264 

109,709 

96,6 

Grocery  stores . 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,802 

8,511 

8,603 

102,003 

89,9 

Eating  and  drinking  places . 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,717 

3,331 

3,387 

38,088 

34,6 

General  merchandise  group  with  nonstores1... 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,370 

7,213 

7,002 

82,013 

76,2- 

General  merchandi  se  group  without  nonstores 1 

(except  department  stores  mail  order)  ... 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,826 

6,661 

6,464 

75,844 

70,4 

Department  stores . . . 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,604 

4,485 

4,445 

51,235 

47,7- 

Variety  stores . . 

738 

707 

753 

716 

733 

728 

740 

746 

745 

753 

721 

726 

690 

8,080 

7,5 

Mail-order  houses  (department  stores 

merchandise) 2 . 

4  70 

485 

4  98 

494 

487 

492 

513 

492 

514 

513 

499 

473 

403 

5,457 

4,9 

Apparel  and  accessory  stores,  total . 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,966 

2,006 

2,051 

22,882 

22,0 

Men’s,  boys’  wear  stores3 . 

456 

476 

501 

482 

482 

458 

484 

507 

495 

477 

441 

463 

480 

5,259 

5 , 1 

Women’s  apparel,  accessory  stores4 . 

785 

781 

800 

742 

794 

793 

840 

810 

824 

817 

768 

761 

776 

8,754 

8.3 

Shoe  stores . 

357 

354 

361 

337 

333 

338 

350 

332 

318 

321 

308 

339 

346 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,105 

2,046 

1,975 

Furniture,  home  furnishings  stores . 

1,211 

1,231 

1,316 

1,290 

1  ,342 

1,302 

1,346 

1,325 

1,335 

1,282 

1,259 

1,204 

1,165 

14,239 

13, 1 ; 

Household  appliance,  TV,  radio  stores . 

672 

679 

703 

699 

687 

647 

716 

691 

676 

638 

645 

672 

668 

7,453 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,641 

2,617 

2,661 

Lumber  and  other  bldg.,  materials  dealers5 

1,447 

1,518 

1,572 

1,591 

1,606 

1 ,572 

1,598 

1,509 

1,514 

1  ,517 

1,469 

1,484 

1,450 

16,913 

16 , 6 

Hardware  stores. . . 

411 

443 

456 

421 

434 

424 

430 

415 

444 

440 

455 

406 

385 

Automotive  dealers,  total7.... . 

7,4  74 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,935 

8,183 

7,400 

85,689 

93  2 

Passenger  car,  other  automotive  dealers7.. 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,260 

7,492 

6,681 

78,072 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

697 

685 

718 

688 

716 

700 

675 

691 

719 

Gasoline  service  stations . .  . 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,356 

2,966 

2,902 

36,433 

31.4 

Drug  and  proprietary  stores. .  .  . 

1,323 

1,370 

1,376 

1,408 

1  ,389 

1,402 

1,421 

1,408 

1,415 

1,429 

1,416 

1,322 

1,297 

15 , j5  / 

Liquor  stores . 

820 

824 

829 

842 

832 

831 

864 

887 

888 

891 

887 

793 

839 

9,395 

8.7 

Note:  Sampling  variabilities  for  unadjust 

ed  data 

are  she 

wn  in  t« 

ibJe  13 

U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

^Preliminary  estimates.  'Nonstores  are 

establishments  primarily  selling  merchandise  through  coin-operated  vending  machines, 

by  house-to-house  canvass,  and 

from  mail  order.  2Includes  sales  made  by 

mail-order  catalog  desks  located  within  department  stores  of 

mail-order  firms 

3  Includes 

men’s,  boys  clothing, 

furnishings  stores;  and  custom  tailors. 

Includes  women' 

s  ready- 

-to-wear,  accessory  stores,  specialty  shops,  furriers, 

and  other  women 

s  apparel  stores. 

5Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing 

and  electrical  stores.  6Includes 

both  franchised 

and  nonf ranchised  car  dealers. 

7During  the  months  of  model  changeover,  seasonal  adjustment 

factors 

are  less  reliable  than  in  other  months. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
sales--all  retail  stores 

Kind  of  business 

Percent  change  in 
sales--all  retail  stores 

November  1974 

from-- 

11  months 
1974 
from 

11  months 
1973 

November  1974 

f  rora-- 

I  1  BU  itliS 

1974 

from 

II  months 
1973 

Nov . 
1973 

Oct. 

1974 

Nov . 

1973 

Oct. 

1974 

Based  on  data 

NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

+  4 

-1 

+  7 

Furniture,  home  furnishings,  and  equipment 

stores  total . 

+  2 

+  1 

+  7 

T  ^  f  1  11  -  ^ ,  \ 

+  8 

+  2 

+  11 

+  4 

+  1 

+  6 

Floor  coverings  stores* . 

—6 

-11 

+  19 

bl  cfn  c  mral 

-6 

+  2 

+  3 

Nondurable  goods  stores,  total . 

+  9 

+  3 

+  12 

Household  appliance  dealers . 

-4 

-1 

+  4 

TV,  radio,  stores* . 

-9 

+  8 

0 

.  . 

+  1 

+  19 

Grocery  stores . 

+  17 

+  5 

+  14 

Bldg.  mtls. ,  hardware,  fa rm  equip,  dea lers ,  total 

0 

-16 

+6 

Meat  and  fish  ^seafood)  markets . 

+  13 

-9 

+  12 

Lumber  and  other  building  materials  dealers3.. 

-3 

-14 

+2 

+  24 

-2 

h  23 

-10 

+  10 

Candy,  nut,  confectionery  stores  . 

-11 

-7 

+  7 

Plumbing,  heating,  and  air-conditioning 

+  13 

-11 

+  10 

Hardware  stores . 

+  14 

+  3 

+  11 

.....  . 

Farm  equipment  dealers* . 

-2 

-28 

+  13 

Eating  places . 

+  13 

-4 

+  13 

14 

12 

-8 

-15 

-13 

-9 

Passenger  car  dealers  franchised  . 

-15 

-14 

-9 

Tire,  battery,  accessory  dealers . 

-1 

+  1 

+  6 

ieneral  merchandise  group  with  nonstores  . 

+  2 

+  13 

+  8 

General  merchandise  group  without  nonstores1 

Gasoline  service  stations . 

+  12 

-5 

+  16 

(except  department  stores  mail  order) . 

+  2 

+  14 

+  8 

Department  stores  and  dry  goods,  general 

0 

+  4 

+  11 

+  8 

+  13 

+  32 

Mail-order  houses  department  stores 

-1 

+  16 

+  9 

•  8 

-1 

+  8 

Liquor  stores . 

+  13 

+  7 

+8 

+  3 

Women's  apparel,  accessory,  specialty  stores'.. 

-2 

+  9 

+  11 

Camera,  photographic  supplies  stores' . 

+  17 

+  11 

+  16 

+  1 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


+  7 

Men's,  boys'  wear  stores4 . 

-5 

-8 

+  3 

Total  'excluding  automotive  group) . 

+  8 

-2 

+  11 

Women's  apparel,  accessory  stores5 . 

+  1 

-6 

+4 

Shoe  stores . 

-9 

-4 

-5 

Durable  goods  stores,  total . 

-7 

-4 

-2 

Furniture,  home  furnishings,  and  equipment 

+  9 

-2 

+  11 

Furniture,  home  furnishings  stores . 

+  5 

-2 

+  8 

■'ood  stores,  total . 

+  15 

+  1 

+  14 

Household  appliance,  TV,  radio  stores . 

-4 

+  1 

+  3 

Grocery  stores . 

+  15 

+  1 

+  13 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

rl 

-1 

T  6 

Lumber  and  other  building  materials  dealers3.. 

-1 

-3 

+  2 

-15 

-8 

-8 

.eneral  merchandise  group  with  nonstores1 . 

+  2 

-2 

-16 

-8 

-9 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+  2 

-2 

+  8 

Variety  stores . 

-1 

-4 

+  7 

+  7 

-1 

+  8 

Mail-order  houses  department  stores 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

isterisk,  see  table  14. 


*See  Explanatory  Materials,  pp.  24  and  25. 

1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  lumber  yards,  building  materials 

ealers;  paint,  plumbing,  and  electrical  stores.  4Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  sIncludes  women's 

eady-to-wear ,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  bIncludes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


Based  on  seasonally  adjusted  data 


Item 

Month- to-month 

Average 

monthly  rates  of  changes 

November 

October 

September 

November  1974 
August  1974 

3-month  span 

November  1974 

May  1974 

6-month  span 

November  1974 
November  1973 

12-month  span 

October 

September 

Augus  t 

Retail  stores,  total . 

-3 

-1 

-2 

-2 

0 

0 

jrable  goods  stores,  total . 

-4 

-5 

-6 

-5 

-1 

-1 

endurable  goods  stores,  total . 

-2 

+  1 

0 

0 

0 

+  1 

I 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores1 . . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Grocery  stores . . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 . 

Shoe  stores . . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

^Preliminary  estimates. 


1974 

1973 

Total  11  month: 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept. 

|  Oct. 

Nov.P 

Nov.  J 

[  Dec . 

1974 

197: 

Data 

NOT  ADu 

USTED  for  seasonal  variations,  holiday 

or  tra< 

iing-day 

differences 

11  ,656 

11  ,245 

13 ,414 

13  ,648 

1 4  ,393 

1 3 , 71 5 

13.54G 

14,896 

13,499 

•14,597 

15,736 

14,653* 

18,305 

150,345 

136,  J 

692 

659 

768 

856 

929 

884 

878 

905 

823 

844 

802 

808 

935 

9,040 

10,964 

10,586 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,934 

13,845 

17,370 

141,305 

127.S 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

5,830 

4,990 

5,281 

57,763 

50, 

4,835 

4,652 

5,242 

4,880 

5,355 

5,096 

5,  139 

5,683 

5,034 

5,351 

5,763 

4,933 

5,196 

57,030 

49, 

231 

220 

258 

259 

277 

273 

287 

324 

276 

268 

253 

265 

254 

2,926 

2,9: 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,  132 

6,908 

6,749 

9,335 

60,916 

56,2: 

4,035 

3,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6,579 

6,422 

9,068 

57,879 

53,  1( 

3,300 

3,106 

4,054 

4,376 

4,585 

4,402 

* ,  ??5 

4,693 

4,292 

4,617 

5,252 

5,092 

7,427 

46,912 

43.  ; 

2,993 

2,813 

3  ,686 

3  ,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,803 

4,678 

6,823 

42,688 

39,:: 

409 

411 

512 

574 

583 

556 

531 

603 

531 

587 

655 

652 

1  ,086 

5,952 

5,5. 

413 

366 

486 

589 

519 

517 

451 

561 

531 

545 

573 

591 

912 

5,551 

5,6! 

47 

40 

55 

68 

64 

65 

46 

57 

52 

62 

72 

77 

119 

628 

146 

133 

179 

206 

196 

194 

174 

210 

197 

207 

215 

213 

336 

2,057 

2, Of 

129 

116 

155 

179 

170 

171 

153 

185 

175 

186 

195 

186 

292 

1,814 

1  7t 

123 

106 

138 

178 

141 

139 

119 

155 

156 

142 

145 

156 

224 

1,542 

1,61 

190 

162 

180 

179 

190 

183 

197 

213 

199 

195 

260 

176 

235 

2.088 

1  MS 

142 

137 

170 

197 

203 

203 

198 

192 

177 

187 

180 

193 

202 

1,986 

2,r* 

469 

461 

514 

522 

529 

523 

515 

549 

498 

532 

530 

494 

751 

5,642 

5,ic 

170 

164 

179 

173 

193 

178 

178 

189 

176 

204 

221 

197 

290 

2,025 

1,93 

D 

ata  ADJUSTED  for  seasonal  variations, 

holiday  and  trading-day 

dif  feren 

ces 

13,716 

13,762 

14,036 

14,008 

14,091 

13  ,984 

11,263 

14,374 

14,524 

*14 , 579 

14,302 

13.3321 

13,222 

155,639 

141,34 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,219 

5,257 

5,472 

5,483 

5,452 

4,743 

4,829 

57,331 

50,41 

256 

259 

255 

261 

257 

250 

257 

292 

275 

283 

265 

289 

257 

2,910 

5,678 

5,726 

5,935 

5,925 

6,021 

5,86  7 

5,955 

5,969 

6,014 

5,999 

5,869 

5,674 

5,511 

64,958 

59,92 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,692 

5,684 

5,740 

5,721 

5,598 

5,405 

5,265 

61,897 

57,09 

3  ,969 

3,996 

4,170 

4,185 

4,260 

4,120 

4.207 

4,204 

4,227 

4,202 

4,137 

3,998 

3  ,942 

45,677 

42,32 

588 

570 

600 

576 

597 

585 

597 

600 

597 

608 

580 

600 

545 

6,498 

6,07 

555 

552 

549 

543 

524 

540 

537 

561 

548 

531 

502 

530 

535 

5,942 

6,06 

56 

64 

68 

66 

62 

62 

60 

67 

62 

59 

59 

65 

61 

685 

211 

198 

202 

197 

196 

206 

206 

212 

204 

201 

187 

190 

187 

2,220 

2,22 

164 

156 

151 

151 

143 

146 

111 

146 

141 

145 

131 

145 

154 

1,615 

1,76 

183 

188 

180 

187 

187 

181 

189 

178 

188 

177 

170 

181 

172 

2,008 

2,04 

519 

534 

543 

553 

522 

540 

536 

539 

538 

547 

539 

503 

500 

5,910 

5,35 

'November  1974  weekly  sales  (in  millions  of  dollars  were  as  follows  For  week  ending  November  9  -  $1,283;  November  16  -  $1  268-  November  23  -  '1  280 
November  30  -  $1,240  ^  ’ 

'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  men's,  boys',  clothing,  furnishings  stores;  and  custom  tailors. 


Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  ir 
1 I  or  more  retai 

sales-- 

1  stores 

Percent  change  in  sales — 

11  or  more  retail  stores 

Nov.  1974 

from — 

11  months 
1974 

Kind  of  business 

Nov.  1974 
f  rom- - 

11  months 

1974 

Nov . 
1973 

Oct . 

1974 

11  months 

1973 

Nov. 

1973 

Oct. 

1974 

from 

11  months 

1973 

Data  NOT  ADJUSTED  lor  seasonal,  holiday  and 

trading-day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and 

trading-da 

y  differenc 

es 

Retail  stores,  total . 

+10 

Durable  goods  stores,  total . 

-1 

-5 

+4 

Nondurable  goods  stores,  total . 

+8 

+9 

Food  stores,  total . 

+17 

+8 

+14 

Grocery  stores . 

+17 

Eating  and  drinking  places . 

-5 

-6 

0 

General  merchandise  group  with  nonstores1 . 

+2 

+13 

+8 

General  merchandise  group  without  nonstores1 

General  merchandise  group  with  nonstores1 . 

+3 

-2 

+8 

(except  department  stores  mail  order) . 

+2 

+14 

General  merchandise  group  without  nonstores1 

Department  stores  and  dry  goods,  general 

(except  department  stores  mail  order) . 

+4 

-2 

+8 

+3 

+14 

+8 

Department  stores . 

+3 

-2 

+8 

Variety  stores . 

Variety  stores . 

0 

+12 

+7 

Apparel  and  accessory  stores,  total . 

-3 

+5 

-2 

Apparel  and  accessory  stores,  total . 

Men's,  boys’  wear  stores2 . 

Women's  apparel,  accessory  stores3.... 

0 

Women's  ready-to-wear  stores . 

+5 

Shoe  stores . 

-7 

+2 

-8 

Furniture,  home  furnishings,  equip,  stores,  total 

+14 

+3 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

+7 

0 

+10 

Liquor  stores . 

+12 

+8 

+5 

Drug  and  proprietary  stores . 

+7 

-1 

+10 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors. 

3 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


r?rc 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Region  and  kind  of  business 

1974 

1973 

Nov.  1974 
f  rom  — 

11  mos. 
1974 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug . 

Sept . 

|  Oct. 

Nov.** 

Nov. 

|  Dec . 

Nov . 
1973 

Oct. 

1974 

from 

11  mos. 
1973 

THE  NORTHEASTERN  STATES 

TOTAL . 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,258 

10,504 

10,181 

11  ,374 

+3 

+2 

+5 

Durable  goods  stores,  total 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,945 

2,859 

2,585 

2,753 

2,604 

2,806 

2,584 

-7 

-5 

-5 

Nondurable  goods  stores, 
total . 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,505 

7,900 

7,375 

8,790 

+7 

+5 

+9 

Dod  stores,  total . 

2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2,709 

2,429 

2,548 

2,658 

2,319 

2,537 

+15 

+4 

+12 

Grocery  stores . 

2,043 

1  ,965 

2,147 

2,052 

2,259 

2,174 

2,161 

2,380 

2,103 

2,227 

2,351 

2,044 

2,214 

+  15 

+6 

+12 

ating  and  drinking  places . 

698 

661 

757 

766 

882 

898 

881 

916 

840 

825 

815 

758 

758 

+8 

-1 

+9 

4F, '  total . 

2,133 

1  ,944 

2,383 

2,599 

2,687 

2,617 

2,437 

2,655 

2,621 

2,826 

3,099 

3,126 

4,156 

-1 

+10 

+3 

General  merchandise  group 
with  nonstores2 . 

1,219 

1,137 

1  ,447 

1  ,564 

1  ,651 

1,592 

1  ,496 

1,629 

1,593 

1,744 

1  ,986 

1  ,982 

2,643 

0 

+14 

+5 

Department  stores . 

781 

711 

929 

1  ,046 

1,099 

1  ,061 

957 

1,048 

1,043 

1,132 

1  ,324 

1  ,297 

1  ,868 

+2 

+  17 

+6 

Apparel  and  accessory  stores, 
total . 

483 

404 

487 

587 

563 

560 

478 

557 

576 

601 

622 

669 

962 

-7 

+  3 

-1 

Furniture,  home  furnishings, 
and  equipment  stores,  total... 

431 

403 

449 

448 

473 

465 

463 

469 

452 

481 

491 

475 

551 

+3 

+2 

+3 

jllding  materials,  hardware, 
farm  equipment  dealers,  total... 

300 

285 

365 

414 

453 

469 

479 

450 

382 

421 

355 

414 

3  74 

-14 

-16 

-2 

isoline  service  stations . 

566 

539 

635 

658 

702 

73  7 

763 

761 

697 

730 

703 

609 

576 

+  15 

-4 

+  17 

•ug  and  proprietary  stores . 

264 

255 

265 

276 

277 

280 

269 

282 

266 

278 

274 

255 

318 

+7 

-1 

+5 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

10,825 

10,401 

12,211 

12,834 

13  ,858 

13  ,208 

13,550 

14,274 

12,957 

14,085 

13,606 

13 ,149 

14,267 

+3 

-3 

+9 

Durable  goods  stores,  total 

3,247 

3,160 

3,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4,220 

4,366 

3,899 

4,157 

3,832 

-6 

-11 

-1 

Nondurable  goods  stores, 
total . 

7,578 

7,24) 

8,339 

8,649 

9,348 

8,800 

8,973 

9,620 

8,737 

9,719 

9,707 

8,992 

10,435 

+8 

0 

+14 

>od  stores,  total . 

2,419 

2,275 

2,528 

2,405 

2,694 

2,632 

2,634 

2,879 

2,584 

2,715 

2,862 

2,443 

2,629 

+17 

+5 

+  15 

Grocery  stores . 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,471 

2,703 

2,425 

2,549 

2,708 

2,300 

2,467 

+  18 

+6 

+15 

iting  and  drinking  places . 

931 

890 

1  ,004 

1  ,045 

1,146 

1  ,162 

1  ,181 

1,264 

1,138 

1,217 

1  ,175 

991 

1  ,008 

+  19 

-3 

+  15 

\F,'  total . 

2,547 

2,405 

2,987 

3  ,222 

3  ,291 

3,118 

3,078 

3,397 

3,191 

3,457 

3,757 

3,769 

4,922 

0 

.  9 

General  merchandise  group 
with  nonstores2 . 

1  ,590 

1,555 

1  ,973 

2,128 

2,182 

2,073 

2,009 

2,242 

2,122 

2,343 

2,626 

2,593 

3,331 

+1 

+12 

+  7 

Department  stores . 

954 

906 

1 ,197 

1  ,320 

1  ,372 

1,324 

1  ,251 

1,395 

1,298 

1  ,393 

1,581 

1,566 

2,223 

+1 

+14 

+  7 

Apparel  and  accessory  stores, 
total . 

444 

381 

477 

555 

531 

508 

504 

552 

520 

546 

555 

579 

888 

-4 

+2 

+2 

Furniture,  home  furnishings, 
and  equipment  stores,  total... 

513 

469 

537 

539 

578 

537 

565 

603 

549 

568 

576 

597 

703 

-4 

+1 

+4 

Jllding  materials,  hardware, 
farm  equipment  dealers,  total... 

698 

680 

860 

996 

1,118 

1  ,088 

1  ,073 

1,078 

1,118 

1,167 

967 

941 

935 

+3 

-17 

+8 

Jtomotive  dealers,  total . 

1  ,800 

1,793 

2,210 

2,355 

2,494 

2,466 

2,606 

2,607 

2,227 

2,298 

2,010 

2,324 

1,747 

-14 

-13 

-7 

isoline  service  stations . 

835 

802 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1,131 

1,007 

1  ,048 

981 

899 

886 

+9 

-6 

+  18 

rug  and  proprietary  stores . 

331 

329 

356 

370 

377 

363 

3  75 

395 

359 

3  79 

374 

341 

461 

+  10 

-1 

+  10 

THE  SOUTH 

TOTAL . 

13,310 

4,650 

+4 

-1 

+  7 

Durable  goods  stores,  total 

3,876 

3,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,489 

4,731 

4,247 

4,528 

-9 

-10 

-1 

Nondurable  goods  stores, 
total . 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9,626 

8,614 

9,210 

9,605 

8,660 

10,601 

+11 

+4 

+12 

•od  stores,  total . 

2,777 

2,678 

3,000 

2,908 

3,129 

3,051 

3,149 

3,444 

3,033 

3,161 

3,281 

2,775 

2,988 

+  18 

+4 

+15 

Grocery  stores . 

2,670 

2,570 

2,881 

2,787 

3,004 

2,921 

3,014 

3,306 

2,908 

3,024 

3,156 

2,670 

2,863 

+18 

+4 

+  14 

iting  and  drinking  places . 

741 

692 

771 

792 

815 

858 

880 

913 

805 

841 

827 

764 

787 

+8 

-2 

+7 

VF, 1  total . 

2,801 

2,711 

3,383 

3,539 

3,622 

3,412 

3,430 

3,737 

3,338 

3,572 

3,959 

3,824 

5 , 43R 

+4 

+11 

+  11 

General  merchandise  group 
with  nonstores2 . 

1  ,678 

1 ,652 

2,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,061 

2,251 

2,593 

2,511 

3,603 

+3 

+15 

+10 

Department  stores . 

956 

918 

1  ,204 

1,265 

1  ,318 

1  ,229 

1  ,208 

1,357 

1,203 

1  ,289 

1  ,480 

1,458 

2,177 

+2 

+15 

+  7 

Apparel  and  accessory  stores, 
total . 

498 

470 

571 

641 

613 

576 

575 

642 

576 

613 

647 

631 

985 

+3 

+6 

+9 

Furniture,  home  furnishings, 
and  equipment  stores,  total... 

625 

589 

696 

676 

717 

714 

742 

751 

701 

708 

719 

682 

850 

+5 

+2 

+  14 

illding  materials,  hardware, 
arm  equipment  dealers,  total... 

679 

746 

876 

973 

1  ,004 

987 

967 

948 

911 

961 

837 

798 

780 

+5 

-13 

+10 

itomotive  dealers,  total . 

2,240 

2,253 

2,710 

2,827 

3  ,032 

2,969 

3,085 

3  ,099 

2,525 

2,714 

2,302 

2,794 

2,261 

-18 

-15 

-8 

isoline  service  stations........ 

858 

852 

976 

1  ,008 

1  ,065 

1  ,121 

1  ,120 

1,140 

1,051 

1,113 

1  ,070 

921 

900 

+16 

-4 

+13 

mg  and  proprietary  stores . 

411 

410 

424 

428 

437 

424 

436 

451 

424 

448 

445 

407 

555 

+9 

-1 

+11 

THE  WEST 

TOTAL . 

6,897 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,474 

8,409 

7,912 

9,054 

+6 

-1 

+7 

Durable  goods  stores,  total 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,564 

2,651 

2,417 

2,491 

2,465 

-3 

-9 

-2 

Nondurable  goods  stores, 
total . 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,823 

5,992 

5,421 

6,589 

+11 

+3 

+12 

•od  stores,  total . 

1  ,628 

1  ,561 

1,762 

1  ,687 

1  ,828 

1,771 

1  ,819 

1,982 

1,795 

1  ,880 

1  ,969 

1 ,670 

1,778 

+18 

+5 

+14 

Grocery  stores . 

1  ,532 

1  ,467 

1  ,663 

1  ,583 

1,722 

1  ,668 

1 ,713 

1,861 

1,680 

1,762 

1  ,861 

1,582 

1  ,670 

+  18 

+6 

+14 

■  ting  and  drinking  places . 

625 

611 

706 

685 

763 

784 

792 

849 

800 

802 

777 

691 

719 

+12 

-3 

+9 

P,'  total . 

1  ,658 

1  ,576 

1  ,907 

1  ,970 

2,058 

2,023 

2,005 

2,205 

1,997 

2,127 

2,266 

2,197 

3,040 

+3 

+7 

+  7 

General  merchandise  group 
with  nonstores2 . 

1  ,024 

971 

1  ,199 

1  ,252 

1  ,314 

1  ,283 

1  ,275 

1,410 

1,258 

1  ,373 

1  ,501 

1,457 

2,041 

+3 

+9 

+8 

Department  stores . 

678 

632 

802 

845 

888 

876 

865 

949 

842 

912 

1  ,016 

976 

1,466 

+4 

+11 

+  10 

Apparel  and  accessory  stores, 
total . 

275 

263 

313 

347 

337 

334 

322 

374 

325 

336 

351 

335 

551 

+5 

+4 

+6 

Furniture,  home  furnishings, 
and  equipment  stores,  total... 

359 

342 

395 

371 

407 

406 

408 

421 

414 

418 

414 

405 

448 

+2 

-1 

+5 

soline  service  stations . 

534 

499 

561 

587 

634 

659 

688 

706 

671 

655 

605 

567 

546 

+7 

-8 

+16 

ug  and  proprietary  stores . 

261 

261 

284 

289 

302 

297 

284 

301 

281 

294 

299 

283 

407 

+6 

+2 

+5 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

geographic  regions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

*Stores  In  the  general  merchandise  (Including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups;  these  stores 
eclallze  in  department  store  types  of  merchandise. 

*Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Geographic  division  and 
kind  of  business 

1974 

1973 

Nov.  1974 
f  rom — 

11  mcs 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Nov.P 

Nov.  j 

Dec . 

Nov. 

1973 

1974 

11  mos 
1973 

New  England  Division,  total . 

2 ,  199 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,651 

2,590 

2,909 

+  2 

+1 

Durable  goods  stores . 

578 

547 

673 

748 

807 

-768 

747 

745 

674 

705 

662 

713 

655 

-7 

-6 

Nondurable  goods  stores . 

1,621 

1,532 

1,745 

1,740 

1,846 

1,812 

1,825 

1,956 

1,786 

1,916 

1,989 

1,877 

2,254 

+  6 

+4 

41 

Food  stores ,  total . 

549 

523 

585 

562 

614 

605 

638 

696 

595 

635 

654 

565 

617 

+16 

+3 

4i 

GAF, 1  total . 

522 

460 

586 

638 

654 

636 

578 

645 

622 

666 

718 

793 

1,042 

-9 

+  8 

Gasoline  service  stations . 

163 

157 

192 

185 

213 

203 

221 

226 

206 

218 

207 

165 

164 

+  25 

-5 

+  2 

Middle  Atlantic  Division,  total . 

6,474 

6,079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,853 

7,591 

8,465 

+  3 

+3 

Durable  goods  stores . 

1,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,048 

1,942 

2,093 

1,929 

-7 

-5 

Nondurable  goods  stores . 

4,831 

4,558 

5,092 

5,252 

5,523 

5,390 

5,183 

5,549 

5,259 

5,589 

5,911 

5,498 

6,536 

+  8 

+6 

Eating  and  drinking  places . 

550 

513 

573 

593 

684 

686 

667 

704 

646 

646 

642 

593 

593 

+  8 

-1 

GAF, 1  total . 

1,611 

1,484 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1,999 

2,160 

2,381 

2,333 

3,114 

+  2 

+  10 

General  mdse,  group  with  nonstores2.. 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1,255 

1,240 

1,356 

1,549 

1,503 

2,021 

+  3 

+14 

Apparel  and  accessory  stores,  total.. 

352 

297 

359 

431 

416 

412 

348 

403 

421 

442 

460 

475 

686 

-3 

+4 

Gasoline  service  stations . 

403 

382 

443 

473 

489 

534 

542 

535 

491 

512 

4  96 

444 

412 

+  12 

-3 

4l 

Drug  and  proprietary  stores . 

201 

191 

197 

208 

204 

205 

195 

208 

195 

203 

201 

189 

240 

+6 

-1 

East  North  Central  Division,  total . 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,478 

9,200 

9,962 

+  3 

-2 

Durable  goods  stores . 

2,195 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2,582 

2,851 

2,545 

-9 

-10 

Nondurable  goods  stores . 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,  156 

6,767 

6,896 

6,349 

7,417 

9 

+  2 

4l 

Food  stores,  total . 

1,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1,900 

2,089 

1,883 

1,967 

2,082 

1,771 

1,908 

+  18 

+  6 

+  1 

Eating  and  drinking  places . 

732 

691 

785 

813 

897 

901 

897 

958 

863 

926 

899 

775 

792 

+16 

-3 

4  1 

GAF,1  total . 

1,843 

1,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,494 

2,727 

2,749 

3,616 

-1 

+  9 

General  mdse,  group  with  nonstores2.. 

1,167 

1,125 

1,450 

1,555 

1,593 

1,516 

1,465 

1,615 

1,557 

1,712 

1,934 

1,907 

2,467 

+1 

+13 

. 

Apparel  and  accessory  stores,  total.. 

332 

281 

355 

416 

397 

377 

363 

392 

381 

399 

405 

423 

663 

-4 

+  2 

Gasoline  service  stations . 

586 

579 

667 

663 

723 

730 

818 

818 

715 

756 

716 

640 

631 

+  12 

-5 

4  1 

Drug  and  proprietary  stores . 

233 

230 

249 

263 

265 

262 

269 

279 

255 

270 

264 

243 

324 

+  9 

-2 

4  1 

West  North  Central  Division,  total . 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4,459 

4,128 

3,949 

4,305 

+  5 

-7 

4  1 

Durable  goods  stores . 

1,052 

1,053 

1,319 

1,399 

1,495 

1,517 

1,632 

1,631 

1,469 

1,507 

1,317 

1,306 

1,287 

+  1 

-13 

Nondurable  goods  stores . 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,811 

2,643 

3,018 

+  6 

-5 

4  1 

Food  stores,  total . 

653 

624 

700 

673 

730 

717 

734 

790 

701 

748 

780 

672 

721 

+16 

+4 

4  1 

GAF,1  total . 

704 

683 

811 

877 

875 

846 

853 

973 

882 

963 

1,030 

1,020 

1,306 

+  1 

+7 

General  mdse,  group  with  nonstores2.. 

423 

430 

523 

573 

589 

557 

544 

627 

565 

631 

692 

686 

864 

+1 

+  10 

Gasoline  service  stations . 

249 

223 

249 

265 

284 

290 

306 

313 

292 

292 

265 

259 

255 

+  2 

-9 

4  1 

South  Atlantic  Division,  total . 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,988 

6,947 

7,805 

+  1 

0 

Durable  goods  stores . 

1,928 

1,856 

2,194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,202 

1,956 

2,343 

2,251 

-17 

-11 

- 

Nondurable  goods  stores . 

4,029 

3,914 

1,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4,793 

5,032 

4,604 

5,554 

+  9 

+5 

4  1 

Eating  and  drinking  places . . 

375 

348 

385 

403 

409 

435 

440 

459 

399 

425 

416 

380 

399 

+  9 

-2 

4- 

GAF, 1  total . 

1,478 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,107 

2,100 

2,871 

0 

+11 

4 

General  mdse,  group  with  nonstores2.. 

905 

886 

1,142 

1,195 

1,209 

1,132 

1,114 

1,230 

1,095 

1,220 

1,411 

1,398 

1,941 

+  1 

+16 

4 

Apparel  and  accessory  stores,  total.. 

235 

230 

280 

321 

294 

275 

259 

292 

255 

277 

294 

300 

466 

-2 

+6 

♦ 

Gasoline  service  stations . 

455 

448 

517 

531 

576 

581 

580 

613 

554 

594 

565 

479 

463 

+18 

-5 

-1 

Drug  and  proprietary  stores . 

200 

203 

210 

215 

214 

215 

221 

226 

210 

221 

224 

208 

280 

+  8 

+1 

4 

East  South  Central  Division,  total . 

1,984 

2,028 

2,441 

2,516 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,557 

2,340 

2,655 

+  9 

-2 

-> 

Nondurable  goods  stores . 

1,283 

1,258 

1,491 

1,539 

1,668 

1,584 

1,640 

1,745 

1,573 

1,622 

1,686 

1,485 

1,844 

+14 

+4 

’ 

Food  stores,  total . 

498 

472 

539 

540 

619 

610 

624 

679 

589 

590 

614 

498 

549 

+  23 

+4 

4  1 

GAF,1  total . 

457 

452 

583 

608 

623 

581 

599 

641 

568 

600 

680 

636 

932 

+7 

+13 

4  1 

General  mdse,  group  with  nonstores2.. 

266 

270 

357 

373 

387 

354 

354 

397 

356 

380 

441 

409 

609 

+8 

+16 

4  I 

West  Soutl  Central  Division,  total . 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4,089 

4,335 

4,307 

4,023 

4,669 

+7 

-1 

4 11 

Durable  goods  stores . 

1,247 

1,279 

1,509 

1,551 

1,690 

1,667 

1,693 

1,706 

1,470 

1,540 

1,420 

1,452 

1,466 

-2 

-8 

+■ 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,887 

2,571 

3,203 

+  12 

+3 

4l 

Food  stores,  total . 

786 

783 

877 

844 

896 

884 

906 

988 

879 

923 

942 

796 

849 

+18 

+  2 

GAF,1  total . 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,055 

1,169 

1,020 

1,070 

1,172 

1,088 

1,635 

+  8 

+10 

+  L 

General  mdse,  group  with  nonstores2.. 

507 

496 

617 

654 

696 

636 

645 

717 

610 

651 

741 

704 

1,053 

+  5 

+14 

+  1 

Mountain  Division,  total . 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,129 

2,054 

1,970 

2,205 

+4 

-4 

+ 

Nondurable  goods  stores . 

1,076 

1,050 

1,225 

1,238 

1,337 

1,289 

1,334 

1,455 

1,306 

1,375 

1,363 

1,244 

1,452 

+10 

-1 

+  L 

Food  stores,  total . 

345 

332 

381 

358 

384 

364 

385 

432 

384 

402 

412 

360 

365 

+14 

+  2 

GAF,1  total . 

368 

363 

427 

453 

473 

456 

441 

508 

463 

493 

511 

514 

675 

-1 

+4 

♦ 

General  mdse,  group  with  nonstores2.. 

222 

213 

257 

278 

305 

287 

284 

328 

295 

327 

350 

335 

441 

+4 

+7 

Pacific  Division,  total . 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,355 

5,942 

6,849 

+7 

0 

Durable  goods  stores . 

1,541 

1,560 

1,848 

1,828 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,726 

1,765 

1,712 

-2 

-9 

- 

Nondurable  goods  stores . 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4,629 

4,177 

5,137 

+11 

+4 

4  1 

Food  stores,  total . 

1,283 

1,229 

1,381 

1,329 

1,444 

1,407 

1,434 

1 , 550 

1,411 

1  ,478 

1,557 

1,310 

1,413 

+19 

+5 

4  1 

Eating  and  drinking  places . 

484 

477 

540 

536 

591 

608 

608 

657 

633 

640 

638 

543 

565 

+  18 

0 

GAF,1  total . 

1,290 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1,634 

1,755 

1,683 

2,365 

+4 

+7 

+ 

General  mdse,  group  with  nonstores2.. 

802 

758 

942 

974 

1,009 

996 

991 

1,082 

963 

1,046 

1,151 

1,122 

1,600 

+3 

+  10 

+ 

Gasoline  service  stations . 

366 

345 

391 

395 

425 

449 

456 

465 

450 

448 

424 

393 

371 

+  8 

-5 

+  1 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 

Preliminary  estimates. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store 
types  of  merchandise. 

2  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1974 

1973 

Percent 

change 

Nov. 

1974 

from 

Nov . 
1973 

11  mos . 

1974 

from 

11  mos . 
1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

[oc 

Nov  .P 

Nov.  | 

Dec. 

California,  total . 

3,923 

3,815 

4,419 

4,392 

4,679 

4,610 

4,639 

4,974 

4,538 

4,741 

4,769 

4,438 

5,155 

+7 

+7 

Nondurable  goods  stores . 

2,781 

2,654 

3,047 

3,061 

3,269 

3,212 

3,209 

3,476 

3,220 

3,354 

3,498 

3,134 

3,886 

+12 

+11 

GAF* . 

993 

936 

1,137 

1,173 

1,215 

1,186 

1,181 

1,276 

1,167 

1,247 

1,335 

1,279 

1,813 

+4 

+9 

Florida,  total . 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

2,008 

1,982 

2,306 

+1 

+7 

Nondurable  goods  stores . 

1,273 

1,235 

1,396 

1,368 

1,373 

1,328 

1 ,340 

1,410 

1,249 

1,344 

1,426 

1,284 

1,617 

+11 

+13 

Illinois,  total . 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

2,776 

2,705 

2,806 

+3 

+8 

Nondurable  goods  stores . 

1,483 

1,429 

1,696 

1,763 

1,828 

1,728 

1,792 

1,823 

1  ,708 

1,936 

2,011 

1,822 

2,029 

+10 

+15 

GAF1 . 

605 

578 

721 

754 

766 

710 

704 

756 

728 

822 

901 

921 

1,097 

-2 

+6 

Indiana,  total . 

1,051 

1,019 

1,134 

1,218 

1,371 

1,266 

1,256 

1,304 

1,215 

1,299 

1,277 

1,222 

1,314 

+4 

+11 

Massachusetts,  total . 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

1,238 

1,196 

1,365 

+4 

46 

Nondurable  goods  stores . 

760 

710 

817 

820 

865 

860 

862 

934 

841 

898 

940 

886 

1,069 

46 

+11 

Michigan,  total . 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,087 

1,896 

2,012 

1,939 

1,921 

2,155 

+1 

+3 

Nondurable  goods  stores . 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1,321 

1,412 

1,285 

1,368 

1,369 

1,297 

1,594 

+6 

+8 

Minnesota,  total . 

706 

672 

757 

841 

929 

824 

850 

930 

853 

913 

872 

857 

907 

+2 

+10 

Missouri,  total . 

867 

857 

1,011 

1,047 

1,082 

1,069 

1,133 

1,180 

1,093 

1,208 

1,121 

1,083 

1,176 

+4 

+7 

New  Jersey,  total . 

1,298 

1,228 

1,382 

1,467 

1,578 

1,566 

1,514 

1,577 

1,448 

1,527 

1,592 

1,557 

1,813 

+2 

+1 

Nondurable  goods  stores . 

969 

921 

1,023 

1,054 

1,128 

1,122 

1 ,078 

1,145 

1,046 

1,104 

1,194 

1,117 

1,380 

+7 

46 

New  York,  total . 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

3,730 

3,641 

4,083 

+2 

44 

Nondurable  goods  stores . 

2,425 

2,263 

2,472 

2,538 

2,692 

2,578 

2,466 

2,640 

2,561 

2,712 

2,830 

2,661 

3,178 

46 

+8 

GAF‘ . 

819 

741 

876 

953 

1,002 

971 

902 

973 

988 

1,052 

1,126 

1,164 

1,496 

-3 

+5 

North  Carolina,  total . 

833 

786 

948 

983 

1,034 

997 

1 ,017 

1,101 

959 

1,018 

989 

1,028 

1,109 

-4 

+5 

Ohio,  total . 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

2,387 

2,288 

2,541 

44 

+7 

Nondurable  goods  stores . 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,778 

1,641 

1 ,820 

1,833 

1,643 

1,960 

+12 

+11 

Pennsylvania,  total . 

1,953 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

2,531 

2,393 

2,569 

46 

+8 

Nondurable  goods  stores . 

1,437 

1,374 

1,597 

1,660 

1,703 

1,690 

1,639 

1,764 

1,652 

1 ,773 

1,887 

1,720 

1,978 

+10 

+12 

GAF‘ . 

484 

450 

575 

620 

627 

613 

580 

643 

623 

681 

778 

760 

951 

+2 

+5 

Texas,  total . 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

2,659 

2,480 

2,920 

+7 

+9 

Nondurable  goods  stores . 

1,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,808 

1,617 

1,716 

1,790 

1,600 

2,027 

+12 

+13 

Wisconsin,  total . 

871 

805 

.  949 

1,004 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

1,099 

1,064 

1,146 

+3 

+9 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

^Preliminary  estimates.  ‘Stores  in  the  general  merchandise  (Including  all  nonstores) ,  apparel .. .  accessory,  and  furniture,  home  furnishings...  equipment  groups; 

these  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change--Nov.  1974  from  Oct.  1974 

State 

Percent  chang 

i--Nov.  1974  from  Cct.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

California . 

+1 

44 

+7 

New  Jersey . 

44 

+y 

412 

Florida . 

+3 

46 

+11 

New  York . 

+2 

44 

+7 

Illinois . 

-1 

44 

+10 

North  Carolina . 

-3 

44 

+10 

Indiana . 

-2 

-1 

+15 

Ohio . 

-2 

+1 

+10 

Massachusetts . 

+2 

+5 

+9 

Michigan . 

-4 

0 

46 

Pennsylvania . 

+3 

+6 

+14 

Minnesota . 

-4 

-1 

+7 

Texas . 

0 

+4 

+10 

-7 

-6 

+3 

Note:  Sampling  variabilities  are  shown  in  table  17. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
in  department  store  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change--Nov.  1974  from  Cct.  1974 

Area 

Percent  change--Nov.  1974  from  Oct.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suffolk,  N.Y . 

+2 

+5 

,'hicago,  Ill . -Northwestern  Indiana.... 

+1 

+6 

+9 

New  York,  N.  Y.  —Nassau-Suffolk ,  N.Y.4 

+3 

44 

46 

few  York,  N. Y. -Northeastern  New 

44 

46 

44 

+5 

+8 

Newark,  N.J . 

7 

Paterson-Clif ton-Passaic,  N.J . 

+7 

+10 

+16 

Standard  Metropolitan  Statistical 

Fhi ladelphia,  Pa. -N.J . 

+5 

+7 

+10 

Pittsburgh,  Pa . 

+1 

+5 

+14 

St.  Louis,  Mo. -Ill . 

Baltimore,  Md . 

+1 

+5 

+3 

San  Francisco-Oakland ,  Calif . 

toston,  Mass.3 . 

+10 

hicago ,  Ill . 

+1 

46 

+4 

+7 

Cleveland ,  Ohio . 

-1 

+3 

Cities 

•alias,  Tex . 

+1 

+10 

>etrol  t .  Mich . 

(ouston,  Tex . 

Kansas  City,  Mo. -Kans . 

■08  Angeles-Long  Beach,  Calif . 

0 

44 

+5 

New  York . 

+4 

+3 

Unneapolis-St.  Paul,  Minn . 

0 

+3 

+5 

Phi ladelphia . 

+5 

44 

+8 

Note:  Sampling  variabilities  are  shown  in  table  19. 


Stores  In  the  general  merchandise  (Including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
n  epartment  store  types  of  merchandise.  For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  “Formerly  New  York,  N.Y.  SMSA  consisting  of  New  v’ork  City 

no  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 


Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total. 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N. Y. -Northeastern,  N. J. ,  total 

Nondurable  goods  stores . 

GAF2 . 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

Boston,  Mass.,3  GAF2 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Cleveland,  Ohio,  GAF2 . 

Dallas,  Tex.,  GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 . 

Los  Angeles-Long  Beach,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF2 . 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

New  York,  N.Y. — Nassau-Suffolk,  N.Y. , 

total4 . 

Nondurable  goods  stores . 

GAF2 . 

Nassau-Suffolk,  N.Y. ,  total5 . 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.,  total6 . 

Nondurable  goods  stores . 

GAF2 . 

Ihiladelphia,  Pa. ,  total . 

Nondurable  goods  stores . 

GAF2 . 

Pittsburgh,  Pa. ,  total . 

Nondurable  goods  stores . 

GAF2 . 

St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

San  Francisco-Oakland ,  Calif.,  total... 

Nondurable  goods  stores . 

GAF2 . 

Washington,  D. C. -Md . -Va. ,  total . 

Nondurable  goods  stores . 

GAF2 . 

Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Los  Angeles,  Calif.,  total . 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Philadelphia  ,  Pa.,  total . . . 

Nondurable  goods  stores . 

GAF2 . 


1974 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov.P 

Nov. 

Dec. 

1,538 

1,479 

1,763 

1,836 

1,884 

1,825 

1,830 

1,885 

1,768 

1,916 

1,939 

1,957 

2,055 

1,117 

1,083 

1,272 

1,308 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,465 

1,410 

1,576 

477 

469 

590 

624 

619 

585 

569 

615 

592 

676 

735 

755 

872 

2,848 

2,661 

2,900 

3,054 

3,233 

3, 109 

2,907 

3,060 

2,957 

3,146 

3,260 

3,200 

3,731 

2,173 

2,042 

2,208 

2,276 

2,393 

2,301 

2,153 

2.302 

2.264 

2,392 

2,513 

2,371 

2,905 

781 

709 

814 

911 

948 

924 

817 

875 

903 

982 

1,058 

1,048 

1,445 

88 

84 

110 

120 

120 

111 

109 

119 

114 

126 

136 

140 

176 

154 

138 

191 

204 

197 

189 

169 

195 

196 

208 

228 

240 

317 

1,410 

1,370 

1,631 

1,690 

1,728 

1,675 

1,676 

1.724 

1,620 

1,767 

1,788 

1,808 

1,889 

1,028 

1,002 

1,177 

1,207 

1,225 

1,184 

1,178 

1 . 230 

1  ,164 

1,287 

1,360 

1,299 

1,448 

454 

451 

564 

592 

585 

553 

540 

582 

558 

643 

697 

722 

827 

93 

89 

108 

121 

123 

121 

118 

123 

117 

125 

132 

140 

187 

109 

104 

128 

130 

137 

128 

133 

147 

137 

140 

154 

151 

197 

758 

700 

806 

857 

953 

914 

885 

913 

867 

914 

887 

894 

1,010 

549 

497 

559 

583 

646 

619 

594 

627 

609 

632 

638 

610 

771 

214 

192 

237 

263 

269 

266 

238 

259 

264 

283 

294 

296 

416 

113 

107 

132 

136 

147 

137 

137 

154 

133 

140 

159 

144 

211 

95 

99 

121 

130 

130 

117 

126 

143 

128 

144 

151 

153 

177 

1,355 

1,289 

1,493 

1,509 

1,584 

1,539 

1,545 

1,656 

1,538 

1,629 

1  ,629 

1,543 

1,806 

987 

922 

1,071 

1,086 

1,159 

1,115 

1,101 

1,200 

1,142 

1,187 

1,233 

1,126 

1,390 

386 

358 

439 

453 

457 

440 

433 

467 

439 

483 

508 

510 

701 

104 

105 

132 

140 

143 

135 

126 

444 

141 

154 

161 

169 

207 

2,025 

1,874 

2,028 

2,124 

2,249 

2.150 

2,015 

2.127 

2,065 

2,194 

2,265 

2,205 

2,551 

1,547 

1,442 

1,552 

1,597 

1,679 

1, 600 

1,506 

1.614 

1,602 

1,682 

1,746 

1,652 

2,003 

569 

511 

579 

646 

676 

663 

587 

637 

656 

703 

744 

733 

1,000 

532 

474 

514 

567 

596 

585 

566 

586 

542 

567 

579 

581 

687 

389 

343 

371 

396 

419 

409 

387 

413 

391 

402 

421 

398 

509 

137 

115 

130 

143 

156 

158 

150 

155 

154 

165 

174 

174 

254 

1,493 

1,400 

1,514 

1,557 

1,653 

1,565 

1,449 

1,541 

1  ,523 

1  ,627 

1,686 

1,624 

1,864 

1,158 

1,099 

1,181 

1,201 

1 , 260 

1,191 

1,119 

1,201 

1  ,211 

1,280 

1,325 

1,254 

1,494 

432 

396 

449 

503 

520 

505 

437 

482 

502 

538 

570 

559 

746 

820 

764 

908 

948 

984 

957 

902 

942 

904 

969 

1,021 

985 

1,071 

607 

564 

659 

681 

704 

677 

630 

682 

667 

718 

768 

722 

833 

207 

189 

244 

268 

271 

267 

239 

261 

269 

306 

336 

339 

415 

405 

386 

457 

495 

521 

533 

528 

558 

515 

542 

550 

497 

552 

307 

295 

345 

373 

388 

401 

384 

417 

384 

405 

426 

371 

442 

113 

107 

131 

144 

147 

145 

134 

153 

143 

156 

178 

170 

226 

378 

363 

460 

484 

491 

479 

508 

54  8 

466 

494 

489 

461 

512 

268 

249 

297 

317 

322 

307 

319 

359 

307 

332 

342 

313 

387 

97 

93 

116 

127 

132 

124 

121 

140 

124 

139 

149 

147 

196 

585 

555 

645 

636 

664 

657 

679 

716 

641 

657 

683 

658 

782 

421 

401 

468 

458 

473 

470 

489 

513 

464 

482 

515 

467 

595 

148 

141 

171 

174 

180 

178 

184 

199 

182 

186 

203 

196 

268 

578 

554 

645 

686 

709 

682 

681 

714 

651 

684 

680 

692 

785 

403 

391 

453 

473 

490 

466 

461 

488 

455 

480 

500 

469 

579 

140 

133 

162 

178 

179 

174 

162 

175 

169 

182 

194 

193 

273 

623 

621 

715 

715 

730 

701 

685 

729 

706 

813 

821 

851 

849 

491 

494 

569 

571 

569 

543 

532 

577 

555 

642 

676 

680 

692 

253 

263 

321 

335 

320 

296 

294 

325 

316 

383 

418 

437 

434 

205 

186 

215 

227 

236 

232 

233 

239 

215 

235 

228 

239 

274 

151 

132 

147 

153 

157 

146 

148 

157 

145 

153 

151 

155 

202 

51 

44 

54 

62 

67 

61 

58 

64 

63 

69 

69 

73 

103 

509 

479 

541 

558 

570 

537 

546 

588 

555 

604 

612 

595 

679 

391 

357 

408 

425 

456 

422 

425 

460 

441 

467 

4  91 

456 

542 

173 

162 

194 

205 

208 

194 

190 

202 

194 

225 

236 

239 

297 

1,263 

1,182 

1,276 

1,303 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,416 

1,366 

1,568 

978 

929 

995 

1,005 

1,050 

998 

937 

995 

1,006 

1 , 068 

1,104 

1,052 

1,249 

381 

342 

386 

433 

444 

432 

374 

412 

428 

455 

478 

470 

632 

314 

293 

337 

347 

363 

349 

326 

339 

340 

371 

391 

392 

403 

250 

236 

274 

278 

291 

279 

265 

277 

279 

303 

316 

314 

325 

92 

85 

114 

123 

121 

116 

103 

113 

117 

144 

155 

161 

171 

Percent  change 


Nov. 

1974 


Nov. 

1973 


Note : 
Pd 


Sampling  variabilities  are  shown  in  table  18 


+5 

-3 

-6 

+2 

-1 

+5 

-1 

+10 

-1 

46 

+10 

0 


+3 

46 

+2 

0 

46 

0 

+4 

46 

+2 

+4 

46 

-1 

+11 

+15 

45 

+6 

+9 

+1 

+4 

+10 

+4 

-2 

+7 

+1 


11  roos 
1974 
from 
11  tnos 
1973 


Preliminary  estimates. 

’For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp .  36-38. 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups-  these 
specialize  in  department  store  types  of  merchandise. 

’Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

4 Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

5 Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


+1 


+14 

+19 

+10 


+3 

+7 

+6 

0 

+7 

+1 

+2 

46 

46 

46 

47 
+7 

44 

48 
+3 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

|  Oct. 

Nov. 

Nov. 

Dec . 

Nov . 

1973 

Cct . 
1974 

11  mos . 
1973 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

23,188 

33,732 

-11 

+15 

0 

12,141 

10 , 824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17.078 

21,49u 

21,639 

29,975 

-1 

+26 

+1 

8,670 

8,424 

10,733 

11,404 

12, 533 

11,978 

11,668 

13,762 

12,738 

12,431 

13,454 

14,231 

20,271 

-5 

+8 

0 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

62,842 

98,587 

-2 

+7 

♦6 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

5,300 

7,494 

-7 

+21 

-3 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71 ,993 

76,408 

109,456 

-4 

+14 

+5 

4,665 

4 , 170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

6,606 

10,088 

+5 

+  15 

+  8 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7.967 

8,568 

7,999 

12,792 

+7 

+8 

+9 

36,948 

33,570 

45, 192 

50, 160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

64,695 

88,199 

-3 

+17 

-1 

7,922 

8,002 

10,287 

11,  143 

12,775 

11,526 

11,596 

13,165 

10,730 

12,636 

14,620 

12,379 

18,308 

+18 

+16 

+11 

1,623 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2,904 

2,  596 

3,876 

+12 

+16 

+  14 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

6,789 

8,998 

-4 

+17 

+14 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

16,905 

27,448 

+12 

+  18 

+8 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

82,049 

79,918 

117,692 

+3 

+19 

+4 

26,433 

25,156 

31,916 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

41  ,992 

43,970 

60,595 

-4 

+2 

+3 

6,546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

11,693 

16,664 

+8 

+29 

+7 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7.614 

9,043 

8,532 

11,307 

+6 

+19 

+13 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

7,094 

10,731 

+3 

+12 

+21 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

9,665 

9,967 

13,585 

-3 

+22 

+1 

6,350 

5,982 

9,  506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

10, 544 

16,076 

0 

+14 

+9 

143,964 

134,203 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

230,553 

327,604 

+1 

+12 

+6 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

40,333 

43,070 

51 ,979 

50,343 

73,514 

+3 

+21 

+4 

44,769 

41,134 

54,954 

63,177 

60,829 

59,796 

56,436 

61,022 

59,157 

64,790 

71 ,674 

73,825 

102,648 

-3 

+11 

+2 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

10,252 

15,148 

-2 

+20 

+5 

24 , 162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

40 , 709 

40,696 

61,569 

0 

+19 

+4 

3,897 

3,710 

4,839 

4,834 

5,638 

*5,188 

5,005 

6,705 

5,292 

*5,720 

6,107 

*5,381 

8,671 

+13 

+7 

+8 

34 , 908 

32,731 

46,330 

46,447 

49,745 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

53,636 

79,583 

+1 

+19 

+7 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

27,222 

26,939 

25.872 

30,536 

31,968 

48,627 

-4 

+18 

+4 

2,878 

2,896 

3,990 

4,  135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

4,932 

6,412 

+4 

+21 

+9 

30,468 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

46,023 

66,531 

+2 

+9 

+6 

7,356 

6,938 

9,185 

9,664 

10, 550 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

12,382 

17,080 

+10 

+28 

+8 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

156,125 

217,848 

-5 

+12 

+1 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3.970 

4,724 

4,527 

6,007 

+4 

+  19 

(*> 

4,108 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6.260 

7,280 

6,780 

9,032 

+7 

+16 

+15 

8,254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

14,056 

11,713 

17, 121 

+20 

+5 

+13 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

7,412 

9,332 

+5 

+22 

+8 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

3,880 

5,511 

-2 

+8 

+1 

2,209 

2,472 

2,884 

3,467 

3,  514 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

3,823 

5,415 

+  18 

+13 

+25 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

16,066 

24,403 

-4 

+23 

-4 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

2,791 

4,268 

+1 

+15 

+4 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11.528 

14,023 

14,421 

18,505 

-3 

+22 

+4 

17,533 

16,860 

22,057 

23,416 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

27,486 

25,935 

41,670 

+6 

+25 

+7 

9,254 

8,675 

10,511 

11,347 

(*) 

(*) 

11,172 

12,734 

11,662 

11,986 

13,710 

13,107 

19,923 

+5 

+14 

+  10 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

17,543 

26,781 

+10 

+8 

+7 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

11,788 

16, 265 

+4 

+23 

0 

1,190 

1, 187 

2,  119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

2,050 

2,878 

+18 

+6 

+26 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,188 

6,235 

6,907 

8,122 

7,444 

9,815 

+9 

+18 

+13 

4,578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

7,335 

11,903 

+6 

+11 

+12 

7,457 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11,416 

ri2,404 

14,616 

13,455 

19,824 

+9 

+18 

+11 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

(3) 

(*> 

(3) 

+10 

(*) 

19,104 

24,453 

22,705 

24,761 

24 , 800 

28,310 

26,400 

21,670 

24,831 

27,866 

24 , 983 

39,058 

+12 

+12 

+9 

57,243 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

80,540 

124,437 

+11 

+18 

+9 

24,167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

42,616 

59,935 

0 

+21 

+4 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

4,827 

7,012 

-2 

+22 

+1 

4,213 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

6,625 

6,633 

9,909 

0 

+14 

+19 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

17,903 

17,421 

27,987 

+3 

+12 

+8 

2,663 

2,326 

3,370 

3,851 

4,24  5 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

4,797 

6,946 

+8 

+23 

(*> 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

35,936 

31,683 

33,741 

39,144 

38,337 

57,569 

+2 

+16 

+5 

8,295 

11,395 

12,144 

12, 517 

11,666 

11,325 

12,911 

12,358 

12,658 

16 ,012 

14,952 

22,658 

+9 

+26 

+11 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

8,618 

12,129 

+5 

+29 

+3 

10,313 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

15,533 

22,164 

+3 

+  12 

+4 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

9,860 

14,211 

+6 

+21 

+9 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7.074 

6,261 

6,413 

7,559 

7,327 

9,841 

+3 

+18 

+9 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

10,733 

16,003 

+6 

+17 

+10 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

203,975 

224,511 

225,484 

340,146 

0 

+10 

+8 

18,520 

18,104 

23,352 

25,017 

£5 , 978 

23,797 

22,888 

26,179 

23 , 760 

25,302 

31  ,225 

32,800 

45,365 

-5 

+23 

0 

*2,887 

22, 393 

3,229 

3,477 

'3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

4,501 

27 , 034 

-10 

+15 

+7 

Percent  change 


Nov.  1974 
from — 


11  mos . 
1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

ikron,  Ohio . 

.lbany-Schenec  tady  -Troy , 

N.Y . 

dbuquerque,  N.  Mex . 

maheim-Santa  Ana -Garden 
Grove,  Calif . 

shevllle,  N.C . 

tlanta,  Ga . 

.ugusta,  Ga . 

lakersfield,  Calif . 

laltimore,  Md . 

laton  Rouge,  La . 

iillings,  Mont . 

linghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

oston,  Mass . 

uffalo,  N.Y . 

anton,  Ohio . 

edar  Rapids,  Iowa . 

harleston,  S.C . 

harleston,  W.  Va . 

hat  taiiu  >ga ,  Tenn.-Ga . 

hicago,  Ill . 

incinnati,  Ohio-Ky . -Ind. . . . 

leveland,  Ohio . 

olumbia,  S.C . 

olumbus,  Ohio . 

orpus  Christi,  Tex . 

alias,  Tex . 

ay ton,  Ohio . 

ecatur.  Ill . 

enver,  Colo . 

es  Moines,  Iowa . 

etroit,  Mich . 

ubuque,  Iowa . 

uluth-Superior,  Minn.-Wis.. 

1  Paso ,  Tex . 

rie,  Pa . 

ugene,  Oreg . 

a  rgo -Moorhead,  N.  Dak. -Minn 

lint,  Mich . 

art  Smith,  Ark.-Okla . 

art  Wayne,  Ind . 

art  Worth,  Tex . 

resno,  Calif . 

iry -Hammond -East  Chicago, 

Ind . 

rand  Rapids,  Mich . 

reat  Palls,  Mont . 

-een  Bay,  Wis . 

reenville,  S.C . 

-eensbo ro -Wins ton -Salem - 

ligh  Point,  N.C . 

irtford.  Conn . 

>nolulu,  Hawaii . 

>uston,  Tex . 

idianapolis,  Ind . 

ickson,  Mich . 

ickson,  Miss . 

icksonvllle,  Fla . 

llama  zoo ,  Mich . 

nsas  City,  Mo.-Kans . 

loxvllle,  Tenn . 

ncaster.  Pa . 

nslng,  Mich . 

•xlngton-Fayette,  Ky . 

ncoln,  Nebr . . 

ttle  Rock-North  Little 

»ck,  Ark . 

a  Angeles -Long  Beach, 

alif . 

uisvi lie,  Ky . -Ind . 

well,  Mass . . 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


May 


July 


Sept. 


Percent  change 


Nov.  1974 
f  rom- 


Nov. 

1973 


Oct. 

1974 


11  mo 
197  i 
frot 
11  roc 
197 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn.. 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Hts.,  Mich 

Nassau -Suffolk,  N.Y.1 . 

New  Orleans,  La . 

New  Yo  rk ,  N . Y . 5 . 

Newark,  N.J . 

Newport  News-Hampton,  Va.... 

Nor folk-Portsmouth ,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Cli f ton -Passaic , 

N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Pro vidence-Paw tucket  - 

Warwick,  R.I.-Mass . 

Raleigh,  N.C . 

Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -1 11 . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernadino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oakland, Calif . 

San  Jose,  Calif..... . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  I<a . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla... 

Tbledo,  Ohio -Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 

Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa... 

Worcester,  Mass . 

Youngstown-Warren,  Ohio . 


1,939 

1,896 

2,74  9 

3,724 

3,801 

5,192 

17,866 

18,368 

24,131 

35,400 

34,746 

42,421 

34,755 

30,411 

39,690 

51,069 

52,716 

64,515 

5,247 

5,020 

6,548 

4,606 

4,596 

5,933 

1,892 

1,755 

2,637 

1,509 

1,324 

1,982 

60,417 

53,334 

66,928 

18,706 

17,680 

22, 291 

144,494 

129,651 

150,667 

25,253 

23,788 

29,380 

6,452 

6,256 

7,907 

12,353 

11,885 

15,671 

13,181 

12,94  5 

16,339 

11,743 

11, 209 

15, 106 

14,812 

13,437 

16,991 

30,420 

27,898 

36,538 

7,190 

6,684 

9,070 

80, 142 

66,930 

94,874 

27,356 

26,162 

32,315 

45,235 

41,336 

58,561 

3,339 

3,218 

4,352 

16,276 

15,349 

20,696 

12,703 

12,364 

17,032 

5,346 

5,147 

6,939 

4,856 

4,892 

7,357 

12,578 

11,376 

15,931 

3,932 

3,742 

5,053 

13,973 

12,313 

15,951 

18,804 

18,377 

23,071 

2,225 

2,170 

2,953 

47,472 

46, 181 

59,936 

3,035 

2,673 

3,740 

10,109 

9,332 

12,277 

19,263 

18,438 

24 , 14  1 

20,086 

19,334 

24 , 584 

36,773 

33,581 

43,652 

70 ,  590 

63,330 

80,775 

27  ,  541 

26,130 

32, 127 

2,897 

2,959 

3,768 

3,879 

3,417 

(3) 

28,323 

26,933 

34 , 500 

4,292 

4,096 

5,419 

3,141 

2,888 

3,815 

2,612 

2,399 

3,152 

5,575 

4,945 

6,739 

6,786 

7,276 

8,843 

2,896 

2,903 

3,933 

3,901 

4,181 

5,244 

2,768 

2,816 

3,809 

5,673 

2 5, 348 

7,287 

8,147 

7,439 

9,415 

6,872 

6,632 

8,460 

31,471 

28,708 

36,596 

18,636 

17,499 

22,730 

3,394 

3,288 

4,341 

4,106 

3,488 

4,54  2 

9,167 

8,775 

10,796 

29,035 

28,807 

211, 516 

3,375 

3,081 

4,131 

3,226 

3,113 

3,732 

70, 146 

66,547 

87,215 

3,500 

3,  282 

4,581 

*2,067 

21 , 984 

22 , 623 

*6,076 

25, 820 

27, 830 

5,020 

4 , 580 

6,422 

4,771 

3,964 

5,638 

10,551 

9,818 

13,628 

3,081 

2,924 

2,914 

5,789 

5,845 

5,461 

24,887 

25,882 

23,374 

43,183 

43,529 

42,512 

44,421 

45,953 

45,229 

72,276 

74,770 

75,514 

7,260 

8,019 

7,239 

6,262 

6,755 

6,216 

2,769 

3,053 

2,763 

2,311 

2,434 

2,410 

77, 548 

83,913 

81,767 

25,043 

25, 143 

23,340 

170,789 

184,158 

174,647 

33,327 

34,833 

32,247 

8,824 

9,243 

8,592 

17,672 

18,486 

16,954 

16,533 

18,619 

17,346 

16,446 

17,607 

16,455 

17,221 

18,427 

17,198 

42,451 

45,690 

42,973 

9,383 

10,  134 

9,275 

109,008 

112,913 

104,930 

34,335 

36,267 

32,430 

65,045 

65,924 

64,517 

4,858 

5,078 

5,016 

21,296 

21,348 

21,212 

20 , 259 

20,113 

20,544 

7,909 

8,021 

7,303 

7,844 

7,809 

7,034 

16,464 

17,763 

15,807 

5,436 

5,786 

5,237 

17,848 

18,162 

17,744 

25,028 

25,336 

24,327 

3,221 

3,447 

3,289 

64,417 

71,037 

62,749 

3,946 

3,84  5 

4,203 

13,601 

14,357 

14,074 

24,822 

28,079 

24,852 

26,522 

26,159 

27,278 

44,659 

45,855 

47,365 

83,877 

86,256 

85,237 

34,476 

35,495 

35,673 

4,168 

4,285 

4,050 

(3) 

(3) 

(3) 

34,951 

36,633 

36,534 

5,657 

6,396 

5,604 

3,942 

4,348 

3,976 

3,578 

3,620 

3,785 

7,271 

7,850 

7,395 

10,044 

9,800 

10,304 

4,119 

4,419 

4,130 

5,569 

5,982 

5,623 

4,053 

4,283 

4,176 

27 , 736 

8,147 

7,989 

11,004 

11,305 

11,141 

8,845 

9,024 

9,044 

35,723 

36,051 

33,957 

24 , 924 

25,385 

25,049 

4,775 

5,024 

4,568 

5,400 

5,652 

5,354 

12,456 

12,698 

11,562 

2 12, 390 

213,617 

213 ,315 

4,565 

4,710 

4,427 

4,159 

4,349 

3,962 

94,824 

97,690 

94 , 550 

4,773 

5,099 

4,881 

3,024 

z3, 463 

23 , 171 

28 , 482 

z8, 971 

28 , 610 

7,000 

7,319 

6,694 

6,340 

6,589 

6,457 

14,839 

15,786 

14,798 

2,759 

3,034 

2,811 

5,433 

6,342 

5,324 

23,526 

27,293 

24,355 

41,655 

43,179 

37,997 

41,866 

44,453 

42,992 

65,173 

77,086 

70,137 

7,289 

7,705 

7,146 

6,296 

7,031 

6,097 

2,618 

3,001 

2,755 

2,239 

2,494 

2,343 

72,023 

74,422 

75,602 

22,362 

25,802 

20,980 

143,054 

150, 195 

166,068 

28,450 

30,362 

32,446 

8,895 

9,990 

9,011 

16,804 

18,400 

16,283 

17,222 

19,621 

16,666 

15,245 

17,077 

15,084 

17,449 

18,222 

15,941 

38,205 

42,361 

44,542 

9,584 

10,138 

9,257 

93,754 

101,368 

109,869 

30,522 

33,921 

29,202 

57,723 

67,403 

63,934 

4,986 

6,012 

4,942 

21,185 

24,994 

22,342 

17,449 

19,570 

18,490 

6,738 

8,368 

7,528 

6,796 

7,276 

6,981 

14,964 

17,393 

16,100 

5,261 

5,610 

5,204 

15,320 

17,448 

1 7 , 052 

24,412 

27,749 

23,617 

3,260 

3,679 

3,031 

59.488 

68,635 

61,754 

4,076 

5,107 

4,328 

13,558 

16,781 

13,986 

25.391 

27,733 

25,069 

24,783 

26,071 

24,980 

46,909 

48,078 

44,253 

86,901 

95,092 

85,385 

34,359 

38,258 

35,010 

3,815 

4,198 

3,878 

5,102 

6,138 

5 , 642 

36,122 

41,995 

35,746 

5,849 

6,531 

6,362 

4,045 

4,586 

3,920 

3,338 

3,922 

3,379 

7,215 

7,706 

7,173 

10,080 

11,513 

9,901 

4,043 

4,439 

4,001 

5,819 

6,517 

5,733 

3,895 

4,624 

4,179 

7,901 

8,925 

7,989 

10,213 

11,592 

11,252 

9,197 

10.794 

9,201 

33,387 

35,630 

30,413 

23,037 

25,277 

24,472 

4,622 

5,147 

4,387 

4,783 

5,111 

5,195 

(3) 

13,873 

12,424 

2 13 , 463 

*14*731 

2  12 , 807 

4,154 

4,876 

4,845 

4,124 

4,338 

3,752 

87,287 

94,923 

95,147 

4,886 

5,445 

4,620 

22,905 

23, 442 

23 , 263 

28 , 496 

29 ,536 

2 8, 593 

6,440 

7,488 

6,646 

5,722 

6,741 

6,445 

14,028 

16, 189 

14,796 

3,058 

4,017 

4,143 

5,640 

6,597 

6,318 

26,025 

29,339 

27,349 

42,746 

46,255 

46,769 

45 , 682 

52,678 

53,932 

79,944 

84,629 

81,212 

7,920 

10,180 

8,129 

6,165 

7,118 

7,095 

3,025 

3,563 

3,411 

2,431 

2,996 

2,897 

82,306 

95,714 

99,671 

25,019 

26,653 

26,443 

180,033 

200,024 

209,490 

35,190 

40,204 

40,571 

9,438 

10,801 

10,183 

17,876 

20,145 

19,623 

17,879 

20,423 

20,326 

16,027 

19,290 

19,197 

17,108 

19,351 

19,943 

47,383 

57,909 

50,648 

10,248 

11,861 

10,655 

116,598 

L 42, 022 

137,186 

34,480 

39,132 

40,774 

67,896 

82,401 

78,608 

5,569 

6,372 

6,438 

23,334 

25,955 

25,794 

20,410 

25,083 

24,844 

7,846 

9,193 

9,460 

7,646 

10,550 

9,905 

17,637 

21  ,916 

21,536 

5,707 

7,039 

7,727 

18,095 

21 ,699 

21,968 

27.194 

30,171 

28,086 

3,295 

3,732 

3,844 

70,250 

77,523 

78,039 

4,283 

4,519 

4,491 

16,084 

18,739 

17,757 

25, 901 

29,443 

29,074 

28,755 

31,509 

29,781 

48,150 

53,445 

49,116 

88,246 

105,930 

96,430 

34,510 

41,770 

38,743 

3,916 

4,653 

4,497 

5,953 

7,807 

7,021 

39,939 

44,102 

44,441 

6,589 

7,841 

6,378 

4,452 

5,011 

4,659 

3,662 

4,387 

3,988 

7,441 

8,789 

9,363 

11 , 285 

10,875 

10,955 

4,299 

4  ,941 

4,738 

6.035 

6,602 

6,612 

4,492 

5,090 

5,009 

8,948 

9,855 

8,203 

11,678 

14,692 

14,467 

10,022 

11  ,350 

10,714 

34,123 

40,246 

40,605 

24,846 

29,863 

30,847 

4,809 

5,633 

5,473 

5,572 

6,090 

6,173 

13,895 

15,255 

13,926 

*13,378 

2  15,935 

*14,432 

5,507 

6  ,662 

5,602 

3,866 

4,710 

4,658 

99,750 

111,184 

107,416 

r4,970 

6,033 

5,659 

2 3, 270 

2  4 ,206 

*3,865 

29, 157 

*10,561 

*9,756 

7,041 

10,489 

9,924 

6,961 

8,508 

8,299 

15,822 

18,973 

18,840 

5,400 

-3 

+31 

♦ 

9,803 

+4 

+17 

♦ 

41,373 

+7 

+13 

+ 

72,474 

-1 

+8 

* 

76,859 

-2 

♦15 

* 

108,300 

♦4 

+6 

+  1 

11,142 

+25 

+29 

- 

11,082 

0 

+15 

• 

5,137 

+4 

+18 

♦  1 

3,987 

+3 

+23 

. 

155,944 

-4 

+  16 

- 

38,691 

+  1 

+7 

307, 190 

-5 

+11 

61,117 

-1 

+14 

• 

14,694 

+6 

+14 

+  1' 

28,598 

+3 

+13 

+ 

30 , 364 

0 

+14 

+1* 

26,740 

0 

+20 

30 , 564 

-3 

+13 

♦ 

71,959 

+  14 

+22 

♦i. 

15,740 

+  11 

+16 

+i 

192,429 

+4 

+22 

+i: 

62,159 

-4 

+13 

♦ 

100,516 

+5 

+21 

+i- 

9,136 

-1 

+14 

+ 

38,491 

+  1 

+11 

(J 

36,565 

+1 

+23 

13,567 

-3 

+17 

+• 

12,  747 

+7 

+38 

- 

29,893 

+2 

+24 

10,293 

-9 

+23 

33,076 

-1 

+20 

+3 

41,546 

+  7 

+11 

+  i: 

5,813 

-3 

+13 

105,811 

-1 

+10 

. 

6,350 

♦  1 

+6 

♦1 

26,096 

+6 

+17 

41,630 

+1 

+14 

♦  < 

46,831 

-6 

+10 

+  11 

74,186 

+9 

+11 

+  1S 

145,518 

+10 

+20 

4 

59,802 

+  8 

+21 

4 1( 

6,881 

+3 

+19 

♦C 

9, 181 

+11 

+31 

r: 

67, 111 

-1 

+10 

+f 

9,458 

+23 

+19 

+u 

6,763 

+8 

+13 

+j 

5,249 

+10 

+20 

+if 

12,850 

-6 

+18 

C) 

16,391 

-1 

-4 

+  li 

6,295 

+4 

+15 

♦3 

*9,007 

0 

+9 

- 4 

8,272 

+2 

+  13 

<’> 

11,822 

+20 

+10 

+18 

20,220 

+2 

+26 

+1 

16,572 

+6 

+13 

-5 

62,421 

-1 

+18 

*5 

45,346 

-3 

+20 

♦1 

7,999 

+3 

+17 

♦1 

ID,  t.KfS 

-1 

+9 

-1 

21,001 

+10 

+10 

n 

*20,84  5 

+  10 

+19 

*+10 

7,969 

+19 

+21 

+10 

7,043 

+1 

+22 

♦4 

151,703 

+4 

+11 

+  1 

7,869 

+  7 

+21 

+13 

*5,429 

+9 

+29 

-8 

*14,131 

+8 

+15 

♦15 

13,104 

+6 

♦  49 

-2 

12,222 

+3 

+22 

-1 

27,636 

+  1 

+20 

.6 

See  footnotes  at  end  of  table. 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

1974 

1973 

Nov. 

fro 

1974 

— 

11  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

Ju  ly 

Aug  . 

Sept . 

Oct. 

Nov. 

Nov.  | 

Dec. 

Nov . 
1973 

Oct. 

1974 

11  mos. 
1973 

CITIES 

Aberdeen,  S.  Dak . 

385 

351 

669 

858 

897 

891 

873 

900 

843 

874 

1,014 

610 

798 

+  66 

+  16 

+62 

Battle  Creek,  Mich . 

1,776 

1,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

3,093 

4,734 

-2 

+  18 

+  2 

Bellingham,  Wash. . 

1,064 

1,056 

1,413 

1,359 

1,380 

1,386 

1,804 

2,142 

1,776 

2,002 

2,073 

1,688 

2,380 

+  23 

+  4 

+13 

Bridgeport,  Conn . 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

4,932 

6,985 

-7 

+  19 

+3 

Buffalo,  N.Y . 

7,739 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

12,744 

17,260 

-8 

+  9 

-5 

Cambridge,  Mass . 

2,010 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

2.711 

4,091 

+  2 

+  1 

+  5 

Danville,  Ill . 

1,695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

3,110 

4,325 

-8 

+  12 

+3 

Daytona  Beach,  Fla . 

3,243 

2, 945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

3,659 

5,919 

+  15 

+  16 

+  10 

954 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1,269 

1,513 

1,507 

2,235 

0 

+  8 

(S) 

Gary,  Ind . . . 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

6,066 

8,869 

-38 

+5 

-15 

Grand  Forks,  N.  Dak . 

1,114 

1,021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

1,760 

2,358 

+  10 

+  13 

+  11 

Greeley,  Colo . 

1,535 

1,344 

1,699 

1,833 

2,146 

2,042 

1,902 

2,235 

2,037 

2,068 

2,240 

2,197 

3,535 

+  2 

+  8 

+  13 

Hagerstown,  Md . 

1,712 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

3.289 

5,019 

+  7 

+32 

+  1 

Huntington,  W.  Va . 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

4.976 

7,538 

+  2 

+  29 

+  10 

Hutchinson,  Kans . 

*947 

*924 

*1,240 

'1,335 

*1,368 

*1,881 

*1,778 

*1,815 

*1,714 

*1,817 

*2,046 

1,526 

*2,083 

*+34 

+13 

"+30 

Idaho  Falls,  Idaho . 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

1,573 

2,315 

+32 

+3 

+21 

Joplin,  Mo . 

1,262 

1,383 

1,806 

1,959 

1,925 

1  ,799 

2,015 

2,090 

1,914 

2,067 

2,192 

2,327 

3,227 

-6 

+  6 

+4 

La  Crosse,  Wis . 

1,736 

1,536 

2,236 

2,510 

2,461 

2 , 50H 

2,448 

2,755 

2,502 

2,562 

2,852 

2,757 

4,052 

+13 

+11 

+9 

Long  Beach,  Calif . 

6,519 

*6,065 

*7,765 

*7,944 

8,248 

8,188 

*7,878 

'8,372 

'7,774 

*8,813 

*9,554 

'9,377 

'13,620 

+  2 

+  8 

+3 

Louisville,  Ky . 

6,752 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,585 

14,291 

-26 

+  6 

-19 

Mankato,  Minn . 

835 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1 ,420 

1.426 

1,836 

0 

+5 

+8 

Minneapolis,  Minn . 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

14,188 

15,012 

14.906 

18,425 

+  1 

+  6 

+  7 

Minot,  N.  Dak . 

1,317 

1,361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,166 

2,586 

2.187 

2,951 

+18 

+19 

+13 

New  York,  N.Y . 

121,143 

107,611 

123,214 

139.306 

150,451 

141,395 

114,887 

120,738 

134,964 

148,138 

162,785 

170.914 

246,825 

-5 

+  10 

+  4 

Newark,  N.J . 

5,947 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

8,813 

13,291 

+3 

+  10 

+3 

Niagara  Falls,  N.Y . 

1,935 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

3,193 

4,531 

+  1 

+  19 

+  9 

Oakland,  Calif . 

7,075 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

9,547 

14,807 

+  8 

+  18 

+  3 

Paducah,  Ky . 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1,953 

2,242 

2,118 

2,236 

2,692 

2,271 

3,594 

+  19 

+  20 

<j) 

Parkersburg,  W.  Va . 

1,933 

1,993 

2,818 

2,974 

3,054 

2,892 

3,07  9 

3,592 

3,053 

3,248 

4,198 

3,798 

5,215 

+  11 

+  29 

+6 

Pasadena,  Calif . 

6,779 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

9,332 

14,651 

0 

+  10 

+  2 

Port  Huron,  Mich . 

1,218 

1,065 

1,571 

1, 957 

1,971 

1,965 

1,752 

2,072 

1,901 

1,931 

2,419 

2,419 

3,323 

0 

+  25 

+  1 

Portsmouth,  Ohio . 

783 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,603 

1,593 

'2,331 

+  1 

+  19 

+5 

Quincy,  Ill . 

1,173 

1,125 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,290 

2,214 

2,921 

+3 

+  27 

+  11 

Quincy,  Mass . 

'1,773 

'1,664 

*2.405 

2,860 

2,916 

2,878 

2,466 

3,315 

2 , 762 

2,710 

3,220 

*3,153 

4,617 

+  2 

+  19 

-1 

Rapid  City,  S.  Dak . 

1,302 

1,269 

1,612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1, 978 

2,214 

2.068 

2,908 

+  7 

+  12 

+9 

Rochester,  Minn . 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

4,416 

5,872 

+3 

+  5 

+  13 

Rochester,  N.Y . 

5,905 

5,046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

9,312 

13,096 

-6 

+  22 

-7 

Rome ,  Ga . 

1,076 

1,070 

1,516 

1,612 

1,686 

1,503 

1,499 

1,599 

1,466 

1,516 

1,701 

1,823 

2.728 

-7 

+  12 

+  2 

St.  Louis,  Mo . 

12,591 

11,786 

15,320 

16,617 

17,791 

lo,548 

15,033 

16,856 

15,503 

17.507 

18,989 

20,182 

25.916 

-6 

+  8 

-1 

St.  Paul,  Minn . 

7,392 

8,009 

9.750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11.492 

12,186 

12,451 

15,981 

-2 

+6 

+  8 

San  Francisco,  Calif . 

16,620 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

21,400 

30,063 

+  11 

+  17 

+  6 

Seattle,  Wash . 

15,945 

15,253 

19,226 

19,502 

20.373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

24,653 

36,467 

+  1 

+  10 

+  6 

Spartanburg,  S.C . 

2,101 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

3,361 

4,887 

-7 

+  8 

+  1 

Syracuse,  N.Y . 

4,181 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

6,742 

9,108 

-19 

+  26 

-4 

Twin  Falls,  Idaho . 

874 

776 

994 

1,028 

1.172 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

1,342 

1,758 

+  2 

+  9 

+  43 

Walla  Walla,  Wash . 

409 

505 

5  26 

564 

571 

576 

552 

625 

565 

881 

882 

561 

796 

+  57 

0 

+  24 

Yakima,  Wash . 

1,575 

1,630 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

2,533 

3,648 

+  1 

-2 

+  7 

York,  Pa . 

2,084 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2.538 

3,332 

3,439 

5,043 

-3 

+31 

+  2 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

1,823 

5,882 

6,370 

7,639 

9.214 

-17 

+  8 

-6 

Boston,  Mass . 

12,158 

11 , 849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

20,491 

27,468 

-4 

+  19 

+  2 

Chicago,  Ill . 

23,165 

22.390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

35,083 

35.788 

46.445 

-2 

+  12 

+3 

Cleveland,  Ohio . 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9.717 

9,827 

11,475 

14,228 

-14 

+  1 

-1 

Los  Angeles,  Calif . 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

9,009 

10,743 

14,805 

-16 

+  14 

+  1 

Oakland,  Calif . 

3,226 

2,727 

3,607 

3,688 

3,709 

3,385 

4,105 

3,662 

3,409 

3,612 

4,393 

4,349 

6,910 

+  1 

+  22 

+  2 

Philadelphia,  Pa . 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

21,831 

25,474 

-8 

+  22 

+  5 

Pittsburgh,  Pa . 

11,291 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

18.317 

21,469 

-2 

+  16 

+  5 

Washington,  D.C . 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

9,452 

13,602 

-5 

+  8 

-3 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

22,012 

20,081 

26,433 

27,035 

27,451 

26 , 269 

27,955 

29,138 

26,426 

26,848 

32,648 

30,668 

48,338 

+6 

+  22 

+  7 

Boise  and  Nampa,  Idaho . 

2,373 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

4,004 

3,688 

5,466 

+9 

+  4 

+  20 

Boston  SMSA,  excluding  CBD. . 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

41 ,792 

49,030 

48,480 

52,335 

62,476 

59,427 

90,224 

+5 

+  19 

+  5 

Bristol -Kingsport- Johnson 

+  13 

+15 

City,  Tenn.-Va . 

3,657 

3,365 

4,824 

5,579 

5.775 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

6,020 

9,142 

+15 

Chicago  City,  excluding  CBD. 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

47,093 

50,550 

50,826 

71,707 

+  7 

+3 

Contra  Costa  County,  Calif.. 

13.382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

19,169 

28,994 

+  8 

+  23 

+  12 

Cumberland-Hagerstown,  Md... 

2,631 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4.029 

5,179 

5,166 

7,249 

0 

+  29 

+  4 

Delaware  (State) . 

10,584 

10,374 

14,428 

17,051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

23,350 

31,086 

-1 

+  26 

+  2 

Fairfield  County,  Conn . 

12,818 

11,375 

14.738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17.174 

20,948 

21,068 

31,098 

-1 

+  22 

+  5 

Fairmont-Morgantown,  W.  Va . . 

1,111 

992 

1,455 

1,503 

1,602 

1,589 

1,658 

1,770 

1,480 

1,556 

2,135 

1,813 

2,449 

+  18 

+15 

+7 

Hennepin  County,  Minn . 

29,917 

30.941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

47,708 

62,678 

+3 

+  5 

+  8 

Nassau  County,  N.Y . 

*40,844 

*35.089 

*44,712 

*51,629 

*55,841 

*54,541 

*47,402 

*47,972 

*49,942 

*54,363 

*63,110 

*66,792 

'102,601 

-6 

+  16 

+  1 

Philadelphia  SMSA,  excl.  CBD 

67,102 

56,062 

80,091 

92,845 

97,043 

91,404 

81 ,485 

87,955 

93 , 883 

100,186 

121 ,999 

L15.355 

166,955 

+6 

+22 

+12 

Ramsey  County,  Minn . 

13,511 

14,324 

17,422 

20,002 

21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

22.371 

29,798 

+  5 

+6 

+  11 

San  Fernando  Valley,  Calif.. 

19,830 

18,005 

22,499 

23.953 

25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

28,712 

42,850 

+  1 

+  9 

+  5 

Westchester  County,  N.Y . 

19,142 

18,059 

22,397 

25 , 264 

27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

32,214 

50,195 

-8 

+  17 

-1 

Westslde  Los  Angeles,  Calif. 

6,768 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

9,768 

14,085 

-6 

-6 

+4 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown 
in  this  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

r Revised.  S  Does  not  meet  publication  standards  because  of  inadequate  response. 

‘For  definition  of  standard  metropolitan  statistical  areas,  see  pp.  32-34.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publi¬ 
cation.  *Revised  figures  not  available.  4 Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA.  s Includes  New  York 

City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously 
defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  November  1974 


Area 


Number 

of 


Area 


Number 

of 


Area 


stores 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS^-Con. 


CITIES 


Akron,  Ohio . .  . . 

Albnny-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif... 


31 

32 
14 

62 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark, 
Miami,  Fla . 


7 

12 

36 

53 


Aberdeen,  S.  Dak.  . 
Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


Number 

of 

stores 


4 

4 

5 

6 


12 


Asheville,  N.C. . . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

70 

12 

12 


Milwaukee,  Wis . . 

Minneapolis-St .  Paul.  Minn. 

Mobile,  Ala . . 

Montgomery,  Ala . . 


51 

57 

11 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . . 

Gary,  Ind . 


Baltimore,  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


65 

20 

5 

13 


Muncle,  Ind . . 

Muskegon-Muskegon  Heights.  Mich. 

Nassau-Suf folk,  N.Y.2 . . 

New  Orleans,  La . . 


7  Grand  Forks.  N.  Dak 

5  Greeley,  Colo . 

66  Hagerstown,  Md . . 

Huntington,  W.  Va.. 
Hutchinson,  Kans..., 


Birmingham,  Ala . 

Boston,  Moss . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa... 

Charleston,  S.C . 

Charleston,  W.  Va . . . . 
Chattanooga,  Tenn.-Ga 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . . 

Columbus,  Ohio . . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn.. 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Boy,  Wis. ...  , 
Greenville,  S.C. . . 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


34 

97 

66 

18 


12 

16 

15 

16 


New  York,  N.Y.3 . 

Newark,  N.J . . 

Newport  News-Hampton ,  Va . 

Norfolk-Portsmouth,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr .  -  Iowa  .  .  . .  . . . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J, 


215 

56 

80 

13 


36 

9 

73 

44 


7 

55 

13 

110 


8 

10 

21 

12 

8 

7 
19 

8 

18 

42 

13 

31 


18 

6 

13 

12 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . . . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I . -Mass. . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Ri verside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland ,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 


35 

40 

23 

83 


Springfield,  Ohio, 
Stockton,  Calif.., 
Syracuse,  N.Y...., 
Tacoma,  Wash . 


81 

34 
18 
39 

29 
24 

30 

35 

13 

133 

49 

70 

12 

28 

31 
12 


11 

23 

15 

30 

29 

8 

7 

21 

37 

42 

58 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif. . . 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.  . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio. . . . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

S  t .  Lou is,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C...., 

Syracuse,  N.Y . 

Twin  Falls,  Idaho..., 


86 

37 

6 

10 


Walla  Walla,  Wash 

Yakima ,  Wash . 

York.  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


2  Baltimore,  Md . . 

7  Boston,  Mass. . .  . 

8  Chicago,  Ill _ 

Cleveland,  Ohio, 


13 
15 

7 

11 

11 

11 

26 

14 


Los  Angeles,  Calif 
Oakland,  Calif. . . . 
Philadelphia,  Pa.. 
Pittsburgh,  Pa. . . . 
Washington,  D.C.... 


MISCELLANEOUS  AREAS 


5 

7 


8 

5 

7 


4 

6 

8 


9 

6 


6 

6 

6 

13 

11 

4 

5 

5 
50 

6 

7 

8 
6 
7 
6 

4 

4 

5 
5 

4 

7 

5 
4 

17 

9 

12 

16 

8 
8 
4 

4 

5 

6 


5 
4 

6 

3 

4 

3 

4 

3 

4 


Indianapolis,  Ind 
Jackson,  Mich. . . . 
Jackson,  Miss. . . . 
Jacksonville,  Fla 
Kalamazoo,  Mich.., 


Kansas  City,  Mo. -Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . . 

Lexington,  Ky . 


51 

8 

8 

27 

10 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . . 

Tucson,  Ariz . . 


53 

20 

13 
16 

14 


Tulsa,  Okla . 

Utica-Romc,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


56 

40 

12 

11 

18 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


30 

10 

93 

15 

53 


21 

12 

10 

93 

10 


Contra  Costa  County,  Calif 
Curaberland-Hagerstown,  Md. 

Delaware  (State) . . 

Fairfield  County,  Conn...., 
Fairmont- Morgan town,  W.  Va, 
Hennepin  County,  Minn . 


17 

11 

27 

27 

5 

26 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Bench,  Calif 

Louisville,  Ky.-Ind . . 

Lowell,  Mass . . 


Ark 


10 

18 

216 

43 

8 


Wheeling,  W.  Va.-Ohio _ 

Wichita,  Kans . 

Wi  lkes-Barre-Hnzleton,  Pa 

Worcester,  Mass . 

Youngstown-Warren,  Ohio.. 


9 

14 
19 

15 
29 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD, 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.., 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


42 

129 

19 

24 

22 

9 


Fbr  definition  of  standard  metropolitan  statistical  areas,  set  FKo.  Jt-0i 
N.Y.  SMSA.  ’includes  New  York  City,  Rockland  and  Westchester  Counties,  N. 
New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Bud 


2Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New 
Tlie  combination  of  this  SMSA  and  the  Nassau-Suf  folk  SUSA  will  result 


York, 
in  the 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 

change 

Nov.  1974 

from-- 

Jan . 

Feb. 

Mar . 

Apr  . 

May 

June 

July 

Aug. 

Sept. 

I  Oct. 

Nov  .P 

Nov. 

|  Dec . 

Nov . 

1973 

Oct . 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  d 

if ferenc 

es1 

Retail  stores,  total . 

25  ,994 

25 , 709 

25,637 

26 , 1  79 

26,775 

26,730 

26,596 

26,920 

27,099 

27,406 

27,588 

— 

25,743 

27,031 

+  7 

+1 

Durable  goods  stores,  total . 

8,138 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

8,917 

8,690 

8,437 

Nondurable  goods  stores,  total . 

1 7,856 

17,636 

17,425 

17,749 

17,981 

17,849 

17,679 

17,907 

18.114 

18,489 

18,899 

17,306 

18,518 

+9 

+2 

Pood  stores,  total . 

287 

277 

273 

284 

290 

300 

311 

314 

297 

299 

302 

276 

301 

Grocery  stores . 

211 

204 

204 

216 

221 

226 

228 

235 

218 

221 

22  7 

202 

225 

Eating  and  drinking  places . 

202 

196 

198 

213 

195 

187 

174 

164 

167 

186 

224 

234 

General  merchandise  group  with  nonstores... 

1.3,348 

1.3 ,107 

12,859 

12,936 

13,091 

13,121 

13,102 

12,397 

13,570 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

J  2 , 783 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

12,299 

13,348 

+  10 

+3 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

10,347 

10,055 

9,859 

9,929 

10,077 

10,136 

10,108 

10,344 

10,509 

10,658 

11 ,014 

9,853 

10,769 

+12 

+3 

Department  stores . 

9,483 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,783 

10,122 

9,031 

+  12 

+3 

Mail-order  houses  (department  store 

merchandise) . 

1  ,871 

1  ,853 

1  ,833 

1  ,833 

1,832 

1,829 

1,821 

1,850 

1 . 860 

1  ,873 

1  ,943 

+4 

+  4 

Apparel  and  accessory  stores,  total . 

1  ,550 

1  ,444 

1,438 

1  ,460 

1,454 

1,423 

1,430 

1,430 

1,475 

1  ,478 

1,512 

1  ,491 

1 ,708 

Women's  readv-to-wear  stores . 

649 

608 

604 

600 

602 

590 

589 

574 

605 

599 

607 

628 

697 

-3 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2,853 

2 ,769 

2,762 

2,700 

2,920 

+2 

0 

Furniture,  home  furnishings  stores . 

2,094 

2,020 

2,057 

2,027 

2,079 

2,060 

2,114 

2,128 

2,  122 

2,049 

2,062 

2 , 025 

2,175 

+2 

+1 

Furniture  stores . 

1  ,914 

1  ,846 

1  ,900 

1  ,874 

1,914 

1 ,872 

1,940 

1,953 

1,949 

1 ,871 

1  ,884 

1  .846 

1  .981 

+2 

♦  1 

Household  appliance,  TV,  radio  stores.... 

622 

577 

556 

584 

605 

586 

567 

616 

615 

610 

591 

583 

645 

+1 

-3 

Household  appliance  dealers . 

534 

500 

4  78 

505 

535 

520 

500 

539 

542 

537 

520 

499 

551 

-3 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,252 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,903 

2,688 

2,559 

2,362 

+5 

-7 

Lumber  and  other  building  materials 

dealers* . . . 

1  ,636 

1  ,657 

1 ,739 

1  ,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,025 

1,897 

1  ,874 

1 ,727 

+1 

-6 

Automotive  dealers,  total . 

2,283 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

2,443 

2,399 

2,470 

2,437 

2,435 

2,344 

0 

-1 

Passenger  car  dealers3 . 

i  ,081 

1  ,087 

1  ,122 

1  ,139 

1,134 

1,163 

1,160 

1,149 

1,121 

1  ,153 

1,131 

1,195 

1,100 

-5 

-2 

Passenger  car  dealers  (franchised) . 

995 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,064 

1,054 

1,044 

1  ,079 

1  ,059 

1  ,105 

1  ,012 

-4 

-2 

Tire,  battery,  accessory  dealers . 

1,118 

1  ,136 

1,109 

1  ,131 

1  ,  148 

1,195 

1,196 

1,208 

1,194 

1  ,223 

1,221 

1,155 

1,156 

Gasoline  service  stations . 

36  7 

365 

3  73 

385 

405 

416 

424 

4  21 

427 

436 

420 

386 

374 

+9 

-4 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,012 

9,958 

10,147 

10,628 

11,012 

10,943 

10,766 

10,800 

10. 804 

1 1 , 029 

10,804 

10,337 

10,445 

+5 

-2 

Durable  goods  stores,  total . 

4,932 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,743 

5,708 

5,679 

5,454 

5,356 

5,180 

+2 

-4 

Nondurable  goods  stores,  total . 

5,080 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

5,057 

5,096 

5,350 

5,350 

4,981 

5,265 

+7 

0 

Food  stores,  total . 

273 

261 

260 

271 

276 

285 

299 

302 

285 

285 

287 

263 

288 

+9 

+1 

General  merchandise  group  with  nonstores... 

1  ,360 

1  ,242 

1  ,249 

1  ,255 

1,301 

1,305 

1,275 

1,298 

1,306 

1  ,357 

1  ,381 

1  ,318 

1  ,477 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,195 

1,067 

1  ,071 

4  ,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1 ,155 

1 ,185 

1  ,143 

1  ,324 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

1,144 

1  ,018 

1,020 

1  ,029 

1,076 

1,076 

1,041 

1,055 

1,067 

1,106 

1,139 

1  ,086 

1,272 

+5 

+3 

Department  stores . 

9  78 

868 

858 

865 

907 

911 

875 

891 

904 

948 

979 

926 

1  .099 

+6 

+3 

Aoparel  and  accessory  stores,  total . 

900 

827 

820 

848 

836 

812 

806 

812 

852 

866 

877 

876 

1,011 

0 

+1 

Pumiture,  home  furnishings,  and  equipment 

stores,  total . 

941 

912 

913 

909 

934 

931 

933 

973 

938 

91  7 

917 

958 

1,011 

-4 

0 

Furniture,  home  furnishings  stores . 

676 

669 

663 

656 

668 

675 

670 

694 

655 

637 

654 

700 

732 

-7 

+3 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2 , 088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2,768 

2,780 

2,731 

2,512 

2,406 

2,199 

+4 

-8 

Lumber  and  other  building  materials 

dealers* . 

1,560 

1  ,592 

1  ,677 

1,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1  ,949 

1  ,818 

1  ,811 

1  ,660 

0 

-7 

Automotive  dealers,  total . 

1,370 

1,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1  ,507 

1  ,477 

1,495 

1  ,390 

-1 

-2 

Passenger  car  dealers  (franchised) . 

855 

861 

881 

897 

896 

930 

922 

958 

952 

941 

920 

942 

863 

-2 

-2 

Gasoline  service  stations . . . 

358 

358 

365 

377 

398 

408 

416 

414 

421 

462 

459 

377 

365 

+  22 

-1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . . . 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16. 295 

16,377 

16,784 

15,406 

16,586 

+9 

+2 

Durable  goods  stores,  total . 

3,206 

3,135 

3,124 

3  ,120 

3,222 

3,216 

3,241 

3,270 

3,277 

3,238 

3,236 

3,081 

3,333 

+5 

0 

Nondurable  goods  stores,  total . 

12,776 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

12,850 

13,018 

13 ,139 

13,548 

12,325 

13,253 

+10 

+3 

General  merchandise  group  with  nonstores... 

11  ,988 

11  ,865 

11 ,610 

11 ,684 

11,790 

11,816 

11,827 

12,099 

12,264 

12,391 

12,772 

11  ,568 

12,416 

+7 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11 ,588 

11 ,452 

11 ,219 

11 ,278 

11,378 

11,418 

11,448 

11,713 

11,870 

11,985 

12,372 

11,156 

12,024 

+11 

+3 

Department  stores  and  dry  goods. 

general  merchandise  stores . 

9,203 

9,037 

8,839 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,552 

9,875 

8,767 

9,497 

+13 

+3 

Department  stores . 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8,388 

8,594 

8,729 

8,835 

9,143 

8,105 

8,780 

+13 

+3 

Apparel  and  accessory  stores,  total . 

650 

617 

618 

612 

618 

611 

624 

618 

623 

612 

635 

615 

697 

+3 

+4 

Pumiture,  home  furnishings,  and  equipment 

stores,  total . 

1,875 

1,777 

1,795 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1  ,852 

1  ,845 

1,742 

1,909 

+6 

0 

Furniture,  home  furnishings  stores . 

1,418 

1,351 

1,394 

1,371 

1,411 

1,385 

1,444 

1,434 

1,467 

1 .412 

1 ,408 

1,325 

1,443 

+6 

0 

Household  appliance,  TV,  radio  stores . 

398 

371 

350 

373 

384 

370 

351 

386 

384 

380 

378 

367 

406 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

164 

153 

149 

148 

174 

163 

164 

168 

174 

172 

176 

153 

163 

Automotive  dealers,  total . 

913 

944 

936 

933 

935 

967 

962 

966 

936 

963 

960 

940 

954 

+2 

0 

Tire,  battery,  accessory  dealers . 

714 

742 

716 

720 

727 

755 

744  , 

756 

750 

761 

762 

717 

740 

+6 

0 

See  footnotes  at  end  of  table. 


16 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Percent 

change 

Nov.  1974 

from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

|  Oct. 

Nov.P 

Nov.  | 

Dec . 

Nov. 

1973 

Oct. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Data 

ADJUSTED 

for  seasonal  variations  and  holiday  differences1 

25,534 

26,015 

26,071 

26,529 

26,832 

26,819 

27 , 223 

27,484 

27,339 

27,458 

27,362 

25,440 

25,368 

+8 

0 

Durable  goods  stores,  total . 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8,893 

8,738 

8,641 

8,616 

8,336 

8,344 

+3 

0 

Nondurable  goods  stores,  total . 

17,183 

17,598 

17,536 

17,871 

17,990 

18,098 

18,345 

18,591 

18,601 

18,817 

18,746 

17,104 

17,024 

+10 

0 

Food  stores,  total . 

294 

285 

277 

284 

291 

297 

306 

307 

306 

310 

298 

274 

283 

+9 

-4 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,740 

13,122 

13,123 

13,322 

13,458 

13,462 

13,564 

13,761 

13,742 

13,922 

13,883 

12,633 

12,519 

+10 

0 

order) . 

12,198 

12,540 

12,547 

12,735 

12,876 

12,884 

12,965 

13,179 

13,178 

13,332 

13,313 

12,020 

12,014 

+11 

0 

Department  stores . 

Mail-order  houses  (department  store 

8,954 

9,168 

9,147 

9,309 

9,449 

9,525 

9,629 

9,796 

9,896 

9,994 

9,997 

8,934 

8,818 

+12 

0 

merchandise) . 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1,911 

1,904 

1,892 

1,892 

1,824 

1,814 

+4 

0 

Apparel  and  accessory  stores,  total  . 

1,452 

1,476 

1,461 

1,505 

1,500 

1,497 

1,516 

1,517 

1,518 

1,506 

1,463 

1,423 

1,431 

+3 

-3 

Women's  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

608 

625 

606 

619 

626 

632 

648 

617 

614 

594 

582 

591 

577 

-2 

-2 

stores,  total . 

2,725 

2,685 

2,760 

2,764 

2,867 

2,805 

2,877 

2,911 

2,844 

2,772 

2,740 

2,657 

2,707 

+3 

-1 

Furniture,  home  furnishings  stores . 

2,042 

2,015 

2,075 

2,051 

2,128 

2,082 

2,167 

2,148 

2,  146 

2,073 

2,048 

2,005 

2,045 

+2 

-1 

Furniture  stores . 

1,862 

1,839 

1,911 

1,885 

1,945 

1 , 901 

1,986 

1,969 

1,981 

1,899 

1,884 

1,831 

1,853 

+3 

-1 

Household  appliance,  TV,  radio  stores.... 

602 

574 

584 

603 

634 

605 

603 

619 

603 

601 

596 

575 

577 

+1 

-1 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

517 

498 

504 

524 

562 

535 

526 

542 

535 

524 

527 

492 

502 

+7 

+1 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,759 

2,701 

2,673 

2,668 

2,661 

2,494 

2,507 

+7 

0 

dealers2 . 

1,818 

1,877 

1,926 

1,968 

2,015 

1,933 

1,954 

1,894 

1.871 

1,872 

1,835 

1,797 

1,808 

+2 

-2 

Automotive  dealers,  total . 

2,385 

2,354 

2,341 

2,363 

2,345 

2,364 

2,418 

2,460 

2,  399 

2,408 

2,406 

2,428 

2,361 

-1 

0 

Passenger  car  dealers  ( franchised) . 

1,028 

1,005 

1,021 

1,043 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1,039 

1,091 

1,026 

-5 

-1 

Tire,  battery,  accessory  dealers . 

1,178 

1,177 

1,  142 

1,  138 

1,139 

1,151 

1,170 

1,183 

1,185 

1,198 

1 ,210 

1,162 

1,163 

44 

+1 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

373 

372 

378 

396 

394 

412 

420 

424 

429 

427 

418 

382 

384 

+9 

-2 

Retail  stores,  total . 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,944 

10,772 

10,840 

10,639 

10,183 

9,991l 

44 

-2 

Durable  goods  stores,  total . 

5,208 

5,298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,347 

5,246 

5,170 

+2 

-1 

Nondurable  goods  stores,  total . 

5,015 

5,107 

5,095 

5,276 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,292 

4,937 

4,821 

+7 

-3 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1  ,384 

1,357 

1,316 

1,361 

1,297 

1,248 

1,184 

44 

-5 

order) . 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,175 

1  , 166 

1,139 

1,177 

1,124 

1,072 

1,043 

45 

-5 

Department  stores . 

885 

878 

891 

913 

948 

960 

973 

982 

952 

979 

927 

877 

843 

45 

-5 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

845 

860 

842 

891 

868 

857 

867 

872 

865 

861 

840 

830 

829 

+1 

-2 

stores,  total .  .... 

934 

931 

940 

943 

973 

950 

957 

978 

929 

905 

895 

934 

912 

-4 

-1 

Furniture,  home  furnishings  stores....  .  • 
Building  materials,  hardware,  farm 

673 

671 

668 

669 

698 

687 

684 

697 

658 

632 

639 

684 

682 

-7 

+1 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,373 

2,478 

2,510 

2,589 

2,642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,477 

2,334 

2,339 

45 

-1 

dealers2 . 

1,743 

1,811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1,801 

1,803 

1,763 

1,741 

1,735 

+1 

-2 

Automotive  dealers,  total . 

1,432 

1,397 

1,398 

1,426 

1,412 

1,422 

1,483 

1,506 

1,457 

1 ,442 

1,454 

1,482 

1,411 

-2 

+1 

Passenger  car  dealers  (franchised) . 

880 

862 

875 

901 

886 

899 

917 

953 

898 

906 

900 

932 

874 

-3 

-1 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

365 

365 

368 

388 

385 

403 

414 

414 

424 

420 

413 

375 

376 

+10 

-2 

Retail  stores,  total . 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,540 

16,567 

16,618 

16,723 

15,257 

15,377 

+10 

+1 

Durable  goods  stores,  total . 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,306 

3,297 

3,238 

3,269 

3,090 

3,174 

45 

+1 

Nondurable  goods  stores,  total . 

12, 168 

12,491 

12,441 

12,595 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13,454 

12,167 

12,203 

+11 

+1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

11,443 

11,823 

11,782 

11,988 

12,117 

12,117 

12,180 

12,404 

12,426 

12,561 

12,586 

11,385 

11,335 

+11 

0 

order) . 

11,057 

11,418 

11,390 

11, 579 

11,706 

11,723 

11,790 

12,013 

12,039 

12,155 

12,189 

10,948 

10,971 

+11 

0 

Department  stores . 

8,069 

8,290 

8,256 

8,396 

8,501 

8,565 

8,656 

8,814 

8,944 

9,015 

9,070 

8,057 

7,975 

+13 

+1 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

607 

616 

619 

614 

632 

640 

649 

645 

653 

645 

623 

593 

602 

+5 

-3 

stores,  total . 

1,791 

1  ,754 

1,820 

1,821 

1,894 

1,855 

1,920 

1,933 

1,915 

1,867 

1,845 

1,723 

1,795 

+7 

-1 

Furniture,  home  furnishings  stores . 

1,369 

1,344 

1,407 

1,382 

1,430 

1  ,395 

1  ,483 

1  ,451 

1,488 

1,441 

1,409 

1,321 

1,363 

+7 

-2 

Household  appliance,  TV,  radio  stores.... 

382 

359 

360 

378 

405 

387 

375 

388 

379 

377 

388 

363 

378 

+7 

+3 

Automotive  dealers,  total . 

953 

957 

943 

937 

933 

942 

935 

954 

942 

966 

952 

946 

950 

+1 

-1 

Tire,  battery,  accessory  dealers . 

738 

759 

729 

727 

722 

728 

724 

746 

751 

768 

762 

729 

737 

45 

-1 

^Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

1  Accounts-receivable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3Includes  both  franchised  and  nonfranchised  car  dealers. 
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Table  12.  Estimated  End-of- 


Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 
by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Departemnt  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . ■ 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . . . 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. . 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores.. . . . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.. 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Pumlture,  home  furnishings,  and  equipment 
stores,  total . 


1974 

197 

Perc 

char 

Nov. 

f  r  on 

ent 

ge 

1974 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept.  1 

Oct. 

Nov.P 

Nov.  | 

Dec. 

Nov. 

1973 

Oct. 

1974 

Data 

NOT  AD 

TUSTED  for  seasonal  variations  and 

holiday  differences1 

15,164 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

1 r' .  4 1 H 

15,618 

15,982 

14,636 

15,704 

+  9 

+  2 

1,795 

1,843 

1,923 

1,930 

1,886 

1,919 

1.940 

1,902 

1,877 

1  ,828 

1,910 

+  3 

-1 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,046 

13,310 

13.478 

13,716 

14,105 

12,808 

13,794 

+  3 

12,165 

11,980 

11 ,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,960 

11,731 

12,635 

+  10 

♦3 

11,778 

11,581 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12,194 

12,563 

11,327 

12,254 

+  11 

+  3 

9,102 

9,159 

9,280 

9,340 

9,331 

9,573 

9.721 

9,857 

10,179 

9,057 

9,848 

+  12 

+  3 

8,452 

8,510 

8,621 

8,675 

8,667 

8,891 

9,026 

9,157 

9,463 

8,405 

9,143 

+  13 

639 

601 

589 

580 

585 

590 

594 

584 

603 

622 

645 

593 

665 

639 

637 

685 

665 

639 

653 

701 

688 

675 

648 

698 

+  4 

-2 

720 

732 

710 

721 

723 

741 

741 

746 

740 

745 

742 

724 

1,903 

1,842 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,938 

1,883 

1,972 

♦  3 

♦1 

455 

454 

492 

512 

526 

516 

523 

505 

485 

471 

483 

455 

-2 

-3 

1,452 

1,387 

1,345 

1 ,382 

1,400 

1,380 

1,321 

1,306 

1.340 

1 ,441 

1,467 

1,400 

+5 

♦  2 

861 

791 

776 

782 

812 

808 

782 

795 

804 

847 

860 

824 

917 

♦  4 

+2 

765 

690 

670 

676 

707 

708 

684 

695 

698 

729 

745 

721 

829 

+  3 

♦  2 

629 

635 

666 

670 

645 

654 

658 

688 

705 

675 

789 

+  4 

+  2 

605 

634 

638 

612 

620 

624 

656 

673 

640 

749 

+  5 

+  3 

190 

172 

158 

152 

160 

166 

164 

153 

173 

186 

187 

165 

184 

+13 

26 

27 

26 

23 

25 

25 

24 

22 

26 

29 

26 

30 

25 

-13 

-10 

13,261 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,044 

12,753 

13,732 

+  10 

+  3 

1  ,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,406 

1,345 

1,455 

+  5 

-1 

11,830 

11,708 

11,511 

11,557 

11,642 

11,679 

11,725 

12,004 

12,138 

12,275 

12,638 

11,408 

12,277 

+  11 

+3 

11,304 

11 ,210 

11,005 

11,055 

11,143 

11,170 

11 ,211 

11,492 

11,628 

11,758 

12,100 

10,907 

11,718 

♦  11 

+3 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,818 

10,606 

11,425 

+  11 

+  3 

8,473 

8,524 

8,614 

8,670 

8,686 

8,919 

9.063 

9,169 

9,474 

8,382 

9,059 

+  13 

+  3 

8,012 

7,854 

7,905 

7,987 

8,037 

8,055 

8,271 

8.  402 

8,501 

8,790 

7,765 

8,394 

+  13 

+3 

449 

429 

431 

428 

425 

424 

430 

431 

430 

4  36 

458 

4  28 

481 

+5 

687 

655 

613 

614 

660 

640 

615 

631 

675 

659 

649 

619 

673 

+  5 

-2 

Dat 

a  ADJUST 

ED  for  seasonal 

variations  and  holiday  differences 

14,565 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15.677 

1 5 , 807 

15,772 

14,515 

14,367 

+  9 

0 

1,868 

1,863 

1,944 

1,893 

1 ,882 

1,891 

1,912 

1,881 

1,899 

1,839 

1,897 

+  3 

+1 

12,662 

12,986 

12,961 

13,168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,873 

12,676 

12,470 

+  9 

0 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12.630 

12,756 

12,671 

11,505 

11,390 

+10 

-1 

11,551 

11,379 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,292 

11,088 

11,009 

+  11 

-1 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9,166 

9,220 

9,353 

9,362 

8,355 

8,195 

+  12 

0 

586 

602 

593 

594 

612 

627 

636 

627 

630 

636 

625 

566 

561 

+  10 

-2 

656 

651 

647 

704 

673 

667 

663 

698 

679 

692 

654 

672 

+  6 

+  2 

760 

752 

724 

714 

709 

712 

724 

728 

738 

746 

749 

747 

1,906 

1,896 

1,893 

1,939 

1,901 

1  ,886 

1,920 

1,884 

1.846 

1,909 

1,860 

1 ,779 

1,784 

+5 

-3 

491 

512 

516 

513 

502 

495 

487 

467 

458 

463 

466 

475 

-1 

+  1 

1,417 

1,405 

1,381 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,397 

1,313 

1,309 

+6 

-4 

837 

802 

830 

829 

843 

839 

860 

847 

818 

846 

795 

759 

732 

+  5 

-6 

715 

720 

741 

744 

750 

740 

723 

742 

694 

659 

641 

+5 

-6 

632 

605 

626 

631 

660 

666 

683 

674 

655 

67  9 

633 

590 

571 

+7 

-7 

174 

178 

162 

160 

169 

179 

182 

173 

176 

181 

179 

152 

151 

+  18 

-1 

26 

26 

28 

24 

26 

25 

24 

21 

24 

29 

26 

30 

23 

-13 

-10 

12,659 

12,971 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13.831 

13,898 

13,912 

12,736 

12,583 

+  9 

0 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,436 

1,373 

1,422 

+  5 

+1 

11,245 

11,581 

11 ,580 

11,745 

11,928 

12,015 

12,125 

12,312 

12,386 

12,475 

12,476 

11,363 

11 ,161 

+10 

0 

10,781 

11,155 

10,956 

11,334 

11,488 

11,499 

11  ,560 

11,767 

11.812 

11,910 

11,876 

10,746 

10,658 

+  11 

0 

10,489 

10,857 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,598 

10,429 

10,368 

+11 

0 

7,732 

7,956 

7,917 

8,058 

8,150 

8,235 

8,304 

8,492 

8,565 

8,674 

8,729 

7,765 

7,624 

+12 

+1 

412 

424 

431 

434 

443 

448 

454 

454 

454 

455 

446 

414 

410 

+  8 

-2 

662 

630 

623 

623 

678 

648 

643 

642 

674 

650 

666 

624 

649 

+7 

+  2 

the  months  indicated.  Amounts  transferred  to  commer- 
do  contribute  to  the  variations  in  the  month-to- month 


Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of 
clal  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

P  Preliminary  estimates,  see  Explanatory  Material,  page  24.  1 Accounts-receivable  data  contain  no  significant  trading-day  differences 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores... 

Meat  markets . 

Retail  bakeries.. 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group,  with  nonstores . 

Department  stores  and  dry  goods,  general  merchandise  stores 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise) . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Men’s,  boys’  clothing,  furnishings  stores. 

Women’s  apparel,  accessory  stores . 

Women’s  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment  stores,  total. 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 


Building  materials,  hardware,  farm  equipment  dealers,  total. 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers... 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Prelimlnai 

y  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months* 

Year-to-year 

ratio* 

Range 

Median 

Range 

Median 

Range 

Median 

0.5-0. 7 

0.7 

0.5-0. 7 

0.6 

0.2-0. 3 

0.2 

0.4 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

0.6 

0.8 

0.7-0. 8 

0.8 

0.2-0. 2 

0.2 

0.6 

0. 9-1.5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

0.2 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

1.1 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0. 7-2.3 

0.8 

2. 7-3.5 

3.0 

2. 2-3. 3 

2.8 

0.8-1. 8 

0.9 

2. 8-3. 3 

3.1 

2.3-2. 6 

2.6 

1.0-1. 8 

1.1 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

0. 2-0.3 

0.2 

0.9 

0.9-1. 1 

1.0 

0.3-0. 4 

0.3 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

0.3 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

0.4-0. 7 

0.6 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0.1-0. 4 

0.1 

0.1 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

0.7 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

1.4 

4. 5-5, 6 

4.7 

4. 4-5.2 

4.6 

1.3-1. 8 

1.4 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1.1-1. 8 

1.5 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

0.9-1. 5 

1.2 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

0.9-1. 8 

1.2 

2. 9-3. 6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

3. 1-3.3 

3.2 

2. 7-3. 3 

3.0 

1.1-1. 4 

1.3 

3. 4-3. 7 

3.6 

3.0-3. 5 

3.3 

1. 1-1.8 

1.6 

3. 4-4.3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

1.8 

5. 0-6. 5 

5.2 

4. 2-5. 7 

4.8 

2. 0-3. 2 

2.4 

6.0 

5.0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

2. 6-3. 2 

2.8 

2. 6-3.2 

2.8 

1.1-1. 4 

1.1 

3. 4-3. 9 

3.6 

3. 0-4.0 

3.6 

1.0-1. 5 

1.2 

4. 9-7. 5 

6.4 

4. 7-7. 6 

6.2 

1.9-3. 2 

2.6 

6.1 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0. 6-1.0 

0.7 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

0. 6-1.0 

0.6 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

0.6 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

0.6 

4. 3-6.0 

4.6 

3.4-6. 1 

4.4 

1.4-2. 7 

1.8 

3.9 

2. 3-2. 6 

2.4 

2.0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

0.4-0. 9 

0.7 

1.5 

3. 5-4.0 

3.6 

3. 5-4.0  | 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  f 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For 

’The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted 
previous  month.  (See  Explanatory  Material,  pp.  24  and  25.) 

2 Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


nal  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
1968.  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Fruit  stores,  vegetable  markets . 

2. 9-7. 3 

4.7 

11.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

10.5 

Women  s  apparel,  accessory,  specialty  stores . 

2. 7-8.8 

5.7 

9.7 

Floor  coverings  stores . 

3. 1-5.1 

3.6 

9.  1 

TV,  radio  stores . . 

3. 9-5.2 

4.8 

12.2 

Paint,  glass,  wallpaper  stores . 

3. 3-3. 7 

3.5 

8.3 

Plumbing,  heating, and  air  conditioning  equip- 

ment  dealers . 

3.9-10.9 

5.0 

11.8 

Farm  equipment  dealers . 

3. 5-4. 4 

3.8 

9.0 

Kind  of  business 


Fuel,  fuel  oil  dealers . 

Fuel  dealers,  except  fuel  oil.... 

Fuel  oil  dealers . 

Jewelry  stores . . . 

Florists . 

Book  stores . 

Stationery  stores . 

Music  stores . 

Camera,  photographic  supply  stores. 
Optical  goods  stores . 


Ratio  of  2  con¬ 
secutive  months 


1. 1-2.4 
1.5-3. 3 


1.5-3. 4 


1.9-2. 9 

2. 5- 7.0 
3.0-13.6 
1.6-10.9 

2. 5- 4. 4 

2. 5- 5. 9 
2. 1-5.0 


1.6 

2.4 

2.4 

2.2 

3.8 


4.8 


3.5 

3.1 

4.4 

2 .  gT 


Year-toj- 
y  ear- 
ratio1 


4.8 
7.2 

7.2 

3.3 

11.4 
7.2 

10.5 

4.6 

6.6 

3.9 


Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2. 
above  are  based  on  the  ratio  of  change  in  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968, 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 


The  ranges  of  sampling  error  shown 
December  1968,  and  March  1969. 


‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates*  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months' 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  In  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

1 Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

•Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percenf  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  24  and  25#) 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecut 

ive  mont 

hs 

Kind  of  business 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

Food  stores,  total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

A 

a 

b 

a 

a 

b 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

B 

b 

d 

c 

c 

c 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

\pparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

b 

b 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

A 

B 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

Automotive  dealers ,  total . 

A 

- 

A 

A 

- 

a 

- 

b 

b 

- 

a 

a 

a 

" 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

b 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 

Central 

South 
Atlant ic 

East  South 

Central 

— 

West  South 

Central 

Mountain 

Pacif ic 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

- 

A 

- 

B 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

B 

B 

B 

A 

Food  stores,  total . 

B 

(*) 

A 

A 

(*) 

C 

B 

B 

A 

Eating  and  drinking  places . 

- 

B 

B 

~ 

B 

- 

“ 

- 

B 

GAF,  total . 

B 

A 

A 

A 

A 

B 

B 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

A 

A 

B 

A 

A 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

" 

“ 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

“ 

~ 

_ 

" 

Drug  and  proprietary  group . 

B 

B 

B 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  stores,  total . 

c 

(*) 

a 

a 

(*) 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

" 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

“ 

” 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

Drug  and  proprietary  stores . . . 

~ 

b 

d 

- 

c 

- 

“ 

Ratio  of 

consecut ive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

(*) 

a 

a 

C1) 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

b 

- 

b 

- 

- 

“ 

b 

GAF,  total . 

b 

a 

a 

a 

a 

a 

a 

b 

a 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total . 

- 

a 

b 

- 

b 

- 

- 

“ 

Gasoline  service  stations . 

c 

b 

a 

b 

b 

- 

" 

Drug  and  proprietary  stores . 

“ 

a 

a 

“ 

b 

“ 

~ 

" 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

Florida . 

A 

A 

-» 

b 

b 

_ 

Illinois . 

A 

A 

A 

b 

b 

d 

Indiana . 

A 

- 

- 

b 

_ 

_ 

Massachusetts. . . 

A 

B 

- 

b 

b 

_ 

Michigan . 

A 

A 

- 

b 

b 

_ 

Minnesota . 

A 

- 

- 

b 

_ 

_ 

Missouri . 

B 

- 

- 

a 

- 

- 

Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 

Pennsylvania. . . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non- 

durabli 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Standard  Consolidated  Areas 

Chicago,  Ill. -Northwestern  Indiana, 
New  York,  N. Y. -Northeastern  New 
Jersey . 

Standard  Metropolitan 
Statistical  Areas 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 


Dollar  volume 
sales  estimates 


Total  .N°n"  GAF 
durable 


Ratio  to  same 
month  a  year 
ago 


Non- 


Standard  Metropolitan 
Statistical  Areas--Con. 

Nassau-Suf folk,  N.Y . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. 

New  York,  N.Y . 

Philadelphia,  Pa.-N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oakland,  Calif . 

Washington,  D.C.-Md.-Va . 

Cities 

Chicago,  Ill . 

Detroit,  Mich . 

Los  Angeles,  Calif . 

New  York,  N.Y . . 

Philadelphia,  Pa . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Ratio 

months 

Area 

Area 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  Ill. -Northwestern  Indiana . 

Areas— Con. 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

Standard  Metropolitan  Statistical  Areas 

New  York,  N.Y . 

Paterson-Clif ton-Passaic  ,  N.J . 

b 

Baltimore,  Md . 

b 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Boston,  Mass . 

a 

b 

a 

St.  Louis,  Mo. -Ill . 

a 

a 

a 

b 

b 

Chicago,  Ill . 

b 

a 

b 

San  Francisco-Oakland,  Calif . 

a 

a 

a 

Cleveland,  Ohio . 

Washington,  D.C.-Md.-Va . 

a 

a 

a 

a 

a 

a 

a 

b 

Detroit,  Mich . 

Houston,  Tex . 

a 

b 

a 

b 

a 

Cities 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf folk,  N.Y . 

b 

New  York,  N . Y. -Nassau-Suf folk,  N.Y... 

a 

a 

Philadelphia,  Pa . 

b 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


Kind  of  business 

Preliminary 
estlma  tes 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

— 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

1.6 

1.3 

0.9 

0.8 

0.4 

Durable  goods  stores,  total . 

2.9 

2.4 

1.6 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

0.7 

2  3 

?  1 

5.5 

5.6 

0.4 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

0.9 

0.9 

0.2 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

1  .9 

1.5 

1  .8 

1.7 

0.8 

0.4 

6.0 

6.0 

0.4 

0.2 

7.0 

7.0 

0.5 

5.9 

5.5 

1  .4 

Furniture,  home  furnishings,  and 

1.1 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

0.5 

0.5 

0.1 

7.6 

7.7 

1.3 

0.5 

0.5 

0.2 

building  materials,  hardware,  farm 

4.9 

0.9 

0.3 

0.3 

0.1 

Mail-order  houses  ^department  store 

4.2 

4.2 

0.6 

0.5 

0.6 

0.1 

0.6 

1.9 

0.7 

Apparel  and  accessory  stores,  total . 

5.9 

5.9 

0.4 

1.0 

r  Qdir  tQ  m.oar  ctnrwff 

3.4 

3.3 

0.6 

Furniture,  home  furnishings,  and 

INSTALLMENT  ACCOUNTS 

1  .0 

1.0 

0.1 

5.5 

5.6 

0.5 

5.8 

5.9 

0.5 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 

Household  appliance,  TV,  radio  stores... 

5.0 

5.5 

5.0 

5.4 

0.8 

0.9 

0.6 

0.6 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods,  general 

0.5 

0.5 

0.1 

4.8 

4.6 

0.8 

Lumber  and  other  building  materials 

4.6 

4.4 

0.3 

4  .0 

4.0 

0.6 

6.1 

6.0 

0.4 

2.6 

2.9 

0.6 

3.6 

3.7 

0.8 

Household  appliance,  TV,  radio  stores... 
Building  materials,  hardware,  farm 

Passenger  car  dealers  (franchised).... 

2.4 

3.5 

2.5 

3.4 

0.9 

0.9 

11.0 

2.2 

4.9 

5.6 

1 .0 

Gasoline  service  stations . 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

1  .1 

Note  The  sampling  errors  shown  above  are  based  on 
estimates,  September  1968,  month-to-month  percent  changes 


accounts-receivable  estimates  for  the  following  months 
October  and  September  1968. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  lor  the  pre 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates 


Preliminary  estimates,  October  1968,  final 


vious  month.  (See 
for  the  2  months. 


Explanatory 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.4 

0.4 

0.1 

Apparel  and  accessory  stores,  total . 

4.0 

3.8 

0.7 

Durable  goods  stores,  total . 

1.3 

1.3 

0.2 

Furniture,  home  furnishings,  and 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

equipment  stores,  total . 

3.2 

3.1 

0.7 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

Department  stores . 

0.3 

0.3 

0.1 

Apparel  and  accessory  stores,  total . 

2.0 

1.9 

0.4 

Furniture,  home  furnishings,  and 

Retail  stores,  total . 

0.4 

0.4 

equipment  stores,  total . . 

1.0 

1.0 

0.1 

Tire,  battery,  accessory  dealers . 

1.3 

1.2 

0.5 

Durable  goods  stores,  total . 

1.4 

1 .4 

0.2 

CHARGE  ACCOUNTS 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

Retail  stores,  total . 

1.3 

1  .2 

0.3 

General  merchandise  group  with  nonstores.. 

0.5 

0.5 

0.1 

Durable  goods  stores,  total . 

0.5 

Department  stores  and  dry  goods,  general 

Nondurable  goods  stores,  total.... 

merchandise  stores . 

0.5 

0.5 

0.1 

General  merchandise  group  with  nonstores.. 

0.6 

0.7 

0.1 

Department  stores . 

0.3 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

Apparel  and  accessory  stores,  total . 

1.6 

1.8 

0.2 

merchandise  stores . 

0.7 

0.8 

0.1 

Furniture,  home  furnishings,  and 

Department  stores . 

0.3 

0.3 

0.1 

equipment  stores,  total . 

1.0 

1  .0 

0.1 

Notes  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months  Preliminary  estimates,  October  1968;  final 
estimates.  September  1968,  month-to-month  percent  changes,  October  and  September  1968. 

’Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  month. 
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EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  December 
1958,  January  1961,  and  October  1965.) 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 


(2)  Changing  sampling  and  collection  procedures 
for  Group  11  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod-! 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 


mergers,  acquisitions,  and  dissolutions.  Also,  a  new  j 
subsample  of  stores  of  these  large  retail  organizations  I 
was  selected  on  the  basis  of  1967  Census  of  Business  J 
information; 


(3)  Instituting  a  monthly  match  against  the  most 
current  tile  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of  I 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 


A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 


The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 


(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
IRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

l 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1  1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  12  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  aftei  1 
deducting  refunds  and  allowances  for  returned  mer  i 
chandise.  Sales  also  include  receipts  from  customers  foi j 
services  including  repair,  maintenance,  delivery,  anc  I 
installation  charges;  receipts  from  carrying  charges  oi  j 
other  charges  for  credit;  and  sales  and  excise  taxes  col  t 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole-  j 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to  I 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which  I 
full  payment  is  scheduled  to  be  made  at  the  end  of  the  [I 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for  ; 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published  j 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census  j 
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nd  shown  in  this  report  are  based  on  a  probability 
imple  and,  therefore,  the  sampling  variability  of  these 
stimates  is  measurable.  Estimates  of  these  sampling 
inabilities  are  shown  in  tables  13  through  21.  In  order 
a  obtain  a  measure  of  the  variability  of  the  dollar 
olume  and  month-to-month  ratio  estimates,  multiply  the 
stimate  by  its  associated  sampling  variability.  Add  and 
ubtract  the  product  from  the  estimate.  Since  the 
ampling  variabilities  are  computed  at  the  1 -sigma  level, 
tie  chances  are  that  2  out  of  3  times  the  “expected 
alue”  will  be  within  this  interval.  (The  expected  value 
efers  to  that  value  which  could  be  obtained  from  a 
omplete  enumeration  using  the  same  techniques  in 
ollecting  and  processing  as  were  used  for  the  sample.) 
ioubling  the  sampling  error  estimate  and  repeating  this 
irocess  gives  an  interval  which  will  include  the  expected 
alue  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
nonthly  dollar  volume  estimates,  assume  that  the  sales 
stimate  for  a  particular  month  in  table  1  for  the  food 
roup  is  $4,698  million.  The  median  sampling  variability 
or  preliminary  estimates  of  the  food  group  shown  in 
able  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
nillion  by  .012,  yields  $56  million.  The  chances  are  2 
mt  of  3  that  the  expected  value  is  between  $4,642  and 
14,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
nillion)  and  the  chances  are  19  out  of  20  that  the 
xpected  value  lies  between  $4,586  and  $4,810  million 
i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari- 
ibilities  with  ratios,  assume  that  a  particular  month-to- 
nonth  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
o  a  month-to-month  ratio  of  .97)  and  that  the  median 
ampling  variability  for  this  statistic,  shown  in  table  13, 
s  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
007  is  .007.  The  probability  is  2  out  of  3  that  the 
rxpected  ratio  is  contained  in  the  range  .963  to  .977, 
vhile  there  is  a  probability  of  19  out  of  20  that  the 
;xpected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
aossibly  high  sampling  variability.  This  is  especially  true 
or  the  estimates  of  standard  metropolitan  statistical 
ireas  where  the  sample  is  relatively  small  and  a  few  new 
arge  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
he  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
•vhich  might  arise  from  such  sources  as  nonreporting  or 
esponse  errors.  Estimated  sales  for  nonresponse  for  all 
<inds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
Published  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X- 1  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  Ncl 
12,  1965.  Holiday  adjustment  factors  were  develope(| 
by  a  method  similar  to  that  described  in  Seasona. 
Adjustment  on  Electronic  Computers,  pp.  356-359 
Organization  for  Economic  Cooperation  and  Develop 
ment,  Paris,  1961.  Additional  details  concerning  tin 
adjustment  factors  may  be  obtained  from  the  Chief 
Business  Division,  Bureau  of  the  Census,  Washington 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  th< 
combined  seasonal,  trading-day,  and  holiday  adjustmen 
factors  that  are  used,  respectively,  to  adjust  sales  anc 
accounts-receivable  estimates.  The  factors  shown  fo 
data  at  the  kind-of-business  group  and  total  levels  an 
approximations  and  may  show  small  differences  fron 
the  published  data.  Summary  measures  of  the  seasonal 
cyclical,  and  irregular  components  of  the  adjusted  sale: 
data  and  adjusted  accounts-receivable  data  are  shown  ir 
tables  24  and  25,  respectively.  These  measures  provide  ; 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling! 
merchandise  for  personal  or  household  consumption! 
and  rendering  services  incidental  to  the  sale  of  theli 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The! 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of  ( 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and  | 
are  included  in  the  general  merchandise  group  regardless 
of  the  products  sold.  The  sales  reported  for  each  : 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  and 
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arm  equipment  group;  and  the  automotive  group.  Also 
icluded  in  the  durable  goods  category  are  jewelry 
tores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
ntique  and  secondhand  stores;  gift,  novelty,  and 
ouvenir  shops;  optical  goods  stores;  camera  and 
'hotographic  supply  stores;  and  other  miscellaneous 
urable  goods  stores  engaged  in  the  retail  sale  of 
pecialized  lines  of  merchandise  not  elsewhere  classified 
uch  as  luggage  and  leather  goods;  typewriters;  hobby, 
oys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
he  following  major  groups:  Food  stores;  eating  and 
Irinking  places;  the  general  merchandise  group;  apparel 
md  accessory  stores;  and  gasoline  service  stations.  Also 
ncluded  in  the  nondurable  goods  category  are  liquor 
tores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
;as  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
eed  stores;  farm  and  garden  supply  stores;  stationery 
tores;  news  dealers  and  newsstands;  and  cigar  stores  and 
tands. 

A  description  of  each  kind  of  business  included  in  the 
istimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

| 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling— for  all  types  of  construction— lumber, 
milding  materials,  and  basic  lines  of  hardware  such  as 
ools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
applies.  Also  included  are  farm  equipment  dealers  and 
:stablishments  engaged  in  selling  to  contractors  and/or 
he  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

>21 1  (—Establishments  primarily  engaged  in  selling  to 
milding  contractors  or  to  the  general  public,  a  general 
ine  of  building  materials  such  as  rough  or  dressed 
umber;  flooring,  molding,  doors,  sash,  frames,  and 
)ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
ind  wallboard  of  all  materials;  insulation;  brick,  tile, 
:ement,  sand,  gravel,  and  other  building  materials  and 
instruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
dealers  (SIC  5221  (—Establishments  primarily  engaged 
n  the  retail  sale  of  plumbing,  heating,  and  air- 
:onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
taint,  glass,  and  wallpaper,  or  any  combination  of  these 
ines. 


Electrical  Supply  Stores  (SIC  5241  )*  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  55 11  (—Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots,  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  ( 1 ) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

5 7 1 4)  1  —  Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  ’—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
5719)’ —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


'  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part)  . 

This  includes  all  retail  durable  goods  stores  n<| 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SI 
5933)2— Establishments  primarily  engaged  in  the  retdi 
sale  of  antique  furniture  and  home  furnishings,  glasfl 
ware,  and  objects  of  art  in  addition  to  those  establish 
ments  selling  secondhand  merchandise  such  as  appart 
furniture,  appliances,  books,  automotive  parts,  music 
instruments,  etc.,  in  any  combination.  Pawnshops  ar 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primaril 
engaged  in  the  retail  sale  of  new  books  and  periodical 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2 — Establishmen 
primarily  engaged  in  the  retail  sale  of  general  or 
specialized  line  of  sporting  goods  and  equipment  fc 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  gol 
and  other  sports;  and  gymnasium  and  playgroun 
equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primaril 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pari 
and  accessories. 

Jewelry  Stores  (SIC  5971  (—Establishments  primaril 
engaged  in  the  retail  sale  of  any  combination  of  lines  c 
jewelry  such  as  diamonds  and  other  precious  stone 
mounted  in  precious  metals  such  as  rings,  bracelets,  an 
brooches;  sterling  and  plated  silverware;  and  watche 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2  — Establish 
ments  primarily  engaged  on  the  retail  sale  of  toy: 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (Shi 
5996)— Establishments  primarily  engaged  in  the  reta 
sale  of  cameras,  films,  and  other  photographic  supplie 
and  equipment.  Excluded  are  establishments  primaril 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2- 
Establishments  primarily  engaged  in  the  retail  sale  o 
combined  lines  of  gifts  and  novelty  merchandise,  sou 
venir,  and  miscellaneous  small  art  goods  such  a 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998) 2— Establishment 
primarily  engaged  in  the  retail  sale  of  eyeglasses  ani 
related  optical  goods.  Excluded  are  establishment 
whose  receipts  are  primarily  from  eye  examinations  anc 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  bui 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
IC  5999)2  — Establishments  primarily  engaged  in  the 
tail  sale  of  specialized  lines  of  merchandise  such  as 
Electors’  items  and  supplies,  artists’  supplies,  ortho- 
:dic  and  artificial  limbs,  drafting  materials,  type- 
riters,  luggage  and  other  leather  goods,  pets,  religious 
>ods,  hearing  aids,  rubber  stamps,  monuments  and 
imbstones,  and  other  merchandise  not  elsewhere 
assified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
imber  of  lines  of  merchandise  such  as  dry  goods, 
>parel  and  accessories,  furniture  and  home  furnishings, 
nail  wares,  hardware,  and  food.  Included  are  the  group 
nerally  known  as  department  stores,  variety  stores, 
neral  merchandise  stores,  general  stores,  etc.,  as  well 
mail-order  houses.  Also  included  in  this  group  are 
lose  nonstore  retailers  primarily  engaged  in  the  sale  of 
oducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mail- 
-der  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
trough  mail-order  houses)  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)-These  retail  stores 
irry  a  general  line  of  apparel  such  as  suits,  coats, 
resses,  furnishings;  home  furnishings  such  as  furniture, 
oor  coverings,  curtains,  draperies,  linens,  major  house- 
old  appliances;  and  housewares  such  as  table  and 
itchen  appliances,  dishes  and  utensils.  These  and  other 
terchandise  lines  are  normally  arranged  in  separate 
:ctions  or  departments  with  the  accounting  on  a 
epartmentalized  basis.  The  departments  and  functions 
;e  integrated  under  a  single  management.  In  general,  a 
Tail  store  is  classified  as  a  department  store  if  it 
ormally  has  25  or  more  employees  and  sells  some  items 
i  each  of  the  following  lines  of  merchandise  with  no 
ne  of  the  lines  exceeding  80  percent  of  total  sales;  (1) 
jmiture,  home  furnishings,  appliances,  radio  and  TV 
:ts;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
ousehold  linens  and  dry  goods.  The  80-percent  limita- 
on  for  any  one  category  does  not  apply  for  establish- 
lents  with  total  annual  sales  of  more  than  $5  million, 
rovided  the  combined  sales  of  the  other  two  merchan- 
ise  line  groups  exceed  $500,000.  So-called  “discount 
ores”  are  included  as  department  stores  provided  they 
leet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
5IC  5321 ,  part)3-Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
re  included  in  the  durable  goods  stores  total. 

3  Sales  made  by  mail  order  catalogue  desks  located  within 
epartment  stores  of  mail  order  firms  and  the  free  standing 
atalogue  order  stores  of  department  store  firms  are  included 
ere. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores,  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321 ,  part)  '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  “5  and  10  cent”  stores  and  “5  cents 
to  a  dollar”  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )'  —  Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351 )' —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —  Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods,  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1  (—Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  soups;  dry  groceries,  either  packaged 
or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried  fruits, 
spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared  meats, 
fresh  fish  and  poultry,  fresh  vegetables  and  fruits,  and 
fresh  or  frozen  meats. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1 )'  —Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499)' -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories,  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  Ir 
eluded  are  furriers  and  custom  tailors  carrying  stocks  c 
materials. 

Men  s.  Boys’  Clothing  and  Furnishings  Stores  (SB 
561  ^-Establishments  primarily  engaged  in  the  reta 
sale  of  men’s  and  boys’  ready-to-wear  clothing  an 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Estat 
lishments  primarily  engaged  in  the  retail  sale  of  women’ 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  am 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (Sl( 
5631  ^Establishments  primarily  engaged  in  the  retai1 
sale  of  specialized  lines  of  women’s  and  girls’  appare 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil 
linery,  foundation  garments,  lingerie,  negligees,  robes 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641 ) 1  - 
Establishments  primarily  engaged  in  the  retail  sale  o 
children’s  and  infants’  clothing,  furnishings,  and  acces 
sories. 

Family  Clothing  Stores  (SIC  565 1 )— Establishment; 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish 
ings,  and  accessories  for  men,  women,  and  children,  noi! 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  ora  combinatior 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 )‘ —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms.; 
dresses,  etc.,  made  on  their  own  premises  to  customer! 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )' -Establishments! 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur | 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC. 
5699)' —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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Dunters  and  refreshment  stands  selling  prepared  foods 
id  drinks  for  immediate  consumption.  Also  included 
e  social  caterers  who  sell  prepared  foods  which  are 
;rved  on  the  premises  or  elsewhere,  and  inplant  feeding 
intractors.  Eating  and  drinking  places  operated  as 
ased  concessions  in  theaters,  hotels,  motels,  and  places 
f  amusement  are  included  here,  although  candy  and 
opcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
art  ^Establishments  primarily  engaged  in  the  retail  sale 
f  prepared  food  and  drink  for  consumption  on  the 
remises.  In  the  cafeterias  the  customers  often  serve 
lemselves.  Alcoholic  beverages  are  frequently  sold  at 
lese  establishments  but  receipts  from  the  sale  of 
Icoholic  beverages  may  not  exceed  the  receipts  from 
repared  foods.  Also  included  here  are  inplant  feeding 
mtractors  primarily  engaged  in  the  preparation  and 
hail  sale  of  prepared  food  and  drink  for  employees 
ander  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4— Establish- 
lents  primarily  engaged  in  the  retail  sale  of  limited  lines 
f  refreshments  and  prepared  food  items.  Included  are 
stablishments  which  prepare  refreshment  items  such  as 
•ozen  custard,  pizza,  barbequed  chicken,  and  ham- 
urgers  for  consumption  on  or  near  the  premises  or  for 
take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
rimarily  engaged  in  servicing  prepared  food  on  the 
remises  or  elsewhere.  Service  plays  an  important  part 
l  this  kind  of  business.  The  principal  activity  of  the 
stablishment  is  catering  of  food  and  beverages  to 
arties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
ngaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
'ine,  liquor,  and  other  alcoholic  beverages  for  consump- 
on  on  the  premises.  Prepared  foods  are  frequently  sold 
t  these  establishments  but  receipts  from  the  sale  of 
repared  foods  may  not  exceed  receipts  from  sales  of 
Icoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
rescription  drugs  and  patent  medicines  and  health  and 
rst-aid  products.  Usually  the  establishments  carry  a 
umber  of  related  lines  of  merchandise  such  as  cosmet- 
:s,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
nd  novelty  merchandise.  These  stores  may  also  operate 
soda  fountain  or  lunch  counter. 


“Sales  for  this  kind  of  establishment  are  not  shown  separately 
ut  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59, part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery,  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) s— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5 —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)-Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s —Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores  total. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

March  1973  to  February  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1974 


1974 

Kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

100.4 

101.3 

102.7 

103.0 

100.9 

100.4 

101.9 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

96.5 

96.4 

97.  7 

97.1 

98.5 

100.0 

99.5 

101.1 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

General  merchandise  group  without  nonstores  (except 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

96.8 

97.3 

98.4 

98.6 

101.5 

111  .0 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

96.8 

96.8 

97.7 

120.5 

120.3 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

94.1 

93.7 

97.2 

98.3 

103.1 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

90.9 

93.1 

98.6 

Furniture,  home  furnishings,  and  equipment  stores,  total.. 

103.1 

102.7 

100.4 

100.3 

98.1 

99.1 

98.1 

98.7 

97.3 

98.0 

97.8 

98.3 

96.7 

97.6 

98.0 

99.0 

99.4 

99.3 

100.1 

106.4 

Fu^nit^Le' 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

97.7 

99.2 

98.4 

98.5 

106.5 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

94.0 

99.5 

101 . 5 

108.4 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

95.0 

99.4 

101.4 

102.5 

Building  materials,  hardware,  farm  equip,  dealers,  total.. 

88.7 

90.0 

87.8 

88.3 

91.2 

90.3 

94.8 

94.4 

100.5 

99.1 

105.8 

104.5 

105.3 

105.4 

108.7 

109.4 

110.5 

109.9 

108.2 

103.4 

94.7 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.6 

99.4 

100.1 

102.4 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.0 

97.2 

99.6 

100.8 

T|M'TuVi  3or  dealer- 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.2 

102.1 

100.8 

li’  d  t  f 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

100.9 

99.4 

99.5 

100.5 

CHARGE  ACCOUNTS 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

101.7 

102.8 

104.9 

105.1 

102.0 

101.1 

99.5 

101.3 

98.3 

99.3 

100.8 

104.5 

100.9 

95.8 

94.4 

95 . 6 

General  merchandise  group  without  nonstores  (except 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

122.8 

106.5 

100.8 

100.4 

97.4 

95.2 

96.3 

94.7 

93.0 

93.1 

98.5 

Furniture,  home  furnishings,  and  equipment  stores,  total.. 

98.0 

99.7 

97.1 

99.2 

96.4 

98.1 

96.0 

95.7 

98.0 

98.3 

97.5 

98.0 

99.5 

99.5 

101.0 

99.6 

101.3 

100.8 

102.5 

102.4 

110.4 

107.5 

Building  materials,  hardware,  farm  equip,  dealers,  total.. 

88.0 

89.5 

87.0 

87.9 

91.0 

90.5 

94.6 

94.4 

100.3 

99.2 

106.0 

104.6 

105.8 

105.9 

109.3 

110.0 

110.8 

109.9 

109.0 

108.1 

103.1 

94.2 

95.7 

98.2 

99.3 

100.0 

101.6 

104.1 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

100.6 

95.9 

100.8 

103.9 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

100.4 

100.0 

99.2 

102.2 

INSTALLMENT  ACCOUNTS 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

96.6 

97.1 

98.1 

98.2 

B  ’ 

General  merchandise  group  without  nonstores  (except 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

105.4 

100.8 

99.0 

98.1 

97.9 

97.8 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

95.4 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

Furniture,  home  furnishings,  and  equipment  stores, 

total . . 

104.7 

103.6 

101.3 

100.5 

98.6 

99.1 

98.8 

99.2 

97.8 

98.7 

97.6 

99.3 

96.2 

97.4 

97.1 

98.8 

100.0 

98.6 

99.2 

98.0 

100.0 

99.9 

105.9 

105.8 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

I  3  •  3 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

104.1 

100.5 

99.0 

98.1 

98.1 

98.3 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

105.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

General  merchandise  group  without  nonstores  (except 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

109.9 

104.5 

94.7 

100.3 

96.9 

95.8 

94.1 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

Furniture,  home  furnishings,  and  equipment  stores, 

total. . 

104.2 

97.4 

98.6 

98.0 

98.3 

101.0 

96.9 

102.0 

97.1 

104.1 

95.5 

102.4 

98.5 

102.5 

101.5 

100.3 

101.1 

99.8 

98.2 

98.2 

103.7 

100.5 

CHARGE  ACCOUNTS 

99.8 

95.1 

95.4 

96.9 

100.5 

100.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

92.3 

90.4 

88.6 

95.3 

99.8 

104.7 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

General  merchandise  group  without  nonstores  (except 

104.1 

96.5 

93.7 

93.9 

95.4 

95.2 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

109.3 

99.0 

95.6 

95.9 

96.1 

95.8 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

109.3 

96.6 

97.5 

95.1 

94.9 

92.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

Furniture,  home  furnishings,  and  equipment  stores. 

total. . 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

100.8 

102.9 

109.5 

100.4 

100.3 

110.0 

INSTALLMENT  ACCOUNTS 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

101.2 

101.5 

98.9 

100.3 

98.6 

100.9 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

General  merchandise  group  without  nonstores  (except 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

97.0 

97.6 

98,4 

98.7 

101.9 

109.4 

105.2 

100.7 

99.2 

98.1 

98.0 

97.6 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

94.8 

95.0 

94.  R 

95.8 

102.6 

118.0 

Furniture,  home  furnishings,  and  equipment  stores, 

total. . 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

95.6 

98.3 

100.2 

|  101.4 

97.5 

103.7 

Note:  The  adjustment  factors  shown  In  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959* through  June  1974,  using 
the  X-ll  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 
and  holiday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
adjustment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24. 


Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sale:| 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 


seasona 1 
f ac  tor 


Average  duration  of  run  (ADR) 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise). 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers . 

Tire,  buttery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . . 


Retail  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores 

Men’s,  boys’  wear  stores . 

Women's  apparel,  accessory  stores 
Shoe  stores . 


total . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

3.6) 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

3.7! 

3 . 9< 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

2.06 

1.40 

14.28 

6 . 04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

3. 16 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

3.  IS 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

:iu 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

2  73 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2.65 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3.70 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

10 . 16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3.26 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

8 . 85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

3.91 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3.11 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

11.25 

8.73 

«.s 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II 

STORES 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

7.50 

2 . 75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

1.95 

1.45 

31.25 

3.65 

5.33 

3.47 

24.8 

2.83 

2.54 

1.15 

2.20 

3 

2.08 

1.71 

12.50 

3.81 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3.62 

20.31 

17.  79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

22.65 

20.66 

122.0 

4.03 

3.64 

1.15 

3.16 

4 

1.76 

1.58 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2.90 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3.26 

The  averages  and  summary  measures  for  department  stores  (all  stores) 


all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data, 
for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators,"  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York.  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar  .  etc.)  2-month  spans  (Jan. -Mar.,  Feb.-Apr.,  etc  ),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component,  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  “5"  are  shown  as  “6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl.  irregular  component  I.  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1-month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2  For  example,  the  ADR  of  Cl  is  I  85  for  household  appliances.  This  indicates  that  1 -month 
changes  in  the  seasonally  adjusted  senes,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales,  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 


Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

)od  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.03 

2 

2.50 

1.54 

18.50 

5.11 

pparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

urniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3 . 66 

Household  appliance  dealers . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4 . 33 

ldg.  mtls. ,  hardware,  farm  equip,  dealers,  total.. 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

utomotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

93 

1.51 

2 

2.13 

1.53 

asoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

pparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

“urniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

ldg.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

utomotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

asoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

ipparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

•'urniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

3 . 66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

Automotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

ieneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

.pparel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

'urniture,  home  furnishings,  equip,  stores,  total.. 

2.49 

1.59 

8.4 

1.79 

1.65 

.82 

2.01 

3 

1.89 

1.55 

12.33 

'ire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

-eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

■pparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

‘urniture,  home  furnishings,  equip,  stores,  total.. 

8.20 

4.26 

16.0 

7.00 

6.67 

2.36 

2.83 

3 

1.61 

1.47 

8.41 

2.95 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

ieneral  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

•pparel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

'urniture,  home  furnishings,  equip,  stores,  total.. 

2.45 

1.40 

9.2 

1.89 

1.66 

.87 

1.91 

3 

1.83 

1.55 

11.56 

3.45 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTH  WE  STERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.-- NORTH  EASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA-  Newark 
N.J.,  SMSA;  Patterson -Clifton- Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX.  ” 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 


BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 


BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County 
W.  Va.  ’  ’ 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky  • 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medit 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  an 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Prebl 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  an 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  am 
Douglas  County,  Wis. 

EI.  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak. 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Portei 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


1 Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Countie 
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iENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

1TFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
bounties,  Conn. 

■JOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

JSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

HANAPOLIS,  1ND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
fohnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

:KSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

,:KSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

7KSONV1LLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

LAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

NSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

OXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

NCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

NSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

XINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

NCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

fTTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

IS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

UISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

WELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

NCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

'iCON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

LWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

NNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

f 

)BILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

.JNTGOME RY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

JNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

JSKEGON- MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

tSSAU- SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

W  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON-CLIFTON-PASSA1C,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF. :  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SFATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 
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SALES 

Total  1974  annual  sales  of  all  retail  stores  in  the  United 
States  were  estimated  at  $537.6  billion,  7  percent  above  the 
$503.3  billion  estimated  for  1973.  Annual  sales  of  durable 
goods  stores  decreased  2  percent  from  the  previous  year  while 
those  of  nondurable  goods  stores  increased  1 1  percent  for  the 
same  period.  All  major  kind-of-business  groups,  except  auto¬ 
motive  dealers,  showed  percent  increases  in  comparison  with 
1973.  In  the  durable  goods  stores  category  the  furniture,  home 
furnishings,  and  equipment  stores  showed  the  largest  increase, 
up  6  percent;  followed  by  the  building  materials,  hardware, 
farm  equipment  dealers;  up  5  percent;  while  the  automotive 
dealers  decreased  8  percent.  In  the  nondurable  goods  stores 
category  food  stores  showed  the  largest  increase,  up  13  percent; 
followed  by  eating  and  drinking  places,  up  10  percent;  the 
general  merchandise  group  (including  nonstores),  up  7  percent; 
and  apparel  and  accessories  stores;  up  3  percent. 


Total  sales  of  all  retail  stores  in  the  United  States  for 
December  1974  were  estimated  at  $52.0  billion.  After  adjust¬ 
ment  for  seasonal  variation  and  trading  day  differences  but  not 
for  price  changes,  total  retail  sales  for  December  were  $44.6 
billion.  This  adjusted  figure  was  virtually  unchanged  from 
November  1974  but  was  6  percent  above  December  1973.  The 
adjusted  October-through-December  average  sales  were  3  per¬ 
cent  below  the  prior  3  months  but  were  5  percent  above  the 
comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  increased  2  percent 
from  November  1974  but  were  virtually  unchanged  from 
December  1973.  In  comparison  with  November  1974,  adjusted 
sales  in  the  durable  goods  stores  category  were  as  follows: 
Automotive  dealers,  up  6  percent;  furniture,  home  furnishings, 
and  equipment  stores  and  building  materials,  hardware,  farm 
equipment  dealers,  each  down  2  percent. 

Th. 


Inquiries  concerning  these  figure!  dtould  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301 )  763-7128. 


Data  on  the  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 
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Adjusted  sales  of  nondurable  goods  stores  were  virtually 
unchanged  from  November  1974  but  increased  9  percent  from 
December  1973.  In  comparison  with  November  1 974,  adjusted 
sales  in  the  nondurable  goods  stores  category  were  as  follows: 
Apparel  and  accessories  stores  increased  2  percent;  eating  and 
drinking  places  and  the  general  merchandise  group  (including 
nonstores)  remained  virtually  unchanged,  and  food  stores  were 
down  2  percent. 

Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $28.9  billion  in 
total  accounts-receivable  balances  owed  by  customers  as  of 


December  31,  1974.  This  figure  represents  $18.0  billion  for 
installment  accounts  and  $10.9  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  differ-  ! 
ences  but  not  for  price  changes,  total  December  accounts- 
receivable  balances  decreased  about  1  percent  from  November 
1974  but  were  7  percent  above  December  1973.  December 
installment  account  balances  decreased  I  percent  from  the 
previous  month  while  charge  account  balances  decreased  2  per¬ 
cent  for  the  same  period.  Compared  with  December  1973, 
installments  account  balances  increased  8  percent  and  charge 
account  balances  increased  4  percent. 


Annual  Per  Capita  Retail  Sales,  United  States: 
1971  Through  1974 

Dollars  Dollars 


in  

Nondurable  goods  Durable  goods 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Oct.  1973  -  Dec.  1974 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


mg  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report,  Because  the  sample  revision  had  littl 
i  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

Total 

1974 

Jan. 

Feb . 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

I  Nov . 

Dec.*5  j 

Data 

0T  ADJUS1 

ED  for  seasonal  variations, 

holiday 

or  trading-day  differences 

Retail  stores,  total . 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43 , 800 

46,758 

46,351 

52,032 

537,56 

Total  (excluding  automotive  group)... 

31,453 

30,277 

34,911 

35,928 

38,246 

36 , 960 

37,054 

39,475 

36,209 

38,780 

39,386 

45,816 

444,49 

Durable  goods  stores,  total . 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

Nondurable  goods  stores,  total . 

26,446 

25,375 

29,106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33*266 

38*738 

370*  3'J ! 

Food  stores,  total . 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

1 1 , 01  4 

9,841 

10,304 

Grocery  stores . 

8,528 

8,142 

9,072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

247 

249 

253 

260 

266 

269 

243 

248 

2 \ 94:1 

Retail  bakeries . 

112 

113 

120 

121 

128 

128 

123 

136 

138 

152 

134 

133 

Eating  and  drinking  places .  .  . 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,602 

41,82: 

Eating  places . . 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,912 

34*12: 

Restaurants,  lunchrooms,  cafeteries . . 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,365 

27*lo: 

Drinking  places . . . 

595 

567 

630 

615 

648 

659 

656 

682 

632 

656 

669 

690 

7*6y; 

General  merchandise  group  with  nonstores1 . 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,047 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11,426 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,538 

67,99: 

Department  stores . 

3,369 

3,167 

4,132 

4 ,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,975 

55,85! 

Variety  stores . 

519 

517 

637 

711 

727 

689 

664 

759 

662 

727 

817 

1,286 

8,71! 

Mail-order  houses  (department  stores 

merchandise) 2 . 

341 

381 

479 

476 

450 

390 

439 

494 

473 

609 

705 

602 

5,83! 

Apparel  and  accessory  stores,  total .  .  .  .  . 

1,700 

1,518 

1  ,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

Men's,  boys'  wear  stores3 . 

409 

344 

399 

465 

481 

461 

415 

466 

429 

461 

506 

829 

Men's,  boys'  clothing,  furnishings  stores. 

403 

339 

393 

456 

473 

452 

407 

459 

420 

451 

4  97 

Women's  apparel,  accessory  stores'* . 

636 

589 

703 

781 

784 

749 

747 

796 

784 

844 

853 

1,297 

Women's  ready-to-wear  stores . 

542 

491 

592 

660 

665 

634 

635 

684 

677 

722 

724 

1,101 

8,l2i 

Family  clothing  stores . 

280 

257 

326 

378 

361 

354 

332 

393 

345 

365 

400 

647 

Shoe  stores . 

292 

253 

323 

397 

331 

322 

301 

358 

341 

325 

325 

405 

3*97: 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,928 

1 ,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

2,549 

25 ,56( 

Furniture,  home  furnishings  stores . 

1,123 

1,076 

1,267 

1,251 

1  ,362 

1  ,314 

1,333 

1  ,367 

1,258 

1,331 

1,314 

1,389 

15, 3«f 

Furniture  stores . . 

814 

767 

884 

880 

937 

911 

950 

994 

910 

949 

959 

1  ,027 

10,982 

Household  appliance,  TV,  radio  stores . 

654 

588 

642 

626 

649 

648 

691 

699 

664 

647 

643 

846 

Household  appliance  dealers . . 

435 

385 

416 

422 

441 

441 

470 

466 

428 

423 

397 

498 

5,222 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,418 

32,562 

Building  materials  and  hardware,  total5  .... 

1,453 

1  ,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1,897 

1  ,774 

Lumber  and  other  bldg,  materials  dealers5. 

1,150 

1,178 

1,410 

1,589 

1,720 

1,699 

1,796 

1,765 

1  ,628 

1,699 

1,453 

Hardware  stores . 

303 

318 

371 

419 

490 

494 

470 

444 

429 

462 

444 

526 

5*170 

Automotive  dealers,  total . 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,216 

Passenger  car,  other  automotive  dealers . 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,489 

84*754 

Passenger  car  dealers6 . 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,122 

Passenger  car  dealers  (franchised) . 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

Tire,  battery,  accessory  dealers . 

553 

524 

640 

716 

757 

747 

766 

748 

682 

728 

724 

727 

8*312 

Gasoline  service  stations . 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,408 

39,912 

Drug  and  proprietary  stores . 

1,267 

1,255 

1,329 

1  ,363 

1,393 

1,364 

1,364 

1,429 

1,330 

1,399 

1,378 

1,874 

16,745 

Liquor  stores . 

740 

697 

775 

778 

837 

831 

893 

919 

818 

867 

923 

1,214 

10,292 

Data  ADJUSTED  for  seasonal  variations,  holiday  and 

trading-day  differences 

i 

- 1 

Retail  stores,  total . 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44,469 

44,640 

Total  (excluding  automotive  group).... 

35,458 

35,898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37 , 309 

Durable  goods  stores,  total . 

13,525 

13,327 

13,660 

13,941 

14,289 

14,049 

1 4 , 963 

15,381 

14,419 

13,645 

12,975 

13,230 

Nondurable  goods  stores,  total . 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,758 

32,158 

31,494 

31,410 

Food  stores,  total . 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,266 

Grocery  stores . 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,553 

Eating  and  drinking  places . . 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,702 

General  merchandise  group  with  nonstores1... 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,380 

General  merchandi se  group  without  nonstores1 

V 

(except  department  stores  mail  order) . 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,766 

Department  stores . 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,599 

Variety  stores . 

738 

707 

753 

716 

733 

728 

740 

746 

745 

753 

7  32 

684 

SkS?:#  > 

Mail-order  houses  (department  stores 

merchandise) 2 . 

470 

485 

498 

494 

487 

492 

513 

492 

514 

513 

4  99 

415 

Apparel  and  accessory  stores,  total . . 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,024 

Mill 

Men's,  boys'  wear  stores3 . 

456 

476 

501 

482 

482 

458 

484 

507 

495 

477 

450 

443 

£^P§1SSN 

Women’s  apparel,  accessory  stores'1 . 

785 

781 

800 

742 

794 

793 

840 

810 

824 

817 

766 

807 

Shoe  stores . 

357 

354 

361 

337 

333 

338 

350 

332 

318 

321 

307 

298 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,018 

■:T:$§ 

Furniture,  home  furnishings  stores . 

1,211 

1,231 

1,316 

1,290 

1,342 

1  ,302 

1,346 

1  ,325 

1  ,335 

1,282 

1  ,240 

1,211 

Household  appliance,  TV,  radio  stores . 

672 

679 

703 

699 

687 

647 

716 

691 

676 

638 

629 

611 

Building  materials,  hardware,  farm  equipment 

M  ' 

dealers,  total . 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,562 

Lumber  and  other  bldg.,  materials  dealers5.. 

1,447 

1,518 

1  ,572 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1,517 

1,465 

1,420 

Hardware  stores. . . 

411 

443 

456 

421 

434 

424 

430 

415 

444 

440 

427 

437 

S-SSifp 

Automotive  dealers,  total  . 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,331 

Passenger  car,  other  automotive  dealers  .... 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,645 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

697 

685 

718 

688 

716 

700 

665 

686 

Gasoline  service  stations . . 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,401 

Drug  and  proprietary  stores . 

1,323 

1  ,370 

1,376 

1,408 

1  ,389 

1,402 

1,421 

1,408 

1,415 

1,429 

1,402 

1,431 

'  ;! 

Liquor  stores . . . 

820 

824 

829 

842 

832 

831 

864 

887 

888 

891 

884 

891 

See  footnotes  at  end  of  table. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States— Continued 


(Millions  of  dollars) 


1973 

Total 

1973 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

Data  NOT  ADJUSTED  for  seasonal  variations, 

hoi iday 

or  trading-day 

iif ferences 

Retail  stores,  total . 

35,768 

34,977 

41,309 

40,686 

43,178 

43,586 

41,665 

43,135 

40,916 

43,721 

44,552 

49,824 

503,317 

Total  (  excluding  automotive  group) . 

28,264 

27,365 

31,935 

31,697 

33,750 

34,344 

32,958 

34,616 

33,073 

34,739 

36,469 

43,446 

402,656 

12,154 

12,284 

14,853 

14,535 

15,465 

15,410 

14,518 

14,654 

13,718 

15,171 

14,104 

13,409 

170,275 

Nondurable  goods  stores,  total . 

23,614 

22,693 

26,456 

26,151 

27,713 

28,176 

27,147 

28,481 

27,198 

28,550 

30,448 

36,415 

333,042 

7,995 

7,646 

8,792 

8,171 

8,745 

9,135 

8,976 

9,344 

8,859 

8,929 

9,207 

9,932 

105,731 

7,468 

7,106 

8,202 

7,579 

8,139 

8,512 

8,345 

8,687 

8,242 

8,302 

8,596 

9,214 

98,392 

Meat  and  fish  (seafood)  markets . 

204 

204 

224 

217 

227 

222 

227 

234 

214 

223 

217 

248 

2,661 

Retail  bakeries . 

104 

107 

118 

110 

117 

119 

107 

126 

127 

128 

119 

126 

1,408 

Eating  and  drinking  places . 

2,715 

2,623 

2,975 

2,950 

3,238 

3,353 

3,359 

3,556 

3,339 

3,341 

3,204 

3,272 

37,925 

2,117 

2,046 

2,343 

2,348 

2 , 590 

2,689 

2,712 

2,907 

2,696 

2,690 

2,573 

2,618 

Restaurants,  lunchrooms,  cafeterias . 

1,678 

1,636 

1,877 

1,831 

2,024 

2,082 

2,130 

2,270 

2,099 

2,067 

2,030 

2,063 

23,787 

Drinking  places . 

598 

577 

632 

602 

647 

664 

647 

649 

643 

651 

631 

654 

7,595 

General  merchandise  group  with  nonstores1 . 

4,999 

4,933 

6,307 

6,467 

6,713 

6,771 

6,269 

6,915 

6,594 

7,172 

8,543 

11,618 

83,301 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

r4,550 

r4,441 

r5,75H 

r5,962 

6,184 

6,277 

5,799 

6,391 

6,072 

6,555 

7,886 

11,063 

76,938 

Department  stores  and  dry  goods,  general 

3,773 

3,627 

4,702 

4,905 

5,127 

5,245 

4,795 

5,261 

5,028 

5,334 

6,382 

9,163 

63,342 

3,091 

2,976 

3,868 

4,055 

4,229 

4,308 

3,910 

4,286 

4,142 

4,396 

5,297 

7,734 

52,292 

Variety  stores . 

477 

481 

601 

645 

648 

669 

603 

677 

630 

665 

790 

1,326 

8,212 

Mail-order  houses  (department  stores 

merchandise) 2 . 

300 

r333 

455 

412 

409 

363 

401 

453 

414 

556 

714 

574 

~5 , 384 

Apparel  and  accessory  stores,  total . 

1,608 

1,460 

1,829 

2,007 

1,908 

1,975 

1,740 

1,931 

1,974 

2,030 

2,214 

3,386 

24,062 

Men's,  boys'  wear  stores3 . 

424 

339 

399 

440 

448 

472 

397 

411 

412 

448 

523 

896 

5,609 

Men's,  boys'  clothing,  furnishings  stores . 

419 

334 

394 

435 

441 

464 

392 

408 

408 

442 

518 

886 

5,541 

Women's  apparel,  accessory  stores4 . 

595 

585 

712 

743 

738 

756 

677 

698 

747 

783 

842 

1,243 

Women's  ready-to-wear  stores . 

512 

507 

622 

645 

638 

644 

572 

593 

633 

664 

706 

1,040 

Family  clothing  stores . 

257 

240 

309 

339 

332 

334 

300 

351 

333 

352 

388 

619 

4,154 

Shoe  stores . 

283 

247 

342 

408 

324 

345 

299 

378 

401 

365 

361 

476 

Furniture,  home  furnishings  and  equipment  stores,  total 

1,789 

1,754 

1,927 

1,856 

1,953 

2,032 

1,940 

2,047 

1,972 

2,049 

2,159 

2,552 

24,030 

Furniture,  home  furnishings  stores . 

1,044 

1,058 

1,158 

1,137 

1,214 

1,228 

1,179 

1,229 

1,142 

1  ,238 

1,293 

1,370 

14,290 

Furniture  stores . 

770 

753 

839 

831 

885 

884 

876 

920 

845 

892 

928 

1,016 

10,439 

Household  appliances,  TV,  radio  stores . 

595 

563 

610 

578 

602 

670 

634 

680 

678 

660 

699 

935 

7,904 

Household  appliance  dealers . 

375 

363 

395 

377 

403 

454 

418 

444 

443 

438 

438 

576 

5,124 

Building  materials,  hardware,  farm  equipment 

1,876 

1,945 

2,448 

2,566 

2,847 

2,919 

2,738 

2,869 

2,740 

2,935 

2,565 

2,486 

30,934 

Building  materials  and  hardware,  total5 . 

1,458 

1,470 

1,746 

1,861 

2,098 

2,185 

2,080 

2,180 

1,937 

2,068 

1,912 

1,771 

22 , 766 

Lumber  and  other  bldg,  materials  dealers5 . 

1,188 

1,198 

1,417 

1,487 

1,656 

1,704 

1,668 

1,770 

1,536 

1,645 

1,497 

1,283 

18,049 

Hardware  stores . 

270 

272 

329 

374 

442 

481 

412 

410 

401 

423 

415 

488 

4,717 

Automotive  dealers,  total . 

7,504 

7,612 

9,374 

8,989 

9,428 

9,242 

8,707 

8,519 

7,843 

8,982 

8,083 

6,378 

100,661 

Passenger  car,  other  automotive  dealers . 

7,019 

7,143 

8,761 

8,347 

8,744 

8,522 

8,016 

7,809 

7,188 

8,258 

7,342 

5,619 

92 , 768 

Passenger  car  dealers6 . 

6,552 

6,616 

•7,977 

7,525 

7,839 

7,689 

7,247 

7,076 

6,573 

7,634 

6,854 

5,195 

84,777 

Passenger  car  dealers  (franchised) . 

6,095 

6,114 

7,390 

6,942 

7,229 

7,124 

6,742 

6,536 

6,089 

7,131 

6,407 

4,821 

78,620 

Tire,  battery,  accessory  dealers . 

485 

469 

614 

642 

684 

720 

691 

710 

656 

724 

741 

759 

7,895 

Gasoline,  service  stations . 

2,589 

2,474 

2,773 

2,808 

2,947 

3,008 

3,088 

3,023 

2,837 

2,981 

2,996 

2,908 

34,432 

Drug  and  proprietary  stores . 

1,205 

1,151 

1,222 

1,219 

1,281 

1,300 

1,240 

1,303 

1,226 

1,300 

1  ,286 

1,741 

15,474 

Liquor  stores . 

692 

667 

740 

718 

789 

825 

826 

819 

759 

784 

823 

1,160 

9,602 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 

Retail  stores,  total . 

40,707 

41,242 

41,979 

41,185 

41,723 

41,167 

42,767 

42,355 

42,529 

42,970 

42,976 

42,116 

Total  (excluding  automotive  group) . 

32,200 

32,667 

33,210 

32,630 

33,220 

33,224 

34,113 

33,710 

34,072 

34,488 

34,793 

34,716 

Durable  goods  stores,  total . 

14,234 

14,405 

14,612 

14,339 

14,299 

13,731 

14,409 

14,481 

14,267 

14,331 

14,090 

13,270 

Nondurable  goods  stores,  total . 

26,473 

26,837 

27,367 

26,846 

27,424 

27,436 

28,358 

27,874 

28,262 

28,639 

28,886 

28,846 

Food  stores,  total . 

8,476 

8,409 

8,431 

8,616 

8,665 

8,598 

9,128 

8,964 

8,992 

9,194 

9,135 

9,264 

Grocery  stores.... . 

7,894 

7,800 

7,834 

8,012 

8,074 

8,000 

8,507 

8,345 

8,376 

8,568 

8,511 

8,603 

Eating  and  drinking  places . 

3,057 

3,057 

3,089 

3,060 

3,096 

3,085 

3,122 

3,158 

3,261 

3,308 

3,331 

3,387 

General  merchandise  group  with  nonstores1 . 

6,590 

6,753 

7,137 

6,696 

6,917 

6,939 

7,051 

6,923 

6,989 

6,995 

7,213 

7,002 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

6,095 

6,223 

6,621 

6,  166 

6,386 

6,430 

6,538 

6,402 

6,486 

6,461 

6,661 

6,464 

Department  stores . 

4,121 

4,233 

4,461 

4,189 

4,346 

4,352 

4,423 

4,351 

4,406 

4,357 

4,485 

4,445 

Variety  stores . 

681 

661 

715 

635 

667 

686 

684 

682 

689 

696 

726 

690 

Mail  order  houses  (department  stores 

merchandise) 2 . 

412 

r420 

470 

438 

443 

442 

486 

442 

468 

482 

473 

403 

Apparel  and  accessory  stores,  total . 

1,949 

2,012 

2,175 

1,878 

1,962 

1,997 

2,028 

1,967 

2,042 

2,019 

2,006 

2,051 

Men's,  boys'  wear  stores3 . 

476 

471 

506 

444 

456 

463 

469 

450 

462 

462 

463 

480 

Women's  apparel,  accessory  stores4 . 

741 

788 

82  5 

706 

753 

780 

788 

730 

764 

751 

761 

776 

Shoe  stores . 

349 

348 

397 

339 

335 

338 

349 

352 

371 

371 

339 

346 

Furniture,  home  furnishings  and  equipment  stores,  total. 

1,962 

2,021 

2,014 

2,024 

1,995 

2,006 

2,000 

2,025 

2,063 

2,005 

2,046 

1,975 

Furniture,  home  furnishings  stores . 

1,145 

1,215 

1,184 

1,208 

1,203 

1,181 

1,217 

1,189 

1,214 

1,195 

1,204 

1,165 

Household  appliance,  TV,  radio  stores . 

640 

659 

659 

658 

635 

675 

637 

685 

686 

661 

672 

668 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,585 

2,625 

2,614 

2,518 

2,560 

2,572 

2,551 

2,582 

2,529 

2,609 

2,617 

2,661 

Lumber  and  other  bldg,  materials  dealers5 . 

1,545 

1,556 

1,547 

1,508 

1,546 

1,520 

1,515 

1,503 

1,428 

1,460 

1,484 

1*450 

Hardware  stores . 

370 

381 

389 

388 

393 

426 

379 

391 

408 

407 

406 

385 

Automotive  dealers,  total . 

8,507 

8,575 

8,769 

8,555 

8,503 

7,943 

8,654 

8,645 

8,457 

8,482 

8,183 

7,400 

Passenger  car,  other  automotive  dealers . 

7,904 

7,945 

8,127 

7,927 

7,870 

7,328 

7,992 

7,968 

7,771 

7,769 

7,492 

6,681 

Tire,  battery,  accessory  dealers . 

603 

630 

642 

628 

633 

615 

662 

677 

686 

713 

691 

719 

Gasoline  service  stations . 

2,714 

2,821 

2,821 

2,868 

2,884 

2,843 

2,908 

2,836 

2,880 

2,951 

2,966 

2,902 

Drug  and  proprietary  stores . 

1,246 

1,254 

1,241 

1,280 

1,291 

1,314 

1,305 

1,298 

1,278 

1,332 

1,322 

1,297 

Liquor  stores . 

759 

795 

779 

783 

799 

807 

817 

810 

807 

811 

793 

839 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 


r  p 

Revised.  Preliminary  estimates. 

lNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
3Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  3Includes  men's,  boys'  clothing  and  furnishings 

stores  and  custom  tailors.  4Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5lncludes 

lumber  yards,  building  materials  dealers;  paint,  plumbing  and  electrical  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  cha 
sales — all  ret 

nge  in 
ail  stores 

Kind  of  business 

Percent  change  in 
sales--all  retail  stores 

Decembe 

fro 

r  1974 

m — 

12  months 
1974 

from 

12  months 
1973 

December  1974 
f  rom — 

12  months 
1974 

from 

12  months 
1973 

Dec . 
1973 

Nov . 
1974 

Dec. 

1973 

Nov . 
1974 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

♦  4 

♦  12 

+7 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

0 

Total  (excluding  automotive  group) . 

+5 

♦  16 

♦10 

Furniture  stores . 

+1 

+7 

*6 

Floor  coverings  stores* . 

Durable  goods  stores,  total . 

-1 

+2 

-2 

Household  appliance,  TV,  radio  stores . 

Nondurable  goods  stores,  total . 

+6 

.16 

+11 

Household  appliance  dealers . 

TV,  radio,  stores* . 

Food  stores,  total . 

+ 

Grocery  stores . 

♦7 

-2 

+55 

♦20 

Meat  and  fish  (seafood)  markets . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

-3 

-5 

45 

Fruit  stores,  vegetable  markets'* . 

17 

.11 

Lumber  and  other  building  materials  dealers3. 

-3 

-14 

42 

Candy,  nut,  confectionery  stores'* . 

-16 

♦  51 

Paint,  glass,  wallpaper  stores* . 

+1 

-11 

+9 

Retail  bakeries . 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers" . 

♦  3 

-1 

Eating  and  drinking  places . 

Eating  places . 

*11 

0 

♦  13 

Farm  equipment  dealers* . 

-8 

+1 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

♦6 

Automotive  dealers,  total . 

-3 

-11 

-8 

Passenger  car  dealers . 

-1 

-12 

General  merchandise  group  with  nonstores1 . 

+4 

*38 

+7 

Passenger  car  dealers  (franchised) . 

-1 

-12 

General  merchandise  group  without  nonstores1 

Tire,  battery,  accessory  dealers . 

-4 

0 

(except  department  stores  mail  order) . 

.3 

♦  41 

Department  stores  and  dry  goods,  general 

Gasoline  service  stations . 

♦  17 

0 

+16 

merchandise  stores . 

+34 

+6 

+  28 

♦  39 

Mail-order  houses  (department  stores 

+32 

merchandise )2 . , . 

Drug  and  proprietary  stores . 

♦  8 

♦  36 

♦8 

Liquor  stores . 

+5 

+32 

+7 

Apparel  and  accessory  stores,  total . 

-1 

53 

+3 

Jewelry  stores* . 

-4 

+120 

Men's,  boys'  clothing,  furnishings  stores . 

-8 

♦65 

+52 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores". 

-11 

♦  51 

+7 

Camera,  photographic  supplies  stores" . 

♦  10 

♦42 

Shoe  stores . 

-15 

♦25 

-6 

Optical  goods  stores* . 

-3 

♦13 

♦8 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total . 

♦6 

0 

Apparel  and  accessory  stores,  total . 

-1 

+2 

Men's  boys'  wear  stores4  . 

-8 

-2 

Women's  apparel,  accessory  stores5 . 

+4 

+5 

Total  (excluding  automotive  group) . 

+7 

-1 

Shoe  stores . 

-14 

-3 

Durable  goods  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

1 

Nondurable  goods  stores,  total . 

•  9 

stores ,  total .  . 

♦2 

-2 

} 

Furniture,  home  lurnishings  stores, . 

+4 

-2 

Food  stores,  total . 

♦  11 

-2 

Household  appliance,  TV,  radio  stores . 

-9 

-3 

Grocery  stores . 

+11 

-2 

Bldg,  mtls.,  hardware,  farm  equip  dealers,  total 

-4 

-2 

Lumber  and  other  building  materials  dealers3. 

-2 

-3 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

Automotive  dealers,  total . 

-1 

♦6 

1 

General  merchandise  group  without  nonstores1 

Passenger  car  and  other  automotive  dealers6.. 

-1 

+6 

(except  department  stores  mail  order) . 

+5 

-1 

Tire,  battery,  accessory  dealers . 

-5 

+3 

xxijg 

Variety  stores . 

-1 

Mail-order  houses  (department  stores 

Drug  and  proprietary  stores  ....  . 

+  10 

+2 

•  :|H  : 

merchandise ) 2 . 

♦  3 

-17 

Liquor  stores . . . 

♦6 

+1 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 

“See  Explanatory  Materials,  pp.  33  and  34. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  lumber  yards,  building  materials 

dealers;  paint,  plumbing,  and  electrical  stores.  ''includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  includes  women's 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


I  tern 

Month-to-month 

Average  monthly  rates  of  changes 

December 

November 

October 

December  1974 
September  1974 

3-month  span 

December  1974 

June  1974 

6-month  span 

December  1974 

December  1973 

12-month  span 

November 

October 

September 

Retail  stores,  total . 

0 

-3 

-1 

-1 

0 

0 

Durable  goods  stores,  total . 

+2 

-5 

-5 

-3 

Nondurable  goods  stores,  total . 

0 

-2 

+1 

0 

0 

+1 
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Percentage  Changes  in  Cumulative  Retail  Sales  - 
12  Months  1974  From  12  Months  1973 


Percent 

-10  -5  0  5  10  15 


U.S.  total 


Durable  goods  stores,  total 


Furniture,  home  furnishings, 
and  equipment  stores,  total 


Building  materials,  hardware, 
Farm  equipment  dealers,  total 


Automotive  dealers,  total 


Nondurable  goods  stores,  total 


Food  stores,  total 


Eating  and  drinking  places 


General  merchandise  group 


Apparel  and  accessory 
Stores,  total 


-10  -5  0  5  10  15 


Sales  of  Retail  Stores  for  Selected  Kinds  of  Business,  1972-1974 
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Adjusted -  Unadjusted 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Millions  of  dollars) 


Kind  of  business 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

1  Nov. 

1974 

Dat 

NOT  ADJU 

5TED  for  seasonal  variations. 

loliday  or 

trading-d 

ay  differences 

Retail  stores,  total . 

11,656 

11  245 

13,414 

13,648 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,022 

169,376 

Durable  goods  stores,  total . 

692 

659 

768 

856 

929 

884 

878 

905 

823 

844 

787 

874 

Nondurable  goods  stores,  total . 

10,96-1 

10,586 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14.958 

18,148 

159*477 

Food  stores,  total . 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

5,825 

5,668 

63,426 

Grocery  stores1 . 

4,835 

4,652 

5,242 

4,880 

5,355 

5 , 096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,581 

Eating  and  drinking  places . 

231 

220 

258 

259 

277 

273 

287 

324 

276 

268 

262 

260 

3,195 

General  merchandise  group  with  nonstores2 . 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

General  merchandise  group  without  nonstores2 

except  department  stores  mail  order . 

4,035 

3,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6.627 

9.352 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,300 

3,106 

4,054 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4 ,617 

5.289 

7,734 

Department  stores . 

2,993 

2,813 

3,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4  .831 

7,069 

Variety  stores . 

4  09 

411 

512 

574 

583 

556 

531 

603 

531 

587 

666 

1,025 

6,988 

Apparel  and  accessory  stores,  total . 

413 

366 

486 

589 

519 

517 

451 

561 

531 

54  5 

563 

876 

Men’s,  boys'  wear  stores3 . . . 

47 

40 

55 

68 

64 

65 

46 

57 

52 

62 

70 

120 

Women's  apparel,  accessory  stores4 . 

146 

133 

179 

206 

196 

194 

174 

210 

197 

207 

209 

337 

Women’s  ready-to-wear  stores . 

129 

116 

155 

179 

170 

171 

153 

185 

175 

186 

189 

302 

Shoe  stores . 

123 

106 

138 

178 

141 

139 

119 

155 

156 

14  2 

143 

193 

1,733 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

190 

162 

180 

179 

190 

183 

197 

213 

199 

195 

198 

241 

Tire,  battery,  accessory  dealers . 

14  2 

137 

170 

197 

203 

203 

198 

192 

177 

187 

Drug  and  proprietary  stores . 

469 

461 

514 

522 

529 

523 

515 

54  9 

4  98 

532 

529 

790 

Liquor  stores . 

170 

164 

179 

173 

193 

178 

178 

189 

176 

204 

209 

289 

2,302 

Data  ADJUSTED  for  seasonal  varla 

tions,  holiday  and  trading -day 

differences 

Retail  stores,  total . 

13,716 

13,762 

14,036 

14,008 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

- 1 

14,123 

:  :;:jx 

Grocery  stores . 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,24  9 

5,257 

5,472 

5,483 

5,44  9 

5,434 

Eating  and  drinking  places . 

256 

259 

255 

261 

257 

250 

257 

292 

275 

283 

275 

272 

•;:g. 

General  merchandise  group  with  nonstores2 . 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

5,999 

General  merchandise  group  without  nonstores2 

except  department  stores  mall  order  . 

5,391 

5,425 

5,668 

5,635 

5,749 

5.594 

5,692 

5,684 

5,740 

5,721 

5,638 

Department  stores . 

3,969 

3,996 

4,170 

4 , 185 

4,260 

4 ,120 

4,207 

4 , 204 

4,227 

4,202 

4,161 

4,086 

m 

Variety  stores . 

588 

570 

600 

576 

597 

585 

597 

600 

597 

608 

589 

533 

m 

Apparel  and  accessory  stores,  total . 

555 

552 

54  9 

54  3 

524 

540 

537 

561 

548 

531 

493 

529 

Men's  boys'  wear  stores3 . . 

56 

64 

68 

66 

62 

62 

60 

67 

62 

59 

57 

Women's  apparel,  accessory  stores4 . 

211 

198 

202 

197 

196 

206 

206 

212 

204 

201 

182 

Shoe  stores . . . . . 

164 

156 

151 

151 

143 

146 

141 

146 

141 

145 

129 

140 

Tire  battery,  accessory  dealers . 

183 

188 

180 

187 

187 

181 

189 

178 

188 

177 

169 

160 

Drug  and  proprietary  stores . 

519 

534 

543 

553 

522 

540 

536 

539 

538 

547 

538 

534 

m 

‘December.  1974  weekly  sales  in  millions  of  dollars'!  were  as  follows  For  week  ending  December  7  -  $1,310;  December  14  -  $1,270;  December  21  -  $1,425* 
December  28  -  .1.253. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order, 
includes  men’s,  boys’,  clothing,  furnishings  stores;  and  custom  tailors. 

*  Includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women’s  apparel  stores. 


Table  3A.  Percent  Change  in  Sales  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change 
11  or  more  ret 

in  sales — 

ail  stores 

Percent  change  in  sales — 
11  or  more  retail  stores 

Dec.  1974 
f  rom-- 

12  months 
1974 

Kind  of  business 

Dec.  1974 
f  rom — 

12  months 
1974 

Dec. 

1973 

Nov. 

1974 

12  months 
1973 

Dec. 

1973 

Nov. 

1974 

12  months 
1973 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading -day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trading 

-day  dil 

f erences 

Retail  stores,  total . 

-  4 

' 

Durable  goods  stores,  total... 

-7 

*  11 

+  3 

* 

Nondurable  goods  stores,  total . 

•  21 

+  13 

■  ■!$} 

Food  stores,  total . 

►  7 

-3 

+  14 

Grocery  stores . 

g 

«■  ■■ 

Eating  and  drinking  places . 

+  2 

-1 

0 

General  merchandise  group  with  nonstores 1 , 

General  merchandise  group  without  nonstores1 

General  merchandise  group  with  nonstores1 . 

+  4 

-3 

8§$i  ii 

except  department  stores  mail  order',.., 

General  merchandise  group  without  nonstores1 

Department  stores  and  dry  goods,  general 

except  department  stores  mail  order) . 

*3 

-4 

+  4 

*  46 

Department  stores . 

Variety  stores... . 

Variety  stores . 

-6 

•  54 

+  5 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores2 . 

Women's  apparel,  accessory  stores3... 

Women's  ready-to-wear  stores... 

sgssplipii 

Shoe  stores . 

-14 

*35 

-9 

iiii® 

Furniture,  home  furnishings,  equip,  stores,  total,,. 

-3 

+  22 

-13 
♦  5 

Tire,  battery,  accessory  dealers . 

-7 

:-'S£xxlS:XvX:x- 

Drug  and  proprietary  stores . 

+  49 

+  10 

1 1 

Liquor  stores . 

+  38 

4  ' 

*  Includes  men’s,  boys’  clothing,  furnishings  stores;  and  custom  tailors. 

includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores 
by  Kind  of  Business  for  the  United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 

1973 

Total 

1973 

Jan. 

Feb. 

Mar . 

April 

May 

June 

July 

Aug. 

Sept. 

Oct . 

Nov . 

Dec. 

Data  NOT  ADJUSTED 

for  seasonal  variations, 

hoi lday 

or  trading-day 

di f  ferences 

Retail  stores,  total . 

10,482 

10,162 

12,377 

12,119 

12,653 

12,945 

12,214 

1 3 , 008 

12,447 

13,181 

14,653 

18,305 

154,546 

Durable  goods  stores,  total . 

675 

643 

775 

791 

843 

856 

803 

842 

796 

839 

808 

935 

9,606 

Nondurable  goods  stores,  total . 

9,807 

9,519 

11 ,602 

11 ,328 

11,810 

12,089 

11,411 

12,166 

11,651 

12,342 

13,845 

17,370 

144,940 

4,291 

4,087 

4,766 

4,299 

4,576 

4,776 

4,642 

4,824 

4,606 

4,727 

4,990 

5,281 

55,865 

4,243 

4,032 

4,719 

4,235 

4,524 

4,723 

4,586 

4,762 

4,547 

4,665 

4,933 

5,196 

55,165 

Eating  and  drinking  places . 

228 

222 

263 

263 

277 

286 

286 

305 

279 

265 

265 

254 

3,193 

General  merchandise  group  with  nonstores1 . 

3,878 

3,830 

4,964 

5,075 

5,268 

5,322 

4,930 

5,426 

5,158 

5,634 

6,749 

9,335 

65,569 

General  merchandise  group  without  nonstores1  (except 

3,680 

3,609 

4,686 

4,836 

5,005 

5,077 

4,696 

5,172 

4,907 

5,313 

6,422 

9,068 

62,471 

Department  stores  and  dry  goods,  general  merchandise  stores... 

3,017 

2,909 

3,787 

3,932 

4,095 

4,188 

3,830 

4,197 

4 , 008 

4,255 

5,092 

7,427 

50,737 

2,736 

2,644 

3,451 

3,601 

3,745 

3,831 

3,482 

3,819 

3,670 

3,900 

4,678 

6,823 

46,380 

Variety  stores . 

376 

378 

476 

518 

518 

543 

487 

542 

509 

542 

652 

1  ,086 

6,627 

Apparel  and  accessory  stores,  total . 

405 

383 

520 

610 

524 

544 

451 

529 

555 

545 

591 

912 

6,569 

Men's,  boys'  wear  stores2 . 

53 

40 

56 

64 

63 

66 

45 

49 

54 

63 

77 

119 

749 

Women's  apparel,  accessory  stores3 . 

141 

152 

193 

215 

200 

200 

172 

186 

192 

193 

213 

336 

2,393 

Women's  ready-to-wear  stores . 

124 

135 

169 

187 

175 

174 

147 

161 

167 

170 

186 

292 

2,087 

Shoe  stores . 

123 

112 

147 

191 

144 

162 

139 

168 

185 

157 

156 

224 

1  ,908 

Furniture,  home  furnishings  and  equipment  stores,  total . 

160 

154 

178 

167 

159 

178 

166 

169 

174 

169 

176 

235 

2,085 

Tire,  battery,  accessory  dealers . 

141 

134 

180 

192 

189 

202 

197 

200 

176 

204 

193 

202 

2,210 

420 

407 

440 

445 

479 

498 

471 

494 

465 

493 

494 

751 

5,857 

Liquor  stores . 

163 

165 

175 

163 

181 

186 

177 

171 

167 

187 

197 

290 

2,222 

Data  ADJUSTED  for 

seasonal  variations,  holiday  and  trading-day  differences 

Retail  stores,  total . 

12,477 

12,503 

12,814 

12,524 

12,730 

12,634 

13,161 

12,812 

13,024 

13,332 

13,332 

13,222 

4,480 

4,335 

4,369 

4,525 

4,533 

4,406 

4,848 

4,592 

4,712 

4,870 

4,743 

4,829 

Eating  and  drinking  places . 

252 

260 

270 

258 

262 

263 

255 

274 

282 

280 

289 

257 

General  merchandise  group  with  nonstores1 . 

5,242 

5,331 

5,565 

5,252 

5,426 

5,450 

5,490 

5,454 

5,471 

5,573 

5,674 

5,511 

General  merchandise  group  without  nonstores 1  (except 

department  stores  mail  order) . 

4,986 

5,076 

5,303 

4,991 

5,158 

5,198 

5,236 

5,196 

5,234 

5,309 

5,405 

5,265 

Department  stores . 

3,692 

3,772 

3,922 

3,720 

3,841 

3,850 

3,865 

3,846 

3,875 

3,939 

3,998 

3,942 

Variety  stores . 

546 

525 

557 

518 

533 

560 

558 

553 

561 

566 

600 

545 

Apparel  and  accessory  store,  total . 

544 

574 

616 

548 

538 

544 

554 

522 

556 

538 

530 

535 

Men’s,  boys'  wear  stores2 . 

64 

59 

72 

63 

64 

62 

59 

57 

60 

63 

65 

61 

Women's  apparel,  accessory  stores3 . 

197 

226 

224 

202 

208 

204 

210 

185 

198 

182 

190 

187 

Shoe  stores . 

166 

168 

173 

157 

148 

157 

173 

154 

165 

162 

145 

154 

Tire,  battery,  accessory  dealers . 

185 

184 

190 

184 

174 

172 

191 

189 

190 

204 

181 

172 

Drug  and  proprietary  stores . 

461 

472 

454 

483 

480 

507 

495 

487 

499 

511 

503 

500 

>Nonsto>es  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mull  order 
includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors. 

’includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
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Table  4  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Datu  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Dec.  1974 
from-- 

12  mos. 
1974 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

| 

Nov. 

P 

Dec . 

Total 

Dec . 

Total 

Dec . 
1973 

Nov. 

1974 

12  mos. 
1973 

.  8,673 

8,158 

9,356 

9 ,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11,820 

119,053 

11 ,374 

113,650 

♦4 

♦  13 

+5 

1  2,221 

2,068 

2,519 

2,805 

3,03  7 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,589 

31,938 

2,584 

33,527 

0 

0 

-5 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9,231 

87,115 

8,790 

80,123 

+  5 

♦17 

♦  9 

.  2,321 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2 , 709 

2,429 

2,548 

2,631 

2,621 

29,824 

2,537 

2,147 

2,052 

2,259 

2 ,174 

2,161 

2,380 

2,103 

2,227 

2.326 

2,281 

26,118 

2,214 

757 

766 

882 

898 

881 

916 

840 

825 

827 

830 

9,781 

758 

1  ,944 

2,383 

2,599 

2  ,687 

2,617 

2,437 

2,655 

2  ,621 

2,826 

3,085 

4,170 

32,157 

4,156 

31,298 

0 

♦  35 

♦3 

.  1,219 

1  ,137 

1  ,447 

1  ,564 

1  ,651 

1  ,592 

1  ,496 

1  ,629 

1  ,593 

1,744 

1 .986 

2,706 

19,764 

2,643 

1  ,099 

1  ,061 

957 

1  ,048 

1  ,043 

1  ,132 

1,333 

1,924 

13,064 

1  ,868 

12,358 

♦3 

♦44 

♦6 

483 

404 

487 

587 

563 

560 

478 

557 

576 

601 

620 

917 

6,833 

962 

6,940 

-5 

*48 

.2 

431 

403 

449 

448 

473 

465 

463 

469 

452 

481 

479 

547 

5,560 

551 

5,423 

-1 

♦  14 

♦3 

300 

285 

365 

414 

453 

469 

4  79 

450 

382 

421 

365 

315 

4,698 

374 

4,828 

-16 

-14 

566 

539 

635 

658 

702 

73  7 

763 

761 

697 

730 

713 

710 

8,211 

576 

6,965 

*23 

0 

264 

255 

265 

276 

277 

280 

269 

282 

266 

278 

264 

334 

3,310 

318 

3,152 

♦5 

♦  27 

♦5 

10,825 

10,401 

12,211 

12,834 

13,858 

13,208 

13,550 

14,274 

12,957 

14  ,085 

13,668 

14,893 

156,764 

14,267 

144,831 

♦  4 

♦  9 

+8 

3,247 

3 ,160 

3,872 

4 ,185 

4,510 

4,408 

4,577 

4,654 

4,220 

4,366 

3,904 

3,841 

48,944 

3,832 

49,198 

0 

-2 

-1 

7,578 

7,241 

8,339 

8,649 

9  ,348 

8,800 

8,973 

9,620 

8,737 

9,719 

9.764 

11,052 

107,820 

10,435 

95,633 

*6 

*13 

+  13 

2,419 

2,275 

2,528 

2,405 

2,694 

2  ,632 

2,634 

2,879 

2,584 

2,715 

2.820 

2,781 

31,366 

2,629 

27 , 557 

♦  6 

-1 

♦14 

2,283 

2,140 

2,381 

2,248 

2,525 

2,464 

2,471 

2,703 

2,425 

2,549 

2,666 

2,618 

29,473 

2,467 

25,869 

♦  6 

931 

890 

1  ,004 

1  ,045 

1  ,146 

1,162 

1  ,181 

1  ,264 

1 ,138 

1  ,217 

1,157 

1,162 

13,297 

1  ,008 

11,603 

♦  15 

0 

♦15 

2,547 

2,405 

2,987 

3,222 

3  ,291 

3,118 

3,078 

3  ,397 

3,191 

3,457 

3,796 

5,003 

39,492 

4,922 

37,416 

♦  2 

♦  32 

♦6 

1  ,590 

1  ,555 

1  ,973 

2,128 

2,182 

2,073 

2,009 

2,242 

2,122 

2  ,343 

2,644 

3,446 

26,307 

3,331 

24 , 599 

954 

906 

1  ,197 

1  ,320 

1  ,372 

1  .324 

1  ,251 

)  ,395 

1  ,298 

1  ,393 

1,589 

2,264 

16,263 

2,223 

15,279 

♦2 

♦  42 

♦6 

444 

381 

477 

555 

531 

508 

504 

552 

520 

546 

575 

891 

6,484 

888 

6,333 

0 

♦  55 

+2 

513 

469 

537 

539 

578 

53  7 

565 

603 

549 

568 

577 

666 

6,701 

703 

6,484 

-5 

♦  15 

♦3 

698 

680 

860 

996 

1,118 

1  ,088 

1  ,073 

1  ,078 

1,118 

1,167 

964 

938 

11  ,778 

935 

1 0 , 938 

0 

-3 

♦  8 

i  ,800 

1  ,793 

2,210 

2,355 

2,494 

2,466 

2,606 

2,607 

2,227 

2,298 

2,009 

1,740 

26,605 

1 ,747 

28,398 

0 

-13 

835 

802 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1,131 

1  ,007 

1  ,048 

1,017 

1,023 

11,858 

886 

10.076 

*15 

+1 

.16 

331 

329 

356 

370 

377 

363 

3  75 

395 

359 

379 

380 

518 

4,532 

461 

4,099 

*12 

♦  36 

♦  11 

11,528 

1  1  ,372 

13,295 

13,661 

14,334 

13  ,904 

14,108 

14,825 

13,lp3 

13,941 

13,752 

15,637 

163,460 

15,129 

152,900 

*3 

+  14 

♦7 

3,876 

3,905 

4,653 

1 ,867 

5,171 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,315 

55,572 

4,528 

56,281 

-5 

♦  3 

-1 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9  ,626 

8,614 

9,210 

9,581 

11,322 

107,888 

10,601 

96,619 

♦  7 

♦  18 

♦  12 

2,777 

2,678 

3,000 

2,908 

3,129 

3,051 

3,149 

3 ,444 

3,033 

3,161 

3,274 

3,250 

36,854 

2,988 

32,330 

*9 

-1 

♦  14 

2,670 

2,570 

2 ,881 

2,787 

3,004 

2,921 

3,014 

3,306 

2,908 

3,024 

3,150 

3,112 

35,347 

2,863 

31 ,045 

+  9 

-1 

♦  14 

741 

692 

771 

792 

815 

858 

880 

913 

805 

841 

818 

812 

9,738 

787 

9,129 

♦  3 

-1 

♦7 

2,801 

2,711 

3,383 

3,539 

3,622 

3,412 

3,430 

3,737 

3  ,338 

3,572 

3,947 

5,531 

43,023 

5,438 

39,325 

♦  2 

♦  40 

♦  9 

1 ,678 

1  ,652 

2,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,061 

2,251 

2,607 

3,698 

27,156 

3,603 

24 , 917 

♦  3 

♦42 

♦  9 

956 

918 

1  ,204 

1  ,265 

1  ,318 

1  ,229 

1  ,208 

1 ,357 

1 ,203 

1  ,289 

1,480 

2,192 

15,619 

2,177 

14,694 

+1 

♦48 

♦6 

498 

470 

571 

641 

613 

576 

575 

642 

576 

613 

646 

982 

7,403 

985 

6,869 

0 

♦  52 

♦8 

625 

589 

696 

676 

717 

714 

742 

751 

701 

708 

694 

851 

8  464 

850 

7,539 

0 

♦  23 

♦12 

679 

746 

876 

973 

1  ,004 

987 

967 

948 

911 

961 

7  99 

759 

10,610 

780 

9,782 

-3 

-5 

2,253 

2,710 

2,827 

3,032 

2,969 

3,085 

3,099 

2,525 

2,714 

2,286 

2,070 

31 .810 

2,261 

34,679 

-8 

-9 

858 

852 

976 

1  ,008 

1  ,065 

1  ,121 

1  ,120 

1,140 

1,051 

1  ,113 

1  ,054 

1,056 

12,414 

900 

10,993 

♦  17 

0 

+13 

411 

410 

424 

428 

437 

424 

436 

451 

424 

448 

435 

599 

5,327 

555 

4,811 

*8 

+38 

♦11 

6,897 

6,73  7 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,4  74 

8,451 

9,682 

98,284 

9,054 

91 , 936 

♦7 

♦15 

♦7 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,564 

2,651 

2,409 

2,549 

30,800 

2,465 

31,269 

♦3 

♦  6 

-2 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,823 

6.04  2 

7,133 

67,484 

6,589 

60 , 667 

*8. 

♦  18 

♦11 

1  ,628 

1  ,561 

1 ,762 

1  ,687 

1  ,828 

1  ,771 

1  ,819 

1  ,982 

1  ,795 

1  ,880 

1,980 

1,961 

21,654 

1  .  778 

19,042 

♦  10 

-1 

+14 

1  ,532 

1  ,467 

1  ,663 

1  ,583 

1 ,722 

1  ,668 

1 ,713 

1  ,861 

1  ,680 

1 ,762 

1  ,871 

1,829 

20,351 

1  ,670 

17,891 

♦  10 

-2 

♦  14 

625 

611 

706 

685 

763 

784 

792 

849 

800 

802 

790 

7  98 

9,005 

719 

8,215 

♦  11 

♦  1 

♦10 

1  ,658 

1  ,576 

1  ,907 

1  ,970 

2,058 

2,023 

2,005 

2,205 

1,997 

2,127 

2,273 

3,237 

25,036 

3,040 

23,354 

*6 

♦  42 

♦7 

1  ,024 

971 

1  ,199 

1 ,252 

1  ,314 

1  ,283 

1,275 

1  ,410 

1,258 

1  ,373 

1,514 

2,197 

16,070 

2,041 

14 ,850 

*8 

♦45 

♦  8 

678 

632 

802 

845 

8H8 

876 

865 

949 

842 

912 

1,025 

1,595 

10,909 

1  ,466 

9,961 

*9 

♦  56 

♦  10 

275 

263 

313 

347 

337 

334 

322 

374 

325 

336 

350 

555 

4,131 

551 

3,920 

♦  1 

♦  59 

+5 

359 

342 

395 

371 

407 

406 

408 

421 

414 

418 

409 

485 

4,835 

448 

4,584 

534 

499 

561 

587 

634 

659 

688 

706 

671 

655 

616 

619 

7,429 

546 

6,398 

♦  13 

0 

♦  16 

261 

261 

284 

289 

302 

297 

284 

301 

281 

294 

299 

4  23 

3,576 

407 

3,412 

*  4 

♦41 

♦  5 

Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Nondurable  goods  stores, 
total . 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group 

with  nonstores* . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings, 
and  equipment  stores,  total.. 
Building  materials,  hardware. 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 


THE  NORTH  CENTRAL  STATES 
TOTAL . 


Durable  goods  stores,  tot 
Nondurable  goods  stores, 
total . 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group 

with  nonstores* . 

Department  stores . 

Appurel  and  accessory  stores, 

total . 

Furniture,  home  furnishings, 
and  equipment  stores,  total.. 
Building  materials,  hardware, 


Automotive  dealers,  total... 
Gasoline  service  stations... 
Drug  and  proprietary  stores. 


THE  SOUTH 


Durable  goods  stores,  tot 
Nondurable  goods  stores, 
total . 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings, 
and  equipment  stores,  total.. 
Building  materials,  hardware, 
farm  equipment  dealers,  total.. 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


Durable  goods  stores,  total 
Nondurable  goods  stores, 
total . 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,'  total . 

General  merchandise  group 

with  nonstores* . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings, 
and  equipment  stores,  total... 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Note.  Estimates  arc  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in  geographic 

regions  are  shown  on  p.  46. 

p 

Preliminary  estimates. 

‘stores  in  the  general  merchandise  (including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings . . .  equipment  groups;  these  stores  specialize  in 

department  store  types  of  merchandise. 

*Nonstores  are  establishments  primarily  soiling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

1974 

1973 

Dec.  1974 

2  mos. 

Geographic  division  and 

from 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

p 

Dec . 

Total 

0.C.J 

Total 

Dec. 

1973 

Nov. 

1974 

12  mos. 
1973 

New  England  Division,  total . 

Durable  goods  stores . 

2,199 

578 

1,621 

2,079 

547 

1,532 

2,418 

673 

1,745 

2,488 

748 

1,740 

2,653 

807 

1,846 

2,580 

768 

1,812 

2,572 

747 

1,825 

2,701 

745 

1,956 

2,460 

674 

1,786 

2,621 

705 

1,916 

2,652 

661 

1,991 

3.047 

682 

2,365 

30,470 

8,335 

22,135 

2,909 

655 

2,254 

28.863 

8,764 

20 , 099 

♦  5 
*4 

-5 

+15 

*3 

♦  19 

+  6 
-5 

♦  10 

Pood  stores,  total . 

GAP.1  total . 

Gasoline  service  stations . 

549 

522 

163 

523 

460 

157 

585 

586 

192 

562 

638 

185 

614 

654 

213 

605 

636 

203 

638 

578 

221 

696 

645 

226 

595 

622 

206 

635 

666 

218 

655 

721 

204 

648 

999 

206 

7,305 

7,727 

2,394 

617 

1,042 

164 

6,487 

7,756 

1 .894 

♦  5 

-4 

♦  26 

-1 

39 

*1 

-13 

0 

+  26 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

6,474 

1,643 

4,831 

6,079 

1,521 

4,558 

6,938 

1,846 

5,092 

7,309 

2,057 

5,252 

7,753 

2,230 

5,523 

7,578 

2,  188 
5,390 

7,381 

2,  198 
5,183 

7,663 

2,  114 
5,549 

7,170 

1,911 

5,259 

7,637 

2,048 

5,589 

7,828 

1,940 

5.888 

8,773 

1,907 

6,866 

88,583 
23,603 
64 , 980 

8,465 

1,929 

6,536 

84 ,787 

24 .763 
60.024 

♦  4 

-1 

*5 

♦  12 

-2 

*17 

♦  4 

-5 

♦  8 

Eating  and  drinking  places . 

GAP.1  total . 

General  mdse,  group  with  nonstores2.. 
Apparel  and  accessory  stores,  total.. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

550 

1,611 

942 

352 

403 

201 

513 

1,484 

886 

297 

382 

191 

573 

1,797 

1,115 

359 

443 

197 

593 

1,961 

1,217 

431 

473 

208 

684 

2,033 

1,284 

416 

489 

204 

686 

1.981 

1,230 

412 

534 

205 

667 

1,859 

1,159 

348 

542 

195 

704 

2,010 

1,255 

403 

535 

208 

646 

1,999 

1,240 

421 

491 

195 

646 

2,160 

1,356 

442 

512 

203 

647 

2.364 

1,542 

460 

509 

191 

645 

3,171 

2.082 

682 

504 

237 

7,554 
24  .430 
15,308 
5,023 
5.817 
2,435 

593 

3,114 

2,021 

686 

412 

240 

7,003 

23.542 

14,392 

5,125 

5,071 

2,380 

•9 

*2 

•  3 
-1 

*22 

-1 

0 

*34 

♦  35 

♦  48 

-1 

♦  24 

♦  8 

♦  4 

*6 

-2 
♦  15 
+  2 

East  North  Central  Division,  total . 

Durable  goods  stores . 

7,532 

2,195 

5,337 

7,185 

2,107 

5,078 

8,474 

2,553 

5,921 

8,921 

2,786 

6,135 

9,652 

3,015 

6,637 

9,195 

2,891 

6,304 

9,329 

2,945 

6,384 

9,717 

3,023 

6,694 

8,907 

2,751 

6,156 

9,626 

2,859 

6,767 

9,513 

2,580 

6,933 

L0 . 346 
2.4  88 
7.858 

108.397 

32.193 

76.204 

9,962 

2,545 

7,417 

L01 .509 
33 . 503 
68,006 

-4 

-2 

6 

9 

-4 

13 

•7 

-4 

*12 

Food  stores,  total . 

Eating  and  drinking  places . 

GAP, 1  total . 

General  mdse,  group  with  nonstores2.. 
Apparel  and  accessory  stores,  total.. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

1,766 

732 

1.843 

1,167 

332 

586 

233 

1,651 

691 

1,722 

1,125 

281 

579 

230 

1,828 

785 

2,176 

1,450 

355 

667 

249 

1,732 

813 

2,345 

1,555 

416 

663 

263 

1,964 

897 

2,416 

1,593 

397 

723 

265 

1,915 

901 

2,272 

1,516 

377 

730 

262 

1,900 

897 

2.225 

1,465 

363 

818 

269 

2,089 

958 

2,424 

1,615 

392 

818 

279 

1 , 883 
863 
2,309 
1,557 
381 
715 
255 

1,967 

926 

2,494 

1,712 

399 

756 

270 

2,038 

880 

2,754 

1,946 

419 

751 

269 

2.018 

878 

3,629 

2,538 

659 

7  56 
367 

22,751 

10,221 

28.609 

19,239 

4  ,771 
8,562 
3,211 

1,908 

792 

3,616 

2,467 

663 

631 

324 

20,039 
8,988 
27 , 298 
18,090 

4  .650 
7,185 
2,896 

-6 

+  11 

0 

*3 

-1 

•20 

-13 

-1 

0 

*32 

30 

♦  57 

•  1 

*36 

♦  14 

♦  14 

•5 

♦  6 

*3 

*19 

.11 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4,459 

4,155 

4.547 

48,367 

4,305 

43.322 

*6 

*9 

♦  12 

1,053 

1.319 

1,399 

1,495 

1.517 

1.632 

1,631 

1,469 

1,507 

1,324 

1,353 

16.751 

1,287 

15.695 

-5 

-2 

2. 163 

2,418 

2,514 

2,711 

2,496 

2.589 

2,926 

2,581 

2,952 

2.831 

3,194 

31,616 

3,018 

27,627 

♦  6 

•13 

653 

621 

700 

673 

730 

717 

734 

790 

701 

748 

782 

763 

8,615 

721 

7,518 

«6 

-2 

♦  15 

704 

683 

811 

877 

875 

846 

853 

973 

882 

963 

1.042 

1  ,374 

10,883 

10,118 

+5 

♦  32 

General  mdse,  group  with  nonstores2.. 

423 

430 

223 

523 

249 

573 

265 

589 

284 

557 

290 

544 

306 

627 

313 

565 

292 

631 

292 

698 

266 

908 

267 

7,068 

3,296 

864 

255 

6 , 509 
2,891 

•  5 
+5 

*30 

0 

•  14 

5,770 

6,732 

6,941 

7,  176 

6.915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,879 

82.278 

7,805 

78,920 

+1 

-13 

♦  4 

1,928 

1,856 

2, 194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,202 

1,929 

1,990 

26.261 

2,251 

28,174 

-12 

•3 

-7 

3,914 

4,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4.793 

5,030 

5.889 

56,017 

5,554 

50,746 

♦  6 

+  17 

375 

348 

385 

403 

409 

435 

440 

459 

399 

425 

410 

401 

4.889 

399 

4,791 

+1 

-2 

♦  2 

1,478 

1,430 

1,797 

1. 881 

1,890 

1.796 

1.776 

1,927 

1,750 

1,902 

2.086 

2.858 

22,571 

2.  871 

21.110 

0 

37 

General  mdse,  group  with  nonstores2.. 
Apparel  and  accessory  stores,  total.. 

905 

235 

886 

230 

4  48 

1,142 

280 

517 

1,195 

321 

531 

1,209 

294 

576 

1,132 

275 

581 

1,114 

259 

580 

1 , 230 
292 

613 

1.095 

255 

554 

1,220 

277 

594 

1,410 

294 

555 

1,961 

435 

552 

14,499 

3,447 

6,556 

1,941 

466 

463 

13,511 

3.351 

5,649 

.  1 

-7 

.19 

39 

♦  48 

-1 

.7 

♦  3 

*16 

203 

210 

215 

214 

215 

221 

226 

210 

221 

218 

296 

2.649 

280 

2,442 

+6 

♦  36 

-8 

East  South  Central  Division,  total . 

1,984 

2,028 

1,258 

2,441 

1,491 

2,516 

1,539 

2,694 

1,668 

2,590 

1,584 

2,683 
1, 640 

2,806 

1,745 

2,442 

1,573 

2,611 

1,622 

2,532 

1  ,685 

2,813 

1.965 

30,140 

19,053 

2,655 

1,844 

27.549 

16.997 

46 

47 

*11 

+17 

♦  9 

♦  12 

472 

539 

540 

619 

610 

624 

679 

589 

590 

598 

589 

6,947 

549 

6,068 

.7 

-2 

*14 

457 

452 

583 

608 

623 

581 

599 

641 

568 

600 

680 

960 

7,352 

932 

6,610 

General  mdse,  group  with  nonstores2.. 

266 

270 

357 

373 

387 

354 

354 

397 

356 

380 

452 

64  8 

4,594 

609 

West  South  Central  Division,  total . 

3,587 

1,247 

3,574 

1,279 

4,122 

1,509 

4,204 

1,551 

4,464 

1 , 690 

4,399 

1 , 667 

4,428 
1, 693 

4,634 

1,706 

4,089 

1.470 

4,335 

1,540 

4,261 

1.395 

4,945 

1  ,477 

51,042 

18,224 

4, 669 
1,466 

16,431 

17,555 

46 

+  1 

*16 

+6 

+  10 

+4 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2,866 

3.468 

32.818 

3,203 

844 

896 

884 

906 

988 

879 

923 

937 

930 

10,633 

849 

9.195 

+10 

-1 

♦  16 

866 

829 

1,003 

1.050 

1,109 

1,035 

1,055 

1,169 

1,020 

1,070 

1,181 

1  .713 

13,100 

1,635 

11 .605 

+  5 

*45 

General  mdse,  group  with  nonstores2.. 

507 

496 

617 

654 

696 

636 

645 

717 

610 

651 

745 

1  ,089 

8,063 

1.053 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,129 

2 , 095 

2 . 390 

24,631 

2,205 

22 , 980 

*  8 

+14 

♦  7 

1.076 

1,050 

1,225 

1,238 

1,337 

1,289 

1,334 

1,455 

1.306 

1,375 

1  ,402 

1,626 

15.713 

1,452 

13.917 

•  16 

345 

332 

381 

358 

384 

364 

385 

432 

384 

402 

426 

414 

4 ,607 

365 

4,033 

-13 

-3 

+14 

368 

363 

427 

453 

473 

456 

441 

508 

463 

493 

512 

726 

5,683 

675 

5.373 

♦  6 

General  mdse,  group  with  nonstores2.. 

222 

213 

257 

278 

305 

287 

284 

328 

295 

327 

350 

4  91 

3,637 

441 

3.330 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,292 

73.653 

6,849 

68.956 

+6 

+15 

+  7 

1,541 

1,560 

1,848 

1,828 

1.931 

1  ,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,785 

21 .882 

1,712 

22,206 

•  4 

3,688 

3,527 

4,063 

4,082 

4,359 

4 , 305 

4,288 

4,624 

4,240 

4,448 

4,640 

5.507 

51.771 

5,137 

46.750 

.7 

1,229 

1,381 

1,329 

1,444 

1 , 407 

1,434 

1,550 

1,411 

1,478 

1 ,554 

1 , 547 

17,047 

1,413 

15,009 

+9 

0 

+14 

477 

540 

536 

591 

608 

608 

657 

633 

640 

626 

630 

7.030 

565 

6,345 

+12 

+  1 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1,634 

1,761 

2,511 

19,353 

2,365 

17,981 

+6 

General  mdse,  group  with  nonstores2.. 
Gasoline  service  stations . 

802 

366 

758 

345 

942 

391 

974 

395 

1,009 

425 

996 

449 

991 

456 

1,082 

465 

963 

450 

1,046 

448 

1,164 
4  29 

1 ,706 
4  30 

12,433 

5,049 

1,600 

371 

11,520 

4,366 

+7 

+16 

+47 

0 

- 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  Kinds  of  business  not  shown  separately.  States  in  geo¬ 


graphic  divisions  are  shown  on  p.  46. 


^Preliminary  estimates. 

,Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize 

merchandise. 

aNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 


in  department  store  types  of 
from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences; 


Percent  change 


States  and  kind  of  business 

1974 

1973 

Dec. 

1974 

from 

1 2  mos . 
1974 
from 

12  mos. 
1973 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug . 

Sept . 

Oct. 

I  Nov. 

Dec  .P 

Total 

Dec  . 

Total 

Dec . 
1973 

California,  total . 

3,923 

3,815 

4,419 

4,392 

4,679 

4,610 

4,639 

4,974 

4,538 

4,741 

4,764 

5,450 

54 .944 

Nondurable  goods  stores . 

2,781 

2,654 

3,047 

3,061 

3,269 

3,212 

3,209 

3,476 

3,220 

3,354 

3.497 

4 , 144 

38,924 

3,886 

GAT1 . 

993 

936 

1,137 

1,173 

1,215 

1,186 

1,181 

1,276 

1,167 

1,247 

1.341 

1,910 

14,762 

1  ,813 

13.637 

♦  5 

<8 

Florida,  total . 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

2,004 

2,324 

24 .023 

2,306 

22,520 

Nondurable  goods  stores . 

1,273 

1,235 

1,396 

1,368 

1,373 

1,328 

1,340 

1,410 

1,249 

1,344 

1,425 

1,690 

16,431 

1  .617 

14,619 

>5 

•  12 

Illinois,  total . 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

2,805 

3,018 

31 ,096 

2.806 

28,768 

Nondurable  goods  stores . 

1,483 

1,429 

1 ,696 

1,763 

1,828 

1,728 

1,792 

1,823 

1  ,708 

1,936 

2,032 

2,247 

21 ,465 

2,029 

18,778 

GAF* . 

605 

578 

721 

754 

766 

710 

704 

756 

728 

822 

906 

1,125 

9,175 

1,097 

8,700 

.3 

•  S 

Indiana,  total . 

1,051 

1,019 

1,134 

1,218 

1,371 

1,266 

1,256 

1,304 

1,215 

1,299 

1,269 

1,363 

14,765 

1,314 

13,364 

♦  4 

-10 

Massachusetts,  total . 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

1,244 

1  ,409 

14,203 

1,365 

13,441 

3 

Nondurable  goods  stores . 

760 

710 

817 

820 

865 

860 

862 

934 

841 

898 

947 

1,111 

10,425 

1,069 

9,470 

♦4 

.10 

Michigan,  total . 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,087 

1 ,896 

2,012 

1 .943 

2,154 

22,777 

22,181 

0 

Nondurable  goods  stores . 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1,321 

1,412 

1,285 

1,368 

1  .386 

1,620 

15,619 

1,594 

14,554 

♦  2 

.7 

Minnesota,  total . 

706 

672 

757 

841 

929 

824 

850 

930 

853 

913 

881 

890 

10,046 

907 

9,198 

-2 

-9 

Missouri,  total . 

867 

857 

1,011 

1,047 

1,082 

1,069 

1,133 

1,180 

1,093 

1,208 

1,113 

1,203 

12,863 

1 .176 

12,087 

+  2 

•  6 

New  Jersey,  total . 

1,298 

1,228 

1,382 

1,467 

1,578 

1,566 

1,514 

1,577 

1 ,448 

1,527 

1.592 

1 ,847 

18,024 

1.813 

17,874 

♦  2 

+1 

Nondurable  goods  stores . 

969 

921 

1,023 

1,054 

1,128 

1,122 

1,078 

1,145 

1,046 

1,104 

1,189 

1.431 

13,210 

1,380 

12,452 

♦4 

-6 

New  York,  total . 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

3.697 

4,199 

42,375 

4  .083 

40,777 

<  3 

Nondurable  goods  stores . 

2,425 

2,263 

2,472 

2,538 

2,692 

2,578 

2,466 

2,640 

2,561 

2,712 

2,807 

3.300 

31,454 

3,178 

29.368 

+4 

GAF  ‘ . 

819 

741 

876 

953 

1,002 

971 

902 

973 

988 

1,052 

1 ,114 

1.530 

11,921 

1,496 

11,444 

♦  2 

*4 

North  Carolina,  total . 

833 

786 

948 

983 

1,034 

997 

1,017 

1,101 

959 

1,018 

987 

1,094 

11,757 

1,109 

11 .245 

-1 

-5 

Ohio,  total . 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

2,404 

2,638 

27  .462 

2,541 

25 . 830 

4 

6 

Nondurable  goods  stores . 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,778 

1,641 

1,820 

1,839 

2,111 

20,090 

1  .960 

18,096 

4  8 

>11 

Pennsylvania,  total . 

1,952 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

2,539 

2,727 

28 . 1 84 

2,569 

26,136 

*6 

8 

Nondurable  goods  stores . 

1,437 

1,374 

1,597 

1,660 

1,703 

1,690 

1,639 

1,764 

1,652 

1,773 

1,892 

2,135 

20,316 

1 ,978 

18.204 

♦  8 

.12 

GAF1 . 

484 

450 

575 

620 

627 

613 

580 

643 

623 

681 

770 

959 

7.625 

951 

7.284 

•  1 

.5 

Texas,  total . 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

2,607 

3,059 

31,373 

2,920 

28,845 

45 

.9 

Nondurable  goods  stores . 

1,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,808 

1,617 

1,716 

1,764 

2,156 

20,244 

2,027 

18,082 

46 

.12 

Wisconsin,  total . 

871 

805 

949 

1 ,004 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

1,092 

1.173 

12,297 

1,146 

11 .366 

*2 

8 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

PPrel lminary  estimates.  ‘Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups, 

these  stores  specialize  in  department  store  types  of  merchandise. 


Table  7  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


State 

Percent  change — Dec.  1974  from  Nov.  1974 

Slate 

Percent  change — Dec.  1974  from  Nov.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

•  42 

3I 

.10 

•  15 

Massachuset  ts . 

413 

.17 

+37 

1? 

44 

+8 

413 

+31 

•  10 

31 

Note:  Sampling  variabilities  are  shown  in  table  17. 


Stores  in  the  general  merchandise  including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups,  these  stores  specialize 
in  department  stores  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change--Dec.  1974  from  Nov.  1974 

Area 

Percent  change — Dec.  1974  from  Nov.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf f oik,  N.Y . 

+  19 

.22 

+  48 

Chicago,  Ill . -Northwestern  Indiana . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4.. 

•  16 

+  18 

♦  38 

+21 

New  York,  N.Y . 

.16 

♦  17 

+  35 

lAPaitv 

♦  17 

+  19 

+39 

Newark,  N.J . 

+  11 

►  17 

♦  37 

Paterson-Cllf ton-Passaic,  N.J . 

>  16 

♦  19 

+  31 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

+•8 

+  12 

+  17 

Areas2 

Pittsburgh,  Pa . 

!  2 

.18 

.38 

+12 

*16 

+30 

St.  Louis,  Mo. -1 11 . 

•  13 

♦  19 

+  40 

San  Francisco-Oakland,  Calif . 

+  17 

♦  22 

.40 

+  13 

Seattle,  Wash . 

.16 

.18 

+41 

Washington,  D.C.-Md.-Va . 

♦  16 

♦  21 

Cleveland,  Ohio . 

♦  10 

Dal  las ,  Tex . . . 

+  19 

+  23 

+  35 

Cities 

- 

Kansas  City,  Mo.-Kans . 

* 

Los  Angeles-Long  Beach,  Calif . 

Mlnneapol ls-St .  Paul,  Minn . 

+7 

+  13 

+  23 

Philadelphia . 

-1 

-1 

-10 

Note:  Sampling  variabilities  are  shown  in  table  19. 


Stores  in  the  general  merchandise  including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups,  these  stores  specialize 
in  department  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  44-46. 
‘Statistics  for  the  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  formerly  New  York,  N.Y .  SMSA  consisting  of  New  York  City, 

and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

1973 

Percen 

change 

Dec. 

.  2  mos . 

Area  and  kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct  . 

Nov . 

Dec  P 

Total 

Dec .  1 

Total 

1974 

from 

Dec . 

1974 

from 

L2  mos. 

1. 

1973 

1973 

Standard  Consolidated  Areas 

Chicago,  Ill. -Northwestern  Ind.,  total.. 
Nondurable  goods  stores . 

1,538 

1,117 

477 

1,479 

1,083 

469 

1,763 

1,272 

590 

1,836 

1,308 

624 

1,884 

1,333 

619 

1 ,825 
1,289 
585 

1,830 

1,291 

569 

,885 

,348 

615 

1,768 

1,263 

592 

1,916 

1,386 

676 

1,970 

1 ,482 
746 

2,158 

1  ,692 
904 

21,852 

15,864 

7,466 

2,055 

1,576 

872 

20,502 

14,266 

7,077 

+  5 

+  7 

+  4 

+7 
+  11 
+6 

New  York,  N. Y. -Northeastern ,  N  J., 
Nondurable  goods  stores  . 

total 

2,848 

2,173 

781 

2,661 

2,042 

709 

2,900 

2,208 

814 

3,054 

2,276 

911 

3,233 

2,393 

948 

3,109 

2,301 

924 

2,907 

2,153 

817 

3,060 

2,302 

875 

2,957 

2,264 

903 

3,146 

2,392 

982 

3,229 

2,490 

1,045 

3,769 

2,967 

1,456 

36,873 

27 , 961 
11,165 

3,731 

2,905 

1  ,445 

35,839 

26,382 

10,898 

+1 

+  2 

+1 

+3 

+6 

+2 

Standard  Metropolitan 

Statistical  Areas' 

88 

84 

110 

120 

120 

111 

109 

119 

114 

126 

139 

181 

1,421 

176 

1,367 

+  3 

+4 

154 

138 

191 

204 

197 

189 

169 

195 

196 

208 

232 

315 

2,388 

317 

2,252 

-1 

+6 

1,410 

1  ,370 

1  ,631 

1  ,690 

1,728 

1  ,675 

1,676 

1,724 

1,620 

1,767 

1,815 

1,992 

20,098 

1,889 

18,801 

+  5 

+7 

+  12 

+5 

Nondurable  goods  stores . 

1,028 

454 

1  ,002 
451 

1,177 

564 

1,207 

592 

1 , 225 
585 

1,184 

553 

1,178 

540 

1,230 

582 

1,164 

558 

1,287 

643 

1,371 

706 

1,563 

84  5 

7.073 

827 

6,713 

+  2 

93 

89 

108 

121 

123 

121 

118 

123 

117 

125 

131 

178 

1,447 

187 

1,401 

-5 

+3 

109 

104 

128 

130 

137 

128 

133 

147 

137 

140 

147 

198 

1,638 

197 

1,547 

+  1 

+6 

758 

700 

806 

857 

953 

914 

885 

913 

867 

914 

893 

998 

10,458 

1  ,010 

10,159 

-1 

+3 

549 

497 

559 

583 

646 

619 

594 

627 

609 

632 

648 

757 

7,320 

771 

214 

192 

237 

263 

269 

266 

238 

259 

264 

283 

291 

385 

3,161 

416 

3,042 

113 

107 

132 

136 

147 

137 

137 

154 

133 

140 

155 

220 

1,711 

211 

1,544 

1-4 

+11 

95 

99 

121 

130 

130 

117 

126 

143 

128 

144 

154 

189 

1,576 

177 

1,449 

+7 

+  9 

Los  Angeles- Long  Beach,  Calif.,  total... 

1  ,355 
987 

1,289 

922 

1 ,493 

1  ,071 

1,509 

1,086 

1,584 

1  ,159 

1,539 

1,115 

1,545 

1,101 

1,656 

1,200 

1,538 

1,142 

1,629 

1,187 

1,624 

1,228 

1.866 

1,462 

18.627 

13.660 

1,806 

1  ,390 

17.805 

12,630 

+  3 

+  5 

+5 

+8 

+6 

386 

358 

439 

453 

457 

440 

433 

467 

439 

483 

518 

723 

5,596 

701 

104 

105 

132 

140 

143 

135 

126 

144 

141 

154 

162 

199 

1  ,685 

207 

1,678 

-4 

0 

New  York,  N.Y. — Nassau-Suf folk ,  N 

Y.  , 

2,025 

1  ,874 

2,028 

2,124 

2,249 

2,150 

2,015 

2,127 

2,065 

2,194 

2,229 

2,594 

25,674 

2,551 

24,626 

+  2 

+  2 

0 

+4 

Nondurable  goods  stores . 

1,547 

569 

1  ,442 
511 

1,552 

579 

1,597 

646 

1  ,679 
676 

1,600 

663 

1,506 

587 

1  ,614 
637 

1,602 

656 

1,682 

703 

1  ,729 
728 

2,040 

1,002 

7,957 

1,000 

18,446 

7,651 

+4 

532 

474 

514 

567 

596 

585 

566 

586 

542 

567 

565 

672 

6,766 

687 

6,591 

-2 

+3 

343 

371 

396 

419 

409 

387 

413 

391 

402 

411 

501 

4,832 

509 

4,680 

-2 

+3 

137 

115 

130 

143 

156 

158 

150 

155 

154 

165 

170 

251 

1  .884 

254 

1,945 

-1 

New  York,  N.Y.,  total6 . 

Nondurable  goods  stores . . 

1,493 

1,158 

432 

1,400 

1,099 

396 

1,514 

1,181 

449 

1,557 

1,201 

503 

1  ,653 
1,260 
520 

1,565 

1 ,191 
505 

1,449 

1,119 

437 

1,541 

1,201 

482 

1,523 

1,211 

502 

1,627 

1,280 

538 

1,664 

1,318 

558 

1,922 

1,539 

751 

18,908 

14,758 

6,073 

1,864 

1  ,494 
746 

18,035 

13,766 

5,706 

+3 

♦  3 
+1 

+  5 

+7 

+6 

Philadelphia,  Pa.,  total.. . 

820 

607 

764 

564 

908 

659 

948 

681 

984 

704 

957 

677 

902 

630 

942 

682 

904 

667 

969 

718 

1 , 020 
771 

1,105 

861 

11,223 

8,221 

1  ,071 
833 

10,735 

7,483 

+  3 

+3 

+  5 

+10 

207 

189 

244 

268 

271 

267 

239 

261 

269 

306 

335 

393 

3,249 

415 

3,195 

-5 

Pittsburgh,  Pa.,  total . 

405 

307 

386 

295 

457 

345 

495 

373 

521 

388 

533 

401 

528 

384 

558 

417 

515 

384 

542 

405 

549 

423 

613 

499 

6,102 

4,621 

552 

442 

5,367 

3,914 

+11 

+13 

+  14 

+  18 

113 

107 

131 

144 

147 

145 

134 

153 

143 

156 

175 

242 

1,790 

226 

1,637 

St .  Louis ,  Mo. -Ill.,  total .  ....  ... 

Nondurable  goods  stores . 

378 

268 

97 

363 
24  9 

93 

460 

297 

116 

484 

317 

127 

491 

322 

132 

479 

307 

124 

508 

319 

121 

548 

359 

140 

466 

307 

124 

494 

332 

139 

490 

346 

150 

556 

411 

210 

5,717 

3,834 

1,573 

512 

387 

196 

5,291 

3,480 

1,507 

+  9 

+6 

+7 

+  8 

+10 

+4 

San  Franci sco-Oak 1 and ,  Calif.,  total.... 
Nondurable  goods  stores . . 

585 

421 

148 

555 

401 

141 

645 

468 

171 

636 

458 

174 

664 

473 

180 

657 

470 

178 

679 

489 

184 

716 

513 

199 

641 

464 

182 

657 

482 

186 

697 

528 

205 

814 

643 

288 

7,946 

5,810 

2,236 

782 

595 

268 

7,580 

5,329 

2,108 

+4 

+8 

+7 

+  5 
+  9 

+6 

Washington,  D.C- -Md.-Va. ,  total . 

578 

403 

554 

391 

645 

453 

686 

473 

709 

490 

682 

466 

681 

461 

714 

488 

651 

455 

684 

480 

680 

507 

791 

615 

8,055 

5,682 

785 

579 

7,906 

5,233 

+1 

+  6 

+  2 

+9 

140 

133 

162 

178 

179 

174 

162 

175 

169 

182 

192 

27  2 

2,118 

273 

2,049 

Cities 

623 

621 

715 

715 

730 

701 

685 

729 

706 

813 

808 

852 

8,698 

849 

8,448 

0 

+  2 

+3 

N  J  bl  '  pnnrlc  t  O  TC  ~ 

491 

4  94 

569 

571 

569 

543 

532 

577 

555 

642 

664 

706 

6,913 

692 

6,493 

+6 

253 

263 

321 

335 

320 

296 

294 

325 

316 

383 

419 

448 

3,973 

434 

3,771 

+  3 

+5 

205 

186 

215 

227 

236 

232 

233 

239 

215 

235 

237 

241 

2,701 

274 

2,721 

-12 

-1 

151 

132 

147 

153 

157 

146 

148 

157 

145 

153 

161 

173 

1 , 823 

202 

1,740 

-14 

+5 

51 

44 

54 

62 

67 

61 

58 

64 

63 

69 

68 

88 

749 

103 

757 

-15 

509 

479 

541 

558 

570 

537 

546 

588 

555 

604 

606 

683 

6,776 

679 

6,654 

+1 

+2 

391 

357 

408 

425 

456 

422 

425 

460 

441 

467 

4  83 

560 

5,295 

542 

4,999 

+3 

+6 

173 

162 

194 

205 

208 

194 

190 

202 

194 

225 

238 

305 

2,490 

297 

2,347 

+3 

+6 

New  York,  N.Y.,  total . 

Nondurable  goods  stores.. . 

1,263 

978 

381 

1,182 

929 

342 

1,276 

995 

386 

1,303 
1 ,005 
433 

1  ,381 
1  ,050 
444 

1,314 

998 

432 

1,209 

937 

374 

1,286 

995 

412 

1,273 

1,006 

428 

1  ,361 

1  ,068 
455 

1,397 

1,100 

469 

1 , 620 
1,286 
629 

15,865 

12,347 

5,185 

1,568 

1,249 

632 

15,084 

11,569 

4,880 

+3 

+3 

0 

+5 

+7 

+6 

Philadelphia,  Pa.,  total. .  .... 

Nondurable  goods  stores .  . 

GAF2 . . 

314 

250 

92 

293 

236 

.  85 

337 

274 

114 

347 

278 

123 

363 

291 

121 

349 

279 

116 

326 

265 

103 

339 

277 

113 

340 

279 

117 

371 

303 

144 

389 

315 

153 

384 

311 

137 

4,152 

3,358 

1,418 

403 

325 

171 

4,031 

3,160 

1,416 

-5 

-4 

-20 

+3 

+6 

0 

Note:  Sampling  variabilities  are  shown  in  table  18. 


pPreliminary  estimates. 

'For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp  44-46. 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups;  these  stores 
specialize  in  department  store  types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties, 
formerly  New  York,  NY.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  NY 
includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA 
^Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973 

(Sales  In  thousands  of  dollars.  Uata  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Dec.  1974 
from- 


Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

1  Nov. 

Dec. 

|  Total 

Dec. 

1973 

Nov . 
1974 

16,491 

17,906 

18,518 

17,990 

16.703 

18.390 

17,928 

17,946 

20,576 

14,457 

17.299 

16,384 

14,717 

16,694 

15.683 

17,078 

21,4  90 

12,533 

11 .978 

11,668 

13,762 

12,738 

12,431 

13,454 

220*146 

147,941 

-1 

♦50 

52,525 

53,691 

54,112 

55,177 

52 , 894 

58,329 

52,877 

57,182 

61,454 

102,435 

684,035 

+4 

♦67 

3.87  8 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

65.123 

67,609 

60,409 

59.988 

69,472 

62,868 

63,188 

71,993 

6,023 

6,526 

6,087 

5,936 

6,518 

5.653 

6,036 

6,928 

10,178 

6,878 

6.904 

7,150 

7,140 

7 . 944 

6,622 

7,967 

8,568 

13*086 

88,898 

♦2 

♦53 

45,192 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

12,775 

11,526 

11,596 

13,165 

10,730 

12,636 

14.620 

21,347 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2 , 904 

4,451 

5,488 

5,634 

5,223 

5,131 

5,884 

4.986 

5,580 

6,518 

9,306 

66,749 

♦3 

♦43 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

62,810 

65,523 

62,831 

54 , 261 

63,877 

63,660 

68,810 

82,049 

120,492 

788,092 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

4 1 , 992 

60,713 

9.337 

9,909 

9,517 

8.588 

9,918 

9,328 

9,822 

12,649 

18,613 

118,672 

♦  12 

♦47 

6,457 

6,876 

7,388 

6,816 

6,7  28 

7,813 

6,898 

7,614 

9.043 

12,419 

7,036 

6,583 

6,4  84 

7,047 

6,251 

6,486 

7,281 

10,920 

6 , 860 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

9,665 

14,132 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

15*564 

113*171 

-3 

♦48 

184 ,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

41  ,768 

41  ,715 

40,969 

39,045 

41,331 

40,333 

43,070 

51 ,979 

73,695 

60,829 

59,796 

56,436 

61,022 

59,157 

64 ,790 

71,674 

103,031 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

106*188 

-1 

♦50 

31,319 

31,110 

34,812 

32,688 

30,509 

34 , 833 

32,701 

34,259 

40,709 

62, 188 

4 , 834 

5,638 

25, 1 88 

5.005 

6,705 

5,292 

2 5, 7 20 

6,107 

9,508 

49,745 

45,966 

46.583 

49,968 

43,369 

45.633 

54.141 

81,601 

26,177 

28,071 

25,306 

24 , 1 20 

27 , 222 

26.939 

25,872 

30.536 

45,348 

321*392 

-7 

♦49 

3,990 

4,135 

4  .365 

4,201 

4,098 

4,416 

4.040 

4.216 

5,116 

6,674 

51,025 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42.993 

46.810 

72,416 

508,616 

9,664 

10.550 

10,018 

10.117 

10.835 

9.469 

10,591 

13,598 

19,002 

115,397 

124,212 

130,821 

128,127 

115.528 

122,732 

126,456 

132,468 

147.718 

200,690 

1,530*836 

-8 

♦36 

3,095 

3,574 

3,718 

3.575 

3,522 

3,959 

3,329 

3.970 

4  .724 

6,464 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,84  2 

6.260 

7,280 

9,730 

73,103 

11,168 

11,953 

10,388 

11,095 

13.495 

11,129 

13.346 

14 .056 

20,433 

142,770 

5 . 636 

5 , 804 

5,494 

5,817 

6,401 

5,775 

6,381 

7.756 

10,519 

71,671 

♦  13 

♦36 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3.815 

5,958 

42,662 

2,884 

3,467 

3,514 

3,467 

3,270 

4 , 207 

3,54  2 

3 . 982 

4.501 

6,161 

43,676 

♦  14 

12,459 

12,546 

12,436 

11 .453 

12,642 

12,168 

12,574 

15,490 

20,389 

149,965 

-16 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2.808 

1,135 

30,315 

-3 

447 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14 ,023 

18,111 

138,955 

22,057 

23,416 

25,094 

23,077 

23.178 

25,568 

22,111 

22,043 

27,486 

43,157 

291 , 8H0 

11,347 

(’) 

■ J! 

11,172 

12,734 

11 .662 

11 ,986 

13,710 

20.596 

LNA) 

13,668 

14,910 

15.878 

14,813 

14,325 

15.814 

15,866 

17,965 

19,367 

29,022 

191,621 

♦8 

♦50 

8,797 

9,887 

9,821 

9,318 

8,917 

10.477 

9.951 

10,030 

12,317 

15.964 

118,459 

2,166 

2,051 

2 . 233 

2,039 

2.609 

2.339 

2,288 

2,418 

6,450 

6,066 

6,473 

5,617 

7,118 

6 . 235 

6,907 

8,122 

11,595 

77*889 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7 . 808 

11,428 

82*771 

♦3 

♦46 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11 .416 

12,404 

14,616 

20,4  08 

142,634 

19,767 

18,716 

18,917 

16.219 

17,818 

19,904 

21,769 

24 ,033 

37,751 

237,829 

3 

22,705 

24,761 

24 , 800 

28,310 

26,400 

21  ,670 

24.831 

27 , 866 

40,053 

304  ,  721 

♦3 

79,312 

72,24  9 

73.111 

82,452 

*■'>,  , 

75,505 

89,320 

134,102 

935,352 

♦8 

♦50 

31,144 

33,611 

35,712 

32,301 

31,360 

35.940 

33,440 

35,191 

42,462 

3 , 586 

4,235 

4,350 

3.934 

4,157 

3,993 

3,899 

4  .749 

6,550 

5 , 660 

6,571 

6,047 

6.057 

6,662 

5,711 

5.829 

6,625 

9,409 

72,760 

15,992 

16,205 

15,508 

15,131 

17,150 

14 ,070 

16,003 

17,903 

27,834 

19-1,242 

-1 

4 ,245 

4,143 

3.921 

4,312 

4  .002 

4 ,224 

5,183 

7,145 

49,385 

♦3 

♦38 

29,199 

32,447 

34,676 

32,006 

31.629 

35.936 

31,683 

33,741 

39,144 

58,971 

404  ,4  03 

♦2 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16.012 

22,943 

152,791 

♦  1 

♦43 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6 . 829 

7,038 

9,076 

12,273 

82,346 

♦1 

♦35 

12,129 

13,217 

14,038 

13,974 

13,157 

14  .455 

13,948 

1 4 , 27  9 

15,936 

21,053 

165,662 

-5 

♦32 

8,077 

8,480 

7,906 

7,871 

8,767 

7.912 

8,630 

10,460 

15,010 

101^188 

•f6 

443 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

78,515 

♦3 

♦35 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9.332 

9,783 

11 .398 

17,039 

119,223 

♦6 

♦49 

196,4  24 

203,624 

207,447 

196,211 

200.832 

185,094 

203,975 

224,356 

360,320 

,465,713 

♦61 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

31,225 

43,344 

307,466 

-1 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

42,719 

-13 

♦51 

12  mos . 
1974 
from 
12  mos . 
1973 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y... 

Albuquerque,  N.  Mex . 

Anahelm-Santa  Ana-Garden  Grove, 
Calif . 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass.... 

Buffalo,  N.Y _ 

Canton,  Ohio ... . 


Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.Va . 

Chattanooga,  Tenn.-Ga.... 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind. 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christl ,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


13,313 

12,141 

8,670 

43,227 

3,002 

46,505 

4,665 

5,107 

36,948 

7,922 

1,623 

4,261 

10,726 

45.496 
26,433 

6,546 

4,977 

5,110 

5,086 

6.350 

143,964 

30,683 

44,769 

6,438 

24,162 
3,897 
34 , 908 

18.496 

2,878 

30,468 

7,356 

96.026 


12,631 

10.824 

8,424 

40,132 

2,701 

47,026 

4,170 

4,916 

33,570 

8,002 

1.520 

3,669 

10.575 

41,992 

25,156 

6.116 

4  ,725 
4,393 
4,965 
5,982 

134,203 

28,498 

41,134 

5,990 

23,098 

3,710 

32,731 

18,685 

2,896 
27 , 907 
6,938 
90,661 


Dubuque,  Iowa . 

2,557 

2,301 

Duluth-Superior,  Minn.-Wis . 

4,108 

4,095 

El  Paso,  Tex . 

8,254 

7,769 

Erie,  Pa . 

3,846 

3,483 

Eugene,  Oreg . 

2,459 

2,381 

Fargo-Moorhead,  N.  Dak. -Minn... 

2,209 

2,472 

Flint,  Mich . 

8,715 

7,978 

Fort  Smith,  Ark.-Okla . 

1,773 

1,773 

Fort  Wayne,  Ind . 

7,872 

7,935 

Fort  Worth,  Tex . 

17,533 

16,860 

Fresno,  Calif . 

9,254 

8.675 

Gary-Harmnond-East  Chicago,  Ind. 

10,254 

9,739 

Grand  Rapids,  Mich . 

6.808 

6.172 

Great  Falls,  Mont . 

1,190 

1,187 

Green  Bay,  Wis . 

4,099 

3,814 

Greenville,  S.C . 

4,578 

4,333 

Greensboro-Winston-Salem- 

High  Point,  N.C . 

7,457 

6,927 

Hartford,  Conn . 

13,752 

12,873 

Honolulu,  Hawaii . 

19,768 

19,104 

Houston,  Tex . 

57,243 

55,357 

Indianapolis,  Ind . 

24 ,167 

23,467 

Jackson ,  Mich . , . 

2,666 

2,658 

Jackson,  Miss . 

4,213 

4.036 

Jacksonville,  Fla . 

12,379 

11,475 

Kalamazoo,  Mich . 

2,663 

2,326 

Kansas  City,  Mo.-Kans . 

22,956 

22,015 

Knoxville,  Tenn . 

8,567 

8,295 

Lancaster,  Pa . 

4,883 

4,247 

Lansing,  Mich . . 

10,313 

9,163 

Lexington- Fayette,  Ky . 

5,938 

5,244 

Lincoln,  Nebr . 

Little  Rock-North  Little 

5,043 

4,478 

Rock,  Ark . 

6,674 

6,911 

Los  Angeles-Long  Beach,  Calif.. 

157,645 

144,038 

Louisville,  Ky.-Ind . 

18,520 

18,104 

Lowell,  Mass . 

2 2, 887 

22, 393 

(3) 


►  12 
►14 
♦  12 


+4 

♦2 


♦6 

♦4 

♦2 

*4 


(3) 


♦23 

-6 

+3 

+3 

♦7 

♦7 


0 

♦15 


♦5 
♦  10 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973  Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  difference 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Akron.  Ohio . 

Albany-Schenectady-Troy ,  N.Y. 

Albuquerque.  N.  Mex . 

Anaheim-Santa  Ana-Garden 
Grove,  Calif . 


Asheville,  N.C . 

Atlanta.  Ga . 

Augusta  .  Ga . 

Bakersfield.  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala 
Boston.  Mass... 
Buffalo.  N.Y... 
Canton,  Ohio. . . 


Cedar  Rapids.  Iowa.... 

Charleston.  S.C . 

Charleston,  W.  Va . 

Chattanooga.  Tenn.-Ga. 


Chicago.  Ill . 

Cincinnati,  Ohio-Ky. 

Cleveland.  Ohio . 

Columbia.  S.C . 


Columbus,  Ohio . 

Corpus  Christi.  Tex. 

Dallas.  Tex . 

Dayton,  Ohio . 


Ill. 


12,750 
11,248 
*8 , 835 

39.025 

2,861 

43.273 
4  ,075 
4,512 

36 , 800 
7,242 
1,283 
3,474 

*10,751 
47,229 
25 ,486 
6,189 

4,228 
23 , 873 
4,907 
5,774 

138,584 

30.808 

42.274 
5.799 

23,559 

23,410 

32.257 

18,656 

2,681 


12,286 
10.853 
2  8 , 5  20 

36,764 

2,834 

43,833 

3,725 

4,580 

36.671 

7,549 

1,336 

3,217 

211 ,099 
42,151 
23,497 
5,886 

4,215 
23 , 954 
5,002 
5,541 

131,865 

28,347 

40.647 

5,727 

22,226 

*3.337 

31,238 

18,411 

2,592 


Denver.  Colo . . 

29,519 

27,916 

Des  Moines,  Iowa . 

6,793 

6,721 

Detroit,  Mich . 

91,761 

89,143 

Dubuque.  Iowa . 

<’) 

(’) 

Duluth-Superior,  Minn.-Wis... 

3,395 

El  Paso.  Tex . 

7,658 

7,574 

Erie,  Pa . 

3,691 

3,440 

Eugene ,  Oreg . 

2,478 

2,533 

Fargo-Moorehead ,  N.  Dak. -Minn 

1,844 

Flint.  Mich . 

8,991 

9,065 

Fort  Smith,  Ark.-Okla . 

*1,620 

*1,647 

Fort  Wayne.  Ind . 

7,798 

7,327 

Fort  Worth.  Tex . 

16,179 

15,733 

Fresno,  Calif . 

a7 , 908 

7,558 

Gary-Hammond-East  Chicago, 

10,197 

9,818 

Grand  Rapids.  Mich . 

7,043 

6,465 

Great  Falls.  Mont . 

1  ,097 

1 . 146 

Green  Bay.  Wis . 

3,563 

3,697 

Greenville.  S.C . 

*4,057 

24 , 1 15 

Green sboro-W ins ton- Salem- 
High  Point.  N.C . 

6,706 

6,754 

Hartford.  Conn . 

13,309 

12, 168 

Honolulu,  Hawaii . 

18,566 

18,037 

Houston,  Tex . 

53,483 

50.792 

Indianapolis.  Ind . 

24,489 

23,036 

Jackson,  Mich . 

2,769 

2,641 

Jackson,  Miss . 

3,300 

3.241 

Jacksonville.  Fla . 

10,562 

10,414 

Kalamazoo.  Mich . 

(’) 

(*) 

Kansas  City,  Mo.-Kans . 

22,049 

21,374 

Knoxville,  Tenn . 

7,480 

7,265 

Lancaster.  Pa . 

4,922 

4,582 

Lansing,  Mich . 

11,113 

9,146 

Lexington-Fayette ,  Ky . 

5,167 

4,912 

Lincoln,  Nebr . 

4,237 

4,125 

Little  Rock-North  Little 

Rock .  Ark . 

5,602 

5,833 

Los  Angeles-Long  Beach, 

Calif . 

140,288 

133,626 

Louisville,  Ky.-Ind . 

17,994 

17,770 

Lowell,  Mass . 

*2,277 

*2,148 

15.770 
14  ,614 
2 10, 704 

45,970 

3,900 

58,245 

5,598 

5,826 

45,828 

10,030 

I, 891 
4,505 

13,940 
54 , 779 
31,841 
7,911 

5,706 
25 ,468 
6,937 
7,862 

170,690 

36,143 

52,612 

7.991 

29.495 
24 .509 
43,449 

23.495 

3,595 

35,310 

8,490 

114,578 

(3) 

4,442 
9,249 
4 , 858 

3,341 

2,392 

II, 031 
22,167 

9,985 

20,685 

9,087 

13,097 

9,021 
1,556 
5.282 
a5 , 805 


9,680 

15,709 

21,412 

65,315 

30 . 609 
3,446 
4  ,634 
13,841 

(3) 

28,105 
10,191 
6  ,013 
11,687 
6,746 

5,595 

7,929 

166,009 

23,515 

23,049 


\pr. 

May 

June 

July 

Aug.  S 

16,954 

17,582 

18,540 

16,626 

18,057 

16,071 

16,113 

*17,166 

14,408 

*15,964 

*11,3(0 

12,475 

12,409 

11,848 

13,418 

48,684 

50,723 

(3) 

(3) 

51,711 

4,155 

4,179 

4,350 

4,141 

4,921 

59,562 

60,909 

58,718 

56  ,664 

65,240 

5,493 

5,685 

5,902 

5,468 

5,883 

6,466 

6,672 

6,685 

6,443 

7,065 

50,332 

49,442 

49,280 

42,258 

45,738 

10,598 

10,664 

10,830 

10 ,331 

11,786 

1,845 

2,266 

2,234 

1,997 

2,443 

4,507 

4,424 

4,757 

4,202 

4,836 

13,487 

*13,542 

14,647 

13,901 

15,556 

58,974 

60,647 

62,793 

51,283 

57,848 

33,643 

34,749 

35,970 

31,599 

34,556 

8,578 

9,417 

9,168 

8,005 

9,193 

5,603 

6,359 

6,455 

5,815 

6,778 

*5,804 

*5.735 

*5,529 

4,961 

5,442 

7,326 

7,381 

7,673 

6.719 

7,564 

8,405 

8,611 

8,587 

7,785 

8,967 

181,400 

187,287 

198,852 

169,317 

184,439 

39.451 

39,044 

40,521 

36.527 

39,018 

59,016 

59,749 

58,999 

55,020 

59,096 

8,259 

8,681 

8,298 

7,673 

8,586 

29,489 

31 ,748 

33,489 

29,549 

33,213 

*4,421 

5,829 

5,428 

5,348 

5,705 

41 , 159 

45,751 

43,327 

42,298 

45,931 

23,823 

25,515 

25 , 306 

22,526 

25 , 285 

3,628 

3,952 

4,037 

3,579 

3,949 

36,503 

40.970 

40,134 

37,062 

39,650 

8,797 

*  9,692 

9,733 

8,995 

9,913 

120,012 

127,602 

133,389 

112,399 

118,323 

3,017 

3,464 

3,507 

3,087 

3,529 

4,748 

4,934 

4,893 

4,735 

6,605 

9,903 

11  ,058 

9,802 

9,837 

10,964 

5,301 

5,324 

5,648 

5,271 

5,199 

3,267 

3,319 

3,678 

3,230 

3,760 

2,372 

2,686 

2,565 

2,275 

3,674 

13,228 

13,717 

13,242 

11,523 

12,611 

*2,278 

*2,463 

*2,451 

*2,340 

2,618 

10,494 

10,866 

11,482 

10,573 

11,512 

21,028 

23,605 

21,838 

20 , 586 

24,030 

10,074 

10,945 

10,898 

10,250 

11,489 

14,407 

14,937 

15,620 

12,975 

14,317 

9,374 

9,716 

10,506 

8,758 

9,766 

1,572 

1,741 

1 ,643 

1  ,565 

2,084 

5,352 

5,543 

5,668 

4,965 

5,860 

6,263 

6,176 

6,129 

5,719 

6,391 

10.510 

10,626 

10,636 

9,587 

11,025 

18,389 

16,409 

18,006 

15,931 

16,195 

20,767 

22,173 

22,746 

25,067 

24,358 

65 , 900 

72,145 

66,465 

67,754 

75,24  2 

33,189 

33,102 

32,279 

29,470 

33,421 

3,832 

4,259 

4,495 

3,841 

4,028 

4,591 

4,923 

5,032 

4,753 

5,741 

14,339 

14,751 

15,074 

13,954 

15,057 

(3) 

l1) 

1 

3,618 

3,938 

29,791 

32,680 

31,551 

29,716 

32,458 

10,678 

10,859 

11,205 

10,253 

11,209 

6,331 

6,650 

6,585 

5,730 

6,389 

12,252 

13,189 

13,886 

12,294 

12,854 

7,289 

7,601 

7,698 

7,151 

7,819 

5,387 

6,056 

5,695 

5,702 

6,450 

8,255 

9,376 

9,062 

8,670 

9,965 

173,990 

182,737 

193,786 

175,115 

181,851 

25,246 

26 , 150 

25,640 

22,454 

24,511 

*3,172 

*3,309 

*3,548 

*2,892 

|  *3,288 

18,050 
16,496 
11 ,945 

52,222 

4,160 

60,113 

5,191 

6,391 

45,373 

9,834 

2,286 

4.600 

13,931 

62,501 

36,377 

8,865 

6,244 

4.601 
7,130 
8,267 

179,659 

38,388 

59,188 

7,634 

32,223 

4,569 

40,833 

25,749 

3,760 

38,921 

9,230 

123,888 

3,107 
,816 


18,109 

17,315 

12,631 

53,724 

4,462 

63,549 

5,839 

7,197 

52,615 

10,658 

2,247 

5,050 

13,948 
64,485 
35 , 082 
8,871 

6,653 

5,132 

7,497 

9,028 

197,516 

40,426 

63,215 

8,145 

32,406 
4,930 
44, 163 
25,317 

3,935 

39,386 

9,797 

127,965 

3,369 
,713 


23,188 

21,639 

14,231 

62,842 

5,300 

76,408 

6,606 

7,999 

64,695 

12,379 

2,596 

6,789 

16,905 

79,918 

43,970 

11,693 

8,532 

7,094 

9,967 

10,544 

230,553 

50,343 

73,825 

10,252 

40,696 

25 . 381 
53,636 
31,968 

4,932 

46,023 

12.382 
156,125 

4,527 


Total 

1973 


33,732 

29,975 

20,271 

98,587 

7,494 

109,456 

10,088 

12,792 

88,199 

18,308 

3,876 

8,998 

27,448 

117,692 

60,595 

16,664 

11,307 

10,731 

13,585 

16,076 

327,604 

73,514 

102,648 

15,148 

61,569 

8,671 

79,583 

48,627 

6,412 

66,531 

17,080 

217,848 

6,007 


221,644 

201,862 

148,597 

(NA) 

52,757 

755,970 

69,553 

82,628 

607,231 
130,209 
r 26, 300 
59,359 

179,155 
760 , 300 
427,365 
110,440 

77,895 

68,324 

91,688 

105,447 

2,297,766 

492,530 

726,289 

102,193 

399,662 

61,538 

543,625 

314,678 

47,052 

477,925 

r117,623 

1,533,033 

(NA) 

64,105 


9,436 

11,274 

11,713 

17,121 

125,589 

5,128 

5,522 

7,412 

9,332 

66,126 

3,490 

3,186 

3,880 

5,511 

41,673 

3,291 

3,331 

3,823 

5,415 

r35,440 

12,820 

12,478 

16,066 

24,403 

159,175 

2,278 

2,464 

2,791 

4,268 

29,385 

10,485 

11,197 

14,421 

18,505 

134,645 

20,558 

21,780 

25,935 

41,670 

273,627 

11,456 

11,300 

13,107 

19,923 

133,995 

14,482 

14,724 

17,543 

26,781 

178,898 

10,024 

9,652 

11,788 

16,265 

118,378 

1,743 

1,764 

2,050 

2,878 

20,839 

5,401 

5,876 

7,444 

9,815 

68,466 

5,701 

6,179 

7,335 

11,103 

74,973 

10,042 

11,113 

13,455 

19,824 

129,958 

18,344 

18,402 

(3) 

(3) 

(NA) 

21 ,676 

22,259 

24,983 

39.058 

281,790 

64,820 

.70,754 

80,540 

124  ,4  37 

857,647 

32,370 

33,418 

42,616 

59,935 

407,934 

3,719 

3.698 

4,827 

7,012 

48,567 

5,100 

5 .252 

6,633 

9,909 

63,109 

13,903 

15,350 

17,421 

27,987 

182,653 

3,794 

3,825 

4 , 797 

6 , 946 

(NA) 

30 , 296 

31,401 

38,337 

57,569 

385,327 

11,189 

11,374 

14,952 

22,658 

139,313 

6,040 

6,448 

8,618 

12,129 

80,437 

13,655 

13,485 

15,533 

22,164 

161,258 

7,043 

7,934 

9,860 

14,211 

93,431 

6,040 

6,087 

7,327 

9,841 

72,542 

8,657 

8,871 

10,733 

16,003 

108,956 

183,765 

191,784 

225,484 

340,146 

2,288,581 

22,895 

25,282 

32,800 

45,365 

309,622 

*3,149 

*3,023 

4,501 

*7,034 

41,390 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  lor  seasonal  variations,  holiday  or  trading-day  differences) 


Dec 

1974 

1 2  mos . 

from-- 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

1  Nov. 

Dec. 

Dec . 

Nov. 

12  mos. 

| 

1973 

1974 

1973 

1,939 

3,724 

1,896 

3,801 

2,749 

5,192 

3,081 

5,789 

2,924 

5,845 

2,914 

5,461 

2,759 

5,433 

3,034 

6,342 

2,811 

5,324 

3,058 

5,640 

4,017 

6,597 

5,289 

36 

,47i 

-2 

♦32 

IS) 

17, 8bb 

24 , 1 31 

24,887 

25,882 

23,374 

23,526 

27,293 

24,355 

26,025 

29,339 

35 , 400 

42,421 

43,183 

43,529 

42,512 

41,655 

43,179 

37,997 

42,746 

46,255 

74 ' 137 

527 

'760 

♦2 

♦60 

♦3 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

44,453 

42,992 

45,682 

52,678 

77,814 

51 , 069 

64,515 

72,276 

74,770 

75,514 

65,173 

77,086 

70,137 

79,944 

84,629 

113,877 

7,260 

8,019 

7,239 

7,289 

7,705 

7,146 

7,920 

10,180 

13,945 

93 

4 , 606 

6,262 

6,755 

6,216 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

78 

j  070 

-1 

♦54 

♦8 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,755 

3 . 025 

3,563 

5,025 

2,311 

2,434 

2,410 

2,239 

2,494 

2,343 

2,431 

2,996 

66,928 

77,548 

83,913 

81,767 

72,023 

74,422 

75,602 

82,306 

95,714 

1 8 , 7u6 

22,291 

25,043 

25,143 

23,340 

22,362 

25,802 

20,980 

25,019 

26,653 

129,651 

150,667 

170,789 

184,158 

174,647 

143,054 

150,195 

166,068 

180,033 

200,024 

283,907 

2,077,687 

-8 

♦42 

♦2 

25,253 

23,788 

29,380 

33,327 

34,833 

32,247 

28,450 

30,362 

32,446 

35 , 1 90 

40,204 

59,925 

8,824 

9,243 

8,592 

8,895 

9,990 

9,011 

9,438 

10,801 

15,517 

110 

,926 

15,671 

17,672 

18,486 

16,954 

16,804 

18,400 

16,283 

17,876 

20,145 

29,219 

12,945 

16,339 

16,533 

18,619 

17,346 

17,222 

19,621 

16,666 

17,879 

20,423 

31,575 

218 

'349 

*4 

♦55 

♦9 

11,743 

11,209 

15,106 

16,446 

17,607 

16,455 

15,245 

17,077 

15,084 

16,027 

19,290 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

18,222 

15,941 

17,108 

19,351 

30,758 

36,538 

42,451 

45,690 

42,973 

38 , 205 

42,361 

44,542 

47,383 

57,909 

79,870 

536 

9,383 

10,134 

9,275 

9 , 584 

10,138 

9,257 

10,248 

11,861 

17,347 

120 

,171 

♦  10 

♦  46 

♦13 

80,142 

66,930 

94,874 

109,008 

112,913 

104,930 

93,754 

101,368 

109,869 

116,598 

142,022 

206.019 

1,338 

27 , 356 

32,315 

34,335 

36 , 267 

32,430 

30,522 

33,921 

29,202 

34,480 

39,132 

62,252 

418 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

63,934 

67,896 

r80,996 

112,303 

790 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

4,942 

5,569 

6,372 

9,270 

63 

012 

♦  1 

♦45 

+4 

16,276 

15,349 

20,696 

21 ,296 

21 ,348 

21 ,212 

21,185 

24,994 

22,342 

23,334 

25,955 

41,834 

275 

,821 

♦9 

♦61 

■  3  * 

12,703 

12,364 

17,032 

20,259 

20,113 

20,544 

17,449 

19,570 

18,490 

20,410 

25,083 

36,583 

5,346 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,528 

7,846 

9,193 

14,34  1 

4 , 856 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

92 

407 

>5 

♦27 

♦4 

12,578 

11,376 

15,931 

16,464 

17,763 

15,807 

14 . 964 

17,393 

16,100 

17,637 

21,916 

29,746 

207 

675 

0 

*36 

3,742 

5,053 

5,436 

5,786 

5,237 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

67 

478 

12,313 

15,951 

17,848 

18,162 

17,744 

15,320 

17,448 

17,052 

18,095 

21  ,699 

32,017 

217 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

313 

095 

+8 

♦49 

♦11 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

3,679 

3,031 

3,295 

3,732 

6,035 

40 

337 

46,181 

59,936 

64,417 

71 ,037 

62,749 

59,488 

68,635 

61,754 

70,250 

77,523 

118,488 

807 

930 

2,673 

3,740 

3,946 

3,845 

4,203 

4,076 

5,107 

4,328 

4,283 

4,519 

6,94  3 

50 

698 

♦  9 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

16,781 

13,986 

16,084 

18,739 

29,392 

182 

290 

♦  13 

♦57 

♦  10 

19,263 

18,438 

24,141 

24,822 

28,079 

24,852 

25,391 

27,733 

25,069 

25,901 

29,443 

42,882 

316 

014 

♦3 

♦46 

♦3 

20,086 

19,334 

24,584 

26,522 

26,159 

27,278 

24,783 

26,071 

21,980 

28,755 

31 ,509 

51,306 

331, 

367 

36 , 77  3 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

48,078 

44,253 

48,150 

53,445 

82,121 

574 

63,330 

80,775 

83,877 

86,256 

85,237 

86 , 901 

95,092 

85,385 

88,246 

105,930 

155,706 

1,087, 

325 

♦7 

♦47 

♦9 

27,541 

26,130 

32,127 

34,476 

35,495 

35,673 

34,359 

38,258 

35,010 

34,510 

41 ,770 

62,763 

438, 

112 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

4,198 

3,878 

3,916 

4,653 

7,083 

49 

670 

♦3 

(3) 

<*) 

<3> 

(3) 

5,102 

6,138 

5,642 

5,953 

7,807 

10,596 

INA) 

♦15 

(>) 

26,933 

34,500 

34,951 

36,633 

36,534 

36,122 

41,995 

35,746 

39 , 939 

44,102 

70,394 

466, 

172 

♦5 

♦60 

♦6 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6,531 

6,362 

6 , 589 

7,841 

1 1 , 083 

75, 

719 

♦  17 

♦41 

3,815 

3,942 

4,348 

3,976 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

51, 

029 

i2 

♦  38 

3,152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

43, 

665 

♦  11 

5 , 575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

90, 

447 

-4 

+40 

(’) 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

11,513 

9,901 

11,285 

10,875 

4,119 

4,419 

4,130 

4,043 

4,439 

4,001 

4,299 

4,941 

5,569 

5,982 

5,623 

5,819 

6,517 

5,733 

6,035 

6,602 

*9,740 

2,81b 

4,053 

4,283 

4,176 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

52> 

375 

-1 

+61 

<3) 

5,673 

25 , 348 

7,287 

27 ,736 

8,147 

7,989 

7,901 

8,925 

7,989 

8,948 

9,855 

9,  ii  ■ 

1 1 , 004 

11,305 

11,141 

10,213 

11,592 

11,252 

11,678 

14 ,692 

8,845 

9,024 

9,044 

9,197 

10,794 

9,201 

10,022 

11,350 

*6 

36,596 

35,723 

36,051 

33,957 

33,387 

35,630 

30,413 

34,123 

40,246 

61 ' 516 

437, 

821 

-1 

♦53 

♦4 

18,636 

17,499 

22,730 

24,924 

25,385 

25,049 

23,037 

25,277 

24,472 

24 ,846 

29,863 

4,341 

4,775 

5,024 

4,568 

4,622 

5,147 

4,387 

4,809 

5,633 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

5,195 

5,572 

6,090 

10,796 

12,456 

12,698 

11,562 

<3) 

13,873 

12,424 

13,895 

15,255 

24,464 

(NA) 

♦16 

♦60 

n 

*9 , 035 

z8 , 807 

211 ,516 

21 2 , 390 

213,617 

213, 315 

*13,463 

*14,731 

*12,807 

*13,378 

*15,935 

*23,679 

4,565 

4,710 

4,427 

4,154 

4,876 

4,845 

5,507 

6,662 

8,780 

3,113 

4,159 

4,349 

3,962 

4,124 

4,338 

3,752 

3,866 

4,710 

66 , 547 

87,215 

94,824 

97,690 

94,550 

87,287 

94,923 

95,147 

99.750 

111,184 

162*315 

3,500 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,620 

4,970 

6,033 

8,319 

60 '389 

*6 

♦38 

♦12 

*2 , 067 

21 , 984 

22,623 

3,024 

*3,463 

*3,171 

*2,905 

*3,442 

*3,263 

*3,270 

*4 , 206 

*5,927 

‘7,830 

*8,482 

'8,971 

*8,610 

*8,496 

*9,536 

*8,593 

*0,157 

*10,561 

*14,985 

6,422 

7,000 

7,319 

6,694 

6,440 

7,488 

6,646 

7,041 

10,489 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028 

16,189 

14,796 

15,822 

18,973 

27,239 

186,467 

-1 

♦44 

♦5 

Percent  change 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS* --Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn. 

Mob lie,  Ala . 

Montgomery,  Ala . 


Muncxe,  Ind . 

Muskegon-Muskegon  Hts.,  Mich. 

Nassau-Suf f oik ,  N.Y.4 . 

New  Orleans,  La . 

New  York,  N.Y.5 . 


Newark,  N.J . 

Newport  News -Hampton,  Ya. 
Norfolk-Portsmouth,  Va... 
Oklahoma  City,  Okla . 


Omaho,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Cl i f ton-Passaic,  N.J. 
Peoria,  Ill . 


Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 


Portland,  Oreg.-Wash. 
Providence- Paw tucket- 
Warwick,  R.I.-Mass.. 

Raleigh,  N.C . 

Reading  Pa . 


Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y.... 
Sacramento,  Calif. 


St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill... 

Salem,  Oreg . 

Salt  Lake  City,  Utah. 


San  Antonio,  Tex . 

San  Bernadino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oakland,  Calif. 


San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash. 


Shreveport,  La . 

Sioux  City,  Iowa-Ncbr. 
Sioux  Falls,  S.  Dak... 
South  Bend,  Ind . 


Spokane,  Wash . 

Springfield,  Ill.. 
Springfield,  Mo... 
Springfield,  Ohio. 


Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla. 


Toledo,  Ohio-Mich. 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa. 

Worcester,  Mass . 

Youngstown-Warren,  Ohio... 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREA — Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Mlnneapolis-St .  Paul,  Minn... 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncle,  Ind . 

Muskegon-Muskegon  Hts. , 
Nassau-Suf  f  oik,  N.Y.*.. 

New  Orleans,  La . 

New  York,  N.Y. 5 . 


Newark,  N.J . 

Newport  News-Hampton,  Va . 

Norfolk-Portsmouth,  Va . . 

Oklahoma  City,  Okla . . 


Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Cllfton-Passalc.N. J. 
Peoria,  Ill . 


Philadelphia,.  Pa. -N.J. 

Phoenix,  Arlz . 

Pittsburgh,  Pa . 

Portland,  Maine . 


Portland,  Oreg.-Wash . . 

Providence-Pawtucket -Warwick, 

R. I. -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 


Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . . 

Sacramento,  Calif . 


St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 


San  Antonio,  Tex . 

San  Beraardlno-Riverside 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oak land,  Calif 


San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 


Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 
South  Bend,  Ind . 


Spokane,  Wash . 

Springfield,  Ill.. 
Springfield,  Mo... 
Springfield,  Ohio. 


Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma;-  Wash . . 

Taapa-St.  Petersburg, 


Toledo,  Ohlo-Mlch. 

Topeka,  Kans . . 

Trenton,  N.J . 

Tucson,  Arlz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Vaco,  Tex... . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa..... . 


Wheeling,  W.  Va.-Ohio. .., 

Wichita,  Kans . , 

Wllkes-Barre-Hazleton,  P; 

Worcester,  Mass . . 

Youngstown-Warren,  Ohio. 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

(s) 

*2,592 

2,922 

2,714 

3,014 

2,719 

3,005 

3,409 

4,967 

5,322 

5,352 

5,302 

5,002 

5,915 

18,000 

23,555 

23,948 

25,764 

23,192 

20,858 

23,708 

36 \ 496 

35,081 

42,607 

40,484 

39,836 

41,378 

38,678 

40,790 

30,739 

39,043 

39,223 

42,911 

45,136 

38,163 

41,925 

49,669 

62,283 

63,985 

66,644 

67,686 

57,986 

4,843 

6,733 

7,017 

7,420 

7,444 

7,188 

7,001 

4^399 

4,087 

5,447 

5,556 

5,855 

5,829 

5,570 

6,142 

1,588 

2,166 

2,270 

2,399 

2,846 

2,465 

2,811 

1,488 

1,989 

2,074 

2,390 

2,411 

2,067 

2,383 

64,436 

59,014 

69,998 

76,508 

80,549 

86,460 

70,670 

74,481 

17,034 

17,084 

21,384 

23,523 

23,669 

22,906 

23,781 

23,537 

136,077 

125,143 

144,092 

156,177 

168,981 

172,487 

137,227 

142,963 

26,324 

23,820 

29,100 

30,415 

32,142 

32,443 

26,755 

28,282 

*5,619 

*7,219 

7,480 

7,799 

8,019 

7,376 

8,167 

11,390 

15,801 

16,739 

17,304 

17,580 

16,044 

17,163 

11,397 

12,017 

14,804 

14,797 

16,511 

16,092 

15,680 

17,080 

11,078 

10,872 

14,338 

14,928 

16,045 

15,384 

14,301 

15,418 

12,721 

12,635 

17,049 

16,331 

17,919 

17,883 

16,261 

18,739 

29,469 

27,766 

34,115 

36,206 

38,863 

39,319 

33,572 

35,337 

6,219 

6,037 

7,886 

8,025 

8,716 

9,387 

7,746 

8,701 

70,177 

67,976 

89,002 

96,221 

98,016 

93,959 

80,185 

87,291 

26,213 

24,631 

30,312 

30,148 

33,650 

31,304 

29,039 

32,522 

41,201 

40,217 

56,429 

58,610 

57,170 

60,420 

50,343 

57,768 

3,044 

2,955 

4,414 

4,560 

4,752 

5,286 

4,805 

5,393 

14,742 

14,528 

18,991 

19,651 

20,225 

19,544 

18,328 

(*) 

12,814 

12,217 

16,563 

18,543 

19,432 

21,358 

16,804 

17,934 

2  5,367 

2  5, 146 

*7,221 

7,011 

7,347 

6,825 

6,338 

7,725 

5f  173 

4,952 

6,789 

7,541 

7,055 

7,398 

6,208 

6,886 

11,402 

11,155 

14,984 

15,827 

16,135 

15,915 

14,339 

16,532 

*3 , 697 

a3 , 468 

4,798 

5,246 

*5,165 

5,192 

*4,992 

5,587 

13,904 

12,683 

16,939 

18,105 

17,515 

17,495 

14,981 

16,297 

*16,288 

15,622 

19,516 

20,818 

22,371 

22,364 

21,306 

25,016 

2,105 

2,106 

2,608 

2,837 

3,119 

3,037 

2,906 

3,318 

44,985 

43,232 

56,534 

57,709 

63,930 

59,687 

51 , 763 

60,056 

3,102 

2,773 

3,559 

3,658 

3,799 

3,875 

3,537 

4,650 

8,770 

9,008 

12,048 

12,326 

13,081 

12,997 

12,151 

15,064 

. ,  *19,092 

al8,298 

*23,971 

*23,145 

*25,859 

*24,361 

*23,854 

26,691 

16,951 

16,399 

19,866 

21,835 

22,425 

23,269 

21,131 

22,492 

31,947 

30,534 

37,764 

38,533 

40,562 

42,747 

41,298 

42,554 

65,861 

60,875 

74,104 

76,157 

80,007 

81,190 

78,604 

84,634 

25,226 

24,365 

29,519 

30,636 

31,668 

33,433 

29,811 

32,864 

2,705 

2,673 

3,713 

3,950 

4,145 

4,148 

3,693 

4,111 

3,216 

3,162 

4,435 

4,767 

4,792 

4,587 

4,223 

5,062 

26,427 

25,378 

32,399 

31,898 

34,117 

33,412 

32,290 

40,299 

4,219 

*3,984 

5,160 

5,322 

6,000 

5,521 

5,353 

6,058 

2 , 792 

2,706 

3,626 

3,609 

4,033 

3,952 

3,691 

4,173 

1,965 

2,052 

2,870 

2,802 

3,063 

3,334 

2,886 

3,572 

4,856 

4,307 

5,974 

6,311 

6,828 

7,120 

6,197 

<3) 

6,147 

6,320 

8,068 

8,465 

8,859 

8,576 

8,263 

9,789 

3,162 

2,889 

3,843 

3,981 

4,179 

4,304 

3,774 

4,116 

2  4 , 006 

4,021 

5,094 

5,145 

5,760 

5,657 

5,352 

6,246 

2,834 

2,592 

3,206 

3,556 

3,461 

(*) 

3,994 

4,162 

a5,427 

4,867 

6,073 

6,364 

6,839 

7,017 

6,459 

7,063 

8,017 

7,501 

10,408 

10,948 

10,529 

11,318 

10,095 

10,788 

6,505 

6,320 

8,114 

8,417 

8,770 

8,521 

8,343 

10,240 

.  27,852 

27,883 

34,108 

33,661 

33,350 

33 , 763 

30,673 

32,829 

17,607 

16,607 

23,049 

23,494 

' 24,494 

25,633 

22,353 

24,578 

3,348 

3,237 

4,386 

4,517 

4,909 

4,759 

4,666 

4,968 

4,337 

3,882 

4,617 

5,214 

5,434 

6,217 

4,953 

4,854 

9,187 

8,828 

10,983 

*10,947 

11,772 

11,473 

*10,790 

12,184 

a8,281 

*8,097 

*11,110 

*11,364 

*12,418 

*12,134 

*11,693 

*13,228 

2,981 

2,969 

3,945 

4,452 

4,233 

4,452 

4,111 

4,334 

2,852 

2,848 

3,657 

3,892 

4,159 

4,043 

3,864 

4,408 

67,220 

65,965 

80,354 

86,818 

91,603 

90,233 

78,497 

87,385 

.  3,026 

2,926 

3,997 

3,904 

4,439 

4,543 

4,133 

4,679 

.  ’2, 10C 

2,045 

*2,714 

*2,812 

*2,878 

*3,047 

*2,591 

*2,984 

5,494 

5,287 

7,110 

7,116 

8,085 

7,382 

6,914 

7,810 

5,501 

5,217 

6,807 

7,094 

7,443 

7,115 

6,231 

6,961 

4,94S 

4,642 

6,043 

6,696 

6,527 

6,805 

5,557 

6,215 

10,037 

12,520 

13,69' 

14,014 

15,016 

13,227 

14,652 

Total 

1973 


Sept. 

Oct. 

Nov. 

Dec . 

2,727 

2,832 

4,143 

5,400 

(NA) 

4,986 

5,347 

6,318 

9,803 

65,238 

21,005 

22,520 

27,349 

41,373 

289,986 

37,632 

41,725 

46,769 

72,474 

513,950 

41,648 

43,579 

53,932 

76,859 

525,994 

65,440 

71,991 

81,212 

108,300 

808,549 

6,306 

6,948 

8,129 

11,142 

85,301 

5,546 

5,790 

7,095 

11,082 

72,398 

2,671 

2,572 

3,411 

5,137 

32,146 

2,445 

2,307 

2,897 

3,987 

27,892 

80,230 

79,357 

99,671 

155,944 

997,318 

20,235 

24,176 

26,443 

38,691 

282,463 

165,119 

178,816 

210,085 

308,002 

2,045,169 

31,467 

32,067 

40,571 

61,117 

394,503 

7,414 

7,726 

10,183 

14,694 

97,128 

15,572 

17,404 

19,623 

28,598 

r 204, 550 

15,459 

15,583 

20,326 

30,364 

200,110 

14,999 

15,436 

19,197 

26,740 

188,736 

16,789 

18,539 

19,943 

30,564 

215,373 

38,876 

39,565 

50,648 

71,959 

475,695 

8,478 

9,089 

10,655 

15,740 

106,679 

98,261 

102,533 

137,186 

192,429 

1,213,236 

30,286 

35,033 

40,774 

62,159 

r406,071 

57,421 

59,106 

78,608 

100,516 

717,809 

4,880 

5,047 

6,438 

9,136 

60,710 

21,045 

21,161 

25,794 

38,491 

(NA) 

18,343 

18,693 

24,844 

36,565 

234,110 

6,946 

7,566 

9,460 

13,567 

90,519 

6,800 

7,047 

9,905 

12,747 

88,501 

15,830 

16,887 

21,536 

29,893 

200,435 

5,155 

5,563 

7,727 

10,293 

66,883 

16,774 

17,594 

21,968 

33,076 

217,331 

23,208 

25,219 

28,086 

41,546 

281,360 

2,994 

3,011 

3,844 

5,813 

37,698 

56,346 

65,032 

78,039 

105,811 

r743 , 124 

4,091 

3,879 

4,491 

6,350 

47,764 

13,387 

13,233 

17,757 

26,096 

165,918 

23,598 

25,761 

29,074 

41,630 

305,334 

22,990 

25,588 

29,781 

46,831 

289,558 

41,382 

42,129 

49,116 

74,186 

512,752 

77 , 803 

80,431 

96,430 

145,518 

1,001,614 

33,448 

32,785 

38,743 

59 , 802 

402,300 

3,725 

3,798 

4,497 

6,881 

48,039 

5,030 

5,270 

7,021 

9,181 

60,746 

35,918 

36,598 

44,441 

67,111 

440,288 

4,955 

5,339 

6,378 

9,458 

67,747 

3,778 

3,930 

4,659 

6,763 

47,712 

3,256 

3,222 

3,988 

5,249 

38,259 

<*> 

7,489 

9,363 

12,850 

(NA) 

8,985 

9,918 

10,955 

16,391 

110,736 

3,863 

4,001 

4,738 

6,295 

49,145 

5,428 

5,727 

6,612 

*9,007 

68,055 

4,072 

4,115 

5,009 

8,272 

(NA) 

6,785 

7,459 

8,203 

11,822 

84,378 

11,054 

11,292 

14,467 

20,220 

136,637 

9,389 

8,984 

10,714 

16,572 

110,889 

30,133 

34,594 

40,605 

62,421 

421,872 

24,888 

24,869 

30,847 

45,346 

303,765 

4,508 

4,608 

5,473 

7,999 

57,378 

4,823 

5,305 

6,173 

10,686 

66,495 

10,948 

12,035 

13,926 

21,001 

144,074 

*11,702 

*12,274 

*14,432 

*20,845 

147,578 

4,147 

4,590 

5,602 

7,969 

53,785 

3,569 

3,795 

4,658 

7,043 

48,788 

85,247 

95,081 

107,416 

151,703 

1,087,522 

4,163 

4,451 

5,659 

7,869 

53,789 

*2,908 

*2,893 

*3,865 

*5,429 

36,266 

7,378 

*8,071 

*9,756 

*14,131 

94,536 

6,940 

7,176 

9,924 

13,104 

89,519 

6,619 

6,429 

8,299 

12,222 

81,003 

14,060 

14,192 

18,840 

27,636 

178,357 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973— Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 


CITIES 

Aberdeen,  S.  Dak . 

Battle  Creek,  Mich . 

Bellingham,  Wash . 

Bridgeport,  Conn . 

Buffalo,  N  Y . 

Cambridge,  Mass. .  .  . 

Danville,  Ill . 

Daytona  Beach,  Fla . . 

Enid,  Ok la . 

Gary,  Ind . .  .  . 

Grand  Forks,  N.  Dak . 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va . . 

Hutchinson,  Kans . 

Idaho  Falls,  Idaho . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . 

Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn . 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y .  . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . 

Pasadena,  Calif  . 

Port  Huron,  Mich . . 

Portsmouth,  Ohio. . 

Quincy,  Ill . 

Ouincy,  Mass . 

Rapid  City,  S.  Dak . 

Rochester,  Minn . . 

Rochester,  N.Y . . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y.. . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  DC . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif. . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD.... 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairraont-Morgantown,  W.  Va . 

Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CBD... 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif . 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.... 


Percent  change 


Dec.  1974 

from — 

12  mos. 

1974 

1 - 

from 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Dec. 

Nov 

12  mos. 

i 

1973 

1974 

1973 

385 

351 

669 

858 

897 

891 

873 

900 

843 

874 

1,014 

1,437 

9,992 

1 ,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

31 ,844 

1,056 

1,413 

1,359 

1  ,380 

1,386 

1,804 

2,142 

1,776 

2,002 

2,073 

3,150 

20,605 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

6,676 

46,290 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11 , 738 

16,433 

120,886 

-5 

♦40 

-5 

2,010 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4  ,059 

31,169 

1  ,695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

4  ,316 

30,489 

3,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

46,387 

*11 

♦56 

954 

1  ,209 

1  ,210 

1,409 

1  ,328 

1,348 

1,495 

1,269 

1 ,404 

1,513 

2,373 

16,428 

♦57 

(S) 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

54,939 

-36 

+49 

-16 

1  ,114 

1,021 

1  ,391 

1  ,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1  ,699 

1,928 

2,509 

19,621 

♦30 

1,535 

1,344 

1,699 

1,833 

2,146 

2,042 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

24,852 

*7 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

30,817 

-3 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

46,933 

0 

*924 

*1,240 

J1 ,335 

*1,368 

*1,881 

*1,778 

*1,815 

*1,714 

*1 ,817 

*2,046 

*2,856 

19,721 

*37 

♦40 

+31 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

19,476 

♦33 

*4  8 

1,262 

1,383 

1,806 

1,959 

1,925 

1,799 

2,015 

2,090 

1 ,914 

2,067 

2,192 

3,291 

23,703 

*2 

+50 

1,736 

1,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

30,392 

+6 

6,519 

26 ,065 

*7,765 

*7,944 

8,248 

8,188 

*7,878 

*8,372 

*7,774 

*8,813 

*9,554 

*14,428 

101,548 

*6 

♦51 

+3 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

88,157 

-25 

+37 

-20 

835 

760 

1,086 

1  ,319 

1 ,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

14,849 

♦13 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

14,188 

15,012 

18,038 

1,361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,166 

2,586 

3,393 

123,214 

139,306 

150,451 

141 ,395 

114,887 

120,738 

134,964 

148,138 

162,785 

226,892 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11*970 

93,152 

-10 

♦31 

♦2 

1,935 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4  ,743 

33,315 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

109,511 

♦3 

1,399 

1,892 

1,999 

2,235 

1 , 961 

1,953 

2,242 

2,118 

2,236 

2,692 

3,864 

1,933 

1,993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

*9 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

14,962 

102,213 

♦2 

♦60 

+2 

1,218 

1,065 

1,571 

1,957 

1,971 

1,965 

1,752 

2,072 

1,901 

1,931 

2,419 

2,827 

22,649 

-15 

1,044 

1,102 

1,242 

1,109 

1  ,147 

1,289 

1,157 

1,349 

1,603 

2,012 

1,125 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

1  ,691 

1,802 

2,290 

3,221 

*1,664 

*2,405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4  ,663 

1,302 

1,269 

1,612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,978 

2,214 

3,143 

23*887 

+8 

*42 

♦9 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

46,951 

♦  10 

5,046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

11,926 

1,076 

1,070 

1,516 

1  ,612 

1,686 

1  ,503 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

11,786 

15,320 

16,617 

17,791 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

201*110 

♦6 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11 ,492 

12,186 

15,791 

128,105 

-1 

*30 

+7 

16,620 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

33,106 

15,945 

15,253 

19,226 

19,502 

20,373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

260,665 

1 ,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

4,687 

34,646 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

59,788 

-21 

776 

994 

1 ,028 

1,172 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

2,024 

14  ,470 

♦  15 

♦48 

526 

564 

571 

576 

552 

625 

565 

881 

882 

1,279 

7,935 

♦61 

1,575 

1,630 

2,167 

2,118 

2 , 1 95 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

28,042 

♦6 

2,084 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

32,135 

-3 

+47 

♦1 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

65,299 

-1 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

187,797 

-2 

23,165 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31 ,193 

35,038 

46,029 

34  8 , 883 

-1 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9,717 

9,827 

13,748 

105,883 

-3 

♦40 

-2 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

r8,854 

14,219 

98,710 

-1 

♦61 

3,226 

2,727 

3,607 

3,688 

3,709 

3,385 

4,105 

3,662 

3,409 

3,612 

4,393 

6,660 

46,183 

-4 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

187,390 

-2 

11 ,291 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

173,254 

♦20 

6 , 567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

°8,645 

+2 

♦54 

-2 

22,012 

20,081 

26,433 

27,035 

27,451 

26,269 

27,955 

29,138 

26,426 

26,848 

32,648 

49,582 

341,878 

♦3 

♦52 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

4,004 

6,237 

44,464 

♦  14 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

48 , 480 

52,335 

62,476 

93,684 

600,295 

+4 

*50 

+4 

3,657 

3,365 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

68,618 

♦  13 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

47,093 

50,550 

69,741 

548,614 

-3 

♦38 

+2 

13,382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

10,374 

14,428 

17,051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

210^071 

11,375 

14,738 

16,354 

17,609 

17,016 

15,402 

16,683 

1 6 , 056 

17,174 

20,948 

30,714 

206,887 

-1 

*47 

1,455 

1,503 

1,602 

1,589 

1 ,658 

1,770 

1,480 

1,556 

2,135 

2,828 

19,979 

♦15 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

507,963 

♦4 

♦33 

+7 

40,844 

*35,089 

*44,712 

*51,629 

*55,841 

*54,541 

*47,402 

*47,972 

*49,942 

*54,363 

*63,110 

*97,560 

643,005 

-5 

*55 

56,062 

80,091 

92,845 

97,043 

91 ,404 

81,485 

87,955 

93,883 

100,186 

121 ,999 

180,982 

1,151,037 

♦8 

*4  8 

♦11 

14,324 

17,422 

20,002 

21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

243,392 

♦5 

♦34 

+11 

18,005 

22,499 

23,953 

25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

308,226 

♦7 

♦58 

+5 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

46,239 

310,858 

-8 

+55 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

107  4  94 

+11 

♦70 

+2 

Sec  footnotes  at  end  of  table 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1974  and  1973— Continued 


CITIES 


Aberdeen,  S.  Dak.... 
Battle  Creek,  Mich.. 
Bellingham,  Wash.... 
Bridgeport ,  Conn .... 

Buffalo,  N.Y . 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla.. 

Enid,  Okla . 

Gary,  Ind . 

Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 

Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va.. 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio. .  .  . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . . 

Rome ,  Ga . . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho - 

Walla  Walla,  Wash. . .  . 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio.... 

Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif.. 
Boise  and  Nampa,  Idaho. 


Bristol-Kingsport- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif.. 
Cumberland-Hagerstown, 

Delaware  (State) . 

Fairfield  County,  Conn. 
Fairmont -Morgantown,  W.  Va. . 
Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CB 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif. 
Westchester  County,  N.Y.... 
West  side  Los  Angeles,  Calif. 


1973 

Jan. 

Feb. 

Mar. 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

455 

447 

493 

509 

502 

553 

522 

515 

610 

798 

2,365 

2,472 

2,684 

2,828 

2,453 

2,685 

2,617 

2,494 

3,093 

1,328 

1,359 

1,403 

1,449 

1,401 

1,681 

1,480 

1,511 

1,688 

3,380 

3,424 

3,551 

3,756 

3,214 

3,476 

3,619 

3,728 

4,932 

6,  985 

8’ 270 

7, 486 

9,891 

10,646 

10,151 

10,589 

9,117 

9,951 

10,712 

10,268 

12,744 

2,209 

2,248 

2,340 

2,718 

2,254 

2,328 

2,684 

2,613 

2,711 

4,091 

2,268 

2,337 

2,516 

2,619 

2,219 

2,471 

2,272 

2,408 

3,110 

*3,442 

3,441 

3,492 

3,557 

3,385 

3,553 

3,141 

3 , 282 

3,659 

is) 

(S) 

(S) 

is) 

(s) 

938 

1,012 

1,415 

1,226 

1,507 

4,022 

3,864 

5,234 

5,687 

5,822 

6,152 

5,184 

5 , 702 

5,082 

5,283 

6,066 

1,264 

1,322 

1,484 

1,588 

1,401 

1,619 

1,543 

1,531 

1,760 

2,358 

*1,078 

*1,287 

*1,692 

*1,816 

*1,804 

1,872 

2,049 

1,882 

1,867 

2,  197 

2,344 

2,396 

2,439 

2,552 

2,318 

2,389 

2,241 

2,444 

3,363 

*3,361 

3,352 

2,894 

3,444 

3,207 

3,467 

4,976 

7 , 538 

’  (S) 

2876 

*1,103 

*1,120 

*1,218 

*1,234 

*1, 188 

*1,262 

*1,239 

*1,247 

*1,526 

1,118 

1,250 

1,267 

1,289 

1,536 

1,326 

1,316 

1,573 

2,315 

1  ,724 

1,741 

1,742 

1,817 

1,798 

2,072 

1,786 

2,013 

2,327 

2,047 

2,298 

2,432 

2,122 

2,541 

2,307 

2,193 

2,757 

7,543 

7,826 

8,240 

7,671 

*8,034 

*7,955 

*8,087 

*9,377 

7,004 

6,849 

9,014 

9,539 

9,987 

8,998 

8,140 

8,602 

7,797 

8,996 

10,585 

1,063 

1,102 

1, 104 

1,074 

1,011 

1,144 

1,121 

1,150 

1,426 

1,836 

11,254 

10,984 

11,779 

11,589 

10,168 

11,393 

11,581 

13,492 

14,906 

1,600 

1,638 

1,881 

1,881 

1,709 

2,097 

2,042 

2,078 

2, 187 

116,768 

126,827 

137,428 

138,637 

110,208 

114,844 

133,928 

146,794 

170,914 

246 , 825 

6,818 

6,043 

7,104 

7,033 

7,774 

7,326 

6,088 

6,499 

7,404 

7,567 

2,173 

2,311 

2,  453 

2,655 

2,389 

2,536 

2,558 

2,587 

3,193 

4,531 

8,158 

8,343 

8,588 

8,  610 

9,161 

9,240 

7,948 

8, 188 

9,547 

1,335 

<3i 

1,709 

1,818 

1,592 

1,857 

1,643 

1,772 

2,271 

2,722 

2,818 

2,837 

3,426 

2,778 

3,115 

2,733 

2,887 

3,798 

5, 215 

6,364 

5,993 

7,518 

7,874 

7,705 

8,281 

8,398 

7,870 

7,793 

8,495 

9,332 

14,651 

1,664 

1,806 

1,830 

1,972 

*1,716 

1,959 

1,907 

1,922 

2,419 

3,323 

1,034 

1,095 

1,177 

1,086 

1,186 

1,104 

1,237 

1,430 

1,440 

1,543 

1,598 

1,397 

1,588 

1,575 

1,665 

2,214 

*2,437 

*2,737 

*2,815 

3,010 

2,578 

3,242 

2,819 

2,795 

4 , 617 

1,254 

1,156 

1,428 

1,634 

1,864 

1,908 

1,956 

2,054 

1 , 896 

1,811 

3,063 

3,436 

3,533 

3,113 

3,731 

3,241 

3,  665 

4,416 

5,872 

7,457 

7,669 

7,335 

7,125 

6,502 

6,644 

6,985 

7,543 

9,312 

1,565 

1,560 

1,603 

1,477 

1,568 

1,444 

1,561 

1,823 

16,076 

16,519 

17,509 

16,423 

14,150 

16,050 

15,256 

17,454 

20, 182 

25,916 

6, 179 

7,152 

9,000 

9,488 

9,723 

9,963 

8,629 

10,208 

10,214 

10,781 

17,559 

17,428 

18,088 

17,700 

17,318 

19,221 

17,564 

17,864 

21,400 

30,063 

18,601 

17,910 

18,512 

18,345 

17,441 

22,082 

19,834 

20,579 

36 , 467 

*2,691 

2,962 

2,931 

2,877 

2,684 

2,900 

2,582 

2,856 

5,057 

4,800 

5,219 

4,678 

5,017 

5,155 

5,436 

577 

545 

710 

722 

775 

762 

820 

899 

770 

780 

1,342 

4  65 

547 

507 

491 

576 

503 

555 

561 

796 

2,011 

1,923 

2,089 

2,096 

2,095 

2,348 

2,352 

2,375 

3 , 648 

1,915 

1,782 

2,329 

2,531 

2,434 

2,501 

2,204 

2,388 

2,530 

2,571 

5,725 

6,012 

5,403 

5,234 

4,353 

4,908 

5,233 

6,355 

7,639 

9,214 

13,723 

14,381 

14,633 

13,859 

11.795 

13,611 

15,270 

15,921 

20,491 

26,479 

27,480 

26,715 

26,671 

23,961 

27,319 

24,980 

30,149 

46, 445 

7,169 

6’  131 

7,949 

8,930 

9,263 

6,891 

7,800 

8,658 

8,745 

10,256 

11,475 

6,486 

7,456 

7,426 

8,504 

7,391 

7,219 

7,416 

8,316 

10,743 

14,805 

3,533 

*3,573 

3,611 

3,400 

4,184 

3,576 

3,310 

3,560 

13,708 

14,659 

15,005 

11,736 

11,712 

11,871 

14,735 

15,905 

21,831 

12,945 

13,499 

12,471 

13,306 

10,197 

12, 150 

13,108 

13,778 

7,078 

6,972 

7,942 

8,736 

9,794 

7,627 

6,696 

7,028 

7,322 

8,760 

9,452 

23,664 

24,612 

26, 101 

26,373 

25,719 

26,914 

24,576 

25,248 

30,668 

48,338 

2,671 

2,724 

2,966 

2,853 

2,912 

3,526 

3,171 

3,298 

5,466 

34,284 

30,746 

41,056 

44,593 

46,014 

48,934 

39,488 

44,237 

47,231 

48,564 

59,427 

4,564 

4,742 

5,007 

5,188 

4,413 

5,052 

4,553 

4,928 

6,020 

9,142 

33,042 

30 , 690 

40,639 

43,412 

45,294 

49,831 

40,978 

42,638 

42,291 

46,086 

13,526 

14,098 

15,056 

15,622 

15,518 

16,584 

14,911 

15,898 

19,169 

28,994 

3,475 

3,433 

3,686 

3,368 

4,122 

3,577 

4,012 

5,166 

15,074 

16,686 

16, 890 

16,668 

13,655 

16,527 

16,429 

16,588 

23,350 

11,029 

14,165 

14,894 

*15,519 

16,814 

14,266 

15,021 

16,290 

16,707 

1,453 

1,442 

1,458 

1,560 

1,567 

1,657 

1,456 

1,508 

1,813 

27,988 

29,522 

36,358 

37,112 

38,732 

39,004 

33,741 

38,450 

38,252 

43,073 

*44,387 

*48,457 

*50,932 

*54,471 

*43,662 

*46.577 

*51,635 

*52,652 

*66,792 

*102,601 

75,294 

81,562 

83,011 

82,223 

68,473 

75,420 

83,526 

86,628 

115,355 

166 , 955 

16,869 

17,575 

18,056 

18,302 

15,623 

18.151 

18, 103 

19,497 

22,371 

17,917 

21,928 

21,864 

23,572 

24,733 

22,080 

23,148 

23,013 

24,889 

22,498 

24,172 

26,094 

27,595 

22,046 

22,941 

25 , 650 

26,330 

6,386 

6,130 

7,644 

8,363 

8,709 

8,820 

7,477 

7,745 

7,964 

8,964 

Total 

1973 


6,063 

31,766 

17,794 

45,295 

127,085 

30,025 

29,723 

42,164 

(NA) 

66,967 

17,775 

22,188 

30,758 

43,310 

(NA) 

15,905 

22,799 

27,902 

98,368 

109,802 

13,671 

144,582 

22,371 

1,657.834 

91,760 

30,764 

106,003 

(NA) 

36,305 

100,274 

22.976 

14,350 

19,378 

33,862 

21,937 

41,596 

91,847 

18,669 

200,881 

119.769 

224,639 

241,662 

34,621 

63,751 

10,460 

6,  172 
26,242 
31,667 


69 . 207 
185,502 
341,669 
107,495 

98,605 

45,816 

179,867 

161,375 

101,009 


321,824 

37,449 

574,798 

60,033 

537,434 

192,196 

46.309 

205,723 

198,924 

18,516 

472,618 

640,142 

1,033,369 

220,262 

293,538 

318,756 

102,055 


Note: 


this  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

*For  definitions  of  standard  consolidated  areas  and  standard  metropoli- 

"Revised  figures  not  available. 

‘includes  Nassau  and  Suffolk  Counties  formerly  Included  In  the  New  York,  N.Y.  SMSA.  “Includes  Nee  York  City,  Rockland  and  Westchester  Counties  N.  Y.  The 

combination  of  this  SMSA  and  Nassau-Suf folk  SMSA  .Ill  result  In  the  New  York.  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


r Revised .  S  Does  not  meet  publication  standards  because  of  inadequate  response 

tan  statistical  areas,  see  pp. 44  to  46.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication 


I 

I 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  December  1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anahelm-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass .... 

Buffalo,  N.Y _ 

Canton,  Ohio. . . . 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky . - Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christ!,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit ,  Mich . . . . 


Dubuque,  Iowa . 

Duluth-Superior,  Mlnn.-Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo -Moorhead,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock, 
Los  Angeles-Long  Beach,  Calif. 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


Number 

of 

stores 


10 

70 

12 

12 

65 
20 

5 

13 

34 

97 

66 
18 

12 

15 

15 

16 

215 

56 


27 

10 

53 

20 

13 
16 

14 

10 

18 

216 

43 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich. 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . . 


New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton ,  Va. 
Norfolk-Portsmouth ,  Va... 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J.. 


Peoria,  Ill ... . 
Philadelphia,  P; 
Phoenix,  Ariz. . 
Pittsburgh,  Pa. 


Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I. -Mass. 
Raleigh,  N.C . 


Reading,  Pa ... . 
Richmond ,  Va . . . 
Roanoke,  Va . . . . 
Rochester,  N. Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Ri verside-Ontario,  Calif. 
San  Diego,  Calif . 


San  Francisco-Oakland ,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 


Seattle-Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash. . . . 
Springfield,  Ill. 
Springfield,  Mo. . 


Springfield,  Ohio. 
Stockton,  Calif. . . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa. 

Worcester,  Mass . 

Youngstown-Warren,  Ohio... 


Number 

of 

stores 


51 

57 

11 

12 

7 

5 

66 

21 

81 

34 

17 

39 

29 
24 

30 
34 

13 

132 

49 

70 

12 

28 

31 
13 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville.  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla _  _ 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . . 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn. . 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich. . . 
Portsmouth,  Ohio. . . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 
Rochester,  Minn.... 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . . . 
Boston,  Mass. . . . 

Chicago,  Ill _ 

Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa. . . 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown,  Md. . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


Number 

of 

stores 


6 

13 

11 

4 

5 

5 
50 

6 


5 

5 

4 
7 

5 
4 

17 

9 

12 

16 


30 

10 

93 

15 

53 

17 

11 

27 

27 

5 

26 

42 

128 

19 

24 

22 

9 


‘Fbr  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  44-46.  includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York, 

N.Y.  SMSA.  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  Trie  combination  of  this  SMSA  and  the  Nassau-Suf  folk  SUSA  will  result  in  the 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1974 

1973 

Perc 

cha 
Dec . 
fro 

ent 

age 

1974 

m  — 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept. 

n  1 

Nov. 

Dec . P 

Dec . 

Dec . 

1973 

Nov. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women's  readv-to-wear  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores... 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  dealers,  total....... . . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . . . ••• 

Passenger  car  dealers3 . 

Passenger  car  dealers  (franchised).... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences 


CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores  ,  total . ■ 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers* . * 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

scores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores - 

Building  materials,  hardware,  farm 

equipment  dealers,  total. . . . . 

Automotive  dealers,  total . . . 

Tire,  battery,  accessory  dealers . 


25  ,994 

8,138 

17,856 

287 
211 
202 
13  ,348 


12,783 

10,347 

9,483 

1  ,871 
1,550 
649 


2,816 
2,094 
1  ,914 
622 
534 

2,252 

1  ,636 
2,283 
1  ,081 
995 
1  ,118 
367 


10,012 


4,932 

5,080 


273 

1,360 


1,195 

1,144 

978 

900 

941 

676 

2,088 

1,560 

1,370 

855 

358 


11  ,588 


25 , 709 

25,637 

26 , 1 79 

26,775 

26,730 

26,596 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

17,636 

17,425 

1 7 , 749 

17,981 

17,84  9 

17,679 

277 

273 

284 

290 

300 

311 

204 

204 

216 

221 

226 

228 

196 

198 

213 

195 

187 

174 

13,107 

12,859 

12,936 

13,091 

13,121 

13,102 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

10,055 

9,859 

9  ,929 

10,077 

10,136 

10,108 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

1  ,853 

1  ,833 

1  ,833 

1,832 

1,829 

1,821 

1  ,444 

1,438 

1  ,460 

1,454 

1,423 

1,430 

608 

604 

600 

602 

590 

589 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,020 

2 , 057 

2,027 

2,079 

2,060 

2,114 

1  ,846 

1  ,900 

1  ,874 

1,914 

1,872 

1,940 

577 

556 

584 

605 

586 

567 

500 

4  78 

505 

535 

520 

500 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

1  ,657 

1 ,739 

1  ,858 

1,997 

2,020 

2,059 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

1  ,087 

1 ,122 

1  ,139 

1,134 

1,163 

1,160 

999 

1  ,027 

1  ,038 

1,035 

1,065 

1,064 

l  ,136 

1,109 

1  ,131 

1,148 

1,195 

1,196 

365 

373 

385 

405 

416 

424 

9,958 

10,147 

10,628 

11,012 

10,94  3 

10,766 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

261 

260 

271 

276 

285 

299 

1  ,242 

1  ,249 

1  ,255 

1,301 

1,305 

1,275 

1,067 

1  ,071 

1  ,080 

1,126 

1,122 

1,089 

1  ,018 

1  ,020 

1  ,029 

1,076 

1,076 

1,041 

868 

858 

865 

907 

911 

875 

827 

820 

848 

836 

812 

806 

912 

913 

909 

934 

931 

933 

669 

663 

656 

668 

675 

670 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

1  ,592 

1  ,677 

1,795 

1,919 

1,953 

1,994 

1  ,372 

1  ,388 

1  ,426 

1,435 

1,480 

1,487 

861 

881 

897 

896 

930 

922 

358 

365 

377 

398 

408 

4l6 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

3,135 

3,124 

3 ,120 

3,222 

3,216 

3,241 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

11,865 

11,610 

11  ,684 

11,790 

11,816 

11,827 

11,452 

11,219 

11 ,278 

11,376 

11,416 

11,448 

9,037 

8,839 

8  ,900 

9,00 

9, 06C 

9,067 

8,356 

8 ,173 

8  ,236 

8,325 

8,37' 

8,388 

617 

618 

612 

618 

611 

624 

1,777 

1,795 

1,799 

1,852 

1 , 81( 

1,847 

1,351 

1,394 

1,371 

1,411 

1 , 38f 

1,444 

371 

350 

373 

384 

37 

351 

4  153 

149 

148 

17< 

165 

164 

944 

936 

933 

93 

96' 

962 

4  742 

716 

720 

72' 

75 

744 

26 , 920 


9,013 


314 

235 

164 


12,818 


9,485 

1,850 

1,430 

574 


2,850 

2,128 

1,953 

616 

539 

2,936 

2,072 

2,443 

1,149 

1,054 

1,208 

421 


10,800 


5,743 

5,057 


302 

1,298 


1,055 

891 

812 

973 

694 

2,768 

2,000 

1,477 

958 

414 


3,270 

12,850 


12,099 


11,713 

9,289 

8,594 

618 

1,877 

1,434 

386 

168 

966 

756 


27,099 


8,995 
18, 114 

297 

218 

167 

13.570 


10,509 

9,633 

1,860 

1.475 

605 


2,  853 
2,  122 
1,949 
615 
542 

2,954 


056 

399 

121 

044 

194 

427 


5,708 

5,096 


285 

1,306 


1,067 

904 

852 

938 

655 

2,780 

1,979 

1,463 

952 

421 


3.277 

13,018 


27,406 

8,917 

18,489 

299 
221 
186 
13 ,748 


13,140 

10,658 

9,783 

1  ,873 
1  ,478 


2,769 
2,049 
1  ,871 
610 
537 

2,903 

2,025 
2,470 
1  ,153 
1  ,079 
1  ,223 
436 


11,029 


5,679 

5,350 


285 
1  ,357 


1,106 

948 

866 

91  7 
637 

2,731 

1  ,949 
1  ,507 
941 
462 


16,377 


3,238 
13 ,139 


12,391 


11,870 

9,442 

8,729 

623 

1,915 

1,467 

384 

174 
936 
750  | 


27,267 

8,616 

18,951 

300 

218 

179 

14.141 


10,997 
10, 105 

1,947 

1.569 

636 


2,759 

2,091 

1,920 

554 

484 

2,651 

1, 877 
2,418 
1,145 
1,067 
1 ,  188 
435 


5,415 

5,345 


287 

1,365 


1,123 

958 

882 

917 

656 

2,482 

1. 803 
1,473 
919 
427 


11  ,985 

9,552 

8,835 

612 

1  ,852 
1,412 
380 

172 

963 

761 


8,  521 
20,405 

311 

227 

169 

15,324 


12,179 
11 . 187 

2,020 

1.818 

730 


2,802 

2,105 

1,932 

582 

506 

2,391 

1,704 

2,367 

1,084 

1,008 

1,201 

435 


5,215 

5,650 


294 

1.512 


1,317 

1,130 

1,031 


949 

668 


,  639 
,  400 
864 
428 


16.807  18,064 


3,201 

13,606 


12,776 


9.  874 
9,147 
687 

1,842 

1.435 

352 


169 

945 

738 


3.309 

14.755 


13,409 

10,862 

10.057 

787 

1.853 

1,437 

361 

162 

967 

764 


27,031 

8,513 

18,518 

301 

225 

234 

13,893 


10,769 
9  ,879 

1  ,919 
1  ,708 
697 


2,920 
2,175 
l  .981 
645 
551 

2,362 

1,727 
2,344 
1,100 
1  ,012 
1 ,156 
374 


10,445 


5,180 

5,265 


288 
1  ,477 


1  ,324 

1,272 
1  .099 
1,011 

1,011 

732 

2,199 

1  ,660 
1  ,390 
863 
365 


3,333 

13,253 


12,416 


0 

+10 


+13 
+  13 

+5 

+6 

+5 


12,024 

9,497 

8,780 

697 

1,909 

1,443 

406 

163 

954 

740 


+1 

*  0 
+17 


+14 

+15 

+13 


-1 

♦-8 


+11 

+11 


+16 
+  15 


+1 

+5 

+5 


+2 

+11 


+  17 
+18 
+  17 

+3 

+2 


+7 

+3 


+10 

+10 

+10 

+15 

+1 

+3 


+2 

+4 


See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Depa  r  tm  en  t  s  to  res . 

Apparel  and  accessory  stores,  total.... 
Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores.., 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


Preliminary  estimates,  see  Explanatory  Material,  p.  32 

1 Accounts-recelvable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3Includes  both  franchised  and  nonf ranchised  car  dealers. 


1974 

1973 

Percent 

change 

Dec.  1974 

from  — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Sept . 

Oct. 

1  Nov. 

Dec.p 

I  Dec 

Nov. 

1  197 

1974 

Data 

ADJUSTED  for  seasonal  variations  and  holiday  differenct 

s  1 

1 — 

1 

.  25,534 

26,015 

26,071 

26,529 

26,832 

26.819 

27,223 

27,484 

27,339 

27,458 

27,340 

27.046 

25,368 

+7 

-1 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8,893 

8,738 

8,641 

8,344 

.  17,183 

17,598 

17,536 

17,871 

17,990 

18,098 

18,345 

18,591 

18,601 

18,817 

18,798 

18,663 

17,024 

+10 

-1 

294 

285 

277 

284 

291 

297 

306 

307 

306 

310 

296 

295 

12,740 

13,122 

13, 123 

13,322 

13,458 

13,462 

13,564 

13,761 

13,742 

13,922 

13,872 

13.909 

12,519 

+  11 

0 

12,198 

12,540 

12,547 

12,735 

12,876 

12,884 

12,965 

13,179 

13, 178 

13,332 

13,299 

13,341 

12,014 

+11 

8,954 

9,168 

9,147 

9,309 

9,449 

9,525 

9,629 

9,796 

9,896 

9,994 

9.981 

10,010 

8,818 

+14 

0 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1 ,911 

1,904 

1,892 

1,896 

1.917 

1,452 

1,476 

1,461 

1,505 

1,500 

1,497 

1,516 

1  ,517 

1.518 

1,506 

1.519 

1.516 

1,431 

608 

625 

606 

619 

626 

632 

648 

617 

614 

594 

610 

607 

577 

+5 

-1 

2,725 

2,685 

2,760 

2,764 

2,867 

2,805 

2,877 

2,911 

2.844 

2,772 

2,737 

2, 610 

2,707 

2,042 

2,015 

2,075 

2,051 

2,128 

2,082 

2,167 

2,148 

2,  146 

2,073 

2,077 

1,862 

1,839 

1,911 

1,885 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1,853 

602 

574 

584 

603 

634 

605 

603 

619 

603 

601 

558 

577 

-s 

498 

504 

524 

562 

535 

526 

542 

535 

524 

490 

467 

502 

-7 

-5 

2,539 

2,630 

2,668 

2,739 

2,810 

2,734 

2,759 

2,701 

2,673 

2,668 

2,625 

2,574 

2,507 

+3 

-2 

1,818 

1,877 

1,926 

1,968 

2,015 

1,933 

1,954 

1  ,R94 

1,871 

1,872 

1 . 815 

1,799 

2,385 

2,354 

2,341 

2,363 

2,345 

2,364 

2,418 

2,460 

2,399 

2,408 

2,388 

2.376 

1,005 

1,021 

1,043 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1,047 

1,026 

1,177 

1,142 

1,  138 

1,  139 

1,151 

1,170 

1,183 

1,185 

1,198 

1,177 

1,191 

+2 

373 

372 

378 

396 

394 

412 

420 

424 

429 

427 

433 

435 

384 

+13 

0 

10,223 

10,405 

10,468 

10, 779 

10,784 

10,720 

10,894 

10,944 

10,772 

10,840 

10,596 

10,429 

9,991 

+4 

-2 

5,208 

5,  298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

5.241 

5,015 

5,107 

5,095 

5,276 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5,188 

4,821 

+8 

-2 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1,384 

1,357 

1.316 

1,361 

1.282 

1,235 

1,184 

+4 

-4 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,175 

1,166 

1,139 

1,177 

1  ,  110 

1,073 

885 

878 

891 

913 

948 

960 

973 

982 

952 

979 

907 

867 

+3 

845 

860 

842 

891 

868 

857 

867 

872 

865 

861 

845 

840 

829 

+1 

-1 

934 

931 

940 

943 

973 

950 

957 

978 

929 

905 

895 

860 

-6 

671 

668 

669 

698 

687 

684 

697 

658 

632 

641 

621 

682 

-9 

-3 

2,373 

2,478 

2,510 

2,589 

2,642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2.410 

2,339 

+3 

-2 

1,743 

1,811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1,801 

1,803 

1,749 

1.740 

0 

1,397 

1,398 

1,426 

1,412 

1,422 

1,483 

1,506 

1,457 

1  ,442 

1,450 

1,424 

880 

862 

875 

901 

886 

899 

917 

953 

898 

906 

899 

878 

365 

365 

368 

388 

385 

403 

414 

414 

424 

420 

426 

429 

376 

+14 

+1 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,540 

16,567 

16,618 

16,744 

16, 617 

15,377 

+8 

-1 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,306 

3.297 

3,238 

3,233 

12,168 

12,491 

12,441 

12, 595 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13.511 

13.475 

12,203 

+10 

0 

11,443 

11,823 

11,782 

11,988 

12, 117 

12,117 

12,180 

12,404 

12, 426 

12,561 

12,590 

12,674 

11,335 

+12 

+1 

11,057 

11,418 

11,390 

11, 579 

11,706 

11,723 

11,790 

12,013 

12,039 

12,155 

12. 189 

12,268 

+12 

8,069 

8,290 

8,256 

8,396 

8,501 

8,565 

8,656 

8,814 

8,944 

9,015 

9,074 

9. 143 

7,975 

+  15 

607 

616 

619 

614 

632 

640 

649 

645 

653 

645 

674 

676 

602 

+12 

0 

1,791 

1  ,754 

1,820 

1,821 

1,894 

1,855 

1,920 

1,933 

1,915 

1,867 

1,842 

1,750 

1,795 

1,369 

1,344 

1  ,407 

1,382 

1,430 

1,395 

1,483 

1,451 

1,488 

1,441 

1,436 

1,358 

1,363 

382 

359 

360 

37a 

405 

387 

375 

388 

379 

377 

361 

337 

378 

953 

957 

943 

937 

933 

942 

935 

954 

942 

966 

938 

952 

950 

0 

738 

759 

729 

727 

722 

728 

724 

746 

751 

768 

738 

7  18 

737 

+1 

+1 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Departemnt  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . 

INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . . 

Apparel  and  accessory  stores,  total . 

Pumlture,  home  furnishings,  and  equipment 
stores,  total . . . 

INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 
stores,  total . 


(Millions  of  dollars) 


1974 

1973 

Perc< 

chan 

Dec. 

from 

»nt 

ge 

974 

Nov. 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct.  1 

Nov. 

Dec .  P 

Oec  | 

1973 

1974 

Data 

NOT  ADJUSTED  for  seasonal  variations  and 

holiday 

ifferenc< 

>s' 

15,164 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

17.146 

15,704 

+9 

+8 

1,795 

1,843 

1,923 

1,930 

1,886 

1,919 

1,940 

1,902 

1,819 

1.862 

1,910 

-3 

+2 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,046 

13,310 

13,478 

13,716 

14,094 

15,284 

♦11 

+8 

12,165 

11,980 

11,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,004 

12,635 

+11 

+8 

11,778 

11,581 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12,194 

12,549 

13,645 

12,254 

♦  11 

+9 

9,272 

9,102 

9,159 

9,280 

9,340 

9,331 

9,573 

9,721 

9,857 

10, 167 

11.209 

9,848 

♦  14 

+10 

8,452 

8,510 

8,621 

8,675 

8,667 

8,891 

9,026 

9,157 

9,453 

10,420 

♦  14 

♦10 

639 

601 

589 

580 

585 

590 

594 

584 

603 

622 

656 

761 

665 

+14 

+16 

639 

637 

685 

665 

639 

653 

701 

688 

643 

653 

698 

-6 

+2 

720 

732 

710 

721 

723 

741 

741 

746 

740 

745 

727 

734 

737 

1,903 

1,842 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1.845 

1,926 

1,896 

1,984 

1,972 

+1 

+5 

455 

454 

492 

512 

526 

516 

523 

505 

485 

462 

426 

455 

-6 

-8 

1,452 

1,387 

1,345 

1,382 

1,400 

1,380 

1,321 

1,306 

1.340 

1,441 

1,434 

1.558 

1,517 

♦3 

861 

791 

776 

782 

812 

808 

782 

795 

804 

847 

842 

921 

917 

0 

+9 

765 

690 

670 

676 

707 

708 

684 

695 

698 

729 

728 

842 

829 

+2 

+16 

629 

635 

666 

670 

645 

654 

658 

688 

687 

808 

789 

♦2 

+18 

598 

605 

634 

638 

612 

620 

624 

656 

654 

771 

+3 

190 

172 

158 

152 

160 

166 

164 

153 

173 

186 

178 

216 

184 

*17 

+21 

26 

27 

26 

23 

25 

25 

24 

22 

26 

29 

27 

29 

25 

+16 

+7 

13,261 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,162 

13,732 

♦  10 

+8 

1  ,341 

1,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1,436 

1,455 

-1 

+6 

11 ,830 

11,708 

11,511 

11,557 

11,642 

11,679 

11,725 

12,004 

12,138 

12,275 

12,660 

13,726 

12,277 

♦12 

♦8 

11,304 

11,210 

11,005 

11,055 

11,143 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13,083 

11,718 

♦12 

♦8 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,803 

11,425 

♦12 

+8 

8,524 

8,614 

8,670 

8,686 

8,919 

9,063 

9,169 

9,480 

10,401 

9,059 

+15 

+10 

7,854 

7,905 

7,987 

8,037 

8,055 

8,271 

8,402 

8,501 

8,799 

9,649 

8,394 

+  15 

+10 

449 

429 

431 

428 

425 

424 

430 

431 

430 

436 

478 

545 

481 

+13 

687 

655 

613 

614 

660 

640 

615 

631 

675 

659 

616 

624 

673 

-7 

+1 

Dat 

a  ADJUST 

ED  for  s 

easonal 

variatic 

ns  and  holiday  differences 

14,565 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

15,745 

14,367 

+10 

0 

1  ,881 

1,868 

1,863 

1 ,944 

1,893 

1,882 

1,891 

1.912 

1,881 

1,840 

1,  847 

1,897 

-3 

0 

12,662 

12,986 

12,961 

13,168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

13,899 

12,470 

♦  11 

0 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,723 

11,390 

♦12 

+1 

11,551 

11,379 

11,770 

11,944 

11 ,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12.354 

11 ,009 

♦12 

+1 

8,364 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9,166 

9,220 

9,353 

9,353 

9,375 

+  14 

0 

586 

602 

593 

594 

612 

627 

636 

627 

630 

636 

637 

641 

561 

+14 

+1 

656 

651 

647 

704 

673 

667 

663 

698 

679 

659 

628 

672 

-7 

-5 

760 

752 

724 

714 

709 

712 

724 

728 

738 

740 

730 

747 

-2 

-1 

1,906 

1,896 

1,893 

1,939 

1,901 

1,886 

1,920 

1,884 

1.846 

1,909 

1,820 

1, 792 

1,784 

0 

-2 

489 

491 

512 

516 

513 

502 

495 

487 

467 

4  58 

454 

451 

475 

-5 

-1 

1,417 

1,405 

1,381 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,366 

1,341 

+2 

-2 

837 

802 

830 

829 

843 

839 

860 

847 

818 

846 

778 

741 

732 

+1 

-5 

715 

720 

741 

744 

750 

740 

723 

742 

678 

651 

641 

♦1 

-4 

626 

631 

660 

666 

683 

674 

655 

679 

615 

587 

571 

174 

178 

162 

160 

169 

179 

182 

173 

176 

181 

171 

179 

151 

+5 

26 

26 

28 

24 

26 

25 

24 

21 

24 

29 

27 

26 

23 

+13 

-4 

12,659 

12,971 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,954 

12,583 

+11 

+1 

1,414 

1,390 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1.386 

1,396 

1,422 

-2 

+1 

11,245 

11,581 

11,580 

11,745 

11,928 

12,015 

12,125 

12,312 

12. 386 

12,475 

12,498 

12,558 

+13 

0 

10,781 

11,155 

10,956 

11,334 

11,488 

11,499 

11,560 

11,767 

11.812 

11,910 

11.877 

11,982 

10,658 

+12 

+1 

10,489 

10,857 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11,703 

10,368 

+13 

+1 

7,732 

7,956 

7,917 

8 , 058 

8,150 

8,235 

8,304 

8,492 

8,565 

8,674 

8,738 

8,788 

+15 

+1 

412 

424 

431 

434 

443 

448 

454 

454 

454 

455 

466 

462 

410 

+13 

-1 

662 

|  630 

623 

623 

678 

648 

643 

642 

674 

650 

632 

602 

649 

-7 

-5 

Note-  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  Indicated.  Amounts  transferred  to  cornmer- 
clal  banka  and  other  Unanclal  Institutions  during  a  specific  month  are  not  Included  in  these  totals  but  do  contribute  to  the  variations  In  the  month-to-month 


and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


PPrel iminary  estimates,  see  Explanatory  Material,  page  32.  1 Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


( Percent ) 


Kind  of  business 

Prelimlnar 

y  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months1 

Vear-to-year 

ratio3 

Range 

Median 

Range 

Median 

Range 

Median 

Retail  stores,  total . 

0. 5-0.7 

0.7 

0. 5-0.7 

0.6 

0.2-0. 3 

0.2 

0.4 

Durable  goods  stores,  total . 

1. 1-1.7 

1.3 

1.0-1. 4 

1.2 

0.3-0. 7 

Nondurable  goods  stores,  total . 

0. 7-1.0 

0.8 

0.7-0. 8 

0.8 

0.2-0. 2 

0.2 

0.6 

Food  stores,  total . 

0.9-1. 5 

1.2 

0.9-1. 5 

1.1 

0.2-0. 4 

0.2 

Grocery  stores . 

1.0-1. 6 

1.2 

1.0-1. 5 

1.2 

0.2-0. 4 

Meat  markets . 

4. 9-6. 7 

5.8 

5. 0-6. 2 

5.6 

1.0-2. 1 

Retail  bakeries . 

5. 2-5. 8 

5.5 

4. 8-5. 5 

5.0 

1. 1-5.3 

1.9 

5.8 

Eating  and  drinking  places . 

2. 4-3.0 

2.6 

2. 1-2. 9 

2.5 

0.7-2. 3 

Eating  places . 

2. 7-3. 5 

3.0 

2. 2-3. 3 

2.8 

Restaurants,  lunchrooms,  cafeterias . 

2. 8-3. 3 

3.  1 

2. 3-2. 6 

2.6 

Drinking  places . 

3. 6-4. 6 

4.2 

3. 6-4. 4 

4.0 

0. 5-2.0 

1.2 

3.2 

General  merchandise  group,  with  nonstores . 

0.7-0. 9 

0.8 

0.8-0. 9 

0.8 

Department  stores  and  dry  goods,  general  merchandise  stores 

0. 9-1.1 

0.9- 

0. 9-1.1 

1.0 

Department  stores . 

0.8-0. 8 

0.8 

0.7-0. 7 

0.7 

0.3-0. 3 

Variety  stores . 

1.5-2. 5 

1.6 

1.3-2. 5 

1.6 

Mail-order  houses  (department  store  merchandise) . 

0.2-1. 2 

0.4 

0.3-1. 2 

0.6 

0.1-0. 4 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 3-2. 5 

2.4 

2. 2-2. 3 

2.2 

0.6-0. 9 

Men  s,  boys  wear  stores . 

4. 5-5. 5 

4.6 

4. 4-5.1 

4.6 

1.3-1. 8 

Men  s,  boys  clothing,  furnishings  stores . 

4. 5-5. 6 

4.7 

4. 4-5. 2 

4.6 

Women  s  apparel,  accessory  stores . 

3. 2-3. 8 

3.4 

3. 0-3. 3 

3.2 

1.1-1. 8 

Women  s  ready-to-wear  stores . 

3. 3-4.0 

3.7 

3. 2-3. 6 

3.3 

Family  clothing  stores . . 

4. 0-5. 8 

4.7 

4. 2-5.0 

4.9 

Shoe  stores . 

2. 9-3. 6 

3.2 

2.8-3. 4 

3.0 

0.8-1. 6 

1.3 

2.6 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3. 1-3.3 

3.2 

2. 7-3.3 

3.0 

Furniture,  home  furnishings  stores . 

3. 4-3. 7 

3.6 

3. 0-3. 5 

3.3 

Furniture  stores . 

3. 4-4. 3 

4.1 

3.2-4. 1 

3.7 

1.2-2. 2 

Household  appliance,  TV,  radio  stores . 

5. 0-6. 5 

5.2 

4.2-5. 7 

4.8 

Household  appliance  dealers . 

5. 6-7. 9 

6.0 

5. 0-6. 8 

5.7 

2. 0-4. 4 

2.4 

5.7 

Building  materials,  hardware,  farm  equipment  dealers,  total.. 

2. 6-3. 2 

2.8 

2. 6-3. 2 

2.8 

Lumber  and  other  building  materials  dealers . 

3.4-3. 9 

3.6 

3. 0-4.0 

3.6 

Hardware  stores . 

4. 9-7.5 

6.4 

4. 7-7.6 

6.2 

1.9-3. 2 

2.6 

6.1 

Automotive  dealers,  total . 

1.5-2. 4 

1.7 

1.4-1. 7 

1.7 

0.6- 1.0 

0.7 

Passenger  car,  other  automotive  dealers . 

1.6-2. 4 

1.8 

1.5-1. 9 

1.8 

Passenger  car  dealers . 

1.6-2. 3 

1.8 

1. 5-2.0 

1.8 

0. 6-1.0 

Passenger  car  dealers  (franchised) . 

1.6-2. 3 

1.8 

1. 4-2.0 

1.8 

0. 6-1.0 

Tire,  battery,  accessory  dealers . 

4. 3-6.0 

4.6 

3. 4-6.1 

4.4 

1.4-2. 7 

1.8 

3.9 

Gasoline  service  stations . 

2. 3-2. 6 

2.4 

2. 0-2. 4 

2.3 

0.4-0. 9 

0.8 

2.2 

Drug  and  proprietary  stores . 

2. 6-2. 7 

2.6 

2. 4-2. 5 

2.5 

o 

•b 

i 

o 

(0 

0.7 

1.5 

Liquor  stores . 

3. 5-4.0 

3.6 

3. 5-4.0 

3.7 

0.6-1. 1 

0.8 

3.4 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969.  The  unadjusted  data  for  the  same  months  were  used  in 
developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales.  For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the 
previous  month.  (See  Explanatory  Material,  pp.  32  and  33.) 

Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Rati-o  of  2  con¬ 
secutive  months 

Year-to- 

year 

Range 

Median 

Range 

Median 

ratio1 

Fruit  stores,  vegetable  markets . 

2. 9-7. 3 

4.7 

11.8 

Candy,  nut,  confectionery  stores . 

2. 1-6.7 

4.2 

Women’s  apparel,  accessory,  specialty  stores . 

2. 7-8. 8 

5.7 

9.7 

3. 1-5.1 

3.6 

9.1 

Jewelry  stores . 

1.9-2. 9 

2.2 

Florists . 

2. 5-7.0 

3.8 

12‘1 

Book  stores . 

3.0-13.6 

Stationery  stores . 

1.6-10.9 

3.5 

10.5 

Plumbing,  heating, and  air  conditioning  equip- 

Music  stores . 

2. 5-4. 4 

3.1 

4.6 

ment  dealers . 

pn  n, ,,  i  .  ..  u  m  ,  -  « 

Farm  equipment  dealers . 

3. 5-4. 4 

3.8 

9.0 

2  5  5  9 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
the  previous  month  for  those  kinds  of  business  with  an  asterisk  shown  In  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown 
above  are  based  on  the  ratio  of  change  In  sales  of  the  unadjusted  data  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

For  year-to-year  ratio  only  1  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5$,  B  =  3.6  to  7.0 $,  C=  7.1. to  10. 5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  June  1968,  September  1968,  December  1968,  and  March  1969. 

‘Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  33.) 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Kind  of  business 

Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecut 

ive  mon 

hs 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . . . 

A 

A 

A 

A 

A 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

B 

b 

d 

c 

c 

c 

a 

a 

b 

a 

a 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

b 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

A 

B 

B 

B 

B 

b 

c 

d 

d 

d 

a 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

A 

B 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

Automotive  dealers,  total . 

A 

- 

A 

A 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

b 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

B 

B 

B 

B 

a 

b 

c 

c 

b 

a 

b 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 
Atlant ic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

A 

A 

Durable  goods  stores . 

B 

A 

A 

A 

A 

- 

A 

- 

B 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

B 

B 

B 

A 

Food  stores,  total . 

B 

(') 

A 

A 

(’) 

C 

B 

B 

A 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

B 

GAF,  total . 

B 

A 

A 

A 

A 

B 

B 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

A 

A 

B 

A 

A 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

- 

B 

B 

- 

B 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  stores,  total . 

c 

(’) 

a 

a 

(’) 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . . . . 

- 

b 

d 

- 

c 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Pood  stores,  total . 

a 

(’) 

a 

a 

o 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

b 

- 

b 

- 

- 

- 

b 

GAP,  total . 

b 

a 

a 

a 

a 

a 

a 

b 

a 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total . 

- 

a 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

c 

b 

a 

b 

b 

- 

- 

- 

b 

Drug  and  proprietary  stores . 

- 

a 

a 

- 

b 

- 

- 

’Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

Florida . 

A 

A 

- 

b 

b 

- 

Illinois . 

A 

A 

A 

b 

b 

d 

Indiana . 

A 

- 

- 

b 

- 

- 

Massachusetts. . . 

A 

B 

- 

b 

b 

- 

Michigan . 

A 

A 

- 

b 

b 

- 

Minnesota . 

A 

- 

- 

b 

- 

- 

Missouri . 

B 

" 

" 

a 

- 

- 

Ratio  of  2 
consecutive 
months. 


Non¬ 

durable 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

New  Jersey . 

A 

A 

. 

c 

a 

New  York . 

A 

A 

B 

a 

a 

b 

a 

a 

North  Carolina. 

A 

- 

- 

b 

_ 

_ 

Ohio . 

A 

A 

- 

b 

b 

- 

a 

a 

a 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

Texas . 

B 

B 

- 

b 

c 

_ 

a 

Wisconsin . 

B 

- 

c 

- 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Do 

sal 

liar  volume 

es  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana... 

A 

A 

A 

b 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.. 

A 

A 

A 

New  York,  N.Y . 

A 

A 

A 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

A 

Boston.  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

A 

- 

_ 

c 

Cities 

Dallas,  Tex . 

_ 

_ 

C 

_ 

_ 

Detroit,  Mich . 

A 

Houston,  Tex . 

b 

Kansas  City,  Mo.-Kans . 

_ 

A 

B 

A 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

A 

b 

Minneapolis-St.  Paul,  Minn . 

- 

" 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Ratio 

of  2  consecutive 

Ratio 

of  2  consecutive 

Area 

months 

Area 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  11 1 . -Northwestern  Indiana . 

a 

Areas— Con. 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

Standard  Metropolitan  Statistical  Areas 

Baltimore,  Md . 

Philadelphia,  Pa.-N.J . 

b 

a 

b 

Boston,  Mass . 

b 

Buffalo,  N.Y . 

b 

Chicago,  Ill . 

a 

a 

a 

Cleveland,  Ohio . 

a 

Dallas,  Tex . 

b 

Detroit,  Mich . 

Cities 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

3 

a 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf folk,  N.Y . 

New  York,  N . Y. -Nassau-Suf folk,  N.Y... 

a 

a 

a 

Philadelphia,  Pa .  J 

a 

b 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 
merchandise ) . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . 


Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.. 
Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 
dealers . 


Automotive  dealers,  total . . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Prel iminary 
estima  tes 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.6 

1.3 

0.9 

0.9 

0.8 

0.4 

Durable  goods  stores,  total . 

2.9 

2.4 

1.6 

Nondurable  goods  stores,  total.... 

2.4 

2.3 

2.3 

2.1 

1.0 

Food  stores,  total . 

5.5 

5.6 

0.4 

0.9 

0.9 

0.2 

General  merchandise  group  with  nonstores.. 

1  .9 

1.8 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

1  .5 

6.0 

6.0 

Department  stores . 

1.0 

1.0 

0.2 

7.0 

Apparel  and  accessary  stores,  total . 

8.3 

8.4 

5.5 

1.4 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

5.2 

5.4 

1.1 

0.5 

0.5 

Furniture,  home  furnishings  stores . 

7.6 

7.7 

1 .3 

Building  materials,  hardware,  farm 

0.5 

0.5 

equipment  dealers,  total . 

5.1 

4.9 

0.9 

0.3 

0.1 

Lumber  and  other  building  materials 

dealers . 

4.2 

4.2 

0.6 

0.5 

0.6 

Automotive  dealers,  total . 

2.6 

2.6 

0.6 

Passenger  car  dealers  (franchised) . 

2.0 

1.9 

5.9 

5 . 9 

Gasoline  service  stations . 

5.5 

5.5 

1.0 

3.4 

3.3 

0.6 

INSTALLMENT  ACCOUNTS 

4.3 

4.3 

0.5 

Retail  stores,  total . 

1.0 

1.0 

0.1 

5.5 

5.6 

0.5 

Durable  goods  stores,  total . 

3.6 

3.6 

0.4 

5.8 

5.9 

0.5 

Nondurable  goods  stores,  total - 

0.5 

0.5 

0.1 

5.0 

5.0 

5.5 

5.4 

0.9 

General  merchandise  group  with  nonstores.. 

0.6 

0 . 6 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.5 

0.5 

4.8 

4.6 

Department  stores . 

0.3 

0.3 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

6.1 

6.0 

0.4 

2.6 

2.9 

0  .6 

Furniture,  home  furnishings  stores . 

7  .4 

7.6 

0.4 

3 .6 

0.8 

Household  appliance,  TV,  radio  stores... 

5.0 

2.5 

0 . 

Building  materials,  hardware,  lam 

3.5 

11 .6 

11.0 

Automotive  dealers,  total . 

4.9 

5 . 6 

5.5 

5.4 

1.0 

Tire,  battery,  accessory  dealers . 

3.4 

3.2 

errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  follo.inB  months  Preliminary 


st  mules,  October  1968,  final 


Note:  The  sampling 

estimates,  September  1968.  month-to-month  percent  changes,  October  and  September  1968. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  ior  the  previous  month.  See 
Material,  pp.  32  and  33.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Explanatory 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months  1 

Kind  of  business 

Preliminary 

estimates 

Final 

est imates 

Ratio  of  2 
consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

0.4 

0.4 

0.1 

Durable  goods  stores,  total . 

1.3 

1.3 

0.2 

Furniture,  home  furnishings,  and 

Nondurable  goods  stores,  total.... 

0.5 

0.5 

0.1 

equipment  stores,  total . 

General  merchandise  group  with  nonstores.. 

0.4 

0.4 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.2 

INSTALLMENT  ACCOUNTS 

Department  stores . 

0.3 

0.3 

0.1 

Apparel  and  accessory  stores,  total . 

2.0 

1.9 

0.4 

Furniture,  home  furnishings,  and 

Retail  stores,  total . 

0.1 

equipment  stores,  total . 

1.0 

1.0 

0.1 

1.3 

1  .2 

0.5 

0.2 

CHARGE  ACCOUNTS 

Nondurable  goods  stores,  total.... 

0.4 

0.5 

0.1 

Retail  stores,  total . 

1 .3 

1.2 

0.3 

General  merchandise  group  with  nonslores. . 

0.5 

0 .5 

Durable  goods  stores,  total . 

Department  stores  and  dry  goods,  general 

0  .5 

0.1 

General  merchandise  group  with  nonstores.. 

0.6 

0.7 

0.1 

Department  stores . 

0.3 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

Apparel  and  accessory  stores,  total . 

merchandise  stores . 

0.7 

0.8 

0.1 

Furniture,  home  furnishings,  and 

Department  stores . 

0.3 

0.3 

0.1 

equipment  stores,  total . 

Notes  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months  Preliminary  estimates,  October  1968,  final 
estimates,  September  1968;  month-to-month  percent  changes,  October  and  September  1968. 

‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
Material,  pp.  32  and  33.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  month. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  December 
1958,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were- 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 

(2)  Changing  sampling  and  collection  procedures 
tor  Group  II  lirms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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I 

generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
IRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

■ 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

ft 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  12  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 
services  including  repair,  maintenance,  delivery,  and 
installation  charges;  receipts  from  carrying  charges  or 
other  charges  for  credit;  and  sales  and  excise  taxes  col¬ 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole¬ 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which 
full  payment  is  scheduled  to  be  made  at  the  end  of  the 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 


and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 

!  variabilities  are  shown  in  tables  13  through  21.  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
Doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $112  million). 

| 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
the  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  liigh 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  No. 
12,  1965.  Holiday  adjustment  factors  were  developed 
by  a  method  similar  to  that  described  in  Seasonal 
Adjustment  on  Electronic  Computers,  pp.  356-359, 
Organization  for  Economic  Cooperation  and  Develop¬ 
ment,  Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the  Chief, 
Business  Division,  Bureau  of  the  Census,  Washington, 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  the 
combined  seasonal,  trading-day,  and  holiday  adjustment 
factors  that  are  used,  respectively,  to  adjust  sales  and 
accounts-receivable  estimates.  The  factors  shown  for 
data  at  the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences  from 
the  published  data.  Summary  measures  of  the  seasonal, 
cyclical,  and  irregular  components  of  the  adjusted  sales 
data  and  adjusted  accounts-receivable  data  are  shown  in 
tables  24  and  25,  respectively.  These  measures  provide  a 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumption 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group  regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  and 


farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups:  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
stands. 

A  description  of  each  kind  of  business  included  in  the 
estimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling— for  all  types  of  construction— lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

521 1)— Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public,  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221 )— Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper,  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5241 )‘  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  525 1  (—Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
;new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots,  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers- Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 


This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1  -Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

5715) '-Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)1— Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933)2 -Establishments  primarily  engaged  in  the  retail 
sale  of  antique  furniture  and  home  furnishings,  glass¬ 
ware,  and  objects  of  art  in  addition  to  those  establish¬ 
ments  selling  secondhand  merchandise  such  as  apparel, 
furniture,  appliances,  books,  automotive  parts,  musical 
instruments,  etc.,  in  any  combination.  Pawnshops  and 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals. 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2-Establishments 
primarily  engaged  in  the  retail  sale  of  general  or  a 
specialized  line  of  sporting  goods  and  equipment  for 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf, 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  595 3 ) 2 — Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971  (—Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995 )2 -Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)-Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998) 2  —  Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 


Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
(SIC  5999) J— Establishments  primarily  engaged  in  the 
retail  sale  of  specialized  lines  of  merchandise  such  as 
collectors’  items  and  supplies,  artists’  supplies,  ortho¬ 
pedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere 
classified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
number  of  lines  of  merchandise  such  as  dry  goods, 
apparel  and  accessories,  furniture  and  home  furnishings, 
small  wares,  hardware,  and  food.  Included  are  the  group 
generally  known  as  department  stores,  variety  stores, 
general  merchandise  stores,  general  stores,  etc.,  as  well 
as  mail-order  houses.  Also  included  in  this  group  are 
those  nonstore  retailers  primarily  engaged  in  the  sale  of 
products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail¬ 
order  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
through  mail-order  houses)  and  those  primarily  engaged 
in  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)-These  retail  stores 
carry  a  general  line  of  apparel  such  as  suits,  coats, 
dresses,  furnishings;  home  furnishings  such  as  furniture, 
floor  coverings,  curtains,  draperies,  linens,  major  house¬ 
hold  appliances;  and  housewares  such  as  table  and 
kitchen  appliances,  dishes  and  utensils.  These  and  other 
merchandise  lines  are  normally  arranged  in  separate 
sections  or  departments  with  the  accounting  on  a 
departmentalized  basis.  The  departments  and  functions 
are  integrated  under  a  single  management.  In  general,  a 
retail  store  is  classified  as  a  department  store  if  it 
normally  has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with  no 
one  of  the  lines  exceeding  80  percent  of  total  sales;  ( 1 ) 
furniture,  home  furnishings,  appliances,  radio  and  TV 
sets;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
household  linens  and  dry  goods.  The  80-percent  limita¬ 
tion  for  any  one  category  does  not  apply  for  establish¬ 
ments  with  total  annual  sales  of  more  than  $5  million, 
provided  the  combined  sales  of  the  other  two  merchan¬ 
dise  line  groups  exceed  $500,000.  So-called  “discount 
stores”  are  included  as  department  stores  provided  they 
meet  the  criteria  described  above. 

I  Mail-Order  Houses  (Department  Store  Merchandise) 

(SIC  5321 ,  part  ^-Establishments  with  normally  25  or 

—  -  - - 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 

3 Sales  made  by  mail  order  catalogue  desks  located  within 
department  stores  of  mail  order  firms  and  the  free  standing 
catalogue  order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores,  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  “5  and  10  cent”  stores  and  “5  cents 
to  a  dollar”  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341)' —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 )' —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods,  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1 )— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  soups;  dry  groceries,  either  packaged 
or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried  fruits, 
spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared  meats, 
fresh  fish  and  poultry,  fresh  vegetables  and  fruits,  and 
fresh  or  frozen  meats. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 

Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fiuid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541 ) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories,  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  In¬ 
cluded  are  furriers  and  custom  tailors  carrying  stocks  of 
materials. 

Men’s,  Boys’  Clothing  and  Furnishings  Stores  (SIC 
561 1  (-Establishments  primarily  engaged  in  the  retail 
sale  of  men’s  and  boys’  ready-to-wear  clothing  and 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621  ^Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  women’s 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  and 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631 )— Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  women’s  and  girls’  apparel 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil¬ 
linery,  foundation  garments,  lingerie,  negligees,  robes, 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5 64 1 ) 1  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
children’s  and  infants’  clothing,  furnishings,  and  acces¬ 
sories. 

Family  Clothing  Stores  (SIC  565 1  (—Establishments 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish¬ 
ings,  and  accessories  for  men,  women,  and  children,  not 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (—Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combination 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear. 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671  )* —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )‘ -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699)' —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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counters  and  refreshment  stands  selling  prepared  foods 
and  drinks  for  immediate  consumption.  Also  included 
are  social  caterers  who  sell  prepared  foods  which  are 
served  on  the  premises  or  elsewhere,  and  inplant  feeding 
contractors.  Eating  and  drinking  places  operated  as 
leased  concessions  in  theaters,  hotels,  motels,  and  places 
of  amusement  are  included  here,  although  candy  and 
popcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
part)— Establishments  primarily  engaged  in  the  retail  sale 
of  prepared  food  and  drink  for  consumption  on  the 
premises.  In  the  cafeterias  the  customers  often  serve 
themselves.  Alcoholic  beverages  are  frequently  sold  at 
these  establishments  but  receipts  from  the  sale  of 
alcoholic  beverages  may  not  exceed  the  receipts  from 
prepared  foods.  Also  included  here  are  inplant  feeding 
contractors  primarily  engaged  in  the  preparation  and 
retail  sale  of  prepared  food  and  drink  for  employees 
(under  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
of  refreshments  and  prepared  food  items.  Included  are 
establishments  which  prepare  refreshment  items  such  as 
frozen  custard,  pizza,  barbequed  chicken,  and  ham¬ 
burgers  for  consumption  on  or  near  the  premises  or  for 
“take-home”  consumption. 

3.  Social  Caterers  (SIC  581 2,  part)4 —  Establishments 
primarily  engaged  in  servicing  prepared  food  on  the 
premises  or  elsewhere.  Service  plays  an  important  part 
in  this  kind  of  business.  The  principal  activity  of  the 
establishment  is  catering  of  food  and  beverages  to 
parties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
engaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
wine,  liquor,  and  other  alcoholic  beverages  for  consump¬ 
tion  on  the  premises.  Prepared  foods  are  frequently  sold 
at  these  establishments  but  receipts  from  the  sale  of 
prepared  foods  may  not  exceed  receipts  from  sales  of 
alcoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
prescription  drugs  and  patent  medicines  and  health  and 
first-aid  products.  Usually  the  establishments  carry  a 
number  of  related  lines  of  merchandise  such  as  cosmet¬ 
ics,  toile tries,  tobacco  products,  candy,  magazines,  toys, 
and  novelty  merchandise.  These  stores  may  also  operate 
a  soda  fountain  or  lunch  counter. 


“Sales  for  this  kind  of  establishment  are  not  shown  separately 
but  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921 ) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery,  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)-Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores  total. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

March  1973  to  February  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1974 


1974 

Kind  of  business 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

101.7 

98.9 

98.5 

98.5 

99.7 

99.6 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

97.4 

96.4 

96.4 

97.5 

99.4 

101.6 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

103.8 

100.3 

99.3 

99.3 

100.0 

98.7 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

97.7 

97.1 

98.5 

100.0 

99.5 

101.1 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

1 

General  merchandise  group  without  nonstores  (except 

104.8 

99.9 

98.0 

96.7 

97.1 

97.3 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

106.0 

100.6 

98.8 

97.6 

97.7 

97.3 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

Mail-order  houses  (department  stores  merchandise) 

103.0 

100.9 

100.3 

99.7 

99.6 

98.6 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

107.7 

98.2 

98.7 

96.9 

96.8 

94.5 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.8 

97.3 

99.7 

97.0 

96.2 

93.3 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

■ 

Furniture,  home  furnishings,  and  equipment  stores,  total.. 

103.1 

102.7 

100.4 

100.3 

98.1 

99.1 

98.1 

98.7 

97.3 

98.0 

97.8 

98.3 

96.7 

97.6 

98.0 

99.0 

100.4 

99.4 

100.0 

99.3 

100.0 

100.1 

107.4 

106.4 

1 

102.8 

100.4 

99.4 

99.4 

98.4 

98.5 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

103.4 

100.5 

95.2 

96.9 

95.4 

96.8 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

103.3 

100.5 

94.8 

95.7 

95.2 

97.2 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

Building  materials,  hardware,  farm  equip,  dealers. 

total . . 

88.7 

90.0 

87.8 

88.3 

91.2 

90.3 

94.8 

94.4 

100.5 

99.1 

105.8 

104.5 

105.3 

105.4 

108.7 

109.4 

110.5 

109.9 

108.8 

108.2 

101.0 

103.4 

92.9 

94.7 

95.5 

98.1 

99.4 

99.9 

100.9 

103.1 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.8 

99.4 

100.6 

99.5 

100.9 

103.1 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

r 

94.9 

96.5 

97.1 

99.4 

100.8 

103.8 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

98.3 

98.1 

98.7 

97.2 

102.8 

101.0 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

CHARGE  ACCOUNTS 

* 

98.1 

95.9 

97.1 

98.5 

102.3 

102.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

94.7 

93.2 

94.7 

96.5 

99.9 

103.2 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

101.3 

98.3 

99.3 

100.8 

104.5 

100.9 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

r 

i 

General  merchandise  group  without  nonstores  (except 

104.7 

95.1 

92.6 

93.4 

96.2 

96.6 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

110.5 

98.9 

96.3 

94.7 

95.7 

94.9 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

95.2 

96.3 

94.7 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

Furniture,  home  furnishings,  .ind  equipment  stores,  total.. 

100.8 

100.4 

98.0 

99.7 

97.1 

99.2 

96.4 

98.1 

96.0 

95.7 

98.0 

98.3 

97.5 

98.0 

99.5 

99.5 

101.0 

99.6 

101.3 

100.8 

102.5 

102.4 

110.4 

107.5 

n 

Building  materials,  hardware,  farm  equip,  dealers, 

total . . 

88.0 

89.5 

87.0 

87.9 

91.0 

90.5 

94.6 

94.4 

100.3 

99.2 

106.0 

104.6 

105.8 

105.9 

109.3 

110.0 

110.8 

109.9 

109.0 

108.1 

101.4 

103.1 

92.5 

94.2 

95.7 

98.2 

99.3 

100.0 

101.6 

104.1 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

97.2 

99.9 

100.7 

99.6 

101.1 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

98.1 

98.0 

99.2 

97.2 

103.3 

101.2 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

INSTALLMENT  ACCOUNTS 

e 

104.3 

101.0 

99.3 

98.6 

98.2 

98.0 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

102.0 

100.5 

98.8 

98.9 

98.7 

99.5 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

105.0 

101.0 

99.4 

98.7 

98.1 

97.7 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

i 

i: 

General  merchandise  group  without  nonstores  (except 

104.8 

100.3 

98.5 

97.4 

97.2 

97.4 

97.1 

97.5 

9R.6 

98.6 

101.5 

109.3 

105.4 

99.0 

98.1 

97.9 

97.8 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

97.8 

95.4 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

Furniture,  home  furnishings,  and  equipment  stores, 

total. . 

104.7 

101.3 

98.6 

98.8 

97.8 

97.6 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

103.6 

100.5 

99.1 

99.2 

98.7 

99.3 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

104.1 

103.4 

97.1 

98.6 

94.8 

95.5 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

95.8 

98.6 

99.3 

99.6 

100.2 

102.7 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.8 

97.7 

98.2 

99.1 

100.7 

103.7 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

98.3 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

99.1 

98.9 

96.6 

98.9 

98.5 

102.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

10^.9 

100.3 

99.0 

98.2 

97.9 

97.4 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

General  merchandise  group  without  nonstores  (except 

105.1 

100.3 

98.2 

97.0 

96.8 

97.0 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

106.7 

98.3 

96.3 

96.1 

95.7 

96.0 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

Furniture,  home  furnishings,  and  equipment  stores, 

total. . 

104.5 

104.2 

98.6 

98.3 

96.9 

97.1 

95.5 

98.5 

101.5 

101.1 

98.2 

103.7 

94.7 

97.4 

98.0 

101.0 

102.0 

104.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

CHARGE  ACCOUNTS 

99.8 

95.1 

95.4 

100.5 

100.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

| 

92.3 

90.4 

95.3 

99.8 

104.7 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

102.5 

97.0 

97.4 

97.1 

100.9 

99.7 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

General  merchandise  group  without  nonstores  (except 

* 

95.2 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

r. 

» 

109.3 

95.9 

96.1 

95.8 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

95.1 

94.9 

92.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

r 

Furniture,  home  furnishings,  and  equipment  stores, 

total . . 

101.7 

96.3 

92.7 

95.1 

97.4 

98.9 

100.8 

102.9 

109.5 

100.4 

100.3 

110.0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

104.7 

101.2 

99.3 

98.6 

97.7 

97.5 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

Durable  goods  stores,  total . 

101.2 

101.5 

98.9 

100.3 

98.6 

100.9 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

Nondurable  goods  stores,  total . 

105.2 

101.1 

99.4 

98.4 

97.6 

97.2 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

i 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

105.0 

100.5 

98.6 

97.4 

96.9 

97.0 

97.0 

97.6 

98  T  4 

98.7 

101.9 

109.4 

100.7 

99.2 

98.1 

98.0 

97.6 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

108.9 

101.1 

100.1 

98.7 

95.9 

94.7 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

Furniture,  home  furnishings,  and  equipment  stores, 

total. . 

103.7 

103.9 

98.4 

98.6 

97.3 

98.8 

95.6 

98.3 

100.2 

101.4 

97.5 

103.7 

Note:  The  adjustment  factors  shown  In  this  table  have  been  developed  from  unadjusted  data  compiled  In  this  survey  from  January  1959  through  June  1974,  using 
the  X-ll  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal 
and  holiday  factors.  Adjusted  accounts-receivable  data  shown  In  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the 
adjustment  factors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

fac  tor 

Cl 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

3.61 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

3.75 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

3.94 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

2.06 

1.40 

14.28 

3.82 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

4.34 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

3.16 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

3.54 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

3.11 

Mail-order  houses  (department  store  merchandise). 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

3.10 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

2.73 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

2.73 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

2.79 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2.65 

Furniture,  home  furnishings,  equip,  stores,  total.. 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3.70 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

3.31 

Household  appliance,  TV,  radio  sto’res . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3.26 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

3.74 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

3.45 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

3.91 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

3.91 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4.03 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3.11 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II 

STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

1.95 

1.45 

31.25 

3.65 

Eating  and  drinking  places . 

5.33 

3.47 

24.8 

2.83 

2.54 

1.15 

2.20 

3 

2.08 

1.71 

12.50 

3.84 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3.54 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3.54 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3.62 

Apparel  and  accessory  stores,  total.. 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3.70 

Men  s,  boys'  wear  stores . 

22.65 

20.66 

122.0 

4.03 

3.64 

1.15 

3.16 

4 

1.76 

1.58 

6.25 

2.77 

Women’s  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3.49 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2.90 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3.26 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data. 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators.”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research.  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD.  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb  ,  Feb. -Mar .  etc.)  2-month  spans  (Jan -Mar  ,  Feb  -Apr ,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component,  that  is.  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  "6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I.  cyclical  component 
C.  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  senes.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5.  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  I  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1  85  for  household  appliances.  This  indicates  that  1-month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns.  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally.  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  senes  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  enor.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales.  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  srpaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 
factor 

Cl 

I 

C 

I/C 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

1.54 

1 8  •  50 

5.11 

Apparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

3 . 50 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.64 

6.85 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  dealers . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5 . 44 

Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total.. 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

Gasoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

3 .  bb 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

Apparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

Furniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1 . 65 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1 . 65 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

Gasoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Apparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

3 . 66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

Automotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

Apparel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

4.16 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.49 

1.59 

8.4 

1.79 

1.65 

.82 

2.01 

3 

1.89 

1 .55 

3 . 59 

Tire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

Apparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

Furniture,  home  furnishings,  equip,  stores,  total.. 

8.20 

4.26 

16.0 

7.00 

6.67 

2.36 

2.83 

3 

1.61 

1.47 

8.41 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

Apparel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.45 

1.40 

9.2 

1.89 

1.66 

.87 

1.91 

3 

1.83 

1.55 

11.56 

Mote:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTH  WE  STERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.  Y.  -  -  NORTH  EASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  BernalilloCounty, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE, CALIF. :  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE, LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County 
W.  Va. 


CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman;  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH.TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
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3REENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

HARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

I  HONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

•JOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

INDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

JACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

JACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

It 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

LEXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

j  LOUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

LYNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

r 

MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

MUSKEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y. :  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OK  LA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATER  SON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE -PAWTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BE RNARDINO- RIVE RSIDE -ONT ARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 


i 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SFA TTLE-EVERET T,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  Sa  n  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y. :  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OH  10- MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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Total  sales  of  all  retail  stores  in  the  United  States  for 
January  1975  were  estimated  at  $41.3  billion.  After  adjustment 
for  seasonal  variation  and  trading-day  differences  but  not  for 
price  changes,  total  retail  sales  for  January  were  $45.9  billion. 
This  adjusted  figure  was  about  2  percent  above  December  1974 
and  7  percent  above  January  1974.  The  adjusted  November- 
January  total  sales  were  3  percent  below  the  prior  3  months  but 
were  6  percent  above  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  6  percent 
above  December  1974  and  4  percent  above  January  1974.  In 
comparison  with  January  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  durable  goods  stores  category 
were  as  follows:  Building  materials,  hardware,  farm  equipment 
dealers,  up  5  percent;  automotive  dealers,  up  3  percent;  and 
furniture,  home  furnishings, and  equipment  stores,  down  1  percent. 


Adjusted  sales  of  nondurable  goods  stores  were  about  1 
percent  above  December  1974  and  8  percent  above  January 
1974.  In  comparison  with  January  1974,  total  adjusted  sales  of 
the  following  groups  of  stores  in  the  nondurable  goods  stores 
category  were  as  follows:  Eating  and  drinking  places,  up  1 3 
percent;  food  stores,  up  1 1  percent;  apparel  and  accessory 
stores,  up  5  percent;  and  the  general  merchandise  stores  (includ¬ 
ing  nonstores),  up  1  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  January  1975  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— $9.4 
billion,  up  8  percent;  the  North  Central  States-$11.6  billion, 
up  8  percent;  the  South-$12.5  billion,  up  8  percent;  the 
West— $7.8  billion,  up  12  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  January  1975  and 
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January  31,  1975.  This  figure  represents  $17.2  billion  for 
installment  accounts  and  $10.3  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  dif¬ 
ferences  but  not  for  price  changes,  total  January  accounts- 
receivable  balances  were  virtually  unchanged  from  December 
1974  but  were  6  percent  above  January  1974.  January  install¬ 
ment  account  balances  decreased  1  percent  from  the  previous 
month,  while  charge  account  balances  increased  2  percent  for 
the  same  period.  Compared  with  January  1974,  installment 
account  balances  increased  8  percent,  and  charge  account 
balances  increased  3  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Nov.  1973 -Jan.  1975 

(Datg  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nov.  1973-  Feb.  1974-  May  1974-  Aug.  1974-  Nov.  1974- 

Jan.  1974  Apr.  1974  July  1974  Oct.  1974  Jan.  1975 


Nondurable  goods  stores  Durable  goods  stores 


comparisons  with  January  1974  were  as  follows:  Chicago- $1.5 
billion,  up  8  percent;  Detroit-$0.8  billion,  up  4  percent;  Los 
Angeles-$1.5  billion,  up  9  percent;  New  York  (including 
Nassau-Suffolk  SMSA)-$2.1  billion,  up  4  percent;  Phila¬ 
delphia— $0.9  billion,  up  12  percent. 


ACCOUNTS  RECEIVABLE 

Retail  stores  in  the  United  States  reported  $27.5  billion  in 
total  accounts-receivable  balances  owed  by  customers  as  of 


Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sa  es 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total 

1  Jan .P 

Jan . 

|  Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

|  Dec. 

1974 

Data 

OT  ADJUSTED  for 

seasonal  variations,  holiday  or 

trading-day  dif 

ferences 

Retail  stores,  total . 

41,256 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46.351 

1 - 

52,253 

537,782 

Total  (excluding  automotive  group). 

34,536 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36 , 209 

38,780 

39,386 

46,014 

444,693 

Durable  goods  stores,  total . 

12,014 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

Nondurable  goods  stores,  total . 

29,242 

26,446 

25,375 

29,106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33 , 266 

38,900 

370,469 

Food  stores,  total . 

10,531 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10 , 705 

Grocery  stores . 

9,854 

8,528 

8, 142 

9,072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

Meat  and  fish  (seafood)  markets . 

229 

223 

218 

238 

228 

247 

249 

253 

260 

266 

269 

243 

Retail  bakeries . 

114 

r105 

r106 

r112 

r114 

r120 

r120 

r116 

r129 

r128 

r143 

r125 

127 

1,445 

Eating  and  drinking  places . 

3,437 

2,995 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

Eating  places . 

2,799 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

Restaurants,  lunchrooms,  cafeterias.... 

2,246 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

Drinking  places . 

638 

595 

567 

630 

615 

648 

659 

656 

682 

632 

656 

669 

692 

7,701 

General  merchandise  group  with  nonstores1.. 

5,612 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order ) . 

5,120 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

Department  stores  and  dry  goods,  gen- 

eral  merchandise  stores . 

4,244 

4 , 177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

Department  stores . 

3,404 

3,369 

3,167 

4,132 

4,476 

4,677 

4  ,490 

4,281 

4,749 

4,386 

4,726 

5,427 

Variety  stores . 

532 

519 

517 

637 

711 

727 

689 

664 

759 

662 

727 

817 

Mail-order  houses  (department  stores 

merchandise)2 . 

344 

341 

381 

479 

476 

450 

390 

439 

494 

473 

609 

705 

602 

5,839 

Apparel  and  accessory  stores,  total . 

1,800 

1,700 

1,518 

1,848 

2,130 

2,044 

1,978 

1  ,879 

2,125 

1,997 

2,096 

2,191 

Men's,  boys'  wear  stores3 . 

437 

409 

344 

399 

465 

481 

461 

415 

466 

429 

461 

506 

Men's,  boys'  c loth ing .furnishings  stores 

430 

403 

339 

393 

456 

473 

452 

407 

459 

420 

451 

497 

Women's  apparel,  accessory  stores4 . 

686 

636 

589 

703 

781 

784 

749 

74  7 

796 

784 

844 

853 

Women's  ready-to-wear  stores . 

591 

542 

491 

592 

660 

665 

634 

635 

684 

677 

722 

724 

Family  clothing  stores . 

313 

280 

257 

326 

378 

361 

354 

332 

393 

345 

365 

400 

Shoe  stores . 

279 

292 

253 

323 

397 

331 

322 

301 

358 

341 

325 

325 

411 

3,979 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,936 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

Furniture,  home  furnishings  stores . 

1,158 

1,123 

1,076 

1,267 

1,251 

1,362 

1,314 

1,333 

1,367 

1,258 

1,331 

1,314 

Furniture  stores . 

841 

814 

767 

884 

880 

937 

911 

950 

994 

910 

94  9 

959 

Household  appliance,  TV,  radio  stores.... 

611 

654 

588 

642 

626 

649 

648 

691 

699 

664 

647 

643 

Household  appliance  dealers . 

383 

435 

385 

416 

422 

441 

441 

470 

466 

428 

423 

397 

512 

5,236 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,131 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

Building  materials  and  hardware,  total5.. 

1,480 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1,897 

Lumber  and  other  bldg  .  mater  ials  dealers5 

1,149 

1,150 

1,178 

1,410 

1,589 

1,720 

1,699 

1,796 

1,765 

1,628 

1,699 

1,453 

Hardware  stores . 

331 

303 

318 

371 

419 

490 

494 

470 

444 

429 

462 

444 

519 

5,163 

Automotive  dealers,  total . 

6,720 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

Passenger  car,  other  automotive  dealers.. 

6,134 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

Passenger  car  dealers6 . 

5,758 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

Passenger  car  dealers  (franchised)... 

5,384 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

Tire,  battery,  accessory  dealers . 

586 

553 

524 

640 

716 

757 

747 

766 

748 

682 

728 

724 

731 

8,316 

Gasoline  service  stations . 

3,266 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

Drug  and  proprietary  stores . 

1,391 

1,267 

1,255 

1,329 

1,363 

1,393 

1,364 

1,364 

1,429 

1,330 

1,399 

1,378 

Liquor  stores . 

792 

740 

697 

775 

778 

837 

831 

893 

919 

818 

867 

923 

1,207 

10,285 

Data  ADJUSTED 

for  seasonal  variations,  holiday  and  trading-day  differences 

1 - 1 

Retail  stores,  total . 

45,894 

42,932 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44,469 

44,821 

Total  (excluding  automotive  group). 

38,212 

35,458 

35,898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

Durable  goods  stores,  total . 

14,026 

13,525 

13,327 

13,660 

13,941 

14,289 

14 ,049 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

Nondurable  goods  stores,  total . 

31,868 

29,407 

29,807 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,758 

32,158 

31,494 

31,555 

Food  stores,  total . 

10,635 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

mm**; 

Grocery  stores . 

9,904 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

Eating  and  drinking  places . 

3,777 

3,331 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

General  merchandise  group  with  nonstores1.. 

7,290 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

General  merchand  ise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

6,719 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

Department  stores . 

4,479 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

Variety  stores . 

731 

738 

707 

753 

716 

733 

728 

740 

746 

745 

753 

732 

684 

Mail-order  houses  (department  stores 

111111 

merchandise)2 . 

482 

470 

485 

498 

494 

487 

492 

513 

492 

514 

513 

499 

415 

Apparel  and  accessory  stores,  total . 

2,153 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

•s:*  :■} 

Men's,  boys'  wear  stores3 . 

483 

456 

476 

501 

482 

482 

458 

484 

507 

495 

477 

450 

444 

;  '4 

Women's  apparel,  accessory  stores4 . 

843 

785 

781 

800 

742 

794 

793 

840 

810 

824 

817 

766 

800 

Shoe  stores . 

331 

357 

354 

361 

337 

333 

338 

350 

332 

318 

321 

307 

303 

iliiii 

Furniture,  home  furnishings,  and  equipment 

A 

stores,  total . 

2,046 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

Furniture,  home  furnishings  stores . 

1,247 

1,211 

1,231 

1,316 

1,290 

1,342 

1,302 

1,346 

1,325 

1,335 

1,282 

1,240 

1,193 

Household  appliance,  TV,  radio  stores.... 

626 

672 

679 

703 

699 

687 

647 

716 

691 

676 

638 

629 

617 

:i:%|gp§© 

Building  materials,  hardware,  farm  equip- 

ment  dealers,  total . 

2,851 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

Lumber  and  other  bldg,  materials  dealers5 

1,420 

1,447 

1,518 

1,572 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1,517 

1,465 

1,412 

Hardware  stores . 

451 

411 

443 

456 

421 

434 

424 

430 

415 

444 

440 

427 

431 

llllitl 

Automotive  dealers,  total . 

7,682 

7,474 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

Passenger  car,  other  automotive  dealers.. 

6,955 

6,786 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,668 

Tire,  battery,  accessory  dealers . 

727 

688 

688 

682 

680 

697 

685 

718 

688 

716 

700 

665 

690 

Gasoline  service  stations . 

3,452 

2,952 

3,059 

3,  154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

H  ill 

Drug  and  proprietary  stores . 

1,449 

1,323 

1,370 

1,376 

1,408 

1,389 

1,402 

1,421 

1,408 

1,415 

1,429 

1,402 

1,461 

Liquor  stores . 

861 

820 

824 

829 

842 

832 

831 

864 

887 

888 

891 

884 

886 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 
rRevised.  ^Preliminary  estimates. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

2 Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  3  Includes  men's,  boys'  clothing  and  furnishings 

stores  and  custom  tailors.  ‘includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes 

lumber  yards,  building  materials  dealers;  paint,  plumbing  and  electrical  stores.  6  Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
sales — all  retail  stores 
January  1975 
from — 

Kind  of  business 

Percent  change  in 
sales — all  retail  stores 
January  1975 
from — 

January 

1974 

December 

1974 

January 

1974 

December 

1974 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


total. 


Retail  stores, 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets.. 
Fruit  stores,  vegetable  markets*. 
Candy,  nut,  confectionery  stores* 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


f 

w 

1  I 

.  Apparel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores*. 
Shoe  stores . 


+  9 

-21 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

0 

+10 

-25 

Furniture  stores . 

+3 

Floor  coverings  stores* . 

0 

+5 

-10 

Household  appliance,  TV,  radio  stores . 

-7 

+11 

-25 

Household  appliance  dealers . 

-12 

TV,  radio,  stores* . 

+4 

+15 

-1 

Music  stores* . 

+  11 

+16 

+3 

0 

-10 

-20 

-38 

-10 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total. 

+6 

Lumber  and  other  building  materials  dealers3. 

0 

0 
+  9 

Paint,  glass,  wallpaper  store* . 

+21 

Plumbing,  heating,  and  air-conditioning 
equipment  dealers* . 

+  8 

+  15 

-5 

Hardware  stores . 

+  9 

+17 

-4 

Farm  equipment  dealers* . 

+16 

+17 

-5 

-8 

Automotive  dealers,  total . 

+  4 

Passenger  car  dealers . 

+5 

+2 

-53 

Passenger  car  dealers  (franchised) . 

+6 

Tire,  battery,  accessory  dealers . 

+6 

+2 

-55 

Gasoline  service  stations . 

+17 

+2 

-55 

Fuel  and  ice  dealers* . 

+3 

+1 

-57 

Fuel  and  ice  dealers,  except  fuel  oil* . 

-4 

+3 

-59 

Fuel  oil  dealers* . 

+  7 

+  1 

-43 

Drug  and  proprietary  stores . 

Liquor  stores . 

+10 
+  7 

+6 

-46 

Jewelry  stores* . 

-4 

+7 

-47 

Florist* . 

+1 

+  9 

-46 

+2 

+  12 

-52 

Stationery  stores* . 

+39 

-6 

-52 

Camera,  photographic  supplies  stores* . 

+  40 

-4 

-32 

Optical  goods  stores* . 

+26 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


|  Food  stores,  total. 
.  Grocery  stores... 


Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . . . 

Mail-order  houses  (department  stores 
merchandise) 2 . . . 


Sampling  variabilities,  based  on  unadjusted  data  are  shown 
see  table  14. 


table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


I  Note : 

asterisk 

t  *See  Explanatory  Materials,  pp.  24  and  25. 

I  1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass, 

!  3  Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3  Includes  lumber  yards,  building  materials 

and  electrical  stores.  4Includes  men’s,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  includes  women's  ready- 


and  from  mail  order. 


dealers;  paint,  plumbing, 


-24 

-17 

-6 

-29' 

-25 

-34 

-46 

-11 

-7 


-6 

-36 

+2 

+  8 
+12 
+12 
-20 


+4 

+1 

+6 

-27 

-34 

-72 

-37 

+2 

-11 

-32 

+8 


+7 

+  2 

Apparel  and  accessory  stores,  total . 

+5 

+6 

Men's,  boys'  wear  stores4 . 

+6 

+  9 

Women's  apparel,  accessory  storess . 

+7 

+5 

+8 

+2 

Shoe  stores . 

-7 

+9 

Furniture,  home  furnishings,  and  equipment 

-1 

+2 

Furniture,  home  furnishings  stores . 

+3 

+5 

+  11 

+3 

Household  appliance,  TV,  radio  stores . 

-7 

+  1 

+12 

+3 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total. 

+5 

+12 

Lumber  and  other  building  materials  dealers3. 

-2 

+1 

+13 

+2 

Hardware  stores . 

+10 

+5 

Automotive  dealers,  total . 

+3 

+4 

Passenger  car  and  other  automotive  dealers6.. 

+2 

+4 

Tire,  battery,  accessory  dealers . 

+6 

+5 

+1 

+17 

+  2 

-1 

+  7 

Drug  and  proprietary  stores . . 

+  10 

-1 

+3 

+16 

Liquor  stores . 

+5 

-3 

'  to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month-to-month 

Average  monthly  rates  of  changes 

January 

December 

December 

November 

November 

October 

January  1975 
October  1974 

3-month  span 

January  1975 

July  1974 

6-month  span 

January  1975 

January  1974 

12-month  span 

Retail  stores,  total . 

+2 

+1 

-3 

0 

0 

+1 

Durable  goods  stores,  total . 

+6 

+2 

-5 

+1 

-1 

0 

Nondurable  goods  stores,  total . 

+1 

0 

-2 

0 

0 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


1  1975 

1974 

Tot. 

197 

1  J.n.1' 

Jan.  | 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug . 

Sept  . 

Oct . 

Nov . 

Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores1 . 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Appparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores3 . . 

Women's  ready-to-wear  stores . 

Shoe  stores . . 

Tire,  battery,  accessory  dealers . . 

Drug  and  proprietary  stores . . 

Liquor  stores . 


12,701 

11,656 

11,245 

13,414 

13,648 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

1 - 

19,080 

its 

697 

692 

659 

768 

856 

929 

884 

878 

905 

823 

844 

787 

10,964 

10,586 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

15  S 

5,698 

4,894 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

4,835 

4,652 

5,242 

4 , 880 

5,355 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

b2j 

4,318 

4,254 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

9 , 633 

70 

4,096 

4,035 

3,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

67 

3,354 

3,300 

3,106 

4,054 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

2,813 

3,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

411 

512 

574 

583 

556 

531 

603 

531 

587 

666 

1.025 

6 

421 

413 

366 

486 

589 

519 

517 

451 

561 

531 

545 

563 

887 

146 

133 

179 

206 

196 

194 

174 

210 

197 

207 

129 

116 

155 

179 

170 

171 

153 

185 

175 

123 

106 

138 

178 

141 

139 

119 

155 

156 

142 

143 

197 

1 

153 

142 

137 

170 

197 

203 

203 

198 

192 

177 

187 

179 

469 

461 

514 

522 

529 

523 

515 

549 

498 

532 

529 

173 

170 

164 

179 

173 

193 

178 

178 

189 

176 

204 

209 

292 

2 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores3 . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


14,406 

13,716 

13,762 

14,036 

14,008 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

1 - 

14,166 

5,553 

5,073 

5,057 

5,065 

5,041 

5,071 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

5,734 

5,678 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

5,456 

5,391 

5,425 

5,668 

5,635 

5,749 

5,594 

5,692 

5,684 

5 , 740 

5,721 

3,969 

3,996 

4,170 

4,185 

4,260 

4,120 

4,207 

4,204 

4,227 

4,202 

4,161 

570 

600 

576 

597 

585 

597 

600 

597 

608 

589 

533 

556 

555 

552 

549 

543 

524 

540 

537 

561 

548 

531 

493 

536 

211 

198 

202 

197 

196 

206 

206 

212 

204 

201 

200 

154 

164 

156 

151 

151 

143 

146 

141 

146 

141 

145 

129 

143 

193 

183 

188 

180 

187 

187 

181 

189 

178 

188 

177 

169 

167 

519 

534 

543 

553 

522 

540 

536 

539 

538 

547 

538 

548 

n 


I 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  pPreiiminary  estimates. 

*January,  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  January  4  -  $1,271;  January  11  -  $1  257 
February  1  -  $1,248. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass, 
includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


January  18  -  $1,249.  January  25  -  $1,212; 
and  from  mail  order. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

January  1975  from-- 

January  1975  from — 

Jan.  1974 

Dec.  1974 

Jan.  1974 

Dec.  1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  tradin 

g-day  differen 

ces 

Retail  stores,  total . 

+9 

-33 

Durable  goods  stores,  total . 

+  1 

-21 

Nondurable  goods  stores,  total . 

+9 

-34 

Food  stores,  total . 

+16 

0 

Grocery  stores . 

+  16 

+  1 

General  merchandise  group  with  nonstores1 . 

+2 

General  merchandise  group  with  nonstores1 . 

+1 

0 

General  merchandise  group  without  nonstores1 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+2 

(except  department  stores  mail  order) . 

+1 

0 

Department  stores  and  dry  goods,  general 

Department  stores . 

+1 

-2 

Variety  stores . . 

0 

Department  stores . 

+2 

-57 

Variety  stores . 

+1 

-60 

Apparel  and  accessory  stores,  total . 

0 

+4 

Apparel  and  accessory  stores,  total . 

+2 

-53 

Women's  apparel,  accessory  stores2 . 

+1 

+7 

Women's  apparel,  accessory  stores* . 

+5 

-55 

+8 

Women's  ready-to-wear  stores . 

+  9 

-53 

Shoe  stores . 

-2 

-39 

Tire,  battery,  accessory  dealers . 

+5 

+16 

Drug  and  proprietary  stores . 

+7 

-38 

Liquor  stores . 

+2 

-41 

+6 

‘Nonstorcs  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mall  order. 
2 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent 

Region  and  kind  of  business 

1975 

1974 

Total 

1974 

cha 

Jan. 

fro 

lge 

1975 

— 

Jan . 

Jan.  j 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Jan. 

1974 

Dec. 

1974 

THE  NORTHEASTERN  STATES 

i 

TOTAL . 

9,374 

8,673 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11,872 

119,105 

+8 

-21 

Durable  goods  stores,  total. 

2,250 

2,221 

2,068 

2,519 

2,805 

3,037 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

31 , 927 

+1 

-13 

Nondurable  goods  stores, 
total . 

7,124 

6,452 

6,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9,294 

87,178 

+10 

-23 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF, 1  total . 

2,663 

2,350 

782 

2,174 

2,321 

2,043 

698 

2,133 

2,236 

1,965 

661 

1,944 

2,444 

2,147 

757 

2,383 

2,348 

2,052 

766 

2,599 

2,566 

2,259 

882 

2,687 

2,488 

2,174 

898 

2,617 

2,483 

2,161 

881 

2,437 

2,709 

2,380 

916 

2,655 

2,429 

2,103 

840 

2,621 

2,548 

2,227 

825 

2,826 

2,631 

2,326 

827 

3,085 

2,664 

2,319 

833 

4,152 

29,867 

26,156 

9,784 

32,139 

+15 

+15 

+12 

+2 

0 

+1 

-6 

-48 

General  merchandise  group 

4  with  nonstores2 . 

Department  stores . 

1,241 

7  91 

1 ,219 
781 

1,137 

711 

1  ,447 
929 

1,564 

1,046 

1,651 

1,099 

1,592 

1,061 

1,496 

957 

1,629 

1,048 

1,593 

1,043 

1,744 

1,132 

1,986 

1,333 

2,686 

1,924 

19,744 

13,064 

+2 

+1 

-54 

-59 

Apparel  and  accessory  stores, 
total . 

506 

483 

404 

487 

587 

563 

560 

478 

557 

576 

601 

620 

930 

6,846 

+5 

-46 

Furniture,  home  furnishings, 
and  equipment  stores,  total.... 

427 

431 

403 

449 

448 

473 

465 

463 

469 

452 

481 

479 

536 

5,549 

-1 

-20 

Building  materials,  hardware, 
farm  equipment  dealers,  total.... 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

272 

676 

284 

300 

566 

264 

285 

539 

255 

365 

635 

265 

414 

658 

276 

453 

702 

277 

469 

737 

280 

479 

763 

269 

450 

761 

282 

382 

697 

266 

421 

730 

278 

365 

713 

264 

315 

704 

353 

4,698 

8,205 

3,329 

-9 
+  19 
+8 

-14 

-4 

-20 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,648 

10,825 

10,401 

12,211 

12,834 

13,858 

13,208 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

156,825 

+8 

-22 

Durable  goods  stores,  total. 

3,413 

3,247 

3,160 

3,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4 , 220 

4,366 

3,904 

3,876 

48. 979 

+5 

-12 

Nondurable  goods  stores, 
total . 

8,235 

7,578 

7,241 

8,339 

8,649 

9,348 

8,800 

8,973 

9,620 

8,737 

9,719 

9,764 

11,078 

107,846 

+  9 

-26 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

H  GAF,1  total . 

2,703 

2,568 

1,054 

2,640 

2,419 

2,283 

931 

2,547 

2,275 

2,140 

890 

2,405 

2,528 

2,381 

1,004 

2,987 

2,405 

2,248 

1,045 

3,222 

2,694 

2,525 

1,146 

3,291 

2,632 

2,464 

1,162 

3,118 

2,634 

2,471 

1,181 

3,078 

2,879 

2,703 

1,264 

3,397 

2,584 

2,425 

1,138 

3,191 

2,715 

2,549 

1,217 

3,457 

2,820 

2,666 

1,157 

3,796 

2,776 

2,607 

1,160 

5,008 

31,361 

29,462 

13,295 

39,497 

+12 

+12 

+  13 

+4 

-3 

-2 

-9 

-47 

n  General  merchandise  group 

with  nonstores2 . 

Department  stores . 

1,624 

955 

1,590 

954 

1,555 

906 

1,973 

1,197 

2,128 

1,320 

2,182 

1,372 

2,073 

1,324 

2,009 

1,251 

2,242 

1,395 

2,122 

1,298 

2,343 

1,393 

2,644 

1,589 

3,435 

2,266 

26.296 

16,265 

+2 

0 

-53 

-58 

Apparel  and  accessory  stores, 
total . 

495 

444 

381 

477 

555 

531 

508 

504 

552 

520 

546 

575 

899 

6,492 

+11 

-45 

Furniture,  home  furnishings, 
and  equipment  stores,  total.... 

521 

513 

469 

537 

539 

578 

537 

565 

603 

549 

568 

577 

674 

6,709 

+2 

-23 

Building  materials,  hardware, 
farm  equipment  dealers,  total.... 

Automotive  dealers,  total . 

Gasoline  service  stations . 

i  Drug  and  proprietary  stores . 

758 

1,830 

966 

382 

698 

1,800 

835 

331 

680 

1,793 

802 

329 

860 

2,210 

916 

356 

996 

2,355 

928 

370 

1,118 

2,494 

1,007 

377 

1,088 

2,466 

1,020 

363 

1,073 

2,606 

1,124 

375 

1,078 

2,607 

1,131 

395 

1,118 

2,227 

1,007 

359 

1,167 

2,298 

1,048 

379 

964 

2,009 

1,017 

380 

928 

1,752 

1,024 

517 

11,768 

26,617 

11,859 

4,531 

+9 

+2 

+16 

+15 

-18 

+4 

-6 

-26 

THE  SOUTH 

TOTAL . 

12,477 

11,528 

11,372 

13,295 

13,661 

14,334 

13,904 

14,108 

14,825 

13,103 

13,941 

13,752 

15,675 

163,498 

+8 

-20 

Durable  goods  stores,  total. 

3, 980 

3,876 

3,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

55,586 

+3 

-8 

Nondurable  goods  stores, 
total . 

8,497 

7,652 

7,467 

8,642 

8,794 

9,163 

8,863 

8,954 

9,626 

8,614 

9,210 

9,581 

11,346 

107,912 

+11 

-25 

,  Food  stores,  total . 

|-  Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

3,243 

3,119 

829 

2,832 

2,777 

2,670 

741 

2,801 

2,678 

2,570 

692 

2,711 

3,000 

2,881 

771 

3,383 

2,908 

2,787 

792 

3,539 

3,129 

3,004 

815 

3,622 

3,051 

2,921 

858 

3,412 

3,149 

3,014 

880 

3,430 

3,444 

3,306 

913 

3,737 

3,033 

2,908 

805 

3,338 

3,161 

3,024 

841 

3,572 

3,274 

3,150 

818 

3,947 

3,277 

3.141 

824 

5,526 

36,881 

35,376 

9,750 

43,018 

+17 

+17 

+12 

+1 

-1 

-1 

+1 

-49 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

1,698 

962 

1,678 

956 

1,652 

918 

2,116 

1,204 

2,222 

1,265 

2,292 

1,318 

2,122 

1,229 

2,113 

1,208 

2,344 

1,357 

2,061 

1,203 

2,251 

1,289 

2,607 

1,480 

3,719 

2,211 

27,177 

15,638 

+1 

+1 

-54 

-56 

Apparel  and  accessory  stores, 
total . 

507 

498 

470 

571 

641 

613 

576 

575 

642 

576 

613 

646 

958 

7,379 

+  2 

-47 

1  Furniture,  home  furnishings, 

and  equipment  stores,  total.... 

627 

625 

589 

696 

676 

717 

714 

742 

751 

701 

708 

694 

849 

8,462 

0 

-26 

Building  materials,  hardware, 
farm  equipment  dealers,  total.... 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

722 

2,259 

1,007 

451 

679 

2,240 

858 

411 

746 

2,253 

852 

410 

876 

2,710 

976 

424 

973 

2,827 

1,008 

428 

1,004 

3,032 

1,065 

437 

987 

2,969 

1,121 

424 

967 

3,085 

1,120 

436 

948 

3,099 

1,140 

451 

911 

2,525 

1,051 

424 

961 

2,714 

1,113 

448 

799 

2,286 

1,054 

435 

752 

*>,073 

1,040 

612 

10,603 

31,813 

12,398 

5,340 

+6 

+1 

+17 

+10 

-4 

+9 

-3 

-26 

THE  WEST 

L 

TOTAL . 

7,757 

6,897 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,474 

8,451 

9,752 

98,354 

+12 

-20 

Durable  goods  stores,  total. 

2,371 

2,133 

2,160 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,564 

2,651 

2,409 

2,570 

30,821 

+  11 

-8 

Nondurable  goods  stores, 

5,386 

4,764 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,823 

6,042 

7,182 

67,533 

+13 

-25 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

1,922 

1,817 

772 

1,702 

1,628 

1,532 

625 

1,658 

1,561 

1,467 

611 

1,576 

1,762 

1,663 

706 

1,907 

1,687 

1,583 

685 

1,970 

1,828 

1,722 

763 

2,058 

1,771 

1,668 

784 

2,023 

1,819 

1,713 

792 

2,005 

1,982 

1,861 

849 

2,205 

1,795 
1 ,680 
800 
1,997 

1,880 

1,762 

802 

2,127 

1,980 

1,871 

790 

2,273 

1,961 

1,831 

804 

3,241 

21,654 

20,353 

9,011 

25,040 

+18 

+19 

+24 

+3 

-2 

-1 

-4 

-47 

General  merchandise  group 

with  nonstores2 . 

Department  stores . 

1,049 

696 

1,024 

678 

971 

632 

1,199 

802 

1,252 

845 

1,314 

888 

1,283 

876 

1,275 

865 

1,410 

949 

1,258 

842 

1,373 

912 

1 ,514 
1,025 

2,196 

1,590 

16,069 

10,904 

+2 

+3 

-52 

-56 

Apparel  and  accessory  stores, 
total . 

292 

275 

263 

313 

347 

337 

334 

322 

374 

325 

336 

350 

571 

4,147 

1  +6 

-49 

Furniture,  home  furnishings, 
and  equipment  stores,  total.... 

Gasoline  service  stations . 

i  Drug  and  proprietary  stores . 

361 

617 

274 

359 

534 

261 

342 

499 

261 

395 

561 

284 

371 

587 

289 

407 

634 

302 

406 

659 

297 

408 

688 

284 

421 

706 

301 

414 

671 

281 

418 

655 

294 

409 

616 

299 

474 

638 

432 

4,824 

7,448 

3,585 

+1 

+16 

+5 

-24 

-3 

-37 

Note:  Estimates  are  based  on  a 

sample. 

(See  sampling  variabilities  in 

table  15.)  Totals  include  data 

for  kinds  of  business  not  shown 

separately.  States 

in  geographic  regions  are  shown  on 

p.  38. 

p 

Preliminary  estimates. 

*Stores  in  the  general  merchandise  (including  all  nonstores),  apparel.. 

.accessory,  and 

furniture,  home 

furnishings...  equipment 

groups ; 

these  stores 

specialize  in  department  store  types  of  merchandise. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


New  England  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

Gasoline  service  stations . 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

Eating  and  drinking  places . . 

GAF ,  1  total . . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total, 

Gasoline  service  stations . . 

Drug  and  propietary  stores . 

West  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 

South  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF, 1  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  South  Central  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF , 1  total . 

General  mdse,  group  with  nonstores2. 


West  South  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

General  mdse,  group  with  nonstores2 

Mountain  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

General  mdse,  group  with  nonstores2 

Pacific  Division,  total . . 

Durable  goods  stores, . . 

Nondurable  goods  stores . . 

Food  stores,  total . 

Eating  and  drinking  places . 

GAF,1  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


Note:  Estimates  are  based  on  a  sample, 

in  geographic  divisions  are  shown  on  p.  38 


1975 


1974 


Percent 

change 


rp 

Jan. 

|  Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct . 

Nov. 

nr 

Jan. 

1974 

Dec. 

1974 

2,385 

2,199 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

589 

578 

547 

673 

748 

807 

768 

747 

745 

674 

705 

661 

1,796 

1,621 

1,532 

1,745 

1 ,740 

1  ,846 

1  ,812 

1  ,825 

1,956 

1,786 

1,916 

1,991 

2,343 

22' 113 

+  11 

-23 

653 

549 

523 

585 

562 

614 

605 

638 

696 

595 

635 

655 

653 

7,310 

♦  19 

0 

506 

522 

4  60 

586 

638 

654 

636 

578 

645 

622 

666 

721 

995 

7,723 

-3 

-49 

163 

157 

192 

185 

213 

203 

221 

226 

206 

218 

204 

198 

2,386 

+  19 

-2 

6,989 

6,474 

6,079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

88,656 

+  8 

-21 

1 , 661 

1 ,643 

1,521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,048 

1 ,940 

1,895 

23,591 

+1 

-12 

4,831 

4,558 

5,092 

5,252 

5,523 

5,390 

5,183 

5,549 

5,259 

5,589 

5,888 

6,951 

65,065 

+  10 

-23 

608 

550 

513 

573 

593 

684 

686 

667 

704 

646 

64  6 

64  7 

653 

7,562 

♦  11 

-7 

1,611 

1  ,484 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1 ,999 

2,160 

2,364 

3,157 

24,416 

.4 

-47 

982 

942 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1  ,255 

1  ,240 

1  ,356 

1,542 

2,066 

15,292 

+  4 

-52 

352 

297 

359 

431 

416 

412 

348 

403 

421 

442 

460 

692 

5,033 

+  6 

-46 

403 

382 

443 

473 

489 

534 

542 

535 

491 

512 

509 

506 

5,819 

+  20 

-5 

201 

191 

197 

208 

204 

205 

195 

208 

195 

203 

191 

262 

2,460 

+  6 

-18 

8,169 

7,532 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

108,425 

.8 

-21 

2,195 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2 , 580 

2,521 

32,226 

+  4 

-10 

5,337 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

76,199 

+  10 

-25 

1,973 

1,766 

1,651 

1,828 

1,732 

1,964 

1,915 

1,900 

2,089 

1,883 

1 ,967 

2,038 

2,027 

22,760 

+  12 

-3 

732 

691 

785 

813 

897 

901 

897 

958 

863 

926 

880 

876 

10,219 

.10 

-8 

1,843 

1 ,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,4  94 

2,754 

3,641 

28,621 

+  4 

-48 

1,167 

1,125 

1  ,450 

1,555 

1,593 

1 ,516 

1,465 

1,615 

1,557 

1,712 

1 ,94  6 

2,529 

19,230 

+  2 

-53 

385 

332 

281 

355 

416 

397 

377 

363 

392 

381 

399 

419 

669 

4,781 

+  16 

-43 

715 

586 

579 

667 

663 

723 

730 

818 

818 

715 

756 

751 

741 

8,547 

+  22 

-4 

233 

230 

249 

263 

265 

262 

269 

279 

255 

270 

269 

363 

3,207 

+  15 

-26 

3,479 

3,293 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4  ,459 

4,155 

4,580 

48,400 

+  6 

-24 

1,052 

1,053 

1,319 

1  ,399 

1  ,495 

1,517 

1,632 

1,631 

1 ,469 

1,507 

1,324 

1,355 

16,753 

+8 

-16 

2,241 

2,163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

31,647 

+  5 

-27 

730 

653 

624 

700 

673 

730 

717 

734 

790 

701 

748 

782 

749 

8,601 

+  12 

729 

704 

683 

811 

877 

875 

84  6 

853 

973 

882 

963 

1,042 

1,367 

10,876 

+  4 

-47 

436 

423 

430 

523 

573 

589 

557 

544 

627 

565 

631 

698 

906 

7,066 

+  3 

-52 

251 

249 

223 

249 

265 

284 

290 

306 

313 

292 

292 

266 

283 

3,312 

+  1 

-11 

6,298 

5,957 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

82,292 

•  6 

-20 

1  ,872 

1,928 

1,856 

2 , 194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,202 

1,929 

2,024 

26,295 

-3 

-8 

•1,426 

4,029 

3,914 

4,538 

4,602 

4,721 

4,547 

4 , 579 

4,953 

4,422 

4,793 

5,030 

5,869 

55,997 

+  10 

-25 

415 

375 

348 

385 

403 

409 

435 

440 

459 

399 

425 

410 

411 

4,899 

+  11 

1,466 

1  ,478 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

22.557 

-1 

-49 

900 

905 

886 

1,142 

1,195 

1  ,209 

1,132 

1,114 

1,230 

1,095 

1,220 

1  ,410 

1,954 

14,492 

-1 

-54 

226 

235 

230 

280 

321 

294 

275 

259 

292 

255 

277 

294 

433 

3,445 

-4 

-48 

522 

455 

448 

517 

531 

576 

581 

580 

613 

554 

594 

555 

537 

6,541 

+  15 

-3 

217 

200 

203 

210 

215 

214 

215 

221 

226 

210 

221 

218 

304 

2,657 

+  9 

-29 

2,223 

1,984 

2,028 

2,441 

2,516 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2.  805 

30,132 

+  12 

-21 

1,448 

1  ,283 

1,258 

1  ,491 

1,539 

1,668 

1 , 584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

19,058 

+  13 

-27 

589 

498 

472 

539 

540 

619 

610 

624 

679 

589 

590 

598 

603 

6,961 

+  18 

-2 

465 

457 

452 

583 

608 

623 

581 

599 

641 

568 

600 

680 

955 

7,347 

+  2 

-51 

276 

266 

270 

357 

373 

387 

354 

354 

397 

356 

380 

452 

646 

4,592 

+  4 

-57 

3,956 

3,587 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4,089 

4,335 

4,261 

4,977 

51,074 

+  10 

-21 

1,333 

1,247 

1,279 

1,509 

1,551 

1,690 

1,667 

1,693 

i  ,706 

1,470 

1,540 

1  ,395 

1,470 

18,217 

+  7 

-9 

2,623 

2,340 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2,866 

3,507 

32,857 

+12 

-25 

945 

786 

783 

877 

844 

896 

884 

906 

988 

879 

923 

937 

949 

10,652 

+  20 

0 

901 

866 

829 

1,003 

1,050 

1,109 

1,035 

1,055 

1,169 

1,020 

1,070 

1,181 

1,727 

13,114 

+4 

-48 

522 

507 

496 

617 

654 

696 

636 

645 

717 

610 

651 

745 

1,119 

8,093 

+  3 

-53 

1,878 

1,668 

1,650 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,129 

2 , 095 

2,420 

24,661 

+  13 

-22 

1,239 

1,076 

1  ,050 

1,225 

1,238 

1,337 

1,289 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

15,732 

+  15 

-25 

410 

345 

332 

381 

358 

384 

364 

385 

432 

384 

402 

426 

413 

4,606 

+  19 

0 

371 

368 

363 

427 

4  53 

473 

456 

441 

508 

463 

493 

512 

731 

5,688 

+  1 

-49 

236 

222 

213 

257 

278 

305 

287 

284 

328 

295 

327 

350 

490 

3,636 

+6 

-52 

5,879 

5,229 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

73,693 

+12 

-20 

1,732 

1,541 

1,560 

1,848 

1  ,828 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

21,892 

+  12 

-4 

4,147 

3,688 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4 ,640 

5,537 

51 , 801 

+  12 

-25 

1,512 

1  ,283 

1,229 

1,381 

1,329 

1,444 

1,407 

1  ,434 

1,550 

1  ,411 

1,478 

1,554 

1,548 

17,048 

+  18 

-2 

606 

484 

477 

540 

536 

591 

608 

608 

657 

633 

640 

626 

635 

7,035 

*25 

-5 

1,290 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1,634 

1,761 

2,510 

19,352 

+  3 

-47 

802 

758 

942 

974 

1,009 

996 

991 

1,082 

963 

1 ,046 

1 ,164 

1,706 

12,433 

+  1 

-52 

41  / 

366 

345 

391 

395 

425 

449 

456 

465 

450 

448 

429 

429 

5,048 

+  14 

-3 

(See  sampling  variabilities  in  table  16.)  Totals  Include  data  for  kinds  of  business  not  shown  separately.  States 


p 

Preliminary  estimates. 

’Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance 
of  merchandise. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines 


groups;  these  stores  specialize 
by  house-to-house  canvass,  and 


in  department  store  types 
from  mail  order. 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


(Millions  of  dollars 


Percent 

1975 

1974 

Total 

change 
Jan.  1975 

States  and  kind  of  business 

Jan . P 

Jan .  | 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug . 

Sept . 

Oct. 

Nov. 

Dec  . 

Jan.  1974 

4,423 

3,923 

3,815 

4,419 

4,392 

4,679 

4,610 

4,639 

4,974 

4,538 

4,741 

4,764 

5,512 

55,006 

^13 

Nondurable  goods 

stores . 

3,151 

1,009 

2,781 

993 

2,654 

936 

3,047 

1,137 

3,061 

1,173 

3,269 

1,215 

3,212 

1,186 

3,209 

1,181 

3,476 

1,276 

3,220 

1,167 

3,354 

1,247 

3,497 

1,341 

4,196 

1.914 

38,976 

14,766 

♦  13 
♦2 

1,949 

1,845 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

2,004 

2,319 

24,018 

t6 

Nondurable  goods 

ct^T-OC 

1,380 

1,273 

1,235 

1,396 

1 ,368 

1,373 

1 ,328 

1 ,340 

1,410 

1,249 

1,344 

1,425 

1,692 

16,433 

♦  8 

2,360 

2,150 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

2,805 

3,008 

31.086 

♦  10 

Nondurable  goods 

stores . 

1,664 

1,483 

1,429 

1,696 

1,763 

1,828 

1  ,728 

1,792 

1,823 

1,708 

1,936 

2,032 

2,231 

21,449 

♦  12 

593 

605 

578 

721 

754 

766 

710 

704 

756 

728 

822 

906 

1.132 

9,182 

1,095 

1,051 

1,019 

1,134 

1,218 

1,371 

1 , 266 

1,256 

1,304 

1,215 

1,299 

1,269 

1.373 

14,775 

♦4 

Massachusetts,  total 
Nondurable  goods 

1,122 

1,035 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

1,244 

1,408 

14.202 

>8 

stores . 

846 

760 

710 

817 

820 

865 

860 

862 

934 

841 

898 

947 

1 , 107 

10,421 

♦  11 

1,706 

1,587 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,087 

1,896 

2,012 

1,943 

2,152 

22,775 

8 

Nondurable  goods 

stores . 

1,189 

1,115 

1,038 

1,190 

1,220 

1,343 

1,321 

1,321 

1 ,412 

1,285 

1,368 

1,386 

1,605 

15.604 

+7 

683 

706 

672 

757 

841 

929 

824 

850 

930 

853 

913 

881 

897 

10,053 

-3 

939 

867 

857 

1,011 

1,047 

1.082 

1,069 

1,133 

1,180 

1,093 

1,208 

1,113 

1,221 

12,881 

.  8 

1,413 

1,298 

1,228 

1,382 

1,467 

1,578 

1,566 

1,514 

1,577 

1,448 

1,527 

1,592 

1,879 

18.056 

-,9 

Nondurable  goods 

1,064 

969 

921 

1,023 

1,054 

1,128 

1,122 

1,078 

1,145 

1 , 046 

1,104 

1,189 

1.451 

13,230 

.  10 

3,372 

3,223 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

3,697 

4,217 

42,393 

♦  5 

Nondurable  goods 

stores . 

2,595 

829 

2,425 

819 

2,263 

741 

2,472 

876 

2,538 

953 

2,692 

1,002 

2,578 

971 

2,466 

902 

2,640 

973 

2,561 

988 

2,712 

1,052 

2,807 

1,114 

3,343 

1,513 

31,497 

11,904 

*7 
•  1 

833 

786 

948 

983 

1,034 

997 

1,017 

1,101 

959 

1,018 

987 

1,077 

11.740 

0 

2,097 

1,873 

1,797 

2,162 

2,243 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

2,404 

2,658 

27,482 

♦  12 

Nondurable  goods 

1,581 

1,358 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,778 

1,641 

1,820 

1 ,839 

2,109 

20,088 

♦  16 

2,204 

1 ,953 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

2,539 

2,750 

28,207 

♦  13 

Nondurable  goods 

stores . 

1,669 

1,437 

1,374 

1,597 

1,660 

1,703 

1,690 

1  ,639 

1,764 

1,652 

1,773 

1 , 892 

2.157 

20,338 

- 16 

497 

484 

450 

575 

620 

627 

613 

580 

643 

623 

681 

770 

955 

7,621 

+3 

2,460 

2,217 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

2,607 

3,101 

31,415 

.  11 

Nondurable  goods 

stores . 

1,656 

1,463 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,808 

1,617 

1,716 

1,764 

2,200 

20,288 

13 

Wisconsin,  total.... 

911 

871 

805 

949 

1,004 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

1,092 

1,183 

12,307 

♦5 

t  No  tie :  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

Preliminary  estimates.  xStores  in  the  general  merchandise  (including  all  nons 

•'  these  stores  specialize  in  department  store  types  of  merchandise. 


tores),  apparel ...  accessory ,  and  furniture,  home  furnishings .. .equipment  groups; 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Jan.  1975  from  Dec.  1974 

State 

Percent  change--Jan.  1975  f 

rom  Dec.  1974 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

-25 

-47 

-25 

-27 

-50 

-41 

-20 

-22 

-45 

-22 

-25 

-48 

North  Carolina . 

-23 

-29 

-53 

-24 

-52 

-21 

-25 

-20 

-24 

-49 

-21 

-26 

-44 

Pennsylvania . 

-27 

-46 

-21 

-46 

Missouri . 

-23 

-26 

-48 

Wisconsin . 

-23 

-23 

-48 

Note:  Sampling  variabilities  are  shown  in  table  17. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory,  and  furniture,  home  furnishings .. .equipment  groups;  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change — Jan.  1975  from  Dec.  1974 

Area 

Percent  chang 

— Jan.  1975  f 

rom  Dec .  1974 

Area 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf f oik,  N.Y . 

-15 

-16 

-40 

New  York,  N.Y. — Nassau-Suf folk ,  N.Y.4.... 

-19 

-21 

Chicago,  Ill .-Northwestern  Indiana . 

-23 

New  York,  N.Y . 

-21 

-23 

-43 

New  York,  N.Y. -Northeastern  New 

-21 

-24 

-44 

-22 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa.-N.J . 

-18 

-19 

-45 

Pittsburgh,  Pa . 

-21 

-26 

-51 

-45 

-23 

-26 

-50 

-26 

-49 

-23 

-26 

-52 

-49 

Chicago,  Ill . 

-23 

-27 

-48 

Cleveland,  Ohio . 

Dallas,  Tex . 

-25 

-29 

-43 

-28 

-47 

-18 

-21 

-42 

-30 

-47 

-22 

-25 

-44 

-26 

-47 

-20 

-22 

-41 

Minneapolis-St.  Paul,  Minn . 

-26 

-30 

-47 

Philadelphia . 

-15 

-10 

-33 

Note:  Sampling  variabilities  are  shown  in  table  19, 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings .. .equipment  groups;  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  ’Statistics  for 
the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  ^Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 
Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business 

for  Specified  Areas  and  Cities 

_ (Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 


Standard  Consolidated  Areas1 

Chicago,  Ill .-Northwestern  Ind  .  ,  total 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.-Northeastern,  N.J., 

total . 

Nondurable  goods  stores . 

GAF2 . 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md . ,  GAF2 . 

Boston,  Mass.,3  GAF2 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . . . 

GAF2 . 

Cleveland,  Ohio,  GAF2.. . 

Dallas,  Tex.,  GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 . 

Los  Angeles-Long  Beach,  Calif.,  total 

Nondurable  goods  stores . 

GAF2 . 

Minneapolis-St .  Paul,  Minn.,  GAF2.... 

New  York,  N.Y. — Nassau-Suf folk ,  N.Y., 

total4 . 

Nondurable  goods  stores . 

GAF2 . 

Nassau-Suf folk,  N.Y.,  totals . 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.,  total6 . 

Nondurable  goods  stores . 

GAF2 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . . 

GAF2 . 

Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores . 

GAF2 . 

St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

San  Franc isco-Oakland ,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF2 . 

Washington,  D.C .-Md .-Va . ,  total . 

Nondurable  goods  stores . 

GAF2 . 

Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Los  Angeles,  Calif.,  total . 

Nondurable  goods  stores . 

GAF2 . 

New  York,  N.Y.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF2 . 


1,671 

1,223 

477 

2,999 

2,306 

815 


88 

159 

1,527 

1,132 

448 

95 

111 

789 

554 

223 

120 

100 

1 ,480 
1,105 
389 


2,112 

1,634 

579 

583 

436 

147 

1,529 

1,198 

432 

916 

706 

218 

474 

357 

118 

452 

316 

103 

629 

470 

152 

632 

452 

139 


617 

490 

237 

199 

138 

52 

543 

429 

172 

1,297 

1,007 

373 

335 

282 

95 


1,538 

1,117 

477 

2,848 

2,173 

781 


1,410 

1,028 

454 

93 

109 

758 

549 

214 

113 

95 

1,355 

987 

386 


2,025 

1,547 

569 

532 

389 

137 

1,493 
1 , 158 
432 

820 

607 

207 

405 

307 

113 

378 

268 

97 

585 

421 

148 

578 

403 

140 


623 

491 

253 

205 

151 

51 

509 

391 

173 

1,263 

978 

381 

314 

250 

92 


1,479 

1,083 

469 

2,661 

2,042 

709 


1,370 

1,002 

451 

89 

104 

700 

497 

192 

107 

99 

1,289 

922 

358 


1,874 

1,442 

511 

474 

343 

115 

1,400 

1,099 

396 

764 

564 

189 

386 

295 

107 

363 

249 

93 

555 

401 

141 

554 

391 

133 


621 

494 

263 

186 

132 

44 

479 

357 

162 

1,182 

929 

342 

293 

236 

85 


1,763 

1,272 

590 

2,900 

2,208 

814 


110 

191 

1,631 

1,177 

564 

108 

128 

806 

559 

237 

132 

121 

1,493 

1,071 

439 

132 

2,028 

1,552 

579 

514 

371 

130 

1,514 

1,181 

449 

908 

659 

244 

457 

345 

131 

460 

297 

116 

645 

468 

171 

645 

453 

162 


715 

569 

321 

215 

147 

54 

541 

408 

194 

1,276 

995 

386 

337 

274 

114 


Apr . 


1,836 

1,308 

624 

3,054 

2,276 

911 


120 

204 

1,690 

1,207 

592 

121 

130 

857 

583 

263 

136 

130 

1,509 

1,086 

453 

140 

2,124 

1,597 

646 

567 

396 

143 

1,557 

1,201 

503 

948 

681 

268 

495 

373 

144 

484 

317 

127 

636 

458 

174 

686 

473 

178 


715 

571 

335 

227 

153 

62 

558 

425 

205 

1,303 

1,005 

433 

347 

278 

123 


Note : 
Pn 


1974 

Percent 

change 

May 

June 

July 

Aug  . 

Sept . 

Oct. 

Nov. 

|  1974 

Jan.  1975 

from 

Jan.  1974 

1,884 

1,825 

1,830 

1,885 

1,768 

1,916 

1,970 

2,170 

21,864 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,482 

1,685 

15,857 

619 

585 

569 

615 

592 

676 

746 

912 

7,474 

0 

3,233 

3,109 

2,907 

3,060 

2,957 

3,146 

3,229 

3,821 

2,393 

2,301 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

28,001 

948 

924 

817 

875 

903 

982 

1,045 

1  ,459 

11,168 

+4 

120 

111 

109 

119 

114 

126 

139 

183 

1,423 

0 

197 

189 

169 

195 

196 

208 

232 

316 

2,389 

+3 

1,728 

1,675 

1,676 

1,724 

1,620 

1,767 

1,815 

1,992 

20,098 

1,225 

1,184 

1,178 

1,230 

1,164 

1,287 

1,371 

1,556 

14,609 

+10 

585 

553 

540 

582 

558 

643 

706 

854 

7,082 

-1 

123 

121 

118 

123 

117 

125 

131 

180 

1,449 

+2 

137 

128 

133 

147 

137 

140 

147 

205 

1,645 

+2 

953 

914 

885 

913 

867 

914 

893 

1,001 

10,461 

646 

619 

594 

627 

609 

632 

648 

761 

266 

238 

259 

264 

283 

291 

391 

3,167 

+4 

147 

137 

137 

154 

133 

140 

155 

225 

1  ,716 

+  6 

130 

117 

126 

143 

128 

144 

154 

189 

1,576 

+5 

1,584 

1,159 

1,539 

1,115 

1,545 

1,101 

1,656 

1,200 

1,538 

1,142 

1,629 

1,187 

1,624 

1,228 

1,902 

1,495 

18,663 

13,693 

+9 

457 

433 

467 

439 

483 

518 

736 

5,609 

+1 

143 

135 

126 

144 

141 

154 

162 

199 

1,685 

+1 

2,249 

1,679 

2,150 

1,600 

2,015 

1,506 

2,127 

1,614 

2,065 

1,602 

2,194 

1,682 

2,229 

1,729 

2,622 

2,069 

25,702 

19,619 

+4 

+6 

676 

663 

587 

637 

656 

703 

728 

1,005 

7,960 

+2 

596 

585 

566 

586 

542 

567 

565 

687 

6,781 

419 

409 

387 

413 

391 

402 

411 

517 

4,848 

+  12 

156 

158 

150 

155 

154 

165 

170 

247 

1  ,880 

+7 

1,653 

1,565 

1,449 

1,541 

1,523 

1,627 

1,664 

1,935 

18,921 

1,260 

1,191 

1,119 

1,201 

1,211 

1,280 

1,318 

1,552 

14,771 

520 

505 

437 

482 

502 

538 

558 

758 

6,080 

0 

984 

957 

902 

942 

904 

969 

1,020 

1,121 

11  ,239 

+12 

704 

677 

630 

682 

667 

718 

771 

875 

8,235 

+  16 

271 

267 

239 

261 

269 

306 

335 

397 

3,253 

+5 

521 

533 

528 

558 

515 

542 

549 

611 

6,100 

+  17 

388 

401 

384 

417 

384 

405 

423 

500 

4,622 

+  16 

147 

145 

134 

153 

143 

156 

175 

240 

1,788 

+4 

491 

479 

508 

548 

466 

494 

490 

570 

5,731 

+20 

322 

307 

319 

359 

307 

332 

346 

427 

3,850 

+  18 

132 

124 

121 

140 

124 

139 

150 

210 

1,573 

+6 

664 

657 

679 

716 

641 

657 

697 

809 

7,941 

-8 

473 

470 

489 

513 

464 

482 

528 

631 

5,798 

+  12 

180 

178 

184 

199 

182 

186 

205 

275 

2,223 

+3 

709 

682 

681 

714 

651 

684 

680 

802 

8,066 

+  9 

490 

466 

461 

488 

455 

480 

507 

617 

5,684 

+  12 

179 

174 

162 

175 

169 

182 

192 

271 

2,117 

-1 

730 

701 

685 

729 

706 

813 

808 

853 

8,699 

-1 

569 

543 

532 

577 

555 

642 

664 

706 

6,913 

320 

296 

294 

325 

316 

383 

419 

447 

3,972 

-6 

236 

232 

233 

239 

215 

235 

237 

242 

2,702 

157 

146 

148 

157 

145 

153 

161 

175 

1,825 

-9 

67 

61 

58 

64 

63 

69 

68 

89 

750 

+2 

570 

537 

546 

588 

555 

604 

606 

696 

6,789 

+7 

456 

422 

425 

460 

441 

467 

483 

573 

5,308 

+10 

208 

194 

190 

202 

194 

225 

238 

305 

2,490 

-1 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,397 

1,627 

15,872 

+3 

1,050 

998 

937 

995 

1,006 

1,068 

1,100 

1  ,293 

12,354 

+3 

444 

432 

374 

412 

428 

455 

469 

634 

5,190 

-2 

363 

349 

326 

339 

340 

371 

389 

392 

4,160 

+7 

291 

279 

265 

277 

279 

303 

315 

313 

3,360 

+  13 

121 

116 

103 

113 

117 

144 

153 

141 

1,422 

+3 

Sampling  variabilities  are  shown  in  table  18. 


Preliminary  estimates. 

For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp .  36-38. 

’Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel...  accessory,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
in  department  store  types  of  merchandise.  K 

’Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

^Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

•Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  N.Y.  SMSA. 

6  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


Table  10.  Department  Store  Sales  in  Selected  Areas 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Total 

1974 

Perc 

cha 

Jan. 

f  ro 

ent 

nge 

1975 

m — 

j 

Jan. 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec.  j 

Jan. 

1974 

Dec. 

1974 

!, 

i  .  STANDARD  METROPOLITAN 

STATISTICAL  AREAS1 

12,248 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

220,900 

-8 

-62 

Albany-Schenectady-Troy .  N.Y... 

11,585 

12,141 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

21,490 

29 , 785 

202,794 

-5 

-61 

U  Albuquerque,  N.  Mex . 

9,472 

8.670 

8,424 

10,733 

11,404 

12,533 

11,978 

11,668 

13,762 

12,738 

12,431 

13,454 

*20,146 

147,941 

49 

-53 

j  Anaheim-Santa  Ana-Garden  Grove, 
Calif . 

43,518 

43,227 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

102,435 

684,035 

+1 

-58 

Asheville,  N.C . 

2,483 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

50,577 

-17 

-63 

;  Atlanta,  Ga . 

43,666 

46  ,505 

47,026 

62.679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71,993 

103,068 

779,928 

-6 

-58 

4,128 

4,665 

4,170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

74 ,603 

-12 

-59 

Bakersfield,  Calif . 

5,525 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

88,898 

+  8 

-58 

Baltimore.  Md . 

36,362 

36,948 

33,570 

45,192 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

606,662 

-2 

-60 

Baton  Rouge,  La . 

9,586 

7,922 

8,002 

10,287 

11.143 

12,775 

11,526 

11,596 

13,165 

10,730 

12,636 

14,620 

21,347 

145,749 

+21 

-55 

Billings,  Mont . 

1,785 

1,623 

1,520 

1,995 

2,346 

2,385 

2.530 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

29,967 

+10 

-60 

Binghamton,  N.Y. -Pa . 

4,003 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

9,306 

66,749 

-6 

-57 

Birmingham,  Ala . 

11,481 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

192,908 

+  7 

-60 

Boston,  Mass . 

46,057 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63.660 

68,810 

82,049 

120,492 

788,092 

41 

-62 

Buffalo,  N.Y . 

25,779 

26,433 

25, 156 

31,916 

35,600 

36 , 383 

36,837 

32,484 

35,880 

36,625 

37,598 

41,992 

60,713 

437,617 

-2 

-58 

Canton,  Ohio . 

6,734 

6,546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

118,672 

+3 

-64 

^  Cedar  Rapids.  Iowa . 

5,327 

4,977 

4  ,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

87,754 

+7 

-57 

Charleston,  S.C . 

4,671 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

80,433 

-9 

-57 

Charleston,  W.Va . 

5,125 

5,086 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7.914 

9,665 

14,132 

93,137 

+1 

-64 

Chattanooga,  Tenn.-Ga . 

r. 

1  Chicago,  Ill . 

6,392 

6,350 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

15,564 

113,171 

+1 

-59 

143,716 

143,964 

134,203 

184,075 

199.409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

2,425,717 

0 

-56 

1  Cincinnati.  Ohio-Ky.-Ind . 

31 ,755 

30,683 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

40,333 

43,070 

51,979 

73,695 

510,262 

+3 

-57 

Cleveland.  Ohio . 

42,900 

44,769 

41,134 

54,954 

63.177 

60,829 

59,796 

56,436 

61 ,022 

59, 157 

64,790 

71,674 

103,031 

740,769 

-4 

-58 

"  Columbia,  S.C . 

6,092 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

106,188 

-5 

-59 

!  Columbus.  Ohio . 

23,776 

24,162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34 . 259 

40,709 

62,188 

412,388 

-2 

-62 

L  Corpus  Christ! ,  Tex . 

4,342 

3,897 

3,710 

4,839 

4,834 

5,638 

*5.188 

5,005 

6,705 

5,292 

*5,720 

6,107 

9,508 

66,443 

+11 

-54 

[1  Dallas.  Tex . 

37,946 

34  908 

32,731 

46 . 330 

46,447 

49,745 

45,966 

46,583 

49,968 

43,369 

45.633 

54,141 

81  .601 

577,422 

+9 

-53 

Dayton.  Ohio . 

18,191 

18,496 

18,685 

24,620 

26,177 

28,071 

25 , 306 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

321,392 

-2 

-60 

;  Decatur,  Ill . 

2,802 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

51,025 

-3 

-58 

i  Denver,  Colo . 

30,257 

30,468 

27,907 

35.605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

72,416 

508,616 

-1 

-58 

Des  Moines.  Iowa . 

7,672 

7,356 

6.938 

9,185 

9,664 

10,550 

10,018 

10,117 

10,835 

9 , 469 

10,591 

13,598 

19,002 

127,323 

+4 

-60 

|  Detroit,  Mich . 

90,666 

96.026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

1,530,836 

-6 

-55 

' 

Dubuq  ue ,  I  owa . 

2,761 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

44,788 

+8 

-57 

Duluth-Superior,  Minn.-Wis . 

4,203 

4,108 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

7,280 

9,730 

73,103 

+2 

-57 

El  Paso,  Tex . 

10,038 

8.254 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

14,056 

20 ,433 

142,770 

+22 

-51 

1  Erie,  Pa . 

4,315 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

71,671 

412 

-59 

|  Eugene .  Oreg . 

2,452 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

42,662 

0 

-59 

Fargo- Moorehead  ,  N.  Dak. -Minn.. 

2,412 

2,209 

2,472 

2,884 

3,467 

3,514 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

6,161 

43,676 

+9 

-61 

’  Flint,  Mich . 

7,667 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

20 , 389 

149,965 

-12 

-62 

Fort  Smith,  Ark.-Okla . 

1,865 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

30,315 

+5 

-55 

‘  Fort  Wayne,  Ind . 

7,439 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

138,955 

-6 

-59 

Forth  Worth ,  Tex . 

18,012 

17,533 

16 , 860 

22,057 

23,416 

25,094 

23,077 

23,178 

25 , 568 

22,111 

22,043 

27,486 

43,457 

291,880 

+3 

-59 

Fresno,  Calif . 

9,335 

9,254 

8,675 

10,511 

11,347 

<*) 

(3) 

11,172 

12,734 

11,662 

11,986 

13,710 

20,596 

(NA) 

+1 

-55 

Gary-Hammond-East  Chicago,  Ind. 

10,992 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

191,621 

+7 

-62 

Grand  Rapids,  Mich . 

6,258 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

118,459 

-8 

-61 

Great  Falls,  Mont . 

1,470 

1,190 

1,187 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

3,675 

26,314 

+24 

-60 

Green  Bay,  Wis . 

4,316 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,118 

6,235 

6,907 

8,122 

11,595 

77,889 

+5 

-63 

Greenville.  S.C . 

4,440 

4,578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

11,428 

82,771 

-3 

-61 

»  Greensboro-Winston-Salem- 

High  Point,  N.C . 

7,538 

7,457 

6.927 

10,697 

11,455 

12,410 

11,061 

10,514 

13.269 

11,416 

12,404 

14,616 

20 , 408 

142,634 

+1 

-63 

Hartford,  Conn . 

13,475 

13,752 

12,873 

16,310 

19.767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

37,751 

237,829 

-2 

-63 

Honolulu.  Hawaii . 

22,368 

19,768 

19,104 

24,453 

22,705 

24,761 

24 , 800 

28,310 

26 , 400 

21 ,670 

24,831 

27,866 

40,053 

304,721 

+13 

-44 

Houston,  Tex . 

64,264 

57,243 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

134,102 

935,352 

+12 

-52 

Indianapolis.  Ind . 

23,643 

24,167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35 , 940 

33,440 

35,191 

42,462 

60,232 

419,027 

-2 

-61 

Jackson,  Mich . 

2,590 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

6,550 

48,692 

-3 

-60 

Jackson.  Miss . 

3,953 

4,213 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

72 , 760 

-6 

-58 

L  Jacksonville,  Fla . 

10,841 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

17,903 

27,834 

194,242 

-12 

-61 

|  Kalamazoo.  Mich . 

2,687 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

49,385 

+1 

-62 

!  Kansas  City,  Mo.-Kans . 

23,496 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

35,936 

31,683 

33,741 

39,144 

58,971 

404 , 403 

+2 

-60 

1  Knoxville,  Tenn . 

8,834 

8,567 

8,295 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16,012 

22,943 

152,791 

+3 

-61 

,  Lancaster,  Pa . 

4,577 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

82,346 

-6 

-63 

•  Lansing,  Mich . 

10,632 

10,313 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15.936 

21,053 

165,662 

+3 

-49 

^  Lexington-Fayette,  Ky . 

6,024 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

101,188 

+1 

-60 

i  Lincoln,  Nebr . 

4,717 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

78,515 

-6 

-54 

|  Little  Rock-North  Little 
•  Rock ,  Ark . 

6,969 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

119,223 

+  4 

-59 

L*>s  Angeles-Long  Beach,  Calif.. 

157,648 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

203,975 

224,356 

360 , 320 

2,465,713 

0 

-56 

i  Louisville,  Ky.-Ind . 

17,445 

18,520 

18,104 

23,352 

25,017 

25 , 978 

23,797 

22,888 

26,179 

23,760 

25,302 

31,225 

43,344 

307,466 

-6 

-60 

i  Lovell,  Mass . . 

*2,138 

*2,887 

*2,393 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

42,719 

-26 

-65 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  In  thousands  o{  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Total 

1974 

Percent 

change 

Jan.  1975 
from — 

1  Jan. 

Jan.  | 

|  Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

1  Dec . 

Jan. 

1974 

Dec. 

1974 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS*— Con. 

Lynchburg,  Va . 

1,771 

1,939 

1,896 

2,749 

3,081 

2.924 

2,914 

2.759 

3,034 

2,811 

3,058 

4,017 

Macon,  Ga . 

3,724 

3,801 

5,192 

5,789 

5,845 

5,461 

5,433 

6,342 

5,324 

5,640 

6,597 

Memphis,  Tenn.-Ark . 

19,009 

17,866 

18,368 

24,131 

24,887 

25.882 

23,374 

23,526 

27,293 

24,355 

26,025 

29,339 

Miami,  Fla . 

35 , 656 

35,400 

34,746 

42,421 

43,183 

43,529 

42,512 

41,655 

43,179 

37,997 

42,746 

46,255 

74,137 

527,760 

+1 

-52 

Milwaukee.  Wis . 

33,159 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41.866 

44,453 

42,992 

45,682 

52.678 

-57 

Minneapolis-St.  Paul,  Minn.... 

51,927 

51,069 

52,716 

64,515 

72,276 

74.770 

75,514 

65,173 

77,086 

70,137 

79.944 

84 . 629 

113. H77 

+2 

Mobile,  Ala . 

5,888 

5,247 

5 , 020 

6,548 

7,260 

8,019 

7,239 

7,289 

7,705 

7,146 

7,920 

10,180 

13,945 

+12 

-5^- 

Montgomery,  Ala . 

4,575 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

78,070 

-1 

-58 

Muncie,  Ind . 

1,744 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,755 

3,025 

3 , 563 

Muskegon-Muskegon  Hts.,  Mich.. 

1,232 

1,509 

1,324 

1,982 

2,311 

2,434 

2.410 

2,239 

2,494 

2,343 

2,431 

2,996 

3,856 

28,329 

Nassau-Suf folk,  N.Y.4 . 

57,301 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

72,023 

74,422 

75.602 

82,306 

95,714 

149,627 

973,601 

-5 

New  Orleans,  La . 

18,279 

18,706 

17,680 

22,291 

25,043 

25,143 

23.340 

22,362 

25.802 

20 . 980 

25,019 

26,653 

38.145 

New  York,  N.Y. s . 

137,092 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

*145,254 

152,604 

‘ 168,407 

182,531 

*202,995 

*288,455 

r2, 094, 65  2 

-5 

-52 

Newark,  N.J . 

27,978 

25,253 

23,788 

29,380 

33,327 

34,833 

32,247 

28,450 

30,362 

32,446 

35,190 

40,204 

59,925 

Newport  News-Harapton,  Va . 

6,341 

6,452 

6,  256 

7,907 

8,824 

9,243 

8.592 

8.895 

9,990 

9,011 

9,438 

10,801 

15,517 

110,926 

Norf olk-Portsmouth,  Va . 

11,887 

12,353 

11,885 

15,671 

17,672 

18.486 

16,954 

16.804 

18,400 

16,283 

17,876 

20,145 

29,219 

211,748 

Oklahoma  City,  Okla . 

13  ,086 

13,181 

12,945 

16,339 

16,533 

18,619 

17,346 

17, 222 

19,621 

16,666 

17,879 

20,423 

31,575 

218,349 

-1 

-59 

Omaha,  Nebr.-Iowa . 

10,614 

11,743 

11,209 

15,106 

16,446 

17,607 

16,455 

15.245 

17,077 

15,084 

16,027 

19,290 

r27,546 

ri98,835 

-10 

Orlando,  Fla . 

13,668 

14,812 

13,437 

16,991 

17,221 

18,427 

17,198 

17.449 

18,222 

15,941 

17.108 

19,351 

30.758 

216.915 

Paterson-Clif ton-Passaic,  N.J. 

33,112 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

42,361 

44,542 

47,383 

57,909 

79,870 

536,240 

+  9 

Peoria,  Ill . 

7,144 

7,190 

6,684 

9,070 

9,383 

10,134 

9,275 

9,584 

10,138 

9,257 

10,248 

11,861 

17,347 

120,171 

-1 

-59 

Philadelphia,  Pa. -N.J . 

84,497 

80,142 

66,930 

94,874 

109,008 

112,913 

104.930 

93,754 

101,368 

109,869 

116,598 

142.022 

206,019 

1,338,427 

Phoenix,  Ariz . 

27,939 

27,356 

26,162 

32,315 

34,335 

36,267 

32.430 

30,522 

33,921 

29 , 202 

34,480 

39.132 

62,252 

418.374 

+2 

-55 

Pittsburgh,  Pa . 

46,809 

45,235 

41,336 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

63.934 

67,896 

80,996 

112.303 

790,878 

Portland,  Maine . 

3,069 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

4,942 

5,569 

6,372 

9,270 

63,012 

-8 

-67 

Portland,  Oreg.-Wash . 

16,126 

16,276 

15,349 

20,696 

21,296 

21,348 

21.212 

21,185 

24,994 

22,342 

23,334 

25,955 

Providence-Pawtucket-Warwick, 

R. I. -Mass . 

12,559 

12,703 

12,364 

17,032 

20,259 

20,113 

20.544 

17,449 

19,570 

18.490 

20,410 

25,083 

36,583 

240,600 

-1 

-68 

Raleigh,  N.C . 

5,693 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,528 

7,846 

9,193 

14,341 

94,679 

+  6 

-60 

Reading,  Pa . 

5,295 

4,856 

4,892 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

92,407 

+9 

-60 

Richmond,  Va . 

12,272 

12,578 

11,376 

15,931 

16,464 

17,763 

15.807 

14.964 

17,393 

16,100 

17.637 

21,916 

29,746 

207.675 

-2 

-59 

Roanoke,  Va . 

3,467 

3,932 

3,742 

5,053 

5,436 

5.786 

5,237 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

67,478 

-12 

-63 

Rochester,  N.Y . 

13,292 

13,973 

12,313 

15,951 

17.848 

18,162 

17,744 

15,320 

17,448 

17,052 

18,095 

21,699 

32,017 

217,622 

-5 

-58 

Sacramento,  Calif . 

20,281 

18.804 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

313,095 

+8 

-55 

St.  Joseph,  Mo . 

2,221 

2,225 

2,170 

2,953 

3,221 

3,447 

3,  289 

3,260 

3,679 

3,031 

3,295 

3.732 

6,035 

40,337 

0 

-63 

St.  Louis,  Mo. -Ill . 

46,483 

47,472 

46,181 

59,936 

64,417 

71.037 

62.749 

59,488 

68,635 

61 . 754 

70,250 

77,523 

118,488 

807,930 

Salem,  Oreg . 

3,087 

3,035 

2,673 

3,740 

3,946 

3.845 

4,203 

4,076 

5,107 

4,328 

4,283 

4,519 

6,943 

50.698 

+  2 

-56 

Salt  Lake  City,  Utah . 

10,719 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

13.558 

16,781 

13,986 

16,084 

18,739 

29,392 

182,290 

+6 

-64 

San  Antonio,  Tex. . 

21,037 

19,263 

18,438 

24,141 

24,822 

28,079 

24.852 

25.391 

27,733 

25,069 

25,901 

29  443 

42,882 

316,014 

-9 

-51 

San  Bernadino-Riverside- 

Ontario,  Calif . 

21,538 

20,086 

19,334 

24,584 

26,522 

26,159 

27,278 

24,783 

26,071 

24,980 

28,755 

31.509 

51,306 

331,367 

+  7 

San  Diego,  Calif . 

40,514 

36,773 

33,581 

43,652 

44,659 

45,855 

47.365 

46,909 

48.078 

44,253 

48,150 

53,445 

r83,762 

**576,482 

San  Francisco-Oakland,  Calif.. 

73,499 

70,590 

63,330 

80,775 

83,877 

86,256 

85,237 

86,901 

95,092 

85,385 

88, 246 

105,930 

155,706 

1 ,087,325 

+4 

-53 

San  Jose,  Calif . 

28,108 

27,541 

26,130 

32,127 

34,476 

35,495 

35.673 

34.359 

38,258 

35,010 

34,510 

41,770 

62,763 

438,112 

+2 

-55 

Savannah,  Ga . 

2,815 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

4,198 

3,878 

3,916 

4,653 

7,083 

49,670 

-3 

-60 

Scranton,  Pa . 

4,161 

3,879 

3,417 

<3) 

(3) 

i3) 

(’•) 

5,102 

6,138 

5.642 

5,953 

7,807 

10.596 

(NA) 

+7 

-61 

Seattle-Everett,  Wash . 

29,160 

28,323 

26,933 

34,500 

34,951 

36,633 

36,534 

36,122 

41,995 

35,746 

39,939 

44,102 

70,394 

466,172 

+3 

-59 

Shreveport,  La . 

5,107 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6.531 

6,362 

6,589 

7,841 

11,083 

75,719 

+  19 

-54 

Sioux  City,  Iowa-Nebr . 

3,093 

3,141 

2,888 

3,  815 

3,942 

4,348 

3,976 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

51,029 

-2 

-55 

Sioux  Falls,  S.  Dak . 

2,410 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

43,665 

-8 

-59 

South  Bend,  Ind . 

5,096 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

90,447 

-9 

-59 

Spokane,  Wash . 

6,807 

6,786 

7,276 

8,843 

10,044 

9,800 

10.304 

10,080 

11,513 

9,901 

11,285 

10,875 

17,406 

124,113 

0 

-61 

Springfield,  Ill . 

2,918 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

4,439 

4.001 

4,299 

4,941 

6,760 

50,883 

+1 

-57 

Springfield,  Mo . 

4,106 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

6,517 

5,733 

6,035 

6,602 

29 , 740 

70,946 

+5 

-58 

Springfield,  Ohio . 

2,739 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

52,375 

-1 

-67 

Stockton,  Calif . 

6,504 

5,673 

25, 348 

7,287 

a7, 736 

8,147 

7,989 

7,901 

8,925 

7,989 

8,948 

9,855 

14,083 

99,881 

+15 

-54 

Syracuse,  N.Y . 

7,867 

8,147 

7.439 

9,415 

11,004 

11,305 

11,141 

10,213 

11.592 

11,252 

11,678 

14.692 

19,930 

137,808 

-3 

-6) 

Tacoma,  Wash . 

7,328 

6,872 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

10,794 

9,201 

10.022 

11,350 

17,771 

117,212 

47 

-59 

Tampa-St.  Petersburg,  Fla . 

29,814 

31,471 

28,708 

36,596 

35,723 

36,051 

33,957 

33,387 

35,630 

30,413 

34,123 

40,246 

61,516 

437,821 

-5 

-52 

Toledo,  Ohio-Mich . 

16,928 

18,636 

17,499 

22,730 

24,924 

25,385 

25,049 

23,037 

25,277 

24,472 

24,846 

29,863 

42,710 

304.428 

-9 

-60 

Topeka,  Kans . 

3,538 

3,394 

3,288 

4,341 

4,775 

5,024 

4.568 

4,622 

5,147 

4 , 387 

4,809 

5,633 

8,513 

58,501 

+  4 

-58 

Trenton,  N.J . 

4,093 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

5,195 

5,572 

6,090 

10,157 

65,450 

0 

-60 

Tucson,  Ariz . 

10,731 

9,167 

8,775 

10,796 

12,456 

12,698 

11,562 

(3) 

13,873 

12,424 

13,895 

15,255 

24,464 

(NA) 

+17 

-56 

Tulsa,  Okla . 

210 , 472 

*9,035 

28, 807 

all, 516 

a12, 390 

a13, 617 

213, 315 

213, 463 

214 , 731 

212, 807 

213,378 

215, 935 

*23,679 

162,673 

+16 

-56 

Utica-Rome,  N.Y . 

3,749 

3,375 

3,081 

4,131 

4,565 

4,710 

4.427 

4.154 

4,876 

4,845 

5,507 

6,662 

8,780 

59,113 

+  11 

-57 

Waco,  Tex . 

3,199 

3,226 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

4,338 

3,752 

3,866 

4,710 

7,069 

50,400 

-1 

-55 

Washington,  D.C.-Md.-Va . 

72,485 

70,146 

66,547 

87,215 

94,824 

97,690 

94,550 

87,287 

94,923 

95,147 

99,750 

111.184 

162,315 

1,161,578 

+3 

-55 

Waterloo,  Iowa . 

3,604 

3,500 

3,282 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,620 

4,970 

6,033 

8,319 

60,389 

+3 

-57 

Wheeling,  W.  Va.-Ohio . 

2,204 

22, 067 

21 , 984 

22, 623 

3,024 

a3, 463 

23, 171 

a2, 905 

23, 442 

*3,263 

a3,270 

24 , 206 

25, 927 

39,345 

+7 

-63 

Wichita,  Kans . 

a6 , 902 

26, 076 

25, 820 

a7 , 830 

28, 482 

2  8, 971 

28, 610 

28, 496 

a9, 536 

a8, 593 

29 , 157 

210 , 561 

a14 , 985 

107,117 

+  14 

-54 

Wilkes-Barre-Hazleton,  Pa . 

5,204 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

7.488 

6,646 

7,041 

10,489 

13.157 

88.296 

+  4 

-60 

Worcester,  Mass . 

4,415 

4,771 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

12,795 

80,931 

-7 

-65 

Youngstown-Warren,  Ohio . 

9,692 

10,551 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028  1 

16,189 

14,796 

15,822 

18,973 

27,239 

186,467 

-8 

-64 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Total 

1974 

Perc 

chai 

Jan . 

f  ron 

ent 

ige 

1975 

— 

Jan . 

Jan.  ^ 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov .  1 

.... 

Jan . 
1974 

Dec . 

1974 

CITIES 

598 

385 

351 

669 

858 

897 

891 

873 

900 

843 

874 

1 ,014 

1,437 

9,992 

+55 

-58 

1,795 

1,776 

1 ,731 

2  ,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

31  ,844 

+  1 

-58 

Bellingham,  Wash . 

Bridgeport,  Conn . 

Buffalo,  N.Y . 

1,348 

1  ,064 

1  ,056 

1  ,413 

1  ,359 

1  ,380 

1  ,386 

1  ,804 

2,142 

1,776 

2,002 

2,073 

3,150 

20,605 

+  27 

-57 

2,680 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3  ,865 

3  ,611 

3,887 

4,611 

6,676 

7,302 

7,739 

7,617 

9 ,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11 ,738 

16,433 

120,886 

-6 

-56 

Cambridge,  Mass . 

2,599 

2,010 

1  ,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

31,169 

+29 

-36 

1  ,695 

1  ,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2  ,663 

2  ,399 

2,560 

2,865 

4,316 

30,489 

-6 

-63 

Daytona  Beach,  Fla . 

3,218 

3  ,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

46,387 

-1 

-51 

1,010 

954 

916 

1  ,209 

1  ,210 

1,409 

1  ,328 

1  ,348 

1,495 

1  ,269 

1  ,404 

1  ,513 

2,373 

16,428 

+6 

-57 

Gary,  Ind . 

2,050 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

54,939 

-46 

-64 

1,108 

1  ,114 

1  ,021 

1  ,391 

1  ,612 

1  ,659 

1  ,640 

1  ,653 

1,880 

1  ,515 

1  ,699 

1  ,928 

2,509 

19,621 

-1 

-56 

Greeley,  Colo . 

Hagerstown,  Md . 

1,445 

1  ,535 

1  ,344 

1  ,699 

1  ,833 

2,146 

2,042 

1  ,902 

2,235 

2,037 

2,068 

2,240 

3,771 

24,852 

-6 

-62 

1,702 

1  ,712 

1  ,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

30,817 

-1 

-65 

2,511 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3  ,303 

4,175 

3,716 

3,927 

5,059 

7,501 

46,933 

0 

-67 

Hutchinson,  Kans . 

*1,239 

2  947 

2  924 

21  ,240 

*1,335 

21  ,368 

2 1 ,881 

21 ,778 

21 ,815 

21 ,714 

21 ,817 

*2,046 

*2,856 

19,721 

+31 

-57 

1,304 

1  ,062 

955 

1  ,248 

1  ,297 

1  ,417 

1  ,448 

1  ,522 

1,737 

1  ,639 

2,004 

2,073 

3,074 

19,476 

+23 

-58 

Joplin,  Mo . 

1,308 

1  ,262 

1  ,383 

1  ,806 

1  ,959 

1  ,925 

1,799 

2,015 

2,090 

1,914 

2,067 

2,192 

3,291 

23 , 703 

+  4 

-60 

1,866 

1  ,736 

1  ,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

30,392 

+7 

-56 

Long  Beach,  Calif . 

Louisville,  Ky . 

6,960 

6,519 

2  6  , 06  5 

2 7,765 

2  7,944 

8,248 

8,188 

2  7 , 878 

*8,372 

*7,774 

*8,813 

*9,554 

2 14, 428 

101 ,548 

+7 

-52 

4,846 

6,752 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

88,157 

-28 

-55 

787 

835 

760 

1  ,086 

1  ,319 

1  ,190 

1  ,117 

1  ,209 

1  ,276 

1  ,213 

1,357 

1  ,420 

2,067 

14,849 

-6 

-62 

9,392 

9,933 

10,042 

11 ,842 

12,149 

12,449 

13,548 

11 ,023 

12,527 

11  ,695 

14,188 

15,012 

18,038 

152,446 

-5 

-48 

1,484 

1  ,317 

1  ,361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2.071 

2,166 

2,586 

3,393 

25,346 

+  13 

-56 

113,634 

121  ,143 

107,611 

123 ,214 

139,306 

150,451 

141 ,395 

117,087 

r 1 23 , 1 47 

*"  137, 303 

ri50,636 

ri65,756 

r231,440 

ri, 708, 489 

-6 

-51 

Newark,  N.J . 

5,828 

5,947 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11  ,970 

93,152 

-2 

-51 

Niagara  Falls,  N.Y . 

1,940 

1  ,935 

1 ,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

33,315 

0 

-59 

7,128 

7,075 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

109,511 

+1 

-53 

Paducah,  Ky . 

1,408 

1  ,345 

1  ,399 

1  ,892 

1  ,999 

2,235 

1  ,961 

1  ,953 

2,242 

2,118 

2,236 

2,692 

3,864 

25,936 

+5 

2,001 

1  ,933 

1  ,993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

38,531 

+4 

-65 

Pasadena,  Calif . 

6,566 

6,779 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

14,962 

102,213 

-56 

959 

1  ,218 

1  ,065 

1,571 

1  ,957 

1  ,971 

1,965 

1,752 

2,072 

1  ,901 

1 ,931 

2,419 

2,827 

22,649 

-21 

-66 

832 

783 

814 

1  ,044 

1,102 

1 ,242 

1,109 

1,147 

1  ,289 

1  ,157 

1  ,349 

1  ,603 

2,012 

14,651 

+6 

-59 

1,154 

1  ,173 

1  ,125 

1,597 

1  ,684 

1 ,784 

1  ,621 

1  ,606 

1  ,822 

1  ,691 

1  ,802 

2,290 

3,221 

21  ,416 

-  64 

Quincy,  Mass . 

Rapid  City,  S.  Dak . 

1,976 

21 ,773 

2 1 ,664 

2 2, 405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

33 ,632 

+11 

-58 

1,426 

1 ,302 

1  ,269 

1  ,612 

1  ,802 

1  ,988 

2,125 

2,121 

2,373 

1  ,960 

1,978 

2,214 

3,143 

23,887 

+10 

-55 

2,671 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

46,951 

+1 

-59 

5,706 

5,905 

5,046 

6,392 

6  ,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

11 ,926 

85,43  7 

-3 

-52 

940 

1  ,076 

1  ,070 

1  ,516 

1  ,612 

1  ,686 

1  ,503 

1  ,499 

1,599 

1  ,466 

1,516 

1,701 

2,384 

18,628 

-13 

-61 

11,834 

12,591 

11,786 

15,320 

16,617 

17,791 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

201 ,110 

-6 

-57 

St.  Paul,  Minn . 

7,159 

7,392 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11,492 

12,186 

15,791 

128,105 

-3 

-55 

17,692 

16  ,620 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

21  ,563 

19,433 

20,269 

23,697 

33,106 

238,797 

+6 

-47 

16,845 

15,945 

15,253 

19,226 

19,502 

20,3  73 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

260,665 

+6 

-57 

1,677 

2,101 

1  ,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

4,687 

34,646 

-20 

-64 

3,037 

4,181 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

59,788 

-27 

-58 

878 

874 

776 

994 

1  ,028 

1,172 

1,185 

1  ,264 

1  ,396 

1  ,145 

1  ,247 

1  ,365 

2,024 

14,470 

0 

-57 

563 

409 

505 

526 

564 

571 

576 

552 

625 

565 

881 

882 

1 ,279 

7,935 

+38 

-44 

1,478 

1  ,575 

1 ,630 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

28,042 

-6 

-62 

York,  Pa . 

1,929 

2,084 

1  ,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

32,135 

-61 

CENTRAL  BUSINESS  DISTRICTS 

3,756 

4,770 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

65,299 

-21 

-59 

11,705 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

187,797 

-4 

-56 

21,778 

23,165 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31  ,193 

35,038 

46,029 

348,883 

-6 

-53 

Cleveland,  Ohio . 

7,246 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9 ,717 

9,827 

13,748 

105,883 

-11 

-47 

7,313 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

98,710 

-8 

-49 

Oakland,  Calif . 

3,056 

3,226 

2,727 

3  ,607 

3,688 

3,709 

3,385 

4,105 

3,662 

3,409 

3,612 

4,393 

6,660 

46,183 

-5 

-54 

12,548 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

187,390 

-4 

-50 

Pittsburgh,  Pa . 

11,414 

11  ,291 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

173,254 

+1 

-56 

Washington,  D.C . 

6,405 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

98,645 

-2 

-54 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

21 , 900 

22,012 

20,081 

26,433 

27,035 

27,451 

26,269 

27,955 

29,138 

26,426 

26,848 

32  ,648 

49,582 

341 ,878 

-1 

-56 

Boise  and  Nampa,  Idaho . 

2,591 

2,373 

2,299 

2,965 

3,446 

3  ,923 

3,798 

3  ,628 

4,306 

3,637 

3,848 

4,004 

6,237 

44,464 

+9 

-58 

Boston  SMSA,  excluding  CBD.... 

34,352 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

600,295 

+3 

-63 

Bristol -Kingsport -Johnson 

City,  Tenn.-Va . 

3,809 

3  ,657 

3,365 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

68,618 

+4 

-63 

Chicago  City,  Excluding  CBD... 

31,523 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43  ,619 

47,093 

50,550 

69,741 

548,614 

-6 

-55 

Contra  Costa  County,  Calif.... 

14,001 

13,382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31 ,283 

214,433 

+5 

-45 

Cumberland -Hagerstown ,  Md . 

2,484 

2,631 

2,463 

3  ,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

47,433 

-6 

-64 

10,827 

10,584 

10,374 

14,428 

17,051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

210,071 

+2 

-66 

Fairfield  County,  Conn . 

12,757 

12,818 

11 ,375 

14,738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

206,887 

0 

-58 

Fairmont-Morgantown ,  W.  Va.... 

1,258 

1 ,111 

992 

1  ,455 

1,503 

1 ,602 

1  ,589 

1  ,658 

1,770 

1  ,480 

1,856 

2,135 

2  ,828 

19,979 

+13 

-56 

Hennepin  County,  Minn . 

29,820 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

507,963 

Nassau  County,  N.Y . 

237 , 835 

2  40 ,844 

235 ,089 

*44,712 

2  51  ,629 

2 55, 841 

2  54 , 541 

*47,402 

2  47 , 972 

2 49, 942 

2  54,363 

*63,110 

*97,560 

643,005 

-7 

-61 

Philadelphia  SMSA,  excl.  CBD.. 

71,949 

67,102 

56,062 

80,091 

92,845 

97,043 

91 ,404 

81,485 

87,955 

93,883 

100,186 

121 ,999 

180,982 

1,151,037 

+7 

-60 

Ramsey  County,  Minn . 

13,995 

13,511 

14,324 

17,422 

20,002 

21,113 

21 ,183 

18,406 

21 ,074 

19,531 

22,026 

23,380 

31  ,420 

243,392 

+4 

-55 

San  Fernando  Valley,  Calif.... 

20,210 

19,830 

18,005 

22,499 

23,953 

25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

308,226 

+2 

-56 

Westchester  County,  N.Y . 

18,770 

19,142 

18,059 

22,397 

25,264 

27,121 

26 , 786 

22,457 

23,195 

25,023 

25,429 

29 , 746 

46,239 

310,858 

-2 

-59 

Westside  Los  Angeles,  Calif... 

6,772 

6,768 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

107,494 

0 

-57 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown 
In  this  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


rRevlsed.  S  Does  not  meet  publication  standards  because  of  inadequate  response.  lFor  definitions  of  standard  consolidated  areas  and  standard 

metropolitan  statistical  areas,  see  pp.  36-38,  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3Revised  figures 

not  available.  *  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA .  6  Includes  New  York  City,  Rockland  and  Westchester 

Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf f oik  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management 
and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  January  1975 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . . . 

A1 bany -Schenectady -Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anahelm-Santa  Ana -Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga. . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass.... 
Buffalo,  N.Y.... 
Canton,  Ohio.... 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky . -Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth -Superior,  Minn. -Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorhead,  N. Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . . . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S  .C  . . . . 


Greens boro-W inston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honol ul u,  Hawa i i . 

Houston,  Tex . . . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington,  Ky . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark. 

Los  Angeles -Long  Beach,  Calif . 

Louisville,  Ky*~Ind . 

Lowell,  Mass . 


Number 

of 

stores 


10 

67 

12 


65 

20 

5 

13 

34 

97 

65 

18 

12 

15 

15 

16 

214 

56 

80 

12 


55 

13 

109 


14 

8 

18 

42 

13 


16 

6 


35 

40 

23 

83 

51 

8 

8 

27 


53 

20 

13 

13 

14 


10 

18 

217 

43 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minncapol  ls-St  .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon -Muskegon  Heights,  Mich. 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . . 


New  York,  N.Y.3 . 

Newark,  N.J . 

Newport  News -Hampton,  V 
Norf olk-Portsmouth,  Va. 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . 

Paterson-Cl if ton-Passaic,  N.J. 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 


Portland,  Maine . . 

Portland,  Oreg. -Wash . 

Pro  vide  nee -Paw  tucket -Warwick,  R.  I. -Mass. 
Raleigh,  N.C . 


Reading,  Pa ... . 
Richmond,  Va . . . 
Roanoke,  Va.... 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif. 
San  Diego,  Calif . 


San  Franc isco-Oakland,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 


Seat  tie -Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.... 
Springfield,  Ill. 
Springfield,  Mo.. 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa -St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa...... . 


Wheeling,  W.  Va.-Ohio... 

Wichita,  Kans . 

Wilkes -Bar re -Hazleton,  P 

Worcester,  Mass . 

Youngstown -Warren,  Ohio. 


Number 

of 

stores 


81 

33 
17 
39 

29 

24 

31 

34 

12 

131 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 
Rochester,  Minn.... 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . . . 
Boston,  Mass.... 
Chicago,  111.... 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA ,  excluding  CBD . . . 

Bristol -Kingsport -Johnson  C  ity  ,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown,  Md.. 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


CBD. 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif. 
Westchester  County,  N.Y.... 
Westside  Los  Angeles,  Calif 


Number 

of 

stores 


4 

5 

6 

12 


6 

6 

6 

13 

11 


5 
50 

6 


5 

4 
7 

5 
4 

17 

9 

12 

16 


30 

10 

93 

15 

53 

17 

11 

27 

26 

5 

27 


127 

19 

24 

22 

9 


N  V  FSMSAeflnl“lLlLStaNd!rv  n“tf°‘,ol“an  fa"s“cal  areas.  PSS-  36-38.  includes  Nassau  and  Suflolk  Counties  formerly  Included  in  the  New  York, 
Nel'vorf 'n  V  SMca  ?  ,  "“kland  a"d  *««>>ester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf  folk  SMSA  will  result  in  tie 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  bv  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 
change 
Jan.  1975 
f  rom — 

p 

Jan. 

Jan .  | 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct . 

Nov . 

FI 

Jan . 

1974 

Dec . 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

Retail  stores,  total . 

27,534 

25,994 

25,709 

25,637 

26,179 

26,775 

26,730 

26 , 596 

26 , 920 

27 , 099 

27,406 

27 , 267 

28,916 

+€ 

-5 

Durable  goods  stores,  total . 

8,230 

8,138 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

+1 

-4 

Nondurable  goods  stores,  total . 

19,304 

17,856 

17,636 

17,425 

17,749 

17,981 

17,849 

17,679 

17,907 

18,114 

18,489 

18,951 

20,338 

+8 

-5 

Food  stores,  total . 

282 

287 

277 

273 

284 

290 

300 

311 

314 

297 

299 

300 

314 

-2 

-10 

Grocery  stores . 

215 

211 

204 

204 

216 

221 

226 

228 

235 

218 

221 

218 

234 

+2 

-8 

Eating  and  drinking  places . 

175 

202 

196 

198 

213 

195 

187 

174 

164 

167 

186 

179 

179 

-13 

-2 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

14,464 

13,348 

13,107 

12,859 

12,936 

13,091 

13,121 

13,102 

13,397 

13,570 

13,748 

14,141 

+8 

-6 

order) . 

13,913 

12,783 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

13,140 

13,542 

14,743 

+9 

-6 

Department  stores  and  dry  goods. 

general  merchandise  stores . 

1 1  ,396 

10,347 

10,055 

9,859 

9,929 

10,077 

10,136 

10,108 

10,344 

10,509 

10,658 

10,997 

12,142 

+10 

-6 

Department  stores . 

Mail-order  houses  (department  store 

10,474 

9,483 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,783 

10,105 

11  ,162 

+10 

-6 

merchandise) . 

1  ,951 

1,871 

1 , 853 

1,833 

1,833 

1,832 

1,829 

1,821 

1,850 

1,860 

1,873 

1,947 

2,018 

+4 

-3 

Apparel  and  accessory  stores,  total . 

1  ,628 

1,550 

1,444 

1,438 

1,460 

1,454 

1 ,423 

1  ,430 

1,430 

1,475 

1,478 

1,569 

1 ,787 

+5 

-9 

Women's  ready-to-wear  stores . 

646 

649 

608 

604 

600 

602 

590 

589 

574 

605 

599 

636 

716 

0 

-10 

Furniture,  home  furnishings,  and  equipment 

2,768 

2,816 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2,853 

2,769 

2,759 

2,870 

-2 

-4 

Furniture,  home  furnishings  stores . 

2,059 

2,094 

2,020 

2,057 

2,027 

2,079 

2,060 

2,114 

2,128 

2,122 

2,049 

2,091 

2,133 

-2 

-4 

Furniture  stores . 

1  ,893 

1,914 

1,846 

1,900 

1,874 

1,914 

1,872 

1,940 

1,953 

1,949 

1,871 

1,920 

1  ,956 

-1 

-3 

Household  appliance,  TV,  radio  stores.... 

GOO 

622 

577 

556 

584 

605 

586 

567 

616 

615 

610 

554 

619 

-4 

-3 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

521 

534 

500 

478 

505 

535 

520 

500 

539 

542 

537 

484 

531 

-2 

-2 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,297 

2,252 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,903 

2,651 

2,376 

+2 

-3 

1  ,640 

1,636 

1,657 

1 ,739 

1,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,025 

1,877 

1,704 

0 

-4 

Automotive  dealers,  total . 

2,331 

2,283 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

2,443 

2,399 

2,470 

2,418 

2,3  76 

+2 

-2 

Passenger  car  dealers3 . 

1  ,084 

1,081 

1,087 

1,122 

1,139 

1,134 

1,163 

1,160 

1,149 

1,121 

1,153 

1,145 

1  ,089 

0 

-1 

Passenger  car  dealers  (franchised) . 

996 

995 

999 

1 ,027 

1 ,038 

1,035 

1,065 

1  ,064 

1,054 

1,044 

1  ,079 

1,067 

1  ,003 

0 

-1 

Tire,  battery,  accessory  dealers . 

1  , 1 73 

1,118 

1,136 

1,109 

1,131 

1,148 

1,195 

1,196 

1,208 

1,194 

1,223 

1,188 

1  ,208 

+5 

-3 

Gasoline  service  stations . 

418 

367 

365 

373 

385 

405 

416 

4  24 

421 

4  27 

436 

435 

425 

+14 

-2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,280 

10,012 

9,958 

10,147 

10,628 

11,012 

10,943 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

+3 

-5 

Durable  goods  stores,  total . 

4,951 

4,932 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,743 

5,708 

5,679 

5,415 

5,207 

0 

-5 

Nondurable  goods  stores,  total . 

5,329 

5,080 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

5,057 

5,096 

5,350 

5,345 

5,599 

+5 

-5 

Food  stores,  total . 

264 

273 

261 

260 

271 

276 

285 

299 

302 

285 

285 

287 

295 

-3 

-11 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1  ,351 

1,360 

1,242 

1,249 

1,255 

1,301 

1,305 

1,275 

1,298 

1,306 

1,357 

1,365 

1  ,490 

-1 

-9 

order) . 

1  ,187 

1,195 

1,067 

1,071 

1,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1,155 

1,170 

1  ,338 

-1 

-11 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

1  ,141 

1,144 

1,018 

1,020 

1,029 

1,076 

1,076 

1,041 

1,055 

1,067 

1,106 

1,123 

1  ,293 

0 

-12 

Department  stores . 

981 

978 

868 

858 

865 

907 

911 

875 

891 

904 

948 

958 

1,114 

0 

-12 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

904 

900 

827 

820 

848 

836 

812 

806 

812 

852 

866 

882 

1  ,013 

0 

-11 

stores,  total . 

888 

941 

912 

913 

909 

934 

931 

933 

973 

938 

917 

917 

953 

-6 

-7 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

624 

676 

669 

663 

656 

668 

675 

670 

694 

655 

637 

656 

662 

-8 

-6 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,140 

2,088 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2,768 

2,780 

2,731 

2,482 

2,217 

+2 

-4 

dealers2 . 

1  ,572 

1,560 

1,592 

1,677 

1,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1  ,949 

1,803 

1  ,638 

+1 

-4 

Automotive  dealers,  total . 

1,385 

1,370 

1,372 

1,388 

1,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1,507 

1,473 

1  ,406 

+1 

-2 

Passenger  car  dealers  (franchised) . 

866 

855 

861 

881 

897 

896 

930 

922 

958 

952 

941 

919 

864 

+1 

0 

Gasoline  service  stations . . 

413 

358 

358 

365 

377 

398 

408 

416 

414 

421 

462 

427 

418 

+15 

-1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,254 

15,982 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

+8 

-5 

Durable  goods  stores,  total . 

3,279 

3,206 

3,135 

3,124 

3,120 

3,222 

3,216 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

+2 

-3 

Nondurable  goods  stores,  total . 

13,975 

12,776 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

12,850 

13,018 

13,139 

13,606 

14,739 

+9 

-5 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,113 

11,988 

11,865 

11,610 

11,684 

11,790 

11,816 

11,827 

12,099 

12,264 

12,391 

12,776 

13,809 

+9 

-5 

order) . 

12,726 

11,588 

11,452 

11,219 

11,278 

11,378 

11,418 

11,448 

11,713 

11,870 

11,985 

12,372 

13,405 

+10 

-5 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

10,255 

9,203 

9,037 

8,839 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,552 

9,874 

10,849 

+11 

-6 

Department  stores . 

9,493 

8,505 

8,356 

8,173 

8,236 

8,322 

8,377 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+12 

-6 

Apparel  and  accessory  stores,  total . 

Purniture,  home  furnishings,  and  equipment 

724 

650 

617 

618 

612 

618 

611 

624 

618 

623 

612 

687 

774 

+11 

-6 

stores,  total . 

1  ,880 

1,875 

1,777 

1,795 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1,852 

1,842 

1  ,917 

0 

-2 

Furniture,  home  furnishings  stores . 

1  ,435 

1,418 

1,351 

1,394 

1,371 

1,411 

1,385 

1,444 

1,434 

1,467 

1,412 

1,435 

1 ,471 

+1 

-2 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

388 

398 

371 

350 

373 

384 

370 

351 

386 

384 

380 

352 

387 

-3 

0 

equipment  dealers,  total . 

157 

164 

153 

149 

148 

174 

163 

164 

168 

174 

172 

169 

159 

-4 

-1 

Automotive  dealers,  total . 

946 

913 

944 

936 

933 

935 

967 

962 

966 

936 

963 

945 

970 

+4 

-3 

Tire,  battery,  accessory  dealers . 

760 

714 

742 

716 

720 

1  727  1  755 

744 

756 

750 

761 

738 

773 

+6 

-2 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Kind  of  business 


Percent 
change 
Jan.  1975 
f  rom — 


|  Jan.P 

Jan. 

I  Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

r 

Jan. 

1974 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED  for  seasonal  variations  and  holiday  differences 

1 

r  i 

Retail  stores,  total . 

27,076 

25,534 

26,015 

26,071 

26,529 

26, 832 

26, 819 

27,223 

27.484 

27,339 

27,458 

27,340 

27,035 

Durable  goods  stores,  total . 

8,473 

8,351 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8,  893 

8,738 

8.641 

8,542 

8,434 

+1 

Nondurable  goods  stores,  total . 

18,603 

17,183 

17,598 

17,536 

17.871 

17,990 

18,098 

18,345 

18,591 

18,601 

18,817 

18,798 

18,601 

+8 

Food  stores,  total . 

289 

294 

285 

277 

284 

291 

297 

306 

307 

306 

310 

296 

298 

-2 

General  merchandise  group  with  nonstores . 

13,860 

12,740 

13, 122 

13, 123 

13,322 

13, 458 

13,462 

13,564 

13,761 

13,742 

13,922 

13,872 

13 ,889 

+9 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

13,301 

12,198 

12,540 

12,547 

12,735 

12,876 

12, 884 

12,965 

13. 179 

13,178 

13,332 

13,299 

13,321 

+9 

Department  stores . 

9,921 

8,954 

9,  168 

9,147 

9,309 

9,449 

9,525 

9,629 

9,796 

9,896 

9,994 

9,981 

9,990 

+11 

Mail-order  houses  (department  store 

merchandise ) . 

1  ,900 

1,817 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1.911 

1,904 

1 . 892 

1,896 

1  ,915 

+5 

Apparel  and  accessory  stores,  total . 

1  ,534 

1.452 

1,476 

1,461 

1,505 

1,500 

1,497 

1,516 

1,517 

1,518 

1,506 

1,519 

1  ,489 

+6 

Women's  ready-to-wear  stores . 

612 

608 

625 

606 

619 

626 

632 

648 

617 

614 

594 

610 

595 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,682 

2,725 

2,  685 

2,760 

2,764 

2,867 

2,805 

2,877 

2,911 

2,844 

2,772 

2,737 

2,673 

-2 

Furniture,  home  furnishings  stores . 

2,007 

2,042 

2,015 

2,075 

2,051 

2,  128 

2,082 

2,167 

2, 148 

2,146 

2,073 

2,077 

2  ,006 

-2 

Furniture  stores . 

1  ,843 

1,862 

1,839 

1,911 

1,885 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1,837 

-1 

Household  appliance,  TV,  radio  stores . 

573 

602 

574 

584 

603 

634 

605 

603 

619 

603 

601 

558 

562 

-5 

Household  appliance  dealers . 

501 

517 

498 

504 

524 

562 

535 

526 

542 

535 

524 

490 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,604 

2,539 

2,630 

2,  668 

2,739 

2,810 

2,734 

2,  759 

2,701 

2,673 

2,668 

2,  625 

2,558 

Lumber  and  other  building  materials 

dealers2 . 

1  ,830 

1,818 

1, 877 

1,926 

1, 968 

2,015 

1,933 

1,954 

1,894 

1,871 

1. 872 

1,815 

1  ,799 

+1 

Automotive  dealers,  total . 

2,425 

2,385 

2,354 

2,341 

2,363 

2,345 

2,364 

2,418 

2,460 

2,399 

2,408 

2,388 

2,385 

+2 

Passenger  car  dealers  (franchised) . 

1  ,032 

1,028 

1,005 

1,021 

1,043 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1,047 

1  ,021 

0 

Tire,  battery,  accessory  dealers . 

1  ,217 

1,178 

1,177 

1,142 

1,138 

1,139 

1,  151 

1,170 

1,183 

1,185 

1,198 

1,177 

1 ,198 

+3 

Gasoline  service  stations . 

426 

373 

372 

378 

396 

394 

412 

420 

424 

429 

427 

433 

425 

+14 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,542 

10,223 

10,405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,944 

10,772 

10,840 

10,596 

10,374 

+3 

Durable  goods  stores,  total . 

5,261 

5,208 

5,298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

5,233 

+1 

Nondurable  goods  stores,  total . 

5,281 

5,015 

5,  107 

5,095 

5,276 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5,141 

+5 

General  merchandise  group  with  nonstores . 

1  ,297 

1,297 

1,299 

1,341 

1,334 

1,341 

1,345 

1,384 

1,357 

1,316 

1,361 

1,282 

1  ,218 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order ) . 

1  ,123 

1,141 

1,122 

1,157 

1,156 

1,170 

1,161 

1,175 

1,166 

1,139 

1,177 

1.110 

1  ,057 

-2 

Department  stores . 

889 

885 

878 

891 

913 

948 

960 

973 

982 

952 

979 

907 

855 

0 

Apparel  and  accessory  stores,  total . 

850 

845 

860 

842 

891 

868 

857 

867 

872 

865 

861 

845 

825 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

881 

934 

931 

940 

943 

973 

950 

957 

978 

929 

905 

895 

863 

-6 

Furniture,  home  furnishings  stores . 

629 

673 

671 

668 

669 

698 

687 

684 

697 

658 

632 

641 

616 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,435 

2,373 

2,478 

2,510 

2,589 

2,  642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

+3 

Lumber  and  other  building  materials 

dealers2 . 

1 ,762 

1,743 

1, 811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1,801 

1,803 

1,749 

1,739 

+1 

Automotive  dealers,  total . 

1  ,446 

1,432 

1,397 

1,398 

1,426 

1,412 

1,422 

1,483 

1.506 

1,457 

1,442 

1 . 450 

1,430 

+1 

Passenger  car  dealers  (franchised) . 

895 

880 

862 

875 

901 

886 

899 

917 

953 

898 

906 

899 

878 

+2 

Gasoline  service  stations . 

421 

365 

365 

368 

388 

385 

403 

414 

414 

424 

420 

426 

419 

+15 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16  ,534 

15,311 

15,610 

15,603 

15,750 

16,048 

16,099 

16. 329 

16,540 

16,567 

16. 618 

16,744 

16,661 

+8 

Durable  goods  stores,  total . 

3,212 

3,143 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,306 

3,297 

3,238 

3,233 

3,201 

+2 

Nondurable  goods  stores,  total . 

13,322 

12.168 

12,491 

12,441 

12,595 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13, 511 

13,460 

+9 

General  merchandise  group  with  nonstores . 

12,563 

11.443 

11,823 

11,782 

11,988 

12,117 

12. 117 

12. 180 

12,404 

12,426 

12,561 

12,590 

12,671 

+10 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,178 

11,057 

11,418 

11,390 

11,579 

11,706 

11,723 

11,790 

12,013 

12,039 

12. 155 

12. 189 

12,264 

+10 

Department  stores . 

9,032 

8,069 

8,290 

8,256 

8,396 

8,501 

8,565 

8.  656 

8.  814 

8,944 

9,015 

9,074 

9,135 

+12 

Apparel  and  accessory  stores,  total . 

684 

607 

616 

619 

614 

632 

640 

649 

645 

653 

645 

674 

664 

+13 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,801 

1,791 

1,754 

1,820 

1,821 

1,894 

1,855 

1,920 

1,933 

1,915 

1, 867 

1,842 

1  ,810 

+1 

Furniture,  home  furnishings  stores . 

1  ,381 

1,369 

1,344 

1,407 

1,382 

1,430 

1.395 

1,483 

1,451 

1,488 

1,441 

1,436 

1  ,390 

Household  appliance,  TV,  radio  stores . 

368 

382 

359 

360 

378 

405 

387 

375 

388 

379 

377 

361 

362 

Automotive  dealers,  total . 

979 

953 

957 

943 

937 

933 

942 

935 

954 

942 

966 

938 

955 

+3 

Tire,  battery,  accessory  dealers . 

775 

738 

759 

729 

727 

722 

728 

724 

746 

751 

768 

738 

757 

+5 

Dec. 

1974 


Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

Accounts- receivable  data  contain  no  significant  trading-day  differences. 

2Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3Includes  both  franchised  and  nonf ranchlsed  car  dealers. 


-1 

+3 

+3 


+2 

+2 


+2 

0 


-1 

-1 

+3 


-1 

+2 

+3 

+2 


£  £  £ 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Apr. 


May 


July 


Sept. 


I"~l 


Percent 
change 
Jan.  1975 
from — 


Jan. 

1974 


Dec . 
1974 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Retail  stores,  total . 

1 - 

16,292 

— 

15, 164 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

1 - 1 

17,178 

+7 

Durable  goods  stores,  total . 

1  ,870 

1,882 

1,855 

1,795 

1,843 

1,923 

1,930 

1,886 

1,919 

1,940 

1,902 

1,819 

1  ,911 

-1 

Nondurable  goods  stores,  total . 

14,422 

13,282 

13,071 

12,856 

12,939 

13,042 

13,059 

13,046 

13,310 

13,478 

13,716 

14,094 

15,267 

+9 

General  merchandise  group  with  nonstores.... 

13 ,255 

12,165 

11,980 

11,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

1 4 , 003 

♦9 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

12,895 

11,778 

11,581 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12, 194 

12,549 

13,632 

+9 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

10,534 

9,501 

9,272 

9,102 

9, 159 

9,280 

9,340 

9,331 

9,573 

9,721 

9,857 

10, 167 

11 ,188 

+11 

Department  stores . 

9,789 

8,825 

8,611 

8,452 

8,510 

8,621 

8,675 

8,667 

8,891 

9,026 

9,  157 

9,453 

10,403 

+  11 

Apparel  and  accessory  stores,  total . 

679 

639 

601 

589 

580 

585 

590 

594 

584 

603 

622 

656 

745 

+6 

Tire,  battery,  accessory  dealers . 

717 

720 

732 

710 

721 

723 

741 

741 

746 

740 

745 

727 

743 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1  ,803 

1,903 

1,842 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1  ,975 

-5 

Durable  goods  stores,  total . 

403 

451 

455 

454 

492 

512 

526 

516 

523 

505 

485 

462 

428 

-11 

Nondurable  goods  stores,  total . 

1  ,400 

1,452 

1,387 

1,345 

1,382 

1,400 

1,380 

1,321 

1,306 

1,340 

1,441 

1,434 

1  ,547 

-4 

General  merchandise  group  with  nonstores.... 

816 

861 

791 

776 

782 

812 

808 

782 

795 

804 

847 

842 

915 

-5 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

732 

765 

690 

670 

676 

707 

708 

684 

695 

698 

729 

728 

834 

-4 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

697 

725 

650 

629 

635 

666 

670 

645 

654 

658 

688 

687 

800 

-4 

Department  stores . 

665 

691 

619 

598 

605 

634 

638 

612 

620 

624 

656 

654 

763 

Apparel  and  accessory  stores,  total . 

181 

190 

172 

158 

152 

160 

166 

164 

153 

173 

186 

178 

209 

-5 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

14,489 

13,261 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+9 

Durable  goods  stores,  total . 

1  ,467 

1,431 

1,411 

1,341 

1,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1  ,483 

+3 

Nondurable  goods  stores,  total . 

13,022 

11,830 

11,708 

11,511 

11,557 

11,642 

11,679 

11,725 

12,004 

12, 138 

12,275 

12,660 

13,720 

+10 

General  merchandise  group  with  nonstores.... 

12,439 

11,304 

11,210 

11,005 

11,055 

11,143 

11,170 

11,211 

11,492 

1 1 , 628 

11,758 

12,101 

13,088 

+10 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

12,163 

11,013 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

1 1 , 209 

11,355 

11,465 

11,821 

12,798 

+10 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

9  ,837 

8,776 

8,642 

8,473 

8,524 

8,614 

8,670 

8,686 

8,919 

9,063 

9,  169 

9,480 

10,388 

+12 

Department  stores . 

9,124 

8,134 

8,012 

7,854 

7,905 

7,987 

8,037 

8,055 

8,271 

8,402 

8,501 

8,799 

9,640 

+12 

Apparel  and  accessory  stores,  total . 

498 

449 

429 

431 

428 

425 

424 

430 

431 

430 

436 

478 

536 

+11 

TOTAL  ACCOUNTS  RECEIVABLE 


-2 

-6 


-6 

-10 


-13 

-13 

-13 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Retail  stores,  total . 

1 - 

15,697 

— 

14,565 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

1 - 

15,778 

+8 

-1 

Durable  goods  stores,  total . 

1  ,877 

1,903 

1,881 

1,868 

1,863 

1,944 

1,893 

1,882 

1,891 

1,912 

1,881 

1,840 

1  ,894 

-1 

-1 

Nondurable  goods  stores,  total . 

13,820 

12,662 

12,986 

12,961 

13,168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

13,884 

+9 

0 

General  merchandise  group  with  nonstores.... 

12,697 

11,618 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+9 

0 

General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

12,330 

11,224 

11,551 

11,379 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+10 

0 

Department  stores . 

9,324 

8,364 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9,  166 

9,220 

9,353 

9,353 

9,361 

+11 

0 

Apparel  and  accessory  stores,  total . 

625 

586 

602 

593 

594 

612 

627 

636 

627 

630 

636 

637 

627 

+7 

0 

Tire,  battery,  accessory  dealers . 

741 

760 

752 

724 

714 

709 

712 

724 

728 

738 

746 

740 

739 

-3 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,810 

1,906 

1,896 

1,893 

1,939 

1,901 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1,784 

-5 

+1 

Durable  goods  stores,  total . 

439 

489 

491 

512 

516 

513 

502 

495 

487 

167 

458 

454 

453 

-10 

-3 

Nondurable  goods  stores,  total . 

1  ,371 

1,417 

1,405 

1,381 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,366 

1  ,331 

-3 

+3 

General  merchandise  group  with  nonstores.... 

794 

837 

802 

830 

829 

843 

839 

860 

847 

818 

846 

778 

737 

-5 

+8 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

702 

735 

694 

715 

720 

741 

744 

750 

740 

723 

742 

678 

645 

-4 

+9 

Department  stores . 

626 

632 

605 

626 

631 

660 

666 

683 

674 

655 

679 

615 

581 

-1 

+8 

Apparel  and  accessory  stores,  total . 

166 

174 

178 

162 

160 

169 

179 

182 

173 

176 

181 

171 

173 

-5 

-4 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,887 

12,659 

12,971 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+10 

-1 

Durable  goods  stores,  total . 

1  ,438 

1,414 

1,390 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,386 

1  ,441 

+2 

0 

Nondurable  goods  stores,  total . 

12,449 

11,245 

11,581 

11,580 

11,745 

11,928 

12,015 

12,125 

12,312 

12,386 

12,475 

12,498 

12,553 

+11 

-1 

General  merchandise  group  with  nonstores.... 

11,903 

10,781 

11,155 

10,956 

11,334 

11,488 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11,988 

+10 

-1 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

11 ,628 

10,489 

10,857 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11,698 

+11 

-1 

Department  stores . 

8,698 

7,732 

7,956 

7,917 

8,058 

8, 150 

8,235 

8,304 

8,492 

8,565 

8,674 

8,738 

8,780 

+12 

-1 

Apparel  and  accessory  stores,  total . 

459 

412 

424 

431 

434 

443 

448 

454 

454 

454 

455 

466 

454 

+11 

+1 

Note:  Data  In  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

PPreliminary  estimates,  see  Explanatory  Material,  page  24.  1 Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

( Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

All  Stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0. 2-0.3 

0.3 

0.4 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4-0. 5 

0.5 

0.9 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

0.6 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0. 2-0.5 

0.3 

0.5 

Grocery  stores . 

1.7-1. 8 

1.7 

1 .7-1.8 

1.8 

0.2-0. 5 

0.2 

0.6 

Meat  markets . 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2. 7 

2.2 

4.3 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0. 8-3.5 

1.4 

5.8 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2.6-2. 9 

2.8 

0.6-1. 8 

0.9 

1.9 

Eating  places . 

2. 9-3. 2 

3.1 

2.7-2. 9 

2.8 

0. 7-2.1 

1.0 

2.1 

Restaurants,  lunchrooms,  cafeterias . 

3.4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

2.3 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4.7 

4.5 

1.3-1. 9 

1.5 

3.2 

General  merchandise  group  with  nonstores.. . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

0.5 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mall  order  i . 

1. 1-1.1 

1.1 

1.1-1. 3 

0.1-0. 4 

0.2 

0.5 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0. 2-0.4 

0.2 

0.8 

Department  stores . 

0. 4-0.7 

0.4 

0. 4-0.6 

0.4 

0.1-0. 2 

0.1 

0.3 

Variety  stores . 

1 .4-1.9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

1.1 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

01-0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3.7 

3.0 

0.7-2. 2 

1.4 

1.2 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4. 4-7.1 

5.4 

1 . 2-2.2 

1.8 

3.3 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6.3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

3.1 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4. 7 

4.2 

0.4-1. 5 

0.8 

2.2 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1 . 1-1.7 

1.5 

2.2 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4.7-6. 1 

5.0 

1.1-2. 8 

1.4 

2.1 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5. 5 

5.4 

1 . 4-1.8 

1.5 

2.6 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3. 0-4.1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

3.3 

Furniture,  home  furnishings  stores . 

1 .5-5.4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

3.8 

Furniture  stores . 

5.3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1.6-2. 4 

2.0 

4.4 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

4.6 

Household  appliance  dealers . 

6. 5-9. 5 

7.4 

6.7-8. 1 

7.4 

2. 2-6.6 

3.9 

5.7 

Building  materials,  hardware,  farm  equipment  dealers,  total.... 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1. 2-1.7 

1.5 

2.6 

Lumber  and  other  building  materials  dealers . 

o 

i 

in 

4.3 

3. 6-4. 4 

4.2 

0.8-1. 8 

1.0 

2.1 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

6.1 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

0.9 

Passenger  cor,  other  automotive  dealers . 

1 .8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

1.0 

Passenger  car  dealers . 

1 .7-1.8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

3.8-4. 9 

4.0 

3. 7-4. 3 

4.1 

0. 8-1.6 

1.4 

3.9 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

2.2 

Drug  and  proprietary  stores . 

3. 3-3. 5 

3.4 

3. 1-3.5 

3.2 

0.5-1. 4 

0.6 

1.5 

Liquor  stores . 

4. 4-4.7 

4.6 

4.3-4. 6 

4.4 

0.7-0. 9 

0.8 

3.4 

Group  II  Stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

0.3 

■If 

Durable  goods  stores,  total . 

3.0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1.7 

. 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Food  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0. 1-0.3 

0.2 

I  1  BMfljt- 

Grocery  stores . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0. 1-0.2 

0.2 

|  .v  S 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0. 4-0.5 

0.5 

0. 4-0.5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . 

2. 0-2. 3 

2.2 

2.0-2. 4 

2.3 

0. 4-0.5 

0.5 

i  i 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3. 5-4. 8 

3.6 

1 .0-3.2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8. 3 

3.2 

H 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1.1-3. 7 

2.3 

n  B||||$' 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4. 9-5.4 

5.2 

0.6-1. 4 

0.7 

g 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0.4-4. 1 

0.5 

■I* 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trad¬ 
ing-day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change 
in  sales.  The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data — January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 
(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio* 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio* 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6-2. 7 

2.0 

4.8 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3. 3-7. 5 

4.8 

7.2 

2.5 

7.2 

1.8 

3.3 

Floor  coverings  stores . 

4.9 

11.4 

TV,  radio  stores . 

2. 4-7. 2 

4.5 

12.2 

5.7 

7.2 

Paint,  glass,  wallpaper  stores . 

3.0 

Stationery  stores . 

3. 1-6.5 

3.9 

10.5 

Plumbing,  heating,  and  air  conditioning  equip- 

Music  stores . 

33-8.3 

3.9 

4.6 

ment  dealers . 

2. 6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores..... . 

1.4-12.2 

5.0 

6.6 

Farm  equipment  dealers . 

2. 8-4.3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous 

month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of 
change  in  sales  of  the  unadjusted  data  for  the  months  of  March  -  June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 


Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios, only  one  month  is  avail abl e-January  1970  over  January  1969. 

’Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

'Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp, 24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecut 

ive  mon 

hs 

The 

The 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

Food  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

b 

d 

c 

d 

- 

a 

b 

b 

b 

“ 

Automotive  dealers ,  total . 

A 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlant ic 

East  North 

Central 

West  North 
Central 

South 
Atlant ic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacif ic 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

Food  stores,  total . 

B 

n  , 

A 

B 

(’) 

C 

B 

B 

B 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

GAF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

B 

A 

A 

A 

B 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

- 

C 

B 

C 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  stores,  total . 

c 

o 

a 

a 

C) 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . 

b 

d 

- 

c 

- 

“ 

“ 

“ 

Ratio  of 

consecutive 

months 

Total .  . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

(■) 

a 

a 

(’) 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

GAP,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

a 

a 

a 

a 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

- 

b 

Drug  and  proprietary  stores . 

" 

a 

a 

a 

- 

~ 

“ 

“ 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

Florida . . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Massachusetts. . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Minnesota . 

B 

- 

- 

b 

- 

- 

b 

b 

Missouri . 

B 

- 

a 

a 

a 

a 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

New  Jersey . 

B 

A 

. 

c 

a 

a 

a 

a 

New  York . 

A 

A 

A 

a 

a 

b 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

_ 

_ 

a 

b 

Ohio . 

A 

B 

- 

b 

b 

- 

a 

a 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

a 

Texas . 

B 

B 

- 

b 

c 

- 

b 

b 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  I 1 1 . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.. 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

B 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

B 

B 

B 

d 

d 

d 

Boston,  Mass . 

B 

Chicago.  Ill . . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . . . 

- 

_ 

B 

_ 

_ 

Dallas,  Tex . 

- 

_ 

C 

_ 

_ 

b 

Detroit,  Mich . . 

Houston,  Tex . 

b 

Kansas  Citv,  Mo.-Kans . . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

B 

Los  Angefes-Long  Beach,  Calif . 

A 

A 

b 

Minneapolis -St.  Paul,  Minn . 

- 

- 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Ratio 

of  2  consecutive 

Ratio 

of  2  consecutive 

Area 

months 

Area 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  11 1 . -Northwestern  Indiana... _ 

a 

Areas— Con. 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

Standard  Metropolitan  Statistical  Areas 

New  York,  N.Y . 

a 

a 

a 

Baltimore,  Md . 

Philadelphia,  Pa.-N.J . 

a 

a 

a 

Boston,  Mass . 

b 

Buffalo,  N.Y . . 

Chicago,  Ill . 

Cleveland,  Ohio . . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

a 

a 

a 

Cities 

Kansas  City,  Mo.-Kans . 

3 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

b 

b 

Nassau-Suf folk,  N.Y . 

a 

a 

New  York,  N . Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 

est imates 

Ratio  of  2 

consecutive 
mont  hs 1 

Kind  of  business 

Prel  iminary 
est imates 

Final 

est imates 

Ratio  of  2 

consecut  ive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

0  5 

Nondurable  goods  stores,  total... 

2.1 

1.7 

0.8 

Durable  goods  stores,  total . 

2.0 

2.0 

0.4 

6.2 

6.1 

1.3 

Nondurable  goods  stores,  total.... 

1 .0 

0.9 

General  merchandise  group  with  nonstores. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

F  d  gtftrfu  frttni 

6.2 

2.0 

2.2 

2.2 

0.4 

7.9 

1.8 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

Eating  and  drinking  places . 

Furniture,  home  furnishings,  and 

General  merchandise  group  with  nonstores.. 

1.1 

1.0 

0.2 

equipment  stores,  total . . . . 

4.7 

4.4 

1.2 

Department  stores  and  dry  goods,  general 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

merchandise  stores . 

0.4 

0.5 

0.1 

Building  materials,  hardware,  farm 

Du  ilmrnt  'rt“*'on 

0.1 

3.1 

2.9 

0.9 

Mail-order  houses  department  store 

Lumber  and  other  building  materials 

a®  i  sr  ) 

0.2 

4.2 

4.2 

1.2 

1 

Automotive  dealers,  total . 

3.1 

3.1 

0.8 

j  on(1  (|/,p0<.C/i^  ctnroa  *  nt  a  1 

3.5 

0.5 

1.7 

1  .6 

1.1 

Women's  ready-to-wear  stores . 

4.5 

4.6 

0.5 

Gasoline  service  stations . 

6.4 

6.2 

1.9 

Furniture,  home  furnishings,  and 

INSTALLMENT  ACCOUNTS 

4  .9 

5.0 

0.6 

1  2 

0  1 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

0.6 

4.0 

3.9 

0.4 

Household  appliance,  TV,  radio  stores... 

9.5 

9.7 

0.7 

Nondurable  goods  stores,  total... 

1.0 

1.0 

0.2 

Household  appliance  dealers . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. 

1.2 

1.1 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods, 

»  ,,-pmo^f  Hi*  a  1  <•  rt  total 

0.9 

0.5 

0.4 

0.4 

Lumber  and  other  building  materials 

Department  stores . 

0.1 

0.1 

0.1 

dc&ic  rn 

1.2 

6.5 

6.0 

1.0 

Furniture,  home  furnishings,  and 

III! rmntlvr  1 0 r-c  total 

7.0 

7.0 

0.5 

1.1 

9.1 

8.7 

0.5 

Passenger  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Household  appliance,  TV,  radio  stores.. 

9.5 

9.6 

0.7 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . . 

3.8 

3.7 

0.5 

Gasoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-rece ivable  estimates  for  the  following  months.  Preliminary  estimates,  March  through  June  1973; 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Perceni ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

Kind  of  business 

Prel iminary 
estimates 

F  inal 

estimates 

Ratio  of  2 
consecut ive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.4 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . . . . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

Tire,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

1.9 

1.9 

0.3 

Durable  goods  stores,  total...... 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total... 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores. 

0.3 

0.3 

0.1 

General  merchandise  group  with  nonstores.. 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods. 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total...... 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts -receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

1Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  December 
1958,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1 97 1  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 

Business; 

(2)  Changing  sampling  and  collection  procedures 
for  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  Final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
IRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1,000  (1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  samjjle.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  12  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 
services  including  repair,  maintenance,  delivery,  and 
installation  charges;  receipts  from  carrying  charges  or 
other  charges  for  credit;  and  sales  and  excise  taxes  col¬ 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole¬ 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which 
full  payment  is  scheduled  to  be  made  at  the  end  of  the 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
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and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21.  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
Doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
the  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  No. 
12,  1965.  Holiday  adjustment  factors  were  developed 
by  a  method  similar  to  that  described  in  Seasonal 
Adjustment  on  Electronic  Computers,  pp.  356-359. 
Organization  for  Economic  Cooperation  and  Develop¬ 
ment,  Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the  Chief, 
Business  Division,  Bureau  of  the  Census,  Washington 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  the 
combined  seasonal,  trading-day,  and  holiday  adjustment 
factors  that  are  used,  respectively,  to  adjust  sales  and 
accounts-receivable  estimates.  The  factors  shown  for 
data  at  the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences  from 
the  published  data.  Summary  measures  of  the  seasonal, 
cyclical,  and  irregular  components  of  the  adjusted  sales 
data  and  adjusted  accounts-receivable  data  are  shown  in 
tables  24  and  25,  respectively.  These  measures  provide  a 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumption 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e. ,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group  regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  and 
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farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups:  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
stands. 

A  description  of  each  kind  of  business  included  in  the 
estimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling-for  all  types  of  construction— lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 


Lumber  and  Other  Building  Materials  Dealers  (SIC 
5211 )— Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public,  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221 )— Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper,  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5241)'  -Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  551 1  ^Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots,  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers-Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 


Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  ( 1 ) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)' —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933)1  —  Establishments  primarily  engaged  in  the  retail 
sale  of  antique  furniture  and  home  furnishings,  glass¬ 
ware,  and  objects  of  art  in  addition  to  those  establish¬ 
ments  selling  secondhand  merchandise  such  as  apparel, 
furniture,  appliances,  books,  automotive  parts,  musical 
instruments,  etc.,  in  any  combination.  Pawnshops  and 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals. 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2— Establishments 
primarily  engaged  in  the  retail  sale  of  general  or  a 
specialized  line  of  sporting  goods  and  equipment  for 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf, 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  595 3) 2— Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2 —Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)— Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2- 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998) 2— Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 


Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
(SIC  5999)2  — Establishments  primarily  engaged  in  the 
retail  sale  of  specialized  lines  of  merchandise  such  as 
collectors’  items  and  supplies,  artists’  supplies,  ortho¬ 
pedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere 
classified. 

NONDURABLE  GOODS 

J 

General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
number  of  lines  of  merchandise  such  as  dry  goods, 
apparel  and  accessories,  furniture  and  home  furnishings, 
small  wares,  hardware,  and  food.  Included  are  the  group 
generally  known  as  department  stores,  variety  stores, 
general  merchandise  stores,  general  stores,  etc.,  as  well 
as  mail-order  houses.  Also  included  in  this  group  are 
those  nonstore  retailers  primarily  engaged  in  the  sale  of 
products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail¬ 
order  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
through  mail-order  houses)  and  those  primarily  engaged 
in  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311  (-These  retail  stores 
carry  a  general  line  of  apparel  such  as  suits,  coats, 
dresses,  furnishings;  home  furnishings  such  as  furniture, 
floor  coverings,  curtains,  draperies,  linens,  major  house¬ 
hold  appliances;  and  housewares  such  as  table  and 
kitchen  appliances,  dishes  and  utensils.  These  and  other 
merchandise  lines  are  normally  arranged  in  separate 
sections  or  departments  with  the  accounting  on  a 
departmentalized  basis.  The  departments  and  functions 
I;  are  integrated  under  a  single  management.  In  general,  a 
retail  store  is  classified  as  a  department  store  if  it 
normally  has  25  or  more  employees  and  sells  some  items 
j  in  each  of  the  following  lines  of  merchandise  with  no 
one  of  the  lines  exceeding  80  percent  of  total  sales;  ( 1 ) 

:  furniture,  home  furnishings,  appliances,  radio  and  TV 
L  sets;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
household  linens  and  dry  goods.  The  80-percent  limita¬ 
tion  for  any  one  category  does  not  apply  for  establish- 
■  ments  with  total  annual  sales  of  more  than  $5  million, 
provided  the  combined  sales  of  the  other  two  merchan¬ 
dise  line  groups  exceed  $500,000.  So-called  “discount 
stores”  are  included  as  department  stores  provided  they 
meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 

(SIC  5321 ,  part)3— Establishments  with  normally  25  or 
■ - 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 

3 Sales  made  by  mail  order  catalogue  desks  located  within 
department  stores  of  mail  order  firms  and  the  free  standing 
I  catalogue  order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores,  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) 1 —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  “5  and  10  cent”  stores  and  “5  cents 
to  a  dollar”  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )‘  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 ) 1  —  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5 399 ) 1  —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods,  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1  (—Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  soups;  dry  groceries,  either  packaged 
or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried  fruits, 
spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared  meats, 
fresh  fish  and  poultry,  fresh  vegetables  and  fruits,  and 
fresh  or  frozen  meats. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 

are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541 ) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories,  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  In¬ 
cluded  are  furriers  and  custom  tailors  carrying  stocks  of 
materials. 

Men’s,  Boys’  Clothing  and  Furnishings  Stores  (SIC 
561 1)— Establishments  primarily  engaged  in  the  retail 
sale  of  men’s  and  boys’  ready-to-wear  clothing  and 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621  ^Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  women’s 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  and 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631  (—Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  women’s  and  girls’  apparel 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil¬ 
linery,  foundation  garments,  lingerie,  negligees,  robes, 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641)'- 
Establishments  primarily  engaged  in  the  retail  sale  of 
children’s  and  infants’  clothing,  furnishings,  and  acces¬ 
sories. 

Family  Clothing  Stores  (SIC  565 1  (—Establishments 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish¬ 
ings,  and  accessories  for  men,  women,  and  children,  not 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661 )— Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combination 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear. 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 ) 1  —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681  )> -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699) 1 -Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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I 

counters  and  refreshment  stands  selling  prepared  foods 
and  drinks  for  immediate  consumption.  Also  included 
are  social  caterers  who  sell  prepared  foods  which  are 

B  served  on  the  premises  or  elsewhere,  and  inplant  feeding 
contractors.  Eating  and  drinking  places  operated  as 
leased  concessions  in  theaters,  hotels,  motels,  and  places 
of  amusement  are  included  here,  although  candy  and 
popcorn  stands  located  in  theaters  are  not. 

t 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
part)-Estab!ishments  primarily  engaged  in  the  retail  sale 
of  prepared  food  and  drink  for  consumption  on  the 
premises.  In  the  cafeterias  the  customers  often  serve 
themselves.  Alcoholic  beverages  are  frequently  sold  at 
these  establishments  but  receipts  from  the  sale  of 
alcoholic  beverages  may  not  exceed  the  receipts  from 
prepared  foods.  Also  included  here  are  inplant  feeding 
contractors  primarily  engaged  in  the  preparation  and 
retail  sale  of  prepared  food  and  drink  for  employees 
(under  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
of  refreshments  and  prepared  food  items.  Included  are 
establishments  which  prepare  refreshment  items  such  as 
frozen  custard,  pizza,  barbequed  chicken,  and  ham¬ 
burgers  for  consumption  on  or  near  the  premises  or  for 
“take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
primarily  engaged  in  servicing  prepared  food  on  the 
premises  or  elsewhere.  Service  plays  an  important  part 
in  this  kind  of  business.  The  principal  activity  of  the 
establishment  is  catering  of  food  and  beverages  to 
parties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
engaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
wine,  liquor,  and  other  alcoholic  beverages  for  consump¬ 
tion  on  the  premises.  Prepared  foods  are  frequently  sold 
at  these  establishments  but  receipts  from  the  sale  of 
prepared  foods  may  not  exceed  receipts  from  sales  of 
alcoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

k  ^ 

Establishments  primarily  engaged  in  the  retail  sale  of 
prescription  drugs  and  patent  medicines  and  health  and 
first-aid  products.  Usually  the  establishments  carry  a 
number  of  related  lines  of  merchandise  such  as  cosmet¬ 
ics,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
and  novelty  merchandise.  These  stores  may  also  operate 
a  soda  fountain  or  lunch  counter. 


4 Sales  for  this  kind  of  establishment  are  not  shown  separately 
but  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921 ) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59, part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery,  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5  —Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5  —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)5— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores  total. 
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Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

March  1973  to  February  1975 
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Adjusted  sales  data  shown  in  tables  1  and  3  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment  factors  shown  above  for  the  corresponding  kinds  of  business.  Adjusted  data 
for  the  summary  trade  totals  are  obtained  by  summarizing  the  adjusted  data  for  the  individual  kinds  of  business.  Seasonal  factors  shown  for  totals  are  approximations  and  may  show  small  differences  from 
published  data. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 


1974 

1975 

Kind  of  business 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

ALL  STORES 

Retail  stores,  total . 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

Durable  goods  stores,  total . 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

Nondurable  goods  stores,  total . 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

od  stores,  total . 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

Mail-order  houses  (department  stores  merchandise) . 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

parel  and  accessory  stores,  total . 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

Women's  ready-to-wear  stores . 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

rniture,  home  furnishings,  and  equipment  stores,  total. 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

Furniture,  home  -furnishing  stores . . . 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

Furniture  stores . 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

Household  appliance,  TV,  radio  stores . 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

Household  appliance  dealers . 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

ilding  materials,  hardware,  farm  equip,  dealers,  total. 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

Lumber  and  other  building  materials  dealers . 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

tomotive  dealers,  total . 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

Passenger  car  dealers  (franchised) . 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

Tire,  battery,  accessory  dealers . 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

soline  service  stations . 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

Durable  good  stores,  total . 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

Nondurable  goods  stores,  total . 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

Department  stores . 

89.9 

90.7 

95.0 

96.8 

105 . 6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

parel  and  accessory  stores,  total . 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

rniture,  home  furnishings,  and  equipment  stores,  total. 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

Furniture,  home  furnishings  stores . 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

ilding  materials,  hardware,  farm  equip,  dealers,  total. 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

Lumber  and  other  building  material  dealers . 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

tomotive  dealers,  total . 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

Passenger  car  dealers  (franchised) . 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

soline  service  stations . 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

Durable  goods  stores,  total . 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

Nondurable  goods  stores,  total . 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

Department  stores . 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

jparel  and  accessory  stores,  total . 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

rniture,  home  furnishings,  and  equipment  stores,  total. 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

Furniture,  home  furnishings  stores . 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

Household  appliance,  TV,  radio  stores . 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

tomotive  dealers,  total . 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

Tire,  battery,  accessory  dealers . 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

Retail  stores,  total . 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

Durable  goods  stores,  total . 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

Nondurable  goods  stores,  total . 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

Department  stores . 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

parel  and  accessory  stores,  total . . . 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

re,  battery,  accessory  dealers . 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

Durable  goods  stores,  total . 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

Nondurable  goods  stores,  total . 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

Department  stores . . 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

•parel  and  accessory  stores,  total . 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

Durable  goods  stores,  total . 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

Nondurable  goods  stores,  total . 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

97.0 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

Department  stores . . . 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

•parel  and  accessory  stores,  total . 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using  the 
11  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
>liday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
ictors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

5 

S 

Range 

of 

seasona 1 

l  ac  tor 

Cl 

I 

C 

i/c 

MCD 

Average 

Cl 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.  78 

2.38 

3 

1.93 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.  59 

2.27 

3 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

Mail-order  houses  (department  store  merchandise). 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

Apparel  and  accessory  stores,  total.... 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

Furniture,  home  furnishings,  equip,  stores,  total.. 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

Household  appliance.  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total.. 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

Automotive  dealers,  total... 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3 . 02 

1.13 

2.68 

4 

2.12 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

GROUP  II 

STORES 

Retail  stores,  total.... 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

Apparel  and  accessory  stores,  total... 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

Women  s  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.55 

1.48 

1.40 

1.45 

1.70 

1.53 

1.64 

1.46 
1.44 

1.54 
1.52 
1.61 

1.71 

1.41 

1.47 
1.69 

1.55 

1.65 
1.57 

1.67 

1.65 

1.50 

1.47 

1.61 

1.50 


10.71 

32.12 

14.28 

23.36 

18.36 

21.42 

125.00 

12.24 

14.28 

10.28 
6.59 
8.86 
7.56 

11.17 

9.52 

9.18 

10.71 

11.68 

7.14 

7.56 

7.79 

10.28 

17.13 

23.36 
16.06 


1.45 

1.45 

1.45 

1.52 

1.40 

1.45 

1.60 

1.52 

1.49 

1.49 


125.00 

31.25 

125.00 

125.00 

25.00 

10.42 

9.62 

8.93 

11.36 

20.83 


3.75 

3.94 

3.82 

4.34 

3.16 

3.49 

3.54 

3.11 

3.10 

2.73 

2.73 
2.79 
2.65 

3.70 

3.31 

3.26 

3.74 
3.45 
3.91 

3.91 

4.03 

3.11 

3.94 

3.20 

3.49 


4.96 

3.65 

3.54 

3.54 

3.62 

3.70 

3.49 

2.90 

3.27 

3.26 


Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data. 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  "5”  are  shown  as  “6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component 
C.  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  scries. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
l-month  spans  (Jan. -Feb  ,  Feb. -Mar  ,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns.  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically  ;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Cunent  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1  .95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

Food  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1  .72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

Apparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  dealers . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

Automotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

Gasoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1  .97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1  .89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

Apparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

Furniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

Automotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

Gasoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Apparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1 .28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1  .02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

Automotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . - . . . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

Apparel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

Tire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

Apparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

Apparel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL.  -  -  NORTH  WE  STE  R  N  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y. --NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHAT  TANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

El.  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Kssex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
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.  iREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

(ARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
Counties,  Conn. 

IONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

OUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

NDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

.ACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

ACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

ACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

:ALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

;ANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

j 

KNOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

.ANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

.ANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

.EXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

.INCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

tlTTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

OS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

i 

OUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

.OWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

YNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

1ACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

1EMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

1IAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

TILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

jflNNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

’lOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

•10NTG0ME RY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

JUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

"lUSKEGON- MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

1ASSAU-SUFF0LK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 

'  established  November  1972. 

JEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE  :  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah, and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF. :  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE -EVE RETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  anc 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA- ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax, 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 
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SALES 

Total  sales  of  all  retail  stores  in  the  United  States  for  Febru¬ 
ary  1975  were  estimated  at  $39.8  billion.  After  adjustment  for 
seasonal  variation  and  trading-day  differences,  but  not  for  price 
changes,  total  sales  for  February  were  $46.8  billion.  This  ad¬ 
justed  figure  was  about  2  percent  above  January  1975  and  9 
percent  above  February  1974.  The  adjusted  December-February 
total  sales  were  1  percent  above  the  prior  3  months  and  7 
percent  above  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  3  percent  above 
January  1975  and  9  percent  above  February  1974.  In  compari¬ 
son  with  February  1974,  total  adjusted  sales  of  the  following 
groups  of  stores  in  the  durable  goods  stores  category  were  as 
follows:  Automotive  dealers,  up  14  percent;  furniture,  home 
furnishings,  and  equipment  stores,  up  2  percent;  and  building 
materials,  hardware,  farm  equipment  dealers,  down  2  percent. 


Adjusted  sales  of  nondurable  goods  stores  were  about  1  per¬ 
cent  above  January  1975  and  8  percent  above  February  1974. 
In  comparison  with  February  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores  cate¬ 
gory  were  as  follows:  Eating  and  drinking  places,  up  16  percent; 
food  stores,  up  1 1  percent;  apparel  and  accessory  stores,  up  6 
percent;  and  the  general  merchandise  stores  (including  non¬ 
stores),  up  4  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  February  1975  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— $8.9 
billion,  up  9  percent;  the  North  Central  States— $  1 1 .2  billion, 
up  8  percent;  the  South-$12.3  billion,  up  8  percent;  the 
West-$7.5  billion,  up  1  1  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  February  1975  and  com- 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division: 
First  2  Months  1975  from  1974 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


( 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 
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Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D.C., 
204  02,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 


2 


parisons  with  February  1974  were  as  follows:  Chicago— $1.4 
billion,  up  4  percent;  Detroit-$0.8  billion,  up  7  percent;  Los 
Angeles— $1.4  billion,  up  8  percent;  New  York  (including 
Nassau-Suffolk  SMSA)— $1.9  billion,  up  3  percent;  Philadel¬ 
phia- $0.9  billion,  up  14  percent. 

Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.1  billion  in 
total  accounts-receivable  balances  owed  by  customers  as  of 
February  28,  1975.  This  figure  represents  $16.9  billion  for 


installment  accounts  and  $10.2  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  diffe 
ences  but  not  for  price  changes,  total  February  account 
receivable  balances  increased  about  1  percent  above  Januar 
1975  and  5  percent  above  February  1974.  February  installmei 
account  balances  increased  1  percent  from  the  previous  mont 
while  charge  account  balances  were  virtually  unchanged  for  th 
same  period.  Compared  to  Febmary  1974,  installment  accoui 
balances  increased  7  percent  and  charge  account  balances  ii 
creased  2  percent. 


Sales  of  Retail  Stores;  First  2  Months 
1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday,  and  trading-day  differences.) 


Billions  of  dollars  Billions  of  dollars 


1972  1973  1974  1975 


Nondurable  goods  stores  Dorable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States; 
3-Month  Averages,  Dec.  1973-Feb.  1975 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Jan.  Feb. 


cafeterias .  .  . 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 

Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets)... 

Retail  bakeries . 

Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms, 

Drinking  places . . . 

General  merchandise  group  with  nonstores1.. 
General  merchandise  group  without  non- 
stores1  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (.department  stores 
merchandise )2 . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3. . 

Men's,  boys'  clothing,  furnishing  stores 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores.. . 

Family  clothing  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  dealers . 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  totals.. 
Lumber  and  other  bldg,  materials  dealerss 
Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised)... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group). 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1.. 
General  merchandise  group  without  non- 
stores1  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . . . 

Mail-order  houses  (department  stores 
merchandise)2 . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 

Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


1 


Apr. 


May 


July 


Aug. 


Sept . 


Total  2  montl 


Da 
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DJUSTED 
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iations, 

holiday 

or  trad 

ing-day 

dif feren 

ces 

41  ,315 

39,812 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46,351 

52,253 

81  ,127 

74,5 

34,583 

32,591 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

67,174 

61,7 

12,051 

12,264 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

24,315 

22,7 

29,264 

27,548 

25,375 

29,106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

56,812 

51,8 

10,568 

9,704 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10,705 

10,678 

20,272 

17,8 

9 , 895 

9,061 

8,142 

9,072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

9,898 

18,956 

16,6 

233 

221 

218 

238 

228 

247 

249 

253 

260 

266 

269 

243 

254 

454 

117 

110 

106 

112 

114 

120 

120 

116 

129 

128 

143 

125 

127 

227 

2 

3,443 

3  ,306 

2,854 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

6,749 

2,807 

2,704 

2,287 

2,608 

2,673 

2 , 958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

5,511 

2,266 

2,200 

1 ,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

4,466 

3,7 

636 

602 

567 

630 

615 

648 

659 

656 

682 

632 

656 

669 

692 

1  ,238 

1,1 

5,588 

5,524 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

11,112 

10,8 

5,108 

5,036 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11  ,416 

10,144 

9,8 

4,238 

4,120 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

8,358 

8,0 

3,418 

3,317 

3,167 

4,132 

4,476 

4,677 

4 ,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

6,735 

6,5 

524 

532 

517 

637 

711 

727 

689 

664 

759 

662 

727 

817 

1,285 

1,056 

1,0 

346 

384 

381 

479 

476 

450 

390 

439 

4  94 

473 

609 

705 

602 

730 

7 

1,770 

1  ,610 

1,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

3,358 

3,380 

3,2 

428 

388 

344 

399 

465 

481 

461 

415 

466 

429 

461 

506 

832 

816 

7 

421 

381 

339 

393 

456 

473 

452 

407 

459 

420 

451 

497 

815 

802 

7 

687 

616 

589 

703 

781 

784 

749 

747 

796 

784 

844 

853 

1,285 

1  ,303 

1  ,2: 

592 

535 

491 

592 

660 

665 

634 

635 

684 

677 

722 

724 

1,092 

1  ,127 

l,o; 

304 

286 

257 

326 

378 

361 

354 

332 

393 

345 

365 

400 

657 

590 

5; 

2  72 

240 

253 

323 

397 

331 

322 

301 

358 

341 

325 

325 

411 

512 

5- 

1  ,931 

1  ,815 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

2,533 

3,746 

3,7. 

1  ,149 

1  ,084 

1,076 

1,267 

1,251 

1,362 

1,314 

1  ,333 

1,367 

1,258 

1,331 

1  ,314 

1  ,368 

2,233 

2,1! 

830 

789 

767 

884 

880 

937 

911 

950 

994 

910 

949 

959 

1,014 

1  ,619 

1,51 

610 

563 

588 

642 

626 

649 

648 

691 

699 

664 

647 

643 

855 

1,173 

1 ,2* 

389 

353 

385 

416 

422 

441 

441 

470 

466 

428 

423 

397 

512 

742 

8: 

2,156 

2,058 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

4,214 

4,0! 

1  ,498 

1  ,439 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1  ,897 

1,760 

2,937 

2,9- 

1  ,152 

1  ,096 

1,178 

1,410 

1,589 

1,720 

1,699 

1,796 

1,765 

1,628 

1,699 

1  ,453 

1  ,241 

2,248 

2,3'. 

346 

343 

318 

371 

419 

490 

494 

470 

444 

429 

462 

444 

519 

689 

6J 

6,732 

7,221 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

13,953 

12, Kf 

6,148 

6,652 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

12,800 

11,  It 

5,767 

6,220 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

11  ,987 

10,7! 

5,385 

5,831 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

4 ,804 

11,216 

10,0' 

584 

569 

524 

640 

716 

757 

747 

766 

748 

682 

728 

724 

731 

1  ,153 

1 ,0* 

3,278 

3,039 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

6,317 

5,48 

1  ,379 

1  ,327 

1  ,255 

1,329 

1,363 

1,393 

1  ,364 

1,364 

1  ,429 

1,330 

1,399 

1  ,378 

1,914 

2,706 

2,52 

801 

754 

697 

775 

778 

837 

831 

893 

919 

818 

867 

923 

1,207 

1  ,555 

1,4.' 

Data  ADJUSTED  for 

seasonal 

variations,  holiday  and 

trading 

-day  differences 

*45,955 

46,830 

1 

43,134 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44 ,469 

44,821 

92,785 

86,06 

38,259 

38,546 

35,898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

76,805 

71,33 

14,075 

14,552 

13,327 

13,660 

13,941 

14,289 

14 ,049 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

28,627 

26, 8f 

31  ,880 

32,278 

29,807 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,758 

32,158 

31  ,494 

31,555 

64,158 

59,21 

10,672 

10,671 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

21  ,343 

19,16 

9,945 

9,957 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

19,902 

17, 83 

3,784 

3,849 

3,326 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

7,633 

6,63 

7,261 

7,529 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

14,790 

14, 17 

6,704 

6,996 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

13,700 

13,34 

4,497 

4,718 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

9,215 

8,94 

720 

732 

707 

753 

716 

733 

728 

740 

746 

745 

753 

732 

684 

1  ,452 

1,44 

485 

487 

485 

498 

494 

487 

492 

513 

492 

514 

513 

499 

415 

972 

95 

2,118 

2,196 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

4,314 

4,12 

473 

536 

476 

501 

482 

482 

4  58 

484 

507 

495 

477 

450 

444 

1  ,009 

93 

844 

815 

781 

800 

742 

794 

793 

840 

810 

824 

817 

766 

800 

1  ,659 

1,561 

323 

335 

354 

361 

337 

333 

338 

350 

332 

318 

321 

307 

303 

658 

71 1 

2,040 

2,076 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

4,116 

4,09 

1  ,237 

1  ,240 

1,231 

1  ,316 

1,290 

1  ,342 

1,302 

1,346 

1,325 

1  ,335 

1,282 

1  ,240 

1,193 

2,477 

2,44< 

625 

643 

679 

703 

699 

687 

647 

716 

691 

676 

638 

629 

617 

1  ,268 

1,351 

2,886 

2,73  7 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

5,623 

5,51 

1  ,424 

1  ,420 

1,518 

1,572 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1,517 

1,465 

1,412 

2,844 

2,96 

471 

471 

443 

456 

421 

434 

424 

430 

415 

444 

440 

427 

431 

942 

85- 

7,696 

8,284 

7,236 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

15,980 

14,71 

6  ,971 

7,533 

6,548 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,668 

14,504 

13,33 

725 

751 

688 

682 

680 

697 

685 

718 

688 

716 

700 

665 

690 

1 ,476 

1 ,37<l 

3,465 

3,449 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

6,914 

6,01 

1  ,436 

1,444 

1  ,370 

1,376 

1  ,408 

1  ,389 

1,402 

1,421 

1  ,408 

1,415 

1,429 

1 ,402 

1,461 

2,880 

2,69 

871 

892 

824 

829 

842 

832 

831 

864 

887 

888 

891 

884 

886 

1 ,763 

1,64( 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

Preliminary  estimates. 

2  'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  3  Includes  men's,  boys'  clothing  and  furnishings 

stores  and  custom  tailors.  4  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  sIncludes 

lumber  yards,  building  materials  dealers;  paint,  plumbing  and  electrical  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Percent  change 
sales — all  retail 

in 

stores 

Percent  chang 
sales — all  retail 

in 

stores 

Kind  of  business 

February  1975 
from — 

2  months 
1975 
f  rom 

2  months 
1974 

Kind  of  business 

Februa 

fro 

-y  1975 

m — 

2  months 
1975 

f  rom 

2  months 
1974 

February 

1974 

January 

1975 

February 

1974 

January 

1975 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

+9 

-4 

+9 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

+1 

-6 

0 

,  -  .  .  \ 

+9 

Floor  coverings  stores* . 

-10 

-12 

-3 

Household  appliance,  TV,  radio  stores . 

-4 

-8 

-6 

Nondurable  goods  stores,  total . 

+9 

-6 

+10 

Household  appliance  dealers . 

-8 

-9 

-10 

TV,  radio,  stores- . 

+3 

-5 

+2 

. 

Music  stores- . 

+21 

-2 

+17 

Grocery  stores..... . 

+11 

-8 

+14 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

-1 

-5 

+3 

Meat  and  fish  (seafood)  markets . 

+1 

-5 

+  3 

Lumber  and  other  building  materials  dealers3 

-7 

-5 

-3 

+4 

-2 

+6 

p  ^  |  qq  u/  11  p  f  c;  f  nrp 

Candy,  nut,  confectionery  stores- . 

-8 

+15 

-3 

Plumbing,  heating,  and  air-conditioning 

+4 

^  ^  ca 1 pr? 

+8 

-1 

+11 

Farm  equipment  dealers* . 

+6 

-6 

+11 

Restaurants,  lunchrooms,  cafeterias . 

+19 

-3 

+19 

Automotive  dealers,  total . 

+13 

+7 

+8 

+6 

-5 

General  merchandise  group  with  nonstores1 . 

+4 

-1 

+3 

Passenger  car  dealers  (franchised) . 

+17 

+8 

+11 

General  merchandise  group  without  nonstores1 

Tire,  battery,  accessory  dealers . 

(except  department  stores  mail  order) . 

+5 

-1 

+3 

+13 

-7 

+15 

Department  stores  and  dry  goods,  general 

Department  stores . 

+5 

-3 

+3 

Fuel  and  ice  dealers,  except  fuel  oil- . 

-8 

-14 

-6 

V 

Fuel  oil  dealers- . 

+9 

-7 

+10 

Mail-order  houses  (department  stores 

Drug  and  proprietary  stores . 

+6 

-4 

+7 

+1 

+11 

,  1 _ 

+8 

+3 

+4 

+2 

Men's,  boys'  clothing,  furnishings  stores.... 

+12 

-10 

+8 

Florist* . 

+2 

+14 

+2 

+15 

+25 

-15 

+28 

Women's  apparel,  accessory,  specialty  stores- 

-22 

-9 

-14 

Camera,  photographic  supplies  stores* . 

+28 

-3 

+28 

Shoe  stores . 

-5 

-12 

-6 

Opical  goods  stores- . 

+15 

Based  on 

data  ADJUS 

TED  for  seasonal  varia 

tions,  holiday  and  trading-day  differences 

+6 

+4 

+5 

Men's,  boys'  wear  stores4 . 

+13 

+13 

+8 

Women's  apparel,  accessory  stores5 . 

+4 

-3 

+6 

+7 

Furniture,  home  furnishings,  and  equipment 

Durable  goods  stores,  total . 

+9 

+3 

stores,  total . 

+2 

+2 

+1 

Nondurable  goods  stores,  total . 

+8 

+1 

+8 

Furniture,  home  furnishings  stores . 

+1 

0 

+1 

Household  appliance,  TV,  radio  stores . 

-5 

+3 

-6 

Food  stores,  total . 

+11 

0 

+11 

Grocery  stores . 

+11 

0 

+12 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

-2 

-5 

+2 

Lumber  and  other  building  materials  dealers3 

-6 

0 

-4 

P  r  g  pH  rtvfplr-ing  place 

0 

+10 

Automotive  dealers,  total . 

+14 

+8 

+9 

General  merchandise  group  with  nonstores1 . 

+4 

+4 

Passenger  car  and  other  automotive  dealers6. 

+15 

+8 

+9 

General  merchandise  group  without  nonstores 

Tire,  battery,  accessory  dealers . 

+9 

+4 

+7 

(except  department  stores  mail  order! . 

+5 

+4 

+3 

+15 

+4 

+2 

0 

+5 

+1 

Mail-order  houses  (department  stores 

+8 

- - 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 

-See  Explanatory  Materials,  pp.  24  and  25. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  lumber  yards,  building  materials  dealers; 

paint,  plumbing,  and  electrical  stores.  4  Includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  includes  women's  ready-to-wear,  acces¬ 
sory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 

(Based  on  seasonally  adjusted  data) 


I  tern 

Month -to-month 

Average  monthly  rates  of  changes 

February 

January 

January 

December 

December 

November 

February  1975 
November 

3 -month  span 

February  1975 
August  1974 

6 -month  span 

February  1975 
February  1^?4 

12-month  span 

Retail  stores,  total . 

+2 

+3 

+1 

+2 

0 

+1 

Durable  goods  stores,  total . 

+3 

+6 

+2 

+4 

-1 

+1 

Nondurable  goods  stores,  total . 

+1 

+1 

0 

+1 

0 

+1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores1 . 

General  merchandise  group  with  nonstores2.... 
General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . . 

Department  stores . . 

Variety  stores . . 

Apparel  and  accessory  stores,  total . . 

Women's  apparel,  accessory  stores3 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores2...., 
General  merchandise  group  without  nonstores' 

(except  department  stores  mail  order) . . 

Department  stores . . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores3 . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


(Millions  of  dollars) 


1  1975 

1974 

Total  2 

months 

Jan. 

Feb.p 

Feb. 

|  Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

1975 

1974 

Data  NOT 

ADJUSTED  for  seasonal  variations,  holiday  or  tr 

ading-da 

differ 

ences 

12,693 

12,020 

11,245 

13,414 

13,648 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

24,713 

22,901 

690 

681 

659 

768 

856 

929 

884 

878 

905 

823 

844 

787 

882 

10,586 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

23,342 

21 ,550 

5,719 

5,177 

4,712 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

5,825 

5,679 

5  ,646 

5,100 

4,652 

5,242 

4,880 

5,355 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

10,746 

9,487 

4,308 

4,282 

4,135 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

9,633 

8,590 

8,389 

4,098 

4,037 

3,878 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

8,135 

7,913 

3,360 

3,250 

3,106 

4,054 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

7,744 

2 , 962 

2,813 

3,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

7,086 

415 

411 

512 

574 

583 

556 

531 

603 

531 

587 

666 

1,025 

821 

820 

415 

381 

366 

486 

589 

519 

517 

451 

561 

531 

545 

563 

887 

779 

155 

143 

133 

179 

206 

196 

194 

174 

210 

197 

207 

209 

339 

141 

131 

116 

155 

179 

170 

171 

153 

185 

175 

186 

189 

300 

106 

106 

138 

178 

141 

139 

119 

155 

156 

142 

143 

197 

223 

229 

151 

145 

137 

170 

197 

203 

203 

198 

192 

177 

187 

179 

183 

489 

474 

461 

514 

522 

529 

523 

515 

549 

498 

532 

529 

810 

181 

173 

164 

179 

173 

193 

178 

178 

189 

176 

204 

209 

292 

354 

334 

Data  ADJUSTED  for  seasc 

nal  variations, 

holiday 

and  trading-day 

differences 

14,390 

14,626 

13 ,762 ' 

14,036 

14,008 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

29,016 

27,478 

5,574 

5,537 

5,057 

5,065 

5,041 

5,071 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

11,111 

10,130 

5,722 

5,917 

5,726 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

11 ,639 

11  ,404 

5,459 

5,644 

5,425 

5,668 

5,635 

5,749 

5,594 

5 ,692 

5,684 

5,740 

5,721 

5,638 

5,440 

4,030 

4,201 

3,996 

4,170 

4,185 

4,260 

4,120 

4,207 

4,204 

4,227 

4,202 

4,161 

4,096 

581 

580 

570 

600 

576 

597 

585 

597 

600 

597 

608 

589 

533 

1  ,161 

1  ,158 

548 

569 

552 

549 

543 

524 

540 

537 

561 

548 

531 

493 

536 

217 

210 

198 

202 

197 

196 

206 

206 

212 

204 

201 

182 

200 

149 

152 

156 

151 

151 

143 

146 

141 

146 

141 

145 

129 

143 

301 

320 

190 

197 

188 

180 

187 

187 

181 

189 

178 

188 

177 

169 

167 

535 

549 

534 

543 

553 

522 

540 

536 

539 

538 

547 

538 

548 

1  ,084 

1  ,053 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13 .  Preliminary  estimates 

1  February  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  February  8  -  Si, 354;  February  15  -  $1,299;  February  22  -  Si *268;  March  1  -  $1,333. 


^Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furries  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 


Percent  change  in  sales — 
11  or  more  retail  stores 


February  1975 
from — 


February  January 
1974  1975 


2  months 
1975 
from 

2  months 
1974 


Kind  of  business 


Percent  change  in  sales — 
11  or  more  retail  stores 


February  1975 
from — 


February  January 
1974  1975 


2  months 
1975 
from 

2  months 
1974 


Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


Retail  stores,  total . 

+8 

+3 

+7 

+6 

Nondurable  goods  stores,  total . 

+8 

♦9 

+10 

+4 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

-1 

+3 

General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise 

+3 

Variety  stores . 

+5 

Variety  stores . 

Appeal  on  I 

Apparel  and  accessory  stores,  total . 

+4 

Women's  apparel,  accessory  stores2 . 

+8 

-8 

+11 

+6 

Tire,  battery,  accessory  dealers . 

+3 

+5 

Liquor  stores . 

-4 

+6 

Drug  and  proprietary  stores . 

+3 

43 

+3 

‘Nonstores  are  establishments  primarily  selling  merchandise  through 
2 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops. 


coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mall  order, 
furriers  and  other  women's  apparel  stores. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1975 

1974 

Percent  change 

Feb. 

from 

1975 

— 

2  mos. 
1975 

from 

2  mos . 
1974 

1  Jan . 

Feb.  P 

Feb.  1 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

i 

Nov.  1 

Dec . 

Feb. 

1974 

Jan . 
1975 

9,371 

8,857 

8,158 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11  ,872 

*9 

-5 

+  8 

2,251 

2,271 

2  ,068 

2,519 

2,805 

3,037 

2,956 

2  ,945 

2,859 

2  ,585 

2,753 

2,601 

2,578 

+  10 

+  1 

+5 

7,120 

6,586 

6  ,090 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9,294 

-8 

-8 

+  9 

2,403 

2,236 

2,444 

2,348 

2,566 

2,488 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+  7 

-10 

+  11 

1  ,965 

2 ,147 

2,052 

2,259 

2,174 

2,161 

2,380 

2,103 

2,227 

2,326 

2,319 

+8 

-10 

+  12 

722 

661 

757 

766 

882 

898 

881 

916 

840 

825 

82  7 

833 

+ 9 

-8 

+  11 

2,160 

2,035 

1  ,944 

2,383 

2,599 

2  ,687 

2,617 

2,437 

2,655 

2,621 

2,826 

3,085 

4,152 

♦5 

-6 

+3 

1 ,137 

1  ,447 

1  ,564 

1  ,651 

1  ,592 

1,496 

1  ,629 

1  ,593 

1,744 

1  ,986 

2,686 

+5 

-1 

+3 

787 

753 

711 

929 

1  ,046 

1  ,099 

1  ,061 

957 

1  ,048 

1  ,043 

1  ,132 

1  ,333 

1  ,924 

+6 

-4 

+  3 

497 

448 

404 

487 

587 

563 

560 

4  78 

557 

576 

601 

620 

930 

+  11 

-10 

+7 

424 

398 

403 

449 

448 

473 

465 

463 

469 

452 

481 

479 

536 

-1 

-6 

-1 

271 

252 

285 

365 

414 

453 

469 

479 

450 

382 

421 

365 

315 

-12 

-7 

-11 

674 

639 

539 

635 

658 

702 

737 

763 

761 

697 

730 

713 

704 

+  19 

-5 

+  19 

285 

277 

255 

265 

276 

277 

280 

269 

282 

266 

2  78 

264 

353 

+9 

-2 

+  8 

11,682 

11,194 

10,401 

12,211 

12,834 

13,858 

13,208 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

+  8 

-4 

+8 

3,462 

3,548 

3,160 

3,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4,220 

4,366 

3,904 

3,876 

+  12 

+  2 

+  9 

8,220 

7,646 

7,241 

8,339 

8,649 

9,348 

8,800 

8,973 

9,620 

8,737 

9,719 

9,764 

11 ,078 

+6 

2,550 

2,275 

2,528 

2,405 

2,694 

2,632 

2,634 

2,879 

2,584 

2 ,715 

2,820 

2,776 

+  12 

-7 

+  13 

2,140 

2,381 

2  ,248 

2,525 

2,464 

2,471 

2,703 

2,425 

2,549 

2,666 

2,607 

+  13 

-7 

+  14 

890 

1  ,004 

1  ,045 

1  ,146 

1  ,162 

1  ,181 

1  ,264 

1  ,138 

1  ,217 

1  ,157 

1  ,160 

+  11 

-5 

+  11 

2,597 

2,495 

2,405 

2,987 

3,222 

3,291 

3,118 

3,078 

3,397 

3,191 

3,457 

3,796 

5,008 

+4 

-4 

+3 

1,603 

1,590 

1  ,555 

1  ,973 

2,128 

2,182 

2 ,073 

2,009 

2,242 

2,122 

2,343 

2,644 

3,435 

+2 

-1 

+  2 

953 

918 

906 

1 ,197 

1  ,320 

1,372 

1  ,324 

1  ,251 

1  ,395 

1  ,298 

1  ,393 

1  ,589 

2  ,266 

+  1 

-4 

+  1 

480 

425 

381 

477 

555 

531 

508 

504 

552 

520 

546 

575 

899 

+  12 

-11 

+  10 

514 

480 

469 

53  7 

539 

578 

537 

565 

603 

549 

568 

577 

674 

+2 

-7 

+  1 

727 

680 

860 

996 

1  ,118 

1  ,088 

1  ,073 

1  ,078 

1  ,118 

1  ,167 

964 

928 

+7 

-7 

+  10 

2,042 

1 ,793 

2  ,210 

2  ,355 

2,494 

2,466 

2,606 

2,607 

2,227 

2,298 

2,009 

1,752 

+  14 

+  10 

+8 

962 

857 

802 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1  ,131 

1  ,007 

1  ,048 

1  ,017 

1  ,024 

+7 

-11 

+  11 

370 

349 

329 

356 

370 

377 

363 

375 

395 

359 

379 

380 

517 

+6 

-6 

+  9 

12,499 

12,257 

11  ,372 

13,295 

13  ,661 

14,334 

13 ,904 

14,108 

14,825 

13,103 

13,941 

13,752 

15,675 

+  8 

-2 

+  8 

3,955 

4,054 

3  ,905 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

+4 

+3 

+3 

8,544 

8,203 

7,467 

8,642 

8,794 

9  ,163 

8,863 

8,954 

9,626 

8,614 

9,210 

9,581 

11  ,346 

+  10 

-4 

+  11 

3,010 

2,678 

3  ,000 

2  ,908 

3,129 

3,051 

3,149 

3  ,444 

3,033 

3,161 

3,274 

3  ,277 

+  12 

-8 

+  15 

3,157 

2,890 

2,570 

2,881 

2,787 

3,004 

2,921 

3,014 

3,306 

2,908 

3,024 

3,150 

3,141 

+  12 

-8 

+  15 

847 

811 

692 

771 

792 

815 

858 

880 

913 

805 

841 

818 

824 

+  17 

-4 

+  16 

2,802 

2,784 

2,711 

3,383 

3,539 

3,622 

3,412 

3,430 

3,737 

3,338 

3  ,572 

3  ,947 

5,526 

+3 

-1 

+  1 

1,677 

1,716 

1  ,652 

2  ,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,061 

2,251 

2,607 

3,719 

+4 

+  2 

+2 

963 

961 

918 

1  ,204 

1  ,265 

1,318 

1  ,229 

1  ,208 

1  ,357 

1  ,203 

1  ,289 

1  ,480 

2,211 

+  5 

0 

+  3 

503 

471 

470 

571 

641 

613 

576 

575 

642 

576 

613 

646 

958 

0 

-6 

+  1 

622 

597 

589 

696 

676 

717 

714 

742 

751 

701 

708 

694 

849 

+  1 

-4 

0 

721 

710 

746 

876 

973 

1  ,004 

987 

967 

948 

911 

961 

799 

752 

-5 

-2 

0 

2,249 

2,401 

2,253 

2,710 

2,827 

3  ,032 

2  ,969 

3,085 

3  ,099 

2  ,525 

2,714 

2,286 

2,073 

+7 

+7 

+3 

852 

976 

1  ,008 

1  ,065 

1  ,121 

1  ,120 

1,140 

1  ,051 

1  ,113 

1  ,054 

1  ,040 

+  11 

-6 

+  14 

451 

439 

410 

424 

428 

437 

424 

436 

451 

424 

448 

435 

612 

+7 

-3 

+  8 

7,763 

7,504 

6,737 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,474 

8,451 

9,752 

+  11 

-3 

+  12 

2,383 

2,391 

2,160 

2,559 

2,588 

2,739 

2,745 

2  ,801 

2,902 

2,564 

2,651 

2,409 

2,570 

+  11 

0 

+  11 

5,380 

5,113 

4,577 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,823 

6,042 

7,182 

+  12 

-5 

+  12 

1,891 

1,741 

1  ,561 

1 ,762 

1  ,687 

1  ,828 

1 ,771 

1,819 

1  ,982 

1,795 

1  ,880 

1  ,980 

1  ,961 

+  12 

-8 

+  14 

1,782 

1,633 

1  ,467 

1  ,663 

1  ,583 

1,722 

1  ,668 

1 ,713 

1,861 

1  ,680 

1 ,762 

1  ,871 

1,831 

+  11 

-8 

+  14 

768 

784 

611 

706 

685 

763 

784 

792 

849 

800 

802 

790 

804 

+28 

+  2 

+  26 

1,730 

1,635 

1  ,576 

1  ,907 

1  ,970 

2,058 

2,023 

2,005 

2,205 

1  ,997 

2,127 

2,273 

3,241 

+4 

-5 

1,069 

1,029 

9  71 

1  ,199 

1  ,252 

1,314 

1  ,283 

1  ,275 

1  ,410 

1  ,258 

1  ,373 

1 ,514 

2,196 

+6 

-4 

+  5 

715 

685 

632 

802 

845 

888 

876 

865 

949 

842 

912 

1  ,025 

1  ,590 

+8 

-A 

+7 

290 

266 

263 

313 

347 

337 

334 

322 

374 

325 

336 

350 

571 

+  1 

-8 

+3 

371 

340 

342 

395 

371 

407 

406 

408 

421 

414 

418 

409 

474 

-1 

-8 

+  1 

631 

597 

499 

561 

587 

634 

659 

688 

706 

671 

655 

616 

638 

+  20 

-5 

+  19 

273 

262 

261 

284 

289 

302 

297 

284 

301 

281 

294 

299 

432 

0 

-A 

+  2 

Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,* 1  total . 

General  merchandise  group 

with  nonstores3  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 
TOTAL . . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

THE  WEST 


Durable  goods  stores,  to 
Nondurable  goods  stores , 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Note:  Estimates  are  based  on  a  sample, 
in  geographic  regions  are  shown  on  p.  38. 

Preliminary  estimates. 

1  Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory , 
specialize  in  department  store  types  of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated 


(See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


and  furniture,  home  furnishings...  equipment  groups;  these  stores 
vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sates  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

_ Hollars.  Data  arc  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


New  England  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores... 


Food  stores,  total . 

GAF,1  total . 

Gasoline  service  stations. 


Middle  Atlantic  Division, 
Durable  goods  stores.... 
Nondurable  goods  stores. 


Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  North  Central  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . . 


Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  propietary  stores . 


West  North  Central  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Food  stores,  total . «... 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


South  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  South  Central  Division,  total. 
Nondurable  goods  stores . 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 


West  South  Central  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 


Mountain  Division,  total.. 
Nondurable  goods  stores. 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 


Pacific  Division,  total... 
Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Gasoline  service  stations..... . 


Percent  change 

Feb.  1975 
f  rom — 

2  mos . 
1975 

-  f  rom 

Jan . 

Feb.P 

Feb. 

Mar. 

Apr . 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

Feb. 

1974 

Jan. 

1975 

2  mos. 
1974 

2,392 

2,261 

2,079 

2,418 

2,488 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

596 

594 

547 

673 

748 

807 

768 

747 

745 

674 

705 

661 

683 

1,796 

1,667 

1,532 

1,745 

1,740 

1,846 

1,812 

1,825 

1  ,956 

1,786 

1,916 

1,991 

2,343 

♦  9 

-7 

♦  1C 

637 

582 

523 

585 

562 

614 

605 

638 

696 

595 

635 

655 

653 

503 

4  67 

460 

586 

638 

654 

636 

578 

645 

622 

666 

721 

995 

201 

185 

157 

192 

185 

213 

203 

221 

226 

206 

218 

204 

198 

♦  18 

-8 

♦21 

6,979 

6,596 

6,079 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

1,655 

1  ,677 

1  .521 

1,846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,048 

1,940 

1,895 

♦  10 

5,324 

4 ,919 

4,558 

5,092 

5,252 

5,523 

5,390 

5,183 

5,549 

5,259 

5,589 

5,888 

6^951 

♦  8 

-8 

♦  9 

614 

557 

513 

573 

593 

684 

686 

667 

704 

646 

646 

647 

653 

+  9 

-9 

1,657 

1,568 

1,484 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1,999 

2, 160 

2,364 

3,  157 

976 

937 

886 

1,115 

1,217 

1,284 

1,230 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

♦  6 

-4 

332 

297 

359 

431 

416 

412 

348 

403 

421 

442 

460 

692 

♦  12 

-10 

473 

454 

382 

443 

473 

489 

534 

542 

535 

491 

512 

509 

506 

♦  19 

-4 

+1* 

204 

191 

197 

208 

204 

205 

195 

208 

195 

203 

191 

262 

♦  7 

-4 

+  6 

8,201 

7,876 

7,185 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

♦  10 

2,374 

2,107 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

♦  13 

5,502 

5,078 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

♦  8 

-7 

+9 

2,010 

1,856 

1,651 

1,828 

1,732 

1 , 964 

1,915 

1,900 

2,089 

1,883 

1 ,967 

2,038 

2,027 

+  12 

-8 

764 

691 

785 

813 

897 

901 

897 

958 

863 

926 

880 

♦  11 

1  ,813 

1,722 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,494 

2,754 

3,641 

♦  5 

1,173 

1,162 

1,125 

1,450 

1,555 

1,593 

1,516 

1,465 

1,615 

1,557 

1,712 

1,946 

2,529 

♦  3 

368 

328 

281 

355 

416 

397 

377 

363 

392 

381 

399 

419 

669 

703 

626 

579 

667 

663 

723 

730 

818 

818 

715 

756 

751 

741 

8 

260 

246 

230 

249 

263 

265 

262 

269 

279 

255 

270 

269 

363 

♦7 

-5 

3,481 

3,318 

3,216 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4,459 

4,155 

4,580 

1,148 

1,174 

1,053 

1,319 

1.399 

1,495 

1,517 

1,632 

1,631 

1,469 

1,507 

1,324 

1,355 

♦  12 

♦2 

2,333 

2,144 

2, 163 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

-1 

-8 

♦2 

728 

694 

624 

700 

673 

730 

717 

734 

790 

701 

748 

782 

749 

♦  11 

-5 

715 

682 

683 

811 

877 

875 

846 

853 

973 

882 

963 

1,042 

1,367 

0 

430 

428 

430 

523 

573 

589 

557 

544 

627 

565 

631 

698 

906 

0 

259 

231 

223 

249 

265 

284 

290 

306 

313 

292 

292 

266 

283 

♦4 

-11 

+4 

6,312 

6,234 

5,770 

6,732 

6,941 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

♦  8 

1  ,850 

1,930 

1  ,856 

2,194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,202 

1,929 

2,024 

4,462 

4 ,304 

3,914 

4,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

♦10 

-4 

+10 

439 

450 

348 

385 

403 

409 

435 

440 

459 

399 

425 

410 

411 

1  ,449 

1  ,468 

1,430 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

♦3 

892 

932 

886 

1,142 

1,195 

1,209 

1,132 

1,114 

1,230 

1  ,095 

1,220 

1,410 

1,954 

♦  5 

225 

216 

230 

280 

321 

294 

275 

259 

292 

255 

277 

294 

4  33 

-6 

528 

490 

448 

517 

531 

576 

581 

580 

613 

554 

594 

555 

537 

♦  9 

-7 

216 

212 

203 

210 

215 

214 

215 

221 

226 

210 

221 

218 

304 

♦  4 

-2 

+6 

2,216 

2,176 

2,028 

2,441 

2,516 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

♦  7 

-2 

+10 

1 ,400 

1,258 

1,491 

1,539 

1,668 

1,584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

♦  11 

-4 

♦  12 

607 

575 

472 

539 

540 

619 

610 

624 

679 

589 

590 

598 

603 

♦  22 

-5 

+22 

461 

4  58 

452 

583 

608 

623 

581 

599 

641 

568 

600 

680 

955 

♦  1 

-1 

+1 

272 

278 

270 

357 

373 

387 

354 

354 

397 

356 

380 

452 

646 

♦3 

♦  2 

♦3 

3,971 

3,847 

3,574 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4,089 

4,335 

4,261 

4,977 

♦  8 

-3 

+  9 

1,341 

1,348 

1,279 

1,509 

1,551 

1  ,690 

1,667 

1,693 

1,706 

1,470 

1,540 

1,395 

1,470 

♦  5 

0 

♦  6 

2,499 

2,295 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2,866 

3,507 

+  9 

-5 

+  11 

956 

868 

783 

877 

844 

896 

884 

906 

988 

379 

923 

937 

949 

♦  11 

-9 

+16 

892 

858 

829 

1  ,003 

1,050 

1  .  109 

1,035 

1  ,055 

1,169 

1  ,020 

1,070 

1,181 

1,727 

♦  4 

-4 

+3 

513 

506 

496 

617 

654 

696 

636 

645 

717 

610 

651 

745 

1,119 

♦  2 

-1 

+2 

1,884 

1,823 

1,650 

1,936 

1 , 998 

2,145 

2,110 

2,166 

2,299 

2,045 

2, 129 

2,095 

2,420 

♦  10 

-3 

+12 

1,239 

1,186 

1,050 

1,225 

1 , 238 

1,337 

1,289 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

♦  13 

-4 

♦  14 

409 

372 

332 

381 

358 

384 

364 

385 

432 

384 

402 

426 

413 

♦  12 

-9 

♦  15 

363 

427 

453 

473 

456 

441 

508 

463 

493 

512 

731 

-2 

-4 

-1 

237 

227 

213 

257 

278 

305 

287 

284 

328 

295 

327 

350 

490 

♦  7 

-4 

+7 

5,879 

5,681 

5,087 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

+  12 

-3 

♦  12 

1,738 

1,754 

1,560 

1,848 

1,828 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

♦  12 

♦  1 

♦  13 

4,141 

3,927 

3,527 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

♦  11 

-5 

+  12 

1  ,482 

1,369 

1,229 

1,381 

1,329 

1,444 

1,407 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

♦  11 

-8 

+  14 

595 

477 

540 

536 

591 

608 

608 

657 

633 

640 

626 

635 

♦  25 

-1 

♦  24 

1,360 

,278 

1,213 

1,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1 ,634 

1,761 

2,510 

♦  5 

-6 

+5 

832 

802 

758 

94  2 

974 

1  ,009 

996 

991 

,082 

963 

1,046 

1  , 164 

1,706 

+  6 

-4 

+5 

431 

410 

345 

391 

395 

425 

449 

456 

465 

450 

448 

429 

429 

+  19 

-5 

+  18 

Note:  Estimates  are  based  on  a  sample. 

In  geographic  divisions  are  shown  on  p.  38. 


(See  sampling  variabilities  in  table  16.)  Totals  Include  data  for  kinds  of  business  not  shown  separately.  States 


Preliminary  estimates. 

‘Stores  in  the  general  merchandise  (including  a 
of  merchandise. 

2Nonstores  are  establishments  primarily  selling 


11  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  sto 
merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 


California,  total . 

Nondurable  goods  stores. 
GAF1 . 


Florida,  total . 

[  Nondurable  goods  stores. 

j:  Illinois,  total . 

Nondurable  goods  stores. 
GAF1 . 


Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores. 


Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 


New  Jersey,  total . 

Nondurable  goods  stores. 

New  York,  total . 

Nondurable  goods  stores. 
GAF1 . 


North  Carolina,  total. 


Ohio,  total.. . 

j  Nondurable  goods  stores. 


Pennsylvania,  total . 

Nondurable  goods  stores. 
GAF1 . 


-Texas,  total . 

Nondurable  goods  stores. 
Wisconsin,  total . 


1975 

1974 

Percent 

change 

Feb. 

1975 

from 

Feb. 

1974 

2  mos . 
1975 

from 

2  mos . 
1974 

Jan. 

Feb.P 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec  . 

4,431 

4,259 

3,815 

4,419 

4,392 

4,679 

4,610 

4,639 

4,974 

4,538 

4,741 

4,764 

5,512 

♦  12 

♦  12 

3,156 

2,970 

2,654 

3,047 

3,061 

3,269 

3,212 

3,209 

3,476 

3,220 

3,354 

3,497 

4,196 

♦  12 

♦  13 

1,033 

977 

936 

1,137 

1,173 

1,215 

1,186 

1,181 

1,276 

1,167 

1,247 

1,341 

1,914 

+  4 

♦4 

1,856 

1,814 

1,806 

2,071 

2,043 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

2,004 

2,319 

0 

+  1 

1,298 

1,268 

1,235 

1,396 

1,368 

1,373 

1,328 

1,340 

1,410 

1,249 

1,344 

1,425 

1,692 

♦  3 

♦  2 

2,361 

2,186 

2,081 

2,477 

2,603 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

2,805 

3,008 

+  5 

♦7 

1,657 

1,520 

1,429 

1,696 

1,763 

1,828 

1,728 

1,792 

1,823 

1,708 

1,936 

2,032 

2,231 

♦6 

♦9 

588 

564 

578 

721 

754 

766 

710 

704 

756 

728 

822 

906 

1,132 

-2 

-3 

1,107 

1,108 

1,019 

1,134 

1,218 

1,371 

1,266 

1,256 

1,304 

1,215 

1,299 

1,269 

1,373 

♦  9 

♦7 

1,120 

1,062 

966 

1,132 

1,161 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

1,244 

1,408 

♦  10 

♦  9 

841 

783 

710 

817 

820 

865 

860 

862 

934 

841 

898 

947 

1,107 

+  10 

♦  10 

1,718 

1,628 

1,483 

1,752 

1,853 

2,050 

1,982 

1,978 

2,087 

1,896 

2,012 

1,943 

2,152 

♦  10 

♦  9 

1,198 

1,096 

1,038 

1,190 

1,220 

1,343 

1,321 

1,321 

1,412 

1,285 

1,368 

1,386 

1,605 

+  6 

+7 

687 

662 

672 

757 

841 

929 

824 

850 

930 

853 

913 

881 

897 

-1 

-2 

943 

905 

857 

1,011 

1,047 

1,082 

1,069 

1,133 

1,180 

1,093 

1,208 

1,113 

1,221 

+  6 

♦7 

1,408 

1,316 

1,228 

t  ,382 

1,467 

1,578 

1,566 

1,514 

1,577 

1,448 

1,527 

1,592 

1,879 

♦  7 

♦  8 

1,062 

974 

921 

1,023 

1,054 

1,128 

1,122 

1,078 

1,145 

1,046 

1,104 

1,189 

1,451 

+  6 

+  8 

3,364 

3,145 

2,989 

3,338 

3,474 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

3,697 

4,217 

♦  5 

♦  5 

2,595 

2,381 

2,263 

2,472 

2,538 

2,692 

2,578 

2,466 

2,640 

2,561 

2,712 

2,807 

3,343 

+  5 

+6 

825 

776 

741 

876 

953 

1,002 

971 

902 

973 

988 

1,052 

1,114 

1,513 

♦  5 

♦  3 

862 

841 

786 

948 

983 

1,034 

997 

1,017 

1,101 

959 

1,018 

987 

1,077 

+  7 

♦  5 

2,110 

2,064 

1,797 

2, 162 

2,243 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

2,404 

2,658 

♦  15 

+  14 

1,588 

1,502 

1,304 

1,550 

1,584 

1,751 

1,659 

1,695 

1,778 

1,641 

1,820 

1,839 

2,109 

♦  15 

♦  16 

2,207 

2,135 

1,862 

2,218 

2,368 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

2,539 

2,750 

♦  15 

♦  14 

1,667 

1,564 

1,374 

1,597 

1,660 

1,703 

1,690 

1,639 

1,764 

1,652 

1,773 

1,892 

2,157 

+  14 

♦  15 

499 

482 

450 

575 

620 

627 

613 

580 

643 

623 

681 

770 

955 

♦  7 

♦  5 

2,468 

2,413 

2,211 

2,517 

2,564 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

2,607 

3,101 

♦  9 

♦  10 

1,648 

1,586 

1,428 

1,594 

1,634 

1,716 

1,665 

1,683 

1,808 

1,617 

1,716 

1,764 

2,200 

♦  11 

♦12 

905 

890 

805 

949 

1,004 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

1,092 

1,183 

+  11 

+7 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

Preliminary  estimates.  'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel., 

these  stores  specialize  in  department  store  types  of  merchandise. 


.accessory,  and  furniture,  home  furnishings ...  equipment  groups! 
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Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Feb.  1975  from  Jan.  1975 

State 

Percent  change — Feb.  1975  from  Jan.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
good  stores 

GAF1  stores 

California . 

-4 

-6 

-5 

New  Jersey . 

-7 

-8 

-7 

Florida . 

-2 

-2 

♦  4 

New  York . 

-7 

-8 

-6 

-4 

-2 

-5 

-2 

-4 

-2 

-5 

-3 

Massachusetts . 

-5 

-7 

-6 

-4 

-3 

-6 

-3 

-2 

-4 

-2 

-4 

-3 

-2 

-5 

-1 

Note:  Sampling  variabilities  are  shown  in  table  17. 


'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. . .accessory ,  and  furniture,  home  furnishings ...  equipment  groups;  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading -day  differences) 


Area 

Percent  change — Feb.  1975  from  Jan.  1975 

Area 

Percent  change — Feb.  1975  from  Jan.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

-10 

-11 

-17 

-Chicago,  Ill . -Northwestern  Indiana . 

New  York,  N. Y. -Northeastern  New 

-6 

-9 

-7 

Jersey . 

Paterson-Clifton-Passaic,  N.J . 

-9 

-8 

-5 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

-5 

-9 

-5 

Areas2 

Pittsburgh,  Pa . 

-3 

-5 

-A 

Baltimore,  Md . 

-2 

Boston,  Mass . 3 . 

-5 

Chicago,  Ill . 

-6 

-6 

-2 

Washington,  D.C.-Md.-Va . 

-2 

-5 

+  2 

-  Cleveland,  Ohio . 

-5 

-7 

-9 

Cities 

Dallas,  Tex . 

-1 

-3 

-2 

’ 

Note:  Sampling  variabilities  are  shown  in  table  19. 


'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. . .accessory ,  and  furniture,  home  furnishings .. .equipment  groups;  these  stores 
partment  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

the  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4  Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and 
'  Suffolk,  and  Westchester  Counties,  N.Y. 


specialize  in  de- 
3Statistics  for 
Nassau,  Rockland, 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1 

)75 

Percent  change 

Area  and  kind  of  business 

1974 

Feb. 

1975 

2  oos. 
1975 

|  Jan. 

Feb.  P 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

f  rom 
Feb. 
1974 

from 

2  mos  . 
1974 

Standard  Consolidated  Areas1 

Chicago,  Ill . -Northwestern  Ind. ,  total 

1,670 

1,564 

1,479 

1,763 

1,836 

1,884 

1,825 

1,830 

1,885 

1,768 

1,916 

1,970 

2,170 

Nondurable  goods  stores . 

1,214 

1,131 

1,083 

1,272 

1,308 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,482 

1,685 

+  4 

GAF2 . 

473 

462 

469 

590 

624 

619 

585 

569 

615 

592 

676 

746 

912 

-1 

New  York,  N.Y. -Northeastern,  N.J. , 
total . 

2,969 

2,751 

2,661 

2,900 

3,054 

3,233 

3,109 

2,907 

3,060 

2, 957 

3,146 

3,229 

3,821 

Nondurable  goods  stores . 

2,301 

2,114 

2,042 

2,208 

2,276 

2,393 

2,301 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

GAF2 . 

793 

741 

709 

814 

911 

948 

924 

817 

875 

903 

982 

1,045 

1,459 

♦  5 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

89 

84 

110 

120 

120 

111 

109 

119 

114 

126 

139 

183 

+6 

Boston,  Mass.,3  GAF2 . 

156 

148 

138 

191 

204 

197 

189 

169 

195 

196 

208 

232 

316 

+  7 

Chicago,  Ill.,  total . 

1,519 

1,425 

1,370 

1,631 

1,690 

1,728 

1,675 

1,676 

1,724 

1,620 

1,767 

1,815 

1,992 

Nondurable  goods  stores . 

1,124 

1,051 

1,002 

1,177 

1,207 

1,225 

1,184 

1,178 

1,230 

1,164 

1,287 

1,371 

1,556 

+5 

GAF2 . 

444 

4  36 

451 

564 

592 

585 

553 

540 

582 

558 

643 

706 

854 

-3 

Cleveland,  Ohio,  GAF2 . 

93 

85 

89 

108 

121 

123 

121 

118 

123 

117 

125 

131 

180 

-4 

Dallas,  Tex.,  GAF2 . 

112 

110 

104 

128 

130 

137 

128 

133 

147 

137 

140 

147 

205 

+6 

Detroit,  Mich.,  total . 

808 

751 

700 

806 

857 

953 

914 

885 

913 

867 

914 

893 

1,001 

Nondurable  goods  stores . 

573 

522 

497 

559 

583 

646 

619 

594 

627 

609 

632 

648 

761 

GAF2 . 

220 

209 

192 

237 

263 

269 

266 

238 

259 

264 

283 

291 

391 

+  9 

Houston,  Tex.,  GAF2 . 

122 

115 

107 

132 

136 

147 

137 

137 

154 

133 

140 

155 

225 

+  7 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

98 

99 

121 

130 

130 

117 

126 

143 

128 

144 

154 

189 

-1 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,392 

1,289 

1,493 

1,509 

1,584 

1,539 

1,545 

1,656 

1,538 

1,629 

1,624 

1,902 

+  8 

Nondurable  goods  stores . 

1,087 

1,016 

922 

1,071 

1,086 

1,159 

1,115 

1 , 101 

1,200 

1,142 

1,187 

1,228 

1,495 

+  10 

GAF2 . 

400 

375 

358 

439 

453 

457 

440 

433 

467 

439 

483 

518 

736 

+5 

Minneaoolis-St .  Paul,  Minn.,  GAF2 . 

103 

107 

105 

132 

140 

143 

135 

126 

144 

141 

154 

162 

199 

+  2 

New  York,  N. Y. --Nassau-Suf folk,  N.Y. , 
total 4 . 

2,092 

1,929 

1,874 

2,028 

2,124 

2,249 

2,150 

2,015 

2,127 

2,065 

2,194 

2,229 

2,622 

+  3 

Nondurable  goods  stores . 

1,632 

1,496 

1,442 

1,552 

1,597 

1,679 

1,600 

1,506 

1,614 

1,602 

1,682 

1,729 

2,069 

+4 

GAF2 . 

565 

527 

511 

579 

646 

676 

663 

587 

637 

656 

703 

728 

1,005 

+  3 

Nassau-Suffolk,  N.Y.,  total5 . 

578 

522 

474 

514 

567 

596 

585 

566 

586 

542 

567 

565 

687 

+  10 

Nondurable  goods  stores . 

430 

383 

343 

371 

396 

419 

409 

387 

413 

391 

402 

411 

517 

+  12 

+  1 

GAF2 . 

146 

121 

115 

130 

143 

156 

158 

150 

155 

154 

165 

170 

247 

+5 

New  York,  N.Y.,  total6 . 

1,514 

1,407 

1,400 

1,514 

1,557 

1,653 

1,565 

1,449 

1,541 

1,523 

1,627 

1,664 

1,935 

0 

Nondurable  goods  stores . 

1,202 

1,113 

1,099 

1,181 

1,201 

1,260 

1,191 

1,119 

1,201 

1,211 

1,280 

1,318 

1,552 

+  1 

GAF2 . 

419 

406 

396 

449 

503 

520 

505 

437 

482 

502 

538 

558 

758 

+  3 

Philadelphia,  Pa.,  total . 

913 

869 

764 

908 

948 

984 

957 

902 

942 

904 

969 

1,020 

1,121 

+  14 

Nondurable  goods  stores . 

705 

639 

564 

659 

681 

704 

677 

630 

682 

667 

718 

771 

875 

+  13 

+  3 

GAF2 . 

217 

206 

189 

244 

268 

271 

267 

239 

261 

269 

306 

335 

397 

+  9 

Pittsburgh,  Pa.,  total . 

477 

465 

386 

457 

495 

521 

533 

528 

558 

515 

542 

549 

611 

+  20 

4l 

Nondurable  goods  stores . 

362 

345 

295 

345 

373 

388 

401 

384 

417 

384 

405 

423 

500 

+  17 

+  J 

GAF2 . 

119 

114 

107 

131 

144 

147 

145 

134 

153 

143 

156 

175 

240 

+  7 

♦ 

St.  Louis,  Mo. -Ill.,  total . 

440 

411 

363 

460 

484 

491 

479 

508 

548 

466 

494 

490 

570 

+  13 

4  1 

Nondurable  goods  stores . 

305 

282 

249 

297 

317 

322 

307 

319 

359 

307 

332 

346 

427 

+  13 

4l 

GAF2 . 

101 

97 

93 

116 

127 

132 

124 

121 

140 

124 

139 

150 

210 

+4 

4 

San  Francisco-Oakland,  Calif.,  total.. 

624 

611 

555 

645 

636 

664 

657 

679 

716 

641 

657 

697 

809 

+  10 

Nondurable  goods  stores . 

463 

436 

401 

468 

458 

473 

470 

489 

513 

464 

482 

528 

631 

+  9 

GAF2 . 

158 

155 

141 

171 

174 

180 

178 

184 

199 

182 

186 

205 

275 

+  10 

♦ 

Washington,  D. C. -Md . -Va . ,  total . 

626 

616 

554 

645 

686 

709 

682 

681 

714 

651 

684 

680 

802 

+  11 

4  1 

Nondurable  goods  stores . 

450 

428 

391 

453 

473 

490 

466 

461 

488 

455 

480 

507 

617 

+9 

+  11 

GAF2 . 

140 

143 

133 

162 

178 

179 

174 

162 

175 

169 

182 

192 

271 

+  8 

4i 

Cities 

Chicago,  Ill.,  total . 

618 

590 

621 

715 

715 

730 

701 

685 

729 

706 

813 

808 

853 

-5 

Nondurable  goods  stores . 

487 

465 

494 

569 

571 

569 

543 

532 

577 

555 

642 

664 

706 

-6 

- 

GAF2 . 

233 

243 

263 

321 

335 

320 

296 

294 

325 

316 

383 

419 

447 

-8 

Detroit,  Mich.,  total . 

191 

180 

186 

215 

227 

236 

232 

233 

239 

215 

235 

237 

242 

-3 

Nondurable  goods  stores . 

133 

120 

132 

147 

153 

157 

146 

148 

157 

145 

153 

161 

175 

-9 

-1 

GAF2 . 

51 

47 

44 

54 

62 

67 

61 

58 

64 

63 

69 

68 

89 

+  7 

+ 

Los  Angeles,  Calif.,  total . 

536 

506 

479 

541 

558 

570 

537 

546 

588 

555 

604 

606 

696 

+  6 

+ 

Nondurable  goods  stores . 

425 

400 

357 

408 

425 

456 

422 

425 

460 

441 

467 

483 

573 

+  12 

+  L 

GAF2 . 

169 

161 

162 

194 

205 

208 

194 

190 

202 

194 

225 

238 

305 

-1 

New  York,  N.Y. ,  total . 

1,281 

1,193 

1,182 

1,276 

1,303 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,397 

1,627 

+1 

+' 

Nondurable  goods  stores . 

1,013 

942 

929 

995 

1,005 

1,050 

998 

937 

995 

1,006 

1.068 

1,100 

1,293 

+  1 

GAF2 . 

363 

353 

342 

386 

433 

444 

432 

374 

412 

428 

455 

469 

634 

+  3 

Philadelphia.  Pa.,  total . 

344 

324 

293 

337 

347 

363 

349 

326 

339 

340 

371 

389 

392 

+  11 

+  1; 

Nondurable  goods  stores . 

290 

262 

236 

274 

278 

291 

279 

265 

277 

279 

303 

315 

313 

+  11 

+  1 

GAF2 . 

96 

95 

85 

114 

123 

121 

116 

103 

113 

117 

144 

153 

141 

+12 

4 

Note : 

PD 


Sampling  variabilities  are  shown  in  table  18. 


Preliminary  estimates. 

*For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize 
in  department  store  types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

’Former ly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
s Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-di f f erences ) 


Percent  chance 


Area 

1975 

1974 

Feb. 

fro 

1975 

m-- 

2  mos. 
1975 

Jan . 

Feb. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Feb. 

1974 

Jan. 

1975 

2  mos . 
1974 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 

12,2-18 

11,920 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

-6 

-3 

-7 

Albany-Schenectady-Troy ,  N . Y. . 

11,585 

10,698 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

21 ,490 

29,785 

-1 

-8 

-3 

Albuquerque,  N.  Mex . 

r8,616 

8,360 

8,424 

10,733 

11,404 

12,533 

11 ,978 

11,668 

13,762 

12,738 

12,431 

13,454 

'20,146 

-1 

-3 

-1 

Anaheim-Santa  Ana-Garden  Grove, 
Calif . 

43 , 518 

41,930 

40,132 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

102,435 

+4 

-4 

♦3 

2,483 

2,508 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

-7 

+1 

-12 

43,666 

46,557 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71,993 

103,068 

-1 

+7 

4 

4,128 

4,301 

4,170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

+3 

+4 

-5 

Bakersfield,  Calif . 

5,525 

5,369 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

+9 

-3 

+9 

36,362 

36,503 

33,570 

45,192 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

+9 

0 

+3 

9,586 

9,916 

8,002 

10,287 

11,143 

12,775 

11,526 

11 ,596 

13,165 

10,730 

12,636 

14,620 

21,347 

+24 

+3 

+22 

1,785 

1,619 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2 , 904 

4,451 

+7 

-9 

+8 

Binghamton,  N.Y.-Pa . 

4,003 

3,868 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4 , 986 

5,580 

6,518 

9 , 306 

+5 

-3 

-1 

11,481 

11,778 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

+  11 

+3 

+9 

46,057 

43,485 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

82,049 

120,492 

+4 

-6 

+2 

Buffalo,  N.Y . 

25,779 

24,601 

25,156 

31 ,916 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

41,992 

60,713 

-2 

-5 

-2 

Canton,  Ohio . 

6,734 

6,486 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

+6 

-4 

+4 

Cedar  Rapids,  Iowa . 

5,327 

4,925 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

+4 

-8 

+6 

Charleston,  S.C . 

4,671 

4,798 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

+9 

+3 

0 

Charleston,  W.Va . 

5,125 

5,556 

4,965 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,911 

9,665 

14,132 

+12 

+8 

+6 

Chattanooga,  Tenn.-Ga . 

6,392 

6,335 

5,982 

9,506 

9,491 

10,082 

8,896 

8,783 

9,84  2 

8,921 

9,245 

10,509 

15,564 

+6 

-1 

+3 

Chicago,  Ill . 

143,716 

138,524 

134,203 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

+3 

-4 

+1 

Cincinnati,  Ohlo-Ky.-Ind . 

31,755 

30,430 

28,498 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

43,070 

51,979 

73,695 

+7 

—1 

+5 

Cleveland,  Ohio . 

42,900 

41,141 

41,134 

54,954 

63,177 

60,829 

59,796 

56,436 

61 ,022 

59,157 

64,790 

71 ,674 

103,031 

0 

-A 

-2 

Columbia,  S.C . 

6,092 

6,030 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

+1 

-1 

-2 

Columbus,  Ohio . 

23,776 

22,756 

23,098 

31,319 

31  ,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

40,709 

62,188 

-2 

-4 

-2 

Corpus,  Chnsti,  Tex . 

‘3,893 

3,868 

3,710 

4,839 

4,834 

5,638 

25 , 188 

5,005 

6 , 705 

5,292 

25 , 720 

6,107 

9,508 

♦4 

-1 

+2 

Dallas,  Tex . 

37,946 

37,640 

32,731 

46,330 

46,447 

49,745 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

81,601 

+15 

-1 

+12 

Dayton,  Ohio . 

18,191 

18,866 

18,685 

24,620 

26,177 

28,071 

25 , 306 

24,120 

27,222 

26 , 939 

25,872 

30,536 

45,348 

+1 

+4 

0 

2,802 

2,719 

2,896 

3 , 990 

4,135 

4,365 

4,201 

4 , 098 

4,416 

4,040 

4,216 

5,116 

6,671 

-6 

-3 

-4 

Denver,  Colo . 

30,257 

28,361 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

72,416 

+2 

-6 

0 

Des  Moines,  Iowa . 

7,672 

7,016 

6,938 

9,185 

9,664 

10,550 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

1 9 , 002 

+1 

-9 

+3 

Detroit,  Mich . 

90,666 

86,557 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

-5 

-5 

-5 

Dubuque,  Iowa . 

2,761 

2,337 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

+2 

-15 

+5 

Duluth-Superior,  Minn. -Wis . . . . 

4,203 

4,351 

4,095 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

7 , 280 

9,730 

♦6 

+4 

+4 

El  Paso,  Tex . 

r9,778 

9,504 

7,769 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

14,056 

20,433 

+22 

-3 

+20 

Erie,  Pa . 

4,315 

4,003 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

+15 

-7 

+13 

Eugene,  Oreg . 

2,452 

2,365 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

-1 

-4 

0 

Fargo-Moorehead,  N.  Dak. -Minn. 

2,412 

2,567 

2,472 

2,884 

3,467 

3,514 

3,467 

3 , 270 

4,207 

3,542 

3,982 

4,501 

6,161 

+4 

+6 

+6 

Flint,  Mich . 

7,667 

7,713 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

20,389 

-3 

+1 

-8 

Fort  Smith,  Ark.-Okla . 

1,865 

1,749 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

-1 

-6 

+2 

Fort  Wayne,  Ind . 

7,439 

7,222 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

1 2 , 090 

11,134 

11,528 

14,023 

18,111 

-9 

-3 

-7 

Forth  Worth,  Tex . 

18,012 

17,547 

16,860 

22,057 

23,416 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

27,486 

43,457 

+4 

-3 

+3 

Fresno,  Calif . 

9,335 

28,739 

8,675 

10,511 

11,347 

(3) 

(3) 

11,172 

12,734 

11,662 

11,986 

13,710 

20,596 

+  1 

-6 

+1 

Gary-Hammond-East  Chicago,  Ind. 

rll,343 

11,283 

9,739 

13,668 

14 ,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

+16 

-1 

+  13 

Grand  Rapids,  Mich . 

6,258 

6,038 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

-2 

-4 

-5 

Great  Falls,  Mont . 

1,470 

1,325 

1,187 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

3,675 

+12 

-10 

+18 

Green  Bay,  Wis . 

4,316 

4,342 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,118 

6,235 

6 , 907 

8,122 

11,595 

+  14 

+1 

+  9 

Greenville,  S.C . 

4,440 

4,907 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7 , 80H 

11,428 

+13 

+11 

+5 

Greensboro-Winston-Salem- 
High  Point,  N.C . 

7,538 

7,916 

6,927 

10,697 

11 ,455 

12,410 

11,061 

10,514 

13,269 

11,416 

12,404 

14,616 

20,408 

+14 

+5 

+7 

Hartford,  Conn . 

13,475 

13,398 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

37,751 

+4 

-1 

+1 

Honolulu,  Hawaii . 

23,368 

21,287 

19,104 

24,453 

22,705 

24,761 

24,800 

28,310 

26,400 

21,670 

24,831 

27,866 

40,053 

+11 

-5 

+12 

Houston,  Tex . 

r62 , 840 

61,488 

55,357 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

134,102 

+11 

-2 

+10 

Indianapolis,  Ind . 

23,643 

23,755 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

+1 

0 

0 

Jackson,  Mich . 

2,590 

2,676 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

6,550 

+1 

+3 

-1 

Jackson,  Miss . 

3,953 

3,927 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

-3 

-1 

-4 

Jacksonville,  Fla . 

10,841 

10,966 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

17,903 

27,834 

-4 

+1 

-9 

Kalamazoo,  Mich . 

2,687 

2,471 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

+6 

-8 

+3 

Kansas  City,  Mo.-Kans . 

23,496 

21,315 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

35,936 

31 ,683 

33,741 

39,144 

58,971 

-3 

-9 

0 

Knoxville,  Tenn . 

8,834 

8,679 

8,295 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16,012 

22,943 

+5 

-2 

+4 

Lancaster,  Pa . 

4,577 

4,454 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

+5 

-3 

-1 

Lansing,  Mich . 

10,632 

9,944 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

21 ,053 

+9 

-6 

+6 

Lexington-Fayette,  Ky . 

6,024 

5,843 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

+11 

-3 

+6 

Lincoln,  Nebr . 

4,717 

4,250 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

-5 

-10 

-6 

Little  Rock-North  Little 

Rock,  Ark . 

6,969 

7,140 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9.783 

11.398 

17,039 

+3 

+2 

+4 

Los  Angeles-Long  Beach,  Calif. 

r157,323 

z151 , 142 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

*203,477 

‘223,837 

*359,561 

+5 

-4 

+2 

Louisville,  Ky.-Ind . 

17,445 

17,434 

18,104 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

31,225 

43,344 

0 

-5 

Lowell,  Mass . 

22,138 

2,057 

22,393 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

-14 

-4 

-21 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

Feb. 

fro 

1975 

2  mos. 
1975 

Jan . 

Feb. 

Feb.  | 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Feb. 

1974 

Jan. 

1975 

2  mos. 
1974 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1— Con. 

Lynchburg,  Vo . 

1,771 

1,917 

1,896 

2,749 

3,081 

2,924 

2,914 

2,759 

3,034 

2,811 

3,058 

4,017 

5,289 

♦  1 

+8 

-4 

Macon,  Ga . 

3,861 

4,029 

3,801 

5,192 

5,789 

5,845 

5,461 

5,433 

6,342 

5,324 

5,640 

6,597 

9,857 

*6 

♦  4 

+  5 

Memphis,  Tenn.-Ark . 

19,009 

18,474 

18,368 

24,131 

24,887 

25,882 

23,374 

23,526 

27,293 

24,355 

26,025 

29,339 

42,003 

+  1 

-3 

+  3 

Miami,  Fla . 

35,656 

34,780 

14,746 

42,421 

43,183 

43,529 

42,512 

41 ,655 

43,179 

37,997 

42,746 

46,255 

74,137 

0 

-2 

0 

Milwaukee,  Wis . 

33,159 

30,652 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

44,453 

42,992 

45,682 

52,678 

77,814 

♦  1 

-8 

-2 

Minneapol is-St .  Paul,  Minn.... 

51,927 

55,284 

52,716 

64,515 

72,276 

74,770 

75,514 

65,173 

77,086 

70,137 

79,944 

84,629 

113,877 

+5 

♦  6 

+  3 

Mobile,  Ala . . . 

5,888 

5,886 

5,020 

6,548 

7,260 

8,019 

7,239 

7,289 

7,705 

7, 146 

7,920 

10,180 

13,945 

♦  17 

0 

♦  15 

Montgomery,  Ala . 

4,575 

4,546 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

-1 

-1 

-1 

Muncie,  Ind . 

1,744 

1,775 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,755 

3,025 

3,563 

5,025 

♦  1 

+  2 

-4 

Muskegon-Muskegon  Hts.,  Mich.. 

1,232 

1,228 

1,324 

1,982 

2,311 

2,434 

2,410 

2,239 

2,494 

2,343 

2,431 

2,996 

3,856 

-7 

0 

-13 

Nassau-Suf folk ,  N.Y.4 . 

S7.301 

53,119 

53,334 

66,928 

77,548 

83.913 

81.767 

72,023 

74,422 

75,602 

82 . 306 

95,714 

149,627 

0 

-7 

-3 

New  Orleans,  La . 

18,279 

18,357 

17.680 

22,291 

25  .  04  3 

25,143 

23,340 

22,362 

25,802 

20 , 980 

25,019 

26,653 

38,145 

*4 

0 

+  1 

New  York,  N.Y.5 . 

137,092 

125,444 

129,651 

150,667 

170,789 

184,158 

174,647 

145,254 

152,604 

168,407 

182,531 

202,995 

288,455 

-3 

-8 

-4 

Newark,  N.J . 

27,978 

*25,852 

23,788 

29 , 380 

33,327 

34,833 

32,247 

28,450 

30,362 

32,446 

35,190 

40,204 

59,925 

♦  9 

-8 

+  10 

Newport  News-Hampton ,  Va . 

6,341 

6,465 

6,256 

7,907 

8.824 

9,243 

8,592 

8,895 

9,990 

9,011 

9,438 

10,801 

15,517 

+  3 

+  2 

+  1 

Norf olk-Portsmouth,  Va . 

11,887 

11,538 

11,885 

15,671 

17,672 

18,486 

16,954 

16,804 

18,400 

16,283 

17,876 

20,145 

29,219 

-3 

-3 

-3 

Oklahoma  City,  Okla . 

13,086 

12,350 

12,945 

16,339 

16,533 

18,619 

17,346 

17,222 

19,621 

16,666 

17,879 

20,423 

31,575 

-5 

-6 

-3 

Omaha,  Nebr.-Iowa . 

10,614 

10,530 

11,209 

15,106 

16,446 

17,607 

16,455 

15,245 

17,077 

15,084 

16,027 

19,290 

27,546 

-6 

-1 

-8 

Orlando,  Fla . 

13,668 

14,388 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

18,222 

15,941 

17,108 

19,351 

30,758 

+7 

+5 

-1 

Paterson-Clif ton-Passaic,  N.J. 

33,112 

32,668 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

42,361 

44,542 

47,383 

57,909 

79,870 

♦  17 

-1 

+  13 

Peoria,  Ill . 

7,144 

6,942 

6,684 

9,070 

9,383 

10,134 

9,275 

9,584 

10,138 

9,257 

10,248 

11,861 

17,347 

+  4 

-3 

+  2 

Philadelphia,  Pa. -N.J . 

84,497 

76,854 

66,930 

94,874 

109,008 

112,913 

104,930 

93,754 

101,368 

109,869 

116,598 

142,022 

206,019 

+  15 

-9 

+  10 

Phoenix,  Ariz . 

r27,356 

31,036 

26,162 

32,315 

34,335 

36,267 

32,430 

30,522 

33,921 

29,202 

34,480 

39,132 

62,252 

+  19 

+  13 

+  9 

Pittsburgh,  Pa . 

46,809 

46,236 

41,336 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

63,934 

67,896 

80 , 996 

112,303 

+  12 

-1 

+7 

Portland,  Maine . 

3,069 

3,055 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

4,942 

5,569 

6,372 

9 , 270 

-5 

Portland,  Oreg.-Wash . 

16,126 

16,081 

15,349 

20 , 696 

21,296 

21,348 

21,212 

21 , 185 

24,994 

22,342 

23,334 

25,955 

41,834 

+5 

0 

+  2 

Pro vide nee- Pawtucket -Warwick, 

R. I .-Mass . 

12,559 

12,219 

12,364 

17,032 

20,259 

20,113 

20,544 

17,449 

19,570 

18,490 

20,410 

25,083 

36,583 

-1 

-3 

-1 

Raleigh,  N.C . 

5,693 

5,454 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,528 

7,846 

9,193 

14,341 

+  6 

-4 

+6 

Reading,  Pa, . 

5,295 

5,223 

4,892 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

+  7 

-1 

+  8 

Richmond,  Va . 

12,272 

11,795 

11,376 

15,931 

16,464 

17,763 

15,807 

14,964 

17,393 

16,100 

17,637 

21,916 

29,746 

+  4 

-4 

0 

Roanoke.  Va . 

3,467 

3,507 

3,742 

5,053 

5,436 

5,786 

5,237 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

-6 

+  1 

-9 

Rochester,  N.Y . 

13,292 

11,796 

12,313 

15,951 

17,848 

18,162 

17,744 

15,320 

17,448 

17,052 

18,095 

21,699 

32,017 

-4 

-11 

-5 

Sacramento,  Calif . 

20,281 

*19,911 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

+8 

-2 

+  8 

St.  Joseph,  Mo . 

2,221 

2,021 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

3,679 

3,031 

3,295 

3,732 

6,035 

-7 

-9 

-3 

St.  Louis,  Mo.- Ill . 

46,483 

46,580 

46,181 

59,936 

64,417 

71,037 

62,749 

59,488 

68,635 

61,754 

72,250 

77,523 

118,488 

+  1 

0 

-1 

Salem,  Oreg . 

3,087 

2,864 

2,673 

3,740 

3,946 

3,845 

4,203 

4,076 

5,107 

4,328 

4,283 

4,519 

6,943 

+  7 

-7 

+4 

Salt  Lake  City,  Utah . 

10,719 

9,914 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

16,781 

13,986 

16,084 

18,739 

29,392 

+6 

-8 

+6 

San  Antonio,  Tex . 

r20,096 

19,676 

18,438 

24,141 

24,822 

28,079 

24,852 

25,391 

27,733 

25,069 

25,901 

29,443 

42,882 

+7 

-2 

+5 

San  Bemardino-River9ide- 
Ontario,  Calif . 

21,538 

20,731 

19,334 

24,584 

26,522 

26,159 

27,278 

24,783 

26,071 

24,980 

28,755 

31,509 

51,306 

+  7 

-4 

♦  7 

San  Diego,  Calif . 

10,514 

39,596 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

48,078 

44,253 

48,150 

53,445 

83,762 

+  18 

-2 

+  14 

San  Francisco-Oakland,  Calif.. 

73,499 

68,462 

63,330 

80,775 

83,877 

86 , 256 

85,237 

86,901 

95,092 

85 , 385 

88,246 

105,930 

155,706 

+8 

-7 

+6 

28,108 

*28,504 

26,130 

32 , 127 

34,476 

35,495 

35,673 

34,359 

38,258 

35,010 

34,510 

41,770 

62,763 

+  9 

+  1 

+5 

2,815 

2,994 

2,959 

3,768 

4,168 

4,285 

4,050 

3.815 

4,198 

3,878 

3,916 

4,653 

7,083 

+  1 

+6 

-1 

Scranton,  Pa . 

4,161 

3,958 

3,417 

(’) 

(s) 

(J) 

(3) 

5,102 

6,138 

5,642 

5,953 

7,807 

10,596 

+  16 

-5 

+  11 

Seattle-Everett,  Wash . 

29,160 

24,826 

26,933 

34 , 500 

34,951 

36,633 

36,534 

36,122 

41,995 

35,746 

39,939 

44,102 

70 , 394 

-8 

-15 

-2 

5, 107 

4,898 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6,531 

6,362 

6,589 

7,841 

11,083 

+  20 

-4 

+  19 

Sioux  City,  Iowa-Nebr . 

3,093 

3,216 

2,888 

3,815 

3,942 

4,348 

3,976 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

+  11 

+  4 

+5 

Sioux  Falls,  S.  Dak . 

2,410 

2,616 

2,399 

3.152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

+9 

+9 

0 

South  Bend,  Ind . 

5,096 

4,851 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

-2 

-5 

-6 

Spokane,  Wash . 

6,807 

6,573 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

11,513 

9,901 

11,285 

10,875 

17,406 

-10 

-3 

-5 

Springfield,  Ill . 

2,918 

2,923 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

4,439 

4,001 

4,299 

4,941 

6,760 

+  1 

0 

+  1 

4,106 

3,956 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

6,517 

5,733 

6,035 

6,602 

*9,740 

-5 

-4 

0 

Springfield,  Ohio . 

2,739 

3,010 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

+  7 

+  10 

+  3 

6,504 

*6,415 

*5,348 

7,287 

*7,736 

8,147 

7,989 

7,901 

8,925 

7,989 

8,948 

9,855 

14,083 

*+20 

-1 

+  17 

7,867 

7,563 

7,439 

9,415 

11,004 

11,305 

11,141 

10,213 

11,592 

11,252 

11,678 

14,692 

19,930 

+  2 

-4 

-1 

7,328 

6,838 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

10,794 

9,201 

10,022 

11,350 

17,771 

+3 

-7 

+5 

Tampa-St.  Petersburg,  Fla . 

29,814 

30,571 

28 , 708 

36,596 

35,723 

36,051 

33,957 

33,387 

35,630 

30,413 

34,123 

40,246 

61,516 

+6 

+  3 

16,928 

17,012 

17,499 

22,730 

24,924 

25,385 

25,049 

23,037 

25,277 

24,472 

24,846 

29,863 

42,710 

-3 

0 

-6 

3,538 

3,284 

3,288 

4,341 

4,775 

5,024 

4,568 

4,622 

5,147 

4,387 

4,809 

5,633 

8,513 

0 

-7 

4,093 

3,332 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

5,195 

5,572 

6,090 

10,157 

-4 

-19 

Tucson,  Ariz . 

1 10,450 

10,360 

8,775 

10,796 

12,456 

12,698 

11,562 

(*) 

13,873 

12,424 

13,895 

15,255 

24,464 

+  18 

-1 

+  16 

ri0,045 

*9,875 

*8,807 

*11,516 

*12,390 

*13,617 

'13,315 

*13,463 

*14,731 

*12,807 

*13,378 

*15,935 

*23,679 

+  12 

-2 

+  12 

*3 , 749 

3,427 

3,081 

4,131 

4,565 

4,710 

4,427 

4,154 

4,876 

4,845 

5,507 

6,662 

8,780 

+  11 

-9 

♦  11 

3,199 

2,985 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

4,338 

3,752 

3,866 

4,710 

7,069 

-4 

-7 

Washington,  D.C.-Md.-Va . 

72,485 

75,554 

66,547 

87,215 

94,824 

97,690 

94,550 

87,287 

94,923 

95, 147 

99,750 

111,184 

162,315 

+  14 

+  4 

+  8 

Waterloo,  Iowa . 

3,604 

3,561 

3,282 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,620 

4,970 

6,033 

8,319 

+  9 

+  6 

*2 , 204 

*2,229 

*1,984 

*2,623 

3,024 

'3,463 

*3,171 

*2,905 

*3,442 

*3,263 

*3,270 

*4 , 206 

*5,927 

♦  12 

+  1 

+  9 

*6,902 

*6,602 

*5,820 

*7,830 

*8,482 

*8,971 

*8,610 

*8,496 

*9,536 

*8,593 

*9,157 

*10,561 

*14,985 

+  13 

-4 

+  14 

5,204 

4,863 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

7,488 

6,646 

7,041 

10,489 

13,157 

+6 

+5 

4,415 

4,102 

3,964 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

12,795 

+  3 

-7 

Youngstown-Warren,  Ohio . 

9,692 

9,763 

9,818 

13,628 

14,839 

15,786 

14,798 

14,028 

1  16,189 

14,796 

15,822 

18,973 

27,239 

-1 

-4 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas — Continued 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

Percent  change 

1974 

Feb. 

f  roii 

1975 

— 

2  mos. 
1975 

from 

2  mos. 
1974 

Jan. 

Feb. 

Feb.  1 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

Feb. 

1974 

Jan. 

1975 

CITIES 

598 

593 

351 

669 

858 

897 

891 

873 

900 

843 

874 

1,014 

1,437 

+69 

-1 

+  62 

1,795 

1,624 

1.731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

-6 

-10 

-3 

1,348 

1,208 

1,056 

1,413 

1,359 

1 ,380 

1,386 

1,804 

2.  142 

1,776 

+  14 

-10 

+  21 

2,680 

2,316 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

6,  676 

-9 

-14 

-7 

Buffalo,  N.Y . 

7,302 

7,320 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

16, 433 

-4 

0 

-5 

2,599 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

+  34 

-1 

+  32 

1,588 

1*655 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

♦  2 

+  4 

-2 

3,218 

3,760 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

♦  28 

+  17 

+  13 

1,010 

904 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1,269 

1,404 

1,513 

-1 

-10 

+  2 

Gary,  Ind . 

2,050 

2,067 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

-41 

+  1 

-44 

1,108 

1,129 

1.021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

+  11 

♦  2 

+5 

1,445 

1,344 

1,699 

1,833 

2,146 

2,042 

1,902 

2,235 

2,037 

2,068 

+  2 

-6 

-2 

1,702 

1,554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

+  4 

-5 

+  2 

*2,568 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

+9 

Hutchinson,  Kans . 

*1,239 

*1,172 

*924 

*1,240 

*1,335 

*1,368 

*1,881 

*1,778 

’i.sis 

*1,714 

*1,817 

*2,046 

+  27 

-5 

+  29 

1,304 

1,122 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

+  17 

-14 

+  20 

1,308 

1,298 

1,383 

1,806 

1,959 

1,925 

1,799 

2,015 

2,090 

1,914 

2,067 

-6 

1,866 

1,597 

1,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

+  6 

*6,635 

*6,183 

*6,065 

*7,765 

*7,944 

8,248 

8,  188 

*7,878 

*8,372 

*7,774 

r8,315 

r9.035 

Louisville,  Ky . 

4,846 

4,947 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

787 

822 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

+  8 

+  4 

+  1 

9,392 

9,530 

10,042 

11,842 

12,149 

12,449 

13,548 

11.023 

12,527 

11,695 

14,188 

15,012 

18,038 

-5 

♦  1 

—5 

1,484 

1,528 

1,361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,166 

2,586 

3,393 

♦  3 

+  13 

113,634 

103,874 

107,611 

123,214 

139,306 

150,451 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

-3 

-5 

Newark,  N.J . 

5,828 

6,164 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

-10 

+  6 

—6 

1,940 

1,909 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

+3 

-2 

+  2 

7,128 

6,670 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

+  4 

-6 

+  2 

1,408 

1,379 

1,399 

1,892 

1,999 

2,235 

1,961 

1,953 

2,242 

2,118 

2,236 

3,  8b4 

-1 

-2 

+  2 

2,001 

2,270 

1,993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

♦  14 

♦  13 

+9 

Pasadena,  Calif . 

6,566 

6,237 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

+  3 

-5 

0 

959 

898 

1,065 

1.571 

1,957 

1,971 

1,965 

1,752 

2,072 

1,901 

1,931 

2,419 

2,827 

-16 

-6 

-19 

832 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,603 

+2 

+4 

1,154 

1,017 

1,125 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,290 

-10 

-12 

1,976 

*1,721 

*1,664 

*2,405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

+  3 

-13 

+  8 

Rapid  City,  S.  Dak . 

1,426 

1,333 

1,269 

1,  612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,978 

3, 143 

+5 

-7 

+  7 

2,671 

2,774 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

+  8 

+  4 

♦  5 

5,706 

4,893 

5,046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

-3 

-14 

-3 

940 

1,070 

1,516 

1,612 

1, 686 

1,503 

1,499 

1,599 

1,466 

1,516 

-1 

+  13 

-7 

11,834 

11*408 

11,786 

15,320 

16,617 

17,791 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

-3 

-4 

-5 

St.  Paul,  Minn . 

7,159 

7,860 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11,492 

12, 186 

-2 

+  10 

-2 

17,692 

14,595 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

33, 106 

+  5 

-18 

+6 

16,845 

13,152 

15,253 

19,226 

19,502 

20,373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

-14 

-22 

-6 

1,677 

1,895 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,  111 

4,687 

-2 

+  13 

-13 

3,037 

2,855 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

-32 

—6 

-29 

878 

774 

776 

994 

1,028 

1,172 

1,185 

1,264 

1,396 

1,145 

1,247 

1.365 

2,024 

0 

-12 

0 

563 

633 

505 

526 

564 

571 

576 

552 

625 

565 

881 

+  25 

+  12 

♦  31 

1,478 

1,529 

1,630 

2,  167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

-6 

+  3 

-6 

York,  Pa . 

1,929 

1,676 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

-9 

-13 

-8 

CENTRAL  BUSINESS  DISTRICTS 

3,756 

4,174 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

-3 

+7 

-13 

11,705 

11,130 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

—6 

-5 

-5 

21,778 

22,066 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

35,038 

46,029 

-1 

+  1 

-4 

Cleveland,  Ohio . 

7,246 

6,184 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8, 197 

8,324 

9,717 

9,827 

13,748 

-7 

-15 

-9 

7,313 

5,910 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

0 

-19 

-5 

3,056 

2,767 

2,727 

3, 607 

3,688 

3,709 

3,385 

4,105 

3,  662 

3,409 

3,612 

4,393 

+  1 

-9 

12,548 

11,564 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

+6 

-8 

+  1 

11,414 

10,599 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

+  6 

-7 

+  3 

Washington,  D.C . 

6,405 

6,227 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

+  1 

-3 

-1 

MISCELLANEOUS  AREAS 

21 , 900 

21,155 

20,081 

26,433 

27,035 

27,451 

26,269 

27,955 

29.138 

26,426 

26,848 

32,648 

49,582 

+5 

-3 

+2 

2,591 

2,473 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

+  8 

-5 

Boston  SMSA.  excluding  CBD. . . . 

34,352 

32,355 

30,143 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

+  7 

-6 

+5 

Bristol-Kingsport -Johnson 

3,809 

4,074 

3,365 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

Chicago  City,  excluding  CBD. . . 

31,523 

30,550 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45 , 209 

43,619 

47,093 

50,550 

-1 

-3 

Contra  Costa  County,  Calif.... 

14,001 

13,441 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

+9 

-4 

+9 

2,484 

2,493 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

6,871 

+  1 

0 

-2 

10,827 

11,409 

10,374 

14,428 

17.051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

+  10 

+5 

+6 

Fairfield  County,  Conn . 

12,757 

10,834 

11,375 

14,738 

16,354 

17 , 609 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

-5 

-15 

-2 

Fairmont -Morgantown.  W.  Va. . . . 

1,258 

1,317 

992 

1,455 

1,503 

1,602 

1,589 

1,658 

1,770 

1,480 

1,856 

+  33 

+5 

+  22 

Hennepin  County,  Minn . 

29,820 

32,214 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40, 168 

46,711 

65,415 

+4 

+  8 

+  2 

237, 835 

*35,427 

*35,089 

*44,712 

*51,629 

*55,841 

*54,541 

*47,402 

*47,972 

*49,942 

*54,363 

*63, 110 

*97,560 

+  1 

-6 

-4 

Philadelphia  SMSA,  excl .  CBD.. 

71,949 

65 , 290 

56,062 

80,091 

92,845 

97,043 

91,404 

81,485 

87,955 

93,883 

100,186 

121,999 

180,982 

+  16 

13,995 

14,914 

14,324 

17,422 

20,002 

21.113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

20,210 

*19,953 

18,005 

22,499 

23,953 

25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

18,770 

17,214 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

Westside  Los  Angeles,  Calif... 

6,772 

6,725 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown  in  this 
report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


rRevised.  S  Does  not  meet  publication  standards  because  of  inadequate  response.  ’For  definitions  of  standard  consolidated  areas  and  standard  metropolitan 

statistical  areas,  see  pp.  36-38.  *Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3Revised  figures  not  available.  Includes 

Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this 

SUSA  and  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  February  1975 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

A1 bany -Schenectady -Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass . . . . 
Buffalo,  N.Y.... 
Canton,  Ohio.... 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky  . -Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth -Superior,  Minn.-Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorhead,  N. Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacltsonville,  Fla. 
■Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette ,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark. 

Los  Angeles -Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


Number 

Number 

of 

Area 

of 

Area 

stores 

stores 

STANDARD  METROPOLITAN 

CITIES 

STATISTICAL  AREAS1  --Con. 

31 

Lynchburg,  Va . 

32 

Macon,  Ga . 

14 

Memphis,  Tenn. -Ark . 

36 

62 

Miami,  Fla . 

52 

10 

Milwaukee,  Wis . 

50 

67 

Minneapolis -St .  Paul,  Minn . 

58 

12 

Mobile,  Ala . 

12 

Montgomery,  Ala . 

12 

Grand  Forks,  N.  Dak . 

18 

Greeley,  Colo . 

66 

21 

Hagerstown,  Md . 

13 

Huntington,  W.  Va . 

34 

New  York,  N.Y.3 . 

96 

Newark,  N.J . 

65 

Newport  News -Hampton,  Va . 

17 

18 

Norfolk-Portsmouth,  Va . 

38 

12 

29 

23 

31 

34 

Mankato,  Minn . 

15 

Minneapolis,  Minn . 

14 

Minot,  N.  Dak . 

16 

12 

Newark,  N.J . 

218 

49 

70 

Niagara  Falls,  N.Y . 

80 

Oakland,  Calif . 

12 

28 

31 

Parkersburg,  W.  Va . . 

Pasadena,  Calif . 

36 

Providence -Paw tucket -Warwick,  R. I. -Mass. 

13 

Port  Huron,  Mich . 

76 

44 

Reading,  Pa . 

Richmond,  Va . 

55 

13 

Roanoke,  Va . 

Rochester,  N.Y . 

30 

104 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

8 

10 

75 

Salem,  Oreg . 

13 

Salt  Lake  City,  Utah . 

21 

San  Antonio,  Tex . 

San  Be rnardi no-Rivers ide -Ontario,  Calif. 

43 

8 

59 

7 

14 

San  Francisco-Oakland,  Calif . 

85 

7 

San  Jose,  Calif . 

18 

10 

CENTRAL  BUSINESS  DISTRICTS 

41 

13 

41 

13 

Baltimore,  Md . 

31 

Boston,  Mass . 

Chicago,  Ill . 

16 

5 

14 

15 

Los  Angeles,  Calif . 

12 

Oakland,  Calif . 

10 

Philadelphia,  Pa... . 

40 

23 

11 

11 

Washington,  D.C . 

83 

12 

56 

40 

12 

10 

18 

21 

12 

10 

93 

10 

MISCELLANEOUS  AREAS 

51 

Alameda  County,  Calif . 

8 

Boise  and  Nampa,  Idaho . 

8 

Boston  SMSA,  excluding  CBD . 

26 

Bristol-Kingsport-Johnson  C ity,  Tenn.-Va. 

Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown,  Md . 

12 

Delaware  (State) . 

Fairfield  County,  Conn . 

14 

Fairmont -Morgantown,  W.  Va . 

10 

Wheeling,  W.  Va.-Ohio . 

18 

14 

214 

Wilkes-Barre-Hazleton,  Pa . 

19 

42 

Worcester,  Mass . 

13 

28 

7 

Youngstown-Warren,  Ohio . 

Wests ide  Los  Angeles,  Calif . 

Number 

of 

stores 


6 

6 

6 

12 

11 

4 

5 

5 
50 

6 


3 

4 

4 

5 

4 
7 

5 
4 

17 


30 

10 

92 

15 

52 


11 

27 

26 

5 

27 

42 

127 

19 


‘For  definition  of  standard  metropolitan  statistical  areas,  see  pgs .  36-38.  2  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York, 

N.l.  SMSA.  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf f oik  SMSA  will  result  in  the 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  bv  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Percent 

1974 

change 

1975 

Feb. 

1975 

Kind  of  business 

Dec. 

Feb. 

Jan. 

Jan . 

Feb.P 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug . 

Sept . 

Oct . 

Nov . 

1974 

1975 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

27,666 

27 , 052 

- 1 

25,709 

25,637 

26,179 

26,775 

26,730 

26,596 

26,920 

27,099 

27 , 406 

27,267 

28,916 

+5 

-2 

8,331 

8,229 

8,073 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

+2 

-1 

Nondurable  goods  stores,  total . 

19,335 

18,823 

17,636 

17,425 

17,749 

17,981 

17,849 

17,679 

17,907 

18,114 

18,489 

18,951 

+7 

284 

278 

277 

273 

284 

290 

300 

311 

314 

297 

299 

300 

314 

0 

-2 

Grocery  stores . 

216 

178 

210 

184 

204 

196 

204 

198 

216 

213 

221 

195 

226 

187 

228 

174 

235 

164 

218 

167 

221 

186 

218 

179 

234 

179 

♦3 

-6 

-3 

43 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

14,489 

14,020 

13,107 

12,859 

12,936 

13,091 

13,121 

13,102 

13,397 

13,570 

13,748 

13,140 

14,141 

13,542 

15,299 

+7 

+-8 

-3 

13,930 

13,498 

12,519 

12,290 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

14,743 

Department  stores  and  dry  goods, 

10,658 

10,997 

+9 

11,425 

11,004 

10,055 

9,859 

9,929 

10,077 

10,136 

10,108 

10,344 

10,509 

12,142 

10,496 

10,103 

9,224 

9,031 

9,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,783 

10,105 

11  ,162 

4-10 

-4 

Mail-order  houses  (department  store 

1,873 

1,947 

2,018 

1,949 

1,939 

1,853 

1,833 

1,833 

1,832 

1,829 

1,821 

1,850 

1,860 

Apparel  and  accessory  stores,  total . 

1,609 

1,521 

1,444 

1,438 

1,460 

1,454 

1,423 

1,430 

1,430 

1,475 

1,478 

1,569 

1 ,787 

45 

-5 

Women's  ready-to-wear  stores . 

64  3 

610 

608 

604 

600 

602 

590 

589 

574 

605 

599 

636 

716 

Furniture,  home  furnishings,  and  equipment 

2,769 

2,759 

2,870 

2,823 

2,769 

2,689 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2,853 

2,124 

2,078 

2,020 

2,057 

2,027 

2,079 

2,060 

2,114 

2,128 

2,122 

2,049 

2,091 

2,133 

+3 

-2 

1,948 

1,920 

1,846 

1,900 

1,874 

1,914 

1,872 

1,940 

1,953 

1,949 

1,871 

1,920 

1  ,956 

4 4 

-1 

Household  appliance,  TV,  radio  stores.... 

586 

578 

577 

556 

584 

605 

586 

567 

616 

615 

610 

554 

619 

0 

-1 

513 

506 

500 

478 

505 

535 

520 

500 

539 

542 

537 

484 

531 

Building  materials,  hardware,  farm 

2,651 

2,376 

-1 

2,332 

2,293 

2,309 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,903 

Lumber  and  other  building  materials 

1,877 

1,704 

1,648 

1,612 

1,657 

1,739 

1,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,025 

-2 

2,321 

2,327 

2,316 

2,324 

2,359 

2,370 

2,447 

2,449 

2,443 

2,399 

2,470 

2,418 

2,3  76 

1,082 

1,112 

1,087 

1,122 

1,139 

1,134 

1,163 

1,160 

1,149 

1,121 

1,153 

1,145 

1  ,089 

42 

43 

996 

1,027 

999 

1,027 

1,038 

1,035 

1,065 

1,064 

1,054 

1,044 

1 ,079 

1,067 

1  ,003 

43 

43 

1,161 

1,139 

1,136 

1,109 

1,131 

1,148 

1,195 

1,196 

1,208 

1,194 

1,223 

1,188 

1  ,208 

0 

-2 

Gasoline  service  stations . 

4  24 

431 

365 

373 

385 

405 

416 

424 

421 

427 

436 

435 

425 

42 

CHARGE  ACCOUNTS 

10,326 

10,181 

9,958 

10,147 

10,628 

11,012 

10,943 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

42 

-1 

4,970 

4,931 

4,938 

5,088 

5,310 

5,572 

5,665 

5,676 

5,743 

5,708 

5,679 

5,415 

5,207 

0 

-1 

5,356 

5,250 

5,020 

5,059 

5,318 

5,440 

5,278 

5,090 

5,057 

5,096 

5,350 

5,345 

5,599 

45 

-2 

266 

261 

261 

260 

271 

276 

285 

299 

302 

285 

285 

287 

295 

0 

-2 

General  merchandise  group  with  nonstores... 

1,365 

1,263 

1,242 

1,249 

1,255 

1,301 

1,305 

1,275 

1,298 

1,306 

1,357 

1,365 

1  ,490 

42 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

1,204 

1,105 

1,067 

1,071 

1,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1,155 

1,170 

1  ,338 

4 4 

-8 

Department  stores  and  dry  goods, 

1,106 

1,123 

1,061 

1,018 

1,020 

1,029 

1,076 

1,076 

1,041 

1,055 

1,067 

1  ,293 

+4 

999 

905 

868 

858 

865 

907 

911 

875 

891 

904 

948 

958 

1  ,114 

44 

-9 

894 

842 

827 

820 

848 

836 

812 

806 

812 

852 

866 

882 

1  ,013 

42 

-6 

Furniture,  home  furnishings,  and  equipment 

917 

873 

845 

912 

913 

909 

934 

931 

933 

973 

938 

917 

953 

-7 

-3 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

617 

590 

669 

663 

656 

668 

675 

670 

694 

655 

637 

656 

2,482 

662 

-12 

-A 

equipment  dealers,  total . 

2,162 

2,129 

2,156 

2,284 

2,449 

2,650 

2,730 

2,741 

2,768 

2,780 

2,731 

2,217 

Lumber  and  other  building  materials 

1,803 

1,573 

1,538 

1,592 

1,677 

1,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1,949 

1  ,638 

-3 

Automotive  dealers,  total . 

1,382 

1,408 

1,372 

1,388 

1,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1,507 

1,473 

1  ,406 

43 

42 

Passenger  car  dealers  (franchised) . 

867 

901 

861 

881 

897 

896 

930 

922 

958 

952 

941 

919 

864 

45 

44 

Gasoline  service  stations . 

416 

423 

358 

365 

377 

398 

408 

416 

414 

421 

462 

427 

418 

418 

42 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,871 

15,751 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

47 

Durable  goods  stores,  total . 

3,361 

3,298 

3,135 

3,124 

3,120 

3,222 

3,216 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

45 

Nondurable  goods  stores,  total . 

13,979 

13,573 

12,616 

12,366 

12,431 

12,541 

12,571 

12,589 

12,850 

13,018 

13,139 

13,606 

14,739 

48 

"■ 

General  merchandise  group  with  nonstores... 

13,124 

12,757 

11,865 

11,610 

11,684 

11,790 

11,816 

11,827 

12,099 

12,264 

12,391 

12,776 

13,809 

48 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,726 

12,393 

11,452 

11,219 

11,278 

11,378 

11,418 

11,448 

11,713 

11,870 

11,985 

12,372 

13,405 

48 

Department  stores  and  dry  goods, 

\ 

10,849 

410 

general  merchandise  stores . 

10,265 

9,943 

9,037 

8,839 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,552 

9,874 

-• 

9,497 

9,198 

8,356 

8,173 

8,236 

8,322 

8,377 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+ 10 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

715 

679 

617 

618 

612 

618 

611 

624 

618 

623 

612 

687 

774 

410 

48 

- 

1,950 

1,924 

1,777 

1,795 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1,852 

1,842 

1  ,917 

Furniture,  home  furnishings  stores . 

1,507 

1,488 

1,351 

1,394 

1,371 

1,411 

1,385 

1,444 

1,434 

1,467 

1,412 

1,435 

1,471 

410 

Household  appliance,  TV,  radio  stores — . 
Building  materials,  hardware,  farm 

378 

374 

371 

350 

373 

384 

370 

351 

386 

384 

380 

352 

387 

41 

47 

equipment  dealers,  total . 

170 

164 

153 

149 

148 

174 

163 

164 

168 

174 

172 

169 

159 

939 

919 

944 

936 

933 

935 

967 

962 

966 

936 

963 

945 

970 

Tire,  battery,  accessory  dealers . 

756 

743 

742 

716 

720 

727 

755 

744 

756 

750 

761 

738 

1  773 

0 

See  footnotes  at  end  of  table. 
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Table  11. 


Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 


1 

975 

1974 

Percent 
change 
Feb.  1975 
f  rom — 

1  Jan . 

Feb . P 

Feb. 

1  Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept  . 

Oct  . 

Nov. 

Dec. 

Feb. 

Jan. 

1 

1 

1974 

197f 

Data 

ADJUSTED  for  seasonal  variations  and  ho 

iday  di 

f ference 

‘ 

1 

27,208 

27,369 

26,015 

26,071 

26,529 

26, 832 

26. 819 

27,223 

27, 484 

27,339 

27,458 

27,340 

27,035 

+5 

+  1 

8,574 

8,587 

8,417 

8,535 

8,658 

8,842 

8,721 

8,878 

8.  893 

8,738 

8,641 

8,542 

18,782 

17,598 

17,536 

17,871 

17,990 

18,098 

18,345 

18,591 

18,601 

18,817 

18,798 

18^601 

+7 

+  1 

291 

285 

285 

277 

284 

291 

297 

306 

307 

306 

310 

296 

13,884 

13,984 

13,122 

13,123 

13,322 

13. 458 

13,462 

13,564 

13,761 

13,742 

13,922 

13,872 

13,889 

+7 

+  1 

13,317 

13,468 

12,540 

12,547 

12,735 

12,876 

12,884 

12,965 

13, 179 

13,178 

13,332 

13,299 

13,321 

+7 

10,026 

9,  168 

9,147 

9,309 

9,449 

9,525 

9,629 

9,796 

9,896 

9,994 

9.981 

9,990 

+9 

+  i 

1,898 

1,922 

1,836 

1,828 

1,839 

1,839 

1,855 

1,881 

1,911 

1,904 

1,892 

1,896 

1  ,915 

1,515 

1,556 

1,476 

1,461 

1,505 

1,500 

1,497 

1,516 

1,517 

1,518 

1,506 

1,519 

1  ,489 

609 

624 

625 

606 

619 

626 

632 

648 

617 

614 

594 

610 

595 

0 

+  2 

2,734 

2,769 

2,  685 

2,760 

2,764 

2,867 

2,805 

2,877 

2,911 

2,844 

2,  772 

2,737 

2,673 

2,069 

2,079 

2,015 

2,075 

2,051 

2,  128 

2,082 

2,  167 

2,148 

2,146 

2,073 

2,077 

2,006 

1,897 

1 , 922 

1,839 

1,911 

1,885 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1  ,837 

+5 

559 

580 

574 

584 

603 

634 

605 

603 

619 

603 

601 

558 

562 

493 

505 

498 

504 

524 

562 

535 

526 

542 

535 

524 

490 

490 

+1 

+  3 

2,644 

2,618 

2,  630 

2,668 

2,739 

2,  810 

2,734 

2,759 

2,701 

2,673 

2,668 

2,  625 

2,558 

-1 

-1 

1,839 

1,849 

1, 877 

1,926 

1, 968 

2,015 

1,933 

1,954 

1, 894 

1,871 

1. 872 

1,815 

1 ,799 

2,415 

2,373 

2,354 

2.341 

2,363 

2,345 

2,364 

2,418 

2,460 

2,399 

2,408 

2,  388 

2,385 

1,032 

1,039 

1,005 

1,021 

1,043 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1,047 

1  ,021 

1,204 

1,167 

1,177 

1,142 

1,138 

1,139 

1,151 

1,170 

1,183 

1,185 

1.  198 

1,  177 

1  ,198 

432 

441 

372 

378 

396 

394 

412 

420 

424 

429 

427 

433 

425 

+19 

+2 

10,590 

10,626 

10, 405 

10,468 

10,779 

10,784 

10,720 

10,894 

10,944 

10,772 

10,840 

10,596 

10,374 

+2 

0 

5,282 

5,296 

5,298 

5,373 

5,503 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

5,233 

0 

0 

5,308 

5,330 

5,  107 

5,095 

5,276 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5^141 

+  4 

0 

1,310 

1,310 

1,299 

1,341 

1,334 

1,341 

1,345 

1,384 

1,357 

1,316 

1,361 

1,282 

1  ,218 

+1 

0 

1,139 

1,149 

1,122 

1, 157 

1,156 

1,170 

1,161 

1,175 

1,  166 

1,139 

1,177 

1,110 

1  ,057 

+2 

+1 

905 

919 

878 

891 

913 

948 

960 

973 

982 

952 

979 

907 

855 

+5 

840 

874 

860 

842 

891 

868 

857 

867 

872 

865 

861 

845 

825 

+2 

+4 

866 

860 

931 

940 

943 

973 

950 

957 

978 

929 

905 

895 

863 

-8 

619 

592 

671 

668 

669 

698 

687 

684 

697 

658 

632 

641 

616 

-12 

-4 

2,460 

2,453 

2,478 

2,510 

2,589 

2,  642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

-1 

0 

1,763 

1,764 

1, 811 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1,801 

1,803 

1,749 

1 ,739 

-3 

0 

1,443 

1,441 

1,397 

1,398 

1,426 

1. 412 

1,422 

1,483 

1,506 

1,457 

1,442 

1,450 

1  ,430 

+3 

0 

896 

914 

862 

875 

901 

886 

899 

917 

953 

898 

906 

899 

878 

+6 

+2 

424 

432 

365 

368 

388 

385 

403 

414 

414 

424 

420 

426 

419 

+18 

+2 

16,618 

16,743 

15,610 

15,603 

15,750 

16,048 

16,099 

16,329 

16,540 

16, 567 

16, 618 

16. 744 

16,661 

+7 

+1 

3,292 

3,291 

3,119 

3,162 

3,155 

3,264 

3,232 

3,297 

3,306 

3,297 

3,238 

3,233 

3,201 

+6 

0 

13,326 

13,452 

12,491 

12,441 

12,595 

12,784 

12,867 

13,032 

13, 234 

13,270 

13,380 

13.511 

13,460 

+8 

+1 

12,574 

12,674 

11,823 

11,782 

11,988 

12. 117 

12, 117 

12, 180 

12,404 

12,426 

12,561 

12,590 

12,671 

+7 

+1 

12,178 

12,319 

11,418 

11,390 

11,579 

11,706 

11,723 

11,790 

12,013 

12,039 

12. 155 

12. 189 

12  ,264 

+8 

+1 

9,036 

9,107 

8,  290 

8,256 

8,396 

8,501 

8.565 

8,656 

8,  814 

8,944 

9.015 

9,074 

675 

682 

616 

619 

614 

632 

640 

649 

645 

653 

645 

674 

664 

+11 

+1 

1,868 

1,909 

1,754 

1,820 

1,821 

1,  894 

1,855 

1,920 

1,933 

1,915 

1. 867 

1 . 842 

1,810 

+  9 

+2 

1,450 

1,487 

1,344 

1,407 

1,382 

1,430 

1,395 

1,483 

1,451 

1,488 

1,441 

1,436 

1  ,390 

+11 

+3 

359 

367 

359 

360 

378 

405 

387 

375 

388 

379 

377 

361 

+2 

+2 

972 

932 

957 

943 

937 

933 

942 

935 

954 

942 

966 

938 

955 

-3 

-4 

771 

749 

759 

729 

727 

722 

728 

724 

746 

751 

768 

738 

757 

-1 

-3 

TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandi se ) . . . . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  dealers . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers* 2 3 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  non st ores. . 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total .  . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores..., 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

‘Accounts- receivable  data  contain  no  significant  trading  day  differences. 

2 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

3Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(millions  of  dollars) 


Percent 

1975 

1974 

change 

Feb.  1975 

Kind  of  business 

froir 

— 

Jan . 

Feb. P 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov.  J 

Dec. 

Feb. 

1974 

L 

Jan . 
1975 

Data  NOT  ADJUSTED  for 

seasonal  variations  and 

holiday 

dif feren 

ces 1 

— 

16,327 

15,826 

- 1 

14,926 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

1  7 , 1  78 

+6 

-3 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

1,903 

14,424 

1,867 

13,959 

1,855 

13,071 

1,795 

12,856 

1,843 

12,939 

1,923 

13,042 

1,930 

13,059 

1,886 

13,046 

1,919 

13,310 

1,940 

13,478 

1,902 

13,716 

1,819 

14,094 

1  ,911 
15,267 

+1 

+7 

-2 

-3 

General  merchandise  group  with  nonstores.... 

13,263 

12,832 

11,980 

11,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+7 

-3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,903 

12,504 

11,581 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12,194 

12,549 

13,632 

+8 

-3 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Tire,  battery,  accessory  dealers . 

10,551 

9 , 806 
674 
717 

10,176 

9,456 

634 

701 

9,272 

8,611 

601 

732 

9,102 

8,452 

589 

710 

9,159 

8,510 

580 

721 

9,280 

8,621 

585 

723 

9,340 

8,675 

590 

741 

9,331 

8,667 

594 

741 

9,573 

8,891 

584 

746 

9,721 

9,026 

603 

740 

9,857 
9,  157 
622 

745 

10, 167 
9,453 
656 

727 

11  ,188 
10,403 
745 

743 

+10 

+10 

+5 

-4 

-4 

-4 

-6 

-2 

CHARGE  ACCOUNTS 

1,818 

1,729 

1,842 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1  ,975 

-6 

-5 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

404 

1,414 

397 

1,332 

455 

1,387 

454 

1,345 

492 

1,382 

512 

1,400 

526 

1,380 

516 

1,321 

523 

1,306 

505 

1,340 

485 

1,441 

462 

1,434 

428 

1  ,547 

-13 

-4 

-2 

-6 

General  merchandise  group  with  nonstores.... 

826 

754 

791 

776 

782 

812 

808 

782 

795 

804 

847 

842 

915 

-5 

-9 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

743 

670 

690 

670 

676 

707 

708 

684 

695 

698 

729 

728 

834 

-3 

-10 

Department  stores  and  dry  goods,  general 
merchandise  stores . 

Apparel  and  accessory  stores,  total . 

709 

677 

187 

637 

608 

171 

650 

619 

172 

629 

598 

158 

635 

605 

152 

666 

634 

160 

670 

638 

166 

645 

612 

164 

654 

620 

153 

658 

624 

173 

688 

656 

186 

687 

654 

178 

800 

763 

209 

-2 

-2 

-1 

-10 

-10 

-9 

INSTALLMENT  ACCOUNTS 

14,509 

14,097 

13,119 

12,852 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+7 

-3 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

1,499 

13,010 

1,470 

12,627 

1,411 

11,708 

1,341 

11,511 

1,351 

11,557 

1,411 

11,642 

1,404 

11,679 

1,370 

11,725 

1,396 

12,004 

1,435 
12, 138 

1,417 

12,275 

1,357 

12,660 

1,483 

13,720 

+4 

+8 

-2 

-3 

General  merchandise  group  with  nonstores.... 

12,437 

12,078 

11,210 

11,005 

11,055 

11, 143 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13 ,088 

+8 

-3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,160 

11,834 

10,911 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+8 

-3 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

9,842 

9,129 

487 

9,539 

8,848 

463 

8,642 

8,012 

429 

8,473 

7,854 

431 

8,524 

7,905 

428 

8,614 

7,987 

425 

8,670 

8,037 

424 

8,686 

8,055 

430 

8,919 

8,271 

431 

9,063 

8,402 

430 

9,  169 
8,501 
436 

9,480 

8,799 

478 

10,388 

9,640 

536 

+10 

+10 

+8 

-3 

-3 

-5 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED 

for  seasonal  variations  and  holiday  differences 

1 

otal 

V 

15,733 

15,748 

— 

14,867 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

15,778 

+6 

0 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

1,910 

13,823 

1,876 

13,872 

1,881 

12,986 

1,868 

12,961 

1,863 
13, 168 

1,944 

13,316 

1,893 

13,399 

1,882 

13,550 

1,891 

13,709 

1,912 

13,765 

1,881 

13,926 

1,840 

13,864 

1  ,894 
13  ,884 

0 

+7 

-2 

0 

General  merchandise  group  with  nonstores.... 

12,704 

12,794 

11,957 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+7 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,337 

12,466 

11,551 

11,379 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+  8 

+1 

9,340 

9,388 

8,561 

8,543 

8,689 

8,810 

8,901 

8,987 

9, 166 

9,220 

9,353 

9,353 

9  ,361 

+10 

Apparel  and  accessory  stores,  total . 

619 

698 

637 

687 

602 

752 

593 

724 

594 

714 

612 

709 

627 

712 

636 

724 

627 

728 

630 

738 

636 

746 

637 

740 

627 

739 

+6 

-9 

+3 

-2 

Tire,  baLLtfiy,  ao "  ry 

CHARGE  ACCOUNTS 

It! 

1,825 

1,793 

1,896 

1,893 

1,939 

1,901 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1  ,784 

-5 

-2 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

440 

1,385 

435 

1,358 

491 

1,405 

512 

1,381 

516 

1,423 

513 

1,388 

502 

1,384 

495 

1,425 

487 

1,397 

467 

1,379 

458 

1,451 

454 

1,366 

453 

1  ,331 

-11 

-3 

-1 

-2 

General  merchandise  group  with  nonstores.... 

803 

783 

802 

830 

829 

843 

839 

860 

847 

818 

846 

778 

737 

-2 

-3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

712 

691 

694 

715 

720 

741 

744 

750 

740 

723 

742 

678 

645 

0 

-3 

637 

619 

605 

626 

631 

660 

666 

683 

674 

655 

679 

615 

Apparel  and  accessory  stores,  total . 

171 

171 

178 

162 

160 

169 

179 

182 

173 

176 

181 

171 

173 

INSTALLMENT  ACCOUNTS 

13,908 

13,955 

12,971 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+8 

0 

1,470 

1,441 

1,390 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,386 

1,441 

+4 

-2 

12^438 

12,514 

11,581 

11,580 

11,745 

11,928 

12,015 

12, 125 

12,312 

12,386 

12,475 

12,498 

12,553 

General  merchandise  group  with  nonstores.... 

11,901 

12,011 

11,155 

10,956 

11,334 

11,488 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11 ,988 

+8 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,625 

11,775 

10,857 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11  ,698 

+8 

+1 

8,703 

8,769 

7,956 

7,917 

8,058 

8,150 

8,235 

8,304 

8,492 

8,565 

8,674 

+10 

+4 

Apparel  and  accessory  stores,  total . 

448 

466 

424 

431 

434 

443 

448 

454 

454 

454 

455 

466 

454 

Note-  Data  In  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  In  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


Pt>reliminary  estimates,  see  Explanatory  Material; 


page 


24. 


Accounts- receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


( Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

ratio* 

Range 

Median 

Range 

Median 

Range 

Median 

All  Stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

0 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4-0. 5 

0.5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

0 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0. 2-0.5 

0.3 

0 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0. 2-0.5 

0.2 

0 

Meat  markets . 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2. 7 

2.2 

Retail  bakeries . 

6.3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

5 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

Eating  places . 

2. 9-3. 2 

3.1 

2.7-2. 9 

2.8 

0.7-2. 1 

1.0 

Restaurants,  lunchrooms,  cafeterias . 

3.4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0. 8-2.5 

1.0 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4.7 

4.5 

1.3-1. 9 

1.5 

3 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1 . 1-1 .3 

1.2 

0.1-0. 4 

0.2 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mall  order) . . . . . 

i. i-i.i 

1.1 

1 .1-1.3 

1.2 

0.1-0. 4 

0.2 

o 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

1.2-1. 2 

1.2 

1  .1-1.3 

1.2 

0. 2-0.4 

0.2 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0.1-0. 2 

0.1 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

u 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

Men's,  boys'  wear  stores . 

3.9-6. 2 

5.4 

4. 4-7.1 

5.4 

1.2-2. 2 

1 . 8 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

3 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4.7 

4.2 

0. 4-1.5 

0.8 

2 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

2 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4.7-6. 1 

5.0 

1.1-2. 8 

1.4 

2 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5. 5 

5.4 

1.4-1. 8 

1.5 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3.0-4. 1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1.4-5. 1 

4.7 

1.6-2. 3 

2.0 

3 

Furniture  stores . 

5.3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1.6-2. 4 

2.0 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

4 

Household  appliance  dealers . 

6. 5-9. 5 

7.4 

6.7-8. 1 

7.4 

2. 2-6. 6 

3.9 

5. 

Building  materials,  hardware,  farm  equipment  dealers,  total.... 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3. 6-4. 4 

4.2 

0.8-1. 8 

1.0 

2 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

6 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

0 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

0 

Tire,  battery,  accessory  dealers . 

3.8-4. 9 

4.0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

3. 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2.3-2. 6 

2.4 

0. 6-1.1 

1.0 

2. 

Drug  and  proprietary  stores . 

3. 3-3. 5 

3.4 

3. 1-3.5 

3.2 

0.5-1. 4 

0.6 

1. 

Liquor  stores . 

4. 4-4.7 

4.6 

4.3-4. 6 

4.4 

0.7-0. 9 

0.8 

3. 

Group  II  Stores 


Retail  stores,  total . 

o 

X 

o 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1.7 

S  ;  x::"  ■' 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0.9-1 .0 

1.0 

0.2-0. 3 

0.2 

1.6-1. 6 

1.6-1. 6 

0. 1-0.3 

1.7 

1.0 

0  3 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

iisiiii 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mall  order) . 

0. 9-1.1 

1.0 

0.8-1 .1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

0. 8-1.1 

1.0 

0.8-1 .1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0. 4-0.5 

0.5 

0.4-0. 5 

0.5 

0. 1-0.1 

0.1 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3.5-4. 8 

3.6 

1.0-3. 2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7.7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

6. 4- 8. 7 

5. 5- 7.0 

7.4 

7.0 

5. 7-7. 6 

6. 4-7.3 

7.4 

6.7 

2. 2-8. 3 

1 . 1-3.7 

3.2 

2.3 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0.4-4. 1 

0.5 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trad¬ 
ing-day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  chang< 
in  sales.  The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data—January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 
(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Year-to- 

Year-to- 

Kind  of  business 

year 

Kind  of  business 

year 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6-2. 7 

2.0 

4. 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3. 3-7. 5 

4.8 

7. 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7. 

Floor  coverings  stores . 

3.8-7. 4 

5.4 

9.1 

Jewelry  stores . 

1.0-6. 5 

1.8 

3. 

Florists . 

3.5-6. 7 

3.0 

Book  stores . 

4 . 6-6 . 7 

5 . 7 

Stat  lonerv  stores . . 

Plumbing,  heating,  and  air  conditioning  equip- 

Music  stores . 

3. 3-8. 3 

3.9 

4. 

ment  dealers . 

2. 6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores . 

1.4-12.2 

5.0 

6. 

Farm  equipment  dealers . 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3. 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted 

final  estimate  for  the  previous 

month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of 
change  in  sales  of  the  unadjusted  data  for  the  months  of  March  -  June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 


Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates'  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5%,  B  =  3.6  to  7.0 *,  C=  7.1  to  10.5*  a  =  0  to  1.5*,  b  m  1.6  to  3.0*,  c  =  3.1  to  4.5*,  d  =  exceeds  4.5*. 


NOTE-  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios, only  one  month  is  available-January  1970  over  January  1969. 

'Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp. 24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Kind  of  business 

Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecut 

ive  mon 

hs 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

Food  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

Automotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlant ic 

East  North 
Central 

West  North 

Central 

South 

Atlantic 

East  South 
Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

Food  stores,  total . 

B 

n  ■ 

A 

B 

(*) 

C 

B 

B 

B 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

GAF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

B 

A 

A 

A 

B 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

“ 

C 

B 

- 

C 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  stores,  total . 

c 

(*) 

a 

a 

O 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

" 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . 

- 

b 

d 

- 

c 

- 

- 

- 

Ratio  of 

consecut ive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

C) 

a 

a 

o 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

GAF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

a 

a 

a 

a 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

- 

Drug  and  proprietary  stores . 

- 

a 

a 

a 

~ 

“ 

" 

" 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

Florida . 

A 

A 

- 

b 

b 

_ 

Illinois . 

A 

A 

A 

b 

b 

d 

Indiana . 

B 

- 

- 

b 

_ 

_ 

Massachusetts. . . 

A 

A 

- 

b 

b 

_ 

Michigan . 

B 

B 

- 

b 

b 

_ 

Minnesota . 

B 

- 

- 

b 

_ 

_ 

Missouri . 

B 

- 

- 

a 

- 

- 

Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 

Pennsylvania. . . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non 
durable 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Standard  Consolidated  Areas 

Chicago,  Ill. -Northwestern  Indian; 
New  York,  N. Y. -Northeastern  New 
Jersey . . 

Standard  Metropolitan 
Statistical  Areas 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 


Do 

sal 

liar  volu 
es  estima 

me 

tes 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Metropolitan 

Statistical  Areas--Con. 

A 

A 

A 

b 

a 

d 

Nassau-Suf folk,  N.Y . 

B 

B 

b 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

New  York,  N.Y . 

A 

A 

B 

a 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis.  Mo. -Ill . 

B 

C 

B 

b 

~ 

“ 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

B 

B 

B 

d 

“ 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

A 

A 

A 

A 

b 

b 

d 

- 

- 

B 

- 

- 

c 

Cities 

- 

- 

C 

- 

- 

b 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

b 

~ 

A 

“ 

- 

b 

Detroit,  Mich . 

B 

C 

C 

c 

“ 

“ 

A 

- 

- 

b 

Los  Angeles ,  Calif . 

B 

B 

B 

A 

A 

B 

b 

b 

c 

New  York,  N.Y... 

A 

A 

B 

b 

b 

' 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Ratio 

of  2  consecutive 

Ratio 

of  2  consecutive 

Area 

months 

Area 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  Ill . -Northwestern  Indiana . 

Areas— Con. 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

Standard  Metropolitan  Statistical  Areas 

New  York,  N.Y . 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

a 

Baltimore,  Md . 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

a 

Boston,  Mass . 

Buffalo,  N.Y . 

a 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

b 

b 

b 

a 

a 

Chicago,  Ill . 

a 

a 

a 

Cleveland,  Ohio . 

b 

b 

a 

Dallas,  Tex . 

a 

b 

Detroit,  Mich . 

Houston,  Tex . 

a 

a 

a 

Cities 

Kansas  City,  Mo.-Kans . 

b 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

Minneapolis-St.  Paul,  Minn . 

b 

b 

Nassau-Suf folk,  N.Y . 

a 

New  York,  N . Y. -Nassau-Suf folk,  N.Y... 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

a 

b 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 
consecut  ive 
months1 

Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

Retail  stores,  total . 

1.0 

0.9 

0.3 

Durable  goods  stores,  total . 

2.2 

2.2 

0.5 

Nondurable  goods  stores,  total... 

2.1 

1 .7 

0.8 

Durable  goods  stores,  total . 

2.0 

2.0 

0.4 

Food  stores,  total . 

6.2 

6.1 

1.3 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods. 

2.0 

2.2 

2.2 

0.4 

1.8 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

Eating  and  drinking  places . 

Furniture,  home  furnishings,  and 

General  merchandise  group  with  nonstores.. 

1.1 

1.0 

0.2 

equipment  stores,  total . 

4.7 

4.4 

1.2 

Department  stores  and  dry  goods,  general 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

merchandise  stores . 

0.4 

0.5 

0.1 

Building  materials,  hardware,  farm 

,  t  c  f 

0.1 

3.1 

2.9 

0.9 

Mail-order  houses  department  store 

Lumber  and  other  building  materials 

4.2 

4.2 

1.2 

Automotive  dealers,  total . 

3.1 

3.1 

0.8 

1  nd  r  poo c rt ry  ct  ArpQ  f  n 1 1 

0.5 

1.7 

1.6 

1.1 

AiraAc  .  .  . 

6.4 

6.2 

1.9 

Furniture,  home  furnishings,  and 

INSTALLMENT  ACCOUNTS 

4  .9 

5.0 

0.6 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

7.0 

6.8 

0.6 

4.0 

3.9 

0.4 

Household  appliance,  TV,  radio  stores... 

9.5 

9.7 

0.7 

Nondurable  goods  stores,  total... 

1.0 

1.0 

0.2 

Household  appliance  dealers . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. 

1.2 

1.1 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods, 

a  n  t  rt«*alerc  tntol 

0.9 

0.5 

0.4 

0.4 

Lumber  and  other  building  materials 

Department  stores . 

0.1 

0.1 

0.1 

4  .1 

4.1 

1.2 

6.5 

6.0 

1.0 

Furniture,  home  furnishings,  and 

■  .  ^  •  Hod  1  ore  f'nta  1 

7.0 

7.0 

0.5 

p-ar-  Hoalorc 

1.1 

9.1 

8.7 

0.5 

Passenger  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Household  appliance,  TV,  radio  stores.. 

9.5 

9.6 

0.7 

Tire,  battery,  accessory  dealers . . 

4.2 

4.0 

0.4 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

Gasoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary 
est i mates 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecut ive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.4 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

Tire,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

1.9 

1.9 

0.3 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total... 

0.3 

0.3 

Durable  goods  stores,  total . . 

3.4 

3.4 

0.5 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores. 

0.3 

General  merchandise  group  with  nonstores.. 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note;  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

lSampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  ot  tirms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  December 
1958,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 

(2)  Changing  sampling  and  collection  procedures 
tor  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
IRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  (1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1  1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  12  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  wliich  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  lor  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  months 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 


The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 
services  including  repair,  maintenance,  delivery,  and 
installation  charges;  receipts  from  carrying  charges  or 
other  charges  for  credit;  and  sales  and  excise  taxes  col¬ 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole¬ 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which 
full  payment  is  scheduled  to  be  made  at  the  end  of  the 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
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and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21 .  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
Doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
the  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  tor  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  No. 
12,  1965.  Holiday  adjustment  factors  were  developed 
by  a  method  similar  to  that  described  in  Seasonal 
Adjustment  on  Electronic  Computers,  pp.  356-359, 
Organization  for  Economic  Cooperation  and  Develop¬ 
ment,  Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the  Chief, 
Business  Division,  Bureau  of  the  Census,  Washington 
D.C.  20233.  ’ 

Tables  22  and  23  present,  by  kind  of  business,  the 
combined  seasonal,  trading-day,  and  holiday  adjustment 
factors  that  are  used,  respectively,  to  adjust  sales  and 
accounts-receivable  estimates.  The  factors  shown  for 
data  at  the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences  from 
the  published  data.  Summary  measures  of  the  seasonal, 
cyclical,  and  irregular  components  of  the  adjusted  sales 
data  and  adjusted  accounts-receivable  data  are  shown  in 
tables  24  and  25,  respectively.  These  measures  provide  a 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 


Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumption 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
nonstore  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e. ,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group  regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  and 
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farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups:  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
i  stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
,  stands. 

A  description  of  each  kind  of  business  included  in  the 
:  estimates  in  this  report  is  given  below. 

j 

DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  ( SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling-for  all  types  of  construction -lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
|  supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

521 1  )-Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public,  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221  ^Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper,  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5 24 1 ) 1  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251  )-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  55 1 1  ^Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots,  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers- Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 


This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 14)  '-Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  '-Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)' —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab- 
lishments  may  also  sell  additional  lines  such  as  house- 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)-Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933)2— Establishments  primarily  engaged  in  the  retail 
sale  of  antique  furniture  and  home  furnishings,  glass¬ 
ware,  and  objects  of  art  in  addition  to  those  establish¬ 
ments  selling  secondhand  merchandise  such  as  apparel, 
furniture,  appliances,  books,  automotive  parts,  musical 
instruments,  etc.,  in  any  combination.  Pawnshops  and 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals. 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2 -Establishments 
primarily  engaged  in  the  retail  sale  of  general  or  a 
specialized  line  of  sporting  goods  and  equipment  for 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf, 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  5953)2 -Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995) 2 -Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)-Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2- 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2-Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 


Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
(SIC  5 999)2— Establishments  primarily  engaged  in  the 
retail  sale  of  specialized  lines  of  merchandise  such  as 
collectors’  items  and  supplies,  artists’  supplies,  ortho¬ 
pedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere 
;  classified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
number  of  lines  of  merchandise  such  as  dry  goods, 
apparel  and  accessories,  furniture  and  home  furnishings, 
small  wares,  hardware,  and  food.  Included  are  the  group 
generally  known  as  department  stores,  variety  stores, 
general  merchandise  stores,  general  stores,  etc.,  as  well 
as  mail-order  houses.  Also  included  in  this  group  are 
those  nonstore  retailers  primarily  engaged  in  the  sale  of 
I  products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail¬ 
order  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
through  mail-order  houses)  and  those  primarily  engaged 
!  in  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
carry  a  general  line  of  apparel  such  as  suits,  coats, 
dresses,  furnishings;  home  furnishings  such  as  furniture, 
floor  coverings,  curtains,  draperies,  linens,  major  house¬ 
hold  appliances;  and  housewares  such  as  table  and 
!  kitchen  appliances,  dishes  and  utensils.  These  and  other 
merchandise  lines  are  normally  arranged  in  separate 
sections  or  departments  with  the  accounting  on  a 
departmentalized  basis.  The  departments  and  functions 
j  are  integrated  under  a  single  management.  In  general,  a 
retail  store  is  classified  as  a  department  store  if  it 
normally  has  25  or  more  employees  and  sells  some  items 
in  each  of  the  following  lines  of  merchandise  with  no 
one  of  the  lines  exceeding  80  percent  of  total  sales;  (1) 
furniture,  home  furnishings,  appliances,  radio  and  TV 
sets;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
household  linens  and  dry  goods.  The  80-percent  limita¬ 
tion  for  any  one  category  does  not  apply  for  establish- 
|  ments  with  total  annual  sales  of  more  than  $5  million, 
provided  the  combined  sales  of  the  other  two  merchan¬ 
dise  line  groups  exceed  $500,000.  So-called  discount 
stores”  are  included  as  department  stores  provided  they 
meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 

(SIC  5321 ,  part)3— Establishments  with  normally  25  or 
- - 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 

3 Sales  made  by  mail  order  catalogue  desks  located  within 
department  stores  of  mail  order  firms  and  the  free  standing 
catalogue  order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores,  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321 ,  part) 1  —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  ot  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  ^Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  “5  and  10  cent”  stores  and  “5  cents 
to  a  dollar”  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )‘ -Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1)1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)i -Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods,  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541  ^—Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  soups;  dry  groceries,  either  packaged 
or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried  fruits, 
spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared  meats, 
fresh  fish  and  poultry,  fresh  vegetables  and  fruits,  and 
fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451  )■  -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fiuid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546) -Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories,  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 


Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  In¬ 
cluded  are  furriers  and  custom  tailors  carrying  stocks  of 
materials. 

Men's,  Boys’  Clothing  and  Furnishings  Stores  (SIC 
561 1 )— Establishments  primarily  engaged  in  the  retail 
sale  of  men’s  and  boys’  ready-to-wear  clothing  and 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621  (-Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  women’s 

and  girls  ready-to-wear  apparel  such  as  coats,  suits,  and 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631 )— Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  women’s  and  girls’  apparel 
such  as  sportswear,  beach  wear,  blouses,  hosiery,  mil¬ 
linery,  foundation  garments,  lingerie,  negligees,  robes, 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641)1- 
Establishments  primarily  engaged  in  the  retail  sale  of 
children  s  and  infants’  clothing,  furnishings,  and  acces¬ 
sories. 

Family  Clothing  Stores  (SIC  565 1  (-Establishments 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish¬ 
ings,  and  accessories  for  men,  women,  and  children,  not 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (-Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  ora  combination 
ot  the  lines,  of  men’s,  women’s,  and  children’s  footwear. 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671) ‘—Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )«  -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699)1 -Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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counters  and  refreshment  stands  selling  prepared  foods 
and  drinks  for  immediate  consumption.  Also  included 
are  social  caterers  who  sell  prepared  foods  which  are 
served  on  the  premises  or  elsewhere,  and  inplant  feeding 
contractors.  Eating  and  drinking  places  operated  as 
leased  concessions  in  theaters,  hotels,  motels,  and  places 
of  amusement  are  included  here,  although  candy  and 
popcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
part)— Establishments  primarily  engaged  in  the  retail  sale 
of  prepared  food  and  drink  for  consumption  on  the 
premises.  In  the  cafeterias  the  customers  often  serve 
themselves.  Alcoholic  beverages  are  frequently  sold  at 
these  establishments  but  receipts  from  the  sale  of 
alcoholic  beverages  may  not  exceed  the  receipts  from 
prepared  foods.  Also  included  here  are  inplant  feeding 
contractors  primarily  engaged  in  the  preparation  and 
retail  sale  of  prepared  food  and  drink  for  employees 
(under  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
of  refreshments  and  prepared  food  items.  Included  are 
establishments  which  prepare  refreshment  items  such  as 
frozen  custard,  pizza,  barbequed  chicken,  and  ham¬ 
burgers  for  consumption  on  or  near  the  premises  or  for 
“take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
primarily  engaged  in  servicing  prepared  food  on  the 
premises  or  elsewhere.  Service  plays  an  important  part 
in  this  kind  of  business.  The  principal  activity  of  the 
establishment  is  catering  of  food  and  beverages  to 
parties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)-Establishments  primarily 
engaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
wine,  liquor,  and  other  alcoholic  beverages  for  consump¬ 
tion  on  the  premises.  Prepared  foods  are  frequently  sold 
at  these  establishments  but  receipts  from  the  sale  of 
prepared  foods  may  not  exceed  receipts  from  sales  of 
alcoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  ol 
prescription  drugs  and  patent  medicines  and  health  and 
first-aid  products.  Usually  the  establishments  carry  a 
number  of  related  lines  of  merchandise  such  as  cosmet¬ 
ics,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
and  novelty  merchandise.  These  stores  may  also  operate 
a  soda  fountain  or  lunch  counter. 


“Sales  for  this  kind  of  establishment  are  not  shown  separately 
but  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59, part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery,  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5 -Establishments 
primarily  engaged  in  the  retail  sale  ot  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)-Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 -Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994) ^Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores  total. 


Table  22.  Combmed  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores- 

September  1973  to  August  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 


Kind  of  business 


i1 - - - 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

I 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

[  d  stores,  total . 

■eral  merchandise  group  without  nonstores  (except 

1  partment  stores  mail  order) . 

I  epartment  stores . . . 

!  (ail-order  houses  (department  stores  merchandise) . 

arel  and  accessory  stores,  total . 

omen's  ready-to-wear  stores . . . 

•niture,  home  furnishings,  and  equipment  stores,  total. 

urniture,  home  -furnishing  stores . 

Furniture  stores . 

lousehold  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

, umber  and  other  building  materials  dealers . 

omotive  dealers,  total . 

’assenger  car  dealers  (franchised) . . . 

‘ire,  battery,  accessory  dealers . 

;oline  service  stations . 


CHARGE  ACCOUNTS 

Retail  stores,  total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total. 


.eral  merchandise  group  without  nonstores  (except 

'I  ;partment  stores  mail  order) . 

r  )epartment  stores . 

|  jarel  and  accessory  stores,  total . 

!  -niture,  home  furnishings,  and  equipment  stores,  total. 

L^urniture,  home  furnishings  stores . 

ilding  materials,  hardware,  farm  equip,  dealers,  total. 

I  Lumber  and  other  building  material  dealers . 

,  tomotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

soline  service  stations . . 


.  INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 


neral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

Department  stores . . 

parel  and  accessory  stores,  total . 

miture,  home  furnishings,  and  equipment  stores,  total 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . 

tomotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

ALL  STORES 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

99.0 

99.4 

99.3 

100.1 

106.4 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.5 

102.0 

101.5 

99.2 

110.2 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.4 

9R.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

f 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

;  neral  merchandise  group  without  nonstores  (except 

Iepartment  stores  mail  order) . 

Department  stores . 

parel  and  accessory  stores,  total . 

re,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

J  Retail  stores,  total . 

[Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

|  neral  merchandise  group  without  nonstores  (except 

I. epartment  stores  mail  order) . 

II  Department  stores . 

*  -parel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . - 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . 

-neral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

■  Department  stores . 

>parel  and  accessory  stores,  total . 


GROUP  II  STORES 


96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

97.0 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974  using  the 

-11  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
>1  iday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
ictors  shown  above  for  the  corresponding  kind  of  business. 


34 


Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


(except 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise) 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 


Grocery  stores . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


Range 

of 

seasona 1 
f ac  tor 


Average  duration  of  run  (ADR) 


Description  of  Measures  Shown  Above 


7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

3.61 

7.24 

8.41 

5.99 

6.46 

28.6 

36.5 

2.15 

.82 

1.86 

.63 

.78 

.49 

2.38 

1.27 

3 

2 

1.93 

2.27 

1.55 

1.48 

10.71 

32.12 

3.75 

3.94 

5.90 

6.04 

5.17 

2.62 

2.36 

3.63 

10.3 

9.7 

20.4 

.86 

.84 

.94 

.69 

.67 

.77 

.46 

.48 

.51 

1.51 

1.40 

1.50 

2 

2 

2 

2.06 

2.27 

2.23 

1.40 

1.45 

1.70 

14.28 

23.36 

18.36 

3.82 

4.34 

3.16 

16.49 

16.47 

19.68 

16.98 

14.87 

14.58 

18.59 
15.11 

94.9 

99.0 

118.7 

81.3 

1.52 

1.37 

1.90 

2.81 

1.35 

1.15 

1.80 

2.64 

.59 

.81 

.55 

.71 

2.27 

1.43 

3.28 
3.70 

3 

2 

3 

4 

1.89 

2.02 

1.67 

1.56 

1.53 

1.64 

1.46 

1.44 

21.42 

125.00 

12.24 

14.28 

3.49 

3.54 

3.11 

3.10 

18.63 

20.83 

17.77 

19.43 

16.37 

19.20 

15.60 

17.06 

85.3 
109.0 

80.3 

58.3 

1.95 

2.58 

2.12 

2.48 

1.86 

2.39 

1.97 

2.35 

.47 

.70 

.53 

.66 

3.95 

3.41 

3.71 

3.54 

4 

4 

4 

4 

1.70 

1.68 

1.76 

1.82 

1.54 

1.52 

1.61 

1.71 

10.28 

6.59 

8.86 

7.56 

2.73 

2.73 

2.79 

2.65 

8.34 

7.96 

10.16 

7.35 

6.96 

8.95 

34.8 

24.4 

47.7 

1.48 

1.70 

2.55 

1.32 

1.54 

2.38 

.59 

.63 

.75 

2.25 

2.42 

3.19 

3 

3 

4 

1.81 

1.75 

1.92 

1.41 

1.47 

1.69 

11.17 

9.52 

9.18 

3.70 

3.31 

3.26 

8.77 

8.85 

12.47 

8.51 

8.08 

10.85 

40.3 

35.9 

48.6 

2.01 

2.03 

2.19 

1.84 

1.82 

2.05 

.69 

.83 

.68 

2.66 

2.19 

3.02 

4 

3 

4 

1.86 

1.89 

1.76 

1.55 

1.65 

1.57 

10.71 

11.68 

7.14 

3.74 

3.45 

3.91 

7.60 

7.83 

11.38 

5.97 

6.19 

9.50 

30.3 

32.3 
32.9 

3.37 
3.46 

2.38 

2.99 

3.02 

2.19 

1.06 

1.13 

.87 

2.83 

2.68 

2.52 

4 

4 

3 

2.02 

2.12 

1.64 

1.67 

1.65 

1.50 

7.56 

7.79 

10.28 

3.91 

4.03 

3.11 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

11.25 

8.73 

47.5 

1.45 

1.28 

M 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II 

STORES 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3.65 

16.05 

16.41 

19.13 

14.16 

14.21 

18.44 

97.5 

98.5 
125.2 

1.50 

1.61 

1.99 

1.25 

1.39 

1.85 

.85 

.88 

.80 

1.47 

1.57 

2.31 

2 

2 

3 

2.02 

1.95 

1.56 

1.45 

1.52 

1.40 

125.00 

125.00 

25.00 

3.54 

3.54 

3.62 

20.31 

19.15 

22.23 

17.79 

17.55 

19.01 

93.5 

102.6 

66.1 

2.36 

2.73 

4.06 

2.20 

2.66 

3.84 

.67 

.85 

1.17 

3.28 
3.14 

3.29 

4 

4 

4 

1.60 

1.69 

1.74 

1.45 

1.60 

1.52 

10.42 

9.62 

8.93 

3.70 

3.49 

2.90 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83  | 

3.26 

The  following  are  bnef  descriptions,  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators.”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


component,  that  is.  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  senes  with  an  MCD  greater  than  “5”  are  shown  as  “6."  MCD  is  small  for  smooth  senes 
and  large  for  erratic  series. 

Average  duration  ot  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  tor  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component 
C>  and  the  moving  average.  Tire  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  I 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan. -Feb  ,  Feb. -Mar.,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally.  2.96  lor  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is. 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales.  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Mail-order  houses  (department  store  merchandise). 

Apparel  and  accessory  stores,  total . 

Women’s  ready-to-wear  stores . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  dealers . 

Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  building  materials  dealers . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishings  stores . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  building  materials  dealers . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


— 

Range  of 
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ALL  STORES 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores . ^ . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  without  nonstores  (except 

department  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 
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Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.--NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark 
N.J.,  SMSA;  Patterson -Clifton- Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  \*Ah  Kanawha  Countv 
W.  Va.  y’ 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  M1C.H.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  lor  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 


36 


I 

GREENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

IARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  andTolland 
Counties,  Conn. 

IONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

iOUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

NDIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

fACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

ACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

IACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

KALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

KANSAS  CITY,  MO.-KANS.:  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

;  KNOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties, 

r  Tenn. 

LANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

LANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

'  LEXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

|  LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

i  LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 

:  Saline  Counties,  Ark. 

LOS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

(LOUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

,  LOWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

I  LYNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

|  MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

MIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

[  MILWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

'  MINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

I  MOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

j  MONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

I  MUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

j  MUSKEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

I 

j  NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 

j  established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,’ N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah, and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.  Y. :  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  I  K ANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEAJ  rEE'EVERETT>  WASH-:  King  and  Snohomis  Counties, 
Wash.  ’ 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SI°cUXn  EALLS’  S-  DAK.:  Coextensive  with  Minnehaha  County, 


1  AMpA-;S  1  R-  I’E  I  E  RSBURG,  FLA. :  Hillsborough  and  Pinellas 
Counties,  Fla. 


r0EED0>  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio  and 
Monroe  County,  Mich. 


TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 
i  RENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 
TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UT ica-rOME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 
WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 


WASHINGTON,  D.C. -MD. - VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax] 
Loudon  and  Prince  William  Counties,  Va. 


SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  Countv 
Calif. 

N.Y. :  Madison,  Onondaga,  and  Oswego  Counties, 


WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va. 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESIER,  MASS.:  Worcester  city,  and  Auburn,  Berlin 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden' 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 


I  ACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


YOUNGSTOWN-WARREN,  OHIO: 
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SALES 

Total  sales  of  all  retail  stores  in  the  United  States  for  March 
1975  were  estimated  at  $44.9  billion.  After  adjustment  for 
seasonal  variation  and  trading-day  differences,  but  not  for  price 
changes,  total  sales  for  March  were  $45.9  billion.  This  adjusted 
figure  was  about  2  percent  below  February  1975  but  was  5 
percent  above  March  1974.  The  adjusted  January-March  total 
sales  were  3  percent  above  the  prior  3  months  and  7  percent 
above  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  9  percent  below 
February  1975  and  2  percent  below  March  1974.  In  comparison 
with  March  1974,  total  adjusted  sales  of  the  following  groups  of 
stores  in  the  durable  goods  stores  category  were  as  follows: 
Automotive  dealers,  down  1  percent;  furniture,  home  furnish¬ 
ings,  and  equipment  stores,  down  6  percent;  and  building 
materials,  hardware,  farm  equipment  dealers,  down  9  percent. 


Adjusted  sales  of  nondurable  goods  stores  were  about  1 
percent  above  February  1975  and  8  percent  above  March  1974. 
In  comparison  with  March  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores 
category  were  as  follows:  Food  stores  and  eating  and  drinking 
places,  each  up  14  percent;  the  general  merchandise  stores 
(including  nonstores),  up  1  percent;  and  apparel  and  accessory 
stores,  down  2  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  March  1975  and 
year-ago  comparisons  as  follows:  The  Northeastern  States-$9.9 
billion,  up  6  percent;  the  North  Central  States-$12.7  billion, 
up  4  percent;  the  South— $13.9  billion,  up  4  percent;  the 
West-$8.4  billion,  up  8  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  March  1975  and 


Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

U.S.  DEPARTMENT  OE  COMMERCE  |  Social  and  Economic  Statistics  Administration  j  bureau  or  the  census 

Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D  C., 
204  0  2,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 


•nt 

nd 


in- 

In 

ng 

as 

up 

id 


es 

go 


y 

le 

s, 

ir 

L 

i  m 


2 


comparisons  with  March  1974  were  as  follows:  Chicago-$1.6 
billion,  unchanged;  Detroit-$0.8  billion,  up  4  percent;  Los 
Angeles— $  1 .5  billion,  up  3  percent;  New  York  (including 
Nassau— Suffolk  SMSA)-$2.1  billion,  up  4  percent;  Phila¬ 
delphia— $1.0  billion,  up  7  percent. 

Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $26.7  billion  in 
total  accounts-receivable  balances  owed  by  customers  as  of 


March  31,  1975.  This  figure  represents  $16.5  billion  for 
installment  accounts  and  $10.2  billion  for  charge  accounts. 

After  adjustments  for  seasonal  variations  and  holiday  differ¬ 
ences  but  not  for  price  changes,  total  March  accounts-receivable 
balances  were  virtually  unchanged  from  February  1975  but 
were  4  percent  above  March  1974.  March  installment  account 
balances  and  charge  account  balances  each  were  little  changed 
from  the  previous  month.  Compared  to  March  1974,  install¬ 
ment  account  balances  increased  7  percent  and  charge  account 
balances  increased  1  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
First  3  Months,  1972  through  1975 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


I  1 

Nondurable  goods  stores 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Jan.  1974-March  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group). 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets) . 

Retail  bakeries . . . 

Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias.... 
Drinking  places . 

General  merchandise  group  with  nonstores1.. 
General  merchandise  group  without  non- 
stores1  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . . . 

Mail-order  houses  (department  stores 
merchandise)2 . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  furnishing  stores 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  total5.. 
Lumber  and  other  bldg,  materials  dealers s 
Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 

Passenger  car  dealer . 

Passenger  car  dealers  (franchised)... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group). 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1.. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 

Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . . . 

Drug  and  proprietary  stores . 

Liquor  stores . 


1975 

1974 

Total 

months 

Jan. 

|  Feb. 

Mar.  ^ 

Mar. 

|  Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

1975 

1974 

Da 

ta  NOT  A 

DJUSTED 

for  seasonal  variations, 

holiday 

or  trading-day 

dif feren 

ces 

41  ,315 

*39,802 

44,941 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46,351 

52,253 

126,058 

117,30 

34,583 

32,544 

37,331 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

104,458 

96,64 

12,051 

12,279 

13,237 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

37,567 

36.37 

29,264 

27,523 

31,704 

29,106 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

88,491 

80,92 

10,568 

9,678 

10,818 

9,734 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10,705 

10,678 

31,064 

27,62 

9,895 

9,032 

10,071 

9,072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

9,898 

28,998 

25,74 

233 

222 

250 

238 

228 

247 

249 

253 

260 

266 

269 

243 

254 

705 

67 

117 

112 

124 

112 

114 

120 

120 

116 

129 

128 

143 

125 

127 

353 

32 

3,443 

3,288 

3,646 

3,238 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

10,377 

9,08 

2  ,807 

2,689 

2,985 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

8,481 

7,29 

2,266 

2,191 

2,422 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

6,879 

5,87 

636 

599 

661 

630 

615 

648 

659 

656 

682 

632 

656 

669 

692 

1,896 

1,79 

5,588 

5,524 

7,048 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

18,160 

17,56 

5,108 

5,036 

6,501 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11  ,416 

16,645 

16,02 

4,238 

4,109 

5,340 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

13,687 

13,15 

3,418 

3,334 

4,390 

4,132 

4,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

11,142 

10,66 

524 

542 

704 

637 

711 

727 

689 

664 

759 

662 

727 

817 

1,285 

1,770 

1,67 

346 

385 

457 

479 

476 

450 

390 

439 

494 

473 

609 

705 

602 

1,188 

1,20 

1,770 

1,606 

2,092 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

3,358 

5,468 

5,06 

428 

375 

462 

399 

465 

481 

4  61 

415 

466 

429 

461 

506 

832 

1,265 

1,15 

421 

369 

456 

393 

456 

473 

452 

407 

459 

420 

4  51 

497 

815 

1,246 

1,13 

687 

626 

7  95 

703 

781 

784 

74  9 

747 

796 

784 

844 

853 

1,285 

2,108 

1,92 

592 

536 

689 

592 

660 

665 

634 

635 

684 

677 

722 

724 

1,092 

1,817 

1,62 

304 

279 

367 

326 

378 

361 

354 

332 

393 

345 

365 

400 

657 

950 

86 

272 

247 

351 

323 

397 

331 

322 

301 

358 

341 

325 

325 

411 

870 

86 

1  ,931 

1,793 

1,975 

2,077 

2,034 

2,175 

2,122 

2,178 

J  ,244 

2,116 

2,175 

2,159 

2,533 

5,699 

5,80 

1  ,149 

1,079 

1,185 

1,267 

1,251 

1,362 

1,314 

1,333 

1,367 

1,258 

1,331 

1  ,314 

1  ,368 

3,413 

3,46 

830 

783 

853 

884 

880 

937 

911 

950 

994 

910 

949 

959 

1 ,014 

2,466 

2,46 

610 

554 

601 

642 

626 

649 

648 

691 

699 

664 

647 

643 

855 

1,765 

1,88 

389 

342 

379 

416 

422 

441 

441 

470 

4  66 

428 

423 

397 

512 

1,110 

1,23 

2,156 

2,059 

2,369 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

6,584 

6,65 

1,498 

1,439 

1,642 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1,897 

1,760 

4,579 

4,73 

1  ,152 

1,092 

1,228 

1  ,410 

1,589 

1,720 

1,699 

1,796 

1,765 

1,628 

1,699 

1,453 

1,241 

3,472 

3,73 

346 

347 

414 

371 

419 

4  90 

494 

470 

444 

429 

462 

444 

519 

1,107 

99 

6,732 

7,258 

7,610 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

21,600 

20,65 

6,148 

6,693 

6,915 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

19,756 

18,94 

5,767 

6,270 

6,386 

6,430 

6,779 

7,180 

7,043 

7,4  09 

7,517 

6,354 

6,762 

5,839 

5,142 

18,423 

17,22 

5,385 

5,865 

5,953 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

4,804 

17,203 

16,02 

584 

565 

695 

64  0 

716 

757 

747 

766 

748 

682 

728 

724 

731 

1,844 

1,71 

3,278 

3,053 

3,360 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

9,691 

8,57 

1  ,379 

1,332 

1,439 

1,329 

1,363 

1,393 

1,364 

1,364 

1  ,429 

1,330 

1,399 

1,378 

1 ,914 

4,150 

3,85 

801 

745 

842 

775 

778 

837 

831 

893 

919 

818 

867 

923 

1,207 

2,388 

2,21 

Data  ADJUSTED  for 

seasonal 

variations,  holiday  and 

trading 

-day  differences 

45,955 

*46,819 

45,937 

43,872 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44  ,469 

44,821 

138,711 

129,931 

38,259 

38,494 

38,629 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

115,382 

107,82! 

14,075 

14,569 

13,326 

13,660 

13,941 

14,289 

14,049 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

41. 970 

40.51S 

31  ,880 

32,250 

32,611 

30,212 

30,342 

30,605 

30,544 

31,393 

31,675 

31,758 

32,158 

31  ,494 

31,555 

96,741 

89,426 

10,672 

10,643 

10,917 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

32,232 

28,77£ 

9,945 

9,925 

10,162 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

30,032 

26,743 

3,784 

3,828 

3,798 

3,318 

3,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

11,410 

9,975 

7,261 

7,533 

7,610 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

22,404 

22,014 

6,704 

7,000 

7,072 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

20,776 

20,335 

4,497 

4,743 

4,878 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

14,118 

13,643 

720 

746 

737 

753 

716 

733 

728 

740 

746 

745 

753 

732 

684 

2,203 

2,198 

485 

489 

455 

498 

494 

487 

492 

513 

4  92 

514 

513 

499 

415 

1,429 

1,453 

2,118 

2,189 

2,114 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

6,421 

6.276 

473 

518 

514 

501 

482 

482 

458 

484 

507 

4  95 

477 

450 

444 

1,505 

1,433 

844 

828 

820 

800 

742 

794 

793 

840 

810 

824 

817 

766 

800 

2,492 

2,366 

323 

344 

312 

361 

337 

333 

338 

350 

332 

318 

321 

307 

303 

979 

1 , 072 

2,040 

2,051 

2,049 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

6,140 

6,281 

1  ,237 

1,235 

1,208 

1,316 

1,290 

1,342 

1,302 

1,346 

1,325 

1,335 

1  ,282 

1  ,240 

1,193 

3,680 

3,758 

625 

633 

655 

703 

699 

687 

647 

716 

691 

676 

638 

629 

617 

1,913 

2,054 

2,886 

2,739 

2,527 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

8,152 

8.277 

1  ,424 

1,415 

1,345 

1,572 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1 ,517 

1  ,465 

1,412 

4,184 

4,537 

471 

477 

488 

456 

421 

434 

424 

430 

415 

444 

440 

427 

431 

1,436 

1,310 

7,696 

8,325 

7,308 

7,403 

7,644 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

23,329 

22,113 

6,971 

7,580 

6,561 

6,721 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,668 

21 ,112 

20,055 

725 

745 

747 

682 

680 

697 

685 

718 

688 

716 

700 

665 

690 

2,217 

2,058 

3,465 

3,465 

3,432 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

10,362 

9,165 

1,436 

1,449 

1,497 

1,376 

1  ,408 

1,389 

1,402 

1,421 

1,408 

1,415 

1,429 

1  ,402 

1,461 

4,382 

4,069 

871 

882 

908 

829 

842 

832 

831 

864 

887 

888 

891 

884 

886 

2,661 

2,473 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 


^Preliminary  estimates. 

2  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail  order  catalogue  desks  located  within  department  stores  of  mail  order  firms.  3  Includes  men's,  boys'  clothing  and  furnishings 

stores  and  custom  tailors.  4  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes 

lumber  yards,  building  materials  dealers;  paint,  plumbing  and  electrical  stores.  GIncludes  both  franchised  and  nonf ranchised  car  dealers. 
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ating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

Jeneral  merchandise  group  with  nonstores1.... 
General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

epartment  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 

merchandise)2 . 

total . 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Percent  change 
sales — all  retail 

in 

stores 

of  business 

March  1975 
from-- 

3  months 

1975 

Kind  of  business 

March 

1974 

February 

1975 

3  months 
1974 

Percent  change  in 
sales — all  retail  stores 


March  1975 
from — 


March 

1974 


February 

1975 


3  months 
1975 
from 

3  months 
1974 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive 


;roup) . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


ood  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets.. 
Fruit  stores,  vegetable  markets". 
Candy,  nut,  confectionery  stores* 
Retail  bakeries . 


Apparel  and  accessory  stores, 

Men's,  boys'  clothing,  furnishings  stores - 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores 
Shoe  stores . 


+5 

+13 

+7 

+7 

+15 

+8 

-3 

+8 

+3 

+9 

+15 

+9 

+11 

+12 

+  12 

+11 

+12 

+  13 

+5 

+13 

+4 

+7 

+14 

+8 

+45 

+36 

+15 

+11 

+11 

+9 

+  13 

+11 

+  14 

+14 

+11 

+16 

+15 

+11 

+  17 

+5 

+10 

+6 

+5 

+28 

+3 

+5 

+29 

+4 

+6 

+30 

+4 

+6 

+32 

+  4 

+11 

+30 

+6 

-5 

+19 

-1 

+13 

+30 

+8 

+16 

+24 

+  10 

+16 

+29 

+12 

+13 

+32 

+10 

-17 

+12 

-12 

+9 

+42 

0 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture  stores . 

Floor  coverings  stores** . 

Household  appliance,  TV,  radio  stores . 

Household  appl  iance  stores . 

TV,  radio,  stores* . 

Music  stores" . 

Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  building  materials  dealers3 

Paint,  glass,  wallpaper  store" . . 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers* . 

Hardware  stores . 

Farm  equipment  dealers" . 

Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Fuel  and  ice  dealers* . 

Fuel  and  ice  dealers,  except  fuel  oil" 
Fuel  oil  dealers- . 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florist* . 

Book  stores* . 

Stationery  stores* . 

Camera,  photographic  supplies  stores* 
Opical  goods  stores* . 


-5 

+10 

-2 

-4 

+9 

0 

-20 

+  16 

-9 

-6 

+8 

-6 

-9 

+11 

-10 

-2 

+5 

+1 

+13 

+17 

+14 

-7 

+15 

-1 

-13 

+12 

-7 

+2 

+15 

+5 

-8 

-7 

+4 

+12 

+19 

+12 

-7 

+17 

+4 

-2 

+5 

+5 

-1 

+2 

+7 

0 

+2 

+7 

+9 

+23 

+7 

+  9 

+10 

+13 

+11 

-11 

+6 

+5 

-7 

-3 

+14 

-12 

+10 

+8 

+8 

+8 

+9 

+13 

+8 

+1 

+6 

+2 

+24 

+5 

+11 

+34 

+21 

+18 

+27 

+7 

+28 

+35 

+13 

+30 

+15 

+13 

+17 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  s  tores . . . 


Eating  and  drinking  places . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


-2 

+7 

Apparel  and  accessory  stores,  total . 

-2 

-3 

Men's,  boys'  wear  stores4 . 

+3 

Women's  apparel,  accessory  storess . 

+6 

0 

+7 

-14 

Furniture,  home  furnishings,  and  equipment 

-2 

-6 

+8 

+1 

Furniture,  home  furnishings  stores . 

-8 

Household  appliance,  TV,  radio  stores . 

+14 

+3 

+14 

+  2 

+12 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

Lumber  and  other  building  materials  dealers3 

+14 

-1 

+14 

-1 

-12 

+1 

Passenger  car  and  other  automotive  dealers6. 

.  -2 

-13 

Tire,  battery,  accessory  dealers . 

+10 

0 

+1 

+1 

+4 

+3 

+3 

Gasoline  service  stations . 

-2 

-1 

0 

Drug  and  proprietary  stores . 

+9 

+3 

-9 

-7 

-2 

|  Liquor  stores . 

+10 

+3 

+2 

+5 

+5 

-9 


-2 

-2 

-7 


+5 

+5 

+8 


Note: 
asterisk . 


Sampling  variabilities, 
see  table  14 . 


based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


‘Konstoresnare1stabliihientsPprimarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  <>tder- 
nncludersales  ^de  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  ’Includes  lumber  yards,  building  materia 

paint,  plumbing,  and  electrical  stores.  '‘includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  Includes  women  ready-to-  ea 

sory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


s  dealers; 
acces- 


6 Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


I  tern 

Month-to-month 

Average  monthly  rates  of  c 

hanges 

March 

February 

January 

December 

March  1975 

March  1975 

March  1975 

December  1974 

3 -month  span 

September  1974 

6 -month  span 

March  1974 

12-month  span 

February 

January 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

-2 

-9 

+1 

+2 

+4 

+1 

+3 

+6 

+1 

+1 

0 

+  1 

0 

-1 

0 

0 

0 

+1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores 

Kind  of  Business  for  the  United  States 

 (Millions  of  dollars) 


by 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 

Food  stores,  total . 

Grocery  stores1 . 


Apr. 


July 


Aug. 


Sept. 


Total  3  months 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores,  total.. 
Women's  apparel,  accessory  stores3. 

Women's  ready-to-wear  stores . 

Shoe  stores . . . 


Tire,  battery,  accessory  dealers. 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 
Grocery  stores . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


12,693 

12,047 

14,475 

13,414 

13,648 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

39,215 

690 

666 

774 

768 

856 

929 

884 

878 

905 

823 

844 

13,701 

12,646 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

37 , 085 

5,719 

5,192 

5,877 

5,305 

4,952 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

5,825 

5  ,646 

5 ,116 

5,242 

4,880 

5,355 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

16,553 

4  ,308 

4,298 

5,563 

5,312 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

9,633 

14,169 

4,098 

4,055 

5,280 

5,030 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

13,433 

3,360 

3,256 

4,269 

4,054 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

7,744 

3  ,051 

3,686 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

567 

512 

574 

583 

556 

531 

603 

531 

587 

666 

1,025 

1,400 

415 

380 

576 

486 

589 

519 

517 

451 

561 

531 

545 

563 

887 

1,371 

155 

143 

215 

179 

206 

196 

194 

174 

210 

197 

207 

209 

141 

129 

204 

155 

179 

170 

171 

153 

185 

175 

186 

189 

300 

107 

163 

138 

178 

141 

139 

119 

155 

156 

142 

143 

197 

387 

151 

145 

176 

170 

197 

203 

203 

198 

192 

177 

187 

179 

545 

514 

522 

529 

523 

515 

549 

498 

532 

529 

196 

179 

173 

193 

178 

178 

189 

176 

204 

209 

292 

547 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


36,315 


2,119 

34,196 


14,911 

14,729 


13,701 

12,943 


10,460 

9,492 

1,332 

1,265 

458 

4C0 

367 


449 

.444 

513 


Apparel  and  accessory  stores,  total. 
Women's  apparel,  accessory  stores3 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


14,390 

1 - 

14,661 

15,017 

14,036 

14,008 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

44,068 

41,514 

5,574 

5,555 

5,756 

5,065 

5,041 

5,071 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

16,885 

15,195 

5,722 

5,941 

6,044 

5,935 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

17,707 

17,339 

5,459 

5,670 

5,772 

5,668 

5,635 

5,749 

5,594 

5,692 

5,684 

5,740 

5,721 

5,638 

16,901 

4,030 

4,356 

4,170 

4,185 

4,260 

4,120 

4,207 

4,204 

4,227 

4,202 

4,161 

4,096 

12,607 

598 

600 

576 

597 

585 

597 

600 

597 

608 

589 

533 

1,776 

1 ,758 

548 

567 

552 

549 

543 

524 

540 

537 

561 

548 

531 

493 

217 

209 

202 

197 

196 

206 

206 

212 

204 

201 

182 

200 

636 

154 

151 

151 

143 

146 

141 

146 

141 

145 

129 

143 

444 

471 

190 

197 

190 

180 

187 

187 

181 

189 

178 

188 

177 

169 

167 

577 

535 

561 

543 

553 

522 

540 

536 

539 

538 

547 

538 

548 

1,679 

1,596 

Note:  Sampling  variabilities  for  unadjusted  data  are  shorn,  in  table  13.  pPreliminary  estimates. 

'March  1975  meekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  March  9  -  $1,369;  March  15  -  $1,313;  March  22  -  $1,282;  March 


29  -  $1,348. 


Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order 
Includes  women  s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 


Percent  change  in  sales — 
11  or  more  retail  stores 


March 

1975 

from — 

March 

February 

1974 

1975 

3  months 
1975 
from 

3  months 
1974 


Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise 

stores . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Women’s  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Kind  of  business 


Percent  change  in  sales — 
11  or  more  retail  stores 


March 

1975 

from — 

March 

February 

1974 

1975 

3  months 
1975 
from 
3  months 
1974 


Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 


+8 

+20 

+8 

Retail  stores,  total . 

+7 

+2 

+6 

+1 

+16 

+1 

+  8 

+  20 

+  8 

Grocery  stores . 

+14 

+11 

+  13 

+  13 

+  10 

+  13 

General  merchandise  group  with  nonstores 1 . 

+2 

+2 

General  merchandise  group  without  nonstores1 

+5 

(except  department  stores  mail  order) . 

+2 

+2 

Department  stores . 

+  4 

+3 

+4 

+5 

+31 

+  4 

Variety  stores . 

0 

0 

+1 

+6 

+32 

+5 

+11 

+33 

+5 

Apparel  and  accessory  stores,  total... 

+1 

+8 

Women's  apparel,  accessory  stores2 . 

+50 

+12 

Shoe  stores . 

+32 

+58 

+18 

+18 

+52 

+5 

+4 

+  21 

+5 

Tire,  battery,  accessory  dealers . 

+6 

-4 

+5 

+6 

+  13 

+5 

+  9 

+15 

+7 

Drug  and  proprietary  stores . 

+7 

+4 

+5 

- — - -w  xjr  acuing  ueruionaise  tnrougn 

Includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops, 


coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order, 
furriers  and  other  women's  apparel  stores. 


k  ....  'L."  ,«ww.  '  *  J:. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


'ood  stores,  total . 

Grocery  stores . 

Sating  and  drinking  places . 

3AF , 1  total . 

General  merchandise  group 

with  nonstores3  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 
TOTAL . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


with 


Food  stores,  total . 

Grocery  stores . 

.Eating  and  drinking  places.. 

GAF,1  total . 

^  General  merchandise  group 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

1  Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


Durable  goods  stores,  total... 

Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

r  Eating  and  drinking  places . 

GAF.1  total . 

General  merchandise  group  with 

nonstores2 . . . . . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Jan . 

Feb. 

Mar.  P 

Mar .  1 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

1 

Nov.  1 

Dec . 

Mar. 

1974 

Feb. 

1975 

3  mos . 
1974 

9,371 

8,849 

9,929 

9,356 

9,797 

10,406 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11,872 

+6 

♦12 

+7 

2,251 

2,282 

2,487 

2,519 

2 , 805 

3,037 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

-1 

+9 

+3 

7,120 

6,567 

7,442 

6,837 

6,992 

7,369 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9,294 

+9 

+13 

+9 

2,660 

2,405 

2,678 

2,444 

2,348 

2,566 

2,488 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+10 

+11 

+11 

2,354 

2,117 

2,341 

2,147 

2,052 

2,259 

2,174 

2,161 

2,380 

2,103 

2,227 

2,326 

2,319 

+9 

+11 

+11 

788 

720 

793 

757 

766 

882 

898 

881 

916 

840 

825 

82  7 

833 

+5 

♦  10 

+9 

2,160 

2,023 

2,550 

2,383 

2,599 

2,687 

2,617 

2,437 

2,655 

2,621 

2,826 

3,085 

4,152 

+7 

♦  26 

+4 

1,239 

1,186 

1 ,535 

1  ,447 

1  ,564 

1  ,651 

1  ,592 

1  ,496 

1  ,629 

1  ,593 

1  ,744 

1  ,986 

2,686 

+6 

♦29 

+4 

787 

746 

999 

929 

1  ,046 

1  ,099 

1  ,061 

957 

1  ,048 

1  ,043 

1  ,132 

1  ,333 

1  ,924 

+8 

+34 

+5 

497 

441 

577 

487 

587 

563 

560 

478 

557 

576 

601 

620 

930 

+18 

♦31 

♦10 

424 

396 

438 

449 

448 

473 

465 

463 

469 

452 

481 

479 

536 

-2 

+11 

-2 

271 

264 

312 

365 

414 

453 

469 

479 

450 

382 

421 

365 

315 

-15 

+  18 

-11 

674 

635 

681 

635 

658 

702 

73  7 

763 

761 

697 

730 

713 

704 

+7 

+7 

+14 

285 

277 

299 

265 

276 

277 

280 

269 

282 

266 

278 

264 

353 

+13 

♦  8 

+10 

11,682 

11,145 

12,675 

12,211 

12,834 

13,858 

13,208 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

+4 

+14 

+6 

3,462 

3,514 

3,845 

3,872 

4,185 

4,510 

4,408 

4,577 

4,654 

4  ,220 

4,366 

3,904 

3 ,876 

-1 

+9 

+5 

8,220 

7,631 

8,830 

8,339 

8,649 

9,348 

8,800 

8,973 

9,620 

8,737 

9,719 

9,764 

11 ,078 

+6 

+16 

+7 

2,738 

2,530 

2,812 

2,528 

2,405 

2,694 

2,632 

2,634 

2,879 

2,584 

2,715 

2,820 

2,776 

+11 

+11 

+12 

2,602 

2,397 

2,654 

2,381 

2,248 

2,525 

2,464 

2,471 

2,703 

2,425 

2,549 

2,666 

2,607 

+11 

+11 

+12 

978 

1,078 

1  ,004 

1  ,045 

1  ,146 

1  ,162 

1  ,181 

l  ,264 

1  ,138 

1  ,217 

1  ,157 

1  ,160 

+7 

+  10 

+10 

2*597 

2,486 

3,070 

2,987 

3,222 

3,291 

3,118 

3,078 

3,397 

3,191 

3,457 

3,796 

5,008 

+3 

+23 

+3 

1,603 

1  ,598 

2,032 

1  ,973 

2,128 

2,182 

2,073 

2,009 

2,242 

2,122 

2,343 

2,644 

3,435 

+3 

+27 

+2 

953 

933 

1,241 

1  ,197 

1  ,320 

1  ,372 

1  ,324 

1  ,251 

1  ,395 

1  ,298 

1  ,393 

1  ,589 

2,266 

+4 

+33 

+2 

480 

414 

526 

477 

555 

531 

508 

504 

552 

520 

546 

575 

899 

+10 

+27 

+9 

514 

474 

512 

53  7 

539 

578 

537 

565 

603 

549 

568 

577 

674 

-5 

+8 

-1 

•  784 

707 

840 

860 

996 

1  ,118 

1  ,088 

1,073 

1  ,078 

l  ,118 

1  ,167 

964 

928 

-2 

+19 

+4 

1,849 

2,042 

2,170 

2,210 

2 ,355 

2,494 

2,466 

2,606 

2,607 

2,227 

2,298 

2,009 

1  ,752 

-2 

+6 

+4 

962 

862 

944 

916 

928 

1  ,007 

1  ,020 

1  ,124 

1  ,131 

1  ,007 

1  ,048 

1  ,017 

l  ,024 

+3 

+10 

+8 

370 

350 

374 

356 

370 

377 

363 

375 

395 

359 

379 

380 

517 

+5 

+7 

+8 

12,499 

12,327 

13,888 

13,295 

13 ,661 

14,334 

13,904 

14,108 

14,825 

13,103 

13,941 

13,752 

15,675 

+4 

+13 

+7 

3,955 

4 , 082 

4,366 

4,653 

4,867 

5,171 

5,041 

5,154 

5,199 

4  ,489 

4,731 

4,171 

4,329 

-6 

+7 

0 

8,544 

8,245 

9,522 

8,642 

8,794 

9,163 

8,863 

8,954 

9,626 

8,614 

9,210 

9,581 

11  ,346 

+10 

+15 

+11 

3,279 

3,016 

3,349 

3,000 

2,908 

3,129 

3,051 

3,149 

3,444 

3,033 

3,161 

3,274 

3,277 

+12 

+11 

+14 

3,157 

2,895 

3,213 

2,881 

2,787 

3,004 

2  ,921 

3,014 

3,306 

2,908 

3,024 

3,150 

3,141 

+12 

+11 

+14 

84  7 

810 

900 

771 

792 

815 

858 

880 

913 

805 

841 

818 

824 

+17 

+11 

+16 

2,802 

2,783 

3,502 

3,383 

3  ,539 

3,622 

3,412 

3 ,430 

3,737 

3,338 

3,572 

3,947 

5,526 

+4 

+26 

+2 

1,677 

1,706 

2,196 

2,116 

2,222 

2,292 

2,122 

2,113 

2,344 

2,061 

2,251 

2,607 

3,719 

+4 

+29 

+2 

963 

965 

1 ,271 

1  ,204 

1  ,265 

1  ,318 

1  ,229 

1,208 

1  ,357 

1  ,203 

1  ,289 

1  ,480 

2,211 

+6 

+32 

+4 

503 

485 

643 

571 

641 

613 

576 

575 

642 

576 

613 

646 

958 

+13 

+33 

+6 

622 

592 

663 

696 

676 

717 

714 

742 

751 

701 

708 

694 

849 

-5 

+12 

-2 

721 

715 

814 

876 

973 

1  ,004 

987 

967 

948 

911 

961 

799 

752 

-7 

+14 

-2 

2,249 

2,433 

2,514 

2,710 

2,827 

3,032 

2,969 

3,085 

3,099 

2,525 

2,714 

2,286 

2,073 

-7 

+3 

0 

1,011 

976 

1,085 

976 

1  ,008 

1  ,065 

1  ,121 

1  ,120 

1,140 

1  ,051 

1,113 

1  ,054 

1  ,040 

+11 

+11 

+14 

451 

440 

478 

424 

428 

437 

424 

436 

451 

424 

448 

435 

612 

+13 

+9 

+10 

7,763 

7,481 

8,449 

7,847 

7,908 

8,435 

8,339 

8,423 

8,981 

8,110 

8,474 

8,451 

9,752 

+8 

+13 

+10 

2,383 

2,401 

2,539 

2,559 

2,588 

2,739 

2,745 

2,801 

2,902 

2,564 

2  ,651 

2,409 

2,570 

-1 

+6 

+7 

5,380 

5,080 

5,910 

5,288 

5,320 

5,696 

5,594 

5,622 

6,079 

5,546 

5,823 

6,042 

7,182 

+12 

+16 

+12 

1,891 

1,727 

1,979 

1,762 

1  ,687 

1  ,828 

1 ,771 

1  ,819 

1  ,982 

1,795 

1  ,880 

1  ,980 

1  ,961 

+12 

+15 

+13 

1,782 

1,623 

1,863 

1  ,663 

1  ,583 

1  ,722 

1  ,668 

1 ,713 

1  ,861 

1  ,680 

1  ,762 

1  ,871 

1  ,831 

+12 

+15 

+13 

768 

780 

875 

706 

685 

763 

784 

792 

849 

800 

802 

790 

804 

+24 

+12 

+25 

1,730 

1,631 

1,993 

1  ,907 

1  ,970 

2,058 

2,023 

2,005 

2,205 

1  ,997 

2,127 

2,273 

3,241 

+5 

+22 

+4 

1,069 

1,034 

1,285 

1  ,199 

1  ,252 

1  ,314 

1  ,283 

1  ,275 

1  ,410 

1  ,258 

1  ,373 

1,514 

2,196 

+7 

+24 

+6 

715 

690 

879 

802 

845 

888 

876 

865 

949 

842 

912 

1  ,025 

1  ,590 

+10 

+27 

+8 

290 

266 

346 

313 

347 

337 

334 

322 

374 

325 

336 

350 

571 

+11 

+30 

+6 

371 

331 

362 

395 

371 

407 

406 

408 

421 

414 

418 

409 

474 

-8 

+9 

-3 

631 

580 

650 

561 

587 

634 

659 

688 

706 

671 

655 

616 

638 

+16 

+12 

+17 

273 

265 

288 

284 

289 

302 

297 

284 

301 

281 

294 

299 

432 

+1 

+9 

+2 

Percent  change 


Mar.  1975 
f  rom -- 


3  mos. 
1975 


Note:  Estimates  are  based  on  a  sample 

in  geographic  regions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory 
specialize  in  department  store  types  of  merchandise. 

*Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated 


(See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


,  and  furniture,  home  furnishings...  equipment  groups;  these  stores 
vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


New  England  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

Gasoline  service  stations . 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  North  Central  Division,  total . 

Durable  goods  stores . . 

Nondurable  goods  stores . . 

Food  stores,  total . . 

Eating  and  drinking  places . . 

GAF1,  total . . 

General  mdse,  group  with  nonstores2, 
Apparel  and  accessory  stores,  total, 

Gasoline  service  stations . 

Drug  and  propietary  stores . 

West  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . . . 

Food  stores,  total . . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 

South  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  South  Central  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . . . 

GAF1,  total. . 

General  mdse,  group  with  nonstores2. 

West  South  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Mountain  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Pacific  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

Eating  and  drinking  places. . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


Note:  Estimates  are  based  on  a  sample, 

in  geographic  divisions  are  shown  on  p.  38 


( See 


1974 

Percent  change 

Mar.  1975 

f  rom — 

3  mos. 
1975 

Jan . 

Feb. 

Mar  .P 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec. 

Mar. 

1974 

Feb. 

1975 

f  rom 

3  mos. 
1974 

2,392 

2,260 

2,508 

2,418 

2,488 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

+4 

+11 

596 

588 

644 

673 

748 

807 

768 

747 

745 

674 

705 

661 

683 

-4 

+  10 

1,796 

1,672 

1,864 

1,745 

1,740 

1,846 

1,812 

1,825 

1,956 

1,786 

1,916 

1,991 

2,343 

+7 

+11 

+9 

637 

593 

654 

585 

56  2 

614 

605 

638 

696 

595 

!  635 

655 

653 

+  12 

+10 

503 

457 

578 

586 

638 

654 

636 

578 

645 

622 

666 

721 

995 

-1 

201 

179 

190 

192 

185 

213 

203 

221 

226 

206 

218 

204 

198 

-1 

+6 

+11 

6,979 

6,589 

7,421 

6,938 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

+7 

+13 

+8 

1,655 

1,694 

1,843 

1 , 846 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,048 

1,940 

1,895 

0 

+  9 

+4 

5,324 

4,895 

5,578 

5,092 

5,252 

5,523 

5,390 

5, 183 

5,549 

5,259 

5,589 

5,888 

6,951 

+10 

+14 

+9 

614 

551 

615 

573 

593 

684 

686 

667 

704 

646 

646 

647 

653 

+7 

+12 

+  9 

1,657 

1,566 

1,972 

1,797 

1,961 

2,033 

1,981 

1,859 

2,010 

1,999 

2,  160 

2,364 

3,157 

+  10 

+26 

+6 

976 

933 

1,199 

1,115 

1,217 

1,284 

1,230 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

+8 

+29 

+6 

368 

330 

437 

359 

431 

416 

412 

348 

403 

421 

442 

460 

692 

+22 

+32 

+13 

473 

456 

491 

443 

473 

489 

534 

542 

535 

491 

512 

509 

506 

+  11 

+8 

+16 

212 

201 

217 

197 

208 

204 

205 

195 

208 

195 

203 

191 

262 

+10 

+8 

+7 

8,201 

7,811 

8,886 

8,474 

8,921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

+5 

+14 

+7 

2,314 

2,350 

2,569 

2,553 

2,786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

+1 

+9 

5,887 

5,461 

6,317 

5,921 

6,135 

6,637 

6,304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

+7 

+  16 

+8 

2,010 

1,834 

2,036 

1,828 

1,732 

1,964 

1,915 

1,900 

2,089 

1 ,883 

1,967 

2,038 

2,027 

+  11 

+11 

+12 

796 

745 

819 

785 

813 

897 

901 

897 

958 

863 

926 

880 

876 

+4 

+  10 

+7 

1,882 

1 ,793 

2,241 

2,176 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,494 

2,754 

3,641 

+3 

+25 

+3 

1,173 

1,159 

1,488 

1,450 

1,555 

1,593 

1,516 

1,465 

1  ,615 

1,557 

1,712 

1,946 

2,529 

+3 

+28 

+2 

368 

315 

406 

355 

416 

397 

377 

363 

392 

381 

399 

419 

669 

+  14 

+29 

+12 

703 

632 

688 

667 

663 

723 

730 

818 

818 

715 

756 

751 

741 

+3 

+9 

+10 

260 

249 

268 

249 

263 

265 

262 

269 

279 

255 

270 

269 

363 

+8 

+8 

+9 

3,481 

3,334 

3,789 

3,737 

3,913 

4,206 

4,013 

4,221 

4,557 

4,050 

4,459 

4,155 

4,580 

+1 

+14 

+3 

1 ,148 

1,164 

1,276 

1 ,319 

1,399 

1  ,495 

1  ,517 

1,632 

1  ,631 

1,469 

1,507 

1,324 

1,355 

-3 

+10 

+5 

2,333 

2,170 

2,513 

2,418 

2,514 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

+4 

+16 

+3 

728 

696 

776 

700 

673 

730 

717 

734 

790 

701 

748 

782 

749 

+  11 

+11 

+11 

715 

693 

829 

811 

877 

875 

846 

853 

973 

882 

963 

1  ,042 

1,367 

+2 

+20 

+2 

430 

439 

544 

523 

573 

589 

557 

544 

627 

565 

631 

698 

906 

+4 

+24 

+3 

259 

230 

256 

249 

265 

284 

290 

306 

313 

292 

292 

266 

283 

+3 

+11 

+3 

6,312 

6,269 

7,105 

6,732 

6,941 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

+6 

+13 

+7 

1,850 

1,933 

2,055 

2,194 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2,202 

1,929 

2,024 

-6 

+6 

-2 

4,462 

4,336 

5,050 

4,538 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

+11 

+16 

+11 

439 

450 

503 

385 

403 

409 

435 

440 

459 

399 

4  25 

410 

411 

+31 

+12 

+26 

1,449 

1,470 

1,853 

1,797 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

+3 

+26 

+1 

892 

924 

1,197 

1,142 

1,195 

1,209 

1,132 

1,114 

1,230 

1,095 

1,220 

1,410 

1,954 

+5 

+30 

+3 

225 

225 

298 

280 

321 

294 

275 

259 

292 

255 

277 

294 

433 

+6 

+32 

0 

528 

504 

564 

517 

531 

576 

581 

580 

613 

554 

594 

555 

537 

+9 

+12 

+12 

216 

216 

245 

210 

215 

214 

215 

221 

226 

210 

221 

218 

304 

+17 

+13 

+10 

2,216 

2,181 

2,453 

2,441 

2,516 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

0 

+12 

+6 

1 ,452 

1,392 

1,605 

1,491 

1,539 

1,668 

1,584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

+8 

+15 

+10 

607 

566 

622 

539 

540 

619 

610 

624 

679 

589 

590 

598 

603 

+15 

+10 

+19 

461 

458 

585 

583 

608 

623 

581 

599 

641 

568 

600 

680 

955 

0 

+28 

+1 

272 

278 

363 

357 

373 

387 

354 

354 

397 

356 

380 

452 

646 

+2 

+31 

+2 

3,971 

3,877 

4,330 

4,122 

4,204 

4,464 

4,399 

4,428 

4,634 

4,089 

4,335 

4 ,261 

4,977 

+5 

+12 

+8 

1  ,341 

1,360 

1,463 

1,509 

1,551 

1  ,690 

1  ,667 

1  ,693 

1,706 

1,470 

1,540 

1,395 

1,470 

-3 

+8 

+3 

2,630 

2,517 

2,867 

2,613 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2 , 866 

3,507 

+10 

+14 

+11 

956 

867 

963 

877 

844 

896 

884 

906 

988 

379 

923 

937 

949 

+  10 

+11 

+14 

892 

855 

1,064 

1,003 

1  ,050 

1,109 

1,035 

1  ,055 

1,169 

1  ,020 

1,070 

1,181 

1,727 

+6 

+24 

+4 

513 

504 

636 

617 

654 

696 

636 

645 

717 

610 

651 

745 

1,119 

+3 

+26 

+2 

1,884 

1,827 

2,081 

1,936 

1,998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,129 

2,095 

2,420 

+7 

+14 

+10 

1  ,239 

1,175 

1,394 

1,225 

1,238 

1,337 

1,289 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

+  14 

+19 

+14 

409 

377 

434 

381 

358 

384 

364 

385 

432 

384 

402 

426 

413 

+  14 

+15 

+15 

370 

359 

437 

427 

453 

473 

456 

441 

508 

463 

493 

512 

731 

+2 

+22 

+1 

237 

226 

278 

257 

278 

305 

287 

284 

328 

295 

327 

350 

490 

+8 

+23 

+7 

5,879 

5,654 

6,368 

5,911 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

+8 

+  13 

+10 

1 , 738 

1,749 

1,852 

1,848 

1,828 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

0 

+6 

+8 

4,141 

3,905 

4,516 

4,063 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

+11 

+16 

+11 

1  ,482 

1,350 

1,545 

1,381 

1,329 

1,444 

1,407 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

+12 

+14 

+12 

600 

600 

663 

540 

536 

591 

608 

608 

657 

633 

640 

626 

635 

+23 

+11 

+24 

1,360 

1,272 

1,556 

1  ,480 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1  ,634 

1,761 

2,510 

+5 

+  22 

+5 

832 

808 

1,007 

942 

974 

1,009 

996 

991 

1,082 

963 

1,046 

1  .  164 

1,706 

+7 

+25 

+6 

431 

409 

454 

391 

395 

425 

449 

456 

465 

450 

448 

429 

429 

+16 

+11 

+17 

sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


' 

States  and  kind  of  business 

1975 

( 

Jan. 

Feb. 

•  Mar .P 

Mar. 

California,  total . 

4,431 

4,217 

4,720 

4,419 

Nondurable  goods  stores . 

3,156 

2,936 

3,381 

3,047 

. . 

1,033 

970 

1,183 

1,137 

1,856 

1,838 

2,036 

2,071 

Nondurable  goods  stores . 

1,298 

1,278 

1,463 

Illinois,  total . 

2,361 

2,193 

2,520 

2,477 

Nondurable  goods  stores . 

1,657 

1,528 

. . 

588 

562 

684 

721 

Indiana,  total . 

1,107 

1,076 

1,198 

1,134 

Massachusetts,  total . 

1,120 

1,070 

1,208 

1,132 

i,  Nondurable  goods  stores . 

841 

795 

817 

Michigan,  total . 

1,718 

1,601 

1,814 

1,752 

Nondurable  goods  stores . 

1,198 

1,190 

687 

687 

736 

757 

943 

912 

1,079 

1,011 

New  Jersey,  totaj. . 

1,408 

1,353 

1,517 

1,382 

Nondurable  goods  stores . 

1  ,062 

1 , 136 

New  York,  total . 

3,364 

3,097 

3,486 

3,338 

Nondurable  goods  stores . 

2,595 

2,330 

2,647 

!1  gaf‘ . 

825 

764 

960 

s  North  Carolina,  total . 

862 

844 

977 

948 

2,110 

2,052 

2,344 

2,162 

Nondurable  goods  stores . 

1,588 

1,495 

1,747 

Pennsylvania,  total . 

2,207 

2,139 

2,418 

2,218 

*  Nondurable  goods  stores . 

1,667 

1,567 

1,795 

1,597 

J  GAF‘ . 

499 

485 

616 

575 

2,468 

2,427 

2,688 

2,517 

Nondurable  goods  stores . 

1,648 

1,584 

1,792 

1,594 

Wisconsin,  total . 

1 - -  - - 

905 

889 

1,010 

949 

Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) _ 


4,392 

3,061 

1,173 

2,043 

1,368 

2,603 

1,763 

754 

1,218 

1,161 

820 

1,853 

1,220 

841 

1,047 

1,467 

1,054 

3,474 

2,538 

953 


2,243 

1,584 

2,368 

1,660 

620 

2,564 

1,634 

1,004 


4,679 

3,269 

1,215 

2,051 

1,373 

2,722 

1,828 

766 

1,371 

1,232 

865 

2,050 

1,343 

929 

1,082 

1,578 

1,128 

3,727 

2,692 

1,002 

1,034 

2,433 

1,751 

2,448 

1,703 

627 

2,736 

1,716 

1,076 


4,610 

3,212 

1,186 

1,993 

1,328 

2,565 

1,728 

710 


1,204 

860 

1,982 

1,321 

824 

1,069 

1,566 

1,122 

3.578 

2.578 
971 


2,335 

1,659 

2,434 

1,690 

613 

2,673 

1,665 

1,047 


July 


4,639 

3,209 

1,181 

2,028 

1,340 

2,645 

1,792 

704 


1,190 

862 

1,978 

1,321 

850 

1,133 

1,514 

1,078 

3.465 

2.466 
902 

1,017 

2,395 

1,695 

2,402 

1,639 

580 

2,723 

1,683 

1,055 


Aug. 


4,974 

3,476 

1,276 

2,080 

1,410 

2,703 

1,823 

756 

1,304 

1,260 

934 

2,087 

1,412 

930 

1,180 

1,577 

1,145 

3,604 

2,640 

973 


2,494 

1,778 

2,482 

1,764 

643 

2,866 

1,808 


4,538 

3,220 

1,167 

1,825 

1,249 

2,528 

1,708 

728 


1,156 

841 

1,896 

1,285 

853 

1,093 

1,448 
1 ,046 

3,426 

2,561 

988 


2,252 

1,641 

2,296 

1,652 

623 

2,536 

1,617 

1,016 


4,741 

3,354 

1,247 

1,953 

1,344 

2,799 

1,936 

822 

1,299 

1,214 

898 

2,012 

1,368 

913 

1,208 

1,527 

1,104 

3,655 

2,712 

1,052 


2,436 

1,820 

2,455 

1,773 

681 

2,664 

1,716 

1,080 


Percent  change 


Mar. 
1975 
from 
Dec.  !  Mar- 
1974 


4,764 

3,497 

1,341 

2,004 

1,425 

2,805 

2,032 

906 

1,269 

1,244 

947 

1,943 

1,386 

881 

1.113 

1,592 

1,189 

3,697 

2,807 

1.114 


2,404 

1,839 

2,539 

1,892 

770 

2,607 

1,764 

1,092 


5,512 

4,196 

1,914 

2,319 

1,692 

3,008 

2,231 

1,132 


1,408 

1,107 

2,152 

1,605 

897 

1,221 

1,879 

1,451 

4,217 

3,343 

1,513 


2,658 

2,109 

2,750 

2,157 

955 

3,101 

2,200 

1,183 


3  mos . 
1975 
from 
3  mos. 
1974 


+3 
+  5 


+11 

+6 


+10 

+4 

+6 


+12 

+15 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities 

^Preliminary  estimates.  ‘Stores  in  the  general  merchandise  (inc 

these  stores  specialize  in  department  store  types  of  merchandise. 


n  table  17.) 

luding  all  nonstores),  apparel .. .accessory ,  and  furniture,  home  furnishings  —  equipment  groups; 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Mar.  1975  from  Feb.  1975 

State 

Percent  chang 

e— Mar.  1975 

rora  Feb.  1975 

Total 

Nondurable 
goods  stores 

GAF*  stores 

Total 

Nondurable 
good  stores 

GAF1  stores 

+  22 

+12 

+  14 

+25 

>20 

+  13 

+  14 

+  26 

+  22 

North  Carolina . 

+16 

+  19 

+30 

+  14 

+  17 

+  28 

+13 

+13 

+  26 

*  16 

+  25 

+  13 

+  15 

+  8 

+11 

+  13 

+  21 

+19 

+  18 

+30 

Wisconsin . 

+  14 

+  14 

+  26 

Note:  Sampling  variabilities  are  shown  in  table  17. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. . .accessory ,  and  furniture,  home  furnishings. . .equipment  groups;  these  stores  specialize  in  de- 
partment  store  types  of  merchandise. 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

| 

Percent  change — Mar.  1975  from  Feb,  1975 

Area 

Percent  change — Mar.  1975  f 

rom  Feb.  1975 

Total 

Nondurable 
goods  stores 

GAF*  stores 

Total 

Nondurable 
goods  stores 

GAF*  stores 

1 

Standard  Consolidated  Areas 

Nassau-Suf folk,  N.Y . 

+10 

+12 

+18 

New  York,  N.Y. — Nassau-Suf folk,  N . Y . 4 . . . . 

+  11 

+  12 

+  23 

i  Chicago,  1 11 . -Northwestern  Indiana . 

+  14 

+15 

New  York,  N. Y. -Northeastern  New 

+12 

+  14 

+  22 

+  12 

+  23 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa.-N.J . 

+12 

+  13 

+31 

Pittsburgh,  Pa . 

♦  16 

+19 

+27 

St.  Louis,  Mo. -Ill . 

+  19 

+  21 

+  33 

♦  11 

+  26 

+  11 

♦  13 

+  28 

o7 

+  18 

+  18 

+31 

+  10 

+  13 

+14 

'  Chicago,  Ill . 

+14 

+15 

+21 

Cleveland,  Ohio . 

+  18 

+  20 

+  35 

Dallas,  Tex . 

+12 

+  13 

+20 

+  15 

+  16 

+  21 

+  9 

+  8 

+  22 

+  12 

+  15 

+19 

+  12 

+  24 

Mlnneapolis-St .  Paul,  Minn . 

+  8 

+11 

+  9 

Philadelphia . 

+9 

+  9 

+  25 

Note:  Sampling  variabilities  are  shown 

Ln  table  19. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. . .equipment  groups;  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise.  2Ftor  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 
the  Boston  9fSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  ‘Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 
Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 


Standard  Consolidated  Areas1 


Chicago,  Ill . -Northwestern  Ind.,  total 

Nondurable  goods  stores . . 

GAF2 . . 


New  York,  N. Y. -Northeas tern ,  N.J. 

total . 

Nondurable  goods  stores . 

GAF2 . 


Standard  Metropolitan 
Statistical  Areas1 


Baltimore,  Md. ,  GAF2. 
Boston,  Mass.,3  GAF2. 


Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Cleveland,  Ohio,  GAF2 
Dallas,  Tex.,  GAF2... 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 


Los  Angeles-Long  Beach,  Calif.,  total. 

Nondurable  goods  stores . 

GAF2 . 


Minneapolis-St .  Paul,  Minn.,  GAF2 


New  York,  N. Y. --Nassau-Suf folk ,  N.Y. , 

total4 . . 

Nondurable  goods  stores . 

GAF2 . 


Nassau-Suf folk,  N.Y.,  total5. 
Nondurable  goods  stores.. 
GAF2 . 


New  York,  N.Y.,  total* . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores. 
GAF2 . 


St.  Louis,  Mo. -Ill.,  total.. 
Nondurable  goods  stores. 
GAF2 . 


San  Francisco-Oakland,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF2 . 


Washington,  D. C. -Md . -Va . ,  total. 

Nondurable  goods  stores . 

GAF2 . 


Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Los  Angeles,  Calif.,  total.. 
Nondurable  goods  stores. 
GAF2 . 


New  York,  N.Y.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


Percent  change 


Jan. 

1  Feb. 

Mar . p 

Mar. 

1  Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct . 

Nov. 

Dec. 

from 

Mar. 

1974 

from 

3  mos. 
1974 

1,670 

1,556 

1,768 

1,763 

1,836 

1,884 

1,825 

1,830 

1 , 885 

1,768 

1 , 916 

1,970 

2,170 

1,214 

1,129 

1,299 

1,272 

1,308 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,482 

1,685 

473 

558 

590 

624 

619 

585 

569 

615 

592 

676 

746 

912 

-5 

2,969 

2,746 

3,064 

2,900 

3,054 

3,233 

3,109 

2,907 

3,060 

2, 957 

3,146 

3,229 

3,821 

2,208 

2,276 

2,393 

2,301 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

+7 

742 

912 

814 

911 

948 

924 

817 

875 

903 

982 

1,045 

1,459 

+12 

+ 

88 

88 

111 

110 

120 

120 

111 

109 

119 

114 

126 

139 

183 

+1 

+ 

156 

144 

185 

191 

204 

197 

189 

169 

195 

196 

208 

232 

316 

-3 

1,519 

1,427 

1,626 

1,631 

1,690 

1,728 

1,675 

1,676 

1,724 

1,620 

1,767 

1.815 

1,992 

0 

1,124 

1,052 

1,208 

1,177 

1,207 

1,225 

1,184 

1,178 

1,230 

1,164 

1,287 

1,371 

1,556 

444 

435 

527 

564 

592 

585 

553 

540 

582 

558 

643 

706 

854 

-7 

93 

86 

116 

108 

121 

123 

121 

118 

123 

117 

125 

131 

180 

+7 

+ 

112 

108 

130 

128 

130 

137 

128 

133 

147 

137 

140 

147 

205 

+2 

♦ 

808 

735 

841 

806 

857 

953 

914 

885 

913 

867 

914 

893 

1,001 

+4 

+ 

573 

502 

585 

559 

583 

646 

619 

594 

627 

609 

632 

648 

761 

+5 

+ 

261 

237 

263 

269 

266 

238 

259 

264 

283 

291 

391 

+10 

+ 

122 

116 

144 

132 

136 

147 

137 

137 

154 

133 

140 

155 

225 

+9 

+ 

98 

97 

128 

121 

130 

130 

117 

126 

143 

128 

144 

154 

189 

+6 

+ 

1,472 

1,372 

1,536 

1,493 

1,509 

1,584 

1,539 

1,545 

1,656 

1,538 

1,629 

1,624 

1,902 

+3 

1,140 

1,071 

1,086 

1,159 

1,115 

1,101 

1,200 

1,142 

1,187 

1,228 

1,495 

+6 

+ 

367 

444 

439 

453 

457 

440 

433 

467 

439 

483 

518 

736 

+1 

+ 

103 

112 

122 

132 

140 

143 

135 

126 

144 

141 

154 

162 

199 

-8 

i  - 

2,092 

1,899 

2,116 

2,028 

2,124 

2,249 

2,150 

2,015 

2,127 

2,065 

2,194 

2,229 

2,622 

+4 

-b 

1,632 

1,452 

1,630 

1,552 

1,597 

1,679 

1,600 

1,506 

1,614 

1,602 

1,682 

1,729 

2,069 

+5 

+ 

565 

645 

579 

646 

676 

663 

587 

637 

656 

703 

728 

1,005 

+11 

+‘ 

578 

516 

569 

514 

567 

596 

585 

566 

586 

542 

567 

565 

687 

+11 

+ 

430 

372 

418 

371 

396 

419 

409 

387 

413 

391 

402 

411 

517 

+13 

+  1 

146 

121 

143 

130 

143 

156 

158 

150 

155 

154 

165 

170 

247 

+10 

+ 

1,514 

1,383 

1,547 

1,514 

1,557 

1,653 

1,565 

1,449 

1,541 

1,523 

1,627 

1,664 

1,935 

1,202 

1  ,080 

1,212 

1,181 

1,201 

1 , 260 

1,191 

1,119 

1,201 

1 , 211 

1,280 

1,318 

1,552 

419 

404 

502 

449 

503 

520 

505 

437 

482 

502 

538 

558 

758 

+12 

+ 

913 

865 

968 

908 

948 

984 

957 

902 

942 

904 

969 

1 , 02Q 

1,121 

+7 

+  1 

705 

631 

715 

659 

681 

704 

677 

630 

682 

667 

718 

771 

875 

+8 

+  1 

217 

209 

274 

244 

268 

271 

267 

239 

261 

269 

306 

335 

397 

+12 

+ 

477 

463 

538 

457 

495 

521 

533 

528 

558 

515 

542 

549 

611 

+  18 

+  1 

362 

344 

408 

345 

373 

388 

401 

384 

417 

384 

405 

423 

500 

+  18 

+  lf 

119 

117 

149 

131 

144 

147 

145 

134 

153 

143 

156 

175 

240 

+14 

+  1( 

440 

421 

499 

460 

484 

491 

479 

508 

548 

466 

494 

490 

570 

+8 

+i: 

305 

279 

338 

297 

317 

322 

307 

319 

359 

307 

332 

346 

427 

+14 

+i: 

101 

97 

129 

116 

127 

132 

124 

121 

140 

124 

139 

150 

210 

+11 

+7 

624 

613 

690 

645 

636 

664 

657 

679 

716 

641 

657 

697 

809 

+7 

463 

443 

510 

468 

458 

473 

470 

489 

513 

464 

482 

528 

631 

+9 

+  1C 

158 

156 

188 

171 

174 

180 

178 

184 

199 

182 

186 

205 

275 

+10 

+s 

626 

622 

686 

645 

686 

709 

682 

681 

714 

651 

684 

680 

802 

+6 

+£ 

450 

431 

488 

453 

473 

490 

466 

461 

488 

455 

480 

507 

617 

+8 

+  1C 

140 

147 

168 

162 

178 

179 

174 

162 

175 

169 

182 

192 

271 

+4 

+5 

618 

594 

683 

715 

715 

730 

701 

685 

729 

706 

813 

808 

853 

-4 

-3 

471 

547 

569 

571 

569 

543 

532 

577 

555 

642 

664 

706 

-4 

-3 

246 

297 

321 

335 

320 

296 

294 

325 

316 

383 

419 

447 

-7 

-7 

191 

177 

193 

215 

227 

236 

232 

233 

239 

215 

235 

237 

242 

-10 

-7 

114 

123 

147 

153 

157 

146 

148 

157 

145 

153 

161 

175 

-16 

-14 

51 

46 

56 

54 

62 

67 

61 

58 

64 

63 

69 

68 

89 

+4 

+3 

536 

499 

558 

541 

558 

570 

537 

546 

588 

555 

604 

606 

696 

+3 

+4 

425 

388 

448 

408 

425 

456 

422 

425 

460 

441 

467 

483 

573 

+10 

+9 

169 

161 

191 

194 

205 

208 

194 

190 

202 

194 

225 

238 

305 

-2 

-2 

1,281 

1,173 

1,308 

1,276 

1,303 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,397 

1,627 

+3 

+1 

1,013 

916 

1,024 

995 

1,005 

1,050 

998 

937 

995 

1.006 

1,068 

1,100 

1,293 

+3 

+2 

363 

349 

434 

386 

433 

444 

432 

374 

412 

428 

455 

469 

634 

+12 

+3 

344 

317 

347 

337 

347 

363 

349 

326 

339 

340 

371 

389 

392 

+3 

+  7 

290 

257 

280 

274 

278 

291 

279 

265 

277 

279 

303 

315 

313 

+2 

+  9 

96 

93 

116  | 

114 

123 

121 

116 

103 

113 

117 

144 

153 

141 

+2 

+5 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

jFor  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  f urnishings ...  equipment  groups;  these  stores  specialize 
in  department  store  types  of  merchandise.  K 

^Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

. Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
fiIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  in  thousands  of  dollars-  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-differences) 


I 


j 

Area 

1975 

1974 

Percent  change 

Mar. 

fro: 

1975 

— 

3  mos. 
1975 

from 

3  mos. 
1974 

Jan. 

Feb. 

Mar. 

Mar .  1 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

Mar. 

1974 

Feb. 

1975 

1 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS* 

12,248 

11,920 

16,532 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

0 

+39 

-4 

Albany-Schenectady-Troy ,  N.Y.. 

11,585 

10,698 

14,724 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

21 ,490 

29,785 

+2 

+  38 

-1 

Albuquerque,  N.  Mex . 

8,616 

8,360 

11,326 

10,733 

11,404 

12,533 

11,978 

11,668 

13,762 

12,738 

12,431 

13,454 

*20,146 

+6 

+35 

+  2 

Anaheim-Santa  Ana-Garden  Grove, 

Calif . *- . 

43,518 

41,930 

55,769 

52,525 

53,691 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

102,435 

+6 

+33 

+4 

2,483 

2,508 

3,662 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

-6 

+46 

-10 

43,666 

46,557 

60,703 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71,993 

103,068 

-3 

+30 

-3 

4,128 

4,301 

5,867 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

0 

+36 

-3 

Bakersfield,  Calif . 

5,525 

5,369 

7,142 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

+8 

♦  33 

+8 

36,362 

36,503 

47,664 

45,192 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

+  5 

+31 

+4 

Baton  Rouge,  La . 

9,586 

9,916 

12,889 

10,287 

11,143 

12,775 

11,526 

11 ,596 

13,165 

10,730 

12,636 

14,620 

21,347 

+25 

+30 

+  24 

Billings,  Mont . 

1,785 

1,619 

2,340 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

+17 

+45 

+12 

Binghamton,  N.Y.-Pa . 

4,003 

3,868 

5,281 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

9,306 

+4 

+37 

+1 

11,481 

11,778 

16,215 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

+10 

+38 

+9 

46,057 

43,485 

59,898 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

82,049 

120,492 

+6 

+38 

+4 

Buffalo,  N.Y . 

25,779 

24,601 

33,172 

31 ,916 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

41,992 

60,713 

+4 

+35 

0 

Canton,  Ohio . 

6,734 

6,486 

9,010 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

+8 

+39 

+6 

5,327 

4,925 

6,535 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

+1 

+33 

+4 

4,671 

4,798 

6,414 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

+6 

+34 

+  2 

Charleston,  w.Va . 

5,125 

5,556 

8,442 

6,860 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

9,665 

14,132 

+23 

+52 

+13 

Chattanooga,  Tenn.-Ga . 

6,392 

6,335 

8,786 

9,506 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

15,564 

-8 

+39 

-1 

143,716 

138,524 

185,472 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

+1 

+34 

+1 

Cincinnati,  Ohio-Ky.-Ind . 

31,755 

30,430 

39,091 

37,176 

41,768 

41,715 

40,969 

39,045 

41,331 

40,333 

43,070 

51,979 

73,695 

+5 

+  28 

+5 

Cleveland,  Ohio . 

42,900 

41,141 

57,453 

54,954 

63,177 

60,829 

59,796 

56,436 

61,022 

59,157 

64,790 

71  ,674 

103,031 

+5 

+40 

0 

6,092 

6,030 

8,418 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

+2 

+40 

-1 

Columbus,  Ohio . 

23,776 

22,759 

30,953 

31 ,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

40,709 

62,188 

-1 

+36 

-1 

Corpus,  Christ i,  Tex . 

3,893 

3,868 

5,158 

4,839 

4,834 

5,638 

*5,188 

5,005 

6,705 

5,292 

*5,720 

6,107 

9,508 

+7 

+33 

+4 

37,946 

37,640 

47,782 

46,330 

46,447 

49,745 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

81,601 

+3 

+  27 

+8 

Dayton,  Ohio . 

18,191 

18,866 

23,806 

24,620 

26,177 

28,071 

25 , 306 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

-3 

+  26 

-2 

Decatur,  Ill . 

2,802 

2,719 

3,689 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

-8 

+36 

-6 

Denver,  Colo . 

30,257 

28,361 

37,063 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

72,416 

+4 

+31 

+2 

Des  Moines,  Iowa . 

7,672 

7,016 

9,017 

9,185 

9,664 

10,550 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

19,002 

-2 

+  29 

+1 

Detroit,  Mich . 

90,666 

86,557 

114,452 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

-1 

+32 

-3 

Dubuque,  Iowa . 

2,761 

2,337 

3,264 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

+5 

+40 

+5 

Duluth-Superior,  Minn. -Wis . . . . 

4,203 

4,351 

5,041 

5,025 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

7,280 

9,730 

0 

+16 

+3 

81  Paso,  Tex . 

9,778 

9,504 

11,743 

9,684 

11,168 

11,953 

10,388 

11,095 

13,495 

11 ,129 

13,346 

1 4 , 056 

20,433 

+  21 

+  24 

+21 

Brie,  Pa . 

4,315 

4,003 

5,651 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

+  19 

+41 

+16 

Eugene,  Oreg . 

2,452 

2,365 

3,875 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

+20 

+64 

+8 

Fargo-Moorhead,  N.  Dak. -Minn. 

2,412 

2, 567 

3,102 

2,884 

3,467 

3,514 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

6,161 

+8 

+21 

+7 

Flint,  Mich . 

7,667 

7,713 

11,264 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

20,389 

+1 

+46 

-4 

Fort  Smith,  Ark.-Okla . 

1,865 

1,749 

2,335 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

-1 

+34 

+1 

Fort  Wayne,  Ind . 

7,439 

7,222 

9,717 

10,612 

11,387 

11 ,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

-8 

+35 

-8 

Forth  Worth,  Tex . 

18,012 

17,547 

22,932 

22,057 

23,416 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

27,486 

43,457 

+4 

+31 

+4 

Fresno,  Calif . 

9,335 

*8,739 

10,964 

10,511 

11,347 

<3) 

<3> 

11 ,172 

12,734 

11,662 

11,986 

13,710 

20,596 

+4 

+25 

+2 

Gary -Hammond -East  Chicago,  Ind. 

11,343 

11 ,283 

15,556 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

+14 

+38 

+13 

Grand  Rapids,  Mich . 

6,258 

6,038 

8,510 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

-3 

+41 

-4 

Great  Falls,  Mont . 

1 ,470 

1,325 

1,810 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

3,675 

-15 

+37 

+2 

Green  Bay,  Wis . 

4,316 

4,342 

5,546 

5,393 

6,450 

6,066 

6,473 

5,617 

7,118 

6,235 

6,907 

8,122 

11,595 

+3 

+  28 

+7 

Greenville,  S.C . 

4,440 

4,907 

6,650 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

11,428 

+4 

+36 

+4 

Greensboro-Winston-Salem- 

High  Point,  N.C . 

7,538 

7,916 

12,076 

10,697 

11 ,455 

12,410 

11,061 

10,514 

13,269 

11,416 

12,404 

14  ,616 

20,408 

+13 

+53 

+10 

Hartford,  Conn . 

13,475 

13,398 

19,168 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

37,751 

+  18 

+43 

+7 

Honolulu,  Hawaii . 

23,368 

21,287 

26,347 

24,453 

22,705 

24,761 

24 , 800 

28,310 

26,400 

21 ,670 

24,831 

27 , 866 

40,053 

+8 

+24 

+11 

Houston,  Tex . 

62 , 840 

61,488 

79,706 

72,035 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

134,102 

+11 

+30 

+11 

Indianapolis,  Ind . 

23,643 

23,755 

31,726 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

+2 

+34 

0 

Jackson,  Mich . 

2,590 

2,676 

3,737 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

6  ,550 

+4 

+40 

+1 

Jackson,  Miss . 

3,953 

3,927 

5,574 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

-2 

+42 

-3 

Jacksonville,  Fla . 

10,841 

10 , 966 

14,467 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

17 , 903 

27,834 

-1 

+32 

-6 

Kalamazoo,  Mich . 

2,687 

2,471 

5,558 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

+65 

+  125 

+28 

Kansas  City,  Mo. -Kans . 

23,496 

21,315 

30,765 

29,199 

32,447 

34,676 

32,006 

31 ,629 

35,936 

31,683 

33,741 

39,144 

58,971 

+5 

+44 

+2 

Knoxville,  Tenn . 

8,834 

r 8 , 679 

12,214 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16,012 

22,943 

+7 

+41 

+5 

Lancaster,  Pa . 

4,577 

*4,260 

5,838 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

+1 

+37 

-2 

Lansing,  Mich . 

10,632 

9,944 

13,041 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

21,053 

+8 

+31 

+6 

Lexington-Fayette,  Ky . 

6,024 

5,843 

7,692 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

+12 

+32 

+8 

Lincoln,  Nebr . 

4,717 

4,250 

5,747 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

-5 

+35 

-6 

Little  Rock-North  Little 

Rock,  Ark . 

6,969 

7,140 

9,406 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

+3 

+32 

+4 

Los  Angeles-Long  Beach,  Calif. 

157,323 

’151,142 

190,686 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

203,477 

223,837 

359,561 

+3 

+  26 

+2 

Louisville,  Ky.-Ind . 

17,445 

17,434 

23,362 

23,352 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

31,225 

43,344 

0 

+34 

-3 

Lowell,  Mass . 

*2,138 

2,057 

3,043 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

-6 

+48 

-15 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

Sales  in  thousands  of  dollars.  uata  MOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Jan.  I  Feb. 


July 


Percent  change 


Mar.  1975 
f  rom — 


Mar. 

1974 


Feb 

1975 


3  raos. 
1975 
from 
3  nos. 
1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1— Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn.... 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Hts.,  Mich.. 

Nassau-Suf f oik,  N.Y.4 . 

New  Orleans,  La . 

New  York,  N.Y.S . 

Newark,  N.J . 

Newport  News-Hampton,  Va . 

Norf olk-Portsmouth,  Va . 

Oklahoma  City.  Gkla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic,  N.J. 
Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket-Warwick, 

R. I .-Mass . 

Raleigh,  N.C . 

Reading,  Pa. . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bemardino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oakland,  Calif.. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla . 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 

Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa . 

Worcester,  Mass . 

Youngstown-Warren,  Ohio . 

See  footnotes  at  end  of  table 


1,771 

1,917 

2,671 

2,749 

3,861 

4,029 

5,495 

5,192 

19,009 

18,474 

25,129 

24,131 

35,656 

34,780 

44,740 

42,421 

33,159 

30,652 

40,169 

39,690 

51,927 

55,284 

64,776 

64,515 

5,888 

5,886 

8,125 

6,548 

4,575 

4,546 

5,894 

5,933 

1,744 

1,775 

2,516 

2,637 

1,232 

1,228 

1,712 

1,982 

57,301 

53,119 

65,231 

66,928 

18,279 

18,357 

25,934 

22,291 

137,092 

125,444 

149,303 

150,667 

27,978 

2  25 , 85  2 

30,753 

29,380 

6,341 

6,465 

8,926 

7,907 

11,887 

11,538 

15,369 

15,671 

13,086 

12,350 

16,688 

16,339 

10,614 

10,530 

14,442 

15,106 

13,668 

14,388 

18,149 

16,991 

33,112 

32,668 

40,178 

36,538 

7,144 

6,942 

9,300 

9,070 

84,497 

76,854 

102,059 

94,874 

27,356 

r26,678 

33,820 

32,315 

46,809 

46 , 236 

65,231 

58,561 

3,069 

3,055 

4,448 

4,352 

16,126 

16,081 

23,128 

20,696 

12,559 

12,219 

17,399 

17,032 

5,693 

5,454 

7,561 

6,939 

5,295 

5,223 

7,557 

7,357 

12,272 

11,795 

16,117 

15,931 

3,467 

3,507 

4,829 

5,053 

13,292 

11,796 

16,589 

15,951 

20,281 

219,911 

24,711 

23,071 

2,221 

2,021 

2,935 

2,953 

46,483 

46,580 

64,428 

59,936 

3,087 

2,864 

4,014 

3,740 

10,719 

9,914 

13,666 

12,277 

20,096 

19,676 

26,303 

24,141 

21,538 

20,731 

27,829 

24,584 

40,514 

39,596 

49,151 

43,652 

73,499 

68,462 

89,700 

80,775 

28,108 

*28 , 504 

36,064 

32,127 

2,815 

2,994 

4,113 

3,768 

4,161 

3,958 

5,659 

(3) 

29,160 

r27,351 

36,345 

34 , 500 

5,107 

4,898 

6,549 

5,419 

3,093 

3,216 

4,059 

3,815 

2,410 

2,616 

3,098 

3,152 

5,096 

4,851 

6,656 

6,739 

r6,462 

r6,314 

8,782 

8,843 

2,918 

2,923 

3,904 

3,933 

4,106 

3,956 

5,406 

5,244 

2,739 

3,010 

3,962 

3,809 

6,504 

26, 415 

8,004 

7,287 

7,867 

7,563 

10,431 

9,415 

7,328 

6,838 

9,112 

8,460 

29,814 

30,571 

37,615 

36,596 

16,928 

17,012 

23,333 

22,730 

3,538 

3,284 

4,551 

4,341 

4,093 

3,332 

4,443 

4,542 

10,450 

r9 , 900 

12,629 

10,796 

10,045 

2  9 , 87  5 

213 , 114 

all ,516 

23 , 749 

3,427 

4,687 

4,131 

3,199 

2,985 

3,838 

3,732 

72,485 

75,554 

89,996 

87,215 

3,604 

3,561 

4,558 

4,581 

22 , 20  4 

22, 229 

z2 , 987 

22,623 

26 , 902 

26,602 

28 , 855 

27 , 830 

5 , 204 

4,863 

6,939 

6,422 

4,415 

4,102 

5,985 

5,638 

9,692 

9,763 

13,968 

13,628 

3,081 

2,924 

2,914 

2,759 

5,789 

5,845 

5,461 

5,433 

24,887 

25,882 

23,374 

23,526 

43,183 

43,529 

42,512 

41,655 

44,421 

45,953 

45,229 

41,866 

72,276 

74 , 770 

75,514 

65,173 

7,260 

8,019 

7,239 

7,289 

6,262 

6,755 

6,216 

6,296 

2,769 

3,053 

2,763 

2,618 

2,311 

2,434 

2,410 

2.239 

77,548 

83,913 

81,767 

72,023 

25,043 

25,143 

23,340 

22,362 

170,789 

184,158 

174,647 

145,254 

33,327 

34,833 

32,247 

28,450 

8.824 

9,243 

8,592 

8,895 

17,672 

18,486 

16,954 

16,804 

16,533 

18,619 

17,346 

17,222 

16,446 

17,607 

16,455 

15,245 

17,221 

18,427 

17,198 

17,449 

42,451 

45,690 

42,973 

38,205 

9,383 

10,134 

9,275 

9,584 

109,008 

112,913 

104 , 930 

93,754 

34,335 

36,267 

32,430 

30,522 

65,045 

65,924 

64,517 

57,723 

4,858 

5,078 

5,016 

4,986 

21,296 

21,348 

21,212 

21,185 

20,259 

20,113 

20,544 

17,449 

7,909 

8,021 

7,303 

6,738 

7,844 

7,809 

7,034 

6,796 

16,464 

17,763 

15,807 

14,964 

5,436 

5,786 

5,237 

5,261 

17.848 

18,162 

17,744 

15,320 

25,028 

25,336 

24,327 

24,412 

3,221 

3,447 

3,289 

3,260 

64,417 

71,037 

62,749 

59,488 

3,946 

3,845 

4,203 

4,076 

13,601 

14,357 

14,074 

13,558 

24,822 

28,079 

24,852 

25,391 

26,522 

26,159 

27,278 

24,783 

44,659 

45,855 

47,365 

46,909 

83,877 

86 , 256 

85 , 237 

86,901 

34,476 

35,495 

35,673 

34,359 

4,168 

4,285 

4,050 

3.815 

(3) 

(3) 

(3) 

5,102 

34,951 

36,633 

36,534 

36,122 

5,657 

6,396 

5,604 

5,849 

3,942 

4,348 

3,976 

4,045 

3,578 

3,620 

3,785 

3,338 

7,271 

7,850 

7,395 

7,215 

10,044 

9,800 

10,304 

10,080 

4,119 

4,419 

4,130 

4,043 

5,569 

5,982 

5,623 

5,819 

4,053 

4,283 

4,176 

3,895 

a7, 736 

8,147 

7,989 

7,901 

11,004 

11,305 

11,141 

10,213 

8,845 

9,024 

9,044 

9,197 

35 , 723 

36,051 

33,957 

33,387 

24,924 

25,385 

25,049 

23,037 

4,775 

5,024 

4,568 

4,622 

5,400 

5,652 

5,354 

4,783 

12,456 

12,698 

11,562 

(3) 

*12,390 

a13,617 

213, 315 

213,463 

4,565 

4,710 

4,427 

4,154 

4,159 

4,349 

3,962 

4,124 

94,824 

97,690 

94,550 

87,287 

4,773 

5,099 

4,881 

4,886 

3,024 

23,463 

23, 171 

*2.905 

28, 482 

a8,971 

28,610 

28 , 496 

7,000 

7,319 

6,694 

6,440 

6,340 

6,589 

6,457 

5,722 

14,839 

15,786 

14,798  1 

14,028 

3,034 

2,811 

3,058 

4,017 

6,342 

5,324 

5,640 

6,597 

27,293 

24,355 

26,025 

29,339 

43,179 

37,997 

42,746 

46,255 

44,453 

42,992 

45,682 

52,678 

77,086 

70,137 

79,944 

84,629 

7,705 

7,146 

7,920 

10,180 

7,031 

6,097 

6,165 

7,118 

3,001 

2,755 

3,025 

3,563 

2,494 

2,343 

2,431 

2,996 

74,422 

75,602 

82 , 306 

95,714 

25,802 

20 , 980 

25,019 

26,653 

152,604 

168,407 

182,531 

202,995 

30,362 

32,446 

35,190 

40 , 204 

9,990 

9,011 

9,438 

10,801 

18,400 

16 , 283 

17,876 

20,145 

19,621 

16,666 

1 7 , 879 

20,423 

17,077 

15,084 

16,027 

19,290 

18,222 

15,941 

17,108 

19,351 

42,361 

44,542 

47,383 

57,909 

10,138 

9,257 

10,248 

11,861 

101,368 

109,869 

116,598 

142,022 

33,921 

29,202 

34,480 

39,132 

67,408 

63,934 

67,896 

80 , 996 

6,012 

4,942 

5,569 

6,372 

24,994 

22,342 

23,334 

25,955 

19,570 

18,490 

20,410 

25,083 

8,368 

7,528 

7,846 

9,193 

7,276 

6,981 

7,646 

10,550 

17,393 

16,100 

17,637 

21,916 

5,610 

5,204 

5,707 

7,039 

17,448 

17,052 

18,095 

21,699 

27,749 

23,617 

27,194 

30,171 

3,679 

3,031 

3,295 

3,732 

68,635 

61,754 

70,250 

77,523 

5,107 

4,328 

4,283 

4,519 

16,781 

13,986 

16,084 

18,739 

27,733 

25,069 

25,901 

29,443 

26,071 

24,980 

28,755 

31,509 

48,078 

44,253 

48,150 

53,445 

95,092 

85 , 385 

88,246 

105,930 

38,258 

35,010 

34,510 

41,770 

4,198 

3,878 

3,916 

4,653 

6,138 

5,642 

5,953 

7,807 

41,995 

35,746 

39,939 

44,102 

6,531 

6,362 

6,589 

7,841 

4,586 

3,920 

4,452 

5,011 

3,922 

3,379 

3,662 

4,387 

7,706 

7,173 

7,441 

8,789 

11,513 

9,901 

11,285 

10,875 

4,439 

4,001 

4,299 

4,941 

6,517 

5,733 

6,035 

6,602 

4,624 

4,179 

4,492 

5,090 

8,925 

7,989 

8,948 

9,855 

11,592 

11,252 

11,678 

14,692 

10,794 

9,201 

10,022 

11,350 

35,630 

30,413 

34,123 

40,246 

25,277 

24,472 

24,846 

29,863 

5,147 

4,387 

4,809 

5,633 

5,111 

5,195 

5,572 

6,090 

13,873 

12,424 

13,895 

15,255 

a14 , 731 

2 1 2 , 80  7 

213 , 378 

*15,935 

4.876 

4,845 

5,507 

6,662 

4 , 338 

3,752 

3,866 

4,710 

94,923 

95,147 

99,750 

111,184 

5,445 

4,620 

4,970 

6,033 

a3 , 442 

23 , 263 

23, 270 

24 , 206 

29 , 536 

28 , 593 

29,157 

2 10 , 561 

7,488 

6,646 

7,041 

10,489 

6,741 

6,445 

6,961 

8,508 

16,189 

14,796 

15,822 

18,973 

5,289 

-3 

+39 

-3 

9,857 

+6 

+36 

+5 

42,003 

+4 

+36 

+4 

74,137 

+5 

+29 

+2 

77,814 

+1 

+31 

-1 

113,877 

0 

+17 

+2 

13,945 

+24 

+38 

+18 

10,995 

-1 

+30 

-1 

5,025 

-5 

+42 

-4 

3,856 

-14 

+39 

-13 

149,627 

-3 

+23 

-3 

38, 145 

+16 

+41 

+7 

288,455 

-1 

+19 

-3 

59,925 

+5 

+19 

+8 

15,517 

+13 

+38 

+5 

29,219 

-2 

+33 

-3 

31,575 

+2 

+35 

-1 

27,546 

-4 

+37 

-6 

30,758 

+7 

+26 

+2 

79,870 

+10 

+23 

+12 

17,347 

+3 

+34 

+2 

206,019 

+8 

+33 

+9 

62.252 

+5 

+9 

+2 

112,303 

+11 

+41 

+9 

9,270 

+2 

+46 

-3 

41,834 

+12 

+44 

+6 

36,583 

+2 

+42 

0 

14,341 

+9 

+39 

+7 

13,366 

+3 

+45 

+6 

.29,746 

+1 

+37 

+1 

9,471 

-4 

+38 

-7 

32,017 

+4 

+41 

-1 

45,009 

+7 

+24 

+8 

6,035 

-1 

+45 

-2 

118,488 

+7 

+38 

+3 

6,943 

+7 

+40 

+5 

29,392 

+11 

+38 

+8 

42,882 

+9 

+34 

+7 

51,306 

+13 

+34 

+10 

83,762 

+13 

+24 

+13 

155,706 

+11 

+31 

+8 

62,763 

+12 

+  27 

+8 

7,083 

+9 

+37 

+3 

10,596 

<3) 

+43 

(3) 

70 , 394 

+5 

+33 

+3 

11,083 

+21 

+34 

+20 

6,905 

+6 

+26 

+5 

5,831 

-2 

+18 

0 

12,348 

-1 

+37 

-4 

17,406 

-1 

+39 

—6 

6,760 

-1 

+34 

0 

a9,740 

+3 

+37 

+1 

8,190 

+4 

+32 

+3 

14,083 

+10 

+25 

+14 

19,930 

+11 

+38 

+3 

17,771 

+  8 

+33 

+6 

61,516 

+3 

+23 

+1 

42,710 

+3 

+37 

-3 

8,513 

+5 

+39 

+3 

10,157 

-2 

+33 

-2 

24,464 

+17 

+28 

+15 

*23,679 

+14 

+33 

+13 

8,780 

+13 

+37 

+12 

7,069 

+3 

+3 

0 

162,315 

+3 

+19 

+6 

8,319 

-1 

+28 

+3 

*5,927 

+14 

+34 

+11 

*14,985 

+13 

+34 

+13 

13, 157 

+8 

+43 

+6 

12,795 

+6 

+46 

+1 

27,239 

+2 

+43 

-2 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla.. 

.Snld,  Okla . 

Gary,  Ind . 

Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
■Hutchinson,  Kans.... 

Idaho  Falls,  Idaho.. 

^Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
iLouisvllle,  Ky . 

I.Mankato,  Minn . 

Minneapolis,  Minn... 

■|Minot ,  N.  Dak . 

I  New  York,  N.Y . 

jNewark ,  N.J . 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


{Vberdeen,  S.  Dak... 
)attle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
'luffalo,  N.Y . 


*  Niagara  Falls,  N.Y . 

Oakland,  Calif . 

1  Paducah,  Ky . 

Parkersburg,  W.  Va . 

-Pasadena,  Calif . 

/Port  Huron,  Mich . 

, Portsmouth,  Ohio . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ca . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif.... 

Seattle,  Wash . 

.Spartanburg,  S.C . 

J  Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . . 

I".  Yakima.  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio.... 

Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa. . . 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD. . 
Bristol-Kingsport-Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD. 

Contra  Costa  County,  Calif... 
Cumberland-Hagerstown,  I 

Delaware  (State) . 

Pairfield  County,  Conn. 
Fairmont -Morgantown,  W.  Va... 
Hennepin  County,  Minn.. 

Nassau  County,  N.Y . 

Philadelphia  SMSA.  excl .  CBD.. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif. 
Westchester  County,  N.Y.... 


Percent  change 


Mar.  1975 
from — 


Jan. 

Feb. 

Mar. 

Mar.  J 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

669 

858 

897 

891 

873 

900 

843 

874 

1,014 

1,437 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

1,413 

1 , 359 

1,380 

1,386 

1,804 

2,142 

1,776 

2,002 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

7,302 

7,320 

9,383 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

4,  316 

3,846 

3,777 

3,756 

3,792 

3,556 

3,  835 

3,249 

3,627 

6, 556 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1,269 

1,404 

2,050 

2,067 

3  ,058 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4 , 393 

3,618 

3,783 

5 , 650 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

1,699 

1,833 

2,  146 

2,042 

1,902 

2,235 

2,037 

2,068 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,927 

*1,239 

*1,172 

*1,628 

*1,240 

*1,335 

*1,368 

*1,881 

*1,778 

*1,815 

*1,714 

’1,817 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

1,806 

1,959 

1,925 

1,799 

2,015 

2,090 

1,914 

2,067 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2.852 

*7,765 

*7,944 

8,248 

8,188 

*7,878 

*8,372 

*7,774 

8,315 

9,035 

4,846 

4,947 

6 )  082 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

10, 666 

1  ,032 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

10,882 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

14,188 

15,012 

1,768 

2,010 

2,077 

2,  101 

2,056 

2,440 

2,071 

2,166 

122,866 

123,214 

139,306 

150,451 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

5,828 

6, 164 

6,704 

6,955 

7,615 

8,358 

7 , 077 

6,841 

6,882 

7,307 

8,272 

2,557 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

8,404 

8,592 

8,723 

8,370 

9,  499 

9,568 

8,617 

8,735 

1  ,856 

1,892 

1.999 

2,235 

1,961 

1,953 

2,242 

2,118 

2,236 

3 , 864 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

5 , 697 

6,566 

6,237 

7,460 

7,725 

8,340 

7,839 

8,714 

8,392 

7.923 

7,635 

8,481 

9,366 

1,571 

1,957 

1,971 

1,965 

1,752 

2,072 

1.901 

1,931 

2,419 

2,827 

1  ,057 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,577 

*2,405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

4 , 663 

1,426 

1  \  333 

1 ,644 

1,  612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,978 

3 , 143 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7.158 

1,516 

1.612 

1,686 

1,503 

1,499 

1,599 

1,466 

1,516 

15,320 

16,617 

17.791 

15,548 

15,033 

16,856 

15,503 

17,507 

7,159 

7,860 

8,922 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10, 116 

11,492 

17,091 

17,734 

18, 115 

18,837 

18,456 

21,563 

19,133 

20,269 

23,697 

33, 106 

19,226 

19,502 

20,373 

19,746 

19,989 

23,968 

19,851 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

994 

1,028 

1,172 

1,185 

1,264 

1,396 

1,145 

1 ,  J65 

526 

564 

571 

576 

552 

625 

565 

881 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

1,929 

1,676 

2^289 

2,437 

2,633 

2,619 

2,  485 

2,334 

2,499 

2,440 

5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

14,115 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16.475 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

7,246 

6,184 

8,173 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9,717 

7,181 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

3,562 

3,  607 

3,688 

3,709 

3,385 

4,105 

3,  662 

3,409 

3,612 

6 , 660 

14,783 

16, 163 

15,870 

13,526 

12,269 

13,413 

15,986 

16.412 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

6,405 

6, 227 

7,329 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

28,531 

26,433 

27,035 

27,451 

26,269 

27,955 

29,138 

26, 426 

26, 848 

32,648 

49,582 

3,423 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

34,352 

32,355 

45,783 

42, 809 

47,611 

49,417 

49,180 

41,792 

49,030 

48,480 

52,335 

6,532 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

31,523 

30,550 

40,945 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

47,093 

18,316 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16, 881 

20, 695 

31.283 

3,726 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

6, 871 

16,119 

14,428 

17,051 

17,639 

16,601 

14,484 

18, 608 

16,829 

18,307 

23,105 

14,658 

14,738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17. 174 

1 , 71 7 

1,455 

1,503 

1,602 

1,589 

1,658 

1,770 

1,480 

1.856 

2.135 

29,820 

32,214 

37,70 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

*35,427 

*43  ,126 

*44.712 

*51,629 

*55,841 

*54,541 

*47,402 

*47,972 

*49,942 

*54,363 

*63,110 

*97,560 

65,290 

88,889 

80,091 

92,845 

97,043 

91,404 

81,485 

87,955 

93,883 

100,186 

14,914 

17,223 

17,422 

20,002 

21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

20,210 

*19,953 

24,029 

22,499 

23,953 

25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

46, 021 

17,214 

21 ,030 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

6,772 

6,725 

8,694 

8,103 

8, 105 

10,424 

9,066 

7,973 

8,510 

7.78'! 

Mar. 

1974 


+27 

+10 

-35 


+31 

+21 


-17 

-5 


-12 

+1 


Feb. 

1975 


3  mos. 
1975 
from 
3  mos. 
1974 


+8 

+15 


+14 

+4 

+12 


+25 

+46 

+48 

+36 

+28 

+16 

+35 

+30 

+47 

+48 

+23 

♦35 

+52 

+32 

+39 

+34 

+38 

+43 

+28 

+23 

+26 

+14 

+24 

+18 

+9 

+34 

+27 

+35 

+45 

+20 

+55 

+27 

+53 

+50 

+23 

+20 

+35 

+42 

+42 

+14 

+27 

+32 

+45 

+34 

+37 

+36 

+48 

+37 


+22 

+27 

+16 

+32 

+22 

+29 

+14 

+35 

+18 


+35 

+38 

+42 

+60 

+34 

+36 

+49 

+41 

+30 

+30 

+17 

+22 

+36 

+15 

+20 

+22 

+29 


+23 

-7 

-2 


+18 

+5 

-40 


+5 

+6 

+30 


+2 

-22 


-6 

+10 

-3 

-5 

+4 

+2 

0 

+12 

-1 

-16 

+3 


+7 

+5 


-4 

-2 


+21 

+2 


Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from 

report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


the  department  store  statistics  shown  in  this 


rRevlsed.  S  Does  not  meet  publication  standards  because  of  inadequate  response 

statistical  areas,  see  pp.  36-38.  zData  are  shown  even  though  response  is  below  the  usual  standard  for  publication. 

Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

SMSA  and  Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget 


For  definitions  of  standard  consolidated  areas  and  standard  metropolitan 

3Revised  figures  not  available.  Includes 

includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  March  1975 


Area 


Number 

of 


Area 


stores 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


Number 

of 

stores 


Number 

of 

stores 


Akron,  Ohio . . 

A1 bany -Schenectady -Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana -Garden  Grove,  Calif.... 


31 

32 
14 
62 


Lynchburg,  Va . . 

Macon,  Ga . . 

Memphis,  Tenn.-Ark, 
Miami,  Fla . 


7 

12 

36 

52 


Aberdeen,  S.  Dak.. 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn.. 
Buffalo,  N.Y . . 


Asheville,  N.C.... 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif 


10 

67 

12 

12 


Milwaukee,  Wis . . 

Minneapolis -St .  Paul,  Minn. 

Mobile,  Ala . . 

Montgomery,  Ala . . 


51 

59 

11 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . 

Gary,  Ind . 


Baltimore,  Md . 

Baton  Rouge,  La.... 

Billings,  Mont . 

Binghamton,  N.Y. -Pa 


64 

18 

5 

13 


Muncie,  Ind . 

Muskegon -Muskegon  Heights,  Mich 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . . 


7 

3 

65 


Grand  Forks,  N.  Dak, 

Greeley,  Colo . . 

Hagerstown,  Md . . 

Huntington,  W.  Va... 
Hutchinson,  Kans . . . . 


Birmingham,  Ala 
Boston,  Mass... 
Buffalo,  N.Y..., 
Canton,  Ohio..., 


34 

96 

65 

18 


New  York,  N.Y.3 . 

Newark,  N.J . 

Newport  News -Hampton,  Va 
Norf olk-Portsmouth,  Va.. 


Cedar  Rapids,  Iowa... 

Charleston,  S.C . 

Charleston,  W.  Va.... 
Chattanooga,  Tenn.-Ga, 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . . 

Corpus  Christi,  Tex . . 

Dallas,  Tex . . 

Dayton,  Ohio . . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorhead,  N .Dak. -Minn .. . 

Flint,  Mich . 

Fort  Smith,  Ark. -Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . . 

Fresno,  Calif . . 

Gary -Hammond-East  Chicago,  Ind, 

Grand  Rapids,  Mich . . 

Great  Falls,  Mont . . 

Green  Bay,  Wis . . 

Greenville,  S.C . 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 


12 

15 

15 

16 


220 

55 

80 

12 


36 

9 

76 

44 


7 

55 

11 

102 


8 

10 

21 

13 

8 

7 

15 
7 

18 

41 

13 

31 

16 
5 

13 

12 


36 

41 

23 

83 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I. -Mass. 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif. 
San  Diego,  Calif . 

San  Franc isco-Oakl and,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


51 

8 

8 

26 

12 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . . 


81 

33 
18 
38 

29 

23 

31 

34 

12 

129 

49 

70 

12 

29 

31 

13 


11 

23 

13 

30 

29 

8 

75 

7 

21 

37 

44 

58 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va.. 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


89 

39 

6 

10 


Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 


^  Baltimore,  Md.. 
'6  Boston,  Mass... 
g  Chicago,  Ill... 
Cleveland,  Ohio 


14 

14 

7 

10 

11 

11 

26 

12 


Los  Angeles,  Calif 
Oakland,  Calif.... 
Philadelphia,  Pa.. 
Pittsburgh,  Pa.... 
Washington,  D.C... 


MISCELLANEOUS  AREAS 


55 

40 

12 

10 

18 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


6 

6 

6 

12 

11 

4 

5 

5 
50 

6 

7 

8 

5 
8 

6 

3 

4 

4 

5 

4 

7 

5 
4 

17 

9 

11 

16 

8 
8 
4 

4 

5 

6 


5 
4 

6 

3 

4 

3 

4 

3 

4 


32 

10 

92 

16 

52 


Kansas  City,  Mo. -Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . . 

Lexington-Fayette ,  Ky, 


49 

20 

12 

13 

14 


Tulsa,  Okla . 

Utica -Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


21 

12 

10 

91 

10 


Contra  Costa  County,  Calif 
Cumberland-Hagerstown,  Md. 

Delaware  (State) . . 

Fairfield  County,  Conn...., 
Fairmont -Morgantown,  W.  Va  , 
Hennepin  County,  Minn . . 


18 

11 

27 
26 

5 

28 


Lincoln,  Nebr . . 

Little  Rock-North  Little  Rock, 
Los  Angeles -Long  Beach,  Calif, 

Louisville,  Ky.-Ind . . 

Lowell,  Mass . 


Ark, 


10 

18 

214 

43 

7 


Wheeling,  W.  Va.-0hio.. 

Wichita,  Kans . 

Wilkes -Barre -Hazleton, 

Worcester,  Mass . 

Youngs  town -Warren,  Ohio 


Pa 


9 

14 

19 

13 

28 


Nassau  County,  N.Y . . 

Philadelphia  SMSA,  excl.  CBD, 

Ramsey  County,  Minn . . 

San  Fernando  Valley,  Calif.., 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


41 

127 

19 

24 

22 

9 


lFor  definition  of  standard  metropolitan  statistical  areas,  see  pgs.  36-38.  2  Includes  Nassau 
N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of 
New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


and  Suffolk  Counties  formerly  included  in  the  New  York, 
this  SMSA  and  the  Nassau-Suf fol k  SMSA  will  result  in  the 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  bv  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Percent 

1974 

change 

1975 

Mar.  1975 

Kind  of  business 

f  roir 

— 

Jan . 

Feb. 

Mar.  p 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec . 

Mar. 

1974 

Feb. 

1975 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

27,666 

26,932 

26,747 

- 1 

25,637 

26,179 

26,775 

26,730 

26,596 

26,920 

27,099 

27 , 406 

27 , 267 

28,916 

+4 

-1 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

8,331 

8,163 

8,197 

8,212 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

0 

0 

19,335 

18,769 

18,550 

17,425 

17,749 

17,981 

17,849 

17,679 

17,907 

18,114 

18,489 

18,951 

20,338 

+6 

-1 

« 

284 

281 

294 

273 

284 

290 

300 

311 

314 

297 

299 

300 

314 

+8 

+5 

216 

215 

221 

204 

216 

221 

226 

228 

235 

218 

221 

218 

+8 

+3 

ating  and  drinking  places . 

178 

187 

183 

198 

213 

195 

187 

174 

164 

167 

186 

179 

-8 

-2 

-eneral  merchandise  group  with  nonstores... 

14,489 

14,002 

13,726 

12,859 

12,936 

13,091 

13,121 

13,102 

13,397 

13 , 570 

13,748 

14,141 

+7 

-2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 
order) . 

13,930 

13  ,455 

13,189 

12,290 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

13,140 

13,542 

14,743 

+7 

-2 

Department  stores  and  dry  goods. 

10,658 

10,997 

+9 

general  merchandise  stores . 

Department  stores . 

11,425 

11 ,004 

10,795 

9,859 

9,929 

10,077 

10,136 

10,108 

10,344 

10,509 

12,142 

10,496 

10,113 

9,918 

9,031 

9,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,783 

10,105 

11 ,162 

+10 

1,947 

1,569 

merchandise) . 

ipparel  and  accessory  stores,  total . 

1,949 

1,609 

1  ,936 
1,504 

1  ,898 
1,459 

1,833 

1,438 

1,833 

1,460 

1,832 

1,454 

1,829 

1,423 

1,821 

1,430 

1,850 

1,430 

1,860 

1  ,475 

1,873 

1,478 

2,018 

1,787 

+4 

+1 

-3 

643 

609 

591 

604 

600 

602 

590 

589 

574 

605 

599 

636 

716 

-3 

'urniture,  home  furnishings,  and  equipment 

2,769 

2,759 

2,870 

2,823 

2,682 

2,658 

2,708 

2,708 

2,786 

2,741 

2,780 

2,850 

2,853 

i  Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

2,124 

1,948 

586 

2  ,008 

1  ,851 
569 

2,002 

1  ,840 
556 

2,057 

1,900 

556 

2,027 

1,874 

584 

2,079 

1,914 

605 

2,060 

1,872 

586 

2,114 

1,940 

567 

2,128 

1,953 

616 

2,122 

1,949 

615 

2,049 

1,871 

610 

2,091 

1,920 

554 

2,133 

1  ,956 
619 

-3 

-3 

0 

0 

-1 

-2 

513 

499 

488 

478 

505 

535 

520 

500 

539 

542 

537 

484 

531 

luilding  materials,  hardware,  farm 

2,376 

+2 

2,332 

2,272 

2,324 

2,433 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,903 

2,651 

-4 

Lumber  and  other  building  materials 

1  ,704 

1,648 

1  ,588 

1  ,609 

1,739 

1,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,025 

1,877 

Automotive  dealers,  total . 

1  Passenger  car  dealers3 . 

1  Passenger  car  dealers  (franchised) . 

2,321 

1,082 

996 

2,363 

1  ,118 

1  ,030 

2,376 

1  ,129 

1  ,038 

2,324 

1,122 

1  ,027 

2,359 

1,139 

1 ,038 

2,370 

1,134 

1,035 

2,447 

1,163 

1,065 

2,449 

1,160 

1 ,064 

2,443 

1,149 

1,054 

2,399 

1,121 

1,044 

2,470 

1,153 

1  ,079 

2,418 

1,145 

1,067 

2,3  76 

1  ,089 

1  ,003 

+2 

+1 

+1 

+1 

+1 

+1 

1,161 

1  ,162 

1  ,1  71 

1 ,109 

1,131 

1  , 148 

1,195 

1,196 

1,208 

1,194 

1,223 

1,188 

+6 

4  24 

424 

433 

373 

385 

405 

416 

424 

421 

4  27 

436 

435 

425 

+16 

+2 

CHARGE  ACCOUNTS 

10,326 

10,120 

10,253 

10,147 

10,628 

11,012 

10,943 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

+1 

+1 

Durable  goods  stores,  total . 

4,970 

5,356 

4,891 

5,229 

4,966 

5,287 

5,088 

5,059 

5,310 

5,318 

5,572 

5,440 

5,665 

5,278 

5,676 

5,090 

5,743 

5,057 

5,708 

5,096 

5,679 

5,350 

5,415 

5,345 

5,207 

5,599 

-2 

+4 

+2 

+1 

Pood  stores,  total . 

General  merchandise  group  with  nonstores... 

266 

1,365 

263 

1  ,261 

277 

1,223 

260 

1,249 

271 

1,255 

276 

1,301 

285 

1,305 

299 

1,275 

302 

1,298 

285 

1,306 

285 

1,357 

287 

1,365 

295 

1,490 

+6 

-2 

+5 

-3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

1,204 

1  ,097 

1  ,054 

1,071 

1,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1,155 

1,170 

1  ,338 

-2 

-4 

Department  stores  and  dry  goods, 

1,106 

1,123 

1  ,055 

1  ,014 

1,020 

1,029 

1,076 

1,076 

1,041 

1,055 

1,067 

1  ,293 

7  999 

904 

863 

858 

865 

907 

911 

875 

891 

904 

948 

958 

1 ,114 

+1 

-5 

894 

845 

832 

820 

848 

836 

812 

806 

812 

852 

866 

882 

1  ,013 

+1 

-2 

Furniture,  home  furnishings,  and  equipment 

917 

917 

834 

834 

913 

909 

934 

931 

933 

973 

938 

953 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

617 

593 

599 

663 

656 

668 

675 

670 

694 

655 

637 

656 

2,482 

662 

-10 

+1 

+2 

2,162 

2,109 

2,161 

2,284 

2,449 

2,650 

2,730 

2,741 

2,768 

2,780 

2,731 

2,217 

-5 

Lumber  and  other  building  materials 

+1 

1,573 

1  ,518 

1  ,540 

1,677 

1,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1  ,949 

1,803 

1  ,638 

-8 

1,382 

1  ,406 

1  ,426 

1,388 

1,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1,507 

1,473 

1  ,406 

+3 

+1 

Passenger  car  dealers  (franchised) . 

867 

906 

913 

881 

897 

896 

930 

922 

958 

952 

941 

919 

864 

+4 

+1 

Gasoline  service  stations . 

416 

417 

425 

365 

377 

398 

408 

416 

414 

421 

429 

427 

418 

+16 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,812 

16,494 

15,490 

15,551 

15,763 

15,787 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

+€ 

-2 

Durable  goods  stores,  total . 

3,361 

3,272 

3,231 

3,124 

3,120 

3,222 

3,216 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

+3 

-1 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,263 

12,366 

12,431 

12,541 

12,571 

12,589 

12,850 

13,018 

13,139 

13,606 

14,739 

+7 

-2 

Iceneral  merchandise  group  with  nonstores... 

13,124 

12,741 

12,503 

11,610 

11,684 

11,790 

11,816 

11,827 

12,099 

12,264 

12,391 

12,776 

13,809 

+8 

-2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,726 

12,358 

12,135 

11,219 

11,278 

11,378 

11,418 

11,448 

11,713 

11,870 

11,985 

12,372 

13,405 

+8 

-2 

Department  stores  and  dry  goods, 

10,849 

+11 

general  merchandise  stores . 

10,265 

9,949 

9,781 

8,839 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,552 

9,874 

Department  stores . 

9,497 

9,209 

9,055 

8,173 

8,236 

8,322 

8,377 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+11 

-2 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

715 

659 

627 

618 

612 

618 

611 

624 

618 

623 

612 

687 

774 

+2 

-5 

1,950 

1  ,848 

1  ,824 

1,795 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1,852 

1,842 

1  ,917 

i  Furniture,  home  furnishings  stores . 

1,507 

1  ,415 

1  ,403 

1,394 

1,371 

1,411 

1,385 

1,444 

1,434 

1,467 

1,412 

1,435 

1,471 

+1 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

378 

373 

364 

350 

373 

384 

370 

351 

386 

384 

380 

352 

387 

+4 

170 

163 

163 

149 

148 

174 

163 

164 

168 

174 

172 

169 

159 

+9 

939 

957 

950 

936 

933 

935 

967 

962 

966 

936 

963 

945 

970 

+1 

-1 

Tire,  battery,  accessory  dealers . 

756 

768 

759 

716 

720 

727 

755 

744 

756 

750 

761 

738 

773 

+6 

-1 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 
change 
Mar.  1975 
from — 

Jan . 

pr 

Mar .  P 

Mar. 

I  Apr. 

May 

June 

July 

Aug. 

Sept  . 

Oct . 

Nov. 

Dec. 

Mar. 

1974 

Feb 

1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED  for  seasonal  variations  and  holiday  differences 

1 

Retail  stores,  total . 

27,208 

27,246 

27,184 

26,071 

26,529 

26, 832 

26,  819 

27,223 

27, 484 

27,339 

27,458 

27,340 

27,035 

+4 

Durable  goods  stores,  total . 

8,574 

8,518 

8,504 

8,535 

8,658 

8,842 

8,721 

8,878 

8,893 

8,738 

8.  641 

8,542 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,680 

17,536 

17,871 

17,990 

18,098 

18,345 

18,591 

18, 601 

18,817 

18,798 

18,601 

+7 

Food  stores,  total . 

291 

288 

301 

277 

284 

291 

297 

306 

307 

306 

310 

296 

298 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,884 

13  ,966 

13  ,930 

13,123 

13,322 

13,458 

13,462 

13,564 

13,761 

13,742 

13,922 

13.872 

13,889 

+6 

0 

order) . 

13,317 

13,424 

13,394 

12,547 

12,735 

12,876 

12, 884 

12,965 

13, 179 

13, 178 

13,332 

13,299 

13,321 

Department  stores . 

Mail-order  houses  (department  store 

9,941 

10,036 

10,029 

9,147 

9,309 

9.  449 

9,525 

9,629 

9,796 

9. 896 

9,994 

9.981 

9,990 

+10 

0 

merchandi se ) . 

1,898 

1  ,919 

1  ,894 

1,828 

1,839 

1,839 

1,855 

1. 881 

1,911 

1,904 

1,892 

1.896 

1  ,915 

Apparel  and  accessory  stores,  total . 

1,515 

1  ,539 

1  ,477 

1,461 

1,505 

1,500 

1,497 

1,516 

1,517 

1,518 

1,506 

1,519 

1  ,489 

Women' s  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

609 

623 

592 

606 

619 

626 

632 

648 

617 

614 

594 

610 

595 

-2 

-5 

stores,  total . 

2,734 

2,682 

2,699 

2,760 

2,764 

2,867 

2,805 

2,877 

2,911 

2,844 

2,772 

2,  737 

2,673 

Furniture,  home  furnishings  stores . 

2,069 

2,009 

2,003 

2,075 

2,051 

2,  128 

2,082 

2,167 

2.  148 

2,146 

2,073 

2,077 

2,006 

Furniture  stores . 

1,897 

1  ,853 

1  ,840 

1,911 

1,885 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1  ,837 

Household  appliance.  TV,  radio  stores . 

559 

571 

585 

584 

603 

634 

605 

603 

619 

603 

601 

558 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

493 

498 

513 

504 

524 

562 

535 

526 

542 

535 

524 

490 

490 

+2 

+3 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,644 

2,594 

2,543 

2,  668 

2,739 

2.810 

2,734 

2,759 

2,701 

2,673 

2,  668 

2,  625 

2,558 

-5 

-2 

dealers2 . 

1,839 

1  ,821 

1,782 

1,  926 

1. 968 

2,015 

1,933 

1,954 

1. 894 

1,871 

1, 872 

1,815 

1 ,799 

-8 

-2 

Automotive  dealers,  total . 

2,415 

2,410 

2,406 

2,341 

2,363 

2,345 

2,  364 

2,418 

2,  460 

2,399 

2,408 

2,  388 

2,385 

+3 

0 

Passenger  car  dealers  (franchised) . 

1,032 

1  ,043 

1  ,038 

1,021 

1,043 

1,026 

1,033 

1,053 

1,084 

1,048 

1 . 045 

1,047 

+2 

0 

Tire,  battery,  accessory  dealers . 

1,204 

1  ,191 

1  ,212 

1,142 

1,138 

1,139 

1,  151 

1,170 

1,183 

1,185 

1,198 

1,177 

+6 

+2 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

432 

434 

441 

378 

396 

394 

412 

420 

424 

429 

427 

433 

425 

+17 

+2 

Retail  stores,  total . 

10,590 

10,562 

10,551 

10,468 

10,779 

10,784 

10,720 

10, 894 

10.944 

10,772 

10. 840 

10,596 

10,374 

+1 

0 

Durable  goods  stores,  total . 

5,282 

5,253 

5,227 

5,373 

5,503 

5,578 

5,489 

5,581 

5.587 

5,441 

5,403 

5 , 309 

-3 

-1 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,324 

5,095 

5,276 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5  \  141 

+4 

0 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,310 

1  ,308 

1  ,278 

1,341 

1,334 

1,341 

1,345 

1,384 

1,357 

1,316 

1,361 

1,282 

1  ,218 

-5 

-2 

order) . 

1,139 

1  ,140 

1  ,112 

1,157 

1,156 

1,170 

1,161 

1,175 

1,166 

1,139 

1,  177 

1,110 

1  ,057 

-4 

-2 

Department  stores . 

905 

918 

892 

891 

913 

948 

960 

973 

982 

952 

979 

907 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

840 

877 

850 

842 

891 

868 

857 

867 

872 

865 

861 

845 

825 

+1 

-3 

stores,  total . 

866 

849 

857 

940 

943 

973 

950 

957 

978 

929 

905 

895 

863 

-9 

+1 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

619 

595 

606 

668 

669 

698 

687 

684 

697 

658 

632 

641 

616 

-9 

+2 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,460 

2,430 

2,370 

2,510 

2,589 

2,  642 

2,575 

2,591 

2,532 

2,509 

2.506 

2,448 

2,397 

-6 

-2 

dealers2 . 

1,763 

1  ,741 

1,702 

1,853 

1,901 

1,934 

1,867 

1,883 

1,818 

1,801 

1,803 

1,749 

1 ,739 

-8 

-2 

Automotive  dealers,  total . 

1,443 

1  ,439 

1  ,445 

1,398 

1,426 

1,412 

1,422 

1,483 

1,506 

1,457 

1,442 

1,450 

1  ,430 

+3 

0 

Passenger  car  dealers  (franchised) . 

896 

919 

915 

875 

901 

886 

899 

917 

953 

898 

906 

899 

8  78 

+5 

0 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

424 

426 

430 

368 

388 

385 

403 

414 

414 

424 

420 

426 

419 

+17 

+1 

Retail  stores,  total . 

16,618 

16,684 

16,633 

15,603 

15,750 

16,048 

16,099 

16,329 

16, 540 

16,  567 

16, 618 

16,744 

16,661 

+7 

0 

Durable  goods  stores,  total . 

3,292 

3,265 

3  ,277 

3.162 

3,155 

3,264 

3,232 

3,297 

3,306 

3,297 

3 . 238 

3,233 

3,201 

+4 

0 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,356 

12,441 

12,595 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13,511 

13,460 

+7 

0 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,574 

12,658 

12,652 

11,782 

11,988 

12. 117 

12, 117 

12. 180 

12,404 

12. 426 

12,561 

12,590 

12,671 

+7 

0 

order) . 

12,178 

12,284 

12,282 

11,390 

11,579 

11,706 

11,723 

11,790 

12,013 

12,039 

12. 155 

12, 189 

12,264 

+8 

0 

Department  stores . 

9,036 

9,118 

9,137 

8,256 

8,396 

8.  501 

8,565 

8.  656 

8.  814 

8,  944 

9,015 

9,074 

9,135 

+11 

0 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

675 

662 

627 

619 

614 

632 

640 

649 

645 

653 

645 

674 

664 

+1 

-5 

stores,  total . 

1,868 

1  ,833 

1  ,842 

1,820 

1,821 

1, 894 

1,855 

1,920 

1,933 

1,915 

1, 867 

1,842 

1  ,810 

+1 

0 

Furniture,  home  furnishings  stores . 

1,450 

1  ,414 

1 ,397 

1,407 

1,382 

1,430 

1,395 

1,483 

1,451 

1,488 

1,441 

1,436 

1  ,390 

-1 

-1 

Household  appliance,  TV,  radio  stores . 

359 

366 

378 

360 

378 

405 

387 

375 

388 

379 

377 

361 

+5 

+3 

Automotive  dealers,  total . 

972 

971 

961 

943 

937 

933 

942 

935 

954 

942 

966 

938 

955 

+2 

-1 

Tire,  battery,  accessory  dealers . 

771  1 

774 

777 

729 

727 

722 

728 

724 

746 

751 

768 

738 

757 

+7 

0 

^Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

Accounts- receivable  data  contain  no  significant  trading  day  differences. 

2 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3Includes  both  franchised  and  nonf ranchised  car  dealers. 
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by  Kind  of  Business  for  the  United  States 


(millions  of  dollars) 


- - 

Percent 

1974 

change 

1975 

Mar. 

1975 

Kind  of  business 

Jan . 

Feb. 

Mar.  P 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Mar. 

1974 

Feb. 

1975 

Data  NOT  ADJUSTED  for 

seasonal  variations  and 

holiday 

differences1 

16,327 

15,782 

15,528 

“1 

14,651 

14,782 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

1 7 , 1 78 

+6 

-2 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

1,903 

14,424 

1,839 

13,943 

1,811 

13,717 

1,795 

12,856 

1,843 

12,939 

1,923 

13,042 

1,930 

13,059 

1,886 

13,046 

1,919 

13,310 

1,940 

13,478 

1,902 

13,716 

1,819 

14,094 

1 ,911 
15,267 

+1 

+7 

-2 

-2 

General  merchandise  group  with  nonstores.... 

13,263 

12,831 

12,627 

11,781 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+7 

-2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,903 

12,473 

12,258 

11,387 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12,194 

12,549 

13,632 

♦8 

-2 

Department  stores  and  dry  goods,  general 

9,721 

9,857 

10,167 

11  ,188 

+10 

10,551 

10,183 

10,010 

9,  102 

9,  159 

9,280 

9,340 

9,331 

9,573 

-2 

Department  stores . 

Apparel  and  accessory  stores,  total . 

9,806 

674 

9,462 

630 

9,305 

607 

8,452 

589 

8,510 

580 

8,621 

585 

8,675 

590 

8,667 

594 

8,891 

584 

9,026 

603 

9,  157 
622 

9,453 

656 

10,403 

745 

+10 

+3 

-2 

-4 

Tire,  battery,  accessory  dealers . 

717 

706 

698 

710 

721 

723 

741 

741 

746 

740 

745 

743 

CHARGE  ACCOUNTS 

1,818 

1,712 

1,726 

1,799 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1  ,975 

-4 

+1 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

404 

1,414 

392 

1,320 

404 

1,322 

454 

1,345 

492 

1,382 

512 

1,400 

526 

1,380 

516 

1,321 

523 

1,306 

505 

1,340 

485 

1,441 

462 

1,434 

428 

1  ,547 

-11 

-2 

+3 

0 

General  merchandise  group  with  nonstores.... 

826 

750 

753 

776 

782 

812 

808 

782 

795 

804 

847 

842 

915 

-3 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

743 

667 

646 

670 

676 

707 

708 

684 

695 

698 

729 

728 

834 

-4 

-3 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

709 

677 

187 

634 

605 

174 

612 

584 

167 

629 

598 

158 

635 

605 

152 

666 

634 

160 

670 

638 

166 

645 

612 

164 

654 

620 

153 

658 

624 

173 

688 

656 

186 

687 

654 

178 

800 

763 

209 

-3 

-2 

+6 

-3 

-3 

-4 

INSTALLMENT  ACCOUNTS 

14,509 

14,070 

13,802 

12,852 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+7 

-2 

1,499 

1,447 

1,407 

1,341 

1,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1  ,483 

+5 

-3 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,395 

11,511 

11,557 

11,642 

11,679 

11,725 

12,004 

12, 138 

12,275 

12,660 

13,720 

General  merchandise  group  with  nonstores.... 

12,437 

12,081 

11 ,874 

11,005 

11,055 

11,143 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13,088 

+8 

-2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,160 

11 ,806 

11,612 

10,717 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+8 

-2 

Department  stores  and  dry  goods,  general 

9,169 

9,480 

10,388 

+11 

9,842 

9,549 

9,398 

8,473 

8,524 

8,614 

8,670 

8,686 

8,919 

9,063 

9,129 

487 

8,857 

8,721 

7,854 

7,905 

7,987 

8,037 

8,055 

8,271 

8,402 

8,501 

8,799 

9,640 

+11 

-2 

Apparel  and  accessory  stores,  total . 

456 

440 

431 

428 

425 

424 

430 

431 

430 

436 

478 

536 

+2 

-4 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED 

for  seasonal  variations 

and  holiday  differences 

1 

— 

15,733 

1 - 

— 

14,829 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

15,778 

+6 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1 ,874 

1,868 

1,863 

1,944 

1,893 

1,882 

1,891 

1,912 

1,881 

1,840 

1  ,894 

0 

+1 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,799 

12,961 

13, 168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

+6 

0 

General  merchandise  group  with  nonstores.... 

12,704 

12,791 

12,791 

11,786 

12,163 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+9 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,337 

12,435 

12,424 

11,379 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12 ,343 

+9 

0 

9,340 

9,382 

8,543 

8,689 

8,810 

8,901 

8,987 

9,  166 

9,220 

9,353 

9,353 

9  ,361 

+10 

0 

Apparel  and  accessory  stores,  total . 

619 

633 

608 

593 

594 

612 

627 

636 

627 

630 

636 

637 

627 

+3 

-4 

Tire,  battery,  accessory  dealers . 

698 

714 

715 

724 

714 

709 

712 

724 

728 

738 

746 

740 

739 

-1 

0 

CHARGE  ACCOUNTS 

1,825 

1,775 

1,793 

1,893 

1,939 

1,901 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1,784 

-5 

+1 

440 

429 

451 

512 

516 

513 

502 

495 

487 

467 

458 

454 

453 

-12 

+5 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1,342 

1,381 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,366 

1  ,331 

-3 

0 

General  merchandise  group  with  nonstores.... 

803 

778 

791 

830 

829 

843 

839 

860 

847 

818 

846 

778 

737 

-5 

+2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

712 

688 

683 

715 

720 

741 

744 

750 

740 

723 

742 

678 

645 

-4 

-1 

637 

615 

608 

626 

631 

660 

666 

683 

674 

655 

679 

615 

581 

-3 

-1 

Apparel  and  accessory  stores,  total . 

171 

174 

168 

162 

160 

169 

179 

182 

173 

176 

181 

171 

173 

+4 

-3 

INSTALLMENT  ACCOUNTS 

13,908 

12,936 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+7 

0 

1,470 

1,356 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,386 

1  ,441 

+5 

0 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,457 

11,580 

11,745 

11, 928 

12,015 

12,125 

12,312 

12,386 

12,475 

12,498 

12,553 

+8 

0 

General  merchandise  group  with  nonstores.... 

11,901 

12,013 

12,000 

10,956 

11,334 

11,488 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11  ,988 

+10 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,625 

11  ,747 

11,741 

10,664 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11  ,698 

+10 

0 

8,703 

8,778 

8,774 

7,917 

8,058 

8,150 

8,235 

8,304 

8,492 

8,565 

8,674 

8,738 

8,780 

+11 

0 

Apparel  and  accessory  stores,  total . 

448 

459 

440 

431 

434 

443 

448 

454 

454 

454 

455 

466 

454 

+2 

-4 

36 
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m- 

In 

ng 
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nd 
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go 


Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 
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P Preliminary  estimates,  see  Explanatory  Material,  page  24 


Accounts- receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


Kind  of  business 


stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores. . . 

Meat  markets . 

Retail  bakeries.. 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group  with  nonstores.. . 

General  merchandise  group  without  nonstores  (except  depart¬ 
ment  stores  mail  order)................... . . . 

Department  stores  and  dry  goods,  general  merchandise  stores. 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise) . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . . . . 

Men's,  boys'  clothing,  furnishings  stores. 

Women ' s  apparel ,  accessory  stores . . . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment  stores,  total. 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  stores . 


Building  materials,  hardware,  farm  equipment  dealers. 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total . 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 

Food  stores,  total . 

Grocery  stores . 


General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  depart¬ 
ment  stores  mall  order) . 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores,  total. 
Women's  apparel,  accessory  stores. 

Women's  ready-to-wear  stores.... 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 

Drug  and  proprietary  stores . 

Liquor  stores . 


The  ranges  of  sampling  errors  shown 


Prelimina 

ry  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months1 

Range 

Median 

Range 

Median 

Range 

Median 

All  Stores 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0. 2-0.3 

0.3 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0. 4-0.5 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0. 2-0.5 

0.3 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0. 2-0.5 

0.2 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2. 7 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

2. 6-3.0 

3.0 

2.6-2. 9 

2.8 

0.6-1. 8 

0.9 

2. 9-3. 2 

3.1 

2.7-2. 9 

2.8 

0. 7-2.1 

3.4-3. 9 

3.6 

3. 2-3.6 

3.4 

0. 8-2.5 

4. 3-5.0 

4.8 

4. 1-4.7 

4.5 

1.3-1. 9 

1.5 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

1. 1-1.1 

1.1 

1 .1-1.3 

1.2 

0.1-0. 4 

0.2 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0.1-0. 2 

0.1 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

3.9-6. 2 

5.4 

4. 4-7.1 

5.4 

1.2-2. 2 

3. 9-6.3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

4. 2-4. 6 

4.4 

3. 8-4.7 

4.2 

0. 4-1.5 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1. 1-1.7 

1.5 

4. 7-7.0 

5.4 

4.7-6. 1 

5.0 

1.1-2. 8 

1.4 

5. 2-6. 2 

5.6 

4. 6-5.5 

5.4 

1.4-1. 8 

1.5 

3. 0-4.1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1. 6-2.3 

2.0 

5. 3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1.6-2. 4 

2.0 

6. 1-7. 2 

6.8 

5.4-7. 1 

6.4 

2. 8-5.0 

3.2 

6. 5-9. 5 

7.4 

6.7-8. 1 

7.4 

2. 2-6. 6 

3.9 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1 .2-1.7 

4. 0-4. 5 

4.3 

3. 6-4. 4 

4.2 

0.8-1. 8 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

3.8-4. 9 

4.0 

3. 7-4.3 

4.1 

0.8-1. 6 

1.4 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

3. 3-3.5 

3.4 

3. 1-3.5 

3.2 

0.5-1. 4 

0.6 

4. 4-4. 7 

4.6 

4.3-4. 6 

4.4 

0.7-0. 9 

0.8 

Group  II  Stores 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

0.3  :• 

3. 0-3. 8 

3.7 

3. 4-4.7 

4.1 

1. 2-3.2 

1.7  f 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0.1-0. 3 

0.2 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3  S 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2  jj 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2  % 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2  % 

0.4-0. 5 

0.5 

0. 4-0.5 

0.5 

0. 1-0.1 

0.1  '% 

2. 0-2. 3 

2.2 

2.0-2. 4 

2.3 

0. 4-0.5 

0.5  % 

3. 8-4. 6 

4.2 

3. 5-4. 8 

3.6 

1.0-3. 2 

7.1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6  :> 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

6.4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8. 3 

3.2  £ 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1. 1-3.7 

2.3  % 

5. 0-5. 6 

5.4 

4 . 9-5 . 4 

5.2 

0. 6-1.4 

0.7 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5  # 

Year-to-ye* 

ratio* 


J  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variati. 

ing-day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error 
in  sales.  The  year  to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month’s  data— January  1970  over  January  1969. 

‘The  ranees  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for 
(See  Explanatory  Material,  pp.  24  and  25.) 

2 Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of 


ons,  holiday,  and  trad 
for  the  ratio  of  chang 


the  previous  month. 


year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  o 

secutiv 

2  con- 

months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

7 

Candy,  nut,  confectionery  stores... 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

Women  s  apparel,  accessory,  specialty  stores.  . 

1.4-5. 5 

3.5 

9.7 

Jewelry  stores . . 

’  ' 

5.4 

Florists . 

^  ‘  ^ 

Book  stores . 

.  3.5 

3.0 

Stationery  stores . 

Plumbing,  heating,  and  air  conditioning  equip- 

Music  stores . 

ment  dealers . 

2. 6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores . 

6 

Farm  equipment  dealers . 

2. 8-4.3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3, 

Note;  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous 
month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  ot 
change  in  sales  of  the  unadjusted  data  for  the  months  of  March  June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 

'Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  -  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-.Tune  1973.  For  the  year-to-year  ratios, only  one  month  Is  avallable-January  1970  oyer  January  1969. 

'Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp. 24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Kind  of  business 

Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecutive  mon 

ths 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Pood  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

Automotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 
Atlant ic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

_ 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

Pood  stores,  total . 

B 

A 

B 

C) 

C 

B 

B 

B 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

GAF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

B 

A 

A 

A 

B 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

C 

B 

C 

" 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

_ 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Pood  stores,  total . 

c 

t1) 

a 

a 

(') 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF.  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. . . . 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . 

" 

b 

d 

- 

c 

- 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

_ 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

(’) 

a 

a 

(■) 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

GAF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

a 

a 

a 

a 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

- 

b 

Drug  and  proprietary  stores . 

- 

a 

a 

- 

a 

- 

- 

- 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Massachusetts. . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Minnesota . 

B 

- 

- 

b 

- 

- 

b 

b 

Missouri . 

B 

- 

- 

a 

- 

- 

a 

a 

a 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GA1 

New  Jersey . 

B 

A 

. 

c 

a 

a 

a 

New  York . 

A 

A 

A 

a 

a 

b 

a 

a 

North  Carolina. 

A 

- 

- 

b 

_ 

_ 

Ohio . 

A 

B 

- 

b 

b 

- 

a 

a 

Pennsylvania. . . 

A 

A 

A 

a 

b 

b 

a 

a 

Texas . 

B 

B 

- 

b 

c 

- 

b 

b 

Wisconsin . 

B 

“ 

- 

c 

- 

- 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

C 

b 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

B 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

d 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

Baltimore,  Md . 

_ 

Boston,  Mass . 

B 

B 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

A 

b 

Cleveland,  Ohio . 

- 

- 

B 

- 

_ 

c 

Cities 

Dallas,  Tex . 

- 

_ 

C 

_ 

_ 

b 

Detroit,  Mich . 

B 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

C 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

b 

Minneapolis-St.  Paul,  Minn . 

“ 

“ 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  11 1 . -Northwestern  Indiana . 

a 

a 

New  York,  N. Y. -Northeastern  New  Jersey . 

a 

a 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

a 

a 

a 

Philadelphia,  Pa.-N.J . 

Baltimore,  Md . 

a 

Boston.  Mass . 

Buffalo,  N.Y . 

a 

Chicago,  Ill . 

a 

Cleveland,  Ohio . 

b 

*  a 

Dallas,  Tex . 

b 

b 

a 

Detroit,  Mich . 

a 

a 

a 

Ci ties 

Houston,  Tex . 

b 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

b 

b 

Minneapolis-St.  Paul.  Minn . 

b 

Nassau-Suf folk,  N.Y . 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

b 

Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent ) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total... 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Mail-order  houses  department  store 
merchandise  ) . 


Apparel  and  accessory  stores,  total. 
Women's  ready-to-wear  stores . 


! 


Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores.... 

Furniture  stores . 

Household  appliance,  TV,  radio  stores. 
Household  appliance  stores . 

Building  materials,  hardware,  farm 
equipment  dealers,  total . 


Lumber  and  other  building  materials 
dealers . 


Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecut  ive 
mont  hs 1 

Kind  of  business 

Preliminary 
est imates 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

Durable  goods  stores,  total . 

2.2 

2.2 

0.5 

Nondurable  goods  stores,  total... 

2.1 

1.7 

2.0 

2.0 

0.4 

Food  stores,  total . 

6.2 

6.1 

1.3 

1.0 

0.9 

General  merchandise  group  with  nonstores. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

6.2 

6.2 

2.0 

general  merchandise  stores . 

2.2 

8.1 

7.9 

1.8 

Department  stores . 

1.1 

Apparel  and  accessory  stores,  total . 

4.2 

2.0 

Furniture,  home  furnishings,  and 

1.1 

1.0 

0.2 

equipment  stores,  total . 

4.7 

Furniture,  home  furnishings  stores . 

5.8 

0.4 

0.5 

0.1 

Building  materials,  hardware,  farm 

0.2 

0.2 

0.1 

equipment  dealers,  total . 

3.1 

2.9 

Lumber  and  other  building  materials 

0.4 

0.2 

4.2 

4.2 

1.2 

Automotive  dealers,  total . 

3.1 

3.1 

3.6 

3.5 

0.5 

Passenger  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

4.5 

4.6 

0.5 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

4.9 

5.0 

0.6 

Retail  stores,  total . 

1.2 

1.2 

0.1 

6.2 

6.1 

0.7 

7.0 

6.8 

0.6 

Durable  goods  stores,  total . 

4.0 

3.9 

9.5 

9.7 

0.7 

Nondurable  goods  stores,  total... 

1.0 

1.0 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

2.8 

0.9 

general  merchandise  stores . 

0.5 

0.1 

0.1 

4.1 

4.1 

1.2 

Apparel  and  accessory  stores,  total . 

6.5 

6  .0 

Furniture,  home  furnishings,  and 

2.4 

2.4 

0.7 

equipment  stores,  total . 

7  .0 

2.8 

2.6 

1.1 

Furniture,  home  furnishings  stores . 

9.1 

2.5 

2.3 

1.2 

Household  appliance,  TV,  radio  stores.. 

9.5 

9.6 

4  .0 

0.4 

Building  materials,  hardware,  farm 

12.3 

12.2 

3.8 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-rece ivable  estimates  for  the  following  months 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

■sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Preliminary  estimates,  March  through  June  1973; 

(See  Explanatory 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total....... 

Tire,  battery,  accessory  dealers . 


CHARGE  ACCOUNTS 
Retail  stores,  total... 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.... 

General  merchandise  group  with  nonstores.. 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores.... . 


Prel iminary 
estimates 


1.8 

0.4 


0.4 

0.1 

3.8 

3.0 


3.4 

2.0 


1.9 

0.5 


Final 

estimates 


1.8 

0.4 

0.3 

0.4 

0.1 

3.8 

3.0 


3.4 

2.3 


2.0 

0.7 


Ratio  of  2 
consecutive 
months1 


0.3 

0.1 

0.1 

0.1 

0.1 

0.5 

0.4 


0.5 

0.5 


0.3 

0.1 


Kind  of  business 


CHARGE  ACCOUNTS— Continued 
Apparel  and  accessory  stores,  total. 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total... 

General  merchandise  group  with  nonstores. 
Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . . 

Apparel  and  accessory  stores,  total...... 


Prel iminary 
estimates 


4.7 

0.3 


0.4 

0.1 

2.3 


Final 

estimates 


4.7 

0.3 


0.3 

0.1 

2.3 


Ratio  of  2 
consecutive 
months1 


0.8 

0.1 


0.1 

0.1 

0.4 


Preliminary  estimates,  March  through  June  1973; 


Note:  The  sampling  errors  shown  above  are  based  on  accounts -receivable  estimates  for  the  following  months: 
final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


J 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

( 1 )  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retai 
stores  in  the  1967  (rather  than  the  1963)  Census  o 
Business; 

(2)  Changing  sampling  and  collection  procedures' 
for  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  al 
retail  stores  of  its  subsidiaries;  whereas  for  all  othei 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  tor  the  Group  II  component  were  modi 
ified  to  conform  to  the  latter  approach,  providing  J 
more  effective  control  to  assure  complete  and  uni 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations! 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  tile  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retai 
employers  who  make  Social  Security  payments  foi 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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enerally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
uinquennial  economic  censuses.  New  retail  employers 

Bot  included  in  this  tabulation  are  represented  by  a 
ample  drawn  from  the  employer  births  provided  by  the 
iocial  Security  Administration.  The  basic  sampling  unit 
s  the  Employer  Identification  (El)  number  assigned  to 
:ach  business  employer. 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 


The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
irst  stage  the  births  are  stratified  by  kind  of  business 
md  size  (expected  employment).  A  relatively  large 
ample  is  drawn  and  canvassed  for  a  more  reliable 
neasure  of  size  (sales  in  2  recent  months)  and  a  more 
letailed  kind-of-business  code,  if  needed.  Using  this 
nore  reliable  information  the  cases  are  restratified  and 
he  final  sample  drawn  with  overall  probabilites  roughly 
iquivalent  to  those  used  in  drawing  the  sample  from  the 
TBP  universe.  Because  of  the  lag  in  reporting  births  to 
RS-SSA  and  the  time  needed  to  accomplish  the  two 
;tages  of  sample,  births  are  actually  added  to  the  sample 
m  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
he  area  sample  described  below. 


All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1  1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 


To  be  eligible  for  list  sample  canvass  and  tabulation  in 
i  given  month,  a  retail  business  must  meet  both  of  the 
"ollowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

j* 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 

jr  universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
he  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  lisf  of  active  FICA  taxpayers. 

IVlatching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
;  stage,  a  sample  of  58  primary  sampling  units  (single 
;  counties  or  small  groups  of  contiguous  counties)  were 


I 

i 


In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  afte 
deducting  refunds  and  allowances  for  returned  me 
chandise.  Sales  also  include  receipts  from  customers  fc 
services  including  repair,  maintenance,  delivery,  an 
installation  charges;  receipts  from  carrying  charges  c 
other  charges  for  credit;  and  sales  and  excise  taxes  co 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  o 
all  establishments  primarily  engaged  in  retail  trade.  The; 
do  not  include  sales  at  retail  by  manufacturers,  whole 
salers,  service  establishments,  and  other  establishment 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  ti 
retail  stores  by  their  customers  for  purchases  made  o; 
credit.  The  data  in  this  report  refer  to  receivable 
outstanding  as  of  the  end  of  the  month,  includin 
receivables  against  which  the  firm  has  borrowed.  How 
ever,  credit  paper  discounted  or  sold  to  others  (e.g 
consumer  credit  paper  sold  to  financial  institutions  o 
collecting  agencies)  and  amounts  actually  charged  off  a 
bad  debts  are  excluded.  Also  excluded  are  account 
charged  on  credit  cards  issued  by  oil  companies,  bank 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicl 
full  payment  is  scheduled  to  be  made  at  the  end  of  th 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  fo 
which  payment  is  scheduled  to  be  made  in  two  or  mor 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publishet 
in  this  report  by  the  Bureau  of  the  Census  wit 
consumer  credit  statistics  for  retail  outlets  published  i 
the  Federal  Reserve  Bulletin  should  take  into  accoun 
that  the  Federal  Reserve  Board  series  is  based  on  th 
Bureau  of  the  Census  survey  results  adjusted  to  cove 
only  those  amounts  owed  by  consumers.  The  Boan 
subtracts  from  credit  held  by  retailers  amounts  esti 
mated  to  reflect  nonconsumer  credit.  Conversely,  at 
amount  is  added  which  represents  an  estimate  of  credi 
outstanding  on  sales  to  consumers  by  wholesaf 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re 
ceivable  estimates  prepared  by  the  Bureau  of  the  Censu 


ind  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
1  jstimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21.  In  order 
;o  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
!  group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
(sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

i 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
,  areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
,  the  estimate  of  sampling  error. 

v 

It  is  also  to  be  noted  that  measures  of  sampling 
'  variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
1  response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1 .  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  Ni 
12,  1965.  Holiday  adjustment  factors  were  develope 
by  a  method  similar  to  that  described  in  Season; 
Adjustment  on  Electronic  Computers,  pp.  356-35' 
Organization  for  Economic  Cooperation  and  Develoj 
ment,  Paris,  1961.  Additional  details  concerning  til 
adjustment  factors  may  be  obtained  from  the  Chie 
Business  Division,  Bureau  of  the  Census,  Washingtor 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  th 
combined  seasonal,  trading-day,  and  holiday  adjustmen 
factors  that  are  used,  respectively,  to  adjust  sales  an 
accounts-receivable  estimates.  The  factors  shown  fa 
data  at  the  kind-of-business  group  and  total  levels  ar 
approximations  and  may  show  small  differences  fror 
the  published  data.  Summary  measures  of  the  seasona 
cyclical,  and  irregular  components  of  the  adjusted  sale 
data  and  adjusted  accounts-receivable  data  are  shown  ii 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumptior 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab 
lishments  are  that  they  are  usually  fixed  places  ol 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group  regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  and 
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arm  equipment  group;  and  the  automotive  group.  Also 
icluded  in  the  durable  goods  category  are  jewelry 
tores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
ntique  and  secondhand  stores;  gift,  novelty,  and 
ouvenir  shops;  optical  goods  stores;  camera  and 
ihotographic  supply  stores;  and  other  miscellaneous 
urable  goods  stores  engaged  in  the  retail  sale  of 
pecialized  lines  of  merchandise  not  elsewhere  classified 
uch  as  luggage  and  leather  goods;  typewriters;  hobby, 
oys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
he  following  major  groups:  Food  stores;  eating  and 
lrinking  places;  the  general  merchandise  group;  apparel 
ind  accessory  stores;  and  gasoline  service  stations.  Also 
ncluded  in  the  nondurable  goods  category  are  liquor 
tores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
;as  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
eed  stores;  farm  and  garden  supply  stores;  stationery 
tores;  news  dealers  and  newsstands;  and  cigar  stores  and 
tands. 

A  description  of  each  kind  of  business  included  in  the 
:stimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling— for  all  types  of  construction— lumber, 
milding  materials,  and  basic  lines  of  hardware  such  as 
ools,  builders’  hardware,  paint  and  glass,  electrical 
applies,  roofing  materials,  and  other  equipment  and 
iupplies.  Also  included  are  farm  equipment  dealers  and 
istablishments  engaged  in  selling  to  contractors  and/or 
:he  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

>21 1  (—Establishments  primarily  engaged  in  selling  to 
milding  contractors  or  to  the  general  public,  a  general 
ine  of  building  materials  such  as  rough  or  dressed 
umber;  flooring,  molding,  doors,  sash,  frames,  and 
)ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
ind  wallboard  of  all  materials;  insulation;  brick,  tile, 
:ement,  sand,  gravel,  and  other  building  materials  and 
Construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
healers  (SIC  5221  (—Establishments  primarily  engaged 
n  the  retail  sale  of  plumbing,  heating,  and  air- 
:onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231 ) — 
istablishments  primarily  engaged  in  the  retail  sale  of 
>aint,  glass,  and  wallpaper,  or  any  combination  of  these 
ines. 
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Electrical  Supply  Stores  (SIC  5241 )!  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  525 1  (—Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  55 1 1  (—Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots,  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  55  2 1 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)'  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)— Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —  Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)1 —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  no 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SI( 
5933)2  — Establishments  primarily  engaged  in  the  retai 
sale  of  antique  furniture  and  home  furnishings,  glass 
ware,  and  objects  of  art  in  addition  to  those  establish 
ments  selling  secondhand  merchandise  such  as  apparel 
furniture,  appliances,  books,  automotive  parts,  musica 
instruments,  etc.,  in  any  combination.  Pawnshops  an< 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  prim  aril; 
engaged  in  the  retail  sale  of  new  books  and  periodicals 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2— Establishment 
primarily  engaged  in  the  retail  sale  of  general  or  ; 
specialized  line  of  sporting  goods  and  equipment  fo 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf 
and  other  sports;  and  gymnasium  and  playgrounc 
equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primarib 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  part: 
and  accessories. 

Jewelry  Stores  (SIC  5971  (—Establishments  primarib 
engaged  in  the  retail  sale  of  any  combination  of  lines  o 
jewelry  such  as  diamonds  and  other  precious  stone: 
mounted  in  precious  metals  such  as  rings,  bracelets,  anc 
brooches;  sterling  and  plated  silverware;  and  watche 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2 —Establish 
ments  primarily  engaged  on  the  retail  sale  of  toys 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)— Establishments  primarily  engaged  in  the  retai 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2- 
Establishments  primarily  engaged  in  the  retail  sale  o 
combined  lines  of  gifts  and  novelty  merchandise,  sou 
venir,  and  miscellaneous  small  art  goods  such  a: 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2  — Establishment: 
primarily  engaged  in  the  retail  sale  of  eyeglasses  anc 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  anc 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  bu 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
1C  5999)1 2  — Establishments  primarily  engaged  in  the 
tail  sale  of  specialized  lines  of  merchandise  such  as 
Hectors’  items  and  supplies,  artists’  supplies,  ortho- 
■dic  and  artificial  limbs,  drafting  materials,  type- 
riters,  luggage  and  other  leather  goods,  pets,  religious 
iods,  hearing  aids,  rubber  stamps,  monuments  and 
!  mbstones,  and  other  merchandise  not  elsewhere 
assified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
imber  of  lines  of  merchandise  such  as  dry  goods, 
parel  and  accessories,  furniture  and  home  furnishings, 
lall  wares,  hardware,  and  food.  Included  are  the  group 
nerally  known  as  department  stores,  variety  stores, 
neral  merchandise  stores,  general  stores,  etc.,  as  well 
J,  mail-order  houses.  Also  included  in  this  group  are 
ose  nonstore  retailers  primarily  engaged  in  the  sale  of 
oducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mad¬ 
der  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
rough  maH-order  houses)  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
rry  a  general  line  of  apparel  such  as  suits,  coats, 
esses,  furnishings;  home  furnishings  such  as  furniture, 
x>r  coverings,  curtains,  draperies,  linens,  major  house- 
;old  appliances;  and  housewares  such  as  table  and 
tchen  appliances,  dishes  and  utensils.  These  and  other 
-erchandise  lines  are  normally  arranged  in  separate 
ctions  or  departments  with  the  accounting  on  a 
;partmentalized  basis.  The  departments  and  functions 
i.e  integrated  under  a  single  management.  In  general,  a 
tail  store  is  classified  as  a  department  store  if  it 
Drmally  has  25  or  more  employees  and  sells  some  items 
each  of  the  following  lines  of  merchandise  with  no 
ne  of  the  lines  exceeding  80  percent  of  total  sales;  ( 1 ) 
imiture,  home  furnishings,  appliances,  radio  and  TV 
ts;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
ausehold  linens  and  dry  goods.  The  80-percent  limita- 
on  for  any  one  category  does  not  apply  for  establish- 
ents  with  total  annual  sales  of  more  than  $5  million, 
rovided  the  combined  sales  of  the  other  two  merchan- 
ise  line  groups  exceed  $500,000.  So-called  “discount 
:  ores”  are  included  as  department  stores  provided  they 
j  ieet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 

>IC  5321 ,  part f'-Establishments  with  normally  25  or 

u _ _ 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
>  e  included  in  the  durable  goods  stores  total. 

3Sales  made  by  mail  order  catalogue  desks  located  within 
,  epartment  stores  of  mail  order  firms  and  the  free  standing 
rtalogue  order  stores  of  department  store  firms  are  included 
ere. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores,  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retaU  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  “5  and  10  cent”  stores  and  “5  cents 
to  a  dollar”  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )' —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351 )' —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)'  — Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods,  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  arrd/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1 )— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  soups;  dry  groceries,  either  packaged 
or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried  fruits, 
spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared  meats, 
fresh  fish  and  poultry,  fresh  vegetables  and  fruits,  and 
fresh  or  frozen  meats. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 

are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  544 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fiuid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories,  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment, 
eluded  are  furriers  and  custom  tailors  carrying  stocks 
materials. 

Men’s,  Boys’  Clothing  and  Furnishings  Stores  (S 
561  1  (-Establishments  primarily  engaged  in  the  ret 
sale  of  men’s  and  boys’  ready-to-wear  clothing  a 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Est< 
lishments  primarily  engaged  in  the  retail  sale  of  womei 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  a 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (S 
5631  (-Establishments  primarily  engaged  in  the  ret 
sale  of  specialized  lines  of  women’s  and  girls’  appa 
such  as  sportswear,  beachwear,  blouses,  hosiery,  n 
linery,  foundation  garments,  lingerie,  negligees,  robi 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641)' 
Establishments  primarily  engaged  in  the  retail  sale 
children’s  and  infants’  clothing,  furnishings,  and  acci 
sories. 

Family  Clothing  Stores  (SIC  565 1  (-Establishmer 
primarily  engaged  in  the  retail  sale  of  clothing,  furnis 
ings,  and  accessories  for  men,  women,  and  children,  n 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (—Establishments  primari 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinatic 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwet 
These  establishments  frequently  carry  accessory  lin 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 ) 1 —Establishments  p 
marily  engaged  in  the  retail  sale  of  men’s  and  women 
outer  garments  such  as  suits,  overcoats,  uniform 
dresses,  etc.,  made  on  their  own  premises  to  custom 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )'  -Establishmen 
primarily  engaged  in  the  retail  sale  of  furs  and  fi 
garments  including  those  primarily  engaged  in  selling  fij 
garments  made  on  their  own  premises  to  individu 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SI 
5699)' —Establishments  primarily  engaged  in  the  reta 
sale  of  specialized  lines  of  apparel  and  accessories,  nc 
elsewhere  classified,  such  as  bathing  suits,  raincoat 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarilj 
engaged  in  selling  prepared  foods  and  drinks  fc 
consumption  on  or  near  the  premises,  and  lunc 


- 


mnters  and  refreshment  stands  selling  prepared  foods 
id  drinks  for  immediate  consumption.  Also  included 
e  social  caterers  who  sell  prepared  foods  which  are 
rved  on  the  premises  or  elsewhere,  and  inplant  feeding 
-ntractors.  Eating  and  drinking  places  operated  as 
ased  concessions  in  theaters,  hotels,  motels,  and  places 
amusement  are  included  here,  although  candy  and 
tpcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
irt)-Establishments  primarily  engaged  in  the  retail  sale 

prepared  food  and  drink  for  consumption  on  the 
emises.  In  the  cafeterias  the  customers  often  serve 
emselves.  Alcoholic  beverages  are  frequently  sold  at 
I  ese  establishments  but  receipts  from  the  sale  of 
il  coholic  beverages  may  not  exceed  the  receipts  from 
•epared  foods.  Also  included  here  are  inplant  feeding 
mtractors  primarily  engaged  in  the  preparation  and 
tail  sale  of  prepared  food  and  drink  for  employees 
nder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4-Establish- 
ents  primarily  engaged  in  the  retail  sale  of  limited  lines 

refreshments  and  prepared  food  items.  Included  are 
tablishments  which  prepare  refreshment  items  such  as 
azen  custard,  pizza,  barbequed  chicken,  and  ham- 
irgers  for  consumption  on  or  near  the  premises  or  for 
ake-home”  consumption. 

3.  Social  Caterers  (SIC  581 2,  part  )4  —  Establishments 
imarily  engaged  in  servicing  prepared  food  on  the 
emises  or  elsewhere.  Service  plays  an  important  part 

this  kind  of  business.  The  principal  activity  of  the 
tablishment  is  catering  of  food  and  beverages  to 
irties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
iigaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
me,  liquor,  and  other  alcoholic  beverages  for  consump- 
t>n  on  the  premises.  Prepared  foods  are  frequently  sold 
these  establishments  but  receipts  from  the  sale  of 
epared  foods  may  not  exceed  receipts  from  sales  of 
;  :oholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

r 

Establishments  primarily  engaged  in  the  retail  sale  of 
escription  drugs  and  patent  medicines  and  health  and 
st-aid  products.  Usually  the  establishments  carry  a 
'•imber  of  related  lines  of  merchandise  such  ascosmet- 
;,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
d  novelty  merchandise.  These  stores  may  also  operate 
oda  fountain  or  lunch  counter. 


4  Sales  for  this  kind  of  establishment  are  not  shown  separately 
t  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921 ) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery,  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993 )5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores  total. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 


TOTAL  ACCOUNTS  RECEIVABLE 
l  Retail  stores,  total . 


o'  Durable  goods  stores,  total. 


Nondurable  goods  stores,  total. 


I  tores,  total . 

1  merchandise  group  without  nonstores  (except 

1  tment  stores  mail  order) . 

(rtment  stores . 

Jr  -order  houses  (department  stores  merchandise) . 

hi  and  accessory  stores,  total . 

(  n's  ready-to-wear  stores . 

ure,  home  furnishings,  and  equipment  stores,  total. 

iture,  home  -furnishing  stores . 

rniture  stores . 

i ehold  appliance,  TV,  radio  stores . 

usehold  appliance  stores . 

ng  materials,  hardware,  farm  equip,  dealers,  total. 

er  and  other  building  materials  dealers . 

tlve  dealers,  total . 

enger  car  dealers  (franchised) . 

,  battery,  accessory  dealers . 

ne  service  stations . 


CHARGE  ACCOUNTS 

i Retail  stores,  total . 

Durable  good  stores,  total . 

Nondurable  goods  stores,  total . 

1  merchandise  group  without  nonstores  (except 

tment  stores  mail  order) . 

rtment  stores . 

,  1  and  accessory  stores,  total . 

ure,  home  furnishings,  and  equipment  stores, 

:  iture,  home  furnishings  stores . 

- ng  materials,  hardware,  farm  equip,  dealers,  total. 

“-er  and  other  building  material  dealers . 

-  tive  dealers,  total . 

fenger  car  dealers  (franchised) . 

!r  ne  service  stations . 


total. 


INSTALLMENT  ACCOUNTS 

^Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

-.1  merchandise  group  without  nonstores  (except 

rtment  stores  mail  order) . 

..rtment  stores . 

|*1  and  accessory  stores,  total . 

•ure,  home  furnishings,  and  equipment  stores,  total. 

liture,  home  furnishings  stores . 

'sehold  appliance,  TV,  radio  stores . 

^>tive  dealers,  total . 

battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

*  Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

^il  merchandise  group  without  nonstores  (except 

••tment  stores  mail  order) . 

rtment  stores . 

•  1  and  accessory  stores,  total . 

:  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

;il  merchandise  group  without  nonstores  (except 

"tment  stores  mail  order) . 

nrtment  stores . 

hi  and  accessory  stores,  total . 


ALL  STORES 


INSTALLMENT  ACCOUNTS 


i  Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

!il  merchandise  group  without  nonstores  (except 

;*tment  stores  mall  order) . 

irtment  stores . 

( •  1  and  accessory  stores,  total . 
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95.0 
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98.0 

97.9 

95.0 
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102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 
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97.2 

99.6 
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98.2 

96.5 

98.8 

100.0 

99.2 

100.8 
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102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 
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101.7 
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105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

GROUP  II  STORES 


1974 

1975 

Kind  of  business 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

04.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

92.7 

93.5 

97.2 

9^.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

97.0 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

fee:  The  adjustment  factors  shown  in  this  table  have 
r'ersion  of  the  Census  Method  II  seasonal  adjustment 
ly  factors.  Adjusted  accounts-receivable  data  shown 
s  shown  above  for  the  corresponding  kind  of  busines 


been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using  the 
program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sal 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores..... . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise). 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  bldg,  materials  dealers . . 

Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 

Retail  stores,  total . . . 

Grocery  stores . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


0 

S 

Range 

of 

seasonal 

factor 

Cl 

i 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

— 

3. 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

3 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

3. 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

2.06 

1.40 

14.28 

3 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

3. 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

3 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

3 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

3. 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

2, 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

2, 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2. 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3, 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

3, 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3. 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

3, 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

3, 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

3. 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

3, 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4, 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3. 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3. 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3. 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3. 

GROUP  II 

STORES 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4. 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3. 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3. 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3. 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3. 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3. 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3. 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2. 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3. 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3. 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research.  Inc.,  New  York,  1957. 


component,  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  f 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  "6."  MCD  is  small  for  smooth  seri« 
and  large  for  erratic  series. 


O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 


S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  numb 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assume* 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  componcr 
C.  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  numbi 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.)  2-month  spans  (Jan.-Mar.,  Feb.-Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  a 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1-month  interva 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.7 
about  95  percent  of  the  time  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  I-mort 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  randor 
series.  In  the  next  2  columns.  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonall 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  componen 
Finally,  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  ( 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increas 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  th 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonall 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasona 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  month 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  montl 
greater  for  total  retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  to* 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales 


able  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 


Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stc 

>res 

Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

T 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

' 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

d  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

ieral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

parel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Vomen’s  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

miture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Ig.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

timber  and  other  building  materials  dealers . 

3.96 

3,56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

tomotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

rire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

soline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

neral  merchandise  group  without  nonstores  (except 

“partment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

oarel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

rniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

ig.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

tomotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

soline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

parel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

rniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

'umiture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

tomotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

1 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

:>arel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

re,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

r'neral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

'oarel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

h 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

- 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

tf 

* 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

(neral  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

(•Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

parel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.  —  NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE, LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties] 
Ohio 

CORPUS  CHRIST1,  TEX.:  Nueces  and  San  Patricio  Counties,] 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preblej 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  anc 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  M1NN.-WIS.:  St.  Louis  County,  Minn.,  anc 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak. 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porte 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mon 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


^■Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Count! 


36 


rENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

1TFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
bounties,  Conn. 

MOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

JSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

JIANAPOL1S,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

ZKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

SKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

CKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

LAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 

Mich. 

NSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

JOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
.  Tenn. 

.NCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 
mNSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 


XINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

INCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

TTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

!)S  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

JUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  C  lark  and 
Floyd  Counties,  Ind. 

JWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 


TNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

ACON,  GA. :  Bibb  and  Houston  Counties,  Ga. 

'  EMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 


IlIAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

If 

MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 


jIINNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 


plOBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 


'  10NTGOMFRY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 


JUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

^JUSKEGON- MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

flASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

JEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
!  Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,’ N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  111. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and’  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG, -WASH.:  Clackamas,  Multnomah, and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
Str.Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO-RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR. :  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinel 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,; 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRFNTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mo 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandr 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairf 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  i( 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.V 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luze: 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Ber! 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Hold 
Leicester,  Millbury,  Northborough,  Northbridge,  No 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterli 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns 
Worcester  County,  Mass.  .  || 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumt 
Counties,  Ohio 
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Sales 


Total  sales  of  all  retail  stores  in  the  United  States  for  April 
1975  were  estimated  at  $45.7  billion.  After  adjustment  for 
seasonal  variation  and  trading-day  differences,  but  not  for  price 
changes,  total  sales  for  April  were  $46.5  billion.  This  adjusted 
figure  was  about  1  percent  above  March  1975  and  5  percent 
above  April  1974.  The  adjusted  February- April  total  sales  were 
3  percent  above  the  prior  3  months  and  6  percent  above  the 
comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  5  percent  above 
March  1975  but  were  virtually  unchanged  from  April  1974.  In 
comparison  with  April  1974,  total  adjusted  sales  ot  the 
following  groups  of  stores  in  the  durable  goods  stores  category 
were  as  follows:  Automotive  dealers,  up  1  percent;  furniture, 
home  furnishings,  and  equipment  stores  and  building  materials, 
hardware,  farm  equipment  dealers,  each  down  2  percent. 


Adjusted  sales  of  nondurable  goods  stores  were  virtually 
unchanged  from  March  1975  but  were  7  percent  above  April 
1974.  In  comparison  with  April  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores 
category  were  as  follows;  Eating  and  drinking  places,  up  13 
percent;  food  stores,  up  9  percent;  apparel  and  accessory  stores 
up  8  percent;  and  the  general  merchandise  stores  (including 
nonstores)  up  3  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  April  1975  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— $9.9 
billion,  up  1  percent;  the  North  Central  States-$13.3  billion, 
up  4  percent;  the  South— $13.9  billion,  up  2  percent,  the 
West-$8.5  billion,  up  8  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  April  1975  and 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division 

First  4  Months  1975  From  1974 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 
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Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301 )  763-7128. 

U.S.  DEPARTMENT  OF  COMMERCE  1  Social  and  Economic  Statistics  Administration  bureau  of  the  census 

Data  on  retail  trade  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Rggl! ;  3n; I  the 
Annua  Retail  Trade  Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents,  Government  Printmg  Office,  Washington,  D  C 
204  0  2  at  $30  1^  per  year Add  $7.55  for  each  subscription  to  a  foreign  address.  S.ngle  cop.es  of  .he  Monthly  Beta  Trade  Re^rt  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  O.C.,  20233  at  70  cents  each. 
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comparisons  with  April  1974  were  as  follows:  Chicago-S1.6 
billion,  down  2  percent;  Detroit-$0.8  billion,  down  4  percent; 
Los  Angeles— $1.5  billion,  up  2  percent;  New  York  (including 
Nassau-Suffolk  SMSA)— $2. 1  billion,  down  3  percent;  Philadel¬ 
phia— $  1 .0  billion,  up  4  percent. 

Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.0  billion  in 
total  accounts-receivable  balances  owed  by  customers  as  of 


Sales  of  Retail  Stores  in  the  United  States: 
First  4  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 


April  30,  1975.  This  figure  represents  $16.4  billion  for 
installment  accounts  and  $10.6  billion  for  charge  accounts. 

After  adjustments  for  seasonal  variations  and  holiday  differ¬ 
ences  but  not  for  price  changes,  total  April  accounts-receivable 
balances  increased  about  1  percent  above  March  1975  and  3 
percent  above  April  1974.  April  installment  account  balances 
were  virtually  unchanged  from  the  previous  month  while  charge 
account  balances  increased  2  percent  for  the  same  period. 
Compared  with  April  1974  installment  account  balances 
increased  5  percent  while  charge  account  balances  decreased  1 
percent. 


Sales  of  Retail  Stores  in  the  United  States: 
3-Month  Averages,  Feb.  1974-Apr.  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


Billions  of  dollars 


Beginning  with  January  1968.  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 

U.  S  DEPARTMENT  OF  COMMERCE  •  Social  and  Economic  Statistics  Administration  •  BUREAU  Of  THE  census 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets). 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias... 
Drinking  places . 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non- 
stores*  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise''2 . 


Apparel  and  accessory  stores,  total . 

Men’s,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  lurnishing  stores 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . . . . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 


Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  total5.. 
Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 

Passenger  car  dealers® . 

Passenger  car  dealers  (franchised)... 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group) . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non- 
stores*  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  and  accessory  stores,  total. 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 
Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores,... 


Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers.. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


1975 

1974 

Total 

months 

Jan. 

Feb. 

|  Mar. 

Apr . P 

Apr. 

|  May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

1975 

1974 

Da 

ta  NOT  A 

DJUSTED 

for  seas 

onal  variations, 

hoi iday 

or  trad 

ing-day 

d i f  ferer 

ces 

41 ,315 

39,802 

44,93  7 

45,679 

44,200 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46,351 

52,253 

171 ,733 

161 ,50n 

34,583 

32,544 

37,296 

37,310 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

141 ,733 

132,569 

12,051 

12,279 

J  3 ,270 

14,506 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

29,264 

27,523 

31  ,667 

31  ,173 

29,755 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

119,627 

110,682 

10,568 

9,678 

10,706 

10,096 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10,705 

10,678 

9 , 895 

9  ,967 

9,374 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

9,898 

38,268 

249 

266 

228 

247 

249 

253 

260 

266 

269 

243 

254 

1  20 

114 

114 

120 

120 

116 

129 

128 

143 

125 

127 

463 

437 

3,443 

3,288 

3,668 

3 , 763 

3,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

3,024 

3,105 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

2,476 

2,517 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

9,450 

599 

644 

658 

615 

648 

659 

656 

682 

632 

656 

669 

692 

2,537 

2,407 

5,588 

5,524 

7,039 

7,030 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

25,231 

24,727 

5,108 

5,036 

€  ,489 

6,530 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11,416 

23,163 

22,643 

4,238 

4,109 

5,325 

5,406 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

3,334 

4  ,367 

4,458 

4,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

524 

542 

706 

661 

711 

727 

689 

664 

759 

662 

727 

817 

1,285 

2,433 

2,384 

346 

385 

458 

463 

476 

450 

390 

439 

4  94 

473 

609 

705 

602 

1  ,652 

1  ,677 

1,770 

1,606 

2,077 

1  ,945 

2,130 

2,044 

1,978 

1  ,879 

2,125 

1,997 

2,096 

2,191 

3,358 

7,398 

7,196 

375 

454 

434 

465 

481 

461 

415 

466 

429 

461 

506 

1  ,691 

1  ,617 

421 

369 

448 

428 

456 

473 

452 

407 

459 

420 

451 

497 

815 

1  ,666 

1  ,591 

687 

626 

795 

759 

781 

784 

74  9 

747 

796 

784 

844 

853 

1  ,285 

2,867 

2,709 

592 

536 

692 

659 

660 

665 

634 

635 

684 

677 

722 

724 

1,092 

2,479 

2  ,285 

304 

359 

3  48 

378 

361 

354 

332 

393 

345 

365 

400 

657 

1  ,290 

1  ,241 

272 

349 

303 

397 

331 

322 

301 

358 

341 

325 

325 

411 

1 ,171 

1  ,265 

1  ,931 

1,793 

1  ,971 

2,000 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

2,533 

7,695 

7,842 

1  ,149 

1,079 

1  ,176 

1  ,210 

1,251 

1,362 

1,314 

1  ,333 

1,367 

1,258 

1  ,331 

1  ,314 

1  ,368 

4  ,614 

4,717 

830 

783 

856 

831 

880 

937 

911 

950 

994 

910 

949 

959 

1 ,014 

3  ,350 

3,345 

610 

554 

605 

602 

626 

649 

648 

691 

699 

664 

647 

643 

855 

2,371 

2,510 

389 

342 

373 

345 

422 

441 

441 

470 

466 

428 

423 

397 

512 

1,449 

1  ,658 

2,156 

2,059 

2,368 

2,830 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

9,413 

1  ,498 

1,439 

1  ,631 

1  , 890 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1  ,897 

1,760 

6,458 

1  ,152 

1,092 

1  ,23  7 

1  ,421 

1,589 

1,720 

1  ,699 

1 ,796 

1 , 765 

1,628 

1,699 

1  ,453 

1,241 

346 

347 

394 

469 

419 

4  90 

494 

470 

444 

429 

462 

444 

51*9 

1,556 

1  ,411 

6 ,732 

7,258 

7 ,641 

8,369 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

6,148 

6,693 

6  ,954 

7,611 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

2  7 , 406 

26 , 498 

5,767 

6,270 

6,399 

6,931 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

25,367 

24,007 

5,385 

5,865 

5,947 

6 ,472 

6,311 

6,717 

6,568 

6,  919 

7,028 

5,910 

6,322 

5,446 

4,804 

23,669 

22,339 

584 

565 

687 

758 

716 

757 

74  7 

766 

748 

682 

728 

724 

731 

2,594 

2,433 

3,278 

3,053 

3,424 

3 , 490 

3,181 

3,408 

3,537 

3 , 695 

3,738 

3,426 

3,54  6 

3,400 

3,406 

13,235 

11,754 

1  ,379 

1,332 

1  ,430 

1  ,3  74 

1,363 

1  ,393 

1,364 

1,364 

1,429 

1,330 

1 ,399 

1,378 

1,914 

5,515 

5,214 

801 

745 

837 

804 

778 

837 

831 

893 

919 

818 

867 

923 

1,207 

3,187 

2,990 

Data  ADJUSTED  for 

seasonal 

variations,  holiday  and 

trading 

-day  dif 

ferences 

45,955 

46,819 

45,926 

46,495 

44,283 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44 ,469 

44,821 

185,195 

174,221 

38,259 

38,494 

38,590 

38,744 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

154,087 

144,464 

14,075 

14,569 

13,353 

13,994 

13,941 

14,289 

14 ,049 

14,963 

15,381 

14  ,419 

13,645 

12,975 

13,266 

55,981 

54,453 

32 ,573 

32,511 

30,342 

30,605 

30,544 

31 ,393 

31,675 

31 ,758 

32,158 

31  ,494 

31,555 

129,214 

119,768 

10,672 

10,643 

10,805 

10,513 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

42,633 

9,945 

9,925 

10,058 

9,765 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9  f  740 

9,610 

39,693 

35,746 

3,784 

3,828 

3,821 

3  ,837 

3,429 

3,402 

3,441 

3,473 

3,4  98 

3,530 

3,623 

3,715 

3,721 

15,320 

13,404 

7,261 

7,533 

7,599 

7,661 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7 , 533 

7,409 

7,371 

30,054 

29,452 

6,704 

7,000 

7,058 

7,097 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

27,859 

27,198 

4,497 

4,743 

4  ,852 

4,835 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

18,927 

18,306 

720 

7  46 

739 

747 

716 

733 

728 

740 

746 

745 

753 

732 

684 

2,952 

2,914 

485 

489 

456 

431 

494 

487 

492 

513 

4  92 

514 

513 

4  99 

415 

1  ,911 

1  ,947 

2,118 

2,189 

2,099 

2,174 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

473 

518 

506 

503 

482 

482 

458 

484 

507 

495 

4  77 

4  50 

444 

2,000 

R20 

830 

742 

794 

793 

840 

810 

824 

817 

766 

800 

3,322 

323 

310 

328 

337 

333 

338 

350 

332 

318 

321 

307 

303 

1  ^305 

1  ,409 

2,040 

2,051 

2  ,046 

2,121 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

8,258 

1  ,237 

1,235 

1 ,199 

1  ,217 

1,290 

1,342 

1,302 

1,346 

1,325 

1  ,335 

1,282 

1  ,240 

1,193 

625 

633 

660 

666 

699 

687 

647 

716 

691 

676 

638 

629 

617 

2,584 

2,753 

2,886 

2,739 

2,522 

2,713 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

10,860 

1  ,424 

1,415 

1  ,355 

1,418 

1,591 

1,606 

1,572 

1,598 

1,509 

1,514 

1  ,517 

1  ,465 

1  ,412 

471 

477 

464 

476 

421 

434 

424 

430 

415 

444 

440 

427 

431 

1  ,888 

1 ,731 

7,696 

8,325 

7,336 

7,751 

7,644 

7,854 

7,830 

8 , 563 

9,043 

8,193 

7,514 

6,919 

7,358 

31  ,108 

7,580 

6,598 

7,015 

6,964 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,668 

28,164 

27,019 

745 

738 

736 

680 

697 

685 

718 

688 

716 

700 

665 

690 

2,944 

2,738 

3,465 

3,465 

3,497 

3 ,514 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

13  ,971 

12,401 

1  ,436 

1,449 

1 ,488 

1,421 

1  ,408 

1,389 

1  ,402 

1,421 

1,408 

1,415 

1,429 

1  ,402 

1,461 

5,794 

5,477 

871 

882 

903 

832 

842 

832 

831 

864 

887 

888 

891 

884 

886 

3,538 

3,315 

Note:  Sampling  variabilities  tor  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

PPrel iminary  estimates. 

2  Includls°s«?eare  astablis'™ent;;  primarjly  selUnB  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order, 
stores  t  ^  °f  catalogue  ?esks  located  within  department  stores  of  mail  order  firms.  ’includes  men's,  boys'  clothing  and  furnishings 

and  custom  tailors.  Includes  women  s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  ’Includes 

lumber  yards,  building  materials  dealers;  paint,  plumbing  and  electrical  stores.  'includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets.. 
Fruit  stores,  vegetable  markets*. 
Candy,  nut,  confectionery  stores- 
Retail  bakeries... . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

General  merchandise  group  with  nonstores 1 . 

General  merchandise  group  without  nonstores 1 

.  (except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  department  stores 
merchandise  ' 2 . . . 


Apparel  and  accessory  stores,  total . 

Men’s,  boys’  clothing,  furnishings  stores. 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores 
Shoe  stores . 


Retail  stores,  total. 


Total  excluding  automotive  group  . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores... 


Ealing  and  drinking  places . 

General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  nonstores 1 
^except  department  stores  mail  order  . 

Department  stores . 

Variety  stores . 

Mail-order  houses  department  stores 
merchandise  2 . 


Percent  change 
sales — all  retail 

in 

stores 

Percent  change 
sales — all  retail 

in 

stores 

April  1975 
f  rom  -  - 

4  months 
1975 

from 

4  months 
1974 

Kind  of  business 

April  1975 
from — 

4  months 

1975 

f  rom 

4  months 

1974 

April 

1974 

March 

1975 

April 

1974 

March 

1975 

ata  NOT  AD.Jl 

STED  for  st 

-asonal  var 

ia lions,  holiday  or  trading-day  differences 

+3 

+2 

+6 

Furniture,  home  furnishings,  and  equipment 

-2 

+1 

-2 

0 

+7 

Furniture  stores . . . 

0 

+3 

0 

Floor  coverings  stores* . 

-17 

+3 

-12 

+9 

+3 

Household  appliance,  TV,  radio  stores . 

-4 

0 

-6 

-2 

+8 

Household  appl iancc  stores . 

-18 

-8 

-13 

Radio  and  television  stores* . 

+26 

+11 

+8 

+8 

-6 

+11 

Music  stores* . 

+19 

-2 

+16 

+8 

-6 

+11 

Bldg,  mt  Is . ,  hardware,  farm  equip,  dealers,  total 

-1 

+20 

-1 

+17 

+7 

+7 

Lumber  and  other  building  materials  dealers3 

-11 

+15 

-8 

+8 

+1 

+10 

Paint,  glass,  wallpaper  store- . 

+1 

+2 

+5 

-21 

-2  4 

+2 

Plumbing,  heating,  and  air-conditioning 

0 

-5 

+6 

-6 

+18 

+2 

+3 

+14 

+12 

+19 

+10 

+16 

+J 

hi  7 

Farm  equipment  dealers- . 

+10 

+28 

+6 

+20 

+2 

AO 

Automotive  dealers,  total . 

+1 

+10 

+4 

+7 

f2 

►3 

Passenger  car  dealers . 

+2 

+8 

+6 

+2 

Passenger  car  dealers  (franchised) . 

+3 

+9 

+6 

Tire,  battery,  accessory  dealers . 

+6 

+10 

-1 

hi 

h2 

Gasoline  service  stations . 

+9 

+2 

+13 

+2 

+3 

+12 

-14 

+7 

+3 

Fuel  and  ice  dealers,  except  fuel  oil* . 

-2 

-15 

-3 

-7 

-6 

+2 

+21 

-14 

+13 

Drug  and  proprietary  stores . 

+1 

-4 

+6 

-3 

+1 

+3 

-4 

+7 

+3 

-6 

0 

+5 

-14 

-8 

+3 

+8 

+36 

-11 

+22 

-3 

+4 

+15 

-6 

+25 

0 

-16 

Camera,  photographic  supplies  stores- . 

+9 

-24 

-13 

-7 

+6 

*3 

+13 

n  data  ADJUS 

TED  for  sen 

sonal  varia 

tions,  holiday  and  trading-day  differences 

+1 

+6 

Apparel  and  accessory  stores,  total . 

+8 

+4 

+4 

Men's,  boys'  wear  stores4 . 

+4 

-1 

+4 

Women's  apparel,  accessory  stores5 . 

+12 

+1 

+7 

+6 

0 

+7 

-3 

+6 

Furniture,  home  furnishings,  and  equipment 

0 

+5 

+3 

-2 

+4 

-2 

+7 

0 

+8 

Furniture,  home  furnishings  stores . 

-3 

+4 

-3 

Household  appliance,  TV,  radio  stores . 

-5 

+1 

—6 

-3 

+11 

+11 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

-2 

+8 

Lumber  and  other  building  materials  dealers3 

-11 

+5 

-8 

+13 

+2 

+14 

+13 

+3 

+9 

Automotive  dealers,  total . 

+1 

+5 

+3 

+1 

+2 

Passenger  car  and  other  automotive  dealers6. 

+1 

+6 

+4 

Tire,  battery,  accessory  dealers . 

+8 

0 

+8 

+1 

+2 

+4 

0 

+3 

Gasoline  service  stations . 

+10 

+1 

+13 

+4 

+1 

+1 

Drug  and  proprietary  stores . 

+1 

-5 

+6 

-3 

+5 

-2 

Liquor  stores . 

+5 

-2 

+7 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 

asterisk,  see  table  14. 

-See  Explanatory  Materials,  pp.  24  and  25.  .  .  „ 

'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order 
2  Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  Includes  lumber  yards,  building  materials  dealers, 

paint  plumbing,  and  electrical  stores.  -Includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  Includes  women  s  ready  to-wear,  acces¬ 
sory  stores  specialty  shops,  furriers,  and  other  women's  apparel  stores.  “Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


I  tern 

Month-to-month 

Average  monthly  rates  of  c 

hanges 

April 

March 

February 

January 

April  1975 
January  1975 

3-month  span 

April  1975 
October  1974 

6 -month  span 

April  1975 

April  1974 

12 -month  span 

March 

February 

Retail  stores,  total . 

+1 

-2 

+2 

0 

0 

0 

Durable  goods  stores,  total . 

+5 

-8 

+4 

0 

0 

0 

Nondurable  goods  stores,  total . 

0 

+1 

06 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  4 

months 

Jan. 

Feb. 

|  Mar. 

Apr.  p 

Apr. 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

1975 

1974 

Data  NOT 

ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,921 

13,648 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

53,003 

49,963 

Durable  goods  stores,  total . 

690 

666 

762 

808 

856 

929 

884 

878 

905 

823 

844 

787 

882 

2  ,926 

2,975 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13,113 

12,792 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

50,077 

46,988 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,344 

4,952 

5,422 

5,162 

5  ,205 

5,758 

5,103 

5,420 

5,825 

5,679 

22,034 

19,863 

Grocery  stores1 . 

5,646 

5,116 

5,702 

5,281 

4,880 

5,355 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

21,745 

19,609 

General  merchandise  group  with  nonstores2 . 

4  ,308 

4,298 

5,559 

5,593 

5,672 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

9,633 

19,758 

19,373 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4,098 

4,055 

5,278 

5,323 

5,401 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

18,754 

18,344 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,340 

4,376 

4,585 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

7,744 

15,225 

14,836 

Department  stores . 

3  ,051 

2,976 

3  ,900 

3,993 

3,988 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

7 , 086 

13  ,920 

13,480 

Variety  stores . 

406 

427 

564 

534 

574 

583 

556 

531 

603 

531 

587 

666 

1 ,025 

1,931 

1  ,906 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

494 

589 

519 

517 

451 

561 

531 

545 

563 

887 

1  ,852 

1  ,854 

Women's  apparel,  accessory  stores3 . 

155 

143 

209 

184 

206 

196 

194 

174 

210 

197 

207 

209 

339 

691 

664 

Women's  ready-to-wear  stores . 

141 

129 

196 

173 

179 

170 

171 

153 

185 

175 

186 

189 

300 

639 

Shoe  stores . 

117 

107 

162 

134 

178 

141 

139 

119 

155 

156 

142 

143 

197 

520 

545 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

194 

197 

203 

203 

198 

192 

177 

187 

179 

183 

665 

646 

Drug  and  proprietary  stores . 

489 

484 

548 

515 

522 

529 

523 

515 

549 

498 

532 

529 

810 

2,036 

1  ,966 

Liquor  stores . 

181 

170 

187 

177 

173 

193 

178 

178 

189 

176 

204 

209 

292 

715 

686 

Data  ADJUSTED  for  seasonal  variations, 

holiday 

and  trading-day 

differences 

Retail  stores,  total . 

14,390 

14,661 

1 

14,882 

14,630 

14,008 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

58,563 

55,522 

Grocery  stores . 

5,574 

5,555 

5,668 

5,524 

5,041 

5,071 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

22,321 

20,236 

General  merchandise  group  with  nonstores2 . 

5,722 

5,941 

6,038 

6,032 

5,925 

6,021 

5,867 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

23,733 

23,264 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,749 

5,635 

5,749 

5,594 

5,692 

5,684 

5,740 

5,721 

5,638 

5 , 440 

22,646 

22,119 

Department  stores . 

4,030 

4,221 

4  ,333 

4,307 

4,185 

4,260 

4,120 

4,207 

4,204 

4,227 

4,202 

4,161 

4,096 

16,891 

16,320 

Variety  stores . 

581 

597 

595 

601 

576 

597 

585 

597 

600 

597 

608 

589 

533 

2,374 

2,334 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

537 

543 

524 

540 

537 

561 

548 

531 

493 

536 

2,192 

2,199 

Women's  apparel,  accessory  stores3 . 

217 

210 

203 

202 

197 

196 

206 

206 

212 

204 

201 

182 

200 

832 

808 

Shoe  stores . 

1  49 

154 

141 

148 

151 

143 

146 

141 

146 

141 

145 

129 

143 

592 

622 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

183 

187 

187 

181 

189 

178 

188 

177 

169 

167 

759 

738 

Drug  and  proprietary  stores . 

535* 

561 

586 

542 

553 

522 

540 

536 

539 

538 

547 

538 

548 

2,224 

2,149 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 

‘April,  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  April  5  -  $1,259;  April  12  -  $1,246  April  19  -  $1,256-  April  26  -  $1  210- 
May  3  -  $1,304. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

3 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

Percent  change  in 

1 1  or  more  retail 

sales — 

stores 

April  1975 
from — 

4  months 

1975 

from 

4  months 

1974 

April  1975 
from — 

4  months 

1975 

April 

1974 

March 

1975 

April 

1974 

March 

1975 

4  months 

1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day 

differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 

Durable  goods  stores,  total . 

-6 

+6 

-2 

1  0 

Food  stores,  total . . . 

+8 

-8 

+11 

+ 

Grocery  stores . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  with  nonstores1 . 

+2 

0 

+2 

General  merchandise  group  without  nonstores1 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

(except  department  stores  mail  order) . 

+2 

0 

+2 

Department  stores  and  dry  goods,  general  merchandise 

Department  stores . 

+3 

-1 

+3 

stores . 

-1 

+2 

+3 

+4 

+1 

+2 

Department  stores . 

0 

+2 

+3 

+3 

+3 

Women's  ready-to-wear  stores . 

-3 

-12 

+10 

2 

Tire,  battery,  accessory  dealers . 

-2 

+11 

+3 

Tire,  battery,  accessory  dealers . 

-2 

-3 

+3 

Drug  and  proprietary  stores . 

-1 

-6 

+4 

+  1 

_ 

■ 

+3 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total...  . 
Nondurable  goods  stores,  total 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group 

with  nonstores2  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 

TOTAL . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Food  stores,  total . . 

Grocery  stores . . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


Durable  goods  stores,  total... 

Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


9,371 

2,251 

7,120 

2 , 660 
2,354 
788 
2,160 

1,239 

787 

497 

424 

271 

674 

285 


3,462 

8,220 

2,738 

2,602 

1,040 

2,597 

1,603 

953 

480 

514 

784 

1,849 

962 

370 


12,499 

3,955 

8,544 

3,279 

3,157 

847 

2,802 

1,677 

963 

503 

622 

721 

2,249 

1,011 

451 


7,763 

2,383 

5,380 

1,891 

1,782 

768 

1,730 

1,069 

715 


2,282 

6,567 

2,405 

2,117 

720 

2,023 

1,186 

746 

441 

396 


371 

631 

273 


264 

635 

277 


3,514 

7,631 

2,530 

2,397 

978 

2,486 

1,598 

933 

414 

474 


9,930 

2,520 

7,410 

2,650 

2,318 

817 

2,519 

1,517 

987 

564 

438 

319 

694 

288 


3,875 

8,857 

2,728 

2,573 

1,089 

3,093 

2,046 

1,244 


515 


707  844 

2,042  2,188 

862  988 

350  384 


12,327 

4,082 


13,808 


4,331 
8,245  |  9,477 

3,335 
3,201 
890 
3,492 


3,016 

2,895 

810 

2,783 


1  ,706 
965 

485 

592 

715 

2,433 

976 

440 


7,481 

2,401 

5,080 

1,727 
1  ,623 
780 
1,631 

1,034 

690 


331 

580 

265 


Apr . 


9,943 

2,736 

7,207 

2,490 

2,179 

834 

2,499 

1,542 

1,018 

546 

411 

370 

713 

270 


4,403 

8,893 

2,569 

2,426 

1,147 

3,109 

2,060 

1,286 


544 

1,046 

2,485 

1,003 

382 


4,643 

9,277 

3,150 

2,992 

906 

3,411 


2,190  2,175 

1,261  1,262 


640 

652 

793 

2,510 

1,085 

469 


2,544 

5,923 

1,993 

1,875 

872 

1,993 

1,286 

875 


366 

657 

289 


574 

662 

918 

2,689 

1,106 

444 


8,520 

2,724 

5,796 

1,887 

1,777 

876 

2,006 

1,303 

892 


383 

65B 

278 


9,797 

2,805 

6,992 

2,348 
2  ,052 
766 
2  ,599 

1  ,564 
1  ,046 

587 

448 

414 

658 

276 


12 ,834 

4,185 

8,649 

2,405 
2,248 
1  ,045 
3  ,222 

2,128 
1  ,320 

555 

539 

996 

2,355 

928 

370 


13  ,661 

4,867 

8,794 

2,908 
2,787 
792 
3  ,539 

2,222 

1  ,265 

641 

676 

973 
2,827 
1  ,008 
428 


7,908 

2,588 

5,320 

1  ,687 
1  ,583 
685 
1  ,970 

1  ,252 
845 


10,406 

3,037 

7,369 

2,566 

2,259 

882 

2,687 

1  ,651 
1  ,099 

563 

473 

453 

702 

277 


13,858 

4,510 

9,348 

2,694 
2,525 
1  ,146 
3,291 

2,182 
1  ,372 


1,118 

2,494 


14,334 


8,435 


371 

587 

289 


Percent  change 


Apr.  1975 
from  — 


4  mos. 
1975 


June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec . 

Apr. 

1974 

Mar. 

1975 

mos . 

1974 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

1  ,872 

+1 

0 

+6 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

-2 

+9 

+2 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9,294 

+3 

-3 

+7 

2,488 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+6 

-6 

+9 

2,174 

2,161 

2  ,380 

2,103 

2,227 

2,326 

2,319 

+6 

-6 

+9 

898 

881 

916 

840 

825 

82  7 

833 

+9 

+2 

+10 

2,617 

2,437 

2,655 

2  ,621 

2,826 

3,085 

4,152 

-4 

-1 

+2 

1  ,592 

1,496 

1  ,629 

1  ,593 

1,744 

1  ,986 

2  ,686 

-1 

+2 

+2 

1  ,061 

957 

1  ,048 

1  ,043 

1,132 

1  ,333 

1  ,924 

-3 

+3 

+2 

560 

478 

557 

576 

601 

620 

930 

-7 

-3 

+4 

465 

463 

469 

452 

481 

479 

536 

-8 

-6 

-4 

469 

4  79 

450 

382 

421 

365 

315 

-11 

+16 

-10 

737 

763 

761 

697 

730 

713 

704 

+8 

+3 

+13 

280 

269 

282 

266 

278 

264 

353 

-2 

-6 

+6 

13,208 

13,550 

14,274 

12,957 

14,085 

13  ,668 

14,954 

+  4 

+4 

+6 

4,408 

4,577 

4  ,654 

4,220 

4,366 

3,904 

3,876 

+5 

+14 

+5 

8 , 800 

8,973 

9,620 

8,737 

9,719 

9,764 

11 ,078 

+3 

0 

+6 

2,632 

2  ,634 

2,879 

2,584 

2,715 

2,820 

2,776 

+7 

-6 

+10 

2,464 

2,471 

2,703 

2,425 

2,549 

2  ,666 

2,607 

+8 

-6 

+10 

1  ,162 

1,181 

1  ,264 

1  ,138 

1  ,217 

1  ,157 

1 ,160 

+  10 

+5 

+10 

3 ,118 

3,078 

3,397 

3,191 

3,457 

3 ,796 

5,008 

-4 

+1 

+1 

2 ,073 

2,009 

2  ,242 

2,122 

2,343 

2,644 

3,435 

-3 

+1 

+1 

1  ,324 

1  ,251 

1  ,395 

1  ,298 

1  ,393 

1  ,589 

2,266 

-3 

+3 

+1 

508 

504 

552 

520 

546 

575 

899 

-9 

-5 

+4 

537 

565 

603 

549 

568 

577 

674 

+1 

+6 

-1 

1  ,088 

1  ,073 

1  ,078 

1  ,118 

1  ,167 

964 

928 

+5 

+24 

+5 

2,466 

2,606 

2  ,607 

2,227 

2,298 

2  ,009 

1,752 

+6 

+14 

+5 

1  ,020 

1  ,124 

1  ,131 

1  ,007 

1  ,048 

1  ,017 

1  ,024 

+8 

+2 

+10 

363 

375 

395 

359 

3  79 

380 

517 

+3 

-1 

+7 

13 ,904 

14,108 

14,825 

13,103 

13  ,941 

13,752 

15,675 

+2 

+1 

+5 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

-5 

+7 

-2 

8,863 

8,954 

9,626 

8,614 

9,210 

9,581 

11  ,346 

+5 

-2 

+9 

3,051 

3,149 

3,444 

3,033 

3,161 

3,274 

3,277 

+8 

-6 

+12 

2,921 

3,014 

3  ,306 

2,908 

3,024 

3 ,150 

3,141 

+7 

-7 

+12 

858 

880 

913 

805 

841 

818 

824 

+14 

+2 

+15 

3,412 

3,430 

3,737 

3,338 

3,572 

3,947 

5,526 

-4 

-2 

0 

2,122 

2,113 

2,344 

2,061 

2,251 

2  ,607 

3,719 

-2 

-1 

+1 

1  ,229 

1,208 

1  ,357 

1,203 

1  ,289 

1  ,480 

2,211 

0 

0 

+2 

576 

575 

642 

576 

613 

646 

958 

-10 

-10 

+1 

7  714 

742 

751 

701 

708 

694 

849 

-2 

+2 

-2 

4  987 

967 

948 

911 

961 

799 

752 

-6 

+16 

-4 

2  2,969 

3,085 

3,099 

2,525 

2,714 

2,286 

2,073 

-5 

+7 

-1 

5  1,121 

1  ,120 

1,140 

1  ,051 

1,113 

1  ,054 

1  ,040 

+10 

+2 

+13 

7  424 

436 

451 

424 

448 

435 

612 

+4 

-5 

+8 

5  8,339 

8,423 

8,981 

8,110 

8,474 

8,451 

9,752 

+8 

+1 

+10 

9  2,745 

2,801 

2,902 

2,564 

2,651 

2,409 

2 , 57C 

+5 

+7 

+6 

6  5,594 

5,622 

6  ,079 

5,546 

5,823 

6,042 

7,182 

+9 

-2 

+11 

8  1,771 

1  ,819 

1  ,982 

1,795 

1  ,880 

1  ,980 

1  ,961 

+12 

-5 

+13 

2  1  ,668 

1 ,713 

1,861 

1  ,680 

1 ,762 

1  ,871 

1  ,831 

+12 

-5 

+13 

3  784 

792 

849 

800 

802 

790 

80^ 

+28 

0 

+25 

8  2 , 023 

2,005 

2,205 

1  ,997 

2,127 

2,273 

3,241 

+2 

+1 

+4 

4  1,283 

1,275 

1  ,410 

1  ,258 

1  ,3  73 

1  ,514 

2 , 19( 

+4 

+1 

+6 

8  876 

865 

949 

842 

912 

1  ,025 

1  , 59( 

+6 

+2 

+7 

7  334 

322 

374 

325 

336 

350 

57 

-8 

-6 

+2 

)7  406 

408 

421 

414 

418 

409 

47 

+3 

+5 

-1 

4  659 

688 

706 

671 

655 

616 

63 

+12 

0 

+16 

)2  29  7 

284 

301 

281 

294 

299 

432  |  -A 

-1 

+1 

Note:  Estimates  are  based  on  a  sample, 

in  geographic  regions  are  shown  on  p.  38. 

Preliminary  estimates. 

1Stores  in  the  general  merchandise  (including 
specialize  in  department  store  types  of  merchandise. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated 


(See  sampling  variabilities  in  table  15.)  Totals  include  data-  for  kinds  of  business  not  shown  separately.  States 


all  nonstores),  apparel .. .accessory 


and  furniture,  home  furnishings...  equipment  groups;  these  stores 
vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 

1974 

Percent  change 

Apr.  1975 
f  rom — 

4  mos. 
1975 

Jan . 

Feb. 

Mar . 

Apr.p 

Apr. 

Hay 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Apr. 

1974 

Mar. 

1975 

f  rom 

4  mos . 
1974 

New  England  Division,  total . . . 

2,392 

2,260 

2,534 

2,548 

2,488 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

+2 

+1 

+6 

Durable  goods  stores . 

596 

588 

654 

707 

748 

807 

768 

747 

745 

674 

705 

661 

683 

-5 

+8 

0 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,841 

1,740 

1,846 

1,812 

1,825 

1,956 

1,786 

1,916 

1,991 

2,343 

+6 

-2 

+8 

Food  stores,  total . 

637 

593 

657 

626 

562 

614 

605 

638 

696 

595 

635 

655 

653 

+  11 

-5 

+13 

GAF,1  total . 

503 

457 

581 

591 

638 

654 

636 

578 

645 

622 

666 

721 

995 

-7 

+2 

-3 

Gasoline  service  stations . 

201 

179 

190 

196 

185 

213 

203 

221 

226 

206 

218 

204 

198 

+6 

+3 

+10 

Middle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,395 

7,309 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

+1 

0 

+6 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,029 

2,057 

2,230 

2,188 

2,198 

2,114 

1,911 

2,048 

1,940 

1,895 

-1 

+9 

+2 

Nondurable  goods  stores . 

5,324 

4,895 

5,530 

5,366 

5,252 

5,523 

5,390 

5, 183 

5,549 

5,259 

5,589 

5,888 

6,951 

+2 

-3 

+7 

Eating  and  drinking  places . . . 

614 

551 

625 

640 

593 

684 

686 

667 

704 

646 

646 

647 

653 

+8 

+2 

+9 

GAF1,  total . 

1,657 

1,566 

1,938 

1,908 

1,961 

2,033 

1,981 

1,859 

2,010 

1,999 

2,160 

2,364 

3,157 

-3 

-2 

+3 

General  mdse,  group  with  nonstores2 . 

976 

933 

1,177 

1,189 

1,217 

1.284 

1,230 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

-2 

+1 

+3 

Apparel  and  accessory  stores,  total . 

368 

330 

427 

406 

431 

416 

412 

348 

403 

421 

442 

460 

692 

-6 

-5 

+6 

Gasoline  service  stations . 

473 

456 

504 

517 

473 

489 

534 

542 

535 

491 

512 

509 

506 

+9 

+3 

+15 

Drug  and  proprietary  stores . 

212 

201 

207 

193 

208 

204 

205 

195 

208 

195 

203 

191 

262 

-7 

-7 

+2 

East  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,186 

8.921 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

+3 

+3 

+6 

Durable  goods  stores . . 

2,314 

2,350 

2,583 

2,873 

2.786 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

+3 

+11 

+5 

Nondurable  goods  stores . 

5 , 8R7 

5,461 

6,340 

6,313 

6,135 

6,637 

6 , 304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

+3 

0 

+7 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,841 

1,732 

1,964 

1,915 

1,900 

2,089 

1,883 

1,967 

2,038 

2,027 

+6 

-6 

+10 

Eating  and  drinking  places . 

796 

745 

836 

876 

813 

897 

901 

897 

958 

863 

926 

880 

876 

+8 

+5 

+8 

GAF',  total . 

1  ,882 

1,793 

2,260 

2,219 

2,345 

2,416 

2,272 

2,225 

2,424 

2,309 

2,494 

2,754 

3,641 

-5 

-2 

+1 

General  mdse,  group  with  nonstores2 . 

1,173 

1,159 

1,502 

1,486 

1,555 

1,593 

1  .516 

1,465 

1,615 

1,557 

1,712 

1,946 

2,529 

-4 

-1 

0 

Apparel  and  accessory  stores,  total . 

368 

315 

409 

377 

416 

397 

377 

363 

392 

381 

399 

419 

669 

-9 

-8 

+6 

Gasoline  service  stations . 

703 

632 

728 

737 

663 

723 

730 

818 

818 

715 

756 

751 

741 

+11 

+1 

+12 

Drug  and  propietary  stores . 

260 

249 

273 

266 

263 

265 

262 

269 

279 

255 

270 

269 

363 

+1 

-3 

+7 

West  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,110 

3.913 

1 , 206 

1  ,013 

4,221 

4,557 

4,050 

4,459 

4,155 

4,580 

+5 

+8 

+4 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,530 

1.399 

1,495 

1,517 

1,632 

1  ,631 

1,469 

1,507 

1,324 

1,355 

+9 

+18 

+6 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,530 

2,514 

2,711 

2,496 

2.589 

2,926 

2,581 

2,952 

2,831 

3,225 

+3 

+2 

+3 

Food  stores,  total . 

728 

696 

771 

728 

673 

730 

717 

734 

790 

701 

748 

782 

749 

+8 

-6 

+10 

GAF1.  total . 

715 

693 

833 

890 

877 

875 

846 

853 

973 

882 

963 

1,042 

1,367 

+1 

+7 

+2 

General  mdse,  group  with  nonstores2 . 

430 

439 

544 

574 

573 

589 

557 

544 

627 

565 

631 

698 

906 

0 

+6 

+2 

Gasoline  service  stations . 

259 

230 

260 

266 

265 

284 

290 

306 

313 

292 

292 

266 

283 

0 

+2 

+3 

South  Atlantic  Division,  total . 

6,312 

6,269 

7,016 

7,058 

6,941 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

+2 

+1 

+5 

Durable  goods  stores . 

1  ,850 

1,933 

2,018 

2,190 

2,339 

2,455 

2,368 

2,418 

2,432 

2,150 

2 , 202 

1,929 

2,024 

-6 

+5 

-4 

Nondurable  goods  stores . 

4,462 

4,336 

4,998 

4,868 

4,602 

4,721 

4,547 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

+-6 

-3 

+9 

Eating  and  drinking  places . . . 

439 

450 

482 

486 

403 

409 

435 

440 

459 

399 

4  25 

410 

411 

+21 

+1 

+23 

GAF1,  total . 

1,449 

1,470 

1,835 

1,829 

1,881 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

-3 

0 

0 

General  mdse,  group  with  nonstores2 . 

892 

924 

1,193 

1,202 

1,195 

1,209 

1,132 

1,114 

1,230 

1,095 

1,220 

1,410 

1,954 

+1 

+1 

+2 

Apparel  and  accessory  stores,  total . 

225 

225 

298 

265 

321 

294 

275 

259 

292 

255 

277 

294 

433 

-17 

-11 

-5 

Gasoline  service  stations . 

528 

504 

558 

560 

531 

576 

581 

580 

613 

554 

594 

555 

537 

+5 

0 

+10 

Drug  and  proprietary  stores . 

216 

216 

238 

225 

215 

214 

215 

221 

226 

210 

221 

218 

304 

+5 

-5 

+8 

East  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,502 

2,516 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

-1 

+1 

+4 

Nondurable  goods  stores . 

1  ,452 

1  ,392 

1,620 

1,591 

1,539 

1,668 

1,584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

+3 

-2 

+9 

Food  stores,  total . 

607 

566 

619 

5  88 

540 

619 

610 

624 

679 

589 

590 

598 

603 

+9 

-5 

+16 

GAF1.  total . 

461 

458 

575 

546 

608 

623 

581 

599 

641 

568 

600 

680 

955 

-10 

-5 

-3 

General  mdse,  group  with  nonstores2 . 

272 

278 

358 

342 

373 

387 

354 

354 

397 

356 

380 

452 

646 

-8 

-A 

-1 

4,319 

4,360 

4,204 

+4 

+1 

+7 

Durable  goods  stores . 

1  ,341 

1 360 

1,460 

1,542 

1^551 

1,690 

1  ,667 

1  ,693 

1,706 

1^470 

1  \  540 

1,395 

1,470 

-1 

+6 

+2 

Nondurable  goods  stores . 

2,630 

2,517 

2,859 

2,818 

2,653 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2,866 

3,507 

+6 

-1 

+9 

Food  stores,  total . 

956 

867 

966 

918 

844 

896 

884 

906 

988 

379 

923 

937 

949 

+9 

-5 

+13 

GAF1,  total . 

892 

855 

1,072 

1,036 

1,050 

1,109 

1  ,035 

1  ,055 

1 ,  169 

1  ,020 

1  ,070 

1,181 

1,727 

-1 

-3 

+3 

General  mdse,  group  with  nonstores2 . 

513 

504 

639 

631 

654 

696 

636 

645 

717 

610 

651 

745 

1,119 

-4 

-1 

+1 

Mountain  Division,  total . 

1,884 

1,827 

2,088 

2,101 

1.998 

2,145 

2,110 

2,166 

2,299 

2,045 

2,129 

2,095 

2,420 

+5 

+1 

+9 

Nondurable  goods  stores . 

1  ,239 

1,175 

1,392 

1,350 

1,238 

1,337 

1,289 

1,334 

1 , 455 

1,306 

1,375 

1,402 

1,645 

+9 

-3 

+12 

Food  stores,  total . 

409 

377 

445 

417 

358 

384 

364 

385 

432 

384 

402 

426 

413 

+16 

-6 

+16 

GAF1,  total . 

370 

359 

432 

440 

453 

473 

456 

441 

508 

463 

493 

512 

731 

-3 

+2 

-1 

General  mdse,  group  with  nonstores2 . 

237 

226 

278 

283 

278 

305 

287 

284 

328 

295 

327 

350 

490 

+2 

+2 

+€ 

Pacific  Division,  total . . 

5,879 

5,654 

6,379 

6,419 

5,910 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

+9 

+1 

+10 

Durable  goods  stores . 

1,738 

1,749 

1,848 

1,973 

1,828 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

+8 

+7 

+8 

Nondurable  goods  stores . 

4,141 

3,905 

4,531 

4,446 

4,082 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

+9 

-2 

+11 

Food  stores,  total . 

1  ,482 

1,350 

1,548 

1,470 

1,329 

1,444 

1,407 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

+11 

-5 

+12 

Eating  and  drinking  places . 

600 

600 

661 

682 

536 

591 

608 

608 

657 

633 

640 

626 

635 

+27 

+3 

+25 

GAF1,  total . 

1,360 

1,272 

1,561 

1,566 

1,517 

1,585 

1,567 

1,564 

1,697 

1,534 

1,634 

1,761 

2,510 

+3 

0 

+5 

General  mdse,  group  with  nonstores2 . 

832 

808 

1,008 

1,020 

974 

1,009 

996 

991 

1,082 

963 

1,046 

1,164 

1,706 

+5 

+1 

+6 

Gasoline  service  stations . 

431 

409 

465 

468 

395 

425 

449 

456 

465 

450 

448 

429 

429 

+18 

+1 

+18 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 


p 

Preliminary  estimates. 

xStores  in  the  general  merchandise  including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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i 

Nondurable  goods 

stores . 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) _ 


States  and  kind  of  business 


California,  total. 

Nondurable  goods  stores. 


Texas,  total . 

Nondurable  goods  stores. 

Wisconsin,  total . 


Jan. 

Feb. 

Mar . 

.  P 
Apr . 

Apr.  | 

May 

June 

July 

Aug . 

Sept. 

Oct . 

4,431 

4,217 

4,725 

4,783 

4,392 

4,679 

4,610 

4,639 

4,974 

4 , 538 

4,741 

3,156 

2,936 

3,389 

3,347 

3,061 

3,269 

3,212 

3,209 

3,476 

3,220 

3,354 

1,033 

970 

1,187 

1,202 

1,173 

1,215 

1,186 

1,181 

1,276 

1,167 

1,247 

2,012 

1,951 

2,043 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

1  ,298 

1.278 

1,447 

1,355 

1,368 

1,373 

1,328 

1,340 

1,410 

1,249 

1,344 

2,193 

2,587 

2,607 

2,603 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

1.528 

1,763 

1,763 

1,828 

1,728 

1,792 

1,823 

1,708 

588 

562 

693 

684 

754 

766 

710 

704 

756 

728 

822 

1,107 

1.076 

1,192 

1,313 

1,218 

1,371 

1,266 

1,256 

1,304 

1,215 

1,299 

1.070 

1,207 

1,225 

1,161 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

841 

795 

897 

884 

820 

865 

860 

862 

934 

841 

1.601 

1,821 

1,790 

1,853 

2,050 

1,982 

1,978 

2,087 

1,896 

2,012 

1 ,198 

1.076 

1,266 

1,189 

1,220 

1,343 

1,321 

1,321 

1,112 

1,285 

1,368 

687 

687 

742 

800 

841 

929 

824 

850 

930 

853 

913 

913 

912 

1,086 

1,097 

1,047 

1,082 

1,069 

1,133 

1,180 

1,093 

1,208 

1.353 

1,506 

1,488 

1,467 

1,578 

1,566 

1,514 

1,577 

1,448 

1,527 

1  ,062 

998 

1,122 

1,069 

1,054 

1,128 

1,122 

1,078 

1,145 

1,046 

3,137 

3,474 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

2,527 

2,538 

2,692 

2,578 

2,466 

2,640 

2,561 

825 

764 

941 

923 

953 

1,002 

971 

902 

973 

988 

862 

844 

972 

1,040 

983 

1,034 

997 

1,017 

1,101 

959 

1,018 

2,451 

2,243 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

1 ,588 

1,495 

1,751 

1,787 

1,584 

1,751 

1,659 

1,695 

9  907 

2,139 

2,439 

2,470 

2,368 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

1  ’  Crt7 

1,802 

1,770 

1,660 

1,703 

1,690 

1,639 

1,764 

1,652 

1,773 

199 

485 

613 

603 

620 

627 

613 

580 

643 

623 

2,679 

2,711 

2 , 564 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

1 .584 

j  1,789 

1,790 

1,634 

1,716 

1,665 

1,683 

1 , 808 

1,617 

1,716 

905 

889 

974 

1,025 

|.  1.004 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

4,764 

3,497 

1,341 

2,004 

1,425 

2,805 

2,032 

906 

1,269 

1,244 

947 

1,943 

1,386 

881 

1.113 

1,592 

1,189 

3,697 

2,807 

1.114 


2,404 

1,839 

2,539 

1,892 

770 

2,607 

1,764 

1,092 


Percent  change 


Apr . 
1975 
from 
Dec .  Apr . 

1974 


5,512 

4,196 

1,914 

2,319 

1,692 

3,008 

2,231 

1,132 


1,408 

1,107 

2,152 

1,605 


1,221 

1,879 

1,451 

4,217 

3,343 

1,513 

1,077 

2,658 

2,109 

2,750 

2,157 

955 

3,101 

2,200 


4  mos . 
1975 
from 
4  mos . 
1974 


+10 

+11 


-5 

+6 

+8 

+10 

+4 


♦11 

+14 


+11 

+5 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  In  tabli 

Preliminary  estimates.  ‘Stores  In  the  general  merchandise  (including  al 

these  stores  specialize  in  department  store  types  of  merchandise. 


17.) 

1  nonstores),  apparel.., 


accesso 


ry,  and  furniture,  home  furnishings ...  equipment  groups; 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) _ __ 


Percent  change — Apr.  1975  from  Mar.  1975 

State 

Total 

Nondurabl e 
goods  stores 

GAF1  stores 

+1 

-1 

+1 

-3 

-6 

-2 

+1 

-2 

+10 

+5 

+1 

+  3 

-2 

-6 

+8 

+1 

New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania. 

Texas . 

Wisconsin. . . . 


Percent  change — Apr.  1975  from  Mar.  1975 


Nondurable 
good  stores 


GAF‘  stores 


Note:  Sampling  variabilities  are  shown  in  table  17. 

‘Stores  1.  the  general  merchandise  (Including  all  nonstores),  apparel .. .accessor, ,  and  furniture,  home  furnl shlngs .. .equipment  groups;  these  stores  specialize  in  de- 
partment  store  types  of  merchandise. 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) _ _ _ _ _ _ 


Standard  Consolidated  Areas2 

Chicago,  1 11 . -Northwestern  Indiana.. 
New  York,  N. Y. -Northeastern  New 
Jersey . 


Standard  Metropolitan  Statistical 
Areas2 


Baltimore,  Md . . 

Boston,  Mass.3 . . 

Buffalo,  N.Y . . 

Chicago,  Ill . . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif. 
Minncapolis-St .  Paul,  Minn.... 


Percent  change--Apr.  1975  from  Mar.  1975 


Nondurable 
goods  stores 


GAF1  stores 


Nassau-Suf folk,  N.Y . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4 . 

New  York,  N.Y . 

Newark  ,  N.J . . . 

Paterson-Clifton-Passaic,  N.J . 

Philadelphia,  Pa. -N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -1 11 . 

San  Francisco-Oakland,  Calif . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Cities 


Chicago . 

Detroit . 

Los  Angeles . . 

New  York . 

Philadelphia. 


Percent  change--Apr.  1975  from  Mar.  1975 


Nondurable 
goods  stores 


GAF  stores 


-2 

-1 


Note:  Sampling  variabilities  are  shown  in  table  19. 


‘Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel .. .accessory ,  and  furniture,  home  furnishings,  equipment  groups;  these  stores  socialize  In  de¬ 
partment  store  types  of  merchandise.  ’for  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 
the  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4  Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 
Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


Area  and  kind  of  business 


Standard  Consolidated  Areas1 

Chicago,  Ill . -Northwestern  Ind.,  t 

Nondurable  goods  stores . 

GAF2 . 


New  York,  N. Y. -Northeastern ,  N.J., 

total . 

Nondurable  goods  stores . 

GAF2 . 


Standard  Metropolitan 
Statistical  Areas1 


Baltimore,  Md. ,  GAF2 . 

Boston,  Mass.,3  GAF2 . 

Chicago,  Ill.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Cleveland,  Ohio,  GAF2 
Dallas,  Tex.,  GAF2... 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 . 

Los  Angeles-Long  Beach,  Calif.,  total. 

Nondurable  goods  stores . 

GAF2 . 


Minneapolis-St .  Paul,  Minn.,  GAF2.... 

New  York,  N. Y. --Nassau-Suf f oik ,  N.Y. , 

total4 . 

Nondurable  goods  stores . 

GAF2 . 


Nassau-Suf folk ,  N.Y.,  total5. 
Nondurable  goods  stores. . 
GAF2 . 


New  York,  N.Y.,  total6 . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores. 
GAF2 . 


St.  Louis,  Mo. -Ill.,  total.. 
Nondurable  goods  stores. 
GAF2 . 


San  Francisco-Oakland,  Calif.,  total.. 

Nondurable  goods  stores . 

GAF2 . 


Washington,  D. C. -Md . -Va . ,  total. 

Nondurable  goods  stores . 

GAF2 . 


Chicago,  Ill . ,  total . 

Nondurable  goods  stores. 
GAF2 . 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Los  Angeles,  Calif.,  total.. 
Nondurable  goods  stores. 
GAF2 . 


New  York,  N.Y.,  total . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


1974 

Percent  change 

Apr. 

1975 

4  raos. 
1975 

from 

4  mos. 
1974 

Jan. 

Feb. 

I  Mar. 

Apr  .P 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

from 

Apr. 

1974 

1,670 

1,556 

1,809 

1,796 

1,836 

1,884 

1,825 

1,830 

1,885 

1,768 

1,916 

1,970 

1,214 

1,129 

1,315 

1,291 

1,308 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,482 

473 

459 

563 

552 

624 

619 

585 

569 

615 

592 

676 

746 

912 

-12 

-5 

2,969 

2,746 

3,008 

2,959 

3,054 

3,233 

3,109 

2,907 

3,060 

2, 957 

3,146 

3,229 

3,821 

2,299 

2,210 

2,276 

2,393 

2,301 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

742 

882 

865 

911 

948 

924 

817 

875 

903 

982 

1,045 

1,459 

-5 

+2 

88 

88 

113 

113 

120 

120 

111 

109 

119 

114 

126 

139 

183 

-6 

0 

156 

144 

188 

191 

204 

197 

189 

169 

195 

196 

208 

232 

316 

-6 

-1 

1,519 

1,427 

1,665 

1,649 

1,690 

1,728 

1,675 

1,676 

1.724 

1,620 

1,767 

1,815 

1,124 

1,052 

1,221 

1,197 

1,207 

1,225 

1,184 

1,178 

1,230 

1,164 

1,287 

1,371 

1,556 

-1 

444 

435 

531 

521 

5  92 

585 

553 

540 

582 

558 

643 

706 

854 

-12 

-6 

93 

86 

115 

116 

121 

123 

121 

118 

123 

117 

125 

131 

180 

-4 

0 

112 

108 

130 

130 

130 

137 

128 

133 

147 

137 

140 

147 

205 

0 

+2 

808 

735 

838 

819 

857 

953 

914 

885 

913 

867 

914 

893 

1  ,001 

57J 

588 

561 

583 

646 

619 

594 

627 

609 

632 

648 

761 

256 

247 

263 

269 

266 

238 

259 

264 

283 

291 

391 

-6 

+2 

122 

116 

144 

139 

136 

147 

137 

137 

154 

133 

140 

155 

225 

+2 

+7 

98 

97 

130 

131 

130 

130 

117 

126 

143 

128 

144 

154 

189 

+1 

+2 

1,472 

1,087 

1,372 

997 

1,527 

1,132 

1,545 

1,123 

1,509 

1,086 

1,584 

1,159 

1,539 

1,115 

1,545 

1,101 

1,656 

1,200 

1,538 

1,142 

1,629 

1  .  187 

1,624 

1,228 

1,902 

1  ,495 

+2 

+5 

449 

456 

453 

457 

440 

433 

467 

439 

483 

518 

736 

+1 

+2 

103 

112 

121 

133 

140 

143 

135 

126 

144 

141 

154 

162 

199 

-5 

-2 

2,092 

1,899 

2,069 

2,053 

2,124 

2,249 

2,150 

2.015 

2,127 

2,065 

2,194 

2,622 

-3 

+1 

1,632 

1,452 

1,592 

1,543 

1,597 

1,679 

1,600 

1,506 

1,614 

1,602 

1,682 

1,729 

2,069 

-3 

+1 

565 

525 

623 

611 

646 

676 

663 

587 

637 

656 

703 

728 

1  ,005 

-5 

+1 

578 

516 

552 

556 

567 

596 

585 

566 

586 

542 

567 

565 

687 

-2 

+6 

430 

372 

402 

389 

396 

419 

409 

387 

413 

391 

402 

517 

-2 

+6 

146 

121 

136 

138 

143 

156 

158 

150 

155 

154 

165 

170 

247 

-4 

+3 

1,514 

1,383 

1,517 

1,497 

1,557 

1,653 

1,565 

1,449 

1,541 

1,523 

1,627 

1,664 

1,935 

-4 

1,202 

1,080 

1,190 

1,154 

1,201 

1,260 

1,191 

1,119 

1,201 

1,211 

1,280 

1,318 

1,552 

-4 

0 

419 

404 

487 

473 

503 

520 

505 

437 

482 

502 

538 

558 

758 

-6 

0 

913 

865 

972 

983 

948 

984 

957 

902 

942 

904 

969 

1,020 

1  ,  121 

724 

705 

681 

704 

677 

630 

682 

667 

718 

771 

875 

272 

270 

268 

271 

267 

239 

261 

269 

306 

335 

397 

+1 

+7 

477 

463 

537 

546 

495 

521 

533 

528 

558 

515 

542 

549 

611 

+10 

344 

405 

397 

373 

388 

401 

384 

417 

384 

405 

423 

500 

+6 

117 

146 

145 

144 

147 

145 

134 

153 

143 

156 

175 

240 

+1 

+6 

440 

421 

505 

500 

484 

491 

479 

508 

548 

466 

494 

490 

570 

+3 

+11 

319 

317 

322 

307 

319 

359 

307 

332 

346 

127 

+1 

+10 

101 

97 

128 

122 

127 

132 

124 

121 

140 

124 

139 

150 

210 

-4 

+3 

624 

613 

701 

692 

636 

664 

657 

679 

716 

641 

657 

697 

809 

+9 

+9 

463 

443 

521 

505 

458 

473 

470 

489 

513 

464 

482 

528 

631 

+10 

+11 

158 

156 

187 

190 

174 

180 

178 

184 

199 

182 

186 

205 

275 

+9 

+9 

626 

622 

691 

703 

686 

709 

682 

681 

714 

651 

684 

680 

802 

+2 

+7 

450 

431 

497 

489 

473 

490 

466 

461 

488 

455 

480 

507 

617 

+3 

140 

147 

168 

173 

178 

179 

174 

162 

175 

169 

182 

192 

271 

-3 

+2 

618 

594 

674 

660 

715 

730 

701 

685 

729 

706 

813 

808 

853 

-8 

-5 

471 

535 

521 

571 

569 

543 

532 

577 

555 

642 

664 

706 

-9 

-5 

295 

287 

335 

320 

296 

294 

325 

316 

383 

419 

447 

-14 

-9 

191 

177 

203 

199 

227 

236 

232 

233 

239 

215 

235 

237 

242 

-12 

114 

134 

128 

153 

157 

146 

148 

157 

145 

153 

161 

175 

-16 

-13 

46 

56 

56 

62 

67 

61 

58 

64 

63 

69 

68 

89 

-10 

-1 

536 

499 

555 

564 

558 

570 

537 

546 

588 

555 

604 

606 

696 

+1 

+3 

425 

388 

443 

443 

425 

456 

422 

425 

460 

441 

467 

483 

573 

+4 

+7 

169 

161 

193 

201 

205 

208 

194 

190 

202 

194 

225 

238 

305 

-2 

-1 

1,281 

1,173 

1,284 

1,265 

1,303 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,397 

1  .627 

-3 

1,013 

916 

1,007 

979 

1,005 

1,050 

998 

937 

995 

1,006 

1,068 

1,100 

1,293 

-3 

363 

349 

424 

407 

433 

444 

432 

374 

412 

428 

455 

469 

634 

-6 

0 

344 

317 

350 

341 

347 

363 

349 

326 

339 

340 

371 

389 

392 

-2 

290 

257 

286 

270 

278 

291 

279 

265 

277 

279 

303 

315 

313 

-3 

96 

93 

117  | 

114 

123 

121 

116 

103 

113 

117 

144 

153 

141 

-7 

+1 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 
Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture 
in  department  store  types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex 


home  furnishings. .. equipment  groups;  these  stores  specialize 


.  Middlesex,  Norfolk,  and  Suffolk  Counties. 
Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties, 
Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Y.  . 


Akron,  Ohio . 

Albany-Schenectady-Troy 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Carden  Grove 
Calif . 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif.. 


Md. 


Bal timore, 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y.-Pu. 


Birmingham,  Ala. 
Boston,  Mass.... 

Buffalo,  N.Y - 

Canton,  Ohio. . . . 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky. -Ind. 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus,  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa.. 
Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn. -Wis. . . . 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorheadj  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark- -Ok la . 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-Eas t  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-W  j  ns  ton-Sa lem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

Los  Angeles-Long  Beach,  Calif. 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


1975 

1974 

Jan. 

Feb. 

Mar. 

Apr . 

TT) 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

16,532 

15,507 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

15,740 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

8,616 

8,360 

11,326 

11,059 

11,404 

12,533 

11,978 

11,668 

13,762 

12,738 

12,431 

13,454 

43,518 

41,930 

55,769 

56,993 

53,691 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

102,435 

3,531 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

60,703 

62,827 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

6,008 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

5,525 

5,369 

7,142 

7,303 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

48,481 

50,160 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

12,019 

11  ,143 

12,775 

11 ,526 

11 ,596 

13,165 

10,730 

12,636 

2 , 463 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

4 , 003 

3,868 

5 , 281 

5,031 

5,488 

5,634 

5,223 

5,131 

5,884 

4 , 986 

5,580 

16,658 

15,041 

16,068 

11,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

r59,357 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

33,163 

35,600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

60,713 

6*734 

6,486 

9,010 

8,916 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

6,535 

7,182 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

6,293 

6 , 808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

8,301 

7,634 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

14 , 132 

6,392 

6,335 

8,786 

8,498 

9,491 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

15,564 

189,981 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

40,023 

41 ,768 

41,715 

40,969 

39,045 

41,331 

40,333 

59,368 

6  ..it; 

60,829 

59,796 

56,436 

61,022 

59,157 

64,790 

6,092 

6,030 

8,418 

8,395 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

15 ,030 

30,677 

31,110 

34 , 81 2 

32,688 

30,509 

34,833 

32,701 

34,259 

40,709 

62,188 

4,968 

4 , 834 

5,638 

*5,188 

5,005 

6,705 

5 , 292 

48,422 

46,417 

49,745 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

18^191 

18,866 

23 , 806 

23,827 

26,177 

28,071 

25 , 306 

24,120 

27,222 

26,939 

25,872 

3,952 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

40,208 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

9,860 

9,664 

10,550 

10,018 

10,117 

10,835 

9,469 

10,591 

90,666 

86,557 

114,452 

116,257 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

3,714 

3,571 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

6,167 

5,972 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

*11,351 

11 ,168 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

14,056 

4,315 

4,003 

5,651 

5,812 

5,636 

5 , 804 

5,494 

5,817 

6,401 

5,775 

6,381 

7 ,756 

10,519 

3,765 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

3,618 

3,467 

3,514 

3,467 

3,270 

4,207 

3,542 

3,982 

6 , 161 

10,806 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

20 , 389 

1,865 

1,74  9 

2,335 

2,270 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

9,956 

11 ,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

23,416 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

11,233 

11,347 

<3) 

<3) 

11,172 

12,734 

11,662 

11,986 

20 , 596 

11,343 

11,283 

15,556 

14,886 

14 ,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

8,703 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

1,832 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

3,675 

6,180 

6,450 

6,066 

6,473 

5,617 

7,118 

6,235 

6,907 

11 ,595 

4,440 

4,907 

6,650 

6,732 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

12,077 

11  ,455 

12,410 

11,061 

10,514 

13,269 

11,416 

12,404 

14,616 

20,408 

19,168 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

23,655 

22,705 

24,761 

24 , 800 

28,310 

26,400 

21,670 

27 , 866 

62,840 

61,488 

79,706 

76,586 

74,701 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

32,053 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

3,737 

3,723 

3,915 

4 , 235 

4,350 

3,934 

4,157 

3,993 

3,899 

6  ,550 

5,395 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

14,467 

14,457 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

2,687 

2,471 

5,558 

4,757 

3,851 

4,245 

4 ,143 

3,921 

4,312 

4,002 

4,224 

31,995 

32,447 

34,676 

32,006 

31,629 

35 , 936 

31,683 

33,741 

39,144 

58,971 

11,746 

12,144 

12,517 

11 ,666 

11,325 

12,911 

12,358 

12,658 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

12,997 

13,217 

14,038 

13,971 

13,157 

14,455 

13,948 

14,279 

21 ,053 

6,024 

5,843 

7,692 

8,264 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

4,717 

4,250 

5,747 

6,142 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

9,518 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

*151,142 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

203,477 

359, 561 

23,96' 

25,017 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

*2,138 

2,057 

3,043 

3 ,26C 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

Percent  change 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

SaU-5  in  thousands  of  dollars.  I.ata  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences' 


July 


Percent  change 


Apr.  1975 
f  rom — 


Apr . 
1974 


Mar. 

1975 


1975 
from 
4  mos. 
1974 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1— Con. 


Lynchburg,  Va . 

1,771 

Memphis,  Tenn.-Ark . 

19,009 

Miami,  Fla . 

35,656 

Milwaukee,  Wis . 

33,159 

Minneapolis-St.  Paul,  Minn.... 

51,927 

Mobile,  Ala . 

5,888 

Montgomery,  Ala . 

4,575 

Muncie,  Ind . 

1,744 

Muskegon-Muskegon  Hts.,  Mich.. 

1 ,232 

Nassau-Suf folk,  N.Y.4 . 

57,301 

New  Orleans,  La . 

18.279 

New  York,  N.Y.S . 

137.092 

Newark,  N.J . 

27,978 

Newport  News-Hampton,  Va . 

6,341 

Norf olk-Portsmouth,  Va . 

11,887 

Oklahoma  City,  Okla . 

13,086 

Omaha,  Nebr.-Iowa . 

10,614 

Orlando,  Fla . 

13,668 

Paterson-Clif ton-Passaic,  N.J. 

33,112 

Peoria,  Ill . 

7,144 

Philadelphia,  Pa. -N.J . 

84,497 

Phoenix,  Ariz . 

27,356 

Pittsburgh,  Pa . 

46 , 809 

Portland,  Maine . 

3,069 

Portland,  Oreg.-Wash . 

16,126 

Providence-Pawtucket-Warwick , 

R.  I  .-Mass . . . 

12,559 

Reading.  Pa. . 

5,295 

Richmond.  Va . 

12,272 

Roanoke.  Va . 

3,467 

Rochester,  N.Y . 

13,292 

Sacramento,  Calif . 

20,281 

St.  Joseph,  Mo . 

2,221 

St.  Louis,  Mo. -Ill . 

46,483 

Salem,  Oreg . 

3,087 

Salt  Lake  Citjt,  Utah . . 

10,719 

San  Antonio,  Tex . 

20,096 

San  Bemardino-Riverside- 

Ontario,  Calif . 

21,538 

San  Diego,  Calif . 

40,514 

San  Francisco-Oakland,  Calif.. 

73,499 

San  Jose,  Calif . 

28.108 

Savannah,  Ga . 

2,815 

Scranton,  Pa . 

4,161 

Seattle-Everett,  Wash . 

29,160 

Shreveport,  La . 

5,107 

Sioux  City,  Iowa-Nebr . 

3,093 

Sioux  Falls.  S.  Dak . 

2,410 

South  Bend,  Ind . 

5,096 

Spokane,  Wash . 

6,462 

Springfield,  Ill . 

2,918 

Springfield,  Mo . 

4,106 

Springfield,  Ohio . 

2,739 

Stockton,  Calif . 

6,504 

Tacoma,  Wash . 

7,328 

Tampa-St.  Petersburg,  Fla . 

29,814 

Toledo,  Ohio-Mich . 

16,928 

Topeka,  Kans . 

3,538 

Trenton,  N.J . 

4.093 

Tucson,  Ariz . 

10,450 

Tulsa,  Okla . 

10,045 

Utica-Rome,  N.Y . 

23 , 749 

Washington.  D.C.-Md.-Va . 

72,485 

Waterloo,  Iowa . 

3,604 

Wheeling,  W.  Va.-Ohio . 

*2 . 204 

Wichita,  Kans . 

26 , 902 

Wilkes-Barre-Hazleton,  Pa . 

5,204 

Worcester,  Mass . 

4,415 

Youngstown-Warren,  Ohio . 

9,692 

1,917 

2,671 

2,624 

3,081 

2,924 

4  .029 

5,495 

5,881 

5,789 

5,845 

18,474 

25,129 

24,468 

24,887 

25,882 

34,780 

44  ,740 

41,674 

43, 183 

43,529 

30,652 

40,169 

241 ,601 

44,421 

45,953 

55,284 

64,776 

73,162 

72,276 

74 , 770 

5,886 

8,125 

7,348 

7 , 260 

8,019 

4,546 

5,894 

5,761 

6,262 

6,755 

1,775 

2,516 

2,485 

2,769 

3,053 

1,228 

1,712 

1,779 

2,311 

2,434 

53,119 

**66,288 

68,810 

77,548 

83,913 

18,357 

r23 , 934 

24,150 

25,043 

25,143 

125,444 

149,303 

152,999 

170,789 

184,158 

225 . 852 

30,753 

33,407 

33,327 

34,833 

6,465 

8,926 

9,111 

8,824 

9.243 

11,538 

15,369 

15,578 

17,672 

18,486 

12,350 

16,688 

16,762 

16,533 

18,619 

10,530 

14,442 

16,146 

16,446 

17,607 

14,388 

18,149 

17,635 

17,221 

18,427 

32,668 

40,178 

42,122 

42,451 

45,690 

6,942 

9,300 

9,214 

9,383 

10,134 

76,854 

102,059 

106,828 

109,008 

112,913 

26,678 

33,820 

33,095 

34 , 335 

36,267 

46 , 236 

65,231 

66,522 

65,045 

65,924 

3,055 

4,448 

4,967 

4,858 

5,078 

16,081 

23,128 

22,398 

21,296 

21,348 

12,219 

17,399 

19,146 

20,259 

20,113 

5,454 

7,561 

7,718 

7,909 

8,021 

5,223 

7,557 

7,489 

7,844 

7,809 

11,795 

16,117 

15,608 

16,464 

17,763 

3,507 

4,829 

4,768 

5,436 

5,786 

11,796 

16,589 

17,444 

17,848 

18,162 

219, 911 

24,711 

25,880 

25,028 

25,336 

2,021 

2,935 

3,067 

3,221 

3,447 

46,580 

64,428 

59,961 

64,417 

71,037 

2,864 

4,014 

3,948 

3,946 

3,845 

9,914 

13,666 

14,361 

13,601 

14,357 

19,676 

26,303 

z25, 147 

24,822 

28,079 

20,731 

27,829 

28,345 

26,522 

26,159 

39,596 

49,151 

48,661 

44,659 

45,855 

68,462 

89,700 

90,155 

83,877 

86 , 256 

228 , 504 

36,064 

36,759 

34,476 

35,495 

2,994 

4,113 

4,206 

4,168 

4,285 

3,958 

5,659 

5,497 

(3) 

3 

27,351 

36,345 

35,734 

34,951 

36.633 

4.898 

6,549 

6,384 

5,657 

6,396 

3,216 

4,059 

4,235 

3,942 

4,348 

2,616 

3,098 

3,575 

3,578 

3,620 

4,851 

6,656 

6,824 

7,271 

7,850 

6,314 

8,782 

9,330 

10,044 

9,800 

2,923 

3,904 

4,570 

4,119 

4,419 

3,956 

5,406 

5,503 

5,569 

5 , 982 

3,010 

3,962 

3,741 

4,053 

4 , 283 

a6,415 

8,004 

8,140 

27 , 736 

8, 147 

7,563 

10,431 

10,968 

11,004 

11,305 

6,838 

9,112 

8,888 

8,845 

9,024 

30,571 

37,615 

36,186 

35,723 

36,051 

17,012 

23,333 

23,050 

24,924 

25,385 

3,284 

4,551 

5,406 

4,775 

5,024 

3,332 

4,443 

4,888 

5,400 

5,652 

9,900 

12,629 

12,635 

12,456 

12,698 

2  9 , 87  5 

2 13, 114 

13 , 578 

212, 390 

*13,617 

3,427 

4,687 

4,773 

4,565 

4,710 

2,985 

3,838 

4,042 

4,159 

4,349 

75,554 

89,996 

94,560 

94,824 

97,690 

3,561 

4,558 

4,792 

4,773 

5,099 

22, 229 

2  2 , 987 

23 , 016 

3,024 

*3,463 

z6 ,602 

28, 855 

9,333 

28 . 482 

*8,971 

4,863 

6,939 

7,051 

7,000 

7,319 

4,102 

5,985 

6,367 

6,340 

6,589 

9,763 

13,968 

13,457 

14,839 

15,786  1 

2,914 

2,759 

3,034 

2,811 

3,058 

5,461 

5,433 

6,342 

5,324 

5,640 

23,374 

23,526 

27,293 

24 , 355 

26,025 

42,512 

41,655 

43,179 

37,997 

42,746 

45,229 

41,866 

44,453 

42.992 

45,682 

75,514 

65,173 

77,086 

70,137 

79,944 

7,239 

7,289 

7,705 

7, 146 

7,920 

6,216 

6,296 

7,031 

6,097 

6,165 

2.763 

2,618 

3,001 

2.755 

3,025 

2,410 

2,239 

2,494 

2,343 

2,431 

81,767 

72,023 

74.422 

75,602 

82 . 306 

23,340 

22,362 

25,802 

20 , 980 

25,019 

174,647 

145,254 

152,604 

168,407 

182,531 

32,247 

28,450 

30,362 

32,446 

35,190 

8,592 

8,895 

9,990 

9,011 

9,438 

16,954 

16,804 

18,400 

16,283 

17,876 

17,346 

17,222 

19,621 

16,666 

17,879 

16,455 

15.245 

17,077 

15.084 

16,027 

17,198 

17,449 

18,222 

15,941 

17,108 

42,973 

38,205 

42,361 

44,542 

47,383 

9,275 

9,584 

10,138 

9,257 

10,248 

104,930 

93,754 

101 ,368 

109,869 

116,598 

32,430 

30,522 

33,921 

29,202 

34,480 

64,517 

57,723 

67,408 

63,934 

67,896 

5,016 

4 , 986 

6,012 

4,942 

5,569 

21,212 

21,185 

24,994 

22,342 

23,334 

20,544 

17,449 

19,570 

18,490 

20,410 

7,303 

6,738 

8,368 

7,528 

7,846 

7,034 

6,796 

7,276 

6,981 

7,646 

15,807 

14,964 

17,393 

16,100 

17,637 

5,237 

5,261 

5,610 

5,204 

5,707 

17,744 

15,320 

17,448 

17,052 

18,095 

24 , 327 

24,412 

27,749 

23,617 

27,194 

3 , 289 

3.260 

3,679 

3,031 

3,295 

62,749 

59,488 

68,635 

61,754 

70,250 

4,203 

4,076 

5,107 

4,328 

4 , 283 

14,074 

13,558 

16,781 

13,986 

16,084 

24,852 

25,391 

27,733 

25,069 

25,901 

27,278 

24,783 

26,071 

24.980 

28,755 

47,365 

46 , 909 

48,078 

44.253 

48,150 

85,237 

86,901 

95,092 

85 . 385 

88.246 

35,673 

34,359 

38,258 

35,010 

34,510 

4,050 

3.815 

4,198 

3 . 878 

3,916 

(3) 

5,102 

6,138 

5,642 

5,953 

36.534 

36,122 

41,995 

35,746 

39,939 

5,604 

5.849 

6,531 

6.362 

6,589 

3,976 

4 , 045 

4,586 

3.920 

4,452 

3.785 

3,338 

3.922 

3,379 

3,662 

7,395 

7,215 

7,706 

7,173 

7,441 

10,304 

10,080 

11,513 

9,901 

11,285 

4,130 

4,043 

4,439 

4,001 

4,299 

5,623 

5,819 

6,517 

5,733 

6,035 

4,176 

3,895 

4,624 

4,179 

4,492 

7,989 

7,901 

8.925 

7,989 

8,948 

11,141 

10,213 

11,592 

11,252 

11,678 

9,044 

9,197 

10,794 

9,201 

10,022 

33,957 

33,387 

35,630 

30,413 

34,123 

25,049 

23,037 

25,277 

24,472 

24,846 

4,568 

4,622 

5.147 

4 , 387 

4,809 

5,354 

4,783 

5.111 

5,195 

5,572 

11,562 

(3) 

13,873 

12,424 

13,895 

*13,315 

*13,463 

*14.731 

*12,807 

*13,378 

4.427 

4,154 

1.876 

4,845 

5,507 

3.962 

4,124 

4,338 

3,752 

3,866 

94.550 

87.287 

94.923 

95,147 

99,750 

4,881 

1.886 

5.445 

4,620 

4.970 

*3,171 

*2.905 

*3,442 

*3,263 

*3,270 

*8,610 

*8.496 

*9,536 

*8,593 

*9.157 

6,694 

6.440 

7,488 

6,646 

7,041 

6,457 

5,722 

6,741 

6,445 

6,961 

14,798 

14,028 

16,189 

14,796 

15,822 

4,017 

5 , 289 

-15 

-2 

-7 

6,597 

9,857 

+2 

47 

44 

29,339 

42,003 

-2 

-3 

42 

46,255 

74,137 

-3 

-7 

41 

52,678 

77,814 

-6 

+4 

-2 

84,629 

113,877 

+1 

413 

42 

10, 180 

13,945 

+1 

-10 

413 

7,118 

10,995 

-8 

-2 

-3 

3,563 

5,025 

-10 

-1 

-6 

2,996 

3.856 

-23 

44 

-16 

95,714 

149.627 

-11 

44 

-5 

26 ,653 

38,145 

-4 

4l 

4l 

202.995 

288,455 

-10 

42 

-5 

40,204 

59,925 

0 

49 

46 

10,801 

15.517 

+3 

42 

45 

20,145 

29,219 

-1 

4l 

-6 

20,423 

31 ,575 

+1 

0 

0 

19,290 

27,546 

-2 

412 

-5 

19,351 

30 , 758 

+2 

-3 

42 

57,909 

79,870 

-1 

45 

48 

11,861 

17,347 

-2 

-1 

4l 

142,022 

206 ,019 

-2 

45 

45 

39, 132 

62.252 

-4 

-2 

4l 

80 , 996 

112,303 

+2 

42 

47 

6,372 

9,270 

+2 

412 

-1 

25,955 

11,834 

+5 

-3 

46 

25,083 

36,583 

-5 

410 

-2 

9, 193 

14,341 

-2 

42 

42 

10,550 

13,366 

-5 

-1 

42 

21,916 

29,746 

-5 

-3 

-1 

7,039 

9,471 

-12 

-1 

-9 

21,699 

32,017 

-2 

45 

-2 

30,171 

45,009 

43 

45 

46 

3,732 

6,035 

-5 

44 

-3 

77,523 

118,488 

-7 

-7 

0 

4,519 

6,943 

0 

-2 

44 

18,739 

29,392 

+6 

45 

47 

29,443 

42,882 

+1 

-4 

45 

31,509 

51,306 

4-7 

42 

49 

53,445 

83,762 

49 

-1 

412 

105,930 

155,706 

47 

41 

48 

41,770 

62,763 

47 

42 

48 

4,653 

7,083 

4l 

42 

42 

7,807 

10,596 

<3) 

-3 

(3) 

44,102 

70.394 

42 

-2 

43 

7,841 

11,083 

413 

-3 

418 

5,011 

6,905 

47 

44 

46 

4,387 

5,831 

0 

415 

0 

8,789 

12.348 

-6 

43 

-4 

10,875 

17,406 

-7 

46 

-6 

4,941 

6,760 

4ll 

417 

43 

6,602 

*9,740 

-1 

42 

0 

5,090 

8,190 

-8 

-6 

0 

9,855 

14,083 

45 

42 

412 

14,692 

19,930 

0 

45 

42 

1 1 , 350 

17,771 

0 

-2 

44 

40,246 

61,516 

41 

-4 

4l 

29,863 

42,710 

-8 

-4 

5,633 

8,513 

413 

419 

46 

6,090 

10,157 

-9 

410 

-4 

15,255 

24,464 

4l 

0 

4ll 

*15,935 

*23,679 

*410 

44 

412 

6,662 

8.780 

45 

42 

+10 

4,710 

7,069 

-3 

45 

-1 

111,184 

162,315 

0 

45 

+4 

6,033 

8,319 

0 

45 

+2 

*4.206 

*5,927 

0 

4l 

+8 

*10,561 

*14,985 

410 

45 

+12 

10,489 

13. 157 

4l 

42 

+4 

8,508 

-12,795 

0 

46 

+1 

18,973 

27,238 

-9 

-4 

-4 

See  footnotes  at  end  of  table 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


CITIES 


Aberdeen,  S.  Dak.... 
Battle  Creek,  Mich.. 
Bellingham,  Wash.... 
Bridgeport,  Conn.... 

Buffalo,  N.Y . 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla.. 

Enid.  Okl a . 

Cary,  Ind . 

Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . . 
Hutchinson.  Kans.... 

Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . . . 
Louisville,  Ky . 

Mankato,  Minn . 

Mi  nneapol is,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y..., 

Oakland  ,  Cal  if . . 

Paducah,  Ky . 

Parkersburg,  W.  Va..., 

Pasadena,  Calif . 

Port  Huron,  Mich . 

Portsmouth.  Ohio . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome ,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho - 

Walla  Walla,  Wash. . . . 

Yakima.  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Md. 


Baltimore. 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio.... 

Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County.  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA.  excluding  CBD. . . . 
Bri stol-Kingsport -Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD... 

Contra  Costa  County,  Calif.... 

Cumberland-Hagerstown,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va.... 
Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD.. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif.... 

Westchester  County,  N.Y . 

West  side  Los  Angeles,  Calif... 


598 
1,795 
1,348 
2 , 680 
7,302 

r2,091 

1,588 

3,218 

1,010 

2,050 

1,108 
1,445 
1 , 702 
2,568 
2 1,239 

1,304 

I, 308 
1,866 
6.635 
4,846 

787 

9,392 

1,484 

113,634 

5,828 

1,940 

7,128 

1,408 

2,001 

6,566 

959 

832 

1,154 

1,976 

1,426 

2,671 

5,706 

940 

II, 834 
7,159 

17,692 

16,845 

1,677 

3,037 

878 

563 

1,478 

1,929 


3.756 

11,705 

21,778 

7,246 

7,313 

3,056 

12,548 

11,414 

6,405 


21,900 
2,591  | 
'33,844 

3.809 

31,523 

14,001 
2,484 
10,827 
12,757 
1.258 
29 , 820 
2 37 , 835 
71,949 
13,995 
20,210 
18,770 
6,772 


593 

1,624 

1,208 

2,316 

7,320 

r2 , 029 
1,655 
3,760 
904 
2,067 

1,129 
1,365 
1 ,623 
2,779 
21 , 172 
1,122 
1,298 

I .  597 
26 , 183 

4.947 

822 

9,530 

1.528 
103.874 

6,164 

1,909 

6.670 

1,379 

2,270 

6,237 

898 
830 
1,017 
21 ,721 
1,333 

2,774 

4,893 

1,063 

II, 408 
7,860 

14,595 

15,677 

1,895 

2,855 

774 

633 

1.529 
1 .676 


4,033 

11,130 

22.066 

6,184 

5,910 

2,767 

11.564 

10,599 

6,227 


21 ,155 
2,473 
r31,821 

4,074 

30,550 

13,441 
2,493 
11,409 
11  ,250 
1,317 

32.214 
*35,427 

65,290 
14,914 
2 19, 95 3 

17.214 
6 , 725 


Percent  change 

1974 

Apr . 
from 

975 

mos. 

1975 

from 

Mar . 

mos . 

Mar. 

Apr. 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

1974 

1975 

1974 

858 

897 

891 

873 

900 

843 

874 

1.014 

1,437 

-12 

+2 

+19 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

-7 

+6 

-3 

1,359 

1,380 

1,386 

1,804 

2.  142 

1,776 

2,002 

2,073 

3,  150 

+34 

+2 

+26 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

6,  676 

-8 

+5 

-7 

9,383 

9  \  408 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11.738 

16,433 

-6 

0 

-3 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

-4 

-4 

+2 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

4,316 

-10 

3,777 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

+23 

-5 

1,210 

1,409 

1 , 328 

1,348 

1,495 

1.269 

1 .  104 

1,513 

2,373 

+15 

+5 

3,058 

2,784 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

-46 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

-2 

+14 

+1 

1 , 833 

2,146 

2,042 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

+3 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

+6 

3,  619 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

-5 

+3 

*1 *628 

2 1  708 

*1,335 

*1,368 

*1,881 

*1,778 

*1,815 

*1,714 

*1,817 

*2,046 

*2,856 

+5 

+29 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

+21 

+5 

+21 

1,959 

1 , 925 

1,799 

2,015 

2 . 090 

1,914 

2,067 

2, 192 

3,291 

+5 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2.852 

4,286 

27 , 944 

8,248 

8,  188 

*7,878 

*8,372 

*7,774 

8,315 

9,035 

13,669 

6^082 

6,735 

7,487 

7,489 

6,654 

6,753 

7,121 

6,  469 

7,334 

7,798 

10,666 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

+3 

+31 

0 

12,149 

12,419 

13,548 

11,023 

12,527 

11,695 

14, 188 

15,012 

18,038 

—6 

+5 

-6 

2,010 

2,077 

2,  101 

2,056 

2,440 

2,071 

2,  166 

2,586 

3,393 

139,306 

150,451 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

6,704 

6,688 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

-7 

-3 

+1 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

1.999 

2,235 

1,961 

1,953 

2,242 

2, 118 

2,236 

2,692 

0 

2,974 

3,054 

2.892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

+11 

7,460 

8  \  068 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

-3 

+8 

1,957 

1,971 

1,965 

1,752 

2,072 

1.901 

1,931 

2,419 

2,827 

-34 

-8 

-22 

1,102 

1 ,242 

1  ,  109 

1,147 

1,289 

1,157 

1,349 

1,603 

2,012 

-2 

1,684 

1 , 784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,290 

-8 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

-18 

1  ,644 

1,779 

1,802 

1,988 

2, 125 

2,121 

2,373 

1,960 

1,978 

2,214 

-1 

+3 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,  443 

+1 

+13 

+3 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

11,926 

+6 

+12 

1,612 

1,686 

1,503 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

-5 

+1 

-5 

16, 617 

17,791 

15,548 

15,033 

16,856 

15,503 

17.507 

18,989 

27,569 

-12 

-9 

8,922 

10*695 

11.253 

10.716 

10,774 

9,867 

10.759 

10, 116 

11,492 

12, 186 

15,791 

-5 

17,734 

18.115 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

33,106 

+6 

+2 

+7 

19,502 

20,373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

+2 

2,965 

3, 141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

5,545 

5,479 

5,307 

4,998 

4,  145 

4,  108 

4,345 

5,478 

7,171 

-26 

1,028 

1  .  172 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

2,024 

+8 

+5 

+4 

564 

571 

576 

552 

625 

565 

881 

882 

1,279 

+50 

-2 

+45 

2,118 

2,  195 

2,294 

2,260 

2,464 

2,304 

2,612 

2.552 

3.871 

-2 

2,289 

2,545 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

-3 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

-12 

0 

-12 

15, 199 

16,106 

13,651 

12,469 

14,847 

15,180 

16.475 

19,573 

-6 

+1 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

35,038 

-5 

+7 

8,173 

8,919 

9,696 

8,356 

7,570 

7,436 

8, 197 

8,324 

9,717 

9,827 

-8 

+9 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

-10 

+3 

-6 

3,688 

3,709 

3,385 

4, 105 

3,  662 

3,409 

3,612 

4,393 

-6 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20.023 

25,037 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

+4 

7*329 

7  \  878 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

27,918 

27,035 

27,451 

26,269 

27,955 

29,138 

26,426 

26, 848 

32,648 

49,582 

+3 

-2 

+4 

3,4  16 

3,923 

3,  798 

3,628 

4,306 

3,637 

3,848 

4,004 

45,242 

46,194 

47,611 

49.417 

49. 180 

41,792 

49,030 

48,480 

52,335 

62,476 

+2 

5,579 

5,775 

5,323 

5,317 

6,  155 

5,584 

5,926 

6,794 

10,319 

+16 

-1 

+20 

40,945 

41*102 

46, 166 

48.481 

48,276 

43,533 

45,209 

43,619 

47,093 

50,550 

69,741 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

+9 

-1 

+9 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

+2 

16,119 

17.051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

-5 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

"7 

1,503 

1,602 

1,589 

1,658 

1,770 

1,48( 

1,856 

2,135 

2,828 

+20 

37,70 

41,792 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

+2 

245 ,290 

*51,629 

*55,841 

*54,541 

*47,402 

*47,972 

*49,942 

’54,363 

*63,110 

*97,560 

1  -12 

+3 

-6 

88,889 

92.845 

97,043 

91,404 

81,485 

87,955 

93,882 

100,186 

121,999 

17,223 

20,002 

21,113 

21, is: 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

+1 

23,952 

25,082 

26,054 

24,167 

24,455 

22,351 

26, 663 

29,142 

46,021 

22  >485 

27,121 

26 , 78f 

22,457 

23,195 

25,025 

25,429 

29,746 

46,239 

-11 

—6 

8,694 

9,776 

8,105 

10,424 

9,066 

7,973 

8,510  |  7,784 

9,761  |  9,203 

15,645 

+21 

Note 
report . 


Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown  In  this 
They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


•■Revised.  S  Does  not  meet  publication  standards  because  of  Inadequate  response.  'For  definitions  of  standard  consolidated  areas  and  ”*,ropoI‘.|"ludes 

statistical  areas  see  pp.  36-38.  ’Data  are  shown  even  though  response  Is  below  the  usual  standard  for  publication.  Revise  fig 

Nassau  and  Suffolk  Counties  formerly  Included  In  the  Sew  York,  N.Y.  SMSA.  ’includes  New  York  City.  Rockland  and  Westchester  Counties, 

SMSA  and  Sassau-Suf folk  SMSA  will  result  In  the  Sew  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


The  combination  of  this 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  April  1975 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


N.Y. 


Akron,  Ohio . 

A1 bany -Schenectady -Troy , 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield  Calif. 


Baltimore,  Md* . 

Baton  Rouge,  La . 

Billings,  Mont...... 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala 
Boston,  Mass . . . 
Buffalo,  N.Y... 
Canton,  Ohio. . . 


Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn . -Ga  . ..  . . 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky ,-Ind. 

Cleveland,  Ohio.. . 

Columbia,  S.C . 


Columbus,  Ohio. 
Corpus  Christi, 
Dallas ,  Tex . . . . 
Dayton .  Ohio. . . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene.  Oreg . 

F a rgo-Moorhcad ,  N. Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne.  Ind . 

Fort  Worth,  Tex...- . 

Fresno,  Calif . 

Gary -Hammond -East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls.  Mont.. 

Green  Bay,  Wis . 

Greenville .  S.C. . . . 


Greensboro-Winst  on-Salem-High  Point , 

Hartford.  Conn . 

Honolulu,  Hawaii . 

Houston.  Tex. . . . 


Indianapolis.  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette ,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark. 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


Number 

of 

stores 


10 

67 

12 

12 

65 

18 

5 

13 

34 

96 

65 

18 

12 

15 

15 

16 

220 

55 

81 

12 

36 

9 

77 

44 


55 

11 

102 


10 

21 

13 


7 

15 
7 

18 

41 

13 

31 

16 
5 

13 

12 

36 

41 

23 

83 

51 

8 

8 

26 

12 

50 

20 

12 

13 

14 


10 

18 

214 

43 

8 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 — Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapol is-St .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala... . 


Muncie,  Ind.. . 

Muskegon -Muskegon  Heights,  Mich. 

Nassau-Suf lolk,  N.Y.2 . 

New  Orleans,  La . 


New  York,  N.Y.3 . 

Newark,  N.J . 

Newport  News -Hampton,  Va. 
Norf ol k-Portsmout  h,  Va . . . 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . 

Paterson-Cl if ton-Passaic,  N.J. 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 


Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I .-Mass 
Raleigh,  N.C . 


Reading,  Pa.... 
Richmond,  Va . . . 
Roanoke,  Va . . . . 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario, 
San  Diego,  Calif . 


San  Francisco-Oakland,  Calif. 

San  Jose,  Calif.. . 

Savannah,  Ga . 

Scranton,  Pa . 


Seattle-Everet t ,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa -Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.... 
Springfield,  Ill. 
Springfield,  Mo.. 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa -St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md. 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio... 

Wichita,  Kans . 

Wilkcs-Barre-Hazleton,  P 

Worcester,  Mass . 

Youngs town -Warren,  Ohio. 


Number 

of 

stores 


51 

59 

11 

12 

7 

3 

65 

21 

81 

35 

18 

38 

29 

23 

31 

35 

13 

129 

49 

70 

12 

29 

31 

13 

11 

23 

13 

29 


21 

37 
44 
58 

89 

38 
6 

10 

41 

13 
6 
8 

14 
14 

8 

10 

10 

11 

26 

12 

55 

40 

12 

11 

18 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans .... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 
Rochester,  Minn.... 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Balt imore,  Md . . . 
Boston,  Mass.... 
Chicago,  Ill . . . . 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Number 

of 

s  tores 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport-Johnson  City,  Tenn. -Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown,  Md.. 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va . 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


1  For  def inition 


5 

6 

12 

5 

7 

8 

5 

7 

4 

6 

8 
8 
6 

6 

6 

6 

12 

11 

4 

5 

5 
50 

6 


5 
8 

6 

3 

4 

4 

5 

4 
7 

5 
4 

17 

9 

11 

16 


32 

10 

92 

16 

52 

18 

11 

27 

26 


41 

127 

19 

24 

22 

9 


N  V  SMSA  .|„rll>,S“!'lari<  metropolitan  statistical  areas,  see  pcs  7  and  a  includes  Nassau  and  Suflolk  Counties  formerly  included  in  the  New  York, 

;  v  *°dkland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suffolk  SMSA  will  result  in  the 

New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . 


Percent 

change 
Apr.  1975 
f  rora — 


Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Durable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers3 . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores  . . 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . ■ 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores ,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


27,666 

26,932 

26, 694 

26,966 

26,179 

26,775 

26,730 

26,596 

26,920 

27,099 

27,406 

27,267 

28,916 

+3 

+1 

8,331 

8,163 

8,114 

8,275 

8,430 

8,794 

8,881 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

-2 

+2 

19' 335 

18,769 

18,580 

18,691 

17,749 

17,981 

17,849 

17,679 

17,907 

18,114 

18,489 

18,951 

20,338 

284 

290 

292 

284 

290 

300 

311 

314 

297 

299 

300 

314 

+3 

+1 

216 

213 

214 

216 

221 

226 

228 

235 

218 

221 

218 

234 

184 

198 

213 

195 

187 

174 

164 

167 

186 

179 

179 

14,489 

14,002 

13,723 

13,657 

12,936 

13,091 

13,121 

13,102 

13,397 

13,570 

13,748 

14,141 

15,299 

+6 

13,930 

13,455 

13,180 

13,138 

12,358 

12,504 

12,540 

12,537 

12,818 

12,986 

13,140 

13,542 

14,743 

+6 

0 

11 ,004 

10,801 

10,785 

9,929 

10,077 

10,136 

10,108 

10,344 

10,509 

10,658 

10,997 

12,142 

+9 

0 

10^496 

10,113 

9,929 

9,914 

9,101 

9,229 

9,288 

9,263 

9,485 

9,633 

9,783 

10,105 

11 ,162 

1 , 94  9 

1  ,936 

1,896 

1,891 

1,833 

1,832 

1,829 

1,821 

1,850 

1,860 

1,873 

1,947 

2,018 

+3 

0 

1,609 

1  ,504 

1,491 

1,494 

1,460 

1,454 

1,423 

1,430 

1,430 

1,475 

1,478 

1,569 

1,787 

643 

609 

608 

605 

600 

602 

590 

589 

574 

605 

599 

636 

716 

2,823 

2,682 

2,643 

2,622 

2,708 

2,786 

2,741 

2,780 

2,850 

2,853 

2,769 

2,759 

2,870 

-3 

-1 

2,124 

2,008 

2,009 

1,993 

2,027 

2,079 

2,060 

2,114 

2,128 

2,122 

2,049 

2,091 

2,133 

1 ,948 

1  ,851 

1,856 

1,845 

1,874 

1,914 

1,872 

1,940 

1,953 

1,949 

1,871 

1,920 

l  ,956 

586 

569 

537 

530 

584 

605 

586 

567 

616 

615 

610 

554 

619 

513 

499 

468 

463 

505 

535 

520 

500 

539 

542 

537 

484 

531 

2,332 

2,272 

2,289 

2,460 

2,597 

2,824 

2,893 

2,905 

2,936 

2,954 

2,903 

2,651 

2,376 

-5 

+7 

1,648 

1  ,588 

1,590 

1,698 

1,858 

1,997 

2,020 

2,059 

2,072 

2,056 

2,025 

1,877 

1,704 

-9 

+7 

2,321 

2  ,363 

2,361 

2,365 

2,359 

2,370 

2,447 

2,449 

2,443 

2,399 

2,470 

2,418 

2,3  76 

1,082 

1  ,118 

1,139 

1,134 

1,139 

1,134 

1,163 

1,160 

1,149 

1,121 

1,153 

1,145 

1  ,089 

996 

1  ,030 

1,041 

1,038 

1,038 

1,035 

1,065 

1,064 

1,054 

1,044 

1  ,079 

1,067 

1  , 003 

1,161 

1  ,162 

1,136 

1,151 

1,131 

1  , 148 

1,195 

1,196 

1,208 

1,194 

1,223 

1,188 

1  ,208 

4  24 

424 

438 

440 

385 

405 

416 

424 

421 

4  27 

436 

435 

425 

10,326 

10,120 

10,214 

10,601 

10,628 

11,012 

10,943 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

0 

+4 

4,970 

4,891 

4,929 

5,121 

5,310 

5,572 

5,665 

5,676 

5,743 

5,708 

5,679 

5,415 

5,207 

-4 

+4 

5,356 

5,229 

5,285 

5,480 

5,318 

5,440 

5,278 

5,090 

5,057 

5,096 

5,350 

5,345 

5,599 

266 

263 

275 

276 

271 

276 

285 

299 

302 

285 

285 

287 

295 

+2 

0 

1,365 

1  ,261 

1,216 

1,222 

1,255 

1  ,301 

1,305 

1,275 

1,298 

1,306 

1,357 

1,365 

1  ,490 

1,204 

1  ,097 

1,049 

1,067 

1,080 

1,126 

1,122 

1,089 

1,105 

1,116 

1,155 

1,170 

1  ,338 

-1 

+2 

1  ,055 

1,009 

1,027 

1,029 

1,076 

1,076 

1,041 

1,055 

1,067 

1,106 

1,123 

1,293 

0 

+2 

904 

855 

869 

865 

907 

911 

875 

891 

904 

948 

958 

1,114 

894 

845 

839 

851 

848 

836 

812 

806 

812 

852 

866 

882 

1  ,013 

+1 

834 

838 

824 

909 

934 

931 

933 

973 

938 

917 

917 

953 

-9 

-2 

617 

593 

598 

582 

656 

668 

675 

670 

694 

655 

637 

656 

662 

2,162 

2,109 

2,134 

2,305 

2,449 

2,650 

2,730 

2,741 

2,768 

2,780 

2,731 

2,482 

2,217 

-6 

+8 

1,573 

1  ,518 

1,526 

1,634 

1,795 

1,919 

1,953 

1,994 

2,000 

1,979 

1,949 

1,803 

1  ,638 

-9 

+7 

1,382 

1 ,406 

1,417 

1,437 

1,426 

1,435 

1,480 

1,487 

1,477 

1,463 

1,507 

1,473 

1  ,406 

867 

906 

907 

904 

897 

896 

930 

922 

958 

952 

941 

919 

864 

416 

417 

430 

432 

377 

398 

408 

416 

414 

421 

429 

427 

418 

+15 

17,340 

16  ,812 

16,480 

16,365 

15,551 

15,763 

15,787 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

+5 

-1 

3,361 

3,272 

3,185 

3,154 

3,120 

3,222 

3,216 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

13,979 

13,540 

13,295 

13,211 

12,431 

12,541 

12,571 

12,589 

12,850 

13,018 

13,139 

13,606 

14,739 

13,124 

12,741 

12,507 

12,435 

11,684 

11,790 

11,816 

11,827 

12,099 

12,264 

12,391 

12,776 

13 ,809 

+6 

-1 

12,726 

12,358 

12,131 

12,071 

11,278 

11,378 

11,418 

11  ,448 

11,713 

11,870 

11,985 

12,372 

13,405 

+7 

0 

10,265 

9,949 

9,792 

9,758 

8,900 

9,001 

9,060 

9,067 

9,289 

9,442 

9,552 

9,874 

10,849 

+10 

0 

9,4  97 

9,209 

9,074 

9,045 

8,236 

8,322 

8,377 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+10 

0 

715 

659 

652 

643 

612 

618 

611 

624 

618 

623 

612 

687 

774 

+5 

1,950 

1  ,848 

1,805 

1,798 

1,799 

1,852 

1,810 

1,847 

1,877 

1,915 

1,852 

1,842 

1  ,91  7 

0 

0 

1,507 

1  ,415 

1,411 

1,411 

1,371 

1,411 

1,385 

1,444 

1,434 

1,467 

1,412 

1,435 

1  ,471 

+3 

378 

373 

343 

336 

373 

384 

370 

351 

386 

384 

380 

352 

387 

-10 

170 

163 

155 

155 

148 

174 

163 

164 

168 

174 

172 

169 

159 

+5 

0 

939 

957 

944 

928 

933 

935 

967 

962 

966 

936 

963 

945 

970 

-1 

756 

768 

734 

728 

720 

727 

755 

744 

756 

750 

761 

738 

773 

+1 

-1 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 
change 
Apr.  1975 
from — 

Jan . 

Feb. 

|  Mar. 

Apr.” 

Apr. 

I  May 

June 

July 

Aug. 

Sept  . 

Oct . 

Nov. 

Dec. 

Apr . 
1974 

Mar . 
1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED  for  seasonal  variations  and  ho 

iday  di 

ference 

;i 

Retail  stores,  total . 

27,208 

27,246 

27,129 

27,309 

26,529 

26, 832 

26, 819 

27,223 

27, 484 

27,339 

27,458 

27,340 

27,035 

+3 

+1 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,484 

8, 658 

8,842 

8,721 

8,878 

8,893 

8,738 

8.641 

8,542 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,825 

17,871 

17,990 

18,098 

18, 345 

18,591 

18, 601 

18,817 

18,798 

18^601 

+5 

+1 

Food  stores,  total . 

291 

288 

297 

293 

284 

291 

297 

306 

307 

306 

310 

296 

General  merchandise  group  with  nonstores . 

13,884 

13,966 

13,927 

13,975 

13,322 

13, 458 

13,462 

13,564 

13,761 

13,742 

13,922 

13,872 

General  merchandise  group  without  non- 

+5 

stores  (except  department  stores  mail 

order) . 

13,317 

13  ,424 

13,385 

13,458 

12,735 

12,876 

12, 884 

12,965 

13. 179 

13,178 

13,332 

13,299 

13,321 

[apartment  stores . 

9,941 

10,036 

10,039 

10,143 

9,309 

9,449 

9,525 

9,629 

9.796 

9,896 

9,994 

9.981 

9  ,990 

Mail-order  houses  (department  store 

merchandi se ) . 

1,898 

1  ,919 

1,892 

1,901 

1,839 

1,839 

1,855 

1 . 881 

1.911 

1,904 

1,892 

1,896 

1  ,915 

Apparel  and  accessory  stores,  total . 

1,515 

1  ,539 

1,509 

1,535 

1,505 

1,500 

1,497 

1,516 

1,517 

1,518 

1,506 

1,519 

Women  s  ready-to-wear  stores . 

609 

623 

609 

626 

619 

626 

632 

648 

617 

614 

594 

610 

595 

+1 

+3 

Furniture,  home  furnishings,  and  equipment 

stores,  total .  . 

2,734 

2,682 

2,684 

2  ‘  662 

2,764 

2,867 

2,805 

2,877 

2,911 

2,844 

2,772 

2,737 

Furniture,  home  furnishings  stores . 

2,069 

2  ,009 

2,010 

2,016 

2,051 

2,128 

2,082 

2,167 

2,148 

2,146 

2,073 

2,077 

Furniture  stores . 

1 ,897 

1  ,853 

1,856 

1,856 

1,885 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

Household  appliance,  TV,  radio  stores . 

559 

571 

565 

539 

603 

634 

605 

603 

619 

603 

601 

558 

Household  appliance  stores . 

493 

498 

492 

473 

524 

562 

535 

526 

542 

535 

524 

490 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,644 

2,594 

2,504 

2,571 

2,739 

2,810 

2,734 

2.759 

2,701 

2,673 

2,668 

2,625 

Lumber  and  other  building  materials 

+d 

dealers2 . 

1,839 

1  ,821 

1,761 

1,793 

1, 968 

2,015 

1,933 

1,954 

1. 894 

1.871 

1,872 

1,815 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,384 

2,363 

2,345 

2,364 

2,418 

2,  460 

2,399 

2,408 

2,  388 

Passenger  car  dealers  (franchised) . 

1,032 

1  ,043 

1,041 

1,046 

1, 043 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1,047 

Tire,  battery,  accessory  dealers . 

1,204 

1  ,191 

1,176 

1,178 

1,138 

1,139 

1,151 

1 .  170 

1,183 

1,185 

1.  198 

1,177 

Gasoline  service  stations . 

432 

434 

446 

446 

396 

394 

412 

420 

424 

429 

427 

433 

425 

+13 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,711 

10,779 

10,784 

10,720 

10, 894 

10,944 

10,772 

10,840 

10,596 

10,374 

-1 

+2 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,285 

5,503 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,426 

5,276 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5,141 

+3 

+2 

General  merchandise  group  with  nonstores . 

1,310 

1  ,308 

1,271 

1,285 

1,334 

1,341 

1,345 

1,384 

1,357 

1,316 

1,361 

1,282 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,139 

1  ,140 

1,107 

1,128 

1,156 

1,170 

1,161 

1,175 

1,  166 

1,139 

1 .  177 

1,110 

Department  stores . 

905 

918 

883 

923 

913 

948 

960 

973 

982 

952 

979 

907 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

889 

891 

868 

857 

867 

872 

865 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

866 

849 

861 

853 

943 

973 

950 

957 

978 

929 

905 

895 

Furniture,  home  furnishings  stores . 

619 

595 

605 

596 

669 

698 

687 

684 

697 

658 

632 

-11 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,460 

2,430 

2,340 

2,411 

2,589 

2,642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

+3 

Lumber  and  other  building  materials 

dealers2 . 

1,763 

1 ,741 

1,686 

1,720 

1.901 

1,934 

1,867 

1,883 

1. 818 

1.801 

1.803 

1,749 

1 ,739 

10 

Automotive  dealers,  total . 

1 ,443 

1  ,439 

1,436 

1,440 

1,426 

1,412 

1,422 

1,483 

1,506 

1,457 

1,442 

1.450 

1  ,430 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

909 

901 

886 

899 

917 

953 

898 

906 

899 

878 

Gasoline  service  stations . 

424 

426 

435 

441 

388 

385 

403 

414 

414 

424 

420 

426 

419 

+14 

+1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,598 

15,750 

16, 048 

16,099 

16,329 

16,540 

16,567 

16, 618 

16. 744 

16,661 

+5 

0 

Durable  goods  stores,  total . 

3,292 

3  ,265 

3,230 

3,199 

3,155 

3,264 

3,232 

3,297 

3,306 

3,297 

3.238 

3,233 

3,201 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,399 

12,595 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13,511 

13,460 

+6 

0 

General  merchandise  group  with  nonstores . 

12,574 

12,658 

L2 , 656 

L2 ,690 

11,988 

12,117 

12. 117 

12. 180 

12,404 

12,426 

12,561 

12,590 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,178 

12,284 

2,278 

L2 , 330 

11,579 

11,706 

11.723 

11,790 

12,013 

12,039 

12. 155 

12. 189 

Department  stores . 

9,036 

9,118 

9,156 

9,220 

8,396 

8,501 

8,565 

8.  656 

8,  814 

8,944 

9.015 

9,074 

Apparel  and  accessory  stores,  total . 

675 

662 

652 

646 

614 

632 

640 

649 

645 

653 

645 

674 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,868 

1  ,833 

1,823 

1,809 

1.821 

1,894 

1,855 

1,920 

1,933 

1,915 

1. 867 

1 . 842 

Furniture,  home  furnishings  stores . 

1,450 

1  ,414 

1,405 

1,420 

1,382 

1,430 

1,395 

1,483 

1,451 

1 . 488 

1,441 

1,436 

Household  appliance,  TV,  radio  stores . 

359 

366 

356 

334 

378 

405 

387 

375 

388 

379 

377 

361 

Automotive  dealers,  total . 

972 

971 

954 

944 

937 

933 

942 

935 

954 

942 

966 

938 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

727 

722 

728 

724 

746 

751 

768 

738 

757 

+2 

-1 

n 

Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

Accounts- receivable  data  contain  no  significant  trading  day  differences. 

2 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3Includes  both  franchised  and  nonf ranchised  car  der. 'ers. 


Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total. • . . 
Nondurable  goods  stores,  total. 


! 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . 


Durable  goods  stores,  total...- 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Tire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 


1975 

1974 

Perc 

chan 
Apr . 
from 

sat 

ge 

1975 

— 

Jan . 

Feb.  | 

Mar. 

p 

Apr . 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

Apr . 
1974 

Mai  . 
1975 

Data 

OT  ADJUJ 

>TED  for 

seasonal  variations  and 

holiday 

dif feren 

ces  1 

— 

- ■ 

16,327 

15,782 

15,482 

15,436 

14,782 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

1  7 , 1  78 

+4 

0 

1,903 

1,839 

1,761 

1,772 

1,843 

1,923 

1,930 

1,886 

1,919 

1,940 

1,902 

1,819 

1  ,911 

-4 

+1 

14,424 

13,943 

13,721 

13,664 

12,939 

13,042 

13,059 

13,046 

13,310 

13,478 

13,716 

14,094 

15,267 

+6 

13,263 

12,831 

12,631 

12,556 

11,837 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+6 

-1 

12,903 

12,473 

12,262 

12,204 

11,439 

11,563 

11,597 

11,619 

11,904 

12,053 

12, 194 

12,549 

13,632 

+7 

0 

10,551 

10,183 

10,024 

10,000 

9,  159 

9,280 

9,340 

9,331 

9,573 

9,721 

9,857 

10,167 

11  ,188 

+  9 

0 

9,806 

9,322 

9,301 

8,510 

8,621 

8,675 

8,667 

8,891 

9,026 

9,  157 

9,453 

10,403 

+9 

674 

630 

601 

605 

580 

585 

590 

594 

584 

603 

622 

656 

745 

+4 

717 

706 

685 

686 

721 

723 

741 

741 

746 

740 

745 

727 

743 

-5 

1,818 

1 ,712 

1,713 

1,781 

1,874 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1  ,975 

-5 

+4 

392 

397 

430 

492 

512 

526 

516 

523 

505 

485 

462 

428 

-13 

+8 

1,414 

1,320 

1,316 

1,351 

1,382 

1,400 

1,380 

1,321 

1,306 

1,340 

1,441 

1,434 

1  ,547 

826 

750 

749 

752 

782 

812 

808 

782 

795 

804 

847 

842 

915 

-4 

0 

743 

667 

644 

655 

676 

707 

708 

684 

695 

698 

729 

728 

834 

-3 

+2 

709 

610 

621 

635 

666 

670 

645 

654 

658 

688 

687 

800 

-2 

+2 

677 

581 

591 

605 

634 

638 

612 

620 

624 

656 

654 

763 

187 

174 

160 

170 

152 

160 

166 

164 

153 

173 

186 

178 

209 

+12 

+6 

14,509 

14,070 

13,769 

13,655 

12,908 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+6 

-1 

1 , 499 

1,447 

1,364 

1,342 

1,351 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1  ,483 

-1 

-2 

13,010 

12,623 

12,405 

12,313 

11,557 

11,642 

11,679 

11,725 

12, 004 

12, 138 

12,275 

12,660 

13,720 

12,437 

12,081 

11,882 

11,804 

11,055 

11,143 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13,088 

+7 

-1 

12,160 

11,806 

11,618 

11,549 

10,763 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+7 

-1 

9,842 

9,549 

9,414 

9,379 

8,524 

8,614 

8,670 

8,686 

8,919 

9,063 

9,  169 

9,480 

10,388 

+10 

0 

9,129 

8,857 

8,741 

8,710 

7,905 

7,987 

8,037 

s 

8,271 

8,402 

8,501 

8,799 

9,640 

+10 

0 

487 

456 

441 

435 

428 

425 

424 

430 

431 

430 

436 

478 

536 

+2 

-1 

Data 

ADJUSTED 

for  seasonal  variations  and  holiday  differences1 

15,733 

15,704 

1 - 

15,626 

15,674 

- 1 

15,031 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

15,778 

+4 

0 

1,910 

1,823 

1,800 

1,863 

1,944 

1,893 

1,882 

1,891 

1,912 

1,881 

1,840 

1  ,894 

-3 

-1 

13,823 

13,856 

13,803 

13,874 

13,168 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

+5 

12,704 

12,791 

12,794 

12,837 

12,163 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+5 

0 

12,337 

12,435 

12,428 

12,491 

11,770 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+6 

+1 

9,340 

9,393 

9,399 

9,502 

8,689 

8,810 

8,901 

8,987 

9,  166 

9,220 

9,353 

9,353 

9  ,361 

+9 

+1 

619 

633 

601 

617 

594 

612 

627 

636 

627 

630 

636 

637 

627 

+3 

+3 

698 

714 

702 

635 

714 

709 

712 

724 

728 

738 

746 

740 

739 

-3 

1,825 

1,775 

1,780 

1,813 

1,939 

1,901 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1,784 

-6 

+2 

440 

429 

444 

440 

516 

513 

502 

495 

487 

467 

458 

454 

453 

-15 

-1 

1,385 

1,346 

1,336 

1,373 

1,423 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,366 

1  ,331 

-4 

+3 

803 

778 

786 

777 

829 

843 

839 

860 

847 

818 

846 

778 

737 

-6 

-1 

712 

688 

681 

682 

720 

741 

744 

750 

740 

723 

742 

678 

645 

-5 

0 

637 

615 

605 

614 

631 

660 

666 

683 

674 

655 

679 

615 

581 

-3 

+1 

171 

174 

160 

178 

160 

169 

179 

182 

173 

176 

181 

171 

173 

+11 

+11 

13,908 

13,929 

13,846 

13,861 

13,092 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+6 

0 

1,470 

1,379 

1,360 

1,347 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,386 

1  ,441 

+1 

-1 

12,438 

12,510 

12,467 

12,501 

11,745 

11,928 

12,015 

12,125 

12,312 

12,386 

12,475 

12,498 

+6 

11,901 

12,013 

12,008 

12,060 

11,334 

11,488 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11 ,988 

+6 

0 

11,625 

11,747 

11,747 

11,809 

11,050 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11  ,698 

+7 

+1 

8,703 

8,778 

8,794 

8,058 

8,150 

8,235 

8,304 

8,492 

8,565 

8,674 

448 

459 

441 

'439 

434 

443 

448 

454 

454 

454 

455 

466 

454 

Note-  Data  In  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  Indicated.  Amounts  transferred  to  commer 
dal  baAks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to 
and  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


P Preliminary  estimates,  see  Explanatory  Material,  page  24. 


‘Accounts- receivable  data  contain  no  significant  trading— day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

( Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months  1 

Year- to-year 

Range 

Median 

Range 

Median 

Range 

Median 

ratio2 

All  Stores 

Retail  stores,  total . 

0. 6-0.7 

0.7 

0.6-0. 7 

0.6 

0. 2-0.3 

0.3 

0.4 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1 .4-1.5 

1.4 

0.4-0. 5 

0.5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

0.6 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0. 2-0.5 

0.3 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1 . 8 

0.2-0. 5 

0.2 

Meat  markets . 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2. 7 

2.2 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

5.8 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2.6-2. 9 

2.8 

0.6-1 . 8 

Eating  places . 

2. 9-3. 2 

3.1 

2.7-2. 9 

2.8 

0.7-2. 1 

1.0 

Restaurants,  lunchrooms,  cafeterias . 

3. 4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0. 8-2.5 

1.0 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4.7 

4.5 

1.3-1. 9 

1.5 

3.2 

General  merchandise  group  with  nonstores.. . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

■  .2 

0.1-0. 4 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

1.2-1. 2 

1.2 

1  .1-1.3 

1.2 

0.2-0. 4 

Department  stores . 

0.4-0. 7 

0.4 

0. 4-0.6 

0.4 

0 . 1 -0 . 2 

0.1 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0. 1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3.6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1 . 4 

Men's,  boys’  wear  stores . 

3. 9-6. 2 

5.4 

4.4-7. 1 

5.4 

1 .2-2.2 

1.8 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6.3 

5.6 

4. 5-7.0 

5.4 

1 .2-1.8 

1.7 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4. 7 

4.2 

0.4-1 .5 

0.8 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1 . 1-1.7 

1.5 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4. 7-6.1 

5.0 

1 .1-2.8 

1.4 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5.5 

5.4 

1.4-1. 8 

1.5 

2.6 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3.0-4. 1 

3.6 

3. 1-4. 1 

3.7 

1.4-1. 8 

1.8 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1 .4-5.1 

4.7 

1.6-2. 3 

2.0 

Furniture  stores . 

5.3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1 .6-2.4 

2.0 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5.4-7. 1 

6.4 

2. 8-5.0 

3.2 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6.7-8. 1 

7.4 

2. 2-6. 6 

3.9 

5.7 

Building  materials,  hardware,  farm  equipment  dealers,  total.... 

3.7-4. 1 

4.0 

3. 4-4.1 

3.6 

1.2-1 .7 

1.5 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3.6-4. 4 

4.2 

0. 8- 1 . 8 

1.0 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5.8 

3.3 

6.1 

Automotive  dealers,  total . 

1 .6-1 .9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

0.9 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1 .7-1.8 

1.8 

0.5-0. 7 

0.6 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0.9 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1 .5-1 .7 

1.6 

0.5-0. 6 

0.6 

0.8 

Tire,  battery,  accessory  dealers . 

3.8-4. 9 

4.0 

3.7-4. 3 

4.1 

0.8-1. 6 

1.4 

3.9 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0.6-1. 1 

1.0 

2.2 

Drug  and  proprietary  stores . 

3. 3-3. 5 

3.4 

3. 1-3.5 

3.2 

0.5-1. 4 

0.6 

1 .5 

Liquor  stores . 

4. 4-4.7 

4.6 

4. 3-4. 6 

4.4 

0. 7-0. 9 

0.8 

3.4 

Group  II  Stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1 .0 

1.0 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1  7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0. 2-0.3 

0.2 

Food  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0. 1-0.3 

0.2 

Grocery  stores . 

1.6-1. 7 

1.7 

1 .6-1.7 

1.7 

0. 1-1 .4 

0.3 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

1.0 

0.8-1 .  1 

1.0 

0. 1-0.2 

0.2 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mail  order) . 

0. 9-1.1 

1.0 

0.8-1 .  1 

1.0 

0. 1-0.2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

0.8-1 . 1 

1.0 

0. 8-1.1 

1  .  1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0.4-0. 5 

0.5 

0.1-0. 1 

0.  1 

Variety  stores . 

2. 0-2.3 

2.2 

2.0-2. 4 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3. 5-4. 8 

3.6 

1.0-3. 2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3.3 

Shoe  stores . 

6. 4-8.7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8. 3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1 . 1-3.7 

2.3 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4 . 9-5 . 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0.4-4. 1 

0.5 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trad¬ 
ing-day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change 
in  sales.  The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data — January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 
(See  Explanatory  Material,  pp.  24  and  25.) 

2 Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


( Percent ) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

Women's  apparel,  accessory,  specialty  stores . 

1 .4-5.5 

Floor  coverings  stores . 

3.8-7. 4 

5.4 

9.1 

Jewelry  stores . 

1.0-6. 5 

1.8 

3.3 

TV  ri1  tor 

12.2 

Floris t  s . 

3.5-6. 7 

4.9 

114 

Paint,  glass,  wallpaper  stores . 

2. 2-3. 5 

3.0 

Book  stores . 

4. 6-6. 7 

5.7 

7.2 

Stationery  stores . 

3. 1-6.5 

3.9 

Plumbing,  heating,  and  air  conditioning  equip- 

Music  stores . 

3. 3-8. 3 

3.9 

4.6 

f'lnipr'i  phntnjrrii p]^  i  p  ciipp]  y  c  ^  nrp 

Farm  equipment  dealers . 

2. 8-4.3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous 

month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of 
change  in  sales  of  the  unadjusted  data  for  the  months  of  March  June  1973.  For  the  year— to— year  ratios,  only  one  month  is  available  —  January  1970  over  January  1969. 


‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Dollar  volume  sales  estimates1 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$ 


Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 


=  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 


NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 

trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios, only  one  month  is  avail abl e-January  1970  over  January  1969. 

•Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp. 24  and  25).  _ 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 


Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total . 

Eating  and  drinking  places . 

GAP,  total . 

General  merchandise  group  with  nonstores. 

Apparel  and  accessory  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  group . 


Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total. . 

Eating  and  drinking  places . 

GAP,  total . 

General  merchandise  group  with  nonstores. 

Apparel  and  accessory  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total . 

Eating  and  drinking  places . 

GAP,  total . 

General  merchandise  group  with  nonstores. 

Apparel  and  accessory  stores,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 

Central 

South 

Atlantic 

East  South 
Central 

— 

West  South 

Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

A 

A 

A 

A 

A 

B 

A 

B 

A 

B 

B 

A 

A 

B 

- 

B 

- 

A 

A 

A 

A 

B 

A 

B 

A 

B 

A 

B 

A 

B 

(’) 

C 

B 

B 

B 

- 

B 

B 

- 

B 

- 

- 

- 

C 

B 

A 

A 

B 

A 

B 

A 

B 

A 

- 

A 

A 

B 

A 

A 

A 

B 

A 

- 

B 

B 

- 

B 

- 

- 

- 

~ 

C 

B 

B 

B 

B 

- 

- 

- 

“ 

- 

C 

B 

- 

C 

~ 

" 

“ 

Ratio  to  the  same  month 

year  ago 

b 

a 

a 

a 

a 

b 

b 

b 

b 

c 

b 

b 

b 

a 

- 

c 

- 

b 

b 

a 

a 

a 

a 

a 

b 

b 

b 

c 

(’) 

a 

a 

C) 

b 

b 

d 

a 

- 

d 

c 

- 

c 

- 

- 

- 

c 

c 

a 

b 

b 

b 

c 

c 

d 

b 

- 

a 

a 

b 

b 

c 

b 

b 

a 

- 

b 

d 

- 

b 

- 

- 

- 

~ 

d 

c 

d 

c 

c 

- 

- 

“ 

d 

" 

b 

d 

- 

c 

- 

” 

“ 

“ 

Ratio  of 

consecutive 

months 

a 

a 

a 

a 

a 

a 

a 

a 

a 

b 

a 

a 

b 

a 

- 

b 

- 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

C) 

a 

a 

C) 

a 

a 

a 

a 

_ 

a 

a 

- 

b 

- 

- 

- 

a 

a 

a 

a 

a 

a 

a 

b 

D 

- 

a 

a 

a 

a 

a 

a 

b 

a 

- 

b 

b 

- 

b 

- 

- 

“ 

“ 

b 

b 

b 

b 

b 

- 

- 

- 

a 

a 

- 

a 

- 

- 

" 

ause  food  fin 

ns  accounting 

for  more  than  30  percent 

of  food  store 

sales  in  these  geographic  divisions  have 

reported  company  totals  only. 
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Dollar  volume  sales 

estimates 

Ratio 

to  the  same  month  a  year 

ago 

Rat 

io  of  2 

consecut 

ive  mont 

hs 

The 

The 

The 

The 

?nt 

Kind  of  business 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

•me  Jld 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

- !■  in- 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

In 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

Food  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a  ing 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

as 

Eating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

a 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a  UF 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

nd 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

tes 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

8 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

go 

Automotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

a 

r 

a 

a 

— 1 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

Drug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

1  1 

iy 

ie 

s, 

ir 

rt 


R 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

B 

A 

c 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

A 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

t) 

d 

a 

a 

a 

North  Carolina. 

A 

- 

- 

b 

_ 

_ 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Ohio . 

A 

B 

- 

b 

b 

_ 

Massachusetts. . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

a 

l) 

b 

Minnesota. . 

B 

- 

- 

b 

- 

- 

b 

b 

Texas . 

B 

B 

- 

b 

c 

- 

Missouri . 

B 

- 

a 

- 

" 

a 

a 

a 

Wisconsin . 

B 

- 

c 

- 

- 

Ratio  of  2 
consecutive 
months 


Total 


Non¬ 

durable 


GAF 


a 


a 

a 

a 


b 

a 


a 


b 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  I 1 1 . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

C 

b 

a 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y.  . 

A 

A 

A 

a 

a 

b 

New  York,  N.Y . 

A 

A 

B 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

d 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

S  t .  Lou is,  Mo . - 1 1 1 . 

B 

C 

B 

b 

c 

c 

B 

£ 

d 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

- 

c 

Cities 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

B 

. 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

B 

B 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

Minneapolis-St.  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio  of  2  consecutive 
months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas— Con. 

Chicago,  11 1 . -Northwestern  Indiana . 

a 

a 

a 

New  York,  N. Y. -Northeastern  New  Jersey . 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic  ,  N.J . 

a 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

a 

Baltimore,  Md . 

a 

, 

Boston,  Mass . 

a 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

b 

b 

b 

8 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf folk,  N.Y . 

* 

New  York,  N . Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 

consecut  ive 
months1 

Kind  of  business 

Prel  iminary 
est imates 

Final 

est imates 

Ratio  of  2 

consecut ive 
months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total... . 

1.5 

1.4 

0.5 

1 .0 

0.9 

0.3 

?  ? 

Nondurable  goods  stores,  total... 

2.1 

1.7 

0.8 

Durable  goods  stores,  total . 

2.0 

2.0 

0.4 

Food  stores,  total. . 

6.2 

6.1 

1.3 

Nondurable  goods  stores,  total.... 

1.0 

General  merchandise  group  with  nonstores. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

. 

2.0 

general  merchandise  stores . 

2.2 

2.2 

0.4 

1 .8 

1.1 

1 .2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

Eating  and  drinking  places . 

Furniture,  home  furnishings,  and 

General  merchandise  group  with  nonstores.. 

1.1 

1.0 

0.2 

equipment  stores,  total . 

4.7 

4.4 

1.2 

Department  stores  and  dry  goods,  general 

Furniture,  home  furnishings  stores . 

merchandise  stores . 

0.4 

0.5 

0.1 

Building  materials,  hardware,  farm 

0.1 

3.1 

Mail-order  houses  department  store 

Lumber  and  other  building  materials 

, .  \ 

Automotive  dealers,  total . 

3.1 

3.1 

0.8 

Apparel  and  accessory  stores,  total . 

3.6 

3.5 

0.5 

Passenger  car  dealers  (franchised) . 

1.7 

1  .6 

1  .1 

Furniture,  home  furnishings,  and 

INSTALLMENT  ACCOUNTS 

4.9 

5.0 

0  .6 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

_  . .  _  ^ _ 

6.8 

0.6 

Durable  goods  stores,  total . 

4.0 

3.9 

Household  appliance,  TV,  radio  stores... 

9.5 

9.7 

0.7 

Nondurable  goods  stores,  total... 

1.0 

1.0 

0.2 

Household  appliance  stores . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. 

1.2 

1.1 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods, 

0.9 

0 . 5 

Lumber  and  other  building  materials 

Department  stores . 

0.1 

0.1 

0.1 

4.1 

4.1 

1.2 

Apparel  and  accessory  stores,  total . 

6.5 

6  .0 

Furniture,  home  furnishings,  and 

.  . 

0.7 

7.0 

7.0 

0.5 

2.6 

1.1 

Furniture,  home  furnishings  stores . 

9.1 

8.7 

0.5 

Passenger  car  dealers  i f ranchised ) . . . . 

2.5 

2.3 

1.2 

Household  appliance,  TV,  radio  stores.. 

9.5 

9.6 

0.7 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

Building  materials,  hardware,  farm 

equipment  dealers,  total. . 

Automotive  dealers,  total . . 

3.8 

3.7 

0.5 

Gasoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973 
final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Prel iminary 

est imates 

F  inal 

estimates 

Rat io  of  2 
consecut ive 
months1 

Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 

consecut ive 
mon  t  hs 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.4 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

Tire,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

4.7 

4.7 

0.8 

Retail  stores,  total . 

Nondurable  goods  stores,  total... 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total.... 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores. 

0.3 

0.3 

0.1 

General  merchandise  group  with  nonstores.. 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods. 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973. 
final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Sampling  errors  shown  pertain  to  the  ratio 
Material,  pp.  24  and  25.)  This  month-to-month 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  then- 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1 967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 

(2)  Changing  sampling  and  collection  procedures 
for  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
1RS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 


06 


;nt 

ind 


an- 

In 

ing 

as 

up 

nd 


tes 

go 


lv 

ie 

:s, 

or 


rt 


24 


used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 
services  including  repair,  maintenance,  delivery,  and 
installation  charges;  receipts  from  carrying  charges  or 
other  charges  for  credit;  and  sales  and  excise  taxes  col¬ 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole¬ 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which 
full  payment  is  scheduled  to  be  made  at  the  end  of  the 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 


and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21.  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
Doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
the  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 
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Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1.  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 


Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from,  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 
Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  No. 
12,  1965.  Holiday  adjustment  factors  were  developed 
by  a  method  similar  to  that  described  in  Seasonal 
Adjustment  on  Electronic  Computers,  pp.  356-359, 
Organization  for  Economic  Cooperation  and  Develop¬ 
ment,  Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the  Chief, 
Business  Division,  Bureau  of  the  Census,  Washington, 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  the 
combined  seasonal,  trading-day,  and  holiday  adjustment 
factors  that  are  used,  respectively,  to  adjust  sales  and 
accounts-receivable  estimates.  The  factors  shown  for 
data  at  the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences  from 
the  published  data.  Summary  measures  of  the  seasonal, 
cyclical,  and  irregular  components  of  the  adjusted  sales 
data  and  adjusted  accounts-receivable  data  are  shown  in 
tables  24  and  25,  respectively.  These  measures  provide  a 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumption 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present,  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group, regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings, 
and  equipment  group;  building  materials,  hardware,  and 
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farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups:  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
stands. 

A  description  of  each  kind  of  business  included  in  the 
estimates  in  this  report  is  given  below. 

DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling-for  all  types  of  construction -lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

521 1  (—Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221  (-Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5241 )'  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  525 1  (-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  55 1 1  (-Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers-Used  Cars  Only  (SIC  55  2 1 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)— Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 
57 1 4) 1  —  Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 
571 5  )*— Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
5719)' —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933p  —  Establishments  primarily  engaged  in  the  retail 
sale  of  antique  furniture  and  home  furnishings,  glass¬ 
ware,  and  objects  of  art  in  addition  to  those  establish¬ 
ments  selling  secondhand  merchandise  such  as  apparel, 
furniture,  appliances,  books,  automotive  parts,  musical 
instruments,  etc.,  in  any  combination.  Pawnshops  and 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals. 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2— Establishments 
primarily  engaged  in  the  retail  sale  of  general  or  a 
specialized  line  of  sporting  goods  and  equipment  for 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf, 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971  (—Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2— Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)-Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2  — Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 


29 


Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
(SIC  5999)2 3— Establishments  primarily  engaged  in  the 
retail  sale  of  specialized  lines  of  merchandise  such  as 
collectors’  items  and  supplies,  artists’  supplies,  ortho¬ 
pedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere 
classified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
number  of  lines  of  merchandise  such  as  dry  goods, 
apparel  and  accessories,  furniture  and  home  furnishings, 
small  wares,  hardware,  and  food.  The  stores  included  are 
generally  known  as  department  stores,  variety  stores, 
general  merchandise  stores,  general  stores,  etc.,  as  well 
as  mail-order  houses.  Also  included  in  this  group  are 
those  nonstore  retailers  primarily  engaged  in  the  sale  of 
products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail¬ 
order  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
through  mail-order  houses),  and  those  primarily  engaged 
in  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311 ) — These  retail  stores 
carry  a  general  line  of  apparel  such  as  suits,  coats, 
dresses,  and  furnishings;  home  furnishings  such  as 
furniture,  floor  coverings,  curtains,  draperies,  linens, 
major  household  appliances;  and  housewares  such  as 
table  and  kitchen  appliances,  dishes,  and  utensils.  These 
and  other  merchandise  lines  are  normally  arranged  in 
separate  sections  or  departments  with  the  accounting  on 
a  departmentalized  basis.  The  departments  and  func¬ 
tions  are  integrated  under  a  single  management.  In 
general,  a  retail  store  is  classified  as  a  department  store 
if  it  normally  has  25  or  more  employees  and  sells  some 
items  in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total  sales: 
(1)  furniture,  home  furnishings,  appliances,  radio  and 
TV  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
(3)  household  linens  and  dry  goods.  The  80-percent 
limitation  for  any  one  category  does  not  apply  for 
establishments  with  total  annual  sales  of  more  than  $5 
million,  provided  the  combined  sales  of  the  other  two 
merchandise  line  groups  exceed  $500,000.  So-called 
discount  stores  are  included  as  department  stores, 
provided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
(SIC  5321 ,  part  (’-Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 

3 Sales  made  by  mail  order  catalog  desks  located  within 
department  stores  of  mail  order  firms  and  the  free-standing 
catalog-order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses(SIC  5321,  part) ‘—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341  (‘  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 )‘ —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399) ‘  —  Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1  (—Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  542 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1 )' —Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499)' —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541 ) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  In¬ 
cluded  are  furriers  and  custom  tailors  carrying  stocks  of 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (SIC 
561 1  (-Establishments  primarily  engaged  in  the  retail 
sale  of  men’s  and  boys’  ready-to-wear  clothing  and 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  women’s 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  and 

dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631 )— Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  women’s  and  girls’  apparel 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil¬ 
linery,  foundation  garments,  lingerie,  negligees,  robes, 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  564 1 ) 1  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
children’s  and  infants’  clothing,  furnishings,  and  acces¬ 
sories. 

Family  Clothing  Stores  (SIC  565 1  (—Establishments 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish¬ 
ings,  and  accessories  for  men,  women,  and  children,  not 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (—Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combination 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear. 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671  )*  —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )‘ —Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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counters  and  refreshment  stands  selling  prepared  foods 
and  drinks  for  immediate  consumption.  Also  included 
are  social  caterers  who  sell  prepared  foods  which  are 
served  on  the  premises  or  elsewhere,  and  inplant  feeding 
;  contractors.  Eating  and  drinking  places  operated  as 
leased  concessions  in  theaters,  hotels,  motels,  and  places 
of  amusement  are  included  here,  although  candy  and 
popcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
part  (-Establishments  primarily  engaged  in  the  retail  sale 
of  prepared  food  and  drink  for  consumption  on  the 
premises.  In  the  cafeterias  the  customers  often  serve 
themselves.  Alcoholic  beverages  are  frequently  sold  at 
these  establishments  but  receipts  from  the  sale  of 
alcoholic  beverages  may  not  exceed  the  receipts  from 
prepared  foods.  Also  included  here  are  inplant  feeding 

-  contractors  primarily  engaged  in  the  preparation  and 
retail  sale  of  prepared  food  and  drink  for  employees 
(under  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581  2,  part)4— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
of  refreshments  and  prepared  food  items.  Included  are 
establishments  which  prepare  refreshment  items  such  as 
frozen  custard,  pizza,  barbequed  chicken,  and  ham¬ 
burgers  for  consumption  on  or  near  the  premises  or  for 
“take-home”  consumption. 

3.  Social  Caterers  (SIC  581  2,  part )4- Establishments 
primarily  engaged  in  servicing  prepared  food  on  the 
premises  or  elsewhere.  Service  plays  an  important  part 
in  this  kind  of  business.  The  principal  activity  of  the 
establishment  is  catering  of  food  and  beverages  to 
parties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
engaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
wine,  liquor,  and  other  alcoholic  beverages  for  consump¬ 
tion  on  the  premises.  Prepared  foods  are  frequently  sold 
at  these  establishments,  but  receipts  from  the  sale  of 
prepared  foods  may  not  exceed  receipts  from  sales  of 
alcoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
prescription  drugs,  patent  medicines,  and  health  and 
,  first-aid  products.  Usually  the  establishments  carry  a 
number  of  related  lines  of  merchandise  such  as  cosmet¬ 
ics,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
and  novelty  merchandise.  These  stores  may  also  operate 
a  soda  fountain  or  lunch  counter. 


4Sales  for  this  kind  of  establishment  are  not  shown  separately 

but  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5 —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994 )s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


s  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 
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*  Note :  Except  for  those  kinds  of  business  indicated  with  an  asterisk  in  the  months  of  March-August  1975.  the  all  store  adjustment  factors  were  developed  from  unadjusted  all  store  data  compiled  in  this  survey  from 
January  1953  through  December  1974. 

The  March-August  1975  all  store  adjustment  factors  for  kinds  of  business  indicated  were  developed  from  unadjusted  data  ^separately  compiled  for  Group  II  and  all  remaining  retail  stores  covering  the  period,  anuary 
through  December  1974.  All  Group  II  factors  were  developed  from  unadjusted  data  covering  this  same  period. 

The  X-ll  version  of  the  Census  Method  II  Seasonal  Adjustment  Program  was  utilized  in  deriving  these  factors. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 

i— 


of  All  Retail  Stores 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

al . 

total . 


Durable  goods  stores, 
Nondurable  goods  stores, 


stores,  total . 

ral  merchandise  group  without  nonstores  (except 

•artment  stores  mail  order) . 

•partment  stores . 

■  il-order  houses  (department  stores  merchandise) . 

trel  and  accessory  stores,  total . 

.men's  ready-to-wear  stores . 

ilture,  home  furnishings,  and  equipment  stores,  total. 

irnlture,  home  furnishing  stores . 

Furniture  stores . 

>usehold  appliance,  TV,  radio  stores . 

Household  appliance  stores . 

ding  materials,  hardware,  farm  equip,  dealers,  total. 

imbcr  and  other  building  materials  dealers . 

emotive  dealers,  total . 

issenger  car  dealers  (franchised) . 

re,  battery,  accessory  dealers . 

>line  service  stations . 


CHARGE  ACCOUNTS 

Retail  stores,  total . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total. 


?ral  merchandise  group  without  nonstores  (except 

.artment  stores  mail  order) . 

spartment  stores . 

jrel  and  accessory  stores,  total . 

niture,  home  furnishings,  and  equipment  stores,  total. 

urniture,  home  furnishings  stores . 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

umber  and  other  building  material  dealers . . 

emotive  dealers,  total . . 

assenger  car  dealers  (franchised) . . 

oline  service  stations . 


July 


Aug. 


May 


ALL  STORES 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total.. 


eral  merchandise  group  without  nonstores  (except 

oartment  stores  mail  order) . 

epartment  stores . 

3rd  and  accessory  stores,  total . 


urniture,  home  furnishings  stores.... 
(ouschold  appliance,  TV,  radio  stores. 

omotive  dealers,  total . 

Ire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


•.eral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

•epartment  stores . 

»arel  and  accessory  stores,  total . 

•e,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


•eral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

department  stores . 

>arel  and  accessory  stores,  total . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


■jeral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

^  partment  stores . 

^oarel  and  accessory  stores. 


total . 


97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.°. 

94.6 

97.3 

95.6 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

105.9 

110.0 

109.9 

108.  1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

97.1 

97.5 

9R.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.7 

101 .3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

GROUP  II 

STORES 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

92.7 

93.5 

97.2 

9q.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

89 . 6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974  using  the 
11  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
liday  factors.  Adjusted  accounts-receivablc  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
-tors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasona 1 
factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

3.61 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

3.75 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

3.94 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

2 

2.06 

1.40 

1  1.28 

3.82 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

4.34 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

3.16 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

3.49 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

3.54 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.  16 

12.21 

3.11 

Mail-order  houses  (department  store  merchandise). 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

3.10 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

2.73 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

2.73 

Women’s  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1 . 76 

1.61 

8.86 

2.79 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2.65 

Furniture,  home  furnishings,  equip,  stores,  total.. 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3.70 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1 . 75 

1.47 

9.52 

3.31 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3.26 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

3.74 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

3.45 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.11 

3.91 

Automotive  dealers,  total.... . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2 . 02 

1.67 

7.56 

3.91 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4.03 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3.11 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II 

STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3.65 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3.54 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3.54 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3.62 

Apparel  and  accessory  stores,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3.70 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3.49 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2.90 

Tire,  battery,  accessory  dealers . 

12 . 10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

X 

c 

C'l 

3.26 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data. 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators.”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York.  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  I 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  lor  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

i/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar  etc.)  2-month  spans  (Jan  -Mar  ,  Feb. -Apr.,  etc),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is.  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  "5”  are  shown  as  “6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I.  cyclical  component 
C.  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  ol  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally 
adjusted  series  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component. 
Finally.  2.96  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase 
in  the  ADR  from  1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  I  month 
greater  for  total  retail  sales.  C'l  and  I  are  approximately  I  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


-  -  T 

Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I  C 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

Food  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.11 

2,76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1  .00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

Apparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1 .05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2 . 03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Bldg.  mtls. ,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

Automotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

Gasoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3 . 10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

Apparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

Furniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2,26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

Automotive  dealers,  total .  . 

2.92 

2.28 

7.6 

1.73 

1,59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

Gasoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total .  . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1  .  16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Apparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1  .04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1  .02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

Automotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1  .01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1 .62 

10.88 

6.31 

Apparel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

Tire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

Apparel  and  accessory  stores,  total . . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1 .02 

2 

3.36 

1.61 

37.00 

6.81 

Apparel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.-- NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  BernalilloCounty, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE, LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties 
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’[REENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

ARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

ONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

OUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

I  9DIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

ACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

I  ACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

JACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

ALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 

!  Mich. 

i  ANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
<  Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

NOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
J1  Tenn. 

I  ANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

>  .ANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

.EXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

.INCOLN,  NEBR.:  Coextensive  with  I  .ancaster  County ,  Nebr. 

LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
'  Saline  Counties,  Ark. 

OS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

OUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

.OWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
!  Middlesex  County,  Mass. 

-YNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NE  WPORT  NE  WS-HAMPTON,  VA. :  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  andOklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREO  -WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET- WAR  WICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 
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MACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

( 

1IAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

MILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
|  Waukesha  Counties,  Wis. 

1 1INNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 

Ramsey,  and  Washington  Counties,  Minn. 

I 

10BILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
fONTGOMI  RY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

j  lUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

* 

4USK  EGON-  MUSK  EGON  HEIGHTS,  MICH.:  Coextensive  with 
.  Muskegon  County,  Mich. 

■4ASSAU- SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 


RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 


JEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St.  SAN  BERNARDINO-RIVERSIDE-ONTARIO,  CALIF.:  Riverside 

Tammany  Parishes,  La.  and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF. :  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NLBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. .  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH..  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.;  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPIKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N..I.  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y..  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax. 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa 

WHEE  LING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICEIITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE -HAZLETON  PA.:  Coextensive  with  Luzerne 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden, 
Leicester,  Millbury,  Northborough,  Northbridge,  North 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling, 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in 
Worcester  County,  Mass. 

YOUNCSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NORTHEASTERN 

STATES 

THE  NORTH  CENTRAL  STATES 

New  England  Division 

Middle  Atlantic  Division 
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Louisiana 
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North  Carolina 

South  Carolina 

Georgia 

Florida 
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Mountain  Division 

Pacific  Division 
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Idaho 

Oregon 
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Alaska 
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We 
Have 
The  Facts 
You  Need 
For . . . 


Market  Analysis 


Store  Location 


Neighborhood  Studies 


Labor  Force  Assessment  -  and 


Many  Other  Applications 


Send  for  our 

PUBLICATIONS 

ANNOUNCEMENTS 


They  show  you  how  to  get: 

Facts  BUSINESSMEN  use  to  gage  potential  mar¬ 
kets,  help  make  economic  and  sale  forecasts, 
allocate  expenditures,  and  locate  new  plants, 
stores,  or  warehouses. 

Facts  GOVERNMENTAL  PLANNERS  AND 
POLICY  MAKERS  use  to  identify  housing  needs, 
conduct  economic  base  studies,  and  locate  schools, 
libraries,  parks,  and  other  public  facilities. 

Facts  COMMUNITY  SERVICE  ORGANIZA¬ 
TIONS  use  to  plan  voter  registration  drives,  estab¬ 
lish  senior  citizen  programs,  and  structure  com¬ 
munity  service  activities. 


HUNDREDS  of  publications  are  now  available  on 
population,  housing,  business,  retail  trade,  whole¬ 
sale  trade,  selected  service  industries,  manufac¬ 
tures,  governments,  transportation,  construction 
industries,  foreign  trade,  agriculture,  and  mineral 
industries. 


YOU  individuals,  business  organizations,  govern¬ 
mental  agencies,  schools,  libraries— all  are  invited 
to  receive  free  of  charge  descriptive  publications 
order  forms  for  the  reports  issued  from  the  Census 
Bureau. 


Simply  complete  the  attached  order  form, 
indicate  your  areas  of  interest,  and  mail  to: 


Subscriber  Services  Section  (Publications) 
Social  and  Economic  Statistics  Administration 
Washington,  D.C.  20233 


DETACH  HERE 


Please  include  me  on  the  mailing  list  to 
receive  your  publications  order  forms 
for  the  subjects  checked  below. 


□ 

Population 

□ 

Mineral  Industries 

□ 

Housing 

□ 

Wholesale  Trade 

□ 

Geography 

□ 

Retail  Trade 

□ 

Foreign  Trade 

□ 

Selected  Service  Industries 

□ 

Agriculture 

□ 

Transportation 

□ 

Governments 

□ 

Enterprise  Statistics 

□ 

Construction 

□ 

Outlying  Areas 

□ 

Manufactures 

□ 

Current  Surveys 

Name _ 

Organization 


Street _ 

City _  State -  Zip, 


□  Methodological  Studies 

□  Data  available  on  computer  tape 

□  Catalogs,  Guides,  Directories, 
Indexes,  and  General  Summaries 


U.S.  GOVERNMENT  PRINTING  OFFICE 

SUPERINTENDENT  OF  DOCUMENTS  POSTAGE  AND  FEES  PAID 

Washington,  D.C.  20402  U.S.  DEPARTMENT  OF  COMMERCE 

OFFICIAL  BUSINESS  COM-202 

FIRST  CLASS  MAIL 


Issued  July  1975 


May  1975 


Sales 

Total  sales  of  all  retail  stores  in  the  United  States  for  May 
1975  were  estimated  at  $51.0  billion.  After  adjustment  for 
seasonal  variation  and  trading-day  differences,  but  not  for  price 
changes,  total  sales  for  May  were  $48.0  billion.  This  adjusted 
figure  was  about  3  percent  above  April  1975  and  7  percent 
above  May  1974.  The  adjusted  March-May  total  sales  were  2 
percent  above  the  prior  3  months  and  6  percent  above  the 
comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  4  percent 
above  April  1975  and  2  percent  above  May  1974.  In  compar¬ 
ison  with  May  1974,  total  adjusted  sales  of  the  following  groups 
of  stores  in  the  durable  goods  stores  category  were  as 
follows:  Automotive  dealers,  up  5  percent;  building  materials, 
hardware,  farm  equipment  dealers,  down  2  percent;  and 
furniture,  home  furnishings,  and  equipment  stores,  down  4 
percent. 


Adjusted  sales  of  nondurable  goods  stores  were  about  2 
percent  above  April  1975  and  9  percent  above  May  1974.  In 
comparison  with  May  1974,  total  adjusted  sales  of  the  following 
groups  of  stores  in  the  nondurable  goods  stores  category  were  as 
follows:  Eating  and  drinking  places,  up  15  percent;  food  stores, 
up  1 1  percent; apparel  and  accessory  stores,  up  7  percent;and  the 
general  merchandise  stores  (including  nonstores),  up  6  percent. 


Based  on  unadjusted  data,  the  four  regions  of  the  United 
States  had  total  sales  of  all  retail  stores  for  May  1975  and 
year-ago  comparisons  as  follows:  The  Northeastern  States— $1 1 .0 
billion,  up  6  percent;  the  North  Central  States- $15. 2  billion,  up 
10  percent;the  South-$15.4  billion,  up  7  percent;the  West— $9.4 
billion,  up  12  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas, 
total  unadjusted  sales  for  all  retail  stores  in  May  1975  and 
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Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 

/'\y\  U.s.  DEPARTMENT  OF  COMMERCE  |  Social  and  Economic  Statistics  Administration  bureau  of  the  census 
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Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report.  Advance  Monthly  Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the 
Annual  Retail  Trade  Report  are  available  on  a  sinqle  subscription  from  the  Superintendent  of  Documents,  Government  Printing  Office,  Washington,  D  C., 
20402,  at  $30.10  per  year.  Add  $7.55  for  each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report  are  available  from 
Subscriber  Services  Section  (Publications),  Social  and  Economic  Statistics  Administration,  Washington,  D.C.,  20233  at  70  cents  each. 
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comparisons  with  May  1974  were  as  follows:  Chicago-$1.8 
billion,  up  5  percent;  Detroit-$0.9  billion,  down  1  percent;  Los 
Angeles-$1.7  billion,  up  8  percent;  New  York  (including 
Nassau-Suffolk  SMSA)— $2.3  billion,  up  1  percent;  Phila¬ 
delphia- $1.1  billion,  up  9  percent. 


Accounts  Receivable 


Retail  stores  in  the  United  States  reported  $27.7  billion 
in  total  accounts-receivable  balances  owed  by  customers  as 


of  May  31,  1975.  This  figure  represents  $16.5  billion  for 
installment  accounts  and  $11.2  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  dif¬ 
ferences,  but  not  for  price  changes,  total  May  accounts- 
receivable  balances  increased  about  1  percent  above  April  1975 
and  3  percent  above  May  1974.  May  installment  account 
balances  were  virtually  unchanged  from  the  previous  month 
while  charge  account  balances  increased  2  percent  for  the  same 
period.  Compared  with  May  1974,  installment  account  balances 
increased  4  percent  and  charge  account  balances  increased  1 
percent. 


Sales  of  Retail  Stores  in  the  United  States: 
First  5  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 

280  -  280 


240  - 


200  - 


160  - 


120  - 


80  - 


Total 


67.1% 


I  -.■||32  9%| 

40 '  flHBl 

o  — — 


65.2% 


1972  1973 


Nondurable  goods  stores 


68.6% 


j34,8sB 

alts 


69.7%; 


1974  1975 
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Durable  goods  stores 


Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  Mar.  1974-May  1975 


(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 

Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 


3 


Beginning  with  January  1968.  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 


n  the  August  1971  Monthly  Retail  Trade  Report,  8ecause  the  sample  revision  had  little  effect  on  total  retail  sales 
U  S  DEPARTMENT  OF  COMMERCE  ■  Social  and  Economic  Statistics  Administration  •  bureau  OF  THE  CENSUS 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Jan. 

Feb. 

Mar. 

|  Apr. 

May^ 

May  1 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

1975 

1974 

Data  NOT  ADJUSTED  for  seasonal  variations, 

holiday 

or  trading-day  differences 

Retail  stores,  total . 

41 ,315 

39,802 

44,937 

45,896 

51,015 

47,033 

45,609 

46,034 

48,444 

43,800 

46,758 

46,351 

52,253 

222,965 

208,533 

Total  (excluding  automotive  group). 

34,583 

32,544 

37,296 

37,474 

41,830 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

183,727 

170,815 

Durable  goods  stores,  total . 

12,051 

12,279 

13  ,270 

14,588 

15,905 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

68,093 

66,275 

Nondurable  goods  stores,  total . 

29,264 

27,523 

31  ,667 

31,308 

35,110 

31,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

154,872 

142,258 

Food  stores,  total . 

10,568 

9,678 

10,706 

10,178 

11,640 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10,705 

10,678 

52,770 

47,194 

Grocery  stores . 

9,895 

9,032 

9  ,967 

9,452 

10,848 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

9,898 

49,194 

43,922 

Meat  and  fish  (seafood)  markets) . 

233 

222 

249 

262 

272 

247 

249 

253 

260 

266 

269 

243 

2  54 

1,238 

1,154 

Retail  bakeries . 

117 

112 

120 

115 

120 

120 

120 

116 

129 

128 

143 

125 

127 

584 

557 

Eating  and  drinking  places . 

3,443 

3,288 

3,668 

3,773 

4,148 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

18,320 

15,981 

Eating  places . 

2,807 

2,689 

3,024 

3,120 

3,457 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

15,097 

12 , 926 

Restaurants,  lunchrooms,  cafeterias.... 

2,266 

2,191 

2,476 

2,509 

2,702 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

12,144 

10,268 

Drinking  places . 

636 

599 

644 

653 

691 

648 

659 

656 

682 

632 

656 

669 

692 

3,223 

3,055 

General  merchandise  group  with  nonstores1.. 

5,588 

5,524 

7,039 

7,059 

8,049 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

33,259 

32,166 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

5,108 

5,036 

6  ,489 

6,503 

7,488 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11  ,416 

30,624 

29,513 

Department  stores  and  dry  goods,  gen- 

eral  merchandise  stores . 

4,238 

4,109 

5,325 

5,385 

6,259 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

25,316 

24,275 

Department  stores . 

3  ,418 

3,334 

4,367 

4,449 

5,175 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

20,743 

19,821 

Variety  stores . 

524 

542 

706 

660 

795 

727 

689 

664 

759 

662 

727 

817 

1,285 

3,227 

3,111 

Mail-order  houses  (department  stores 

merchandise ) 2 . 

346 

385 

458 

458 

434 

450 

390 

439 

494 

473 

609 

705 

602 

2,081 

2,127 

Apparel  and  accessory  stores,  total . 

1,770 

1,606 

2  ,077 

1,949 

2,245 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

3,358 

9,647 

9,240 

Men's,  boys'  wear  stores3 . 

428 

375 

454 

436 

515 

481 

461 

415 

466 

429 

461 

506 

832 

2,208 

2,098 

Men's,  boys'  clothing,  furnishing  stores 

421 

369 

448 

427 

508 

473 

452 

407 

459 

420 

451 

497 

815 

2,173 

2,064 

Women's  apparel,  accessory  stores4 . 

687 

626 

795 

749 

862 

784 

749 

747 

796 

784 

844 

853 

1  ,285 

3,719 

3,493 

Women's  ready-to-wear  stores . 

592 

536 

692 

650 

743 

665 

634 

635 

684 

677 

722 

724 

1,092 

3,213 

2 , 950 

Family  clothing  stores . 

304 

279 

359 

349 

403 

361 

354 

332 

393 

345 

365 

400 

657 

1,694 

1,602 

Shoe  stores . 

272 

247 

349 

311 

360 

331 

322 

301 

358 

341 

325 

325 

411 

1,539 

1,596 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1  ,931 

1,793 

1  ,971 

2,010 

2,113 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

2,533 

9,818 

10,017 

Furniture,  home  furnishings  stores . 

1  ,149 

1,079 

1  ,176 

1,207 

1,256 

1,362 

1,314 

1,333 

1,367 

1  ,258 

1,331 

1  ,314 

1  ,368 

5,867 

6,079 

Furniture  stores . 

830 

783 

856 

884 

936 

937 

911 

950 

994 

910 

949 

959 

1 ,014 

4,289 

4,282 

Household  appliance,  TV,  radio  stores.... 

610 

554 

605 

620 

676 

649 

648 

691 

699 

664 

647 

643 

855 

3,065 

3,159 

Household  appliance  stores . 

389 

342 

373 

368 

401 

441 

441 

470 

466 

428 

423 

397 

512 

1,873 

2,099 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,156 

2,059 

2  ,368 

2,825 

3,111 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

12,519 

12,612 

Building  materials  and  hardware,  total5.. 

1  ,498 

1,439 

1  ,631 

1,879 

2,159 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1,897 

1,760 

8,606 

8,948 

Lumber  and  other  bldg,  materials  dealers5 

1  ,152 

1,092 

^  ,237 

1,418 

1,619 

1,720 

1,699 

1,796 

1,765 

1,628 

1,699 

1  ,453 

1,241 

6,518 

7,047 

Hardware  stores . 

346 

347 

394 

461 

540 

490 

494 

470 

444 

429 

462 

444 

si’g 

2,088 

1,901 

Automotive  dealers,  total . 

6,732 

7,258 

7,641 

8,422 

9,185 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

39,238 

37,718 

Passenger  car,  other  automotive  dealers.. 

6,148 

6,693 

6  ,954 

7,663 

8,359 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

35,817 

34,528 

Passenger  car  dealers6 . 

5,767 

6,270 

6,399 

6,953 

7,486 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

32,875 

31,187 

Passenger  car  dealers  (franchised)... 

5,385 

5,865 

5,947 

6,488 

6,968 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

4,804 

30,653 

29,056 

Tire,  battery,  accessory  dealers . 

584 

565 

687 

759 

826 

757 

747 

766 

748 

682 

728 

724 

731 

3,421 

3,190 

Gasoline  service  stations . 

3  ,278 

3,053 

3,424 

3,468 

3,699 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

16,922 

15,162 

Drug  and  proprietary  stores . 

1  ,379 

1,332 

1  ,430 

1,407 

1,518 

1,393 

1 ,364 

1,364 

1,429 

1,330 

1,399 

1,378 

1,914 

7,066 

6,607 

Liquor  stores . 

801 

745 

837 

806 

921 

837 

831 

893 

919 

818 

867 

923 

1,207 

4,110 

3,827 

Data  ADJUSTED  for 

seasonal 

variations,  holiday  and 

trading-day  differences 

Retail  stores,  total . 

45,955 

46,819 

45,926 

46,712 

47,951 

1 

44,894 

44,593 

46,356 

47,056 

46,177 

45,803 

44,469 

44,821 

233,363 

219,115 

Total  (excluding  automotive  group). 

38,259 

38,494 

38,590 

38,912 

39,733 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

193,988 

181,504 

Durable  goods  stores,  total . 

14,075 

14,569 

13  ,353 

14,064 

14,582 

14,289 

14,049 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

70,643 

68,742 

Nondurable  goods  stores,  total . 

31  ,880 

32,250 

32,573 

32,648 

33,369 

30,605 

30,544 

31,393 

31,675 

31,758 

32,158 

31,494 

31,555 

162,720 

150,373 

Food  stores,  total . 

10,672 

10,643 

10,805 

10,598 

10,831 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

53,549 

48,263 

Grocery  stores . 

9,945 

9,925 

10,058 

9,846 

10,063 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

49,837 

44,855 

Eating  and  drinking  places . 

3,784 

3,828 

3,821 

3,898 

3,902 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

19,233 

16,806 

General  merchandise  group  with  nonstores1.. 

7,261 

7,533 

7,599 

7,638 

7,983 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

38,014 

37,010 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

6,704 

7,000 

7,058 

7,068 

7,429 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

35,259 

34,202 

Department  stores . 

4,497 

4,743 

4,852 

4,825 

5,099 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

24,016 

23,069 

Variety  Stores . 

720 

746 

739 

746 

785 

733 

728 

740 

746 

745 

753 

732 

684 

3,736 

3,647 

Mail-order  houses  (department  stores 

merchandise)2 . 

485 

489 

456 

476 

481 

487 

492 

513 

492 

514 

513 

499 

415 

2,387 

2,434 

Apparel  and  accessory  stores,  total . 

2,118 

2,189 

2  ,099 

2,179 

2,230 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

10,815 

10,361 

Men's,  boys'  wear  stores3 . 

473 

518 

506 

506 

505 

482 

458 

484 

507 

495 

477 

450 

444 

2,508 

2,397 

Women's  apparel,  accessory  stores4 . 

844 

828 

820 

819 

847 

794 

793 

840 

810 

824 

817 

766 

800 

4,158 

3,902 

Shoe  stores . 

323 

344 

310 

337 

363 

333 

338 

350 

332 

318 

321 

307 

303 

1,677 

1,742 

Furniture,  home  furnishings,  and  equipment 

stores,  total . . . 

2,040 

2,051 

2  ,046 

2,132 

2,128 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

10,397 

10,659 

Furniture,  home  furnishings  stores . 

1  ,237 

1,235 

1 ,199 

1,244 

1,212 

1,342 

1,302 

1,346 

1,325 

1,335 

1  ,282 

1,240 

1  ,193 

6,127 

6,390 

Household  appliance,  TV,  radio  stores.... 

625 

633 

660 

686 

713 

687 

647 

716 

691 

676 

638 

629 

617 

3,317 

3,440 

Building  materials,  hardware,  farm  equip- 

ment  dealers,  total . 

2,886 

2,739 

2,522 

2,707 

2,779 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

13,633 

13,865 

Lumber  and  other  bldg,  materials  dealers5 

1,424 

1,415 

1  ,355 

1,415 

1,509 

1,606 

1,572 

1,598 

1,509 

1,514 

1,517 

1  ,465 

1,412 

7,118 

7,734 

Hardware  stores . 

471 

477 

464 

468 

463 

434 

424 

430 

415 

444 

440 

427 

431 

2,343 

2,165 

Automotive  dealers,  total . 

7,696 

8,325 

7,336 

7,800 

8,218 

7,854 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

39,375 

37,611 

Passenger  car,  other  automotive  dealers.. 

6  ,971 

7,580 

6,598 

7,063 

7,470 

7,157 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,668 

35,682 

34,176 

Tire,  battery,  accessory  dealers . 

725 

745 

738 

737 

748 

697 

685 

718 

688 

716 

700 

665 

690 

3,693 

3,435 

Gasoline  service  stations . 

3,465 

3,465 

3,497 

3,532 

3,550 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

17,509 

15,713 

Drug  and  proprietary  stores . 

1  ,436 

1,449 

1,488 

1,455 

1,488 

1,389 

1,402 

1,421 

1  ,408 

1,415 

1,429 

1,402 

1,461 

7,316 

6,866 

Liquor  stores . 

871 

882 

903 

884 

896 

832 

831 

864 

887 

888 

891 

884 

886 

4,436 

4,147 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 


p 

Preliminary  estimates. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  men's,  boys'  clothing  and  furnishings 

stores  and  custom  tailors.  ^Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  sIncludes 

lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  RetajtStores  by  Kind  of  Business  for  the  United  States 

_ "  ”  Dorppn t  r 


Kind  of  business 


Percent  change  in 
sales — all  retail  stores 


May  1975 
from  — 


May 

1974 


April 

1975 


5  months 
1975 
f  rom 

5  months 
1974 


Kind  of  business 


Percent  change  in 
sales — all  retail  stores 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores...., . 

Meat  and  fish  (seafood)  markets... 
Fruit  stores,  vegetable  markets*. . 
Candy,  nut,  confectionery  stores*. 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

General  merchandise  group  with  nonstores  1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . . 

Department  stores . . 

Variety  stores . . 

Mail-order  houses  (department  stores 
merchandise)  2 . . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores.... 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores- 
Shoe  stores . 


+  8 

+  11 

+  7 

+  9 

+12 

+8 

+3 

+  9 

+3 

+11 

+12 

+  9 

+  14 

+  14 

+12 

+  14 

+  15 

+12 

+  10 

+  4 

+  7 

+31 

+  42 

+16 

+  15 

+  8 

+  4 

0 

+  4 

+5 

+  15 

+  10 

+  15 

+  17 

+  11 

+  17 

+  18 

+8 

+18 

+  7 

+6 

+5 

+8 

+  14 

+3 

+  9 

+  15 

+4 

+  10 

+  16 

+  4 

+  11 

+  16 

+5 

+  9 

+20 

+  4 

-4 

-5 

-2 

+  10 

+15 

+  4 

+  7 

+  19 

+5 

+12 

+14 

+  9 

+12 

+  15 

+6 

-4 

+23 

-13 

+  9 

+  16 

-4 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture  stores . . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Radio  and  television  stores* . 

Music  stores* . . . 


Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  building  materials  dealers3 

Paint,  glass,  wallpaper  store* . 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers* . . . 

Hardware  stores . 

Farm  equipment  dealers* . 


Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Fuel  and  ice  dealers* . 

Fuel  and  ice  dealers,  except  fuel  oil* 
Fuel  oil  dealers* . 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florist* . 

Book  stores* . 

Stationery  stores* . 

Camera,  photographic  supplies  stores* 
Opical  goods  stores- . 


May 

1975 

5  months 

from — 

1975 

May 

April 

5  months 

1974 

1975 

1974 

-3 

+5 

-2 

0 

+6 

0 

-28 

-2 

-16 

+4 

+  9 

-3 

-9 

+  9 

-11 

+32 

+  9 

+12 

+10 

-2 

+14 

+  1 

+  10 

-1 

-6 

+14 

-8 

+  13 

+12 

+  7 

-1 

+16 

0 

+  10 

+  17 

+  10 

+8 

+  1 

+  7 

+5 

+  9 

+  4 

+  4 

+  9 

+  5 

+  4 

+  7 

+5 

+  9 

+  9 

+  7 

+  9 

+  7 

+12 

-4 

-35 

+6 

-8 

-28 

-3 

-2 

-39 

+11 

+  9 

+  8 

+  7 

+10 

+14 

+  7 

-6 

+  24 

-1 

-3 

+35 

+2 

+22 

+  8 

+22 

+  11 

-8 

+  23 

+  27 

+4 

+25 

+  9 

+6 

+11 

Based  oq  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores... 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores  . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


+  7 

Apparel  and  accessory  stores,  total . 

+  7 

+2 

+  4 

Men's,  boys'  wear  stores4 . 

+5 

0 

+5 

Women's  apparel,  accessory  stores5 . 

+  7 

+3 

+  7 

+  7 

+  2 

+  7 

+  9 

+8 

-4 

Furniture,  home  furnishings,  and  equipment 

+2 

+  4 

+3 

-4 

0 

-2 

+  9 

+2 

+8 

Furniture,  home  furnishings  stores . 

-10 

-3 

-4 

Household  appliance,  TV,  radio  stores . 

+  4 

+  4 

-4 

+11 

+  2 

+11 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

-2 

+3 

-2 

Lumber  and  other  building  materials  dealers3 

-6 

+  7 

-8 

+  15 

0 

+14 

+  7 

-1 

+8 

Automotive  dealers,  total . 

+5 

+5 

+5 

+6 

+5 

+3 

Passenger  car  and  other  automotive  dealers6. 

+  4 

+6 

+  4 

Tire,  battery,  accessory  dealers . 

+  7 

+1 

+  8 

+  3 

+  7 

+6 

+4 

Gasoline  service  stations . 

+7 

+1 

+11 

+  7 

+5 

+2 

Drug  and  proprietary  stores . 

+  7 

+2 

+  7 

-1 

+1 

-2 

+8 

+  1 

+  7 

are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


Note:  Sampling  variabilities,  based  on  unadjusted  data 

asterisk,  see  table  14. 

‘Nonstore^ar^  establishments^  priroaltty^  selling  merchandise  through  coin-operated  vending  machines  by 

2  mdudes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  Includes  lumber  y. 

painr  numbing  Lid  tte«r"al  stores.  -Includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  -Includes  women  s  ready-to-wear 

sory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  -Includes  both  franchised  and  nonf ranchlsed  car  dealers. 


and  from  mail  order. 

Includes  lumber  yards,  building  materials  dealers; 
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Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 

(Based  on  seasonally  adjusted  data) 


I  tern 

Month-to-month 

Averag 

e  monthly  rates  of  c 

hanges 

May 

April 

March 

March 

May  1975 

May  1975 

May  1975 

February  1975 

3-month  span 

November  1974 

6 -month  span 

May  1974 

12-month  span 

April 

February 

Retail  stores,  total . 

+3 

+2 

-2 

+1 

+1 

+1 

Durable  goods  stores,  total . 

+4 

+5 

-8 

0 

+2 

0 

Nondurable  goods  stores,  total . 

+  2 

0 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  5 

months 

Jan. 

Feb. 

Mar. 

|  Apr. 

MayP 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

1975 

1974 

Data  NOT 

ADJUSTED  for  seasonal  variation 

s,  holld 

ly  or  tr 

ading-da 

differ 

ences 

Retail  stores,  total . 

12  ,693 

12,047 

14,342 

* 

13,917 

1 5 , 883 

14,393 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

68,882 

Durable  goods  stores,  total . 

690 

666 

762 

814 

900 

929 

884 

878 

905 

823 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13,103 

14,983 

13,464 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

65,050 

60,452 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,157 

5,422 

5,162 

5,205 

5,758 

5,103 

5,420 

5,825 

5,646 

5,116 

5,702 

5,268 

6,079 

5,355 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

27,811 

24,964 

General  merchandise  group  with  nonstores2 . 

4,308 

4,298 

5,559 

5,574 

6,366 

5,882 

5,579 

5,434 

6,051 

5,557 

6,132 

25,255 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

4  ,098 

4,055 

5,278 

5,305 

6,087 

5,599 

5,329 

5,192 

5,772 

5,275 

5,789 

23,943 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,025 

4,585 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,613 

4,171 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

Variety  stores . 

427 

564 

532 

641 

583 

556 

531 

603 

531 

587 

666 

1,025 

2*570 

2,489 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

582 

519 

517 

451 

561 

531 

545 

Women's  apparel,  accessory  stores3 . 

155 

143 

209 

185 

221 

196 

194 

174 

210 

197 

207 

913 

Women's  ready-to-wear  stores . 

141 

129 

196 

171 

201 

170 

171 

153 

185 

175 

186 

838 

Shoe  stores . 

117 

107 

162 

138 

154 

141 

139 

119 

155 

156 

142 

143 

197 

678 

686 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

212 

203 

203 

198 

192 

177 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

589 

529 

523 

515 

549 

498 

532 

2,641 

Liquor  stores . 

181 

170 

187 

178 

192 

193 

178 

178 

189 

176 

204 

209 

292 

908 

879 

Data  AD 

JUSTED  for  seasonal  variations, 

holiday 

and  trading-day 

differences 

Retail  stores,  total . 

14,390 

14,661 

14,882 

14,624 

15,171 

14,091 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

73,728 

69,613 

Grocery  stores . 

5,574 

5,555 

5,668 

5,510 

5,577 

5,071 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

27 , 884 

25,307 

General  merchandise  group  with  nonstores2... 

5,722 

5,941 

6,038 

6,012 

6,319 

6,021 

5,867 

5,955 

5,969 

6,014 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,730 

6,048 

5,749 

5,594 

5,692 

5,684 

5,740 

5,721 

Department  stores . 

4,030 

4,221 

4,333 

4,297 

4,545 

4,260 

4,120 

4,207 

4,204 

4,227 

4,202 

Variety  stores . . . 

581 

597 

595 

598 

635 

597 

585 

597 

600 

597 

608 

589 

533 

3^006 

2,931 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

545 

583 

524 

540 

537 

561 

548 

Women's  apparel,  accessory  stores3 . 

217 

210 

203 

203 

216 

196 

206 

206 

212 

204 

201 

Shoe  stores . 

149 

154 

141 

152 

157 

143 

146 

141 

146 

141 

145 

129 

143 

753 

765 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

186 

195 

187 

181 

189 

178 

Drug  and  proprietary  stores . 

535 

561 

586 

558 

574 

522 

540 

536 

539 

538 

547 

538 

548 

2,814 

2,671 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 


‘May,  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows  For  week  ending  May  10  -  $1,294;  May  17  -  $1,272;  May  24  -  $1,311;  May  31  -  $1,264. 
^Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 
stores 

Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

May 

fro 

1975 

m — 

5  months 
1975 

May  1975 
from — 

5  months 
1975 

May 

1974 

April 

1975 

5  months 
1974 

May 

1974 

April 

1975 

from 

5  months 
1974 

Data  NOT  ADJUSTED  for  seasonal,  holiday  and  trading-day  differences 

Data  ADJUSTED  for  seasonal,  holiday  and  trad 

ng-day  dii 

ferences 

Retail  stores,  total . 

+  10 

Durable  goods  stores,  total . 

-3 

+  11 

+4 

+6 

Nondurable  goods  stores,  total . 

+  11 

+  14 

+  8 

Food  stores,  total . 

+  14 

+  15 

+  11 

+  10 

Grocery  stores . 

+  14 

+  15 

General  merchandise  group  with  nonstores 1 . 

General  merchandise  group  without  nonstores1 

4  3 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order)... 

Department  stores  and  dry  goods,  general  merchandise 

Department  stores . 

+  7 

+6 

+4 

1 6 

Variety  stores . 

Department  stores . 

+  11 

+  16 

+  5 

Variety  stores . 

Apponal  on 

Apparel  and  accessory  stores,  total . 

+  12 

+  16 

Women's  apparel,  accessory  stores2 . 

+  13 

+  19 

+  6 

Women's  ready-to-wear  stores . 

+  18 

+  18 

+  12 

+ 

2 

Shoe  stores . 

*  9 

+  12 

+  4 

Tire,  battery,  accessory  dealers . 

+  4 

+  5 

Drug  and  proprietary  stores . 

+  11 

+  11 

+  6 

Liquor  stores . 

-1 

+  8 

+  3 

Drug  and  proprietary  stores . 

+10 

+3 

+5 

2 Includes  women' 


s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  traolng-day  differences) 


Region  and  kind  of  business 


THE  NORTHEASTERN  STATES 
TOTAL . 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group 

with  nonstores3  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . . . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  NORTH  CENTRAL  STATES 


Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2  . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  SOUTH 


Durable  goods  stores,  total, 
Nondurable  goods  stores,  total 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


THE  WEST 


Durable  goods  stores,  total... 

Nondurable  goods  stores,  total 

Food  stores,  total . . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF,1  total . 

General  merchandise  group  with 

nonstores2 . 

Department  stores . 

Apparel  and  accessory  stores, 

total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Gasoline  service  stations . . 

Drug  and  proprietary  stores . . 


9,371 

2,251 

7,120 

2,660 

2,354 

788 

2,160 

1,239 

787 

497 

424 

271 

674 

285 


3,462 

8,220 

2,738 

2,602 

1,040 

2,597 

1,603 

953 

480 

514 

784 

1,849 

962 

370 


12,499 

3,955 

8,544 

3,279 

3,157 

847 

2,802 

1,677 

963 

503 

622 

721 

2,249 

1,011 

451 


7,763 

2,383 

5,380 

1,891 

1,782 

768 

1,730 

1,069 

715 


2  ,282 
6,567 

2,405 

2,117 

720 

2,023 

1,186 

746 

441 

396 

264 

635 

277 


3,514 

7,631 

2,530 

2,397 

978 

2,486 

1,598 

933 

414 

474 

707 

2,042 

862 

350 


4,082 

8,245 

3,016 

2,895 

810 

2,783 

1,706 

965 

485 

592 

715 

2,433 

976 

440 


7,481 

2,401 

5,080 

1,727 
1  ,623 
780 
1,631 

1,034 

690 


Apr . 


Mayp 


371 

631 

273 


331 

580 

265 


9,930 

2,520 

7,410 

2,650 

2,318 

817 

2,519 

1,517 

987 

564 

438 

319 

694 

288 


3,875 

8,857 

2,728 

2,573 

1,089 

3,093 

2,046 
1  ,244 


515 

844 

2,188 

988 

384 


13,808 

4,331 

9,477 

3,335 

3,201 

890 

3,492 

2,190 
1  ,261 


652 

793 

2,510 

1,085 

469 


2,544 

5,923 

1,993 

1,875 

872 

1,993 

1,286 

875 


366 

657 

289 


9,994 

2,737 

7,257 

2,507 

2,192 

839 

2,502 

1,540 

1,023 

551 

411 

367 

701 

281 


4,439 

8,954 

2,579 

2,432 

1,155 

3,123 

2,052 

1,284 


560 

1,049 

2,499 

1,013 

385 


13,953 

4,668 

9,285 

3,201 

3,045 

908 

3,385 

2,162 

1,254 


661 

916 

2,709 

1,098 

458 


2,744 

5,812 

1,891 

1,783 

871 

2,008 

1,305 


2,993 

7,997 

2,841 

2,501 

937 

2,882 

1,798 

1,224 

634 

450 

432 

726 

302 


15,242 

4,830 

10,412 

3,032 

2,863 

1,313 

3,514 

2,345 

1,518 


573 

1,161 

2,722 

1,092 

419 


5,107 

10,247 

3,616 

3,447 

951 

3,798 

2,467 

1,445 

641 

690 

979 

3,010 

1,178 

486 


2,975 

6,454 

2,151 

2,037 

947 

2,213 

1,439 

988 


378 

656 

283 


10,406 

3,037 

7,369 

2,566 

2,259 

882 

2,687 

1  ,651 
1  ,099 

563 

473 

453 

702 

277 


4,510 

9,348 

2,694 
2,525 
1  ,146 
3,291 

2,182 
1  ,372 

531 

578 

1  ,118 
2,494 
1  ,007 
377 


14,334 

5,171 

9,163 

3,129 
3  ,004 
815 
3,622 

2,292 


400 

703 

311 


B.435 


Percent  change 


May  1975 
from  — 


1  ,314 


5  mos . 
1975 
from 


June 

July 

Aug. 

Sept. 

Oct . 

Nov. 

Dec . 

May 

1974 

Apr. 

1975 

mos . 

1974 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11,872 

46 

+10 

46 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

-1 

+9 

+1 

7,202 

7,008 

7,505 

7,045 

7,505 

7,879 

9  ,294 

+9 

+10 

+8 

2,488 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+11 

+13 

+10 

2,174 

2,161 

2,380 

2,103 

2,227 

2,326 

2,319 

+11 

+14 

+10 

898 

881 

916 

840 

825 

827 

833 

46 

+12 

+9 

-06 

2,617 

2,437 

2,655 

2,621 

2,826 

3  ,085 

4,152 

+7 

+15 

+3 

1  ,592 

1  ,496 

1  ,629 

1  ,593 

1,744 

1  ,986 

2,686 

+9 

+17 

44 

1  ,061 

957 

1  ,048 

1  ,043 

1,132 

1  ,333 

1  ,924 

+11 

+20 

+4 

560 

478 

557 

576 

601 

620 

930 

+13 

+15 

+6 

ent 

and 

465 

463 

469 

452 

481 

479 

536 

-5 

+9 

469 

4  79 

450 

382 

421 

365 

315 

-5 

+18 

-9 

737 

763 

761 

697 

730 

713 

704 

+3 

+4 

+11 

280 

269 

282 

266 

278 

264 

353 

49 

+7 

+7 

un- 

.  In 

13  ,208 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

+10 

+14 

+7 

'ing 

4,408 

4,577 

4,654 

4,220 

4  ,366 

3,904 

3,876 

+7 

+9 

46 

:  as 

8,800 

8,973 

9,620 

8,737 

9,719 

9,764 

11,078 

+11 

+16 

+7 

up 

2,632 

2,634 

2,879 

2  ,584 

2,715 

2,820 

2,776 

+13 

+18 

+10 

and 

2,464 

2 ,471 

2,703 

2,425 

2,549 

2,666 

2,607 

+13 

+18 

+11 

1  ,162 

1  ,181 

1  ,264 

1  ,138 

1  ,217 

1  ,157 

1  ,160 

+15 

+14 

+11 

3  ,118 

3,078 

3,397 

3,191 

3,457 

3,796 

5,008 

+7 

+13 

+2 

2  ,073 

2  ,009 

2  ,242 

2,122 

2,343 

2,644 

3,435 

+7 

+14 

+2 

ites 

1  ,324 

1  ,251 

1  ,395 

l  ,298 

1  ,393 

1  ,589 

2, .2  66 

+11 

+18 

+3 

ago 

508 

504 

552 

520 

546 

575 

899 

+12 

+17 

46 

— 

537 

565 

603 

549 

568 

577 

674 

-1 

+2 

0 

1  ,088 

1  ,073 

1  ,078 

1  ,118 

1  ,167 

964 

928 

+4 

+11 

+4 

2,466 

2,606 

2,607 

2,227 

2,298 

2  ,009 

1  ,752 

49 

+9 

46 

1  ,020 

1  ,124 

1  ,131 

1  ,007 

1  ,048 

1  ,017 

1  ,024 

48 

+8 

+10 

363 

375 

395 

359 

379 

380 

517 

+11 

+9 

+8 

13,904 

14,108 

14,825 

13,103 

13  ,941 

13,752 

15,675 

+7 

+10 

46 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

-1 

+9 

-1 

8,863 

8,954 

9,626 

8,614 

9,210 

9,581 

11  ,346 

+12 

+10 

+10 

3,051 

3,149 

3,444 

3,033 

3  ,161 

3,274 

3,277 

+16 

+13 

+13 

2,921 

3,014 

3,306 

2  ,908 

3  ,024 

3,150 

3,141 

+15 

+13 

+13 

858 

880 

913 

805 

841 

818 

824 

+17 

+5 

+16 

3,412 

3,430 

3,73  7 

3,338 

3,572 

3  ,947 

5,526 

45 

+12 

+1 

2,122 

2,113 

2  ,344 

2,061 

2,251 

2,607 

3,719 

48 

+14 

+2 

1  ,229 

1  ,208 

1  ,357 

1  ,203 

1  ,289 

1  ,480 

2,211 

+10 

+15 

+4 

576 

575 

642 

576 

613 

646 

958 

45 

+14 

+1 

714 

742 

751 

701 

708 

694 

849 

-4 

+4 

-3 

987 

967 

948 

911 

961 

799 

752 

-2 

+7 

-4 

2,969 

3,085 

3,099 

2,525 

2,714 

2  ,286 

2,073 

-1 

+11 

-1 

1  ,121 

1  ,120 

1,140 

1  ,051 

1  ,113 

1  ,054 

1  ,040 

+11 

+7 

+12 

424 

436 

451 

424 

448 

435 

612 

+11 

46 

+9 

8,339 

8,423 

8,981 

8,110 

8,474 

8,451 

9,752 

+12 

+10 

+10 

2,745 

2,801 

2,902 

2,564 

2,651 

2,409 

2,570 

49 

+8 

+7 

5,594 

5,622 

6,079 

5,546 

5,823 

6,042 

7,182 

+13 

+11 

+12 

1 ,771 

1 ,819 

1  ,982 

1,795 

1,880 

1  ,980 

1 ,961 

+18 

+14 

+14 

1  ,668 

1,713 

1,861 

1  ,680 

1,762 

1  ,871 

1,831 

+18 

+14 

+14 

784 

792 

849 

800 

802 

790 

804 

+24 

+9 

+25 

2,023 

2,005 

2,205 

1  ,997 

2,127 

2,273 

3,241 

48 

+10 

44 

1,283 

1  ,275 

1  ,410 

1  ,258 

1  ,373 

1  ,514 

2,196 

+10 

+10 

46 

876 

865 

949 

842 

912 

1  ,025 

1 ,59C 

+11 

+11 

+8 

334 

322 

374 

325 

336 

350 

571 

+11 

+15 

44 

406 

408 

421 

414 

418 

409 

474 

-2 

46 

-1 

659 

688 

706 

671 

655 

616 

638 

+11 

+7 

+15 

297 

284 

301 

281 

294 

299 

432 

+3 

+10 

+2 

Note:  Estimates  are  based  on  a  sample 
in  geographic  regions  are  shown  on  p.  38. 

Preliminary  estimates. 

1Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory 
specialize  in  department  store  types  of  merchandise. 

2 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated 


(See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


and  furniture,  home  furnishings...  equipment  groups;  these  stores 
vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars 


Geographic  division  and 
kind  of  business 


New  England  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,* 1  total . . . 

Gasoline  service  stations . 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  North  Central  Division,  total . 

Durable  goods  stores . . 

Nondurable  goods  stores . . 

Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  propietary  stores . 

West  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . . 

GAF1,  total. . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 

South  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

East  South  Central  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

West  South  Central  Division,  total . 

Durable  goods  stores., . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Mountain  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Pacific  Division,  total . . 

Durable  goods  stores . 

Nondurable  goods  stores . . 

Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2.. 
Gasoline  service  stations...., . 


Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

Percent  change 

May  1975 

1  rom — 

5  mos. 
1975 

f  rom 

Jan . 

Feb. 

Mar. 

1  Apr. 

May*1 

May 

June 

July 

Aug. 

Sept . 

Oct. 

May 

Apr . 

5  mos. 

1 

1974 

1975 

1974 

2,392 

2  ,260 

2,534 

2,547 

2,797 

2,653 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

+5 

+  10 

596 

588 

654 

711 

782 

807 

768 

747 

745 

674 

705 

661 

683 

1,796 

1,672 

1,880 

1,836 

2,015 

1,846 

1,812 

1,825 

1,956 

1,786 

1,916 

1,991 

2,343 

+9 

+  10 

+  8 

637 

593 

657 

629 

726 

614 

605 

638 

696 

595 

635 

655 

653 

+  18 

503 

457 

581 

593 

669 

654 

636 

578 

645 

622 

666 

721 

995 

+  2 

201 

179 

190 

191 

199 

213 

203 

221 

226 

206 

1  218 

204 

198 

-7 

+4 

+5 

6,979 

6,589 

7,396 

7,447 

8,193 

7,753 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

1,655 

1,694 

1,866 

2,026 

2,211 

2,230 

2,188 

2.198 

2,114 

1,911 

2,048 

1,940 

1,895 

5,324 

4,895 

5,530 

5,421 

5,982 

5,523 

5,390 

5,183 

5,549 

5,259 

5,589 

5,888 

6,951 

+8 

+  10 

+8 

614 

551 

625 

653 

733 

684 

686 

667 

704 

646 

646 

647 

653 

+7 

+  12 

1,657 

1,566 

1,938 

1,909 

2,213 

2,033 

1,981 

1,859 

2,010 

1,999 

2,  160 

2,364 

3,157 

+9 

+  16 

976 

933 

1,177 

1,188 

1,399 

1 ,284 

1 , 230 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

+9 

+  18 

368 

330 

427 

409 

467 

416 

412 

348 

403 

421 

442 

460 

692 

+  12 

+  14 

473 

456 

504 

510 

527 

489 

534 

542 

535 

491 

512 

509 

506 

+8 

+3 

+  13 

212 

201 

207 

206 

220 

204 

205 

195 

208 

195 

203 

191 

262 

+8 

+7 

+4 

8,201 

7,811 

8,923 

9,241 

10,480 

9,652 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

+9 

+  13 

+7 

2,314 

2,350 

2,583 

2,910 

3,136 

3,015 

2,891 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

+4 

+  8 

+5 

5,887 

5,461 

6,340 

6,331 

7,344 

6,637 

6,304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

+  11 

+  16 

+8 

2,010 

1,834 

1,957 

1,859 

2,200 

1,964 

1,915 

1,900 

2,089 

1,883 

1,967 

2,038 

+  12 

+  18 

+  10 

796 

745 

836 

889 

1,016 

897 

901 

897 

958 

863 

926 

880 

+  13 

+  14 

+9 

1,882 

2,260 

2,230 

2,521 

2,416 

2,272 

2,225 

2,424 

2,309 

2,494 

2,754 

+4 

+  13 

+  2 

1,173 

1,159 

1,502 

1,477 

1,699 

1,593 

1,516 

1,465 

1,615 

1,557 

1,712 

1 ,946 

2,529 

+7 

+  15 

+2 

368 

315 

409 

450 

397 

377 

363 

392 

381 

399 

419 

+  13 

+  18 

+8 

703 

632 

728 

733 

777 

723 

730 

818 

818 

715 

756 

751 

741 

+7 

+6 

+  11 

260 

249 

273 

266 

288 

265 

262 

269 

279 

255 

270 

269 

363 

+9 

+8 

+8 

3,481 

3,334 

3,809 

4,152 

4,762 

4,206 

4,013 

4,221 

4,557 

4,050 

4.459 

4,155 

4.580 

+  13 

+  15 

+6 

1,148 

1,164 

1,292 

1,529 

1,694 

1,495 

1,517 

1  .632 

1  .631 

1,469 

1,507 

1,324 

1,355 

+  13 

+  11 

+8 

2,333 

2,170 

2,517 

2,623 

3,068 

2,711 

2,496 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

+  13 

+  17 

+6 

728 

696 

771 

720 

832 

730 

717 

734 

790 

701 

748 

782 

749 

+  14 

+  16 

+  11 

715 

693 

833 

893 

993 

875 

846 

853 

973 

882 

963 

1,042 

1,367 

+  13 

+  11 

+4 

430 

439 

544 

575 

646 

589 

557 

544 

627 

565 

631 

698 

906 

+  10 

+  12 

+4 

259 

230 

260 

280 

315 

284 

290 

306 

313 

292 

292 

266 

283 

+  11 

+  12 

+6 

6,312 

6,269 

7,016 

7,059 

7,598 

7,176 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

+6 

+8 

+5 

1,850 

1,933 

2,018 

2,203 

2,358 

2,455 

2,368 

2,418 

2,432 

2,  150 

2,202 

1,929 

2,024 

-4 

+7 

-4 

4,462 

4,336 

4,998 

4,856 

5,240 

4,721 

4,547 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

+  11 

+8 

+  10 

439 

450 

482 

490 

505 

409 

435 

440 

459 

399 

425 

410 

411 

+23 

+3 

+  23 

1,449 

1,470 

1,835 

1,806 

1,970 

1,890 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

+4 

+9 

+  1 

892 

924 

1,193 

1,184 

1,318 

1,209 

1,132 

1,114 

1,230 

1,095 

1,220 

1,410 

1,954 

+9 

+  11 

+3 

225 

225 

298 

263 

290 

294 

275 

259 

292 

255 

277 

294 

433 

-1 

+  10 

-4 

528 

504 

558 

552 

578 

576 

581 

580 

613 

554 

594 

555 

537 

0 

+5 

+  8 

216 

216 

238 

233 

241 

214 

215 

221 

226 

210 

221 

218 

304 

+  13 

+3 

+  10 

2,216 

2,181 

2,473 

2,517 

2,797 

2,694 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

+4 

+  11 

+4 

1  ,452 

1,392 

1,620 

1,668 

1,584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

+  8 

+  12 

+9 

607 

566 

619 

613 

690 

619 

610 

624 

679 

589 

590 

598 

603 

+  11 

+  13 

+  16 

461 

458 

575 

623 

581 

599 

641 

568 

600 

680 

955 

+  1 

+  16 

-2 

272 

278 

358 

387 

354 

354 

397 

356 

380 

452 

646 

+4 

+  18 

0 

3,971 

3,877 

4,319 

4,377 

4,959 

4,464 

4,399 

4,428 

4  .634 

4,089 

4,335 

4 ,261 

+  11 

+  13 

+  8 

1,341 

1,360 

1,460 

1,550 

1,754 

1  ,690 

1  ,667 

1  ,693 

1 .706 

1,470 

1,540 

1,395 

1  ,470 

+4 

+  13 

+3 

2,630 

2,517 

2,859 

2,827 

3,205 

2,774 

2,732 

2,735 

2,928 

2,619 

2,795 

2 , 866 

3,507 

+  16 

+  13 

+  11 

956 

867 

966 

927 

1,084 

896 

884 

906 

988 

379 

923 

937 

949 

+21 

+  17 

+  15 

892 

855 

1,072 

1,040 

1,201 

1 ,  109 

1  .035 

1,055 

1  ,  169 

1  ,020 

1  ,070 

1  ,  181 

1,727 

+  8 

+  15 

+4 

513 

504 

639 

639 

748 

696 

636 

645 

717 

610 

651 

745 

1,119 

+7 

+  17 

+  2 

1,884 

1,827 

2,088 

2,108 

2,334 

2,145 

2,110 

2,166 

2,299 

2,045 

2,  129 

2,095 

2,420 

+9 

+11 

+9 

1  ,239 

1,175 

1,392 

1,332 

1,489 

1,337 

1,289 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

+  11 

+  12 

+  12 

409 

377 

445 

411 

474 

384 

364 

385 

432 

384 

402 

426 

413 

+23 

+  15 

+  18 

370 

35  9 

432 

439 

487 

473 

456 

441 

508 

463 

493 

512 

731 

+3 

+  11 

0 

237 

226 

278 

284 

323 

305 

287 

284 

328 

295 

327 

350 

490 

+6 

+  14 

+6 

5,879 

5,654 

6,379 

6,448 

7,095 

6,290 

6,229 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

+  13 

+  10 

+  11 

1,738 

1,749 

1,848 

1,968 

2,130 

1,931 

1,924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

+  10 

+8 

+8 

4,141 

3,905 

4,531 

4,480 

4,965 

4,359 

4,305 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

+  14 

+  11 

+  12 

1  ,482 

1,350 

1,548 

1,480 

1,677 

1,444 

1,407 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

+  16 

+  13 

+  13 

600 

600 

661 

681 

748 

591 

608 

608 

657 

633 

640 

626 

635 

+27 

+  10 

+  25 

1,360 

1,272 

1,561 

1,569 

1,726 

1,585 

1,567 

1,564 

1,697 

1,534 

1  .634 

1,761 

2,510 

+9 

+  16 

+6 

832 

808 

1,008 

1,021 

1,116 

1,009 

996 

991 

1,082 

963 

1,046 

1 ,  164 

1,706 

+  11 

+9 

+7 

431 

409 

465 

462 

499 

425 

449 

456 

465 

450 

448 

429 

429 

+  17 

+  8 

+  18 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.) 
in  geographic  divisions  are  shown  on  p.  38. 


Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


p 

Preliminary  estimates. 

1  Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize 
of  merchandise. 

“Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and 


in  department  store 
from  mail  order. 


types 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent 

change 

States  and  kind  of  business 

1975 

1974 

May 

1975 

5  mos. 
1975 

from 

from 

Jan. 

Feb. 

Mar. 

Apr. 

MayP 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

May 

1974 

5  mos . 

1974 

4,431 

4,725 

4,786 

5,307 

4,679 

4,610 

4,639 

4,974 

4,538 

4,741 

4,764 

5,512 

*13 

+  11 

3,156 

2,936 

3,389 

3,362 

3,752 

3,269 

3,212 

3,209 

3,476 

3,220 

3,354 

3,497 

4,196 

♦15 

+  12 

1,033 

970 

1,187 

1,203 

1,326 

1,215 

1,186 

1,181 

1,276 

1,167 

1,247 

1,341 

1,914 

+5 

1,856 

2,012 

1  ,934 

2,000 

2,051 

1,993 

2,028 

2,080 

1,825 

1,953 

2,004 

2,319 

-2 

-2 

1,278 

1,447 

1  ,354 

1  ,399 

1,373 

1,328 

1,340 

1,410 

1,249 

1,344 

1,425 

1,692 

2,361 

2,193 

2,587 

2,619 

2,938 

2,722 

2,565 

2,645 

2,703 

2,528 

2,799 

2,805 

3,008 

+8 

+6 

1,528 

1,803 

1,757 

2,011 

1,828 

1,728 

1,792 

1,823 

1,708 

1,936 

2,032 

2,231 

588 

562 

693 

695 

780 

766 

710 

704 

756 

728 

822 

906 

1,132 

♦  2 

1,107 

1,076 

1,192 

1,311 

1,508 

1,371 

1,266 

1,256 

1,304 

1,215 

1,299 

1,269 

1,373 

♦  10 

+7 

1,120 

1,070 

1,207 

1,230 

1,347 

1,232 

1,204 

1,190 

1,260 

1,156 

1,214 

1,244 

1,408 

♦  9 

♦8 

+  11 

795 

897 

889 

977 

865 

860 

862 

934 

841 

898 

947 

1,107 

1,718 

1,601 

1,821 

1,815 

2,095 

2,050 

1,982 

1,978 

2,087 

1,896 

2,012 

1,94  3 

2,152 

+  2 

♦4 

1,198 

1,076 

1,266 

1,192 

1,417 

1,343 

1,321 

1,321 

1,412 

1,285 

1,368 

1,386 

1,605 

+  6 

♦4 

687 

687 

742 

817 

1,034 

929 

824 

850 

930 

853 

913 

881 

897 

♦  11 

+2 

912 

1,086 

1,100 

1,246 

1,082 

1,069 

1,133 

1,180 

1,093 

1,208 

1,113 

1,221 

♦  15 

+9 

1,408 

1,353 

1,506 

1,502 

1,688 

1,578 

1,566 

1,514 

1,577 

1,448 

1,527 

1,592 

1,879 

♦  7 

♦  7 

1 ,062 

998 

1,122 

1,077 

1,203 

1,128 

1,122 

1,078 

1,145 

1,046 

1,104 

1,189 

1,451 

3,364 

3,097 

3,471 

3,833 

3,727 

3,578 

3,465 

3,604 

3,426 

3,655 

3,697 

4,217 

♦  3 

♦3 

2,595 

2,569 

2,838 

2,692 

2,578 

2,466 

2,640 

2,561 

2,712 

2,807 

3,343 

+  5 

825 

764 

941 

924 

1,083 

1,002 

971 

902 

973 

988 

1,052 

1, 114 

1,513 

+3 

844 

972 

1,027 

1,129 

1,034 

997 

1,017 

1,101 

959 

1,018 

987 

1,077 

♦  9 

+5 

2,052 

2,349 

2,467 

2,730 

2,433 

2,335 

2,395 

2,494 

2,252 

2,436 

2,404 

2,658 

+  12 

+11 

1,495 

1,751 

1,659 

1,695 

1,778 

1,641 

1,820 

+  15 

2,139 

2,439 

2,474 

2,672 

2,448 

2,434 

2,402 

2,482 

2,296 

2,455 

2,539 

2,750 

+9 

+  10 

1,567 

1,802 

1,775 

1,941 

1,703 

1,690 

1,639 

1,764 

1,652 

1,773 

1,892 

2,157 

485 

613 

601 

679 

627 

613 

580 

643 

623 

681 

770 

2,427' 

2,679 

2,728 

3,110 

2,736 

2,673 

2,723 

2,866 

2,536 

2,664 

2,607 

3,101 

♦  14 

+10 

1,584 

1,789 

1,801 

2,056 

1,716 

1,665 

1,683 

1,808 

1,617 

1,716 

1,764 

2,200 

Wisconsin,  total . 

905 

889 

974 

1,029 

1,209 

1,076 

1,047 

1,055 

1,129 

1,016 

1,080 

1,092 

1,183 

+12 

+6 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 


PPrelim inary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory ,  and  furniture,  home  furnishings ...  equipment  groups; 

these  stores  specialize  in  department  store  types  of  merchandise. 
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Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — May  1975  from  Apr.  1975 

State 

Percent  chang 

e— May  1975  f 

rom  Apr.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
good  stores 

GAF*  stores 

♦  10 

+  12 

+  12 

+  17 

♦3 

+  2 

+10 

+  10 

+17 

+12 

♦  10 

♦  10 

+  12 

♦  11 

♦13 

+  12 

+  10 

♦  10 

+  11 

♦14 

♦  14 

♦  14 

+  15 

Missouri . 

♦  13 

*  14 

+  16 

Wisconsin . 

+  17 

♦  18 

+  11 

Note:  Sampling  variabilities  are  shown  in  table  17. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furni shings ...  equipment  groups;  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change — May  1975  from  Apr.  1975 

Area 

Percent  change--May  1975  f 

rom  Apr.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

+  9 

♦9 

+16 

♦  9 

Chicago,  Ill . -Northwestern  Indiana . 

New  York,  N.Y . 

New  York,  N. Y. -Northeastern  New 

Newark,  N.J . 

+  15 

+  13 

+  19 

Paterson-Clifton-Passaic,  N.J . 

+10 

♦  9 

+  18 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

+  9 

+  10 

♦  15 

Areas2 

Pittsburgh,  Pa . 

+  7 

+  10 

+  10 

+  12 

Baltimore,  Md . 

♦  10 

♦  9 

+11 

+9 

+8 

+8 

Boston,  Mass.3 . 

+11 

+12 

Buffalo,  N.Y . 

+14 

+14 

+16 

+  10 

+  12 

+14 

Chicago,  Ill . 

+10 

+10 

Cleveland,  Ohio . 

+9 

+  12 

+9 

Dallas,  Tex . 

+  14 

+25 

+10 

+19 

+8 

+  8 

ao  PI  t  Mr>  Kana 

dnE«1oo’l^ne  B«rt.  TaUf 

+9 

+8 

+  8 

+10 

Note:  Sampling  variabilities  are  shown  in  table  19. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings ...  equipment  groups,  these  stores  specialize  in  de¬ 
partment  store  types  of  merchandise.  2Fbr  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 

the  Boston  34SA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4  Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 

Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area  and  kind  of  business 

May 

1975 

5  nos. 

1975 

from 

5  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr . 

MayP 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

f  rom 
May 

1974 

Standard  Consolidated  Areas1 

Chicago,  Ill . -Northwestern  Ind. ,  total 

1,670 

1,556 

1,809 

1,801 

1,997 

1,884 

1,825 

1,830 

1,885 

1,768 

1,916 

1,970 

2,170 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,432 

1,333 

1,289 

1,291 

1,348 

1,263 

1,386 

1,482 

1,685 

+ 7 

GAF2 . 

473 

459 

563 

555 

618 

619 

585 

569 

615 

592 

676 

746 

912 

0 

-4 

New  York,  N.Y. -Northeastern,  N.J., 

total . 

2,969 

2,746 

3,008 

3,001 

3,296 

3,233 

3,109 

2,907 

3,060 

2,  957 

3,146 

3,229 

3,821 

Nondurable  goods  stores . 

2,301 

2,299 

2,247 

2,445 

2,393 

2,301 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

+2 

+3 

gaf2 . 

793 

742 

882 

870 

1,004 

948 

924 

817 

875 

903 

982 

1,045 

1,459 

+6 

+3 

Standard  Metropolitan 

Statistical  Areas1 

Baltimore,  Md.,  GAF2 . 

88 

88 

113 

113 

125 

120 

111 

109 

119 

114 

126 

139 

183 

+4 

+1 

Boston,  Mass.,3  GAF2 . 

156 

144 

188 

192 

215 

197 

189 

169 

195 

196 

208 

232 

316 

+9 

+1 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,728 

1,675 

1,676 

1,724 

1,620 

1,767 

1,815 

1,992 

+5 

+3 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,315 

1,225 

1,184 

1,178 

1,230 

1 , 164 

1,287 

1,371 

1,556 

+7 

+5 

GAF2 . 

444 

435 

531 

524 

582 

585 

553 

540 

582 

558 

643 

706 

854 

-1 

-5 

Cleveland,  Ohio,  GAF2 . 

93 

86 

115 

118 

129 

123 

121 

118 

123 

117 

125 

131 

180 

+5 

+1 

Dallas,  Tex.,  GAF2 . 

112 

108 

130 

128 

141 

137 

128 

133 

147 

137 

140 

147 

205 

+3 

+2 

Detroit,  Mich.,  total . 

808 

735 

838 

828 

944 

953 

914 

885 

913 

867 

914 

893 

1,001 

-1 

Nondurable  goods  stores . 

573 

502 

588 

561 

666 

646 

619 

5  94 

627 

609 

632 

648 

761 

+3 

GAF1 . 

220 

205 

256 

247 

279 

269 

266 

238 

259 

264 

283 

291 

391 

+4 

+3 

Houston,  Tex.,  GAF2 . 

122 

116 

144 

139 

164 

147 

137 

137 

154 

133 

140 

155 

225 

+12 

+8 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

137 

130 

117 

126 

143 

128 

144 

154 

189 

+5 

+3 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,717 

1,584 

1,539 

1,545 

1,656 

1,538 

1,629 

1,624 

1,902 

+8 

Nondurable  goods  stores . 

1  ,087 

997 

1,132 

1,134 

1,259 

1,159 

1,115 

1,101 

1,200 

1,142 

1,187 

1,228 

1,495 

+9 

+7 

GAF2 . 

367 

449 

453 

493 

457 

440 

433 

467 

439 

483 

518 

736 

+8 

+3 

Minneapolis-St .  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

143 

135 

126 

144 

141 

154 

162 

199 

+1 

-1 

New  York,  N.Y. — Nassau-Suf f oik ,  N.Y.  , 

total4 . 

2,092 

1,899 

2,069 

2,076 

2,266 

2,249 

2,150 

2,015 

2,127 

2,065 

2,194 

2,229 

2,622 

+1 

+1 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,703 

1,679 

1,600 

1,506 

1,614 

1,602 

1,682 

1,729 

2,069 

+1 

+2 

GAF2 . 

565 

525 

623 

614 

705 

676 

663 

587 

637 

656 

703 

728 

1,005 

+4 

+2 

Nassau-Suf folk ,  N.Y.,  totals . 

578 

516 

552 

566 

619 

596 

585 

566 

586 

542 

567 

565 

687 

+4 

Nondurable  goods  stores . 

430 

372 

402 

403 

439 

419 

409 

387 

413 

391 

402 

411 

517 

+5 

+7 

GAF2 . 

146 

121 

136 

136 

158 

156 

158 

150 

155 

154 

165 

170 

247 

+1 

+2 

New  York,  N.Y.,  total6 . 

1,514 

1,383 

1,517 

1,510 

1,647 

1,653 

1,565 

1,449 

1,541 

1 , 523 

1,627 

1,664 

1,935 

0 

-1 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,264 

1,260 

1,191 

1,119 

1,201 

1,211 

1,280 

1,318 

1,552 

0 

0 

GAF2 . 

419 

404 

487 

478 

547 

520 

505 

437 

482 

502 

538 

558 

758 

+5 

+2 

Philadelphia,  Pa.,  total . 

913 

865 

972 

987 

1,077 

984 

957 

902 

942 

904 

969 

1,020 

1,121 

+9 

+9 

Nondurable  goods  stores . 

705 

631 

724 

712 

780 

704 

677 

630 

682 

667 

718 

771 

875 

+11 

+10 

GAF2 . 

217 

209 

272 

270 

310 

271 

267 

239 

261 

269 

306 

335 

397 

+14 

+8 

Pittsburgh,  Pa.,  total . 

477 

463 

537 

538 

574 

521 

533 

528 

558 

515 

542 

549 

611 

+10 

+14 

Nondurable  goods  stores . 

362 

344 

405 

392 

433 

388 

401 

384 

417 

384 

405 

423 

500 

+12 

+13 

GAF2 . 

119 

117 

146 

145 

160 

147 

145 

134 

153 

143 

156 

175 

240 

+9 

+7 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

553 

491 

479 

508 

548 

466 

494 

490 

570 

+13 

+11 

Nondurable  goods  stores . 

305 

279 

340 

329 

369 

322 

307 

319 

359 

307 

332 

346 

427 

+15 

+12 

GAF2 . 

101 

97 

128 

124 

143 

132 

124 

121 

140 

124 

139 

150 

210 

+8 

+5 

San  Francisco-Oakland,  Calif.,  total.. 

624 

613 

701 

693 

757 

664 

657 

679 

716 

641 

657 

697 

809 

+14 

+10 

Nondurable  goods  stores . 

463 

443 

521 

505 

546 

473 

470 

489 

513 

464 

482 

528 

631 

+15 

+12 

GAF2 . 

158 

156 

187 

187 

202 

180 

178 

184 

199 

182 

186 

205 

275 

+12 

+9 

Washington,  D.C. -Md. -Va. ,  total . 

626 

622 

691 

709 

782 

709 

682 

681 

714 

651 

684 

680 

802 

+10 

+8 

Nondurable  goods  stores . 

450 

431 

497 

490 

550 

490 

466 

461 

488 

455 

480 

507 

617 

+12 

+9 

GAF2 . 

140 

147 

168 

173 

197 

179 

174 

162 

175 

169 

182 

192 

271 

+10 

+4 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

720 

730 

701 

685 

729 

706 

813 

808 

853 

-1 

-4 

Nondurable  goods  stores . 

487 

471 

535 

527 

567 

569 

543 

532 

577 

555 

642 

664 

706 

0 

-4 

GAF2 . 

233 

246 

295 

288 

305 

320 

296 

294 

325 

316 

383 

419 

447 

-5 

-a 

Detroit,  Mich.,  total . 

191 

177 

203 

203 

223 

236 

232 

233 

239 

215 

235 

237 

242 

-6 

-7 

Nondurable  goods  stores . 

133 

114 

134 

131 

150 

157 

146 

148 

157 

145 

153 

161 

175 

-4 

-11 

GAF2 . 

51 

46 

56 

58 

65 

67 

61 

58 

64 

63 

69 

68 

89 

-3 

-1 

Los  Angeles,  Calif.,  total . 

536 

499 

555 

567 

625 

570 

537 

546 

588 

555 

604 

606 

696 

+10 

+5 

Nondurable  goods  stores . 

425 

388 

443 

445 

490 

456 

422 

425 

460 

441 

467 

483 

573 

+7 

+8 

GAF2 . 

169 

161 

193 

200 

213 

208 

194 

190 

202 

194 

225 

238 

305 

+2 

-1 

New  York,  N.Y. ,  total . 

1,281 

1,173 

1,284 

1,270 

1,389 

1,381 

1,314 

1,209 

1,286 

1,273 

1,361 

1,397 

1,627 

+1 

0 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,065 

1,050 

998 

937 

995 

1,006 

1,068 

1,100 

1,293 

+1 

+1 

GAF2 . 

363 

349 

424 

411 

467 

444 

432 

374 

412 

428 

455 

469 

634 

+5 

+1 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

367 

363 

349 

326 

339 

340 

371 

389 

392 

+1 

+4 

Nondurable  goods  stores . 

290 

257 

286 

271 

293 

291 

279 

265 

277 

279 

303 

315 

313 

+1 

+5 

GAF2 . 

96 

93 

117  | 

116 

128 

121 

116 

103 

113 

117 

144 

153 

141 

+6 

+3 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings ...  equipment  groups; 
in  department  store  types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

“Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N. Y. 
includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


these  stores  specialize 
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Table  10.  Department  Store  Sales  in  Selected  Areas 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y.. 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove, 
Calif . 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y.-Pa. 


Birmingham,  Ala. 
Boston,  Mass.... 

Buffalo,  N.Y - 

Canton,  Ohio. . . . 


Iowa. 


Cedar  Rapids, 

Charleston,  S.C . 

Charleston,  W.Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky. 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus,  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit ,  Mich. . . . 


Dubuque,  Iowa... 
Duluth-Superior, 
El  Paso,  Tex.... 
Erie,  Pa . 


N.  Dak. -Minn. 


Eugene,  Oreg. . . 
Fargo-Moorhead 

Flint,  Mich . 

Fort  Smith,  Ark. -Ok la 


Fort  Wayne,  Ind . 

Forth  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond-East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-W ins ton -Salem- 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little 

Rock,  Ark . 

Los  Angeles -Long  Beach,  Calif. 
Louisville,  Ky.-Ind.... 

Lowell,  Mass . 


1975 

1974 

Percent  cl 

May 

Iron 

975 

— 

T 

May 

Jan. 

Feb. 

Mar. 

Apr . 

May 

May  | 

June 

July 

Aug. 

Sept. 

Oct. 

Dec. 

1974 

1975 

r15 , 822 

18,344 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

-1 

♦  16 

15,740 

19,218 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

21,490 

29,785 

♦  22 

8,616 

8,360 

11,326 

11,059 

13,561 

12,533 

11 ,978 

11,668 

13,762 

12,738 

12,431 

13,454 

*20,146 

♦8 

♦  23 

43,518 

41,930 

55,769 

56,993 

*63,285 

54,112 

55,177 

52,894 

58,329 

52,877 

57,182 

61,454 

102,435 

+17 

♦11 

3,531 

4,341 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4 ,910 

6,798 

0 

♦23 

62,827 

71,290 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71,993 

103,068 

6,008 

6,717 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

5^525 

5,369 

7,142 

7,303 

8,311 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

48,481 

55,612 

50,729 

46,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

♦  10 

♦15 

14,383 

12,775 

11,526 

11 ,596 

13,165 

10,730 

12,636 

14,620 

21,347 

2,463 

2,908 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

4,003 

3,868 

5,281 

5,031 

5,676 

5,634 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

♦13 

16,658 

19,474 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

♦21 

♦  17 

59,357 

60,449 

71,609 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

33,163 

39,975 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

6,734 

6,486 

9,010 

*9,394 

11,056 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

+12 

7,182 

8,310 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

+12 

♦  16 

6,293 

a7 ,759 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

8,301 

9,732 

7,664 

7,254 

6,875 

7,932 

7,156 

7,914 

9,665 

14,132 

+27 

+17 

6*392 

6,335 

8*786 

8,498 

10,586 

10,082 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

15,564 

+5 

189,981 

223,796 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

+7 

♦18 

40,023 

45,571 

41,715 

40,969 

39,045 

41,331 

40,333 

43,070 

51,979 

59,368 

65,236 

60,829 

59,796 

56,436 

61,022 

59,157 

64,790 

71,674 

6,092 

6,030 

8,418 

8,395 

9,913 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

30,677 

35,751 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

40,709 

62,188 

♦  3 

♦17  ; 

4,968 

6,268 

5,638 

*5,188 

5,005 

6,705 

5,292 

*5,720 

6,107 

48,422 

55,588 

49,745 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

81 ,601 

18,191 

18,866 

23,806 

23,827 

28,262 

28,071 

25 , 306 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

3,952 

4,654 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

♦7 

♦18 

40,208 

45,333 

45,717 

41 ,804 

39,147 

46,144 

40,652 

42,993 

46,810 

♦13 

9,860 

11,111 

10,550 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

90,666 

86,557 

114,452 

116,257 

139,534 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

3,714 

4,083 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

+10 

.10 

.22 

4,351 

6,167 

7,501 

5,900 

5,997 

5,650 

7,244 

5,842 

6,260 

7 , 280 

27 

211 ,351 

*14,142 

11,953 

10,388 

11,095 

13,495 

11,129 

13,346 

14,056 

4,315 

4,003 

5,651 

5,812 

7,104 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

3,765 

3,812 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

♦  11 

♦  1 

3,618 

3,996 

3,514 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

10,806 

13,097 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

1,865 

1,749 

2,335 

2,270 

2,784 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

4 ,135 

9,956 

11  ,878 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

0 

♦19 

22,874 

27,083 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

27,486 

11,233 

*12,859 

<3) 

(3) 

11,172 

12,734 

11,662 

11,986 

20,596 

2? 

11,343 

11,283 

15,556 

14,886 

18,226 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

8,703 

10,105 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

+3 

♦  16 

1,832 

2,271 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

6,180 

7,376 

6,066 

6,473 

5,617 

7,118 

6,235 

6,907 

8,122 

4,440 

4,907 

6,650 

6,732 

7,568 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

12.077 

13,827 

12,410 

11,061 

10,514 

13,269 

11,416 

12,404 

14,616 

20,408 

♦  11 

♦14 

19,168 

*19,408 

20,717 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

37,751 

26,347 

23,655 

27,070 

24,761 

24 , 800 

28,310 

26,400 

21,670 

24 , 831 

27,866 

+9 

+14 

62,840 

61,488 

79,706 

76,586 

93,050 

79,312 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

±21 

23,755 

31,726 

32,053 

40,848 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

♦  14 

+27 

3,737 

3,723 

4,559 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

+8 

22 

5,574 

5,395 

6,612 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

*22 

14,467 

14,457 

16,259 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

17,903 

' 

2,687 

2,471 

5,558 

4,757 

5,700 

4,245 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

31,995 

38,160 

34,676 

32,006 

31,629 

35,936 

31,683 

33,741 

39,144 

58,971 

♦  10 

♦19 

11,746 

13,793 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16,012 

5,838 

6,126 

7,331 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,997 

15,635 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

6,024 

5,843 

7,692 

8,264 

9,370 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

4,717 

4,250 

5,747 

6,142 

6,760 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

0 

♦  10 

9,518 

11,194 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

♦  13 

♦18 

157,323 

*151, 142 

190,686 

196,168 

218,251 

203,624 

207,447 

196,211 

200,832 

185,094 

203,477 

223,837 

359, 561 

17,434 

r23 ,425 

27,276 

25,978 

23,797 

22,888 

26,179 

23,760 

25,302 

43 , 344 

a2, 138 

2,057 

3,043 

3,260 

3,998 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

S  mos. 
1975 


5  mos. 
1974 


♦17 

♦13 


♦13 

♦3 


+8 

-3 


♦16 

+14 


♦3 

(3) 

♦11 


♦3 

+1 


-5 

+29 


+6 

+3 

-2 


See  footnotes  at  end  of  table. 
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Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Mmneapolis-St .  Paul,  Minn.. 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Hts.,  Mich 

Nassau-Suf folk ,  N.Y.4 . 

New  Orleans,  La . 

New  York,  N.Y.5 . 

Newark,  N.J . . 

Newport  News-Hampton ,  Va . . . .  , 

Norfolk-Portsmouth,  Va . . 

Oklahoma  City,  Okla . . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic,  N.. 
Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket-Warwick, 

R.  I. -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . .  .  . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bemardino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Franclsco-Oakland,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tampa-St.  Petersburg,  Fla.... 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 

Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa . 

Worcester,  Mass . 

Youngstown-Warren,  Ohio . 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

Sales  in  thousands  of  dollar.-.  Data  WOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


May 

1975 

5  mos . 

f  rom — 

1975 

Jan. 

Mar. 

Apr . 

May 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Dec. 

May 

Apr. 

5  mos. 

1974 

1975 

1974 

1,771 

3,861 

19,009 

1,917 

4,029 

18,474 

2 

5 

25 

,671 

,495 

,129 

2,624 

5,881 

24,468 

3,104 

6,900 

27,958 

2,924 
5,845 
25 , 882 

2,914 

5,461 

23,374 

2,759 

5,433 

23,526 

3,034 

6,342 

27,293 

2,811 
5,324 
24 , 355 

3,058 

5,640 

26,025 

4,017 

6,597 

5,289 

9,857 

+6 
+  18 

+18 

+17 

-4 

+7 

44 

,740 

41,674 

43,529 

42,512 

41,655 

43,179 

37,997 

42,746 

46*255 

74,137 

+4 

+8 

+1 

33,159 

30,652 

40 

,169 

2 41, 601 

47,849 

45,953 

45,229 

41,866 

44 

,453 

42,992 

5,888 

4,575 

55,284 

5,886 

4,546 

64 

8 

5 

,776 

,125 

,894 

73,162 

7,348 

5,761 

9,322 

7,236 

74,770 

8,019 

6,755 

75,514 

7,239 

6,216 

65,173 

7,289 

6,296 

77 

,086 

,705 

.031 

70,137 

7,146 

6,097 

79,944 

7,920 

6,165 

84,629 

10,180 

7,118 

113,877 

13,945 

10,995 

+10 

+16 

+7 

+12 

+27 

+26 

+4 

+14 

0 

1,744 

1,775 

2 

,516 

2,485 

3,151 

3,053 

2,763 

2,618 

,001 

2,755 

+3 

+27 

1,779 

2,434 

2,410 

2,239 

2 

,494 

2,343 

-10 

+23 

66 

288 

2 68,810 

83,913 

81,767 

72,023 

74 

,422 

75,602 

+2 

+25 

23 

,934 

24,150 

25,143 

23,340 

22,362 

25 

.802 

20 , 980 

♦8 

+12 

149 

,303 

152,999 

184,158 

174,647 

145,254 

152 

,604 

168,407 

182,531 

202,995 

288,455 

♦4 

+25 

-3 

27,978 

6,341 

a25 , 852 
6,465 

30 

8 

,753 

,926 

33,407 

9,111 

41,718 

10,794 

34,833 

9,243 

32,247 

8,592 

28,450 

8,895 

30 

9 

,362 

,990 

32,446 

9,011 

35,190 

40,204 

59,925 

+20 
+  17 

+25 

+18 

+9 

15 

,369 

15,578 

18,486 

16,954 

16,804 

18 

,400 

16,283 

17,876 

+1 

+  19 

13 ,086 

16 

688 

16,762 

18,619 

17,346 

17,222 

19 

,621 

16,666 

17,879 

20,423 

31 \ 575 

+6 

+18 

+1 

10,614 

10,530 

14 

,442 

16,146 

18,610 

17,607 

16,455 

15,245 

17 

,077 

15,084 

16,027 

+6 

+15 

18 

149 

17,635 

18,880 

18,427 

17,198 

17,449 

18 

,222 

15,941 

17,108 

19,351 

♦2 

+7 

+2 

3?'  Ill 

40 

178 

42,122 

53,396 

45,690 

42,973 

38,205 

42 

,361 

44,542 

47,383 

57,909 

’ 

11,206 

10,134 

9,275 

9,584 

10 

,138 

9,257 

10,248 

11,861 

17,347 

+11 

+22 

+3 

84,497 

76,854 

102 

059 

106,828 

127,795 

112,913 

104,930 

93,754 

101 

,368 

109,869 

116,598 

27,356 

26 , 678 

33 

33,095 

2 37, 61 6 

36,267 

32,430 

30,522 

33 

,921 

29,202 

34,480 

46,236 

65 

72,394 

65,924 

64,517 

57,723 

67 

408 

63,934 

67,896 

80,996 

+  10 

d.uio 

4,967 

5,792 

5,078 

5,016 

4,986 

6 

,012 

4,942 

5,569 

6,372 

9,270 

+14 

+17 

+2 

16,126 

16,081 

23 

128 

22,398 

23,253 

21,348 

21,212 

21,185 

24 

994 

22,342 

23,334 

25,955 

41,834 

+9 

+4 

+6 

12,559 

12,219 

17 

399 

19,146 

21,966 

20,113 

20,544 

17,449 

19 

570 

18,490 

20,410 

+  9 

5,693 

9,067 

8,021 

7,303 

6,738 

8 

368 

7,528 

7,846 

9,193 

+13 

5,223 

557 

8,501 

7,809 

7,034 

6,796 

7 

276 

6,981 

7,646 

10,550 

13*366 

+  9 

+14 

+4 

12,272 

11,795 

16 

117 

15,608 

19,949 

17,763 

15,807 

14,964 

17 

393 

16,100 

17,637 

+12 

13,292 

11,796 

16 

589 

17,444 

5,898 

19,960 

5,786 

18,162 

5,237 

17,744 

5,261 

15,320 

5 

17 

610 

448 

5,204 

17,052 

5,707 

7,039 

9,471 

+2 
+  10 

+24 

-6 

227 , 854 

25,336 

24,327 

24,412 

27 

749 

23,617 

27, 194 

30,171 

45*009 

+10 

+8 

+7 

2,221 

2,021 

2 

935 

r2 , 987 

3,720 

3,447 

3,289 

3.260 

3 

679 

3,031 

46,580 

64 

59,961 

75,121 

71,037 

62,749 

59,488 

68 

635 

61,754 

70,250 

2, 864 

3,948 

4,099 

3,845 

4,203 

4,076 

5 

107 

4,328 

4,283 

10,719 

666 

14,361 

16,419 

14,357 

14,074 

13,558 

16 

781 

13,986 

16,084 

18,739 

29,392 

+  14 

+14 

+9 

20,096 

19,676 

26 

303 

a25, 147 

a30, 343 

28,079 

24,852 

25,391 

27 

733 

25,069 

25,901 

29,443 

42,882 

+8 

+21 

+6 

21,538 

20,731 

27 

829 

28,345 

30,628 

26,159 

27,278 

24,783 

26 

071 

24,980 

28,755 

31,509 

51,306 

+17 

39,596 

49 

151 

*48,661 

a55 , 344 

45,855 

47,365 

46,909 

48 

078 

44,253 

48,150 

53,445 

83.762 

+21 

+14 

68,462 

89 

700 

90,155 

96,700 

86,256 

85,237 

86,901 

95 

092 

85 , 385 

88,246 

105,930 

155,706 

+12 

+7 

+9 

28,108 

a28,504 

36 

064 

36,759 

40,149 

35,495 

35,673 

34,359 

38 

258 

35,010 

34,510 

41,770 

62,763 

4 

113 

4,206 

4,739 

4,285 

4,050 

3.815 

4 

198 

3,878 

3,916 

4,653 

7,083 

+11 

5 

659 

5,497 

6,598 

(’) 

(s) 

5,102 

6 

138 

5,642 

5,953 

7,807 

10,596 

(*) 

,  3) 

27,351 

36 

345 

35,734 

40,448 

36,633 

36,534 

36,122 

41, 

995 

35,746 

39,939 

44,102 

70 , 394 

+10 

+13 

+5 

5,107 

4,898 

6 

549 

6,384 

8,400 

6,396 

5,604 

5.849 

6, 

531 

6,362 

6,589 

7,841 

11,083 

4 

059 

4,235 

4,976 

4,348 

3,976 

4,045 

4 

586 

3,920 

4,452 

5,011 

6,905 

2,616 

3 

098 

3,575 

3,814 

3,620 

3,785 

3,338 

3 

922 

3,379 

3,662 

4,387 

5,831 

5,096 

6 

656 

6,824 

8,387 

7,850 

7,395 

7,215 

7, 

706 

7,173 

7,441 

8,789 

12,348 

+7 

+23 

-2 

6,462 

6,314 

8 

782 

9,330 

10,156 

9,800 

10,304 

10,080 

11, 

513 

9,901 

11,285 

10,875 

17,406 

3 

904 

4,570 

5,332 

4,419 

4,130 

4,043 

4, 

439 

4,001 

4,299 

4,941 

6,760 

3,956 

5, 

406 

5,503 

6,359 

5,982 

5,623 

5,819 

6 

517 

5,733 

6,035 

6,602 

*9,740 

3, 

962 

3,741 

4,476 

4,283 

4,176 

3,895 

4, 

624 

4,179 

4,492 

5,090 

8,190 

+5 

+20 

+1 

6,504 

a6 ,415 

8 

004 

8,140 

28, 962 

8,147 

7,989 

7,901 

8, 

925 

7,989 

8,948 

9,855 

14  ,083 

10, 

431 

13,257 

11,305 

11,141 

10,213 

11, 

592 

11,252 

11,678 

14,692 

19,930 

7,328 

6,838 

9 

112 

10,119 

9,024 

9,044 

9,197 

10, 

794 

9,201 

10,022 

11,350 

17,771 

29,814 

37, 

615 

36,186 

38,749 

36,051 

33,957 

33,387 

35, 

630 

30,413 

34,123 

40,246 

61,516 

+7 

+7 

+3 

16,928 

17,012 

23, 

333 

23,050 

27,578 

25,385 

25,049 

23,037 

25, 

277 

24,472 

24,846 

29,863 

42,710 

3,538 

4, 

551 

5,406 

5,892 

5,024 

4,568 

4,622 

5, 

147 

4,387 

4,809 

5,633 

8,513 

+17 

+  9 

4,093 

3,332 

4, 

443 

4,888 

6,233 

5,652 

5,354 

4,783 

5, 

111 

5,195 

5,572 

6,090 

10,157 

+10 

+28 

-1 

10,450 

9,900 

12, 

629 

12,635 

14,027 

12,698 

11,562 

(’) 

13, 

873 

12,424 

13,895 

15,255 

24,464 

+10 

+11 

+11 

10,045 

2  9 , 87  5 

213, 

114 

13,578 

2 15 , 837 

*13,617 

*13,315 

’13,463 

*14  . 

731 

*12,807 

*13,378 

*15,935 

*23,679 

*3,749 

3,427 

4, 

687 

4,773 

a5 , 701 

4,710 

4,427 

4 , 154 

4, 

876 

4,845 

5,507 

6,662 

8,780 

3,199 

3, 

4,042 

4,650 

4,349 

3,962 

4,124 

4, 

338 

3,752 

3,866 

4,710 

7,069 

72,485 

75,554 

89, 

996 

94,560 

107,380 

97,690 

94,550 

87,287 

94  . 

923 

95,147 

99,750 

111,184 

162,315 

3,604 

3,561 

4, 

558 

4,792 

5,591 

5,099 

4,881 

4,886 

5, 

445 

4,620 

4,970 

6,033 

8,319 

+10 

+17 

+4 

*2 , 204 

*2, 229 

a2 , 

987 

a3 , 016 

a3,531 

*3,463 

*3,171 

*2,905 

*3,442 

*3,263 

*3,270 

*4,206 

*5,927 

a6 , 902 

26 ,602 

*8, 

855 

9,333 

a10,433 

*8,971 

*8,610 

*8,496 

*9,536 

*8,593 

*9,157 

*10,561 

*14,985 

4,863 

939 

7,051 

8,467 

7,319 

6,694 

6,440 

7, 

188 

6  ,646 

7,041 

10,489 

13,157 

4,415 

4,102 

5, 

985 

6,367 

7,452 

6,589 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

-12,795 

9,692 

9,763 

13, 

968 

13,457 

15,957 

15,786 

14,798 

14,028 

16, 

89 

14,796 

15,822 

18,973 

27,238 

+1 

+19 

-3 

See  footnotes  at  end  of  table 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 
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CITIES 


Aberdeen,  S.  Dak.... 
Battle  Creek,  Mich.. 
Bellingham,  Wash.... 
Bridgeport,  Conn.... 
Buffalo,  N.Y . 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla.. 

Enid,  Okla . 

Gary,  Ind . 

Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 

Idaho  Falls,  Idaho. . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Mi nneapol is,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va.  . 

Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio. . . . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . 


St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 
Walla  Walla,  Wash. . . . 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio.... 

Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA ,  excluding  CBD. 
Brlstol-Klngsport -Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD.. 

Contra  Costa  County,  Cal 
Cumberland- Hagerstown ,  ! 

Delaware  (State) . 

Fairfield  County,  Conn. 


Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  Cl 

Ramsey  County,  Minn . 

San  Fernando  Valley .  Cali f .. . 
Westchester  County,  N.Y... 


- r 

Jan. 

Feb. 

Mar . 

Apr . 

598 

593 

739 

757 

1,795 

1,624 

2,336 

2,468 

1,348 

1,208 

1 ,782 

1,817 

2,680 

2,316 

3  ,158 

3,306 

7,302 

7,320 

9,383 

9,408 

2,091 

2,029 

2,426 

2,325 

1,588 

1,655 

2,239 

2,275 

3,218 

3,760 

4  ,888 

4,640 

1,010 

904 

1  ,325 

1,389 

2,050 

2,067 

3,058 

2,784 

1,108 

1,129 

1 ,390 

1,581 

1,445 

1,365 

1  ,836 

1,961 

1,702 

1 ,623 

2,471 

2,506 

2,568 

2,779 

3,657 

3,515 

*1,239 

*1,172 

*1  ,628 

*1,708 

1,304 

1,122 

1  ,504 

1,573 

1,308 

1,298 

1,785 

1,883 

1,866 

1,597 

2,283 

2,500 

6,635 

*6,183 

*  7,891 

*7,639 

4,846 

4,947 

6,082 

r6,193 

787 

822 

1  ,032 

1,353 

9,392 

9,530 

10,882 

11,385 

1,484 

1,528 

1  ,896 

2,053 

113,634 

103,874 

122,866 

124,593 

5,828 

6,164 

6,704 

6,688 

1,940 

1,909 

2,557 

2,490 

7,128 

6,670 

8,494 

8,391 

1,408 

1,379 

1  ,856 

1,992 

2,001 

2,270 

3,297 

3,293 

6,566 

6,237 

7,460 

8,068 

959 

898 

1  ,389 

1,284 

832 

830 

1  ,057 

1,083 

1,154 

1,017 

1  ,556 

1,542 

1,976 

*1,721 

2,577 

2,335 

1,426 

1,333 

1  ,644 

1,779 

2,671 

2,774 

3,335 

3,777 

5,706 

4,893 

6,590 

7,397 

940 

1,063 

1  ,505 

1,525 

11,834 

11,408 

16,181 

14,672 

7,159 

7,860 

8,922 

10,695 

17,692 

14,595 

18,467 

18,816 

16,845 

15,677 

20,616 

19,936 

1,677 

1,895 

2,743 

2,680 

3,037 

2,855 

3,824 

4,116 

878 

774 

1 ,064 

1,114 

563 

633 

864 

845 

1,478 

1,529 

2,259 

2,074 

1,929 

1,676 

2  ,289 

2,545 

3,756 

4,033 

4,905 

4,890 

11,705 

11,130 

14,115 

14,255 

21,778 

22,066 

25,505 

27,217 

7,246 

6,184 

8,173 

8,919 

7,313 

5,910 

7,181 

7,372 

3,056 

2,767 

3,562 

3,451 

12,548 

11 ,564 

13 ,170 

14,540 

11,414 

10,599 

14,338 

=14,541 

6,405 

6,227 

7,329 

7,878 

21,900 

21,155 

28,531 

27,918 

2,591 

2,473 

3  ,423 

3,438 

33,844 

31,821 

45,242 

46,194 

3,809 

4,074 

6,532 

6,485 

31,523 

30,550 

40,945 

41,102 

14,001 

13,441 

18,316 

18,147 

2,484 

2,493 

3,726 

3,818 

10,827 

11,409 

16,119 

16,127 

12,757 

11  ,250 

14,658 

15,253 

1,258 

1,317 

1  ,717 

1,785 

29,820 

32,214 

37,70 

41,792 

*37,835 

*35,427 

44,183 

*45,290 

71,949 

65,290 

88,889 

92,288 

13,995 

14,914 

17,223 

20,228 

20,210 

*19,953 

24,029 

25,008 

18,770 

17,214 

21  ,030 

22,485 

6,772 

6,725 

8,694 

9,776  | 

1,030 

3,158 

2,154 

4,163 

10,396 

2,779 

2,883 

4,817 

1,677 

3,312 

1,861 


8,603 


1,296 
12,129 
,520 


1974 

Percent  char 

May  1 
from 

975 

May  | 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

May 

1974 

Apr. 

1975 

897 

891 

873 

900 

843 

874 

1,014 

1,437 

+15 

+36 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

+19 

+  28 

1,380 

1.386 

1,804 

2,142 

1,776 

2,002 

2,073 

3,150 

+56 

+19 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

6,676 

+4 

+26 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

16,433 

+8 

+10 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

+13 

+20 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

4,316 

+7 

+27 

3,756 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

+28 

♦  4 

1,409 

1,328 

1,348 

1,495 

1,269 

1,404 

1,513 

2,373 

+19 

+21 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

-38 

+19 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

+  12 

+18 

2,042 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

*1,368 

*1,881 

*1,778 

’1,815 

*1,714 

*1,817 

*2,046 

*2,856 

+41 

♦13 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

+  34 

+21 

1,799 

2,015 

2,090 

1,914 

2,067 

2,192 

3,291 

2,508 

2,448 

2,755 

2,502 

2,562 

2. 852 

4,286 

8, 188 

*7,878 

*8,372 

*7,774 

8,315 

9,035 

13,669 

+4 

+13 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

-5 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

+9 

-4 

13,548 

11.023 

12.527 

11,695 

14,188 

15,012 

18,038 

2,077 

2,101 

2,056 

2,440 

2,071 

2,  166 

2,586 

3,393 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

+25 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

+15 

+34 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

♦  4 

+8 

2,235 

1,961 

1,953 

2,242 

2,118 

2,236 

2,692 

3,864 

+  8 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

♦  23 

♦  14 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

14,962 

+  10 

1,971 

1,965 

1,752 

2,072 

1.901 

1,931 

2,419 

2,827 

-24 

♦17 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,603 

2,012 

♦4 

1,784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,290 

3,221 

♦4 

+20 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

+1 

1,988 

2,125 

2,121 

2,373 

1.960 

1,978 

2,214 

3,143 

+  9 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,  443 

+13 

+15 

6,769 

6,096 

6,  622 

6,541 

7,158 

8,751 

11,926 

+6 

+4 

1,686 

1,503 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

+  5 

+16 

17,791 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

-2 

♦  19 

10,716 

10,774 

9,867 

10,759 

10,116 

11,492 

12, 186 

15,791 

+4 

♦4 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

23 , 697 

33,106 

+6 

+2 

20,373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

♦  10 

+13 

2,751 

2,758 

3,056 

2,603 

2.873 

3,111 

4,687 

+6 

+24 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

-15 

♦13 

1.172 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

2,024 

+11 

+17 

571 

576 

552 

625 

565 

881 

882 

1,279 

+65 

+12 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

+11 

+18 

3  2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

+21 

+24 

6  5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

-14 

-7 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

-1 

26,547 

26,059 

29,338 

26,379 

31,193 

35,038 

46,029 

+6 

5  8,356 

7,570 

7,436 

8,197 

8,324 

9,717 

9,827 

13,748 

9  8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

+1 

+12 

9  3,709 

3,385 

4,105 

3,  662 

3,409 

3,612 

4,393 

6,660 

♦  4 

7  15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

+  3 

7  13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

7  8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

+4 

2  27,451 

26,269 

27,955 

29,138 

26,426 

26,848 

32,648 

49,582 

+12 

+10 

4  3,923 

3,798 

3, 628 

4,306 

3,637 

3,848 

4,004 

6,237 

+5 

+20 

3  49,417 

49, 180 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

+13 

+21 

8  5,775 

5,323 

5,317 

6, 155 

5,584 

5,926 

6,794 

10,319 

+42 

+26 

9  48,481 

48,276 

43,533 

45,209 

43, 619 

47,093 

50,550 

69,741 

+4 

+23 

3  17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

+15 

+  9 

7  3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

+19 

+20 

13  17,639 

16,601 

14,484 

18, 608 

16,829 

18,307 

23,105 

32,061 

+14 

+24 

0  17 , 609 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

+5 

+22 

1.589 

1,658 

1,770 

1,480 

1,856 

2,135 

2,828 

+24 

+12 

8  42,170 

43,312 

36,935 

44,629 

40, 168 

46,711 

49,269 

65,415 

+11 

+12 

*54,541 

*47,402 

*47,972 

*49,942 

*54,363 

*63, 110 

*97,560 

+2 

+26 

>8  97,043 

91,404 

81,485 

87,955 

93,883 

100,186 

121,999 

180,982 

+15 

+21 

)8  21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

+5 

+10 

J5  25,082 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

+13 

+13 

11  27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

46,239 

+2 

♦  23 

)2  10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

1  ;z. 

1975 

from 


+21 

+11 

-41 


+1 

-18 


+11 

-3 

-5 


+14 

+1 


+5 

+2 


+25 

-3 

+10 

+5 


11-order  firms  are  excluded  from  the  department  store  statistics  shown  in  this 
rchandise) . 


Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of 
report.  They  are  Included  in  the  statistics  for  mail-order  houses  (department  store 

rRevlsed.  S  Does  net  meet  publication  standards  because  of  Inadequate  response.  'For  definitions  of  standard  consolidated  ureas  b",rOP°U.“" 

statistical  areas,  see  pp.  36-38.  *Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  Revised  figures  not  available. 

Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City 

SMSA  and  Nassau-Suf folk  SMSA  will  result  in  the  New  York.  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


Revised  figures  not  available.  '•Includes 

Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  May  1975 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany -Schenectady -Troy,  N.Y . 

Albuquerque,  N.  Mex  . . 

Anahelm-Santa  Ana-Garden  Grove,  Calif. 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky  . -Ind  . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa... 
Duluth-Superior, 
El  Paso,  Tex.... 
Erie,  Pa . 


Minn. -W is . . 


Eugene,  Oreg . 

Fargo-Moorhead,  N. Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary -Hammond-East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro -Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


31 

32 
14 
63 


34 

96 

65 

18 

12 

15 

16 
16 

220 

55 

81 

12 


55 

11 

106 


5 

13 

12 

36 

41 

23 

83 

54 

8 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . . . 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon -Muskegon  Heights,  Mich. 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . 


New  York,  N.Y.3 . 

Newark,  N.J . 

Newport  News -Hampton, 
Norf olk-Portsmouth,  V; 


Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson -Cl  if ton-Passaic,  N.J. 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 


Portland,  Maine . 

Portland,  Oreg. -Wash . 

Pro  vide  nee -Paw  tucket -Warwick, 

Raleigh,  N.C . 


Reading,  Pa ... . 
Richmond,  Va . . . 
Roanoke,  Va.... 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif. 

San  Diego,  Calif . 


San  Francisco-Oakland,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 


Seattle-Everett,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.... 
Springfield,  Ill. 
Springfield,  Mo.. 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J. . 

Tucson,  Ariz . 


Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

13 

Lexington-Fayette ,  Ky . 

14 

Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark . 

18 

Los  Angeles -Long  Beach,  Calif . 

214 

Louisville,  Ky.-Ind . 

43 

Lowell,  Mass . 

8 

Youngstown -Warren,  Ohio . 

Number 

of 

stores 


51 

59 

11 

12 

7 

3 

65 

22 


23 

30 

35 

13 

129 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn.. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 
Rochester,  Minn.... 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 
Yakima,  Wash . 


CENTRAL  BUSINESS  DISTRICTS 


Balt imore,  Md . . . 
Boston,  Mass . . . . 
Chicago,  Ill.... 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland -Hagers town,  Md.. 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va . 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


Number 

of 

stores 


4 

4 

5 

6 

12 

5 

7 

8 
5 


4 

5 
5 

50 


32 

10 

92 

16 

52 

18 

11 

27 
26 

5 

28 

41 

127 

19 

24 

22 


N.YlFSMSAe£init‘lnJudeStaNewrVorrritvliRa\raHlStHiC:1  arei“S'  ^  PP'  ?  a"d  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York, 

N.Y.  SMSA.  J;^ludes  Ne»  Y°r*  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf  folk  SMSA 


New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


will  result  in  the 
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Table  11  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Perc 

cha 

May 

fro 

ent 

nge 

1975 

m — 

Jan . 

Feb. 

Mar.  1  Apr . 

MayP 

May  |  June 

July 

Aug. 

Sept . 

Oct . 

Nov . 

Dec. 

May 

1974 

Apr. 

1975 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total.. ^ . 

Passenger  car  dealers3 . 

Passenger  car  dealers  (franchised).... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total.. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  With  nonstores  . 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


27,666 

8,331 

19.335 

284 

216 

178 

1,489 


1,4  25 
0,496 

1,949 

1,609 

643 


2,823 

2,124 

1,948 

586 

513 

2,332 

1,648 
2,321 
1,082 
996 
1,161 
4  24 


4,970 

5,356 

266 
1  ,365 


8,163 

18,769 

281 

215 

187 

14,002 


13,455 

11 ,004 
10,113 

1  ,936 
1,504 
609 


2  ,682 
2,008 
1  ,851 
569 
499 

2,272 

1  ,588 
2,363 
1  ,118 
1  ,030 
1  ,162 
424 


10,120 


4,891 

5,229 


263 
1  ,261 


26,  694 

8,114 

18,580 

290 
213 
184 
13,723 


13,180 

10,801 

9,929 


1,896 

1,491 

608 


2,643 

2,009 

1,856 

537 

468 

2,289 

1,590 

2,361 

1,139 

1,041 

1,136 

438 


10,214 


4,929 

5,285 


275 

1,216 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


1,160 

999 

894 

873 

617 

2,162 

1,573 

1,382 

867 

416 


3,361 

13,979 


1  ,097 

1,055 

904 

845 

834 

593 

2,109 

1  ,518 
1  ,406 
906 
417 


3,272 

13,540 


12,726  12,358 


10,265 

9,497 

715 

1,950 

1,507 

378 

170 

939 

756 


9,949 
9  ,209 
659 

1  ,848 
1  ,415 


163 

957 

768 


8,306 

18,655 

299 

221 

206 

13,652 


10,765 

9,905 


1,009 

855 

839 

838 

598 


,526 

,417 

907 

430 


16,480 

3,185 

13,295 

12,507 


12,131 

9,792 

9,074 

652 

1,805 

1,411 

343 

155 

944 

734 


,889 

,462 

584 


2  ,675 
2,009 
1  ,862 
568 
495 

2,450 

1  ,698 
2,372 
1  ,137 
1  ,030 
1  ,153 
430 


10,550 


5,099 

5,451 


283 
1  ,215 


1  ,058 

1  ,016 
866 
831 

819 

576 

2,295 

1,631 

1,445 

901 

422 


3,207 
13  ,204 


12,437 


12,066 

9,749 

9,039 

631 

1,856 
1  ,433 
370 


27,710 

8,615 

19,095 

308 
232 
214 
13,679 


13,145 

10,804 

9,947 

1  ,883 
1  ,485 
592 


2,710 
2,034 
1  ,886 
581 
499 

2,656 

1  ,842 
2,438 
1  ,174 
1  ,049 
1,174 
455 


5,381 

5,865 


292 
1  ,245 


1  ,080 

1,038 

885 

845 

852 

598 

2,499 

1,778 
1  ,484 
917 
447 


16,464 


3,234 
13  ,230 


12,434 


12,065 

9,766 

9,062 

640 

1,858 

1,436 

372 


26,775 

8,794 

17,981 

290 

221 

195 

13,091 


12,504 

10,077 

9,229 

1,832 

1,454 

602 


2,786 

2,079 

1,914 

605 

535 

2,824 

1,997 

2,370 

1,134 

1,035 

1,148 

405 


11,012 


5,572 

5,440 


276 

1,301 


1,126 

1,076 

907 

836 

934 

668 

2,650 

1,919 

1,435 

896 

398 


3,222 

12,541 


26,730 


8,881 

17,849 


300 
226 
187 
13,121 


155  157 

927  954 

728  *  733 


12,540 

10,136 

9,288 

1,829 

1,423 

590 


2,741 

2,060 

1,872 

586 

520 

2,893 

2,020 

2,447 

1,163 

1,065 

1,195 

416 


10,943 


5,665 

5,278 


285 

1,305 


26 , 596 

8,917 

17,679 

311 

228 

174 

13,102 


12,537 

10,108 

9,263 

1,821 

1,430 

589 


2,780 

2,114 

1,940 

567 

500 

2,905 

2,059 
2,449 
1,160 
1  ,064 
1,196 
4  24 


5,676 

5,090 


299 

1,275 


9,013 
17.907 

314 
235 
164 
13,397 


10,344 

9,485 

1,850 

1,430 

574 


11,378 

9,001 

8,322 

618 

1,852 

1,411 

384 

174 

935 

727 


1,122 

1,076 

911 

812 

931 

675 

2,730 

1,953 

1,480 

930 

408 


15,787 


3,216 

12,571 


9,060 

8,377 

611 

1,810 

1,385 

370 

163 

967 

755 


1  ,089 

1,041 

875 

806 

933 

670 

2,741 

1,994 

1,487 

922 

416 


15,830 


3,241 

12,589 


9,067 

8,388 

624 


2,850 

2,128 

1,953 

616 

539 

2,936 

2,072 

2,443 

1,149 

1,054 

1,208 

421 


5,743 

5,057 


302 

1,298 


1,105 

1,055 

891 

812 

973 

694 


,000 

,477 

958 

414 


16,120 


3,270 

12,850 


12,099 


11,713 

9,289 

8,594 

618 


27,099 

995 
18,114 

297 
218 
167 
13,570 


12,986 

10,509 

9,633 

1,860 

1,475 

605 


2,853 

2,122 

1,949 

615 

542 

2,954 

2,056 

2,399 

1,121 

1,044 

1,194 

427 


10,804 


5,708 

5,096 


285 

1,306 


1,847  1,877 

1,444  1,434 

351  386 


27,406 

8,917 

18,489 


221 
186 
13,748 


13,140 

10,658 

9,783 

1,873 

1,478 

599 


2,769 

2,049 

1,871 

610 

537 

2,903 

2,025 
2,470 
1,153 
1  ,079 
1,223 
436 


11 ,029 


5,679 

5,350 


285 

1,357 


164 

962 

744 


168 

966 

756 


1,116 

1,067 

904 

852 

938 

655 


1,979 

1,463 

952 

421 


16,295 


3,277 

13,018 


12,264 


11,870 

9,442 

8,729 

623 

1,915 

1,467 

384 

174 

936 

750 


1,155 

1,106 

948 

866 

917 

637 

2,731 

1  ,949 
1,507 
941 
429 


16,377 


3,238 

13,139 


11,985 


,552 

,835 


1,852 

1,412 

380 


27 , 267 

8,616 

18,951 

300 
218 
179 
14,141 


13,542 

10,997 

10,105 

1,947 

1,569 

636 


2,759 

2,091 

1,920 

554 

484 

2,651 

1,877 

2,418 

1,145 

1,067 

1,188 

435 


10,760 


5,415 

5,345 


287 

1,365 


28,916 

8,578 

20,338 

314 

234 

179 

15,299 


4,743 

12,142 
1  ,162 

2,018 
1,787 
716 


2,870 
2,133 
1  ,956 
619 
531 

2,376 

704 
2,3  76 
1  ,089 
1  ,003 
1  ,208 
425 


1,123 

958 

882 

917 

656 

2,482 

1,803 

1,473 

919 

427 


16,807 


3,201 

13,606 


12,372 

9,874 

9,147 

687 

1,842 

1,435 

352 


172 
963 

761  I  738 


169 

945 


5,207 

5,599 


295 
1  ,490 


1  ,338 

1  ,293 
1  ,114 
1  ,013 

953 

662 

2,217 

1  ,638 
1  ,406 
864 
418 


18,110 


3 ,371 
14,739 


13,809 


13,405 

10,849 

10,048 

774 

1  ,917 
1 ,471* 
387 

159 

970 

773 


+2 

+12 


+3 

+5 


+8 

+3 

+3 

+2 

+2 

+6 


+3 

+2 


+2 

+2 

+2 


+9 

+3 

+2 

+6 


0 

0 

+1 


See  footnotes  at  end  of  table. 
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Table  11. 


Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women' s  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores... 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers* 2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


CHARGE  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores. . 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . .  . .  .  . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


1975 

1974 

Percent 

change 

May  1975 
from-- 

Jan . 

Feb. 

Mar . 

May*5 

May 

1  June 

July 

Aug. 

Sept . 

Oct . 

May 

Apr. 

1 

1 

1974 

1975 

Data 

ADJUSTED  for  seasonal  variations  and  ho] 

iday  di 

'ference 

1 

27,208 

27,246 

27,129 

27,303 

27,650 

26, 832 

26, 819 

27,223 

27,484 

27,339 

27,458 

27,340 

27,035 

+3 

+1 

8,574 

8,518 

8,418 

8,515 

8,573 

8,842 

8,721 

8,878 

8,893 

8,738 

8,  641 

8,542 

18,634 

18,728 

18,711 

18,788 

19,077 

17,990 

18,098 

18,345 

18,591 

18. 601 

18,817 

18,798 

18,601 

+6 

+2 

291 

288 

297 

300 

306 

291 

297 

306 

307 

306 

310 

296 

298 

13 ,966 

13,927 

13,969 

13,994 

13,458 

13.462 

13,564 

13,761 

13,742 

13,922 

13,872 

13,889 

+4 

0 

13,317 

13,424 

13,385 

13,443 

13,459 

12,876 

12,884 

12,965 

13,179 

13, 178 

13,332 

13,299 

13,321 

9,941 

10,036 

10,039 

10,133 

10,172 

9,449 

9,525 

9,629 

9,796 

9,896 

9,994 

9,981 

9,990 

+8 

0 

1,898 

1  ,919 

1,892 

1  ,898 

1  ,892 

1,839 

1,855 

1,881 

1,911 

1,904 

1 . 892 

1,896 

1  ,915 

1,515 

1 ,539 

1,509 

1  ,502 

1,525 

1,500 

1,497 

1,516 

1.517 

1,518 

1,506 

1,519 

1  ,489 

609 

623 

609 

604 

610 

626 

632 

648 

617 

614 

594 

610 

595 

-3 

+1 

2,734 

2,682 

2,684 

2,715 

2,738 

2,  867 

2,805 

2,877 

2,911 

2,844 

2,772 

2,737 

2,673 

2,069 

2,009 

2,010 

2,032 

2,054 

2.  128 

2,082 

2,  167 

2,148 

2,  146 

2,073 

2,077 

2,006 

1,897 

1  ,853 

1,856 

1  ,873 

1,899 

1,945 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1,837 

-2 

559 

571 

565 

577 

593 

634 

605 

603 

619 

603 

601 

558 

562 

-6 

493 

498 

492 

506 

512 

562 

535 

526 

542 

535 

524 

490 

490 

-9 

+1 

2,644 

2,594 

2,504 

2,560 

2,584 

2,810 

2,734 

2,  759 

2,701 

2,673 

2,  668 

2,  625 

2,558 

-8 

+1 

1,839 

1  ,821 

1,761 

1,793 

1,822 

2,015 

1,933 

1,954 

1,894 

1. 871 

1. 872 

1,815 

1 ,799 

2,415 

2,410 

2,390 

2,391 

2,428 

2,345 

2,364 

2,418 

2,  460 

2,399 

2,408 

2,  388 

2,385 

1,032 

1  ,043 

1,041 

1  ,038 

1  ,041 

1,026 

1,033 

1,053 

1,084 

1,048 

1,045 

1.047 

1  ,021 

1,204 

1,176 

1,180 

1 ,179 

1,139 

1,151 

1.  170 

1,183 

1.185 

1.  198 

1,177 

1 ,198 

432 

434 

446 

436 

442 

394 

412 

420 

424 

429 

427 

433 

425 

+12 

+1 

10,590 

10,562 

10,510 

10,659 

10,924 

10,784 

10,720 

10, 894 

10.944 

10,772 

10,840 

10,596 

10,374 

+1 

+2 

5,282 

5,253 

5,188 

5,262 

5,333 

5,578 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

5,308 

5,309 

5,322 

5,397 

5,591 

5,206 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5  \  141 

+  7 

+4 

1,310 

1  ,308 

1,271 

1 ,277 

1,276 

1,341 

1,345 

1. 384 

1,357 

1,316 

1,361 

1,282 

1  ,218 

-5 

0 

1,139 

1  ,140 

1,107 

1,118 

1 ,110 

1,170 

1,161 

1,175 

1,166 

1,139 

1,177 

1,110 

1  ,057 

905 

918 

883 

919 

916 

948 

960 

973 

982 

952 

979 

907 

855 

840 

877 

857 

868 

873 

868 

857 

867 

872 

865 

861 

845 

825 

+1 

+1 

866 

849 

861 

848 

880 

973 

950 

957 

978 

929 

905 

895 

863 

619 

595 

605 

590 

611 

698 

687 

684 

697 

658 

632 

641 

616 

-12 

+4 

2,460 

2,430 

2,340 

2,401 

2,436 

2,642 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

-8 

+1 

1,763 

1,741 

1,686 

1 ,717 

1,760 

1,934 

1,867 

1,883 

1, 818 

1,801 

1.803 

1,749 

1 ,739 

1,443 

1  ,439 

1,436 

1  ,448 

1,469 

1,412 

1,422 

1,483 

1,506 

1,457 

1,442 

1,450 

1  ,430 

896 

919 

909 

906 

912 

886 

899 

917 

953 

898 

906 

899 

878 

424 

426 

435 

431 

432 

385 

403 

414 

414 

424 

420 

426 

419 

+12 

0 

16,618 

16,684 

16,619 

16,644 

16,726 

16,048 

16,099 

16,329 

16,540 

16,567 

16, 618 

16.744 

16,661 

+4 

0 

3,292 

3,265 

3,230 

3,253 

3,240 

3,264 

3,232 

3,297 

3,306 

3,297 

3,238 

3,233 

3,201 

13,326 

13 ,419 

13,389 

13,391 

13 ,486 

12,784 

12,867 

13,032 

13,234 

13,270 

13,380 

13.511 

13,460 

+5 

+1 

12,574 

12,658 

12,656 

12,692 

12,718 

12, 117 

12, 117 

12,180 

12,404 

12,426 

12,561 

12,590 

12,671 

+5 

0 

12,178 

12,284 

1.2,278 

12,325 

12,349 

11,706 

11,723 

11,790 

12,013 

12,039 

12. 155 

12. 189 

12,264 

9,036 

9,118 

9,156 

9,214 

9,256 

8,  501 

8,  565 

8.  656 

8,  814 

8,944 

9.015 

9.074 

9,135 

0 

675 

662 

652 

634 

652 

632 

640 

649 

645 

653 

645 

674 

664 

+3 

+3 

1,868 

1  ,833 

1,823 

1,867 

1  ,858 

1, 894 

1,855 

1,920 

1,933 

1,915 

1, 867 

1.812 

1  ,810 

1,450 

1  ,414 

1,405 

1,442 

1,443 

1,430 

1,395 

1,483 

1,451 

1,488 

1,441 

1,436 

359 

366 

356 

368 

3  76 

405 

387 

375 

388 

379 

377 

361 

972 

971 

954 

943 

959 

933 

942 

935 

954 

942 

966 

938 

+3 

771 

774 

751 

745 

737 

722 

728 

724 

746 

751 

768 

738 

757  | 

+2 

+2 

-1 

Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

‘Accounts-receivable  data  contain  no  significant  trading-day  differences. 

2 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores, 

includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 

1975 

19 

74 

Percent 

change 

May  1975 
from — 

Jan . 

Feb. 

Mar.  | 

Apr. 

MayP 

May  | 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

May 

1974 

Apr. 

1975 

NOT  ADJUSTED  for 

seasonal  variations  and 

holiday 

differences 1 

Retail  stores,  total . 

16,327 

15,782 

15,482 

1 

15,456 

15,534 

14,965 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

1  7 , 1  78 

+4 

+1 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1  ,800 

1,845 

1,923 

1,930 

1,886 

1,919 

1,940 

1,902 

1,819 

1  ,911 

-4 

+3 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13  ,656 

13  ,689 

13,042 

13,059 

13,046 

13,310 

13,478 

13,716 

14,094 

15,267 

+5 

0 

General  merchandise  group  with  nonstores.... 

13,263 

12,831 

12,631 

12,560 

12,576 

11,955 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+  5 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,903 

12,473 

12,262 

12,198 

12,210 

11,563 

11,597 

11,619 

11,904 

12,053 

12, 194 

12,549 

13,632 

+6 

0 

Department  stores  and  dry  goods,  general 

10,551 

10,183 

10,024 

9,990 

10,022 

9,280 

9,340 

9,331 

9,573 

9,721 

9,857 

10, 167 

+  8 

0 

Department  stores . 

9,806 

9,462 

9,322 

9,293 

9,325 

8,621 

8,675 

8,667 

8,891 

9,026 

9,  157 

9,453 

10,403 

+8 

0 

Apparel  and  accessory  stores,  total . 

674 

630 

601 

592 

592 

585 

590 

594 

584 

603 

622 

656 

745 

+  1 

0 

Tire,  battery,  accessory  dealers . 

717 

706 

685 

693 

696 

723 

741 

741 

746 

740 

745 

727 

743 

-4 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1 ,779 

1  ,858 

1,912 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1  ,975 

-3 

+4 

Durable  goods  stores,  total . 

404 

392 

397 

433 

479 

512 

526 

516 

523 

505 

485 

462 

428 

-6 

+11 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1  ,346 

1  ,379 

1,400 

1,380 

1,321 

1,306 

1,340 

1,441 

1,434 

1  ,547 

-2 

+3 

General  merchandise  group  with  nonstores.... 

826 

750 

749 

755 

775 

812 

808 

782 

795 

804 

847 

842 

915 

-5 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

743 

667 

644 

655 

669 

707 

708 

684 

695 

698 

729 

728 

834 

-5 

+2 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

709 

634 

610 

621 

635 

666 

670 

645 

654 

658 

688 

687 

800 

-5 

+2 

Department  stores . 

677 

605 

581 

590 

604 

634 

638 

612 

620 

624 

656 

654 

763 

-5 

+2 

Apparel  and  accessory  stores,  total . 

187 

174 

160 

161 

160 

160 

166 

164 

153 

173 

186 

178 

209 

0 

-1 

INSTALLMENT  .ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,673 

13,053 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+  5 

0 

Durable  goods  stores,  total . 

1,499 

1,447 

1,364 

1  ,367 

1  ,366 

1,411 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1  ,483 

-3 

0 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,310 

11,642 

11,679 

11,725 

12,004 

12, 138 

12,275 

12,660 

13,720 

+6 

0 

General  merchandise  group  with  nonstores.... 

12,437 

12,081 

11,882 

11,805 

11 ,801 

11, 143 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13,088 

+6 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,160 

11  ,806 

11,618 

11,543 

11,541 

10,856 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+6 

0 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

9,842 

9,549 

9,414 

9,369 

9,387 

8,614 

8,670 

8,686 

8,919 

9,063 

9,169 

9,480 

10,388 

+9 

0 

Department  stores . 

9,129 

8,857 

8,741 

8,703 

8,721 

7,987 

8,037 

8,055 

8,271 

8,402 

8,501 

8,799 

9,640 

+9 

0 

Apparel  and  accessory  stores,  total . 

487 

456 

441 

431 

432 

425 

424 

430 

431 

430 

436 

478 

536 

+2 

0 

TOTAL  ACCOUNTS  RECEIVABLE 

Data 

ADJUSTED 

for  seasonal  variations 

and  holiday  differences 

l 

Retail  stores,  total . 

15,733 

15,704 

15,626 

1 

15,693 

15,814 

1 

15,260 

15,292 

15,432 

15,600 

15,677 

15,807 

15,704 

1-6 , 778 

*4 

+1 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1  ,828 

1  ,838 

1,944 

1,893 

1,882 

1,891 

1,912 

1,881 

1,840 

1  ,894 

-5 

+1 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,976 

13,316 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

13  ,884 

+5 

+1 

General  merchandise  group  with  nonstores.... 

12,704 

12,791 

12,794 

12,841 

12,883 

12,331 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+4 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,337 

12,435 

12,428 

12,485 

12,517 

11,944 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+5 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,533 

8,810 

8,901 

8,987 

9,  166 

9,220 

9,353 

9,353 

9  ,361 

+8 

0 

Apparel  and  accessory  stores,  total . 

619 

633 

601 

603 

616 

612 

627 

636 

627 

630 

636 

637 

627 

+  1 

+2 

Tire,  battery,  accessory  dealers . 

698 

714 

702 

698 

695 

709 

712 

724 

728 

738 

746 

740 

739 

-2 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1  ,811 

1 ,849 

1,901 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1  ,784 

-3 

+2 

Durable  goods  stores,  total . 

440 

429 

444 

443 

473 

513 

502 

495 

487 

467 

458 

454 

453 

-8 

+7 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1,336 

1  ,368 

1,3  76 

1,388 

1,384 

1,425 

1,397 

1,379 

1,451 

1,366 

1  ,331 

-1 

+1 

General  merchandise  group  with  nonstores.... 

803 

778 

786 

780 

795 

843 

839 

860 

847 

818 

846 

778 

737 

-6 

+2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

712 

688 

681 

682 

692 

741 

744 

750 

740 

723 

742 

678 

645 

-7 

+1 

Department  stores . 

637 

615 

605 

613 

625 

660 

666 

683 

674 

655 

679 

615 

581 

-5 

+  2 

Apparel  and  accessory  stores,  total . 

171 

174 

160 

168 

167 

169 

179 

182 

173 

176 

181 

171 

173 

-1 

-1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,965 

13,359 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+5 

+1 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1  ,385 

1  ,365 

1,431 

1,391 

1,387 

1,404 

1,445 

1,423 

1,386 

1  ,441 

-5 

-1 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,600 

11,928 

12,015 

12,125 

12,312 

12,386 

12,475 

12,498 

12,553 

+6 

General  merchandise  group  with  nonstores.... 

11,901 

12,013 

12,008 

12,061 

12,083 

11,488 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11  ,988 

+5 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,625 

11,747 

11,747 

11 ,803 

11  ,825 

11,203 

11,226 

11,273 

11,485 

11,540 

11,616 

11,601 

+6 

0 

Department  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8, 150 

8,235 

8,304 

8,492 

8,565 

8,674 

8,738 

8,780 

+9 

0 

Apparel  and  accessory  stores,  total . 

448 

459 

441 

435 

449 

443 

448 

454 

454 

454 

455 

466 

454 

+1 

.3 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 

Sampling  variabilities  are  shown  in  table  21. 


and  year-to-year  percent  changes. 

^Preliminary  estimates,  see  Explanatory  Material,  page  24. 


1 Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

Range 

Median 

Range 

Median 

Range 

Median 

ratio2 

All  Stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0. 6-0.7 

0.6 

0.2-0. 3 

0.3 

0.4 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1 .4-1 .5 

1.4 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

Cl 

o 

* 

o 

0.9 

0. 2-0. 3 

0.3 

0.6 

Food  stores,  total . 

1.6-1. 7 

1.6 

1 .6-1.7 

1.6 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0. 2-0.5 

Meat  markets . 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2. 7 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

5.8 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2.6-2. 9 

2.8 

1  9 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0.7-2. 1 

Restaurants,  lunchrooms,  cafeterias . 

3.4-3. 9 

3.6 

3. 2-3. 6 

3.4 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

3.2 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1.1-1. 3 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

1.2-1. 2 

1.2 

1.1-1. 3 

Department  stores . 

0. 4-0.7 

0.4 

0. 4-0.6 

0.4 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0. 1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

Men  s,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4. 4-7.1 

5.4 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6.3 

5.6 

4. 5-7.0 

5.4 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4. 7 

4.2 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4.7-6. 1 

5.0 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5.5 

5.4 

1. 4-1.8 

1.5 

2.6 

Furniture,  home  furnishings,  and  equipment  stores,  total.... 

3.0-4. 1 

3.6 

3. 1-4.1 

3.7 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

Furniture  stores . 

5.3-5. 9 

5.6 

5. 1-5. 8 

5.2 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5.4-7. 1 

6.4 

Household  appliance  Itores . 

6. 5-9. 5 

7.4 

6.7-8. 1 

7.4 

2. 2-6. 6 

3.9 

5.7 

Building  materials,  hardware,  farm  equipment  dealers,  total... 

3.7-4. 1 

4.0 

3. 4-4.1 

3.6 

Lumber  and  other  building  materials  dealers... 

4. 0-4.5 

4.3 

3.6-4. 4 

4.2 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

6.1 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

Passenger  car  dealers . 

1 .7-1.8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

Tire,  battery,  accessory  dealers . 

3.8-4. 9 

4.0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

3.9 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2.3-2. 6 

2.4 

0.6-1. 1 

1.0 

2.2 

Drug  and  proprietary  stores . 

3. 3-3. 5 

3.4 

3. 1-3. 5 

3.2 

0.5-1. 4 

0.6 

1.5 

Liquor  stores . 

4. 4-4. 7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

3.4 

Group  II  Stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

Durable  goods  stores,  total . 

3.0-3. 8 

3.7 

3. 4-4.7 

4.1 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

%>< 

Food  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

SB  Hi  i 

Grocery  stores . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

J-V 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

1.0 

0.8-1 . 1 

General  merchandise  group  without  nonstores  (except  depart- 

ment  stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

CM 

o 

o’ 

Department  stores  and  dry  goods,  general  merchandise  stores.. 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

Department  stores . 

0.4-0. 5 

0.5 

0. 4-0.5 

0.5 

Variety  stores . 

2. 0-2.3 

2.2 

2.0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3. 5-4. 8 

3.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7.2 

7.0 

2.0-2. 9 

i 

Women's  ready-to-wear  stores . 

7.7-8. 8 

7.9 

6. 9-8.0 

7.6 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8.3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

'■  m 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4. 9-5.4 

5.2 

0.6-1. 4 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0.4-4. 1 

0.5 

■  m  H 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trad¬ 
ing-day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change 
in  sales.  The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data— January  1970  over  January  1969. 


The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 
(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7.2 

3. 8-7. 4 
2. 4-7. 2 

9.1 

Jewelry  stores . 

1 .0-6.5 

1.8 

3.3 

TV,  radio  stores . 

4.5 

Floris  ts . 

3.5-6. 7 

4.9 

11 . 4 

Paint,  glass,  wallpaper  stores . 

2. 2-3. 5 

Book  stores . 

4.6-6. 7 

5.7 

7.2 

Stationery  stores . 

3. 1-6. 5 

3.9 

10.5 

Plumbing,  heating,  and  air  conditioning  equip- 

Music  stores . 

3. 3-8. 3 

3.9 

4.6 

Farm  equipment  dealers . 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous 
month  for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of 
change  in  sales  of  the  unadjusted  data  for  the  months  of  March  June  1973.  For  the  year— to— year  ratios,  only  one  month  Is  available  -  January  1970  over  January  1969. 
‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15- 19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months* 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C=  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios, only  one  month  is  avail able- January  1970  over  January  1969. 

‘Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

*Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimates  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp. 24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the  same  month  a  year  ago 

Ratio  of  2 

consecut 

ive  mont 

hs 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

Eating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

GAF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total.. 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

b 

b 

b 

Building  materials,  hardware,  farm 

B 

_ 

d 

b 

- 

Automotive  dealers,  total . 

A 

A 

B 

- 

a 

b 

b 

- 

a 

a 

a 

- 

Gasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

Drug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacif ic 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

Food  stores,  total . 

B 

( i 

A 

B 

C) 

C 

B 

B 

B 

Eating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

GAF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores.... 

- 

A 

A 

B 

A 

A 

A 

B 

A 

Apparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

Gasoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

Drug  and  proprietary  group . 

- 

C 

B 

- 

C 

- 

- 

- 

- 

Ratio  to  the  same  month 

year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

Food  stores,  total . 

c 

o 

a 

a 

(') 

b 

b 

d 

a 

Eating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

GAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

b 

b 

c 

b 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Drug  and  proprietary  stores . 

- 

b 

d 

“ 

c 

- 

- 

- 

Ratio  of 

consecutive 

months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

(’) 

a 

a 

C) 

a 

a 

a 

a 

Eating  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

GAF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores.... 

- 

a 

a 

a 

a 

a 

a 

b 

a 

Apparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

Gasoline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

- 

b 

Drug  and  proprietary  stores . 

- 

a 

a 

" 

a 

- 

“ 

~ 

‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

B 

A 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

A 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. 

A 

_ 

_ 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Ohio . 

A 

B 

_ 

Massachusetts. . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . 

A 

A 

A 

Minnesota . 

B 

Missouri . 

B 

- 

- 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

c 

a 

_ 

a 

a 

a 

a 

a 

b 

a 

a 

a 

b 

- 

- 

a 

a 

b 

b 

b 

- 

a 

a 

a 

a 

b 

b 

a 

a 

a 

b 

c 

- 

b 

b 

a 

c 

- 

a 

a 

b 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N. Y. -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y. . 

A 

A 

A 

a 

b 

New  York,  N.Y . 

A 

A 

B 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

b 

St.  Louis,  Mo. -Ill . 

B 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

B 

B 

B 

d 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

_ 

c 

Cities 

Dallas,  Tex . 

- 

_ 

C 

_ 

_ 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

Houston,  Tex . 

_ 

_ 

_ 

Kansas  City.  Mo.-Kans . 

_ 

B 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

b 

Minneapolis-St .  Paul,  Minn . 

A 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio 

of  2  consecutive 
months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Chicago,  1 1 1 . -Northwestern  Indiana . 

a 

New  York,  N. Y. -Northeastern  New  Jersey...., 

a 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

Philadelphia,  Pa.-N.J . 

a 

Baltimore,  Md . 

a 

_ 

Boston,  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . 

a 

a 

Cleveland,  Ohio . 

a 

Dallas,  Tex . 

Detroit,  Mich . 

a 

a 

a 

Houston,  Tex . 

b 

Kansas  City,  Mo.-Kans . 

b 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

b 

Nassau-Suf folk,  N.Y . 

a 

3 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a  i 

a 

b 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


^Percent ) 


Kind  of  business 

Prel iminary 
estimates 

Final 
est imates 

Ratio  of  2 
consecut  ive 
months1 

Kind  of  business 

Prel  iminary 
est imates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

Retail  stores,  total . 

1.0 

0.9 

0.3 

Durable  goods  stores,  total . 

2.2 

2.2 

0.5 

Nondurable  goods  stores,  total... 

2.1 

1.7 

0.8 

Durable  goods  stores,  total . 

2.0 

2.0 

0.4 

6.2 

6.1 

1.3 

Nondurable  goods  stores,  total.... 

1.0 

0.9 

General  merchandise  group  with  nonstores. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

r  1  1  .  a*  ■  1 

2.2 

2.2 

0.4 

1 .8 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

Eating  and  drinking  places . 

Furniture,  home  furnishings,  and 

General  merchandise  group  with  nonstores.. 

1.1 

1.0 

0.2 

equipment  stores,  total . 

4.7 

4.4 

1.2 

Department  stores  and  dry  goods,  general 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

merchandise  stores . 

0.4 

0.5 

0.1 

Building  materials,  hardware,  farm 

Po  prfn,ont  ctnrpi. 

0.1 

3.1 

2.9 

0.9 

Mail-order  houses  department  store 

Lumber  and  other  building  materials 

4.2 

4  .2 

1.2 

Automotive  dealers,  total . 

3.1 

3.1 

0.8 

Apparel  and  accessory  stores,  total . 

3.6 

3.5 

0.5 

Passenger  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

6.4 

6.2 

1  .9 

Furniture,  home  furnishings,  and 

INSTALLMENT  ACCOUNTS 

4.9 

5.0 

0.6 

1  2 

0  1 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

* 

i  ^  nrf*  ct  nrr  . 

0.6 

4.0 

3.9 

0.4 

Household  appliance,  TV,  radio  stores... 

9.5 

9.7 

0.7 

Nondurable  goods  stores,  total... 

1.0 

1.0 

0.2 

Household  appliance  stores . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. 

1.2 

1.1 

0.1 

Building  materials,  hardware,  farm 

Department  stores  and  dry  goods. 

0.5 

0.4 

0.4 

Lumber  and  other  building  materials 

Department  stores . 

0.1 

0.1 

0.1 

doo | 

4.1 

1 .2 

6.5 

6.0 

1.0 

Furniture,  home  furnishings,  and 

Ant  npnt  i  \io  rion  lore 

7.0 

7.0 

0.5 

9.1 

8.7 

0.5 

Passenger  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Household  appliance,  TV,  radio  stores.. 

9.5 

9.6 

0.7 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

Gasoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

lSampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Table  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary 
est imates 

Final 

estimates 

Ratio  of  2 

consecut ive 
months1 

Kind  of  business 

Preliminary 
est imates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total.... 

0.4 

0.4 

0.1 

General  merchandise  group  with  nonstores.. 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

Tire,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

1.9 

1.9 

0.3 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total... 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores. 

0.3 

0.3 

0.1 

General  merchandise  group  with  nonstores.. 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 

final  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
Material,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  (1)  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1 961 ,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e. ,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 

(2)  Changing  sampling  and  collection  procedures 
for  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retail 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con¬ 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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generally  first-quarter  payroll  reported  by  F1CA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
‘  each  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
and  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
the  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
CBP  universe.  Because  of  the  lag  in  reporting  births  to 
IRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
on  the  average  about  6  to  7  months  after  they  begin 
operation.  During  this  period  they  are  represented  by 
the  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
a  given  month,  a  retail  business  must  meet  both  of  the 
following  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  (1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  tor  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 
services  including  repair,  maintenance,  delivery,  and 
installation  charges;  receipts  from  carrying  charges  or 
other  charges  for  credit;  and  sales  and  excise  taxes  col¬ 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  of 
all  establishments  primarily  engaged  in  retail  trade.  They 
do  not  include  sales  at  retail  by  manufacturers,  whole¬ 
salers,  service  establishments,  and  other  establishments 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  to 
retail  stores  by  their  customers  for  purchases  made  on 
credit.  The  data  in  this  report  refer  to  receivables 
outstanding  as  of  the  end  of  the  month,  including 
receivables  against  which  the  firm  has  borrowed.  How¬ 
ever,  credit  paper  discounted  or  sold  to  others  (e.g., 
consumer  credit  paper  sold  to  financial  institutions  or 
collecting  agencies)  and  amounts  actually  charged  off  as 
bad  debts  are  excluded.  Also  excluded  are  accounts 
charged  on  credit  cards  issued  by  oil  companies,  banks 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  which 
full  payment  is  scheduled  to  be  made  at  the  end  of  the 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  for 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category. 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
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and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21 .  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
estimate  by  its  associated  sampling  variability.  Add  and 
subtract  the  product  from  the  estimate.  Since  the 
sampling  variabilities  are  computed  at  the  1 -sigma  level, 
the  chances  are  that  2  out  of  3  times  the  “expected 
value”  will  be  within  this  interval.  (The  expected  value 
refers  to  that  value  which  could  be  obtained  from  a 
complete  enumeration  using  the  same  techniques  in 
collecting  and  processing  as  were  used  for  the  sample.) 
Doubling  the  sampling  error  estimate  and  repeating  this 
process  gives  an  interval  which  will  include  the  expected 
value  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
monthly  dollar  volume  estimates,  assume  that  the  sales 
estimate  for  a  particular  month  in  table  1  for  the  food 
group  is  $4,698  million.  The  median  sampling  variability 
for  preliminary  estimates  of  the  food  group  shown  in 
table  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
million  by  .012,  yields  $56  million.  The  chances  are  2 
out  of  3  that  the  expected  value  is  between  $4,642  and 
$4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
million)  and  the  chances  are  19  out  of  20  that  the 
expected  value  lies  between  $4,586  and  $4,810  million 
(i.e.,  $4,698  million  plus  and  minus  $1 12  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
abilities  with  ratios,  assume  that  a  particular  month-to- 
month  percentage  change  in  sales  for  the  automotive 
group  is  -3  percent  (this  percentage  change  is  equivalent 
to  a  month-to-month  ratio  of  .97)  and  that  the  median 
sampling  variability  for  this  statistic,  shown  in  table  13, 
is  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
.007  is  .007.  The  probability  is  2  out  of  3  that  the 
expected  ratio  is  contained  in  the  range  .963  to  .977, 
while  there  is  a  probability  of  19  out  of  20  that  the 
expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
possibly  high  sampling  variability.  This  is  especially  true 
for  the  estimates  of  standard  metropolitan  statistical 
areas  where  the  sample  is  relatively  small  and  a  few  new 
large  establishments  coming  into  the  sample  estimates 
with  large  weights  have  a  relatively  large  influence  on 
the  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
variability  shown  in  this  report  do  not  include  biases 
which  might  arise  from  such  sources  as  nonreporting  or 
response  errors.  Estimated  sales  for  nonresponse  for  all 
kinds  of  business  combined,  which  amounts  to  about  9 
percent  of  the  national  estimates,  are  included  in  the 
published  data. 


Percent  Cliange  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1 .  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  No. 
12,  1965.  Holiday  adjustment  factors  were  developed 
by  a  method  similar  to  that  described  in  Seasonal 
Adjustment  on  Electronic  Computers,  pp.  356-359, 
Organization  for  Economic  Cooperation  and  Develop¬ 
ment,  Paris,  1961.  Additional  details  concerning  the 
adjustment  factors  may  be  obtained  from  the  Chief, 
Business  Division,  Bureau  of  the  Census,  Washington, 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  the 
combined  seasonal,  trading-day,  and  holiday  adjustment 
factors  that  are  used,  respectively,  to  adjust  sales  and 
accounts-receivable  estimates.  The  factors  shown  for 
data  at  the  kind-of-business  group  and  total  levels  are 
approximations  and  may  show  small  differences  from 
the  published  data.  Summary  measures  of  the  seasonal, 
cyclical,  and  irregular  components  of  the  adjusted  sales 
data  and  adjusted  accounts-receivable  data  are  shown  in 
tables  24  and  25,  respectively.  These  measures  provide  a 
rough  guide  for  use  in  interpreting  current  percentage 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selling 
merchandise  for  personal  or  household  consumption 
and  rendering  services  incidental  to  the  sale  of  the 
goods.  Additional  characteristics  of  retail  trade  estab¬ 
lishments  are  that  they  are  usually  fixed  places  of 
business;  they  are  engaged  in  activities  to  attract  the 
general  public  to  buy;  they  buy  or  receive  merchandise 
as  well  as  sell;  they  may  process  their  products,  but  such 
processing  is  incidental  or  subordinate  to  selling;  and 
they  are  considered  as  retail  in  the  trade.  Not  all  of 
these  characteristics  need  be  present,  and  some  are 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallel 
broad  classifications  defined  in  the  1967  edition  of  the 
Standard  Industrial  Classification  (SIC)  Manual.  The 
retail  statistics  are  based  on  establishment  rather  than 
commodity  or  product  reporting.  With  the  exception  of 
“nonstore”  establishments,  each  establishment  is  classi¬ 
fied  in  accordance  with  the  major  product  or  products 
(determined  by  volume  of  sales)  which  it  handles. 
“Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct 
selling  establishments)  comprise  a  separate  category  and 
are  included  in  the  general  merchandise  group, regardless 
of  the  products  sold.  The  sales  reported  for  each 
establishment  principally  selling  at  retail  include  all  sales 
(retail,  wholesale,  and  receipts  from  services),  and  are 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings, 
and  equipment  group;  building  materials,  hardware,  and 
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farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups;  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
stands. 

A  description  of  each  kind  of  business  included  in  the 
estimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling-for  all  types  of  construction -lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

521 1 )— Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221 )— Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5241 )‘  -Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  525 1 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)-Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  55 1 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers-Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)— Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

571 4)  •—Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
57 1 9) 1  —  Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933)2  — Establishments  primarily  engaged  in  the  retail 
sale  of  antique  furniture  and  home  furnishings,  glass¬ 
ware,  and  objects  of  art  in  addition  to  those  establish¬ 
ments  selling  secondhand  merchandise  such  as  apparel, 
furniture,  appliances,  books,  automotive  parts,  musical 
instruments,  etc.,  in  any  combination.  Pawnshops  and 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals. 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2— Establishments 
primarily  engaged  in  the  retail  sale  of  general  or  a 
specialized  line  of  sporting  goods  and  equipment  for 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf, 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995 )2  -Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)-Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998) 2 -Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
(SIC  5999)2— Establishments  primarily  engaged  in  the 
retail  sale  of  specialized  lines  of  merchandise  such  as 
collectors’  items  and  supplies,  artists’  supplies,  ortho¬ 
pedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere 
classified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
number  of  lines  of  merchandise  such  as  dry  goods, 
apparel  and  accessories,  furniture  and  home  furnishings, 
small  wares,  hardware,  and  food.  The  stores  included  are 
generally  known  as  department  stores,  variety  stores, 
general  merchandise  stores,  general  stores,  etc.,  as  well 
as  mail-order  houses.  Also  included  in  this  group  are 
those  nonstore  retailers  primarily  engaged  in  the  sale  of 
products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail¬ 
order  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
through  mail-order  houses),  and  those  primarily  engaged 
in  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
carry  a  general  line  of  apparel  such  as  suits,  coats, 
dresses,  and  furnishings;  home  furnishings  such  as 
furniture,  floor  coverings,  curtains,  draperies,  linens, 
major  household  appliances;  and  housewares  such  as 
table  and  kitchen  appliances,  dishes,  and  utensils.  These 
and  other  merchandise  lines  are  normally  arranged  in 
separate  sections  or  departments  with  the  accounting  on 
a  departmentalized  basis.  The  departments  and  func¬ 
tions  are  integrated  under  a  single  management.  In 
general,  a  retail  store  is  classified  as  a  department  store 
if  it  normally  has  25  or  more  employees  and  sells  some 
items  in  each  of  the  following  lines  of  merchandise  with 
no  one  of  the  lines  exceeding  80  percent  of  total  sales: 
(1)  furniture,  home  furnishings,  appliances,  radio  and 
TV  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
(3)  household  linens  and  dry  goods.  The  80-percent 
limitation  for  any  one  category  does  not  apply  for 
establishments  with  total  annual  sales  of  more  than  $5 
million,  provided  the  combined  sales  of  the  other  two 
merchandise  line  groups  exceed  $500,000.  So-called 
discount  stores  are  included  as  department  stores, 
provided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
(SIC  5321 ,  part  ^-Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 

3 Sales  made  by  mail  order  catalog  desks  located  within 
department  stores  of  mail  order  firms  and  the  free-standing 
catalog-order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321 ,  part) 1  -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )'  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 ) 1  —  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace, and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1  (-Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


30 


Meat  and  Fish  (Seafood)  Markets  (SIC  5421) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  543 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  544 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  In¬ 
cluded  are  furriers  and  custom  tailors  carrying  stocks  of 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (SIC 
561 1 )— Establishments  primarily  engaged  in  the  retail 
sale  of  men’s  and  boys’  ready-to-wear  clothing  and 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  women’s 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  and 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631 )— Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  women’s  and  girls’  apparel 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil¬ 
linery,  foundation  garments,  lingerie,  negligees,  robes, 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641 ) 1  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
children’s  and  infants’  clothing,  furnishings,  and  acces¬ 
sories. 

Family  Clothing  Stores  (SIC  565 1  ^Establishments 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish¬ 
ings,  and  accessories  for  men,  women,  and  children,  not 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (—Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combination 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear. 
These  establishments  frequently  carry  accessory  lines 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 ) 1 —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )‘  —Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699)1 -Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 


31 


counters  and  refreshment  stands  selling  prepared  foods 
and  drinks  for  immediate  consumption.  Also  included 
are  social  caterers  who  sell  prepared  foods  which  are 
served  on  the  premises  or  elsewhere,  and  inplant  feeding 
contractors.  Eating  and  drinking  places  operated  as 
leased  concessions  in  theaters,  hotels,  motels,  and  places 
of  amusement  are  included  here,  although  candy  and 
popcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
part)— Establishments  primarily  engaged  in  the  retail  sale 
of  prepared  food  and  drink  for  consumption  on  the 
premises.  In  the  cafeterias  the  customers  often  serve 
themselves.  Alcoholic  beverages  are  frequently  sold  at 
these  establishments  but  receipts  from  the  sale  of 
alcoholic  beverages  may  not  exceed  the  receipts  from 
prepared  foods.  Also  included  here  are  inplant  feeding 
contractors  primarily  engaged  in  the  preparation  and 
retail  sale  of  prepared  food  and  drink  for  employees 
(under  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
of  refreshments  and  prepared  food  items.  Included  are 
establishments  which  prepare  refreshment  items  such  as 
frozen  custard,  pizza,  barbequed  chicken,  and  ham¬ 
burgers  for  consumption  on  or  near  the  premises  or  for 
“take-home”  consumption. 

3.  Social  Caterers  (SIC  581 2,  part)4 —  Establishments 
primarily  engaged  in  servicing  prepared  food  on  the 
premises  or  elsewhere.  Service  plays  an  important  part 
in  this  kind  of  business.  The  principal  activity  of  the 
establishment  is  catering  of  food  and  beverages  to 
parties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  581 3)— Establishments  primarily 
engaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
wine,  liquor,  and  other  alcoholic  beverages  for  consump¬ 
tion  on  the  premises.  Prepared  foods  are  frequently  sold 
at  these  establishments,  but  receipts  from  the  sale  of 
prepared  foods  may  not  exceed  receipts  from  sales  of 
alcoholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
prescription  drugs,  patent  medicines,  and  health  and 
first-aid  products.  Usually  the  establishments  carry  a 
number  of  related  lines  of  merchandise  such  as  cosmet¬ 
ics,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
and  novelty  merchandise.  These  stores  may  also  operate 
a  soda  fountain  or  lunch  counter. 


4Sales  for  this  kind  of  establishment  are  not  shown  separately 
but  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5 —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)-Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s —Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 
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The  adjustment  factors  shown  above  for  sales  are  a  combination  of  the  seasonal,  holiday,  and  trading-day  factors.  These  factors  are  separately  available  upon  request,  but  in  more  limited  kind-of-1 
than  shown  above.  Adjustment  factors  are  not  included  in  this  table  for  those  kinds  of  business  for  which  adjusted  data  are  not  published  separately. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 


Kind  of  business 

1974 

1975 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

Durable  goods  stores,  total . 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

Nondurable  goods  stores,  total . 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

>od  stores,  total . 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

;neral  merchandise  group  without  nonstores  (except 

Jepartment  stores  mail  order) . 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

Department  stores . 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

Mail-order  houses  (department  stores  merchandise) . 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

jparel  and  accessory  stores,  total . 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

Women's  ready-to-wear  stores . 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

jrniture,  home  furnishings,  and  equipment  stores,  total. 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

Furniture,  home  -furnishing  stores . 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

Furniture  stores . 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

Household  appliance,  TV,  radio  stores . 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

Household  appliance  stores . 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

jilding  materials,  hardware,  farm  equip,  dealers,  total. 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

Lumber  and  other  building  materials  dealers . 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

jtomotive  dealers,  total . 

101.6 

99.4 

100.1 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

Passenger  car  dealers  (franchised) . 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

Tire,  battery,  accessory  dealers . 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

asoline  service  stations . 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

Durable  good  stores,  total . 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

Nondurable  goods  stores,  total . 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

Department  stores . 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

pparel  and  accessory  stores,  total . 

93.0 

93.1 

98.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

arniture,  home  furnishings,  and  equipment  stores,  total. 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

Furniture,  home  furnishings  stores . 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

uilding  materials,  hardware,  farm  equip,  dealers,  total. 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

Lumber  and  other  building  material  dealers . 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

utomotive  dealers,  total . 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

Passenger  car  dealers  (franchised) . 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

asoline  service  stations . 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

Durable  goods  stores,  total . 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

Nondurable  goods  stores,  total . 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

Department  stores . 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

pparel  and  accessory  stores,  total . 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

urniture,  home  furnishings,  and  equipment  stores,  total. 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

Furniture,  home  furnishings  stores . 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

Household  appliance,  TV,  radio  stores . 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

utomotive  dealers,  total . 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

Tire,  battery,  accessory  dealers . 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

Retail  stores,  total . 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

Durable  goods  stores,  total . 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

Nondurable  goods  stores,  total . 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

Department  stores . 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

pparel  and  accessory  stores,  total . 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

ire,  battery,  accessory  dealers . 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

104.2 

101.7 

91.3 

97.7 

101.2 

106.6 

Nondurable  goods  stores,  total . 

92.7 

93.5 

97.2 

9«.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

Department  stores . 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

pparel  and  accessory  stores,  total . 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

Durable  goods  stores,  total . 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

Nondurable  goods  stores,  total . 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

97.0 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

Department  stores . 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

pparel  and  accessory  stores,  total . 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using  the 
-11  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
t oliday  factors.  Adjusted  accounts-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
actors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sales 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

i 

C 

i/c 

MCD 

Average  duration  of  run  (ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise). 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . . . 

Automotive  dealers,  total..... . . . 

Passenger  car,  other  automotive  dealers . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


7.67 

5.98 

29.3 

.99 

.84 

.51 

7.24 

5.99 

28.6 

2.15 

1.86 

.  78 

8.41 

6.46 

36.5 

.82 

.63 

.49 

5.90 

2.62 

10.3 

.86 

.69 

.46 

6.04 

2.36 

9.7 

.84 

.67 

.48 

5.17 

3.63 

20.4 

.94 

.77 

.51 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

4.19 

2.51 

12.9 

.97 

.70 

.58 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

1.64 

2 

1.99 

1.57 

25.70 

3.61 

2.38 

3 

1.93 

1.55 

10.71 

3.75 

1.27 

2 

2.27 

1.48 

32.12 

3.94 

1.51 

2 

2.06 

1.40 

14.28 

3.82 

1.40 

2 

2.27 

1.45 

23.36 

4.34 

1.50 

2 

2.23 

1.70 

18.36 

3.16 

2.27 

3 

1.89 

1.53 

21.42 

3.49 

1.43 

2 

2.02 

1.64 

125.00 

3.54 

3.28 

3 

1.67 

1.46 

12.24 

3.11 

3.70 

4 

1.56 

1.44 

14.28 

3.10 

3.95 

4 

1.70 

1.54 

10.28 

2.73 

3.41 

4 

1.68 

1.52 

6.59 

2.73 

3.71 

4 

1.76 

1.61 

8.86 

2.79 

3.54 

4 

1.82 

1.71 

7.56 

2.65 

2.25 

3 

1.81 

1.41 

11.17 

3.70 

2.42 

3 

1.75 

1.47 

9.52 

3.31 

3.19 

4 

1.92 

1.69 

9.18 

3.26 

2.66 

4 

1.86 

1.55 

10.71 

3.74 

2.19 

3 

1.89 

1.65 

11.68 

3.45 

3.02 

4 

1.76 

1.57 

7.14 

3.91 

2.83 

4 

2.02 

1.67 

7.56 

3.91 

2.68 

4 

2.12 

1.65 

7.79 

4.03 

2.52 

3 

1.64 

1.50 

10.28 

3.11 

1.22 

2 

2.32 

1.47 

17.13 

3.94 

1.60 

2 

2.11 

1.61 

23.36 

3.20 

2.35 

3 

1.88 

1.50 

16.06 

3.49 

GROUP  II  STORES 


Retail  stores,  total . 

10.66 

8.73 

53.1 

Grocery  stores . 

7.50 

2.75 

10.1 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order) . 

16.05 

14.16 

97.5 

Department  stores . 

16.41 

14.21 

98.5 

Variety  stores . 

19.13 

18.44 

125.2 

Apparel  and  accessory  stores,  tot?;l . 

20.31 

17.79 

93.5 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

Shoe  stores . 

22.23 

19.01 

66.1 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4.96 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3.65 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3.54 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3.54 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3.62 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3.70 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3.49 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2.90 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3.27 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3.26 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  data. 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions,  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators,"  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau 
of  Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable  to 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  than  5 
months,  all  series  with  an  MCD  greater  than  “5"  are  shown  as  “6."  MCD  is  small  for  smooth  series 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  number 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
no  change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
The  ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I.  cyclical  component 
C,  and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
of  terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 


Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard 
to  sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.)  2-month  spans  (Jan. -Mar..  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives  an 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1-month  intervals 
the  expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75 
about  95  percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
2.  For  example,  the  ADR  of  Cl  is  1.92  for  household  appliances.  This  indicates  that  1 -month 
changes  in  the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random 
series.  In  the  next  2  columns,  1.69  for  I  and  9.18  for  C  indicates  the  separation  of  the  seasonally 
adjusted  senes  into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component 
Finally.  3.26  for  MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  senes  (4 
months  being  the  MCD  span)  reverses  direction  on  the  average  about  every  3  months  The  increase 
in  the  ADR  from  1.92  for  Cl  to  3.26  for  the  MCD  moving  average  indicates  that  for  this  series  the 
use  of  MCD  spans  substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally 
adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
the  months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal 
factors.  Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead, 
and  are  thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months 
greater  than  those  shown  above  for  individual  kinds  of  business  and  approximately  1  month 
greater  for  total  retail  sales,  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for 
individual  kinds  of  business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 


Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

Food  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

Apparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Bldg,  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

Automotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

Gasoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

Apparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

Furniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

Automotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

Gasoline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Apparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

Furniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.  18 

1.67 

8.41 

3.66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

Automotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

Apparel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

Tire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

Apparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

General  merchandise  group  without  nonstores  (except 

department  stores . . . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

Apparel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y. --NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medina 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties, 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties, 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  and 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  111. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-W1S.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


•Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties 
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REENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

ARTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

ONOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

OUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

©IANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

ACKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

ACKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

ACKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

ALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

ANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 

i  Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

NOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

ANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

ANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

EXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

HNCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

.ITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

OS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

OUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

OWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

YNCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

IACON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

(EMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

[1AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

IILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

(INNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

(OBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

IONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

IUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

IUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

ASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

EW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NE  WS-HAMPTON,  VA. :  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA. -N.J. :  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.  -  WASH. :  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF. :  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAK  LAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinellas 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  and 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C. -MD.-VA. :  District  of  Columbia;  Mont¬ 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandria, 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax. 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Iowa  ' 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va., 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzerne  I 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berlin, 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holden.  ■ 
Leicester,  Millbury,  Northborough,  Northbridge,  North! 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterling,! 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns  in! 
Worcester  County,  Mass.  1 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbull 
Counties,  Ohio 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NO RTHE' ASTERN  STATES 


New  England  Division 
Maine 

New  Hampshire 
Vermont 
Massachusetts 
Rhode  Island 
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Sales 

otal  sales  of  retail  stores  in  the  United  States  for  June  1975 
e  estimated  at  $49.0  billion.  After  adjustment  for  seasonal 
ation  and  trading-day  differences,  but  not  for  price  changes, 
1  sales  for  June  were  $48.8  billion.  This  adjusted  figure  was 
ut  1  percent  above  May  1975  and  9  percent  above  June  1974. 
adjusted  April-June  total  sales  were  4  percent  above  the  prior  3 
iths  and  7  percent  above  the  comparable  period  a  year  ago. 

.djusted  sales  of  durable  goods  stores  were  4  percent  above  May 
5  and  8  percent  above  June  1974.  In  comparison  with  June 
4,  total  adjusted  sales  of  the  following  groups  of  stores  in  the 
ible  goods  stores  category  were  as  follows:  Automotive  dealers, 


up  1 1  percent;  building  materials,  hardware,  farm  equipment 
dealers,  up  4  percent;  and  furniture,  home  furnishings,  and 
equipment  stores,  up  2  percent. 

Adjusted  sales  of  nondurable  goods  stores  were  virtually  un¬ 
changed  from  May  1975  but  were  10  percent  above  June  1974.  In 
comparison  with  June  1974,  total  adjusted  sales  of  the  following 
groups  of  stores  in  the  nondurable  goods  stores  category  were  as 
follows:  Eating  and  drinking  places,  up  16  percent;  food  stores,  up 
13  percent;  general  merchandise  stores  (including  nonstores)  and 
apparel  and  accessory  stores,  each  up  7  percent. 

Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  June  1975  and  year-ago 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 

Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128.  UNIVERSITY  OF  ILLINOIS 
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Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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comparisons  as  follows:  The  Northeastern  States-$10.6  billion,  up 
4  percent;  the  North  Central  States— $14.4  billion,  up  9  percent;  the 
South— $14.8  billion,  up  6  percent;  the  West-$9.3  billion,  up  11 
percent. 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  June  1975  and  comparisons 
with  June  1974  were  as  follows:  Chicago— $1.7  billion,  up  4 
percent;  Detroit— $0.9  billion,  up  2  percent;  Los  Angeles— $1.7 
billion,  up  9  percent;  New  York  (including  Nassau-Suffolk 
SMSA)— $2.1  billion,  unchanged;  Philadelphia— $1.0  billion,  up  7 
percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.5  billion  in  tota 
accounts-receivable  balances  owed  by  Customers  as  of  June  30 
1975.  This  figure  represents  $16.4  billion  for  installment  account; 
and  $11.1  billion  for  charge  accounts. 

After  adjustments  for  seasonal  variations  and  holiday  difference; 
but  not  for  price  changes,  total  June  accounts-receivable  balance; 
were  virtually  unchanged  from  May  1975  but  were  3  percent  above 
June  1974.  June  installment  account  balances  and  charge  account 
balances  each  were  little  changed  from  the  previous  month 
Compared  to  June  1974,  installment  account  balances  increased  4 
percent  and  charge  account  balances  increased  1  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
First  6  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  Apr.  1974- June  1975 


(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  6 

months 

Jan. 

Feb. 

Mar . 

Apr. 

|  May 

JuneP 

June  1 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

1975 

1974 

Data  NOT 

ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

41,315 

39,802 

44,937 

45,896 

51 , 204 

49,029 

45,609 

46,034 

48, 444 

43,800 

46,758 

46,351 

52,253 

272,183 

254  1 

Total  (excluding  automotive  group) . 

34,583 

32,544 

37,296 

37,474 

42,024 

39,673 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

223,594 

207.7 

Durable  goods  stores,  total . . 

12,051 

12,279 

13,270 

14,588 

15,987 

16,145 

15,150 

15,477 

15,614 

13,858 

14, 501 

13,085 

13,353 

84 , 320 

81,4 

Nondurable  goods  stores,  total . 

29,264 

27,523 

31,667 

31,308 

35,217 

32,884 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

187,863 

172,7 

Food  stores,  total . 

10,568 

9, 678 

10,706 

10,178 

11,687 

10,797 

9,942 

10,085 

11,014 

9,841 

10,304 

10 , 705 

10,678 

63,614 

57.1 

Grocery  stores . 

9,895 

9,032 

9,967 

9,452 

10,893 

10,010 

9,227 

9,359 

10,250 

9,  116 

9,562 

10,013 

9,898 

59,  249 

53,1 

Meat  and  fish  (seafood)  markets) . 

233 

222 

249 

262 

268 

264 

249 

253 

260 

266 

269 

243 

254 

1,498 

1.4 

Retail  bakeries . 

117 

112 

120 

115 

127 

120 

120 

116 

129 

128 

143 

125 

127 

711 

Eating  and  drinking  places . 

3,443 

3,288 

3,668 

3,773 

4,183 

4,208 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

22,563 

19,6 

Eating  places . 

2, 807 

2,689 

3,024 

3,120 

3,433 

3,535 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

18,603 

15  9 

Restaurants,  lunchrooms,  cafeterias . 

2,266 

2,191 

2,476 

2,509 

2,729 

2,731 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

14, 902 

12.6 

Drinking  places . 

636 

599 

644 

653 

690 

673 

659 

656 

682 

632 

656 

669 

692 

3,895 

3.7 

General  merchandise  group  with  nonstores1 . 

5,588 

5,524 

7,039 

7,059 

8,047 

7,504 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

40,761 

39,2 

General  merchandise  group  without  non- 

.  stores1  (except  department  stores  mail 

order) . 

5,108 

5,036 

6,489 

6,503 

7,488 

6,977 

6,563 

6,  376 

7,059 

6,460 

7,059 

8,089 

11,416 

37,601 

36  0 

Department  stores  and  dry  goods,  gen- 

eral  merchandise  stores . 

4,238 

4,109 

5,  325 

5,385 

6,255 

5,851 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

31,163 

29.7 

Department  stores . 

3,418 

3,334 

4,367 

4,449 

5,170 

4,822 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

25,560 

24,3 

Variety  stores . 

524 

542 

706 

660 

798 

719 

689 

664 

759 

662 

727 

817 

1,285 

3, 949 

3,8 

Mail-order  houses  (department  stores 

merchandise)2 . 

346 

385 

458 

458 

435 

407 

390 

439 

494 

473 

609 

705 

602 

2,489 

2,5 

Apparel  and  accessory  stores,  total . 

1,770 

1,606 

2,077 

1, 949 

2  232 

2,073 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

3,358 

11,707 

11.2 

Men's,  boys'  wear  stores3 . 

428 

375 

454 

436 

516 

510 

461 

415 

466 

429 

461 

506 

832 

2,719 

2,5 

Men's,  boys'  clothing,  furnishing  stores . 

421 

369 

448 

427 

509 

505 

452 

407 

459 

420 

451 

497 

815 

2,679 

2.5 

Women's  apparel,  accessory  stores4 . 

687 

626 

795 

74  9 

869 

788 

749 

747 

796 

784 

844 

853 

1,285 

4,514 

4.2 

Women's  ready-to-wear  stores . 

592 

536 

692 

650 

748 

678 

634 

635 

684 

677 

722 

724 

1,092 

3,896 

3.5 

Family  clothing  stores . 

304 

279 

359 

349 

392 

359 

354 

332 

393 

345 

365 

400 

657 

2  042 

1  9 

Shoe  stores . 

272 

247 

349 

311 

354 

320 

322 

301 

358 

341 

325 

325 

411 

1,853 

1.9 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,931 

1,793 

1,971 

2,010 

2,124 

2,143 

2,122 

2,178 

2,244 

2,116 

2,175 

2,  159 

2,533 

11,972 

12.1 

Furniture,  home  furnishings  stores . 

1,149 

1,079 

1,176 

1 , 207 

1,260 

1,248 

1,314 

1,333 

1,367 

1,258 

1,331 

1,314 

1,368 

7,119 

7.3 

Furniture  stores . 

830 

783 

856 

884 

929 

912 

911 

950 

994 

910 

949 

959 

1,014 

5,194 

5.1 

Household  appliance,  TV,  radio  stores . 

610 

554 

605 

620 

679 

710 

648 

691 

699 

664 

647 

643 

855 

3,778 

3.8 

Household  appliance  stores . 

389 

342 

373 

368 

411 

433 

441 

470 

466 

428 

423 

397 

512 

2,316 

2.5 

Building  materials,  hardware,  farm  equipment 

dealers,  total . . 

2, 156 

2,059 

2,  368 

2,825 

3,185 

3,143 

3,048 

3,040 

2,997 

2,  887 

3,032 

2,535 

2,396 

15,736 

15,6 

Building  materials  and  hardware,  total5 . 

1,498 

1,439 

1,631 

1 . 879 

2,199 

2,195 

2,193 

2,266 

2,209 

2,057 

2,161 

1,897 

1,760 

10,841 

11,1 

Lumber  and  other  bldg,  materials  dealers5 . 

1, 152 

1,092 

1,237 

1,418 

1,628 

1,665 

1,699 

1,796 

1,765 

1,628 

1,699 

1,453 

1,241 

8,192 

8,7 

Hardware  stores . 

346 

347 

394 

461 

571 

530 

494 

470 

444 

429 

462 

444 

519 

2,649 

2.3 

Automotive  dealers,  total . 

6,732 

7,258 

7,641 

8,422 

9,180 

9,356 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

48,589 

46.3 

Passenger  car,  other  automotive  dealers . 

6,148 

6,693 

6,954 

7,663 

8,347 

8,517 

7,902 

8,  214 

8,221 

6,909 

7,250 

6,241 

5,508 

44,322 

42.4 

Passenger  car  dealers6 . 

5,767 

6,270 

6,399 

6, 953 

7,457 

7,636 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

40,482 

38,2 

Passenger  car  dealers  (franchised) . 

5,385 

5,865 

5,947 

6,488 

6, 926 

7,155 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

4,804 

37,766 

35.6 

Tire,  battery,  accessory  dealers . 

584 

565 

687 

759 

833 

839 

747 

766 

748 

682 

728 

724 

731 

4,267 

3.9 

Gasoline  service  stations . 

3,278 

3,053 

3,424 

3,468 

3,715 

3,724 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

20,662 

18.6 

Drug  and  proprietary  stores . 

1,379 

1,332 

1,430 

1,407 

1,529 

1,496 

1,364 

1,364 

1,429 

1,330 

1,399 

1,378 

1,914 

8,573 

7,9 

Liquor  stores . 

801 

745 

837 

806 

945 

891 

831 

893 

919 

818 

867 

923 

1,207 

5,025 

4.6 

Data  ADJUSTED 

for  seasonal  variations, 

holiday 

and  trading-day 

differences 

Retail  stores,  total . 

45,955 

46,819 

45,926 

46  712 

48,124 

48.758 

44,593 

46,356 

47,056 

46, 177 

45 , 803 

44,469 

44,821 

282,294 

263.7 

Total  (excluding  automotive  group) . 

38,259 

38,494 

38,590 

38,  912 

39, 910 

40,097 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

234, 262 

218,2 

Durable  goods  stores,  total . 

14,075 

14,569 

13,353 

14,064 

14,654 

15,188 

14,049 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

85  903 

82,7 

Nondurable  goods  stores,  total . 

31,880 

32,250 

32,573 

32,648 

33,470 

33.570 

30,544 

31,393 

31,675 

31,758 

32,158 

31,494 

31,555 

196,391 

180,9 

Food  stores,  total . 

10, 672 

10,643 

10,805 

10. 598 

10,875 

11,031 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

64 . 624 

58,0 

Grocery  stores . 

9,945 

9,925 

10,058 

9,846 

10,105 

10,256 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

60,135 

53,9 

Eating  and  drinking  places . 

3,784 

3,828 

3,821 

3,898 

3,  935 

3,985 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

23, 251 

20,2 

General  merchandise  group  with  nonstores1 . 

7,261 

7,533 

7,599 

7,638 

7,981 

7,996 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

46,008 

44, 4- 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . . . 

6,704 

7,000 

7,058 

7,068 

7,429 

7,426 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

42,685 

41,1 

Department  stores . 

4,497 

4,743 

4,852 

4,825 

5,094 

5,076 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

29,087 

27.7 

Variety  Stores . 

720 

746 

739 

746 

788 

781 

728 

740 

746 

745 

753 

732 

684 

4,520 

4.3 

Mail-order  houses  (department  stores 

merchandise)2 . 

485 

489 

456 

476 

482 

496 

492 

513 

492 

514 

513 

499 

415 

2,873 

2,9 

Apparel  and  accessory  stores,  total . 

2,118 

2,189 

2,099 

2,179 

2,216 

2,224 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

13,025 

12,4 

Men's,  boys'  wear  stores3 . 

473 

518 

506 

506 

506 

525 

458 

484 

507 

495 

477 

450 

444 

3,034 

2,8 

Women's  apparel,  accessory  stores4 . 

844 

828 

820 

819 

854 

853 

793 

840 

810 

824 

817 

766 

800 

5,018 

4,6 

Shoe  stores . 

323 

344 

310 

337 

356 

343 

338 

350 

332 

318 

321 

307 

303 

2,013 

2,0 

Furniture,  home  furnishings  stores . 

2,040 

2,051 

2,046 

2,132 

2,139 

2  170 

2,137 

2,237 

2,212 

2,  198 

2,  111 

2,067 

2,004 

12,578 

12,7 

Furniture,  home  furnishings  stores . 

1,237 

1,235 

1, 199 

1,244 

1,216 

1,225 

1,302 

1,346 

1,325 

1,335 

1,282 

1,240 

1,193 

7,356 

7,6 

Household  appliance,  TV,  radio  stores . 

625 

633 

660 

686 

716 

737 

647 

716 

691 

676 

638 

629 

617 

4,057 

4,0 

Building  materials,  hardware,  farm  equip- 

ment  dealers,  total . 

2,886 

2,739 

2,522 

2,707 

2. 842 

2,851 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

16,547 

16,6 

Lumber  and  other  bldg,  materials  dealers5 . 

1,424 

1,415 

1,355 

1 , 415 

1,517 

1,512 

1,572 

1,598 

1,509 

1,514 

1,517 

1,465 

1,412 

8,638 

9,3 

Hardware  stores . 

471 

477 

464 

468 

489 

472 

424 

430 

415 

444 

440 

427 

431 

2,  841 

2,5 

Automotive  dealers,  total . 

7,696 

8,325 

7,336 

7,800 

8,214 

8,661 

7,830 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

48,032 

45,4 

Passenger  car,  other  automotive  dealers . 

6,971 

7,580 

6,598 

7,063 

7,459 

7,872 

7,145 

7,845 

8,355 

7,477 

6,814 

6,254 

6,  668 

43,543 

41,3 

Tire,  battery,  accessory  dealers . 

725 

745 

738 

737 

755 

789 

685 

718 

688 

716 

700 

665 

690 

4,489 

4.1 

Gasoline  service  stations . 

3,465 

3,465 

3,497 

3,532 

3,565 

3,591 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

21,115 

19,1 

Drug  and  proprietary  stores . 

1,436 

1,449 

1,488 

1,455 

1,499 

1,534 

1,402 

1,421 

1,408 

1,415 

1,429 

1,402 

1,461 

8,861 

8,2 

Liquor  stores . 

871 

882 

903 

884 

919 

922 

831 

864 

887 

888 

891 

884 

886 

5,381 

4,9 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 


PPreliminary  estimates. 

lNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2Includes  sales  made  by 
mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  4Includes  women' 
ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5Includes  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electric 
stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 


Percent  change 
sales--all  retail 

in 

s  tores 

June  1975 

from-- 

6  months 
1975 

from 

6  months 
1974 

Kind  of  business 

June 

1974 

May 

1975 

Percent  change  in 
sales — all  retail  stores 


June 

1975 

from-- 

June 

May 

1974 

1975 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


>od  stores,  total . 

Grocery  s  tores . . 

Meat  and  fish  (seafood)  markets.. 
Fruit  stores,  vegetable  markets*. 
Candy,  nut,  confectionery  stores* 
Retail  bakeries . 


tting  and  drinking  places . 

!  Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


neral  merchandise  group  with  nonstores 1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


jparel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores.... 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  apparel,  accessory,  specialty  stores* 
Shoe  stores . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


>od  stores,  total. 
Grocery  stores... 


ting  and  drinking  places. 


neral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

except  department  stores  mail  order) . 

i  Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


6  months 
1975 
from 

6  months 
1974 


+7 

-4 

+7 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

+1 

+1 

-1 

+7 

-6 

+8 

Furniture  stores . 

0 

-2 

0 

Floor  coverings  stores* . 

-19 

+1 

-16 

+7 

+1 

+4 

Household  appliance,  TV,  radio  stores . 

+10 

+5 

-1 

+8 

-7 

+9 

Household  appliance  stores . 

-2 

+5 

-9 

Radio  and  television  stores* . 

+34 

+1 

+15 

+9 

-8 

+11 

Music  stores* . . . 

+16 

0 

+15 

+8 

-8 

+11 

+6 

-1 

+7 

Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total 

+3 

-1 

0 

Lumber  and  other  building  materials  dealers3 

-2 

+2 

-6 

Paint,  glass,  wallpaper  store* . 

+1 

-8 

+5 

+5 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers*..... . . . 

+8 

+1 

+2 

+14 

+1 

+15 

Hardware  stores . 

+7 

-7 

+11 

+16 

+3 

+17 

Farm  equipment  dealers* . 

+11 

-4 

+8 

+15 

+2 

0 

-2 

+18 

+5 

Automotive  dealers,  total . 

+8 

+2 

+5 

Passenger  car  dealers... . 

+8 

+2 

+6 

+6 

-7 

+4 

Passenger  car  dealers  (franchised) . 

+9 

+3 

+6 

Tire,  battery,  accessory  dealers . 

+12 

+1 

+8 

+6 

-? 

+4 

Gasoline  service  stations . 

+5 

0 

+10 

+7 

-6 

+5 

Fuel  and  ice  dealers  * . . . 

+4 

-11 

+6 

+7 

-7 

+5 

Fuel  and  ice  dealers,  except  fuel  oil* . 

-1 

-7 

-3 

+4 

-10 

+4 

Fuel  oil  dealers-* . . . . 

+7 

-12 

+11 

-6 

-1 

Drug  and  proprietary  stores . 

+10 

-2 

+8 

Liquor  stores . . . 

+7 

-6 

+8 

+5 

-7 

+4 

Jewelry  stores* . 

0 

-7 

0 

+12 

-1 

+6 

Florist* . 

0 

-32 

+2 

+7 

-9 

+9 

Book  stores* . 

+20 

0 

+22 

+1 

-8 

+4 

Stationery  stores* . 

+3 

-1 

+19 

-6 

-6 

-11 

Camera,  photographic  supplies  stores* . 

+13 

0 

+22 

-1 

-10 

-3 

Opical  goods  stores* . 

+12 

-3 

+11 

+9 

+1 

+7 

Apparel  and  accessory  stores,  total . 

+7 

0 

+5 

Men's,  boys'  wear  stores4 . 

+15 

+4 

+6 

Women's  apparel,  accessory  stores5 . 

+8 

0 

+7 

+9 

0 

+7 

Shoe  stores . 

+1 

-4 

-3 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

+2 

+1 

-2 

Furniture,  home  furnishings  stores . 

-6 

+1 

-4 

+13 

+1 

+11 

Household  appliance,  TV,  radio  stores . 

+14 

+3 

-1 

+13 

+1 

+11 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+4 

0 

0 

Lumber  and  other  building  materials  dealers3 

-4 

0 

-7 

+16 

+1 

+15 

Hardware  stores . . . 

+11 

-3 

+10 

+3 

Automotive  dealers,  total . 

+11 

+5 

+6 

Passenger  car  and  other  automotive  dealers6. 

+10 

+6 

+5 

+8 

0 

+4 

Tire,  battery,  accessory  dealers . 

+15 

+4 

+9 

+9 

0 

+5 

Gasoline  service  stations . . . 

+5 

+1 

+10 

+7 

-1 

+3 

Drug  and  proprietary  stores . 

+9 

+2 

+7 

+1 

+3 

-2 

Liquor  stores . 

+11 

0 

+8 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 
terisk,  see  table  14. 

•See  Explanatory  Materials,  pp .  24  and  25. 

'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3  Includes  lumber  yards,  building  materials  dealers; 

int,  plumbing,  and  electrical  stores.  4  Includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  5Includes  women's  ready-to-wear,  acces- 

ry  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 

(Based  on  seasonally  adjusted  data) 


I  tern 

Month-to-month 

Average  monthly  rates  of  changes 

June 

May 

May 

Apri  1 

June  1975 

Jun^  1975 

June  1975 

April 

March 

March  1975 

3-month  span 

Decernber  1974 

6-month  span 

June  1974 

12-month  span 

Retail  stores,  total . 

+1 

+3 

+2 

+2 

+1 

+1 

urable  goods  stores,  total . 

+4 

+4 

+5 

+5 

+2 

+1 

^ondurable  goods  stores,  total . 

0 

0 

0 

+1 

+1 

+2 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores1 . . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  deapartment  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores,  total. 
Women's  apparel,  accessory  stores3 
Women's  ready-to-wear  stores.... 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 
Grocery  stores . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores .  . 

Variety  stores . 


Apparel  and  accessory  stores,  total.. 
Women  s  apparel,  accessory  stores3. 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores. . 


June, 
June  28  - 


1 

375 

1974 

Total  6 

months 

Jan. 

Feb. 

Mar. 

Apr. 

|  May 

June*5 

June 

|  July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

1975 

1974 

Data  NC 

T  ADJUSTED  for  seasonal 

variations,  holiday  or  trading-d 

ay  diffe 

rences 

12,693 

12,047 

14,342 

13,917 

15,860 

14,689 

13,715 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

83,548 

78 

690 

666 

762 

814 

897 

923 

884 

878 

905 

823 

844 

787 

882 

12,003 

11,381 

13,580 

13,103 

14,963 

13,766 

12,831 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

78,796 

73 

5,719 

5,192 

5,779 

5,339 

6,155 

5,509 

5,162 

5,205 

5,758 

5,103 

5,420 

5,825 

5,679 

5 , 646 

5,118 

5,702 

5,268 

6,079 

5,435 

5,096 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

33,248 

30 

4,308 

4,298 

5,559 

5,574 

6,372 

5,958 

5,579 

5,434 

6,051 

5,557 

6,132 

6,956 

9,633 

32,069 

30 

4,098 

4,055 

5,278 

5,305 

6,094 

5,697 

5,329 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

30,527 

29 

3,360 

3,256 

4,269 

4,330 

5,028 

4,719 

4,402 

4,235 

4,693 

4,292 

4,617 

5,289 

7,744 

24,962 

23 

3,051 

2,976 

3,900 

3,983 

4,607 

4,320 

4,009 

3,837 

4,259 

3,914 

4,215 

4,831 

22,837 

21 

406 

427 

564 

532 

646 

579 

556 

531 

603 

531 

587 

666 

1 025 

3,154 

3 

415 

380 

563 

502 

573 

538 

517 

451 

561 

531 

545 

563 

887 

2,971 

2 

155 

143 

209 

185 

221 

201 

194 

174 

210 

197 

207 

209 

1,114 

1 

141 

129 

196 

171 

201 

183 

171 

153 

185 

175 

186 

189 

1,021 

117 

107 

162 

138 

150 

139 

139 

119 

155 

156 

142 

143 

197 

813 

151 

145 

175 

198 

210 

216 

203 

198 

192 

177 

187 

179 

1,095 

1, 

489 

484 

548 

531 

590 

588 

523 

515 

549 

498 

532 

529 

810 

3,230 

3, 

181 

170 

187 

178 

202 

187 

178 

178 

189 

176 

204 

209 

292 

1,105 

1, 

Data 

ADJUSTED 

for  seasonal  variations 

,  holiday  and  trading-da 

differ 

ences 

14,390 

14,661 

14,882 

14,624 

r 

15,149 

15,324 

1 

13,984 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

89,030 

83, 

5,574 

5,555 

5,668 

5,510 

5,577 

5,685 

5,111 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

33,569 

30, 

5,722 

5,941 

6,038 

6,012 

6,325 

6,364 

5,867 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

36,402 

35, 

5,459 

5,670 

5,768 

5,730 

6,055 

6,086 

5,594 

5,692 

5,684 

5,740 

5,721 

5,638 

5,440 

34,768 

33. 

4,030 

4,221 

4,333 

4,297 

4,539 

4,533 

4,120 

4,207 

4,204 

4,227 

4,202 

4,161 

4,096 

25,953 

24, 

581 

597 

595 

598 

640 

629 

585 

597 

600 

597 

608 

589 

533 

3,640 

3, 

548 

567 

540 

545 

574 

578 

540 

537 

561 

548 

531 

493 

536 

3,352 

3, 

217 

210 

203 

203 

216 

214 

206 

206 

212 

204 

201 

182 

200 

1,263 

1, 

149 

154 

141 

152 

153 

150 

146 

141 

146 

141 

145 

129 

143 

899 

190 

197 

189 

186 

194 

198 

181 

189 

178 

188 

177 

169 

167 

535 

561 

586 

558 

574 

603 

540 

536 

539 

538 

547 

538 

548 

3,417 

3, 

Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  PPrelimlnary  estimates. 

Fbr  week  ending  June  7  -  $1,381;  June  14 


1975  weekly  sales  (in  millions  of  dollars)  were  as  follows; 
$1,292. 


$1,326;  June  21  $1,316; 


Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to  house  canvass,  and  from  mail  order 
Includes  women  s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A. 


Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 
Kind  of  Business  for  the  United  States 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug,  and  proprietary  stores . 

Liquor  stores . 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Percent  change  in  sales — 

11  or  more  retail  stores 

June  1975 

f  rom — 

6  months 
1975 

Kind  of  business 

June  1975 

from — 

6  months 
1975 

June 

1974 

May 

1975 

from 

6  months 
1974 

June 

1974 

May 

1975 

f  rom 

6  months 
1974 

Data  NOT  ADJUSTED  for 

Dat 

a  ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

t  radin 

;-day  diff 

rences 

trading-day  differences 

+7 

-7 

+7 

Retail  stores,  total . . 

+10 

+1 

+6 

+4 

+3 

-1 

+7 

-8 

+8 

Grocery  stores . 

+11 

+2 

+7 

-10 

+11 

+7 

-11 

+11 

General  merchandise  group  with  nonstores1 . 

+8 

+1 

+4 

-6 

+4 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+9 

+1 

+4 

+4 

Department  stores . 

+10 

0 

+5 

Variety  stores . 

+8 

-2 

+7 

-6 

+5 

+8 

-6 

+5 

+4 

-10 

+4 

Apparel  and  accessory  stores,  total . 

+7 

-1 

+3 

-6 

+3 

Women’s  apparel,  accessory  stores2 . 

+4 

-1 

+4 

-9 

+6 

Shoe  stores . 

+3 

-2 

+7 

-9 

+11 

+8 

-7 

-1 

+6 

+3 

+4 

Tire,  battery,  accessory  dealers . 

+10 

+2 

+4 

0 

0 

+7 

+8 

-7 

+5 

Drug  and  proprietary  stores . 

+12 

_ 

+6 

-  r - - - }  ...t*  v,.»cw.ua  ac  uni  uugn  buiii-ojiera tea  vena  1  r 

Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other 


and  from  mail  order. 


women's  apparel  stores. 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


. 

Percent  change 

5  • 

Region  and  kind  of  business 

1975 

1974 

June  1975 

from-- 

6  mos. 

1975 

from 

6  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

|  May 

June*5 

June  j 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

June 

1974 

May 

1975 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,551 

10,158 

9,953 

10,364 

9,630 

10,258 

10,480 

11,872 

+  4 

-5 

+  6 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,018 

2,956 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

+  2 

+  1 

+  1 

Nondurable  goods  stores,  total... 

7,120 

6,567 

7,410 

7,257 

8,076 

7,533 

7,202 

7,008 

7,505 

•  7,045 

7,505 

7,879 

9,294 

+  5 

-7 

+  7 

d  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,643 

2,488 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+6 

-8 

+  9 

rocery  stores . . . 

2,354 

2,117 

2,318 

2,192 

2,525 

2,298 

2,174 

2,161 

2,380 

2,103 

2,227 

2,326 

2,319 

+  6 

-9 

+  9 

lng  and  drinking  places . 

788 

720 

817 

839 

965 

963 

898 

881 

916 

840 

825 

827 

833 

+  7 

0 

+  9 

, 1  total . 

2, 160 

2,023 

2,519 

2,502 

2,890 

2,696 

2,617 

2,437 

2,655 

2,621 

2,826 

3,085 

4,152 

+  3 

-7 

+  3 

eneral  merchandise  group 

with  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,592 

1,496 

1,629 

1,593 

1,744 

1,986 

2,686 

+  4 

-8 

+  4 

|  Department  stores . 

787 

746 

987 

1,023 

1,226 

1,116 

1,061 

957 

1,048 

1,043 

1,132 

1,333 

1,924 

+  5 

-9 

+  5 

pparel  and  accessory  stores, 

total . 

497 

441 

564 

551 

633 

581 

560 

478 

557 

576 

601 

620 

930 

+  4 

-8 

+  6 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

424 

396 

438 

411 

449 

452 

465 

463 

469 

452 

481 

479 

536 

-3 

+  1 

-4 

ldlng  materials,  hardware,  farm 
ulpment  dealers,  total . 

271 

264 

319 

367 

429 

428 

469 

479 

450 

382 

421 

365 

315 

-9 

0 

-9 

oline  service  stations . 

674 

635 

694 

701 

729 

712 

737 

763 

761 

697 

730 

713 

704 

-3 

-2 

+  8 

g  and  proprietary  stores . 

285 

277 

288 

281 

305 

297 

280 

269 

282 

266 

278 

264 

353 

+  6 

-3 

+  7 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,403 

13,208 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

+  9 

-6 

+  7 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,944 

4,408 

4,577 

4,654 

4,220 

4,366 

3,904 

3,876 

+  12 

+  1 

+  7 

Nondurable  goods  stores,  total... 

8,220 

7,631 

8,857 

8,954 

10,405 

9,459 

8,800 

8,973 

9,620 

8,737 

9,719 

9,764 

11,078 

+  7 

-9 

+  7 

d  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,804 

2,632 

2,634 

2,879 

2,584 

2,715 

2,820 

2,776 

+  7 

-9 

+  10 

rocery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,634 

2,464 

2,471 

2,703 

2,425 

2,549 

2,  666 

2,607 

+  7 

-9 

+  11 

i  ing  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,325 

1,162 

1,  181 

1,264 

1,138 

1,217 

1,157 

1,160 

+  14 

+  1 

+  12 

1  , 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,281 

3,118 

3,078 

3,397 

3,191 

3,457 

3,796 

5,008 

+  5 

-7 

+  3 

eneral  merchandise  group  with 
nonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,168 

2,073 

2,009 

2,242 

2,122 

2,343 

2,644 

3,435 

+  5 

-8 

+3 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,324 

1,251 

1,395 

1,298 

1,393 

1,589 

2,266 

+  6 

-7 

+  4 

pparel  and  accessory  stores, 

total . 

480 

414 

532 

511 

590 

539 

508 

504 

552 

520 

546 

575 

899 

+  6 

-9 

+6 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

514 

474 

515 

560 

575 

574 

537 

565 

603 

549 

568 

577 

674 

+  7 

0 

+  1 

ldlng  materials,  hardware,  farm 
uipment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,193 

1,088 

1,073 

1,078 

1,118 

1,167 

964 

928 

+  10 

-2 

+  7 

omotive  dealers,  total . 

1,849 

2,042 

2,188 

2,499 

2,728 

2,815 

2,466 

2,606 

2,607 

2,227 

2,298 

2,009 

1,752 

+  14 

+  3 

+  8 

oline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,062 

1,020 

1,124 

1,131 

1,007 

1,048 

1,017 

1,024 

+  4 

-2 

+  8 

g  and  proprietary  stores . 

370 

350 

384 

385 

412 

400 

363 

375 

395 

359 

379 

380 

517 

+  10 

-3 

+  8 

THE  SOUTH 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,779 

13,904 

14,108 

14,825 

13,103 

13,941 

13,752 

15,675 

+  6 

-4 

+  6 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,138 

5,041 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

+  2 

0 

-1 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,641 

8,863 

8,954 

9,  626 

8,614 

9,210 

9,581 

11,346 

+  9 

-6 

+  10 

d  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,374 

3,051 

3,149 

3,444 

3,033 

3, 161 

3,274 

3,  277 

+  11 

-6 

+  13 

rocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,217 

2,921 

3,014 

3,306 

2,908 

3,024 

3,150 

3,141 

+  10 

-7 

+  13 

ing  and  drinking  places . 

847 

810 

890 

908 

950 

947 

858 

880 

913 

805 

841 

818 

824 

+  10 

0 

+  15 

, 1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3,545 

3,412 

3,430 

3,737 

3,338 

3,572 

3,947 

5,526 

+  4 

-6 

+  2 

eneral  merchandise  group  with 
nonstores2 . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,264 

2,122 

2,113 

2,344 

2,061 

2,251 

2,607 

3,719 

+  7 

-8 

+  3 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,327 

1,229 

1,208 

1,357 

1,203 

1,289 

1,480 

2,211 

+  8 

-8 

+  5 

pparel  and  accessory  stores, 

total . 

503 

485 

640 

562 

645 

593 

576 

575 

642 

576 

613 

646 

958 

+  3 

-8 

+  2 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

622 

592 

652 

661 

682 

688 

714 

742 

751 

701 

708 

694 

849 

-4 

+  1 

-3 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

721 

715 

793 

916 

990 

962 

987 

967 

948 

911 

961 

799 

752 

-3 

-3 

-3 

omotive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,070 

2,969 

3,085 

3,099 

2,525 

2,714 

2,286 

2,073 

+  3 

+  2 

0 

oline  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,189 

1,121 

1,120 

1,140 

1,051 

1,113 

1,054 

1,040 

+  6 

+  1 

+  11 

:  g  and  proprietary  stores . 

451 

440 

469 

458 

502 

494 

424 

436 

451 

424 

448 

435 

612 

+  17 

-2 

+  11 

THE  WEST 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,296 

8,339 

8,423 

8,981 

8, 110 

8,474 

8,451 

9,752 

+  11 

-2 

+  11 

|  Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,045 

2,745 

2,801 

2,902 

2,564 

2,651 

2,409 

2,570 

+  11 

+  2 

+  8 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,251 

5,594 

5,622 

6,079 

5,546 

5,823 

6,042 

7,182 

+  12 

-3 

+  12 

i  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,976 

1,771 

1,819 

1,982 

1,795 

1,880 

1,980 

1,961 

+  12 

-8 

+  14 

rocery  stores . 

1,782 

1,  623 

1,875 

1,783 

2,025 

1,861 

1,668 

1,713 

1,861 

1,680 

1,762 

1,871 

1,831 

+  12 

-8 

+  14 

Lng  and  drinking  places . 

768 

780 

872 

871 

959 

973 

784 

792 

849 

800 

802 

790 

804 

+  24 

+  1 

+  25 

,  1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,198 

2,023 

2,005 

2,  205 

1,997 

2,  127 

2,273 

3,241 

+  9 

-1 

+  5 

sneral  merchandise  group  with 
nonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,409 

1,283 

1,275 

1,410 

1,258 

1,373 

1,514 

2,196 

+  10 

-2 

+  7 

Department  stores . 

715 

690 

875 

888 

984 

969 

876 

865 

949 

842 

912 

1,025 

1,590 

+  11 

-2 

+  8 

oparel  and  accessory  stores, 
total . 

290 

266 

341 

325 

364 

360 

334 

322 

374 

325 

336 

350 

571 

+  8 

-1 

+  4 

urniture,  home  furnishings,  and 
oqulpment  stores,  total . 

371 

331 

366 

378 

418 

429 

406 

408 

421 

414 

418 

409 

474 

+  6 

+  3 

+  1 

oline  service  stations . 

631 

580 

657 

656 

721 

761 

659 

688 

706 

671 

655 

616 

638 

+  15 

+  6 

+  15 

?  and  proprietary  stores . 

273 

265 

289 

283 

310 

305 

297 

284 

301 

281 

294 

299 

432 

+  3 

-2 

+  2 

Vote:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in 

graphic  regions  are  shown  on  p.  38. 

.  Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
Jepartment  store  types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


New  England  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores. . . 


Food  stores,  total . 

GAF, 1  total . 

Gasoline  service  stations. 


Middle  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 . 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  North  Central  Division, 

Durable  goods  stores . 

Nondurable  goods  stores. . . 


Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Gasoline  service  stations . 


South  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores . 


Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Apparel  and  accessory  stores,  total. 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  South  Central  Division, 
Nondurable  goods  stores. . . 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 


Mountain  Division,  total.. 
Nondurable  goods  stores. 


Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 


Pacific  Division,  total... 
Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


West  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores .  2,333 


1 

975 

1974 

Percent  chang< 

June  1975 

from — 

6  i 

IS 

Jan. 

Feb. 

Mar. 

Apr. 

1  May 

p 

June 

June 

July 

Aug. 

Sept. 

Oct. 

June 

May 

fi 

6  r 

L 

1974 

1975 

1‘ 

2,392 

2,260 

2,534 

2,547 

2,818 

2,679 

2,580 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

+  4 

-5 

596 

588 

654 

711 

780 

767 

768 

747 

745 

674 

705 

661 

683 

0 

-2 

1,796 

1,672 

1,880 

1,836 

2,038 

1,912 

1,812 

1,825 

1,956 

1,786 

1,916 

1,991 

2,343 

+6 

-6 

637 

593 

657 

629 

717 

667 

605 

638 

696 

595 

635 

655 

653 

+  10 

-7 

503 

457 

581 

593 

674 

635 

636 

578 

645 

622 

666 

721 

995 

0 

-6 

201 

179 

190 

191 

207 

199 

203 

221 

226 

206 

218 

204 

198 

-2 

-4 

6,979 

6,589 

7,396 

7,447 

8,252 

7,872 

7,578 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

+  4 

-5 

1,655 

1,694 

1,866 

2,026 

2,214 

2,251 

2,188 

2,198 

2,114 

1,911 

2,048 

1,940 

1,895 

+3 

+  2 

5,324 

4,895 

5,530 

5,421 

6,038 

5,621 

5,390 

5,183 

5,549 

5,259 

5,589 

5,888 

6,951 

+4 

-7 

614 

551 

625 

653 

756 

760 

686 

667 

704 

646 

646 

647 

653 

+  11 

+  1 

1,657 

1,566 

1,938 

1,909 

2,216 

2,061 

1,981 

1,859 

2,010 

1,999 

2,160 

2,364 

3,157 

+  4 

-7 

976 

933 

1,177 

1,188 

1,403 

1,282 

1,230 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

+  4 

-9 

368 

330 

427 

409 

464 

421 

412 

348 

403 

421 

442 

460 

692 

+  2 

-9 

473 

456 

504 

510 

522 

513 

534 

542 

535 

491 

512 

509 

506 

-4 

-2 

212 

201 

207 

206 

221 

215 

205 

195 

208 

195 

203 

191 

262 

+  5 

-3 

8,201 

7,811 

8,923 

9,241 

10,552 

9,908 

9,195 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

+  8 

-6 

2,314 

2,350 

2,583 

2,910 

3,196 

3,186 

2,891 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

+  10 

0 

5,887 

5,461 

6,340 

6,331 

7,356 

6,722 

6,304 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

+  7 

-9 

2,010 

1,834 

1,957 

1,859 

2,236 

2,047 

1,915 

1,900 

2,089 

1,883 

1,967 

2,038 

2,027 

+  7 

-8 

796 

745 

836 

889 

1,011 

1,018 

901 

897 

958 

863 

926 

880 

876 

+  13 

+  1 

1,882 

1,793 

2,260 

2,230 

2,525 

2,360 

2,272 

2,225 

2,424 

2,309 

2,494 

2,754 

3,641 

+  4 

-7 

1,173 

1,159 

1,502 

1,477 

1,704 

1,583 

1,516 

1,465 

1,615 

1,557 

1,712 

1,946 

2,529 

+  4 

-7 

368 

315 

409 

382 

443 

404 

377 

363 

392 

381 

399 

419 

669 

+  7 

-9 

703 

632 

728 

733 

770 

758 

730 

818 

818 

715 

756 

751 

741 

+  4 

-2 

260 

249 

273 

266 

284 

276 

262 

269 

279 

255 

270 

269 

363 

+5 

-3 

3,481 

3,334 

3,809 

4,152 

4,751 

4,495 

4,013 

4,221 

4,557 

4,050 

4,459 

4,155 

4,580 

+  12 

-5 

1,148 

1,164 

1,292 

1,529 

1,702 

1,758 

1,517 

1,632 

1,631 

1,469 

1,507 

1,324 

1,355 

+  16 

+3 

2,333 

2,170 

2,517 

2,623 

3,049 

2,737 

2,496 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

+  10 

-10 

728 

696 

771 

720 

837 

757 

717 

734 

790 

701 

748 

782 

749 

+  6 

-10 

■f 

715 

693 

833 

893 

988 

921 

846 

853 

973 

882 

963 

1,042 

1,367 

+  9 

-7 

430 

439 

544 

575 

644 

585 

557 

544 

627 

565 

631 

698 

906 

+  5 

-9 

259 

230 

260 

280 

312 

304 

290 

306 

313 

292 

292 

266 

283 

+  5 

-3 

6,312 

6,269 

7,016 

7,059 

7,592 

7,264 

6,915 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

+  5 

-4 

1,850 

1,933 

2,018 

2,203 

2,339 

2,338 

2,368 

2,418 

2,432 

2,150 

2,202 

1,929 

2,024 

-1 

0 

4,462 

4,336 

4,998 

4,856 

5,253 

4,926 

4,547 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

+  8 

-6 

439 

450 

482 

490 

503 

503 

435 

440 

459 

399 

425 

410 

411 

+  16 

0 

+ 

1,449 

1,470 

1,835 

1,806 

1,953 

1,831 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

+  2 

-6 

892 

924 

1,193 

1,184 

1,307 

1,212 

1,132 

1,114 

1,230 

1,095 

1,220 

1,410 

1,954 

+  7 

-7 

225 

225 

298 

263 

290 

260 

275 

259 

292 

255 

277 

294 

433 

-5 

-10 

528 

504 

558 

552 

597 

615 

581 

580 

613 

554 

594 

555 

537 

+6 

+3 

216 

216 

238 

233 

252 

249 

215 

221 

226 

210 

221 

218 

304 

+  16 

-1 

+ 

2,216 

2,181 

2,473 

2,517 

2,830 

2,752 

2,590 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

-3 

1,452 

1,392 

1,620 

1,602 

1,831 

1,734 

1,584 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

+  9 

-5 

607 

566 

619 

613 

706 

672 

610 

624 

679 

589 

590 

598 

603 

+  10 

-5 

+ 

461 

458 

575 

539 

630 

595 

581 

599 

641 

568 

600 

680 

955 

+  2 

-6 

272 

278 

358 

339 

405 

373 

354 

354 

397 

356 

380 

452 

646 

+5 

-8 

3,971 

3,877 

4,319 

4,337 

4,956 

4,763 

4,399 

4,428 

4,634 

4,089 

4,335 

4,261 

4,977 

+  8 

-4 

1,341 

1,360 

1,460 

1,550 

1,776 

1,782 

1,667 

1,693 

1,706 

1,470 

1,540 

1,395 

1,470 

+  7 

0 

2,630 

2,517 

2,859 

2,827 

3,180 

2,981 

2,732 

2,735 

2,928 

2,619 

2,795 

2,866 

3,507 

+  9 

-6 

+ 

956 

867 

966 

927 

1,066 

997 

884 

906 

988 

379 

923 

937 

949 

+  13 

-6 

+ 

892 

855 

1,072 

1,040 

1,199 

1,119 

1,035 

1,055 

1,169 

1,020 

1,070 

1,181 

1,727 

+  8 

-7 

513 

504 

639 

639 

743 

679 

636 

645 

717 

610 

651 

745 

1,119 

+  7 

-9 

1,884 

1,82  7 

2,088 

2,108 

2,320 

2,305 

2,110 

2,166 

2,299 

2,045 

2,129 

2,095 

2,420 

+  9 

-1 

1,239 

1,175 

1,392 

1,332 

1,471 

1,431 

1,289 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

+  11 

-3 

+1 

409 

377 

445 

411 

463 

427 

364 

385 

432 

384 

402 

426 

413 

+  17 

-8 

+i 

370 

359 

432 

439 

486 

479 

456 

441 

508 

463 

493 

512 

731 

+5 

-1 

■i 

237 

226 

278 

284 

325 

311 

287 

284 

328 

295 

327 

350 

490 

+8 

-4 

5,654 

6,379 

C  CO" 

C  0G" 

1,738 

1^749 

1,848 

1 , 968 

2,133 

2,171 

1^924 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

+  13 

+  2 

4 

4,141 

3,905 

4,531 

4,480 

5,001 

4,820 

4,305 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

+  12 

-4 

+i 

1,482 

1,350 

1,548 

1,480 

1,685 

1,549 

1,407 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

+  10 

-8 

+i 

600 

600 

661 

681 

765 

773 

608 

608 

657 

633 

640 

626 

635 

+  27 

+1 

+2 

1,360 

1,272 

1,561 

1,569 

1,732 

1,719 

1,567 

1,564 

1,697 

1,534 

1,634 

1,761 

2,510 

+  10 

-1 

+ 

832 

808 

1,008 

1,021 

1,111 

1,098 

996 

991 

1,082 

963 

1,046 

1,164 

1,706 

+  10 

-1 

+ 

431 

409 

465 

462 

512 

521 

449 

456 

465 

450 

448 

429 

429 

+  16 

+  2 

+  1 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent 

change 

1975 

1974 

June 

6  mos. 

1975 

from 

June 

1974 

1975 

from 

6  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

p 

June 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

4,431 

4,217 

4,725 

4,786 

5,311 

5,215 

4,610 

4,639 

4,974 

4,538 

4,741 

4,764 

5,512 

+  13 

+  11 

3,156 

2,936 

3,389 

3,362 

3,762 

3,625 

3,212 

3,209 

3,476 

3,220 

3,354 

3,497 

4,196 

+  13 

+  12 

1,033 

970 

1,187 

1,203 

1,325 

1,322 

1,186 

1,181 

1,276 

1,167 

1,347 

1,341 

1,914 

+  11 

+  6 

1,856 

1,838 

2,012 

1,934 

1,987 

1,887 

1,993 

2,028 

2,080 

1,825 

1,953 

2,004 

2,319 

-5 

-2 

1,298 

1,278 

1,447 

1,354 

1,392 

1,298 

1,328 

1,340 

1,410 

1,249 

1,344 

1,425 

1,692 

-2 

+  1 

2,361 

2,193 

2,587 

2,619 

2,965 

2,784 

2,565 

2,645 

2,703 

2,528 

2,799 

2,805 

3,008 

+  9 

+6 

1,657 

1,528 

1,803 

1,757 

2,022 

1,861 

1,728 

1,792 

1,823 

1,708 

1,936 

2,032 

2,231 

+  8 

+  7 

588 

562 

693 

695 

788 

744 

710 

704 

756 

728 

822 

906 

1,132 

+  5 

-2 

1,107 

1,076 

1,192 

1,311 

1,512 

1,385 

1,266 

1,256 

1,304 

1,215 

1,299 

1,269 

1,373 

+  9 

+  7 

1,120 

1,070 

1,207 

1,230 

1,343 

1,285 

1,204 

1,190 

1,260 

1,156 

1,214 

1,244 

1,408 

+  7 

+  8 

841 

795 

897 

889 

972 

924 

860 

862 

934 

841 

898 

947 

1,107 

+  7 

+  10 

1,718 

1,601 

1,821 

1,815 

2,137 

2,039 

1,982 

1,978 

2,087 

1,896 

2,012 

1,943 

2,152 

+  3 

+  4 

1,198 

1,076 

1,266 

1 ,192 

1,435 

1,334 

1,321 

1,321 

1,412 

1,285 

1,368 

1,386 

1,605 

+  1 

+  4 

687 

687 

742 

817 

1,031 

951 

824 

850 

930 

853 

913 

881 

897 

+  15 

+  4 

943 

912 

1,086 

1,100 

1,245 

1,177 

1,069 

1,133 

1,180 

1 ,093 

1,208 

1,113 

1,221 

+  10 

+  9 

1,408 

1,353 

1 , 506 

1,502 

1,717 

1,652 

1,566 

1,514 

1,577 

1,448 

1,527 

1,592 

1,879 

+  5 

+  7 

1,062 

998 

1,122 

1,077 

1,228 

1,168 

1,122 

1,078 

1,145 

1,046 

1,104 

1,189 

1,451 

+  4 

+  7 

3,364 

3,097 

3,451 

3,471 

3,863 

3,652 

3,578 

3,465 

3,604 

3,426 

3,655 

3,697 

4,217 

+  2 

+  3 

2,595 

2,330 

2,606 

2,569 

2,869 

2,636 

2,578 

2,466 

2,640 

2,561 

2,712 

2,807 

3,343 

+  2 

+  4 

825 

764 

941 

924 

1,084 

1,007 

971 

902 

973 

988 

1,052 

1,114 

1,513 

+  4 

+  2 

862 

844 

972 

1,027 

1,136 

1,065 

997 

1,017 

1,101 

959 

1,018 

987 

1,077 

+  7 

+  6 

2,110 

2,052 

2,349 

2,467 

2,744 

2,584 

2,335 

2,395 

2,494 

2,252 

2,436 

2,404 

2,658 

+  11 

+  11 

1,588 

1,495 

1,751 

1,781 

2,024 

1,863 

1,659 

1,695 

1,778 

1,641 

1,820 

1,839 

2,109 

+  12 

+  14 

2,207 

2,139 

2,439 

2,474 

2,672 

2,568 

2,434 

2,402 

2,482 

2,296 

2,455 

2,539 

2,750 

+  6 

+  9 

1,667 

1,567 

1,802 

1,775 

1,941 

1,817 

1,690 

1,639 

1,764 

1,652 

1,773 

1,892 

2,157 

+  8 

+  12 

499 

485 

613 

601 

683 

638 

613 

580 

643 

623 

681 

770 

955 

+  4 

+  4 

2,468 

2,427 

2,679 

2,728 

3,110 

2,939 

2,673 

2,723 

2,866 

2,536 

2,664 

2,607 

3,101 

+  10 

+  10 

1,648 

1,584 

1,789 

1,801 

2,024 

1,877 

1,665 

1,683 

1,808 

1,617 

1,716 

1,764 

2,200 

+  13 

+  13 

905 

889 

974 

1,029 

1,194 

1,116 

1,047 

1,055 

1,129 

1,016 

1,080 

1,092 

1,183 

+  7 

+  6 

States  and  kind  of  business 


.  tifornia,  total . 

Nondurable  goods  stores. 

:AF‘ . 


.  )rida,  total . 

Nondurable  goods  stores. 

iinois,  total . 

j  Nondurable  goods  stores. 

;af' . 


iiana,  total . 

ssachusetts,  total . 

Nondurable  goods  stores. 

rhigan,  total . 

Nondurable  goods  stores. 

mesota,  total . 

ssouri,  total . 


1  v  Jersey,  total . 

Nondurable  goods  stores. 

v  York,  total . 

Nondurable  goods  stores. 
)AF‘ . 


rth  Carolina,  total. 


1  Lo,  total . 

|  Nondurable  goods  stores. 

f<  insylvania,  total . 

Nondurable  goods  stores. 

{  ;af‘ . 

<as,  total . 

Nondurable  goods  stores. 

sconsin,  total . 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

PPreliminary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . equipment  groups; 

?se  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — June  1975  from  May  1975 

State 

Percent  change — June  1975  from  May  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Lifomia . 

-2 

-4 

0 

New  Jersey . 

-4 

-5 

-7 

-6 

-8 

ssachusetts . 

-4 

-5 

-6 

:higan . 

-5 

-7 

-8 

Pennsylvania . 

-4 

-6 

-7 

-6 

Note:  Sampling  variabilities  are  shown  in  table  17. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  department 
>re  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change — June  1975  from  May  1975 

Area 

Percent  change--June  1975  from  May  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

-5 

-5 

-11 

-4 

-7 

New  York,  N.Y . 

-6 

-9 

-7 

*rsey . 

-6 

-7 

-8 

Paterson-Clif ton-Passaic,  N.J . 

-6 

-6 

-9 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

-5 

-7 

-7 

Areas2 

Pittsburgh,  Pa . 

-3 

-5 

-3 

St.  Louis,  Mo. -Ill . . . 

San  Francisco-Oak  land,  Calif . 

-3 

-4 

0 

ffalo,  N.Y . 

Seattle,  Wash . 

-1 

-4 

0 

-7 

-7 

-4 

-7 

-4 

iveland,  Ohio . 

-7 

-7 

-6 

roit,  Mich . 

-5 

-8 

-6 

Chicago . 

-3 

-6 

-3 

isas  City,  Mo. -Kans . 

-4 

-6 

-7 

Los  Angeles . 

-4 

-5 

-3 

;  Angeles-Long  Beach,  Calif . 

-3 

-4 

-2 

New  York . 

-6 

-9 

-7 

ineapol is-St.  Paul,  Minn..... . 

-3 

-6 

-6 

Philadelphia . 

-4 

-5 

-6 

^  Note:  Sampling  variabilities  are  shown  in  table  19. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores 
•tment;  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

‘  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  '‘Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and 

folk,  and  Westchester  Counties,  N.Y. 


specialize  in  de- 
3Statistics  for 
Nassau,  Rockland, 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 


(Millions  of  dollars. 


Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


6  mos 


Area  and  kind  of  business 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

1  May 

June*5 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

from 

June 

1974 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total 

1,670 

1,556 

1,809 

1,801 

1,996 

1,913 

1,825 

1 

,830 

1,885 

1,768 

1,916 

1,970 

2,170 

+5 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,429 

1,335 

1,289 

1 

,291 

1,348 

1,263 

1,386 

1,482 

1,685 

+4 

GAF2 . 

473 

459 

563 

555 

621 

597 

585 

569 

615 

592 

676 

746 

912 

+2 

New  York,  N. Y. -Northeastern,  N.J., 

total . 

2,969 

2,746 

3,008 

3,001 

3,330 

3,144 

3,109 

2 

,907 

3,060 

2,957 

3,146 

3,229 

3,821 

+1 

Nondurable  goods  stores . 

2,301 

2,089 

2,299 

2,247 

2,490 

2,309 

2,301 

2 

,153 

2,302 

2,264 

2,392 

2,490 

3,007 

0 

GAF2 . 

793 

742 

882 

870 

999 

917 

924 

817 

875 

903 

982 

1,045 

1,459 

-1 

Standard  Metropolitan 

Statistical  Areas1 

Baltimore,  Md. ,  GAF* . 

88 

88 

113 

113 

125 

114 

111 

109 

119 

114 

126 

139 

183 

+3 

Boston,  Mass.,3  GAF2 . 

156 

144 

188 

192 

212 

199 

189 

169 

195 

196 

208 

232 

316 

+5 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,741 

1,675 

1 

,676 

1,724 

1,620 

1,767 

1,815 

1,992 

+4 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,184 

1 

,178 

1,230 

1,164 

1,287 

1,371 

1,556 

4-4 

GAF2 . 

444 

435 

531 

524 

584 

562 

553 

540 

582 

558 

643 

706 

854 

+2 

Cleveland,  Ohio,  GAF2 . 

93 

86 

115 

118 

129 

122 

121 

118 

123 

117 

125 

131 

180 

+1 

Dallas,  Tex.,  GAF2 . 

112 

108 

130 

128 

142 

133 

128 

133 

147 

137 

140 

147 

205 

+4 

Detroit,  Mich. ,  total . 

808 

735 

838 

828 

974 

928 

914 

885 

913 

867 

914 

893 

1,001 

4-2 

Nondurable  goods  stores . 

573 

502 

588 

561 

683 

629 

619 

594 

627 

609 

632 

648 

761 

4-2 

GAF2 . 

220 

205 

256 

247 

279 

261 

266 

238 

259 

264 

283 

291 

391 

-2 

Houston,  Tex.,  GAF2 . . 

122 

116 

144 

139 

165 

153 

137 

137 

154 

133 

140 

155 

225 

4-12 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

136 

127 

117 

126 

143 

128 

144 

154 

189 

4-9 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,722 

1,672 

1,539 

1 

,545 

1,656 

1,538 

1,629 

1,624 

1,902 

4-9 

Nondurable  goods  stores . 

1,087 

997 

1,132 

1,134 

1,265 

1,210 

1,115 

1 

,101 

1,200 

1,142 

1,187 

1,228 

1,495 

4-9 

GAF2 . 

400 

367 

449 

453 

491 

482 

440 

433 

467 

439 

483 

518 

736 

4-10 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

137 

135 

126 

144 

141 

154 

162 

199 

4-1 

New  York,  N.Y. — Nassau-Suff oik,  N.Y. , 

total4 . 

2,092 

1,899 

2,069 

2,076 

2,279 

2,143 

2,150 

2 

,015 

2,127 

2,065 

2,194 

2,229 

2,622 

0 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,726 

1,589 

1,600 

1 

,506 

1,614 

1,602 

1,682 

1,729 

2,069 

-1 

GAF2 . 

565 

525 

623 

614 

704 

647 

663 

587 

637 

656 

703 

728 

1,005 

-2 

Nassau-Suf f olk,  N.Y.,  total5 . 

578 

516 

552 

566 

616 

587 

585 

566 

586 

542 

567 

565 

687 

0 

Nondurable  goods  stores . 

430 

372 

402 

403 

435 

414 

409 

387 

413 

391 

402 

411 

517 

4-1 

GAF2 . 

146 

121 

136 

136 

161 

143 

158 

150 

155 

154 

165 

170 

247 

-9 

New  York,  N.Y. ,  total6 . 

1,514 

1,383 

1,517 

1,510 

1,663 

1,556 

1,565 

1 

,449 

1,541 

1,523 

1,627 

1,664 

1,935 

-1 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,291 

1,175 

1,191 

1 

,119 

1,201 

1,211 

1,280 

1,318 

1,552 

-1 

GAF2 . 

419 

404 

487 

478 

543 

504 

505 

437 

482 

502 

538 

558 

758 

0 

Philadelphia.  Pa. .  total . 

913 

865 

972 

987 

1,081 

1,022 

957 

902 

942 

904 

969 

1,020 

1,121 

4-7 

Nondurable  goods  stores . 

705 

631 

724 

712 

794 

735 

677 

630 

682 

667 

718 

771 

875 

4-9 

GAF2 . 

217 

209 

272 

270 

311 

288 

267 

239 

261 

269 

306 

335 

397 

4-8 

Pittsburgh.  Pa.,  total . 

477 

463 

537 

538 

577 

559 

533 

528 

558 

515 

542 

549 

611 

4-5 

Nondurable  goods  stores . 

362 

344 

405 

392 

435 

413 

401 

384 

417 

384 

405 

423 

500 

4-3 

GAF2 . 

119 

117 

146 

145 

161 

156 

145 

134 

153 

143 

156 

175 

240 

4-8 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

535 

508 

479 

508 

548 

466 

494 

490 

570 

4-6 

Nondurable  goods  stores . 

305 

279 

340 

329 

361 

337 

307 

319 

359 

307 

332 

346 

427 

4-10 

GAF2 . 

101 

97 

128 

124 

143 

135 

124 

121 

140 

124 

139 

150 

210 

4-9 

San  Franc isco-Oakl and,  Calif.,  total..' 

624 

613 

701 

693 

749 

730 

657 

679 

716 

641 

657 

697 

809 

4-11 

Nondurable  goods  stores . 

463 

443 

521 

505 

543 

519 

470 

489 

513 

464 

482 

528 

631 

4-10 

GAF2 . 

158 

156 

187 

187 

204 

205 

178 

184 

199 

182 

186 

205 

275 

4-15 

Washington,  D.C. -Md. -Va.  ,  total . 

626 

622 

691 

709 

779 

738 

682 

681 

714 

651 

684 

680 

802 

4-8 

Nondurable  goods  stores . 

450 

431 

497 

490 

548 

512 

466 

461 

488 

455 

480 

507 

617 

4-10 

GAF2 . 

140 

147 

168 

173 

195 

182 

174 

162 

175 

169 

182 

192 

271 

4-5 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

728 

708 

701 

685 

729 

706 

813 

808 

853 

4-1 

Nondurable  goods  stores... 

487 

471 

535 

527 

567 

533 

543 

532 

577 

555 

642 

664 

706 

-2 

233 

246 

295 

288 

306 

297 

296 

294 

325 

316 

383 

419 

447 

0 

Detroit,  Mich.,  total . 

191 

177 

203 

203 

215 

206 

232 

233 

239 

215 

235 

237 

242 

-11 

Nondurable  goods  stores. . . . 

133 

114 

134 

131 

145 

135 

146 

148 

157 

145 

153 

161 

175 

-8 

51 

46 

56 

58 

64 

59 

61 

58 

64 

63 

69 

68 

89 

-3 

Los  Angeles,  Calif.,  total . 

536 

499 

555 

567 

615 

591 

537 

546 

588 

555 

604 

606 

696 

4-10 

Nondurable  goods  stores... 

425 

388 

443 

445 

486 

463 

422 

425 

460 

441 

467 

483 

573 

4-10 

169 

161 

193 

200 

211 

204 

194 

190 

202 

194 

225 

238 

305 

4-5 

New  York,  N.Y. ,  total . 

1,281 

1,173 

1,284 

1,270 

1,399 

1,309 

1,314 

1, 

209 

1,286 

1,273 

1,361 

1,397 

1,627 

0 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,086 

989 

998 

937 

995 

1,006 

1,068 

1,100 

1,293 

-1 

363 

349 

424 

411 

464 

432 

432 

374 

412 

428 

455 

469 

634 

0 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

376 

361 

349 

326 

339 

340 

371 

389 

392 

4-3 

Nondurable  goods  stores . 

290 

257 

286 

271 

303 

287 

279 

265 

277 

279 

303 

315 

313 

4-3 

96 

93 

117 

116 

127 

119 

116 

103 

113 

117 

144 

153 

141 

4-3 

1975 
from 
mos.  | 
1974 


+3 

H 

+3 

+3 

4 

+1 

+1 

-t 

+1 

+1 

+1 

- 

* 


Note : 
Pn 


Sampling  variabilities  are  shown  in  table  18. 


Preliminary  estimates. 

For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings, 
in  department  store  types  of  merchandise. 

’Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
^Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties, 
Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

‘’Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


..equipment  groups;  these  stores  specialize 

N.Y. 


*  —  t 


Table  10.  Department  Store  Sales  in  Selected  Areas 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


- 

Percent  change 

Area 

1975 

1974 

June  1975 

from  — 

6  [DOS  . 

1975 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

June 

1974 

May 

1975 

from 

6  mos . 
1974 

STANDARD  CONSOLIDATED  AREA 
v  York,  N.Y . -Northeastern  New 
jrsey . 

280,462 

260,03  7 

315,612 

327,222 

r408,037 

362,926 

365,028 

314,243 

330,457 

353,237 

382,696 

438,154 

639,221 

-1 

-11 

0 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

ron,  Ohio . . . . 

12,248 

11 ,920 

16,532 

15,822 

18,344 

18,570 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

+3 

+1 

-4 

jany-Schenectady-Troy ,  N.Y . 

11 ,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,384 

14,717 

16,694 

15,683 

17,078 

21,490 

29,785 

+3 

-12 

►2 

Miquerque  ,  N .  Mex . 

8,616 

8,360 

11 ,326 

11 ,059 

13, 561 

12,281 

11 ,978 

11  ,668 

13,762 

12 , 738 

12,431 

13,454 

*20,146 

+3 

-9 

+2 

iheim-Santa  Ana -Garden  Grove, 
ilif . 

43,518 

41 ,930 

r53, 839 

r55,014 

r60,996 

60,510 

55,177 

52,894 

58,329 

52,877 

57,182 

61  ,454 

102,435 

+  10 

-1 

+6 

Seville,  N.C . 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

+2 

-6 

-7 

lanta,  Ga . 

43  ,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,409 

59,988 

69,472 

62,868 

63,188 

71 ,993 

103,068 

+2 

-13 

0 

rusta,  Ga . 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

+2 

-7 

0 

cersfield,  Calif . 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

+  12 

-4 

+11 

.tifflore,  Md . . . 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46 ,609 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

+  11 

-7 

on  Rouge,  La . 

9,586 

9,916 

12,889 

12,019 

14,383 

13, 144 

11,526 

11 ,596 

13,165 

10,730 

12,636 

14,620 

21,347 

+  14 

-9 

+  17 

lings,  Mont . 

1,785 

1 ,619 

2,340 

2,463 

2,908 

2,764 

2,530 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

+9 

-5 

+12 

lghamton,  N.Y. -Pa . 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

9,306 

+2 

-6 

0 

TBingham ,  Ala . 

11,481 

11,778 

16,215 

16,658 

19,474 

17,241 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

+  16 

-11 

+13 

iton,  Mass . . . . 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

62,831 

54,261 

63,877 

63,660 

68,810 

82,049 

120,492 

+  1 

-11 

+3 

falo,  N.Y . 

25,779 

24,601 

33,172 

33,163 

39,975 

36,548 

36,837 

32,484 

35,880 

36,625 

37,598 

41 ,992 

60,713 

-1 

-9 

0 

iton,  Ohio . 

6,734 

6,486 

9,010 

9,394 

11,056 

10,550 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

+11 

-5 

+7 

lar  Rapids,  Iowa . 

5,327 

4,925 

6,535 

7,182 

8, 310 

7,519 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

+  10 

-10 

+7 

irleston,  S.C . 

4,671 

4,798 

6,414 

6,293 

7,872 

7,082 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

+8 

-10 

+3 

irleston,  W.Va . 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

7,254 

6,875 

7,932 

7,156 

7,914 

9,665 

14,132 

+20 

-11 

+16 

.ttanooga ,  Tenn.-Ga . 

6,392 

6,335 

8,786 

8,498 

10,586 

8,946 

8,896 

8,783 

9,842 

8,921 

9,245 

10,509 

15,564 

+1 

-15 

-2 

cago,  Ill . 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

*4 

-6 

+2 

icinnati,  Ohio-Ky.-Ind . 

31,755 

30,430 

39,091 

40,023 

45,571 

41,241 

40,969 

39,045 

41  ,331 

40,333 

43,070 

51,979 

73 ,695 

+  1 

-10 

+3 

•veland,  Ohio . 

42,900 

41 ,141 

57,453 

59,368 

65,236 

63,624 

59 , 796 

56,436 

61 ,022 

59,157 

64,790 

71  ,6  74 

103,031 

+6 

-2 

+2 

umbia,  S.C . 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8  ,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

+5 

-11 

+  1 

umbus,  Ohio . 

23 , 776 

22,759 

30,953 

30,677 

35,751 

32,788 

32,688 

30,509 

34,833 

32 , 701 

34,259 

40 , 709 

62,188 

0 

-8 

0 

•pus,  Christ!  ,  Tex . 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

*5,188 

5,005 

6,705 

5,292 

*5,720 

6,107 

9,508 

+2 

-15 

+5 

.las,  Tex . 

37,946 

37,640 

47,782 

48,422 

55,588 

51, 107 

45,966 

46,583 

49,968 

43,369 

45,633 

54,141 

81 ,601 

+  11 

-8 

+9 

ton,  Ohio . 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

25,306 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

+1 

-10 

-2 

atur ,  Ill . 

2,802 

2,719 

3,689 

3,952 

4,654 

4,144 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

-1 

-11 

-2 

<ver,  Colo . 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,804 

39,147 

46,144 

40,652 

42 ,993 

46,810 

72,416 

+6 

-2 

+2 

:  Moines,  Iowa . 

7,672 

7,016 

9,017 

9,860 

11,111 

10, 196 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

19,002 

+2 

-8 

+2 

roit,  Mich . 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

-1 

-9 

-2 

<uque ,  Iowa . 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

+9 

-5 

+6 

uth-Superior ,  Minn.-Wis . 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

5,997 

5,650 

7,244 

5,842 

6,260 

7,280 

9,730 

+  14 

-9 

+  10 

Paso,  Tex . 

9,778 

9,504 

11 , 743 

*11  ,351 

*14,142 

11,893 

10,388 

11 ,095 

13,495 

11  ,129 

13,346 

14,056 

20,433 

+14 

-16 

+16 

e,  Pa . 

4,315 

4,003 

5,651 

5,812 

7,104 

6,237 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

+14 

-12 

+14 

«ne,  Oreg . 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3  ,501 

3,407 

3  ,954 

3,666 

3,526 

3,815 

5,958 

+  17 

+7 

+11 

go-Moorhead ,  N.  Dak. -Minn . 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

6,161 

+  15 

-1 

+9 

nt,  Mich . 

7,667 

7,713 

11  ,264 

10,806 

13,097 

11,586 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

20,389 

-7 

-12 

-5 

t  Smith,  Ark.-Okla . 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

0 

-11 

0 

t  Wayne,  Ind . 

7,439 

7,222 

9,717 

9,956 

11,878 

10, 892 

11  ,353 

10,997 

12,090 

11  ,134 

11,528 

14,023 

18,111 

-4 

-8 

-6 

t  Worth,  Tex . 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

23,077 

23  ,178 

25,568 

22,111 

22,043 

27,486 

43,457 

+5 

-10 

+4 

sno,  Calif . 

9,335 

*8,739 

10,964 

11 ,233 

*12,859 

*12,328 

(*> 

11  ,172 

12,734 

11,662 

11,986 

13,710 

20,596 

(3 ) 

-4 

(s ) 

y -Hammond -East  Chicago,  Ind . 

11 ,343 

11,283 

15,556 

14,886 

18,226 

16,839 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

+14 

-8 

+11 

nd  Rapids,  Mich . 

6,258 

6,038 

8,510 

8,703 

10,105 

9,201 

9,318 

8,917 

10,477 

9,951 

10,030 

12  ,317 

15,964 

-1 

-9 

-4 

at  Falls,  Mont . 

1,470 

1,325 

1,810 

1,832 

2,271 

2,092 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

3,675 

-6 

-8 

-1 

en  Bay,  Wis . 

enville,  S.C . 

4,316 

4,342 

5,546 

6,180 

7.376 

7,013 

6,473 

5,617 

7,118 

6,235 

6,907 

8,122 

11  ,595 

+8 

-5 

+8 

4,440 

4,907 

6,650 

6,732 

*7,659 

7, 193 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

11,428 

+8 

-6 

+5 

ensboro-Winston -Salem - 

gh  Point,  N.C . 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

11,061 

10,514 

13,269 

11,416 

12,404 

14,616 

20,408 

+15 

-8 

+  10 

tford,  Conn . 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

18,917 

16,219 

17,818 

19,904 

21 ,769 

24,033 

37,751 

+9 

-1 

olulu,  Hawaii . 

22,368 

21  ,287 

26,347 

23,655 

27,070 

25,601 

24,800 

28,310 

26,400 

21 ,670 

24,831 

27,866 

40,053 

+3 

-5 

+8 

ston,  Tex . 

62,840 

61,488 

79 , 706 

76,586 

93,050 

82,000 

72,249 

73,111 

82,452 

69,965 

75,505 

89,320 

134,102 

+13 

-12 

+11 

ianapolis,  Ind . 

23,643 

23,755 

31,726 

32,053 

40,848 

35,175 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

+9 

-14 

+4 

kson,  Mich . 

2,590 

2,676 

3,737 

3 ,723 

4,559 

4,094 

4,350 

3,934 

4,157 

3,993 

3  ,899 

4,749 

6,550 

-6 

-10 

0 

kson ,  Miss . 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

-3 

-11 

-4 

ksonville,  Fla . 

10,841 

10,966 

14,467 

14,457 

r16, 437 

16,004 

15,508 

15,131 

17,150 

14,070 

16,003 

17,903 

27,834 

+3 

-3 

-3 

amazoo,  Mich . 

2,687 

2,471 

5,558 

4,757 

5,700 

5,406 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

+30 

-5 

+29 

sas  City,  Mo.-Kans . 

23,496 

21,315 

30,765 

31,995 

38, 160 

34,403 

32,006 

31  ,629 

35,936 

31 ,683 

33,741 

39,144 

58,971 

+7 

-10 

xville,  Tenn . 

8,834 

8,679 

12,214 

11,746 

13,793 

12,590 

11 ,666 

11 ,325 

12,911 

12,358 

12,658 

16,012 

22,943 

+8 

-9 

+5 

caster,  Pa . 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

+1 

-14 

*1 

sing,  Mich . 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

21 ,053 

+2 

-9 

+5 

ingt on -Fayette,  Ky . 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

+7 

-9 

+7 

coin,  Nebr . 

4,717 

4,250 

5,747 

6,142 

6,760 

6,262 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

0 

-7 

-3 

tie  Rock-North  Little  Rock,  Ark... 

6,969 

7,140 

9,406 

9,518 

11,194 

10,095 

9,521 

9,432 

10,817 

9,332 

9,783 

11 ,398 

17,039 

+6 

-10 

+6 

Angeles-Long  Beach,  Calif . 

157,323 

*151,142 

190,686 

196,168 

218,251 

214,610 

207,447 

196,211 

200,832 

185,094 

203,477 

223,837 

350,561 

+3 

-2 

+3 

Hvllle,  Ky.-lnd . 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

23,797 

22,888 

26 , 1 79 

23 , 760 

25,302 

31,225 

43,344 

+2 

-11 

-1 

ell,  Mass . 

*2,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

+2 

-8 

-5 

jSee  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

1J 

*75 

1974 

June  1975 

from — 

6  me  >s 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

|  May 

June 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

June 

1974 

May 

1975 

froir 
6  mus 

1974 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS1— Con. 

Lynchburg,  Va . 

1,771 

1,917 

2,671 

2,624 

3, 104 

2,834 

2,914 

2,759 

3,034 

2,811 

3,058 

4,017 

5,289 

-3 

-9 

Macon,  Ga . 

3,861 

4,029 

5,495 

5,881 

6,900 

6,631 

5,461 

5 , 433 

6,342 

5,324 

5,640 

6,597 

9,857 

+21 

-4 

Memphis,  Tenn.-Ark . 

19,009 

18,474 

25,129 

24,468 

27,958 

24,890 

23,374 

23,526 

27,293 

24,355 

26,025 

29,339 

42 , 003 

-11 

Miami,  Fla . 

35,656 

34,780 

44,740 

41,674 

45,057 

43,517 

42,512 

41,655 

43,179 

37,997 

42,746 

46,255 

74,137 

+2 

-3 

Milwaukee,  Wis . 

33,159 

30,652 

40,169 

*41,601 

47,849 

44,624 

45,229 

41,866 

44,453 

42,992 

45,682 

52,678 

77,814 

-1 

-7 

Minneapolis-St.  Paul,  Minn . 

51,927 

55,284 

64,776 

73,162 

82,291 

77,376 

75,514 

65,173 

77,086 

70,137 

79,944 

84,629 

113,877 

+2 

-6 

Mobile,  Ala . 

5 , 888 

5,886 

8,125 

7,348 

9,322 

8,273 

7,239 

7,289 

7,705 

7,146 

7,920 

10,180 

13,945 

+  14 

-11 

Montgomery,  Ala . 

4 , 575 

4,546 

5,894 

5,761 

7,236 

6,481 

6,216 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

+4 

-10 

Muncie,  Ind . 

Muskegon-Muskegon  Hts. ,  Mich . 

1,232 

1*228 

1,712 

1,779 

2,  195 

1,992 

2,410 

2,239 

2,494 

2,343 

2,431 

2,996 

5 , 02  5 
3,856 

-17 

-9 

Nassau-Suf folk,  N.Y.4 . 

57,301 

53,119 

66,288 

*68,810 

85,890 

80,084 

81,767 

72,023 

74,422 

75,602 

82,306 

95,714 

149,627 

-2 

-7 

New  Orleans,  La . 

18,279 

18,357 

23,934 

24,150 

27,116 

25,622 

23,340 

22,362 

25,802 

20,980 

25,019 

26,653 

38,145 

+  10 

-6 

New  York,  N.Y.5 . 

137,092 

125,444 

149,303 

152,999 

191, 124 

168,855 

174,647 

145,254 

152,604 

168,407 

182,531 

202,995 

288,455 

-3 

-12 

Newark,  N.J . 

27,978 

*25,852 

30,753 

33,407 

41,718 

35,414 

32,247 

28,450 

30,362 

32,446 

35,190 

40,204 

59,925 

+10 

-15 

Newport  News-Hampton,  Va . 

6,341 

6,465 

8,926 

9,111 

1 10,889 

9,991 

8,592 

8,895 

9,990 

9,011 

9,438 

10,801 

15,517 

+16 

-8 

Norfolk-Portsmouth,  Va . 

11,887 

11,538 

15,369 

15,578 

‘18,790 

17,453 

16,954 

16,804 

18,400 

16,283 

17,876 

20,145 

29,219 

+3 

-7 

Oklahoma  City,  Okla . 

13,086 

12,350 

16,688 

16,762 

19,827 

18,441 

17,346 

17,222 

19,621 

16,666 

17,879 

20,423 

31,575 

+6 

-7 

Omaha,  Nebr.-Iowa . 

10,614 

10,530 

14,442 

16,146 

18,610 

17,278 

16,455 

15,245 

17,077 

15,084 

16,027 

19,290 

27,546 

+5 

-7 

Orlando,  Fla . 

13,668 

14,388 

18,149 

17,635 

18,880 

17,731 

17,198 

17,449 

18,222 

15,941 

17,108 

19,351 

30,758 

+3 

-6 

Paterson-Clif ton-Passaic,  N.J . 

33,112 

32,668 

40,178 

42,122 

r52, 165 

45,623 

42,973 

38,205 

42,361 

44,542 

47,383 

57,909 

79,870 

+6 

-13 

Peoria,  Ill . 

7,144 

6,942 

9,300 

9,214 

11,206 

9,711 

9,275 

9,584 

10,138 

9,257 

10,248 

11,861 

17,347 

+5 

-13 

Philadelphia,  Pa. -N.J . 

84,497 

76,854 

102,059 

106,828 

127,795 

109,755 

104,930 

93,754 

101,368 

109,869 

116,598 

142,022 

206,019 

+5 

-14 

Phoenix,  Ariz . 

27,356 

26,678 

33,820 

33,095 

*37,616 

33,733 

32,430 

30,522 

33,921 

29,202 

34,480 

39,132 

62,252 

+4 

-10 

Pittsburgh,  Pa . 

46,809 

46,236 

65,231 

66 , 522 

72,394 

71,830 

64,517 

57,723 

67,408 

63,934 

67,896 

80,996 

112,303 

+  11 

-1 

Portland,  Maine . 

3,069 

3,055 

4,448 

4,967 

5,792 

5,329 

5,016 

4,986 

6,012 

4,942 

5,569 

6,372 

9,270 

+6 

-8 

Portland,  Oreg.-Wash . 

16,126 

16,081 

23,128 

22,398 

23,253 

24,703 

21,212 

21,185 

24,994 

22,342 

23,334 

25,955 

41,834 

+  16 

Providence-Pawtucket -Warwick, 

R. I . -Mass . 

12,559 

12,219 

17,399 

19,146 

21,966 

20,420 

20,544 

17,449 

19,570 

18,490 

20,410 

25,083 

36,583 

-1 

-7 

Raleigh,  N.C . 

5,693 

5,454 

7,561 

7,718 

9,067 

8,064 

7,303 

6,738 

8,368 

7,528 

7,846 

9,193 

14,341 

+  10 

-11 

Reading,  Pa . 

5,295 

5,223 

7,557 

7,489 

8,501 

7,403 

7,034 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

+5 

-13 

Richmond,  Va . 

12,272 

11,795 

16,117 

15,608 

19,949 

16,088 

15,807 

14,964 

17,393 

16,100 

17,637 

21,916 

29,746 

+2 

-19 

Roanoke,  Va . 

3,467 

3,507 

4,829 

4,768 

5,898 

5,  101 

5,237 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

-3 

-14 

Rochester,  N.Y . . 

13,292 

11,796 

16,589 

17,444 

19,960 

17,864 

17,744 

15,320 

17,448 

17,052 

18,095 

21,699 

32,017 

+  1 

-11 

Sacramento,  Calif . . 

20,281 

219,911 

24,711 

25,880 

*27,854 

*27,090 

24,327 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

+  11 

-3 

St.  Joseph,  Mo . 

2,221 

2,021 

2,935 

2,987 

3,720 

3,313 

3,289 

3,260 

3,679 

3,031 

3,295 

3,732 

6,035 

+  1 

-11 

St.  Louis,  Mo. -Ill . 

46,483 

46,580 

64,428 

59,961 

75, 121 

70,702 

62,749 

59,488 

68,635 

61,754 

70,250 

77,523 

118,488 

+  13 

-6 

Salem,  Oree . . 

3,087 

2,864 

4,014 

3,948 

4,099 

4,812 

4,203 

4,076 

5,107 

4,328 

4,283 

4,519 

6,943 

+14 

-17 

Salt  Lake  City.  Utah . 

10,719 

9,914 

13,666 

14,361 

16,419 

15,944 

14,074 

13,558 

16,781 

13,986 

16,084 

18,739 

29,392 

+  13 

-3 

* 

San  Antonio,  Tex . 

20,096 

19,676 

26,303 

*25,147 

*30,343 

26,984 

24,852 

25,391 

27,733 

25,069 

25,901 

29,443 

42,882 

+9 

-11 

San  Bernardino-Riverside- 

Ontario,  Calif . 

21,538 

20,731 

27,829 

28,345 

30,628 

29,837 

27,278 

24,783 

26,071 

24,980 

28,755 

31,509 

51,306 

+9 

-3 

* 

San  Diego,  Calif . 

40,514 

39,596 

49,151 

*48,661 

*55,344 

54,037 

47,365 

46,909 

48,078 

44,253 

48,150 

53,445 

83,762 

+  14 

-2 

* 

San  Francisco-Oakland,  Calif . 

73,499 

68,462 

89,700 

90,155 

96,700 

95,336 

85,237 

86,901 

95,092 

85,385 

88,246 

105,930 

155,706 

+12 

-1 

San  Jose,  Calif . 

28,108 

*28,504 

36,064 

36,759 

40, 149 

39,874 

35,673 

34,359 

38,258 

35,010 

34,510 

41,770 

62 , 763 

+  12 

-1 

Savannah,  Ga . 

2,815 

2,994 

4,113 

4,206 

4,739 

4,275 

4,050 

3,815 

4,198 

3,878 

3,916 

4,653 

7,083 

+6 

-10 

Scranton,  Pa . 

4,161 

3,958 

5,659 

5,497 

6,598 

5,862 

(3> 

5,102 

6,138 

5,642 

5,953 

7,807 

10,596 

(*) 

-11 

(: 

Seattle-Everett,  Wash . 

29,160 

27,351 

36,345 

35,734 

40,448 

38,803 

36,534 

36,122 

41,995 

35,746 

39,939 

44,102 

70,394 

+6 

-4 

Shreveport,  La . 

5,107 

4,898 

6,549 

6,384 

8,400 

7,613 

5,604 

5,849 

6,531 

6,362 

6,589 

7,841 

11,083 

+36 

-9 

+: 

Sioux  Citv,  Iowa-Nebr . 

3,093 

3,216 

4,059 

4,235 

4,976 

4,642 

3,976 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

+  17 

-7 

Sioux  Falls,  S.  Dak . . 

2,410 

2,616 

3,098 

3,575 

3,814 

3,991 

3,785 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

+5 

+5 

South  Bend,  Ind . 

5 , 096 

4,851 

6,656 

6,824 

8,387 

7,690 

7,395 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

+4 

-8 

Spokane,  Wash . 

6,462 

6,314 

8,782 

9,330 

10, 156 

9,912 

10,304 

10,080 

11,513 

9,901 

11,285 

10,875 

17,406 

-4 

-2 

Springfield,  Ill . 

2,918 

2,923 

3,904 

4,570 

5,332 

4,526 

4,130 

4,043 

4,439 

4,001 

4,299 

4,941 

6,760 

+  10 

-15 

Springfield,  Mo . 

4,106 

3,956 

5,406 

5,503 

6,359 

5,933 

5,623 

5,819 

6,517 

5,733 

6,035 

6,602 

*9,740 

+6 

-7 

Springfield,  Ohio . 

2,739 

3,010 

3,962 

3,741 

4,476 

4,261 

4,176 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

+2 

-5 

Stockton,  Calif . 

6,504 

*6,415 

8,004 

8,140 

*8,962 

*8,662 

7,989 

7,901 

8,925 

7,989 

8,948 

9,855 

14,083 

+8 

-3 

+; 

Syracuse ,  N.Y . . 

7,867 

7,563 

10,431 

10,968 

*  13,347 

11,743 

11,141 

10,213 

11,592 

11,252 

11,678 

14,692 

19,930 

+5 

-12 

Tacoma,  Wash . 

7,328 

6,838 

9,112 

8,888 

10, 119 

9,734 

9,044 

9,197 

10,794 

9,201 

10,022 

11,350 

17,771 

+8 

-4 

Tampa-St.  Petersburg,  Fla . 

29,814 

30,571 

37,615 

36,186 

38,749 

35,469 

33,957 

33,387 

35,630 

30,413 

34,123 

40,246 

61,516 

+4 

-8 

-* 

Toledo,  Ohio-Mich . 

16,928 

17,012 

23,333 

23,050 

27,578 

25, 388 

25,049 

23,037 

25,277 

24,472 

24,846 

29,863 

42,710 

+  1 

-8 

Topeka,  Kans . 

3,538 

3,284 

4,551 

5,406 

5,892 

5,285 

4,568 

4,622 

5,147 

4,387 

4,809 

5,633 

8,513 

+  16 

-10 

+1 

Trenton,  N.  .1 . 

4,093 

3,332 

4,443 

4,888 

6,233 

5,812 

5,354 

4,783 

5,111 

5,195 

5,572 

6,090 

10,157 

+9 

-7 

4 

Tucson,  Ariz . 

10,450 

9,900 

12,629 

12,635 

14,027 

13,417 

11,562 

c3) 

13,873 

12,424 

13,895 

15,255 

24,464 

+16 

-4 

+1 

Tulsa,  Okla . 

10,045 

*9,875 

*13,114 

*13,578 

*15.837 

*14,502 

*13,315 

*13,463 

*14,731 

2 12 , 807 

*13,378 

*15,935 

*23,679 

+9 

-8 

+  ! 

I'tica-Rome,  N.Y . 

*3,749 

3,427 

4,687 

4,773 

*5,795 

5,094 

4,427 

4,154 

4,876 

4,845 

5,507 

6,662 

8,780 

+  15 

-12 

+  1 

Waco,  Tex . 

3,199 

2,985 

3,838 

4,042 

4,650 

4,368 

3,962 

4,124 

4,338 

3,752 

3,866 

4,710 

7,069 

+  10 

-6 

+ 

Washington,  D.C.-Md.-Va . 

72,485 

75,554 

89,996 

94,560 

107,380 

100,887 

94,550 

87,287 

94,923 

95,147 

99,750 

111,184 

162,315 

+7 

-6 

+ 

Waterloo,  Iowa . 

3,604 

3,561 

4,558 

4,792 

5,591 

5,  160 

4,881 

4,886 

5,445 

4,620 

4,970 

6,033 

8,319 

+6 

-8 

+ 

Wheeling.  W.  Va. -Ohio . 

*2,204 

*2,229 

*2,987 

*3,016 

*3,531 

*3,303 

*3,171 

*2,905 

23 , 442 

*3,263 

*3,273 

24 , 206 

*5,927 

+  4 

-6 

* 

Wichita,  Kans . 

*0,902 

*6,602 

*8,855 

9,333 

*10,433 

9,778 

*8,610 

2  8 , 496 

2 9, 536 

*8,593 

*9,157 

*10,561 

*14,985 

+  14 

-6 

+1 

Wilkes-Barre-Hazleton,  Pa . 

5,204 

4,863 

6,939 

7,051 

8,467 

7,514 

6,694 

6,440 

7,488 

6,646 

7,041 

10,489 

13,157 

+  12 

-11 

+ 

Worcester,  Mass . 

4,415 

4,102 

5,985 

6,367 

7,452 

6,751 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

12,795 

+5 

-9 

+ 

Youngstown-Warren,  Ohio . 

9,692 

9,763 

13,968 

13,457 

15,957 | 

14,634 

14,798 

14,028 

16,189 

14,796  | 

15,822 

18,973 

27,238  1 

-il 

-8 

- 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


erdeen ,  S.  Dak .  . . 
ttle  Creek,  Mich, 
llingham,  Wash. . . 
Ldgeport,  Conn... 
ffalo,  N.Y . 


abridge,  Mass.... 

lville,  Ill . 

/tona  Beach,  Fla. 

Id,  Okla . 

•y,  Ind . 


»nd  Forks,  N.  Dak. 

>eley,  Colo . 

jerstown,  Md . 

Va. .  . 


^ltington,  W. 
chinson,  Kans 


.ho  Falls,  Idaho. 

»lin,  Mo . 

Crosse,  Wis . 

ig  Beach,  Calif. . 
tisville,  Ky . 


ikato,  Minn . 

neapolis,  Minn. 

iot,  N.  Dak . 

•  York,  N.Y . 

ark,  N.J . 


gara  Falls,  N.Y. 

land,  Calif . 

ucah,  Ky . 

Mcersburg,  W.  Va. 
adena,  Calif. .  . . 


t  Huron,  Mich.  . . 
tsmouth,  Ohio... 

ncy,  Ill . 

ncy,  Mass . 

id  City,  S.  Dak. 


hester,  Minn, 
hester,  N. Y. . 

e,  Ga . 

Louis ,  Mo. . . 
Paul,  Minn.. 


Francisco,  Calif. 

ttle,  Wash . 

rtanburg,  S.C . 

acuse,  N.Y . 

n  Falls,  Idaho. . . . 
la  Walla,  Wash. . . . 

ima,  Wash . 

k,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


■  leda  County,  Calif . 

■e  and  Nampa,  Idaho . 

on  SMSA,  excluding  CBD. . 
••tol -Kings  port -Johnson 

’  y,  Tenn.-Va . 

I  ago  City,  excluding  CBD. 

i  ra  Costa  County,  Calif.. 
•erland-Hagerstown,  Md... 

‘•are  (State) . 

•field  County,  Conn . 

mont -Morgan town,  W.  Va. . 
epin  County,  Minn . 


au  County,  N.Y . 

adelphia  SMSA,  excl .  CBD. 

ey  County,  Minn . 

Fernando  Valley,  Calif... 

Chester  County,  N.Y . 

side  Los  Angeles,  Calif.. 


,  timore,  Md . . 

ton,  Mass . 

=ago,  Ill . 

veland,  Ohio . 

Angeles,  Calif . 

I  land,  Calif . 

*  tadelphi a,  Pa . 

|  :sburgh,  Pa . 

|  lington,  D.C . 

MISCELLANEOUS  AREAS 


1974 

Percent  change 

June  1975 

from-- 

6  mos. 
1975 

from 

Jan. 

Feb. 

Mar. 

Apr. 

1  May 

June 

June 

July 

Aug. 

Sept . 

Oct . 

Nov . 

June 

May 

6  mos . 

1  . 

1974 

1975 

1974 

598 

593 

739 

757 

1,030 

986 

891 

873 

900 

843 

874 

1,014 

1  ,437 

+  11 

-4 

>16 

1,795 

1,624 

2,336 

2,468 

3,  158 

3,022 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

+6 

-4 

1,348 

1,208 

1,782 

1,817 

2,  154 

2,086 

1,386 

1,804 

2,142 

1,776 

2,002 

2,073 

3,150 

+51 

-3 

+36 

2,680 

2,316 

3,158 

3,306 

4, 163 

3,508 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

6,676 

-7 

-16 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

16,433 

+2 

-6 

0 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

+3 

-4 

+4 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

4,316 

-2 

-15 

-2 

3,218 

3,760 

4,888 

4,640 

4,817 

4,547 

3,792 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

+20 

-6 

+21 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,328 

1,348 

1,495 

1,269 

1,404 

1,513 

2,373 

+7 

-15 

2,050 

2,067 

3,058 

2,784 

3,312 

3,  188 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

-35 

-4 

-40 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,640 

1,653 

1,880 

1,515 

1 ,699 

1,928 

2,509 

+  13 

0 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,042 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

+8 

-8 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

+12 

-12 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

+  10 

-10 

+7 

*1 , 239 

*1,172 

21 , 628 

*1,708 

2 1,924 

*1,831 

*1,881 

*1,778 

*1,815 

*1 ,714 

*1,817 

*2,046 

*2,856 

-3 

-5 

+23 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,448 

1 ,522 

1,737 

1 ,639 

2,004 

2,073 

3,074 

+26 

-4 

+24 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

1,799 

2,015 

2,090 

1,914 

2,067 

2,192 

3,291 

+8 

-7 

+2 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,508 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

+9 

-1 

+6 

6,635 

*6,183 

*7, 891 

27 , 639 

8,603 

8,120 

8,188 

*7,878 

*8,372 

*7,774 

8,315 

9,035 

13,669 

-1 

-6 

4,846 

4,947 

6,082 

6,  193 

7,080 

6,056 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

-9 

-14 

-16 

787 

822 

1,032 

1,353 

1,296 

1,271 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

+14 

9,392 

9,530 

10,882 

11,385 

12, 129 

11,484 

13,548 

11,023 

12,527 

11 ,695 

14,188 

15,012 

18,038 

-15 

-5 

-7 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,101 

2,056 

2,440 

2,071 

2,166 

2,586 

3,393 

+  15 

-4 

+  12 

113,634 

103,874 

122,866 

124,593 

156, 170 

135,974 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

-4 

-13 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

-11 

-26 

-6 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

*4 

-10 

+4 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

+4 

-4 

+2 

1,408 

1,379 

1,856 

1,992 

2,421 

2,141 

1,961 

1,953 

2,242 

2,118 

2,236 

2,692 

3,864 

+9 

-12 

+3 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

2,892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

+21 

-6 

+  16 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

14,962 

+1 

+2 

+1 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,965 

1,752 

2,072 

1,901 

1,931 

2,419 

2,827 

-32 

-11 

-24 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,109 

1,147 

1,289 

1,157 

1,349 

1,603 

2,012 

+8 

-7 

+3 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,621 

1,606 

1,822 

1 ,691 

1,802 

2,290 

3,221 

+  1 

-12 

-3 

1,976 

21 , 721 

2,577 

2,335 

2,955 

2,758 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

-4 

-4 

-1 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,125 

2,121 

2,373 

1,960 

1,978 

2,214 

3,143 

-2 

-4 

+3 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

+10 

-1 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

11,926 

+  1 

-11 

+2 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,503 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

+5 

-11 

-1 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

+4 

-7 

-2 

7,159 

7,860 

8,922 

10,695 

11,171 

10,709 

10,774 

9,867 

10,759 

10,116 

11,492 

12,186 

15,791 

-1 

-4 

-2 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

33,106 

+6 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

+9 

-4 

1,677 

1,895 

2,743 

2,680 

r3,388 

2,884 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

4,687 

+5 

-15 

-2 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

-21 

-10 

-23 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

2,024 

+6 

-3 

563 

633 

864 

845 

945 

920 

576 

552 

625 

565 

881 

882 

1,279 

+60 

-3 

+51 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

+  1 

-5 

+1 

1,929 

1,676 

2,289 

2,545 

r3,268 

2,735 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

+  10 

-16 

+2 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

-8 

-4 

-12 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

+1 

-13 

-2 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,547 

26,059 

29,338 

26,379 

31,193 

35,038 

46,029 

+  1 

-7 

-2 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,570 

7,436 

8,197 

8,324 

9,717 

9,827 

13,748 

+3 

-3 

-5 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

-10 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

3,385 

4,105 

3,662 

3,409 

3,612 

4,393 

6,660 

+5 

-8 

-1 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

-1 

-18 

-3 

11,414 

10,599 

14,338 

a14  j541 

14,247 

15, 501 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

+  15 

+9 

+8 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

-12 

-12 

-4 

21 , 900 

21,155 

28,531 

27,918 

30,662 

29,631 

26,269 

27,955 

29,138 

26,426 

26,848 

32,648 

49,582 

+  13 

-3 

+7 

2,591 

2,473 

3,423 

3,438 

4,114 

3,947 

3,798 

3,628 

4,306 

3,637 

3,848 

4,004 

6,237 

+4 

-4 

+6 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

49,180 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

+2 

-10 

+4 

3,809 

4,074 

6,532 

6,485 

8,  188 

6,772 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

+27 

-17 

+26 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

48,276 

43,533 

45,209 

43,619 

47,093 

50,550 

69,741 

0 

-5 

-2 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

+  14 

-3 

+11 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

+9 

-12 

+5 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

+6 

-12 

+6 

12,757 

11,250 

14,658 

15,253 

18,540 

17,024 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

0 

-8 

0 

1,258 

1,317 

1,717 

1 ,785 

1,993 

1,921 

1,589 

1 ,658 

1,770 

1,480 

1,856 

2,135 

2,828 

+21 

-4 

+21 

29,820 

32,214 

37,706 

41,792 

46,668 

44,629 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

+3 

-4 

+4 

*37,835 

*35,427 

44,183 

245 , 290 

*56,894 

*53,230 

*54,541 

*47,402 

247 , 972 

*49,942 

*54,363 

*63,110 

*97,560 

-2 

-6 

-3 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

91,404 

81,485 

87,955 

93,883 

100,186 

121,999 

180,982 

+5 

-14 

+9 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

0 

-5 

+2 

20,210 

*19,953 

24,029 

25,008 

*28,235 

*27,627 

26,054 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

+6 

-2 

+7 

18,770 

17,214 

21,030 

22,185 

27,721 

26, 186 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

46,239 

-2 

-6 

-4 

6,772 

6,725 

8,694 

9,776 

10, 002 

9,908 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

+9 

-1 

+7 

*ote:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  in  this  report.  They 
included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

Revised.  S  does  not  meet  publication  standards  because  of  inadequate  response.  ‘For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

is,  see  pp.  36-38.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3  Revised  figures  not  available.  4  Includes  Nassau  and  Suffolk 

itles  formerly  included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf f oik  SMSA 

N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


.  result  in  the  New  York, 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  June  1975 


Number 

of 

stores 


Number 

of 

stores 


Numbe 

ol 

store 


STANDARD  CONSOLIDATED  AREA1 


New  York,  N. Y. -Northeastern  New  Jersey. 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y... 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana-Garden  Grove, 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala . 
Boston,  Mass. . . . 
Buffalo,  N.Y.... 
Canton,  Ohio . . . . 


Cedar  Rapids,  Iowa . . . . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Chattanooga,  Tenn.-Ga. 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky .- Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 


Columbus,  Ohio . 

Corpus  Christi,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich.... 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Or eg . 

Fargo-Moorhead,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago, 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock, 
Los  Angeles-Long  Beach,  Calif. 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


220 

55 

81 

12 


7 

55 

11 

105 


18 

41 

13 

31 


10 

18 

214 

43 

8 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS*--Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapol is-St .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich. 

Nassau-Suf f oik ,  N.Y.2 . 

New  Orleans,  La . 


New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hajnpton,  Va. 
Norfolk-Portsmouth,  Va. . . 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J. 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 


Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket -Warwick,  R. I. -Mass. 
Raleigh,  N.C . 


Reading,  Pa. . . . 
Richmond,  Va. . . 
Roanoke,  Va. . . . 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Rivers ide-Ontario,  Calif. 
San  Diego,  Calif . 


San  Francisco-Oakland,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 


Seatt le-Everett ,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.... 
Springfield,  Ill. 
Springfield,  Mo. . 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa. 

Worcester,  Mass . 

Youngstown-Warren,  Ohio... 


27 

23 

30 

35 


13 

129 

49 

70 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va... 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif.. 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn. 
Rochester,  N.Y.. 

Rome,  Ga . 

St .  Louis ,  Mo. . . 
St .  Paul ,  Minn. . 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md. . . 
Boston,  Mass. . . . 
Chicago,  Ill.... 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C.... 


MISCELLANEOUS  AREAS 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport-Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown ,  Md. . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia, SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


4 

12 

1 

2 

2 


‘For  definition  of  standard  metropolitan  statistical  areas,  see  pp.  7  and  8.  “includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York, 

Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf folk  SMSA  will  result  in  the 
New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total.. §. . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores. . 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . . 

Apparel  and  accessory  stores,  total . 

Women’s  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . . 

Furniture,  home  furnishings  stores . . 

Furniture  stores . . 

Household  appliance,  TV,  radio  stores..., 

Household  appliance  stores . . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . . 

Lumber  and  other  building  materials 

dealers2 . . 

Automotive  dealers,  total . 

Passenger  car  dealers3 . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers... . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

General  merchandise  group  with  nonstores. . . 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

|  dealers2 . 

Automotive  dealers,  total . . . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

-  Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . 


1  leneral  merchandise  group  with  nonstores... 
1  General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

i  order) . 

1  Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

■umiture,  home  furnishings,  and  equipment 

stores,  total . 

j  Furniture,  home  furnishings  stores . 

.  Household  appliance,  TV,  radio  stores.... 
^Juilding  materials,  hardware,  farm 

I  equipment  dealers,  total . 

|  automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


1£ 

75 

1974 

Percent 
change 
June  1975 

from — 

Jan. 

Feb. 

Mar. 

Apr. 

I  May 

p 

June 

June 

July 

Aug. 

Sept . 

Oct. 

Nov . 

June 

May 

I 

L 

1974 

1975 

Data  NOT  ADJUSTED  for 

easonal 

variations  and  holiday  differences1 

1 

27,666 

26,932 

26,694 

26,961 

27,663 

27,489 

26,730 

26,596 

26,920 

27,099 

27,406 

27,267 

28,916 

+3 

-1 

6,331 

8,163 

8,114 

8,306 

8,652 

8,837 

8,881 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

0 

+2 

19,335 

18,769 

18,580 

18,655 

19,011 

18,652 

17,849 

17,679 

17,907 

18,114 

18,489 

18,951 

20,338 

+4 

-2 

284 

281 

290 

299 

303 

304 

300 

311 

314 

297 

299 

300 

314 

+  1 

0 

216 

215 

213 

221 

226 

223 

226 

228 

235 

218 

221 

218 

234 

-1 

-1 

178 

187 

184 

206 

203 

215 

187 

174 

164 

167 

186 

179 

179 

+  15 

14,489 

14,002 

13,723 

13,652 

13,679 

13,562 

13,121 

13 , 102 

13,397 

13,570 

13,748 

14,141 

15,299 

+3 

-1 

13,930 

13,455 

13,180 

13,124 

13,142 

13,047 

12,540 

12,537 

12,818 

12,986 

13,140 

13,542 

14,743 

+4 

-1 

11,425 

11,004 

10,801 

10,765 

10,817 

10,775 

10,136 

10,108 

10,344 

10,509 

10,658 

10,997 

12,142 

+6 

0 

10,496 

10,113 

9,929 

9,905 

9,946 

9,897 

9,288 

9,263 

9,485 

9,633 

9,783 

10,105 

11,162 

+7 

0 

1,949 

1,936 

1,896 

1,889 

1,882 

1,854 

1,829 

1,821 

1,850 

1,860 

1,873 

1,947 

2,018 

+  1 

-1 

1,609 

1,504 

1,491 

1 ,462 

1,462 

1,465 

1,423 

1,430 

1,430 

1,475 

1,478 

1,569 

1,787 

+3 

0 

643 

609 

608 

584 

586 

574 

590 

589 

574 

605 

599 

636 

716 

-3 

-2 

2,823 

2,682 

2,643 

2,675 

2,696 

2,699 

2,741 

2,780 

2,850 

2,853 

2,769 

2,759 

2,870 

-2 

0 

2,124 

2,008 

2,009 

2,009 

2,022 

2,015 

2,060 

2,114 

2,128 

2,122 

2,049 

2,091 

2,133 

-2 

0 

1,948 

1,851 

1,856 

1,862 

1,868 

1,858 

1,872 

1,940 

1,953 

1,949 

1,871 

1,920 

1,956 

-1 

-1 

586 

569 

537 

568 

577 

590 

586 

567 

616 

615 

610 

554 

619 

+1 

+2 

513 

499 

468 

495 

500 

514 

520 

500 

539 

542 

537 

484 

531 

-1 

+3 

2,332 

2,272 

2,289 

2,450 

2,697 

2,838 

2,893 

2,905 

2,936 

2,954 

2,903 

2,651 

2,376 

-2 

+5 

1,648 

1,588 

1,590 

1,698 

1,846 

1,959 

2,020 

2,059 

2,072 

2,056 

2,025 

1,877 

1,704 

-3 

2,321 

2,363 

2,361 

2,372 

2,433 

2,463 

2,447 

2,449 

2,443 

2,399 

2,470 

2,418 

2,376 

+  1 

+1 

1,082 

1,118 

1,139 

1,137 

1,170 

1,181 

1,163 

1,160 

1,149 

1,121 

1,153 

1,145 

1,089 

+2 

+  1 

996 

1,030 

1,041 

1,030 

1,045 

1,062 

1,065 

1,064 

1,054 

1,044 

1,079 

1,067 

1,003 

0 

+2 

1,161 

1,162 

1,136 

1,153 

1,158 

1,171 

1,195 

1,196 

1,208 

1,194 

1,223 

1,188 

1,208 

-2 

+  1 

424 

424 

438 

430 

456 

467 

416 

424 

421 

427 

436 

435 

425 

+12 

+2 

10,326 

10,120 

10,214 

10,550 

11,221 

11,127 

10,943 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

+2 

-1 

4,970 

4,891 

4,929 

5,099 

5,421 

5,597 

5,665 

5,676 

5,743 

5,708 

5,679 

5,415 

5,207 

-1 

+3 

5,356 

5,229 

5,285 

5,451 

5,800 

5,530 

5,278 

5,090 

5,057 

5,096 

5,350 

5,345 

5,599 

+5 

-5 

266 

263 

275 

283 

288 

288 

285 

299 

302 

285 

285 

287 

295 

+  1 

0 

1,365 

1,261 

1,216 

1,215 

1,248 

1,204 

1,305 

1,275 

1,298 

1,306 

1,357 

1,365 

1,490 

-8 

-4 

1,204 

1,097 

1,049 

1,058 

1,084 

1,052 

1,122 

1,089 

1,105 

1,116 

1,155 

1,170 

1*338 

-6 

-3 

1,160 

1,055 

1,009 

1,016 

1,042 

1,014 

1,076 

1,041 

1,055 

1,067 

1,106 

1,123 

1,293 

-6 

-3 

999 

904 

855 

866 

888 

860 

911 

875 

891 

904 

948 

958 

1,114 

-6 

-3 

894 

845 

839 

831 

832 

841 

812 

806 

812 

852 

866 

882 

1,013 

+  4 

+  1 

873 

834 

838 

819 

839 

839 

931 

933 

973 

938 

917 

917 

953 

-10 

0 

617 

593 

598 

576 

584 

578 

675 

670 

694 

655 

637 

656 

662 

-14 

-1 

2,162 

2,109 

2,134 

2,295 

2,534 

2,670 

2,730 

2,741 

2,768 

2,780 

2,731 

2,482 

2,217 

-2 

+  5 

1,573 

1,518 

1,526 

1,631 

1,778 

1,888 

1,953 

1,994 

2,000 

1,979 

1,949 

1,803 

1,638 

-3 

+  6 

1,382 

1,406 

1,417 

1,445 

1,490 

1,518 

1,480 

1,487 

1,477 

1,463 

1,507 

1,473 

1,406 

+3 

+2 

867 

906 

907 

901 

915 

928 

930 

922 

958 

952 

941 

919 

864 

0 

+1 

416 

417 

430 

422 

448 

458 

408 

416 

414 

421 

429 

427 

418 

+  12 

+2 

17,340 

16,812 

16,480 

16,411 

16,442 

16,362 

15,787 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

+  4 

0 

3,361 

3,272 

3,185 

3,207 

3,231 

3,240 

3,216 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

+  1 

0 

13,979 

13,540 

13,295 

13,204 

13,211 

13,122 

12,571 

12 , 589 

12,850 

13,018 

13,139 

13,606 

14,739 

+4 

-1 

13,124 

12,741 

12,507 

12,437 

12,431 

12,358 

11,816 

11,827 

12,099 

12,264 

12,391 

12,776 

13,809 

+  5 

-1 

12,726 

12,358 

12,131 

12,066 

12,058 

11,995 

11,418 

11,448 

11,713 

11,870 

11,985 

12,372 

13,405 

+5 

-1 

10,265 

9,949 

9,792 

9,749 

9,775 

9,761 

9,060 

9,067 

9,289 

9,442 

9,552 

9,874 

10,849 

+  8 

0 

9,497 

9,209 

9,074 

9,039 

9,058 

9,037 

8,377 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+8 

0 

715 

659 

652 

631 

630 

624 

611 

624 

618 

623 

612 

687 

774 

+  2 

0 

1,950 

1,848 

1,805 

1,856 

1 ,857 

1,860 

1,810 

1,847 

1,877 

1,915 

1,852 

1,842 

1,917 

+3 

0 

1,507 

1,415 

1,411 

1,433 

1,438 

1,437 

1,385 

1,444 

1,434 

1,467 

1,412 

1,435 

1,471 

+4 

0 

378 

373 

343 

370 

366 

371 

370 

351 

386 

384 

380 

352 

387 

0 

+1 

170 

163 

155 

155 

163 

168 

163 

164 

168 

174 

172 

169 

159 

+3 

+3 

939 

957 

944 

927 

943 

945 

967 

962 

966 

936 

963 

945 

970 

-2 

0 

756 

768 

734 

728 

726 

724 

755 

744 

756 

750 

761 

738 

773 

-4 

0 

\  See  footnotes  at  end  of  table 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 

change 

June  1975 

from — 

Jan. 

Feb. 

Mar . 

Apr. 

1  May 

June*3 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

June 

1974 

May 

1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences 

Retail  stores,  total . 

27,208 

27,246 

27,129 

27,303 

1 

27,606 

27,549 

26,819 

27,223 

27,484 

27,339 

27,458 

27,340 

27,035 

+3 

0 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,515 

8,610 

8,648 

8,721 

8,878 

8,893 

8,738 

8,641 

8,542 

8,434 

-1 

0 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,788 

18,996 

18,901 

18,098 

18,345 

18,591 

18,601 

18,817 

18,798 

18,601 

+4 

0 

Food  stores,  total . 

291 

288 

297 

300 

301 

297 

297 

306 

307 

306 

310 

296 

298 

0 

-1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

13,884 

13,966 

13,927 

13,969 

13,995 

13,925 

13,462 

13,564 

13,761 

13,742 

13,922 

13,872 

13,889 

+3 

-1 

order) . 

13,317 

13,424 

13,385 

13,443 

13,456 

13,390 

12,884 

12,965 

13,179 

13,178 

13,332 

13,299 

13,321 

+4 

0 

Department  stores . 

Mail-order  houses  (department  store 

9,941 

10,036 

10,039 

10,133 

10,171 

10,163 

9,525 

9,629 

9,796 

9,896 

9,994 

9,981 

9,990 

+7 

0 

merchandise) . 

1,898 

1,919 

1,892 

1,898 

1,891 

1,880 

1,855 

1,881 

1,911 

1,904 

1,892 

1,896 

1,915 

+1 

-1 

Apparel  and  accessory  stores,  total . 

1,515 

1,539 

1 ,509 

1,502 

1,502 

1,538 

1,497 

1,516 

1,517 

1,518 

1,506 

1,519 

1,489 

+3 

+2 

Women's  ready-to-wear  stores . 

609 

623 

609 

604 

604 

603 

632 

648 

617 

614 

594 

610 

595 

-5 

0 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,734 

2,682 

2,684 

2,715 

2,724 

2,762 

2,805 

2,877 

2,911 

2,844 

2,772 

2,737 

2,673 

-2 

+  1 

Furniture,  home  furnishings , stores . 

2,069 

2,009 

2,010 

2,032 

2,042 

2,058 

2,082 

2,167 

2,148 

2,146 

2,073 

2,077 

2,006 

-1 

+  1 

Furniture  stores . 

1,897 

1,853 

1,856 

1 ,873 

1,881 

1,892 

1,901 

1,986 

1,969 

1,981 

1,899 

1,920 

1,837 

0 

+  1 

Household  appliance,  TV,  radio  stores.... 

559 

571 

565 

577 

589 

603 

605 

603 

619 

603 

601 

558 

562 

0 

+2 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

493 

498 

492 

506 

513 

513 

535 

526 

542 

535 

524 

490 

490 

-4 

0 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,644 

2,594 

2,504 

2,560 

2,624 

2,655 

2,734 

2,759 

2,701 

2,673 

2,668 

2,625 

2,558 

-3 

+  1 

dealers2 . 

1,839 

1,821 

1,761 

1,793 

1,826 

1,848 

1,933 

1,954 

1,894 

1,871 

1,872 

1,815 

1,799 

-4 

+  1 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,391 

2,423 

2,396 

2,364 

2,418 

2,460 

2,399 

2,408 

2,388 

2,385 

+1 

-1 

Passenger  car  dealers  (franchised) . 

1,032 

1,043 

1,041 

1,038 

1,037 

1,029 

1,033 

1 ,053 

1,084 

1,048 

1,045 

1,047 

1,021 

0 

-1 

Tire,  battery,  accessory  dealers . 

1,204 

1,191 

1,176 

1,180 

1,163 

1,140 

1  ,151 

1,170 

1,183 

1,185 

1,198 

1,177 

1,198 

-1 

-2 

Gasoline  service  stations . 

432 

434 

446 

436 

443 

461 

412 

420 

424 

429 

427 

433 

425 

+12 

+4 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,659 

10,902 

10,862 

10,720 

10,894 

10,944 

10,772 

10,840 

10,596 

10,374 

+1 

0 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,262 

5,373 

5,392 

5,489 

5,581 

5,587 

5,441 

5,403 

5,309 

5,233 

-2 

0 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,397 

5,529 

5,470 

5,231 

5,313 

5,357 

5,331 

5,437 

5,287 

5,141 

+5 

-1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,310 

1,308 

1,271 

1  ,277 

1,280 

1 ,264 

1,345 

1,384 

1,357 

1,316 

1 ,361 

1,282 

1,218 

-6 

-1 

order) . 

1,139 

1,140 

1,107 

1,118 

1,114 

1,100 

1,161 

1,175 

1,166 

1,139 

1,177 

1,110 

1,057 

-5 

-1 

Department  stores . 

905 

918 

883 

919 

919 

904 

960 

973 

982 

952 

979 

907 

855 

-6 

-2 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

868 

860 

891 

857 

867 

872 

865 

861 

845 

825 

+4 

+4 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

866 

849 

861 

848 

867 

858 

950 

957 

978 

929 

905 

895 

863 

-10 

-1 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

619 

595 

605 

590 

597 

589 

687 

684 

697 

658 

632 

641 

616 

-14 

-1 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,460 

2,430 

2,340 

2,401 

2,470 

2,493 

2,575 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

-3 

+1 

dealers2 . 

1,763 

1,741 

1,686 

1,717 

1,760 

1,784 

1,867 

1,883 

1,818 

1,801 

1,803 

1,749 

1,739 

-4 

+  1 

Automotive  dealers,  total . 

1,443 

1,439 

1,436 

1 ,448 

1,475 

1,468 

1,422 

1,483 

1,506 

1,457 

1,442 

1,450 

1,430 

+3 

0 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

906 

910 

904 

899 

917 

953 

898 

906 

899 

878 

+1 

-1 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

424 

426 

435 

431 

433 

452 

403 

414 

414 

424 

420 

426 

419 

+12 

+4 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,644 

16,704 

16,687 

16,099 

16,329 

16,540 

16,567 

16,618 

16,744 

16,661 

+4 

0 

Durable  goods  stores,  total . 

3,292 

3,265 

3,230 

3,253 

3,237 

3,256 

3,232 

3,297 

3,306 

3,297 

3,238 

3,233 

3,201 

+  1 

+  1 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,391 

13,467 

13,431 

12,867 

13,032 

13,234 

13,270 

13,380 

13,511 

13,460 

+4 

0 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,574 

12,658 

12,656 

12,692 

12,715 

12,661 

12,117 

12,180 

12,404 

12,426 

12,561 

12,590 

12,671 

+4 

0 

order) . 

12,178 

12,284 

12,278 

12,325 

12,342 

12,290 

11,723 

11,790 

12,013 

12,039 

12,155 

12,189 

12 ,264 

+5 

0 

Department  stores . 

9,036 

9,118 

9,156 

9,214 

9,252 

9,259 

8,565 

8,656 

8,814 

8,944 

9,015 

9,074 

9,135 

+8 

0 

Apparel  and  accessory  stores,  total . 

675 

662 

652 

634 

642 

647 

640 

649 

645 

653 

645 

674 

664 

+1 

+1 

Furniture,  home  furnishings,  and  equipment. 

stores ,  total . 

1,868 

1,833 

1,823 

1,867 

1,857 

1,904  | 

1,855 

1,920 

1,933 

1,915 

1,867 

1,842 

1,810 

+3 

+3 

Furniture,  home  furnishings  stores . 

1,450 

1,414 

1,405 

1  ,442 

1,445 

1,4  69 

1,395 

1,483 

1,451 

1,488 

1,441 

1,436 

1,390 

+  5 

+2 

Household  appliance,  TV,  radio  stores.... 

359 

366 

356 

368 

370 

381 

387 

375 

388 

379 

377 

361 

362 

-2 

+3 

Automotive  dealers,  total . 

972 

971 

954 

943 

948 

928  1 

942 

935 

954 

942 

966 

938 

955 

-1 

-2 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

730 

709 

728 

724 

746 

751 

768 

738 

757 

-3 

-3 

pPreliminary  estimates,  see  Explanatory  Material,  p.  24. 

1 Accounts-recei vable  data  contain  no  significant  trading-day  differences. 

2Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3  Includes  both  franchised  and  nonfranchised  car  dealers. 
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able  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


1975 


1974 


Percent 
change 
June  1975 


Kind  of  business 


from — 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

leral  merchandise  group  with  nonstores... 
Jeneral  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . * . 

)epartment  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

mrel  and  accessory  stores,  total . 

*e,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

leral  merchandise  group  with  nonstores... 
leneral  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

parel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

neral  merchandise  group  with  nonstores. . . 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

parel  and  accessory  stores,  total . 

TOTAL  ACCOUNTS  RECEIVABLE 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June*5 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

June 

1974 

May 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday 

lif feren< 

:es 1 

1 

1 

16,327 

15,782 

15,482 

15,456 

15,524 

15,460 

14,989 

14,932 

15,229 

15,418 

15,618 

15,913 

17,178 

+3 

0 

1,903 

1,839 

1,761 

1,800 

1,853 

1,872 

1,930 

1,886 

1,919 

1,940 

1,902 

1,819 

1,911 

-3 

+1 

14,424 

13,943 

13,721 

13,656 

13,671 

13,588 

13,059 

13,046 

13,310 

13,478 

13,716 

14,094 

15,267 

+4 

-1 

13,263 

12,831 

12,631 

12,560 

12,567 

12,474 

11,978 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+4 

-1 

12,903 

12,473 

12,262 

12,198 

12,202 

12,127 

11,597 

11,619 

11,904 

12,053 

12,194 

12,549 

13,632 

+5 

-1 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,340 

9,331 

9,573 

9,721 

9,857 

10,167 

11,188 

+  7 

0 

9,806 

9,462 

9,322 

9,293 

9,328 

9,283 

8,675 

8,667 

8,891 

9,026 

9,157 

9,453 

10,403 

+7 

0 

674 

630 

601 

592 

588 

599 

590 

594 

584 

603 

622 

656 

745 

+2 

+2 

717 

706 

685 

693 

694 

693 

741 

741 

746 

740 

745 

727 

743 

-6 

0 

1,818 

1,712 

1,713 

1,779 

1,864 

1,855 

1,906 

1,837 

1,829 

1,845 

1,926 

1,896 

1,975 

-3 

0 

404 

392 

397 

433 

484 

496 

526 

516 

523 

505 

485 

462 

428 

-6 

+2 

1,414 

1,320 

1,316 

1,346 

1,380 

1,359 

1,380 

1,321 

1,306 

1,340 

1,441 

1,434 

1,547 

-2 

-2 

826 

750 

749 

755 

776 

739 

808 

782 

795 

804 

847 

842 

915 

-9 

-5 

743 

667 

644 

655 

671 

645 

708 

684 

695 

698 

729 

728 

834 

-9 

-4 

709 

634 

610 

621 

637 

615 

670 

645 

654 

658 

688 

687 

800 

-8 

-3 

677 

605 

581 

590 

607 

586 

638 

612 

620 

624 

656 

654 

763 

-8 

-3 

187 

174 

160 

161 

164 

177 

166 

164 

153 

173 

186 

178 

209 

+7 

+8 

14,509 

14,070 

13,769 

13,677 

13,660 

13,605 

13,083 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+4 

0 

1,499 

1,447 

1,364 

1,367 

1,369 

1,376 

1,404 

1,370 

1,396 

1,435 

1,417 

1,357 

1,483 

-2 

+1 

13,010 

12,623 

12,405 

12  ,310 

12,291 

12,229 

11,679 

11,725 

12,004 

12,138 

12,275 

12,660 

13,720 

+5 

-1 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,170 

11,211 

11,492 

11,628 

11,758 

12,101 

13,088 

+5 

0 

12,160 

11,806 

11,618 

11,543 

11,531 

11,482 

10,889 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+5 

0 

9,842 

9,549 

9,414 

9,369 

9,391 

9,373 

8,670 

8,686 

8,919 

9,063 

9,169 

9,480 

10,388 

+8 

0 

9,129 

8,857 

8,741 

8,703 

8,721 

8,697 

8,037 

8,055 

8,271 

8,402 

8,501 

8,799 

9,640 

+8 

0 

487 

456 

441 

431 

424 

422 

424 

430 

431 

430 

436 

478 

536 

0 

0 

Data  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

1 - 

15,803 

15,757 

1 

15,292 

15,432 

15 ,600 

15,677 

15,807 

15,704 

15,778 

+3 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,837 

1,893 

1,882 

1,891 

1,912 

1,881 

1,840 

1,894 

-3 

0 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,920 

13,399 

13,550 

13,709 

13,765 

13,926 

13,864 

13,884 

+4 

0 

neral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 

12,704 

12,791 

12,794 

12,841 

12,874 

12,842 

12,338 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+4 

0 

stores  (except  department  stores  mail 
order) . 

12,337 

12,435 

12,428 

12,485 

12,509 

12,482 

11,970 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+4 

0 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,524 

8,901 

8,987 

9,166 

9,220 

9,353 

9,353 

9,361 

+7 

0 

parel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

627 

627 

636 

627 

630 

636 

637 

627 

0 

+3 

re,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

674 

712 

724 

728 

738 

746 

740 

739 

-5 

-3 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,842 

1,886 

1,920 

1,884 

1,846 

1,909 

1,820 

1,784 

-2 

-1 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

465 

502 

495 

487 

467 

458 

454 

453 

-7 

-3 

Nondurable  goods  stores ,  total . 

1,385 

1,346 

1,336 

1,368 

1,377 

1,377 

1,384 

1 ,425 

1,397 

1,379 

1,451 

1,366 

1,331 

-1 

0 

neral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 

803 

778 

786 

780 

796 

780 

839 

860 

847 

818 

846 

778 

737 

-7 

-2 

stores  (except  department  stores  mail 
order) . 

712 

688 

681 

682 

694 

681 

744 

750 

740 

723 

742 

678 

645 

-8 

-2 

Department  stores . 

637 

615 

605 

613 

628 

613 

666 

683 

674 

655 

679 

615 

581 

-8 

-2 

parel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

186 

179 

182 

173 

176 

181 

171 

173 

+4 

1-9 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,915 

13,406 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+4 

0 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1,372 

1,391 

1  ,387 

1,404 

1,445 

1,423 

1,386 

1,441 

-1 

0 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,543 

12,015 

12,125 

12,312 

12,386 

12,475 

12,498 

12,553 

+4 

0 

neral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

11,499 

11,560 

11,767 

11,812 

11,910 

11,877 

11,988 

+  5 

0 

stores  (except  department  stores  mail 
order) . 

11,625 

11,747 

11,747 

11,803 

11,815 

11,801 

11 ,226 

11,273 

11,485 

11,540 

11,616 

11,601 

11 ,698 

+5 

0 

Department  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8,911 

8,235 

8,304 

8,492 

8,565 

8,674 

8,738 

8,780 

+8 

0 

parel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

441 

448 

454 

454 

454 

455 

466 

454 

-2 

0 

1  Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer- 
al  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
J  d  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

^Preliminary  estimates,  see  Explanatory  Material,  page  24.  1Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13. 


Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Meat  markets . 

Retail  bakeries . 

Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise  stores.... 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise) . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Men's,  boys'  clothing,  furnishings  stores . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  stores . 

Building  materials,  hardware,  farm  equipment  dealers,  total . . 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise  stores.... 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . . . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Preliminary  estimates 


Range 


Final  estimates 


Range 


Ratio  of  2  consecutive 
months  1 


Range 


All  Stores 


0.6-0. 7 


1.4-1. 5 

0.8-0. 9 

1.6- 1. 7 

1.7- 1. 8 

4. 8- 6. 3 

6. 3- 7. 7 
2. 6-3.0 

2. 9- 3. 2 

3.4- 3. 9 
4. 3-5.0 
1. 1-1.1 


1. 1-1.1 
1.2-1. 2 
0.4-0. 7 

1.4- 1. 9 
0.1-0. 1 

2. 9- 3.6 

3. 9- 6. 2 

3. 9- 6. 3 

4. 2- 4. 6 

4. 6- 5.0 
4  .7-7.0 

5. 2- 6. 2 
3.0-4 .1 

1.5- 5. 4 

5. 3- 5. 9 
6. 1-7. 2 

6. 5- 9. 5 

3 .7- 4 . 1 
4. 0-4. 5 

9.3-11.7 

1.6- 1. 9 

1.8- 1. 9 

1.7- 1. 8 
1.6-1. 7 

3.8- 4 .9 

2. 4- 3.0 

3. 3- 3. 5 

4 .4- 4 .7 


0.7 


1.5 
0.9 

1.6 

1.7 
5.4 

6.7 
3.0 

3.1 
3.6 

4.8 

1.1 


1.1 

1.2 

0.4 

1.6 

0.1 

3.1 

5.4 
5.6 

4.4 
4.9 

5.4 

5.6 

3.6 

4.9 

5.6 

6.8 

7.4 
4.0 

4.3 

10.8 

1.8 

1.9 

1.8 

1.7 
4.0 
2.6 

3.4 
4.6 


0.6-0. 7 


1.4-1. 5 

0.8-0. 9 

1.6- 1. 7 

1.7- 1. 8 

4. 8- 6.1 

6. 2-8.0 

2. 6- 2. 9 

2.7- 2. 9 
3. 2-3. 6 

4.1- 4  .7 

1.1- 1. 3 


0.6 


1.1-1. 3 

1.1- 1. 3 
0.4-0. 6 

1.3- 1. 7 
0. 1-0.1 

2. 8- 3. 7 
4  .4-7.1 

4. 5- 7.0 

3. 8- 1. 7 

4. 3- 5. 3 
4. 7-6.1 

4. 6- 5. 5 

3. 1- 4.1 

1. 4- 5.1 

5. 1- 5.8 

5. 4- 7.1 

6.7- 8. 1 

3. 4- 1.1 

3. 6- 1. 4 
8.5-10.6 

1.6- 1. 9 

1 .7- 1.8 

1.6-1. 8 

1.5- 1. 7 

3. 7- 1. 3 

2. 3- 2. 6 

3. 1- 3. 5 

4. 3- 1. 6 


1.4 
0.9 
1.6 
1.8 

5.2 
6.8 
2.8 
2.8 

3.4 

4.5 

1.2 


1.2 

1.2 

0.4 

1.6 

0.1 

3.0 

5.4 

5.4 

4.2 

4.6 
5.0 

5.4 

3.7 

4.7 

5.2 

6.4 

7.4 

3.6 

4.2 

9.6 

1.7 

1.8 
1.7 
1.6 

4.1 

2.4 

3.2 

4.4 


0.2-0. 3 


0.4-0. 5 
0.2-0. 3 
0.2-0. 5 
0.2-0. 5 
2. 1-2.7 
0.8-3. 5 
0.6-1. 8 
0.7-2. 1 
0.8-2. 5 
1.3-1. 9 
0.1-0. 4 


0.3 


0.1-0. 4 
0.2-0. 4 
0. 1-0.2 
0.5-0. 7 
0.1-0. 1 
0.7-2. 2 
1.2-2. 2 
1.2-1. 8 
0.4-1. 5 

1.1- 1. 7 

1.1- 2. 8 

1.4-1. 8 

1.4- 1. 8 

1.6- 2. 3 

1.6- 2. 4 
2. 8-5.0 
2. 2-6. 6 
1.2-1. 7 
0.8-1. 8 

2. 4- 5. 8 
0.5-0. 7 
0.5-0. 7 
0.5-0. 7 
0.5-0. 6 
0.8-1. 6 
0. 6-1.1 
0.5-1. 4 
0.7-0. 9 


0.5 

0.3 

0.3 

0.2 

2.2 

1.4 
0.9 
1.0 
1.0 

1.5 
0.2 


0.2 

0.2 

0.1 

0.7 

0.1 

1.4 
1.8 

1.7 
0.8 

1.5 

1.4 

1.5 

1.8 
2.0 
2.0 

3.2 
3.9 
1.5 
1.0 

3.3 
0.6 
0.6 
0.6 
0.6 

1.4 
1.0 
0.6 
0.8 


Year-to-y 

Ratio2 


Group  II  Stores 


0. 8-1.0 


3. 0-3. 8 
0. 9-1.0 
1.6-1. 6 
1.6-1. 7 
0. 9-1.1 


0.9-1. 1 
0. 8-1.1 
0.4-0. 5 
2. 0-2. 3 
3. 8-4. 6 
7. 1-7. 9 
7. 7-8. 8 

6. 4- 8. 7 

5. 5- 7.0 
5. 0-5. 6 

4.5-27.9 


0.9 


3.7 
1.0 
1.6 

1.7 
1 .0 


1.0 

1.0 

0.5 

2.2 

4.2 

7.3 
7.9 

7.4 
7.0 

5.4 
7.1 


0. 8-1.0 


3. 4-4. 7 
0. 9-1.0 
1.6-1. 6 
1.6-1. 7 
0. 8-1.1 


0. 8-1.1 
0. 8-1.1 
0.4-0. 5 
2. 0-2. 4 
3 . 5-4 . 8 

6. 4- 7. 2 

6. 9- 8.0 
5. 7-7. 6 

6. 4- 7. 3 

4. 9- 5. 4 
4.3-28.3 


1.0 


4.1 

1.0 

1.6 

1.7 

1.0 


1.0 

1.1 

0.5 

2.3 

3.6 
7.0 

7.6 

7.4 

6.7 
5.2 
6.7 


0.2-0. 3 


1.2-3. 2 
0.2-0. 3 
0.1-0. 3 
0.1-1. 4 
0.1-0. 2 


0.1-0. 2 
0.1-0. 3 
0. 1-0.1 
0.4-0. 5 
1.0-3. 2 
2. 0-2. 9 
2. 4-3. 3 
2. 2-8.3 
1.1-3. 7 
0.6-1. 4 
0. 4-4.1 


0.3 


1.7 

0.2 

0.2 

0.3 

0.2 


0.2 

0.2 

0.1 

0.5 

1.6 

2.6 

2.8 

3.2 

2.3 
0.7 
0.5 


rs/ss.’v.  ■-  ■-■■■ 

The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month 


in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sal 
data — January  1970  over  January  1969. 

(Se^Explanatory ^Material^  ™  Ind^T*1”  ‘°  ^  ratl°  °*  U“dJ’“ted  ’"“W  “«“*•  *h.  month  over  the  unadjusted  final  estimate  for  the  previous  month. 

-Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


( Percent ) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7 

3  8  7  4 

Jewelry  stores . 

1.8 

0* A 

Florists . 

’  * 

.  5 

Book  stores . 

. 

3.0 

Stationery  stores . 

Plumbing,  heating,  and  air  conditioning  equipment 

Music  stores . 

3. 3- 8. 3 

3.9 

4. 

dealers . 

Farm  equipment  dealers . 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

5.0 

4.3 

3. 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 
for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 

Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C  =  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecutive  months 

The 

The 

The 

The 

The 

The 

Kind  of  business 

Uni  ted 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

od  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ting  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

iF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

lilding  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

" 

itomotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

.soline  service  stations. . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

•ug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

•od  stores,  total . 

B 

(l> 

A 

B 

<■> 

C 

B 

B 

B 

‘  .ting  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

F,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

parel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

•- 

soline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

-•ug  and  proprietary  group . 

- 

C 

B 

- 

C 

“ 

“ 

“ 

“ 

S 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

od  stores,  total . 

c 

(■) 

a 

a 

(>) 

b 

b 

d 

a 

ting  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

F,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

parel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

soline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

ug  and  proprietary  stores . 

“ 

b 

d 

- 

c 

- 

- 

- 

Ratio  of  2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

_ 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

od  stores,  total . 

a 

(■> 

a 

a 

(*> 

a 

a 

a 

a 

ting  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

F,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

parel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

soline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

- 

b 

ug  and  proprietary  stores . 

- 

a 

a 

- 

a 

- 

- 

- 

I  ‘Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
ported  company  totals  only. 

yri 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Massachusetts.  .  .  . 

A 

A 

- 

b 

b 

_ 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Minnesota . 

B 

- 

- 

b 

- 

- 

b 

b 

Missouri . 

B 

- 

a 

- 

- 

a 

a 

a 

State 


New  Jersey . 

New  York . 

North  Carolina. . 
Ohio . 

Pennsylvania. . . . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

B 

A 

- 

c 

a 

_ 

a 

a 

A 

A 

A 

a 

a 

b 

a 

a 

A 

- 

- 

b 

- 

- 

a 

a 

A 

B 

- 

b 

b 

- 

a 

a 

A 

A 

A 

a 

b 

b 

a 

a 

B 

B 

- 

b 

c 

- 

b 

b 

B 

“ 

“ 

c 

- 

- 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dol 

sale 

lar  volum 

»s  estimat 

e 

es 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

c; 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N . Y . -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

C 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N.Y. -Nassau-Suf folk ,  N.Y... 

A 

A 

A 

a 

a 

New  York,  N.Y . 

A 

A 

B 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland ,  Calif . 

B 

B 

B 

d 

d 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

A 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

_ 

_ 

c 

CITIES 

Dallas,  Tex . 

- 

_ 

C 

_ 

_ 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

Houston,  Tex . 

- 

- 

A 

- 

- 

b 

Detroit,  Mich . 

B 

C 

c 

Kansas  City,  Mo.-Kans . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

B 

B 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

B 

b 

b 

Minneapolis-St .  Paul,  Minn . 

- 

- 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Area 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

Baltimore,  Md . 

a 

Boston,  Mass . 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

(  hicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Chicago,  Ill . 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

b 

Nassau-Suf folk,  N.Y . 

a 

New  York,  N . Y . -Nassau-Suf folk ,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

Nondurable  goods  stores,  total . 

2.1 

2  2 
1.7 

0.5 

0.8 

2.0 

2.0 

0.4 

Nondurable  goods  stores,  total . 

1.0 

0.9 

0.3 

General  merchandise  group  with  nonstores.. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

_ 

general  merchandise  store . 

2.2 

2.2 

0.4 

Department  stores . . . 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

iating  and  drinking  places . 

9.4 

8.9 

2.0 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

4.7 

4.4 

1.2 

ieneral  merchandise  group  with  nonstores.... 

1.1 

1.0 

0.2 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

0.4 

0.5 

0.1 

Q  J 

Department  stores . 

0.2 

0.2 

0.1 

Lumber  and  other  building  materials 

Mail-order  houses  department  store 

dealers . 

4.2 

4.2 

1.2 

0.4 

0.4 

Passengers  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

pparel  and  accessory  stores,  total . 

3.6 

3.5 

0.5 

1.9 

Women's  ready-to-wear  stores . 

4.5 

4.6 

0.5 

INSTALLMENT  ACCOUNTS 

urniture ,  home  furnishings,  and 

equipment  stores,  total . 

4.9 

5.0 

0.6 

Retail  stores,  total . . 

1.2 

1.2 

0.1 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

Durable  goods  stores,  total . 

4.0 

3.9 

0.4 

7.0 

6.8 

Household  appliance,  TV,  radio  stores.... 

9.5 

9.7 

0.7 

Household  appliance  stores . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. . 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

■uilding  materials,  hardware,  farm 

general  merchandise  stores . 

0.5 

0.4 

0.4 

3.0 

Lumber  and  other  building  materials 

Apparel  and  accessory  stores,  total . 

6.5 

6.0 

1.0 

dealers . 

4.1 

4.1 

1.2 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

7.0 

7.0 

0.5 

2.4 

Passengers  car  dealers . 

2.8 

2.6 

1.1 

Household  appliance,  TV,  radio  store.... 

9.5 

9.6 

0.7 

Passengers  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

asoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
inal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
aterial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


able  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Pe rcent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS — Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

Jneral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

>parel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

-re,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

•neral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

merchadise  stores . 

1.9 

2.0 

0.3 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
nal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


,  ’Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
terial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 
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EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  (1)  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area— regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1 957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

( 1 )  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  retail 
stores  in  the  1967  (rather  than  the  1963)  Census  of 
Business; 

(2)  Changing  sampling  and  collection  procedures 
for  Group  II  firms.  Such  firms  were  previously 
canvassed  on  a  total  organization  basis  with  the 
parent  company  requested  to  include  in  its  report  all 
retail  stores  of  its  subsidiaries;  whereas  for  all  other 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  numbers 
assigned  in  connection  with  the  Federal  Insurance 
Contributions  Act.  Under  the  new  design,  sampling 
procedures  for  the  Group  II  component  were  mod¬ 
ified  to  conform  to  the  latter  approach,  providing  a 
more  effective  control  to  assure  complete  and  un¬ 
duplicated  coverage,  particularly  in  instances  of 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organizations 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 

(3)  Instituting  a  monthly  match  against  the  most 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mail 
canvass  includes  all  firms  selected  for  the  sample  that 
are  currently  active,  including  firms  which  go  out  of 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retai 
employers  who  make  Social  Security  payments  foi 
their  employees  under  the  Federal  Insurance  Con 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above 
These  are  represented  by  business  establishments 
found  in  a  probability  sample  of  land  segments 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  majoi 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  oil 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
quinquennial  economic  censuses.  New  retail  employers 
not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the 
Social  Security  Administration.  The  basic  sampling  unit 
is  the  Employer  Identification  (El)  number  assigned  to 
each  business  employer. 

1 

The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
,  a  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
first  stage  the  births  are  stratified  by  kind  of  business 
ind  size  (expected  employment).  A  relatively  large 
sample  is  drawn  and  canvassed  for  a  more  reliable 
measure  of  size  (sales  in  2  recent  months)  and  a  more 
ietailed  kind-of-business  code,  if  needed.  Using  this 
more  reliable  information  the  cases  are  restratified  and 
:he  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
2BP  universe.  Because  of  the  lag  in  reporting  births  to 
iRS-SSA  and  the  time  needed  to  accomplish  the  two 
stages  of  sample,  births  are  actually  added  to  the  sample 
)n  the  average  about  6  to  7  months  after  they  begin 
iperation.  During  this  period  they  are  represented  by 
he  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
i  given  month,  a  retail  business  must  meet  both  of  the 
ollowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
he  “ever-selected”  businesses  are  extracted  from  the 
tniverse  described  and  are  matched  to  the  current 
nternal  Revenue  Service  list  of  active  FICA  taxpayers, 
-latching  El  numbers  are  canvassed  and  tabulated  for 
he  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
tage,  a  sample  of  58  primary  sampling  units  (single 
ounties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1  1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  12  area  sample  panels  are 
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used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  afte 
deducting  refunds  and  allowances  for  returned  me 
chandise.  Sales  also  include  receipts  from  customers  fc 
services  including  repair,  maintenance,  delivery,  an 
installation  charges;  receipts  from  carrying  charges  c 
other  charges  for  credit;  and  sales  and  excise  taxes  co 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  o 
all  establishments  primarily  engaged  in  retail  trade.  The; 
do  not  include  sales  at  retail  by  manufacturers,  whole 
salers,  service  establishments,  and  other  establishment 
whose  primary  activity  is  other  than  retail. 

Accou  n  ts-Receivable 

Retail  accounts-receivable  are  amounts  owed  t( 
retail  stores  by  their  customers  for  purchases  made  oi 
credit.  The  data  in  this  report  refer  to  receivable 
outstanding  as  of  the  end  of  the  month,  includin; 
receivables  against  which  the  firm  has  borrowed.  How 
ever,  credit  paper  discounted  or  sold  to  others  (e.g. 
consumer  credit  paper  sold  to  financial  institutions  o 
collecting  agencies)  and  amounts  actually  charged  off  a 
bad  debts  are  excluded.  Also  excluded  are  account 
charged  on  credit  cards  issued  by  oil  companies,  bank 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicl 
full  payment  is  scheduled  to  be  made  at  the  end  of  th< 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  fo: 
which  payment  is  scheduled  to  be  made  in  two  or  mon 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publishec 
in  this  report  by  the  Bureau  of  the  Census  wit! 
consumer  credit  statistics  for  retail  outlets  published  ir 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  covei 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
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id  shown  in  this  report  are  based  on  a  probability 
mple  and,  therefore,  the  sampling  variability  of  these 
timates  is  measurable.  Estimates  of  these  sampling 
inabilities  are  shown  in  tables  13  through  21.  In  order 
i  obtain  a  measure  of  the  variability  of  the  dollar 
ilume  and  month-to-month  ratio  estimates,  multiply  the 
.timate  by  its  associated  sampling  variability.  Add  and 
ibtract  the  product  from  the  estimate.  Since  the 
mpling  variabilities  are  computed  at  the  1 -sigma  level, 
ie  chances  are  that  2  out  of  3  times  the  “expected 
due”  will  be  within  this  interval.  (The  expected  value 
fers  to  that  value  which  could  be  obtained  from  a 
>mplete  enumeration  using  the  same  techniques  in 
Electing  and  processing  as  were  used  for  the  sample.) 
oubling  the  sampling  error  estimate  and  repeating  this 
ocess  gives  an  interval  which  will  include  the  expected 
due  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
onthly  dollar  volume  estimates,  assume  that  the  sales 
timate  for  a  particular  month  in  table  1  for  the  food 
oup  is  $4,698  million.  The  median  sampling  variability 
ir  preliminary  estimates  of  the  food  group  shown  in 
ble  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
illion  by  .012,  yields  $56  million.  The  chances  are  2 
at  of  3  that  the  expected  value  is  between  $4,642  and 
4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
illion)  and  the  chances  are  19  out  of  20  that  the 
cpected  value  lies  between  $4,586  and  $4,810  million 
.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari- 
>ilities  with  ratios,  assume  that  a  particular  month-to- 
onth  percentage  change  in  sales  for  the  automotive 
oup  is  -3  percent  (this  percentage  change  is  equivalent 
i  a  month-to-month  ratio  of  .97)  and  that  the  median 
mpling  variability  for  this  statistic,  shown  in  table  13, 
0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
07  is  .007.  The  probability  is  2  out  of  3  that  the 
cpected  ratio  is  contained  in  the  range  .963  to  .977, 
hile  there  is  a  probability  of  19  out  of  20  that  the 
cpected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
)ssibly  high  sampling  variability.  This  is  especially  true 
>r  the  estimates  of  standard  metropolitan  statistical 
eas  where  the  sample  is  relatively  small  and  a  few  new 
rge  establishments  coming  into  the  sample  estimates 
ith  large  weights  have  a  relatively  large  influence  on 
e  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
triability  shown  in  this  report  do  not  include  biases 
hich  might  arise  from  such  sources  as  nonreporting  or 
sponse  errors.  Estimated  sales  for  nonresponse  for  all 
nds  of  business  combined,  which  amounts  to  about  9 
trcent  of  the  national  estimates,  are  included  in  the 
lblished  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1.  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month.  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-ll  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  N 
12,  1965.  Holiday  adjustment  factors  were  develops 
by  a  method  similar  to  that  described  in  Season 
Adjustment  on  Electronic  Computers,  pp.  356-35 
Organization  for  Economic  Cooperation  and  Develo 
ment,  Paris,  1961.  Additional  details  concerning  tl 
adjustment  factors  may  be  obtained  from  the  Chie 
Business  Division,  Bureau  of  the  Census,  Washingto 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  tl 
combined  seasonal,  trading-day,  and  holiday  adjustmei 
factors  that  are  used,  respectively,  to  adjust  sales  ar 
accounts-receivable  estimates.  The  factors  shown  f< 
data  at  the  kind-of-business  group  and  total  levels  a 
approximations  and  may  show  small  differences  fro 
the  published  data.  Summary  measures  of  the  seasons 
cyclical,  and  irregular  components  of  the  adjusted  sal 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percentaj 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  sellin 
merchandise  for  personal  or  household  consumptio 
and  rendering  services  incidental  to  the  sale  of  th 
goods.  Additional  characteristics  of  retail  trade  estal 
lishments  are  that  they  are  usually  fixed  places  c 
business;  they  are  engaged  in  activities  to  attract  th 
general  public  to  buy;  they  buy  or  receive  merchandis 
as  well  as  sell;  they  may  process  their  products,  but  sue 
processing  is  incidental  or  subordinate  to  selling;  an 
they  are  considered  as  retail  in  the  trade.  Not  all  c 
these  characteristics  need  be  present,  and  some  ar 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  paralk 
broad  classifications  defined  in  the  1967  edition  of  th 
Standard  Industrial  Classification  (SIC)  Manual.  Th 
retail  statistics  are  based  on  establishment  rather  thai 
commodity  or  product  reporting.  With  the  exception  o 
“nonstore”  establishments,  each  establishment  is  class; 
fied  in  accordance  with  the  major  product  or  product 
(determined  by  volume  of  sales)  which  it  handle' 
“Nonstore”  establishments  (i.e.,  mail-order  house' 
merchandise  vending  machine  operators,  and  direc 
selling  establishments)  comprise  a  separate  category  ani 
are  included  in  the  general  merchandise  group, regardles 
of  the  products  sold.  The  sales  reported  for  eacl 
establishment  principally  selling  at  retail  include  all  sale 
(retail,  wholesale,  and  receipts  from  services),  and  an 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Furniture,  home  furnishings 
and  equipment  group;  building  materials,  hardware,  anc 
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farm  equipment  group;  and  the  automotive  group.  Also 
included  in  the  durable  goods  category  are  jewelry 
stores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and 
photographic  supply  stores;  and  other  miscellaneous 
durable  goods  stores  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  not  elsewhere  classified 
such  as  luggage  and  leather  goods;  typewriters;  hobby, 
toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
the  following  major  groups:  Food  stores;  eating  and 
drinking  places;  the  general  merchandise  group;  apparel 
and  accessory  stores;  and  gasoline  service  stations.  Also 
included  in  the  nondurable  goods  category  are  liquor 
stores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
gas  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
feed  stores;  farm  and  garden  supply  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  cigar  stores  and 
stands. 

A  description  of  each  kind  of  business  included  in  the 
estimates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling-for  all  types  of  construction -lumber, 
building  materials,  and  basic  lines  of  hardware  such  as 
tools,  builders’  hardware,  paint  and  glass,  electrical 
supplies,  roofing  materials,  and  other  equipment  and 
supplies.  Also  included  are  farm  equipment  dealers  and 
establishments  engaged  in  selling  to  contractors  and/or 
the  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

521 1 )— Establishments  primarily  engaged  in  selling  to 
building  contractors  or  to  the  general  public  a  general 
line  of  building  materials  such  as  rough  or  dressed 
lumber;  flooring,  molding,  doors,  sash,  frames,  and 
other  millwork  of  all  materials;  roofing,  siding,  shingles, 
and  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
cement,  sand,  gravel,  and  other  building  materials  and 
construction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
Dealers  (SIC  5221 )— Establishments  primarily  engaged 
in  the  retail  sale  of  plumbing,  heating,  and  air- 
conditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
paint,  glass,  and  wallpaper  or  any  combination  of  these 
lines. 


Electrical  Supply  Stores  (SIC  5241 —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)-Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  55  21 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  ( 1 ) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  571 2)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

571 4)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  ‘-Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
57 19) ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 

gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  nc 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SI 
5933)2 -Establishments  primarily  engaged  in  the  reta 
sale  of  antique  furniture  and  home  furnishings,  glas: 
ware,  and  objects  of  art  in  addition  to  those  establisl 
ments  selling  secondhand  merchandise  such  as  appare 
furniture,  appliances,  books,  automotive  parts,  music; 
instruments,  etc.,  in  any  combination.  Pawnshops  an 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primaril' 
engaged  in  the  retail  sale  of  new  books  and  periodicals 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2  —  Establishment 
primarily  engaged  in  the  retail  sale  of  general  or 
specialized  line  of  sporting  goods  and  equipment  fo 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf 
and  other  sports;  and  gymnasium  and  playgrouni 
equipment. 

Bicycle  Shops  (SIC  5953) 2  —  Establishments  primaril} 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  part; 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primaril} 
engaged  in  the  retail  sale  of  any  combination  of  lines  ol 
jewelry  such  as  diamonds  and  other  precious  stone; 
mounted  in  precious  metals  such  as  rings,  bracelets,  anc 
brooches;  sterling  and  plated  silverware;  and  watche; 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2 -Establish 
ments  primarily  engaged  on  the  retail  sale  of  toys 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)— Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 2  — 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2-Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
SIC  5999)2  — Establishments  primarily  engaged  in  the 
etail  sale  of  specialized  lines  of  merchandise  such  as 
ollectors’  items  and  supplies,  artists’  supplies,  ortho- 
tedic  and  artificial  limbs,  drafting  materials,  type¬ 
writers,  luggage  and  other  leather  goods,  pets,  religious 
oods,  hearing  aids,  rubber  stamps,  monuments  and 
ombstones,  and  other  merchandise  not  elsewhere 
lassified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
umber  of  lines  of  merchandise  such  as  dry  goods, 
pparel  and  accessories,  furniture  and  home  furnishings, 
nail  wares,  hardware,  and  food.  The  stores  included  are 
enerally  known  as  department  stores,  variety  stores, 
eneral  merchandise  stores,  general  stores,  etc.,  as  well 
s  mail-order  houses.  Also  included  in  this  group  are 
lose  nonstore  retailers  primarily  engaged  in  the  sale  of 
roducts  by  means  of  automatic  merchandising  units, 
ften  referred  to  as  vending  machine  operators,  mail- 
rder  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
irough  mail-order  houses),  and  those  primarily  engaged 
1  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
arry  a  general  line  of  apparel  such  as  suits,  coats, 
resses,  and  furnishings;  home  furnishings  such  as 
imiture,  floor  coverings,  curtains,  draperies,  linens, 
lajor  household  appliances;  and  housewares  such  as 
ible  and  kitchen  appliances,  dishes,  and  utensils.  These 
id  other  merchandise  lines  are  normally  arranged  in 
parate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
ons  are  integrated  under  a  single  management.  In 
meral,  a  retail  store  is  classified  as  a  department  store 
it  normally  has  25  or  more  employees  and  sells  some 
ems  in  each  of  the  following  lines  of  merchandise  with 
fa  one  of  the  lines  exceeding  80  percent  of  total  sales: 

)  furniture,  home  furnishings,  appliances,  radio  and 
V  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
>)  household  linens  and  dry  goods.  The  80-percent 
nitation  for  any  one  category  does  not  apply  for 
itablishments  with  total  annual  sales  of  more  than  $5 
illion,  provided  the  combined  sales  of  the  other  two 
erchandise  line  groups  exceed  $500,000.  So-called 
scount  stores  are  included  as  department  stores, 
'ovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
»IC  5321 ,  part)3— Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
,  e  included  in  the  durable  goods  stores  total. 

'  3  Sales  made  by  mail  order  catalog  desks  located  within 
apartment  stores  of  mail  order  firms  and  the  free-standing 
italog-order  stores  of  department  store  firms  are  included 
i  ;re. 
i 

I 
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more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '-Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 )'  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351)'— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1)— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451  )* —Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  Ii 
eluded  are  furriers  and  custom  tailors  carrying  stocks  c 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (Sit 
561 1)-Establishments  primarily  engaged  in  the  reta 
sale  of  men’s  and  boys’  ready-to-wear  clothing  an 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Estat 
lishments  primarily  engaged  in  the  retail  sale  of  women 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  an> 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SI< 
5631)-Establishments  primarily  engaged  in  the  retai 
sale  of  specialized  lines  of  women’s  and  girls’  appare 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil 
linery,  foundation  garments,  lingerie,  negligees,  robes 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641 ) 1  - 
Establishments  primarily  engaged  in  the  retail  sale  o 
children’s  and  infants’  clothing,  furnishings,  and  acces 
sories. 

Family  Clothing  Stores  (SIC  5651)— Establishment 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish 
ings,  and  accessories  for  men,  women,  and  children,  no 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinatior 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear 
These  establishments  frequently  carry  accessory  line; 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  567 1)1— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms.! 
dresses,  etc.,  made  on  their  own  premises  to  customei 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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mnters  and  refreshment  stands  selling  prepared  foods 
id  drinks  for  immediate  consumption.  Also  included 
e  social  caterers  who  sell  prepared  foods  which  are 
xved  on  the  premises  or  elsewhere,  and  inplant  feeding 
mtractors.  Eating  and  drinking  places  operated  as 
ased  concessions  in  theaters,  hotels,  motels,  and  places 
f  amusement  are  included  here,  although  candy  and 
apcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
irt)-Establishments  primarily  engaged  in  the  retail  sale 

jjf  prepared  food  and  drink  for  consumption  on  the 
remises.  In  the  cafeterias  the  customers  often  serve 
lemselves.  Alcoholic  beverages  are  frequently  sold  at 
lese  establishments  but  receipts  from  the  sale  of 
coholic  beverages  may  not  exceed  the  receipts  from 
repared  foods.  Also  included  here  are  inplant  feeding 
mtractors  primarily  engaged  in  the  preparation  and 
tail  sale  of  prepared  food  and  drink  for  employees 
inder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4—  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  limited  lines 
f  refreshments  and  prepared  food  items.  Included  are 
itablishments  which  prepare  refreshment  items  such  as 
ozen  custard,  pizza,  barbequed  chicken,  and  ham- 
argers  for  consumption  on  or  near  the  premises  or  for 
:ake-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
dmarily  engaged  in  servicing  prepared  food  on  the 
•emises  or  elsewhere.  Service  plays  an  important  part 

this  kind  of  business.  The  principal  activity  of  the 
;tablishment  is  catering  of  food  and  beverages  to 
irties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)— Establishments  primarily 
igaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
ine,  liquor,  and  other  alcoholic  beverages  for  consump- 
i  an  on  the  premises.  Prepared  foods  are  frequently  sold 
‘  these  establishments,  but  receipts  from  the  sale  of 
epared  foods  may  not  exceed  receipts  from  sales  of 
coholic  beverages, 
k 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
rescription  drugs,  patent  medicines,  and  health  and 
'st-aid  products.  Usually  the  establishments  carry  a 
.imber  of  related  lines  of  merchandise  such  as  cosmet- 
s,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
id  novelty  merchandise.  These  stores  may  also  operate 
soda  fountain  or  lunch  counter. 

— — — — 

4 Sales  for  this  kind  of  establishment  are  not  shown  separately 
it  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 
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Liquor  Stores  (SIC  5921 ) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994) s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 


i 

I 

» 

j 


,1 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  July  1974  to  June  1975 


Kind  of  business 

1974 

1975 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

TOTAL  ACCOUNTS  RECEIVABLE 

tetail  stores,  total . 

97.8 

98.2 

99.1 

99.6 

100.5 

107.0 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

Durable  goods  stores,  total . 

100.4 

101.3 

102.7 

103.0 

100.9 

101.9 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

Nondurable  goods  stores,  total . 

96.5 

96.4 

97.2 

98.2 

100.4 

109.5 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

stores,  total . 

101.8 

102.4 

97.1 

96.3 

101.3 

105.5 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

-al  merchandise  group  without  nonstores  (except 

irtment  stores  mail  order) . 

96.8 

97.3 

98.4 

98.6 

101.5 

111.0 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

jartment  stores . 

96.3 

96.7 

97.1 

97.7 

101.0 

112.5 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

Ll-order  houses  (department  stores  merchandise) . 

96.8 

96.8 

97.7 

99.0 

102.7 

105.4 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

-el  and  accessory  stores,  total . 

94.1 

93.7 

97.2 

98.3 

103.1 

120.5 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

oen' s  ready-to-wear  stores . 

90.9 

93.1 

98.6 

100.8 

104.3 

120.3 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

Lture,  home  furnishings,  and  equipment  stores,  total. 

96.7 

98.0 

100.4 

100.0 

100.0 

107.4 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

-nit ure,  home  furnishing  stores . 

97.6 

99.0 

99.4 

99.3 

100.1 

106.4 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

■'urniture  stores . 

97.7 

99.2 

98.4 

98.5 

100.0 

106.5 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

isehold  appliance,  TV,  radio  stores . 

94.0 

99.5 

102.0 

101.5 

99.2 

110.2 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

iousehold  appliance  stores . 

95.0 

99.4 

101.4 

102.5 

98.7 

108.4 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

ling  materials,  hardware,  farm  equip,  dealers,  total. 

105.3 

108.7 

110.5 

108.8 

101.0 

92.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

iber  and  other  building  materials  dealers . 

105.4 

109.4 

109.9 

108.2 

103.4 

94.7 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

aotive  dealers,  total . 

101.6 

99.4 

100.0 

102.4 

101.3 

99.4 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

>senger  car  dealers  (franchised) . 

101.0 

97.2 

99.6 

103.3 

101.9 

98.2 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

•e,  battery,  accessory  dealers . 

102.2 

102.1 

100.8 

102.1 

100.9 

100.8 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

ine  service  stations . 

100.9 

99.4 

99.5 

102.1 

100.5 

100.1 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

CHARGE  ACCOUNTS 

letail  stores,  total . 

98.7 

99.2 

100.0 

101.5 

100.7 

105.0 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

Durable  good  stores,  total . 

101.7 

102.8 

104.9 

105.1 

102.0 

99.5 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

Nondurable  goods  stores,  total . 

95.8 

94.4 

95.6 

98.4 

101.1 

108.9 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

*al  merchandise  group  without  nonstores  (except 

irtment  stores  mail  order) . 

92.7 

94.8 

98.0 

98.1 

105.4 

126.6 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

jartment  stores . 

89.9 

90.7 

95.0 

96.8 

105.6 

130.3 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

•el  and  accessory  stores,  total . 

93.0 

93.1 

93.5 

100.6 

104.4 

122.8 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

ture,  home  furnishings,  and  equipment  stores,  total. 

97.5 

99.5 

101.0 

101.3 

102.5 

110.4 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

•nit ure,  home  furnishings  stores . 

98.0 

99.5 

99.6 

100.8 

102.4 

107.5 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

ling  materials,  hardware,  farm  equip,  dealers,  total. 

105.8 

109.3 

110.8 

109.0 

101.4 

92.5 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

iber  and  other  building  material  dealers . 

105.9 

110.0 

109.9 

108.1 

103.1 

94.2 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

motive  dealers,  total . 

100.3 

98.1 

100.4 

104.5 

101.6 

98.3 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

<senger  car  dealers  (franchised) . 

100.6 

95.9 

100.8 

103.9 

102.2 

98.4 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

ine  service  stations . 

100.4 

100.0 

99.2 

102.2 

100.2 

99.7 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

INSTALLMENT  ACCOUNTS 

tetail  stores,  total . 

97.1 

97.5 

98.4 

98.4 

100.6 

108.5 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

Durable  goods  stores,  total . 

98.3 

98.9 

99.4 

100.0 

99.0 

105.3 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

Nondurable  goods  stores,  total . 

96.6 

97.1 

98.1 

98.2 

100.7 

109.5 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

•al  merchandise  group  without  nonstores  (except 

.rtment  stores  mail  order) . 

97.1 

97.5 

98.6 

98.6 

101.5 

109.3 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

jartment  stores . 

96.9 

97.5 

97.6 

98.0 

100.8 

110.0 

105.1 

101.0 

99.1 

98. 1 

97.9 

97.6 

•el  and  accessory  stores,  total . 

96.1 

95.8 

95.4 

94.9 

102.0 

116.5 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

ture,  home  furnishings,  and  equipment  stores,  total. 

96.2 

97.1 

100.0 

99.2 

100.0 

105.9 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

•niture,  home  furnishings  stores . 

97.4 

98.8 

98.6 

98.0 

99.9 

105.8 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

isehold  appliance,  TV,  radio  stores . 

93.5 

99.5 

101.3 

100.9 

97.4 

107.0 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

lotive  dealers,  total . 

102.9 

101.3 

99.4 

99.7 

100.8 

101.6 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

e,  battery,  accessory  dealers . 

102.7 

101.3 

99.9 

99.1 

100.0 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

tetail  stores,  total . 

96.9 

97.9 

98.3 

98.8 

101.1 

108.5 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

Durable  goods  stores,  total . 

100.2 

101.3 

101.6 

101.3 

98.8 

101.1 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

Nondurable  goods  stores,  total . 

96.4 

97.2 

97.6 

98.5 

101.5 

109.8 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

•al  merchandise  group  without  nonstores  (except 

rtment  stores  mail  order) . 

96.8 

97.6 

98.3 

98.7 

101.7 

110.3 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

•artment  stores . 

94.6 

97.6 

99.2 

101.3 

103.8 

114.1 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

el  and  accessory  stores,  total . 

92.6 

93.2 

96.5 

98.6 

103.1 

118.3 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

battery,  accessory  dealers . 

102.4 

102.5 

100.3 

99.8 

98.2 

100.5 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

CHARGE  ACCOUNTS 

etail  stores,  total . 

96.0 

97.8 

99.1 

101.1 

103.9 

111.0 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

Durable  goods  stores,  total . 

104.2 

107.4 

108.1 

105.9 

101.7 

94.5 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

Nondurable  goods  stores,  total . 

92.7 

93.5 

97.2 

99.3 

105.0 

116.2 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

al  merchandise  group  without  nonstores  (except 

rtment  stores  mail  order) . 

91.2 

93.9 

96.5 

98.3 

107.3 

129.4 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

artment  stores . 

89.6 

92.0 

95.2 

96.6 

106.4 

131.3 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

el  and  accessory  stores,  total . 

90.1 

88.6 

98.4 

102.5 

104.3 

120.7 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

INSTALLMENT  ACCOUNTS 

etail  stores,  total . 

96.9 

97.7 

98.3 

98.5 

100.8 

108.5 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

Durable  goods  stores,  total . 

98.8 

99.4 

99.3 

99.6 

97.9 

102.9 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

Nondurable  goods  stores,  total . 

96.7 

97.5 

98.0 

98.4 

101.3 

109.3 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

al  merchandise  group  without  nonstores  (except 

rtment  stores  mail  order) . 

97.0 

97.6 

98.4 

98.7 

101.9 

109.4 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

artment  stores . 

97.0 

97.4 

98.1 

98.0 

100.7 

109.8 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

el  and  accessory  stores,  total . 

94.8 

95.0 

94.8 

95.8 

102.6 

118.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

i }  te:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1974,  using  the 
rj  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
ay  factors.  Adjusted  accounts- receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
94 rs  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sa 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

6 

S 

Range 

of 

seasonal 

factor 

cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADF 

) 

Cl 

I 

C 

MCt 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14 .28 

2 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

4 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14  .87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1 .46 

12.24 

Mail-order  houses  (department  store  merchandise)... 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

2 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

2 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

2 

Furniture,  home  furnishings,  equip,  stores,  total.... 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

3 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24  .4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

3 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

3 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1 .65 

11.68 

3 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

3 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

3 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3 

GROUP  II  STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3 

General  merchandise  group  without  nonstores  (except 

- 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3 

Apparel  and  accessory  stores,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  dat 

The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 


Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research.  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb.-Mar .  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc  ),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  thaj 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  se 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  nun* 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed  I 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  componeni 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  numbe 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  give: 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  abou 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is  2. 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month  change 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  st 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2.96 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  being' 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR  f: 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD  sp 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series,  i 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is, 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  fact 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  and  I 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greater  t| 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for  M 
retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinds 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


]  Kind  of  business 

i 

K 

T3" 

s 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

K 

TOTAL  ACCOUNTS  RECEIVABLE 

V" 

ALL  STORES 

Retail  stores,  total...... . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

>d  stores,  total.... . . . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

leral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

■epartment  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

lail-order  houses  (department  store  merchandise) . 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

>arel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4 .04 

omen's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

niture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

urniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . . . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

g.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

umber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

omotive  dealers,  total . . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

assenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

ire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

oline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

epartment  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

arel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

niture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

urniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

g.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

umber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

omotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

assenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

oline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

epartment  stores . . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

arel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

niture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

urniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

ousehold  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

omotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

ire,  battery,  accessory  dealers . . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

.  Retail  stores,  total..... . T__ 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

j  Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

eral  merchandise  group  without  nonstores  (except 

-partment  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

epartment  stores . T_ 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

irel  and  accessory  stores,  total _ 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4 . 16 

■2,  battery,  accessory  dealers . T._TT 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total....... 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

•,  eral  merchandise  group  without  nonstores  (except 

>artment  stores  mail  order) . , 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4 .04 

epartment  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

irel  and  accessory  stores,  total.. 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

|  ;ral  merchandise  group  without  nonstores  (except 

>artment  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1. 14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

[/  epartment  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

irel  and  accessory  stores,  total.., 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

fote:  See  explanatory  notes  at  the  end  of  table  24 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.  — NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 


BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  Countv 
W.  Va.  y> 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY.-IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


1 Statistics  for  the  Boston  SMSA  in  tables  8 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medin 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman;  anc 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Prebk 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  anc 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  anc 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak. 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 

Middlesex,  Norfolk,  and  Suffolk  Counties 


and  9  include  retail  stores  in  all  of  Essex 
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.EENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

RTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

jNOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

) LISTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

DIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

CKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

CKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

CKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

vLAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
C  Mich. 

iNSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

JOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

vNCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

■ 

\NSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

IXINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

INCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

TTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
!  Saline  Counties,  Ark. 

)S  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

)UISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
i  Floyd  Counties,  Ind. 

)WELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

'NCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

■  \CON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

'!  :MPHIS,  TENN.-ARK. :  Shelby  County,  Tenn.,  and  Crittenden 
[  County,  Ark. 

'  AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

LWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

NNEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

If 

JBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
JON1COMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

![  JNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

| !  JSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
I  Muskegon  County,  Mich. 

;  \SSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 

j  established  November  1972. 

|i- 

1 1 W  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE :  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE -EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF. :  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 


TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinel. 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  a 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD. - VA. :  District  of  Columbia;  Mon 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandri 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfa 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Io\ 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.Va 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzeri 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berli 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holde 
Leicester,  Millbury,  Northborough,  Northbridge,  Nor 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterlin 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns 
Worcester  County,  Mass. 

YOUNGSTOWN- WARREN,  OHIO:  Mahoning  and  Trumbu 
Counties,  Ohio 
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Monthly 
Retail  Trade 

SALES  AND  ACCOUNTS  RECEIVABLE 


led  September  1975 


July  1975 


BR-75-07 


Sales 

otal  sales  of  all  retail  stores  in  the  United  States  for  July  1975 
i  estimated  at  $50.1  billion.  After  adjustment  for  seasonal  varia- 
and  trading-day  differences,  but  not  for  price  changes,  total 
;  for  July  were  $49.9  billion.  This  adjusted  figure  was  about  2 
ent  above  June  1975  and  8  percent  above  July  1974.  The  ad- 
:d  May-July  total  sales  were  5  percent  above  the  prior  3 
ths  and  8  percent  above  the  comparable  period  a  year  ago. 

djusted  sales  of  durable  goods  stores  were  about  3  percent 
e  June  1975  and  4  percent  above  July  1974.  In  comparison 
July  1974,  total  adjusted  sales  of  the  following  groups  of 


stores  in  the  durable  goods  stores  category  were  as  follows: 
Automotive  dealers,  up  5  percent;  building  materials,  hardware, 
farm  equipment  dealers,  up  2  percent;  and  furniture,  home 
furnishings,  and  equipment  stores,  down  3  percent. 


Adjusted  sales  of  nondurable  goods  stores  were  about  2  percent 
above  June  1975  and  9  percent  above  July  1974.  In  comparison 
with  July  1974,  total  adjusted  sales  of  the  following  groups  of 
stores  in  the  nondurable  goods  stores  category  were  as  follows: 
Eating  and  drinking  places,  up  14  percent;  food  stores,  up  12  per¬ 
cent;  general  merchandise  stores  (including  nonstores)  and  apparel 
and  accessory  stores,  each  up  5  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division: 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 
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U.S.  DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 


Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  July  1975  and  year-ago  com¬ 
parisons  as  follows:  The  Northeastern  States-$10.5  billion,  up  5 
percent;  the  North  Central  States-$14.7  billion,  up  8  percent;  the 
South— $15.3  billion,  up  9  percent;  the  West-$9.6  billion,  up  15 
percent. 


In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  July  1975  and  comparisons 
with  July  1974  were  as  follows:  Chicago-$1.7  billion,  up  3  per¬ 
cent;  Detroit-$0.9  billion,  up  5  percent;  Los  Angeles-$1.7  billion, 
up  8  percent;  New  York  (including  Nassau-Suffolk  SMSA)-$2.1 
billion,  up  4  percent;  Philadelphia-$  1.0  billion,  up  1 1  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.0  billion  in  !;a 
accounts-receivable  balances  owed  by  customers  as  of  July  1 
1975.  This  figure  represents  $16.2  billion  for  installment  accoii 
and  $10.8  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  differer;s 
but  not  for  price  changes,  total  July  accounts-receivable  balaiL 
increased  about  1  percent  above  June  1975  and  2  percent  at ^ 
July  1974.  July  installment  account  balances  and  charge  accci 
balances  each  increased  1  percent  from  the  previous  month.  C  j 
pared  with  July  1974,  installment  account  balances  increase! 
percent  while  charge  account  balances  were  virtually  unchanged. 


Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  May  1974-July  1975 


(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Nondurable  goods  stores 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
First  7  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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eginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
olume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Pood  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets). 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandi se ) 2 . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  furnishing  stores. 

Women's  apparel,  accessory  stores4 . 

Women' s  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 


Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  total5 . 

Lumber  and  other  bldg,  materials  dealers5. 
Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores. . . 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . 

Mail-order  houses  (department  stores 
merchandise)2 . . . 


Apparel  and  accessory  stores,  total.. 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4. 
Shoe  stores . 


Furniture,  home  furnishings  stores . 

Furniture,  home  furnishings  stores.... 
Household  appliance,  TV,  radio  stores. 


Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5. 
Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


1975 

1974 

Total  7 

Jan. 

Feb. 

Mar. 

Apr. 

May 

|  June 

JulyP 

July  j 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

1975 

Data  NO! 

ADJUSTED  for  seasonal  variations,  holiday  or  trading-da 

y  diffei 

•ences 

41,315 

39 , 802 

44,937 

45,896 

51 , 204 

*49,052 

50,102 

46,034 

48,444 

43 , 800 

46,758 

46,351 

52,253 

322,308 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,517 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

264,148 

12,051 

12,279 

13, 270 

14,588 

15,987 

16,126 

16,345 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

29,264 

27,523 

31,667 

31,308 

35,217 

32,926 

33,757 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

221,662 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,497 

10,085 

11,014 

9,841 

10,304 

10 , 705 

10,678 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,696 

9,359 

10,250 

9,  116 

9,562 

10,013 

9,898 

69,  944 

233 

222 

249 

262 

268 

258 

266 

253 

260 

266 

269 

243 

254 

117 

112 

120 

115 

127 

122 

114 

116 

129 

128 

143 

125 

127 

827 

3,443 

3,288 

3,668 

3,773 

4,183 

4,207 

4,244 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

26 , 806 

2,807 

2,689 

3,024 

3,120 

r3 , 4  93 

3,515 

3,554 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

22,202 

2,266 

2,191 

2,476 

2,509 

2,729 

2,733 

2,773 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

17,677 

636 

599 

644 

653 

690 

692 

690 

656 

682 

632 

656 

669 

692 

4,604 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,299 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

48,058 

5,108 

5,036 

6,489 

6,503 

7,488 

6,973 

6,766 

6,376 

7,059 

6,460 

7,059 

8,089 

11,416 

44,363 

4,238 

4,109 

5,325 

5,385 

6,255 

5,853 

5,659 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

36,824 

3,418 

3,334 

4,367 

4,449 

5,170 

4,827 

4,620 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

30,185 

524 

542 

706 

660 

798 

713 

665 

664 

759 

662 

727 

817 

1,285 

4,608 

346 

385 

458 

458 

435 

407 

442 

439 

494 

473 

609 

705 

602 

2,  931 

1,770 

1,606 

2,077 

1, 949 

2,232 

2,072 

1,989 

1,879 

2,  125 

1,997 

2,096 

2,  191 

3,358 

13,695 

428 

375 

454 

436 

516 

502 

441 

415 

466 

429 

461 

506 

832 

3,152 

421 

369 

448 

427 

509 

4  96 

435 

407 

459 

420 

451 

497 

815 

3,105 

687 

626 

795 

74  9 

869 

797 

790 

747 

796 

784 

844 

853 

1, 285 

5,313 

592 

536 

692 

650 

748 

682 

676 

635 

684 

677 

722 

724 

1,092 

4,576 

304 

279 

359 

349 

392 

353 

349 

332 

393 

345 

365 

400 

657 

2,385 

272 

247 

349 

311 

354 

323 

314 

301 

358 

341 

325 

325 

411 

2,170 

1,931 

1,793 

1,971 

2,010 

2,124 

2,144 

2,172 

2,178 

2,244 

2,  116 

2,175 

2, 159 

2,533 

14.145 

1,149 

1,079 

1, 176 

1,207 

1,260 

1,269 

1,289 

1,333 

1,367 

1,258 

1,331 

1,314 

1,368 

8,429 

830 

783 

856 

884 

929 

925 

934 

950 

994 

910 

949 

959 

1,014 

6,141 

610 

554 

605 

620 

679 

697 

714 

691 

699 

664 

647 

643 

855 

4,479 

389 

342 

373 

368 

411 

425 

449 

470 

466 

428 

423 

397 

512 

2,757 

2,156 

2,059 

2,  368 

2,825 

3,185 

3,141 

3,138 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

18,872 

1,498 

1,439 

1,631 

1,879 

2,199 

2,212 

2,253 

2,266 

2,209 

2,057 

2,161 

1,897 

1,760 

13,111 

1,152 

1,092 

1,237 

1,418 

1,628 

1,668 

1,702 

1,796 

1,765 

1,628 

1,699 

1,453 

1,241 

9,897 

346 

347 

394 

461 

571 

544 

551 

470 

444 

429 

462 

444 

519 

3,214 

6,732 

7,258 

7,641 

8,422 

9,180' 

9,342 

9,585 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

6,148 

6,693 

6,954 

7,663 

8,347 

8,499 

8,758 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

53,062 

5,767 

6,270 

6,399 

6,953 

7,457 

7,648 

7,927 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

48,421 

5,385 

5,865 

5,947 

6,488 

6, 926 

7,158 

7,437 

6,919 

7,028 

5,910 

6,322 

5,446 

4,804 

45,206 

584 

565 

687 

759 

833 

843 

827 

766 

748 

682 

728 

724 

731 

5,098 

3,278 

3,053 

3,424 

3,468 

3,715 

3,750 

4,006 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

24,694 

1,379 

1,332 

1,430 

1,407 

1,529 

1,494 

1,476 

1,364 

1,429 

1,330 

1,399 

1,378 

1,914 

10,047 

801 

745 

837 

806 

945 

909 

971 

893 

919 

818 

867 

923 

1,207 

6,014 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


45,955 

46,819 

45,926 

46  712 

48,124 

'48,779 

49,948 

46,356 

47,056 

46, 177 

45,803 

44 , 469 

44,821 

332, 263 

38,259 

38,494 

38,590 

38,  912 

39,  910 

40,131 

40,919 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

275,215 

14,075 

14,569 

13,353 

14,064 

14,654 

15,166 

15,606 

14,963 

15,381 

14,419 

13,645 

12,975 

13,266 

101,487 

31,880 

32,250 

32,573 

32,648 

33,470 

33,613 

34,342 

31,393 

31,675 

31,758 

32,158 

31,494 

31,555 

230,776 

10,672 

10,643 

10,805 

10. 598 

10,875 

11,023 

11,345 

10,090 

10, 261 

10,363 

10,431 

10,455 

10,330 

75,961 

9,945 

9,925 

10,058 

9,846 

10,105 

10,255 

10,580 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

70,714 

3,784 

3,828 

3,821 

3,898 

3,935 

3,984 

3,948 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

27,198 

7,261 

7,533 

7,599 

7,638 

7,  981 

7,994 

7,915 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

53,921 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,329 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

50,009 

4,497 

4,743 

4,852 

4,825 

5,094 

5,081 

5,027 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

720 

746 

739 

746 

788 

774 

728 

740 

746 

745 

753 

732 

684 

5,241 

485 

489 

456 

476 

482 

496 

509 

513 

492 

514 

513 

499 

415 

3,393 

2,118 

2,189 

2,099 

2,179 

2,216 

2,223 

2,257 

2, 148 

2,129 

2,  122 

2/087 

1,982 

2,032 

15,281 

473 

518 

506 

506 

506 

517 

512 

484 

507 

495 

477 

450 

444 

844 

828 

820 

819 

854 

863 

884 

840 

810 

824 

817 

766 

800 

323 

344 

310 

337 

356 

346 

356 

350 

332 

318 

321 

307 

303 

2,372 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,175 

2,237 

2,212 

2,  198 

2,111 

2,067 

2,004 

14,751 

1,237 

1,235 

1, 199 

1,244 

1,216 

1,245 

1 , 286 

1,346 

1,325 

1,335 

1,282 

1,240 

1,193 

8,662 

625 

633 

660 

686 

716 

723 

694 

716 

691 

676 

638 

629 

617 

4,737 

2,886 

2,739 

2,522 

2,707 

2, 842 

2,848 

2,876 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

1,424 

1,415 

1,355 

1,415 

1,517 

1,515 

1,498 

1,598 

1,509 

1,514 

1,517 

1,465 

1,412 

10,139 

471 

477 

464 

468 

489 

484 

503 

430 

415 

444 

440 

427 

431 

3,356 

7,696 

8,325 

7,336 

7,800 

8.  214 

8,648 

9,029 

8,563 

9,043 

8,193 

7,514 

6,919 

7,358 

57,048 

6,971 

7,580 

6,598 

7,063 

7,459 

7,855 

8,262 

7,845 

8,355 

7,477 

6,814 

6,254 

6,  668 

51,788 

725 

745 

738 

737 

755 

793 

767 

718 

688 

716 

700 

665 

690 

5,260 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,733 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

24 , 873 

1, 436 

1,449 

1,488 

1,455 

1,499 

1,532 

1,528 

1,421 

1,408 

1,415 

1,429 

1,402 

1,461 

10,387 

871 

882 

903 

884 

919 

941 

930 

864 

887 

888 

891 

884 

886 

6,330 

U.S.  and  group  totals  Include  kinds  of  business  not  shown  separately. 


301 


* 


24 -N 

>] 

20 : 


67  I 

eJ 


' 


<* 

26 


13 

2 

2 

4 

4 

2 

2 


55  I 
50  I 

45  I 


22  I 

9  I 

5  I 


310:1 

256,1 


97.1 

212,, 


68,1 

63,1 


23,  | 
52,1 


48<| 

32,  I 

5,1 


14,  | 

3,  I 
5,  H 

2,  I 


iS,i 

9.  I 

4.  I 


19,-1 

10,  I 

3, •|| 

54.' I 

22,  :1 

9  I 

5 ,  *  I 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13 
^Preliminary  estimates.  rRevised. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  includes  sales  made  byl 

mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  includes  women’  I 

specialty  shops,  furriers,  and  other  women's  apparel  stores.  5Incluues  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electric>l 


ready-to-wear,  accessory  stores 

stores.  6Includes  both  franchised  and  nonf ranch! sed  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
sales — all  retail  stores 

Percent  change  in 
sales — all  retail  stores 

July  1975 
from — 

7  months 
1975 
from 

7  months 
1974 

Kind  of  business 

July  1975 
from-- 

7  months 
1975 

from 

7  months 

1974 

July 

1974 

June 

1975 

July 

1974 

June 

1975 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

+9 

+2 

+7 

Furniture,  home  furnishings,  and  equipment 

+9 

+2 

+8 

Floor  coverings  stores* . 

-11 

+3 

Durable  goods  stores,  total . 

+6 

+1 

+4 

Household  appliance,  TV,  radio  stores . 

+2 

0 

+10 

+3 

+9 

Household  appliance  stores . 

+6 

-3 

-8 

+16 

Radio  and  television  stores* . 

+20 

+14 

+7 

+12 

+14 

+7 

+12 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+3 

+6 

+3 

ruit  stores,  vegetable  markets* . 

+42 

+4 

+26 

Lumber  and  other  building  materials  dealers3 

-5 

+2 

-6 

+18 

+12 

+6 

+2 

+4 

Plumbing,  heating,  and  air-conditioning 

-2 

-7 

+4 

equipment  dealers* . 

+  1 

+3 

+  1 

+14 

+1 

+14 

+17 

+14 

+  15 

+  1 

+17 

+14 

+  1 

+17 

Automotive  dealers,  total . 

>rinking  places . 

+5 

0 

+  5 

+7 

+3 

+5 

+  7 

+6 

-3 

+4 

+6 

+8 

reneral  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

+8 

+6 

-3 

+5 

)epartment  stores  and  dry  goods,  general 

+8 

+10 

+7 

-3 

+  5 

+2 

+6 

+8 

-4 

+2 

0 

-7 

+3 

+2 

+10 

lail-order  houses  (department  stores 
merchandise) 2 . 

+9 

+8 

+9 

+4 

+  11 

+8 

+8 

+1 

+7 

-11 

-11 

+6 

+7 

+5 

+6 

len’s,  boys'  clothing,  furnishings  stores.... 

-12 

Florist* . 

+3 

+6 

+5 

+8 

+4 

+13 

+20 

+16 

+22 

+12 

amily  clothing  stores . 

-1 

+3 

-7 

omen's  apparel,  accessory,  specialty  stores* 
hoe  stores . 

-1 

-3 

-9 

+17 

+14 

+4 

-3 

-2 

-6 

Based  on 

data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 

Retail  stores,  total . 

+8 

+2 

+5 

+6 

+5 

+2 

+5 

Men’s,  boys'  wear  stores4 . 

Women's  apparel,  accessory  storess . 

+2 

+7 

Total  (excluding  automotive  group) . 

+8 

+4 

+2 

+3 

+7 

+2 

+3 

Durable  goods  stores,  total . 

+4 

Fqrniture,  home  furnishings,  and  equipment 

Nondurable  goods  stores,  total . 

+9 

+2 

+9 

+3 

-4 

+12 

+13 

+3 

+3 

+11 

+12 

Household  appliance,  TV,  radio  stores . 

-3 

-1 

rocery  stores . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+2 

+1 

0 

Lumber  and  other  building  materials  dealers3 

-6 

-1 

-7 

ing  and  drinking  places . 

+14 

-1 

+15 

+17 

+5 

+11 

+6 

Automotive  dealers,  total . 

+4 

eneral  merchandise  group  without  nonstores1 

+5 

+4 

Passenger  car  and  other  automotive  dealers6. 

+5 

+5 

+5 

(except  department  stores  mail  order') . 

+5 

-1 

+4 

Tire,  battery,  accessory  dealers . 

+7 

-3 

+  9 

epartment  stores . 

+7 

-2 

-1 

+5 

+2 

+8 

+3 

+  10 

ariety  stores . 

-6 

Drug  and  proprietary  stores . 

ail-order  houses  (department  stores 

+8 

0 

+7 

merchandise)  2 . T  +  -  -  - 

-1 

+3 

+8 

+8 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 
erisk,  see  table  14. 


*See  Explanatory  Materials,  pp.  24  and  25. 

^Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  lumber  yards,  building  materials  dealers; 

nt,  plumbing,  and  electrical  stores.  4Includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  sIncludes  women's  ready-to-wear,  acces- 

y  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 

(Based  on  seasonally  adjusted  data) 


I  tern 

Month-to-month 

Average  monthly  rates  of  changes 

July 

June 

June 

May 

May 

April 

July  1975 

July  1975 

July  1975 

April  1975 

3-month  span 

January  1974 

6-month  span 

July  1974 

12-month  span 

Retail  stores,  total . 

+2 

+1 

+3 

+2 

+  1 

+1 

."able  goods  stores,  total . 

+3 

+3 

+4 

+4 

+2 

0 

idurable  goods  stores,  total . 

+2 

0 

+3 

+2 

+1 

_ 

+1 

— 

I 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 

(Millions  of  dolfars) 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores1.. 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  deapartment  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores,  total.. 
Women's  apparel,  accessory  stores3. 

Women's  ready-to-wear  stores . 

Shoe  stores . 


Tire,  battery,  accessory  dealers. 

Drug  and  proprietary  stores . 

Liquor  stores . 


Total  7  months 


Retail  stores,  total. 
Grocery  stores . 


General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 


Apparel  and  accessory  stores,  total. 
Women  s  apparel,  accessory  stores3 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


Jan. 

Feb. 

Mar. 

Apr. 

May 

1  June 

Julyp 

July 

Aug. 

Sept . 

Oct. 

Nov . 

Dec. 

1975 

1974 

Data  NC 

>T  ADJUS1 

ED  for  seasonal 

variations,  holiday  or  trading-day  diffe 

rences 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,814 

13,546 

14,896 

13,499 

14,597 

15,745 

19,080 

98,360 

91 

7 

690 

666 

762 

814 

897 

909 

936 

878 

905 

823 

844 

787 

882 

5,674 

5 

, 

12,003 

11,381 

13,580 

13,103 

14,963 

13,778 

13,878 

12,668 

13,991 

12,676 

13,753 

14,958 

18,198 

92,686 

85 

i 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,917 

5,205 

5,758 

5,103 

5,420 

5,825 

5,679 

39,630 

5,646 

5,118 

5,702 

5,268 

6,079 

5,457 

5,844 

5,139 

5,683 

5,034 

5,351 

5,760 

5,587 

39^  114 

3s| 

4,308 

4,298 

5,559 

5,574 

6,372 

5,948 

5,756 

5,434 

6,051 

5,557 

6,132 

6,956 

9,633 

37,815 

36 

4,098 

4,055 

5,278 

5,305 

6,094 

5,688 

5,510 

5,192 

5,772 

5,275 

5,789 

6,627 

9,362 

36,028 

34 

4 

3,360 

3,256 

4,269 

4,330 

5,028 

4,713 

4,544 

4,235 

4,693 

4,292 

4,617 

5,289 

7,744 

29,500 

28 

* 

3,051 

2,976 

3,900 

3,983 

4,607 

4,321 

4,146 

3,837 

4,259 

3,914 

4,215 

4,831 

7,086 

26, 984 

25 

406 

427 

564 

532 

646 

576 

531 

531 

603 

531 

587 

666 

1 ,025 

3,682 

3 

5 

415 

380 

563 

502 

573 

534 

482 

451 

561 

531 

545 

563 

887 

3,449 

3 

155 

143 

209 

185 

221 

201 

192 

174 

210 

197 

207 

209 

339 

1,306 

1 

! 

141 

129 

196 

171 

201 

181 

176 

153 

185 

175 

186 

189 

300 

1,195 

1 

} 

117 

107 

162 

138 

150 

140 

123 

119 

155 

156 

142 

143 

197 

937 

l 

151 

145 

175 

198 

210 

215 

197 

198 

192 

177 

187 

179 

183 

1,291 

1 

489 

484 

548 

531 

590 

592 

573 

515 

549 

498 

532 

529 

810 

3,807 

3  | 

181 

170 

187 

178 

202 

186 

195 

178 

189 

176 

204 

209 

292 

1,299 

l| 

Data 

ADJUSTED 

for  sea 

sonal  variations 

,  holiday  and  trading-da 

y  differ 

ences 

V 

1 

— '  J1 

14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

15,480 

14,263 

14,374 

14,524 

14,579 

14,305 

14,166 

104,511 

97  S 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,921 

5,249 

5,257 

5,472 

5,483 

5,449 

5,440 

39,513 

35  s 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,238 

5,955 

5,969 

6,014 

5,999 

5,909 

5,712 

42,628 

41  • 

5,459 

5,670 

5,768 

5,730 

6,055 

6,075 

5,958 

5,692 

5,684 

5,740 

5,721 

5,638 

5,440 

40,715 

39.1 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,482 

4,207 

4,204 

4,227 

4,202 

4,161 

4,096 

30,436 

23] 

581 

597 

595 

598 

640 

625 

584 

597 

600 

597 

608 

589 

533 

4,220 

548 

567 

540 

545 

574 

575 

571 

537 

561 

548 

531 

493 

536 

3,920 

3, 

1 

217 

210 

203 

203 

216 

214 

228 

206 

212 

204 

201 

182 

200 

1,491 

1, 

1 

149 

154 

141 

152 

153 

152 

146 

141 

146 

141 

145 

129 

143 

1,047 

i, 

! 

190 

197 

189 

186 

194 

197 

180 

189 

178 

188 

177 

169 

167 

1,333 

1, 

535 

561 

586 

558 

574 

607 

597 

536 

539 

538 

547 

538 

548 

4,018 

3, 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  PPreliminary  estimates. 

^ July >  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  July  5  -  $1,410;  July  12  -  $1,342;  July  19  -  $1,333;  July  26  -  $1,306;  August  2  -  $1,356. 


^Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 


Retail  stores,  total . . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug,  and  proprietary  stores . 

Liquor  stores . 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

July  1975 
from — 

7  months 

1975 

July  1975 
from — 

7  months 
1975 

July 

1974 

June 

1975 

7  months 

1974 

July 

1974 

June 

1975 

from 

7  months 
1974 

Data  NOT  ADJUSTED  for 

Dat 

a  ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

trading-day  differences 

trading-day  differences 

+9 

+1 

+7 

Retail  stores,  total . 

+9 

+1 

+7 

+7 

+  3 

0 

+  10 

+  1 

+  8 

Grocery  stores . 

+13 

+11 

+  14 

+7 

+  11 

+  14 

+7 

+  11 

General  merchandise  group  with  nonstores1 . 

+5 

-2 

♦-4 

+6 

-3 

+4 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+5 

-2 

+.4 

+6 

-3 

+  5 

Department  stores . 

+7 

-1 

+5 

Variety  stores . 

-2 

-7 

+3 

+7 

-4 

+  5 

+  8 

-4 

+6 

0 

-8 

+3 

Apparel  and  accessory  stores,  total . 

+6 

-1 

+3 

+7 

-10 

+3 

Women’s  apparel,  accessory  stores2 . 

+11 

+7 

+5 

+10 

-4 

+6 

Shoe  stores . 

+4 

-4 

0 

+15 

-3 

+  11 

+  3 

-12 

-1 

-1 

-8 

+  3 

Tire,  battery,  accessory  dealers . 

-5 

-9 

+3 

+  11 

-3 

.8 

+  10 

+  5 

lU 

Drug  and  proprietary  stores . 

+11 

-2 

+7 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  womens  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Region  and  kind  of  business 

1975 

1974 

Percent  change 

July  1975 
from — 

7  mos. 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

|  June 

Julyp 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

July 

1974 

June 

1975 

7  mos. 

1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,527 

10,489 

9,953 

10,364 

9,630 

10,258 

10,480 

11,872 

+5 

0 

+6 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

2,994 

2,945 

2,859 

2,585 

2,753 

2,601 

2,578 

+  2 

-1 

+  1 

1 

Nondurable  goods  stores,  total... 

7,120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,495 

7,008 

7,505 

•  7,045 

7,505 

7,879 

9,294 

+7 

0 

+7 

1  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,615 

2,777 

2,483 

2,709 

2,429 

2,548 

2,631 

2,664 

+12 

+  6 

+  9 

‘f 

rocery  stores . 

2,354 

2,117 

2,318 

2,192 

2,525 

2,274 

2,422 

2,161 

2,380 

2,103 

2,227 

2,326 

2,319 

+12 

+7 

+  9 

Ing  and  drinking  places . 

788 

720 

817 

839 

965 

954 

941 

881 

916 

840 

825 

827 

833 

+  7 

-1 

+  9 

, 1  total . 

2,160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,551 

2,437 

2,655 

2,621 

2,826 

3,085 

4,152 

+5 

-5 

+3 

i 1 

sneral  merchandise  group 

1 

with  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,574 

1,496 

1,629 

1,593 

1,744 

1,986 

2,686 

+5 

-5 

+4 

Department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,020 

957 

1,048 

1,043 

1,132 

1,333 

1,924 

+  7 

-9 

+  5 

pparel  and  accessory  stores, 

total . 

497 

441 

564 

551 

633 

574 

510 

478 

557 

576 

601 

620 

930 

+  7 

-11 

+  6 

)  7 

limit ure,  home  furnishings,  and 

equipment  stores,  total . 

424 

396 

438 

411 

449 

458 

467 

463 

469 

452 

481 

479 

536 

+  1 

+  2 

-3 

:s 

Lding  materials,  hardware,  farm 

ulpment  dealers,  total . 

271 

264 

319 

367 

429 

443 

433 

479 

450 

382 

421 

365 

315 

-10 

-2 

-9 

)line  service  stations . 

674 

635 

694 

701 

729 

703 

745 

763 

761 

697 

730 

713 

704 

-2 

+6 

+6 

?  and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

295 

269 

282 

266 

278 

264 

353 

+10 

-2 

+  8 

, 

THE  NORTH  CENTRAL  STATES 

) 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,655 

13,550 

14,274 

12,957 

14,085 

13,668 

14,954 

+  8 

+3 

+7 

) 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,874 

4,577 

4,654 

4,220 

4,366 

3,904 

3,876 

+6 

0 

+  7 

Nondurable  goods  stores,  total... 

8,220 

7,631 

8,857 

8,954 

10,405 

9,434 

9,781 

8,973 

9,620 

8,737 

9,719 

9,764 

11,078 

f9 

+4 

+  7 

3 

i  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

3,020 

2,634 

2,879 

2,584 

2,715 

2,820 

2,776 

+15 

+  7 

vll 

rocery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,847 

2,471 

2,703 

2,425 

2,549 

2,666 

2,607 

+15 

+  8 

+11 

u 

Ing  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,309 

1,181 

1,264 

1,138 

1,217 

1,157 

1,160 

+11 

0 

+  11 

, 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,267 

3,185 

3,078 

3,397 

3,191 

3,457 

3,796 

5,008 

+3 

-3 

+3 

-•  1 

sneral  merchandise  group  with 

- 

lonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,083 

2,009 

2,242 

2,122 

2,343 

2,644 

3,435 

+4 

-4 

+  3 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,327 

1,251 

1,395 

1,298 

1,393 

1,589 

2,266 

+6 

-6 

+4 

oparel  and  accessory  stores, 

cotal . 

480 

414 

532 

511 

590 

532 

535 

504 

552 

520 

546 

575 

899 

+6 

+1 

+  6 

jmiture,  home  furnishings,  and 

equipment  stores,  total . 

514 

474 

515 

560 

575 

568 

567 

565 

603 

549 

568 

577 

674 

0 

0 

+1 

lding  materials,  hardware,  farm 

1 

jipment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,133 

1,073 

1,078 

1,118 

1,167 

964 

928 

+6 

-2 

*•6 

emotive  dealers,  total . 

1,849 

2,042 

2,188 

*2,499 

2,728 

2,775 

2,809 

2,606 

2,607 

2,227 

2,298 

2,009 

1,752 

+8 

+1 

+7 

Dline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,161 

1,124 

1,131 

1,007 

1,048 

1,017 

1,024 

+3 

+8 

+8 

1 

5  and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

389 

375 

395 

359 

379 

380 

517 

+4 

0 

+7 

» 

THE  SOUTH 

1 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14 , 930 

15,309 

14,108 

14,825 

13,103 

13,941 

13,752 

15,675 

+  9 

+3 

+  7 

*• 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,346 

5,154 

5,199 

4,489 

4,731 

4,171 

4,329 

+4 

+3 

0 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,963 

8,954 

9,626 

8,614 

9,210 

9,581 

11,346 

+11 

+  2 

+10 

1  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,554 

3,149 

3,444 

3,033 

3,161 

3,274 

3,277 

+13 

+5 

+  13 

* ocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,398 

3,014 

3,306 

2,908 

3,024 

3,150 

3,  141 

+13 

+6 

+13 

Ing  and  drinking  places . 

847 

810 

890 

908 

950 

978 

989 

880 

913 

805 

841 

818 

824 

+12 

+1 

+15 

-  - 

. 1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3,556 

3,546 

3,430 

3,737 

3,338 

3,572 

3,947 

5,526 

+3 

0 

+  2 

jneral  merchandise  group  with 

lonstores2 . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,254 

2,222 

2,113 

2,344 

2,061 

2,251 

2,607 

3,719 

+5 

-1 

+3 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,314 

1,208 

1,357 

1,203 

1,289 

1,480 

2,211 

+  9 

-1 

+  5 

6 

>parel  and  accessory  stores. 

' 

:otal . 

503 

485 

640 

562 

645 

608 

603 

575 

642 

576 

613 

646 

958 

+5 

-1 

+  3 

imiture,  home  furnishings,  and 

equipment  stores,  total . 

622 

592 

652 

661 

682 

694 

721 

742 

751 

701 

708 

694 

849 

-3 

+4 

-3 

.ding  materials,  hardware,  farm 

lipment  dealers,  total . 

721 

715 

793 

916 

990 

977 

968 

967 

948 

911 

961 

799 

752 

0 

-1 

-2 

•motive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,261 

3,085 

3,099 

2,525 

2,714 

2,286 

2,073 

+6 

+5 

+  1 

>line  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,287 

1,120 

1,140 

1,051 

1,113 

1,054 

1,040 

+15 

+5 

+12 

l 

;  and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

507 

436 

451 

424 

448 

435 

612 

+16 

+1 

+12 

l 

THE  WEST 

9 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,649 

8,423 

8,981 

8, 110 

8,474 

8,451 

9,752 

+15 

+4 

+11 

D 

Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,131 

2,801 

2,902 

2,564 

2,651 

2,409 

2,570 

+12 

+  3 

+  9 

3 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,518 

5,622 

6,079 

5,546 

5,823 

6,042 

7,  182 

+16 

+4 

+12 

1  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,146 

1,819 

1,982 

1,795 

1,880 

1,980 

1,961 

+  18 

+  8 

+14 

ocery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,029 

1,713 

1,861 

1,680 

1,762 

1,871 

1,831 

+  18 

+  9 

+  14 

ng  and  drinking  places . 

768 

780 

872 

871 

959 

966 

1,005 

792 

849 

800 

802 

790 

804 

+  27 

+4 

+  25 

1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,178 

2,005 

2,  205 

1,997 

2,  127 

2,273 

3,241 

+9 

-1 

+6 

•neral  merchandise  group  with 

lonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,420 

1,275 

1,410 

1,258 

1,373 

1,514 

2,196 

+11 

0 

+  8 

Department  stores . 

715 

690 

875 

888 

984 

968 

959 

865 

949 

842 

912 

1,025 

1,590 

+11 

-1 

+  9 

iparel  and  accessory  stores, 

otal . 

290 

266 

341 

325 

364 

358 

341 

322 

374 

325 

336 

350 

571 

+6 

-5 

+4 

imiture,  home  furnishings,  and 

■quipment  stores,  total . 

371 

331 

366 

378 

418 

424 

417 

408 

421 

414 

418 

409 

474 

+2 

-2 

+  1 

•line  service  stations . 

631 

580 

657 

656 

.721 

741 

813 

688 

706 

671 

655 

616 

638 

+18 

+  10 

+  15 

and  proprietary  stores . 

273 

265 

289 

283 

310 

304 

285 

284 

301 

281 

294 

299 

432 

0 

-6 

+  2 

fote.  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in 
rraphic  regions  are  shown  on  p.  38. 


‘Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
epartment  store  types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 

- - - 

Percent  change 


Geographic  division  and 


1975 


1974 


July  1975 


kind  of  business 


New  England  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF,1  total . 

Gasoline  service  stations . 

Middle  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . . . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


West  North  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Gasoline  service  stations . 

South  Atlantic  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Eating  and  drinking  places . 

GAF1,  total . 

General  mdse,  group  with  nonstores2 
Apparel  and  accessory  stores,  total 

Gasoline  service  stations.... . 

Drug  and  proprietary  stores . 

East  South  Central  Division,  total . . 

Nondurable  goods  stores . . 

Food  stores,  total . . 

GAF1,  total . 

General  mdse,  group  with  nonstores2, 

West  South  Central  Division,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Mountain  Division,  total . 

Nondurable  goods  stores . 

Food  stores,  total . 

GAF1,  total . 

General  mdse,  group  with  nonstores2. 

Pacific  Division,  total . 

Durable  goods  stores. . 

Nondurable  goods  stores . 

Food  stores,  total . 

Eating  and  drinking  places . 

GAF1 ,  total . . . . 

General  mdse,  group  with  nonstores2. 
Gasoline  service  stations . 


Note:  Estimates  are  based  on  a  sample, 

in  geographic  divisions  are  shown  on  p.  38 


from — 

19 

Jan. 

Feb. 

Mar. 

Apr. 

May 

I  June 

JulyP 

July 

Aug. 

Sept. 

Oct. 

Nov . 

Dec. 

July 

1974 

June 

1975 

19 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,676 

2,572 

2,701 

2,460 

2,621 

2,652 

3,026 

+  4 

0 

596 

588 

654 

711 

780 

758 

740 

747 

745 

674 

705 

661 

683 

-1 

-2 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,936 

1,825 

1,956 

1,786 

1,916 

1,991 

2,343 

+6 

+  1 

637 

593 

657 

629 

717 

673 

743 

638 

696 

595 

635 

655 

653 

+  16 

+  10 

503 

457 

581 

593 

674 

622 

588 

578 

645 

622 

666 

721 

995 

+  2 

-5 

201 

179 

190 

191 

207 

195 

197 

221 

226 

206 

218 

204 

198 

-11 

+  1 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,813 

7,381 

7,663 

7,170 

7,637 

7,828 

8,846 

+  6 

-1 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,254 

2,198 

2,114 

1,911 

2,048 

1,940 

1,895 

+  3 

-1 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,559 

5,183 

5,549 

5,259 

5,589 

5,888 

6,951 

+  7 

0 

614 

551 

625 

653 

756 

746 

755 

667 

704 

646 

646 

647 

653 

+  13 

+  1 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1,963 

1,859 

2,010 

1,999 

2,160 

2,364 

3,157 

+  6 

-5 

976 

933 

1,177 

1,188 

1,403 

1,286 

1,216 

1,159 

1,255 

1,240 

1,356 

1,542 

2,066 

+  5 

-5 

368 

330 

427 

409 

464 

421 

369 

348 

403 

421 

442 

460 

692 

+  6 

-12 

473 

456 

504 

510 

522 

508 

548 

542 

535 

491 

512 

509 

506 

+  1 

+  8 

212 

201 

207 

206 

221 

219 

212 

195 

208 

195 

203 

191 

262 

+  9 

-3 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,959 

9,329 

9,717 

8,907 

9,626 

9,513 

10,374 

+  7 

+  1 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,114 

2,945 

3,023 

2,751 

2,859 

2,580 

2,521 

+6 

-1 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,845 

6,384 

6,694 

6,156 

6,767 

6,933 

7,853 

+  7 

+  2 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,215 

1,900 

2,089 

1,883 

1,967 

2,038 

2,027 

+  17 

+  8 

4 

796 

745 

836 

889 

1,011 

992 

1,005 

897 

958 

863 

926 

880 

876 

+  12 

+  1 

+ 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,256 

2,225 

2,424 

2,309 

2,494 

2,754 

3,641 

+  1 

-4 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1,509 

1,465 

1,615 

1,557 

1,712 

1,946 

2,529 

+3 

-4 

368 

315 

409 

382 

443 

393 

382 

363 

392 

381 

399 

419 

669 

+  5 

-3 

703 

632 

728 

733 

770 

772 

832 

818 

818 

715 

756 

751 

741 

+  2 

+  8 

260 

249 

273 

266 

284 

273 

274 

269 

279 

255 

270 

269 

363 

+  2 

0 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,696 

4,221 

4,557 

4,050 

4,459 

4,155 

4,580 

+  11 

+5 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,760 

1,632 

1,631 

1,469 

1,507 

1,324 

1,355 

+  8 

+  2 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,936 

2,589 

2,926 

2,581 

2,952 

2,831 

3,225 

+  13 

+  7 

728 

696 

771 

720 

837 

764 

805 

734 

790 

701 

748 

782 

749 

+  10 

+  5 

+ 

715 

693 

833 

893 

988 

922 

929 

853 

973 

882 

963 

1,042 

1,367 

+  9 

+  1 

430 

439 

544 

575 

644 

589 

574 

544 

627 

565 

631 

698 

906 

+6 

-3 

259 

230 

260 

280 

312 

303 

329 

306 

313 

292 

292 

266 

283 

+  8 

+  9 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,467 

6,997 

7,385 

6,572 

6,995 

6,959 

7,893 

+  7 

+  2 

1,850 

1,933 

2,018 

2,203 

2,339 

2,360 

2,408 

2,418 

2,432 

2,150 

2,202 

1,929 

2,024 

0 

+2 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,059 

4,579 

4,953 

4,422 

4,793 

5,030 

5,869 

+  10 

+  1 

+ 

439 

450 

482 

490 

503 

513 

516 

440 

459 

399 

425 

410 

411 

+  17 

+  1 

+ 

1,449 

1,470 

1,835 

1,806 

1,953 

1,837 

1,796 

1,776 

1,927 

1,750 

1,902 

2,086 

2,844 

+  1 

-2 

892 

924 

1,193 

1,184 

1,307 

1,205 

1,162 

1,114 

1,230 

1,095 

1,220 

1,410 

1,954 

+  4 

-4 

225 

225 

298 

263 

290 

272 

262 

259 

292 

255 

277 

294 

433 

+  1 

-4 

528 

504 

558 

552 

597 

631 

652 

580 

613 

554 

594 

555 

537 

+  12 

+  3 

216 

216 

238 

233 

252 

256 

258 

221 

226 

210 

221 

218 

304 

+  17 

+  1 

+ 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753  ' 

2,802 

2,683 

2,806 

2,442 

2,611 

2,532 

2,805 

+4 

+  2 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,744 

1,640 

1,745 

1,573 

1,622 

1,685 

1,970 

+6 

+  1 

607 

566 

619 

613 

706 

658 

681 

624 

679 

589 

590 

598 

603 

+  9 

+3 

+  ' 

461 

458 

575 

539 

630 

601 

607 

599 

641 

568 

600 

680 

955 

+  1 

+  1 

272 

278 

358 

339 

405 

375 

371 

354 

397 

356 

380 

452 

646 

+  5 

-1 

3,971 

3,877 

4,319 

4,337 

4,956 

4,831 

5,040 

4,428 

4,634 

4,089 

4,335 

4,261 

4,977 

+  14 

+  4 

1,341 

1,360 

1,460 

1,550 

1,776 

1,789 

1,880 

1,693 

1,706 

1,470 

1,540 

1,395 

1,470 

+  11 

+  5 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,160 

2,735 

2,928 

2,619 

2,795 

2,866 

3,507 

+  16 

+  4 

+: 

956 

867 

966 

927 

1,066 

1,005 

1,072 

906 

988 

379 

923 

937 

949 

+  18 

+  7 

+;■ 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,143 

1,055 

1,169 

1,020 

1,070 

1,181 

1,727 

+  8 

+  2 

. 

513 

504 

639 

639 

743 

674 

689 

645 

717 

610 

651 

745 

1,119 

+  7 

+  2 

• 

1,884 

1,827 

2,088 

2,108 

2,320 

2,310 

2,443 

2,166 

2,299 

2,045 

2,129 

2,095 

2,420 

+  13 

+6 

+] 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,511 

1,334 

1,455 

1,306 

1,375 

1,402 

1,645 

+  13 

+  6 

+i 

409 

377 

445 

411 

463 

429 

482 

385 

432 

384 

402 

426 

413 

+25 

+  12 

+: 

370 

359 

432 

439 

486 

485 

471 

441 

508 

463 

493 

512 

731 

+  7 

-3 

4 

237 

226 

278 

284 

325 

313 

308 

284 

328 

295 

327 

350 

490 

+  8 

-2 

4 

5,879 

5,654 

6,379 

6,448 

7,133 

6,990 

7,206 

6,257 

6,682 

6,065 

6,345 

6,356 

7,332 

+  15 

+  3 

+  1. 

1,738 

1,749 

1,848 

1,968 

2,133 

2,164 

2,199 

1,969 

2,058 

1,825 

1,897 

1,716 

1,795 

+  12 

+  2 

+  1 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

5,007 

4,288 

4,624 

4,240 

4,448 

4,640 

5,537 

+  17 

+  4 

+  1 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,664 

1,434 

1,550 

1,411 

1,478 

1,554 

1,548 

+  16 

+  7 

+  1 

600 

600 

661 

681 

765 

778 

808 

608 

657 

633 

640 

626 

635 

+  33 

+  4 

+s 

1,360 

1,272 

1,561 

1,569 

1,732 

1,715 

1,707 

1,564 

1,697 

1,534 

1,634 

1,761 

2,510 

+  9 

0 

+ 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

991 

1,082 

963 

1,046 

1,164 

1,706 

+  12 

+  1 

+ 

431 

409 

465 

462 

512 

511 

546 

456 

465 

450 

448 

429 

429 

+  20 

+  7 

+1 

(See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 


P 


Preliminary 


estimates. 


Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1975 

1974 

Percent 

change 

July 

1975 

from 

July 

1974 

7  mos. 

1975 

from 

7  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

1  June 

July” 

July  j 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

ifornia,  total . 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,320 

4,639 

4,974 

4,538 

4,741 

4,764 

5,512 

+  15 

+  12 

Nondurable  goods  stores . 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,703 

3,209 

3,476 

3,220 

3,354 

3,497 

4,196 

+  15 

+  13 

1,033 

970 

1,187 

1,203 

1,325 

1,316 

1,299 

1,181 

1,276 

1,167 

1,347 

1,341 

1,914 

+  10 

+  7 

rlda,  total . 

1,856 

1,838 

2,012 

1,934 

1,987 

1,925 

1,942 

2,028 

2,080 

1,825 

1,953 

2,004 

2,319 

-4 

-2 

Nondurable  goods  stores . 

1,298 

1,278 

1,447 

1,354 

1,392 

1,315 

1,323 

1,340 

1,410 

1,249 

1,344 

1,425 

1,692 

-1 

+  1 

inois,  total . 

2,361 

2,193 

2,587 

2,619 

2,965 

2,763 

2,749 

2,645 

2,703 

2,528 

2,799 

2,805 

3,008 

+  4 

+  6 

Nondurable  goods  stores . 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1,856 

1,792 

1,823 

1,708 

1,936 

2,032 

2,231 

+  4 

+  6 

588 

562 

693 

695 

788 

739 

710 

704 

756 

728 

822 

906 

1,132 

+  1 

-1 

iana,  total . 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,374 

1,256 

1,304 

1,215 

1,299 

1,269 

1,373 

+  9 

+  7 

sachusetts,  total . 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1,237 

1,190 

1,260 

1,156 

1,214 

1,244 

1,408 

+  4 

+  7 

Nondurable  goods  stores . 

841 

795 

897 

889 

972 

920 

900 

862 

934 

841 

898 

947 

1,107 

+  4 

+  9 

higan,  total . 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,093 

1,978 

2,087 

1,896 

2,012 

1,943 

2,152 

+  6 

+  4 

Nondurable  goods  stores . 

1,198 

1,076 

1,266 

1,192 

1,435 

1 ,335 

1,388 

1,321 

1,412 

1,285 

1,368 

1,386 

1,605 

+  5 

+  4 

nesota,  total . 

687 

687 

742 

817 

1,031 

960 

1,007 

350 

930 

853 

913 

881 

897 

+  18 

+  6 

souri,  total . 

943 

912 

1,086 

1,100 

1,245 

1,179 

1 ,191 

1,133 

1,180 

1,093 

1,208 

1,113 

1,221 

+  5 

+  8 

Jersey,  total . 

1,408 

1,353 

1,506 

1,502 

1,717 

1,652 

1,636 

1,514 

1,577 

1,448 

1,527 

1,592 

1,879 

+  8 

+  7 

Nondurable  goods  stores . 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1,161 

1,078 

1,145 

1,046 

1,104 

1,189 

1,451 

+  8 

+  7 

York,  total . 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3,606 

3,465 

3,604 

3,426 

3,655 

3,697 

4,217 

+  4 

+  3 

Nondurable  goods  stores . 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,593 

2,466 

2,640 

2,561 

2,712 

2,807 

3,343 

+  5 

+  4 

825 

764 

941 

924 

1,084 

1,011 

954 

902 

973 

988 

1,052 

1,114 

1,513 

+6 

+  4 

th  Carolina,  total . 

862 

844 

972 

1,027 

1,136 

1,096 

1,121 

1,017 

1,101 

959 

1,018 

987 

1,077 

+  10 

+  7 

o,  total . 

2,110 

2,052 

2,349 

2,467 

2,744 

2,581 

2,626 

2,395 

2,494 

2,252 

2,436 

2,404 

2,658 

+  10 

+  11 

Nondurable  goods  stores . 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1,907 

1,695 

1,778 

1,641 

1,820 

1,839 

2,109 

+  13 

+  14 

□  sylvanla,  total . 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,571 

2,402 

2,482 

2,296 

2,455 

2,539 

2,750 

+  7 

+  9 

Nondurable  goods  stores . 

1,667 

1,567 

1,802 

1,775 

1,941 

1,809 

1,805 

1,639 

1,764 

1,652 

1,773 

1,892 

2,157 

+  10 

+  11 

499 

485 

613 

601 

683 

642 

611 

580 

643 

623 

681 

770 

955 

+  5 

+  5 

as,  total . 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,157 

2,723 

2,866 

2,536 

2,664 

2,607 

3,101 

+  16 

+  11 

Nondurable  goods  stores . 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,993 

1,683 

1,808 

1,617 

1,716 

1,764 

2,200 

+  18 

+  14 

consin,  total . 

905 

889 

974 

1,029 

1,194 

1,121 

1,117 

1,055 

1,129 

1,016 

1,080 

1,092 

1,183 

+  6 

+  6 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 

PPreliminary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .equipment  groups; 

se  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change—July  1975  from  June  1975 

State 

Percent  change — July  1975  from  June  1975 

Total 

Nondurable 
goods  stores 

GAF*  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

ifornia . 

+  2 

+  2 

-1 

New  Jersey . 

-1 

0 

-5 

inois . 

-1 

0 

-4 

North  Carolina . 

+  2 

+  2 

+  1 

+  2 

sachusetts . 

-3 

-2 

-6 

higan . 

+  3 

+  4 

-4 

Pennsylvania . . 

0 

0 

-5 

+  5 

+  5 

-1 

+  5 

+  2 

+  1 

+  1 

-1 

0 

+  3 

-2 

Note:  Sampling  variabilities  are  shown  in  table  17. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . .equipment  groups;  these  stores  specialize  in  department 
re  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change — July  1975  from  June  1975 

Area 

Percent  change — July  1975  from  June  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

+  3 

+  2 

+  3 

-2 

-2 

-6 

-ago,  1 1 1 . -Northwestern  Indiana . 

-1 

0 

-4 

-3 

-4 

-9 

York,  N.Y. -Northeastern  New 

-5 

-6 

-14 

rsey . 

Paterson-Clifton-Passaic ,  N.J . 

-3 

-5 

-10 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

-1 

-2 

-6 

Areas2 

Pittsburgh,  Pa..... . 

-1 

-3 

-9 

-1 

-2 

-7 

St.  Louis,  Mo. -Ill . 

-2 

-4 

-10 

-5 

-5 

-7 

San  Franc isco-Oakland,  Calif . 

+  5 

+  4 

+  5 

-4 

Seattle,  Wash . 

+  5 

cago,  Ill . 

-1 

0 

-4 

Washington,  D.C.-Md.-Va . 

veland,  Ohio . 

-2 

-2 

-9 

las,  Tex . 

+4 

+4 

+6 

roit,  Mich . 

+  1 

0 

-7 

-2 

-1 

-4 

+5 

+  4 

+  3 

+  4 

+  5 

-5 

sas  City,  Mo.-Kans . 

+5 

+  4 

+  3 

Los  Angeles . 

+  1 

+2 

-2 

+  1 

+  1 

-3 

-3 

-4 

-8 

+  1 

-1 

-4 

-2 

-1 

-7 

Note:  Sampling  variabilities  are  shown  in  table  19. 


‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  de- 
tment  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 

Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4Forraerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 

folk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 


Standard  Consolidated  Areas1 


Nondurable  goods  stores . 

GAF2 . 


New  York,  N. Y. -Northeastern,  N.J. , 

total . 

Nondurable  goods  stores........ 

GAF2 . . 


Standard  Metropolitan 
Statistical  Areas1 
Baltimore,  Md. ,  GAF2 . 


Boston,  Mass.,3  GAF2. 
Chicago,  Ill.,  total. 


Nondurable  goods  stores. 
GAF2 . 


Cleveland,  Ohio,  GAF2 
Dallas,  Tex.,  GAF2... 


Detroit,  Mich. ,  total . 

Nondurable  goods  stores. 
GAF2 . 


Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2. 


Los  Angeles-Long  Beach,  Calif.,  total. 

Nondurable  goods  stores . 

GAF2 . . 


Minneapolis-St.  Paul,  Minn.,  GAF2 


New  York,  N. Y. — Nassau-Suf f oik,  N.Y. , 
total4 . . 


Nondurable  goods  stores. 
GAF2 . . 


Nassau-Suffolk,  N.Y.,  total5. 
Nondurable  goods  stores. . 
GAF2 . 


New  York,  N.Y. ,  total6 . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . 


Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores. 
GAF2 . 


St.  Louis,  Mo. -Ill.,  total.. 
Nondurable  goods  stores. 
GAF2 . . 


Nondurable  goods  stores. 
GAF2 . . 


Washington,  D.C. -Md. -Va. ,  total. 

Nondurable  goods  stores . 

GAF2 . 


Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores. 


GAF2 


Detroit,  Mich.,  total . 

Nondurable  goods  stores. 


GAF2. 


Los  Angeles,  Calif.,  total.. 
Nondurable  goods  stores. 
GAF2 . 


New  York,  N.Y. ,  total . 

Nondurable  goods  stores. 
GAF2 . 


Philadelphia,  Pa.,  total.... 
Nondurable  goods  stores. 
GAF2 . . 


Note: 
Pn 


1975 

Percent 

1974 

July 

1975 

from 

Jan. 

Feb. 

Mar. 

Apr. 

May 

1  June 

JulyP 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

July 

1974 

1,670 

1,556 

1,809 

1,801 

1,996 

1,89€ 

1,885 

1,830 

1,885 

1,768 

1,916 

1,970 

2,170 

1,214 

1,129 

1,315 

1,288 

1,429 

1,328 

1,326 

1,291 

1,348 

1,263 

1,386 

1,482 

1,685 

473 

459 

563 

555 

621 

593 

568 

569 

615 

592 

676 

746 

912 

0 

2,969 

2,746 

3,008 

3,001 

3,330 

3 ,13C 

3,059 

2,907 

3,060 

2,957 

3,146 

3,229 

3,821 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,222 

2,153 

2,302 

2,264 

2,392 

2,490 

3,007 

+3 

793 

742 

882 

870 

999 

938 

871 

817 

875 

903 

982 

1,045 

1,459 

+7 

88 

88 

113 

113 

125 

114 

106 

109 

119 

114 

126 

139 

183 

-3 

156 

144 

188 

192 

212 

194 

181 

169 

195 

196 

208 

232 

316 

+7 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,724 

1,676 

1,724 

1,620 

1,767 

1,815 

1,992 

+3 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,223 

1,178 

1,230 

1,164 

1,287 

1,371 

1,556 

4-4 

444 

435 

531 

524 

584 

560 

537 

540 

582 

558 

643 

706 

854 

-1 

93 

86 

115 

118 

129 

123 

112 

118 

123 

117 

125 

131 

180 

-5 

112 

108 

130 

128 

142 

132 

140 

133 

147 

137 

140 

147 

205 

+5 

808 

735 

838 

828 

974 

920 

927 

885 

913 

867 

914 

893 

1,001 

+5 

573 

502 

588 

561 

683 

615 

615 

594 

627 

609 

632 

648 

761 

4-4 

220 

205 

256 

247 

279 

264 

245 

238 

259 

264 

283 

291 

391 

+3 

122 

116 

144 

139 

165 

150 

155 

137 

154 

133 

140 

155 

225 

+13 

98 

97 

130 

129 

136 

127 

131 

126 

143 

128 

144 

154 

189 

+4 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,662 

1,545 

1,656 

1,538 

1,629 

1,624 

1,902 

+8 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,204 

1,101 

1,200 

1,142 

1,187 

1,228 

1,495 

+  9 

400 

367 

449 

453 

491 

480 

465 

433 

467 

439 

483 

518 

736 

+7 

103 

112 

121 

134 

145 

139 

133 

126 

144 

141 

154 

162 

199 

+6 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,095 

2,015 

2,127 

2,065 

2,194 

2,229 

2,622 

+4 

1,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1,533 

1,506 

1,614 

1,602 

1,682 

1,729 

2,069 

+2 

565 

525 

623 

614 

704 

666 

627 

587 

637 

656 

703 

728 

1,005 

+7 

578 

516 

552 

566 

616 

590 

605 

566 

586 

542 

567 

565 

687 

+7 

430 

372 

402 

403 

435 

407 

417 

387 

413 

391 

402 

411 

517 

+8 

146 

121 

136 

136 

161 

152 

157 

150 

155 

154 

165 

170 

247 

+5 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1,490 

1,449 

1,541 

1,523 

1,627 

1,664 

1,935 

+3 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,116 

1,119 

1,201 

1,211 

1,280 

1,318 

1,552 

0 

419 

404 

487 

478 

543 

514 

470 

437 

482 

502 

538 

558 

758 

+8 

913 

865 

972 

987 

1,081 

1,015 

1,003 

902 

942 

904 

969 

1,020 

1,121 

+11 

705 

631 

724 

712 

794 

719 

704 

630 

682 

667 

718 

771 

875 

+12 

217 

209 

272 

270 

311 

287 

270 

239 

261 

269 

306 

335 

397 

+13 

477 

463 

537 

538 

577 

559 

553 

528 

558 

515 

542 

549 

611 

+5 

362 

344 

405 

392 

435 

412 

400 

384 

417 

384 

405 

423 

500 

+4 

119 

117 

146 

145 

161 

158 

143 

134 

153 

143 

156 

175 

240 

+7 

440 

421 

505 

502 

535 

513 

502 

508 

548 

466 

494 

490 

570 

-1 

305 

279 

340 

329 

361 

335 

323 

319 

359 

307 

332 

346 

427 

+1 

101 

97 

128 

124 

143 

134 

120 

121 

140 

124 

139 

150 

210 

-1 

624 

613 

701 

693 

749 

735 

763 

679 

716 

641 

657 

697 

809 

+12 

463 

443 

521 

505 

543 

524 

552 

489 

513 

464 

482 

528 

631 

+13 

158 

156 

187 

187 

204 

204 

205 

184 

199 

182 

186 

205 

275 

+11 

626 

622 

691 

709 

779 

737 

745 

681 

714 

651 

684 

680 

802 

+9 

450 

431 

497 

490 

548 

512 

510 

461 

488 

455 

480 

507 

617 

+11 

140 

147 

168 

173 

195 

181 

169 

162 

175 

169 

182 

192 

271 

+4 

618 

594 

674 

668 

728 

705 

691 

685 

729 

706 

813 

808 

853 

+1 

487 

471 

535 

527 

567 

535 

531 

532 

577 

555 

642 

664 

706 

0 

233 

246 

295 

288 

306 

298 

286 

294 

325 

316 

383 

419 

447 

-3 

191 

177 

203 

203 

215 

216 

225 

233 

239 

215 

235 

237 

242 

-3 

133 

114 

134 

131 

145 

139 

146 

148 

157 

145 

153 

161 

175 

-1 

51 

46 

56 

58 

64 

58 

55 

58 

64 

63 

69 

68 

89 

-5 

536 

499 

555 

567 

615 

571 

578 

546 

588 

555 

604 

606 

696 

+6 

425 

388 

443 

445 

486 

442 

451 

425 

460 

441 

467 

483 

573 

+6 

169 

161 

193 

200 

211 

200 

196 

190 

202 

194 

225 

238 

305 

+3 

1,281 

1,173 

1,284 

1,270 

1,399 

1,291 

1,248 

1,209 

1,286 

1,273 

1,361 

1,397 

1,627 

+3 

1,013 

916 

1,007 

986 

1,086 

976 

940 

937 

995 

1,006 

1,068 

1,100 

1,293 

0 

363 

349 

424 

411 

464 

439 

404 

374 

412 

428 

455 

469 

634 

+8 

344 

317 

350 

341 

376 

356 

349 

326 

339 

340 

371 

389 

392 

+7 

290 

257 

286 

271 

303 

280 

277 

265 

277 

279 

303 

315 

313 

+5 

96 

93 

117 

116 

127 

117 

109 

103 

113 

117 

144 

153 

141 

+6 

7  mo 
197 
fro 
7  mo 
197 


Sampling  variabilities  are  shown  in  table  18. 

^ Preliminary  estimates. 

^For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp  36-38 

in  department  =to  JT"1  "7Chandlsa  <  lncludlne  a11  nonstores),  apparel. ..  accessory,  and  furniture,  home  furi.ishings. .  .equipment  groups;  these  stores  special!* 
m  department  store  types  of  merchandise.  H 

“Statistics  for  the  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  N.Y.  SMSA. 

Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

July  1975 
from — 

7  raos . 
1975 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

July 

1974 

June 

1975 

from 

7  mos . 
1974 

STANDARD  CONSOLIDATED  AREA 
r  York,  N.Y. -Northeastern  New 
-rsey . 

280,462 

260,037 

315,612 

327,222 

408,037 

362,926 

323,697 

314,243 

330,457 

353,237 

382,696 

438,154 

639,221 

+3 

-11 

0 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

on,  Ohio . 

12,248 

11 ,920 

16,532 

15,822 

18,344 

18,570 

16,396 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

-2 

-12 

-3 

>any -Schenectady -Troy ,  N.Y . 

11,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,138 

14,717 

16,694 

15,683 

17,078 

21 ,490 

29,785 

+  10 

-4 

+3 

iuquerque  ,  N  .  Mex . 

8,616 

8,360 

11 ,326 

11 ,059 

13,561 

12,281 

12,274 

11  ,668 

13,762 

12,738 

12,431 

13,454 

'20,146 

+5 

0 

+3 

.heim-Santa  Ana -Garden  Grove, 

lif . 

43,518 

41 ,930 

53,839 

55,014 

60,996 

60,510 

59,430 

r54 , 069 

58,329 

52,877 

57,182 

61  ,454 

102,435 

+10 

-2 

+6 

teville ,  N.C . 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

+3 

+2 

-5 

anta,  Ga . 

43,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

59,988 

69,472 

62,868 

63,188 

71  ,993 

103,068 

+  1 

-2 

0 

;ust a,  Ga . 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

-1 

-6 

0 

ersfield,  Calif . 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

+  10 

-2 

+11 

timore,  Md . 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46,872 

42,910 

46,185 

47,208 

53,644 

62,680 

90,827 

+  9 

-10 

on  Rouge,  La . 

9,586 

9,916 

12,889 

12,019 

14,383 

13, 144 

13,561 

11 ,596 

13,165 

10,730 

12,636 

14,620 

21  ,347 

+17 

+3 

+17 

lings,  Mont . 

1,785 

1,619 

2,340 

2,463 

2,908 

2,764 

2,735 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

+  19 

-1 

+13 

lghamt  on ,  N.Y.  -Pa . 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,131 

5,884 

4,986 

5,580 

6,518 

9,306 

+6 

+1 

0 

mingham ,  Ala . 

11,481 

11,778 

16,215 

16,658 

19,474 

17,241 

17,791 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

+24 

+3 

+15 

.ton,  Mass . 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

57,568 

54,261 

63,877 

63,660 

68,810 

82,049 

120,492 

-10 

+3 

falo,  N.Y . 

25 , 779 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

32,484 

35,880 

36,625 

37,598 

41 ,992 

60,713 

-6 

+1 

iton,  Ohio . 

6,734 

6,486 

9,010 

9,394 

11,056 

10,550 

9,609 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

+12 

-9 

+8 

lar  Rapids,  Iowa . 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

+8 

-4 

+7 

.rleston,  S.C . 

4,671 

4,798 

6,414 

6,293 

7,872 

7,082 

6,880 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

+6 

-3 

+4 

rleston,  W.Va . 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

6,875 

7,932 

7,156 

7,914 

9,665 

14,132 

+21 

-5 

+17 

ttanooga ,  Tenn.-Ga . 

6,392 

6,335 

8,786 

8,498 

10,586 

8,946 

8,664 

8,783 

9,842 

8,921 

9,245 

10,509 

15,564 

-1 

-3 

-1 

cago,  Ill . 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

+2 

-9 

+2 

icinnati,  Ohio-Ky.-Ind . 

31,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

39,045 

41 ,331 

40,333 

43,070 

51,979 

73,695 

+2 

-3 

+3 

■veland,  Ohio . 

42,900 

41,141 

57,453 

59,368 

65,236 

63,624 

58,137 

56,436 

61 ,022 

59,157 

64,790 

71,674 

103,031 

+3 

-9 

+2 

umbia,  S.C . . . . . 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

+4 

-4 

+1 

umbus,  Ohio . 

23 , 776 

22,759 

30,953 

30,677 

35,751 

32,788 

32,632 

30,509 

34,833 

32 , 701 

34,259 

40 , 709 

62,188 

+7 

0 

+  1 

*pus,  Christi,  Tex . 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

5,005 

6,705 

5,292 

'5,720 

6,107 

9,508 

+7 

+1 

+5 

las,  Tex . 

37,946 

37,640 

47,782 

48,422 

55,588 

51,107 

51,394 

46,583 

49,968 

43,369 

45,633 

54,141 

81 ,601 

+10 

+1 

+9 

'ton,  Ohio . 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

23,650 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

-2 

-7 

-2 

atur,  Ill . 

2,802 

2,719 

3,689 

3,952 

4,654 

4,144 

4,103 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

0 

-1 

-2 

iver,  Colo . 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

39,147 

46,144 

40,652 

42,993 

46,810 

72,416 

+5 

-7 

+3 

s  Moines,  Iowa . 

7,672 

7,016 

9,017 

9,860 

11, 111 

10, 196 

9,709 

10,117 

10,835 

9,469 

10,591 

13,598 

19,002 

-4 

-5 

+1 

roit,  Mich . 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

116,871 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

+1 

-8 

-1 

•uque,  Iowa . . . 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

+3 

-6 

+6 

uth-Superlor ,  Minn.-Wis . 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

5,650 

7,244 

5,842 

6,260 

7,280 

9,730 

+  17 

-4 

+11 

Paso,  Tex . . . 

9,778 

9,504 

11 ,743 

'll ,351 

'14, 142 

11,893 

12,786 

11,095 

13,495 

11,129 

13,346 

14,056 

20,433 

+15 

+8 

+15 

e,  Pa . . . 

4,315 

4,003 

5,651 

5,812 

7,  104 

6,237 

6,421 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

+10 

+3 

+14 

rene ,  Oreg . 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

3,407 

3  ,954 

3,666 

3,526 

3,815 

5,958 

+  9 

-9 

+11 

go-Moorhead ,  N.  Dak. -Minn . 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

3,270 

4,207 

3,542 

3,982 

4,501 

6,161 

+13 

-7 

+10 

nt,  Mich . 

7,667 

7,713 

11,264 

10,806 

13,097 

11,586 

10,934 

11 ,453 

12,642 

12,168 

12,574 

15,490 

20,389 

-5 

-6 

-5 

t  Smith,  Ark.-Okla . 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

+4 

+5 

+1 

t  Wayne ,  Ind  .  . . . . 

7,439 

7,222 

9,717 

9,956 

11,878 

10,  892 

10,359 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

-6 

-5 

-6 

t  Worth,  Tex . 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

23,178 

25,568 

22,111 

22,043 

27,486 

43,457 

+6 

+1 

+4 

sno,  Calif . 

9,335 

2  8 , 739 

10,964 

11,233 

'12,859 

'12.328 

12,017 

11  ,172 

12,734 

11,662 

11 ,986 

13,710 

20,596 

+8 

-3 

(>> 

y -Hammond -East  Chicago,  Ind . 

11 ,343 

11,283 

15,556 

14,886 

18,226 

r16,713 

14,902 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

+4 

-11 

+10 

nd  Rapids,  Mich . 

6,258 

6,038 

8,510 

8,703 

10,105 

9,201 

9,059 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

+2 

-2 

-3 

at  Falls,  Mont . 

1,470 

1,325 

1,810 

1,832 

2,271 

2,092 

2,129 

2,039 

2,609 

2,339 

2,288 

2,418 

3,6  75 

+4 

+2 

0 

en  Bay,  Wls . 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

5,617 

7,118 

6,235 

6,907 

8,122 

11 ,595 

+  14 

-9 

+  9 

enville,  S.C . 

4,440 

4,907 

6,650 

6,732 

7,659 

7, 193 

6,704 

6,460 

7,537 

6,635 

7,066 

7,808 

11,428 

+4 

-7 

+5 

ensboro-winston-Salem- 

gh  Point,  N.C . 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

10,514 

13,269 

11 ,416 

12,404 

14,616 

20,408 

+23 

+1 

+12 

tford,  Conn . 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

16,219 

17,818 

19,904 

21 ,769 

24,033 

37,751 

+5 

-17 

+6 

olulu,  Hawaii . . 

22,368 

21,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,310 

26,400 

21 ,670 

24,831 

27,866 

40,053 

+7 

+18 

+8 

ston,  Tex . 

62,840 

61,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

73,111 

82,452 

69,965 

75,505 

89,320 

134,102 

+18 

+5 

+12 

ianapolls,  Ind . 

23 ,643 

23,755 

31 , 726 

32,053 

40,848 

35,  175 

33,335 

31 ,360 

35,940 

33,440 

35,191 

42,462 

60,232 

+6 

-5 

+4 

kson,  Mich..... . 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

3,934 

4,157 

3,993 

3,899 

4,749 

6,550 

+  1 

-3 

0 

kson,  Miss . 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

+2 

+6 

-3 

ksonville ,  Fla . 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

15,131 

17,150 

14,070 

16,003 

17,903 

27,834 

-3 

-8 

-3 

amazoo,  Mich.. . 

2,687 

2,471 

5,558 

4,757 

5,700 

5,406 

5,012 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

+28 

-7 

+29 

sas  City,  Mo.-Kans . . . 

23,496 

21,315 

30,765 

31,995 

38,  160 

34,403 

33,709 

31 ,629 

35,936 

31,683 

33,741 

39,144 

58,971 

+7 

-2 

+4 

xville,  Tenn . 

8,834 

8,679 

12,214 

11,746 

13,793 

12,590 

12,287 

11  ,325 

12,911 

12,358 

12,658 

16,012 

22,943 

+8 

-2 

+6 

caster,  Pa . 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

+3 

-3 

+1 

sing,  Mich . 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

13,157 

14,455 

13,948 

14,279 

15,936 

21 ,053 

+3 

-5 

+5 

lngton -Fayette ,  Ky . 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

8,249 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

+  ^ 

-3 

+7 

coin,  Nebr . 

4,717 

4,250 

5,747 

6,142 

6,760 

6,262 

6,303 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

+3 

+1 

-2 

tie  Rock-North  Little  Rock,  Ark... 

6,969 

7,140 

9,406 

9,518 

11,194 

10,095 

10,207 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

+8 

+1 

+6 

Angeles-Long  Beach,  Calif . 

157,323 

'151,142 

190,686 

196,168 

218,251 

214,610 

205,596 

196,211 

200,832 

185,094 

203,477 

223,837 

350,561 

+5 

-4 

+3 

isville,  Ky.-Ind . 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22,963 

22,888 

26,179 

23,760 

25,302 

31  ,225 

43,344 

0 

-6 

-1 

ell,  Mass . 

'2 ,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

+4 

-13 

-4 

See  footnotes  at  end  of  table. 
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Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 — Con. 


Lynchburg,  Va . . 

Macon,  Ga . . 

Memphis,  Tenn.-Ark, 
Miami,  Fla . . 


Milwaukee,  Wis . . 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala . . 

Montgomery,  Ala . . 


Muncie,  Ind . . 

Muskegon-Muskegon  Hts. ,  Mich. 

Nassau-Suf folk,  N.Y.4 . . 

New  Orleans,  La . 

New  York,  N.Y. 5 . 


Newark,  N.J . 

Newport  News-Hampton,  Va, 
Norfolk-Portsmouth,  Va. .  . 
Oklahoma  City,  Okla . . 


Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J.. 
Peoria,  Ill . 


Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtuc ket -Warwick, 

R.  I .  -Mass . . . 

Raleigh,  N.C . 

Reading,  Pa . 


Richmond,  Va . . 

Roanoke,  Va . . 

Rochester,  N.Y. ... 
Sacramento,  Calif, 


St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex.... . 

San  Bernardino-Riverside- 

Ontario,  Calif . . 

San  Diego,  Calif . . 

San  Francisco-Oak land,  Calif, 


San  Jose,  Calif . 

Savannah,  Ga . . 

Scranton,  Pa . . 

Seattle-Everett,  Wash. 


Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 


Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . . 

Tacoma,  Wash . . 

Tampa-St.  Petersburg,  Fla, 


Toledo,  Ohio-Mich. 

Topeka,  Kans . . 

Trenton,  N.J . . 

Tucson,  Ariz . . 


Tulsa,  Okla . _ 

Utica-Rorae,  N.Y . . 

Waco,  Tex . . 

Washington,  D.C.-Md.-Va, 
Waterloo,  Iowa . 


Wheeling,  W.  Va. -Ohio . 

Wichita,  Kans . . 

Wilkes-Barre-Hazleton,  Pa . . 

Worcester,  Mass . 

Youngstown-Warren,  Ohio . . 

See  footnotes  at  end  of  table, 


Table  10.  Department  Store  Sales  in  Selected  Areas — Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1975 


1974 


Percent  change 


July  1975 
f  rom — 


Jan. 

Feb. 

Mar. 

Apr. 

May 

1  June 

July 

July 

|  Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

July 

1974 

June 

1975 

1,771 

1,917 

2,671 

2,624 

3,  104 

2,834 

2,789 

2,759 

3,034 

2,811 

3,058 

4,017 

5,289 

+1 

-2 

3,861 

4,029 

5,495 

5,881 

6,900 

6,631 

6,626 

5,433 

6,342 

5,324 

5,640 

6,597 

9,857 

+22 

0 

19,009 

18,474 

25,129 

24,468 

27,958 

24,890 

25,154 

23,526 

27,293 

24,355 

26,025 

29,339 

42,003 

35,656 

34,780 

44,740 

41,674 

45,057 

43,517 

41,673 

41,655 

43,179 

37,997 

42,746 

46,255 

74,137 

0 

-4 

33,159 

30,652 

40,169 

*41,601 

47,849 

44,624 

41,719 

41,866 

44,453 

42,992 

45,682 

52,678 

77,814 

0 

-7 

51,927 

55,284 

64,776 

73,162 

82,291 

77,376 

70,130 

65,173 

77,086 

70,137 

79,944 

84,629 

113,877 

+8 

-9 

5,888 

5,886 

8,125 

7,348 

9,322 

8,273 

8,446 

7,289 

7,705 

7,146 

7,920 

10,180 

13,945 

+  16 

+2 

4,575 

4,546 

5,894 

5,761 

7,236 

6,481 

6,629 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

+5 

+2 

1,744 

1,775 

2,516 

2,485 

3,151 

2,865 

2,613 

2,618 

3,001 

2,755 

3,025 

3,563 

5,025 

0 

-9 

1,232 

1,228 

1,712 

1,779 

2,  195 

1,992 

1,910 

2,239 

2,494 

2,343 

2,431 

2,996 

3,856 

-15 

-4 

57,301 

53,119 

66,288 

*68,810 

85,890 

80,084 

69,919 

72,023 

74,422 

75,602 

82,306 

95,714 

149,627 

-3 

-13 

18,279 

18,357 

23,934 

24,150 

27,116 

25,622 

25,129 

22,362 

25,802 

20,980 

25,019 

26,653 

38,145 

+12 

-2 

137,092 

125,444 

149,303 

152,999 

191, 124 

168,855 

150,012 

145,254 

152,604 

168,407 

182,531 

202,995 

288,455 

+3 

-11 

27,978 

*25,852 

30,753 

33,407 

41,718 

35,414 

31,965 

28,450 

30,362 

32,446 

35,190 

40,204 

59,925 

+12 

-10 

6,341 

6,465 

8,926 

9,111 

10,889 

9,991 

9,499 

8,895 

9,990 

9,011 

9,438 

10,801 

15,517 

+7 

-5 

11,887 

11,538 

15,369 

15,578 

18,790 

17,453 

17,047 

16,804 

18,400 

16,283 

17,876 

20,145 

29,219 

+1 

13,086 

12,350 

16,688 

16,762 

19,827 

18,441 

18,229 

17,222 

19,621 

16,666 

17,879 

20,423 

31,575 

+6 

-1 

10,614 

10,530 

14,442 

16,146 

18,610 

17,278 

16,514 

15,245 

17,077 

15,084 

16,027 

19,290 

27,546 

+8 

-4 

13,668 

14,388 

18,149 

17,635 

18,880 

17,734 

17,797 

17,449 

18,222 

15,941 

17,108 

19,351 

30,758 

+2 

0 

33,112 

32,668 

40,178 

42,122 

52,165 

45,623 

41,341 

38,205 

42,361 

44,542 

47,383 

57,909 

79,870 

+8 

-9 

7,144 

6,942 

9,300 

9,214 

11,206 

9,711 

9,551 

9,584 

10,138 

9,257 

10,248 

11,861 

17,347 

0 

-2 

84,497 

76,854 

102,059 

106,828 

127,795 

109,755 

98,863 

93,754 

101,368 

109,869 

116,598 

142,022 

206,019 

+5 

-10 

27,356 

26,678 

33,820 

33,095 

*37,616 

33,733 

31,402 

30,522 

33,921 

29,202 

34,480 

39,132 

62,252 

+3 

-7 

46,809 

46,236 

65,231 

66,522 

72,394 

71,830 

60,890 

57,723 

67,408 

63,934 

67,896 

80,996 

112,303 

+5 

-15 

3,069 

3,055 

4,448 

4,967 

5,792 

5,329 

5,873 

4,986 

6,012 

4,942 

5,569 

6,372 

9,270 

+  18 

+10 

16,126 

16,081 

23,128 

22,398 

23,253 

24,703 

22,986 

21,185 

24,994 

22,342 

23,334 

25,955 

41,834 

+9 

-7 

12,559 

12,219 

17,399 

19,146 

21,966 

20,420 

17,770 

17,449 

19,570 

18,490 

20,410 

25,083 

36,583 

5,693 

5,454 

7,561 

7,718 

9,067 

8,064 

7,733 

6,738 

8,368 

7,528 

7,846 

9,193 

14,341 

+  15 

-4 

5,295 

5,223 

7,557 

7,489 

8,501 

7,403 

7,170 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

+6 

-3 

12,272 

11,795 

16,117 

15,608 

19,949 

16,088 

15,238 

14,964 

17,393 

16,100 

17,637 

21,916 

29,746 

+2 

-5 

3,467 

3,507 

4,829 

4,768 

5,898 

5,  101 

5,098 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

-3 

0 

13,292 

11,796 

16,589 

17,444 

19,960 

17,864 

16,049 

15,320 

17,448 

17,052 

18,095 

21,699 

32,017 

+5 

-10 

20,281 

*19,911 

24,711 

25,880 

*27,854 

*27,090 

26,482 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

+8 

-2 

2,221 

2,021 

2,935 

2,987 

3,720 

3,313 

3,341 

3,260 

3,679 

3,031 

3,295 

3,732 

6,035 

+2 

+1 

46,483 

46,580 

64,428 

59,961 

75,121 

70,702 

61,925 

59,488 

68,635 

61,754 

70,250 

77,523 

118,488 

+4 

-12 

3,087 

2,864 

4,014 

3,948 

4,099 

4,812 

4,179 

4,076 

5,107 

4,328 

4,283 

4,519 

6,943 

+3 

-13 

10,719 

9,914 

13,666 

14,361 

16,419 

15,944 

15,373 

13,558 

16,781 

13,986 

16,084 

18,739 

29,392 

+  13 

-4 

20,096 

19,676 

26,303 

*25,147 

*30,343 

26,984 

27,594 

25,391 

27,733 

25,069 

25,901 

29,443 

42 , 882 

+9 

+2 

21,538 

20,731 

27,829 

28,345 

30,628 

29,837 

28,131 

24,783 

26,071 

24,980 

28,755 

31,509 

51,306 

+14 

-6 

40,514 

39,596 

49,151 

*48,661 

*55,344 

54,037 

54,791 

46,909 

48,078 

44,253 

48,150 

53,445 

83 , 762 

+17 

73,499 

68,462 

89,700 

90,155 

96,700 

95,336 

98,657 

86,901 

95,092 

85,385 

88,246 

105,930 

155,706 

+14 

+3 

28,108 

*28,504 

36,064 

36,759 

40,  149 

39,874 

37,853 

34,359 

38,258 

35,010 

34,510 

41,770 

62 , 763 

+10 

-5 

2,815 

2,994 

4,113 

4,206 

4,739 

4,275 

4,241 

3,815 

4,198 

3,878 

3,916 

4,653 

7,083 

+11 

-1 

4,161 

3,958 

5,659 

5,497 

6,598 

5,862 

5,595 

5,102 

6,138 

5,642 

5,953 

7,807 

10,596 

+10 

-5 

29,160 

27,351 

36,345 

35,734 

40,448 

38,803 

39,222 

36,122 

41,995 

35,746 

39,939 

44,102 

70,394 

+9 

+1 

5,107 

4,898 

6,549 

6,384 

8,400 

7,613 

7,367 

5,849 

6,531 

6,362 

6,589 

7,841 

11,083 

+26 

-3 

3,093 

3,216 

4,059 

4,235 

4,976 

4,642 

4,233 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

+5 

-9 

2,410 

2,616 

3,098 

3,575 

3,814 

3,991 

3,625 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

+  9 

-9 

5,096 

4,851 

6,656 

6,824 

8,387 

7,690 

7,830 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

+9 

+2 

6,462 

6,314 

8,782 

9,330 

10, 156 

9,912 

10,687 

10,080 

11,513 

9,901 

11,285 

10,875 

17,406 

+6 

+8 

2,918 

2,923 

3,904 

4,570 

5,332 

4,526 

4,328 

4,043 

4,439 

4,001 

4,299 

4,941 

6,760 

+7 

-4 

4,106 

3,956 

5,406 

5,503 

6,359 

5,933 

*5,946 

5,819 

6,517 

5,733 

6,035 

6,602 

*9,740 

+2 

0 

2,739 

3,010 

3,962 

3,741 

4,476 

4,261 

3,880 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

0 

-9 

6,504 

*6,415 

8,004 

8,140 

*8,962 

*8,662 

8,718 

7,901 

8,925 

7,989 

8,948 

9,855 

14,083 

+10 

+1 

7,867 

7,563 

10,431 

10,968 

13,347 

11,743 

11,116 

10,213 

11,592 

11,252 

11,678 

14,692 

19,930 

+9 

-5 

7,328 

6,838 

9,112 

8,888 

10, 119 

9,734 

9,741 

9,197 

10,794 

9,201 

10,022 

11,350 

17,771 

+6 

0 

29,814 

30,571 

37,615 

36,186 

38,749 

35,469 

33,992 

33,387 

35,630 

30,413 

34,123 

40,246 

61,516 

+2 

-6 

16,928 

17,012 

23,333 

23,050 

27,578 

25,388 

23,382 

23,037 

25,277 

24,472 

24,846 

29,863 

42,710 

+  1 

3,538 

3,284 

4,551 

5,406 

5,892 

5,285 

5,121 

4,622 

5,147 

4,387 

4,809 

5,633 

8,513 

+11 

4,093 

3,332 

4,443 

4,888 

6,233 

5,812 

4,881 

4,783 

5,111 

5,195 

5,572 

6,090 

10,157 

+2 

-16 

10,450 

9,900 

12,629 

12,635 

14,027 

13,417 

12,948 

(*> 

13,873 

12,424 

13,895 

15,255 

24,464 

(*) 

-3 

10,045 

*9,875 

*13,114 

*13,578 

*15,837 

*14,502 

*14,661 

*13,463 

*14,731 

*12,807 

*13,378 

*15,935 

*23,679 

*+9 

*.i 

*3, 749 

3,427 

4,687 

4,773 

5,795 

5,094 

5,009 

4,154 

4,876 

4,845 

5,507 

6,662 

8,780 

+21 

-2 

3,199 

2,985 

3,838 

4,042 

4,650 

4,368 

4,457 

4,124 

4,338 

3,752 

3,866 

4,710 

7,069 

+8 

+2 

72,485 

75,554 

89,996 

94 , 560 

107,380 

100,887 

91,628 

87,287 

94,923 

95,147 

99,750 

111,184 

162,315 

+5 

-9 

3,604 

3,561 

4,558 

4,792 

5,591 

5,  160 

4,885 

4,886 

5,445 

4,620 

4,970 

6,033 

8,319 

0 

-5 

*2,204 

*2,229 

22 ,987 

*3,016 

*3,531 

*3,303 

*2,914 

*2,905 

*3,442 

*3,263 

*3,270 

*4,206 

*5,927 

0 

-12 

*6,902 

*6,602 

*8,855 

9,333 

*10,433 

9,778 

9,806 

*8,496 

*9,536 

*8,593 

*9,157 

*10,561 

*14,985 

+  15 

0 

5,204 

4,863 

6,939 

7,051 

8,467 

7,514 

6,946 

6,440 

7,488 

6,646 

7,041 

10,489 

13,157 

+8 

-8 

4,415 

4,102 

5,985 

6,367 

7,452 

6,751 

6,245 

5,722 

6,741 

6,445 

6,961 

8,508 

12,795 

+  9 

-7 

9,692 

9,763 

13,968 

13,457 

15,957 

14,634 

13,379 

14,028  1 

16,189 

14,796 

15,822 

18,973 

27,238  1 

-5 

-9 

7  mo 
197 
fro 
7  mo 
197 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Percent  change 

July  1975 
from-- 

7  mos . 

1975 

from 

7  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May  | 

June 

July 

July  | 

Aug. 

Sept . 

Oct . 

Nov . 

Dec. 

July 

1974 

June 

1975 

CITIES 

•deen,  S.  Dak . 

598 

593 

739 

757 

1,030 

986 

1,001 

873 

900 

843 

874 

1,014 

1,437 

+15 

+2 

+  16 

.le  Creek,  Mich . 

1,795 

1,624 

2,336 

2,468 

3,  158 

3,022 

2,664 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

+4 

-12 

+3 

1,348 

1,208 

1,782 

1,817 

2, 154 

2,086 

2,279 

1,804 

2,142 

1,776 

2,002 

2,073 

3,150 

+26 

+9 

+34 

igeport,  Conn . 

2,680 

2,316 

3,158 

3,306 

4,163 

3,508 

3,704 

3,480 

3,865 

3,611 

3,887 

4,611 

6,676 

+6 

+6 

-3 

falo,  N.Y . 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

8,471 

9,522 

10,244 

10,814 

11,738 

16,433 

+5 

-9 

0 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

+7 

-7 

+5 

/ille,  Ill . 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,365 

2,663 

2,399 

2,560 

2,865 

4,316 

-1 

-5 

-2 

;ona  Beach,  Fla . 

3,218 

3,760 

4,888 

4,640 

4,817 

4,547 

4,472 

3,556 

3,835 

3,249 

3,627 

4,205 

6,556 

+26 

-2 

+22 

i,  Okla . 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,348 

1,495 

1,269 

1,404 

1,513 

2,373 

+  10 

+4 

+  10 

r,  Ind . 

2,050 

2,067 

3,058 

2,784 

3,312 

r3,062 

2,611 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

-47 

-15 

-41 

id  Forks,  N.  Dak . 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

+8 

-A 

+6 

•ley,  Colo . 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,100 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

+10 

-5 

+7 

•rstown,  Md . 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

+  18 

-4 

+  11 

:ington,  W.  Va . 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

+10 

-4 

+7 

;hinson,  Kans . . 

*1,239 

*1,172 

*1,628 

*1,708 

*1,924 

*1,831 

*1,873 

*1,778 

*1,815 

*1,714 

*1,817 

*2,046 

*2,856 

+5 

+2 

+20 

10  Falls,  Idaho . 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

1,522 

1,737 

1 ,639 

2,004 

2,073 

3,074 

+30 

+8 

+  25 

.in,  Mo . 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

2,015 

2,090 

1,914 

2,067 

2,192 

3,291 

+4 

+8 

+2 

:rosse,  Wis . 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

+4 

-7 

+5 

'  Beach,  Calif . 

6,635 

*6,183 

*7,891 

*7,639 

8,603 

8,120 

8,264 

*7,878 

*8,372 

*7,774 

8,315 

9,035 

13,669 

+5 

+2 

+  1 

.sville,  Ky . 

4,846 

4,947 

6,082 

6,193 

7,080 

6,056 

5,932 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

-12 

-2 

-16 

cato,  Minn . 

787 

822 

1,032 

1,353 

1,296 

1,271 

1 ,344 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

+11 

+6 

+5 

leapolls,  Minn . 

9,392 

9,530 

10,882 

11,385 

12,129 

11,484 

10,873 

11,023 

12,527 

11,695 

14,188 

15,012 

18,038 

-1 

-5 

-7 

>t,  N.  Dak . 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,056 

2,440 

2,071 

2,166 

2,586 

3,393 

+20 

+1 

+  13 

York,  N.Y . 

113,634 

103,874 

122,866 

124,593 

156,170 

135,974 

120,992 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

+3 

-11 

-2 

irk,  N.J . 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

-18 

-11 

-7 

cara  Falls,  N.Y . 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

+5 

-9 

+4 

and,  Calif . 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

+5 

+14 

+2 

icah,  Ky . 

1,408 

1,379 

1,856 

1,992 

2,421 

2,141 

2,206 

1,953 

2,242 

2,118 

2,236 

2,692 

3,864 

+13 

+3 

+5 

cersburg,  W.  Va . 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

+  12 

-1 

+15 

idena,  Calif . 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,392 

7,923 

7,635 

8,481 

9,366 

14,962 

+8 

+3 

+2 

:  Huron,  Mich . 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,752 

2,072 

1,901 

1,931 

2,419 

2,827 

-22 

+2 

-24 

:smouth,  Ohio . 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,147 

1,289 

1,157 

1,349 

1,603 

2,012 

+1 

-A 

+3 

icy,  Ill . 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,606 

1,822 

1,691 

1,802 

2,290 

3,221 

0 

-2 

-2 

icy,  Mass . 

1,976 

*1,721 

2,577 

2,335 

2,955 

2,758 

2,286 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

-7 

-17 

-2 

Ld  City,  S.  Dak . 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,273 

2,121 

2,373 

1,960 

1,978 

2,214 

3,143 

+7 

+10 

+4 

tester,  Minn . 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

+3 

-11 

+6 

lester ,  N.Y . 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,096 

6,622 

6,541 

7,158 

8,751 

11,926 

+5 

-7 

+2 

J,  Ga . 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

+2 

-3 

-1 

Louis,  Mo . 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

-3 

-10 

-2 

Paul,  Minn . 

7,159 

7,860 

8,922 

10,695 

11,171 

10,709 

9,508 

9,867 

10,759 

10,116 

11,492 

12,186 

15,791 

-A 

-11 

-3 

Francisco,  Calif . 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

18,456 

21,563 

19,433 

20,269 

23,697 

33,106 

+7 

-1 

+7 

Ctle,  Wash . 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

+11 

+3 

+7 

•tanburg,  S.C . 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

2,758 

3,056 

2,603 

2,873 

3,111 

4,687 

-1 

-5 

-2 

icuse,  N.Y . 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3,829 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

-23 

-9 

-23 

i  Falls,  Idaho . 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,394 

1,264 

1,396 

1,145 

1,247 

1 ,365 

2,024 

+10 

+11 

+7 

ia  Walla,  Wash . 

563 

633 

864 

845 

945 

920 

1,021 

552 

625 

565 

881 

882 

1,279 

+85 

+11 

+56- 

ima,  Wash . 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

+12 

+9 

+3 

c,  Pa . 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

-17 

-29 

0 

CENTRAL  BUSINESS  DISTRICTS 

-imore,  Md . 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

-15 

-16 

-12 

on,  Mass. . 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

12,469 

14,847 

15,180 

16,475 

19,573 

26 , 808 

+2 

-7 

-1 

.ago,  Ill . 

21,778 

22,066 

25,505 

27 , 217 

28,715 

26,742 

26,260 

26,059 

29,338 

26,379 

31,193 

35,038 

46,029 

+  1 

-2 

-1 

/eland,  Ohio . 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,436 

8,197 

8,324 

9,717 

9,827 

13,748 

0 

-A 

-4 

Angeles,  Calif . 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

-2 

-15 

-2 

and,  Calif . 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

4,703 

4,105 

3,662 

3,409 

3,612 

4,393 

6,660 

+  15 

+33 

+2 

adelphia,  Pa . 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

0 

-9 

-3 

:sburgh,  Pa . 

11,414 

10,599 

14,338 

*14,541 

14,247 

15,501 

11,550 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

0 

-25 

+6 

lington,  D.C . 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

-5 

-12 

-A 

MISCELLANEOUS  AREAS 

leda  County,  Calif . 

21,900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

27,955 

29,138 

26,426 

26,848 

32,648 

49,582 

+  12 

+6 

+8 

e  and  Nampa,  Idaho . 

2,591 

2,473 

3,423 

3,438 

4,114 

3,947 

4,201 

3,628 

4,306 

3,637 

3,848 

4,004 

6,237 

+  16 

+6 

+8 

on  SMSA,  excluding  CBD . 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

44,806 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

+7 

-10 

+5 

•tol -Kings port- Johnson 

y ,  Tenn. -Va . 

3,809 

4,074 

6,532 

6,485 

8,  188 

6,772 

6,898 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

+30 

+2 

+26 

:ago  City,  excluding  CBD . 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

41,717 

43,533 

45,209 

43,619 

47,093 

50,550 

69,741 

-A 

-13 

-3 

ra  Costa  County,  Calif . 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

+15 

+8 

+12 

•erland-Hagerstown,  Md . 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

+  12 

-3 

+7 

iware  (State) . 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

+5 

-13 

+6 

•field  County,  Conn . 

12,757 

11,250 

14,658 

15,253 

18,540 

17,024 

16,453 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

+7 

-3 

+  1 

mont -Morgantown ,  W.  Va . 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

1,658 

1,770 

1,480 

1,856 

2,135 

2,828 

+20 

+3 

+21 

lepin  County,  Minn . 

29,820 

32,214 

37,706 

41,792 

46,668 

44,629 

40,203 

36 , 935 

44,629 

40,168 

46,711 

49,269 

65,415 

+9 

-10 

+4 

au  County,  N.Y . 

*37,835 

*35,427 

44,183 

*45,290 

*56,894 

*53,230 

*45,647 

*47,402 

*47,972 

*49,942 

*54,363 

*63,110 

*97,560 

-A 

-14 

-3 

adelphia  SMSA,  excl .  CBD . 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

86,654 

81,485 

87,955 

93,883 

100,186 

121,999 

180,982 

+6 

-10 

+8 

ey  County,  Minn . 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

+3 

-10 

+2 

Fernando  Valley,  Calif . 

20,210 

*19,953 

24,029 

25 , 008 

*28,235 

*27,627 

26,170 

24,167 

24,459 

22,351 

26,663 

29,142 

46,021 

+8 

-5 

+7 

Chester  County,  N.Y . 

18,770 

17,214 

21,030 

22,485 

27,721 

26,  186 

23,053 

22,457 

23,195 

25 , 023 

25,429 

29,746 

46,239 

+3 

-12 

-3 

side  Los  Angeles,  Calif . 

6,772 

6,725 

8,694 

9,776 

10, 002 

9,908 

8,602 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

+8 

-13 

+7 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  in  this  report.  They 
Included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


rRevised.  S  does  not  meet  publication  standards  because  of  inadequate  response.  ‘For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

as,  see  pp.  36-38.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3  Revised  figures  not  available.  *  Includes  Nassau  and  Suffolk 

nties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf folk  SMSA 

1  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  July  1975 


Number 

of 

stores 


Number 

of 

stores 


Numb* 

of 

store 


STANDARD  CONSOLIDATED  AREA1 

New  York,  N. Y.-Northea stern  New  Jersey.... 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1— Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim- Santa  Ana-Garden  Grove,  Calif 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Cha  t  ta  nooga ,  Tenn . -Ga . 

Chicago,  Ill . . 

Cincinnati,  Ohio-Ky.-Ind . . 

Cleveland,  Ohio . . 

Columbia,  S.C . . 

Columbus,  Ohio . . 

Corpus  Christi,  Tex . . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis . 

El  Paso,  Tex . 

Erie,  Pa . . 


Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 


Grand  Rapids,  Mich 
Great  Falls,  Mont. 
Green  Bay,  Wis.... 
Greenville,  S.C... 


Greensboro-Wi ns ton -Salem-High  Point,  N.C.. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind, 
Jackson,  Mich...., 
Jackson,  Miss...., 
Jacksonville,  Fla, 
Kalamazoo,  Mich... 


Kansas  City,  Mo.-Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky 


32 

32 

14 

64 

10 

66 

12 

12 

67 

18 

5 

13 

34 

94 

65 
18 

12 

15 

15 

16 

220 

55 

81 

12 

40 

9 

77 

45 

7 

55 

11 

105 


8 

11 

21 

13 


8 

7 

15 

7 

18 

41 

13 

31 


17 

5 

13 

12 


36 

41 

23 

83 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich . 

Nassau-Suffolk,  N.Y.2 . 

New  Orleans,  La . 

New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton,  Va . . 

Norfolk-Portsmouth,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence -Paw tucket -Warwick,  R. I. -Mass. . 
Raleigh,  N.C . . . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


55 

8 

8 

26 

12 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . . 

Topeka,  Kans . . 

Trenton,  N.J . . 

Tucson,  Ariz . . 


50 

20 

12 

13 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


51 

59 

11 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . . 

Gary,  Ind . . 


7 

3 

65 

22 


Grand  Forks,  N.  Dak 

Greeley,  Colo . . 

Hagerstown,  Md . . 

Huntington,  W.  Va.., 
Hutchinson,  Kans..., 


81 

35 

18 

38 

27 

23 

30 

34 

13 

129 

49 

70 

12 

29 

30 
13 


11 

21 

13 

29 

30 
8 

76 

6 

21 

37 

44 

58 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


89 

38 

6 

10 

41 

14 

6 

8 

14 

14 

8 

10 

10 

11 

26 

11 

56 

40 

11 

11 

18 

21 

12 

10 

89 

10 


Walla  Walla,  Wash 

Yakima,  Wash . . 

York,  Pa . . 


CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport-Johnson  City,  Tenn.-Va.. 
Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Curoberland-Hagerstown,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va . 

Hennepin  County,  Minn . 


7 

3 

3 

I 

3 

» 


i 

I 


i 


I 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 

Louisville,  Ky.-Ind . 

Lowell ,  Mass . . 


Ark 


10 

18 

215 

43 

8 


Wheeling,  W.  Va.-Ohio. . 

Wichita,  Kans . 

Wilkes -Bar re -Hazleton, 

Worcester,  Mass . 

Youngs town-Warren,  Ohio 


Pa 


9 

14 

19 

13 

28 


Nassau  County,  N.Y . . 

Philadelphia, SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


'For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  11  Includes  Nassau  and  Suffolk  Counties  formerly 
nc  u  ed  in  the  New  York,  N.  Y.  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y.  ihe  combination  oi  this  SMSA  ana  tne 
Nassau-Suffolk  SMSA  will  result  in  the  New  York,  N.  Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Perc 

char 
July 
f  ron 

ent 

ige 

1975 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May  | 

June 

JulyP 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

July 

1974 

June 

1975 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 

Retail  stores,  total . 

27,666 

26,932 

26,694 

26,961 

27,663 

r 

27,341 

27,054 

1 

26,596 

26,920 

27,099 

27,406 

27,267 

28,916 

+2 

-1 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,849 

8,917 

9,013 

8,995 

8,917 

8,616 

8,578 

-1 

+1 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,205 

17,679 

17,907 

18,114 

18,489 

18,951 

20,338 

+3 

-2 

284 

281 

290 

299 

303 

299 

300 

311 

314 

297 

299 

300 

314 

-4 

0 

Grocery  stores . 

216 

215 

213 

221 

226 

221 

223 

228 

235 

218 

221 

218 

234 

-2 

+1 

iting  and  drinking  places . 

178 

187 

184 

206 

203 

211 

197 

174 

164 

167 

186 

179 

179 

+13 

»neral  merchandise  group  with  nonstores. . . 

14,489 

14,002 

13,723 

13,652 

13,679 

13,547 

13,435 

13,102 

13,397 

13,570 

13,748 

14,141 

15,299 

+3 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,914 

12,537 

12,818 

12,986 

13,140 

13,542 

14,743 

+3 

-1 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

10,668 

10,108 

10,344 

10,509 

10,658 

10,997 

12,142 

46 

Department  stores . 

10,496 

10,113 

9,929 

9,905 

9,946 

9,901 

9 , 804 

9,263 

9,485 

9,633 

9,783 

10,105 

11,162 

+6 

-1 

Mail-order  houses  (department  store 

merchandise) . 

1,949 

1,936 

1,896 

1  ,889 

1,882 

1,853 

1,832 

1,821 

1,850 

1,860 

1,873 

1,947 

2,018 

+1 

-1 

jparel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,416 

1,430 

1,430 

1,475 

1,478 

1,569 

1,787 

-1 

-2 

Women's  ready-to-wear  stores . 

643 

609 

608 

584 

586 

583 

559 

589 

574 

605 

599 

636 

716 

-5 

jrniture,  home  furnishings,  and  equipment 

3tores,  total . 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,632 

2,780 

2,850 

2,853 

2,769 

2,759 

2,870 

-5 

0 

Furniture,  home  furnishings  stores . 

2,124 

2,008 

2,009 

2,009 

2,022 

1,960 

1,960 

2,114 

2,128 

2,122 

2,049 

2,091 

2,133 

-7 

0 

Furniture  stores . 

1,948 

1,851 

1,856 

1,862 

1,868 

1,797 

1,794 

1,940 

1,953 

1,949 

1,871 

1,920 

1,956 

-8 

0 

Household  appliance,  TV,  radio  stores.... 

586 

569 

537 

568 

577 

565 

586 

567 

616 

615 

610 

554 

619 

+3 

44 

Household  appliance  stores . 

513 

499 

468 

495 

500 

503 

513 

500 

539 

542 

537 

484 

531 

+3 

+2 

Jilding  materials,  hardware,  farm 

squipment  dealers,  total . 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,829 

2,905 

2,936 

2,954 

2,903 

2,651 

2,376 

-3 

0 

Lumber  and  other  building  materials 

dealers2 . 

1,648 

1,588 

1,590 

1,698 

1,846 

1,958 

1,977 

2,059 

2,072 

2,056 

2,025 

1,877 

1,704 

-4 

+1 

utomotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,501 

2,449 

2,443 

2,399 

2,470 

2,418 

2,376 

+2 

0 

Passenger  car  dealers3 . 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,194 

1,160 

1,149 

1,121 

1,153 

1,145 

1,089 

+3 

+1 

Passenger  car  dealers  (franchised) . 

996 

1,030 

1,041 

1,030 

1,045 

1,065 

1,073 

1,064 

1,054 

1,044 

1,079 

1,067 

1,003 

+1 

+1 

Tire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,207 

1,196 

1,208 

1,194 

1,223 

1,188 

1,208 

+1 

0 

asoline  service  stations . 

424 

424 

438 

430 

456 

456 

454 

424 

421 

427 

436 

435 

425 

+7 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,822 

10,766 

10,800 

10,804 

11,029 

10,760 

10,806 

+1 

-2 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,619 

5,676 

5,743 

5,708 

5,679 

5,415 

5,207 

-1 

+1 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,203 

5,090 

5,057 

5,096 

5,350 

5,345 

5,599 

+2 

-5 

ood  stores,  total . 

266 

263 

275 

283 

288 

282 

284 

299 

302 

285 

285 

287 

295 

-5 

+1 

eneral  merchandise  group  with  nonstores. . . 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,177 

1,275 

1,298 

1,306 

1,357 

1,365 

1,490 

-8 

-2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,204 

1,097 

1,049 

1,058 

1,084 

1,048 

1,007 

1,089 

1,105 

1,116 

1,155 

1,170 

1,338 

-8 

-4 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

1,160 

1,055 

1,009 

1,016 

1,042 

1,010 

966 

1,041 

1,055 

1,067 

1,106 

1,123 

1,293 

-7 

-4 

Department  stores . 

999 

904 

855 

866 

888 

859 

816 

875 

891 

904 

948 

958 

1,114 

-7 

-5 

pparel  and  accessory  stores,  total . 

894 

845 

839 

831 

832 

838 

814 

806 

812 

852 

866 

882 

1,013 

+1 

-3 

urniture,  home  furnishings,  and  equipment 

stores,  total . 

873 

834 

838 

819 

839 

838 

858 

933 

973 

938 

917 

917 

953 

-8 

+2 

Furniture,  home  furnishings  stores . 

617 

593 

598 

576 

584 

590 

599 

670 

694 

655 

637 

656 

662 

-11 

+2 

ulldlng  materials,  hardware,  farm 

equipment  dealers,  total . 

2,162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,664 

2,741 

2,768 

2,780 

2,731 

2,482 

2,217 

Lumber  and  other  building  materials 

dealers2 . 

1,573 

1,518 

1,526 

1,631 

1,778 

1,892 

1,910 

1,994 

2,000 

1,979 

1,949 

1,803 

1,638 

-4 

+1 

utomotive  dealers,  total . . . 

1,382 

1,406 

1,417 

1,445 

1,490 

1 ,523 

1 ,521 

1,487 

1,477 

1,463 

1,507 

1,473 

1,406 

+2 

0 

Passenger  car  dealers  (franchised) . 

867 

906 

907 

901 

915 

931 

940 

922 

958 

952 

941 

919 

864 

+2 

+1 

asoline  service  stations . 

416 

417 

430 

422 

448 

448 

447 

416 

414 

421 

429 

427 

418 

+7 

0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16.,  232 

15,830 

16,120 

16,295 

16,377 

16,807 

18,110 

+3 

0 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,230 

3,241 

3,270 

3,277 

3,238 

3,201 

3,371 

0 

+1 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

13,002 

12,589 

12,850 

13,018 

13,139 

13,606 

14,739 

+3 

eneral  merchandise  group  with  nonstores... 

13,124 

12,741 

12,507 

12,437 

12,431 

12,342 

12,258 

11,827 

12,099 

12,264 

12,391 

12,776 

13,809 

+4 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,726 

12,358 

12,131 

12,066 

12,058 

11,991 

11,907 

11,448 

11,713 

11,870 

11,985 

12,372 

13,405 

44 

-1 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

10,265 

9,949 

9,792 

9,749 

9,775 

9,762 

9,702 

9,067 

9,289 

9,442 

9,552 

9,874 

10,849 

+7 

-1 

Department  stores . 

9,497 

9,209 

9,074 

9,039 

9,058 

9,042 

8,988 

8,388 

8,594 

8,729 

8,835 

9,147 

10,048 

+7 

-1 

pparel  and  accessory  stores,  total . 

715 

659 

652 

631 

630 

612 

602 

624 

618 

623 

612 

687 

774 

-4 

-2 

urniture,  home  furnishings,  and  equipment 

stores,  total . 

1,950 

1,848 

1,805 

1,856 

1,857 

1,782 

1,774 

1,847 

1,877 

1,915 

1,852 

1,842 

1,917 

-4 

Furniture,  home  furnishings  stores . 

1,507 

1,415 

1,411 

1,433 

1,438 

1,370 

1,361 

1,444 

1,434 

1,467 

1,412 

1,435 

1,471 

-6 

-1 

Household  appliance,  TV,  radio  stores.... 

378 

373 

343 

370 

366 

353 

363 

351 

386 

384 

380 

352 

387 

+3 

+3 

ulldlng  materials,  hardware,  farm 

equipment  dealers,  total . 

170 

163 

155 

155 

163 

162 

165 

164 

168 

174 

172 

169 

159 

+1 

+2 

utomotive  dealers,  total . 

939 

957 

944 

927 

943 

981 

98C 

962 

966 

936 

963 

945 

970 

+2 

Tire,  battery,  accessory  dealers . 

756 

768 

734 

728 

|  726 

752 

750  744 

756 

750 

761 

738 

773 

+1 

0 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Percent 

Kind  of  business 

1975 

1974 

change 
July  197: 
from — 

Jan. 

Feb. 

Mar. 

Apr. 

Hay 

_ 

1  June 

JulyP 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

July 

1974 

JUll 

197 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences 

Retail  stores,  total . 

27,208 

27,246 

27,129 

27,303 

27,606 

1 

27,402 

27,674 

27,223 

27,484 

27,339 

27,458 

27,340 

27,035 

+2 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,515 

8,610 

8,593 

8,772 

8,878 

8,893 

8,738 

8,641 

8,542 

8,434 

-1 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,788 

18,996 

18,809 

18,902 

18,345 

18,591 

18,601 

18,817 

18,798 

18,601 

+3 

Food  stores,  total . 

291 

288 

297 

300 

301 

293 

292 

306 

307 

306 

310 

296 

298 

-5 

General  merchandise  group  with  nonstores... 

13,884 

13,966 

13,927 

13,969 

13,995 

13,909 

13,925 

13,564 

13,761 

13,742 

13,922 

13,872 

13,889 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 
order) . 

13,317 

13,424 

13,385 

13,443 

13,456 

13,382 

13,374 

12,965 

13,179 

13,178 

13,332 

13,299 

13,321 

+3 

Department  stores . 

Mail-order  houses  (department  store 

9,941 

10,036 

10,039 

10,133 

10,171 

10,167 

10,199 

9,629 

9,796 

9,896 

9,994 

9,981 

9,990 

+6 

merchandise) . 

1,898 

1,919 

1,892 

1,898 

1,891 

1,879 

1,891 

1,881 

1,911 

1,904 

1,892 

1,896 

1,915 

+1 

Apparel  and  accessory  stores,  total . 

1,515 

1,539 

1,509 

1,502 

1,502 

1,522 

1,495 

1,516 

1 ,517 

1,518 

1,506 

1,519 

1,489 

-1 

Women's  ready-to-wear  stores . 

609 

623 

609 

604 

604 

612 

593 

648 

617 

614 

594 

610 

595 

-8 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,734 

2,682 

2,684 

2,715 

2,724 

2,681 

2,696 

2,877 

2,911 

2,844 

2,772 

2,737 

2,673 

-6 

Furniture,  home  furnishings , stores . 

2,069 

2,009 

2,010 

2,032 

2,042 

2,002 

1,990 

2,167 

2,148 

2,146 

2,073 

2,077 

2,006 

-8 

Furniture  stores . 

1,897 

1,853 

1,856 

1,873 

1,881 

1,830 

1,810 

1,986 

1,969 

1,981 

1,899 

1,920 

1,837 

-9 

Household  appliance,  TV,  radio  stores.... 

559 

571 

565 

577 

589 

577 

620 

603 

619 

603 

601 

558 

562 

+3 

Household  appliance  stores . 

493 

498 

492 

506 

513 

502 

539 

526 

542 

535 

524 

490 

490 

+2 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

2,644 

2,594 

2,504 

2,560 

2,624 

2,648 

2,669 

2,759 

2,701 

2,673 

2,668 

2,625 

2,558 

-3 

Lumber  and  other  building  materials 

dealers2 . 

1,839 

1,821 

1,761 

1,793 

1,826 

1,847 

1,853 

1,954 

1,894 

1,871 

1,872 

1,815 

1,799 

-5 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,391 

2,423 

2,437 

2,468 

2,418 

2,460 

2,399 

2,408 

2,388 

2,385 

+2 

Passenger  car  dealers  (franchised) . 

1,032 

1,043 

1,041 

1,038 

1,037 

1,032 

1,057 

1,053 

1,084 

1,048 

1,045 

1,047 

1,021 

0 

Tire,  battery,  accessory  dealers . 

1,204 

1,191 

1,176 

1,180 

1,163 

1,171 

1,189 

1,170 

1,183 

1,185 

1,198 

1,177 

1,198 

+2 

Gasoline  service  stations . 

432 

434 

446 

436 

443 

451 

447 

420 

424 

429 

427 

433 

425 

+6 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,659 

10,902 

10,786 

10,945 

10,894 

10,944 

10,772 

10,840 

10,596 

10,374 

0 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,262 

5,373 

5,379 

5,503 

5,581 

5,587 

5,441 

5,403 

5,309 

5,233 

-1 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,397 

5,529 

5,407 

5,442 

5,313 

5,357 

5,331 

5,437 

5,287 

5,141 

+2 

General  merchandise  group  with  nonstores... 

1,310 

1,308 

1,271 

1,277 

1,280 

1,265 

1,275 

1,384 

1,357 

1,316 

1,361 

1,282 

1,218 

-8 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 
order) . 

1,139 

1,140 

1,107 

1,118 

1,114 

1,096 

1,086 

1,175 

1,166 

1,139 

1,177 

1,110 

1,057 

-8 

Department  stores . 

905 

918 

883 

919 

919 

903 

904 

973 

982 

952 

979 

907 

855 

-7 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

868 

860 

888 

874 

867 

872 

865 

861 

845 

825 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

866 

849 

861 

848 

867 

857 

873 

957 

978 

929 

905 

895 

863 

-9 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

619 

595 

605 

590 

597 

601 

605 

684 

697 

658 

632 

641 

616 

-12 

equipment  dealers,  total . 

2,460 

2,430 

2,340 

2,401 

2,470 

2,492 

2,504 

2,591 

2,532 

2,509 

2,506 

2,448 

2,397 

-3 

Lumber  and  other  building  materials 

dealers2 . 

1,763 

1,741 

1,686 

1,717 

1,760 

1,788 

1,788 

1,883 

1,818 

1,801 

1,803 

1,749 

1,739 

-5 

Automotive  dealers,  total . 

1,443 

1,439 

1,436 

1 ,448 

1,475 

1,473 

1,507 

1,483 

1,506 

1,457 

1,442 

1,450 

1,430 

+2 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

906 

910 

907 

936 

917 

953 

898 

906 

899 

878 

+2 

Gasoline  service  stations . 

424 

426 

435 

431 

433 

442 

441 

414 

414 

424 

420 

426 

419 

+7 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,644 

16,704 

16,616 

16,729 

16,329 

16,540 

16,567 

16,618 

16,744 

16,661 

+2 

Durable  goods  stores,  total . 

3,292 

3,265 

3,230 

3,253 

3,237 

3,214 

3,269 

3,297 

3,306 

3,297 

3,238 

3,233 

3,201 

-1 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,391 

13,467 

13,402 

13,460 

13,032 

13,234 

13,270 

13,380 

13,511 

13,460 

+3 

General  merchandise  group  with  nonstores... 

12,574 

12,658 

12,656 

12,692 

12,715 

12,644 

12,650 

12,180 

12,404 

12,426 

12,561 

12,590 

12,671 

+4 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 
order) . 

12,178 

12,284 

12,278 

12,325 

12,342 

12,286 

12,288 

11,790 

12,013 

12,039 

12,155 

12,189 

12,264 

+4 

Department  stores . 

Apparel  and  accessory  stores,  total . 

9,036 

675 

9,118 

662 

9,156 

652 

9,214 

634 

9,252 

642 

9,264 

634 

9,295 

621 

8,656 

649 

8,814 

645 

8,944 

653 

9,015 

645 

9,074 

674 

9,135 

664 

+7 

-4 

Furniture,  home  furnishings,  and  equipment. 

stores,  total . 

1,868 

1,833 

1,823 

1,867 

1,857 

1,824 

1,823 

1,920 

1,933 

1,915 

1,867 

1,842 

1,810 

-5 

Furniture,  home  furnishings  stores . 

1,450 

1,414 

1,405 

1,442 

1,445 

1,401 

1,385 

1,483 

1,451 

1,488 

1,441 

1,436 

1,390 

-7 

Household  appliance,  TV,  radio  stores.... 

359 

366 

356 

368 

370 

363 

388 

375 

388 

379 

377 

361 

362 

+3 

Automotive  dealers,  total . 

972 

971 

954 

943 

948 

964 

961 

935 

954 

942 

966 

938 

955 

+3 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

730 

737 

739 

724 

746 

751 

768 

738 

757 

+2 

pPreliminary  estimates,  see  Explanatory  Material,  p.  24. 

^ccounts-receivable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

3  Includes  both  franchised  and  nonfranchised  car  dealers,. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 


by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 

1975 

•  1974 

Perc 

char 
July 
f  ron 

ent 

ige 

1975 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

JulyP 

July  | 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

July 

1974 

June 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

16,327 

15,782 

15,482 

15,456 

— 

15,524 

15,430 

15,301 

1 

14,932 

15,229 

15,418 

15,618 

15,913 

17,178 

+2 

-1 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,842 

1,886 

1,919 

1,940 

1,902 

1,819 

1,911 

-2 

0 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,459 

13,046 

13,310 

13,478 

13,716 

14,094 

15,267 

+3 

-1 

eneral  merchandise  group  with  nonstores... 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,387 

11,993 

12,287 

12,432 

12,605 

12,943 

14,003 

+3 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

12,039 

11,619 

11,904 

12,053 

12,194 

12,549 

13,632 

+4 

-1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,912 

9,331 

9,573 

9,721 

9,857 

10,167 

11,188 

+6 

-1 

Department  stores . 

9,806 

9,462 

9,322 

9,293 

9,328 

9,284 

9,211 

8,667 

8,891 

9,026 

9,157 

9,453 

10,403 

+6 

-1 

pparel  and  accessory  stores,  total . 

674 

630 

601 

592 

588 

598 

579 

594 

584 

603 

622 

656 

745 

-3 

-3 

Ire,  battery,  accessory  dealers . 

717 

706 

685 

693 

694 

700 

701 

741 

746 

740 

745 

727 

743 

-5 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,787 

1,837 

1,829 

1,845 

1,926 

1,896 

1,975 

-3 

-3 

Durable  goods  stores,  total . 

404 

392 

397 

433 

484 

492 

491 

516 

523 

505 

485 

462 

428 

-5 

0 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,296 

1,321 

1,306 

1,340 

1,441 

1,434 

1,547 

-2 

-4 

eneral  merchandise  group  with  nonstores... 

826 

750 

749 

755 

776 

734 

705 

782 

795 

804 

847 

842 

915 

-10 

-4 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

743 

667 

644 

655 

671 

641 

611 

684 

695 

698 

729 

728 

834 

-11 

-5 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

709 

634 

610 

621 

637 

611 

578 

645 

654 

658 

688 

687 

800 

-10 

-5 

Department  stores . 

677 

605 

581 

590 

607 

583 

551 

612 

620 

624 

656 

654 

763 

-10 

-5 

pparel  and  accessory  stores,  total . 

187 

174 

160 

161 

164 

178 

173 

164 

153 

173 

186 

178 

209 

+5 

-3 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,514 

13,095 

13,400 

13,573 

13,692 

14,017 

15,203 

+3 

-1 

Durable  goods  stores,  total . 

1,499 

1,447 

1,364 

1,367 

1,369 

1,354 

1,351 

1,370 

1,396 

1,435 

1,417 

1,357 

1,483 

-1 

0 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12,163 

11,725 

12,004 

12,138 

12,275 

12,660 

13,720 

+4 

-1 

eneral  merchandise  group  with  nonstores. . . 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,682 

11,211 

11,492 

11,628 

11,758 

12,101 

13,088 

+4 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,428 

10,935 

11,209 

11,355 

11,465 

11,821 

12,798 

+5 

0 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,334 

8,686 

8,919 

9,063 

9,169 

9,480 

10,388 

Department  stores . 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,660 

8,055 

8,271 

8,402 

8,501 

8,799 

9,640 

+8 

0 

pparel  and  accessory  stores,  total . 

487 

456 

441 

431 

424 

420 

406 

430 

431 

430 

436 

478 

536 

-6 

-3 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  AD JUS 

fED  for  seasonal 

variati 

ons  and  holiday 

differences1 

Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

15,803 

’ 15 , 728 

15,797 

- 1 

15 , 432^ 

15,600 

15,677 

15 , 807 

15,704 

15,778 

+2 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,853 

1,882 

1,891 

1,912 

1,881 

1,840 

1,894 

-2 

+2 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,916 

13,944 

13,550 

13,709 

13,765 

13,926 

13,864 

13,884 

+3 

0 

eneral  merchandise  group  with  nonstores... 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,816 

12,420 

12,614 

12,630 

12,756 

12,655 

12,725 

+3 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,337 

12,435 

12,428 

12,485 

12,509 

12,479 

12,448 

12,023 

12,225 

12,263 

12,358 

12,279 

12,343 

+4 

0 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,549 

8,987 

9,166 

9,220 

9,353 

9,353 

9,361 

+6 

0 

pparel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

626 

611 

636 

627 

630 

636 

637 

627 

-4 

-2 

ire,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

681 

693 

724 

728 

738 

746 

740 

739 

-4 

+2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,865 

1,920 

1,884 

1,846 

1,909 

1,820 

1,784 

-3 

+2 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

462 

473 

495 

487 

467 

458 

454 

453 

-4 

+2 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1,336 

1,368 

1,377 

1,374 

1,392 

1,425 

1,397 

1,379 

1,451 

1,366 

1,331 

-2 

+1 

eneral  merchandise  group  with  nonstores. . . 

803 

778 

786 

780 

796 

774 

771 

860 

847 

818 

846 

778 

737 

-10 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

712 

688 

681 

682 

694 

677 

667 

750 

740 

723 

742 

678 

645 

-11 

-1 

Department  stores . 

637 

615 

605 

613 

628 

610 

603 

683 

674 

655 

679 

615 

581 

-12 

-1 

pparel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

187 

188 

182 

173 

176 

181 

171 

173 

+3 

+1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,932 

13,512 

13,716 

13,831 

13,898 

13,884 

13,994 

+3 

0 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1,350 

1,380 

1,387 

1,404 

.1,445 

1,423 

1,386 

1,441 

-1 

+2 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,552 

12,125 

12,312 

12,386 

12,475 

12,498 

12,553 

+4 

0 

General  merchandise  group  with  nonstores. . . 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

12,045 

11,560 

11,767 

11,812 

11,910 

11,877 

11,988 

+4 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,625 

11,747 

11,747 

11,803 

11,815 

11,802 

11 ,781 

11,273 

11,485 

11,540 

11,616 

11,601 

11,698 

Department  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8,915 

8,946 

8,304 

8,492 

8,565 

8,674 

8,738 

8,780 

•pparel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

439 

423 

454 

454 

454 

455 

466 

454 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
md  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


^Preliminary  estimates,  see  Explanatory  Material,  page  24. 


Accounts-recei vable  data  contain  no  significant  trading-day  differences 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

• 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

Range 

Median 

Range 

Median 

Range 

Median 

Ratio2 

All  Stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

0. 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4-0. 5 

0.5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0.2-0. 5 

0.2 

0, 

Meat  markets . . 

4  .8-6.3 

5.4 

4 .8-6.1 

5.2 

2. 1-2. 7 

2.2 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0.7-2. 1 

1.0 

Restaurants,  lunchrooms,  cafeterias . 

3. 4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

Drinking  places . 

4. 3-5.0 

4.8 

4 .1-4 .7 

4.5 

1.3-1. 9 

1.5 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

0, 

Department  stores  and  dry  goods,  general  merchandise  stores . 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0.1-0. 2 

0.1 

0. 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3.6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

1. 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4  .4-7.1 

5.4 

1.2-2. 2 

1.8 

3. 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

3. 

Women's  apparel,  accessory  stores . 

4. 2-4.6 

4.4 

3. 8-4. 7 

4.2 

0.4-1. 5 

0.8 

2. 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

2. 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4. 7-6.1 

5.0 

1.1-2. 8 

1.4 

2. 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5. 5 

5.4 

1.4-1. 8 

1.5 

2. 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3. 0-4.1 

3.6 

3.1-4 .1 

3.7 

1.4-1. 8 

1.8 

3. 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

3. 

Furniture  stores . 

5. 3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1.6-2. 4 

2.0 

4.  j 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

4. 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

5, 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

2. 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3. 6-4. 4 

4.2 

0.8-1. 8 

1.0 

2. 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

0. 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

1. 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0. 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

0. 

Tire,  battery,  accessory  dealers . 

3.8-4 .9 

4  .0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

3. 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

2. 

Drug  and  proprietary  stores . 

3.3-3. 5 

3.4 

3. 1-3. 5 

3.2 

0.5-1. 4 

0.6 

1. 

Liquor  stores . 

4. 4-4. 7 

4‘6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

3.- 

Group  II  Stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1.7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Pood  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0.1-0. 3 

0.2 

Grocery  stores . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0.4-0. 5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3.5-4 .8 

3.6 

1.0-3. 2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2. 0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8. 3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1.1-3. 7 

2.3 

Drug  and  proprietary  stores . . 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5 

Note  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trading- 
day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales. 
The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data--January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 
(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women's  apparel,  accessory,  specialty  stores . 

Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores . 

Plumbing,  heating,  and  air  conditioning  equipment 

dealers . 

Farm  equipment  dealers . 


( Percent) 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6-2. 7 

2.0 

4.8 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3.3-7. 5 

4.8 

7.2 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7.2 

Jewelry  stores . 

1.0-6. 5 

1.8 

3.3 

2. 4-7. 2 

4.5 

12.2 

Florists . 

3. 5-6. 7 

4.9 

11.4 

2. 2-3. 5 

3.0 

8.3 

Book  stores . 

4. 6-6. 7 

5.7 

7.2 

Stationery  stores . 

3. 1-6. 5 

3.9 

10.5 

Music  stores . 

3. 3-8. 3 

3.9 

4.6 

2.6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores . 

1.4-12.2 

5.0 

6.6 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 

for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 


Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C  =  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
rading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  iponth  is  available-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
omputed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
CO  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecutive  months 

The 

The 

The 

The 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

)d  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ting  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

F,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

\pparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

tiding  materials,  hardware,  farm 

quipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

tomotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

soline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

jg  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

id  stores,  total . 

B 

C1) 

A 

B 

c1) 

C 

B 

B 

B 

ting  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

F,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

Teneral  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

oarel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

<- 

soline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

- 

jg  and  proprietary  stores . 

“ 

C 

B 

~ 

C 

“ 

“ 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

)d  stores,  total . 

c 

(*) 

a 

a 

<*> 

b 

b 

d 

a 

ting  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

F,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

jarel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

soline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

Jg  and  proprietary  stores . 

“ 

b 

d 

c 

- 

“ 

" 

“ 

Ratio  of  2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

)d  stores,  total . 

a 

<*> 

a 

a 

C) 

a 

a 

a 

a 

ting  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

F,  total . 

a 

a 

a 

a 

a 

A 

a 

b 

b 

Jeneral  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

aarel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

- 

soline  service  stations . . . 

b 

b 

b 

b 

b 

- 

- 

- 

b 

Jg  and  proprietary  stores . 

a 

a 

- 

a 

- 

- 

- 

“ 

Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
Sorted  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

B 

A 

- 

c 

a 

- 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

A 

a 

a 

b 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. . 

A 

- 

- 

b 

- 

- 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Ohio . 

A 

B 

- 

b 

b 

- 

a 

a 

Massachusetts. . . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . . 

A 

A 

A 

a 

b 

b 

a 

a 

Minnesota . 

B 

- 

- 

b 

- 

- 

b 

b 

Texas . 

B 

B 

- 

b 

c 

- 

b 

b 

Missouri . 

B 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

“ 

“ 

c 

- 

“ 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

c; 

Standard  Consolidated  Areas 

Standard  Metropolitan 
Statistical  Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana... 
New  York,  N.Y. -Northeastern  New 

A 

A 

A 

b 

a 

d 

Nassau-Suf folk,  N.Y . 

B 

B 

C 

b 

a 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N.Y. -Nassau-Suf folk,  N.Y... 

A 

A 

A 

a 

a 

New  York,  N.Y . 

A 

A 

B 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland ,  Calif . 

B 

B 

B 

d 

d 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

A 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

- 

c 

CITIES 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

Houston,  Tex . 

- 

- 

A 

- 

- 

b 

Detroit,  Mich . 

B 

C 

C 

c 

c 

Kansas  City,  Mo.-Kans . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

B 

B 

c 

c 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

B 

b 

b 

Minneapolis-St .  Paul,  Minn . 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio  of  2  consecutive 

months 

Area 

Ratio  of 

consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAJ 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana . 

a 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

New  York,  N.Y . 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

Baltimore,  Md . 

a 

a 

a 

Pittsburgh,  Pa . 

b 

b 

Boston,  Mass . . 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

b 

b 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

a 

a 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

b 

b 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Chicago,  Ill . 

a 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

a 

a 

b 

New  York,  N.Y . 

a 

New  York,  N . Y . -Nassau-Suf folk ,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

I 
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able  20. 


Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


nary 

tes 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

1.5 

1.4 

0.5 

2.2 

2.2 

0.5 

2.1 

1.7 

0.8 

6.2 

6.1 

1.3 

1.7 

1.8 

0.4 

2.2 

2.2 

0.4 

1.1 

1.2 

0.1 

4.2 

4.3 

0.6 

4.7 

4.4 

1.2 

5.8 

5.9 

1.8 

3.1 

2.9 

0.9 

4.2 

4.2 

1.2 

3.1 

3.1 

0.8 

1.7 

1.6 

1.1 

6.4 

6.2 

1.9 

1.2 

1.2 

0.1 

4.0 

3.9 

0.4 

1.0 

1.0 

0.2 

1.2 

1.1 

0.1 

0.5 

0.4 

0.4 

0.1 

0.1 

0.1 

6.5 

6.0 

1.0 

7.0 

7.0 

0.5 

9.1 

8,7 

0.5 

9.5 

9.6 

0.7 

12.3 

12.2 

1.3 

3.8 

3.7 

0.5 

3.1 

3.0 

0.3 

Kind  of  business 


Preliminary 

estimates 


Final 

estimates 


Ratio  of  2 
consecutive 
months1 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total. 


I  stores,  total . 

•ocery  stores . 

ng  and  drinking  places. 


;ral  merchandise  group  with  nonstores.... 
jpartment  stores  and  dry  goods,  general 

aerchandise  stores . 

Department  stores . 

lil-order  houses  department  store 
oerchadise . 


irel  and  accessory  stores,  total. 
>men's  ready-to-wear  stores . 


and 


liture,  home  furnishings, 

iipment  stores,  total . 

jrniture,  home  furnishings  stores.... 

Furniture  stores . 

uusehold  appliance,  TV,  radio  stores. 

Household  appliance  stores . 


lding  materials,  hardware,  farm 

iipment  dealers,  total . 

amber  and  other  building  materials 
dealers . 


omotive  dealers,  total . 

assengers  car  dealers . 

Passengers  car  dealers  (franchised).... 
ire,  battery,  accessory  dealers . 


oline  service  stations. 


CHARGE  ACCOUNTS 


2.0 

1.0 

6.2 

8.1 

9.4 

1.1 

0.4 

0.2 

0.4 

3.6 

4.5 


4.9 

6.2 

7.0 

9.5 

10.5 


3.0 

4.1 

2.4 

2.8 

2.5 

4.2 

6.3 


2.0 

0.9 


6.2 

7.9 

8.9 

1.0 

0.5 

0.2 


3.5 

4.6 


5.0 

6.1 

6.8 

9.7 

10.6 


2.8 

4.1 

2.4 

2.6 

2.3 

4.0 

6.2 


0.4 

0.3 


2.0 

1.8 

2.0 

0.2 

0.1 

0.1 


0.5 

0.5 


0.6 

0.7 

0.6 

0.7 

0.8 


0.9 

1.2 

0.7 

1.1 

1.2 

0.4 

2.2 


Retail  stores,  total . 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores. 
Department  stores  and  dry  goods, 

general  merchandise  store . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers . 

Automotive  dealers,  total . 

Passengers  car  dealers  (franchised).... 
Gasoline  service  stations . . . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  store... 
Building  materials,  hardware,  farm 

equipment  dealers,  total . . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the. following  months:  Preliminary  estimates,  March  through  June  1973; 
al  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
erial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


ible  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS — Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

eral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

epartment  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

•epartment  stores . 

0.1 

0.1 

0.1 

arel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

■e,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

1.9 

1.9 

0.3 

.  ,  ,  ,  .  a 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

»eral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Apartment  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

■  n  i'  r  li  i _ ■  x _  a. 

0.3 

0.1 

Department  stores . . . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973 
•al  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


'Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
:erial ,  pp.  24  and  25.)  This  month-to-month  ratio  Is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area— regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

( 1 )  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  reta 
stores  in  the  1967  (rather  than  the  1963)  Census  o 
Business; 

(2)  Changing  sampling  and  collection  procedure 
for  Group  II  firms.  Such  firms  were  previouslj 
canvassed  on  a  total  organization  basis  with  th 
parent  company  requested  to  include  in  its  report  a 
retail  stores  of  its  subsidiaries;  whereas  for  all  othe 
retail  firms  with  employees,  a  sample  was  selected 
from  the  employer  identification  (El)  number 
assigned  in  connection  with  the  Federal  Insuranc 
Contributions  Act.  Under  the  new  design,  samplin 
procedures  for  the  Group  II  component  were  mod 
ified  to  conform  to  the  latter  approach,  providing 
more  effective  control  to  assure  complete  and  un 
duplicated  coverage,  particularly  in  instances  o 
mergers,  acquisitions,  and  dissolutions.  Also,  a  nev 
subsample  of  stores  of  these  large  retail  organization 
was  selected  on  the  basis  of  1967  Census  of  Busines 
information; 

(3)  Instituting  a  monthly  match  against  the  mo: 
current  file  of  firms  covered  by  the  Federal  Insuranc 
Contributions  Act  (FICA)  to  assure  that  the  ma 
canvass  includes  all  firms  selected  for  the  sample  the 
are  currently  active,  including  firms  which  go  out  c 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  ret; 
employers  who  make  Social  Security  payments  f< 
their  employees  under  the  Federal  Insurance  Co 
tributions  Act  (FICA).  This  component  of  the  samp 
accounts  for  approximately  94  percent  of  retail  sale 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  abov 
These  are  represented  by  business  establishmen 
found  in  a  probability  sample  of  land  segment 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  maj<! 
part  of  the  sample  is  drawn  from  the  County  Businei 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  c 
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erally  first-quarter  payroll  reported  by  FICA  tax- 
'ers)  using  kind  of  business  codes  derived  from  the 
nquennial  economic  censuses.  New  retail  employers 
included  in  this  tabulation  are  represented  by  a 
iple  drawn  from  the  employer  births  provided  by  the 
:ial  Security  Administration.  The  basic  sampling  unit 
the  Employer  Identification  (El)  number  assigned  to 
h  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
tiverse  by  first  stratifying  the  El  numbers  reporting  by 
nd  of  business,  size  (payroll),  and  (in  some  cases)  area, 
i  optimum  allocation  of  the  sample  to  these  strata  is 
en  made  and  the  sample  is  drawn  with  a  uniform  rate 
each  stratum  (with  stratum  rates  varying  from 
rtainty  to  1  in  512).  Firms  changing  size  stratum,  as 
idenced  by  subsequent  CBP  tabulations,  are  subject  to 
-eselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
5t  stage  the  births  are  stratified  by  kind  of  business 
j  size  (expected  employment).  A  relatively  large 
nple  is  drawn  and  canvassed  for  a  more  reliable 
;asure  of  size  (sales  in  2  recent  months)  and  a  more 
tailed  kind-of-business  code,  if  needed.  Using  this 
)re  reliable  information  the  cases  are  restratified  and 
»  Final  sample  drawn  with  overall  probabilites  roughly 
uivalent  to  those  used  in  drawing  the  sample  from  the 
IP  universe.  Because  of  the  lag  in  reporting  births  to 
S-SSA  and  the  time  needed  to  accomplish  the  two 
ges  of  sample,  births  are  actually  added  to  the  sample 
the  average  about  6  to  7  months  after  they  begin 
eration.  During  this  period  they  are  represented  by 
3  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
given  month,  a  retail  business  must  meet  both  of  the 
llowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

a 

To  implement  the  above  rules  for  any  given  month 
e  “ever-selected”  businesses  are  extracted  from  the 
liverse  described  and  are  matched  to  the  current 
ternal  Revenue  Service  list  of  active  FICA  taxpayers, 
atching  El  numbers  are  canvassed  and  tabulated  for 
e  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
age,  a  sample  of  58  primary  sampling  units  (single 
mnties  or  small  groups  of  contiguous  counties)  were 
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drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 


Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  tor  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 


24 


used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 


Sales  and  Accounts-Receivable  Estimates 


Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 


Sales 

Sales  include  total  receipts  from  customers  afn 
deducting  refunds  and  allowances  for  returned  rr- 
chandise.  Sales  also  include  receipts  from  customers  i 
services  including  repair,  maintenance,  delivery,  ajj 
installation  charges;  receipts  from  carrying  charges* 
other  charges  for  credit;  and  sales  and  excise  taxes  d 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  ll 
all  establishments  primarily  engaged  in  retail  trade.  ThL 
do  not  include  sales  at  retail  by  manufacturers,  who 
salers,  service  establishments,  and  other  establishme  < 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  p 
retail  stores  by  their  customers  for  purchases  made  fi 
credit.  The  data  in  this  report  refer  to  receivab: 
outstanding  as  of  the  end  of  the  month,  includi: 
receivables  against  which  the  firm  has  borrowed.  Hc[ 
ever,  credit  paper  discounted  or  sold  to  others  (e 
consumer  credit  paper  sold  to  financial  institutions  ;i 
collecting  agencies)  and  amounts  actually  charged  off : 
bad  debts  are  excluded.  Also  excluded  are  accou::: 
charged  on  credit  cards  issued  by  oil  companies,  bar: 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whu 
full  payment  is  scheduled  to  be  made  at  the  end  of  t: 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  h 
which  payment  is  scheduled  to  be  made  in  two  or  me: 
parts.  Revolving  accounts  are  included  in  this  catego  . 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publish] 
in  this  report  by  the  Bureau  of  the  Census  wi 
consumer  credit  statistics  for  retail  outlets  published  i 
the  Federal  Reserve  Bulletin  should  take  into  accoil 
that  the  Federal  Reserve  Board  series  is  based  on  t: 
Bureau  of  the  Census  survey  results  adjusted  to  con 
only  those  amounts  owed  by  consumers.  The  Bo;  I 
subtracts  from  credit  held  by  retailers  amounts  e:- 
mated  to  reflect  nonconsumer  credit.  Conversely,  i 
amount  is  added  which  represents  an  estimate  of  cre-t 
outstanding  on  sales  to  consumers  by  wholes.b 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-r 
ceivable  estimates  prepared  by  the  Bureau  of  the  Cerns 
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nd  shown  in  this  report  are  based  on  a  probability 
ample  and,  therefore,  the  sampling  variability  of  these 
stimates  is  measurable.  Estimates  of  these  sampling 
ariabilities  are  shown  in  tables  13  through  21.  In  order 
o  obtain  a  measure  of  the  variability  of  the  dollar 
olume  and  month-to-month  ratio  estimates,  multiply  the 
stimate  by  its  associated  sampling  variability.  Add  and 
ubtract  the  product  from  the  estimate.  Since  the 
ampling  variabilities  are  computed  at  the  1 -sigma  level, 
he  chances  are  that  2  out  of  3  times  the  “expected 
alue”  will  be  within  this  interval.  (The  expected  value 
efers  to  that  value  which  could  be  obtained  from  a 
omplete  enumeration  using  the  same  techniques  in 
ollecting  and  processing  as  were  used  for  the  sample.) 
ioubling  the  sampling  error  estimate  and  repeating  this 
irocess  gives  an  interval  which  will  include  the  expected 
alue  approximatley  1 9  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
nonthly  dollar  volume  estimates,  assume  that  the  sales 
stimate  for  a  particular  month  in  table  1  for  the  food 
p-oup  is  $4,698  million.  The  median  sampling  variability 
or  preliminary  estimates  of  the  food  group  shown  in 
able  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
nillion  by  .012,  yields  $56  million.  The  chances  are  2 
>ut  of  3  that  the  expected  value  is  between  $4,642  and 
54,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
nillion)  and  the  chances  are  19  out  of  20  that  the 
:xpected  value  lies  between  $4,586  and  $4,810  million 
i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari- 
ibilities  with  ratios,  assume  that  a  particular  month-to- 
nonth  percentage  change  in  sales  for  the  automotive 
p-oup  is  -3  percent  (this  percentage  change  is  equivalent 
o  a  month-to-month  ratio  of  .97)  and  that  the  median 
.ampling  variability  for  this  statistic,  shown  in  table  13, 
s  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
007  is  .007.  The  probability  is  2  out  of  3  that  the 
:xpected  ratio  is  contained  in  the  range  .963  to  .977, 
vhile  there  is  a  probability  of  19  out  of  20  that  the 
Expected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
Possibly  high  sampling  variability.  This  is  especially  true 
or  the  estimates  of  standard  metropolitan  statistical 
ireas  where  the  sample  is  relatively  small  and  a  few  new 
arge  establishments  coming  into  the  sample  estimates 
■vith  large  weights  have  a  relatively  large  influence  on 
he  estimate  of  sampling  error. 

.' 

It  is  also  to  be  noted  that  measures  of  sampling 
/ariability  shown  in  this  report  do  not  include  biases 
vhich  might  arise  from  such  sources  as  nonreporting  or 
esponse  errors.  Estimated  sales  for  nonresponse  for  all 
cinds  of  business  combined,  which  amounts  to  about  9 
Percent  of  the  national  estimates,  are  included  in  the 
oublished  data. 


Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1.  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden- 
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tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 
factors  for  historic  data.  Projected  factors  and  data  are 
revised  if  changes  in  subsequent  data  are  considered 
significant. 

A  description  of  the  technique  may  be  found  in 

Estimating  Trading-Day  Variation  in  Monthly  Economic 


Time  Series,  Bureau  of  the  Census  Technical  Paper  K 
12,  1965.  Holiday  adjustment  factors  were  develop! 
by  a  method  similar  to  that  described  in  Seasoil 
Adjustment  on  Electronic  Computers,  pp.  356-3> 
Organization  for  Economic  Cooperation  and  Develci 
ment,  Paris,  1961.  Additional  details  concerning  tfe 
adjustment  factors  may  be  obtained  from  the  Chi', 
Business  Division,  Bureau  of  the  Census,  Washingtci, 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  t 
combined  seasonal,  trading-day,  and  holiday  adjustme 
factors  that  are  used,  respectively,  to  adjust  sales  a: 
accounts-receivable  estimates.  The  factors  shown  f 
data  at  the  kind-of-business  group  and  total  levels  z 
approximations  and  may  show  small  differences  frc 
the  published  data.  Summary  measures  of  the  season 
cyclical,  and  irregular  components  of  the  adjusted  sai 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percenta 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  sellii 
merchandise  for  personal  or  household  consumptic 
and  rendering  services  incidental  to  the  sale  of  tl 
goods.  Additional  characteristics  of  retail  trade  esta 
lishments  are  that  they  are  usually  fixed  places  ■ 
business;  they  are  engaged  in  activities  to  attract  tl 
general  public  to  buy;  they  buy  or  receive  merchandi 
as  well  as  sell;  they  may  process  their  products,  but  sut 
processing  is  incidental  or  subordinate  to  selling;  ar 
they  are  considered  as  retail  in  the  trade.  Not  all 
these  characteristics  need  be  present,  and  some  a 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parall 
broad  classifications  defined  in  the  1967  edition  of  tl 
Standard  Industrial  Classification  (SIC)  Manual.  Tl 
retail  statistics  are  based  on  establishment  rather  the 
commodity  or  product  reporting.  With  the  exception  < 
“nonstore”  establishments,  each  establishment  is  class 
fied  in  accordance  with  the  major  product  or  produc 
(determined  by  volume  of  sales)  which  it  handle 
“Nonstore”  establishments  (i.e.,  mail-order  house 
merchandise  vending  machine  operators,  and  dire' 
selling  establishments)  comprise  a  separate  category  an 
are  included  in  the  general  merchandise  group, regardle 
of  the  products  sold.  The  sales  reported  for  eac 
establishment  principally  selling  at  retail  include  all  salt 
(retail,  wholesale,  and  receipts  from  services),  and  ai 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  th 
following  major  groups:  Furniture,  home  furnishing: 
and  equipment  group;  building  materials,  hardware,  an 
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rm  equipment  group;  and  the  automotive  group.  Also 
eluded  in  the  durable  goods  category  are  jewelry 
ares;  book  stores;  sporting  goods  stores;  bicycle  shops; 
tique  and  secondhand  stores;  gift,  novelty,  and 
uvenir  shops;  optical  goods  stores;  camera  and 
lotographic  supply  stores;  and  other  miscellaneous 
irable  goods  stores  engaged  in  the  retail  sale  of 
ecialized  lines  of  merchandise  not  elsewhere  classified 
ch  as  luggage  and  leather  goods;  typewriters;  hobby, 
ys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
ie  following  major  groups:  Food  stores;  eating  and 
inking  places;  the  general  merchandise  group;  apparel 
id  accessory  stores;  and  gasoline  service  stations.  Also 
eluded  in  the  nondurable  goods  category  are  liquor 
ores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
is  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
ed  stores;  farm  and  garden  supply  stores;  stationery 
ores;  news  dealers  and  newsstands;  and  cigar  stores  and 
ands. 

A  description  of  each  kind  of  business  included  in  the 
timates  in  this  report  is  given  below. 


DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en- 
iged  in  selling— for  all  types  of  construction— lumber, 
adding  materials,  and  basic  lines  of  hardware  such  as 
!>ols,  bunders’  hardware,  paint  and  glass,  electrical 
ipplies,  roofing  materials,  and  other  equipment  and 
ipplies.  Also  included  are  farm  equipment  dealers  and 
tablishments  engaged  in  selling  to  contractors  and/or 
ie  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

11 1)— Establishments  primardy  engaged  in  selling  to 
adding  contractors  or  to  the  general  public  a  general 
ie  of  budding  materials  such  as  rough  or  dressed 
mber;  flooring,  molding,  doors,  sash,  frames,  and 
her  mdlwork  of  all  materials;  roofing,  siding,  shingles, 
id  wallboard  of  ad  materials;  insulation;  and  brick,  tile, 
;ment,  sand,  gravel,  and  other  building  materials  and 
instruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
ealers  (SIC  5221 )— Establishments  primarily  engaged 
the  retad  sale  of  plumbing,  heating,  and  air- 
mditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231)— 
dablishments  primardy  engaged  in  the  retad  sale  of 
lint,  glass,  and  wallpaper  or  any  combination  of  these 
les. 


Electrical  Supply  Stores  (SIC  524 1 ) 1  —Establishments 
primardy  engaged  in  the  retad  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251)— Establishments  pri¬ 
mardy  engaged  in  the  retad  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primardy  engaged  in  the  retad  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retad  dealers  selling  new 
and  used  automobdes  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primardy  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primardy  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retad  sale  of 
automobde  tires,  batteries,  and  other  automobde  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

• 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primardy  engaged  in  the  retad  sale  of  ( 1 ) 
household  traders,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

• 

Furniture  Stores  (SIC  5712)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. . 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

57 15)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part 

This  includes  all  retail  durable  goods  stores  i 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  ! 
5933)2— Establishments  primarily  engaged  in  the  re 
sale  of  antique  furniture  and  home  furnishings,  gl 
ware,  and  objects  of  art  in  addition  to  those  establ: 
ments  selling  secondhand  merchandise  such  as  appa 
furniture,  appliances,  books,  automotive  parts,  mus: 
instruments,  etc.,  in  any  combination.  Pawnshops  ; 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primal 
engaged  in  the  retail  sale  of  new  books  and  periodic 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2-Establishme 
primarily  engaged  in  the  retail  sale  of  general  o 
specialized  line  of  sporting  goods  and  equipment 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  g< 
and  other  sports;  and  gymnasium  and  playgroi 
equipment. 

Bicycle  Shops  (SIC  5953) 2 — Establishments  primal 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pa 
and  accessories. 

Jewelry  Stores  (SIC  5971)— Establishments  primal 
engaged  in  the  retail  sale  of  any  combination  of  lines 
jewelry  such  as  diamonds  and  other  precious  sto 
mounted  in  precious  metals  such  as  rings,  bracelets,  a 
brooches;  sterling  and  plated  silverware;  and  watcl 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2  — Establi 
ments  primarily  engaged  on  the  retail  sale  of  to 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (S 
5996)— Establishments  primarily  engaged  in  the  rel 
sale  of  cameras,  films,  and  other  photographic  suppl 
and  equipment.  Excluded  are  establishments  primar 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 
Establishments  primarily  engaged  in  the  retail  sale 
combined  lines  of  gifts  and  novelty  merchandise,  sc 
venir,  and  miscellaneous  small  art  goods  such 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishmei 
primarily  engaged  in  the  retail  sale  of  eyeglasses  a 
related  optical  goods.  Excluded  are  establishmei 
whose  receipts  are  primarily  from  eye  examinations  a 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately 
are  included  in  the  durable  goods  stores  total. 
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liscellaneous  Retail  Stores  Not  Elsewhere  Classified 
Z  5999)2— Establishments  primarily  engaged  in  the 
til  sale  of  specialized  lines  of  merchandise  such  as 
ectors’  items  and  supplies,  artists’  supplies,  ortho- 
ic  and  artificial  limbs,  drafting  materials,  type- 
ters,  luggage  and  other  leather  goods,  pets,  religious 
ds,  hearing  aids,  rubber  stamps,  monuments  and 
lbstones,  and  other  merchandise  not  elsewhere 
sified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

Tiis  major  group  includes  retail  stores  which  sell  a 
iber  of  lines  of  merchandise  such  as  dry  goods, 
arel  and  accessories,  furniture  and  home  furnishings, 
11  wares,  hardware,  and  food.  The  stores  included  are 
erally  known  as  department  stores,  variety  stores, 
eral  merchandise  stores,  general  stores,  etc.,  as  well 
nail-order  houses.  Also  included  in  this  group  are 
se  nonstore  retailers  primarily  engaged  in  the  sale  of 
ducts  by  means  of  automatic  merchandising  units, 
:n  referred  to  as  vending  machine  operators,  mail¬ 
er  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
)ugh  mail-order  houses),  and  those  primarily  engaged 
he  sale  of  merchandise  by  house-to-house  canvass. 

)epartment  Stores  (SIC  5311)— These  retail  stores 
7  a  general  line  of  apparel  such  as  suits,  coats, 
jses,  and  furnishings;  home  furnishings  such  as 
liture,  floor  coverings,  curtains,  draperies,  linens, 
or  household  appliances;  and  housewares  such  as 
le  and  kitchen  appliances,  dishes,  and  utensils.  These 
other  merchandise  lines  are  normally  arranged  in 
arate  sections  or  departments  with  the  accounting  on 
epartmentalized  basis.  The  departments  and  func- 
is  are  integrated  under  a  single  management.  In 
eral,  a  retail  store  is  classified  as  a  department  store 
:  normally  has  25  or  more  employees  and  sells  some 
ns  in  each  of  the  following  lines  of  merchandise  with 
one  of  the  lines  exceeding  80  percent  of  total  sales: 
furniture,  home  furnishings,  appliances,  radio  and 
sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
household  linens  and  dry  goods.  The  80-percent 
itation  for  any  one  category  does  not  apply  for 
iblishments  with  total  annual  sales  of  more  than  $5 
lion,  provided  the  combined  sales  of  the  other  two 
xhandise  line  groups  exceed  $500,000.  So-called 
;ount  stores  are  included  as  department  stores, 
vided  they  meet  the  criteria  described  above. 

dail-Order  Houses  (Department  Store  Merchandise) 
C  5321 ,  part)3— Establishments  with  normally  25  or 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
included  in  the  durable  goods  stores  total. 

'Sales  made  by  mail  order  catalog  desks  located  within 
artment  stores  of  mail  order  firms  and  the  free-standing 
alog-order  stores  of  department  store  firms  are  included 
1  e. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  (—Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341)'  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351)'—  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1)— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

*  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451  )* —Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  | 
eluded  are  furriers  and  custom  tailors  carrying  stock 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (| 
561 1)— Establishments  primarily  engaged  in  the  ra 
sale  of  men’s  and  boys’  ready-to-wear  clothing 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)— Esjl 
lishments  primarily  engaged  in  the  retail  sale  of  womH 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  i 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (| 
5631)— Establishments  primarily  engaged  in  the  ra 
sale  of  specialized  lines  of  women’s  and  girls’  appii 
such  as  sportswear,  beachwear,  blouses,  hosiery,  I 
linery,  foundation  garments,  lingerie,  negligees,  ro 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641 
Establishments  primarily  engaged  in  the  retail  sak 
children’s  and  infants’  clothing,  furnishings,  and  ac 
sories. 

Family  Clothing  Stores  (SIC  5651)-Establishm< 
primarily  engaged  in  the  retail  sale  of  clothing,  fum 
mgs,  and  accessories  for  men,  women,  and  children, 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primal 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinai 
of  the  lines,  of  men’s,  women’s,  and  children’s  footw 
These  establishments  frequently  carry  accessory  l 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5 67 1 ) 1  —  Establishments 
marily  engaged  in  the  retail  sale  of  men’s  and  worn) 
outer  garments  such  as  suits,  overcoats,  unifon 
dresses,  etc.,  made  on  their  own  premises  to  custo 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )'  —  Establishm< 
primarily  engaged  in  the  retail  sale  of  furs  and  ; 
garments  including  those  primarily  engaged  in  selling!! 
garments  made  on  their  own  premises  to  indivk 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (f 
5699)1 -Establishments  primarily  engaged  in  the  ra 
sale  of  specialized  lines  of  apparel  and  accessories, 
elsewhere  classified,  such  as  bathing  suits,  raincc 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primtl] 
engaged  in  selling  prepared  foods  and  drinks  c 
consumption  on  or  near  the  premises,  and  lu;: 
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inters  and  refreshment  stands  selling  prepared  foods 
1  drinks  for  immediate  consumption.  Also  included 
social  caterers  who  sell  prepared  foods  which  are 
ved  on  the  premises  or  elsewhere,  and  inplant  feeding 
itractors.  Eating  and  drinking  places  operated  as 
sed  concessions  in  theaters,  hotels,  motels,  and  places 
amusement  are  included  here,  although  candy  and 
pcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
t)-Establishments  primarily  engaged  in  the  retail  sale 
prepared  food  and  drink  for  consumption  on  the 
anises.  In  the  cafeterias  the  customers  often  serve 
anselves.  Alcoholic  beverages  are  frequently  sold  at 
:se  establishments  but  receipts  from  the  sale  of 
oholic  beverages  may  not  exceed  the  receipts  from 
-pared  foods.  Also  included  here  are  inplant  feeding 
itractors  primarily  engaged  in  the  preparation  and 
ail  sale  of  prepared  food  and  drink  for  employees 
ider  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  5812,  part)4 -Establish¬ 
es  primarily  engaged  in  the  retail  sale  of  limited  lines 
refreshments  and  prepared  food  items.  Included  are 
ablishments  which  prepare  refreshment  items  such  as 
'Zen  custard,  pizza,  barbequed  chicken,  and  ham- 
rgers  for  consumption  on  or  near  the  premises  or  for 
ike-home”  consumption. 

t 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
marily  engaged  in  servicing  prepared  food  on  the 
:mises  or  elsewhere.  Service  plays  an  important  part 
this  kind  of  business.  The  principal  activity  of  the 
ablishment  is  catering  of  food  and  beverages  to 
•ties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)— Establishments  primarily 
jaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
le,  liquor,  and  other  alcoholic  beverages  for  consump- 
n  on  the  premises.  Prepared  foods  are  frequently  sold 
these  establishments,  but  receipts  from  the  sale  of 
•-pared  foods  may  not  exceed  receipts  from  sales  of 
oholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

If 

Establishments  primarily  engaged  in  the  retail  sale  of 
ascription  drugs,  patent  medicines,  and  health  and 
rt-aid  products.  Usually  the  establishments  carry  a 
mber  of  related  lines  of  merchandise  such  as  cosmet- 
r,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
1  novelty  merchandise.  These  stores  may  also  operate 
oda  fountain  or  lunch  counter. 


4  Sales  for  this  kind  of  establishment  are  not  shown  separately 
are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 

j 

r 
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Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5 -Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)-Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5  —  Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 
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Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


Kind  of  business 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

Durable  goods  stores,  total . 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

Nondurable  goods  stores,  total . 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

d  stores,  total . 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

epartment  stores . 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

ail-order  houses  (department  stores  merchandise) . 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

arel  and  accessory  stores,  total . 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

omen's  ready-to-wear  stores . . . . 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

niture,  home  furnishings,  and  equipment  stores,  total. 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

urniture,  home  furnishing  stores . 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

Furniture  stores . 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

oueehold  appliance,  TV,  radio  stores . 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

Household  appliance  stores . 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

umber  and  other  building  materials  dealers . 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

omotive  dealers,  total . 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

assenger  car  dealers  (franchised) . . . 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

ire,  battery,  accessory  dealers . 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

oline  service  stations . 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

Durable  good  stores,  total . 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

Nondurable  goods  stores,  total . . . 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

epartment  stores . 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

arel  and  accessory  stores,  total . 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

niture,  home  furnishings,  and  equipment  stores,  total. 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

urniture,  home  furnishings  stores . 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

umber  and  other  building  material  dealers . 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

omotive  dealers,  total . . . 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

assenger  car  dealers  (franchised) . 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

oline  service  stations . 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

Durable  goods  stores,  total . 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

Nondurable  goods  stores,  total . 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

epartment  stores . 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

arel  and  accessory  stores,  total . 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

niture,  home  furnishings,  and  equipment  stores,  total. 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

urniture,  home  furnishings  stores . 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

ousehold  appliance,  TV,  radio  stores . 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

omotive  dealers,  total . 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

ire,  battery,  accessory  dealers . 

• 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

Retail  stores,  total . 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

Durable  goods  stores,  total . 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

101.5 

Nondurable  goods  stores,  total . 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

110.0 

epartment  st  ore  s . 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

112.2 

arel  and  accessory  stores,  total . 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

e,  battery,  accessory  dealers . 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

Durable  goods  stores,  total . 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

95.0 

Nondurable  goods  stores,  total . 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

epartment  stores . 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

arel  and  accessory  stores,  total . 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

Durable  goods  stores,  total . 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

Nondurable  goods  stores,  total . 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

epartment  stores . 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

arel  and  accessory  stores,  total . 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

- - - - 

?»'ote :  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
1  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
*  iday  factors.  Adjusted  account s-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
tors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sa  ; 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

6 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR)I 

Cl 

I 

C 

MClj 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

. 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

; 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14.28 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

< 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

; 

Mail-order  houses  (department  store  merchandise)... 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

Shoe  stores . . . . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

Furniture,  home  furnishings,  equip,  stores,  total.... 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24  .4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

Hardware  stores . . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

i 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

: 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

: 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

: 

GROUP  II  STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

< 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

: 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

: 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

: 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

Apparel  and  accessory  stores,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

: 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  dai 

The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb.-Mar.,  etc.)  2-month  spans  (Jan.-Mar.,  Feb.-Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributab 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  th. 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  s 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  nur 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  componer 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  numb* 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  givt 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  interval 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  aboi 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is  2 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1 -month  chang 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  I 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  < 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2.9' 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  bein 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD  s 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series  i 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  fac 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  an 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greater 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for 
retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kinc 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


m 

Kind  of  business 

T7 

s 

Range  of 
seasonal 

factor 

CT 

T 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

Retail  stores,  total.. . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

xJ  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

ieral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

ilail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

iarel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

tomen’s  ready-to-wear  stores . . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

miture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

?urniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

lousehold  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

ig.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

number  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

;omotive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

5assenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

.’ire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

joline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

ieral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

department  stores . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

>arel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

miture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

=Tirniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

ig.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

timber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

tomotive  dealers,  total . . . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

ioline  service  stations . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

leral  merchandise  group  without  nonstores  (except 

jpartment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

iarel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

-miture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

•’urniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

lousehold  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

:omotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

’ire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

ieral  merchandise  group  without  nonstores  (except 

jpartment  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

iarel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

■e,  battery,  accessory  dealers . . . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

f  Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

ieral  merchandise  group  without  nonstores  (except 

jpartment  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

»rel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

L 

Retail  stores,  total . . . . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . . . . . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

ieral  merchandise  group  without  nonstores  (except 

ipartment  stores . T. 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

department  stores . ,, 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

>arel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.--NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT..  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medin; 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  anc 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Prebk 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  anc 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  anc 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak. 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porte: 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO- WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth1 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Countie 


36 


37 


EENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

RTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

iNOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

'USTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

DIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

CKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

CKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

CKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

iLAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 

,NSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

JOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

iNCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

iNSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

1XINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

iNCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

TTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

)S  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

IUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

WELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

NCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

^CON,  GA. :  Bibb  and  Houston  Counties,  Ga. 

:MPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
County,  Ark. 

AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

LWAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

NNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

JBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
DNTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

JNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

JSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

^SSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

!W  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County ^  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 

SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 

SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 

SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y. :  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pine 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  i 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Me 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandji 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fair!; 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  It 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.' 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luze 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Ber 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Hole 
Leicester,  Millbury,  Northborough,  Northbridge,  Nc 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterl 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns; 
Worcester  County,  Mass. 

YOUNGSTOWN- WARREN,  OHIO:  Mahoning  and  Truml 
Counties,  Ohio 


GEOGRAPHIC  REGIONS  AND  DIVISIONS 


THE  NORTHEASTERN  STATES 


New  England  Division 
Maine 

New  Hampshire 
Vermont 
Massachusetts 
Rhcxle  Island 
Connecticut 


Middle  Atlantic  Division 
New  York 
New  Jersey 
Pennsylvania 


THE  SOUTH 

East  South  Central  Division 

South  Atlantic  Division 

Kentucky 

Delaware 

Tennessee 

Maryland 

Atacama 

District  of  Columbia 

Mississippi 

Virginia 

West  Virginia 

West  South  Central  Division 

North  Carolina 

Arkansas 

South  Carolina 

Louisiana 

Georgia 

Oklahoma 

Florida 

Texas 

THE  NORTH  CENTRAL  STATES 

West  North  Central  Division 

East  North  Central  Division 

Minnesota 

Ohio 

Iowa 

Indiana 

Missouri 

Illinois 

North  Dakota 

Michigan 

South  Dakota 

Wisconsin 

Nebraska 

Kansas 

THE  WEST 

Mountain  Division 

Pacific  Division 

Montana 

Washington 

Idaho 

Oregon 

Wyoming 

California 

Colorado 

Alaska 

New  Mexico 

Hawaii 

Arizona 

Utah 

Nevada 

We 
Have 
The  Facts 
You  Need 


For. . . 


Market  Analysis 


Store  Location 


Neighborhood  Studies 


Public  Facilities  Planning 


Send  for  our 

PUBLICATIONS 

ANNOUNCEMENTS 


They  show  you  how  to  get: 

Facts  BUSINESSMEN  use  to  gage  potential  mar¬ 
kets,  help  make  economic  and  sale  forecasts, 
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>tal  sales  of  all  retail  stores  in  the  United  States  for  August 
were  estimated  at  $50.6  billion.  After  adjustment  for  seasonal 
tion  and  trading-day  differences,  but  not  for  price  changes, 
sales  for  August  were  $49.8  billion.  This  adjusted  figure  was 
illy  unchanged  from  July  1975,  but  was  6  percent  above 
st  1974.  The  adjusted  June-August  total  sales  were  5  percent 
;  the  prior  3  months  and  8  percent  above  the  comparable 
d  a  year  ago. 

ljusted  sales  of  durable  goods  stores  were  little  changed  from 
1975  but  were  1  percent  above  August  1974.  In  comparison 
August  1974,  total  adjusted  sales  of  the  following  groups  of 


Adjusted  sales  of  nondurable  goods  stores  were  about  1  percent 
above  July  1975  and  9  percent  above  August  1974.  In  comparison 
with  August  1974,  total  adjusted  sales  of  the  following  groups  of 
stores  in  the  nondurable  goods  stores  category  were  as  follows: 
Eating  and  drinking  places,  up  1 1  percent;  apparel  and  accessory 
stores,  up  9  percent;  general  merchandise  stores  (including  non¬ 
stores)  and  food  stores,  each  up  8  percent. 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 
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U.S.  DEPARTMENT  OF  COMMERCE 
BUREAU  OF  THE  CENSUS 


Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Oocuments, 
Government  Printing  Office,  Washington,  O.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  August  1975  and  year-ago 
comparisons  as  follows:  The  Northeastern  States-$10.6  billion,  up 
3  percent;  the  North  Central  States-$14.7  billion,  up  3  percent;  the 
South-$15.3  billion,  up  3  percent;  the  West-$9.9  billion,  up  10 
percent. 


In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  August  1975  and  com¬ 
parisons  with  August  1974  were  as  follows:  Chicago-$1.8  billion, 
up  2  percent;  Detroit-$0.9  billion,  unchanged;  Los  Angeles— $1.7 
billion,  up  1  percent;  New  York  (including  Nassau-Suffolk 
SMSA)—  $2. 1  billion,  down  3  percent;  Philadelphia— $  1 .0  billion,  up 
8  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.1  billion  in  t 
accounts-receivable  balances  owed  by  customers  as  of  Augusi 
1975.  This  figure  represents  $16.4  billion  for  installment  acco 
and  $10.7  billion  for  charge  accounts. 

After  adjustment  for  seasonal  variations  and  holiday  differe 
but  not  for  price  changes,  total  August  accounts-recei\ 
balances  were  virtually  unchanged  from  July  1975  and  were 
changed  from  August  1974.  August  installment  account  bala 
were  virtually  unchanged  from  the  previous  month  while  ch 
account  balances  decreased  1  percent  for  the  same  pe 
Compared  with  August  1974,  installment  account  balance; 
creased  1  percent  and  charge  account  balances  decreased  1  pert 


Sales  of  Retail  Stores  in  the  United  States: 
First  8  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  June  1974- Aug.  1975 

(Monthly  sales  based  on  average  of  a  3-month  period;  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


leginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
olume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  8 

months 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.  V 

Aug. 

I  Sept . 

Oct. 

Nov. 

Dec. 

1975 

1974 

Data  NOT 

ADJUSTED  for  seasonal  variations,  holiday  or  trading-da 

y  differences 

Retail  stores,  total . 

41,315 

39 , 802 

44,937 

45.896 

51 . 204 

49,052 

1 50,026 

50,5o2 

48, 4441 

43 , 800 

46,758 

46,351 

52,253 

372,784 

348 

Total  (excluding  automotive  group) . 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,415 

41,801 

39,475 

36, 209 

38,780 

39,386 

46,014 

305,847 

281 

Durable  goods  stores,  total . 

12,051 

12,279 

13,270 

14,588 

15,987 

16,126 

16,374 

15,495 

15,614 

13,858 

14,501 

13,085 

13,353 

116,170 

112 

Nondurable  goods  stores,  total . 

29,264 

27,523 

31,667 

31.308 

35,217 

32,926 

33,652 

35,057 

32,830 

29,942 

32,257 

33,266 

38,900 

256,614 

236, 

Food  stores,  total . 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,433 

11,669 

11,014 

9,841 

10,304 

10,705 

10,678 

86,708 

78 

Grocery  stores . . . 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,647 

10,895 

10,250 

9,116 

9,562 

10,013 

9,898 

80,790 

72 

Meat  and  fish  (seafood)  markets) . 

233 

222 

249 

262 

268 

258 

263 

257 

260 

266 

269 

243 

254 

2,012 

1 

Retail  bakeries . 

117 

112 

120 

115 

127 

122 

112 

119 

129 

128 

143 

125 

127 

944 

Eating  and  drinking  places . 

3,443 

3,288 

3,668 

3,773 

4,183 

4,207 

4,228 

4,365 

3,942 

3,583 

3,685 

3,592 

3,621 

31,155 

27 

Eating  places . 

2,807 

2,689 

3,024 

3.120 

3,493 

3,515 

3,547 

3,678 

3,260 

2,951 

3,029 

2,923 

2,929 

25,873 

22, 

Restaurants,  lunchrooms,  cafeterias . 

2,266 

2,191 

2,476 

2,509 

2,729 

2.733 

2,802 

2,921 

2,552 

2,324 

2,414 

2,366 

2,358 

20,627 

17  ’ 

Drinking  places . 

636 

599 

644 

653 

690 

692 

681 

687 

682 

632 

656 

669 

692 

5,282 

5, 

General  merchandise  group  with  nonstores1 . 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,288 

8,001 

7,625 

7,034 

7,711 

8,751 

12,036 

56,048 

53 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

5,108 

5,036 

6,  489 

6,503 

7,488 

6,973 

6,759 

7,4  15 

7,059 

6,460 

7,059 

8,089 

11,416 

51,801 

49 

Department  stores  and  dry  goods,  gen- 

eral  merchandise  stores . 

4,238 

4,109 

5,325 

5,385 

6,255 

5,853 

5,651 

6,158 

5,806 

5,325 

5,723 

6,567 

9,529 

42,974 

40 

Department  stores . 

3,418 

3,334 

4,367 

4,449 

5,170 

4 , 827 

4,611 

5,070 

4,749 

4,386 

4,726 

5,427 

7,991 

35  ,246 

33, 

Variety  stores . 

524 

542 

706 

660 

798 

713 

665 

791 

759 

662 

727 

817 

1,285 

5,399 

Mail-order  houses  (department  stores 

merchandise)2 . 

346 

385 

458 

458 

435 

407 

443 

496 

494 

473 

609 

705 

602 

3,428 

3, 

Apparel  and  accessory  stores,  total . 

1,770 

1,606 

2,077 

1 . 949 

2  232 

2,072 

1,970 

2,253 

2, 125 

1,997 

2,096 

2,191 

3,358 

15,929 

15 

Men's,  boys'  wear  stores3 . 

428 

375 

454 

436 

516 

502 

440 

471 

466 

429 

461 

506 

832 

3,622 

3 

Men's,  boys'  clothing,  furnishing  stores . 

421 

369 

448 

427 

509 

4  96 

433 

465 

459 

420 

451 

497 

815 

3,568 

3, 

Women's  apparel,  accessory  stores4 . 

687 

626 

795 

74  9 

869 

797 

783 

903 

796 

784 

844 

853 

1, 285 

6,209 

5, 

Women's  ready-to-wear  stores . 

592 

536 

692 

650 

748 

682 

674 

787 

664 

677 

722 

724 

1,092 

5,361 

4, 

Family  clothing  stores . 

304 

279 

359 

349 

392 

353 

345 

399 

393 

345 

365 

400 

657 

2,780 

2 

Shoe  stores . 

272 

247 

349 

311 

354 

323 

303 

355 

358 

341 

325 

325 

411 

2,514 

2, 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,931 

1,793 

1,971 

2.010 

2,124 

2,144 

2,167 

2,171 

2,244 

2,116 

2, 175 

2,159 

2,533 

16,311 

16, 

Furniture,  home  furnishings  stores . 

1,149 

1,079 

1,  176 

1,207 

1,260 

1,269 

1  ,283 

1  ,291 

1,367 

1,258 

1,331 

1,314 

1,368 

9,714 

10, 

Furniture  stores . 

830 

783 

856 

884 

929 

925 

943 

952 

994 

910 

949 

959 

1,014 

7,102 

7, 

Household  appliance,  TV,  radio  stores . 

610 

554 

605 

620 

679 

697 

708 

691 

699 

664 

647 

643 

855 

5,164 

5, 

Household  appliance  stores . 

389 

342 

373 

368 

411 

425 

441 

421 

466 

428 

423 

397 

512 

3,170 

3, 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,156 

2,059 

2,  368 

2,825 

3,185 

3,141 

3,145 

3,087 

2,997 

2,887 

3,032 

2,535 

2,396 

21,966 

21, 

Building  materials  and  hardware,  total5 . 

1,498 

1,439 

1,631 

1 , 879 

2,199 

2,212 

2,244 

2,206 

2,209 

2,057 

2,161 

1,897 

1,760 

15,308 

15, 

Lumber  and  other  bldg,  materials  dealers5 . 

1, 152 

1,092 

1,237 

1,418 

1,628 

1.668 

1,721 

1,701 

1,765 

1,628 

1,699 

1,453 

1,241 

11,617 

12, 

Hardware  stores . 

346 

347 

394 

461 

571 

544 

523 

505 

444 

429 

462 

444 

519 

3,691 

3! 

Automotive  dealers,  total . 

6,732 

7,258 

7,641 

8,422 

9,180 

9.342 

9,611 

8,751 

8,969 

7,591 

7,978 

6,965 

6,239 

66,937 

64, 

Passenger  car,  other  automotive  dealers . 

6, 148 

6,693 

6,954 

7,663 

8,347 

8.499 

8,783 

7,972 

8,  221 

6,909 

7,250 

6,241 

5,508 

61,059 

58. 

Passenger  car  dealers6 . 

5,767 

6,270 

6,399 

6,953 

7,457 

7.648 

7,944 

7,226 

7,517 

6,354 

6,762 

5,839 

5.142 

55,664 

53, 

Passenger  car  dealers  (franchised) . 

5,385 

5,865 

5,947 

6,488 

6,926 

7.158 

7,445 

6,701 

7,028 

5,910 

6,322 

5,446 

4,804 

51,915 

49, 

Tire,  battery,  accessory  dealers . 

584 

565 

687 

759 

833 

843 

828 

779 

748 

682 

728 

724 

731 

5,878 

5. 

Gasoline  service  stations . 

3,278 

3,053 

3,424 

3,468 

3,715 

3.750 

4,067 

4,142 

3,738 

3,426 

3,546 

3,400 

3,406 

28,897 

26, 

Drug  and  proprietary  stores . 

1,379 

1,332 

1.430 

1,407 

1,529 

1 .494 

1,473 

1,495 

1,429 

1,330 

1,399 

1,378 

1,914 

11,539 

10, 

Liquor  stores . 

801 

745 

837 

806 

945 

909 

968 

965 

919 

818 

867 

923 

1,207 

6,976 

• 

Data  ADJUSTED 

for  seasonal  variations, 

holiday 

and  trading-day  differences 

Retail  stores,  total . 

r46,006 

r46,914 

r45,951 

r46,813 

r48,173 

r48,578 

*49,655 

49,827 

r46,92ol 

ri5 ,858 

r45 , 844 

r44  ,529 

r45 , 109 

381,917 

357, 

Total  (excluding  automotive  group) . 

38,259 

38,494 

38,590 

38.  912 

39.  910 

40.131 

40,805 

41,014 

38,013 

37,984 

38,289 

37,550 

37,463 

316,115 

294, 

Durable  goods  stores,  total . 

ri4 , 126 

r14,664 

ri3,378 

ri  4,165 

ri4,703 

rl4, 965 

15,432 

15,127 

15 ,245 

14,100 

r13 , 686 

13,035 

13,554 

116,860 

113, 

Nondurable  goods  stores,  total . 

31,880 

32,250 

32,573 

32.648 

33,470 

33,613 

34,223 

34,400 

31,675 

31,758 

32,158 

31,494 

31,555 

265,057 

243, 

Food  stores,  total . 

10,672 

10,643 

10,805 

10  598 

10,875 

11,023 

11 ,282 

11,086 

10,261 

10,363 

10,431 

10,455 

10,330 

86,984 

78, 

Grocery  stores . 

9,945 

9,925 

10,058 

9,846 

10,105 

10.255 

10,531 

10,356 

9,553 

9,626 

9,698 

9,740 

9,610 

81,021 

72, 

Eating  and  drinking  places . 

3,784 

3,828 

3,821 

3  898 

3,935 

3,984 

3,933 

3,894 

3,498 

3,530 

3,623 

3,715 

3,721 

31,077 

27, 

General  merchandise  group  with  nonstores1 . 

7,261 

7,533 

7,599 

7,638 

7,981 

7,994 

7,903 

8,108 

7,527 

7,578 

7,533 

7,409 

7.371 

62,017 

59, 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,321 

7,540 

6,959 

7,006 

6,960 

6.865 

6,758 

57,541 

55, 

Department  stores . 

4,497 

4,743 

4,852 

4,825 

5,094 

5.081 

5,017 

5,205 

4,740 

4,737 

4,712 

4,627 

4,608 

39,314 

37, 

Variety  Stores . 

720 

746 

739 

746 

788 

774 

728 

801 

746 

745 

753 

732 

684 

6,042 

5, 

Mail-order  houses  (department  stores 

merchandise)2 . 

485 

489 

456 

476 

4  82 

496 

510 

509 

492 

514 

513 

499 

415 

3,903 

3. 

Apparel  and  accessory  stores,  total . 

2,118 

2,189 

2,099 

2,179 

2,216 

2.223 

2,236 

2  ,312 

2,129 

2.  122 

2,087 

1,982 

2,032 

17,572 

16, 

Men's,  boys’  wear  stores3 . 

473 

518 

506 

506 

506 

517 

511 

519 

507 

495 

477 

450 

444 

4,056 

3, 

Women's  apparel,  accessory  stores4 . 

844 

828 

820 

819 

854 

863 

876 

953 

810 

824 

817 

766 

800 

6,857 

6, 

Shoe  stores . 

323 

344 

310 

337 

356 

346 

344 

335 

332 

318 

321 

307 

303 

2,695 

2, 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,171 

2,195 

2,212 

2,198 

2,111 

2,067 

2,004 

16,942 

17,.* 

Furniture,  home  furnishings  stores . 

1,237 

1,235 

1,199 

1,244 

1,216 

1,245 

1 ,280 

1,287 

1  ,325 

1,335 

1,282 

1,240 

1,193 

9,943 

10,: 

Household  appliance,  TV,  radio  stores . 

625 

633 

660 

686 

716 

723 

688 

694 

691 

676 

638 

629 

617 

5,425 

5,- 

Building  materials,  hardware,  farm  equip- 

ment  dealers,  total . 

2,886 

2,739 

2,522 

2,707 

2,842 

2,848 

2,884 

2,892 

2,715 

2,702 

2,674 

2,617 

2,539 

22,320 

22,: 

Lumber  and  other  bldg,  materials  dealers5 . 

1,424 

1,415 

1 ,355 

1,415 

1,517 

1,515 

1,515 

1,505 

1,509 

1,514 

1 ,517 

1  ,465 

1,412 

11,661 

12,* 

Hardware  stores . 

471 

477 

464 

468 

489 

484 

478 

489 

415 

444 

440 

427 

431 

3,820 

3, 

Automotive  dealers,  total . 

r7 . 747 

r8,420 

r 

7,361 

r7,901 

r8,263 

r8,447 

8,850 

8,813 

r8 . 907 

1,874 

1,555 

r6 , 979 

1,646 

65,802 

62,' 

Passenger  car,  other  automotive  dealers . 

‘7,022 

*7,675 

*6,623 

*7,164 

*7,508 

*7,654 

8,082 

8,071 

r8 , 2 1 9 

1,158 

r6,855 

r6,314 

*■6,956 

59,799 

57,* 

Tire,  battery,  accessory  dealers . 

725 

745 

738 

737 

755 

793 

768 

742 

688 

716 

700 

665 

690 

6,003 

5,S 

Gasoline  service  stations . 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,790 

3,871 

3,480 

3,503 

3,507 

3,397 

3,399 

28,801 

26, < 

Drug  and  proprietary  stores . 

1,436 

1,449 

1,488 

1,455 

1,499 

1  ,532 

1  ,525 

1 ,506 

1,408 

1,415 

1,429 

1,402 

1,461 

11,890 

11 

Liquor  stores . 

871 

882 

903 

884 

919 

941 

927 

941 

887 

888 

891 

884 

886 

7,268 

6,* 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  US  and  group  totals  Include  kinds  of  business  not  shown  separately. 
pPreliminary  estimates.  rRevised. 

1 Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2  Includes  sales  made  b 
mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  “’includes  women 
ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5  Includes  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electri 
stores.  G Includes  both  franchised  and  nonfranchised  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Percent  change 
sales — all  retail 

in 

s  tores 

Kind  of  business 

August  1975 
from-- 

A  months 

1975 

from 

8  months 
1974 

August 

1974 

July 

1975 

!  ■ 

Retail  stores,  total. 

If 

Total  (excluding  automotive  group). 


Kind  of  business 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Percent  change  in 
sales--all  retail  stores 


August 

1975 

from-- 

August 

July 

1974 

1975 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


>d  stores,  total . 

irocery  stores...., . 

/leat  and  fish  (seafood)  markets.  . 
ruit  stores,  vegetable  markets*. 
:andy,  nut,  confectionery  stores* 
tetail  bakeries . 


ing  and  drinking  places . 

bating  places . 

Restaurants,  lunchrooms,  cafeterias, 
i  )rinking  places . 


leral  merchandise  group  with  nonstores1 . 

,  ieneral  merchandise  group  without  nonstores1 

except  department  stores  mail  order) . 

)epartment  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

'ariety  stores . 

lail-order  houses  (department  stores 
i  merchandise) 2 . 

>arel  and  accessory  stores,  total . 

ten's,  boys'  clothing,  furnishings  stores.... 

omen’s  ready-to-wear  stores . 

amily  clothing  stores . 

omen's  apparel,  accessory,  specialty  stores  • 
;hoe  stores . 


8  months 
1975 
from 

9  months 
1974 


+4 

+1 

+7 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

-3 

0 

-2 

+6 

+3 

*8 

Furniture  stores . 

-4 

+1 

0 

Floor  coverings  stores* . 

-11 

-1 

-15 

-1 

-5 

+3 

Household  appliance,  TV,  radio  stores . 

-1 

-2 

-1 

+7 

+4 

+9 

Household  appl iance  stores . 

-10 

-5 

-9 

Radio  and  television  stores* . 

+16 

+1 

+16 

+6 

+2 

+11 

Music  stores* . 

+6 

+7 

+13 

*6 

-1 

+2 

-2 

+11 

+5 

Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total 

+3 

-2 

+1 

+26 

-10 

+25 

Lumber  and  other  building  materials  dealers3 

-4 

-1 

-6 

Paint,  glass,  wallpaper  stores . 

+5 

+3 

+6 

-6 

+6 

+3 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers  . 

+25 

+7 

+3 

+11 

+3 

*14 

Hardware  stores . 

+14 

-3 

+12 

+13 

+4 

+16 

Farm  equipment  dealers- . 

+12 

-2 

+10 

+14 

+4 

+17 

Automotive  dealers,  total . 

-2 

-9 

+4 

Passenger  car  dealers . 

-4 

-9 

+5 

+5 

+10 

+4 

Passenger  car  dealers  (franchised) . 

-5 

-10 

+5 

Tire,  battery,  accessory  dealers . 

*4 

-6 

+8 

+5 

+10 

+5 

Gasoline  service  stations . . . 

+11 

+2 

+11 

+6 

+9 

+5 

Fuel  and  ice  dealers . 

+15 

+12 

+7 

+7 

+10 

+6 

Fuel  and  ice  dealers,  except  fuel  oil* . 

+9 

+13 

-1 

+4 

+19 

+3 

Fuel  oil  dealers  . 

+20 

+10 

+11 

+12 

-1 

Drug  and  proprietary  stores . 

+5 

+1 

+7 

Liquor  stores . . . 

+5 

0 

+8 

+6 

+14 

+5 

Jewelry  stores-! . 

-2 

+3 

0 

+1 

+7 

+5 

Florist* . . . 

+7 

+2 

+3 

+15 

+17 

+9 

Book  stores^- . . . 

+19 

+20 

+20 

+2 

+16 

+4 

Stationery  stores- . 

+3 

+10 

+14 

-7 

-3 

-10 

Camera,  photographic  supplies  stores- . 

+11 

+5 

+20 

-1 

+17 

-2 

Optical  goods  stores- . 

+19 

+4 

+13 

data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 

+6 

0 

+7 

Apparel  and  accessory  stores,  total . 

+9 

+3 

+5 

Men's,  boys'  wear  stores4 . 

+2 

+2 

+5 

Women's  apparel,  accessory  stores5 . 

+18 

+9 

+8 

+8 

+1 

+7 

Shoe  stores . 

+1 

-3 

-2 

+1 

0 

+3 

Furniture,  home  furnishings,  and  equipment 

+9 

+1 

+9 

stores,  total . 

-1 

+1 

-2 

Furniture,  home  furnishings  stores . 

-3 

+1 

-4 

+8 

-2 

+11 

Household  appliance,  TV,  radio  stores . 

0 

+1 

-1 

+8 

-2 

+11 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+7 

0 

+1 

Lumber  and  other  building  materials  dealers3 

0 

-1 

-6 

+11 

-1 

+14 

Hardware  stores . ,  _ .  . 

+18 

+2 

+11 

-8 

+3 

+4 

Automotive  dealers,  total . 

-1 

0 

+4 

Passenger  car  and  other  automotive  dealers6. 

-2 

0 

+4 

+8 

+3 

+5 

Tire,  battery,  accessory  dealers . 

+8 

-3 

+9 

+10 

+4 

+6 

Gasoline  service  stations . 

+11 

+2 

+10 

+7 

+10 

+3 

Drug  and  proprietary  stores . 

+7 

-1 

+7 

+3 

0 

-1 

Liquor  stores . , . 

+6 

*2 

+8 

Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


•d  stores,  total. 
■ rocery  stores... 


ing  and  drinking  places. 


p 

eral  merchandise  group  with  nonstores1 . 

eneral  merchandise  group  without  nonstores1 

except  department  stores  mail  order) . 

epartment  stores . . . 

ariety  stores . 

►  ail-order  houses  (department  stores 
r merchandise) 2 . 


!  Note:  Sampling  variabilities,  based  on  unadjusted 
|  erisk,  see  table  14 . 


data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 


| See  Explanatory  Materials,  pp.  24  and  25. 

^Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

J  Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  lumber  yards,  building  materials  dealers; 

nt,  plumbing,  and  electrical  stores.  includes  men's  boys'  clothing,  furnishings  stores;  and  custom  tailors.  includes  women’s  ready-to-wear,  acces- 

y  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month-to-month 

percent 

change 

3-month  percent  change 

Average 

monthly  rates  of 

changes 

August  1975 
from 

July  1975 

July  1975 
from 

June  1975 

June  1975 
from 

May  1975 

June  1975  through  August  1975 
from- 

August  1975 
from 

May  1975 

(3-month  span) 

August  1975 
from 

February  1975 

( 6-month  span) 

August  1975 
from 

August  1974 

(12-month  span) 

March  1975 
through 

May  1975 

June  1974 
through 
August  1974 

Retail 

stores,  total . 

0 

+2 

+1 

+5 

+ft 

+1 

+1 

+1 

»ble  goods  stores,  total . 

0 

+3 

+2 

+8 

+4 

+2 

+1 

0 

lurable 

goods  stores,  total . 

+1 

+2 

0 

+4 

+9 

+1 

+1 

+1 
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Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  8 

monthbi 

Jan. 

Feb. 

Mar. 

Apr. 

May 

.June 

July 

Aug . P 

Aug.  1 

I  sept' 

Oct. 

Nov. 

Dec. 

1975 

197- 

Data  NOT  ADJUSTED  for 

seasonal 

variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,729 

15,698 

1 

14,896 

13,499 

14,597 

15,745 

19,080 

113,973 

10* 

Durable  goods  stores,  total . 

690 

666 

762 

814 

897 

909 

922 

886 

905 

823 

844 

787 

882 

6,546 

, 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13,103 

14,963 

13,778 

13,807 

14,812 

13,991 

12,676 

13,753 

14,958 

18,198 

107,427 

9< 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,883 

6,112 

5,758 

5,103 

5,420 

5,825 

5,679 

45,708 

43 

Grocery  stores1 . 

5,646 

5,118 

5,702 

5,268 

6,079 

5.457 

5,812 

6,041 

5,683 

5,034 

5,351 

5,760 

5,587 

45,123 

1C 

General  merchandise  group  with  nonstores2 . 

4,308 

4,298 

5,559 

5,574 

6,372 

5.948 

5,745 

6,365 

6,051 

5,557 

6,132 

6,956 

9,633 

44,169 

* 

General  merchandise  group  without  nonstores2 

(except  deapartment  stores  mail  order) . 

4,098 

4,055 

5,278 

5,305 

6,094 

5.688 

5,505 

6,107 

5,772 

5,275 

5,789 

6,627 

9,362 

42,130 

4( 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,028 

4.713 

4,542 

4,991 

4,693 

4,292 

4,617 

5,289 

7,744 

34,489 

32 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,607 

4.321 

4,140 

4,548 

4,259 

3,914 

4,215 

4,831 

7,086 

31,526 

2S 

Variety  stores . 

406 

427 

564 

532 

646 

576 

528 

640 

603 

531 

587 

666 

1,025 

4,319 

i 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

573 

534 

468 

582 

561 

531 

545 

563 

887 

4,017 

! 

Women’s  apparel,  accessory  stores3 . 

155 

143 

209 

185 

221 

201 

188 

235 

210 

197 

207 

209 

339 

1,537 

1 

Women's  ready-to-wear  stores . 

141 

129 

196 

171 

201 

181 

170 

214 

185 

175 

186 

189 

300 

1,403 

1 

Shoe  stores . 

117 

107 

162 

138 

150 

140 

115 

150 

155 

156 

142 

143 

197 

1,079 

1 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

210 

215 

195 

189 

192 

177 

187 

179 

183 

1,478 

1 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

590 

592 

570 

591 

549 

498 

532 

529 

810 

4,395 

4 

Liquor  stores .  . 

181 

170 

187 

178 

202 

186 

185 

189 

189 

176 

204 

209 

292 

1,478 

1 

Data 

ADJUSTED 

for  seasonal  variations 

,  holiday  and  trading-day  differences 

Retail  stores,  total . 

14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

1 

15,388 

15,614 

14,374 

14,524 

14,579 

14,305 

14,166 

120,033 

112 

Grocery  stores . 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,889 

5,792 

5,257 

5,472 

5,483 

5,449 

5,440 

45,273 

4C 

General  merchandise  group  with  nonstores2 . 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,225 

6,490 

5,969 

6,014 

5,999 

5,909 

5,712 

49,105 

47 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,730 

6,055 

6.075 

5,952 

6,223 

5,684 

5,740 

5,721 

5,638 

5,440 

46,932 

44 

Department  stores . 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,476 

4,641 

4,204 

4,227 

4,202 

4,161 

4,096 

35,071 

33 

Variety  stores . 

581 

597 

595 

598 

640 

625 

580 

656 

600 

597 

608 

589 

533 

4,872 

4 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

545 

574 

575 

555 

590 

561 

548 

531 

493 

536 

4,494 

4 

Women  s  apparel,  accessory  stores3 . 

217 

210 

203 

203 

216 

214 

224 

240 

212 

204 

201 

182 

200 

1,727 

1 

Shoe  stores . 

149 

154 

141 

152 

153 

152 

137 

143 

146 

141 

145 

129 

143 

1,181 

1 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

186 

194 

197 

178 

179 

178 

188 

177 

169 

167 

1,510 

1 

Drug  and  proprietary  stores . 

535 

561 

586 

558 

574 

607 

594 

594 

539 

538 

547 

538 

548 

4,609 

4 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 


1 August  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  August  9  -  $1}347;  August  16  -  $1,304;  August  23  -  $1,284;  August  30  -  $1,325. 
*Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

’includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 
stores 

Kind  of  business 

Percent  change  in  sales — 

11  or  more  retail  stores 

August  1975 
from — 

8  months 
1975 

from 

8  months 
1974 

August  1975 

from — 

8  months 
1975 

August 

1974 

July 

1975 

August 

1974 

July 

1975 

from 

8  months 
1974 

Data  NOT  ADJUSTED  for 

Dat 

a  ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

trading-day  differences 

trading-day  differences 

Retail  stores,  total . 

+5 

+7 

+7 

Retail  stores,  total . 

+9 

+1 

+7 

Durable  goods  stores,  total . 

-2 

-4 

0 

Nondurable  goods  stores,  total . 

+6 

+7 

+7 

Grocery  stores . 

+10 

-2 

+11 

Food  stores,  total . 

+6 

+4 

+10 

General  merchandise  group  with  nonstores1 . 

+5 

+11 

+4 

General  merchandise  group  without  nonstores* 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+9 

+5 

+5 

(except  department  stores  mail  order) . 

+6 

+11 

+5 

Department  stores . 

+10 

+  4 

Department  stores  and  dry  goods,  general 

Variety  stores . 

+9 

+13 

+3 

merchandise  stores . 

+6 

+10 

+5 

Department  stores . 

+7 

+10 

+6 

Variety  stores . 

+6 

+21 

+3 

Apparel  and  accessory  stores,  total . 

+5 

+6 

+3 

Apparel  and  accessory  stores,  total . 

+4 

+24 

+3 

Women’s  apparel,  accessory  stores2 . 

+13 

+7 

+6 

Women's  apparel,  accessory  stores2 . 

+12 

+25 

+7 

Shoe  stores . 

-2 

+4 

-1 

Women's  ready-to-wear  stores . 

+16 

+26 

+12 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

-2 

-3 

+2 

Tire,  battery,  accessory  dealers . 

+1 

+1 

+3 

Drug,  and  proprietary  stores . 

+8 

+4 

+8 

+10 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order, 
'includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


W  ' 

Percent  change 

Region  and  kind  of  business 

1975 

1974 

Aug.  1975 
from — 

8  mos . 

1975 

from 

8  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.  P 

Aug.  | 

Sept. 

Oct. 

Nov. 

Dec . 

Aug. 

1974 

July 

1975 

THE  NORTHEASTERN  STATES 

POTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,527 

10,489 

10,630 

10,364 

9,630 

10,258 

10,480 

11,872 

+3 

+i 

+5 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

3,031 

2,808 

2,859 

2,585 

2,753 

2,601 

2,578 

-2 

-7 

+  1 

Nondurable  goods  stores,  total... 

7,120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,458 

7,822 

7,505 

■  7,045 

7,505 

7,879 

9,294 

+4 

+5 

+7 

stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,615 

2,734 

2,793 

2,709 

2,429 

2,548 

2,631 

2,664 

+3 

+2 

+8 

>cery  stores . 

2,354 

2,117 

2,318 

2,192 

2,525 

2,274 

2,386 

2,451 

2,380 

2,103 

2,227 

2,326 

2,319 

+3 

+3 

+8 

lg  and  drinking  places . 

788 

720 

817 

839 

965 

954 

960 

1,002 

916 

840 

825 

827 

833 

+9 

+4 

+9 

1  total . 

2,160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,527 

2,774 

2,655 

2,621 

2,826 

3,085 

4,152 

+4 

+10 

+3 

leral  merchandise  group 

:th  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,559 

1,716 

1,629 

1,593 

1,744 

1,986 

2,686 

+5 

+10 

+4 

department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,014 

1,126 

1,048 

1,043 

1,132 

1,333 

1,924 

+7 

+ii 

+5 

jarel  and  accessory  stores, 

>tal . 

497 

441 

564 

551 

633 

574 

502 

615 

557 

576 

601 

620 

930 

.10 

+23 

+6 

-niture,  home  furnishings,  and 
]ulpment  stores,  total . 

424 

396 

438 

411 

449 

458 

466 

443 

469 

452 

481 

479 

536 

-6 

-5 

-3 

ling  materials,  hardware,  farm 
.pment  dealers,  total . 

271 

264 

319 

367 

429 

443 

440 

416 

450 

382 

421 

365 

315 

-8 

-5 

-8 

.ine  service  stations . 

674 

635 

694 

701 

729 

703 

764 

760 

761 

697 

730 

713 

704 

0 

-1 

+6 

and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

286 

289 

282 

266 

278 

264 

353 

+2 

+i 

+7 

THE  NORTH  CENTRAL  STATES 

rOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,642 

14,721 

14,274 

12,957 

14,085 

13,668 

14,954 

.3 

+  1 

+7 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,904 

4,620 

4,654 

4,220 

4,366 

3,904 

3,876 

-1 

-6 

+6 

Nondurable  goods  stores,  total... 

8,220 

7,631 

8,857 

8,954 

10,405 

9,434 

9,738 

10,101 

9,620 

8,737 

9,719 

9,764 

11,078 

.5 

+4 

+7 

stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

2,982 

3,030 

2,879 

2,584 

2,715 

2,820 

2,776 

.5 

+2 

+  10 

>cery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,808 

2,859 

2,703 

2,425 

2,549 

2,666 

2,607 

+6 

+2 

+10 

lg  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,291 

1,324 

1,264 

1,138 

1,217 

1,157 

1,  160 

+5 

+3 

+  10 

1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,267 

3,178 

3,471 

3,397 

3,191 

3,457 

3,796 

5,008 

+2 

+9 

+3 

ieral  merchandise  group  with 
instores2 . . . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,079 

2,307 

2,242 

2, 122 

2,343 

2,644 

3,435 

+3 

+  11 

+3 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,321 

1,464 

1,395 

1,298 

1,393 

1,589 

2,266 

+5 

+  11 

+4 

jarel  and  accessory  stores, 

Dtal . 

480 

414 

532 

511 

590 

532 

530 

584 

552 

520 

546 

575 

899 

+6 

+10 

+6 

rniture,  home  furnishings,  and 
qui  pment  stores,  total . 

514 

474 

515 

560 

575 

568 

569 

580 

603 

549 

568 

577 

674 

-4 

+2 

0 

ling  materials,  hardware,  farm 

Lpment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,151 

1,133 

1,078 

1,118 

1,167 

964 

928 

+5 

-2 

+6 

ootlve  dealers,  total . 

1,849 

2,042 

2, 188 

•2,499 

2,728 

2,775 

2,820 

2,526 

2,607 

2,227 

2,298 

2,009 

1,752 

-3 

-10 

+6 

Line  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,195 

1,234 

1,131 

1,007 

1,048 

1,017 

1,024 

.9 

+3 

+8 

and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

401 

399 

395 

359 

379 

380 

517 

+  1 

0 

+7 

THE  SOUTH 

(DTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,930 

15,225 

15,308 

14,825 

13,103 

13,941 

13,752 

15,675 

+3 

+1 

+6 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,309 

4,981 

5,199 

4,489 

4,731 

4,171 

4,329 

-4 

-6 

-1 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,916 

10,327 

9,626 

8,614 

9,210 

9,581 

11,346 

+7 

+4 

+10 

stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,553 

3,636 

3,444 

3,033 

3,161 

3,274 

3,277 

+6 

+2 

+12 

icery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,406 

3,487 

3,306 

2,908 

3,024 

3,150 

3,141 

+5 

+2 

+12 

ig  and  drinking  places . 

847 

810 

890 

908 

950 

978 

982 

1,005 

913 

805 

841 

818 

824 

+  10 

+2 

+  14 

1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3,556 

3,535 

3,784 

3,737 

3,338 

3,572 

3,947 

5,526 

+1 

+7 

+2 

ieral  merchandise  group  with 

mat  ore  s  2 . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,254 

2,231 

2,421 

2,344 

2,061 

2,251 

2,607 

3,719 

+3 

+9 

+3 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,315 

1,438 

1,357 

1,203 

1,289 

1,480 

2,211 

+6 

+  9 

+5 

iarel  and  accessory  stores, 

>tal . 

503 

485 

640 

562 

645 

608 

596 

657 

642 

576 

613 

646 

958 

+2 

+  10 

+2 

•nlture,  home  furnishings,  and 
qui pment  stores,  total . 

622 

592 

652 

661 

682 

694 

708 

706 

751 

701 

708 

694 

849 

-6 

0 

-4 

ling  materials,  hardware,  farm 
.pment  dealers,  total . 

721 

715 

793 

916 

990 

977 

952 

922 

948 

911 

961 

799 

752 

-3 

-3 

-3 

JOtive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,251 

2,939 

3,099 

2,525 

2,714 

2,286 

2,073 

-5 

-10 

0 

ine  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,272 

1,313 

1,  140 

1,051 

1,113 

1,054 

1,040 

+  15 

+3 

+  13 

and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

494 

504 

451 

424 

448 

435 

612 

+  12 

+2 

+  12 

THE  WEST 

:otal . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,670 

9,893 

8,981 

8, 110 

8,474 

8,451 

9,752 

+10 

+2 

+  11 

Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,130 

3,086 

2,902 

2,564 

2,651 

2,409 

2,570 

+6 

-1 

+8 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,540 

6,807 

6,079 

5,546 

5,823 

6,042 

7,182 

+12 

+4 

+  12 

stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,164 

2,210 

1,982 

1,795 

1,880 

1,980 

1,961 

+12 

+2 

+  14 

x:ery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,047 

2,098 

1,861 

1,680 

1,762 

1,871 

1,831 

+  13 

+2 

+14 

ig  and  drinking  places . 

768 

780 

872 

871 

959 

966 

995 

1,034 

849 

800 

802 

790 

804 

+22 

+4 

+  25 

total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,185 

2,396 

2,  205 

1,997 

2,  127 

2,273 

3,241 

+9 

+  10 

+6 

ieral  merchandise  group  with 
mstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,419 

1,557 

1,410 

1,258 

1,373 

1,514 

2,196 

+  10 

+  10 

+8 

apartment  stores . 

715 

690 

875 

888 

984 

968 

961 

1,042 

949 

842 

912 

1,025 

1,590 

+  10 

+8 

+  9 

>arel  and  accessory  stores, 

>tal . 

290 

266 

341 

325 

364 

358 

34  2 

397 

374 

325 

336 

350 

571 

+6 

+16 

+5 

*niture,  home  furnishings,  and 
lulpment  stores,  total . 

371 

331 

366 

378 

418 

424 

4  24 

442 

421 

414 

418 

409 

474 

+5 

+4 

+  1 

ine  service  stations . 

631 

580 

657 

656 

721 

741 

836 

835 

706 

671 

655 

616 

638 

+  18 

0 

+  16 

and  proprietary  stores . 

273 

265 

289 

283 

310 

304 

292 

303 

301 

281 

294 

299 

432 

+  1 

+4 

+2 

>te:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in 
•aphlc  regions  are  shown  on  p.  38. 

'reliminary  estimates. 

'tores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
1  *partment  store  types  of  merchandise. 

ionstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

|  July 

Aug . P 

Aug. 

|  Sept. 

Oct. 

Nov . 

Dec. 

Aug. 

1974 

July 

1975 

New  England  Division,  total . 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,695 

2,750 

2,701 

2,460 

2,621 

2,652 

3,026 

+2 

+2 

Durable  goods  stores . 

596 

588 

654 

711 

780 

758 

750 

688 

745 

674 

705 

661 

683 

-8 

-8 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,945 

2,062 

1,956 

1,786 

1,916 

1,991 

2,343 

+5 

+6 

Food  stores,  total . 

637 

593 

657 

629 

717 

673 

742 

772 

696 

595 

635 

655 

653 

+11 

+4 

GAF,1  total . 

503 

457 

581 

593 

674 

622 

584 

665 

645 

622 

666 

721 

995 

+3 

+14 

Gasoline  service  stations . 

201 

179 

190 

191 

207 

195 

206 

205 

226 

206 

218 

204 

198 

-9 

0 

Middle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,794 

7,880 

7,663 

7,170 

7,637 

7,828 

8,846 

+3 

+1 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,281 

2,120 

2,114 

1,911 

2,048 

1,940 

1,895 

0 

-7 

Nondurable  goods  stores . . . 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,513 

5,760 

5,549 

5,259 

5,589 

5,888 

6,951 

+4 

+4 

Eating  and  drinking  places . 

614 

551 

625 

653 

756 

746 

762 

796 

704 

646 

646 

647 

653 

+13 

+4 

GAF1,  total . 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1,943 

2,109 

2,010 

1,999 

2,160 

2,364 

3,157 

+5 

+9 

General  mdse,  group  with  nonstores* . 

976 

933 

1,177 

1,188 

1,403 

1,286 

1  ,206 

1,312 

1,255 

1,240 

1,356 

1,542 

2,066 

+5 

+9 

Apparel  and  accessory  stores,  total . 

368 

330 

427 

409 

464 

421 

363 

446 

403 

421 

442 

460 

692 

+  11 

+23 

Gasoline  service  stations . 

473 

456 

504 

510 

522 

508 

558 

555 

535 

491 

512 

509 

506 

+4 

-1 

Drug  and  proprietary  stores . 

212 

201 

207 

206 

221 

219 

204 

203 

208 

195 

203 

191 

262 

-2 

0 

East  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,942 

9,971 

9,717 

8,907 

9,626 

9,513 

10,374 

+3 

0 

Durable  goods  stores . 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,136 

2,906 

3,023 

2,751 

2,859 

2,580 

2,521 

-4 

-7 

Nondurable  goods  stores . 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,806 

7,065 

6,694 

6,156 

6,767 

6,933 

7,853 

+6 

+4 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,175 

2,205 

2,089 

1,883 

1,967 

2,038 

2,027 

+6 

+1 

Eating  and  drinking  places . 

796 

745 

836 

889 

1,011 

992 

980 

1 ,016 

958 

863 

926 

880 

876 

+6 

+4 

GAF1,  total . 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,248 

2,451 

2,424 

2,309 

2,494 

2,754 

3,641 

+1 

+9 

General  mdse,  group  with  nonstores2 . 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1,504 

1,665 

1,615 

1,557 

1,712 

1,946 

2,529 

+3 

+11 

Apparel  and  accessory  stores,  total . 

368 

315 

409 

382 

443 

393 

378 

409 

392 

381 

399 

419 

669 

+4 

+8 

Gasoline  service  stations . 

703 

632 

728 

733 

770 

772 

861 

906 

818 

715 

756 

751 

741 

+11 

+5 

Drug  and  proprietary  stores.., . 

260 

249 

273 

266 

284 

273 

281 

279 

279 

255 

270 

269 

363 

0 

-1 

West  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,700 

4,750 

4,557 

4,050 

4,459 

4,155 

4,580 

+4 

+1 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,768 

1,714 

1,631 

1,469 

1,507 

1,324 

1,355 

+5 

-3 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,932 

3,036 

2,926 

2,581 

2,952 

2,831 

3,225 

+4 

+4 

Food  stores,  total . 

728 

696 

771 

720 

837 

764 

807 

825 

790 

701 

748 

782 

749 

+4 

+2 

GAF1,  total . 

715 

693 

833 

893 

988 

922 

930 

1 ,020 

973 

882 

963 

1,042 

1,367 

+5 

+10 

General  mdse,  group  with  nonstores2 . 

430 

439 

544 

575 

644 

589 

575 

642 

627 

565 

631 

698 

906 

+2 

+12 

Gasoline  service  stations . 

259 

230 

260 

280 

312 

303 

334 

328 

313 

292 

292 

266 

283 

+5 

-2 

South  Atlantic  Division,  total . 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,413 

7,419 

7,385 

6,572 

6,995 

6,959 

7,893 

0 

0 

Durable  goods  stores . 

1,850 

1,933 

2,018 

2,203 

2,339 

2,360 

2,386 

2,188 

2,432 

2,150 

2,202 

1,929 

2,024 

-10 

-8 

Nondurable  goods  stores . 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,027 

5,231 

4,953 

4,422 

4,793 

5,030 

5,869 

+6 

+4 

Eating  and  drinking  places . 

439 

450 

482 

490 

503 

513 

499 

506 

459 

399 

425 

410 

411 

+10 

+1 

GAF1,  total . 

1,449 

1,470 

1,835 

1,806 

1,953 

1  ,837 

1,794 

1,912 

1,927 

1,750 

1,902 

2,086 

2,844 

-1 

+7 

General  mdse,  group  with  nonstores2 . 

892 

924 

1,193 

1,184 

1,307 

1,205 

1,170 

1,264 

1,230 

1,095 

1,220 

1,410 

1,954 

+3 

+8 

Apparel  and  accessory  stores,  total . 

225 

225 

298 

263 

290 

272 

261 

290 

292 

255 

277 

294 

433 

-1 

+11 

Gasoline  service  stations . 

528 

504 

558 

552 

597 

631 

647 

662 

613 

554 

594 

555 

537 

+8 

+2 

Drug  and  proprietary  stores . 

216 

216 

238 

233 

252 

256 

248 

250 

226 

210 

221 

218 

304 

+11 

+1 

East  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753 

2,806 

2,851 

2,806 

2,442 

2,611 

2,532 

2,805 

+2 

+2 

Nondurable  goods  stores . 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,754 

1,829 

1,745 

1,573 

1,622 

1,685 

1,970 

+5 

+4 

Food  stores,  total . 

607 

566 

619 

613 

706 

658 

681 

687 

679 

589 

590 

598 

603 

+1 

+1 

GAF1,  total . 

461 

458 

575 

539 

630 

601 

601 

644 

641 

568 

600 

680 

955 

0 

+7 

General  mdse,  group  with  nonstores2 . 

272 

278 

358 

339 

405 

375 

374 

408 

397 

356 

380 

452 

646 

+3 

+9 

West  South  Central  Division,  total . 

3,971 

3,877 

4,319 

4,377 

4,956 

4,831 

5,006 

5,038 

4,634 

4,089 

4,335 

4,261 

4,977 

+  9 

+1 

Durable  goods  stores . 

1,341 

1,360 

1,460 

1,550 

1,776 

1,789 

1,871 

1,771 

1,706 

1,470 

1,540 

1,395 

1,470 

+4 

-5 

Nondurable  goods  stores . . 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,135 

3,267 

2,928 

2,619 

2,795 

2,866 

3,507 

+12 

+4 

Food  stores,  total . 

956 

867 

966 

927 

1,066 

1,005 

1,066 

1,086 

988 

379 

923 

937 

949 

+10 

+2 

GAF1,  total . 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,140 

1,228 

1,169 

1,020 

1,070 

1,181 

1,727 

+5 

+8 

General  mdse,  group  with  nonstores2 . 

513 

504 

639 

639 

743 

674 

687 

749 

717 

610 

651 

745 

1,119 

+4 

+9 

Mountain  Division,  total . 

1,884 

1,82  7 

2,088 

2,108 

2,320 

2,310 

2,475 

2,538 

2,299 

2,045 

2,129 

2,095 

2,420 

+10 

+3 

Nondurable  goods  stores... 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,543 

1,619 

1,455 

1,306 

1,375 

1,402 

1,645 

+11 

+5 

Food  stores,  total . 

409 

377 

445 

411 

463 

429 

498 

506 

432 

384 

402 

426 

413 

+17 

+2 

GAF*,  total . 

370 

359 

432 

439 

486 

485 

467 

541 

508 

463 

493 

512 

731 

+6 

+16 

General  mdse,  group  with  nonstores2 . 

237 

226 

278 

284 

325 

313 

307 

360 

328 

295 

327 

350 

490 

+10 

+17 

Pacific  Division,  total . 

5,654 

6,379 

6,448 

7,133 

7,195 

7,355 

6,682 

6,065 

6,345 

6,356 

7,332 

+10 

+2 

Durable  goods  stores . 

1,738 

l)749 

1,848 

1,968 

2,132 

2,164 

2,198 

2,167 

2,058 

1,825 

1,897 

1,716 

l)795 

+5 

-1 

Nondurable  goods  stores . . 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

4,997 

5,188 

4,624 

4,240 

4,448 

4,640 

5,537 

+12 

+4 

Food  stores,  total . 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,666 

1,704 

1,550 

1,411 

1,478 

1,554 

1,548 

+10 

+2 

Eating  and  drinking  places . 

600 

600 

661 

681 

765 

778 

791 

814 

657 

633 

640 

626 

635 

+24 

+3 

GAF1,  total . 

1,360 

1,272 

1,561 

1,569 

1,732 

1,715 

1,718 

1,855 

1,697 

1,534 

1,634 

1,761 

2,510 

+  9 

+8 

General  mdse,  group  with  nonstores2 . . . 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

1,197 

1,082 

963 

1,046 

1,164 

1,706 

+  11 

+8 

Gasoline  service  stations . 

431 

409 

465 

462 

512 

511 

552 

560 

465 

450 

448 

429 

429 

+20 

+1 

Percent  chant 


Aug.  1975 
from — 


Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1975 

Percent 

change 

1974 

Aug. 

1975 

from 

Aug. 

1974 

8  mrts . 

1975 

from 

8  mos . 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.  P 

Aug. 

Sept. 

Oct. 

Nov . 

Dec . 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,325 

5,417 

4,974 

4,538 

4,741 

4,764 

5,512 

+9 

+11 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,710 

3,838 

3,476 

3,220 

3,354 

3,497 

4,196 

+10 

+12 

1,033 

970 

1,187 

1,203 

1,325 

1,316 

1,307 

1,395 

1,276 

1,167 

1,347 

1,341 

1,914 

*9 

1,856 

1,838 

2,012 

1,934 

1,987 

1,925 

1,938 

1,937 

2,080 

1,825 

1,953 

2,004 

2.319 

-7 

-3 

Nondurable  goods  stores . 

1,298 

1,278 

1,447 

1,354 

1,392 

1,315 

1 ,324 

1,368 

1,410 

1,249 

1,344 

1.425 

1  . 692 

_3 

0 

2,361 

2,193 

2,587 

2,619 

2,965 

2 , 763 

2,760 

2,810 

2,703 

2,528 

2,799 

2,805 

3,008 

x4 

+6 

Nondurable  goods  stores . 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1,852 

1,926 

1,823 

1,708 

1,936 

2,032 

2,231 

*6 

+6 

588 

562 

693 

695 

788 

739 

706 

777 

756 

728 

822 

906 

1,132 

+3 

ana,  total . 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,372 

1,377 

1,304 

1,215 

1,299 

1,269 

1,373 

+6 

+  7 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1,243 

1,279 

1,260 

1,156 

1,214 

1,244 

1,408 

+2 

+6 

Nondurable  goods  stores . 

841 

795 

897 

889 

972 

920 

902 

973 

934 

841 

898 

947 

1,107 

+4 

+8 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,083 

2,049 

2,087 

1,896 

2,012 

1,943 

2,152 

-2 

+3 

Nondurable  goods  stores . 

1,198 

1,076 

1,266 

1,192 

1,435 

1 ,335 

1,388 

1,425 

1,412 

1,285 

1,368 

1,386 

1,605 

+1 

+4 

esota,  total . 

687 

687 

742 

817 

1,031 

960 

1,001 

1 ,017 

930 

853 

913 

881 

897 

+9 

+7 

ouri,  total . 

943 

912 

1,086 

1,100 

1,245 

1 ,179 

1,206 

1 ,190 

1,180 

1,093 

1,208 

1,113 

1.221 

*1 

4-7 

1,408 

1,353 

1,506 

1 , 502 

1,717 

1 ,651- 

1 ,614 

1  ,693 

1,577 

1,448 

1,527 

1,592 

1,879 

4.7 

+7 

Nondurable  goods  stores . 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1  ,144 

1,239 

1,145 

1,046 

1,104 

1,189 

1,451 

-*-8 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3 , 588 

3,594 

3,604 

3,426 

3,655 

3,697 

4,217 

0 

+2 

Nondurable  goods  stores . 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,560 

2,626 

2,640 

2 , 561 

2,712 

2,807 

3,343 

-1 

+  3 

pi 

825 

764 

941 

924 

1,084 

1,011 

94  7 

987 

973 

988 

1.052 

1,114 

1,513 

h  Carolina,  total . 

862 

844 

972 

1,027 

1,136 

1,096 

1,126 

1,135 

1,101 

959 

1,018 

987 

1,077 

+3 

+6 

2,110 

2,052 

2,349 

2,467 

2,744 

2,581 

2,609 

2,593 

2,494 

2,252 

2,436 

2,404 

2,658 

4-4 

+10 

Nondurable  goods  stores . 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1,886 

1,944 

1,778 

1,641 

1,820 

1,839 

2,109 

isylvanla,  total . 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,592 

2,593 

2,482 

2,296 

2,455 

2,539 

2,750 

4-4 

+8 

Nondurable  goods  stores . 

1,667 

1,567 

1,802 

1,775 

1,941 

1,809 

1,809 

1,895 

1,764 

1,652 

1.773 

1,892 

2,157 

+1 1 

499 

485 

613 

601 

683 

642 

605 

662 

643 

623 

681 

770 

955 

is,  total . 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,126 

3,157 

2,866 

2,536 

2,664 

2,607 

3 , 101 

+10 

+11 

Nondurable  goods  stores . 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,976 

2,056 

1,808 

1,617 

1,716 

1,764 

2,200 

4-14 

+14 

onsin,  total . 

905 

889 

974 

1,029 

1,194 

1,121 

1,118 

1,142 

1,129 

1,016 

1,080 

1,092 

1,183 

+1 

+5 

lote:  Estimates  are  based  on  a  sample.  (See  sampling  variabi 

’preliminary  estimates.  'Stores  in  the  general  merchandise 

se  stores  specialize  in  department  store  types  of  merchandise. 


lltles  in  table 
(including  all 


17.) 

nonstores),  apparel. .. accessory ,  and  furniture,  home 


furnishings. .equipment  groups; 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change--Aug.  1975  from  July  1975 

Percent  change — Aug.  1975  from  July  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

State 

Total 

Nondurable 

goods  stores 

GAF1  stores 

tfornia . 

+2 

+3 

4-7 

New  Jersey . . . 

+5 

+8 

*18 

_ 

*4 

4-11 

sachusetts . 

+3 

+8 

+16 

ilgan 

_ 

•  +5 

*9 

4-4 

4.7 

4-2 

+  4 

48 

iote:  Sampling  variabilities  are  shown  in  table  17. 

I 'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  department 

*e  types  of  merchandise. 

Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change — Aug.  1975  from  July  1975 


Nondurable 
goods  stores 


GAF  stores 


Percent  change — Aug.  1975  from  July  1975 


Nondurable 
goods  stores 


GAF1  stores 


Standard  Consolidated  Areas 


Ill. -Northwestern  Indiana . 

*  York,  N.Y. -Northeastern  New 

i  "sey . 

Standard  Metropolitan  Statistical 
Areas2 


+4 

+5 


0 

*4 

0 

4-1 

-2 

4-d 

-1 

4-2 

-1 

0 


4.4 

+9 

4-4 

4-4 

4.4 


Nassau-Suf folk,  N.Y . 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.1 . | 

New  York,  N.Y . ! 

Newark,  N.J .  | 

Paterson-Clif ton-Passaic ,  N.J... . 

Philadelphia,  Pa. -N.J . 

Pittsburgh,  Pa . . . 

St.  Louis,  Mo. -Ill . 

San  Franc isco-Oakland,  Calif . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Cities 


I  timore,  Md . 

i  ton,  Mass. 3 . 

j  fal°.  N.Y . 

-ago,  Ill . 

I  /eland,  Ohio . 

f  las,  Tex . 

]  rolt,  Mich . 

I  ’ton,  Tex . 

(  ’as  City,  Mo. -Kans . 

}  Angeles-Long  Beach,  Calif . 

j  leapolls-St.  Paul,  Minn . 

► - 

yiote:  Sampling  variabilities  are  shown  In  table  19. 

J  'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. .  .equipment  group*;-  thrs**  «tor'’’  special 
j  'ment  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  stanrinrd  metropolitan  statistical  areas,  see  pp.  36-38. 

►  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau. 

|  folk,  and  Westchester  Counties,  N.Y. 

I 


Chicago . 

Detroit . 

Los  Angeles.. 

New  York . 

Philadelphia. 


0 

-1 

-1 

4-13 

0 

4-3 

-1 

0 

4-2 

4-5 

4.2 


4-19 

4-2 


4-5 

4-3 


4.1. 

4-1 

4.2 

4.3 


+3 

+2 

+2 

4-54 

4-1  0 
4.8 
4-11 
4-11 
4.7 
415 

4-3 


i 7”  in  dr- 
’  sti.es 
Rockland , 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1 

975 

Percent  change 

Area  and  kind  of  business 

1974 

Aug. 

1975 

8  mos 
1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

|  July 

Aug.P 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

from 

Aug. 

1974 

Iron 
8  mos 
1974 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind.,  total 

1,670 

1,556 

1,809 

1,801 

1,996 

1,896 

1,902 

1,924 

1,885 

1,768 

1,916 

1,970 

2,170 

4-2 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,429 

1,328 

1,326 

1,381 

1,348 

1,263 

1,386 

1,482 

1,685 

+2 

GAF2 . 

473 

459 

563 

555 

621 

593 

565 

612 

615 

592 

676 

746 

912 

0 

New  York,  N. Y. -Northeastern,  N.J., 

total . 

2,969 

2,746 

3,008 

3,001 

3,330 

3,130 

3,013 

3,056 

3,060 

2,957 

3,146 

3,229 

3,821 

0 

Nondurable  goods  stores . 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,183 

2,283 

2,302 

2,264 

2,392 

2,490 

3,007 

-1 

GAF2 . 

793 

742 

882 

870 

999 

938 

859 

930 

875 

903 

982 

1,045 

1,459 

+6 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

88 

113 

113 

125 

114 

106 

114 

119 

114 

126 

139 

183 

-4 

Boston,  Mass.,3  GAF2..... . 

156 

144 

188 

192 

212 

194 

180 

211 

195 

196 

208 

232 

316 

+8 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,735 

1,758 

1,724 

1,620 

1,767 

1,815 

1,992 

+2 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,216 

1,266 

1,230 

1,164 

1,287 

1,371 

1,556 

GAF2 . 

444 

435 

531 

524 

584 

560 

533 

580 

582 

558 

643 

706 

854 

0 

Cleveland,  Ohio,  GAF2 . 

93 

86 

115 

118 

129 

123 

113 

121 

123 

117 

125 

131 

180 

-2 

Dallas,  Tex.,  GAF2 . 

112 

108 

130 

128 

142 

132 

138 

148 

147 

137 

140 

147 

205 

+1 

Detroit,  Mich.,  total . 

808 

735 

838 

828 

974 

920 

926 

915 

913 

867 

914 

893 

1,001 

0 

Nondurable  goods  stores.... . 

573 

502 

588 

561 

683 

615 

618 

643 

627 

609 

632 

648 

761 

4-3 

GAF2 . 

220 

205 

256 

247 

279 

264 

242 

257 

259 

264 

283 

291 

391 

-1 

Houston,  Tex.,  GAF2 . 

122 

116 

144 

139 

165 

150 

155 

169 

154 

133 

140 

155 

225 

4-10 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

136 

127 

134 

139 

143 

128 

144 

154 

189 

-3 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,670 

1,678 

1,656 

1,538 

1,629 

1,624 

1,902 

4-1 

Nondurable  goods  stores . 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,203 

1,230 

1,200 

1,142 

1,187 

1,228 

1,495 

4-3 

GAF2 . 

400 

367 

449 

453 

491 

480 

477 

496 

467 

439 

483 

518 

736 

4-6 

Mlnneapolis-St.  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

139 

133 

150 

144 

141 

154 

162 

199 

4-4 

New  York,  N.Y. — Nassau-Suf f oik,  N.Y., 

total4 . 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,072 

2,053 

2,127 

2,065 

2,194 

2,229 

2,622 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1,515 

1,548 

1,614 

1,602 

1,682 

1,729 

2,069 

GAF2 . 

565 

525 

623 

614 

704 

666 

618 

630 

637 

656 

703 

728 

1,005 

-1 

Nassau-Suf folk,  N.Y.,  total5 . 

578 

516 

552 

566 

616 

590 

593 

593 

586 

542 

567 

565 

687 

Nondurable  goods  stores . 

430 

372 

402 

403 

435 

407 

405 

418 

413 

391 

402 

411 

517 

GAF2 . 

146 

121 

136 

136 

161 

152 

153 

158 

155 

154 

165 

170 

247 

4-2 

New  York.  N.Y.,  total6 . 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1,479 

1,460 

1,541 

1,523 

1,627 

1,664 

1,935 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,110 

1,130 

1,201 

1,211 

1,280 

1,318 

1,552 

GAF2 . 

419 

404 

487 

478 

543 

514 

465 

472 

482 

502 

538 

558 

758 

-2 

Philadelphia,  Pa.,  total . 

913 

865 

972 

987 

1,081 

1,015 

1,011 

1,020 

942 

904 

969 

1,020 

1,121 

4-8 

Nondurable  goods  stores . 

705 

631 

724 

712 

794 

719 

713 

749 

682 

667 

718 

771 

875 

4-10 

r 

GAF2 . 

217 

209 

272 

270 

311 

287 

265 

286 

261 

269 

306 

335 

397 

4-10 

Pittsburgh,  Pa.,  total . 

477 

463 

537 

538 

577 

559 

560 

554 

558 

515 

542 

549 

611 

-1 

Nondurable  goods  stores . 

362 

344 

405 

392 

435 

412 

403 

425 

417 

384 

405 

423 

500 

4-2 

GAF2 . 

119 

117 

146 

145 

161 

158 

141 

156 

153 

143 

156 

175 

240 

4-2 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

535 

513 

503 

501 

548 

466 

494 

490 

570 

-9 

Nondurable  goods  stores . . 

305 

279 

340 

329 

361 

335 

325 

336 

359 

307 

332 

346 

427 

-6 

GAF2 . . . 

101 

97 

128 

124 

143 

134 

119 

132 

140 

124 

139 

150 

210 

-6 

San  Franc isco-Oakl and,  Calif.,  total.. 

624 

613 

701 

693 

749 

735 

775 

790 

716 

641 

657 

697 

809 

4-10 

+1 

Nondurable  goods  stores . 

463 

443 

521 

505 

543 

524 

565 

590 

513 

464 

482 

528 

631 

4-15 

+1 

GAF2 . 

158 

156 

187 

187 

204 

204 

206 

220 

199 

182 

186 

205 

275 

+11 

Washington,  D.C. -Md. -Va. ,  total . 

626 

622 

691 

709 

779 

737 

749 

765 

714 

651 

684 

680 

802 

+7 

Nondurable  goods  stores . 

450 

431 

497 

490 

548 

512 

518 

547 

488 

455 

480 

507 

617 

+12 

4-J 

GAF2 . 

140 

147 

168 

173 

195 

181 

169 

182 

175 

169 

182 

192 

271 

+4 

4 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

728 

705 

672 

719 

729 

706 

813 

808 

853 

-1 

- 

Nondurable  goods  stores . 

487 

471 

535 

527 

567 

535 

515 

552 

577 

555 

642 

664 

706 

-4 

- 

GAF2 . 

233 

246 

295 

288 

306 

298 

282 

311 

325 

316 

383 

419 

447 

-4 

- 

Detroit,  Mich.,  total . 

191 

177 

203 

203 

215 

216 

238 

228 

239 

215 

235 

237 

242 

-5 

Nondurable  goods  stores . 

133 

114 

134 

131 

145 

139 

158 

160 

157 

145 

153 

161 

175 

+2 

_ 

GAF2 . 

51 

46 

56 

58 

64 

58 

55 

57 

64 

63 

69 

68 

89 

-11 

- 

Los  Angeles,  Calif.,  total . 

536 

499 

555 

567 

615 

571 

583 

587 

588 

555 

604 

606 

696 

0 

+ 

Nondurable  goods  stores . 

425 

388 

443 

445 

486 

442 

450 

453 

460 

441 

467 

483 

573 

-1 

GAF2 . 

169 

161 

193 

200 

211 

200 

201 

203 

202 

194 

225 

238 

305 

0 

+ 

New  York,  N.Y. ,  total . 

1,281 

1,173 

1,284 

1,270 

1,399 

1  ,291 

1 ,241 

1,225 

1,286 

1,273 

1,361 

1,397 

1,627 

-5 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,086 

976 

934 

951 

995 

1,006 

1,068 

1,100 

1,293 

-4 

GAF2 . 

363 

349 

424 

411 

464 

439 

403 

405 

412 

428 

455 

469 

634 

-2 

+ 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

376 

356 

347 

350 

339 

340 

371 

389 

392 

+3 

+ 

Nondurable  goods  stores . 

290 

257 

286 

271 

303 

280 

276 

285 

277 

279 

303 

315 

313 

+3 

+< 

GAF2 . 

96 

93 

117 

116 

127 

117 

■ 

108 

114 

113 

117 

144 

153 

141 

+1 

Note: 
PD 


Sampling  variabilities  are  shown  in  table  18. 


Preliminary  estimates. 

‘For  definitions  of  standard  consolidated  areas  and  standard  metropolit 
^Stores  in  the  general  merchandise  (including  all  nonstores),  apparel., 
in  department  store  types  of  merchandise. 

3 Statistics  for  the  Boston  SMSA  Include  retail  stores  in  all  of  Essex, 
4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau, 
5Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York 
eIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


an  statistical  areas,  see  pp.  36-38. 

.accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores 

Middlesex,  Norfolk,  and  Suffolk  Counties. 

Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

N.Y.  SMSA. 


specialize 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1975 

1974 

Jan . 

Feb. 

Mar. 

Apr . 

May 

June 

July 

Aug. 

....  ] 

Sept . 

Oct . 

Nov. 

Dec . 

280,462 

260,037 

315,612 

327,222 

408,037 

362,926 

323,697 

345,932 

330,457 

353,237 

382,696 

438,154 

639,221 

12,248 

11 ,920 

16,532 

15,822 

18,344 

18,570 

16,396 

18,537 

18,390 

17,928 

17,946 

20,576 

32,508 

11 ,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,138 

18,171 

16,694 

15,683 

17,078 

21,490 

29,785 

8,616 

8,360 

11 ,326 

11 ,059 

13,561 

12,281 

12,274 

14,268 

13,762 

12,738 

12  ,431 

13,454 

*20,146 

43,518 

41 ,930 

53,839 

55,014 

SO, 996 

60,510 

59,430 

62,195 

58,329 

52,877 

57,182 

61,454 

102,435 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

5,334 

4,742 

3,960 

4,042 

4,910 

6,798 

43,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

67,563 

69,472 

62,868 

63,188 

71  ,993 

103,068 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

6,457 

6,518 

5,653 

6,036 

6,928 

10,178 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

8,429 

7,944 

6,622 

7,967 

8,568 

13,086 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46,872 

50,348 

46,185 

47,208 

53,644 

62,680 

90,827 

9,586 

9,916 

12,889 

12,019 

14,383 

13,144 

13,561 

15,211 

13,165 

10,730 

12,636 

14,620 

21  ,347 

1,785 

1,619 

2,340 

2,463 

2,908 

2,764 

2,735 

3,266 

2,960 

2,450 

2,512 

2,904 

4,451 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,980 

5,884 

4,986 

5,580 

6,518 

9,306 

11,481 

11,778 

16,215 

16,658 

r19,060 

r16 , 856 

rl 7, 422 

18,982 

17,079 

15,958 

16,061 

18,885 

28,538 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

57,568 

66,812 

63,877 

63,660 

68,810 

82,049 

120,492 

25,779 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

36,539 

35,880 

36,625 

37,598 

41 ,992 

60,713 

6,734 

6,486 

9,010 

9,394 

11,056 

10,550 

9,609 

10,603 

9,918 

9,328 

9,822 

12,649 

18,613 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

8,290 

7,813 

6,898 

7,614 

9,043 

12,419 

4,671 

4,798 

6,414 

6,293 

r7 , 642 

r6 , 86  7 

r6 ,674 

7,232 

7,047 

6,251 

6,486 

7,281 

10,920 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

9,116 

7,932 

7,156 

7,914 

9,665 

14,132 

6,392 

6,335 

8,786 

8,498 

10,586 

8,946 

8,664 

9,854 

9,842 

8,921 

9,245 

10,509 

15,564 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

209,163 

202,820 

190,802 

208,179 

233,551 

329,387 

31,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

43,028 

41,331 

40,333 

43,070 

51,979 

73,695 

42,900 

41 ,141 

57,453 

59,368 

65,236 

63,624 

58,137 

63 , 766 

61 ,022 

59,157 

64,790 

71  ,674 

103,031 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

9,418 

9,021 

8,213 

8,359 

10,047 

15,030 

23 , 776 

22,759 

30,953 

30,677 

35,751 

32,788 

32,632 

37,285 

34,833 

32 , 701 

34,259 

40 , 709 

62,188 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

6,218 

6,705 

5,292 

*5,720 

6,107 

9,508 

37,946 

37,640 

47,782 

48,422 

55,588 

51, 107 

51,394 

56 , 593 

49,968 

43,369 

45,633 

54,141 

81 ,601 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

23,650 

29,318 

27,222 

26,939 

25,872 

30,536 

45,348 

2,802 

2,719 

3,689 

3,952 

4,654 

4,144 

4,103 

4,345 

4,416 

4,040 

4,216 

5,116 

6,674 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

46 , 983 

46,144 

40,652 

42,993 

46,810 

72,416 

7,672 

7,016 

9,017 

9,860 

11,111 

10, 196 

9,709 

10,544 

10,835 

9,469 

10,591 

13,598 

19,002 

90,666 

86,557 

114,452 

116,257 

139,534 

127,159 

116,871 

127,876 

122,732 

126,456 

132,468 

147,718 

200,690 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

4,116 

3,959 

3,329 

3,970 

4,724 

6,464 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

7,920 

7,244 

5,842 

6,260 

7,280 

9,730 

9,778 

9,504 

11 ,743 

*11 ,351 

*14,142 

11,893 

12,786 

13,586 

13,495 

11  ,129 

13,346 

14,056 

20,433 

4,315 

4,003 

5,651 

5,812 

r6,617 

r5,783 

r5 , 987 

6,362 

6,401 

5,775 

6,381 

7,756 

10,519 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

4,853 

3,954 

3,666 

3,526 

3,815 

5,958 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

4,602 

4,207 

3,542 

3,982 

4,501 

6,161 

7,667 

7,713 

11 ,264 

10,806 

13,097 

11,586 

10,934 

12,528 

12,642 

12,168 

12,574 

15,490 

20,389 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,840 

2,681 

2,297 

2,445 

2,808 

4,135 

7,439 

7,222 

9,717 

9,956 

11,878 

10,892 

10,359 

11,698 

12,090 

11,134 

11,528 

14,023 

18,111 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

26,924 

25,568 

22,111 

22,043 

27,486 

43,457 

9,335 

*  8 , 739 

10,964 

11 ,233 

*12,859 

*12,328 

12,017 

13,789 

12,734 

11 ,662 

11 ,986 

13,710 

20,596 

11,343 

11,283 

15,556 

14,886 

18,226 

16,713 

14,902 

16,098 

15,814 

15,866 

17,965 

19,367 

29,022 

6,258 

6,038 

8,510 

8,703 

10,105 

9,201 

9,059 

11,035 

10,477 

9,951 

10,030 

12,317 

15,964 

1,470 

1,325 

1,810 

1  ,832 

2,271 

2,092 

2,129 

2,593 

2,609 

2,339 

2  ,288 

2,418 

3,675 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

7,411 

7,118 

6,235 

6,907 

8,122 

11  ,595 

4,440 

4,907 

6,650 

6,732 

7,659 

7,193 

6,704 

7,432 

7,537 

6,635 

7,066 

7,808 

11 ,428 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

14,446 

13,269 

11,416 

12,404 

14,616 

20,408 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

19,191 

17,818 

19,904 

21,769 

24,033 

37,751 

22,368 

21  ,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,297 

26,400 

21 ,670 

24,831 

27,866 

40,053 

62,840 

61 ,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

95,438 

82,452 

69,965 

75,505 

89,320 

134,102 

23,643 

23,755 

31 ,726 

32,053 

40,848 

35, 175 

33,335 

38,287 

35,940 

33,440 

35,191 

42,462 

60,232 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

4,298 

4,157 

3,993 

3,899 

4,749 

6,550 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,697 

6,662 

5,711 

5,829 

6,625 

9,409 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

16,101 

17,150 

14,070 

16,003 

17,903 

27,834 

2,687 

2,471 

5,558 

4,757 

5,700 

5,405 

5,012 

5,463 

4,312 

4,002 

4,224 

5,183 

7,145 

23,496 

21 ,315 

30,765 

31 ,995 

38,160 

34,403 

33 , 709 

38,116 

35,936 

31,683 

33 ,741 

39,144 

58,971 

8,834 

8,679 

12,214 

11 ,746 

13,793 

12,590 

12,287 

13,410 

12,911 

12,358 

12  ,658 

16,012 

22,943 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

7,105 

7,061 

6,829 

7,038 

9,076 

12,273 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

14,756 

14,455 

13  ,948 

14,279 

15,936 

21 ,053 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

8,249 

9,258 

8,767 

7,912 

8,630 

10,460 

15,010 

4,717 

4,250 

5,747 

6,142 

6,760 

3,262 

6,303 

6,900 

7,074 

6,261 

6,413 

7,559 

10,171 

6,969 

7,140 

9,406 

9,518 

11,194 

10,095 

10,207 

11,415 

10,817 

9,332 

9,783 

11  ,398 

17,039 

157,323 

*151,142 

190,686 

196,168 

218,251 

214,610 

205,596 

212,257 

200,832 

185,094 

203,477 

223,837 

350,561 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22 , 963 

25,480 

26,179 

23 , 760 

25,302 

31,225 

43,344 

*2,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

4,321 

3,533 

3,297 

3,519 

4,041 

6,122 

Percent  change 


Aug.  1975 
from — 


Aug. 

1974 


July 

1975 


8  mos. 
1975 

from 
8  mos. 
1974 


STANDARD  CONSOLIDATED  AREA 
jrk,  N.Y. -Northeastern  New 

f  ®  . . 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS 


N.Y. 


,  Ohio . 

y -Schenectady -Troy , 

jerque ,  N .  Mex . 

ia-Santa  Ana -Garden  Grove, 

. . 


ille ,  N.C . 

ta,  Ga . 

ta,  Ga . 

sfield,  Calif. 


nore,  Md . 

Rouge,  La . 

ngs,  Mont . 

am  ton,  N.Y. -Pa. 


ngham,  Ala. 
n,  Mass  . . . . 
:  lo,  N.Y.  • .  • 
n,  Ohio.... 


Rapids,  Iowa . 

eston,  S.C . 

eston,  W.Va . 

anooga,  Tenn.-Ga . 


go,  Ill . 

nnati,  Ohio-Ky . -Ind . 

land,  Ohio . 

bia,  S.C . 

bus,  Ohio . 

s,  Christ i,  Tex . 

is,  Tex . 

n,  Ohio . . . 


L 

ur,  Ill . 

r,  Colo . 

oines,  Iowa, 
it,  Mich.... 


ue,  Iowa. .  . 
.  h-Superior, 
so,  Tex. . . . 
Pa . 


Minn. -W is. 


Ie,  Oreg . 

-Moorhead,  N.  Dak. -Minn. 

}  ,  Mich . 

.  Smith,  Ark.-Okla . 


wayne,  Ind . 

worth,  Tex . 

o,  Calif . 

Hammond -East  Chicago, 


Rapids,  Mich. 
Falls ,  Mont . . 

Bay,  Wis . 

'  vllle,  S.C.... 


i  sboro-vrinston-Salem- 

I  Point,  N.C . 

,  ord,  Conn . 

li  ulu,  Hawaii . 

on,  Tex . 


napolis,  Ind. 

on,  Mich . 

on,  Miss . 

j  onvllle,  Fla. 
azoo,  Mich... 


a  City,  Mo.-Kans. 

ille,  Tenn . 

ster,  Pa . 

ng,  Mich . 

gton-Fayette,  Ky. 


•i  In,  Nebr . 

I;  e  Rock-North  Little  Rock,  Ark... 
:  ngeles-Long  Beach,  Calif.... 

I|  ville,  Ky .  -Ind . 

W  1,  Mass . 

y 

i  e  footnotes  at  end  of  table. 


+  1 

+  13 

-3 

+  9 

+  13 

+  4 

+  4 

+  16 

+3 

+  7 

+  5 

+6 

+  12 

+  29 

-3 

-3 

+  11 

-1 

-1 

+  10 

-1 

+  6 

+  7 

+  10 

+  9 

+  7 

+  6 

+  16 

+  12 

+  17 

+  10 

+  19 

+  13 

+  2 

+  10 

+  1 

+11 

+9 

+  13 

+  5 

+  16 

+  3 

+  2 

+  7 

+  1 

+  7 

+  10 

+  8 

+  6 

+  14 

+  7 

+  3 

+  7 

+  2 

+  15 

+  10 

+  17 

0 

+  14 

-1 

+3 

+9 

+2 

+  4 

+  8 

+3 

+  4 

+  10 

+  2 

+  4 

+  11 

+  2 

+  7 

+  14 

+  2 

-7 

+  16 

+3 

+  13 

+  10 

+  10 

+  8 

+  24 

-1 

-2 

+  6 

-2 

+  2 

+  14 

+  3 

-3 

+  9 

+  1 

+  4 

+  9 

0 

+  4 

+  13 

+6 

+  9 

+  20 

+  11 

+  1 

+6 

+  13 

-1 

+6 

+  8 

+  23 

+31 

+  13 

+  9 

+  24 

+  10 

-1 

+  15 

-4 

+  6 

+  9 

+  2 

-3 

+  13 

-6 

+  5 

+  10 

+  4 

+  8 

+  15 

<3) 

+  2 

+  8 

+  9 

+  5 

+  22 

-2 

-1 

+  22 

0 

+  4 

+  16 

+  8 

-1 

+  11 

+  4 

+  9 

+  12 

+  12 

+8 

+13 

+6 

+7 

-6 

+8 

+  16 

+  11 

+  13 

+  7 

+  15 

+  4 

+  3 

+  9 

0 

+  1 

+  8 

-2 

-6 

+  10 

-4 

+  27 

+  9 

+  29 

+6 

+  13 

+  5 

+  4 

+  9 

+  5 

+1 

+17 

+1 

+  2 

+  10 

+  4 

+  6 

+  12 

+  7 

-2 

+  9 

-2 

+  6 

+  12 

+  6 

+  6 

+  3 

+  4 

-3 

+  11 

-1 

+  22 

+  35 

0 

12 


Area 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 — Con. 

Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark . 

Miami,  Fla . 

Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn . 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . . 

Muskegon-Muskegon  Hts. ,  Mich. 

Nassau-Suf folk,  N.Y.4 . . 

New  Orleans,  La . . 

New  York,  N.Y.6 . . 

Newark,  N.J . . 

Newport  News -Hampton,  Va. 

Norfolk-Portsmouth,  Va . . 

Oklahoma  City,  Okla . . 


Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J... 
Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket-Warwick, 

R.  I . -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 


Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Franc isco-Oakland,  Calif 


San  Jose,  Calif . . 

Savannah,  Ga . . 

Scranton,  Pa . . 

Seattle-Everett,  Wash. 


Shreveport,  La . 

Sioux  City,  Iowa-Nebr. . . . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . . 

Springfield,  Ill . 

Springfield,  Mo . . 

Springfield,  Ohio . . 

Stockton,  Calif . . 

Syracuse,  N.Y . 

Tacoma,  Wash . . 

Tampa-St.  Petersburg,  Fla. 


Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 

Tulsa,  Okla . 

Utica-Rorae,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va . 

Waterloo,  Iowa . 

Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . . 

Wilkes-Barre-Hazleton,  Pa . . 

Worcester,  Mass . . 

Youngst own-Warren,  Ohio . 

See  footnotes  at  end  of  table. 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Aug.  1975 


from — 

197 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

I  July 

Aug. 

aur. 

Sept. 

Oct. 

Nov. 

Dec . 

Aug. 

1974 

July 

1975 

f  rc 

8  mo 
197 

1,771 

1,917 

2,671 

2,624 

3,  104 

2,834 

2,789 

3,158 

3,034 

2,811 

3,058 

4,017 

5,289 

+  4 

3,861 

4,029 

5,495 

5,881 

6,900 

6,631 

6,626 

8,100 

6,342 

5,324 

5,640 

6,597 

9,857 

+  28 

19,009 

18,474 

25,129 

24,468 

27,958 

24,890 

r24 , 635 

27,489 

27,293 

24,355 

26,025 

29,339 

42,003 

+  1 

35,656 

34,780 

44,740 

41,674 

45,057 

43,517 

41,673 

43 , 753 

43,179 

37,997 

42 , 746 

46,255 

74,137 

+  1 

+5 

33,159 

30,652 

40,169 

’41,601 

47,849 

44,624 

41 ,719 

45,098 

44,453 

42,992 

45,682 

52,678 

77,814 

51,927 

55,284 

64,776 

73,162 

82,291 

77,376 

70,130 

79,284 

77,086 

70,137 

79,944 

84,629 

113,877 

+3 

5,888 

5,886 

8,125 

7,348 

9,322 

8,273 

8,446 

8,997 

7,705 

7,146 

7,920 

10,180 

13,945 

+  17 

4,575 

4,546 

5,894 

5,761 

7,236 

6,481 

6,629 

7,157 

7,031 

6,097 

6,165 

7,118 

10,995 

+  2 

+  8 

1,744 

1,775 

2,516 

2,485 

3, 151 

2,865 

2,613 

3,114 

3,001 

2,755 

3,025 

3,563 

5,025 

+  4 

+19 

1,232 

1,228 

1,712 

1,779 

2, 195 

1,992 

1,910 

2,110 

2,494 

2,343 

2,431 

2,996 

3,856 

-15 

+  10 

57,301 

53,119 

66,288 

’68,810 

85,890 

80,084 

69,919 

’75,593 

74,422 

75,602 

82,306 

95,714 

149,627 

+  2 

+  8 

18,279 

18,357 

23,934 

24,150 

27,116 

25,622 

25,129 

27,869 

25,802 

20,980 

25,019 

26,653 

38,145 

+  8 

+  11 

137,092 

125,444 

149,303 

152,999 

191, 124 

168,855 

150,012 

155,532 

152,604 

168,407 

182,531 

202,995 

288,455 

+2 

+4 

27,978 

’25,852 

30,753 

33,407 

41,718 

35,414 

31 , 965 

35,106 

30,362 

32,446 

35,190 

40,204 

59,925 

+  16 

+  10 

6,341 

6,465 

8,926 

9,111 

10,889 

9,991 

9,499 

10,264 

9,990 

9,011 

9,438 

10,801 

15,517 

+  3 

+  8 

11,887 

11,538 

15,369 

15,578 

r18 , 258 

r16 , 957 

r16 , 573 

17,885 

18,400 

16,283 

17,876 

20,145 

29,219 

-3 

+  8 

13,086 

12,350 

16,688 

16,762 

19,827 

18,441 

18,229 

20,768 

19,621 

16,666 

17,879 

20,423 

31,575 

+  6 

+  14 

10,614 

10,530 

14,442 

16,146 

18,610 

17,278 

16,514 

17,335 

17,077 

15,084 

16,027 

19,290 

27,546 

+  2 

+5 

13,668 

14,388 

18,149 

17,635 

18,880 

17,734 

17,797 

18,264 

18,222 

15,941 

17,108 

19,351 

30,758 

0 

+3 

33,112 

32,668 

40,178 

42,122 

52, 165 

45,623 

41,341 

46,976 

42,361 

44,542 

47,383 

57,909 

79,870 

+  11 

+  14 

7,144 

6,942 

9,300 

9,214 

11,206 

9,711 

9,551 

10,566 

10,138 

9,257 

10,248 

11,861 

17,347 

+  4 

+  11 

84,497 

76,854 

102,059 

106,828 

127,795 

109,755 

98,863 

111,487 

101,368 

109,869 

116,598 

142,022 

206,019 

+  10 

+  13 

27,356 

26,678 

33,820 

33,095 

’37,616 

33,733 

31 , 402 

33,895 

33,921 

29,202 

34,480 

39,132 

62,252 

0 

+  8 

46,809 

46,236 

65,231 

66,522 

72,394 

71,830 

60,890 

69,456 

67,408 

63,934 

67,896 

80,996 

112,303 

+  3 

+  14 

3 , 069 

3,055 

4,448 

4,967 

5,792 

5,329 

5,873 

6,578 

6,012 

4,942 

5,569 

6,372 

9,270 

+  9 

+  12 

16,126 

16,081 

23,128 

22,398 

23,253 

24,703 

22,986 

28,184 

24,994 

22,342 

23,334 

25,955 

41,834 

+  13 

+  23 

12,559 

12,219 

17,399 

19,146 

21,966 

20,420 

17,770 

20,592 

19,570 

18,490 

20,410 

25,083 

36,583 

+  5 

5,693 

5,454 

7,561 

7,718 

9,067 

8,064 

7,733 

8,594 

8,368 

7,528 

7,846 

9,193 

14,341 

+  3 

+11 

5,295 

5,223 

7,557 

7,489 

8,501 

7,403 

7,170 

8,305 

7,276 

6,981 

7,646 

10,550 

13,366 

+  14 

+  16 

12,272 

11,795 

16,117 

15,608 

19,949 

16,088 

15,238 

17,309 

17,393 

16,100 

17,637 

21,916 

29,746 

0 

+  14 

3,467 

3,507 

4,829 

4,768 

5,898 

5, 101 

5,098 

5,57) 

5,610 

5,204 

5,707 

7,039 

9,471 

-1 

13,292 

11,796 

16,589 

17,444 

19,960 

17,864 

16,049 

17,433 

17,448 

17,052 

18,095 

21,699 

32,017 

0 

20,281 

’19,911 

24,711 

25,880 

’27,854 

’27,090 

26,482 

30,599 

27,749 

23,617 

27,194 

30,171 

45,009 

+  10 

+  16 

2,221 

2,021 

2,935 

2,987 

3,720 

3,313 

3,341 

3,593 

3,679 

3,031 

3,295 

3,732 

6,035 

-2 

46,483 

46,580 

64,428 

59,961 

75,121 

70,702 

61,925 

70,051 

68,635 

61,754 

70,250 

77,523 

118,488 

+  2 

3,087 

2,864 

4,014 

3,948 

4,099 

4,812 

4,179 

5,257 

5,107 

4,328 

4,283 

4,519 

6,943 

10,719 

9,914 

13,666 

14,361 

16,419 

15,944 

15,373 

18,309 

16,781 

13,986 

16,084 

18,739 

29,392 

+  9 

+  19 

• 

20,096 

19,676 

26,303 

’25,147 

r28 , 132 

r24 , 926 

r25 , 626 

27,864 

27,733 

25,069 

25,901 

29,443 

42,882 

0 

+  9 

21,538 

20,731 

27,829 

28,345 

30,628 

29,837 

28,131 

28,831 

26,071 

24,980 

28,755 

31,509 

51,306 

+  11 

+  2 

" 

40,514 

39,596 

49,151 

'48,661 

’55,344 

54,037 

54,791 

54,566 

48,078 

44,253 

48,150 

53,445 

83,762 

+  13 

0 

• 

73,499 

68,462 

89,700 

90,155 

96,700 

95,336 

98,657 

105,496 

95,092 

85,385 

88,246 

105,930 

155,706 

+  11 

+  7 

- 

28,108 

’28,504 

36,064 

36,759 

40,149 

39,874 

37,853 

42,301 

38,258 

35,010 

34,510 

41,770 

62,763 

+  11 

+  12 

2,815 

2,994 

4,113 

4,206 

4,739 

4,275 

4,241 

4,777 

4,198 

3,878 

3,916 

4,653 

7,083 

+  14 

+  13 

4,161 

3,958 

5,659 

5,497 

6,598 

5,862 

5,595 

6,592 

6,138 

5,642 

5,953 

7,807 

10,596 

+  7 

+  18 

29,160 

27,351 

36,345 

35,734 

40,448 

38,803 

39,222 

47,525 

41,995 

35,746 

39,939 

44,102 

70,394 

+  3 

+  21 

5,107 

4,898 

6,549 

6,384 

8,400 

7,613 

7,367 

9,219 

6,531 

6,362 

6,589 

7,841 

11,083 

+41 

+25 

+ 

3,093 

3,216 

4,059 

4,235 

4,976 

4,642 

4,233 

5,003 

4,586 

3,920 

4,452 

5,011 

6,905 

+  9 

+  18 

2,410 

2,616 

3,098 

3,575 

3,814 

3,991 

3,625 

4,178 

3,922 

3,379 

3,662 

4,387 

5,831 

+  7 

+15 

5,096 

4,851 

6,656 

6,824 

8,387 

7,690 

7,830 

8,027 

7,706 

7,173 

7,441 

8,789 

12,348 

+  4 

+3 

6,462 

6,314 

8,782 

9,330 

10, 156 

9,912 

10,687 

11,994 

11,513 

9,901 

11,285 

10,875 

17,406 

+  4 

+  12 

2,918 

2,923 

3,904 

4,570 

5,332 

4,526 

4,328 

4,840 

4,439 

4,001 

4,299 

4,941 

6,760 

+  9 

+  12 

4,106 

3,956 

5,406 

5,503 

6,359 

5,933 

’5,946 

’6,516 

6,517 

5,733 

6,035 

6,602 

’9,740 

0 

+  10 

2,739 

3,010 

3 , 962 

3,741 

4,476 

4,261 

3,880 

4,502 

4,624 

4,179 

4,492 

5,090 

8,190 

-3 

+  16 

6,504 

’6,415 

8,004 

8,140 

’8,962 

’8,662 

8,718 

’9,770 

8,925 

7,989 

8,948 

9,855 

14,083 

+  9 

+  12 

+ 

7,867 

7,563 

10,431 

10,968 

13,347 

11,743 

11,116 

12,229 

11,592 

11,252 

11,678 

14,692 

19,930 

+  5 

+  10 

7,328 

6,838 

9,112 

8,888 

10, 119 

9,734 

9,741 

11,490 

10,794 

9,201 

10,022 

11,350 

17,771 

29,814 

30,571 

37,615 

36,186 

38,749 

35,469 

33 , 992 

35,547 

35,630 

30,413 

34,123 

40,246 

61,516 

0 

+  5 

16,928 

17,012 

23,333 

23 , 050 

27,578 

25,388 

23,382 

26,546 

25,277 

24,472 

24,846 

29,863 

42,710 

+  5 

+  14 

3,538 

3,284 

4,551 

5,406 

5,892 

5,285 

5,121 

5,541 

5,147 

4,387 

4,809 

5,633 

8,513 

+  8 

+  8 

♦ 

4,093 

3,332 

4,443 

4,888 

6,233 

5,812 

4,881 

5,129 

5,111 

5,195 

5,572 

6,090 

10,157 

0 

+  5 

10,450 

9,900 

12,629 

12,635 

14,027 

13,417 

12,948 

14,342 

13,873 

12,424 

13,895 

15,255 

24,464 

+  3 

+  11 

* 

10,045 

’9,875 

’13,114 

’13,578 

’15,837 

’14,502 

’14,661 

’15,770 

’14,731 

’12,807 

’13,378 

’15,935 

’23,679 

+  7 

+  8 

’3 , 749 

3,427 

4,687 

4,773 

5,795 

5,094 

5,009 

5,842 

4,876 

4,845 

5,507 

6,662 

8,780 

+  20 

+  17 

+ 

3,199 

2,985 

3,838 

4,042 

4,650 

4,368 

4,457 

4 , 734 

4,338 

3,752 

3,866 

4,710 

7,069 

+  9 

+  6 

72,485 

75,554 

89,996 

94 , 560 

107,380 

100,887 

91,628 

98,319 

94,923 

95,147 

99,750 

111,184 

162,315 

+  4 

+  7 

3,604 

3,561 

4,558 

4,792 

5,591 

5,  160 

4,885 

5,643 

5,445 

4,620 

4,970 

6,033 

8,319 

+  4 

+  16 

’2,20a 

’2,229 

’2,987 

’3,016 

’3,531 

’3,303 

’2,914 

’3,546 

’3,442 

’3,263 

’3,271 

’4,208 

’5,927 

+  3 

+  22 

a6 , 902 

’6,602 

’8,855 

9,333 

’10,433 

9,778 

9.806 

11,518 

’9,536 

’8,593 

’9,157 

’10,561 

’14,985 

+21 

+17 

+1 

5,204 

4,863 

6,939 

7,051 

8,467 

7,514 

6,946 

8,254 

7,488 

6,646 

7,041 

10,489 

13,157 

+  10 

+  19 

4,415 

4,102 

5,985 

6,367 

7,452 

6,751 

6,245 

6 , 953 

6,741 

6,445 

6,961 

8,508 

12,795 

+  3 

+  11 

9,692 

9,763 

13,968 

13,457 

15,957 

14,634 

lo , o79 

15.611 

16,189 

14,796 

15,822 

18,973 

27,238 

-4 

+  17 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1 

1974 

Percent  change 

Area 

i 

Aug.  1975 
from-- 

8  raos. 
1975 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

Aug. 

1974 

July 

1975 

8  mos. 
1974 

CITIES 

deen,  S.  Dak . 

598 

593 

739 

757 

1,030 

986 

1,001 

1,011 

900 

843 

874 

1,014 

1,437 

+  12 

+  1 

+15 

le  Creek,  Mich . 

1,795 

1,624 

2,336 

2,468 

3,  158 

3,022 

2,664 

2,681 

2,783 

2,584 

2,567 

3,028 

4,324 

-A 

+1 

+2 

Ingham,  Wash . 

1,348 

1,208 

1,782 

1,817 

2, 154 

2,086 

2,279 

2,742 

2,142 

1,776 

2,002 

2,073 

3,150 

28 

20 

+33 

geport,  Conn . 

2,680 

2,316 

3,158 

3,306 

4, 163 

3,508 

3,704 

3,567 

3,865 

3,611 

3,887 

4,611 

6,676 

-8 

-A 

■A 

alo,  N.Y . 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

9,633 

9,522 

10,244 

10,814 

11,738 

16,433 

+1 

+9 

+1 

ridge.  Mass . 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,728 

2,469 

3,054 

2,755 

2,771 

4,059 

+10 

+10 

+  5 

ille,  Ill . 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,608 

2,663 

2,399 

2,560 

2,865 

4,316 

-2 

+  12 

-2 

ona  Beach,  Fla . 

3,218 

3,760 

4,888 

4,640 

4,817 

4,547 

4  ,472 

4,303 

3,835 

3,249 

3,627 

4,205 

6,556 

+  12 

-4 

+21 

,  Okla . 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,671 

1,495 

1,269 

1,404 

1,513 

2,373 

+  12 

+  13 

+  10 

,  Ind . 

2,050 

2,067 

3,058 

2,784 

3,312 

r3,062 

2,611 

2,822 

5,137 

4,393 

3,618 

3,783 

5,650 

-45 

+8 

-42 

d  Forks,  N.  Dak . 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

2,077 

1,880 

1,515 

1,699 

1,928 

2,509 

+10 

+  16 

+7 

ley,  Colo . 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,100 

2,437 

2,235 

2,037 

2,068 

2,240 

3,771 

+9 

+  16 

+7 

rstown,  Md . 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,695 

2,470 

2,496 

2,669 

3,529 

4,874 

+  9 

+7 

+  11 

ington,  W.  Va . 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

4,430 

4,175 

3,716 

3,927 

5,059 

7,501 

+6 

+22 

+7 

hinson,  Kans . 

*1 , 239 

21 , 172 

21 ,628 

21,708 

2 1,924 

2 1 , 831 

*1,873 

*1,971 

*1,815 

*1,714 

*1,817 

*2,046 

*2,856 

+9 

+5 

+18 

4 

1  ◦  Falls,  Idaho . 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

2,149 

1,737 

1,639 

2,004 

2,073 

3,074 

+24 

+9 

+25 

in,  Mo . 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

22,139 

2,090 

1,914 

2,067 

2,192 

3,291 

+2 

+2 

+2 

rosse,  Wis . 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,881 

2,755 

2,502 

2,562 

2,852 

4,286 

+5 

+14 

+5 

Beach,  Calif . 

6,635 

*6 , 183 

27 , 891 

27 , 639 

8,603 

8,120 

8,264 

*8,494 

*8,372 

*7,774 

8,315 

9,035 

13,669 

+1 

+3 

+1 

svllle,  Ky . 

4,846 

4,947 

6,082 

6,  193 

7,080 

5,056 

5,932 

6,667 

7,121 

6,469 

7,334 

7,798 

10,666 

-6 

+12 

-14 

ato,  Minn . 

787 

822 

1,032 

1,353 

1,296 

1,271 

rl,280 

1,514 

1,276 

1,213 

1,357 

1,420 

2,067 

+  19 

+  18 

+6 

eapolis,  Minn . 

9,392 

9,530 

10,882 

11,385 

12, 129 

11,484 

10,873 

11,640 

12,527 

11,695 

14,188 

15,012 

18,038 

-7 

+7 

-7 

t,  N.  Dak . 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,761 

2,440 

2,071 

2,166 

2,586 

3,393 

+  13 

+12 

+13 

York,  N.Y . 

113,634 

103,874 

122,866 

124,593 

156, 170 

135,974 

120,992 

124,875 

123,147 

137,303 

150,636 

165,756 

231,440 

+1 

+3 

-2 

rk,  N.J . 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,307 

6,882 

7,307 

8,272 

9,113 

11,970 

-8 

+12 

-8 

ara  Falls,  N.Y . 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,947 

2,715 

2,708 

2,705 

3,214 

4,743 

+9 

+8 

+5 

and,  Calif . 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,776 

9,568 

8,617 

8,735 

10,302 

15,202 

+2 

-2 

+2 

cah,  Ky . 

1,408 

1,379 

1,856 

1,992 

2,421 

2, 141 

2,206 

2,327 

2,242 

2,118 

2,236 

2,692 

3,864 

+4 

+5 

+5 

ersburg,  W.  Va . 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,940 

3,592 

3,053 

3,248 

4,198 

5,697 

+10 

+14 

+14 

dena,  Calif . 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,418 

7,923 

7,635 

8,481 

9,366 

14,962 

+6 

-8 

+3 

Huron,  Mich . 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,561 

2,072 

1,901 

1,931 

2,419 

2,827 

-25 

+14 

-24 

smouth,  Ohio . 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,303 

1,289 

1,157 

1,349 

1,603 

2,012 

+1 

+12 

+3 

cy.  in . 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,800 

1,822 

1,691 

1,802 

2,290 

3,221 

-1 

+12 

-2 

cy,  Mass . 

1,976 

21,721 

2,577 

2,335 

2,955 

2,758 

2,286 

3,242 

3,315 

2,762 

2,710 

3,220 

4,663 

-2 

+42 

-2 

d  City,  S.  Dak . 

1,426 

1,333 

1,644 

1,779 

2, 164 

2,072 

2,273 

2,490 

2,373 

1,960 

1,978 

2,214 

3,143 

+5 

+10 

+4 

ester,  Minn . 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

4,330 

4,373 

3,677 

4,305 

4,535 

6,443 

-1 

+  14 

+5 

ester,  N.Y . 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,676 

6,622 

6,541 

7,158 

8,751 

11,926 

+1 

+4 

+2 

,  Ga . 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,684 

1,599 

1,466 

1,516 

1,701 

2,384 

+5 

+10 

0 

Louis,  Mo . 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

16,057 

16,856 

15,503 

17,507 

18,989 

27,569 

-5 

+10 

-3 

Paul,  Minn . 

7,159 

7,860 

8,922 

10,695 

11, 171 

10,709 

9,508 

10,650 

10,759 

10,116 

11,492 

12,186 

15,791 

-1 

+12 

-2 

Francisco,  Calif . 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

23,101 

21,563 

19,433 

20,269 

23,697 

33,106 

+7 

+17 

+7 

tie,  Wash . 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

27,091 

23,968 

19,851 

22,556 

24,892 

39,364 

+13 

+22 

+8 

tanburg,  S.C . 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

3,282 

3,056 

2,603 

2,873 

3,111 

4,687 

+7 

+20 

0 

cuse ,  N.Y . 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3,829 

4,337 

4,145 

4,108 

4,345 

5,478 

7,171 

+5 

+13 

-20 

Falls,  Idaho . 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,349 

1,568 

1,396 

1,145 

1,247 

1,365 

2,024 

+12 

+  12 

+8 

!  a  Walla,  Wash . 

563 

633 

864 

845 

945 

920 

1,021 

1,009 

625 

565 

881 

882 

1,279 

+61 

-1 

+57 

ma,  Wash . 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,737 

2,464 

2,304 

2,612 

2,552 

3,871 

+11 

+8 

+4 

C  Pa . 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

1,921 

2,499 

2,440 

2,538 

3,332 

4,893 

-23 

-1 

-3 

CENTRAL  BUSINESS  DISTRICTS 

unore,  Md . 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,108 

4,815 

4,823 

5,882 

6,370 

9,088 

-15 

+12 

-12 

on,  Mass . 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

14,317 

14,847 

15,180 

16,475 

19,573 

26,808 

-3 

+12 

-2 

ago,  Ill . 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,260 

28,537 

29,338 

26,379 

31,193 

35,038 

46,029 

-3 

+  9 

-2 

eland,  Ohio . 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,861 

8,197 

8,324 

9,717 

9,827 

13,748 

-A 

+5 

■A 

Angeles,  Calif . 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

7,548 

7,235 

6,510 

7,912 

8,854 

14,219 

+4 

-3 

-1 

and,  Calif . 

3,056 

2,767 

3,562 

3,451 

3,859 

3,  545 

4,703 

4,034 

3,662 

3,409 

3,612 

4,393 

6,660 

+10 

-14 

+3 

adelphia,  Pa . 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,796 

13,413 

15,986 

16,412 

20,023 

25,037 

-5 

+5 

-3 

•  aburgh,  Pa . 

11,414 

10,599 

14,338 

2 14 ,541 

14,247 

15, 501 

11,550 

13,481 

13,894 

13,706 

15,458 

17,887 

25,715 

-3 

+17 

+5 

ington,  D.C . 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,657 

7,509 

8,339 

8,321 

9,021 

13,910 

-11 

+5 

-5 

I  MISCELLANEOUS  AREAS 

r 

-da  County,  Calif . 

21,900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

32,225 

29,138 

26,426 

26,848 

32,648 

49,582 

+11 

+3 

+8 

2  and  Nampa,  Idaho . 

2,591 

.  2,473 

3,423 

3,438 

4,  114 

3,947 

4,201 

4,620 

4,306 

3,637 

3,848 

4,004 

6,237 

+7 

+10 

+8 

»t\  SMSA,  excluding  CBD . 

33,844 

31,821 

45,242 

46,194 

55,693 

49,931 

44,806 

52,495 

49,030 

48,480 

52,335 

62,476 

93,684 

+7 

+17 

+5 

tol -Kings port -Johnson 
!  V ,  Tenn. -Va . 

3,809 

4,074 

6,532 

6,485 

8,  188 

6,772 

6,898 

7,458 

6,155 

5,584 

5,926 

6,794 

10,319 

+21 

+8 

+26 

ago  City,  excluding  CBD . 

| 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

41,717 

45,755 

45,209 

43,619 

47,093 

50,550 

69,741 

.,.1 

+  10 

-2 

ra  Costa  County,  Calif . 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

21,220 

18,799 

16,323 

16,881 

20,695 

31,283 

+13 

+3 

+12 

?rland-Hagerstown ,  Md . 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

4,248 

4,029 

3,779 

4,029 

5,179 

6,871 

+5 

+8 

+6 

.are  (State) . 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

19,394 

18,608 

16,829 

18,307 

23,105 

32,061 

+4 

+28 

+6 

.  field  County,  Conn . 

12,757 

11,250 

14,658 

15,253 

18, 540 

17,024 

16,453 

17,607 

16,683 

16,056 

17,174 

20,948 

30,714 

+6 

+7 

+1 

^ont -Morgan town,  w.  Va . 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

2,049 

1  ,770 

1,480 

1,856 

2,135 

2,828 

+16 

+3 

+20 

*  spin  County,  Minn . 

29,820 

32,214 

37,706 

41,792 

46,668 

44,629 

40,203 

46,472 

44,629 

40,168 

46,711 

49,269 

65,415 

+4 

+16 

+4 

hi  County,  N.Y . 

237 , 835 

*35,427 

44,183 

245,290 

2  56, 894 

2 53, 230 

*45,647 

*48,523 

*47,972 

*49,942 

*54 , 363 

*63,110 

*97,560 

+1 

+6 

-3 

ldelphla  SMSA,  excl .  CBD . 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

86,654 

98,691 

87  f 955 

93,883 

100,186 

121,999 

180,982 

+12 

+14 

+9 

1  ?y  County,  Minn . 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

21,136 

21,074 

19,531 

22,026 

23,380 

31,420 

0 

+11 

+2 

fernando  Valley,  Call! . 

20,210 

219, 953 

24,029 

25 , 008 

a28, 235 

*27,627 

26,170 

26,303 

24,459 

22,351 

26,663 

29,142 

46,021 

+8 

+1 

+7 

|  Chester  County,  N.Y . 

18,770 

17,214 

21,030 

22,485 

27,721 

26, 186 

23,053 

24,095 

23,195 

25,023 

25,429 

29,746 

46,239 

+4 

+5 

-2 

side  Los  Angeles,  Calif . 

6,772 

6,725 

8,694 

9,776 

10, 032 

9,908 

8,602 

9,063 

8,510 

7,784 

9,761 

9,203 

15,645 

+6 

+5 

+7 

ote:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  in  this  report.  They 
I;  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


Revised.  S  does  not  meet  publication  standards  because  of  inadequate  response.  ‘For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

|  -9»  see  pp.  36-38.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3Revised  figures  not  available.  4  Includes  Nassau  and  Suffolk 

I  ties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  aIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf folk  SMSA 

|  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  August  1975 


Area 


Number 

of 


Area 


Number 

of 


Area 


Number 

of 


stores 


stores 


stores 


STANDARD  CONSOLIDATED  AREA1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 


CITIES 


New  York,  N. Y.-Northea stern  New  Jersey.... 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


241 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


7 

13 

36 

52 


Aberdeen,  S.  Dak. . 
Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N.Y . 


1 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim- Santa  Ana-Garden  Grove,  Calif 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Cha  t  ta  nooga ,  Tenn . -Ga . 

Chicago,  111 . 

Cincinnati,  Ohio-Ky.-Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior ,  Minn.-Wis . 

El  Paso,  Tex . 

Erie,  Pa . . 


Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn.. 

Flint,  Mich . . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind, 


Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis.y . 

Greenville,  S.C. . . . 

Greensboro-Winston-Salem-High  Point,  N.C.. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky . 


32 

32 

14 

65 

12 

66 
12 
12 


18 

5 

13 

34 

93 

65 

17 

12 

14 

15 

16 

221 

55 

81 

12 

40 

9 

79 

48 

7 

58 

11 

104 


8 

11 

21 

11 

9 

7 

15 
7 

18 

41 

13 

30 

16 
5 

13 

12 


38 

40 

23 

85 


Milwaukee,  Wis . 

Minneapol is-St .  Paul,  Minn . 

Mobile,  Ala . 

Montgomery,  Ala . . . 

Muncle,  Ind . 

Muskegon-Muskegon  Heights,  Mich . 

Nassau-Suf folk,  N.Y.2 . 

New  Orleans,  La . 

New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton ,  Va . 

Norfolk-Portsmouth,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clif ton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick ,  R. I . -Mass . . 
Raleigh,  N.C . 

Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Rivers ide-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


56 

8 

8 

26 

12 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . . 

Topeka,  Kans . . 

Trenton,  N.J . . 

Tucson,  Ariz . . 


52 

20 

12 

13 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


51 

61 

11 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . 
Hutchinson,  Kans... 


81 

34 
18 
36 

25 

22 

30 

35 

13 

129 

49 

70 

12 

30 

31 
13 


11 

22 

13 

29 

30 
8 

7  8 
6 

21 

36 

44 

59 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


89 

38 

7 

10 

42 

15 

6 

8 

14 

14 

8 

10 

10 

11 

25 

11 

57 

40 

11 

9 

18 

21 

12 

10 

88 

10 


Walla  Walla,  Wash 

Yakima,  Wash . . 

York,  Pa . . 


CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va.. 
Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown ,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va . 

Hennepin  County,  Minn . 


1 

1 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


,  Ark 


10 

18 

216 

44 

9 


Wheeling,  W.  Va.-Ohio. . 

Wichita,  Kans . 

Wilkes -Barre-Hazleton, 

Worcester,  Mass . 

Youngstown-Warren ,  Ohio 


Pa 


9 

15 

19 

13 

28 


Nassau  County,  N.Y . . 

Philadelphia  SMSA,  excl.  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


1For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  2  Includes  Nassau  and  Suffolk  Counties  formerly 

included  in  the  New  York,  N.  Y.  SMSA,  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y.  The  combination  of  this  SMSA  and  the 
Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.  Y,  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Percent 

k 

1975 

1974 

change 

Aug. 

1975 

Kind  of  business 

from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June  J 

July 

Aug  ,P 

Aug.  | 

Sept. 

Oct. 

Nov. 

Dec . 

Aug. 

1974 

July 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

' 

27 , 666 

26,932 

26,694 

26,961 

27,663 

— 

27,341 

26  ,988 

27,115 

26,920 

27,099 

27,406 

27,267 

28,916 

+1 

0 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,795 

8,817 

9,013 

8,995 

8,917 

8,616 

8,578 

-2 

0 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,193 

18,298 

17,907 

18,114 

18,489 

18,951 

20,338 

+2 

+1 

284 

281 

290 

299 

303 

299 

298 

297 

314 

297 

299 

300 

314 

-5 

0 

216 

215 

213 

221 

226 

221 

218 

215 

235 

218 

221 

218 

234 

-9 

-1 

ng  and  drinking  places . 

178 

187 

184 

206 

203 

211 

197 

196 

164 

167 

186 

179 

179 

+20 

-1 

>ral  merchandise  group  with  nonstores... 
•neral  merchandise  group  without  non- 

14,489 

14,002 

13,723 

13,652 

13,679 

13,547 

13,394 

13,586 

13,397 

13,570 

13,748 

14,141 

15,299 

+1 

+1 

itores  (except  department  stores  mail 
■rder) . 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,872 

13,028 

12,818 

12,986 

13,140 

13,542 

14,743 

+2 

+1 

■partment  stores  and  dry  goods, 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

9,901 

10,655 

10,812 

10,344 

10,509 

10,658 

10,997 

12,142 

+5 

+1 

10,496 

10,113 

9,929 

9,905 

9,946 

9,793 

9,938 

9,485 

9,633 

9,783 

10,105 

11,162 

+5 

+1 

iil-order  houses  (department  store 

lerchandise) . 

1,949 

1,936 

1,896 

1,889 

1,882 

1,853 

1,833 

1,854 

1,850 

1,860 

1,873 

1,947 

2,018 

0 

+1 

irel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,446 

1,486 

1,430 

1,475 

1,478 

1,569 

1,787 

+4 

+3 

643 

609 

608 

584 

586 

583 

567 

596 

574 

605 

599 

636 

716 

+4 

+5 

liture,  home  furnishings,  and  equipment 

+2 

>res,  total . 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,638 

2,691 

2,850 

2,853 

2,769 

2,759 

2,870 

-6 

irniture,  home  furnishings  stores . 

2,124 

2,008 

2,009 

2,009 

2,022 

1,960 

2,010 

2,048 

2,128 

2,122 

2,049 

2,091 

2,133 

-4 

+2 

1,948 

1,851 

1,856 

1 ,862 

1,868 

1,797 

565 

1,851 

1,964 

1,953 

1,949 

1,871 

1,920 

1,956 

+  1 

+6 

)Usehold  appliance,  TV,  radio  stores. . . . 

586 

569 

537 

568 

577 

544 

542 

616 

615 

610 

554 

619 

-12 

0 

513 

499 

468 

495 

500 

503 

472 

465 

539 

542 

537 

484 

531 

-14 

-1 

i  Idlng  materials,  hardware,  farm 

lipment  dealers,  total . 

amber  and  other  building  materials 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,813 

2,842 

2,936 

2,954 

2,903 

2,651 

2,376 

-3 

+1 

lealers2 . 

1,648 

1,588 

1,590 

1,698 

1,846 

1,958 

1,958 

1,981 

2,072 

2,056 

2,025 

1,877 

1,704 

-4 

+1 

emotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,486 

2,425 

2,443 

2,399 

2,470 

2,418 

2,376 

-1 

-2 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,197 

1,163 

1,149 

1,121 

1,153 

1,145 

1,089 

+1 

-3 

Passenger  car  dealers  (franchised) . 

996 

1 , 030 

1  \  041 

1,030 

1,045 

1,065 

1,081 

1,049 

1,054 

1,044 

1,079 

1,067 

1,003 

0 

-3 

Ire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,188 

1,170 

1,208 

1,194 

1,223 

1,188 

1,208 

-3 

-2 

aline  service  stations . 

424 

424 

438 

430 

456 

456 

464 

469 

421 

427 

436 

435 

425 

+11 

+1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,813 

10,757 

10,800 

10,804 

11,029 

10,760 

10,806 

0 

-1 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,595 

5,610 

5,743 

5,708 

5,679 

5,415 

5,207 

-2 

0 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,218 

5,147 

5,057 

5,096 

5,350 

5,345 

5,599 

+2 

-1 

i  stores,  total . 

266 

263 

275 

283 

288 

282 

283 

282 

302 

285 

285 

287 

295 

-7 

0 

aral  merchandise  group  with  nonstores... 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,173 

1,215 

1,298 

1,306 

1,357 

1,365 

1,490 

-6 

+4 

aneral  merchandise  group  without  non- 
stores  (except  department  stores  mail 
arder) . 

1,204 

1,097 

1,049 

1,058 

1,084 

1,048 

1,009 

1,041 

1,105 

1,116 

1,155 

1,170 

1,338 

-6 

+3 

apartment  stores  and  dry  goods, 

1,160 

1,055 

1,009 

1,016 

1 ,042 

1,010 

968 

996 

1,055 

1,067 

1,106 

1,123 

1,293 

-6 

+3 

Department  stores . 

999 

904 

855 

866 

888 

859 

813 

842 

891 

*904 

948 

*958 

1  \  114 

—6 

+4 

irel  and  accessory  stores,  total . 

liture,  home  furnishings,  and  equipment 

894 

845 

839 

831 

832 

838 

832 

848 

812 

852 

866 

882 

1,013 

+4 

+2 

873 

834 

838 

819 

839 

838 

861 

607 

894 

622 

973 

938 

917 

917 

953 

-8 

+4 

617 

593 

598 

576 

584 

590 

694 

655 

637 

656 

662 

-10 

+2 

Iding  materials,  hardware,  farm 

Jipment  dealers,  total . 

2 , 162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,654 

2,680 

2,768 

2,780 

2,731 

2,482 

2,217 

-3 

+1 

amber  and  other  building  materials 

1,573 

1,518 

1,526 

1 , 631 

1,778 

1,892 

1,907 

1,521 

1,929 

1,473 

2,000 

1,979 

1,463 

1,949 

1,507 

1,803 

1,473 

1,638 

1,406 

+1 

-3 

amotive  dealers,  total . 

1,382 

1,406 

1*417 

1,445 

1,490 

1,523 

1*477 

0 

i  issenger  car  dealers  (franchised) . 

867 

416 

906 

417 

907 

430 

901 

422 

915 

448 

931 

448 

993 

457 

957 

462 

958 

414 

952 

421 

941 

429 

919 

427 

864 

418 

0 

+12 

-4 

+1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16,175 

16,358 

16,120 

16,295 

16,377 

16,807 

18,110 

+1 

+1 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,200 

3,207 

3,270 

3,277 

3,238 

3,201 

3,371 

-2 

0 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

12,975 

13,151 

12,850 

13,018 

13,139 

13,606 

14,739 

+2 

+1 

aral  merchandise  group  with  nonstores... 
aneral  merchandise  group  without  non- 
j stores  (except  department  stores  mail 
arder) . 

13,124 

12,726 

12,741 

12,358 

12,507 

12,131 

12,437 

12,431 

12,342 

12,221 

11,863 

12,371 

12,099 

11,713 

12,264 

11,870 

12,391 

11,985 

12,776 

12,372 

13,809 

13,405 

+2 

+2 

+1 

+1 

apartment  stores  and  dry  goods, 

10,265 

9,949 

9,792 

9,749 

9,039 

631 

9,775 

9,058 

630 

9,687 

8,980 

614 

9,816 

9,096 

638 

9,289 

8,594 

618 

9,442 

8,729 

623 

9,552 

8,835 

612 

9,874 

10,849 

+6 

+1 

9,497 

9,209 

9,074 

652 

9,147 

687 

10,048 

+6 

+1 

irel  and  accessory  stores,  total . 

liture,  home  furnishings,  and  equipment 

715 

659 

612 

774 

+3 

+4 

ires,  total . 

1,950 

1,848 

1,415 

1,805 

1,411 

1,856 

1 ,433 

1,857 

1,438 

1,777 

1,403 

1,797 

1,426 

1,877 

1,434 

1,915 

1,467 

1,852 

1,412 

1,842 

1,435 

1,917 

-4 

+1 

arnlture,  home  furnishings  stores . 

1 *,  507 

1,370 

1  \  471 

-1 

+2 

lusehold  appliance,  TV,  radio  stores.... 
aiding  materials,  hardware,  farm 

378 

373 

343 

370 

366 

353 

329 

324 

386 

384 

380 

352 

387 

-16 

-2 

f'Jlpment  dealers,  total . 

170 

163 

155 

944 

734 

155 

163 

162 

159 

965 

737 

162 

168 

966 

756 

174 

936 

750 

169 

159 

-4 

+2 

939 

963 

761 

945 

970 

-1 

-1 

lire,  battery,  accessory  dealers . 

756 

768 

728 

726 

752 

725 

738 

773 

*4 

-2 

1  >ee  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


- 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women’s  ready-to-wear  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings , stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 3 . . . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations.... . 


CHARGE  ACCOUNTS 
Retail  stores,  total . . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 


Apr.  I  May  '  June 

I  i 


July 


Aug . 


Aug.  I  Sept. 


Percent 
change 
Aug.  1975 
from — 


Aug. 

1974 


27,208 


8,574 

18,634 


291 

13,884 


13,317 

9,941 


1,898 

1,515 


2,734 

2,069 

1,897 

559 

493 


2,644 


1,839 

2,415 

1,032 

1,204 

432 


Furniture,  home  furnishings,  and  equipment. 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores. . . . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


10,590 


5,282 

5,308 


1,310 


1,139 

905 

840 


866 

619 


2,460 


1,763 

1,443 

896 

424 


16,618 


3,292 

13,326 


12,574 


12,178 

9,036 

675 


1,868 

1,450 

359 

972 

771 


27,246 


8,518 

18,728 


288 

13,966 


13,424 

10,036 


1,919 

1,539 

623 


2,682 

2,009 

1,853 

571 

498 


2,594 


1,821 

2,410 

1,043 

1,191 

434 


10,562 


5,253 

5,309 


1,308 


1,140 

918 


27,129 


8,418 

18,711 


297 

13,927 


13,385 

10,039 


1,892 
1 ,509 
609 


2,684 

2,010 

1,856 

565 

492 


2,504 


1,761 

2,390 

1,041 

1,176 

446 


10,510 


5,188 

5,322 


849 

595 


2,430 


1,741 

1,439 

919 

426 


16,684 


3,265 

13,419 


12,658 


12,284 

9,118 

662 


1,833 

1,414 

366 

971 

774 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


27,303 


8,515 

18,788 


300 

13,969 


13,443 

10,133 


1,898 

1,502 

604 


2,715 

2,032 

1,873 

577 

506 


2,560 


1,793 

2,391 

1,038 

1,180 

436 


5,262 

5,397 


1,271  1,277 


1,107 

883 


857 


861 

605 


2,340 


1,686 

1,436 

909 

435 


3,230 

13,389 


12,278 

9,156 

652 


1,823 

1,405 

356 

954 

751 


1,118 

919 

868 


848 

590 


2,401 


1,717 

1,448 

906 

431 


16,644 


3,253 

13,391 


27,606 


8,610 

18,996 


12,325 

9,214 

634 


301 

13,995 


13,456 

10,171 


1,891 

1,502 

604 


2,724 

2,042 

1,881 

589 

513 


2,624 


1,826 

2,423 

1,037 

1,163 

443 


10,902 


12,692  12,715 


1,867 

1,442 

368 

943 

745 


27,402 


5,373 

5,529 


1,280 


1,114 

919 

860 


867 

597 


2,470 


1,760 

1,475 

910 

433 


16,704 


3,237 

13,467 


12,342 

9,252 

642 


1,857 

1,445 

370 

948 

730 


8,593 

18,809 


293 
13 ,909 


13,382 

10,167 


1,879 

1,522 

612 


2,681 

2,002 

1,830 

577 

502 


2,648 


1,847 

2,437 

1,032 

1,171 

451 


10,786 


5,379 

5,407 


1,265 


1,096 

903 

888 


857 

601 


2,492 


1,788 

1,473 

907 

442 


16,616 


3,214 

13,402 


12,644 


12 ,286 
9,264 
634 


1,824 

1,401 

363 

964 

737 


8,719 

18,890 


290 

13,882 


13,331 
10, 186 


1,892 

1,528 

602 


2,702 

2,040 

1,868 

576 

496 


2,654 


1,835 
2,453 
1,065 
1, 170 
457 


10,938 


5,480 

5,458 


1,270 


1,088 

900 

894 


876 

613 


2,494 


1,786 

1,507 

939 

451 


3,239 

13,432 


12,612 


12,243 

9,286 

634 


1,826 

1,427 

352 

946 

726 


8,619 

18,935 


287 

13,937 


13,380 

10,238 


1,900 

1,572 

639 


2,701 

2,053 

1,964 

538 

461 


2,610 


1,799 

2,433 
1,077 
1, 146 
469 


10,846 


5,399 

5,447 


1,098 

918 

907 


895 

620 


2,447 


1,754 

1,491 

929 

460 


3,220 

13,488 


12,282 

9,320 

665 


1,806 

1,433 

320 

942 

719 


27,484 


8,893 

18,591 


307 

13,761 


13,179 

9,796 


1,911 

1,517 

617 


2,911 

2,148 

1,969 

619 

542 


2,701 


1,894 

2,460 

1,084 

1,183 

424 


10,944 


5,587 

5,357 


1,357 


1,166 

982 

872 


978 

697 


2,532 


1,818 

1,506 

953 

414 


16,540 


3,306 

13,234 


12,013 

8,814 

645 


1,933 

1,451 

388 

954 

746 


8,738 

18,601 


306 

13,742 


13,178 

9,896 


1,904 

1,518 

614 


2,844 

2,146 

1,981 

603 

535 


2,673 


1,871 

2,399 

1,048 

1,185 

429 


10,772 


5,441 

5,331 


1,316 


1,139 

952 

865 


929 

658 


2,509 


1,801 

1,457 

898 

424 


16,567 


3,297 

13,270 


12,426 


12,039 

8,944 

653 


1,915 

1,488 

379 

942 

751 


8,641 

18,817 


310 

13,922 


13,332 

9,994 


1,892 

1,506 


2,772 

2,073 

1,899 

601 

524 


2,668 


1,872 

2,408 

1,045 

1,198 

427 


10,840 


5,403 

5,437 


1 ,361 


1,177 

979 

861 


905 

632 


1,803 

1,442 


906 

420 


27,340 


8,542 

18,798 


296 

13,872 


13,299 

9,981 


1,896 

1,519 

610 


2,737 

2,077 

1,920 

558 

490 


2,625 


1,815 

2,388 

1,047 

1,177 

433 


10,596 


5,309 

5,287 


1,282 


1,110 

907 

845 


895 

641 


2,448 


1,749 

1,450 

899 

426 


16,618 


3,238 

13,380 


16,744 


3,233 

13,511 


12,561  12,590 


12,155 

9,015 

645 


12,189 
9,074 
674 


1,867 

1,441 

377 

966 

768 


1,842 

1,436 

361 

938 

738 


27,035 


8,434 

18,601 


298 

13,889 


13,321 

9,990 


1,915 

1,489 

595 


2,673 

2,006 

1,837 

562 

490 


2,558 


1,799 

2,385 

1,021 

1,198 

425 


10,374 


5,233 

5,141 


1,218 


1,057 

855 

825 


863 

616 


2,397 


1,739 

1,430 

878 

419 


16,661 


3,201 

13,460 


12,264 

9,135 

664 


1,810 

1,390 

362 

955 

757 


^Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

xAccounts-receivable  data  contain  no  significant  trading-day  differences. 

2Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

3 Includes  both  franchised  and  nonfranchised  car  dealers. 
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able  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


— 

Kind  of  business 

1975 

1974 

Perc 

chan 

Aug. 

from 

5nt 

ge 

L975 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June  j 

July 

Aug.P 

Aug.  j 

Sept. 

Oct. 

Nov. 

Dec . 

Aug. 

1974 

July 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

16,327 

15,782 

15,482 

15,456 

— 

15,524 

15,430 

15, 180 

15,340 

15,229 

15,418 

15,618 

15,913 

17,178 

+1 

+  1 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,785 

1,778 

1,919 

1,940 

1,902 

1,819 

1,911 

-7 

0 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,395 

13,562 

13,310 

13,478 

13,716 

14,094 

15,267 

+2 

+  1 

ieral  merchandise  group  with  nonstores... 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,337 

12,507 

12,287 

12,432 

12,605 

12,943 

14,003 

+2 

+1 

Jeneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order)  .  .  . 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

11,991 

12,  129 

11,904 

12,053 

12,194 

12,549 

13,632 

+2 

+  1 

)epartment  stores  and  dry  goods,  general 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,893 

10,045 

9,573 

9,721 

9,857 

10,167 

11,188 

+5 

+2 

9,806 

9,462 

9,322 

9,293 

9,328 

9,284 

9,195 

9,334 

8,891 

9,026 

9,157 

9,453 

10,403 

+5 

+2 

674 

630 

601 

592 

588 

598 

579 

594 

584 

603 

622 

656 

745 

+2 

+3 

re,  battery,  accessory  dealers . 

717 

706 

685 

693 

694 

700 

690 

692 

746 

740 

745 

727 

743 

-7 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,763 

1,773 

1,829 

1,845 

1,926 

1,896 

1,975 

-3 

+1 

Durable  goods  stores,  total . 

404 

392 

397 

433 

484 

492 

486 

487 

523 

505 

485 

462 

428 

-7 

0 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,277 

1,286 

1,306 

1,340 

1,441 

1,434 

1,547 

-2 

+1 

ieral  merchandise  group  with  nonstores... 

826 

750 

749 

755 

776 

734 

700 

729 

795 

804 

847 

842 

915 

-8 

+4 

leneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

743 

667 

644 

655 

671 

641 

607 

629 

695 

698 

729 

728 

834 

-9 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

709 

634 

610 

621 

637 

611 

574 

596 

654 

658 

688 

687 

800 

Department  stores . 

677 

605 

581 

590 

607 

583 

545 

566 

620 

624 

656 

654 

763 

-9 

+4 

parel  and  accessory  stores,  total . 

187 

174 

160 

161 

164 

178 

173 

177 

153 

173 

186 

178 

209 

+16 

+2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,417 

13,567 

13,400 

13,573 

13,692 

14,017 

15,203 

+1 

+1 

1,499 

1,447 

1 ,364 

1,367 

1,369 

1,354 

1,299 

1,291 

1,396 

1,435 

1,417 

1,357 

1,483 

-8 

-1 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12, 118 

12,276 

12,004 

12,138 

12,275 

12,660 

13,720 

+2 

+1 

neral  merchandise  group  with  nonstores... 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,637 

11,778 

11,492 

11,628 

11,758 

12,101 

13,088 

+2 

+1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,384 

11,500 

11,209 

11,355 

11,465 

11,821 

12,798 

+3 

+1 

Department  stores  and  dry  goods,  general 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,319 

9,449 

8,919 

9,063 

9,169 

9,480 

10,388 

+6 

+  1 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,650 

8,768 

8,271 

8,402 

8,501 

8,799 

9,640 

+6 

+1 

parel  and  accessory  stores,  total . 

487 

456 

441 

431 

424 

420 

406 

417 

431 

430 

436 

478 

536 

-3 

+3 

TOTAL  ACCOUNTS  RECEIVABLE 

Da 

ta  ADJUS 

rED  for 

seasonal 

variations  and 

holiday 

differences1 

Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

15,803 

15,728 

■ 

15,673 

15,672 

15,600 

15,677 

15,807 

15,704 

15,778 

0 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,795 

1,761 

1,891 

1,912 

1,881 

1,840 

1,894 

-7 

-2 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,916 

13,878 

13,911 

13,709 

13,765 

13,926 

13,864 

13,884 

+  1 

0 

neral  merchandise  group  with  nonstores... 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,763 

12,788 

12,614 

12,630 

12,756 

12,655 

12,725 

+1 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

12,337 

12,435 

12,428 

12,485 

12,509 

12.479 

12,399 

12,409 

12,225 

12,263 

12,358 

12,279 

12,343 

+2 

0 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,532 

9,583 

9,166 

9,220 

9,353 

9,353 

9,361 

+5 

+1 

parel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

626 

611 

637 

627 

630 

636 

637 

627 

+2 

+4 

re,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

681 

682 

680 

728 

738 

746 

740 

739 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,840 

1,840 

1,884 

1,846 

1,909 

1,820 

1,784 

-2 

0 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

462 

468 

456 

487 

467 

458 

454 

453 

-6 

-3 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1,336 

1,368 

1,377 

1,374 

1,372 

1,384 

1,397 

1,379 

1,451 

1,366 

1,331 

-1 

+1 

neral  merchandise  group  with  nonstores... 

803 

778 

786 

780 

796 

774 

765 

764 

847 

818 

846 

778 

737 

-10 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

712 

688 

681 

682 

694 

677 

663 

662 

740 

723 

742 

678 

645 

Department  stores . 

637 

615 

605 

613 

628 

610 

596 

609 

674 

655 

679 

615 

581 

-10 

+2 

•parel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

187 

188 

201 

173 

176 

181 

171 

173 

+  16 

+7 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,833 

13,832 

13,716 

13,831 

13,898 

13,884 

13,994 

+  1 

0 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1,350 

1,327 

1,305 

1,404 

.1,445 

1,423 

1,386 

1,441 

-7 

-2 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,506 

12,527 

12,312 

12,386 

12,475 

12,498 

12 , 553 

+2 

-■neral  merchandise  group  with  nonstores... 

11,901 

12,013 

12,008 

12,061 

12,078 

12 ,062 

11,998 

12,024 

11,767 

11,812 

11,910 

11,877 

11,988 

+2 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

11,625 

11,747 

11,747 

11,803 

11,815 

11,802 

11,736 

11,747 

11,485 

11,540 

11,616 

11,601 

11,698 

+2 

Department  stores . . 

8,703 

8,778 

8,794 

8,881 

8,908 

8,915 

8,936 

8,974 

8,492 

8,565 

8,674 

8,738 

8,780 

+6 

>parel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

439 

423 

436 

454 

454 

455 

466 

454 

,  Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferre  to  comme 
al  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  mont 
id  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

^Preliminary  estimates,  see  Explanatory  Material,  page  24.  1Accounts-receivable  data  contain  no  significant  trading-day  differences. 


18 


Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months 1 

Year-to-year 

Ratio2 

Range 

Median 

Range 

Median 

Range 

Median 

All  Stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

0 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4 -0.5 

0.5 

0 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

0 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

0 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0.2-0. 5 

0.2 

0 

Meat  markets . 

4 .8-6.3 

5.4 

4 .8-6.1 

5.2 

2. 1-2.7 

2.2 

4 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

5 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

1 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0. 7-2.1 

1.0 

2 

Restaurants,  lunchrooms,  cafeterias . 

3. 4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

2 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

3 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1. 1-1.3 

1.2 

0.1-0. 4 

0.2 

0 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

0 

Department  stores  and  dry  goods,  general  merchandise  stores . 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

0 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0. 1-0.2 

0.1 

0 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

1 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0 

Apparel  and  accessory  stores,  total . 

2. 9-3.6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

1 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4  .4-7.1 

5.4 

1.2-2. 2 

1.8 

3 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4 .5-7.0 

5.4 

1.2-1. 8 

1.7 

3 

Women’s  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4. 7 

4.2 

0.4-1. 5 

0.8 

2 

Women's  ready-to-wear  stores . 

4 .6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

2 

Family  clothing  stores . 

4. 7-7.0 

5.4 

4. 7-6.1 

5.0 

1.1-2. 8 

1.4 

2 

Shoe  stores . 

5. 2-6. 2 

5.6 

4. 6-5. 5 

5.4 

1.4-1. 8 

1.5 

2 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3. 0-4.1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

3 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

3 

Furniture  stores . 

5. 3-5. 9 

5.6 

5. 1-5.8 

5.2 

1.6-2. 4 

2.0 

4 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4 -7.1 

6.4 

2. 8-5.0 

3.2 

4 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

5 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1 .2-1.7 

1.5 

2 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3 .6-4  .4 

4.2 

0.8-1. 8 

1.0 

2 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

6 

Automotive  dealers,  total . . . 

1.6-1. 9 

1.8 

1 .6-1.9 

1.7 

0. 5-0.7 

0.6 

0 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

1 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

0 

Tire,  battery,  accessory  dealers . . . 

3. 8-4. 9 

4.0 

3 .7-4 . 3 

4.1 

0.8-1. 6 

1.4 

3 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

2 

Drug  and  proprietary  stores . 

3.3-3. 5 

3.4 

3. 1-3. 5 

3.2 

0.5-1. 4 

0.6 

l 

Liquor  stores . 

4. 4-4. 7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

3 

Group  II  Stores 


Retail  stores,  total . 

o 

00 

o 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1.7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Pood  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0 . 1  -0 . 3 

0.2 

Grocery  stores . . . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0.4 -0.5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . . 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3 .8-4 .6 

4.2 

3.5-4 .8 

3.6 

1.0-3. 2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6 

Women's  ready-to-wear  stores . . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8. 3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1 . 1 -3 . 7 

2.3 

Drug  and  proprietary  stores . . 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trading- 

day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales 
The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data — January  1970  over  January  1969. 

‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 

(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 

( Percent ) 


Kind  of  business 


Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to 

year 

ratio1 

Range 

Median 

Range 

Median 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6- 2. 7 

2.0 

4 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3. 3-7. 5 

4.8 

7 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7 

Jewelry  stores . 

1.0-6. 5 

1.8 

3 

2. 4-7. 2 

4.5 

12.2 

Florists . 

3. 5-6. 7 

4.9 

11 

8.3 

Book  stores . 

4. 6-6. 7 

5.7 

7 

2.2  .j 

Stationery  stores . 

3. 1-6. 5 

3.9 

10 

Music  stores . 

3. 3-8. 3 

3.9 

4 

2. 6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores . 

1.4-12.2 

5.0 

6 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3 

Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women's  apparel,  accessory,  specialty  stores. 

Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores . 


Plumbing,  heating,  and  air  conditioning  equipment 

dealers . 

Farm  equipment  dealers . . . 


Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  fo 
for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


r  the  previous  month 
the  ratio  of  change 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.03,  C  =  7.1  to  10.53  a  =  0  to  1.53,  b  =  1.6  to  3.03,  c  =  3.1  to  4.53,  d  =  exceeds  4.53. 


NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecutive  months 

The 

The 

The 

The 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

>od  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

iting  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

\F,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

ailding  materials,  hardware,  farm 

3quipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

jtomotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

asoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

rug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

ood  stores,  total... . 

B 

c1) 

A 

B 

(*> 

C 

B 

B 

B 

ating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

AF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

pparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

•- 

asoline  service  stations . 

C 

B 

B 

B 

B 

- 

- 

- 

rug  and  proprietary  stores . 

- 

C 

B 

“ 

C 

“ 

“ 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

ood  stores,  total . 

c 

(■> 

a 

a 

cm 

b 

b 

d 

a 

ating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

AF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

pparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

- 

- 

- 

asoline  service  stations . 

d 

c 

d 

c 

c 

- 

- 

- 

d 

rug  and  proprietary  stores . 

“ 

b 

d 

“ 

c 

- 

- 

" 

Ratio  oi 

2  consecutiv 

e  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

ood  stores,  total . 

a 

(*> 

a 

a 

(*) 

a 

a 

a 

a 

ating  and  drinking  places . 

- 

a 

a 

- 

b 

- 

- 

- 

a 

AF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

pparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

- 

- 

” 

asoline  service  stations . 

b 

b 

b 

b 

b 

- 

- 

“ 

b 

■rug  and  proprietary  stores . 

- 

a 

a 

- 

a 

“ 

‘ 

_ 

1Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
.  eported  company  totals  only. 


I 

I 

I 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dol 

sal 

Lar  volum 

ss  estima 

e 

tes 

Rat 

mo 

io  to  sam 
ith  a  yea 
ago 

e 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

B 

A 

_ 

c 

a 

_ 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

A 

a 

a 

b 

a 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. . 

A 

_ 

_ 

b 

_ 

_ 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

- 

b 

a 

b 

Ohio . 

A 

B 

- 

b 

b 

_ 

a 

a 

Massachusetts. . . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . . 

A 

A 

A 

a 

b 

b 

a 

a 

Minnesota . 

B 

- 

- 

b 

- 

- 

b 

b 

Texas . 

B 

B 

- 

b 

c 

_ 

b 

b 

Missouri . 

B 

“ 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N . Y . -Northeastern  New 

Nassau-Suf folk ,  N.Y . 

B 

B 

C 

b 

a 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y . -Nassau-Suf folk,  N.Y... 

A 

A 

A 

a 

a 

New  York,  N.Y . 

A 

A 

B 

a 

a 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland,  Calif . 

B 

B 

B 

d 

d 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

A 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

- 

c 

CITIES 

Dallas,  Tex . 

- 

- 

C 

_ 

_ 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

t 

Houston,  Tex . 

- 

- 

A 

- 

- 

b 

Detroit,  Mich . 

B 

C 

C 

c 

c 

d 

Kansas  City,  Mo.-Kans . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

B 

B 

c 

c 

d 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

B 

b 

b 

t 

Minneapolis-St .  Paul,  Minn . 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

c 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 

months 

Area 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

b 

New  York,  N.Y . 

a 

a 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

a 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

a 

Baltimore,  Md . 

a 

Boston,  Mass . 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

a 

a 

Chicago,  Ill . 

_ 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

b 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

a 

a 

a 

Nassau-Suf folk ,  N.Y . 

a 

a 

b 

New  York,  N.Y . 

a 

a 

b 

New  York,  N.Y . -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

b 
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able  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


I _ 

! 

Kind  of  business 

| - 

TOTAL  ACCOUNTS  RECEIVABLE 

let ail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

stores,  total . 

.  jcery  stores . . . . 

ig  and  drinking  places . 

ral  merchandise  group  with  nonstores.... 
jartment  stores  and  dry  goods,  general 

jrchandise  stores . 

Department  stores . 

Ll-order  houses  department  store 
jrchadise . . . 

rel  and  accessory  stores,  total . 

aen's  ready-to-wear  stores . 

Lture,  home  furnishings,  and 

Lpment  stores,  total . 

rniture,  home  furnishings  stores . 

Furniture  stores . 

isehold  appliance,  TV,  radio  stores.... 
household  appliance  stores . 

ling  materials,  hardware,  farm 

Lpment  dealers,  total . 

nber  and  other  building  materials 
talers . . . 

notive  dealers,  total . 

ssengers  car  dealers . 

Passengers  car  dealers  (franchised).... 
ce,  battery,  accessory  dealers . 

Line  service  stations . 


(Percent) 


Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

CHARGE  ACCOUNTS 

Retail  stores,  total . . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

Durable  goods  stores,  total . . 

2.2 

2.2 

0.5 

Nondurable  goods  stores,  total . 

2.1 

1.7 

0.8 

2.0 

2.0 

0.4 

Food  stores,  total . . 

6.2 

6.1 

1.3 

1.0 

0.9 

0.3 

General  merchandise  group  with  nonstores.. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

general  merchandise  store . 

2.2 

2.2 

0.4 

7.9 

Department  stores . . . 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

9.4 

8.9 

2.0 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

4.7 

4.4 

1.2 

1.1 

1.0 

0.2 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

Building  materials,  hardware,  farm 

0.4 

0.5 

0.1 

equipment  dealers,  total . 

3.1 

2.9 

0.9 

0.2 

0.2 

0.1 

Lumber  and  other  building  materials 

dealers . 

4.2 

4.2 

1.2 

0.4 

0.4 

0.2 

Automotive  dealers,  total . 

3.1 

3.1 

0.8 

Passengers  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

3.6 

3.5 

0.5 

Gasoline  service  stations . . . 

6.4 

6.2 

1.9 

4.5 

4.6 

0.5 

INSTALLMENT  ACCOUNTS 

4.9 

5.0 

0.6 

Retail  stores,  total . 

1.2 

1.2 

0.1 

6.2 

6.1 

0.7 

Durable  goods  stores,  total . 

4.0 

3.9 

0.4 

7.0 

6.8 

0.6 

Nondurable  goods  stores,  total . 

1.0 

1.0 

0.2 

9.5 

9.7 

0.7 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores.. 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

general  merchandise  stores . 

0.5 

0.4 

0.4 

3.0 

2.8 

0.9 

Department  stores . 

0.1 

0.1 

0.1 

Apparel  and  accessory  stores,  total . 

6.5 

6.0 

1.0 

4.1 

4.1 

1.2 

Furniture,  home  furnishings,  and 

equipment  stores,  total . . 

7.0 

7.0 

0.5 

2.4 

2.4 

0.7 

Furniture,  home  furnishings  stores . 

9.1 

8,7 

0.5 

2.8 

2.6 

1.1 

Household  appliance,  TV,  radio  store.... 

9.5 

9.6 

0.7 

2.5 

2.3 

1.2 

Building  materials,  hardware,  farm 

4.2 

4.0 

0.4 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

ote:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
1  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
rial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


Die  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS — Continued 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4 . 6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

ral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

jartment  stores  and  dry  goods,  general 

srchandise  stores . . . 

0.4 

0.4 

0.1 

jartment  stores . 

0.1 

0.1 

0.1 

rel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

1.9 

1.9 

0.3 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

ral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

jartment  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

1 . 9 

2.0 

0.3 

0.1 

0.1 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total....... 

2.3 

2.3 

0.4 

!5te:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
1  l  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

'  Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
rial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 
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EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1)  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area— regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  re 
stores  in  the  1967  (rather  than  the  1963)  Census 
Business; 

(2)  Changing  sampling  and  collection  procedu 
for  Group  II  firms.  Such  firms  were  previou 
canvassed  on  a  total  organization  basis  with 
parent  company  requested  to  include  in  its  report 
retail  stores  of  its  subsidiaries;  whereas  for  all  of 
retail  firms  with  employees,  a  sample  was  selec 
from  the  employer  identification  (El)  numb 
assigned  in  connection  with  the  Federal  Insurai 
Contributions  Act.  Under  the  new  design,  sampl 
procedures  for  the  Group  II  component  were  mi 
ified  to  conform  to  the  latter  approach,  providin 
more  effective  control  to  assure  complete  and 
duplicated  coverage,  particularly  in  instances 
mergers,  acquisitions,  and  dissolutions.  Also,  a  n 
subsample  of  stores  of  these  large  retail  organizatu 
was  selected  on  the  basis  of  1967  Census  of  Busin 
information; 

(3)  Instituting  a  monthly  match  against  the  it 
current  file  of  firms  covered  by  the  Federal  Insura 
Contributions  Act  (FICA)  to  assure  that  the  r 
canvass  includes  all  firms  selected  for  the  sample  t 
are  currently  active,  including  firms  which  go  oui 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  componen 

(1)  A  list  sample  selected  from  the  list  of  r< 
employers  who  make  Social  Security  payments 
their  employees  under  the  Federal  Insurance  ( 
tributions  Act  (FICA).  This  component  of  the  san 
accounts  for  approximately  94  percent  of  retail  s; 
Canvass  of  this  component  is  primarily  by  mail 

(2)  All  retailers  not  on  the  list  described  ab 
These  are  represented  by  business  establishrm 
found  in  a  probability  sample  of  land  segme 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  m 
part  of  the  sample  is  drawn  from  the  County  Bust 
Patterns  (CBP)  tabulation  (a  tabulation  each  yeai 
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erally  first-quarter  payroll  reported  by  FICA  tax¬ 
ers)  using  kind  of  business  codes  derived  from  the 
iquennial  economic  censuses.  New  retail  employers 
included  in  this  tabulation  are  represented  by  a 
:  pie  drawn  from  the  employer  births  provided  by  the 
i  ial  Security  Administration.  The  basic  sampling  unit 
:  he  Employer  Identification  (El)  number  assigned  to 
h  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
;  iverse  by  first  stratifying  the  El  numbers  reporting  by 
id  of  business,  size  (payroll),  and  (in  some  cases)  area. 

.  i  optimum  allocation  of  the  sample  to  these  strata  is 
:n  made  and  the  sample  is  drawn  with  a  uniform  rate 
each  stratum  (with  stratum  rates  varying  from 
tainty  to  1  in  512).  Firms  changing  size  stratum,  as 
denced  by  subsequent  CBP  tabulations,  are  subject  to 
eselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
t  stage  the  births  are  stratified  by  kind  of  business 
1 1  size  (expected  employment).  A  relatively  large 
lple  is  drawn  and  canvassed  for  a  more  reliable 
asure  of  size  (sales  in  2  recent  months)  and  a  more 
i  ailed  kind-of-business  code,  if  needed.  Using  this 
re  reliable  information  the  cases  are  restratified  and 
Final  sample  drawn  with  overall  probabilites  roughly 
livalent  to  those  used  in  drawing  the  sample  from  the 
P  universe.  Because  of  the  lag  in  reporting  births  to 
s-SSA  and  the  time  needed  to  accomplish  the  two 
ges  of  sample,  births  are  actually  added  to  the  sample 
the  average  about  6  to  7  months  after  they  begin 
iration.  During  this  period  they  are  represented  by 
area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
jven  month,  a  retail  business  must  meet  both  of  the 
lowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
j  “ever-selected”  businesses  are  extracted  from  the 
iverse  described  and  are  matched  to  the  current 
:emal  Revenue  Service  list  of  active  FICA  taxpayers, 
itching  El  numbers  are  canvassed  and  tabulated  for 
i  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
:ge,  a  sample  of  58  primary  sampling  units  (single 

unties  or  small  groups  of  contiguous  counties)  were 
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drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 

Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
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those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 

Sales  and  Accounts-Receivable  Estimates 

Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 

Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 


services  including  repair,  maintenance,  delivery,  a 
installation  charges;  receipts  from  carrying  charges 
other  charges  for  credit;  and  sales  and  excise  taxes  c 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts 
all  establishments  primarily  engaged  in  retail  trade.  Th 
do  not  include  sales  at  retail  by  manufacturers,  who 
salers,  service  establishments,  and  other  establishmei 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed 
retail  stores  by  their  customers  for  purchases  made 
credit.  The  data  in  this  report  refer  to  receivab 
outstanding  as  of  the  end  of  the  month,  includi 
receivables  against  which  the  firm  has  borrowed.  Ho 
ever,  credit  paper  discounted  or  sold  to  others  (e. 
consumer  credit  paper  sold  to  financial  institutions 
collecting  agencies)  and  amounts  actually  charged  off 
bad  debts  are  excluded.  Also  excluded  are  accour 
charged  on  credit  cards  issued  by  oil  companies,  ban 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whii 
full  payment  is  scheduled  to  be  made  at  the  end  of  tl 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  f 
which  payment  is  scheduled  to  be  made  in  two  or  mo 
parts.  Revolving  accounts  are  included  in  this  categor 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publish* 
in  this  report  by  the  Bureau  of  the  Census  wi 
consumer  credit  statistics  for  retail  outlets  published 
the  Federal  Reserve  Bulletin  should  take  into  accoui 
that  the  Federal  Reserve  Board  series  is  based  on  tl 
Bureau  of  the  Census  survey  results  adjusted  to  cov 
only  those  amounts  owed  by  consumers.  The  Boai 
subtracts  from  credit  held  by  retailers  amounts  esl 
mated  to  reflect  nonconsumer  credit.  Conversely,  £ 
amount  is  added  which  represents  an  estimate  of  cred 
outstanding  on  sales  to  consumers  by  wholesa 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-r 
ceivable  estimates  prepared  by  the  Bureau  of  the  Censi 
and  shown  in  this  report  are  based  on  a  probabilil 
sample  and,  therefore,  the  sampling  variability  of  the: 
estimates  is  measurable.  Estimates  of  these  samplir 
variabilities  are  shown  in  tables  13  through  21.  In  ord< 
to  obtain  a  measure  of  the  variability  of  the  doll: 
volume  and  month-to-month  ratio  estimates,  multiply  tf 
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timate  by  its  associated  sampling  variability.  Add  and 
btract  the ,  product  from  the  estimate.  Since  the 
mpling  variabilities  are  computed  at  the  1 -sigma  level, 
e  chances  are  that  2  out  of  3  times  the  “expected 
lue”  will  be  within  this  interval.  (The  expected  value 
fers  to  that  value  which  could  be  obtained  from  a 
•mplete  enumeration  using  the  same  techniques  in 
Electing  and  processing  as  were  used  for  the  sample.) 
aubling  the  sampling  error  estimate  and  repeating  this 
ocess  gives  an  interval  which  will  include  the  expected 
lue  approximatley  19  out  of  20  times. 


To  illustrate  the  computation  of  these  ranges  for 
onthly  dollar  volume  estimates,  assume  that  the  sales 
timate  for  a  particular  month  in  table  1  for  the  food 
oup  is  $4,698  million.  The  median  sampling  variability 
ir  preliminary  estimates  of  the  food  group  shown  in 
ble  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
illion  by  .012,  yields  $56  million.  The  chances  are  2 
at  of  3  that  the  expected  value  is  between  $4,642  and 
4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
illion)  and  the  chances  are  19  out  of  20  that  the 
cpected  value  lies  between  $4,586  and  $4,810  million 
.e.,  $4,698  million  plus  and  minus  $112  million). 


As  an  example  of  the  use  of  these  sampling  vari¬ 
eties  with  ratios,  assume  that  a  particular  month-to- 
lonth  percentage  change  in  sales  for  the  automotive 
-oup  is  -3  percent  (this  percentage  change  is  equivalent 
)  a  month-to-month  ratio  of  .97)  and  that  the  median 
impling  variability  for  this  statistic,  shown  in  table  13, 
0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
)07  is  .007.  The  probability  is  2  out  of  3  that  the 
<pected  ratio  is  contained  in  the  range  .963  to  .977, 
hile  there  is  a  probability  of  19  out  of  20  that  the 
<pected  ratio  is  contained  in  the  range  .956  to  .984. 


The  sampling  errors  shown  are  also  subject  to 
Dssibly  high  sampling  variability.  This  is  especially  true 
>r  the  estimates  of  standard  metropolitan  statistical 
eas  where  the  sample  is  relatively  small  and  a  few  new 
rge  establishments  coming  into  the  sample  estimates 
ith  large  weights  have  a  relatively  large  influence  on 
le  estimate  of  sampling  error. 

f 

It  is  also  to  be  noted  that  measures  of  sampling 
ariability  shown  in  this  report  do  not  include  biases 
hich  might  arise  from  such  sources  as  nonreporting  or 
;sponse  errors.  Estimated  sales  for  nonresponse  for  all 
inds  of  business  combined,  which  amounts  to  about  9 
ercent  of  the  national  estimates,  are  included  in  the 
ublished  data. 


certain  deficiencies  in  the  monthly  survey,  including  the 
need  for  a  more  up-to-date  sample,  m ^classification  of 
some  firms  and  difficulties  encountered  in  early  report¬ 
ing.  The  Bureau  is  attempting  to  remedy  these  deficien¬ 
cies  through  a  comprehensive  revision  of  its  monthly 
survey,  including  the  selection  of  a  new  and  improved 
sample.  The  revised  survey  is  expected  to  be  effective  in 
early  1977. 


Percent  Cliange  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 


Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 


Based  on  comparable  1967  SIC  definitions,  retail 
ales  in  1972  as  reported  in  the  1972  Census  of  Retail 
|  rade  were  4.8  percent  higher  than  earlier  estimates  by 
le  Bureau’s  monthly  survey  of  retail  trade.  This  differ- 
•  ace  exceeds  the  amount  expected  due  to  sampling  vari- 
tion  in  the  monthly  survey.  Part  of  the  difference  is 
ttributed  to  improved  coverage  in  the  census  through 
lore  effective  use  of  administrative  records  and  to 

( 


Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
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relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden¬ 
tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-ll  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 


factors  for  historic  data.  Projected  factors  and  data 
revised  if  changes  in  subsequent  data  are  conside; 
significant. 

A  description  of  the  technique  may  be  found 
Estimating  Trading-Day  Variation  in  Monthly  Econor 
Time  Series,  Bureau  of  the  Census  Technical  Paper  I 
12,  1965.  Holiday  adjustment  factors  were  develop 
by  a  method  similar  to  that  described  in  Seaso 
Adjustment  on  Electronic  Computers,  pp.  356-3: 
Organization  for  Economic  Cooperation  and  Devel< 
ment,  Paris,  1961.  Additional  details  concerning  i 
adjustment  factors  may  be  obtained  from  the  Chi 
Business  Division,  Bureau  of  the  Census,  Washingt< 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  l 
combined  seasonal,  trading-day,  and  holiday  adjustm* 
factors  that  are  used,  respectively,  to  adjust  sales  a 
accounts-receivable  estimates.  The  factors  shown 
data  at  the  kind-of-business  group  and  total  levels  ; 
approximations  and  may  show  small  differences  frc 
the  published  data.  Summary  measures  of  the  season 
cyclical,  and  irregular  components  of  the  adjusted  sa 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provid' 
rough  guide  for  use  in  interpreting  current  percents 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  sell 
merchandise  for  personal  or  household  consumpti 
and  rendering  services  incidental  to  the  sale  of  i 
goods.  Additional  characteristics  of  retail  trade  est 
lishments  are  that  they  are  usually  fixed  places 
business;  they  are  engaged  in  activities  to  attract  I 
general  public  to  buy;  they  buy  or  receive  merchand 
as  well  as  sell;  they  may  process  their  products,  but  su 
processing  is  incidental  or  subordinate  to  selling;  a 
they  are  considered  as  retail  in  the  trade.  Not  all 
these  characteristics  need  be  present,  and  some  ; 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  para! 
broad  classifications  defined  in  the  1967  edition  of  t 
Standard  Industrial  Classification  (SIC)  Manual.  T 
retail  statistics  are  based  on  establishment  rather  th 
commodity  or  product  reporting.  With  the  exception 
“nonstore”  establishments,  each  establishment  is  clas 
fied  in  accordance  with  the  major  product  or  produi 
(determined  by  volume  of  sales)  which  it  hand! 
“Nonstore”  establishments  (i.e.,  mail-order  hous' 
merchandise  vending  machine  operators,  and  dire 
selling  establishments)  comprise  a  separate  category  a 
are  included  in  the  general  merchandise  group, regardle 
of  the  products  sold.  The  sales  reported  for  ea 
establishment  principally  selling  at  retail  include  all  sal 
(retail,  wholesale,  and  receipts  from  services),  and  a 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
illowing  major  groups:  Furniture,  home  furnishings, 
id  equipment  group;  building  materials,  hardware,  and 

Brm  equipment  group;  and  the  automotive  group.  Also 
icluded  in  the  durable  goods  category  are  jewelry 
ores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
itique  and  secondhand  stores;  gift,  novelty,  and 
mvenir  shops;  optical  goods  stores;  camera  and 
tiotographic  supply  stores;  and  other  miscellaneous 
urable  goods  stores  engaged  in  the  retail  sale  of 
aecialized  lines  of  merchandise  not  elsewhere  classified 
ich  as  luggage  and  leather  goods;  typewriters;  hobby, 
ays,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
ie  following  major  groups:  Food  stores;  eating  and 

finking  places;  the  general  merchandise  group;  apparel 
id  accessory  stores;  and  gasoline  service  stations.  Also 
icluded  in  the  nondurable  goods  category  are  liquor 
ores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
is  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
:ed  stores;  farm  and  garden  supply  stores;  stationery 
ores;  news  dealers  and  newsstands;  and  cigar  stores  and 
ands. 

[A  description  of  each  kind  of  business  included  in  the 
itimates  in  this  report  is  given  below. 

DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en- 
iged  in  selling— for  all  types  of  construction— lumber, 
uilding  materials,  and  basic  lines  of  hardware  such  as 
aols,  builders’  hardware,  paint  and  glass,  electrical 
applies,  roofing  materials,  and  other  equipment  and 
applies.  Also  included  are  farm  equipment  dealers  and 
>tablishments  engaged  in  selling  to  contractors  and/or 
ie  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

21 1 )— Establishments  primarily  engaged  in  selling  to 
uilding  contractors  or  to  the  general  public  a  general 
ne  of  building  materials  such  as  rough  or  dressed 
imber;  flooring,  molding,  doors,  sash,  frames,  and 
ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
nd  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
-ment,  sand,  gravel,  and  other  building  materials  and 
instruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
ealers  (SIC  5221 )— Establishments  primarily  engaged 
i  the  retail  sale  of  plumbing,  heating,  and  air- 
mditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231)— 
stablishments  primarily  engaged  in  the  retail  sale  of 
aint,  glass,  and  wallpaper  or  any  combination  of  these 
nes. 


Electrical  Supply  Stores  (SIC  5241  )*  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 14)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

57 15)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)‘  —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 

gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part 

This  includes  all  retail  durable  goods  stores  i 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  ! 
5933)2 -Establishments  primarily  engaged  in  the  re 
sale  of  antique  furniture  and  home  furnishings,  gl; 
ware,  and  objects  of  art  in  addition  to  those  establi 
ments  selling  secondhand  merchandise  such  as  appa 
furniture,  appliances,  books,  automotive  parts,  musi 
instruments,  etc.,  in  any  combination.  Pawnshops  < 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primal 
engaged  in  the  retail  sale  of  new  books  and  periodic; 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2— Establishme 
primarily  engaged  in  the  retail  sale  of  general  oi 
specialized  line  of  sporting  goods  and  equipment 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  g( 
and  other  sports;  and  gymnasium  and  playgrou 
equipment. 

Bicycle  Shops  (SIC  5953) 2 — Establishments  primar 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pa 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primar 
engaged  in  the  retail  sale  of  any  combination  of  lines 
jewelry  such  as  diamonds  and  other  precious  stor 
mounted  in  precious  metals  such  as  rings,  bracelets,  a 
brooches;  sterling  and  plated  silverware;  and  watcl 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2  — Establi: 
ments  primarily  engaged  on  the  retail  sale  of  to; 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (S 
5996)— Establishments  primarily  engaged  in  the  ret 
sale  of  cameras,  films,  and  other  photographic  suppli 
and  equipment.  Excluded  are  establishments  primari 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 2 
Establishments  primarily  engaged  in  the  retail  sale 
combined  lines  of  gifts  and  novelty  merchandise,  so 
venir,  and  miscellaneous  small  art  goods  such 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishmen 
primarily  engaged  in  the  retail  sale  of  eyeglasses  ai 
related  optical  goods.  Excluded  are  establishmen 
whose  receipts  are  primarily  from  eye  examinations  ar 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  b 
are  included  in  the  durable  goods  stores  total. 
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1 

Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
1C  5999)2— Establishments  primarily  engaged  in  the 
ail  sale  of  specialized  lines  of  merchandise  such  as 
Hectors’  items  and  supplies,  artists’  supplies,  ortho- 
dic  and  artificial  limbs,  drafting  materials,  type- 
iters,  luggage  and  other  leather  goods,  pets,  religious 
ods,  hearing  aids,  rubber  stamps,  monuments  and 
mbstones,  and  other  merchandise  not  elsewhere 
issified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
mber  of  lines  of  merchandise  such  as  dry  goods, 
parel  and  accessories,  furniture  and  home  furnishings, 
all  wares,  hardware,  and  food.  The  stores  included  are 
lerally  known  as  department  stores,  variety  stores, 
leral  merchandise  stores,  general  stores,  etc.,  as  well 
mail-order  houses.  Also  included  in  this  group  are 
Dse  nonstore  retailers  primarily  engaged  in  the  sale  of 
Dducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mail- 
ier  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
rough  mail-order  houses),  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
rry  a  general  line  of  apparel  such  as  suits,  coats, 
;sses,  and  furnishings;  home  furnishings  such  as 
miture,  floor  coverings,  curtains,  draperies,  linens, 
ijor  household  appliances;  and  housewares  such  as 
)le  and  kitchen  appliances,  dishes,  and  utensils.  These 
i'd  other  merchandise  lines  are  normally  arranged  in 
larate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
>ns  are  integrated  under  a  single  management.  In 
neral,  a  retail  store  is  classified  as  a  department  store 
it  normally  has  25  or  more  employees  and  sells  some 
ms  in  each  of  the  following  lines  of  merchandise  with 
one  of  the  lines  exceeding  80  percent  of  total  sales: 

)  furniture,  home  furnishings,  appliances,  radio  and 
\J  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
)  household  linens  and  dry  goods.  The  80-percent 
litation  for  any  one  category  does  not  apply  for 
ablishments  with  total  annual  sales  of  more  than  $5 
llion,  provided  the  combined  sales  of  the  other  two 
;rchandise  line  groups  exceed  $500,000.  So-called 
.count  stores  are  included  as  department  stores, 
ovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
IC  5321 ,  part)3— Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 

2  included  in  the  durable  goods  stores  total. 

.  3  Sales  made  by  mail  order  catalog  desks  located  within 
partment  stores  of  mail  order  firms  and  the  free-standing 
talog-order  stores  of  department  store  firms  are  included 

i  re. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341)'—  Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 )*  1  —  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)'  — Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1)— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  543 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451) '—Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  1 
eluded  are  furriers  and  custom  tailors  carrying  stocks 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (S 
561  ^-Establishments  primarily  engaged  in  the  ret; 
sale  of  men’s  and  boys’  ready-to-wear  clothing  ai 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621 ) — Esta 
lishments  primarily  engaged  in  the  retail  sale  of  womei 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  ai 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (S 
5631  ^Establishments  primarily  engaged  in  the  ret 
sale  of  specialized  lines  of  women’s  and  girls’  appai 
such  as  sportswear,  beachwear,  blouses,  hosiery,  m 
linery,  foundation  garments,  lingerie,  negligees,  rob< 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5 64 1 ) 1 
Establishments  primarily  engaged  in  the  retail  sale 
children’s  and  infants’  clothing,  furnishings,  and  acc< 
sories. 

Family  Clothing  Stores  (SIC  5651)— Establishmer 
primarily  engaged  in  the  retail  sale  of  clothing,  furnis 
ings,  and  accessories  for  men,  women,  and  children,  n 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primari 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinatii 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwes 
These  establishments  frequently  carry  accessory  lin 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 )' -Establishments  p 
marily  engaged  in  the  retail  sale  of  men’s  and  womer 
outer  garments  such  as  suits,  overcoats,  uniforrr 
dresses,  etc.,  made  on  their  own  premises  to  custom 
order. 

Furriers  and  Fur  Shops  (SIC  5681  )l  — Establishmen 
primarily  engaged  in  the  retail  sale  of  furs  and  f 
garments  including  those  primarily  engaged  in  selling  f 
garments  made  on  their  own  premises  to  individu 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SI 
5699) 1 -Establishments  primarily  engaged  in  the  ret; 
sale  of  specialized  lines  of  apparel  and  accessories,  n< 
elsewhere  classified,  such  as  bathing  suits,  raincoal 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primari 
engaged  in  selling  prepared  foods  and  drinks  f 
consumption  on  or  near  the  premises,  and  lunc 
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:  nters  and  refreshment  stands  selling  prepared  foods 
r'l  drinks  for  immediate  consumption.  Also  included 

1  social  caterers  who  sell  prepared  foods  which  are 
/ed  on  the  premises  or  elsewhere,  and  inplant  feeding 
itractors.  Eating  and  drinking  places  operated  as 
;ed  concessions  in  theaters,  hotels,  motels,  and  places 
amusement  are  included  here,  although  candy  and 

E)Corn  stands  located  in  theaters  are  not. 

.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
:  ^-Establishments  primarily  engaged  in  the  retail  sale 
:  prepared  food  and  drink  for  consumption  on  the 
:  mises.  In  the  cafeterias  the  customers  often  serve 

Imselves.  Alcoholic  beverages  are  frequently  sold  at 
se  establishments  but  receipts  from  the  sale  of 
)holic  beverages  may  not  exceed  the  receipts  from 
pared  foods.  Also  included  here  are  inplant  feeding 
tractors  primarily  engaged  in  the  preparation  and 
•  lil  sale  of  prepared  food  and  drink  for  employees 
der  contract)  on  the  premises  of  the  business. 

!.  Refreshment  Places  (SIC  581 2,  part)4— Establish- 
•  nts  primarily  engaged  in  the  retail  sale  of  limited  lines 
:  refreshments  and  prepared  food  items.  Included  are 
:  iblishments  which  prepare  refreshment  items  such  as 
zen  custard,  pizza,  barbequed  chicken,  and  ham- 
:  gers  for  consumption  on  or  near  the  premises  or  for 
ke-home”  consumption. 

Social  Caterers  (SIC  5812,  part  ^-Establishments 
:  narily  engaged  in  servicing  prepared  food  on  the 
:  mises  or  elsewhere.  Service  plays  an  important  part 
:  this  kind  of  business.  The  principal  activity  of  the 
:  iblishment  is  catering  of  food  and  beverages  to 
:  ties,  bar  mitzvahs,  weddings,  or  other  groups. 

)rinking  Places  (SIC  5813)— Establishments  primarily 
s  aged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
r  e,  liquor,  and  other  alcoholic  beverages  for  consump- 
:  l  on  the  premises.  Prepared  foods  are  frequently  sold 
i  these  establishments,  but  receipts  from  the  sale  of 
:  pared  foods  may  not  exceed  receipts  from  sales  of 
i  )holic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
[  scription  drugs,  patent  medicines,  and  health  and 
:  t-aid  products.  Usually  the  establishments  carry  a 
‘  nber  of  related  lines  of  merchandise  such  as  cosmet- 
|  toiletries,  tobacco  products,  candy,  magazines,  toys, 
i  novelty  merchandise.  These  stores  may  also  operate 
i  >da  fountain  or  lunch  counter. 


Sales  for  this  kind  of  establishment  are  not  shown  separately 
3  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 

I 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) s— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)-Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)s —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)5— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


s  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


1975 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total. 

Durable  goods  stores,  total. 

Nondurable  goods  stores,  total. 

j  stores,  total. 

aral  merchandise  group  without  nonstores  (except 
jartment  stores  mail  order), 
apartment  stores. 

ail-order  houses  (department  stores  merchandise), 
arel  and  accessory  stores,  total, 
amen' s  ready-to-wear  stores, 
liture,  home  furnishings,  and  equipment  stores,  total. 

jrniture,  home  furnishing  stores . 

Furniture  stores . 

ousehold  appliance,  TV,  radio  stores . 

Household  appliance  stores... . 

Lding  materials,  hardware,  farm  equip,  dealers,  total. 

jmber  and  other  building  materials  dealers . 

amotive  dealers,  total . 

issenger  car  dealers  (franchised) . 

ire,  battery,  accessory  dealers . 

aline  service  stations . 


CHARGE  ACCOUNTS 

Retail  stores,  total . . 


Durable  good  stores,  total . 

Nondurable  goods  stores,  total. 


sral  merchandise  group  without  nonstores  (except 

lartment  stores  mail  order) . 

apartment  stores . . . 

arel  and  accessory  stores,  total . 

liture,  home  furnishings,  and  equipment  stores,  total. 

jrnlture,  home  furnishings  stores . 

Lding  materials,  hardware,  farm  equip,  dealers,  total. 

jmber  and  other  building  material  dealers . 

imotive  dealers,  total . 

assenger  car  dealers  (franchised) . 

iline  service  stations . . . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total..... . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


aral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

apartment  stores . 

arel  and  accessory  stores,  total . 

liture,  home  furnishings,  and  equipment  stores,  total. 

jrnlture,  home  furnishings  stores . 

ausehold  appliance,  TV,  radio  stores . 

motive  dealers,  total . 

Ire,  battery,  accessory  dealers . 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


aral  merchandise  group  without  nonstores  (except 

lartment  stores  mail  order) . 

apartment  stores . 

arel  and  accessory  stores,  total . . 

1  a,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 


i  Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . . 

aral  merchandise  group  without  nonstores  (except 

aartment  stores  mail  order) . 

apartment  stores . . . 

arel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


1  aral  merchandise  group  without  nonstores  (except 

jartment  stores  mail  order) . 

apartment  stores . 

arel  and  accessory  stores,  total . 


Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

ALL  STORES 


101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

GROUP  II 

STORES 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

101.5 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

110.0 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

112.2 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

95.0 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

123.7 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

!  »ote .  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
'  1  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
•  -day  factors.  Adjusted  account s-recelvable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
:ors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sa 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

6 

S 

Range 

of 

seasonal 

factor 

cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR 

Cl 

I 

C 

MC 

ALL  STORES 

Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14.28 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14 .87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

Mail-order  houses  (department  store  merchandise)... 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

Furniture,  home  furnishings,  equip,  stores,  total.... 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24  .4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

GROUP  II  STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

Apparel  and  accessory  stores,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  dat 

The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicator, ”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb. -Mar.,  etc.)  2-month  spans  (Jan. -Mar.,  Feb.-Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributabl 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  tha 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  si 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  nun 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  i 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  componen 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  numb« 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  give 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  interval: 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  abou 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is  2. 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month  changi 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series  Ir 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  s 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2  9( 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  beinf 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR  f 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD  $| 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is. 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  fad 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  and 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greater  I 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for  t 
retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kind 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 


fable  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

77 

Range  of 
seasonal 

factor 

cl 

T 

C 

T7c 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

Retail  stores,  total . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

1  stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

?ral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

epartment  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

lil-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

irel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

omen's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

liture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2. 10 

3 

1.87 

1.67 

8.41 

3.39 

arniture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

pusehold  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

g.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

amber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

omotive  dealers,  total . . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

i9senger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

<re,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

oline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

*ral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

apartment  stores . . . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

arel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

Qiture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

jrniture,  home  furnishings  stores..... . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

g.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

amber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

pmotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

assenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

ollne  service  stations . . . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total.... . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

epartment  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

arel  and  accessory  stores,  total . 

4.62 

3.20 

20. 1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

aiture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

arniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

pusehold  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

xnotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Ire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14 .0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

aral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

apartment  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

arel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

3,  battery,  accessory  dealers... . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

jral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

apartment  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

arel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3. 19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

aral  merchandise  group  without  nonstores  (except 

partment  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

apartment  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

arel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

tote:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.  Y.  -  -  NORTHE  ASTE  RN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City  N  J 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex 
Counties,  N.J. 


SMSA;  Newark, 
and  Somerset 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

•ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S ,  C , 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 

L3  . 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N  Y  and 
Susquehanna  County,  Pa. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  N 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Cou 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Cou 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufmar 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  P 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  ] 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn 
Douglas  County,  Wis. 


BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala.  ’ 


of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 


BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHu;RwEST0N’  W‘  VA,:  Coextensive  with  Kanawha  County 
W.  Va. 


CHATTANOOGA,  TENN.-GA.: 
Walker  County,  Ga. 


Hamilton  County,  Tenn.,  and 


CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake.McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
ounties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties  Kv  • 
and  Dearborn  County,  Ind. 


EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  I 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Coun 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 
FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 
FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Pc 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 
GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  I\ 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Fors 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


■'•Statistics  for  the  Boston  SMSA  in  tables  8 


and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Coui 
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!  EENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

RTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
bounties,  Conn. 

MOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

JSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

>IANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
fohnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

IKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

i JKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

IKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

^AMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 

1  Mich. 

'ISAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

OXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 

Penn. 

'JCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 
'JSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 
(INGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

JCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

| 

TLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

ANGELES- LONG  BEACH,  CALIF.:  Coextensive  with  Los 
,ngeles  County,  Calif. 

IISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
loyd  Counties,  Ind. 

/ELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
'racut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
liddlesex  County,  Mass. 

ICHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
ounties,  Va. 

ION,  GA. :  Bibb  and  Houston  Counties,  Ga. 

JPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
ounty.  Ark. 

MI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

WAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
'aukesha  Counties,  Wis. 

-XEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
amsey,  and  Washington  Counties,  Minn. 

ILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

ITGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

1CIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

1  KEGON-MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
luskegon  County,  Mich. 

1 5AU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
established  November  1972. 

ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 

I  ammany  Parishes,  La. 

I 

i 

| 
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NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NE WS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

P ATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 


RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 


38 


SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA. :  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE- EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Piml 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  M 
gomery  and  Prince  Georges  Counties,  Md.;  Alexanc 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fair 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  j 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.j 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luz.j 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Be: 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Hoi 
Leicester,  Millbury,  Northborough,  Northbridge,  N 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterl 
Sutton,  Upton,  Westborough,  and  West  Boylston  town: 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trum 
Counties,  Ohio 
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THE  1972  ECONOMIC  CENSUSES 

Early  in  1973.. .we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW — the  results  are  in!  They've  been  analyzed. ..fed  to 
computers. ..and  published  for  YOUR  use. ...YOUR  needs. ..YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 


There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive 
publications  programs,  which  describe  the  contents  of  the  reports  and  list  the 
scheduled  release  dates,  and  publication  announcements,  which  furnish  prices  and 
order  forms  for  reports  in  print.  Please  fill  in  the  request  form  below  and  mail  to: 

Subscriber  Services  Section  (Publications) 

Bureau  of  the  Census 
Washington,  D.C.  20233 


(please  detach  along  this  dotted  line) 

Please  send  information  on  reports  dealing  with  the  following  subjects: 


□  Retail  Trade 

O  Wholesale  Trade 

□  Selected  Services 


□  Manufactures  □  Transportation 

□  Minerals  □  Enterprise  Statistics 

Q  Construction  Industries  □  Minority-Owned  Businesses 
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Sales 

otal  sales  of  all  retail  stores  in  the  United  States  for  September 
5,  adjusted  for  seasonal  variation  and  trading-day  differences 
not  for  price  changes,  were  estimated  at  $49.5  billion.  This 
sted  figure  was  about  1  percent  below  August  1975  but  was  8 
ent  above  September  1974.  The  adjusted  July-September  total 
were  4  percent  above  the  prior  3  months  and  7  percent  above 
comparable  period  a  year  ago. 

djusted  sales  of  durable  goods  stores  were  about  1  percent  below 
ust  1975  but  were  9  percent  above  September  1974.  In  com- 
>on  with  September  1974,  total  adjusted  sales  of  the  following 


groups  of  stores  in  the  durable  goods  stores  category  were  as 
follows:  Automotive  dealers,  up  10  percent;  building  materials, 
hardware,  farm  equipment  dealers,  up  9  percent;  and  furniture, 
home  furnishings,  and  equipment  stores,  virtually  unchanged. 

Adjusted  sales  of  nondurable  goods  stores  were  about  1  percent 
below  August  1975  but  were  7  percent  above  September  1974.  In 
comparison  with  September  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores  category 
were  as  follows:  Eating  and  drinking  places,  up  1 1  percent;  apparel 
and  accessory  stores,  up  8  percent;  general  merchandise  stores 
(including  nonstores)  and  food  stores,  each  up  6  percent. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  DTWstelBRARY  OF  the 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 


U.S.  DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 


Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  September  1975  and  year-ago 
comparisons  as  follows:  The  Northeastern  States-$1 0.2  billion,  up 
6  percent;  the  North  Central  States-$14.3  billion,  up  10  percent; 
the  South-$14.5  billion,  up  1 1  percent;  the  West-$9.2  billion,  up 
13  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  September  1975  and  com¬ 
parisons  with  September  1974  were  as  follows:  Chicago— $1.8 
billion,  up  9  percent;  Detroit-$0.9  billion,  up  3  percent;  Los 
Angeles— $1.6  billion,  up  6  percent;  New  York  (including  Nassau- 
Suffolk  SMSA)— $2. 1  billion,  up  2  percent;  Philadelphia— $1.0 
billion,  up  13  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.6  billion  in  t 
adjusted  accounts-receivable  balances  owed  by  customers  as 
September  30,  1975.  This  figure  represents  $16.7  billion  for 
stallment  accounts  and  $10.9  billion  for  charge  accounts. 

Total  September  accounts-receivable  balances  were  virtu 
unchanged  from  August  1975,  but  were  1  percent  above  Septerr 
1974.  September  installment  account  balances  were  little  chan 
from  the  previous  month  while  charge  account  balances  increase 
percent  for  the  same  period.  Compared  with  September  1974. 
stallment  account  balances  and  charge  account  balances  each 
creased  1  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
First  9  Months,  1972  through  1975 


(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 
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Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  July  1974-Sept.  1975 


(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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40 


38 


36 


34 


32 


30 


28 


26 


24 


22 


X 


eginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
olume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 


Total  9  months 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1  flue. 

Sept .P 

Sept . 

Oct. 

Nov. 

Dec . 

1975 

1974 

Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-d 

ly  diffe 

rences 

41,315 

39,802 

44,937 

45,896 

51 , 204 

49,052 

50,026 

r 50 , 603 

48,188 

43 , 800 

46,758 

46,351 

52,253 

421 ,083 

392.  < 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,415 

41 ,851 

39,670 

36,209 

38,780 

39,386 

46,014 

345,567 

320.  £ 

12,051 

12,279 

13,270 

14,588 

15,987 

16,126 

16,374 

15,575 

15,359 

13,858 

14,501 

13,085 

13,353 

131,609 

126,: 

29,264 

27,523 

31,667 

31,308 

35,217 

32,926 

33,652 

35,088 

32,829 

29,942 

32,257 

33,266 

38,900 

289,474 

266.  ( 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,433 

11,754 

10,704 

9,841 

10,304 

10,705 

10,678 

97,497 

88  r 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,647 

10,971 

9,964 

9,116 

9,562 

10,013 

9,898 

90,830 

81,6 

233 

222 

249 

262 

268 

258 

263 

261 

254 

266 

269 

243 

254 

2,270 

2,1 

117 

112 

120 

115 

127 

122 

112 

122 

119 

128 

143 

125 

127 

1,066 

1,C 

3,443 

3,288 

3,668 

3,773 

4,183 

4,207 

4,228 

4,373 

3,954 

3,583 

3,685 

3,592 

3,621 

35,117 

2,807 

2,689 

3,024 

3.120 

3,493 

3,515 

3,547 

3,679 

3,285 

2,951 

3,029 

2,923 

2,929 

29,159 

25.5 

2,266 

2,191 

2,476 

2,509 

2,729 

2,733 

2,802 

2,875 

2,609 

2,324 

2,414 

2,366 

2,358 

23,190 

19.  S 

636 

599 

644 

653 

690 

692 

681 

694 

669 

632 

656 

669 

692 

5,958 

5,6 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,288 

7,983 

7,677 

7,034 

7,711 

8,751 

12,036 

63,707 

60  7 

5,108 

5,036 

6,489 

6,503 

7,488 

6,973 

6,759 

7,427 

7,058 

6,460 

7,059 

8,089 

11,416 

58,841 

55, £ 

4,238 

4,109 

5,325 

5,385 

6,255 

5,853 

5,651 

6,142 

5,833 

5,325 

5,723 

6,567 

9,529 

48,791 

46.1 

3,418 

3,334 

4,367 

4,449 

5,170 

4,827 

4,611 

5,066 

4,860 

4,386 

4,726 

5,427 

7,991 

40,102 

37  ,7 

524 

542 

706 

660 

798 

713 

665 

789 

707 

662 

727 

817 

1,285 

6,104 

S,£ 

346 

385 

458 

458 

435 

407 

443 

496 

518 

473 

609 

705 

602 

3,946 

3,9 

1,770 

1,606 

2,077 

1 , 949 

2  232 

2,072 

1,970 

2,279 

2,224 

1,997 

2,096 

2,191 

3,358 

18,179 

17,2 

428 

375 

454 

436 

516 

502 

440 

475 

457 

429 

461 

506 

832 

4,083 

3,6 

421 

369 

448 

427 

509 

4  96 

433 

466 

448 

420 

451 

497 

815 

4,017 

3,6 

687 

626 

795 

74  9 

869 

797 

783 

899 

881 

784 

844 

853 

1,  285 

7,086 

6,5 

592 

536 

692 

650 

748 

682 

674 

779 

764 

677 

722 

724 

1,092 

6,117 

5,5 

304 

279 

359 

34  9 

392 

353 

345 

403 

371 

345 

365 

400 

657 

3,155 

3  ,G 

272 

247 

349 

311 

354 

323 

303 

374 

387 

341 

325 

325 

411 

2,920 

2,9 

1,931 

1,793 

1,971 

2,010 

2,124 

2,144 

2,167 

2,177 

2,160 

2,  116 

2,175 

2,  159 

2,533 

18,477 

18,6 

1,149 

1,079 

1,176 

1,207 

1,260 

1,269 

1,283 

1 ,281 

1  ,248 

1,258 

1,331 

1,314 

1,368 

10,952 

11,3 

830 

783 

856 

884 

929 

925 

943 

952 

909 

910 

949 

959 

1,014 

8,011 

8,0 

610 

554 

605 

620 

679 

697 

708 

707 

712 

664 

647 

643 

855 

5,892 

5,8 

389 

342 

373 

368 

411 

425 

441 

438 

446 

428 

423 

397 

512 

3,633 

3,9 

2,156 

2,059 

2,  368 

2,825 

3,185 

3,141 

3,145 

3,068 

3,200 

2,887 

3,032 

2,535 

2,396 

25,147 

24,5 

1,498 

1,439 

1,631 

1,879 

2,199 

2,212 

2,244 

2,189 

2,180 

2,057 

2,161 

1,897 

1,760 

13,314 

13,9 

1, 152 

1,092 

1,237 

1,418 

1,628 

1,668 

1,721 

1,701 

1  ,697 

1,628 

1,699 

1,453 

1,241 

17,471 

17,6 

346 

347 

394 

461 

571 

544 

523 

488 

483 

429 

462 

444 

519 

4,157 

3,7 

6,732 

7,258 

7,641 

8,422 

9,180 

9,342 

9,611 

8,812 

8,518 

7,591 

7,978 

6,965 

6,239 

75,516 

71,9 

6,148 

6,693 

6,954 

7,663 

8,347 

8,499 

8,783 

8,023 

7,781 

6,909 

7,250 

6,241 

5,508 

68,891 

65,7 

5,767 

6,270 

6,399 

6 , 953 

7,457 

7,648 

7,944 

7,276 

7,160 

6,354 

6,762 

5,839 

5,142 

62,874 

59,5 

5,385 

5,865 

5,947 

6,488 

6,926 

7,158 

7,445 

6,752 

6,676 

5,910 

6,322 

5,446 

4,804 

58,642 

55,4 

584 

565 

687 

759 

833 

843 

828 

789 

737 

682 

728 

724 

731 

6,625 

6,1 

3,278 

3,053 

3,424 

3,468 

3,715 

3,750 

4,067 

4,100 

3,754 

3,426 

3,546 

3,400 

3,406 

32,609 

29,5 

1,379 

1,332 

1,430 

1,407 

1,529 

1,494 

1,473 

1,515 

1,465 

1,330 

1,399 

1,378 

1,914 

13,024 

12,0 

801 

745 

837 

806 

945 

909 

968 

953 

871 

818 

867 

923 

1,207 

7,835 

7,2 

Data  ADJUSTED  for  seasonal  variations, 

holiday 

and  trading-day 

differences 

46,006 

46,914 

45,951 

46,813 

48,173 

48,578 

49,655 

^19  ,925 

49,473 

45,858  * 

45,844 

44,529 

45,109 

431,488 

402,91 

38,259 

38,494 

38,590 

38,  912 

39,  910 

40,131 

40,805 

41,054 

40,795 

37,984 

38,289 

37,550 

37,463 

356,950 

332,05 

14,126 

14,664 

13,378 

14,165 

14,703 

14,965 

15,432 

15,506 

15,350 

14,100 

13,686 

13,035 

13,554 

132,289 

127,17 

31,880 

32,250 

32,573 

32,648 

33,470 

33,613 

34,223 

34,419 

34,123 

31,758 

32, 158 

31,494 

31,555 

299,199 

275,74 

10,672 

10,643 

10,805 

10.598 

10,875 

11,023 

11,282 

11,167 

10,961 

10,363 

10,431 

10,455 

10,330 

98,026 

88,75 

9,945 

9,925 

10,058 

9,846 

10,105 

10,255 

10,531 

10,429 

10,219 

9,  626 

9,698 

9,740 

9,610 

91,313 

82,50 

3,784 

3,828 

3,821 

3. 898 

3,935 

3,984 

3,933 

3,901 

3,911 

3,530 

3,623 

3,715 

3,721 

34,995 

30,74 

7,261 

7,533 

7,599 

7,638 

7,981 

7,994 

7,903 

8,091 

8,069 

7,578 

7,533 

7,409 

7,371 

70,069 

67,11 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,321 

7,523 

7,463 

7,006 

6,960 

6,865 

6,758 

64,987 

62,05 

4,497 

4,743 

4,852 

4,825 

5,094 

5,081 

5,017 

5,201 

5,116 

4,737 

4,712 

4,627 

4,608 

44,426 

41,91 

720 

746 

739 

746 

788 

774 

728 

799 

781 

745 

753 

732 

684 

6,821 

6,60 

485 

489 

456 

476 

482 

496 

510 

509 

532 

514 

513 

499 

415 

4,435 

4,44i 

2, 118 

2, 189 

2,099 

2,179 

2,216 

2,223 

2,236 

2,336 

2,284 

2,  122 

2, -087 

1,982 

2,032 

19,880 

18,82 

473 

518 

506 

506 

506 

517 

511 

523 

508 

495 

477 

450 

444 

4,568 

4,34 

844 

828 

820 

819 

854 

863 

876 

948 

888 

824 

817 

766 

800 

7,740 

7,16 

323 

344 

310 

337 

356 

346 

344 

353 

357 

318 

321 

307 

303 

3,070 

3,08 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,171 

2  ,202 

2,190 

2,198 

2,111 

2,067 

2,004 

19,139 

19,44 

1  ,237 

1  ,235 

1,199 

1,244 

1,216 

1,245 

1,280 

1,277 

1,281 

1,335 

1,282 

1,240 

1,193 

11,214 

11,69 

625 

633 

660 

686 

716 

723 

688 

711 

717 

676 

638 

629 

617 

6,159 

6,17 

2,886 

2,739 

2,522 

2,707 

2,842 

2,848 

2,884 

2,873 

2,944 

2,702 

2,674 

2,617 

2,539 

25,245 

24,831 

1,424 

1,415 

1,355 

1,415 

1,517 

1,515 

1,515 

1,505 

1,563 

1,514 

1,517 

1,465 

1,412 

13,224 

13,921 

471 

477 

464 

468 

489 

484 

478 

472 

479 

444 

440 

427 

431 

4,282 

3,87 

7,747 

8,420 

7,361 

7,901 

8,263 

8,447 

8,850 

8,871 

8,678 

7,874 

7,555 

6,979 

7,646 

74,538 

70,86 

7,022 

7,675 

6,623 

7,164 

7,508 

7,654 

8,082 

8,120 

7,932 

7,158 

6,855 

6,314 

6,956 

67,780 

64,61 

725 

745 

738 

737 

755 

793 

768 

751 

746 

716 

700 

665 

690 

6,758 

6,24) 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,790 

3,832 

3,800 

3,503 

3,507 

3,397 

3,399 

32,562 

29 , 57' 

1,436 

1,449 

1,488 

1,455 

1,499 

1,532 

1,525 

1,526 

1,540 

1,415 

1,429 

1,402 

1,461 

13,450 

12,51 

871 

882 

903 

884 

919 

941 

927 

929 

931 

888 

891 

884 

886 

8,187 

7,61 

Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets). 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order ) . 

Department  stores  and  dry  goods,  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  furnishing  stores. 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 


Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  total5.... 
Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores. . . 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  and  accessory  stores,  total.. 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4. 
Shoe  stores . . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 


Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5. 
Hardware  stores . 


Automotive  dealers,  total7 . 

Passenger  car,  other  automotive  dealers.. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  U.S  and  group  totals  include  kinds  of  business  not  shown  separately. 
pPreliminary  estimates. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2Includes  sales  made  by  I 

mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3  Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  4 Includes  women’s 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5Includes  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electrics 

stores.  6Includes  both  franchised  and  nonfranchised  car  dealers.  ’During  the  months  of  model  changeover,  seasonal  adjustment  factors  are  less  reliable  than  in  other  months  anc 

are  more  susceptible  to  subsequent  revision. 


5 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Percent  change 
sales--all  retail 

in 

s  tores 

Percent  change 
sales — all  retail 

in 

stores 

Kind  of  business 

September  1975 
from — 

9  months 
1975 

from 

9  months 
1974 

Kind  of  business 

September  1975 

from-- 

9  months 
1975 

from 

9  months 
1974 

September 

1974 

August 

1975 

September 

1974 

August 

1975 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

Total  (excluding  automotive  group). 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

>od  stores,  total . 

Grocery  stores. 

Meat  and  fish  (seafood)  markets... 

Fruit  stores,  vegetable  markets*.. 

Candy,  nut,  confectionery  stores*. 

Retail  bakeries. 

iting  and  drinking  places. 

Eating  places. 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

•neral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  dry  goods,  general 
merchandise  stores. 

Department  stores. 

Variety  stores. 

Mail-order  houses  (department  stores 
merchandise) 2 

>parel  and  accessory  stores,  total. 

Men's,  boys'  clothing,  furnishings  stores.. 
Women's  apparel,  accessory  stores3 
Women's  ready-to-weajr  stores. 

Family  clothing  stores. 

Women's  accessory  and  specialty  stores*. 

Shoe  stores. 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture  stores . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  stores . 

Radio  and  television  stores* . 

Music  stores* . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  building  materials  dealers4 

Paint,  glass,  wallpaper  store* . 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers* . 

Hardware  stores . 

Farm  equipment  dealers- . 

Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Fuel  and  ice  dealers*.. 
Fuel  and  ice  dealers. 
Fuel  oil  dealers*-.... 


except  fuel  oil*. 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florist* . 

Book  stores^ . 

Stationery  stores* . 

Camera,  photographic  supplies  stores*. 
Optical  goods  stores* . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


>od  stores,  total. 
Grocery  s  tores . . . 


ting  and  drinking  places. 


neral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise) 2 . 


+9 

+7 

+6 

+6 

+11 

+6 

+7 

+8 

+5 


-1 

-1 

-2 

-2 

0 

0 

-1 

-2 

-2 


+10 

+11 

+14 

+4 

+5 

+6 

+3 


Apparel  and  accessory  stores,  total. 

Men's,  boys'  wear  stores5 . 

Women's  apparel,  accessory  stores3 
Shoe  stores. 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores. 

Household  appliance,  TV,  radio  stores....... 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  building  materials  dealers4 
Hardware  stores. 

Automotive  dealers,  total. 

Passenger  car  and  other  automotive  dealers6 
Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 


Drug  and  proprietary  stores. 
JLiquor  stores . 


+2 

-1 

-1 

0 

-5 

0 

-4 

0 

-14 

+7 

+1 

+1 

+4 

■+2 

-7 

*13 

-1 

+15 

+3 

+6 

+12 

+11 

+4 

+2 

+4 

0 

-4 

+20 

-8 

+8 

+38 

+16 

+7 

+13 

-1 

+11 

+23 

+16 

+11 

+12 

-3 

+5 

+13 

-2 

+6 

+13 

-1 

+6 

+8 

-7 

+8 

+10 

-8 

+10 

+15 

+14 

+7 

+14 

+16 

0 

+16 

+13 

+11 

+10 

-3 

+8 

+6 

-9 

+8 

+11 

-5 

+2 

+8 

-1 

+4 

+47 

+42 

+23 

+22 

+13 

+15 

+30 

-1 

+23 

+33 

-5 

+16 

+8 

-2 

+6 

+3 

-3 

+5 

+8 

-6 

+8 

+12 

+1 

0 

0 

-1 

-2 

-4 

0 

-4 

+6 

+1 

0 

+9 

+2 

+2 

+3 

+4 

-5 

+8 

+1 

+10 

+10 

-2 

+5 

+11 

-2 

+5 

+4 

-1 

+8 

+8 

-1 

+10 

+9 

+1 

+7 

+5 

0 

+7 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  kinds  of  business  with  an 
iterisk,  see  table  14. 

*See  Explanatory  Materials,  p*  25. 

1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

2Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  women's  ready-to-wear,  accessory  stores, 

►ecialty  shops,  furriers,  and  other  women's  apparel  stores.  4 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores, 

includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  6 Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month-to-month  percent 

change 

3-month  percent  change 

Average 

monthly  rates  of 

changes 

Sept.  1975 
from 

Aug.  1975 

August  1975 
from 

July  1975 

July  1975 
from 

June  1975 

July  1975  through  Sept.  1975 
from- 

September  1975 
from 

June  1975 

(3-month  span) 

September  1975 
from 

March  1975 

(6-month  span) 

September  1975 
from 

September  1974 

(12-month  span) 

April  1975 
through 

June  1975 

July  1974 
through 
Sept.  1974 

Retail  stores,  total . 

-1 

+1 

+2 

*4 

+7 

+1 

+1 

+1 

rable  goods  stores,  total . 

-1 

0 

+3 

+6 

+6 

+1 

+2 

+1 

ndurable  goods  stores,  total.......... 

-1 

+1 

+2 

+3 

+8 

+1 

u 

+1 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  9 

month: 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1  Aug. 

Sept ,p 

Sept.  1 

Oct. 

Nov. 

Dec. 

1975 

197 

Data  NC 

T  ADJUS1 

ED  for 

seasonal 

variations,  holiday  or  trading-c 

ay  diffe 

rences 

1 

1 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,729 

15,710 

14,710 

13,499 

14,597 

15,745 

19,080 

128,695 

12C 

Durable  goods  stores,  total . 

690 

666 

762 

814 

897 

909 

922 

895 

861 

823 

844 

787 

882 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13 , 103 

14,963 

13,778 

13,807 

14,815 

13,849 

12,676 

13,753 

14,958 

18,198 

121 \ 279 

11! 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,883 

6,099 

5,523 

5,103 

5,420 

5,825 

5,679 

Grocery  stores1 . 

5,646 

5,118 

5,702 

5,268 

6,079 

5,457 

5,812 

6,023 

5,450 

5,034 

5,351 

5,760 

5,587 

50 * 555 

4! 

General  merchandise  group  with  nonstores2 . 

4,308 

4,298 

5,559 

5,574 

6,372 

5,948 

5,745 

6,349 

6.074 

5,557 

6,132 

6,956 

9,633 

General  merchandise  group  without  nonstores2 

(except  deapartment  stores  mail  order) . 

4,098 

4,055 

5,278 

5,305 

6,094 

5,688 

5,505 

6,092 

5,780 

5,275 

5,789 

6,627 

47,895 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,028 

4,713 

4,542 

4,980 

4.709 

4,292 

4,617 

5,289 

7,744 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,607 

4,321 

4,140 

4.543 

4.330 

3,914 

4,215 

4,831 

Variety  stores . 

406 

427 

564 

532 

646 

576 

528 

636 

572 

531 

587 

666 

1,025 

4*887 

< 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

573 

534 

468 

606 

586 

531 

545 

563 

887 

Wo-  ■  n  s  apparel,  accessory  stores3 . 

155 

143 

209 

185 

221 

201 

188 

239 

225 

197 

207 

209 

339 

■  ien  s  ready-to-wear  stores . 

141 

129 

196 

171 

201 

181 

170 

215 

202 

175 

186 

189 

300 

Shoe  stores . 

117 

107 

162 

138 

150 

140 

115 

166 

168 

156 

142 

143 

197 

1*263 

1 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

210 

215 

195 

195 

178 

177 

187 

179 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

590 

592 

570 

604 

580 

498 

532 

529 

810 

Liquor  stores . 

181 

170 

187 

178 

202 

186 

185 

190 

181 

176 

204 

209 

292 

1^660 

1 

Retail  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores2 . 

General  merchandise  group  without  nonstores2 

(except  department  stores  mall  order) . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women  s  apparel,  accessory  stores3 . 

Shoe  stores . . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

15,388 

1 - 

15,625 

15,495 

- 1 

14,524 

14,579 

14,305 

14,166 

135,539 

126 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,889 

5,775 

5,779 

5,472 

5,483 

5,449 

5,440 

51,035 

46 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,225 

6,474 

6,405 

6,014 

5,999 

5,909 

5,712 

55,494 

53 

5,459 

5,670 

5,768 

5,730 

6,055 

6,075 

5,952 

6,208 

6,116 

5,740 

5,721 

5,638 

5,440 

53,033 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,476 

4,636 

4,558 

4,227 

4,202 

4,161 

4,096 

39,624 

581 

597 

595 

598 

640 

625 

580 

652 

632 

597 

608 

589 

533 

5,500 

5 

548 

567 

540 

545 

574 

575 

555 

614 

586 

548 

531 

493 

536 

5,104 

217 

210 

203 

203 

216 

214 

224 

244 

228 

204 

201 

182 

200 

1,959 

149 

154 

141 

152 

153 

152 

137 

159 

148 

141 

145 

129 

143 

1^345 

1 

190 

197 

189 

186 

194 

197 

178 

184 

137 

188 

177 

169 

167 

1,702 

1 

535 

561 

586 

558 

574 

607 

594 

607 

618 

538 

547 

538 

548 

5,204 

4 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 


‘September  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows: 
$1,263. 


For  week  ending  September  6  -  $1,347;  September  13  -  $1,300;  September  20  -  $1,303;  September  27  - 


2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
3Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Percent  change  in  sales — 

11  or  more  retail  stores 

.September  1975 
from — 

9  months 
1975 

Kind  of  business 

September  1975 
from — 

9  months 
1975 

Sept . 
1974 

Aug. 

1975 

9  months 
1974 

Sept . 
1974 

Aug. 

1975 

9  months 
1974 

Data  NOT  ADJUSTED  for 

Dat 

ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

tradin 

?-day  differences 

trading-day  differences 

Retail  stores,  total . 

+9 

-6 

+7 

Retail  stores,  total . 

+7 

-1 

+7 

Durable  goods  stores,  total . 

+5 

-4 

0 

Nondurable  goods  stores,  total . 

+9 

-7 

+8 

Grocery  stores . 

+6 

0 

Food  stores,  total . 

+8 

-9 

+10 

/.  _  ,  ,  . .  ...  i 

General  merchandise  group  with  nonstores1 . 

+9 

-4 

+5 

General  merchandise  group  without  nonstores1 

+5 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+7 

-1 

(except  department  stores  mail  order) . 

+10 

-5 

+5 

Department  stores . 

+8 

-2 

+6 

Department  stores  and  dry  goods,  general 

Variety  stores . 

+6 

-3 

merchandise  stores . 

+10 

-5 

+6 

Department  stores . 

+11 

-5 

+6 

Variety  stores . 

+8 

-10 

+4 

Apparel  and  accessory  stores,  total . 

+7 

-5 

+4 

Apparel  and  accessory  stores,  total . 

+10 

-3 

+4 

Women’s  apparel,  accessory  stores2 . 

+  12 

-7 

+7 

"omen  s  apparel,  accessory  stores2 . 

+  14 

-6 

+8 

+5 

Women's  ready-to-wear  stores . 

+15 

-6 

+12 

Shoe  stores . 

+8 

+1 

+1 

Tire,  battery,  accessory  dealers . 

+1 

-9 

+3 

Tire,  battery,  accessory  dealers . 

-1 

+2 

+2 

Drug,  and  proprietary  stores . . 

+16 

-4 

+9 

Liquor  stores . 

+3 

-5 

+4 

Drug  and  proprietary  stores . 

+15 

+2 

+9 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2 Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Region  and  kind  of  business 

1975 

1974 

Sept.  1975 
from — 

9  mos . 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

j  Aug  ■ 

Sept. p 

Sept . j 

Oct . 

Nov. 

Dec . 

Sept. 

1974 

Aug. 

1975 

9  mos. 
1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,527 

10,489 

10,640 

10,238 

9,630 

10,258 

10,480 

11,872 

+6 

-4 

+5 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

3,031 

2,802 

2,730 

2,585 

2,753 

2,601 

2,578 

+6 

-3 

+2 

Nondurable  goods  stores,  total... 

7,120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,458 

7,838 

7,508 

7,045 

7,505 

7,879 

9,294 

+7 

-4 

+7 

d  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,615 

2,734 

2,817 

2,581 

2,429 

2,548 

2,631 

2,664 

+6 

-8 

+8 

rocery  stores . 

2,354 

2,117 

2,318 

2,192 

2 , 525 

2,274 

2,386 

2,475 

2,252 

2,103 

2,227 

2,326 

2,319 

+7 

-9 

+8 

lng  and  drinking  places . 

788 

720 

817 

839 

965 

954 

960 

997 

916 

840 

825 

827 

833 

+9 

-8 

+9 

, 1  total . . . 

2,160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,527 

2,767 

2,802 

2,621 

2,826 

3,085 

4,152 

+7 

+1 

+4 

eneral  merchandise  group 

with  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,559 

1,699 

1,704 

1,593 

1,744 

1,986 

2,686 

+7 

0 

+4 

Department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,014 

1,119 

1,134 

1,043 

1,132 

1,333 

1,924 

+9 

+1 

+6 

pparel  and  accessory  stores, 

total . . . 

497 

441 

564 

551 

633 

574 

502 

629 

655 

576 

601 

620 

930 

+14 

+4 

+7 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

424 

396 

438 

411 

449 

458 

466 

439 

443 

452 

481 

479 

536 

-2 

+1 

-3 

lding  materials,  hardware,  farm 
ulpment  dealers,  total . 

271 

264 

319 

367 

429 

443 

440 

414 

407 

382 

421 

365 

315 

+7 

-2 

-7 

oline  service  stations . . 

674 

635 

694 

701 

729 

703 

764 

747 

678 

697 

730 

713 

704 

-3 

-9 

+4 

g  and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

286 

298 

287 

266 

278 

264 

353 

+8 

-4 

+7 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,642 

14,792 

14,277 

12,957 

14,085 

13,668 

14,954 

+10 

-3 

+7 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,904 

4,658 

4,774 

4,220 

4,366 

3,904 

3,876 

+13 

+2 

+7 

Nondurable  goods  stores,  total... 

8,220 

7,631 

8,857 

8,954 

10,405 

9,434 

9,738 

10,134 

9,503 

8,737 

9,719 

9,764 

11,078 

+9 

-6 

+7 

d  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

2,982 

3,047 

2,764 

2,584 

2,715 

2,820 

2,776 

+7 

-9 

+10 

rocery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,808 

2,870 

2,600 

2,425 

2,549 

2,666 

2,607 

+7 

-9 

+10 

lng  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,291 

1,353 

1,225 

1,138 

1,217 

1,157 

1,160 

+8 

-9 

+10 

, 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,267 

3,178 

3,495 

3,473 

3,191 

3,457 

3,796 

5,008 

+9 

-1 

+4 

eneral  merchandise  group  with 
nonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,079 

2,301 

2,280 

2,122 

2,343 

2,644 

3,435 

+7 

-1 

+3 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,321 

1,470 

1,433 

1,298 

1,393 

1,589 

2,266 

+10 

-3 

+5 

pparel  and  accessory  stores, 

total . 

480 

414 

532 

511 

590 

532 

530 

592 

578 

520 

546 

575 

899 

+11 

-2 

+8 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

514 

474 

515 

560 

575 

568 

569 

602 

615 

549 

568 

577 

674 

+12 

+2 

+2 

lding  materials,  hardware,  farm 
ulpment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,151 

1,129 

1,253 

1,118 

1,167 

964 

928 

+12 

+11 

+7 

omotive  dealers,  total. 1 . 

1,849 

2,042 

2,188 

.2,499 

2,728 

2,775 

2,820 

2,543 

2,518 

2,227 

2,298 

2,009 

1,752 

+13 

-1 

+7 

oline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,195 

1,233 

1,103 

1,007 

1,048 

1,017 

1,024 

+10 

-11 

+8 

g  and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

401 

403 

389 

359 

379 

380 

517 

+8 

-3 

+7 

THE  SOUTH 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,930 

15,225 

15,336 

14,493 

13,103 

13,941 

13,752 

15,675 

+11 

-5 

+7 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,309 

5,025 

4,951 

4,489 

4,731 

4,171 

4,329 

+10 

-1 

+1 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,916 

10,311 

9,542 

8,614 

9,210 

9,581 

11,346 

+11 

-7 

+10 

d  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,553 

3,681 

3,353 

3,033 

3, 161 

3,274 

3,277 

+11 

-9 

+12 

rocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,406 

3,530 

3,215 

2,908 

3,024 

3,150 

3,141 

+11 

-9 

+12 

ing  and  drinking  places . 

847 

810 

890 

908 

950 

978 

982 

1,000 

885 

805 

841 

818 

824 

+10 

-11 

+14 

, 1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3,556 

3,535 

3,791 

3,563 

3,338 

3,572 

3,947 

5,526 

+7 

-6 

+2 

eneral  merchandise  group  with 
nonstores2 . 

1,677 

1,706 

2, 190 

2,162 

2,455 

2,254 

2,231 

2,433 

2,262 

2,061 

2,251 

2,607 

3,719 

+10 

-7 

+4 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,315 

1,441 

1,341 

1,203 

1,289 

1,480 

2,211 

+11 

-7 

+6 

pparel  and  accessory  stores, 

total . 

503 

485 

640 

562 

645 

608 

596 

652 

623 

576 

613 

646 

958 

+8 

-4 

+3 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

622 

592 

652 

661 

682 

694 

708 

706 

678 

701 

708 

694 

849 

-3 

-4 

-3 

lding  materials,  hardware,  farm 
ulpment  dealers,  total . 

721 

715 

793 

916 

990 

977 

952 

926 

956 

911 

961 

799 

752 

+5 

+3 

-2 

omotive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,251 

2,952 

2,879 

2,525 

2,714 

2,286 

2,073 

+14 

-2 

+1 

oline  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,272 

1,280 

1,172 

1,051 

1,113 

1,054 

1,040 

+12 

-8 

+12 

g  and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

494 

507 

497 

424 

448 

435 

612 

+  17 

-2 

+12 

THE  WEST 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,670 

9,895 

9,180 

8,110 

8,474 

8,451 

9,752 

+13 

-7 

+11 

Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,130 

3,090 

2,904 

2,564 

2,651 

2,409 

2,570 

+13 

—6 

+9 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,540 

6,805 

6,276 

5,546 

5,823 

6,042 

7,182 

+13 

-8 

+12 

!  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,164 

2,209 

2,006 

1,795 

1,880 

1,980 

1,961 

+12 

-9 

+14 

rocery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,047 

2,096 

1,897 

1,680 

1,762 

1,871 

1,831 

+13 

-9 

+14 

lng  and  drinking  places . 

768 

780 

872 

871 

959 

966 

995 

1,023 

928 

800 

802 

790 

804 

+16 

-9 

+23 

, 1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,185 

2,386 

2,223 

1,997 

2, 127 

2,273 

3,241 

+11 

-7 

+7 

eneral  merchandise  group  with 
nonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,419 

1,550 

1,431 

1,258 

1,373 

1,514 

2,196 

+14 

-8 

+9 

Department  stores . 

715 

690 

875 

888 

984 

968 

961 

1,036 

952 

842 

912 

1,025 

1,590 

+13 

-8 

+9 

pparel  and  accessory  stores, 

total . 

290 

266 

341 

325 

364 

358 

342 

406 

368 

325 

336 

350 

571 

+13 

-9 

+6 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

371 

331 

366 

378 

418 

424 

424 

430 

424 

414 

418 

409 

474 

+2 

-1 

+1 

oline  service  stations . 

631 

580 

657 

656 

721 

741 

836 

840 

801 

671 

655 

616 

638 

+  19 

-5 

+17 

1  and  proprietary  stores . 

273 

265 

289 

283 

310 

304 

292 

307 

292 

281 

294 

299 

432 

+4 

-5 

+2 

*<ote:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  Include  data  for  kinds  of  business  not  shown  separately.  States  in 
graphic  regions  are  shown  on  p.  38. 


Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
iepartment  store  types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Geographic  division  and 
kind  of  business 

1974 

Percent  ch 

an 

1975 

Sept.  1975 
from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

I  Aug. 

Sept. 

Sept. 

|  Oct. 

Nov . 

Dec . 

Sept. 

1974 

Aug. 

1975 

-J 

New  England  Division,  total . • . 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,695 

2,759 

2,582 

2,460 

2,621 

2,652 

3,026 

+5 

Durable  goods  stores . 

596 

588 

654 

711 

780 

758 

750 

704 

678 

674 

705 

661 

683 

+1 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,945 

2,055 

1,904 

1,786 

1,916 

1,991 

2,343 

+7 

-7 

Food  stores,  total . 

637 

593 

657 

629 

717 

673 

742 

774 

688 

595 

635 

655 

653 

+16 

-11 

GAF,  1  total . . . 

503 

457 

581 

593 

674 

622 

584 

667 

653 

622 

666 

721 

995 

Gasoline  service  stations . 

201 

179 

190 

191 

207 

195 

206 

202 

181 

206 

218 

204 

198 

-12 

-10 

Middle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,794 

7,881 

7,656 

7,170 

7,637 

7,828 

8,846 

+7 

-3 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,281 

2,098 

2,052 

1,911 

2,048 

1,940 

1,895 

+7 

-2 

Nondurable  goods  stores . 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,513 

5,783 

5,604 

5,259 

5,589 

5,888 

6,951 

+7 

-3 

Eating  and  drinking  places . 

614 

551 

625 

653 

756 

746 

762 

791 

728 

646 

646 

647 

653 

+13 

-8 

GAF1,  total . 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1,943 

2,100 

2,149 

1,999 

2,160 

2,364 

3,157 

+8 

+2 

General  mdse,  group  with  nonstores7 . 

976 

933 

1,177 

1,188 

1,403 

1,286 

1 ,206 

1,300 

1,322 

1,240 

1,356 

1,542 

2,066 

+7 

+2 

Apparel  and  accessory  stores,  total . 

368 

330 

427 

409 

464 

421 

363 

455 

483 

421 

442 

460 

692 

+15 

+6 

Gasoline  service  stations . 

473 

456 

504 

510 

522 

508 

558 

545 

497 

491 

512 

509 

506 

+1 

-9 

Drug  and  proprietary  stores . 

212 

201 

207 

206 

221 

219 

204 

217 

213 

195 

203 

191 

262 

+9 

-2 

East  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,942 

10,047 

9,650 

8,907 

9,626 

9,513 

10,374 

+8 

-4 

Durable  goods  stores . . . 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,136 

2,956 

3,003 

2,751 

2,859 

2,580 

2,521 

+9 

+2 

Nondurable  goods  stores . 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,806 

7,091 

6,647 

6,156 

6,767 

6,933 

7,853 

+8 

-6 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,175 

2,226 

2,026 

1,883 

1,967 

2,038 

2,027 

+8 

-9 

Eating  and  drinking  places . 

796 

745 

836 

889 

1,011 

992 

980 

1,042 

924 

863 

926 

880 

876 

+7 

-11 

GAF1,  total . 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,248 

2,469 

2,475 

2,309 

2,494 

2,754 

3,641 

+7 

0 

General  mdse,  group  with  nonstores2 . 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1 ,504 

1,658 

1,664 

1,557 

1,712 

1,946 

2,529 

+7 

0 

Apparel  and  accessory  stores,  total . 

368 

315 

409 

382 

443 

393 

378 

416 

421 

381 

399 

419 

669 

+10 

+1 

Gasoline  service  stations . 

703 

632 

728 

733 

770 

772 

861 

894 

792 

715 

756 

751 

741 

+11 

-11 

Drug  and  proprietary  stores . 

260 

249 

273 

266 

284 

273 

281 

279 

267 

255 

270 

269 

363 

+5 

-4 

West  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,700 

4,745 

4,627 

4,050 

4,459 

4,155 

4,580 

+14 

-2 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,768 

1,702 

1,771 

1,469 

1,507 

1,324 

1,355 

+21 

+4 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,932 

3,043 

2,856 

2,581 

2,952 

2,831 

3,225 

+11 

-6 

Food  stores,  total . 

728 

696 

771 

720 

837 

764 

807 

821 

738 

701 

748 

782 

749 

+5 

-10 

GAF1,  total . 

715 

693 

833 

893 

988 

922 

930 

1,026 

998 

882 

963 

1,042 

1,367 

+13 

-3 

General  mdse,  group  with  nonstores2 . 

430 

439 

544 

575 

644 

589 

575 

643 

616 

565 

631 

698 

906 

+9 

-4 

Gasoline  service  stations . 

259 

230 

260 

280 

312 

303 

334 

339 

311 

292 

292 

266 

283 

+7 

-8 

South  Atlantic  Division,  total . 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,413 

7,473 

7,081 

6,572 

6,995 

6,959 

7,893 

+8 

-5 

Durable  goods  stores . 

1,850 

1,933 

2,018 

2,203 

2,339 

2,360 

2,386 

2,236 

2,207 

2,150 

2,202 

1,929 

2,024 

+3 

-1 

Nondurable  goods  stores . 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,027 

5,237 

4,874 

4,422 

4,793 

5,030 

5,869 

+10 

-7 

Eating  and  drinking  places . 

439 

450 

482 

490 

503 

513 

499 

515 

438 

399 

425 

410 

411 

+10 

-15 

GAF1,  total . 

1,449 

1,470 

1,835 

1,806 

1,953 

1,837 

1,794 

1,911 

1,839 

1,750 

1,902 

2,086 

2,844 

+5 

-4 

General  mdse,  group  with  nonstores2 . 

892 

924 

1,193 

1,184 

1,307 

1,205 

1,170 

1,264 

1,196 

1,095 

1,220 

1,410 

1,954 

+9 

-5 

Apparel  and  accessory  stores,  total . 

225 

225 

298 

263 

290 

272 

261 

289 

297 

255 

277 

294 

433 

+16 

+3 

Gasoline  service  stations . 

528 

504 

558 

552 

597 

631 

647 

656 

598 

554 

594 

555 

537 

+8 

-9 

Drug  and  proprietary  stores . 

216 

216 

238 

233 

252 

256 

248 

249 

244 

210 

221 

218 

304 

+16 

-2 

East  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753 

2,806 

2,837 

2,710 

2,442 

2,611 

2,532 

2,805 

+11 

Nondurable  goods  stores . 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,754 

1,821 

1,698 

1,573 

1,622 

1,685 

1,970 

+8 

-7 

Food  stores,  total. . 

607 

566 

619 

613 

706 

658 

681 

695 

642 

589 

590 

598 

603 

+9 

-8 

GAF1,  total . 

461 

458 

575 

539 

630 

601 

601 

637 

616 

568 

600 

680 

955 

-3 

General  mdse,  group  with  nonstores2 . 

272 

278 

358 

339 

405 

375 

374 

405 

388 

356 

380 

452 

646 

+9 

-4 

West  South  Central  Division,  total . 

3,971 

3,877 

4,319 

4,377 

4,956 

4,831 

5,006 

5,026 

4,702 

4,089 

4,335 

4,261 

4,977 

+15 

-6 

Durable  goods  stores . 

1,341 

1,360 

1,460 

1,550 

1,776 

1,789 

1,871 

1,773 

1,732 

1,470 

1,540 

1,395 

1,470 

+  18 

-2 

Nondurable  goods  stores . 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,135 

3,253 

2,970 

2,619 

2,795 

2,866 

3,507 

+13 

-9 

Food  stores,  total . 

956 

867 

966 

927 

1,066 

1,005 

1,066 

1,102 

996 

879 

923 

937 

949 

+13 

-10 

GAF1,  total . 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,140 

1,243 

1,108 

1,020 

1,070 

1,181 

1,727 

+9 

-11 

General  mdse,  group  with  nonstores2 . 

513 

504 

639 

639 

743 

674 

687 

764 

678 

610 

651 

745 

1,119 

+11 

-11 

Mountain  Division,  total . 

1,884 

1,827 

2,088 

2,108 

2,320 

2,310 

2,475 

2,534 

2,371 

2,045 

2,129 

2,095 

2,420 

+  16 

-6 

Nondurable  goods  stores . 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,543 

1,614 

1,490 

1,306 

1,375 

1,402 

1,645 

+14 

-8 

Food  stores,  total . 

409 

377 

445 

411 

463 

429 

498 

501 

454 

384 

402 

426 

413 

+  18 

-9 

GAF1,  total . 

370 

359 

432 

439 

486 

485 

467 

539 

508 

463 

493 

512 

731 

+10 

-6 

General  mdse,  group  with  nonstores2 . 

237 

226 

278 

284 

325 

313 

307 

360 

326 

295 

327 

350 

490 

+  11 

-9 

Pacific  Division,  total . 

5,879 

5,654 

6,379 

6,448 

7,133 

6,990 

7,195 

7,361 

6,809 

6,065 

6,345 

6,356 

7,332 

+12 

-8 

Durable  goods  stores . 

1,738 

1,749 

1,848 

1,968 

2,132 

2,164 

2,198 

2,170 

2,023 

1,825 

1,897 

1,716 

1,795 

+11 

-7 

Nondurable  goods  stores . 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

4,997 

5,191 

4,786 

4,240 

4,448 

4,640 

5,537 

+13 

-8 

Food  stores,  total . 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,666 

1,708 

1,552 

1,411 

1,478 

1,554 

1,548 

+  10 

-9 

Eating  and  drinking  places . 

600 

600 

661 

681 

765 

778 

791 

806 

723 

633 

640 

626 

635 

+14 

-10 

GAF1,  total . 

1,360 

1,272 

1,561 

1,569 

1 , 732 

1,715 

1,718 

1,847 

1,715 

1,534 

1,634 

1,761 

2,510 

+12 

-7 

General  mdse,  group  with  nonstores2 . . . 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

1,190 

1,105 

963 

1,046 

1,164 

1,706 

+15 

-7 

Gasoline  service  stations . 

431 

409 

465 

462 

512 

511 

552 

556 

537 

450 

448 

429 

429 

+19 

-3 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 

of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


9 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1974 

Percent 

change 

1975 

Sept. 

1975 

from 

Sept. 

1974 

9  mos . 
1975 

from 

9  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. p 

Sept. 

Oct. 

Nov. 

Dec. 

fornia,  total . 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,325 

5,428 

5,089 

4,538 

4,741 

4,764 

5,512 

+12 

+11 

Nondurable  goods  stores . 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,710 

3,864 

3,599 

3,220 

3,354 

3,497 

4,196 

+  12 

+12 

1,033 

970 

1,187 

1,203 

1,325 

1 ,316 

1,307 

1,386 

1,315 

1,167 

1,347 

1,341 

1,914 

+13 

+8 

-ida,  total . 

1,856 

1,838 

2,012 

1,934 

1,987 

1,925 

1,938 

1,949 

1,816 

1,825 

1,953 

2,004 

2,319 

0 

-3 

Nondurable  goods  stores . 

1,298 

1,278 

1,447 

1,354 

1,392 

1,315 

1 ,324 

1,383 

1,263 

1,249 

1,344 

1,425 

1,692 

+1 

+1 

nols,  total . 

2,361 

2,193 

2,587 

2,619 

2,965 

2,763 

2,760 

2,824 

2,810 

2,528 

2,799 

2,805 

3,008 

+11 

+6 

Nondurable  goods  stores . 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1,852 

1,923 

1,833 

1,708 

1,936 

2,032 

2,231 

+  7 

+6 

588 

562 

693 

695 

788 

739 

706 

786 

803 

728 

822 

906 

1,132 

+10 

+1 

ana,  total . . . . . 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,372 

1,391 

1,305 

1,215 

1,299 

1,269 

1,373 

+7 

+7 

achusetts,  total . 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1,243 

1,277 

1,203 

1,156 

1,214 

1,244 

1,408 

+  4 

+6 

Nondurable  goods  stores . 

841 

795 

897 

889 

972 

920 

902 

960 

894 

841 

898 

947 

1,107 

+  6 

+8 

igan,  total . 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,083 

2,066 

1,968 

1,896 

2,012 

1,943 

2,152 

+4 

+3 

Nondurable  goods  stores . 

1,198 

1,076 

1,266 

1,192 

1,435 

1,335 

1,388 

1,425 

1,340 

1,285 

1,368 

1,386 

1,605 

+  4 

+4 

esota,  total . . . 

687 

687 

742 

817 

1,031 

960 

1,001 

1,014 

989 

853 

913 

881 

897 

+16 

+8 

ourl,  total . 

943 

912 

1,086 

1,100 

1,245 

1 ,179 

1 ,206 

1,199 

1,226 

1,093 

1,208 

1,113 

1,221 

+12 

+8 

Jersey,  total . 

1,408 

1,353 

1,506 

1,502 

1,717 

1,652 

1 ,614 

1,693 

1,605 

1,448 

1,527 

1,592 

1,879 

+  11 

+8 

Nondurable  goods  stores . 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1  ,144 

1,237 

1,171 

1,046 

1,104 

1,189 

1,451 

+  12 

+8 

York,  total . 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3,588 

3,593 

3,543 

3,426 

3,655 

3,697 

4,217 

+3 

+3 

Nondurable  goods  stores . 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,560 

2,648 

2,602 

2,561 

2,712 

2,807 

3,343 

+2 

+3 

825 

764 

941 

924 

1,084 

1,011 

947 

981 

1,025 

988 

1,052 

1,114 

1,513 

+4 

+3 

h  Carolina,  total . 

862 

844 

972 

1,027 

1,136 

1,096 

1,126 

1,144 

1,063 

959 

1,018 

987 

1,077 

+11 

+7 

>,  total . 

2,110 

2,052 

2,349 

2,467 

2,744 

2,581 

2,609 

2,604 

2,473 

2,252 

2,436 

2,404 

2,658 

+10 

+  10 

Nondurable  goods  stores . 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1 ,886 

1,932 

1,803 

1,641 

1,820 

1,839 

2,109 

+10 

+  13 

sylvania,  total . 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,592 

2,595 

2,508 

2,296 

2,455 

2,539 

2,750 

+9 

+8 

Nondurable  goods  stores . 

1,667 

1,567 

1,802 

1,775 

1,941 

1,809 

1,809 

1,898 

1,831 

1,652 

1,773 

1,892 

2,157 

+11 

+11 

499 

485 

613 

601 

683 

642 

605 

662 

660 

623 

681 

770 

955 

+6 

+5 

is,  total . 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,126 

3,145 

2,959 

2,536 

2,664 

2,607 

3,101 

+17 

+  11 

Nondurable  goods  stores . 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,976 

2,042 

1,877 

1,617 

1,716 

1,764 

2,200 

+16 

+14 

onsln,  total . 

905 

889 

974 

1,029 

1,194 

1,121 

1,118 

1,162 

1,094 

1,016 

1,080 

1,092 

1,183 

+8 

+6 

lote:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 


Preliminary  estimates.  'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . equipment  groups; 

je  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Sept.  1975 

from  Aug.  1975 

Percent  change — Sept.  1975  from  Aug.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

State 

Total 

Nondurable 
goods  stores 

GAF1  stores 

fornia . 

—5 

nols.  .*. . 

achusetts . 

-6 

-7 

-1 

igan . 

- 

_ 

_ 

. 

_ 

esota . 

ouri . 

—6 

+3 

— 

lote:  Sampling  variabilities  are  shown  in  table  17. 


Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  department 

•e  types  of  merchandise. 


Table  8  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change — Sept.  1975  from  Aug.  1975 

Area 

Percent  change — Sept.  1975  from  Aug.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suffolk,  N.Y . 

-1 

-1 

+5 

ago,  Ill. -Northwestern  Indiana . 

0 

-3 

+2 

New  York,  N.Y. — Nassau-Suffolk,  N.Y.4 . 

+2 

+2 

+8 

York,  N.Y. -Northeastern  New 

New  York,  N.Y . 

+3 

+3 

+9 

+1 

+1 

+7 

Newark,  N.J . 

Paterson-Clif ton-Passaic ,  N.J . 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

+1 

+1 

+7 

Areas2 

Pittsburgh,  Pa . 

-5 

-6 

-4 

Lore,  Hd . 

St.  Louis,  Mo. -Ill . 

-7 

-10 

-3 

+3 

San  Franc isco-Oakland,  Calif . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 

-4 

-5 

+  1 

eland,  Ohio . 

-5 

-8 

as,  Tex . 

-5 

-7 

-9 

Cities 

oit,  Mich . 

r 

_ 

ton,  Tex . 

City,  Ko.-Kans . 

Angeles-Long  Beach,  Calif . 

-4 

eapolls-St.  Paul,  Minn . 

-3 

-4 

-1 

Philadelphia . 

+5 

+4 

+12 

lote:  Sampling  variabilities  are  shown  in  table  19. 


tores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  de¬ 
cent  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  'Statistics  for 

Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 

oik,  and  Westchester  Counties,  N.Y. 


Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area  and  kind  of  business 

Sept. 

1975 

9  mos 
197: 

i  rut 
9  mos 
197< 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

1  Aug. 

Sept. p 

Sept. 

1  Oct. 

Nov. 

Dec. 

from 
Sept . 
1974 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total 

1,670 

1,556 

1,809 

1,801 

1,996 

1,896 

1,902 

1,934 

1,928 

1,768 

1,916 

1,970 

2,170 

+  9 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,429 

1 ,328 

1,326 

1,390 

1,352 

1,263 

1,386 

1,482 

1,685 

+  7 

GAF2 . 

473 

459 

563 

555 

621 

593 

565 

612 

626 

592 

676 

746 

912 

+6 

New  York,  N.Y. -Northeastern,  N.J., 

total . 

2,969 

2,746 

3,008 

3,001 

3,330 

3,130 

3,013 

3,065 

3,091 

2,957 

3,146 

3,229 

3,821 

+5 

Nondurable  goods  stores . 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,183 

2,296 

2,321 

2,264 

2,392 

2,490 

3,007 

+3 

GAF2 . 

793 

742 

882 

870 

999 

938 

859 

924 

993 

903 

982 

1,045 

1,459 

+10 

Standard  Metropolitan 

Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

88 

113 

113 

125 

114 

106 

115 

119 

114 

126 

139 

183 

+  4 

Boston,  Mass.,3  GAF2 . 

156 

144 

188 

192 

212 

194 

180 

212 

218 

196 

208 

232 

316 

+11 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,735 

1,766 

1,768 

1,620 

1,767 

1,815 

1,992 

+  9 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,216 

1,273 

1,242 

1,164 

1,287 

1,371 

1,556 

+  7 

GAF2 . 

444 

435 

531 

524 

584 

560 

533 

581 

593 

558 

643 

706 

854 

+6 

Cleveland,  Ohio,  GAF2 . 

93 

86 

115 

118 

129 

123 

113 

122 

123 

117 

125 

131 

180 

+5 

Dallas,  Tex.,  GAF2 . 

112 

108 

130 

128 

142 

132 

138 

151 

138 

137 

140 

147 

205 

+1 

Detroit,  Mich.,  total . 

808 

735 

838 

828 

974 

920 

926 

913 

895 

867 

914 

893 

1,001 

+3 

Nondurable  goods  stores . 

573 

502 

588 

561 

683 

615 

618 

641 

621 

609 

632 

648 

761 

+2 

GAF2 . 

220 

205 

256 

247 

279 

264 

242 

261 

257 

264 

283 

291 

391 

-3 

Houston,  Tex.,  GAF2.. . 

122 

116 

144 

139 

165 

150 

155 

170 

151 

133 

140 

155 

225 

+  14 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

136 

127 

134 

138 

147 

128 

144 

154 

189 

+  15 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,670 

1,701 

1,630 

1,538 

1,629 

1,624 

1,902 

+  6 

Nondurable  goods  stores . 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,203 

1,259 

1,204 

1,142 

1,187 

1,228 

1,495 

+5 

GAF2 . 

400 

367 

449 

453 

491 

480 

477 

493 

476 

439 

483 

518 

736 

+8 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

139 

133 

152 

151 

141 

154 

162 

199 

+  7 

New  York,  N.Y. — Nassau-Suf f oik,  N.Y. , 

total4 . 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,072 

2,063 

2,102 

2,065 

2,194 

2,229 

2,622 

+  2 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1,515 

1,566 

1,600 

1,602 

1,682 

1,729 

2,069 

0 

GAF2 . 

565 

525 

623 

614 

704 

666 

618 

627 

679 

656 

703 

728 

1,005 

+4 

Nassau-Suffolk,  N.Y.,  total5 . 

578 

516 

552 

566 

616 

590 

593 

588 

580 

542 

567 

565 

687 

+  7 

Nondurable  goods  stores . 

430 

372 

402 

403 

435 

407 

405 

419 

416 

391 

402 

411 

517 

+6 

GAF2 . 

146 

121 

136 

136 

161 

152 

153 

153 

161 

154 

165 

170 

247 

+5 

New  York,  N.Y. ,  total6 . 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1,479 

1,475 

1,522 

1,523 

1,627 

1,664 

1,935 

0 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,110 

1,147 

1,184 

1,211 

1,280 

1,318 

1,552 

-2 

GAF2 . 

419 

404 

487 

478 

543 

514 

465 

474 

518 

502 

538 

558 

758 

+3 

Philadelphia,  Pa. ,  total . 

913 

865 

972 

987 

1,081 

1,015 

1,011 

1,019 

1,025 

904 

969 

1,020 

1,121 

+13 

Nondurable  goods  stores . 

705 

631 

724 

712 

794 

719 

713 

752 

763 

667 

718 

771 

875 

+  14 

+ 

GAF2 . 

217 

209 

272 

270 

311 

287 

265 

287 

308 

269 

306 

335 

397 

+  14 

+ 

Pittsburgh,  Pa.,  total . 

477 

463 

537 

538 

577 

559 

560 

554 

528 

515 

542 

549 

611 

+3 

Nondurable  goods  stores . 

362 

344 

405 

392 

435 

412 

403 

425 

398 

384 

405 

423 

500 

+4 

GAF2 . 

119 

117 

146 

145 

161 

158 

141 

156 

150 

143 

156 

175 

240 

+  5 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

535 

513 

503 

521 

487 

466 

494 

490 

570 

+5 

Nondurable  goods  stores . 

305 

279 

340 

329 

361 

335 

325 

360 

323 

307 

332 

346 

427 

+5 

GAF2 . 

101 

97 

128 

124 

143 

134 

119 

135 

131 

124 

139 

150 

210 

+6 

San  Francisco-Oakland,  Calif.,  total..' 

624 

613 

701 

693 

749 

735 

775 

781 

733 

641 

657 

697 

809 

+  14 

+ 

Nondurable  goods  stores . 

463 

443 

521 

505 

543 

524 

565 

580 

547 

464 

482 

528 

631 

+  18 

+ 

GAF2 . 

158 

156 

187 

187 

204 

204 

206 

214 

203 

182 

186 

205 

275 

+12 

+< 

Washington,  D.C. -Md. -Va. ,  total . 

626 

622 

691 

709 

779 

737 

749 

761 

729 

651 

684 

680 

802 

+  12 

Nondurable  goods  stores . 

450 

431 

497 

490 

548 

512 

518 

538 

510 

455 

480 

507 

617 

+  12 

+ 

GAF2 . 

140 

147 

168 

173 

195 

181 

169 

181 

183 

169 

182 

192 

271 

+8 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

728 

705 

672 

727 

769 

706 

813 

808 

853 

+  9 

Nondurable  goods  stores . 

487 

471 

535 

527 

567 

535 

515 

566 

570 

555 

642 

664 

706 

+3 

GAF2 . 

233 

246 

295 

288 

306 

298 

282 

310 

328 

316 

383 

419 

447 

+4 

Detroit,  Mich.,  total . 

191 

177 

203 

203 

215 

216 

238 

226 

223 

215 

235 

237 

242 

+  4 

Nondurable  goods  stores . 

133 

114 

134 

131 

145 

139 

158 

159 

153 

145 

153 

161 

175 

+6 

GAF2 . 

51 

46 

56 

58 

64 

58 

55 

58 

59 

63 

69 

68 

89 

-6 

Los  Angeles,  Calif. ,  total . 

536 

499 

555 

567 

615 

571 

583 

593 

569 

555 

604 

606 

696 

+3 

• 

Nondurable  goods  stores . 

425 

388 

443 

445 

486 

442 

450 

461 

437 

441 

467 

483 

573 

-1 

■ 

GAF2 . 

169 

161 

193 

200 

211 

200 

201 

203 

202 

194 

225 

238 

305 

+4 

New  York,  N.Y. ,  total . 

1,281 

1,173 

1,284 

1,270 

1,399 

1,291 

1,241 

1,233 

1,269 

1,273 

1,361 

1,397 

1,627 

0 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,086 

976 

934 

960 

988 

1,006 

1,068 

1,100 

1,293 

-2 

GAF2 . 

363 

349 

424 

411 

464 

439 

403 

407 

445 

428 

455 

469 

634 

+4 

■ 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

376 

356 

347 

347 

363 

340 

371 

389 

392 

+  7 

- 

Nondurable  goods  stores . 

290 

257 

286 

271 

303 

280 

276 

282 

293 

279 

303 

315 

313 

+5 

% 

GAF2 . 

96 

93 

117 

116 

127 

117 

j 

108 

117 

131 

117 

144 

153 

141 

+12 

+ 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

!For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialiZ'i 
in  department  store  types  of  merchandise. 

3Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 
includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Table  10.  Department  Store  Sales  in  Selected  Areas 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

1975 

1974 

Sept.  1975 
from — 

9  mos . 
1975 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Sept . 

Oct. 

Nov. 

Dec . 

Sept. 

1974 

Aug. 

1975 

9  mos. 
1974 

STANDARD  CONSOLIDATED  AREA 

York,  N.Y. -Northeastern  New 

280,462 

260,037 

315,612 

327,222 

408,037 

362,926 

323,697 

345,932 

374,735 

353,237 

382,696 

438,154 

639,221 

*■6 

♦8 

♦2 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

12,248 

11,920 

16,532 

15,822 

18,344 

18,570 

16,396 

18,537 

19,031 

17,928 

17,946 

20,576 

32,508 

♦■6 

*3 

-2 

any-Schenectady-Troy ,  N.Y . 

11,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,138 

18,171 

17,359 

15,683 

17,078 

21 ,490 

29,785 

+11 

-4 

*4 

uquerque ,  N.  Mex . 

8,616 

8,360 

11  ,326 

11 ,059 

13,561 

12,281 

12,274 

14,268 

13,195 

12,738 

12,431 

13,454 

*20,146 

+4 

-8 

+3 

be  im -Sant  a  Ana -Garden  Grove, 

43,518 

41,930 

53,839 

55,014 

60,996 

60,510 

59,430 

62,193 

59,520 

52,877 

57,182 

61,454 

102,435 

♦13 

-4 

*7 

evllle,  N.C . 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

5,334 

4,780 

3,960 

4,042 

4,910 

6,798 

*21 

-10 

0 

43,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

67 , 563 

66,607 

62,868 

63,188 

71 ,993 

103,068 

-f  6 

-1 

0 

usta,  Ga . 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

6,457 

6,252 

5,653 

6,036 

6,928 

10,178 

♦11 

-3 

♦1 

ersfield,  Calif . 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

8,429 

7,536 

6,622 

7,967 

8,568 

13,086 

+14 

-11 

♦10 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46,872 

50,348 

53,619 

47,208 

53,644 

62,680 

90,827 

♦14 

♦7 

♦7 

on  Rouge ,  La . 

9,586 

9,916 

12,889 

12,019 

14,383 

13,144 

13,561 

15,211 

13,019 

10,730 

12,636 

14,620 

21  ,347 

+21 

-14 

+17 

lings,  Mont . 

1,785 

1 ,619 

2,340 

2,463 

2,908 

2,764 

2,735 

3,266 

3,066 

2,450 

2,512 

2,904 

4,451 

♦25 

-6 

+14 

ghamton,  N.Y. -Pa. . . 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,980 

5,340 

4,986 

5,580 

6,518 

9,306 

♦7 

-11 

♦1 

Bingham ,  Ala... . 

11,481 

11,778 

16,215 

16,658 

19,060 

16,856 

17,422 

18,982 

17 , 903 

15,958 

16,061 

18,885 

28,538 

♦12 

-6 

♦13 

ton,  Mass . 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

57,568 

66,812 

68,425 

63,660 

68,810 

82,049 

120,492 

♦7 

♦2 

♦4 

falo,  N.Y . . 

25,779 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

36,539 

38,996 

36,625 

37,598 

41 ,992 

60,713 

♦6 

♦7 

♦2 

ton,  Ohio . 

6,734 

6,486 

9,010 

9,394 

11,056 

10, 550 

9,609 

10,603 

10,444 

9,328 

9,822 

12,649 

18,613 

♦12 

-1 

♦8 

ar  Rapids,  Iowa . 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

8,290 

7,520 

6,898 

7,614 

9,043 

12,419 

♦9 

-9 

♦7 

rleston,  S.C . 

4,671 

4,798 

6,414 

6,293 

7,642 

6,867 

6,674 

7,232 

6,564 

6,251 

6,486 

7,281 

10,920 

♦5 

-9 

♦3 

rleston,  W.Va . 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

9,116 

8,413 

7,156 

7,914 

9,665 

14,132 

+18 

-8 

♦17 

ttanooga,  Tenn.-Ga . 

6,392 

6,335 

8,786 

8,498 

10,586 

8,946 

8,664 

9,854 

9,816 

8,921 

9,245 

10,509 

15,564 

♦10 

0 

0 

cago,  Ill . 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

'208,591 

207,341 

190,802 

208,179 

233,551 

329,387 

+9 

-1 

+3 

cinnati,  Ohio-Ky.-Ind . 

31 ,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

43,028 

45,594 

40,333 

43,070 

51 ,979 

73  ,695 

♦13 

*6 

♦4 

veland ,  Ohio . 

42,900 

41,141 

57,453 

59,368 

65,236 

63,624 

58,137 

63,766 

64,814 

59,157 

64,790 

71,674 

103,031 

♦10 

♦2 

+3 

umbia ,  S.C . 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

9,418 

9,010 

8,213 

8,359 

10,047 

15,030 

♦10 

-4 

*2 

Limbus,  Ohio . 

23 , 776 

22 , 759 

30,953 

30,677 

35,751 

32,788 

32,632 

37,285 

36,331 

32 , 701 

34,259 

40 , 709 

62,188 

♦11 

-3 

♦3 

pus,  Chrlsti,  Tex . 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

6,218 

5,244 

5,292 

*5.720 

6,107 

9,508 

-1 

-16 

♦3 

las,  Tex . 

37,946 

37,640 

47,782 

48,422 

55,588 

51,  107 

51,394 

56,593 

50,558 

43,369 

45,633 

54,141 

81 ,601 

+17 

-11 

+10 

too,  Ohio . . . 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

23,650 

29,318 

28,891 

26,939 

25,872 

30,536 

45,348 

+7 

-1 

0 

atur,  Ill . 

2,802 

2,719 

3,689 

3,952 

4,654 

4, 144 

4,103 

4,345 

4,132 

4,040 

4,216 

5,116 

6,674 

*2 

-5 

-1 

ver,  Colo . 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

46,983 

42,953 

40,652 

42,993 

46,810 

72,416 

*6 

-9 

*3 

Moines,  Iowa . 

7,672 

7,016 

9,017 

9,860 

11,111 

10, 196 

9,709 

10,544 

10,815 

9,469 

10,591 

13,598 

19,002 

♦14 

♦3 

♦2 

roit,  Mich . 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

116,871 

127,876 

130,446 

126,456 

132,468 

147,718 

200,690 

♦3 

♦2 

0 

uque ,  Iowa . 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

4,116 

3,766 

3,329 

3,970 

4,724 

6,464 

♦13 

-9 

♦7 

uth-Super ior ,  Minn.-Wis . 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

7,920 

7,034 

5,842 

6,260 

7,280 

9,730 

♦20 

-11 

♦12 

Paso,  Tex . 

9,778 

9,504 

11 ,743 

*11,351 

*14, 142 

11,893 

12,786 

13,586 

12,215 

11,129 

13,346 

14,056 

20,433 

♦10 

-10 

+13 

e,  Pa . 

4,315 

4,003 

5,651 

5,812 

6,617 

5,783 

5,987 

6,362 

6,762 

5,775 

6,381 

7,756 

10,519 

*17 

♦6 

+9 

ene,  Oreg . 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

4,853 

4,272 

3,666 

3,526 

3  ,815 

5,958 

+17 

-12 

♦13 

go-Moorhead ,  N.  Dak. -Minn . 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

4,602 

4,125 

3,542 

3,982 

4,501 

6,161 

+16 

-10 

♦11 

nt,  Mich . 

7,667 

7,713 

11  ,264 

10,806 

13,097 

11,586 

10,934 

12,528 

12,154 

12,168 

12,574 

15,490 

20,389 

0 

-3 

-4 

Saith,  Ark.-Okla . 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,840 

2,514 

2,297 

2,445 

2,808 

4,135 

♦9 

-11 

♦3 

Wayne,  Ind . 

7,439 

7,222 

9,717 

9,956 

11,878 

10,892 

10,359 

11,698 

12,002 

11,134 

11,528 

14,023 

18,111 

-6 

♦3 

-4 

Worth,  Tex . 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

26,924 

24,243 

22,111 

22,043 

27,486 

43,457 

♦10 

-10 

♦5 

sno,  Calif . 

9,335 

*8,739 

10,964 

11,233 

*12,859 

*12,328 

12,017 

13,789 

12,821 

11 ,662 

11 ,986 

13,710 

20,596 

+10 

-7 

<*) 

y -Hammond -East  Chicago,  Ind . 

11 ,343 

11,283 

15,556 

14,886 

18,226 

16,713 

14,902 

16,098 

16,564 

15,866 

17,965 

19,367 

29,022 

+4 

♦3 

*8 

nd  Rapids,  Mich . 

6,258 

6,038 

8,510 

8,703 

10, 105 

9,201 

9,059 

11,035 

10,609 

9,951 

10,030 

12,317 

15,964 

+7 

-4 

-1 

at  Falls,  Mont . 

1,470 

1,325 

1,810 

1,832 

2,271 

2,092 

2,129 

2,593 

2,209 

2,339 

2,288 

2,418 

3,675 

-6 

-15 

-1 

en  Bay,  Wis . 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

7,411 

7,105 

6,235 

6,907 

8,122 

11,595 

+14 

-4 

♦9 

envllle,  S.C . 

4,440 

4,907 

6,650 

6,732 

7,659 

7,193 

6,704 

7,432 

6,859 

6,635 

7,066 

7,808 

11 ,428 

+3 

-8 

+4 

ensboro-tt  inston  -Salem- 

gh  Point,  N.C . 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

14,446 

13,070 

11 ,416 

12,404 

14,616 

20,408 

+14 

-10 

♦12 

:ford,  Conn . 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

19,191 

20,605 

19,904 

21 ,769 

24,033 

37,751 

♦4 

♦7 

♦6 

olulu,  Hawaii . 

22,368 

21,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,297 

24,576 

21,670 

24,831 

27,866 

40,053 

+13 

-13 

♦8 

ston,  Tex . 

62,840 

61 ,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

95,438 

82,380 

69,965 

75,505 

89,320 

134,102 

+18 

-14 

+13 

lana polls,  Ind . 

23,643 

23,755 

31 ,726 

32,053 

40,848 

35,175 

33,335 

38,287 

36,690 

33,440 

35,191 

42,462 

60,232 

+10 

-4 

♦5 

[son,  Mich . 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

4,298 

4,285 

3,993 

3  ,899 

4,749 

6,550 

♦7 

0 

♦1 

cson,  Miss . 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,697 

6,139 

5,711 

5,829 

6,625 

9,409 

♦7 

-8 

-1 

csonvllle,  Fla . 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

16,101 

13,850 

14,070 

16,003 

17,903 

27,834 

-2 

-14 

-4 

aaazoo,  Mich . 

2,687 

2,471 

5,558 

4,757 

5,700 

5,406 

5,012 

5,463 

5,634 

4,002 

4,224 

5,183 

7,145 

♦41 

♦3 

♦30 

s.s  City,  Mo.-Kans . 

23,496 

21  ,315 

30,765 

31,995 

38,160 

34,403 

33,709 

38,116 

35,348 

31 ,683 

33,741 

39,144 

58,971 

♦12 

-7 

♦5 

xvllle,  Tenn . 

8,834 

8,679 

12,214 

11,746 

13,793 

12,590 

12,287 

13,410 

14,687 

12,358 

12,658 

16,012 

22,943 

+19 

+10 

♦7 

caster,  Pa . 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

7,105 

7,150 

6,829 

7,038 

9,076 

12,273 

♦5 

♦1 

+1 

»lng,  Mich . 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

14,756 

14,746 

13,948 

14,279 

15,936 

21,053 

♦6 

0 

♦4 

Lngt  on -Fayette,  Ky . 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

8,249 

9,258 

9,169 

7,912 

8,630 

10,460 

15,010 

+16 

-1 

*8 

coin,  Nebr . 

4,717 

4,250 

5,747 

6,142 

6,760 

6,262 

6,303 

6,900 

6,808 

6,261 

6,413 

7,559 

10,171 

+9 

-1 

-1 

tie  Rock -North  Little  Rock,  Ark... 

6,969 

7,140 

9,406 

9,518 

11,194 

10,095 

10,207 

*11,415 

10,484 

9,332 

9,783 

11,398 

17,039 

+12 

-8 

♦7 

Angeles-Long  Beach,  Calif . 

157,323 

*151,142 

190,686 

196,168 

218,251 

214,610 

205,596 

212,257 

202,389 

185,094 

203,477 

223,83  7 

350,561 

♦9 

-5 

♦4 

[svllle ,  Ky . -Ind . 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22,963 

25,480 

24,780 

23 , 760 

25,302 

31,225 

43,344 

+4 

-3 

-1 

>11,  Mass . 

*2,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

4,321 

3,770 

3,297 

3,519 

4,041 

6,122 

♦14 

-13 

♦2 

5ee  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS1-- Con. 

Lynchburg,  Va . 

1,771 

1,917 

2,671 

2,624 

3, 104 

Macon,  Ga . 

3,861 

4,029 

5,495 

5,881 

6,900 

Memphis,  Tenn.-Ark . 

19,009 

18,474 

25,129 

24,468 

27,958 

Miami,  Fla . 

35,656 

34,780 

44,740 

41,674 

45,057 

Milwaukee,  Wis . 

33,159 

30,652 

40,169 

*41,601 

47,849 

Minneapolis-St.  Paul,  Minn . 

51,927 

55,284 

64,776 

73,162 

82,291 

Mobile,  Ala . 

5,888 

5,886 

8,125 

7,348 

9,322 

Montgomery,  Ala . 

4,575 

4,546 

5,894 

5,761 

7,236 

Muncie,  Ind . 

1,744 

1,775 

2,516 

2,485 

3,  151 

Muskegon-Muskegon  Hts. ,  Mich . 

1,232 

1,228 

1,712 

1,779 

2,195 

Nassau-Suf f oik,  N.Y.4 . 

57,301 

53,119 

66,288 

*68,810 

85,890 

New  Orleans,  La . 

18,279 

18,357 

23,934 

24,150 

27, 116 

New  York,  N.Y.5 . 

137,092 

125,444 

149,303 

152,999 

191, 124 

Newark,  N.J . 

27,978 

*25,852 

30,753 

33,407 

41,718 

Newport  News-Hampton,  Va . . 

6,341 

6,465 

8,926 

9,111 

10,889 

Norfolk-Portsmouth,  Va . 

11,887 

11,538 

15,369 

15,578 

18,258 

Oklahoma  City,  Okla . 

13,086 

12,350 

16,688 

16,762 

19,827 

Omaha,  Nebr.-Iowa . 

10,614 

10,530 

14,442 

16,146 

18,610 

Orlando,  Fla . 

13,668 

14,388 

18,149 

17,635 

18,880 

Paterson-Clifton-Passaic,  N.J . 

33,112 

32,668 

40,178 

42,122 

52, 165 

Peoria,  Ill . 

7,144 

6,942 

9,300 

9,214 

11,206 

Philadelphia,  Pa. -N.J . 

84,497 

76,854 

102,059 

106,828 

127,795 

Phoenix,  Ariz . 

27,356 

26,678 

33,820 

33,095 

*37,616 

Pittsburgh,  Pa . 

46,809 

46,236 

65,231 

66 , 522 

72,394 

Portland,  Maine . 

3 , 069 

3,055 

4,448 

4,967 

5,792 

Portland,  Oreg.-Wash . 

16,126 

16,081 

23,128 

22,398 

23,253 

Providence-Pawtucket-Warwick, 

R.  I . -Mass . 

12,559 

12,219 

17,399 

19,146 

21,966 

Raleigh,  N.C . 

5,693 

5,454 

7,561 

7,718 

9,067 

Reading,  Pa . 

5,295 

5,223 

7,557 

7,489 

8,501 

Richmond,  Va . 

12,272 

11,795 

16,117 

15,608 

19,949 

Roanoke,  Va . 

3,467 

3,507 

4,829 

4,768 

5,898 

Rochester,  N.Y . 

13,292 

11,796 

16,589 

17,444 

19,960 

Sacramento,  Calif . 

20,281 

*19,911 

24,711 

25,880 

*27,854 

St.  Joseph,  Mo . 

2,221 

2,021 

2,935 

2,987 

3,720 

St.  Louis,  Mo. -Ill . 

46,483 

46,580 

64,428 

59,961 

75,121 

Salem,  Oreg . 

3,087 

2,864 

4,014 

3,948 

4,099 

Salt  Lake  City,  Utah.... 

10,719 

9,914 

13,666 

14,361 

16,419 

San  Antonio,  Tex . 

20,096 

19,676 

26,303 

*25,147 

28,132 

San  Bernardino-Riverside- 

Ontario,  Calif . 

21,538 

20,731 

27,829 

28,345 

30,628 

San  Diego,  Calif . 

40,514 

39,596 

49,151 

*48, 6' 

*55,344 

San  Francisco-Oak land,  Calif.".. 

73,499 

68,462 

89,700 

90,155 

96,700 

San  Jose,  Calif . 

28,108 

*28,504 

36,064 

36,759 

40, 149 

Savannah,  Ga . 

2,815 

2,994 

4,113 

4,206 

4,739 

Scranton,  Pa . 

4,161 

3,958 

5,659 

5,497 

6,598 

Seattle-Everett,  Wash . 

29,160 

27,351 

36,345 

35,734 

40,448 

Shreveport,  La . 

5,107 

4,898 

6,549 

6,384 

8,400 

Sioux  City,  Iowa-Nebr . 

3,093 

3,216 

4,059 

4,235 

Sioux  Falls,  S.  Dak . 

2,410 

2,616 

3,098 

3,575 

3' 814 

South  Bend,  Ind . 

5,096 

4,851 

6,656 

6,824 

8,387 

Spokane,  Wash . 

6,462 

6,314 

8,782 

9,330 

10, 156 

Springfield,  Ill . 

2,918 

2,923 

3,904 

4,570 

5,332 

Springfield,  Mo . 

4,106 

3,956 

5,406 

5,503 

6,359 

Springfield,  Ohio . 

2,739 

3,010 

3,962 

3,741 

4,476 

Stockton,  Calif . 

6,504 

*6,415 

8,004 

8,140 

*8,962 

Syracuse,  N.Y . 

7,867 

7,563 

10,431 

10,968 

13,347 

Tacoma,  Wash . 

7,328 

6,838 

9,112 

8,888 

10, 119 

Tampa-St.  Petersburg,  Fla . 

29,814 

30,571 

37,615 

36,186 

38,749 

Toledo,  Ohio-Mich . 

16,928 

17,012 

23,333 

23,050 

27,578 

Topeka,  Kans . 

3,538 

3,284 

4,551 

5,406 

5,892 

Trenton,  N.J . 

4,093 

3,332 

4,443 

4,888 

6 ' 233 

Tucson,  Ariz . 

10,450 

9,900 

12,629 

12,635 

14,027 

Tulsa,  Okla . 

10,045 

*9,875 

*13,114 

*13,578 

*15,837  * 

Utica-Rome,  N.Y . 

*3 , 749 

3,427 

4,687 

4,773 

5,795 

Waco,  Tex . 

3,199 

2,985 

3,838 

4,042 

4,650 

Washington,  D.C.-Md.-Va . 

72,485 

75,554 

89,996 

94,560 

107,380  1 

Waterloo,  Iowa . 

3,604 

3,561 

4,558 

4,792 

5,591 

Wheeling,  W.  Va.-Ohio . 

*2 , 204 

*2,229 

22 , 987 

*3,016 

*3,531 

Wichita,  Kans . 

*6,902 

*6,602 

*8,855 

9,333 

*10,433 

Wilkes-Barre-Hazleton,  Pa . 

5,204 

4,863 

6,939 

7,051 

8,467 

Worcester,  Mass . 

4,415 

4,102 

5,985 

6,367 

7,452 

Youngstown-Warren,  Ohio . 

9,692 

9,763 

13,968 

13,457 

15,957 

2,834 

6,631 

24,890 

43,517 

44,624 

77,376 

8,273 

6,481 

2,865 

1,992 

80,084 

25.622 
168,855 

35,414 

9,991 

16,957 

18,441 

17,278 

17,734 

45.623 
9,711 


109,755 

33,733 

71,830 

5,329 


24,703 

20,420 

8,064 

7,403 

16,088 
5,  101 
17,864 
227, 090 

3,313 

70,702 

4,812 

15,944 

24,926 

29,837 

54,037 

95,336 

39,874 

4,275 

5,862 

38,803 

7,613 

4,642 

3,991 

7,690 

9,912 

4,526 

5,933 

4,261 

2 8, 662 
11,743 
9,734 
35,469 

25,388 

5,285 

5,812 

13,417 

*14,502 
5,  094 
4,368 
00,887 
5,  160 

2 3, 303 
9,778 
7,514 
6,751 
14,634 


22,986 


15,238 

5,098 


3,341 
61 , 925 
4,179 
15,373 

25,626 

28,131 

54,791 

98,657 

37,853 

4,241 

5,595 

39,222 


7,367 

4,233 

3,625 

7,830 

10,687 

4,328 

25 . 946 

3.880 

8,718 

11,116 

9,741 

33,992 

23,382 

5,121 

4.881 
12,948 

214 , 661 
5,009 
4,457 
91,628 
4,885 

2  2 , 91 4 
9,806 

6.946 
6,245 

lo,o79 


— 

Percent  change 

1974 

Sept.  1975 
from — 

9  me 
197 

1 

fro 

I  Aug. 

Sept. 

Sept. 

1  °Ct' 

Nov. 

Dec. 

Sept. 

1974 

Aug. 

1975 

9  mo 
197 

9  3,158 

3,067 

2,811 

3,058 

4,017 

5,289 

+9 

-3 

8,100 

6,910 

5,324 

5,640 

6,597 

9,857 

27,489 

25,397 

24,355 

26,025 

29,339 

42 , 003 

+4 

-8 

43,753 

39,145 

37,997 

42,746 

46,255 

74,137 

♦ 3 

-11 

45,098 

45,541 

42,992 

45,682 

52,678 

77,814 

♦6 

+1 

79,284 

76,502 

70,137 

79,944 

84,629 

113,877 

♦9 

-4 

8,997 

8,972 

7,146 

7,920 

10,180 

13,945 

♦16 

-8 

♦ 

7,157 

6,595 

6,097 

6,165 

7,118 

10,995 

♦8 

-8 

3,114 

2,896 

2,755 

3,025 

3,563 

5,025 

♦5 

-7 

2,110 

2,134 

2,343 

2,431 

2,996 

3,856 

-9 

+1 

*75,593 

78,424 

*75,602 

82,306 

95,714 

149,627 

♦4 

+4 

27,869 

24,496 

20,980 

25,019 

26,653 

38,145 

+17 

-12 

155,532 

174,642 

168,407 

182,531 

202,995 

288,455 

+4 

+12 

35,106 

36,899 

32,446 

35,190 

40,204 

59,925 

+14 

+5 

+ 

10,264 

9,451 

9,011 

9,438 

10,801 

15,517 

+5 

-8 

17,885 

16,043 

16,283 

17,876 

20,145 

29,219 

-1 

-10 

20,768 

17,663 

16,666 

17,879 

20,423 

31,575 

+6 

-15 

17,335 

17,127 

15,084 

16,027 

19,290 

27,546 

+14 

-1 

18,264 

17,084 

15,941 

17,108 

19,351 

30,758 

+7 

-6 

46,976 

50,172 

44,542 

47,383 

57,909 

79,870 

+13 

+7 

10,566 

9,815 

9,257 

10,248 

11,861 

17,347 

+6 

-7 

111,487 

124,191 

109,869 

116,598 

142,022 

206,019 

+13 

+11 

33,895 

30 , 903 

29,202 

34,480 

39,132 

62,252 

+6 

-9 

69,456 

71,705 

63,934 

67,896 

80,996 

112,303 

+12 

+3 

6,578 

5,548 

4,942 

5,569 

6,372 

9,270 

+12 

-16 

28,184 

25,034 

22,342 

23,334 

25,955 

41,834 

+12 

-11 

20,592 

19,457 

18,490 

20,410 

25,083 

36,583 

+5 

8,594 

9,045 

7,528 

7,846 

9,193 

14,341 

♦20 

+5 

8,305 

7,481 

6,981 

7,646 

10,550 

13,366 

+7 

-10 

17,309 

16,984 

16,100 

17,637 

21,916 

29,746 

+5 

-2 

5,573 

5,655 

5,204 

5,707 

7,039 

9,471 

+9 

+1 

17,433 

17,934 

17,052 

18,095 

21,699 

32,017 

+5 

+3 

*30,599 

26,004 

23,617 

27,194 

30,171 

45,009 

♦10 

-15 

3,593 

3,262 

3,031 

3,295 

3,732 

6,035 

♦8 

-9 

70,051 

68,201 

61,754 

70,250 

77,523 

118,488 

+10 

-3 

5,257 

4,599 

4,328 

4,283 

4,519 

6,943 

+6 

-13 

J 

18,309 

16,446 

13 , 986 

16,084 

18,739 

29,392 

+18 

-10 

i 

27,864 

25,362 

25,069 

25,901 

29,443 

42 , 882 

+1 

-9 

\ 

28,831 

28,269 

24,980 

28,755 

31,509 

51,306 

+13 

-2 

J 

54 , 566 

52,736 

44,253 

48,150 

53,445 

83,762 

+19 

-3 

♦2 

105,496 

93,703 

85,385 

88,246 

105,930 

155,706 

+10 

-11 

r41 , 644 

38,729 

35,010 

34,510 

41,770 

62,763 

+11 

-7 

♦ij 

4,777 

4,480 

3,878 

3,916 

4,653 

7,083 

+16 

-6 

6,592 

6,337 

5,642 

5,953 

7,807 

10,596 

+12 

-4 

t*i 

47,525 

39,138 

35,746 

39,939 

44,102 

70,394 

+9 

-18 

9,219 

7,940 

6,362 

6,589 

7,841 

11,083 

+25 

-14 

*21 

5,003 

4,690 

3,920 

4,452 

5,011 

6,905 

♦20 

-6 

-1| 

4,178 

3,902 

3,379 

3,662 

4,387 

5,831 

+15 

-7 

8,027 

7,720 

7,173 

7,441 

8,789 

12,348 

♦8 

-4 

1 

11,994 

10,339 

9,901 

11,285 

10,875 

17,406 

♦4 

-14 

J 

4,840 

4,601 

4,001 

4,299 

4,941 

6,760 

♦15 

-5 

*6,516 

6,245 

5,733 

6,035 

6,602 

*9,740 

♦9 

-4 

♦: 

4,502 

4,183 

4,179 

4,492 

5,090 

8,190 

0 

-7 

it 

*9,770 

8,640 

7,989 

8,948 

9,855 

14,083 

♦8 

-12 

♦ip 

12,229 

12,303 

11,252 

11,678 

14,692 

19,930 

+9 

+1 

11,490 

9,036 

9,201 

10,022 

11,350 

17,771 

-2 

-21 

*« 

35,547 

33,916 

30,413 

34,123 

40,246 

61,516 

+12 

-5 

♦3 

26,546 

26,739 

24,472 

24,846 

29,863 

42,710 

♦9 

+1 

+1 

5,541 

4,975 

4,387 

4,809 

5,633 

8,513 

+13 

-10 

+1C 

5,129 

5,072 

5,195 

5,572 

6,090 

10,157 

-2 

-1 

♦I 

14,342 

12,480 

12,424 

13,895 

15,255 

24,464 

0 

-13 

(’;! 

*15,770 

*14,497 

*12,807 

*13,378 

*15,935 

*23,679 

+13 

2 -8 

*-lj| 

5,842 

5,311 

4,845 

5,507 

6,662 

8,780 

+10 

-9 

+14 

4,734 

4,354 

3,752 

3,866 

4,710 

7,069 

+16 

-8 

+5j 

98,319 

99,693 

95,147 

99,750 

111,184 

162,315 

+5 

+1 

5,643 

4,981 

4,620 

4,970 

6,033 

8,319 

♦8 

-12 

*3,546 

*3,518 

*3,263 

*3,270 

*4,206 

*5,927 

♦8 

-1 

11,518 

10,383 

*8,593 

*9,157 

*10,561 

*14,985 

♦21 

-10 

♦15 

8,254 

7,652 

6,646 

7,041 

10,489 

13,157 

♦15 

-7 

6,953 

6,962 

6,445 

6,961  j 

8,508 

12,795 

+8 

0 

+51 

15,611 

14,889 

14,796 

15,822  1 

18,973 

27,238 

+1 

-5 

-21 

See  footnotes  at  end  of  table. 


Table  10.  Department  Store  Sales  in  Selected  Areas — Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Percent  change 

Sept.  1975 
from-- 

9  mos. 
1975 
from 

9  mos. 
1974 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

|  Aug. 

Sept. 

Sep, 

Oct. 

Nov . 

Dec. 

Sept. 

1974 

Aug. 

1975 

CITIES 

»rdeen,  S.  Dak . 

598 

593 

739 

757 

1,030 

986 

1,001 

1,011 

978 

843 

874 

1,014 

1,437 

+16 

-3 

+15 

tie  Creek,  Mich . 

1,795 

1,624 

2,336 

2,468 

3,158 

3,022 

2,664 

2,681 

2,677 

2,584 

2,567 

3,028 

4,324 

+4 

0 

+2 

lingham,  Wash . 

1,348 

1,208 

1,782 

1,817 

2, 154 

2,086 

2,279 

2,742 

2,089 

1,776 

2,002 

2,073 

3,150 

+18 

-24 

+31 

dgeport ,  Conn . 

2,680 

2,316 

3,158 

3,306 

4,163 

3,508 

3,704 

3,567 

*3,325 

3,611 

3,887 

4,611 

6,676 

-8 

-7 

-4 

ffalo,  N.Y . 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

9,633 

10,672 

10,244 

10,814 

11,738 

16,433 

+4 

+11 

+1 

nbridge,  Mass . 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,728 

3,336 

3,054 

2,755 

2,771 

4,059 

+9 

+22 

+6 

ville,  Ill . 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,608 

2,375 

2,399 

2,560 

2,865 

4,316 

-1 

-9 

-2 

ftona  Beach,  Fla . 

3,218 

3,760 

4,888 

4,640 

4,817 

4,547 

4,472 

4,303 

3,638 

3,249 

3,627 

4,205 

6,556 

+12 

-15 

+20 

d,  Okla . 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,671 

1,472 

1,269 

1,404 

1,513 

2,373 

+  16 

-12 

+  11 

y,  Ind . 

2,050 

2,067 

3,058 

2,784 

3,312 

3,062 

2,611 

2,822 

2,899 

4,393 

3,618 

3,783 

5,650 

-34 

+3 

-41 

ind  Forks,  N.  Dak . 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

2,077 

1  ,888 

1,515 

1,699 

1,928 

2,509 

+25 

-9 

+9 

>eley,  Colo . 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,100 

2,437 

2,136 

2,037 

2,068 

2,240 

3,771 

+5 

-12 

+7 

'erstown,  Md . 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,695 

2,754 

2,496 

2,669 

3,529 

4,874 

+10 

+2 

+11 

itington,  W.  Va . 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

4,430 

4,084 

3,716 

3,927 

5,059 

7,501 

+  10 

-8 

+7 

chinson,  Kans . 

21 ,239 

21,172 

21,628 

21 ,708 

2 1,924 

*1,831 

*1,873 

*1,971 

*1,861 

*1,714 

*1,817 

*2,046 

*2,856 

+9 

-6 

+17 

ho  Falls,  Idaho . 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

2,149 

1,730 

1 ,639 

2,004 

2,073 

3,074 

+6 

-19 

+22 

)lin,  Mo . 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

*2,139 

1,974 

1,914 

2,067 

2,192 

3,291 

+3 

-8 

+2 

Crosse,  Wis . 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,881 

2,795 

2,502 

2,562 

2,852 

4,286 

+12 

-3 

+6 

g  Beach,  Calif . 

6,635 

*6,183 

27, 891 

27 ,639 

8,603 

8,120 

8,264 

*8,494 

7,993 

*7,774 

8,315 

9,035 

13,669 

+3 

-6 

+2 

lisvllle,  Ky . 

4,846 

4,947 

6,082 

6, 193 

7,080 

8,056 

5,932 

6,667 

6,508 

6,469 

7,334 

7,798 

10,666 

+1 

-2 

-13 

kato,  Minn . 

787 

822 

1,032 

1,353 

1,296 

1,271 

1,280 

1,514 

1,283 

1,213 

1,357 

1,420 

2,067 

+6 

-15 

+6 

neapolis,  Minn . 

9,392 

9,530 

10,882 

11,385 

12, 129 

11,484 

10,873 

11,640 

12,105 

11,695 

14,188 

15,012 

18,038 

+4 

+4 

-6 

ot,  N.  Dak . 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,761 

2,392 

2,071 

2,166 

2,586 

3,393 

+15 

-13 

+13 

York,  N.Y . 

113,634 

103,874 

122,866 

124,593 

156,170 

135,974 

120,992 

124,875 

140,814 

137,303 

150,636 

165,756 

231,440 

+3 

+13 

-1 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,307 

7,110 

7,307 

8,272 

9,113 

11,970 

-3 

+13 

-7 

gar a  Falls,  N.Y . 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,947 

2,994 

2,708 

2,705 

3,214 

4,743 

+11 

+2 

+6 

land,  Calif . 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,776 

8,650 

8,617 

8,735 

10,302 

15,202 

0 

-12 

+2 

ucah,  Ky . 

1,408 

1,379 

1,856 

1,992 

2,421 

2, 141 

2,206 

2,327 

2,231 

2,118 

2,236 

2,692 

3,864 

+5 

-4 

+5 

kersburg,  W.  Va . 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,940 

3,593 

3,053 

3,248 

4,198 

5,697 

+  18 

-9 

+15 

adena,  Calif . 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,418 

7,830 

7,635 

8,481 

9,366 

14,962 

+3 

-7 

+3 

t  Huron,  Mich . 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,561 

1,600 

1,901 

1,931 

2,419 

2,827 

-16 

+2 

-23 

tsmouth,  Ohio . 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,303 

1,178 

1,157 

1,349 

1,603 

2,012 

+2 

-10 

+3 

ncy,  Ill . 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,800 

1,756 

1,691 

1,802 

2,290 

3,221 

+4 

-2 

-1 

ncy,  Mass . 

1,976 

21 , 721 

2,577 

2,335 

2,955 

2,758 

2,286 

3,242 

2,636 

2,762 

2,710 

3,220 

4,663 

-5 

-19 

-2 

id  City,  S.  Dak . 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,273 

2,490 

2,182 

1,960 

1,978 

2,214 

3,143 

+11 

-12 

+5 

hester,  Minn . 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

4,330 

4 ,026 

3,677 

4,305 

4,535 

6,443 

+9 

-7 

+5 

hester,  N.Y . 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,676 

7,127 

6,541 

7,158 

8,751 

11,926 

+9 

+7 

+3 

lie,  Ga . 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,684 

1,840 

1,466 

1,516 

1,701 

2,384 

+26 

+9 

+3 

Louis,  Mo . 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

16,057 

16,460 

15,503 

17,507 

18,989 

27,569 

+6 

+3 

-2 

Paul,  Minn . 

7,159 

7,860 

8,922 

10,695 

11,171 

10,709 

9,508 

10,650 

10,755 

10,116 

11,492 

12,186 

15,791 

+6 

+1 

-1 

Francisco,  Calif . 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

23,101 

19,673 

19,433 

20,269 

23,697 

33,106 

+1 

-15 

+6 

ttle,  Wash . 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

27,091 

22,408 

19,851 

22,556 

24,892 

39,364 

+13 

-17 

+9 

rtanburg,  S.C . 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

3,282 

3,066 

2,603 

2,873 

3,111 

4,687 

+18 

-7 

+2 

acuse,  N.Y . 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3,829 

4,337 

4,396 

4,108 

4,345 

5,478 

7,171 

+7 

+1 

-18 

n  Falls,  Idaho . 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,349 

1,568 

1,176 

1,145 

1,247 

1,365 

2,024 

+3 

-25 

+7 

la  Walla,  Wash . . . 

563 

633 

864 

845 

945 

920 

1,021 

1,009 

962 

565 

881 

882 

1,279 

+70 

-5 

+59 

ima,  Wash . 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,737 

2,540 

2,304 

2,612 

2,552 

3,871 

+10 

-7 

+5 

k,  Pa . *. . 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

1,921 

2,562 

2,440 

2,538 

3,332 

4,893 

+5 

+33 

-2 

CENTRAL  BUSINESS  DISTRICTS 

timore,  Md . 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,108 

4,810 

4,823 

5,882 

6,370 

9,088 

0 

+17 

-11 

ton,  Mass . 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

14,317 

15,766 

15,180 

16,475 

19,573 

26,808 

+4 

+10 

-1 

cago,  Ill . 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,260 

28,537 

28,763 

26 , 379 

31,193 

35,038 

46,029 

+9 

+1 

0 

veland,  Ohio . 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,861 

8,700 

8,324 

9,717 

9,827 

13,748 

+5 

+11 

-3 

Angeles,  Calif . 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

7,548 

7,693 

6,510 

7,912 

8,854 

14,219 

+18 

+2 

+1 

land,  Calif . 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

4,703 

4,034 

3,560 

3,409 

3,612 

4,393 

6,660 

+4 

-12 

+3 

ladelphia,  Pa . 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,796 

16,800 

15,986 

16,412 

20,023 

25,037 

+5 

+31 

-2 

tsburgh,  Pa . 

11,414 

10,599 

14,338 

2 14  >541 

14,247 

15,501 

11,550 

13,481 

14,934 

13,706 

15,458 

17,887 

25,715 

+9 

+11 

+6 

hington,  D.C . 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,657 

7,708 

8,339 

8,321 

9,021 

13,910 

-8 

+16 

-5 

MISCELLANEOUS  AREAS 

aeda  County,  Calif . 

21,900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

32,225 

28,776 

26,426 

26,848 

32,648 

49,582 

+9 

-11 

+8 

se  and  Nampa,  Idaho . 

2,591 

.  2,473 

3,423 

3,438 

4,114 

3,947 

4,201 

4,620 

4,082 

3,637 

3,848 

4,004 

6,237 

+12 

-12 

+  8 

ton  SMSA,  excluding  CBD . 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

44,806 

52,495 

52,659 

48,480 

52,335 

62,476 

93,684 

+9 

0 

+5 

stol -Kings port -Johnson 

ty,  Tenn.-Va . 

3,809 

4,074 

6,532 

6,485 

8,  188 

6,772 

6,898 

7,458 

7,467 

5,584 

5,926 

6,794 

10,319 

+34 

0 

+27 

cago  City,  excluding  CBD . 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

41,717 

*45,183 

44,873 

43,619 

47,093 

50,550 

69,741 

+3 

-1 

-2 

tra  Costa  County,  Calif . 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

21,220 

18,883 

16,323 

16,881 

20,695 

pi , 283 

+16 

-11 

+12 

berland-Hagerstown,  Md . 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

4,248 

4,214 

3,779 

4,029 

5,179 

6,871 

+12 

-1 

+7 

aware  (State) . 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

19,394 

18,492 

16,829 

18,307 

23,105 

32,061 

+10 

-5 

+6 

rfleld  County,  Conn . 

12,757 

1 1 , 250 

14,658 

15,253 

18,540 

17,024 

16,453 

17,607 

16,808 

16,056 

17,174 

20,948 

30,714 

+5 

-5 

+2 

raont -Morgantown,  W.  Va . 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

2,049 

1,835 

1,480 

1,856 

2,135 

2,828 

+24 

-10 

+21 

nepin  County,  Minn . 

29,820 

32,214 

37,706 

41,792 

46,668 

44,629 

40,203 

46,472 

44,570 

40,168 

46,711 

49,269 

65,415 

+11 

-4 

+5 

sau  County,  N.Y . 

237,835 

235 , 427 

44,183 

245 , 290 

2 56, 894 

*53,230 

*45,647 

*48,523 

*51,720 

*49,942 

*54,363 

*63,110 

*97,560 

+4 

+7 

-2 

ladelphia  SMSA,  excl.  CBD . 

71,949 

65 , 290 

88,889 

92,288 

111,458 

96,358 

86,654 

98,691 

107,391 

93,883 

100,186 

121,999 

180,982 

+14 

+  9 

+10 

sey  County,  Minn . 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

21,136 

20,744 

19,531 

22,026 

23,380 

31,420 

+6 

-2 

+2 

Fernando  Valley,  Calif . 

20,210 

219,953 

24,029 

25 , 008 

*28,235 

*27,627 

26,170 

226,303 

24,429 

22,351 

26,663 

29,142 

46,021 

+9 

-7 

+8 

tchester  County,  N.Y . 

18,770 

17,214 

21,030 

22,485 

27,721 

26, 186 

23,053 

24,095 

27,345 

25,023 

25,429 

29,746 

46,239 

+9 

+13 

-1 

tside  Los  Angeles,  Calif . 

6,772 

6,725 

8,694 

9,776 

10, 002 

9,  908 

8,602 

9,063 

9,574 

7,784 

9,761 

9,203 

15,645 

+23 

+6 

+9 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  in  this  report.  They 
e  Included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

rRevlsed.  S  does  not  meet  publication  standards  because  of  inadequate  response.  ‘For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

eas,  see  pp.  36-38.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3  Revised  figures  not  available.  *  Includes  Nassau  and  Suffolk 

unties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  5 Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf folk  SMSA 

11  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of 


Department  Stores  in  Selected  Areas:  September  1975 


Area 


Number 

of 


Area 


Number 

of 


Area 


Number 

of 


stores 


stores 


STANDARD  CONSOLIDATED  AREA1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 


CITIES 


stores 


New  York,  N. Y. -Northeastern  New  Jersey.... 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim- Santa  Ana-Garden  Grove,  Calif 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala. . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . . 

Charleston,  S.C . . 

Charleston,  W.  Va . . 

Cha  t  ta nooga ,  Tenn . -Ga . . 

Chicago,  Ill . . 

Cincinnati,  Ohio-Ky.-Ind . . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christi,  Tex . 

Dallas,  Tex.. . 

Dayton,  Ohio . 

Decatur,  Ill . . . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis . 

El  Paso,  Tex . 

Erie,  Pa . . 

Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn . 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . . . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind . 


Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-Winston-Salem-High  Point,  N.C.. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind 
Jackson,  Mich.... 
Jackson,  Miss...., 
Jacksonville,  Fla 
Kalamazoo,  Mich.., 


Kansas  City,  Mo.-Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


239 

13 

36 

52 

32 

32 

14 

67 

52 

61 

11 

12 

12 

66 

12 

7 

12 

3 

62 

68 

22 

18 

6 

13 

New  York,  N.Y. 3 . 

79 

34 

34 

18 

93 

36 

65 

17 

24 

22 

12 

30 

14 

15 

35 

16 

13 

130 

219 

49 

55 

71 

81 

12 

12 

30 

40 

Providence-Pawtucket -Warwick,  R. I . -Mass . . 

30 

9 

Raleigh,  N.C . 

13 

79 

48 

11 

22 

7 

13 

29 

58 

12 

105 

30 

8 

8 

St.  Louis,  Mo. -Ill . 

78 

11 

6 

21 

12 

21 

36 

San  Bernardino-Riverside-Ontario,  Calif.. 

44 

59 

7 

15 

89 

7 

38 

7 

19 

Scranton,  Pa . 

10 

39 

13 

Seattle-Everett ,  Wash . 

41 

30 

Shreveport,  La . 

17 

Sioux  City,  Iowa-Nebr . 

6 

16 

Sioux  Falls,  S.  Dak . 

8 

5 

South  Bend,  Ind . 

13 

12 

Spokane,  Wash . 

14 

Springfield,  Ill . 

8 

Springfield,  Mo . 

10 

37 

39 

Springfield,  Ohio . 

10 

23 

Stockton,  Calif . 

11 

85 

Syracuse,  N.Y . 

25 

Tacoma,  Wash . 

11 

56 

8 

8 

25 

12 

Tampa-St.  Petersburg,  Fla . 

60 

Toledo,  Ohio-Mich . 

40 

Topeka,  Kans . 

11 

Trenton,  N.J . 

9 

Tucson,  Ariz . 

18 

52 

Tulsa,  Okla . 

21 

20 

Utica-Rome,  N.Y . 

12 

12 

Waco,  Tex . 

10 

13 

Washington,  D.C.-Md.-Va . 

88 

14 

Waterloo,  Iowa . 

10 

10 

Wheeling,  W.  Va.-Ohio . 

9 

18 

Wichita,  Kans . 

15 

217 

Wilkes-Barre-Hazleton,  Pa . 

19 

44 

Worcester,  Mass . 

13 

9 

Youngstown-Warren,  Ohio . 

28 

Aberdeen,  S.  Dak . 

Battle  Creek,  Mich . 

Bellingham,  Wash . 

Bridgeport,  Conn . 

Buffalo,  N.Y . 

Cambridge,  Mass . 

Danville,  Ill . 

Daytona  Beach,  Fla . 

Enid,  Okla . 

Gary,  Ind . 

Grand  Forks,  N.  Dak . 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va . 

Hutchinson,  Kans . 

Idaho  Falls,  Idaho . 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif . 

Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn . 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y . 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va . 

Pasadena,  Calif . 

Port  Huron,  Mich . . 

Portsmouth,  Ohio . . 

Quincy,  Ill . . . 

Quincy,  Mass . . 

Rapid  City,  S.  Dak . . 

Rochester,  Minn . . 

Rochester,  N.Y . . 

Rome,  Ga . 

St.  Louis,  Mo . . 

St.  Paul,  Minn . 

San  Francisco,  Calif . 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho . 

Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va.. 
Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown ,  Md . 

Delaware  (State) . . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va . 

Hennepin  County,  Minn . 


1 


1 

1 


4 


1 


1 

1 


3: 

1( 

8‘ 

If 

5: 

If 

11 

2 

2 

3( 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


3S 

126 

If 


24 

22 


$ 


'For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  ‘Includes  Nassau  and  Suffolk  Counties  formerly 
Included  in  the  New  York,  N.  Y.  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y.  The  combination  of  this  SMSA  and  the 
Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.  Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


■ - 

Kind  of  business 

1975 

1974 

Percent 
change 
Sept.  1975 
from — 

Jan. 

Feb. 

Mar. 

Apr. 

_ 

May 

June 

July 

1  Aug. 

Sept. ^ 

Sept. 

|  Oct. 

Nov. 

Dec. 

Sept. 

1974 

Aug. 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

27,666 

26,932 

26,694 

26,961 

27,663 

27,341 

26,988 

27,089 

27,361 

27,099 

27,406 

27,267 

28,916 

+1 

+1 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,795 

8,830 

8,944 

8,995 

8,917 

8,616 

8,578 

-1 

+1 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,193 

18,259 

18,417 

18,114 

18,489 

18,951 

20,338 

+2 

+1 

d  stores,  total..,. . 

284 

281 

290 

299 

303 

299 

298 

297 

295 

297 

299 

300 

314 

-1 

-1 

rocery  stores . 

216 

215 

213 

221 

226 

221 

218 

217 

217 

218 

221 

218 

234 

0 

0 

ing  and  drinking  places . . . 

178 

187 

184 

206 

203 

211 

197 

211 

223 

167 

186 

179 

179 

+34 

+6 

eral  merchandise  group  with  nonstores... 

14,489 

14,002 

13,723 

13,652 

13,679 

13,547 

13 ,394 

13,587 

13,689 

13,570 

13,748 

14,141 

15,299 

+1 

+1 

eneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . . . 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,872 

13,014 

13 , 133 

12,986 

13,140 

13,542 

14,743 

+1 

+1 

epartment  stores  and  dry  goods, 

general  merchandise  stores . 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

10,655 

10,793 

10,934 

10,509 

10,658 

10,997 

12,142 

+4 

+1 

Department  stores . 

10,496 

10,113 

9,929 

9,905 

9,946 

9,901 

9,793 

9,925 

10,056 

9,633 

9,783 

10,105 

11,162 

+4 

+1 

ail-order  houses  (department  store 

merchandise) . 

1,949 

1,936 

1,896 

1,889 

1,882 

1,853 

1,833 

1,853 

1,859 

1,860 

1,873 

1,947 

2,018 

0 

0 

arel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,446 

1,464 

1,504 

1,475 

1,478 

1,569 

1,787 

+2 

+3 

omen's  ready-to-wear  stores . 

643 

609 

608 

584 

586 

583 

567 

586 

610 

605 

599 

636 

716 

+1 

+4 

niture,  home  furnishings,  and  equipment 

ores,  total . 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,638 

2,696 

2,756 

2,853 

2,769 

2,759 

2,870 

-3 

+2 

urniture,  home  furnishings  stores . 

2,124 

2,008 

2,009 

2,009 

2,022 

1,960 

2,010 

2,030 

2,057 

2,122 

2,049 

2,091 

2,133 

-3 

+1 

Furniture  stores . 

1,948 

1,851 

1,856 

1,862 

1,868 

1,797 

1,851 

1,871 

1,891 

1,949 

1,871 

1,920 

1,956 

-3 

+1 

ousehold  appliance,  TV,  radio  stores _ _ 

586 

569 

537 

568 

577 

565 

544 

572 

595 

615 

610 

554 

619 

-3 

+4 

Household  appliance  stores . 

513 

499 

468 

495 

500 

503 

472 

490 

503 

542 

537 

484 

531 

-7 

+3 

lding  materials,  hardware,  farm 

uipment  dealers,  total . 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,813 

2,842 

2,894 

2,954 

2,903 

2,651 

2,376 

-2 

+2 

umber  and  other  building  materials 

dealers2 . 

1,648 

1,588 

1,590 

1,698 

1,846 

1,958 

1,958 

2,011 

2,044 

2,056 

2,025 

1,877 

1,704 

-1 

+2 

omotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,486 

2,438 

2,461 

2,399 

2,470 

2,418 

2,376 

+3 

+1 

■assenger  car  dealers3 . 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,197 

1,169 

1,199 

1,121 

1,153 

1,145 

1,089 

+7 

+3 

Passenger  car  dealers  (franchised) . 

996 

1,030 

1,041 

1,030 

1,045 

1,065 

1,081 

1,050 

1,071 

1,044 

1,079 

1,067 

1,003 

+3 

+2 

ire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,188 

1,177 

1,171 

1,194 

1,223 

1,188 

1,208 

-2 

-1 

oline  service  stations . 

424 

424 

438 

430 

456 

456 

464 

454 

448 

427 

436 

435 

425 

+5 

-1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,813 

10,709 

10,917 

10,804 

11,029 

10,760 

10,806 

+1 

+2 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,595 

5,615 

5,718 

5,708 

5,679 

5,415 

5,207 

0 

+2 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,218 

5,094 

5,199 

5,096 

5,350 

5,345 

5,599 

+2 

+2 

d  stores,  total . 

266 

263 

275 

283 

288 

282 

283 

282 

280 

285 

285 

287 

295 

-2 

-1 

eral  merchandise  group  with  nonstores. . . 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,173 

1,195 

1,248 

1,306 

1,357 

1,365 

1,490 

-4 

+4 

eneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

1,204 

1,097 

1,049 

1,058 

1,084 

1 ,048 

1,009 

1,027 

1,067 

1,116 

1,155 

1,170 

1,338 

-4 

+4 

epartment  stores  and  dry  goods, 

general  merchandise  stores . 

1,160 

1,055 

1,009 

1,016 

1,042 

1,010 

968 

983 

1,002 

1,067 

1,106 

1,123 

1,293 

-6 

+2 

Department  stores . 

999 

904 

855 

866 

888 

859 

813 

833 

870 

904 

948 

958 

1,114 

-4 

+4 

arel  and  accessory  stores,  total . 

894 

845 

839 

831 

832 

838 

832 

835 

868 

852 

866 

882 

1,013 

+2 

+4 

niture,  home  furnishings,  and  equipment 

orps,  total . 

873 

834 

838 

819 

839 

838 

861 

884 

926 

938 

917 

917 

953 

-1 

+5 

urniture,  home  furnishings  stores . 

617 

593 

598 

576 

584 

590 

607 

614 

640 

655 

637 

656 

662 

-2 

+4 

lding  materials,  hardware,  farm 

uipment  dealers,  total . 

2,162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,654 

2,683 

2,739 

2,780 

2,731 

2,482 

2,217 

-1 

+2 

umber  and  other  building  materials 

dealers2 . 

1,573 

1,518 

1,526 

1,631 

1,778 

1,892 

1,907 

1,946 

1,977 

1,979 

1,949 

1,803 

1,638 

0 

+2 

omotive  dealers,  total . . . 

1,382 

1,406 

1,417 

1,445 

1,490 

1,523 

1,521 

1,483 

1,501 

1,463 

1,507 

1,473 

1,406 

+3 

+1 

assenger  car  dealers  (franchised) . 

867 

906 

907 

901 

915 

931 

993 

912 

930 

952 

941 

919 

864 

-2 

+2 

oline  service  stations . 

416 

417 

430 

422 

448 

448 

457 

448 

443 

421 

429 

427 

418 

+5 

-1 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16,175 

16,380 

16,444 

16,295 

16,377 

16,807 

18,110 

+1 

0 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,200 

3,215 

3,226 

3,277 

3,238 

3,201 

3,371 

-2 

0 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

12,975 

13,165 

13,218 

13,018 

13,139 

13,606 

14,739 

+2 

0 

oral  merchandise  group  with  nonstores... 

13,124 

12,741 

12,507 

12,437 

12,431 

12,342 

12,221 

12,392 

12,441 

12,264 

12,391 

12,776 

13,809 

+1 

0 

oneral  merchandise  group  without  non- 

3tores  (except  department  stores  mail 

order) . 

12,726 

12,358 

12,131 

12,066 

12,058 

11,991 

11,863 

11,987 

12,066 

11,870 

11,985 

12,372 

13,405 

+2 

+1 

epartment  stores  and  dry  goods, 

general  merchandise  stores . 

10,265 

9,949 

9,792 

9,749 

9,775 

9,762 

9,687 

9,810 

9,912 

9,442 

9,552 

9,874 

10,849 

+5 

+1 

Department  stores . 

9,497 

9,209 

9,074 

9,039 

9,058 

9,042 

8,980 

9,092 

9,186 

8,729 

8,835 

9,147 

10,048 

+5 

+1 

arel  and  accessory  stores,  total . 

715 

659 

652 

631 

630 

612 

614 

629 

636 

623 

612 

687 

774 

+2 

+1 

niture,  home  furnishings,  and  equipment 

ores,  total . 

1,950 

1,848 

1,805 

1,856 

1,857 

1  ,782 

1,777 

1,812 

1 ,830 

1,915 

1,852 

1,842 

1,917 

-4 

+1 

orniture,  home  furnishings  stores . 

1,507 

1,415 

1,411 

1,433 

1,438 

1,370 

1,403 

1,416 

1,417 

1,467 

1,412 

1,435 

1,471 

-3 

0 

ousehold  appliance,  TV,  radio  stores.... 

378 

373 

343 

370 

366 

353 

329 

353 

367 

384 

380 

352 

387 

-4 

+4 

lding  materials,  hardware,  farm 

uipment  dealers,  total . 

170 

163 

155 

155 

163 

162 

159 

159 

155 

174 

172 

169 

159 

-11 

-3 

.omotive  dealers,  total . 

939 

957 

944 

927 

943 

981 

965 

955 

960 

936 

963 

945 

970 

+3 

+1 

Ire,  battery,  accessory  dealers . 

756 

768 

734 

728 

726 

752 

737 

733 

733 

750 

761 

738 

773 

-2 

0 

L  3e«  footnotes  at  end  of  table. 


i 


16 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Perce 

chan 

Sept. 

from 

nt 

g* 

19" 

— 

Jan. 

Feb. 

Mar . 

Apr. 

1 

1 

May  1 

June 

July  1 

Aug. 

p 

Sept. 

Sept.  1 

Oct. 

Nov. 

Dec. 

Sept. 

1974 

Au 

19' 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences1 

Retail  stores,  total . 

27,208 

27,246 

27,129 

27,303 

27,606 

27,402 

27,609 

27,525 

27,599 

27,339 

27,458 

27,340 

27,035 

+1 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,515 

8,610 

8,593 

8,719 

8,632 

8,692 

8,738 

8,641 

8,542 

8,434 

-1 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,788 

18,996 

18,809 

18,890 

18,893 

18,907 

18,601 

18,817 

18,798 

18,601 

+2 

Food  stores,  total . 

291 

288 

297 

300 

301 

293 

290 

287 

301 

306 

310 

296 

298 

-2 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,884 

13,966 

13,927 

13,969 

13,995 

13 ,909 

13,882 

13,938 

13,902 

13,742 

13,922 

13,872 

13,889 

+1 

order) . 

13,317 

13,424 

13,385 

13,443 

13,456 

13 ,382 

13,331 

13,365 

13,357 

13,178 

13,332 

13,299 

13,321 

+1 

Department  stores . 

Mail-order  houses  (department  store 

9,941 

10,036 

10,039 

10,133 

10,171 

10,167 

10,186 

10,224 

10,302 

9,896 

9,994 

9,981 

9,990 

+4 

merchandise) . 

1,898 

1,919 

1,892 

1,898 

1,891 

1,879 

1,892 

1,899 

1,897 

1,904 

1,892 

1,896 

1,915 

0 

Apparel  and  accessory  stores,  total . 

1,515 

1,539 

1 ,509 

1,502 

1,502 

1,522 

1,528 

1,548 

1,550 

1,518 

1,506 

1,519 

1,489 

+2 

Women’s  ready-to-wear  stores . 

609 

623 

609 

604 

604 

612 

602 

628 

621 

614 

594 

610 

595 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,734 

2,682 

2,684 

2,715 

2,724 

2,681 

2,702 

2,706 

2,739 

2,844 

2,772 

2,737 

2,673 

-4 

Furniture,  home  furnishings , stores . 

2,069 

2,009 

2,010 

2,032 

2,042 

2,002 

2,040 

2,035 

2,060 

2,146 

2,073 

2,077 

2,006 

-4 

Furniture  stores . 

1,897 

1,853 

1,856 

1  ,873 

1,881 

1,830 

1,868 

1,871 

1,902 

1,981 

1,899 

1,920 

1,837 

-4 

Household  appliance,  TV,  radio  stores.... 

559 

571 

565 

577 

589 

577 

576 

567 

582 

603 

601 

558 

562 

-3 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

493 

498 

492 

506 

513 

502 

496 

486 

492 

535 

524 

490 

490 

-8 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,644 

2,594 

2,504 

2,560 

2,624 

2,648 

2,654 

2,610 

2,636 

2,673 

s 

2,668 

2,625 

2,558 

-1 

dealers2 . 

1,839 

1,821 

1,761 

1,793 

1,826 

1,847 

1,835 

1,827 

1,865 

1,871 

1,872 

1,815 

1,799 

0 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,391 

2,423 

2,437 

2,453 

2,446 

2,456 

2,399 

2,408 

2,388 

2,385 

+2 

Passenger  car  dealers  (franchised) . 

1,032 

1,043 

1,041 

1,038 

1,037 

1,032 

1,065 

1,078 

1,072 

1,048 

1,045 

1,047 

1,021 

+2 

Tire,  battery,  accessory  dealers . 

1,204 

1 ,191 

1,176 

1,180 

1,163 

1,171 

1,170 

1,153 

1,161 

1,185 

1,198 

1,177 

1,198 

-2 

Gasoline  service  stations . 

432 

434 

446 

436 

443 

451 

457 

454 

446 

429 

427 

433 

425 

+4 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,659 

10,902 

10,786 

10,938 

10,794 

10,889 

10,772 

10,840 

10,596 

10,374 

+1 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,262 

5,373 

5,379 

5,480 

5,404 

5,456 

5,441 

5,403 

5,309 

5,233 

0 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,397 

5,529 

5,407 

5,458 

5,390 

5,433 

5,331 

5,437 

5,287 

5,141 

+2 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,310 

1,308 

1,271 

1,277 

1,280 

1,265 

1,270 

1,248 

1,267 

1,316 

1,361 

1,282 

1,218 

-4 

order) . 

1  ,139 

1,140 

1,107 

1,118 

1,114 

1,096 

1,088 

1,083 

1,095 

1,139 

1,177 

1,110 

1,057 

-4 

Department  stores . 

905 

918 

883 

919 

919 

903 

900 

908 

909 

952 

979 

907 

855 

-5 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

868 

860 

888 

894 

893 

884 

865 

861 

845 

825 

+2 

Furniture,  home  furnishings,  .and  equipment 

863 

stores,  total . 

866 

849 

861 

848 

867 

857 

876 

885 

916 

929 

905 

895 

-1 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

619 

595 

605 

590 

597 

601 

613 

612 

642 

658 

632 

641 

616 

-2 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,460 

2,430 

2,340 

2,401 

2,470 

2,492 

2,494 

2,450 

2,488 

2,509 

2,506 

2,448 

2,397 

-1 

dealers2 . 

1,763 

1,741 

1,686 

1,717 

1,760 

1,788 

1,786 

1,769 

1,810 

1,801 

1,803 

1,749 

1,739 

0 

Automotive  dealers,  total . 

1,443 

1,439 

1,436 

1,448 

1,475 

1,473 

1,507 

1,501 

1,488 

1,457 

1,442 

1,450 

1,430 

+2 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

906 

910 

907 

939 

933 

909 

898 

906 

899 

878 

+1 

Gasoline  service  stations . 

424 

426 

435 

431 

433 

442 

451 

446 

440 

424 

420 

426 

419 

+4 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,644 

16,704 

16,616 

16,671 

16,731 

16,710 

16,567 

16,618 

16,744 

16,661 

+1 

Durable  goods  stores,  total . 

3,292 

3,265 

3,230 

3,253 

3,237 

3,214 

3,239 

3,228 

3,236 

3,297 

3,238 

3,233 

3,201 

-2 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,391 

13,467 

13,402 

13,432 

13,503 

13,474 

13,270 

13,380 

13,511 

13,460 

+2 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,574 

12,658 

12,656 

12,692 

12,715 

12,644 

12,612 

12,690 

12,635 

12,426 

12,561 

12,590 

12,671 

+2 

12,178 

12,284 

12,278 

12,325 

12,342 

12,286 

12,243 

12,282 

12,262 

12,039 

12,155 

12,189 

12 ,264 

+2 

Department  stores . 

9,036 

9,118 

9,156 

9,214 

9,252 

9,264 

9,286 

9,316 

9,393 

8,944 

9,015 

9,074 

9,135 

+5 

Apparel  and  accessory  stores,  total . 

675 

662 

652 

634 

642 

634 

634 

655 

666 

653 

645 

674 

664 

Furniture,  home  furnishings,  and  equipment. 

1,867 

1,842 

1,810 

1,868 

1,833 

1,823 

1,867 

1,857 

1,824 

1,826 

1,821 

1,823 

1,915 

-5 

Furniture,  home  furnishings  stores . 

1,450 

1,414 

1,405 

1  ,442 

1,445 

1,401 

1,427 

1,423 

1,418 

1,488 

1,441 

1,436 

1,390 

-5 

Household  appliance,  TV,  radio  stores.... 

359 

366 

356 

368 

370 

363 

352 

349 

360 

379 

377 

361 

362 

-5 

Automotive  dealers,  total . 

972 

971 

954 

943 

948 

964 

946 

945 

968 

942 

966 

938 

955 

+3 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

730 

737 

726 

727 

735 

751 

768 

738 

757 

-2 

P Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

1Accounts-recei vable  data  contain  no  significant  trading-day  differences. 

2 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3  Includes  both  franchised  and  nonfranchised  car  dealers. 
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jble  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


r 

Kind  of  business 

1975 

1974 

Perc 

chan 
Sept, 
f  rorr 

ent 

ge 

1975 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July  | 

Aug. 

Sept . P 

Sept.  | 

Oct. 

Nov. 

Dec . 

Sept. 

1974 

Aug. 

1975 

fl 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

16,327 

15,782 

15,482 

15,456 

— 

15,524 

15,430 

15,180 

15,395 

15,479 

15,418 

15,618 

15,913 

17,178 

0 

+i 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,785 

1,830 

1,830 

1,940 

1,902 

1,819 

1,911 

-6 

0 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,395 

13,565 

13,649 

13,478 

13,716 

14,094 

15,267 

+  1 

+  1 

ral  merchandise  group  with  nonstores... 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,337 

12,506 

12,578 

12,432 

12,605 

12,943 

14,003 

*i 

+1 

neral  merchandise  group  without  non- 

tores  (except  department  stores  mail 

.rder) . 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

11,991 

12,122 

12,217 

12,053 

12,194 

12,549 

13,632 

+1 

+1 

partment  stores  and  dry  goods,  general 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,893 

10,033 

10,155 

9,721 

9,857 

10,167 

11,188 

+4 

+i 

9,806 

9,462 

9,322 

9,293 

9,328 

9,284 

9,195 

9,325 

9,439 

9,026 

9,157 

9,453 

10,403 

+5 

+i 

.rel  and  accessory  stores,  total . 

674 

630 

601 

592 

588 

598 

579 

587 

598 

603 

622 

656 

745 

-1 

+2 

battery,  accessory  dealers . 

717 

706 

685 

693 

694 

700 

690 

698 

693 

740 

745 

727 

743 

-6 

-1 

i 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,763 

1,797 

1,850 

1,845 

1,926 

1,896 

1,975 

0 

+3 

Durable  goods  stores,  total . 

404 

392 

397 

433 

484 

492 

486 

514 

509 

505 

485 

462 

428 

+i 

-1 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,277 

1,283 

1,341 

1,340 

1,441 

1,434 

1,547 

0 

+5 

;ral  merchandise  group  with  nonstores... 

826 

750 

749 

755 

776 

734 

700 

722 

765 

804 

847 

842 

915 

-5 

+6 

meral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

>rder) . 

743 

667 

644 

655 

671 

641 

607 

622 

649 

698 

729 

728 

834 

-7 

+4 

jpartment  stores  and  dry  goods,  general 

lerchandise  stores . 

709 

634 

610 

621 

637 

611 

574 

589 

615 

658 

688 

687 

800 

-7 

+4 

Department  stores . 

677 

605 

581 

590 

607 

583 

545 

559 

585 

624 

656 

654 

763 

-6 

+5 

irel  and  accessory  stores,  total . 

187 

174 

160 

161 

164 

178 

173 

171 

184 

173 

186 

178 

209 

+6 

+8 

INSTALIMENT  ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,417 

13,598 

13,629 

13,573 

13,692 

14,017 

15,203 

0 

0 

Durable  goods  stores,  total . 

1,499 

1,447 

1,364 

1,367 

1,369 

1,354 

1,299 

1,316 

1,321 

1,435 

1,417 

1,357 

1,483 

-8 

0 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12,118 

12,282 

12,308 

12,138 

12,275 

12,660 

13,720 

+1 

0 

sral  merchandise  group  with  nonstores. . . 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,637 

11,784 

11,813 

11,628 

11,758 

12,101 

13,088 

+2 

0 

jneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

Drder) . 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,384 

11,500 

11,568 

11,355 

11,465 

11,821 

12,798 

+2 

apartment  stores  and  dry  goods,  general 

aerchandise  stores . 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,319 

9,444 

9,540 

9,063 

9,169 

9,480 

10,388 

+5 

+i 

Department  stores . 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,650 

8,766 

8,854 

8,402 

8,501 

8,799 

9,640 

+5 

+i 

irel  and  accessory  stores,  total . 

487 

456 

441 

431 

424 

420 

406 

416 

414 

430 

436 

478 

536 

-4 

0 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSr 

rED  for  seasonal 

variations  and 

holiday 

differences 1 

Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

15,803 

15,728 

15,673 

15,726 

15,776 

15,677 

'  15,807 

15,704 

15,778 

+1 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,795 

1,812 

1,798 

1,912 

1,881 

1,840 

1,894 

-6 

-1 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,916 

13,878 

13,914 

13,978 

13,765 

13,926 

13,864 

13,884 

+2 

0 

sral  merchandise  group  with  nonstores... 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,763 

12,787 

12,782 

12,630 

12,756 

12,655 

12,725 

+1 

0 

?neral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

irder) . 

12,337 

12,435 

12,428 

12,485 

12,509 

12,479 

12,399 

12,402 

12,429 

12,263 

12,358 

12,279 

12,343 

*1 

0 

apartment  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,532 

9,573 

9,686 

9,220 

9,353 

9,353 

9,361 

+5 

+1 

irel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

626 

611 

629 

624 

630 

636 

637 

627 

-1 

-1 

fs,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

681 

682 

686 

691 

738 

746 

740 

739 

-6 

+1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,840 

1,862 

1,873 

1,846 

1,909 

1,820 

1,784 

+i 

+1 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

462 

468 

481 

480 

467 

458 

454 

453 

+3 

0 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1,336 

1,368 

1,377 

1,374 

1,372 

1,381 

1,393 

1,379 

1,451 

1,366 

1,331 

+i 

+1 

sral  merchandise  group  with  nonstores... 

803 

778 

786 

780 

796 

774 

765 

757 

782 

818 

846 

778 

737 

-4 

+3 

jneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

>rder) . 

712 

688 

681 

682 

694 

677 

663 

655 

673 

723 

742 

678 

645 

-7 

+3 

apartment  stores . 

637 

615 

605 

613 

628 

610 

596 

601 

614 

655 

679 

615 

581 

-6 

+2 

jirel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

187 

188 

194 

188 

176 

181 

171 

173 

+7 

-3 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,833 

13,864 

13,903 

13,831 

13,898 

13,884 

13,994 

+1 

0 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1,350 

1,327 

1,331 

1,318 

.1,445 

1,423 

1,386 

1,441 

-9 

-1 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,506 

12,533 

12,585 

12,386 

12,475 

12,498 

12,553 

+2 

0 

eral  merchandise  group  with  nonstores... 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

11,998 

12,030 

12,000 

11,812 

11,910 

11,877 

11,988 

+2 

0 

eneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,625 

11,747 

11,747 

11,803 

11,815 

11,802 

11,736 

11,747 

11,756 

11,540 

11,616 

11,601 

11,698 

+2 

0 

apartment  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8,915 

8,936 

8,972 

9,072 

8,565 

8,674 

8 , 738 

8,780 

+6 

+1 

arel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

439 

423 

435 

436 

454 

455 

466 

454 

-4 

0 

/Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer- 
i  1  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 

t 

pPrelimlnary  estimates,  see  Explanatory  Material,  page  24.  1Accounts-recei vable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months ‘ 

Year-to-v 
Ratio 1 

Range 

Median 

Range 

Median 

Range 

Median 

All  stores 

Retail  stores,  total . . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . . . 

1.4-1. 5 

1.5 

1 .4-1.5 

1 .4 

0.4-0. 5 

0.5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

Food  stores,  total . i . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0.2-0. 5 

0.2 

Meat  markets . 

4. 8-6. 3 

5.4 

4 .8-6.1 

5.2 

2. 1-2.7 

2.2 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0. 7-2.1 

1.0 

Restaurants,  lunchrooms,  cafeterias . . . 

3.4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

1.1-1. 1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0. 1-0.2 

0.1 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0.1-0. 1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4  .4-7.1 

5.4 

1.2-2. 2 

1.8 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3.8-4  .7 

4.2 

0.4 -1.5 

0.8 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

Family  clothing  stores . 

4  .7-7.0 

5.4 

4  .7-6.1 

5.0 

1.1-2. 8 

1.4 

Shoe  stores . 

5. 2-6. 2 

5.6 

4 .6-5.5 

5.4 

1.4-1. 8 

1.5 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3.0-4 .1 

3.6 

3 . 1  -4 . 1 

3.7 

1.4-1. 8 

1.8 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

Furniture  stores . 

5. 3-5. 9 

5.6 

5. 1-5.8 

5.2 

1.6-2. 4 

2.0 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4 -7.1 

6.4 

2. 8-5.0 

3.2 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

3.7-4 .1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3 .6  -4 .4 

4.2 

0.8-1 .8 

1.0 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0.5-0. 7 

0.6 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

Tire,  battery,  accessory  dealers . 

3. 8-4. 9 

4  .0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

Drug  and  proprietary  stores . 

3. 3-3. 5 

3.4 

3. 1-3.5 

3.2 

0.5-1. 4 

0.6 

Liquor  stores . . . 

4. 4-4. 7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

Group  II  stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1.7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Ft>od  stores,  total . 

1.6-1. 6 

1.6 

1 .6-1.6 

1.6 

0.1 -0.3 

0.2 

Grocery  stores . 

1.6-1. 7 

1.7 

1 .6-1.7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . 

0.9-1. 1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0. 1-0.2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0.4-0. 5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3 . 5-4 . 8 

3.6 

1 .0-3.2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2. 0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8.3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1.1-3. 7 

2.3 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trading 

day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sal 
The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data--January  1970  over  January  1969. 

‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 

(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


( Percent ) 


Ratio  of  2  con- 

Year-to- 

year 

Ratio  of  2  con- 

Year- t 
year 

Kind  of  business 

secutive  months 

Kind  of  business 

secutive  months 

Range 

Median 

ratio1 

Range 

Median 

ratio 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6-2. 7 

2.0 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3.3-7. 5 

4.8 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores . 

3. 8-7. 4 
2. 4-7. 2 

2. 2-3. 5 

5.4 

4.5 

3.0 

9.1 

12.2 

8.3 

Jewelry  stores . 

Florists . 

Book  stores . 

Stationery  stores . 

1.0-6. 5 

3. 5- 6. 7 

4. 6- 6. 7 

3. 1-6. 5 

1.8 

4.9 
5.7 

3.9 

1 

1 

Plumbing,  heating,  and  air  conditioning  equipment 

3. 3-8. 3 

3.9 

2. 8-4. 3 

3.5 

9.0 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  raont 
for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 


‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5«t,  B  =  3.6  to  7.0 C  =  7.1  to  10.5^  a  =  0  to  1.5^,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5^,  d  =  exceeds  4.5^. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  In  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
•ading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  aval lable-January  1970  over  January  1969. 

‘Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
>mputed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2 Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
jtimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
)  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


[able  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecut 

ive  mont 

hs 

The 

The 

The 

The 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

d  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

rocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ing  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

eneral  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

pparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

urniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

lding  materials,  hardware,  farm 

uipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

“ 

a 

b 

b 

b 

omotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

oline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

.g  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 
Central 

West  North 

Central 

South 

Atlantic 

East  South 
Central 

West  South 
Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

>d  stores,  total . 

B 

t1) 

A 

B 

<*> 

C 

B 

B 

B 

ing  and  drinking  places . 

- 

B 

B 

B 

- 

“ 

“ 

?,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

>arel  and  accessory  stores,  total . 

- 

B 

B 

~ 

B 

“ 

soline  service  stations . 

C 

B 

B 

B 

B 

“ 

ig  and  proprietary  stores . 

- 

C 

B 

' 

C 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

>d  stores,  total . 

c 

(*> 

a 

a 

(*) 

b 

b 

d 

a 

ing  and  drinking  places . 

- 

d 

c 

- 

c 

- 

“ 

~ 

c 

7,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

leneral  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

)arel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

“ 

- 

.oline  service  stations . 

d 

c 

d 

c 

c 

“ 

“ 

— 

ig  and  proprietary  stores . 

- 

b 

d 

' 

c 

Ratio  of 

2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores. . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

>d  stores,  total . 

a 

<*> 

a 

a 

<‘> 

a 

a 

a 

a 

ting  and  drinking  places . 

- 

a 

a 

- 

b 

- 

“ 

- 

P,  total . 

a 

a 

a 

a 

a 

a 

a 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

aarel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

“ 

_ 

soline  service  stations . . . 

b 

b 

b 

b 

b 

” 

” 

og  and  proprietary  stores . 

" 

a 

a 

a 

Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
I  sorted  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dol 

sal 

Lar  volume 

es  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

Florida . 

A 

A 

- 

b 

b 

_ 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

_ 

b 

a 

b 

Massachusetts. . . . 

A 

A. 

- 

b 

b 

_ 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

_ 

a 

a 

b 

Minnesota . 

B 

- 

- 

b 

- 

_ 

b 

b 

Missouri . 

B 

- 

a 

- 

- 

a 

a 

a 

State 


New  Jersey .... 

New  York . 

North  Carolina 
Ohio . 

Pennsylvania. . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 
consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

B 

A 

- 

c 

a 

_ 

a 

a 

A 

A 

A 

a 

a 

b 

a 

a 

A 

- 

- 

b 

- 

- 

a 

a 

A 

B 

b 

b 

- 

a 

a 

A 

A 

A 

a 

b 

b 

a 

a 

B 

B 

- 

b 

c 

- 

b 

b 

B 

“ 

_ 

c 

- 

- 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dol 

sale 

lar  volume 

is  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N . Y . -Northeastern  New 

Nassau-Suf folk,  N.Y . 

B 

B 

C 

b 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N. Y. -Nassau-Suf folk,  N.Y... 

A 

A 

A 

a 

a 

New  York,  N.Y . 

A 

A 

B 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

Baltimore,  Md . 

a 

Boston,  Mass . 

- 

- 

B 

- 

_ 

c 

Washington,  D.C.-Md.-Va . 

g 

B 

B 

A 

b 

b 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

_ 

c 

CITIES 

Dallas,  Tex . 

- 

- 

C 

_ 

_ 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

Houston,  Tex . 

_ 

A 

_ 

_ 

Kansas  City,  Mo.-Kans . 

_ 

A 

b 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

B 

b 

b 

Minneapolis-St .  Paul,  Minn . 

- 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 

months 

Area 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con. 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

New  York,  N.Y . 

a 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

Baltimore,  Md . 

a 

. 

Boston,  Mass . 

Buffalo,  N.Y . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Chicago,  Ill . 

a 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

a 

a 

Nassau-Suf folk,  N.Y . 

a 

a 

b 

New  York,  N.Y . 

a 

a 

New  York,  N . Y . -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


Kind  of  business 

i 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

2.2 

2.2 

0.5 

Nondurable  goods  stores,  total . 

2.1 

1.7 

0.8 

2.0 

0.4 

6.2 

6.1 

1.3 

Nondurable  goods  stores,  total . 

1.0 

0.9 

0.3 

General  merchandise  group  with  nonstores.. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

general  merchandise  store . 

2.2 

2.2 

0.4 

6.2 

6.2 

n  .  .  . 

Grocery  stores . 

8.1 

7.9 

1.8 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

iting  and  drinking  places . 

9.4 

8.9 

2.0 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

4.7 

4.4 

1.2 

?neral  merchandise  group  with  nonstores.... 

1.1 

1.0 

0.2 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

.  a  .  _  _ 

0.5 

0.1 

3.1 

2.9 

0.9 

Department  stores . 

0.2 

0.2 

0.1 

Lumber  and  other  building  materials 

Mail-order  houses  department  store 

dealers . 

4.2 

4.2 

1.2 

•  ii 

0.4 

0.4 

0.2 

3.1 

3.1 

0.8 

Passengers  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

jparel  and  accessory  stores,  total . 

3.6 

3.5 

0.5 

Gasoline  service  stations . 

6.4 

6.2 

1.9 

Women's  ready-to-wear  stores . 

4.5 

4.6 

0.5 

t 

INSTALLMENT  ACCOUNTS 

-irniture,  home  furnishings,  and 

Retail  stores,  total . 

1.2 

1.2 

0.1 

equipment  stores,  total . 

4.9 

5.0 

0.6 

0.7 

4.0 

3.9 

0.4 

7.0 

6.8 

0.6 

1.0 

1.0 

0.2 

Household  appliance,  TV,  radio  stores.... 

9.5 

9.7 

0.7 

Household  appliance  stores . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores.. 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

jilding  materials,  hardware,  farm 

general  merchandise  stores . 

0.5 

0.4 

0.4 

V  .  |  a  1  .  1 

0.1 

0.1 

0.1 

Lumber  and  other  building  materials 

Apparel  and  accessory  stores,  total . 

6.5 

6.0 

1.0 

dealers . 

4.1 

4.1 

1.2 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

7.0 

7.0 

0.5 

2.4 

2.4 

0.7 

9.1 

8,7 

0.5 

Passengers  car  dealers . 

2.8 

2.6 

1.1 

Household  appliance,  TV,  radio  store.... 

9.5 

9.6 

0.7 

Passengers  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Building  materials,  hardware,  farm 

mf  *  .a  ___ 

12.3 

12.2 

1.3 

Automotive  dealers,  total . . . 

3.8 

3.7 

0.5 

asoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
inal  estimates,  February  through  May  1973;  month- to-month  percent  changes,  March  through  June  1973. 
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Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
aterial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 
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able  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores ,  total ....... 

0.4 

0.4 

0.1 

eneral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

pparel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

ire,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

4.7 

4.7 

0.8 

Retail  stores,  total . 

1.9 

1.9 

0.3 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

eneral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

2.0 

0.3 

0.1 

0.1 

0.1 

Department  stores . . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
inal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
aterial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area— regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  then- 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  ret: 
stores  in  the  1967  (rather  than  the  1963)  Census 
Business; 

(2)  Changing  sampling  and  collection  procedui 
for  Group  II  firms.  Such  firms  were  previous 
canvassed  on  a  total  organization  basis  with  t 
parent  company  requested  to  include  in  its  report ; 
retail  stores  of  its  subsidiaries;  whereas  for  all  oth 
retail  firms  with  employees,  a  sample  was  selecti 
from  the  employer  identification  (El)  numbe 
assigned  in  connection  with  the  Federal  Insuran 
Contributions  Act.  Under  the  new  design,  sampli: 
procedures  for  the  Group  II  component  were  mo 
ified  to  conform  to  the  latter  approach,  providing 
more  effective  control  to  assure  complete  and  u 
duplicated  coverage,  particularly  in  instances 
mergers,  acquisitions,  and  dissolutions.  Also,  a  ne 
subsample  of  stores  of  these  large  retail  organizatio 
was  selected  on  the  basis  of  1967  Census  of  Busine 
information; 

(3)  Instituting  a  monthly  match  against  the  m( 
current  file  of  firms  covered  by  the  Federal  Insurar 
Contributions  Act  (FICA)  to  assure  that  the  m 
canvass  includes  all  firms  selected  for  the  sample  tl 
are  currently  active,  including  firms  which  go  out 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  component 

(1)  A  list  sample  selected  from  the  list  of  re 
employers  who  make  Social  Security  payments 
their  employees  under  the  Federal  Insurance  G 
tributions  Act  (FICA).  This  component  of  the  sam 
accounts  for  approximately  94  percent  of  retail  sa 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  abc 
These  are  represented  by  business  establishme 
found  in  a  probability  sample  of  land  segmer 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  ma 
part  of  the  sample  is  drawn  from  the  County  Busin 
Patterns  (CBP)  tabulation  (a  tabulation  each  year 
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■nerally  first-quarter  payroll  reported  by  FICA  tax- 
iyers)  using  kind  of  business  codes  derived  from  the 
linquennial  economic  censuses.  New  retail  employers 
>t  included  in  this  tabulation  are  represented  by  a 
mple  drawn  from  the  employer  births  provided  by  the 
ocial  Security  Administration.  The  basic  sampling  unit 
the  Employer  Identification  (El)  number  assigned  to 
ich  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
iniverse  by  first  stratifying  the  El  numbers  reporting  by 
dnd  of  business,  size  (payroll),  and  (in  some  cases)  area. 
\.n  optimum  allocation  of  the  sample  to  these  strata  is 
hen  made  and  the  sample  is  drawn  with  a  uniform  rate 
n  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
:videnced  by  subsequent  CBP  tabulations,  are  subject  to 
\  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
irst  stage  the  births  are  stratified  by  kind  of  business 
nd  size  (expected  employment).  A  relatively  large 
ample  is  drawn  and  canvassed  for  a  more  reliable 
neasure  of  size  (sales  in  2  recent  months)  and  a  more 
detailed  kind-of-business  code,  if  needed.  Using  this 
nore  reliable  information  the  cases  are  restratified  and 
he  final  sample  drawn  with  overall  probabilites  roughly 
equivalent  to  those  used  in  drawing  the  sample  from  the 
:BP  universe.  Because  of  the  lag  in  reporting  births  to 
RS-SSA  and  the  time  needed  to  accomplish  the  two 
tages  of  sample,  births  are  actually  added  to  the  sample 
>n  the  average  about  6  to  7  months  after  they  begin 
iperation.  During  this  period  they  are  represented  by 
he  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
i  given  month,  a  retail  business  must  meet  both  of  the 
ollowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

i 

To  implement  the  above  rules  for  any  given  month 
the  “ever-selected”  businesses  are  extracted  from  the 
universe  described  and  are  matched  to  the  current 
Internal  Revenue  Service  list  of  active  FICA  taxpayers. 
Matching  El  numbers  are  canvassed  and  tabulated  for 
the  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
stage,  a  sample  of  58  primary  sampling  units  (single 
counties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 

Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
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those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 

Sales  and  Accounts-Receivable  Estimates 

Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 

Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 


services  including  repair,  maintenance,  delivery,  an 
installation  charges;  receipts  from  carrying  charges  ( 
other  charges  for  credit;  and  sales  and  excise  taxes  cc 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  c 
all  establishments  primarily  engaged  in  retail  trade.  The 
do  not  include  sales  at  retail  by  manufacturers,  wholi 
salers,  service  establishments,  and  other  establishmeni 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  t 
retail  stores  by  their  customers  for  purchases  made  o 
credit.  The  data  in  this  report  refer  to  receivable 
outstanding  as  of  the  end  of  the  month,  includin 
receivables  against  which  the  firm  has  borrowed.  How 
ever,  credit  paper  discounted  or  sold  to  others  (e.g 
consumer  credit  paper  sold  to  financial  institutions  o 
collecting  agencies)  and  amounts  actually  charged  off  a 
bad  debts  are  excluded.  Also  excluded  are  account 
charged  on  credit  cards  issued  by  oil  companies,  bank 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicl 
full  payment  is  scheduled  to  be  made  at  the  end  of  tht 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  fo: 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publisher 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re^ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  13  through  21.  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
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:imate  by  its  associated  sampling  variability.  Add  and 
btract  the  product  from  the  estimate.  Since  the 
mpling  variabilities  are  computed  at  the  1 -sigma  level, 
5  chances  are  that  2  out  of  3  times  the  “expected 
lue”  will  be  within  this  interval.  (The  expected  value 
fers  to  that  value  which  could  be  obtained  from  a 
mplete  enumeration  using  the  same  techniques  in 
llecting  and  processing  as  were  used  for  the  sample.) 
)ubling  the  sampling  error  estimate  and  repeating  this 
ocess  gives  an  interval  which  will  include  the  expected 
lue  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
onthly  dollar  volume  estimates,  assume  that  the  sales 
timate  for  a  particular  month  in  table  1  for  the  food 
oup  is  $4,698  million.  The  median  sampling  variability 
r  preliminary  estimates  of  the  food  group  shown  in 
ble  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
illion  by  .012,  yields  $56  million.  The  chances  are  2 
it  of  3  that  the  expected  value  is  between  $4,642  and 
1,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
illion)  and  the  chances  are  19  out  of  20  that  the 
;pected  value  lies  between  $4,586  and  $4,810  million 
e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
eties  with  ratios,  assume  that  a  particular  month-to- 
onth  percentage  change  in  sales  for  the  automotive 
oup  is  -3  percent  (this  percentage  change  is  equivalent 
i  a  month-to-month  ratio  of  .97)  and  that  the  median 
mpling  variability  for  this  statistic,  shown  in  table  13, 
0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
07  is  .007.  The  probability  is  2  out  of  3  that  the 
cpected  ratio  is  contained  in  the  range  .963  to  .977, 
liile  there  is  a  probability  of  19  out  of  20  that  the 
cpected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
)ssibly  high  sampling  variability.  This  is  especially  true 
t  the  estimates  of  standard  metropolitan  statistical 
eas  where  the  sample  is  relatively  small  and  a  few  new 
rge  establishments  coming  into  the  sample  estimates 
ith  large  weights  have  a  relatively  large  influence  on 
e  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
inability  shown  in  this  report  do  not  include  biases 
hich  might  arise  from  such  sources  as  nonreporting  or 
sponse  errors.  Estimated  sales  for  nonresponse  for  all 
nds  of  business  combined,  which  amounts  to  about  9 
jrcent  of  the  national  estimates,  are  included  in  the 
ablished  data. 

Based  on  comparable  1967  SIC  definitions,  retail 
les  in  1972  as  reported  in  the  1972  Census  of  Retail 
rade  were  4.8  percent  higher  than  earlier  estimates  by 
le  Bureau’s  monthly  survey  of  retail  trade.  This  differ- 
lce  exceeds  the  amount  expected  due  to  sampling  vari- 
ion  in  the  monthly  survey.  Part  of  the  difference  is 
tributed  to  improved  coverage  in  the  census  through 
ore  effective  use  of  administrative  records  and  to 


certain  deficiencies  in  the  monthly  survey,  including  the 
need  for  a  more  up-to-date  sample,  m ^classification  of 
some  firms  and  difficulties  encountered  in  early  report¬ 
ing.  The  Bureau  is  attempting  to  remedy  these  deficien¬ 
cies  through  a  comprehensive  revision  of  its  monthly 
survey,  including  the  selection  of  a  new  and  improved 
sample.  The  revised  survey  is  expected  to  be  effective  in 
early  1977. 

Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
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relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden¬ 
tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 


factors  for  historic  data.  Projected  factors  and  data 
revised  if  changes  in  subsequent  data  are  conside 
significant. 

A  description  of  the  technique  may  be  found 
Estimating  Trading-Day  Variation  in  Monthly  Econo i 
Time  Series,  Bureau  of  the  Census  Technical  Paper  I 
12,  1965.  Holiday  adjustment  factors  were  develop 
by  a  method  similar  to  that  described  in  Seaso 
Adjustment  on  Electronic  Computers,  pp.  356-3 
Organization  for  Economic  Cooperation  and  Devel 
ment,  Paris,  1961.  Additional  details  concerning 
adjustment  factors  may  be  obtained  from  the  Ch: 
Business  Division,  Bureau  of  the  Census,  Washingn 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  i 
combined  seasonal,  trading-day,  and  holiday  adjustms 
factors  that  are  used,  respectively,  to  adjust  sales  a 
accounts-receivable  estimates.  The  factors  shown 
data  at  the  kind-of-business  group  and  total  levels  ; 
approximations  and  may  show  small  differences  fr< 
the  published  data.  Summary  measures  of  the  season 
cyclical,  and  irregular  components  of  the  adjusted  sa 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provid' 
rough  guide  for  use  in  interpreting  current  percenta 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  sell 
merchandise  for  personal  or  household  consumpti 
and  rendering  services  incidental  to  the  sale  of 
goods.  Additional  characteristics  of  retail  trade  est 
lishments  are  that  they  are  usually  fixed  places 
business;  they  are  engaged  in  activities  to  attract  ( 
general  public  to  buy;  they  buy  or  receive  merchand 
as  well  as  sell;  they  may  process  their  products,  but  su 
processing  is  incidental  or  subordinate  to  selling;  ai 
they  are  considered  as  retail  in  the  trade.  Not  all 
these  characteristics  need  be  present,  and  some  ; 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  paraH 
broad  classifications  defined  in  the  1967  edition  of  t 
Standard  Industrial  Classification  (SIC)  Manual.  T 
retail  statistics  are  based  on  establishment  rather  th 
commodity  or  product  reporting.  With  the  exception 
“nonstore”  establishments,  each  establishment  is  claS 
fied  in  accordance  with  the  major  product  or  prodiu 
(determined  by  volume  of  sales)  which  it  hand! 
“Nonstore”  establishments  (i.e.,  mail-order  hous 
merchandise  vending  machine  operators,  and  dire 
selling  establishments)  comprise  a  separate  category  a 
are  included  in  the  general  merchandise  group, regardle 
of  the  products  sold.  The  sales  reported  for  ea 
establishment  principally  selling  at  retail  include  all  sal 
(retail,  wholesale,  and  receipts  from  services),  and  ai 
not  limited  to  sales  of  the  major  product  or  products. 


Durable  goods  stores  include  all  retail  stores  in  the 
blowing  major  groups:  Furniture,  home  furnishings, 
id  equipment  group;  building  materials,  hardware,  and 
rm  equipment  group;  and  the  automotive  group.  Also 
eluded  in  the  durable  goods  category  are  jewelry 
ores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
itique  and  secondhand  stores;  gift,  novelty,  and 
mvenir  shops;  optical  goods  stores;  camera  and 
hotographic  supply  stores;  and  other  miscellaneous 
arable  goods  stores  engaged  in  the  retail  sale  of 
)ecialized  lines  of  merchandise  not  elsewhere  classified 
ich  as  luggage  and  leather  goods;  typewriters;  hobby, 
pys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  m 
le  following  major  groups:  Food  stores;  eating  and 
-inking  places;  the  general  merchandise  group;  apparel 
id  accessory  stores;  and  gasoline  service  stations.  Also 
;cluded  in  the  nondurable  goods  category  are  liquor 
ores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
is  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
:ed  stores;  farm  and  garden  supply  stores;  stationery 
ores;  news  dealers  and  newsstands;  and  cigar  stores  and 
ands. 

It 

A  description  of  each  kind  of  business  included  in  the 
itimates  in  this  report  is  given  below. 

DURABLE  GOODS 

I]  ■ 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

a 

This  major  group  includes  retail  establishments  en- 
aged  in  selling— for  all  types  of  construction— lumber, 
uilding  materials,  and  basic  lines  of  hardware  such  as 
doIs,  builders’  hardware,  paint  and  glass,  electrical 
[-applies,  roofing  materials,  and  other  equipment  and 
applies.  Also  included  are  farm  equipment  dealers  and 
stablishments  engaged  in  selling  to  contractors  and/or 
ae  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 
211)— Establishments  primarily  engaged  in  selling  to 
uilding  contractors  or  to  the  general  public  a  general 
ne  of  building  materials  such  as  rough  or  dressed 
jmber;  flooring,  molding,  doors,  sash,  frames,  and 
ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
nd  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
ement,  sand,  gravel,  and  other  building  materials  and 
onstruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
dealers  (SIC  5221 )— Establishments  primarily  engaged 
i  the  retail  sale  of  plumbing,  heating,  and  air- 
onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
i  stablishments  primarily  engaged  in  the  retail  sale  of 
.  aint,  glass,  and  wallpaper  or  any  combination  of  these 
nes. 


Electrical  Supply  Stores  (SIC  5241  )*  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  5  5  9 ) 1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

57 15)  '—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
5719)' -Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 

gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part 

This  includes  all  retail  durable  goods  stores 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932, 
5933)2 -Establishments  primarily  engaged  in  the  re 
sale  of  antique  furniture  and  home  furnishings,  gl 
ware,  and  objects  of  art  in  addition  to  those  establ 
ments  selling  secondhand  merchandise  such  as  appa 
furniture,  appliances,  books,  automotive  parts,  mus 
instruments,  etc.,  in  any  combination.  Pawnshops  ; 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  prima 
engaged  in  the  retail  sale  of  new  books  and  periodic 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2—  Establishme 
primarily  engaged  in  the  retail  sale  of  general  o 
specialized  line  of  sporting  goods  and  equipment 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  g« 
and  other  sports;  and  gymnasium  and  playgroi 
equipment. 

Bicycle  Shops  (SIC  5953) 2 — Establishments  primal 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pa 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primal 
engaged  in  the  retail  sale  of  any  combination  of  lines 
jewelry  such  as  diamonds  and  other  precious  stoi 
mounted  in  precious  metals  such  as  rings,  bracelets,  a 
brooches;  sterling  and  plated  silverware;  and  watcl 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2— Establii 
ments  primarily  engaged  on  the  retail  sale  of  to 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (S 
5996)— Establishments  primarily  engaged  in  the  ret 
sale  of  cameras,  films,  and  other  photographic  supplt 
and  equipment.  Excluded  are  establishments  primar 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 
Establishments  primarily  engaged  in  the  retail  sale 
combined  lines  of  gifts  and  novelty  merchandise,  sc 
venir,  and  miscellaneous  small  art  goods  such 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishmed 
primarily  engaged  in  the  retail  sale  of  eyeglasses  a 
related  optical  goods.  Excluded  are  establishmerj 
whose  receipts  are  primarily  from  eye  examinations  a  j 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately 
are  included  in  the  durable  goods  stores  total. 


Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
[C  5999)2— Establishments  primarily  engaged  in  the 
ail  sale  of  specialized  lines  of  merchandise  such  as 
'lectors’  items  and  supplies,  artists’  supplies,  ortho- 
dic  and  artificial  limbs,  drafting  materials,  type- 
iters,  luggage  and  other  leather  goods,  pets,  religious 
ods,  hearing  aids,  rubber  stamps,  monuments  and 
nbstones,  and  other  merchandise  not  elsewhere 
ssified. 

NONDURABLE  GOODS 

i 

General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
mber  of  lines  of  merchandise  such  as  dry  goods, 
parel  and  accessories,  furniture  and  home  furnishings, 
all  wares,  hardware,  and  food.  The  stores  included  are 
lerally  known  as  department  stores,  variety  stores, 
ieral  merchandise  stores,  general  stores,  etc.,  as  well 
mail-order  houses.  Also  included  in  this  group  are 
Dse  nonstore  retailers  primarily  engaged  in  the  sale  of 
Dducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mail- 
ier  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
rough  mail-order  houses),  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)-These  retail  stores 
rry  a  general  line  of  apparel  such  as  suits,  coats, 
isses,  and  furnishings;  home  furnishings  such  as 
miture,  floor  coverings,  curtains,  draperies,  linens, 
ijor  household  appliances;  and  housewares  such  as 
he  and  kitchen  appliances,  dishes,  and  utensils.  These 
*d  other  merchandise  lines  are  normally  arranged  in 
karate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
ms  are  integrated  under  a  single  management.  In 
neral,  a  retail  store  is  classified  as  a  department  store 
it  normally  has  25  or  more  employees  and  sells  some 
ms  in  each  of  the  following  lines  of  merchandise  with 
one  of  the  lines  exceeding  80  percent  of  total  sales: 
r)  furniture,  home  furnishings,  appliances,  radio  and 
!  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
)  household  linens  and  dry  goods.  The  80-percent 
litation  for  any  one  category  does  not  apply  for 
ablishments  with  total  annual  sales  of  more  than  $5 
llion,  provided  the  combined  sales  of  the  other  two 
irchandise  line  groups  exceed  $500,000.  So-called 
;count  stores  are  included  as  department  stores, 
ovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
IC  5321 ,  part  ^-Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
e  included  in  the  durable  goods  stores  total. 

:  3  Sales  made  by  mail  order  catalog  desks  located  within 

I  partment  stores  of  mail  order  firms  and  the  free-standing 

.  talog-order  stores  of  department  store  firms  are  included 

re. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) ‘—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5 341) ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  535 1 )*  1  —  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5 399) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541  ^-Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451  )* -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment, 
eluded  are  furriers  and  custom  tailors  carrying  stocks 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (S 
561 1)- Establishments  primarily  engaged  in  the  ret 
sale  of  men’s  and  boys’  ready-to-wear  clothing  a 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Esfi 
lishments  primarily  engaged  in  the  retail  sale  of  womei 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  a: 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (S 
5631  ^Establishments  primarily  engaged  in  the  ret 
sale  of  specialized  lines  of  women’s  and  girls’  appa: 
such  as  sportswear,  beachwear,  blouses,  hosiery,  it 
linery,  foundation  garments,  lingerie,  negligees,  rob 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641)' 
Establishments  primarily  engaged  in  the  retail  sale 
children’s  and  infants’  clothing,  furnishings,  and  acct 
sories. 

Family  Clothing  Stores  (SIC  5651)— Establishmer 
primarily  engaged  in  the  retail  sale  of  clothing,  furnis 
ings,  and  accessories  for  men,  women,  and  children,  n 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primari 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinati* 
of  the  lines,  of  men’s,  women’s,  and  children’s  footweg 
These  establishments  frequently  carry  accessory  lim 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5671 )‘ —Establishments  pj 
marily  engaged  in  the  retail  sale  of  men’s  and  womer 
outer  garments  such  as  suits,  overcoats,  unifonr] 
dresses,  etc.,  made  on  their  own  premises  to  customl 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )‘ -Establishmer! 
primarily  engaged  in  the  retail  sale  of  furs  and  f 
garments  including  those  primarily  engaged  in  selling  fv 
garments  made  on  their  own  premises  to  individu 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SI 
5699) 1 —Establishments  primarily  engaged  in  the  retd 
sale  of  specialized  lines  of  apparel  and  accessories,  m 
elsewhere  classified,  such  as  bathing  suits,  raincoat 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primari 
engaged  in  selling  prepared  foods  and  drinks  fi| 
consumption  on  or  near  the  premises,  and  lunc 


i  unters  and  refreshment  stands  selling  prepared  foods 
i  drinks  for  immediate  consumption.  Also  included 
:  social  caterers  who  sell  prepared  foods  which  are 
ved  on  the  premises  or  elsewhere,  and  inplant  feeding 
itractors.  Eating  and  drinking  places  operated  as 
sed  concessions  in  theaters,  hotels,  motels,  and  places 
amusement  are  included  here,  although  candy  and 
pcom  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
rt)-Establishments  primarily  engaged  in  the  retail  sale 

prepared  food  and  drink  for  consumption  on  the 
imises.  In  the  cafeterias  the  customers  often  serve 
jmselves.  Alcoholic  beverages  are  frequently  sold  at 
jse  establishments  but  receipts  from  the  sale  of 
oholic  beverages  may  not  exceed  the  receipts  from 
jpared  foods.  Also  included  here  are  inplant  feeding 
ntractors  primarily  engaged  in  the  preparation  and 
ail  sale  of  prepared  food  and  drink  for  employees 
nder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  5812,  part)4— Establish¬ 
es  primarily  engaged  in  the  retail  sale  of  limited  lines 

refreshments  and  prepared  food  items.  Included  are 
tablishments  which  prepare  refreshment  items  such  as 
)zen  custard,  pizza,  barbequed  chicken,  and  ham- 
rgers  for  consumption  on  or  near  the  premises  or  for 
ake-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part  ^-Establishments 
imarily  engaged  in  servicing  prepared  food  on  the 
-emises  or  elsewhere.  Service  plays  an  important  part 

this  kind  of  business.  The  principal  activity  of  the 
tablishment  is  catering  of  food  and  beverages  to 
rties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)— Establishments  primarily 
gaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
ne,  liquor,  and  other  alcoholic  beverages  for  consump- 
>n  on  the  premises.  Prepared  foods  are  frequently  sold 
these  establishments,  but  receipts  from  the  sale  of 
epared  foods  may  not  exceed  receipts  from  sales  of 
:oholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

i 

: 

Establishments  primarily  engaged  in  the  retail  sale  of 
description  drugs,  patent  medicines,  and  health  and 
st-aid  products.  Usually  the  establishments  carry  a 
imber  of  related  lines  of  merchandise  such  as  cosmet¬ 
ic,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
d  novelty  merchandise.  These  stores  may  also  operate 
;oda  fountain  or  lunch  counter. 


4  Sales  for  this  kind  of  establishment  are  not  shown  separately 
t  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5  —Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)-Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)s -Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 


Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 


32 


a 

a> 


u 

bo 


c  Ti 

§  u 
2  « 


8  § 


fa  3 
|  fa 

s 

■o  r 
5  8 


•H 

•§3 


•N  3 
■n 
>»  T3 


-h  c  tn 


f;  i 

*0 
cfl  - 


O  .O 
■H  Cj 
4-> 


©  v 
^  -a 
cs  3 


s . 


i  3 

O 


33 


Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


Kind  of  business 

1975 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

101.4 

99.0 

9&  .6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

Durable  goods  stores,  total . 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

Nondurable  goods  stores,  total . 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

>d  stores,  total . 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

neral  merchandise  group  without  nonstores  (except 

“partment  stores  mail  order) . 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

Department  stores . 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

Mail-order  houses  (department  stores  merchandise) . 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

parel  and  accessory  stores,  total . 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

Women's  ready-to-wear  stores . 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

rniture,  home  furnishings,  and  equipment  stores,  total. 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

Furniture,  home  furnishing  stores . 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

Furniture  stores . 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

Household  appliance,  TV,  radio  stores . 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

Household  appliance  stores... . 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

ilding  materials,  hardware,  farm  equip,  dealers,  total. 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

Lumber  and  other  building  materials  dealers . 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

tomotive  dealers,  total . 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

Passenger  car  dealers  (franchised) . 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

fTire,  battery,  accessory  dealers . 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

soline  service  stations . 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

Durable  good  stores,  total . 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

Nondurable  goods  stores,  total . 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . . . 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

Department  stores . 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

parel  and  accessory  stores,  total . 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

rniture,  home  furnishings,  and  equipment  stores,  total. 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

Furniture,  home  furnishings  stores . 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

ilding  materials,  hardware,  farm  equip,  dealers,  total. 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

Lumber  and  other  building  material  dealers . 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

tomotive  dealers,  total . 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

Passenger  car  dealers  (franchised) . 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

soline  service  stations . 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

Durable  goods  stores,  total . 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

Nondurable  goods  stores,  total . 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

Department  stores . 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

parel  and  accessory  stores,  total . 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

rniture,  home  furnishings,  and  equipment  stores,  total. 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

Furniture,  home  furnishings  stores . 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

Household  appliance,  TV,  radio  stores . 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

tomotive  dealers,  total . 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

Tire,  battery,  accessory  dealers . 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

[f 

Retail  stores,  total . 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

Durable  goods  stores,  total . 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

101.5 

Nondurable  goods  stores,  total . 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

neral  merchandise  group  without  nonstores  (except 

-epartment  stores  mail  order) . 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

110.0 

Department  stores . 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

112.2 

;parel  and  accessory  stores,  total . . 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

re,  battery,  accessory  dealers . 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

Durable  goods  stores,  total . 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

95.0 

Nondurable  goods  stores,  total . 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

123.7 

^Department  stores . 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

parel  and  accessory  stores,  total . 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

Durable  goods  stores,  total . 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

T  Nondurable  goods  stores,  total . 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

neral  merchandise  group  without  nonstores  (except 

epartment  stores  mail  order) . 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

Department  stores . 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

parel  and  accessory  stores,  total . 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
11  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
■liday  factors.  Adjusted  account s-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
x:tors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sa 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

6 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR 

Cl 

I 

c 

MC 

ALL  STORES 

Retail  stores,  total.. . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1 .55 

10.71 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14 .28 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1 .53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

Mail-order  houses  (department  store  merchandise)... 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

Furniture,  home  furnishings,  equip,  stores,  total.... 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24  .4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1 .47 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

Hardware  stores . . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

GROUP  II  STORES 

Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

Apparel  and  accessory  stores,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

Tire,  battery,  accessory  dealers . T 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

5 

Note:  The  averages  and  summary  measures  shown  In  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  da 
The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  "Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan.-Feb.,  Feb.-Mar.,  etc.)  2-month  spans  (Jan.-Mar.,  Feb.-Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributab 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  th 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  s 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  nur 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed. 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  componer 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  numb* 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  givt 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  interv  al 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  aboi 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is  2. 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month  chang 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series,  h 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  s> 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2.9* 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  bein;  i 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR  i 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD  s 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series,  i 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  fac  | 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  anc 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greater 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for  i 
retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kind 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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able  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


t - 

Kind  of  business 

1 1 

75" 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

w:d 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

^Retail  stores,  total... . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

stores,  total . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order) . . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

partment  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

il-order  houses  (department  store  merchandise) . 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

rel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

men's  ready-to-wear  stores . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

iture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

miture,  home  furnishings  stores . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

asehold  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

.  intis. ,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

mber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

motive  dealers,  total . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

ssenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

re,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

line  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  to£al . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

partment  stores . . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

rel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

iture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

rniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

i.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

mber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

motive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

ssenger  car  dealers  (franchised) . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

line  service  stations . . . . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

partment  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

rel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

iture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

rniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

usehold  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

motive  dealers,  total . . . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

re,  battery,  accessory  dealers . . . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

.  Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order) . . . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

partment  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

rel  and  accessory  stores,  total . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

;ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order). . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

partment  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

rel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

' 

Retail  stores,  total . 

2.51 

1.88 

H.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

ral  merchandise  group  without  nonstores  (except 

artment  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

partment  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

rel  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

ote:  See  explanatory  notes  at  the  end  of  table  24. 

l 

j 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.  —  NORTH  EASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 

BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake,  McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Mi 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Cour 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Coun 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman, 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Pi 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver, 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  A 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn. 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  l 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Coun 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Po 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  A 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO- WINSTON-SALEM-HIGH  POINT,  N.C.:  Fors 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Couj 
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,  ENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

* 

TFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
.ounties,  Conn. 

10LULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

iSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
lontgomery  Counties,  Tex. 

iANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
ohnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

KSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

KSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

KSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 


;  .AMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 


NEWPORT  NEWS-HAMPTON,  VA. :  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR.-IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 


:  JSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte  PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 
bounties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

1  JXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 


enn. 

JCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

.  JSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

IINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

iCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

TLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
ialine  Counties,  Ark. 

ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
ngeles  County,  Calif. 

ISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
loyd  Counties,  Ind. 

/ELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
•racut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
liddlesex  County,  Mass. 

ICHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
ounties,  Va. 

/ON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

JPHIS,  TENN. -ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
ounty,  Ark. 

MI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

WAUKEE,  WIS. :  Milwaukee,  Ozaukee,  Washington,  and 
/aukesha  Counties,  Wis. 

1  NEAPOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
amsey,  and  Washington  Counties,  Minn. 

I  SILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

INTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

t 

'JCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 


iKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
luskegon  County,  Mich. 

SAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
j  stablished  November  1972. 

jl  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
ammany  Parishes,  La. 


PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R. I. -MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAKLAND,  CALIF. :  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County. 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pine 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio, 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 
UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Me 
gomery  and  Prince  Georges  Counties,  Md.;  Alexand 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fair: 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  I« 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.\ 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luze 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Ber 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Hold 
Leicester,  Millbury,  Northborough,  Northbridge,  Nc 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterli 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumt 
Counties,  Ohio 
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THE  1972  ECONOMIC  CENSUSES 


Early  in  1973.. .we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW — the  results  are  in!  They've  been  analyzed. ..fed  to 
computers. ..and  published  for  YOUR  use. ...YOUR  needs. ..YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 


There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive 
publications  programs,  which  describe  the  contents  of  the  reports  and  list  the 
scheduled  release  dates,  and  publication  announcements,  which  furnish  prices  and 
order  forms  for  reports  in  print.  Please  fill  in  the  request  form  below  and  mail  to: 

Subscriber  Services  Section  (Publications) 

Bureau  of  the  Census 
Washington,  D.C.  20233 


(please  detach  along  this  dotted  line) 

Please  send  information  on  reports  dealing  with  the  following  subjects: 


G  Retail  Trade 

□  Wholesale  Trade 

□  Selected  Services 


G  Manufactures  Q  Transportation 

G  Minerals  G  Enterprise  Statistics 

G  Construction  Industries  G  Minority-Owned  Businesses 


(please  type  or  print) 
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Sales 

Total  sales  of  all  retail  stores  in  the  United  States  for  October 
75,  adjusted  for  seasonal  variation  and  trading-day  differences 
t  not  for  price  changes,  were  estimated  at  $50.2  billion.  This 
usted  figure  was  about  1  percent  above  September  1975  and  9 
•cent  above  October  1974.  Excluding  the  automotive  group, 
■se  estimates  were  about  1  percent  above  September  and  8  per- 
lt  above  October  of  last  year.  The  adjusted  August-October 
al  sales  were  2  percent  above  the  prior  3  months  and  8  percent 
ave  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  about  2  percent 
ave  September  1975  and  15  percent  above  October  1974.  In 


comparison  with  October  1974,  total  adjusted  sales  of  the  following 
groups  of  stores  in  the  durable  goods  stores  category  were  as 
follows:  Automotive  dealers,  up  19  percent;  building  materials, 
hardware,  farm  equipment  dealers,  up  1 1  percent;  and  furniture, 
home  furnishings  and  equipment  stores,  up  6  percent. 

Adjusted  sales  of  nondurable  goods  stores  were  about  1  percent 
above  September  1975  and  7  percent  above  October  1974.  In  com¬ 
parison  with  October  1974,  total  adjusted  sales  of  the  following 
groups  of  stores  in  the  nondurable  goods  stores  category  were  as 
follows:  Eating  and  drinking  places,  up  14  percent;  food  stores  and 
apparel  and  accessory  stores  each,  up  8  percent  and  general  mer¬ 
chandise  stores  (including  nonstores),  up  5  percent. 


I 

I 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 


U.S.  DEPARTMENT  OF  COMMERCE 

BUREAU  UF  THE  CENSUS 


Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  October  1975  and  year-ago 
comparisons  as  follows:  The  Northeastern  States-$1 1.0  billion,  up 
7  percent;  the  North  Central  States-$15.9  billion,  up  13  percent; 
the  South— $1 5.5  billion,  up  11  percent;  the  West- $9.7  billion, 
up  14  percent. 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  October  1975  and  compari¬ 
sons  with  October  1974  were  as  follows:  Chicago-!  1.9  billion, 
up  9  percent;  Detroit-$1.0  billion,  up  10  percent;  Los  Angeles- 
$1.8  billion,  up  8  percent;  New  York  (including  Nassau-Suffolk 
SMSA)-$2.3  billion,  up  5  percent;  Philadelphia-!  1 .1  billion, 
up  14  percent. 


Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  Aug.  1974-Oct.  1975 

(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.8  billion  in  t 
adjusted  accounts-receivable  balances  owed  by  customers  as 
October  31,  1975.  This  figure  represents  $16.7  billion  for  ins' 
ment  accounts  and  $11.1  billion  for  charge  accounts. 

Total  October  accounts-receivable  balances  increased  abou 
percent  above  September  1975  and  1  percent  above  October  19 
October  installment  account  balances  were  virtually  unchan 
from  the  previous  month  while  charge  account  balances  increa 
1  percent  for  the  same  period.  Compared  with  October  1974. 
stallment  account  balances  increased  1  percent  and  charge  acco 
balances  increased  2  percent. 


Sales  of  Retail  Stores  in  the  United  States: 
First  10  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences) 


Billions  of  Dollars  Billions  of  Dollars 


Nondurable  goods  stores  Durable  goods  stores 
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i 


Monthly  Sales  of  All  Retail  Stores  for  the  United  States 


is  of  dollars 


Billions  of  dollars 


olume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

- - 

Total  10  months 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

1  Sept. 

Oct.p 

Oct.  1 

Nov. 

Dec . 

1975 

1974 

Data  NOT  ADJUSTED  for  seasonal  variations,  holid 

ay  or  tr 

ading-day  differ 

ences 

Retail  stores,  total . 

41,315 

39 , 802 

44,937 

45,896 

51,204 

49,052 

50,026 

50,663 

48,275 

52,074 

46,758* 

46,351 

52,253 

473,244 

439, 

Total  (excluding  automotive  group) . 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,415 

41,851 

39,736 

42,384 

38,780 

39,386 

46,014 

388,017 

359, 

Durable  goods  stores,  total . 

12,051 

12,279 

13,270 

14,588 

15,987 

16,126 

16,374 

15,575 

15,453 

16,903 

14,501 

13,085 

13,353 

148,606 

140, 

Nondurable  goods  stores,  total . 

29,264 

27,523 

31,667 

31,308 

35,217 

32,926 

33,652 

35,088 

32,822 

35,171 

32,257 

33,266 

38,900 

324,638 

298  j 

Food  stores,  total . 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,433 

11,754 

10,712 

11,450 

10,304 

10,705 

10,678 

108,955 

98, 

Grocery  stores . 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,647 

10,971 

9,962 

10,670 

9,562 

10,013 

9,898 

101,498 

Meat  and  fish  (seafood)  markets  . 

233 

222 

249 

262 

268 

258 

263 

261 

262 

269 

269 

243 

254 

2,547 

Retail  bakeries . 

117 

112 

120 

115 

127 

122 

112 

122 

123 

130 

143 

125 

127 

1,200 

l’ 

Eating  and  drinking  places . 

3,443 

3,288 

3,668 

3,773 

4,183 

4,207 

4,228 

4,373 

3,983 

4,261 

3,685 

3,592 

3,621 

39,407 

Eating  places . 

2,807 

2,689 

3,024 

3.120 

3,493 

3,515 

3,547 

3,679 

3  ,319 

3,557 

3,029 

2,923 

2,929 

Restaurants,  lunchrooms,  cafeterias . 

2,266 

2,191 

2,476 

2,509 

2,729 

2,733 

2,802 

2,875 

2,629 

2,832 

2,414 

2,366 

2,358 

26,042 

Drinking  places . 

636 

599 

644 

653 

690 

692 

681 

694 

664 

704 

656 

669 

692 

6,657 

6, 

General  merchandise  group  with  nonstores* . 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,288 

7,983 

7,709 

8,215 

7,711 

8,751 

12,036 

71,954 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order ) . 

5,108 

5,036 

6,  489 

6,503 

7,488 

6,973 

6,759 

7,427 

7,099 

7,516 

7,059 

8,089 

11,416 

Department  stores  and  miscellaneous  gen- 

eral  merchandise  stores . 

4,238 

4,109 

5,325 

5,385 

6,255 

5,853 

5,651 

6,142 

5,879 

6,135 

5,723 

6,567 

9,529 

54,972 

Department  stores . 

3,418 

3,334 

4,367 

4,449 

5.170 

4,827 

4,611 

5,066 

4  ,904 

5,074 

4,726 

5,427 

7,991 

45,220 

42' 

Variety  stores . 

524 

542 

706 

660 

798 

713 

665 

789 

727 

817 

1,285 

6,843 

6 

Mail-order  houses  (department  stores 

merchandise ) 2 . 

346 

385 

458 

458 

435 

407 

443 

496 

520 

635 

609 

705 

602 

4,583 

4, 

Apparel  and  accessory  stores,  total . 

1,770 

1,606 

2,077 

1 , 949 

2  232 

2,072 

1,970 

2,279 

2,191 

2,302 

2,096 

2,191 

3,358 

20,448 

19. 

Men's,  boys'  wear  stores3 . 

428 

375 

454 

436 

516 

502 

440 

475 

450 

501 

461 

506 

832 

4,577 

4, 

Men's,  boys’  clothing,  furnishing  stores . 

421 

369 

448 

427 

509 

4  96 

433 

466 

441 

489 

451 

497 

815 

4,499 

4, 

Women's  apparel,  accessory  stores4 . 

687 

626 

795 

74  9 

869 

797 

783 

899 

872 

937 

844 

853 

1, 285 

8,014 

7, 

Women's  ready-to-wear  stores . 

592 

536 

692 

650 

748 

682 

674 

779 

756 

814 

722 

724 

1,092 

6,923 

6 

Family  clothing  stores . 

304 

279 

359 

349 

392 

353 

345 

403 

364 

387 

365 

400 

657 

3,535 

3. 

Shoe  stores . 

272 

247 

349 

311 

354 

323 

303 

374 

382 

353 

325 

325 

411 

3,268 

3, 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

1,931 

1,793 

1,971 

2,010 

2,124 

2,144 

2,167 

2,177 

2,184 

2,309 

2,  175 

2,  159 

2,533 

20,810 

20, 

Furniture,  home  furnishings  stores . 

1,149 

1,079 

1,  176 

1,207 

1,260 

1,269 

1,283 

1,281 

1,247 

1,360 

1,331 

1,314 

1,368 

12,311 

12, 

Furniture  stores . 

830 

783 

856 

884 

929 

925 

943 

952 

896 

980 

949 

959 

1,014 

8,978 

8, 

Household  appliance,  TV,  radio  stores . 

610 

554 

605 

620 

679 

697 

708 

707 

730 

726 

647 

643 

855 

6,636 

Household  appliance  stores . 

389 

342 

373 

368 

411 

425 

441 

438 

466 

445 

423 

397 

512 

4,098 

4, 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2, 156 

2,059 

2,  368 

2,825 

3,185 

3,141 

3,145 

3,068 

3,032 

2,535 

2,396 

28,563 

27, 

Building  materials  and  hardware,  total5 . 

1,498 

1,439 

1,631 

1 , 879 

2,199 

2,212 

2,244 

2,189 

2, '203 

2^325 

2,161 

1,897 

1,760 

19,819 

19, 

Lumber  and  other  bldg,  materials  dealers5 . 

1,152 

1,092 

1,237 

1,418 

1,628 

1.668 

1,721 

1,701 

1,709 

1  ,809 

1,699 

1,453 

1,241 

15,135 

15, 

Hardware  stores . 

346 

347 

394 

461 

571 

544 

523 

488 

494 

516 

462 

444 

519 

4,684 

4, 

Automotive  dealers,  total . 

6,732 

7,258 

7,641 

8,422 

9, 180' 

9.342 

9,611 

8,812 

8,539 

9,690 

7,978 

6,965 

6,239 

85,227 

79, 

Passenger  car,  other  automotive  dealers . 

6, 148 

6,693 

6,954 

7,663 

8,347 

8,499 

8,783 

8,023 

7,785 

8,892 

7,250 

6,241 

5,508 

77,787 

73 

Passenger  car  dealers6 . 

5,767 

6,270 

6,399 

6, 953 

7,457 

7,648 

7,944 

7,276 

7,154 

8,356 

6,762 

5,839 

5,142 

71,224 

66, 

Passenger  car  dealers  (franchised) . 

5,385 

5,865 

5,947 

6,488 

6, 926 

7,158 

7,445 

6,752 

6,673 

7,859 

6,322 

5,446 

4,804 

66,498 

61 

Tire,  battery,  accessory  dealers . 

584 

565 

687 

759 

833 

843 

828 

789 

754 

798 

728 

724 

731 

7,440 

6. 

Gasoline  service  stations . 

3,278 

3,053 

3,424 

3,468 

3,715 

3.750 

4,067 

4,100 

3,757 

3,797 

3,546 

3,400 

3,406 

36,409 

33, 

Drug  and  proprietary  stores . 

1,379 

1,332 

1,430 

1,407 

1,529 

1.494 

1,473 

1,515 

1,450 

1,512 

1,399 

1,378 

1,914 

14,521 

13, 

Liquor  stores . 

801 

745 

837 

806 

945 

909 

968 

953 

876 

933 

867 

923 

1,207 

8,773 

8, 

Data  ADJUSTED 

for  seasonal  variations, 

holiday 

and  trading-day  differences 

Retail  stores,  total . 

46,006 

46,914 

45,951 

46,813 

48,173 

48,578 

49,655 

49  ,925 

49,549 

50,191 

45,844 

44,529 

45,109 

481,755 

448, 

Total  (excluding  automotive  group) . 

38,259 

38,494 

38,590 

38,  912 

39,  910 

40,131 

40,805 

41 ,054 

40,850 

41,207 

38,289 

37,550 

37,463 

398,212 

370, 

Durable  goods  stores,  total . 

14,126 

14,664 

13,378 

14,165 

14,703 

14,965 

15,432 

15,506 

15,440 

15,758 

13,686 

13,035 

13,554 

148,137 

140, 

Nondurable  goods  stores,  total . 

31,880 

32,250 

32,573 

32.648 

33,470 

33,613 

34,223 

34,419 

34,109 

34,433 

32,158 

31,494 

31,555 

333,618 

307, 

Food  stores,  total . 

10,672 

10,643 

10,805 

10  598 

10,875 

11 ,023 

11,282 

11 ,167 

10,969 

11,282 

10,431 

10,455 

10,330 

109,316 

99, 

Grocery  stores . 

9,945 

9,925 

10,058 

9,  846 

10,105 

10,255 

10,531 

10,429 

10,217 

10,523 

9,698 

9,740 

9,610 

101,834 

92, 

Eating  and  drinking  places . 

3,784 

3,828 

3,821 

3,898 

3,  935 

3,984 

3,933 

3,901 

3,940 

4,129 

3,623 

3,715 

3,721 

39,153 

34, 

General  merchandise  group  with  nonstores1 . 

7,261 

7,533 

7,599 

7,638 

7,981 

7,994 

7,903 

8,091 

8,102 

7,946 

7,533 

7,409 

7.371 

78,048 

74 , 

General  merchandise  group  without  non- 

stores1  (except  department  stores  mail 

order) . 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,321 

7,523 

7,505 

7,344 

6,960 

6,865 

6,758 

72,373 

69, 

Department  stores . 

4,497 

4,743 

4,852 

4,825 

5,094 

5,081 

5,017 

5,201 

5,162 

4,999 

4,712 

4,627 

4,608 

49,471 

46, 

Variety  Stores . 

720 

746 

739 

746 

788 

774 

728 

799 

773 

760 

753 

732 

684 

7,573 

7, 

Mail-order  houses  (department  stores 

merchandise)2 . 

485 

489 

456 

476 

482 

4  96 

510 

509 

534 

522 

513 

499 

415 

4,959 

4, 

Apparel  and  accessory  stores,  total . 

2, 118 

2,189 

2,099 

2,179 

2,216 

2.223 

2,236 

2,336 

2,251 

2,246 

2 ;  087 

1,982 

2,032 

22,093 

20, 

Men's,  boys'  wear  stores3 . 

473 

518 

506 

506 

506 

517 

511 

523 

501 

502 

477 

450 

444 

5,063 

4, 

Women's  apparel,  accessory  stores4 . 

844 

828 

820 

819 

854 

863 

876 

948 

879 

889 

817 

766 

800 

8,620 

7, 

Shoe  stores . 

323 

344 

310 

337 

356 

346 

344 

353 

353 

340 

321 

307 

303 

3,406 

3, 

Furniture,  home  furnishings,  and  equipment 

stores ,  total .  ... 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,171 

2  ,202 

2,214 

2  ,242 

2,111 

2,067 

2,004 

21,405 

21, 

Furniture,  home  furnishings  stores . 

1  ,237 

1,235 

1,199 

1,244 

1,216 

1,245 

1 ,280 

1  ,277 

1  ,280 

1  ,300 

1,282 

1,240 

1,193 

12,513 

12, 

Household  appliance,  TV,  radio  stores . 

625 

633 

660 

686 

716 

723 

688 

711 

735 

725 

638 

629 

617 

6,902 

6, 

Building  materials,  hardware,  farm  equip- 

ment  dealers,  total . 

2,886 

2,739 

2,522 

2,707 

2,842 

2,848 

2,884 

2,873 

2,990 

2  ,972 

2,674 

2,617 

2,539 

28,263 

27, 

Lumber  and  other  bldg,  materials  dealers5 . 

1,424 

1,415 

1 ,355 

1,415 

1,517 

1,515 

1,515 

1,505 

1  ,574 

1,605 

1,517 

1 ,465 

1,412 

14,840 

15, 

Hardware  stores . 

471 

477 

464 

468 

489 

484 

478 

472 

490 

490 

440 

427 

431 

4,783 

4, 

Automotive  dealers,  total7 . 

7,747 

8,420 

7,361 

7,901 

8,263 

8,447 

8,850 

8,871 

8,699 

8,984 

7,555 

6,979 

7,646 

83,543 

78, 

Passenger  car,  other  automotive  dealers . 

7,022 

7,675 

6,623 

7,164 

7,508 

7,654 

8,082 

8,120 

7,936 

8,233 

6,855 

6,314 

6,956 

76,017 

71, 

Tire,  battery,  accessory  dealers . 

725 

745 

738 

737 

755 

793 

768 

751 

763 

751 

700 

665 

690 

7,526 

6, 

Gasoline  service  stations . 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,790 

3,832 

3 ,803 

3,719 

3,507 

3,397 

3,399 

36,284 

33, 

Drug  and  proprietary  stores . 

1,436 

1,449 

1,488 

1,455 

1,499 

1 ,532 

1,525 

1  ,526 

1  ,525 

1,526 

1,429 

1,402 

1,461 

14,961 

13, 

Liquor  stores . 

871 

882 

903 

884 

919 

941 

927 

929 

936 

932 

891 

884 

886 

9,124 

8. 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  US  and  group  totals  include  kinds  of  business  not  shown  separately. 
pPreliminary  estimates. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2  Includes  sales  made  b: 
mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3 Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  4 Includes  women 
ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5Includes  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electric 
stores.  6Includes  both  franchised  and  nonf ranchised  car  dealers.  7During  the  months  of  model  changeover,  seasonal  adjustment  factors  are  less  reliable  than  in  other  months  i 
are  more  susceptible  to  subsequent  revision. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


J 


Percent  change 
sales--all  retail 

in 

s  tores 

Kind  of  business 

October  1975 

from — 

10  months 

1975 

from 

10  months 
1974 

Kind  of  business 

October 

1974 

September 

1975 

Percent  change  in 
sales — all  retail  stores 


October  1975 
f  rom — 


October 

1974 


September 

1975 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total. 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


II  stores,  total . 

_  rocery  stores . 

sat  and  fish  (seafood)  markets.., 
ruit  stores,  vegetable  markets*., 
andy,  nut,  confectionery  stores*, 
etail  bakeries . 


ing  and  drinking  places . 

ating  places . . . 

Restaurants,  lunchrooms,  cafeterias . 

Srinking  places . 

eral  merchandise  group  with  nonstores1 . 

eneral  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

epartment  stores  and  miscellaneous  general 

merchandise  stores . 

Department  stores . 

ariety  stores . 

ail-order  houses  (department  stores 
merchandise)  2 . 

arel  and  accessory  stores,  total . 

en's,  boys'  clothing,  furnishings  stores.... 

omen's  apparel,  accessory  stores3 . 

Women's  ready-to-wear  stores . 

amily  clothing  stores . 

omen's  accessory  and  specialty  stores* . 

hoe  stores . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


j  d  stores,  total . 
rocery  stores... 


ing  and  drinking  places . 

eral  merchandise  group  with  nonstores1 . 

eneral  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

epartment  stores . 

ariety  stores . 

ail-order  houses  (department  stores 
merchandise) 2 . 


10  months 
1975 
from 

10  months 
1974 


4-11 

+8 

4-8 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

+6 

+6 

0 

+9 

+7 

+8 

Furniture  stores . 

+3 

+9 

0 

+  9 

+5 

Floor  coverings  stores* . 

+2 

+7 

-12 

+9 

+7 

+-9 

Household  appliance,  TV,  radio  stores . 

+12 

-1 

+2 

Household  appliance  stores . 

+5 

-5 

-5 

+11 

4-7 

+n 

Radio  and  television  stores* . 

+25 

+6 

+  16 

+12 

+7 

+11 

Music  stores* . 

+13 

+8 

+12 

0 

+3 

4 A 

Bldg.  mtls. ,  hardware,  farm  equip,  dealers,  total 

+11 

+8 

+3 

Lumber  and  other  building  materials  dealers4 

+6 

+6 

-3 

9 

+6 

+1 

Paint,  glass,  wallpaper  store- . 

+5 

+3 

+7 

Plumbing,  heating,  and  air-conditioning 

+16 

+7 

+14 

equipment  dealers  . 

+18 

+i 

+8 

+17 

+7 

+16 

Hardware  stores . 

+12 

+4 

+12 

+17 

+8 

+16 

Farm  equipment  dealers* . 

+  19 

-1 

+12 

+7 

+6 

+5 

Automotive  dealers,  total . 

+21 

+  13 

+7 

+7 

+7 

+5 

Passenger  car  dealers . 

+24 

+17 

+7 

Passenger  car  dealers  (franchised) . 

+24 

+18 

+8 

+6 

+6 

+5 

Tire,  battery,  accessory  dealers . 

+  10 

+6 

+8 

+7 

+4 

+6 

Gasoline  service  stations . 

+7 

+  1 

+10 

+7 

+3 

+7 

Fuel  and  ice  dealers  . 

-2 

+21 

+6 

+3 

+7 

+3 

Fuel  and  ice  dealers,  except  fuel  oil* . 

+4 

+23 

0 

Fuel  oil  dealers* . . . 

-5 

+20 

+10 

+4 

+22 

+1 

Drug  and  proprietary  stores . 

+8 

+4 

+8 

+10 

+5 

+6 

Liquor  stores . 

+8 

+7 

+8 

+8 

+11 

+6 

•Jewelry  stores* . 

+  14 

+7 

+3 

+11 

+7 

+8 

Florist* . 

+3 

+10 

+4 

+13 

+8 

+10 

Book  stores- . 

+56 

-30 

+27 

+6 

+6 

+4 

Stationery  stores* . 

+  13 

-8 

+14 

-2 

+2 

-8 

Camera,  photographic  supplies  stores* . 

+16 

+8 

+21 

+9 

-8 

+1 

Optical  goods  stores* . 

+ 

00 

+9 

+15 

+9 

+i 

+7 

Apparel  and  accessory  stores,  total . 

+8 

0 

Men's,  boys'  wear  stores5 . 

Women's  apparel,  accessory  stores3 . 

+5 

+9 

0 

+1 

+8 

+15 

+7 

+  1 

+8 

+5 

+8 

+6 

-4 

+2 

+1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

+6 
+  1 

+  1 
+2 

+8 

+3 

+10 

Household  appliance,  TV,  radio  stores . 

+14 

-1 

+9 

+3 

+10 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+ii 

-1 

Lumber  and  other  building  materials  dealers4 

+6 

+2 

+14 

+5 

+14 

+u 

+19 

0 

+5 

Automotive  dealers,  total . 

+3 

Passenger  car  and  other  automotive  dealers6. 

+20 

+4 

+6 

-2 

+5 

Tire,  battery,  accessory  dealers... . 

+7 

-2 

+6 

+1 

+6 

+3 

+6 

+7 

-2 

-2 

0 

+2 

-2 

0 

Liquor  stores . 

+5 

0 

+3 

-4 

+11 

+7 

+6 

+8 

+10 

+7 

+7 


Note:  Sampling  variabilities,  based  on  unadjusted 
erisk,  see  table  14. 


data  are  shown  in  table  13  for  kinds  of  business  without  an  asterisk.  For  Kinds  of  business  with  an 


*See  Explanatory  Materials,  p.  25. 

1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

2  Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3  Includes  women's  ready-to-wear,  accessory  stores, 

cialty  shops,  furriers,  and  other  women's  apparel  stores.  4 Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores, 

includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  6Includes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month-to-month  percent 

change 

3-month  percent  change 

Average 

monthly  rates  of 

changes 

Oct.  1975 
from 

Sept.  1975 

Sept.  1975 
from 

August  1975 

August  1975 
from 

July  1975 

Aug.  1975  through  Oct.  1975 
from- 

October  1975 
from 

July  1975 

(3-month  span) 

October  1975 

from 

April  1975 

(6-month  span) 

Octooer  1975 

from 

October  1974 

(12-month  span) 

May  1975 
through 

July  1975 

August  1974 
through 

Oct.  1974 

Retail  stores,  total . 

+1 

-1 

+1 

+2 

+8 

+0.4 

+1.2 

+0.8 

+2 

-1 

0 

44 

+  9 

+0.7 

+1.9 

+  1.3 

durable  goods  stores,  total . 

+  1 

-1 

+1 

+2 

. 

+0.2 

+0.9 

+0.6 

F 


; 


6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Total  10  month 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

|  Sept. 

Oct.P 

Nov . 

Dec . 

1975 

197 

Data  NOT  ADJUSTED  for  seasonal 

variations,  holiday  or  trading-day  differences 

1 

i 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,729 

15,710 

14,744 

15,803 

14,597 

15,745 

19,080 

144,532 

134 

Durable  goods  stores,  total . 

690 

666 

762 

814 

897 

909 

922 

895 

872 

918 

844 

787 

882 

8,345 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13,103 

14,963 

13,778 

13,807 

14,815 

13,872 

14,885 

13,753 

14,958 

18,198 

136,187 

126 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,883 

6,099 

5,525 

6,003 

5,420 

5,825 

5,679 

57 ,223 

51 

Grocery  stores1 . 

5,646 

5,118 

5,702 

5,268 

6,079 

5,457 

5,812 

6,023 

5,454 

5,929 

5,351 

5,760 

5,587 

56,488 

53 

General  merchandise  group  with  nonstores2 . 

4,308 

4,298 

5,559 

5,574 

6,372 

5,948 

5  ,745 

6,349 

6,119 

6,510 

6,132 

6,956 

9,633 

56,782 

54 

General  merchandise  group  without  nonstores2 

(except  deapartment  stores  mail  order) . 

4,098 

4,055 

5,278 

5,305 

6,094 

5,688 

5,505 

6,092 

5,827 

6,161 

5,789 

6,627 

9,362 

54,103 

51 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,028 

4,713 

4,542 

4,980 

4,761 

4,617 

5,289 

7,744 

44,178 

41 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,607 

4,321 

4,140 

4,543 

4,373 

4,519 

4,215 

4,831 

7,086 

40,413 

3' 

Variety  stores . 

406 

427 

564 

532 

646 

576 

528 

636 

566 

601 

587 

666 

1 ,025 

5,482 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

573 

534 

468 

606 

580 

585 

545 

563 

887 

5,206 

Women's  apparel,  accessory  stores3 . 

155 

143 

209 

185 

221 

201 

188 

239 

223 

229 

207 

209 

339 

1,993 

Women's  ready-to-wear  stores . 

141 

129 

196 

171 

201 

181 

170 

215 

201 

206 

186 

189 

300 

1,811 

Shoe  stores . 

117 

107 

162 

138 

150 

140 

115 

166 

165 

150 

142 

143 

197 

1,410 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

210 

215 

195 

195 

180 

201 

187 

179 

183 

1  ,865 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

590 

592 

570 

604 

571 

595 

532 

529 

810 

5,574 

Liquor  stores . 

181 

170 

187 

178 

202 

186 

185 

190 

189 

220 

204 

209 

292 

1,888 

Data 

ADJUSTED 

for  seasonal  variations 

,  holiday  and  trading-day  differences 

Retail  stores,  total . 

14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

15,388 

15,625 

1 

15,530 

15,306 

1 

14,579 

14,305 

14,166 

150,880 

141 

Grocery  stores . 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,889 

5,775 

5,784 

5,717 

5,483 

5,449 

5,440 

56,757 

51 

General  merchandise  group  with  nonstores2 . 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,225 

6,474 

6,452 

6,302 

5,999 

5,909 

5,712 

61,843 

5S 

General  merchandise  group  without  nonstores2 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,730 

6,055 

6,075 

5,952 

6,208 

6,165 

6,025 

5,721 

5,638 

5,440 

59,107 

5( 

Department  stores . . 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,476 

4,636 

4,603 

4,465 

4,202 

4,161 

4,096 

44,134 

41 

Variety  stores . 

581 

597 

595 

598 

640 

625 

580 

652 

625 

610 

608 

589 

533 

6,103 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

545 

574 

575 

555 

614 

5  80 

563 

531 

493 

536 

5,661 

Women  s  apparel,  accessory  stores3 . 

217 

210 

203 

203 

216 

214 

224 

244 

226 

220 

201 

182 

200 

2,177 

Shoe  stores . 

149 

154 

141 

152 

153 

152 

137 

159 

145 

148 

145 

129 

143 

1,490 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

186 

194 

197 

178 

184 

189 

184 

177 

169 

167 

1,888 

Drug  and  proprietary  stores . 

535 

561 

586 

558 

574 

607 

594 

607 

608 

602 

547 

538 

548 

5,832 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  ^Preliminary  estimates. 


‘October  1975  weekly  sales  (in  millions  of  dollars)  were  as  follows:  For  week  ending  October  4  -  $1,372;  October  11  -  $1,291;  October  18  -  $1,300;  October  25  -  $1,275; 
November  1  -  $1,314. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

3Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

October  1975 
from — 

10  months 
1975 

from 

10  months 
1974 

October  1975 

from — 

10  months 

1975 

Oct. 

1974 

Sept. 

1975 

Oct. 

1974 

Sept. 

1975 

10  months 

1974 

Data  NOT  ADJUSTED  for 

Data  ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

trading-day  diff 

erences 

trading-day  differences 

Retail  stores,  total . 

+8 

+7 

+7 

Retail  stores,  total . 

+5 

-1 

+7 

Durable  goods  stores,  total . 

+9 

+5 

+1 

Nondurable  goods  stores,  total . 

+8 

+7 

+8 

Grocery  stores . 

+4 

-1 

+9 

Food  stores,  total . 

+11 

+9 

+10 

+5 

General  merchandise  group  with  nonstores1 . 

+6 

+6 

+5 

General  merchandise  group  without  nonstores1 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+5 

-2 

+5 

(except  department  stores  mail  order) . 

+6 

+6 

+5 

Department  stores . 

+6 

-3 

+6 

Department  stores  and  miscellaneous  general 

Variety  stores . 

0 

-2 

+3 

merchandise  stores . 

+7 

+4 

+6 

Department  stores . 

+7 

+3 

+7 

Variety  stores . 

+2 

+6 

+3 

Apparel  and  accessory  stores,  total . 

+6 

-3 

+4 

Apparel  and  accessory  stores,  total . 

+7 

+1 

+5 

Women's  apparel,  accessory  stores2 . 

+9 

-3 

+7 

Women's  apparel,  accessory  stores2 . 

+11 

+3 

+8 

Shoe  stores . 

+2 

+2 

0 

Women's  ready-to-wear  stores . 

+11 

+2 

+12 

+6 

-9 

+1 

Tire,  battery,  accessory  dealers . 

+7 

+12 

+3 

Tire,  battery,  accessory  dealers . 

Drug,  and  proprietary  stores . . 

+12 

+4 

+9 

Liquor  stores . 

+8 

+16 

+5 

Drug  and  proprietary  stores . 

+10 

-1 

+9 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

Region  and  kind  of  business 

1975 

1974 

Oct.  1975 

from — 

10  mos. 

1975 

from 

10  mos. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug  . 

Sept . 

Oct . P 

Oct . 

Nov. 

Dec. 

Oct . 

1974 

Sept. 

1975 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,527 

10,489 

10,640 

10,259 

11,010 

10,258 

10,480 

11,872 

+7 

+7 

+6 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

3,031 

2,802 

2,740 

3,078 

2,753 

2,601 

2,578 

+  12 

+12 

+3 

Nondurable  goods  stores,  total... 

7,120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,458 

7,838 

7,519 

7,932 

7,505 

7,879 

9,294 

+6 

+5 

+7 

d  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,615 

2,734 

2,817 

2,585 

2,771 

2,548 

2,631 

2,664 

+9 

+7 

+8 

rocery  stores . 

2,354 

2,117 

2,318 

2,192 

2,525 

2,274 

2,386 

2,475 

2,261 

2,437 

2,227 

2,326 

2,319 

+9 

+8 

+8 

ing  and  drinking  places . . 

788 

720 

817 

839 

965 

954 

960 

997 

913 

927 

825 

827 

833 

+12 

+2 

+9 

, 1  total . 

2, 160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,527 

2,767 

2,815 

2,946 

2,826 

3,085 

4,152 

+4 

+5 

eneral  merchandise  group 

with  nonstores2 . . . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,559 

1,699 

1,726 

1,799 

1,744 

1,986 

2,686 

+3 

+4 

+4 

Department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,014 

1,119 

1,157 

1,180 

1,132 

1,333 

1,924 

+4 

+2 

+6 

pparel  and  accessory  stores, 

total . . . 

497 

441 

564 

551 

633 

574 

502 

629 

644 

661 

601 

620 

930 

+10 

+3 

+8 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

424 

396 

438 

411 

449 

458 

466 

439 

445 

486 

481 

479 

536 

+1 

+9 

-3 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

271 

264 

319 

367 

4  29 

443 

440 

414 

403 

433 

421 

365 

315 

+3 

+7 

-6 

oline  service  stations . 

674 

635 

694 

701 

729 

703 

764 

747 

684 

706 

730 

713 

704 

-3 

+3 

+4 

g  and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

286 

298 

285 

301 

278 

264 

353 

+8 

+6 

+7 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,642 

14,792 

14,393 

15,879 

14,085 

13,668 

14,954 

+13 

+10 

+8 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,904 

4,658 

4,829 

5,304 

4,366 

3,904 

3,876 

+21 

+10 

+9 

Nondurable  goods  stores,  total... 

8,220 

7,631 

8,857 

8,954 

10,405 

9,434 

9,738 

10,134 

9,564 

10,575 

9,719 

9,764 

11,078 

+9 

+11 

+7 

d  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

2,982 

3,047 

2,803 

3,010 

2,715 

2,820 

2,776 

+11 

+7 

+  10 

rocery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,808 

2,870 

2,636 

2,834 

2,549 

2,666 

2,607 

+11 

+8 

+10 

ing  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,291 

1,353 

1,259 

1,424 

1,217 

1,157 

1,160 

+17 

+13 

+11 

, 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,267 

3,178 

3,495 

3,496 

3,667 

3,457 

3,796 

5,008 

+6 

+5 

+4 

eneral  merchandise  group  with 
nonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,079 

2,301 

2,301 

2,436 

2,343 

2,644 

3,435 

+4 

+6 

+4 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,321 

1,470 

1,449 

1,478 

1,393 

1,589 

2,266 

+6 

+2 

+5 

pparel  and  accessory  stores, 

total . 

480 

414 

532 

511 

590 

532 

530 

592 

576 

599 

546 

575 

899 

+10 

+4 

+7 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

514 

474 

515 

560 

575 

568 

569 

602 

619 

632 

568 

577 

674 

+11 

+2 

+3 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,151 

1,129 

1,300 

1,379 

1,167 

964 

928 

+18 

+6 

+9 

omotive  dealers,  total . 

1,849 

2,042 

2,188 

.2,499 

2,728 

2,775 

2,820 

2,543 

2,530 

2,900 

2,298 

2,009 

1,752 

+26 

+15 

+9 

oline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,195 

1,233 

1,098 

1,123 

1,048 

1,017 

1,024 

+7 

+2 

+8 

g  and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

401 

403 

380 

406 

379 

380 

517 

+7 

+7 

+7 

THE  SOUTH 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,930 

15,225 

15,336 

14,471 

15,523 

13,941 

13,752 

15,675 

+11 

+7 

+7 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,309 

5,025 

4,977 

5,474 

4,731 

4,171 

4,329 

+16 

+10 

+2 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,916 

10,311 

9,494 

10,049 

9,210 

9,581 

11,346 

+9 

+6 

+10 

d  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,553 

3,681 

3,316 

3,540 

3,161 

3,274 

3,  277 

+12 

+7 

+12 

rocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,406 

3,530 

3,178 

3,397 

3,024 

3,150 

3, 141 

+12 

+7 

+12 

ing  and  drinking  places . 

847 

810 

890 

908 

950 

978 

982 

1,000 

888 

937 

841 

818 

824 

+11 

+6 

+13 

,  1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3,556 

3,535 

3,791 

3,551 

3,808 

3,572 

3,947 

5,526 

+7 

+7 

+3 

eneral  merchandise  group  with 
nonstores2 . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,254 

2,231 

2,433 

2,260 

2,432 

2,251 

2,607 

3,719 

+8 

+8 

+5 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,315 

1,441 

1,346 

1,399 

1,289 

1,480 

2,211 

+9 

+4 

+6 

pparel  and  accessory  stores, 

total . 

503 

485 

640 

562 

645 

608 

596 

652 

613 

661 

613 

646 

958 

+8 

+8 

+3 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

622 

592 

652 

661 

682 

694 

708 

706 

678 

715 

708 

694 

849 

+1 

+5 

-3 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

721 

715 

793 

916 

990 

977 

952 

926 

972 

994 

961 

799 

752 

+3 

+2 

-1 

omotive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,251 

2,952 

2,884 

3,320 

2,714 

2,286 

2,073 

+22 

+15 

+4 

oline  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,272 

1,280 

1,179 

1,175 

1,113 

1,054 

1,040 

+6 

0 

+12 

g  and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

4  94 

507 

492 

502 

448 

435 

612 

+12 

+2 

+12 

THE  WEST 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,670 

9,895 

9,152 

9,662 

8,474 

8,451 

9,752 

+14 

+6 

+12 

Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,130 

3,090 

2,907 

3,047 

2,651 

2,409 

2,570 

+15 

+5 

+9 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,540 

6,805 

6,245 

6,615 

5,823 

6,042 

7,182 

+14 

+6 

+13 

d  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,164 

2,209 

2,008 

2,129 

1,880 

1,980 

1,961 

+13 

+6 

+14 

rocery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,047 

2,096 

1,887 

2,002 

1,762 

1,871 

1,831 

+14 

+6 

+14 

ing  and  drinking  places . 

768 

780 

872 

871 

959 

966 

995 

1,023 

923 

973 

802 

790 

804 

+21 

+5 

+23 

, 1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,185 

2,386 

2,222 

2,405 

2,  127 

2,273 

3,241 

+13 

+8 

+7 

eneral  merchandise  group  with 
nonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,419 

1,550 

1,422 

1,548 

1, 373 

1,514 

2,196 

+13 

+9 

+9 

Department  stores . 

715 

690 

875 

888 

984 

968 

961 

1,036 

952 

1,017 

912 

1,025 

1,590 

+12 

+7 

+10 

pparel  and  accessory  stores, 
total . 

290 

266 

341 

325 

364 

358 

34  2 

406 

358 

381 

336 

350 

571 

+13 

+6 

+6 

urniture,  home  furnishings,  and 
equipment  stores,  total . 

371 

331 

366 

378 

418 

424 

424 

430 

442 

476 

418 

409 

474 

+14 

+8 

+3 

oline  service  stations . 

631 

580 

657 

656 

721 

741 

836 

840 

796 

793 

655 

616 

638 

+21 

0 

+17 

g  and  proprietary  stores . 

273 

265 

289 

283 

310 

304 

292 

307 

293 

303 

294 

299 

432 

+3 

43 

+2 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in 
graphic  regions  are  shown  on  p.  38. 


Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
department  store  types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  changi 


Geographic  division  and 
kind  of  business 

1975 

1974 

Oct.  1975 

from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

|sept . 

p 

Oct. 

Oct.  ^ 

1  Nov . 

Dec . 

Oct . 
1974 

Sept. 

1975 

New  England  Division,  total . 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,695 

2,759 

2,583 

2,766 

2,621 

2,652 

3,026 

+6 

+7 

Durable  goods  stores . 

596 

588 

654 

711 

780 

758 

750 

704 

693 

759 

705 

661 

683 

+8 

+10 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,945 

2,055 

1,890 

2,007 

1,916 

1,991 

2,343 

+5 

+6 

Food  stores,  total . . . 

637 

593 

657 

629 

717 

673 

742 

774 

669 

712 

635 

655 

653 

+12 

+6 

GAF,1  total . 

503 

457 

581 

593 

674 

622 

584 

667 

652 

688 

666 

721 

995 

+  3 

+6 

Gasoline  service  stations . 

201 

179 

190 

191 

207 

195 

206 

202 

184 

199 

218 

204 

198 

-9 

+8 

Middle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,794 

7,881 

7,676 

8,244 

7,637 

7,828 

8,846 

+8 

+7 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,281 

2,098 

2,047 

2,319 

2,048 

1,940 

1,895 

+13 

+13 

Nondurable  goods  stores . 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,513 

5,783 

5,629 

5,925 

5,589 

5,888 

6,951 

+6 

+5 

Eating  and  drinking  places . 

614 

551 

625 

653 

756 

746 

762 

791 

723 

737 

646 

647 

653 

+14 

+2 

GAF1,  total . 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1 ,943 

2,100 

2,163 

2,258 

2,160 

2,364 

3,157 

+5 

+4 

General  mdse,  group  with  nonstores* . 

976 

933 

1,177 

1,188 

1,403 

1,286 

1  ,206 

1,300 

1,341 

1,395 

1,356 

1,542 

2,066 

+3 

+4 

Apparel  and  accessory  stores,  total . 

368 

330 

427 

409 

464 

to 

363 

455 

474 

489 

442 

460 

692 

+11 

+3 

Gasoline  service  stations . 

473 

456 

504 

510 

522 

508 

558 

545 

500 

507 

512 

509 

506 

-1 

+1 

Drug  and  proprietary  stores . 

212 

201 

207 

206 

221 

219 

204 

217 

210 

221 

203 

191 

262 

+  9 

+5 

East  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,942 

10,047 

9,766 

10,693 

9,626 

9,513 

10,374 

+11 

+9 

Durable  goods  stores . 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,136 

2,956 

3,063 

3,342 

2,859 

2,580 

2,521 

+17 

+9 

Nondurable  goods  stores . 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,806 

7,091 

6,703 

7,351 

6,767 

6,933 

7,853 

+  9 

+10 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,175 

2,226 

2,057 

2,213 

1,967 

2,038 

2,027 

+13 

+8 

Eating  and  drinking  places . 

796 

745 

836 

889 

1,011 

992 

980 

1,042 

952 

1,063 

926 

880 

876 

+15 

+12 

GAF1,  total . 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,248 

2,469 

2,495 

2,601 

2,494 

2,754 

3,641 

+4 

+4 

General  mdse,  group  with  nonstores2 . 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1,504 

1,658 

1,681 

1,771 

1,712 

1,946 

2,529 

+3 

+5 

Apparel  and  accessory  stores,  total . 

368 

315 

409 

382 

443 

393 

378 

416 

416 

440 

399 

419 

669 

+10 

+6 

Gasoline  service  stations . 

703 

632 

728 

733 

770 

772 

861 

894 

778 

784 

756 

751 

741 

+4 

+1 

Drug  and  proprietary  stores . 

260 

249 

273 

266 

284 

273 

281 

279 

262 

282 

270 

269 

363 

+4 

+8 

West  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,700 

4,745 

4,627 

5,186 

4,459 

4,155 

4,580 

+16 

+12 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,768 

1,702 

1,766 

1,962 

1,507 

1,324 

1,355 

+30 

+11 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,932 

3,043 

2,861 

3,224 

2,952 

2,831 

3,225 

+9 

+13 

Food  stores,  total . 

728 

696 

771 

720 

837 

764 

807 

821 

746 

797 

748 

782 

749 

+7 

+7 

GAF1,  total . . . 

715 

693 

833 

893 

988 

922 

930 

1,026 

1,001 

1,066 

963 

1,042 

1,367 

+11 

+6 

General  mdse,  group  with  nonstores2 . 

430 

439 

544 

575 

644 

589 

575 

643 

620 

665 

631 

698 

906 

+5 

+7 

Gasoline  service  stations . 

259 

230 

260 

280 

312 

303 

334 

339 

320 

339 

292 

266 

283 

+16 

+6 

South  Atlantic  Division,  total . 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,413 

7,473 

7,046 

7,626 

6,995 

6,959 

7,893 

+  9 

+8 

Durable  goods  stores . 

1,850 

1,933 

2,018 

2,203 

2,339 

2,360 

2,386 

2,236 

2,209 

2,453 

2,202 

1,929 

2,024 

+11 

+11 

Nondurable  goods  stores . 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,027 

5,237 

4,837 

5,173 

4,793 

5,030 

5,869 

+8 

+7 

Eating  and  drinking  places . 

439 

450 

482 

490 

503 

513 

499 

515 

444 

471 

425 

410 

411 

+11 

+6 

GAF1,  total . 

1,449 

1,470 

1,835 

1,806 

1,953 

1,837 

1,794 

1,911 

1,828 

1,962 

1,902 

2,086 

2,844 

+3 

+7 

General  mdse,  group  with  nonstores2 . 

892 

924 

1,193 

1,184 

1,307 

1,205 

1 ,170 

1,264 

1,193 

1,291 

1,220 

1,410 

1,954 

+6 

+8 

Apparel  and  accessory  stores,  total . 

225 

225 

298 

263 

290 

272 

261 

289 

288 

303 

277 

294 

433 

+9 

+5 

Gasoline  service  stations . 

528 

504 

558 

552 

597 

631 

647 

656 

596 

612 

594 

555 

537 

+3 

+3 

Drug  and  proprietary  stores . 

216 

216 

238 

233 

252 

256 

248 

249 

241 

242 

221 

218 

304 

+10 

0 

East  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753 

2,806 

2,837 

2,704 

2,903 

2,611 

2,532 

2,805 

+11 

+7 

Nondurable  goods  stores . 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,754 

1,821 

1,691 

1,767 

1,622 

1,685 

1,970 

+  9 

+4 

Food  stores,  total . 

607 

566 

619 

613 

706 

658 

681 

695 

637 

674 

590 

598 

603 

+14 

+6 

GAF1,  total . 

461 

458 

575 

539 

630 

601 

601 

637 

619 

655 

600 

680 

955 

+9 

+6 

General  mdse,  group  with  nonstores2 . 

272 

278 

358 

339 

405 

375 

374 

405 

391 

415 

380 

452 

646 

+9 

+6 

West  South  Central  Division,  total . 

3,971 

3,877 

4,319 

4,377 

4,956 

4,831 

5,006 

5,026 

4,721 

4,994 

4,335 

4,261 

4,977 

+15 

+6 

Durable  goods  stores . 

1,341 

1,360 

1,460 

1,550 

1 , 776 

1,789 

1  ,871 

1,773 

1,755 

1,885 

1,540 

1,395 

1,470 

+22 

+7 

Nondurable  goods  stores . 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,135 

3,253 

2,966 

3,109 

2,795 

2,866 

3,507 

+11 

+5 

Food  stores,  total . 

956 

867 

966 

927 

1,066 

1,005 

1,066 

1,102 

985 

1,050 

923 

937 

949 

+14 

+7 

GAF1,  total . 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,140 

1,243 

1,104 

1,191 

1,070 

1,181 

1,727 

+11 

+8 

General  mdse,  group  with  nonstores2 . 

513 

504 

639 

639 

743 

674 

687 

764 

676 

726 

651 

745 

1,119 

+12 

+7 

Mountain  Division,  total . 

1,884 

1,827 

2,088 

2,108 

2,320 

2,310 

2,475 

2,534 

2,332 

2,443 

2,129 

2,095 

2,420 

+15 

+5 

Nondurable  goods  stores . 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,543 

1,614 

1,459 

1,555 

1,375 

1,402 

1,645 

+13 

+7 

Food  stores,  total . . 

409 

377 

445 

411 

463 

429 

498 

501 

442 

469 

402 

426 

413 

+17 

+6 

GAF1,  total . 

370 

359 

432 

439 

486 

485 

467 

539 

502 

543 

493 

512 

731 

+10 

+8 

General  mdse,  group  with  nonstores2 . 

237 

226 

278 

284 

325 

313 

307 

360 

324 

358 

327 

350 

490 

+  9 

+10 

Pacific  Division,  total . 

5,879 

5,654 

6,379 

6,448 

7,133 

6,990 

7,195 

7,361 

6,820 

7,219 

6,345 

6,356 

7,332 

+14 

+6 

Durable  goods  stores . 

1,738 

1,749 

1,848 

1,968 

2,132 

2,164 

2,198 

2,170 

2,034 

2,159 

1,897 

1,716 

1,795 

+14 

+6 

Nondurable  goods  stores . . 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

4,997 

5,191 

4,786 

5,060 

4,448 

4,640 

5,537 

+14 

+6 

Food  stores,  total . 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,666 

1,708 

1,566 

1,660 

1,478 

1,554 

1,548 

+12 

+6 

Eating  and  drinking  places . 

600 

600 

661 

681 

765 

778 

791 

806 

726 

749 

640 

626 

635 

+17 

+3 

GAF1,  total . 

1,360 

1,272 

1,561 

1,569 

1 , 732 

1,715 

1,718 

1,847 

1 ,720 

1,862 

1,634 

1,761 

2,510 

+14 

+8 

General  mdse,  group  with  nonstores2 . 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

1,190 

1,098 

1,190 

1,046 

1,164 

1,706 

+14 

+8 

Gasoline  service  stations . 

431 

409 

465 

462 

512 

511 

552 

556 

537 

545 

448 

429 

429 

+22 

+1 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 
in  geographic  divisions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 
of  merchandise. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 


Table  6.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1975 

1974 

Percent 

change 

Oct . 

1975 

from 
Sept . 

1974 

10  mos. 
1975 

from 

10  mos. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept 

0ct.p  j 

Oct. 

Nov. 

Dec. 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,325 

5,428 

5,091 

5,373 

4,741 

4,764 

5,512 

+13 

+12 

Nondurable  goods  stores . 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,710 

3,864 

3,600 

3,792 

3,354 

3,497 

4,196 

+13 

+12 

1,033 

970 

1,187 

1,203 

1,325 

1,316 

1,307 

1,386 

1,321 

1,419 

1,347 

1,341 

1,914 

+5 

+7 

1,856 

1,838 

2,012 

1,934 

1,987 

1  ,925 

1,938 

1,949 

1,810 

1,976 

1,953 

2,004 

2,319 

+1 

-2 

Nondurable  goods  stores . 

1,298 

1,278 

1,447 

1,354 

1 ,392 

1,315 

1,324 

1,383 

1,251 

1,356 

1,344 

1,425 

1,692 

+1 

+1 

2,361 

2,193 

2,587 

2,619 

2,965 

2,763 

2,760 

2,824 

2,843 

3,161 

2,799 

2,805 

3,008 

+13 

+7 

Nondurable  goods  stores . 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1  ,852 

1,923 

1,848 

2,088 

1,936 

2,032 

2,231 

+8 

+7 

588 

562 

693 

695 

788 

739 

706 

786 

812 

881 

822 

906 

1,132 

ina,  total . 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,372 

1,391 

1,328 

1,486 

1,299 

1,269 

1,373 

+14 

+8 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1 ,243 

1,277 

1,208 

1,277 

1,214 

1,244 

1,408 

+5 

+6 

Nondurable  goods  stores . 

841 

795 

897 

889 

972 

920 

902 

960 

888 

939 

898 

947 

1,107 

+5 

+8 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,083 

2,066 

2,003 

2,156 

2,012 

1,943 

2,152 

+7 

+4 

Nondurable  goods  stores . 

1,198 

1,076 

1,266 

1,192 

1,435 

1 ,335 

1,388 

1,425 

1,360 

1,434 

1,368 

1,386 

1,605 

+5 

+4 

esota,  total . 

687 

687 

742 

817 

1,031 

960 

1,001 

1,014 

978 

1,045 

913 

881 

897 

+14 

+8 

ouri,  total . 

943 

912 

1,086 

1,100 

1,245 

1 ,179 

1,206 

1,199 

1,229 

1,402 

1,208 

1,113 

1,221 

+16 

+9 

1,408 

1,353 

1,506 

1,502 

1,717 

1  ,652 

1 ,614 

1,693 

1,620 

1,712 

1,527 

1,592 

1,879 

+12 

+8 

Nondurable  goods  stores . 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1  ,144 

1,237 

1,182 

1,227 

1,104 

1,189 

1,451 

+11 

+8 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3,588 

3,593 

3,560 

3,820 

3,655 

3,697 

4,217 

+5 

+3 

Nondurable  goods  stores . 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,560 

2,648 

2,629 

2,752 

2,712 

2,807 

3,343 

+1 

+3 

825 

764 

941 

924 

1,084 

1,011 

947 

981 

1,032 

1,068 

1,052 

1,114 

1,513 

+2 

+3 

h  Carolina,  total . 

862 

844 

972 

1,027 

1,136 

1,096 

1,126 

1,144 

1,064 

1,146 

1,018 

987 

1,077 

+13 

+8 

2,110 

2,052 

2,349 

2,467 

2,744 

2,581 

2,609 

2,604 

2,510 

2,705 

2,436 

2,404 

2,658 

+11 

+10 

Nondurable  goods  stores . 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1,886 

1,932 

1,832 

2,006 

1,820 

1,839 

2,109 

+10 

+13 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,592 

2,595 

2,496 

2,712 

2,455 

2,539 

2,750 

+10 

+9 

Nondurable  goods  stores . 

1,667 

1,567 

1,802 

1,775 

1,941 

1,809 

1,809 

1,898 

1,818 

1,946 

1,773 

1,892 

2,157. 

+10 

+11 

499 

485 

613 

601 

683 

642 

605 

662 

671 

715 

681 

770 

955 

+5 

+5 

s,  total . 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,126 

3,145 

2,936 

3,088 

2,664 

2,607 

3,101 

+16 

+12 

Nondurable  goods  stores . 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,976 

2,042 

1,831 

1,918 

1,716 

1,764 

2,200 

+12 

+13 

onsin,  total . 

905 

889 

974 

1,029 

1,194 

1,121 

1,118 

1,162 

1,082 

1,185 

1,080 

1,092 

1,183 

+10 

+9 

ote:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 


Preliminary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . equipment  groups; 

e  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Oct.  1975  from  Sept.  1975 

Percent  change — Oct.  1975  from  Sept.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

State 

Total 

Nondurable 
goods  stores 

GAF1  stores 

fnmi 

+6 

+7 

+5 

+3 

+8 

+5 

46 

+8 

+10 

+1 

■achusetts . 

+6 

46 

+3 

■  i  iron 

49 

+7 

+7 

45 

+5 

+8 

+10 

+10 

46 

lote:  Sampling  variabilities  are  shown  in  table  17. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  department 
*e  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

Percent  change— Oct.  1975  from  Sept.  1975 

Area 

Percent  change — Oct.  1975  from  Sept.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

46 

44 

+4 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4 . 

49 

46 

44 

ago,  Ill. -Northwestern  Indiana . 

+11 

46 

44 

York,  N.Y. -Northeastern  New 

Newark,  N.J . 

+7 

45 

+4 

+12 

46 

+4 

Paterson-Clif ton-Passaic ,  N.J . . . 

46 

+4 

0 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

+9 

+8 

49 

Areas2 

Pittsburgh,  Pa . 

+8 

+7 

+7 

49 

+8 

+7 

lmore,  Md . 

+9 

+10 

+12 

San  Francisco-Oakland,  Calif . 

46 

+5 

+6 

+6 

’alo,  N.Y . 

+4 

+2 

0 

+7 

46 

ago,  Ill . 

49 

+9 

+9 

/eland,  Ohio . 

46 

+6 

+1 

Cities 

las,  Tex . 

+8 

46 

+9 

+9 

+8 

+13 

+10 

+9 

+7 

+9 

+9 

+13 

+10 

+6 

+3 

leapolis-St.  Paul,  Minn . 

+5 

+7 

+7 

Philadelphia . 

+12 

+11 

+14 

lote: 


Sampling  variabilities  are  shown  in  table  19. 

'Stores  In  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  de- 
taent  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 

I  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  “Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 

folk,  and  Westchester  Counties,  N.Y. 
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Table  9  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . P 

Oct.  | 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total 

1,670 

1,556 

1,809 

1,801 

1,996 

1,896 

1,902 

1,934 

1,929 

2,093 

1,916 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,429 

1,328 

1,326 

1,390 

1,354 

1,467 

1,386 

GAF2 . 

473 

459 

563 

555 

621 

593 

565 

612 

629 

688 

676 

New  York,  N. Y. -Northeastern,  N.J., 
total . 

2,969 

2,746 

3,008 

3,001 

3,330 

3,130 

3,013 

3,065 

3,008 

3,367 

3,146 

Nondurable  goods  stores . 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,183 

2,296 

2,349 

2,481 

2,392 

GAF2 . 

793 

742 

882 

870 

999 

938 

859 

924 

989 

1,027 

982 

Standard  Metropolitan 
Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

88 

113 

113 

125 

114 

106 

115 

120 

134 

126 

Boston,  Mass.,3  GAF2 . 

156 

144 

188 

192 

212 

194 

180 

212 

211 

220 

208 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,735 

1,766 

1,768 

1,921 

1,767 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,216 

1,273 

1,245 

1,353 

1,287 

GAF2 . 

444 

435 

531 

524 

584 

560 

533 

581 

597 

652 

643 

Cleveland,  Oh  GAF2 . 

93 

86 

115 

118 

129 

123 

113 

122 

127 

128 

125 

Dallas,  Tex.,  GA.  . 

112 

108 

130 

128 

142 

132 

138 

151 

141 

154 

140 

Detroit,  Mich. ,  total . 

808 

735 

838 

828 

974 

920 

926 

913 

915 

1,003 

914 

Nondurable  goods  stores . 

573 

502 

588 

561 

683 

615 

618 

641 

642 

679 

632 

GAF2 . 

220 

205 

256 

247 

279 

264 

242 

261 

260 

269 

283 

Houston,  Tex.,  GAF2 . 

122 

116 

144 

139 

165 

150 

155 

170 

152 

162 

140 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

136 

127 

134 

138 

145 

161 

144 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,670 

1,701 

1,649 

1,755 

1,629 

Nondurable  goods  stores . 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,203 

1,259 

1,217 

1,296 

1,187 

GAF2 . 

400 

367 

449 

453 

491 

480 

477 

493 

480 

529 

483 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

139 

133 

152 

152 

163 

154 

New  York,  N.Y. — Nassau-Suf f oik,  N.Y., 
total4 . 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,072 

2,063 

2,106 

2,300 

2,194 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1,515 

1,566 

1,613 

1,707 

1,682 

GAF2 . 

565 

525 

623 

614 

704 

666 

618 

627 

678 

707 

703 

Nassau-Suf folk,  N.Y.,  total5 . 

578 

516 

552 

566 

616 

590 

593 

588 

580 

613 

567 

Nondurable  goods  stores . 

430 

372 

402 

403 

435 

407 

405 

419 

414 

431 

402 

GAF2 . 

146 

121 

136 

136 

161 

152 

153 

153 

162 

169 

165 

New  York,  N.Y.,  total6 . 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1,479 

1,475 

1,526 

1,687 

1,62  7 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,110 

1,147 

1,199 

1,276 

1,280 

GAF2 . 

419 

404 

487 

478 

543 

514 

465 

474 

516 

538 

538 

Philadelphia,  Pa. ,  total . 

913 

865 

972 

987 

1,081 

1,015 

1,011 

1,019 

1,016 

1,103 

969 

Nondurable  goods  stores . 

705 

631 

724 

712 

794 

719 

713 

753 

762 

824 

718 

GAF2 . 

217 

209 

272 

270 

311 

287 

265 

287 

311 

339 

306 

Pittsburgh,  Pa.,  total . 

477 

463 

537 

538 

577 

559 

560 

554 

535 

579 

542 

Nondurable  goods  stores . 

362 

344 

405 

392 

435 

412 

403 

425 

404 

431 

405 

GAF2 . 

119 

117 

146 

145 

161 

158 

141 

156 

155 

166 

156 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

535 

513 

503 

521 

481 

525 

494 

Nondurable  goods  stores . 

305 

279 

340 

329 

361 

335 

325 

360 

326 

351 

332 

GAF2 . 

101 

97 

128 

124 

143 

134 

119 

135 

134 

143 

139 

San  Francisco-Oakland,  Calif.,  total.. 

624 

613 

701 

693 

749 

735 

775 

781 

724 

769 

657 

Nondurable  goods  stores . 

463 

443 

521 

505 

543 

524 

565 

580 

537 

562 

482 

GAF2 . 

158 

156 

187 

187 

204 

204 

206 

214 

205 

218 

186 

Washington,  D. C. -Md. -Va. ,  total . 

626 

622 

691 

709 

779 

737 

749 

761 

720 

773 

684 

Nondurable  goods  stores . 

450 

431 

497 

490 

548 

512 

518 

538 

503 

535 

480 

GAF2 . 

140 

147 

168 

173 

195 

181 

169 

181 

183 

196 

182 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

728 

705 

672 

727 

768 

835 

813 

Nondurable  goods  stores . 

487 

471 

535 

527 

567 

535 

515 

566 

570 

642 

GAF2 . 

233 

246 

295 

288 

306 

298 

282 

310 

328 

370 

383 

Detroit,  Mich.,  total . 

191 

177 

203 

203 

215 

216 

238 

226 

212 

234 

235 

Nondurable  goods  stores . 

133 

114 

134 

131 

145 

139 

158 

159 

145 

158 

153 

GAF2 . 

51 

46 

56 

58 

64 

58 

55 

58 

59 

63 

69 

Los  Angeles,  Calif.,  total . 

536 

499 

555 

567 

615 

571 

583 

593 

570 

621 

604 

Nondurable  goods  stores . 

425 

388 

443 

445 

486 

442 

450 

461 

443 

482 

467 

GAF2 . 

169 

161 

193 

200 

211 

200 

201 

203 

204 

231 

225 

New  York,  N.Y.,  total . 

1,281 

1,173 

1,284 

1,270 

1,399 

1  ,291 

1,241 

1,233 

1,273 

1,405 

1,361 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,086 

976 

934 

960 

1,004 

1,065 

1,068 

GAF2 . 

363 

349 

424 

411 

464 

439 

403 

407 

444 

459 

455 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

376 

356 

347 

347 

369 

412 

371 

Nondurable  goods  stores . 

290 

257 

286 

271 

303 

280 

276 

282 

299 

331 

303 

GAF2 . 

96 

93 

117 

116 

127 

117 
-  ' 

108 

117 

133 

151 

144 

Note:  Sampling  variabilities  are  shown  in  table  18. 

Preliminary  estimates. 

‘For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. .. equipment 
in  department  store  types  of  merchandise. 

3 Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

‘‘Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 


1974 


Nov. 


1,970 

1,482 

746 


3,229 

2,490 

1,045 


139 

232 

1,815 

1,371 

706 

131 

147 

893 

648 

291 

155 

154 

1,624 

1,228 

518 

162 


2,229 

1,729 

728 

565 

411 

170 

1,664 

1,318 

558 

1,020 

771 

335 

549 

423 

175 

490 

346 

150 

697 

528 

205 

680 

507 

192 


808 

664 

419 

237 
161 

68 

606 

483 

238 

1,397 

1,100 

469 

389 

315 

153 


groups ; 


Percent  chang 


Oct. 

1975 

from 


10  m 
197 
frc 


Dec . 


Oct . 
1974 


2,170 

1,685 

912 


10  m< 

197 


+9 

+6 

+2 


3,821 

3,007 

1,459 


+  7 
+4 
+5 


183 

316 

1,992 

1,556 

854 

180 

205 

1,001 

761 

391 

225 

189 

1,902 

1,495 

736 

199 


+6 

+6 

+9 

+5 

+1 

+2 

+10 

+10 

+7 

-5 

+16 

+12 

+8 

+9 

+10 

+6 


2,622 

2,069 

1,005 

687 

517 

247 


+5 

+1 

+1 

+8 

+7 

+2 


1,935 

1,552 

758 


+4 


0 

0 


1,121 

875 

397 


+14 

+15 

+11 


611 

500 

240 


+7 

+6 

+6 


570 

427 

210 


+6 

+6 

+3 


809 

631 

275 


+17 

+17 

+17 


802 

617 

271 


+13 

+11 

+8 


853  +3 

706  _4 

447  -3 

242  0 

175  +3 

89  -9 


696 

573 

305 


+3 

+3 

+3 


1,627  +3 

1,293  0 

634  +1 


392 

313 

141 


+11 

+9 

+5 


these  stores  specializ 
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Table  10.  Department  Store  Sales  in  Selected  Areas 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Area 

1975 

1974 

Oct.  1975 
from  — 

10  RIOS. 
1975 

Jan . 

Feb. 

Mar. 

Apr . 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Oct . 

Nov. 

Dec . 

Oct. 

1974 

Sept. 

1975 

10  Rios. 
1974 

STANDARD  CONSOLIDATED  AREA 

York,  N.Y. -Northeastern  New 

280,462 

260,037 

315,612 

327,222 

408,037 

362,926 

323,697 

345,932 

374,735 

392,035 

382,696 

438,154 

639,221 

+2 

+5 

+2 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

12,248 

11,920 

16,532 

15,822 

18,344 

18,570 

16,396 

18,537 

19,031 

18,746 

17,946 

20,576 

32,508 

+4 

-i 

-1 

any-Schenectady-Troy ,  N.Y . 

11,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,138 

18,171 

17,359 

18,030 

17,078 

21,490 

29,785 

+6 

+4 

+5 

jquerque ,  N .  Mex . 

8,616 

8,360 

11  ,326 

11 ,059 

13,561 

12,281 

12,274 

14,268 

13,195 

13,572 

12,431 

13,454 

“20,146 

+9 

+3 

+4 

beim-Santa  Ana -Garden  Grove, 

43,518 

41  ,930 

53,839 

55,014 

60,996 

60,510 

59,430 

62,195 

59,520 

63,085 

57,182 

61 ,454 

102,435 

+10 

+6 

+7 

sville ,  N.C . 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

5,334 

4,780 

4,875 

4,042 

4,910 

6,798 

+21 

+2 

+2 

43 ,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

67,563 

66,607 

66, 197 

63 ,188 

71 ,993 

103,068 

+5 

-1 

+1 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

6,457 

6,252 

6,413 

6,036 

6,928 

10,178 

+6 

+3 

+1 

ersfield,  Calif . . 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

8,429 

7,536 

9,055 

7,967 

8,568 

13,086 

+14 

+20 

+11 

36,362 

36 , 503 

47,664 

48,481 

55,612 

51,816 

46,872 

50,348 

53,619 

58,567 

53,644 

62,680 

90,827 

+9 

+9 

+12 

9,586 

9,916 

12,889 

12,019 

14,383 

13, 144 

13,561 

15,211 

13,019 

13,705 

12,636 

14,620 

21  ,347 

+8 

+5 

+16 

1,785 

1,619 

2,340 

2,463 

2,908 

2,764 

2,735 

3,266 

3,066 

3,329 

2,512 

2  ,904 

4,451 

+33 

+9 

+16 

ghanton ,  N.Y. -Pa .................. 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,980 

5,340 

5,962 

5,580 

6,518 

9,306 

+7 

+12 

+2 

Bingham,  Ala . 

11,481 

11,778 

16,215 

16,658 

19,060 

16,856 

17,422 

18,982 

17 , 903 

17,329 

16,061 

18,885 

28,538 

+8 

-3 

+13 

ton,  Mass . 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

57,568 

66,812 

68,425 

68,705 

68,810 

82,049 

120,492 

0 

0 

+3 

falo,  N.Y . . 

25 , 779 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

36,539 

38,996 

36,771 

37,598 

41 ,992 

60,713 

-2 

-6 

+1 

ton,  Ohio . 

6,734 

6,486 

9,010 

9,394 

11,056 

10, 550 

9,609 

10,603 

10,444 

10,405 

9,822 

12,649 

18,613 

+6 

0 

+8 

ar  Rapids,  Iowa . 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

8,290 

7,520 

7,962 

7,614 

9,043 

12,419 

+5 

+6 

+7 

4,671 

4,798 

6,414 

6,293 

7,642 

6,867 

6,674 

7,232 

6,564 

6,690 

6,486 

7,281 

10,920 

+3 

+2 

+3 

rleston,  W.Va . 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

9,116 

8,413 

9,111 

7,914 

9,665 

14,132 

+15 

+8 

+16 

ttanooga,  Tenn.-Ga . 

6,392 

6,335 

8,786 

8,498 

10, 586 

8,946 

8,664 

9,854 

9,816 

10,097 

9,245 

10,509 

15,564 

+9 

+3 

+1 

cago,  Ill . 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

208^591 

207,341 

220,531 

208,179 

233,551 

329,387 

+6 

+6 

+3 

cinnati,  Ohio-Ky.-Ind . 

31,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

43,028 

45,594 

42,047 

43,070 

51 ,979 

73,695 

-2 

-8 

+4 

veland,  Ohio . 

42,900 

41 ,141 

57,453 

59,368 

65,236 

63,624 

58,137 

63,766 

64,814 

65,711 

64,790 

71  ,674 

103,031 

+1 

+1 

+3 

umbia,  S.C . 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

9,418 

9,010 

8,728 

8,359 

10,047 

15,030 

+4 

-3 

+3 

umbus,  Ohio . 

23 , 776 

22,759 

30,953 

30,677 

35,751 

32,788 

32,632 

37,285 

36,331 

37,601 

34,259 

40 , 709 

62,188 

+10 

+3 

+4 

pus,  Chrlsti,  Tex . 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

6,218 

5,244 

5,845 

2  5 , 720 

6,107 

9,508 

+2 

+11 

+3 

las,  Tex . 

37,946 

37,640 

47,782 

48,422 

55,588 

51,107 

51,394 

56,593 

50,558 

53,219 

45,633 

54,141 

81,601 

+17 

+5 

+11 

ton,  Ohio . . . 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

23,650 

29,318 

28,891 

27,598 

25,872 

30,536 

45,348 

+7 

-4 

+1 

atur,  Ill . 

2,802 

2,719 

3,689 

3,952 

4,654 

4, 144 

4,103 

4,345 

4,132 

4,132 

4,216 

5,116 

6,674 

-2 

0 

-1 

ver,  Colo . 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

46,983 

42,953 

43,771 

42,993 

46,810 

72,416 

+2 

+2 

+3 

Moines,  Iowa . 

7,672 

7,016 

9,017 

9,860 

11,111 

10, 196 

9,709 

10,544 

10,815 

11,599 

10,591 

13,598 

19,002 

+10 

+7 

+3 

roit,  Mich . 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

116,871 

127,876 

130,446 

130,363 

132,468 

147,718 

200,690 

-2 

0 

0 

uque,  Iowa . 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

4,116 

3,766 

4,040 

3  ,970 

4,724 

6,464 

+2 

+7 

+6 

uth-Superior ,  Minn.-Wis . 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

7,920 

7,034 

7,360 

6,260 

7,280 

9,730 

+18 

+5 

+12 

Paso,  Tex . 

9,778 

9,504 

11,743 

211 ,351 

2  14,  142 

11,893 

12,786 

13,586 

12,215 

13,774 

13  ,346 

14,056 

20,433 

+3 

+13 

+12 

e,  Pa . 

4,315 

4,003 

5,651 

5,812 

6,617 

5,783 

5,987 

6,362 

6,762 

7,670 

6,381 

7,756 

10,519 

+20 

+13 

+10 

ene,  Oreg . 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

4,853 

4,272 

4,332 

3,526 

3,815 

5,958 

+23 

+1 

+14 

go -Moorhead  ,  N.  Dak. -Minn . 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

4,602 

4,125 

4,667 

3,982 

4,501 

6,161 

+17 

+13 

+11 

nt,  Mich . 

7,667 

7,713 

11  ,264 

10,806 

13,097 

11,586 

10,934 

12,528 

12,154 

11,759 

12,574 

15,490 

20,389 

-6 

-3 

-4 

t  Smith,  Ark.-Okla . 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,840 

2,514 

2,613 

2,445 

2,808 

4,135 

+7. 

+4 

+3 

t  Wayne ,  Ind . 

7,439 

7,222 

9,717 

9,956 

11,878 

10, 892 

10,359 

11,698 

12,002 

11,488 

11,528 

14,023 

18,111 

0 

-4 

-4 

t  Worth,  Tex . 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

26,924 

24,243 

23,643 

22  ,043 

27,486 

43,457 

+7 

-2 

+5 

sno,  Calif . 

9,335 

2  8 , 739 

10,964 

11,233 

2 12, 859 

“12,328 

12,017 

13,789 

12,821 

13,252 

11 ,986 

13,710 

20,596 

+11 

+3 

(3) 

y -Hammond -East  Chicago,  Ind . 

11,343 

11,283 

15,556 

14,886 

18,226 

16,713 

14,902 

16,098 

16,564 

16,344 

17,965 

19,367 

29,022 

-9 

-1 

+6 

nd  Rapids,  Mich . . 

6,258 

6,038 

8,510 

8,703 

10,105 

9,201 

9,059 

11,035 

10,609 

10,328 

10,030 

12,317 

15,964 

+3 

-3 

0 

at  Falls,  Mont . 

1,470 

1  ,325 

1,810 

1  ,832 

2,271 

2,092 

2,129 

2,593 

2,209 

2,472 

2,288 

2,418 

3,675 

+8 

+12 

0 

en  Bay,  Wis . 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

7,411 

7,105 

7,691 

6,907 

8,122 

11 ,595 

+11 

+8 

+9 

enville ,  S.C . 

4,440 

4,907 

6,650 

6,732 

7,659 

7,  193 

6,704 

7,432 

6,859 

7,162 

7,066 

7,808 

11,428 

+1 

+4 

+3 

ensboro-Winston-Salem- 

gh  Point,  N.C . 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

14,446 

13,070 

13,380 

12,404 

14,616 

20,408 

+8 

+2 

+12 

tford,  Conn . 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

19,191 

r20 , 313 

20,224 

21 ,769 

24,033 

37,751 

-7 

0 

+4 

olulu,  Hawaii . 

22,368 

21  ,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,297 

24,576 

26,333 

24,831 

27,866 

40,053 

+6 

+7 

+8 

ston,  Tex . 

62,840 

61 ,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

95,438 

82,380 

84 , 500 

75,505 

89,320 

134,102 

+12 

+3 

+13 

ianapolis,  Ind . 

23,643 

23,755 

31 , 726 

32,053 

40,848 

35,175 

33,335 

38,287 

36,690 

37,005 

35,191 

42,462 

60,232 

+5 

+1 

+5 

kson,  Mich . 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

4,298 

4,285 

4,013 

3,899 

4,749 

6,550 

+3 

-6 

+1 

kson,  Miss . 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,697 

6,139 

5,858 

5,829 

6,625 

9,409 

0 

-5 

-1 

ksonville,  Fla . 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

16,101 

13,850 

14,227 

16,003 

17,903 

27,834 

-11 

+3 

-4 

aaazoo,  Mich . 

2,687 

2,471 

5,558 

4,757 

5,700 

5,406 

5,012 

5,463 

5,634 

5,473 

4,224 

5,183 

7,145 

+30 

-3 

+30 

sas  City,  Mo.-Kans . 

23,496 

21,315 

30,765 

31  ,995 

38,160 

34,403 

33 , 709 

38,116 

35,348 

36,292 

33,741 

39,144 

58,971 

+8 

+3 

+6 

•xvllie,  Tenn . 

8,834 

8,679 

12,214 

11,746 

13,793 

12,590 

12,287 

13,410 

14,687 

14,303 

12,658 

16,012 

22,943 

+13 

-3 

+8 

•caster,  Pa . 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

7,105 

7,150 

7,225 

7,038 

9,076 

12,273 

+3 

+1 

+2 

ising,  Mich . 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

14,756 

14,746 

14,492 

14,279 

15,936 

21 ,053 

+1 

-2 

+4 

-ington-Fayette ,  Ky . 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

8,249 

9,258 

9,169 

9,081 

1  8,630 

10,460 

15,010 

+11 

0 

+1 

■coin,  Nebr . 

4,717 

4,250 

5,747 

6,142 

6,760 

6,262 

6,303 

6,900 

r7 . 108 

7,093 

I  6,413 

7,559 

10,171 

+11 

0 

+1 

tie  Rock-North  Little  Rock,  Ark... 

6,969 

7,140 

9,406 

9,518 

11, 194 

10,095 

10,207 

“11,415 

10,484 

10,592 

9,783 

11  ,398 

17,039 

+8 

+1 

+7 

Angeles-Long  Beach,  Calif . 

157,323 

2 151 ,142 

190,686 

196,168 

218,251 

214,610 

205,596 

212,257 

202,389 

219,097 

203,477 

223,837 

350,561 

+8 

+8 

+5 

isville,  Ky.-Ind . 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22,963 

25,480 

24,780 

25,819 

25,302 

31 ,225 

43  ,344 

+2 

+4 

0 

'ell,  Mass . 

22 ,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

4,321 

3,770 

3,928 

1  3,519 

4,041 

6,122 

+12 

+4 

+3 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 — Con. 


Apr. 


May 


July 


r 


Aug.  I  Sept. 


Oct. 


Percent  change 


Oct.  1975 
f  rom — 


Oct. 

1974 


Sept. 

1975 


10  rn( 
197' 
froi 
10  m< 
197< 


Lynchburg,  Va . 

1,771 

1,917 

2,671 

2,624 

3, 104 

2,834 

Macon,  Ga . 

3,861 

4,029 

5,495 

5,881 

6,900 

6,631 

Memphis,  Tenn.-Ark . 

19,009 

18,474 

25,129 

24,468 

27,958 

24,890 

Miami,  Fla . 

35,656 

34,780 

44,740 

41,674 

45,057 

43,517 

Milwaukee,  Wis . 

33,159 

30,652 

40,169 

*41,601 

47,849 

44,624 

Minneapolis-St.  Paul,  Minn . 

51,927 

55,284 

64,776 

73,162 

82,291 

77,376 

Mobile,  Ala . 

5,888 

5,886 

8,125 

7,348 

9,322 

8,273 

Montgomery,  Ala . 

4,575 

4,546 

5,894 

5,761 

7,236 

6,481 

Muncie,  Ind . 

1,744 

1,775 

2,516 

2,485 

3,151 

2,865 

Muskegon-Muskegon  Hts.,  Mich . 

1,232 

1,228 

1,712 

1,779 

2, 195 

1,992 

Nassau-Suf f oik,  N.Y.4 . 

57,301 

53,119 

66,288 

*68,810 

85,890 

80,084 

New  Orleans,  La . 

18,279 

18,357 

23,934 

24,150 

27, 116 

25,622 

New  York,  N.Y.5 . 

137,092 

125,444 

149,303 

152,999 

191, 124 

168,855 

Newark,  N.J . . . . . 

27,978 

*25,852 

30,753 

33,407 

41,718 

35,414 

Newport  News-Hampton,  Va . 

6,341 

6,465 

8,926 

9,111 

10,889 

9,991 

Norfolk-Portsmouth,  Va . 

11,887 

11,538 

15,369 

15,578 

18,258 

16,957 

Oklahoma  City,  Okla . 

13,086 

12,350 

16,688 

16,762 

19,827 

18,441 

Omaha,  Nebr.-Iowa . 

10,614 

10,530 

14,442 

16,146 

18,610 

17,278 

Orlando,  Fla . 

13,668 

14,388 

18,149 

17,635 

18,880 

17,734 

Paterson-Clif ton-Passaic,  N.J . 

33,112 

32,668 

40,178 

42,122 

52, 165 

45,623 

Peoria,  Ill . 

7,144 

6,942 

9,300 

9,214 

11,206 

9,711 

Philadelphia,  Pa. -N.J . 

84,497 

76,854 

102,059 

106,828 

127,795 

109,755 

Phoenix,  Ariz . 

27,356 

26,678 

33,820 

33,095 

*37,616 

33,733 

Pittsburgh,  Pa . 

46,809 

46,236 

65,231 

66,522 

72,394 

71,830 

Portland,  Maine . 

3,069 

3,055 

4,448 

4,967 

5,792 

5,329 

Portland.  Oreg.-Wash . 

Providence-Pawtucket -Warwick, 

16,126 

16,081 

23,128 

22,398 

23,253 

24,703 

R. I . -Mass . 

12,559 

12,219 

17,399 

19,146 

21,966 

20,420 

Raleigh,  N.C . 

5,693 

5,454 

7,561 

7,718 

9,067 

8,064 

Reading,  Pa . 

5,295 

5,223 

7,557 

7,489 

8,501 

7,403 

Richmond,  Va . 

12,272 

11,795 

16,117 

15,608 

19,949 

16,088 

Roanoke,  Va . 

3,467 

3,507 

4,829 

4,768 

5,898 

5,  101 

Rochester,  N.Y . 

13,292 

11,796 

16,589 

17,444 

19,960 

17,864 

Sacramento,  Calif . 

20,281 

*19,911 

24,711 

25,880 

*27,854 

*27,090 

St.  Joseph,  Mo . 

2,221 

2,021 

2,935 

2,987 

3,720 

3,313 

St.  Louis,  Mo. -I 11 . 

46,483 

46,580 

64,428 

59,961 

75,  121 

70,702 

Salem,  Oreg . 

3,087 

2,864 

4,014 

3,948 

4,099 

4,812 

Salt  Lake  City,  Utah . 

10,719 

9,914 

13,666 

14,361 

16,419 

15,944 

San  Antonio,  Tex . 

San  Bernardino-Riverside- 

20,096 

19,676 

26,303 

*25,147 

28,132 

24,926 

Ontario,  Calif . 

21,538 

20,731 

27,829 

28,345 

30,628 

29,837 

San  Diego,  Calif . 

40,514 

39,596 

49,151 

*48,661 

*55,344 

54,037 

San  Franc isco-Oakland,  Calif . 

73 , 499 

68,462 

89,700 

90,155 

96,700 

95,336 

San  Jose,  Calif . 

28,108 

*28,504 

36,064 

36,759 

40, 149 

39,874 

Savannah,  Ga . 

2,815 

2,994 

4,113 

4,206 

4,739 

4,275 

Scranton,  Pa . 

4,161 

3,958 

5,659 

5,497 

6,598 

5,862 

Seattle-Everett,  Wash . 

29,160 

27,351 

36,345 

35,734 

40,448 

38,803 

Shreveport,  La . 

5,107 

4,898 

6,549 

6,384 

8,400 

7,613 

Sioux  City,  Iowa-Nebr . 

3,093 

3,216 

4,059 

4,235 

4,976 

4,642 

Sioux  Falls,  S.  Dak . 

2,410 

2,616 

3,098 

3,575 

3,814 

3,991 

South  Bend,  Ind . 

5,096 

4,851 

6,656 

6,824 

8,387 

7,690 

Spokane,  Wash . . 

6,462 

6,314 

8,782 

9,330 

10, 156 

9,912 

Springfield,  Ill . 

2,918 

2,923 

3,904 

4,570 

5,332 

4,526 

Springfield,  Mo . 

4,106 

3,956 

5,406 

5,503 

6,359 

5,933 

Springfield,  Ohio . 

2,739 

3,010 

3,962 

3,741 

4,476 

4,261 

Stockton,  Calif . 

6,504 

*6,415 

8,004 

8,140 

*8,962 

*8,662 

Syracuse,  N.Y . 

7,867 

7,563 

10,431 

10,968 

13,347 

11,743 

Tacoma,  Wash . 

7,328 

6,838 

9,112 

8,888 

10, 119 

9,734 

Tampa-St.  Petersburg,  Fla . 

29,814 

30,571 

37,615 

36,186 

38,749 

35,469 

Toledo,  Ohio-Mich . 

16,928 

17,012 

23,333 

23,050 

27,578 

25,388 

Topeka,  Kans . 

3,538 

3,284 

4,551 

5,406 

5,892 

5,285 

Trenton,  N.J . 

4,093 

3,332 

4,443 

4,888 

6,233 

5,812 

Tucson,  Ariz . 

10,450 

9,900 

12,629 

12,635 

14,027 

13,417 

Tulsa,  Okla . 

10,045 

*9,875 

*13,114 

*13,578 

*15,837 

*14,502 

Utica-Rome,  N.Y . 

*3,749 

3,427 

4,687 

4,773 

5,795 

5,094 

Waco,  Tex . 

3,199 

2,985 

3,838 

4,042 

4,650 

4,368 

Washington,  D.C.-Md.-Va . 

72,485 

75,554 

89,996 

94,560 

107,380 

100,887 

Waterloo,  Iowa . 

3,604 

3,561 

4,558 

4,792 

5,591 

5,  160 

Wheeling,  W.  Va. -Ohio . 

*2,204 

*2,229 

*2,987 

*3,016 

*3,531 

*3,303 

Wichita,  Kans . 

*6,902 

*6,602 

*8,855 

9,333 

*10,433 

9,778 

Wi lkes-Barre-Hazleton,  Pa.... 

5,204 

4,863 

6,939 

7,051 

8,467 

7,514 

Worcester,  Mass . 

4,415 

4,102 

5,985 

6,367 

7,452 

6,751 

Youngstown-Warren,  Ohio . 

9,692 

9,763 

13,968 

13,457 

15,957 | 

14,634 

See  footnotes  at  end  of  table. 


2,789 

3,158 

3  ,067 

3,154 

3,058 

4,017 

5,289 

+3 

+3 

6,626 

8,100 

6,910 

6,916 

5,640 

6,597 

9,857 

+23 

0 

24,635 

27,489 

25,397 

|  26,738 

26,025 

29,339 

42 , 003 

+3 

i  +5 

41,673 

43,753 

39,145 

43,483 

42,746 

46,255 

74,137 

+2 

411 

41,719 

45,098 

45,541 

47,066 

45,682 

52,678 

77,814 

+3 

+3 

70,130 

79,284 

76,502 

85,904 

79,944 

84,629 

113,877 

+7 

+12 

8,446 

8,997 

8,272 

1  9,126 

7,920 

10,180 

13,945 

+15 

+10 

6,629 

7,157 

6,595 

6,448 

6,165 

7,118 

10,995 

+5 

1  -2 

2,613 

3,114 

2,896 

3,004 

3,025 

3,563 

5,025 

-1 

+4 

1,910 

2,110 

2,134 

1,874 

2,431 

2,996 

3,856 

-23 

-12 

69,919 

*75,593 

78,424 

83,980 

82,306 

95,714 

149,627 

+2 

+7 

25,129 

27,869 

24,496 

27,082 

25,019 

26,653 

38,145 

+8 

+11 

150,012 

155,532 

174,645 

185,801 

182,531 

202,995 

288,455 

+2 

+6 

31 , 965 

35,106 

36,899 

37,192 

35,190 

40,204 

59,925 

+6 

+1 

+ 

9,499 

10,264 

9,451 

10,010 

9,438 

10,801 

15,517 

+6 

+6 

16,573 

17,885 

16,043 

17,146 

17,876 

20,145 

29,219 

-4 

+7 

18,229 

20,768 

17,663 

18,810 

17,879 

20,423 

31,575 

+5 

+6 

16,514 

17,335 

17,127 

17,828 

16,027 

19,290 

27,546 

+11 

+4 

17,797 

18,264 

17,084 

16,615 

17,108 

19,351 

30,758 

-3 

-3 

41,341 

46,976 

50,172 

50,361 

47,383 

57,909 

79,870 

+6 

0 

9,551 

10,566 

9,815 

10,445 

10,248 

11,861 

17,347 

+2 

i  +6 

98,863 

111,487 

124,191 

124,331 

116,598 

142,022 

206,019 

+7 

0 

31,402 

33,895 

30 , 903 

37,299 

34,480 

39,132 

62,252 

+8 

+21 

60,890 

69,456 

71,705 

73,399 

67,896 

80,996 

112,303 

+8 

+2 

5,873 

6,578 

5,548 

5,753 

5,569 

6,372 

9,270 

+3 

+4 

22, 986 

28,184 

25,034 

26,319 

23,334 

25,955 

41,834 

+13 

+5 

+ 

17,770 

20,592 

19,457 

20,326 

20,410 

25,083 

36,583 

0 

+4 

7,733 

8,594 

9,045 

8,669 

7,846 

9,193 

14,341 

+10 

-4 

7,170 

8,305 

7,481 

8,076 

7,646 

10,550 

13,366 

+6 

+8 

15,238 

17,309 

16,984 

19,894 

17,637 

21,916 

29,746 

+13 

+17 

5,098 

5,573 

5,655 

6,177 

5,707 

7,039 

9,471 

+8 

+9 

16,049 

17,433 

17,934 

18,822 

18,095 

21,699 

32,017 

+4 

+5 

26,482 

*30,599 

26,004 

30,998 

27,194 

30,171 

45,009 

+14 

+19 

3,341 

3,593 

3,262 

3,388 

3,295 

3,732 

6,035 

+3 

+4 

61 , 925 

70,051 

r69,045 

75,700 

70,250 

77,523 

118,488 

+8 

+10 

4,179 

5,257 

4,599 

4,616 

4,283 

4,519 

6,943 

+8 

0 

15,373 

18,309 

16,446 

17,068 

16,084 

18,739 

29,392 

+6 

+4 

+ 

25,626 

27,864 

25,362 

26,216 

25,901 

29,443 

42,882 

+1 

+3 

4 

28,131 

28,831 

28,269 

31,555 

28,755 

31,509 

51,306 

+10 

+12 

+1 

54,791 

54 , 566 

52,736 

54,400 

48,150 

53,445 

83,762 

+13 

+3 

+1 

98,657 

105,496 

93 ,703 

103,629 

88,246 

105,930 

155,706 

+17 

+11 

+1 

37,853 

41,644 

38,729 

41  ,153 

34,510 

41,770 

62 , 763 

+19 

+6 

+1 

4,241 

4,777 

4,480 

4,542 

3,916 

4,653 

7,083 

+16 

+1 

5,595 

6,592 

6,337 

6,338 

5,953 

7,807 

10,596 

+6 

0 

(3 

39,222 

47,525 

39,138 

43,080 

39,939 

44,102 

70,394 

+8 

+10 

7,367 

9,219 

7,940 

8,301 

6,589 

7,841 

11,083 

+26 

+5 

+2 

4,233 

5,003 

4,690 

5,215 

4,452 

5,011 

6,905 

+17 

+11 

+1 

3,625 

4,178 

3,902 

3,692 

3,662 

4,387 

5,831 

+1 

-5 

7,830 

8,027 

7,720 

7,639 

7,441 

8,789 

12,348 

+3 

-1 

10,687 

11,994 

10,339 

11,442 

11,285 

10,875 

17,406 

+1 

+1 

4,328 

4,840 

4,601 

4,556 

4,299 

4,941 

6,760 

+6 

-1 

*5,946 

*6,516 

6,245 

6,402 

6,035 

6,602 

*9,740 

+6 

+3 

3,880 

4,502 

4,183 

4,924 

4,492 

5,090 

8,190 

+10 

+18 

8,718 

*9,770 

8,640 

10,240 

8,948 

9,855 

14,083 

+14 

+19 

+1 

11,116 

12,229 

12,303 

12,166 

11,678 

14,692 

19,930 

+4 

-1 

+ 

9,741 

11,490 

9,036 

10,399 

10,022 

11,350 

17,771 

+4 

+15 

4 

33,992 

35,547 

33,916 

37,337 

34,123 

40,246 

61,516 

+9 

+10 

4 

23,382 

26,546 

26,739 

26,093 

24,846 

29,863 

42,710 

+5 

-2 

+ 

5,121 

5,541 

4,975 

5,124 

4,809 

5,633 

8,513 

+7 

+3 

+1 

4,881 

5,129 

5,072 

5,122 

5,572 

6,090 

10,157 

-8 

+1 

12,948 

14,342 

12,480 

14,730 

13,895 

15,255 

24,464 

+6 

+18 

(3 

14,661 

*15,770 

*14,497 

*14,963 

*13,378 

*15,935 

*23,679 

+12 

+3 

*+l 

5,009 

5,842 

5,311 

5,464 

5,507 

6,662 

8,780 

-1 

+3 

+1 

4,457 

4,734 

4,354 

4,255 

3,866 

4,710 

7,069 

+10 

-2 

+ 

91,628 

98,319 

99,693 

107,818 

99,750 

111,184 

162,315 

+8 

+8 

+ 

4,885 

5,643 

4,981 

5,342 

4,970 

6,033 

8,319 

+7 

+7 

4 

*2,914 

*3,546 

*3,518 

*3,525 

*3,270 

*4,206 

*5,927 

+8 

0 

+ 

9,806 

11,518 

10,383 

10,612 

*9,157 

*10,561 

*14,985 

+16 

+2 

+1 

6,946 

8,254 

7,652 

7,910 

7,041 

10,489 

13,157 

+12 

+3 

+  1 

6,245 

6,953 

6,962 

6,798 

6,961 

8,508 

12,795 

-2 

-2 

+. 

13 ,  o79 

15,611 

14,889 

15,192 

15,822 

18,973 

27,238 

-4 

+2 

- 

13 


Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

1974 

Percent  change 

Oct.  1975 
from — 

10  mos. 
1975 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Oct . 

Nov. 

Dec. 

Oct. 

1974 

Sept. 

1975 

10  mos 
1974 

CITIES 

?rdeen,  S.  Dak . 

598 

593 

739 

757 

1,030 

986 

1,001 

1,011 

978 

1,014 

874 

1,014 

1  ,437 

+16 

+4 

+15 

tie  Creek,  Mich . 

1,795 

1,624 

2,336 

2,468 

3,  158 

3,022 

2,664 

2,681 

2,677 

2,216 

2,567 

3,028 

4,324 

-14 

-17 

+1 

lingham,  Wash . 

1,348 

1,208 

1,782 

1,817 

2,154 

2,086 

2,279 

'  >742 

2,089 

2,150 

2,002 

2,073 

3,150 

+7 

+3 

+28 

dgeport,  Conn . 

2,680 

2,316 

3,158 

3,306 

4,  163 

3,508 

3,704 

3,567 

23,325 

3,426 

3,887 

4,611 

6,676 

-12 

+3 

-5 

ffalo,  N.Y . 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

9,633 

10,672 

10,371 

10,814 

11,738 

16,433 

-4 

-3 

0 

abridge,  Mass . 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,728 

3,336 

2,742 

2,755 

2,771 

4,059 

0 

-18 

+5 

ville,  Ill . 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,608 

2,375 

2,460 

2,560 

2,865 

4,316 

-4 

+4 

-2 

rtona  Beach,  Fla . 

3,218 

3,760 

4,888 

4,640 

4,817 

4,517 

4,472 

4,303 

3,638 

3,816 

3,627 

4,205 

6,556 

+5 

+5 

+18 

d,  Okla . . . 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,671 

1  ,472 

1,524 

1,404 

1,513 

2,373 

+9 

+4 

+11 

y,  Ind . 

2,050 

2,067 

3,058 

2,784 

3,312 

3,062 

2,611 

2,822 

2,899 

2,801 

3,618 

3,783 

5,650 

-23 

-3 

-40 

nd  Forks,  N.  Dak . 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

2,077 

1,888 

2,026 

1,699 

1,928 

2,509 

+19 

+7 

+10 

eley,  Colo . 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,100 

2,437 

2,136' 

2.195 

2,068 

2,240 

3,771 

+6 

+3 

+7 

'erst own,  Md . 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,695 

2,754 

2,875 

2,669 

3,529 

4,874 

+8 

+4 

+11 

tington,  W.  Va . 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

4,430 

4,084 

3,961 

3,927 

5,059 

7,501 

+1 

-3 

+7 

chinson,  Kans . 

21 , 239 

21 , 1 72 

21 , 828 

2X,708 

2 1,924 

2 1, 831 

2 1 , 87  3 

2  1 , 97 1 

2 1,861 

21 ,945 

21 ,817 

22,04G 

z2 , 856 

+7 

+5 

+16 

ho  Falls,  Idaho . 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

2,149 

1,730 

2,031 

2,004 

2,073 

3,074 

+1 

+17 

+19 

lin,  Mo . 

1  ,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

2  2, 1 39 

1,974 

2,068 

2,067 

2,192 

3,291 

0 

+5 

+1 

Crosse,  Wis . 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,881 

2,795 

2,694 

2,562 

2,852 

4,286 

+5 

-4 

+6 

g  Beach,  Calif . 

6,635 

2fi , 1 83 

27,891 

27 , 639 

8,603 

8,120 

8,264 

2  8 , 494 

7,993 

8,496 

8,315 

9,035 

13,669 

+2 

+6 

+2 

isville,  Ky . 

4,846 

4,947 

6,082 

6,  193 

7,080 

8,056 

5,932 

6,667 

6,508 

7,091 

7,334 

7,798 

10,666 

-3 

+9 

-12 

kato,  Minn . 

787 

822 

1,032 

1,353 

1,296 

1,271 

1,280 

1,514 

1,283 

1,474 

1,357 

1,420 

2,067 

+9 

+15 

+7 

neapolis,  Minn . 

9,392 

9,530 

10,882 

11,385 

12,129 

11,484 

10,873 

11,640 

12,105 

14,383 

14,188 

15,012 

18,038 

+1 

+19 

ot,  N.  Dak . 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,761 

2,392 

2,509 

2,166 

2,586 

3,393 

+16 

York,  N.Y . 

113,634 

103,871 

122,866 

124,593 

156, 170 

135,974 

120,992 

124,875 

140,814 

150,622 

150,636 

165,756 

231,440 

0 

ark,  N.J . 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,307 

7,110 

7,422 

8,272 

9,113 

11,970 

-10 

+4 

-7 

gara  Falls,  N.Y . 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,947 

2,994 

2,804 

2,705 

3,214 

4,743 

+4 

-6 

+5 

land,  Calif . 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,776 

8,650 

9,130 

8,735 

10,302 

15,202 

+5 

+6 

+2 

ucah,  Ky . 

1,408 

1,379 

1,856 

1,992 

2,421 

2,  141 

2,206 

2,327 

2,231 

2,322 

2,236 

2,692 

3,864 

+4 

+4 

+5 

kersburg,  W.  Va . 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,940 

3,593 

3,501 

3,248 

4,198 

5,697 

+8 

+3 

+14 

adena,  Calif . 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,418 

7,830 

8,714 

8,481 

9,366 

14,962 

+3 

+11 

+3 

t  Huron,  Mich . 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,561 

1,600 

1,346 

1,931 

2,419 

2,827 

-30 

-16 

-24 

tsmouth,  Ohio . 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,303 

1,178 

1,351 

1,349 

1,603 

2,012 

0 

+15 

+2 

ncy,  Ill . 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,800 

1,756 

1,756 

1  ,802 

2,290 

3,221 

-3 

0 

-1 

ncy,  Mass . 

1,976 

21 f 721 

2,577 

2,335 

2,955 

2,758 

2,286 

3,242 

2,636 

2,575 

2,710 

3,220 

4,663 

-5 

-2 

-3 

id  City,  S.  Dak . 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,273 

2,490 

2,182 

2,276 

1,978 

2,214 

3,143 

+15 

+4 

+6 

hester,  Minn . 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

4,330 

4,026 

4,689 

4,305 

4,535 

6,443 

+9 

+16 

+6 

hester,  N.Y . 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,676 

7,127 

7,503 

7,158 

8,751 

11,926 

+5 

+5 

+3 

e,  Ga . 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,684 

1  ,840 

1,829 

1  ,516 

1,701 

2,384 

+21 

-1 

+5 

Louis,  Mo . 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

16,057 

16,460 

18,196 

17,507 

18,989 

27,569 

+4 

+11 

-1 

Paul,  Minn . 

7,159 

7,860 

8,922 

10,695 

11, 171 

10,709 

9,508 

10,650 

10,755 

11,762 

11,492 

12,186 

15,791 

+2 

+9 

-1 

Francisco,  Calif . 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

23,101 

19,673 

22,835 

20,269 

23,697 

33,106 

+13 

+16 

+7 

ttle ,  Wash . 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

27,091 

22,408 

25,096 

22,556 

24,892 

39,364 

+11 

+12 

+9 

rtanburg,  S.C . 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

3,282 

3,066 

3,490 

2,873 

3,111 

4,687 

+21 

+14 

+4 

acuse,  N.Y . 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3,829 

4,337 

4,396 

4,419 

4,345 

5,478 

7,171 

+2 

+1 

-16 

n  Falls,  Idaho . 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,349 

1,568 

1,176 

1,320 

1,247 

1,365 

2,024 

+6 

+12 

+7 

la  Walla,  Wash . 

563 

633 

864 

845 

945 

920 

1,021 

1,009 

962 

1,030 

881 

882 

1,279 

+17 

+7 

+52 

ima,  Wash . 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,737 

2,540 

2,607 

2,612 

2,552 

3,871 

0 

+3 

+4 

k,  Pa . 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

1,921 

2,562 

2,431 

2,538 

3,332 

4,893 

-4 

-5 

-3 

CENTRAL  BUSINESS  DISTRICTS 

timore,  Md . 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,108 

4,810 

5,367 

5,882 

6,370 

9,088 

-8 

+12 

-11 

ton,  Mass . 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

14,317 

15,766 

16,012 

16,475 

19,573 

26,808 

-3 

+2 

-1 

cago ,  Ill . 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,260 

28,537 

28,763 

30,711 

31,193 

35,038 

46,029 

-2 

+7 

-1 

veland,  Ohio . 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,861 

8,700 

9,799 

9,717 

9,827 

13,748 

+1 

+13 

-3 

Angeles,  Calif . 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

7,548 

7,693 

7,808 

7,912 

8,854 

14,219 

-1 

+1 

+1 

land,  Calif . 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

4,703 

4,034 

3,560 

3,772 

3,612 

4,393 

6,660 

+4 

+6 

+3 

ladelphia,  Pa . 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,796 

16,800 

16,449 

16,412 

20,023 

25,037 

0 

-2 

-2 

tsburgh,  Pa . 

11,414 

10,599 

14,338 

2 14 ,541 

14,247 

15, 501 

11,550 

13,481 

14,934 

16,815 

15,458 

17,887 

25,715 

+9 

+13 

+6 

tiington,  D.C . 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,657 

7,708 

9,036 

8,321 

9,021 

13,910 

+9 

+17 

-4 

MISCELLANEOUS  AREAS 

meda  County,  Calif . 

21,900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

32,225 

28,776 

31,476 

26,848 

32,648 

49,582 

+17 

+9 

+9 

se  and  Nampa,  Idaho . 

2,591 

.  2,473 

3,423 

3,438 

4,114 

3,947 

4,201 

4,620 

4,082 

4,230 

3,848 

4,004 

6,237 

+10 

+4 

+8 

ton  SMSA,  excluding  CBD . 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

44,806 

52,495 

52,659 

52,693 

52,335 

62,476 

93,684 

+1 

0 

+5 

stol -Kingsport -Johnson 

ty,  Tenn.-Va . 

3,809 

4,074 

6,532 

6,485 

8, 188 

6,772 

6,898 

7,458 

7,467 

7,538 

5,926 

6,794 

10,319 

+27 

+1 

+27 

cago  City,  excluding  CBD . 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

41,717 

45,183 

44,873 

45,690 

47,093 

50,550 

69,741 

-3 

+2 

-2 

tra  Costa  County,  Calif . 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

21,220 

18,883 

20,618 

16,881 

20,695 

31,283 

+22 

+9 

+13 

>erland-Hagerstown,  Md . 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

4,248 

4,214 

4,410 

4,029 

5,179 

6,871 

+5 

+7 

aware  (State) . 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

19,394 

18,492 

18,104 

18,307 

23,105 

32,061 

-1 

-2 

+5 

rfield  County,  Conn . 

12,757 

11,250 

14,658 

15,253 

18,540 

17,024 

16,453 

17,607 

16,808 

17,380 

17,174 

20,948 

30,714 

+1 

+3 

+2 

mont -Morgantown  ,  W.  Va . 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

2,049 

1  ,835 

1,877 

1  ,856 

2,135 

2,828 

+1 

+2 

+18 

nepin  County,  Minn . 

29,820 

32,214 

37 , 706 

41,792 

46,668 

44,629 

40,203 

46,472 

44,570 

51,194 

46,711 

49,269 

65,415 

+10 

+15 

+6 

sau  County,  N.Y . 

*37, 835 

235 , 427 

44,183 

245 , 290 

2  56,  894 

2  53 ,230 

45,647 

248,523 

2 51 ,720 

z55, 649 

254 , 363 

263 ,110 

!97 , 560 

+2 

+8 

-2 

ladelphia  SMSA,  excl.  CBD . 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

86,654 

98,691 

107,391 

107,882 

100,186 

121,999 

180,982 

+8 

0 

+9 

sey  County,  Minn . 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

21,136 

20,744 

23,015 

22,026 

23,380 

31,420 

+4 

+11 

+3 

Fernando  Valley,  Calif . 

20,210 

219,953 

24,029 

25,008 

228, 235 

a27,627 

26,170 

226,303 

24,429 

27,7  64 

26,663 

29,142 

46,021 

+4 

+14 

+7 

tchester  County,  N.Y . 

18,770 

17,214 

21,030 

22,485 

27,721 

26,  186 

23,053 

24,095 

27,345 

28,682 

25,429 

29,746 

46,239 

+13 

+5 

+1 

tside  Los  Angeles,  Calif . 

6,772 

6,725 

ji,694 

9,776 

10,002 

9,908 

8,602 

9,063 

9,574  | 

9,756 

9,761 

9,203 

15.645 

al 

+2 

+8 

Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  In  this  report.  They 
•  Included  In  the  statistics  for  mail-order  houses  (department  store  merchandise). 

rRevised.  S  does  not  meet  publication  standards  because  of  inadequate  response.  *For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

■as,  see  pp.  36-38.  zData  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3  Revised  figures  not  available.  4  Includes  Nassau  and  Suffolk 

inties  formerly  Included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf folk  SMSA 

1  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  October  1975 


New 


Area 


Number 

of 


Area 


Number 

of 


Area 


Numb 

of 


stores 


stores 


stor 


STANDARD  CONSOLIDATED  AREA1 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 


CITIES 


York,  N. Y. -Northeastern  New  Jersey.... 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


238 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark 
Miami,  Fla . 


Aberdeen,  S.  Dak. . 
7  Battle  Creek,  Mich 

13  Bellingham,  Wash.. 

36  Bridgeport,  Conn.. 

52  Buffalo,  N. Y . 


Akron,  Ohio . 

Albany-Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim- Santa  Ana-Garden  Grove,  Calif 

Asheville,  N.C . . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge.  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Cha  t  ta  nooga ,  Tenn . -Ga . 

Chicago,  Ill . . 

Cincinnati,  Ohio-Ky.-Ind . . 

Cleveland,  Ohio . . 

Columbia,  S.C . . 

Columbus,  Ohio . . 

Corpus  Christi,  Tex . . 

Dallas,  Tex . . 

Dayton,  Ohio . . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa . 

Detroit,  Mich . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Or eg . 

Fargo-Moorhead,  N.  Dak. -Minn 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . . 


Greensboro-Winston-Salem-High  Point,  N.C.. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind 
Jackson,  Mich. . . . , 
Jackson,  Miss . . . . , 
Jacksonville,  Fla 
Kalamazoo,  Mich. . , 


Kansas  City,  Mo.-Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky 


32 

32 

15 

69 

12 

65 

12 

lz 

68 

19 

6 

14 

35 

94 

64 

17 

12 

14 

15 

16 

224 

55 

78 

12 

41 

9 

76 

48 

7 
58 
12 

100 

8 

11 

21 

12 

9 

7 

15 

7 

19 

39 

13 

30 


16 

5 

13 

12 


37 

39 

23 

85 


57 

8 

8 

25 

12 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich . 

Nassau-Suffolk,  N.Y.2 . 

New  Orleans,  La . 

New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton,  Va . 

Norfolk-Portsmouth ,  Va . 

Oklahoma  City,  Okla . * . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg. -Wash. . . . 

Providence-Pawtucket-Warwick ,  R. I . -Mass . . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . . . 

Tampa-St.  Petersburg,  Fla . 

Toledo,  Ohio-Mich . 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


54 

20 

12 

13 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


51 

61 

12 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . . 

Gary,  Ind . . 


Grand  Forks,  N.  Dak 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . 
Hutchinson,  Kans.... 


79 

33 
18 
36 

24 

22 

30 

34 

13 

130 

52 

71 

12 

29 

30 
13 


11 

27 

14 

30 

30 

8 

76 

6 

21 

36 

44 

59 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. . 
Pasadena,  Calif . 

Port  Huron,  Mich.... 
Portsmouth,  Ohio.... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak.. 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C..... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


89 

38 

7 

10 

40 

17 
6 

8 

13 

12 

8 

10 

10 

11 

25 

11 

60 

40 

10 

9 

18 

21 

12 

10 

88 

10 


Walla  Walla,  Wash . 

Yakima,  Wash . 

York,  Pa . 

CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . . 

Cleveland,  Ohio . . 

Los  Angeles,  Calif . . 

Oakland,  Calif . . 

Philadelphia,  Pa . . 

Pittsburgh,  Pa . . 

Washington,  D.C...' . . 


MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol-Kingsport- Johnson  City,  Tenn.-Va.. 
Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown ,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va . 

Hennepin  County,  Minn . 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock 
Los  Angeles-Long  Beach,  Calif 

Louisville,  Ky.-Ind . 

Lowell,  Mass . . 


Ark 


11 

18 

220 

44 

9 


Wheeling,  W.  Va.-Ohio. . 

Wichita,  Kans . 

Wilkes -Bar re-Hazleton, 

Worcester,  Mass . 

Youngstown-Warren,  Ohio 


Pa 


9 

15 

19 

13 

29 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl.  CBD .  I 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif . 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif . 


'For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  on.  36-38.  2  Includes  Nassau  and  Suffolk  Counties  formerly 

included  in  the  New  York,  N.  Y,  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y.  The  combination  of  this  SMSA  and  the 
Nassau-Suffolk  SMSA  will  result  in  the  New  York,  N.  Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


Percent 

1975 

1974 

change 

Oct.  1975 

Kind  of  business 

f  rom — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

_ 

June 

July 

Aug.  | 

Sept . 

p 

Oct. 

Oct. 

Nov . 

Dec . 

Oct. 

1974 

Sept . 
1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday  differences1 

Retail  stores,  total . . . . . 

27,666 

26,932 

26,694 

26,961 

27,663 

27,341 

26,988 

27,089 

1 

27,376 

27,713 

27,406 

27,267 

28,916 

+1 

+1 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,795 

8,830 

8,979 

9,094 

8,917 

8,616 

8,578 

+2 

+1 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,193 

18,259 

18,397 

18,619 

18,489 

18,951 

20,338 

+1 

+1 

d  stores,  total.. . . . . 

rocery  stores . 

ing  and  drinking  places . 

284 

216 

178 

281 

215 

187 

290 

213 

184 

299 

221 

206 

303 

226 

203 

299 

221 

211 

298 

218 

197 

297 

217 

211 

290 

208 

222 

295 

208 

223 

299 

221 

186 

300 

218 

179 

314 

234 

179 

-1 

-6 

+20 

+2 

0 

0 

eral  merchandise  group  with  nonstores. . . 
eneral  merchandise  group  without  non- 

14,489 

14,002 

13,723 

13,652 

13,679 

13,547 

13,394 

13,587 

13,692 

13,762 

13,748 

14,141 

15,299 

0 

+1 

stores  (except  department  stores  mail 

order) . 

epartment  stores  and  dry  goods, 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,872 

13,014 

13,124 

13,204 

13,140 

13,542 

14,743 

0 

+1 

general  merchandise  stores . 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

10,655 

10,793 

10,930 

11,026 

10,658 

10,997 

12,142 

+3 

+1 

Department  stores . 

ail-order  houses  (department  store 

10,496 

10,113 

9,929 

9,905 

9,946 

9,901 

9,793 

9,925 

10,048 

10,135 

9,783 

10,105 

11,162 

+4 

+1 

merchandise) . 

1,949 

1,936 

1,896 

1,889 

1,882 

1,853 

1,833 

1,853 

1,858 

1,868 

1,873 

1,947 

2,018 

0 

+1 

arel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,446 

1,464 

1,487 

1,542 

1,478 

1,569 

1,787 

+4 

+4 

omen's  ready-to-wear  stores . 

643 

609 

608 

584 

586 

583 

567 

586 

604 

632 

599 

636 

716 

+6 

+5 

niture,  home  furnishings,  and  equipment 
ores,  total . 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,638 

2,696 

2,732 

2,768 

2,769 

2,759 

2,870 

0 

+1 

urniture,  home  furnishings  stores . 

Furniture  stores . 

2,124 

1,948 

2,008 

1,851 

2,009 

1,856 

2,009 

1,862 

2,022 

1,868 

1,960 

1 ,797 

2,010 

1,851 

2,030 

1,871 

2,041 

1,864 

2,075 

1,889 

2,049 

1,871 

2,091 

1,920 

2,133 

1,956 

+1 

+1 

+2 

+1 

ousehold  appliance,  TV,  radio  stores.... 

586 

569 

537 

568 

577 

565 

544 

572 

589 

586 

610 

554 

619 

-4 

-1 

Household  appliance  stores . 

513 

499 

468 

495 

500 

503 

472 

490 

503 

496 

537 

484 

531 

-8 

-1 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,813 

2,842 

2,940 

2,938 

2,903 

2,651 

2,376 

+1 

0 

umber  and  other  building  materials 
dealers2 . 

1,648 

1,588 

1,590 

1,698 

1 ,846 

1,958 

1,958 

2,011 

2,044 

2,059 

2,025 

1,877 

1,704 

+2 

+1 

omotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,486 

2,438 

2,462 

2,550 

2,470 

2,418 

2,376 

+3 

+4 

assenger  car  dealers3 . 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,197 

1,169 

1,187 

1,244 

1,153 

1,145 

1,089 

+8 

+  5 

Passenger  car  dealers  (franchised) . 

996 

1,030 

1,041 

1,030 

1,045 

1,065 

1,081 

1,050 

1,062 

1,113 

1,079 

1,067 

1,003 

+3 

+5 

ire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,188 

1,177 

1,178 

1,184 

1,223 

1,188 

1,208 

-3 

+1 

424 

424 

438 

430 

456 

456 

464 

454 

461 

458 

436 

435 

425 

+5 

-1 

CHARGE  ACCOUNTS 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,813 

5,595 

10,709 

5,615 

10,940 

11,224 

11,029 

10,760 

5,415 

10,806 

5,207 

+2 

+3 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,752 

5,860 

5,679 

+3 

+2 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,218 

5,094 

5,188 

5,364 

5,350 

5,345 

5,599 

0 

+3 

d  stores,  total . 

266 

263 

275 

283 

288 

282 

283 

282 

275 

281 

285 

287 

295 

-1 

+2 

eral  merchandise  group  with  nonstores... 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,173 

1,195 

1,245 

1,269 

1,357 

1,365 

1,490 

-6 

+2 

eneral  merchandise  group  without  non- 
stores  (except  department  stores  mail 

order) . 

epartment  stores  and  dry  goods, 

1,204 

1,097 

1,049 

1,058 

1,084 

1,048 

1,009 

1,027 

1,063 

1,093 

1,155 

1,170 

1,338 

-5 

+3 

general  merchandise  stores . 

Department  stores . 

arel  and  accessory  stores,  total . 

1,160 

999 

894 

1,055 

904 

845 

1,009 

855 

839 

1,016 

866 

831 

1,042 

888 

832 

1,010 

859 

838 

968 

813 

832 

983 

833 

835 

1,019 

866 

865 

1,048 

895 

923 

1,106 

948 

866 

1,123 

958 

882 

1,293 

1,114 

1,013 

-5 

-6 

+7 

+3 

+3 

+7 

niture,  home  furnishings,  and  equipment 

ores,  total . 

urniture,  home  furnishings  stores . 

lding  materials,  hardware,  farm 

873 

617 

834 

593 

838 

598 

819 

576 

839 

584 

838 

590 

861 

607 

884 

614 

907 

626 

928 

646 

917 

637 

917 

656 

953 

662 

+1 

+1 

+2 

+3 

uipment  dealers,  total . 

umber  and  other  building  materials 

2,162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,654 

2,683 

2,778 

2,793 

2,731 

2,482 

2,217 

+2 

+1 

dealers2 . 

1,573 

1,518 

1,406 

1,526 

1,417 

1,631 

1,445 

1,778 

1,490 

1,892 

1  ,523 

1  0  4G 

1,975 

1,503 

1,949 

1,507 

1,803 

1,473 

1,638 

1,406 

+3 
+  5 

omotive  dealers,  total . 

1^382 

1,521 

1,483 

1,582 

+5 

assenger  car  dealers  (franchised) . 

867 

906 

907 

901 

915 

931 

943 

912 

926 

967 

941 

919 

864 

+3 

+4 

416 

417 

430 

422 

448 

448 

457 

454 

451 

429 

427 

418 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16,175 

16,380 

16,436 

16,489 

16,377 

16,807 

18,110 

+1 

0 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,200 

3,215 

3,227 

3,234 

3,238 

3,201 

3,371 

0 

0 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

12,975 

13,165 

13,209 

13,255 

13,139 

13,606 

14,739 

+1 

0 

eral  merchandise  group  with  nonstores... 
eneral  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

13,124 

12,726 

12,741 

12,358 

12,507 

12,131 

12,437 

12,431 

12,342 

12,221 

12,392 

12,447 

12,493 

12,391 

11,985 

12,776 

12,372 

13,809 

13,405 

+1 

0 

epartment  stores  and  dry  goods, 

12 ,0GG 

12 , 058 

12,001 

12,111 

general  merchandise  stores . 

Department  stores . " . 

arel  and  accessory  stores,  total . 

10,265 

9,497 

715 

9,949 

9,209 

659 

9,792 

9,074 

652 

9,749 

9,039 

631 

9,775 

9,058 

630 

9,762 

9,042 

612 

9,687 

8,980 

614 

9,810 

9,092 

629 

9,  911 
9,182 
622 

9,978 

9,240 

619 

9,552 

8,835 

612 

9,874 

9,147 

687 

10,849 

10,048 

774 

+4 

+5 

+1 

+1 

+1 

0 

niture,  home  furnishings,  and  equipment 

ores,  total . 

urniture,  home  furnishings  stores . 

ousehold  appliance,  TV,  radio  stores.... 

1,950 

1,507 

378 

1,848 

1,415 

373 

1,805 

1,411 

343 

1,856 

1,433 

370 

1,857 

1,438 

366 

1,782 

1,370 

353 

1,777 

1,403 

329 

1,812 

1,416 

353 

1,825 

1,415 

363 

1,840 

1,429 

362 

1,852 

1,412 

380 

1,842 

1,435 

352 

1,917 

1,471 

387 

-1 

+1 

-5 

+1 

+1 

0 

lding  materials,  hardware,  farm 
uipment  dealers,  total . 

170 

163 

155 

155 

163 

162 

159 

159 

162 

145 

172 

169 

159 

-16 

-10 

omotive  dealers,  total . 

939 

957 

944 

927 

943 

981 

965 

955 

959 

968 

963 

945 

970 

+1 

+1 

ire,  battery,  accessory  dealers . 

756 

768 

734 

728 

726 

752 

737 

733 

745 

742 

761 

738 

773 

-3 

0 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


1975 


Apr 


rr 


May  June 


July 


Aug.  I  Sept. 


r 


Oct.  I  Nov. 


Percen 
chang 
Oct.  1! 
from- 


Oct . 
1974 


Data  ADJUSTED  for  seasonal  variations  and  holiday  differences1 


Retail  stores,  total . 

27,208 

27,246 

27,129 

27,303 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,515 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,788 

Food  stores,  total . 

291 

288 

297 

300 

General  merchandise  group  with  nonstores... 

13,884 

13,966 

13,927 

13,969 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

13,317 

13,424 

13,385 

13,443 

Department  stores . 

9,941 

10,036 

10,039 

10,133 

Mail-order  houses  (department  store 
merchandise) . 

1,898 

1,919 

1,892 

1,898 

Apparel  and  accessory  stores,  total . 

1,515 

1 ,539 

1 ,509 

1,502 

Women's  ready-to-wear  stores . 

609 

623 

609 

604 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,734 

2,682 

2,684 

2,715 

Furniture,  home  furnishings , stores . 

2,069 

2,009 

2,010 

2,032 

Furniture  stores . 

1,897 

1,853 

1,856 

1  ,873 

Household  appliance,  TV,  radio  stores.... 

559 

571 

565 

577 

Household  appliance  stores . 

493 

498 

492 

506 

Building  materials,  hardware,  farm 
equipment  dealers,  total . 

2,644 

2,594 

2,504 

2,560 

Lumber  and  other  building  materials 
dealers2 . 

1,839 

1,821 

1,761 

1,793 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,391 

Passenger  car  dealers  (franchised) . 

1,032 

1,043 

1,041 

1,038 

Tire,  battery,  accessory  dealers . 

1,204 

1,191 

1,176 

1,180 

Gasoline  service  stations . 

432 

434 

446 

436 

CHARGE  ACCOUNT? 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,659 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,26? 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,397 

General  merchandise  group  with  nonstores... 

1,310 

1,308 

1,271 

1,277 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

1  ,139 

1,140 

1,107 

1,118 

Department  stores . 

905 

918 

883 

919 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

868 

Furniture,  home  furnishings,  and  equipment 

stores,  total . . 

866 

849 

861 

848 

Furniture,  home  furnishings  stores . 

619 

595 

605 

590 

Building  materials,  hardware,  farm 
equipment  dealers,  total . 

2,460 

2,430 

2,340 

2,401 

Lumber  and  other  building  materials 
dealers2 . 

1,763 

1,741 

1,686 

1,717 

Automotive  dealers,  total . 

1,443 

1,439 

1,436 

1,448 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

906 

Gasoline  service  stations . 

424 

426 

435 

431 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,644 

Durable  goods  stores,  total . 

3,292 

3,265 

3,230 

3,253 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,391 

General  merchandise  group  with  nonstores... 

12,574 

12,658 

12,656 

12,692 

General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 
order) . 

12,178 

12,284 

12,278 

12,325 

Department  stores . 

9,036 

9,118 

9,156 

9,214 

Apparel  and  accessory  stores,  total . 

675 

662 

652 

634 

Furniture,  home  furnishings,  and  equipment. 

stores,  total . 

1,868 

1,833 

1,823 

1  ,867 

Furniture,  home  furnishings  stores . 

1,450 

1,414 

1,405 

1  ,442 

Household  appliance,  TV,  radio  stores.... 

359 

366 

356 

368 

Automotive  dealers,  total . 

972 

971 

954 

943 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

27,606 

27,402 

27,609 

27,525 

27,612 

27,768 

27,458 

27,340 

27,035 

+1 

8,610 

8,593 

8,719 

8,632 

8,726 

8,846 

8,641 

8,542 

8,434 

+2 

18,996 

18,809 

18,890 

18,893 

18,886 

18,922 

18,817 

18,798 

18,601 

+1 

301 

293 

290 

287 

296 

302 

310 

296 

298 

-3 

13,995 

13 ,909 

13,882 

13,938 

13,905 

13,937 

13,922 

13,872 

13,889 

0 

13,456 

13,382 

13,331 

13,365 

13,348 

13,396 

13,332 

13,299 

13,321 

0 

10,171 

10,167 

10,186 

10,224 

10,294 

10,324 

9,994 

9,981 

9,990 

+3 

1,891 

1 , 879 

1,892 

1,899 

1,896 

1,891 

1,892 

1,896 

1,915 

0 

1,502 

1,522 

1,528 

1,548 

1,532 

1,573 

1,506 

1,519 

1,489 

+4 

604 

612 

602 

628 

614 

636 

594 

610 

595 

+7 

2,724 

2,681 

2,702 

2,706 

2,715 

2,788 

2,772 

2,737 

2,673 

+1 

2,042 

2,002 

2,040 

2,035 

2,044 

2,111 

2,073 

2,077 

2,006 

+2 

1,881 

1,830 

1,868 

1,871 

1,875 

1,937 

1,899 

1,920 

1,837 

+2 

589 

577 

576 

567 

576 

577 

601 

558 

562 

-4 

513 

502 

496 

486 

492 

483 

524 

490 

490 

-8 

2,624 

2,648 

2,654 

2,610 

2,678 

2,720 

2,668 

2,625 

2,558 

+2 

1,826 

1,847 

1,835 

1,827 

1,865 

1,910 

1,872 

1,815 

1,799 

+2 

2,423 

2,437 

2,453 

2,446 

2,457 

2,470 

2,408 

2,388 

2,385 

+3 

1,037 

1,032 

1,065 

1,078 

1,063 

1,073 

1,045 

1,047 

1,021 

+3 

1,163 

1,171 

1,170 

1,153 

1,167 

1,145 

1,198 

1,177 

1,198 

-4 

443 

451 

457 

454 

459 

447 

427 

433 

425 

+5 

10,902 

10,786 

10,938 

10,794 

10,910 

11,043 

10,840 

10,596 

10,374 

+2 

5,373 

5,379 

5,480 

5,404 

5,489 

5,592 

5,403 

5,309 

5,233 

+3 

5,529 

5,407 

5,458 

5,390 

5,421 

5,451 

5,437 

5,287 

5,141 

0 

1,280 

1,265 

1,270 

1,248 

1,264 

1,272 

1 ,361 

1,282 

1,218 

-7 

1,114 

1,096 

1,088 

1,083 

1,091 

1,113 

1,177 

1,110 

1,057 

-5 

919 

903 

900 

908 

905 

915 

979 

907 

855 

-7 

860 

888 

894 

893 

881 

917 

861 

845 

825 

+7 

867 

857 

876 

885 

897 

922 

905 

895 

863 

+2 

597 

601 

613 

612 

628 

647 

632 

641 

616 

+2 

2,470 

2,492 

2,494 

2,450 

2,523 

2,579 

2,506 

2,448 

2,397 

+3 

1,760 

1,788 

1,786 

1,769 

1,809 

1,864 

1,803 

1,749 

1,739 

+3 

1,475 

1,473 

1,507 

1,501 

1,490 

1,507 

1,442 

1,450 

1,430 

+5 

910 

907 

939 

933 

905 

927 

906 

899 

878 

+2 

433 

442 

451 

446 

451 

440 

420 

426 

419 

+5 

16,704 

16,616 

16,671 

16,731 

16,702 

16,725 

16,618 

16,744 

16,661 

+1 

3,237 

3,214 

3,239 

3,228 

3,237 

3,254 

3,238 

3,233 

3,201 

0 

13,467 

13,402 

13,432 

13,503 

13,465 

13,471 

13,380 

13,511 

13,460 

+1 

12,715 

12,644 

12,612 

12,690 

12,641 

12,665 

12,561 

12,590 

12,671 

+1 

12,342 

12,286 

12,243 

12,282 

12,257 

12,283 

12,155 

12,189 

12,264 

+1 

9,252 

9,264 

9,286 

9,316 

9,389 

9,409 

9,015 

9,074 

9,135 

+4 

642 

634 

634 

655 

651 

656 

645  . 

674 

664 

+2 

1,857 

1,824 

1,826 

1,821 

1,818 

1,866 

1,867 

1,842 

1,810 

0 

1,445 

1,401 

1,427 

1,423 

1,416 

1,464 

1,441 

1,436 

1,390 

+2 

370 

363 

352 

349 

356 

358 

377 

361 

362 

-5 

948 

964 

946 

945 

967 

963 

966 

938 

955 

0 

730 

737 

726 

727 

747 

740 

768 

738 

757 

-4 

pPreliminary  estimates,  see  Explanatory  Material,  p.  24. 

1 Accounts-recei vable  data  contain  no  significant  trading-day  differences. 

2Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3  Includes  both  franchised  and  nonfranchised  car  dealers. 
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able  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 

change 

Oct.  1975 
from — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

i 

July 

Aug. 

1  Sept. 

Oct.P 

Oct. 

j  Nov. 

Dec . 

Oct. 

1974 

Sept. 

1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

16,327 

15,782 

15,482 

15,456 

15,524 

— 

15,430 

15,180 

15,395 

1 - 

15,497 

15,637 

15,618 

15,913 

17,178 

0 

+1 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,785 

1,830 

1,848 

1,856 

1,902 

1,819 

1,911 

-2 

0 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,395 

13,565 

13,649 

13,781 

13,716 

14,094 

15,267 

0 

+1 

leral  merchandise  group  with  nonstores... 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,337 

12,506 

12,583 

12,648 

12,605 

12,943 

14,003 

0 

+1 

)eneral  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . . 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

11,991 

12,122 

12,223 

12,283 

12,194 

12,549 

13,632 

+1 

0 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,893 

10,033 

10,164 

10,237 

9,857 

10,167 

11,188 

+4 

+1 

Department  stores . 

9,806 

9,462 

9,322 

9,293 

9,328 

9,284 

9,195 

9,325 

9,446 

9,514 

9,157 

9,453 

10,403 

+4 

+1 

oarel  and  accessory  stores,  total . 

674 

630 

601 

592 

588 

598 

579 

587 

599 

617 

622 

656 

745 

-1 

+3 

re,  battery,  accessory  dealers . 

717 

706 

685 

693 

694 

700 

690 

698 

696 

702 

745 

727 

743 

-6 

+1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,763 

1,797 

1,869 

1,956 

1,926 

1,896 

1,975 

+2 

+5 

Durable  goods  stores,  total . 

404 

392 

397 

433 

484 

492 

486 

514 

519 

526 

485 

462 

428 

+8 

+1 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,277 

1,283 

1,350 

1,430 

1,441 

1,434 

1,547 

-1 

+6 

neral  merchandise  group  with  nonstores... 

826 

750 

749 

755 

776 

734 

700 

722 

773 

788 

847 

842 

915 

-7 

+2 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

743 

667 

644 

655 

671 

641 

607 

622 

657 

681 

729 

728 

834 

-7 

+4 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

709 

634 

610 

621 

637 

611 

574 

589 

623 

646 

688 

687 

800 

-6 

+4 

Department  stores . 

677 

605 

581 

590 

607 

583 

545 

559 

594 

615 

656 

654 

763 

-6 

+4 

parel  and  accessory  stores,  total . 

187 

174 

160 

161 

164 

178 

173 

171 

190 

208 

186 

178 

209 

+12 

+9 

INSTALMENT  ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,417 

13,598 

13,628 

13,681 

13,692 

14,017 

15,203 

0 

0 

Durable  goods  stores,  total . 

1,499 

1,447 

1,364 

1,367 

1,369 

1,354 

1,299 

1,316 

1,329 

1,330 

1,417 

1,357 

1,483 

-6 

0 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12,118 

12,282 

12,299 

12,351 

12,275 

12,660 

13,720 

+1 

0 

neral  merchandise  group  with  nonstores... 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,637 

11,784 

11,810 

11,860 

11,758 

12,101 

13,088 

+1 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,384 

11,500 

11,566 

11,602 

11,465 

11,821 

12,798 

+1 

0 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,319 

9,444 

9,541 

9,591 

9,169 

9,480 

10,388 

+5 

+1 

Department  stores . 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,650 

8,766 

8,852 

8,899 

8,501 

8,799 

9,640 

+5 

+1 

parel  and  accessory  stores,  total . 

487 

456 

441 

431 

424 

420 

406 

416 

409 

409 

436 

478 

536 

-6 

0 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUS' 

fED  for  seasonal 

variati 

ons  and 

holiday 

differences 1 

Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

15,803 

15,728 

15,673 

15,726 

*15,794 

15,813 

l 

15,807 

15,704 

15,778 

0 

0 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,795 

1,812 

1,816 

1,835 

1,881 

1,840 

1,894 

-2 

+1 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,916 

13,878 

13,914 

13,978 

13,978 

13,926 

13,864 

13,884 

0 

0 

neral  merchandise  group  with  nonstores... 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,763 

12,787 

12,788 

12,778 

12,756 

12,655 

12,725 

0 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,337 

12,435 

12,428 

12,485 

12,509 

12,479 

12,399 

12,402 

12,436 

12,428 

12,358 

12,279 

12,343 

+1 

0 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,532 

9,573 

9,693 

9,695 

9,353 

9,353 

9,361 

+4 

0 

parel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

626 

611 

629 

625 

631 

636 

637 

627 

-1 

+1 

re,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

681 

682 

686 

694 

694 

746 

740 

739 

-7 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,840 

1,862 

1,892 

1,944 

1,909 

1,820 

1,784 

+2 

+3 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

462 

468 

481 

490 

505 

458 

454 

453 

+10 

+3 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1 ,336 

1,368 

1,377 

1,374 

1,372 

1,381 

1,402 

1,439 

1,451 

1,366 

1,331 

-1 

+3 

neral  merchandise  group  with  nonstores. . . 

803 

778 

786 

780 

796 

774 

765 

757 

791 

780 

846 

778 

737 

-8 

-1 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

712 

688 

681 

682 

694 

677 

663 

655 

682 

685 

742 

678 

645 

-8 

0 

Department  stores . 

637 

615 

605 

613 

628 

610 

596 

601 

623 

624 

679 

615 

581 

-8 

0 

oarel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

187 

188 

194 

194 

203 

181 

171 

173 

+12 

+5 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,833 

13,864 

13,902 

13,869 

13,898 

13,884 

13,994 

0 

0 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1  ,350 

1,327 

1,331 

1,326 

1,330 

1,423 

1,386 

1,441 

-7 

0 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,506 

12,533 

12,576 

12,539 

12,475 

12,498 

12,553 

+1 

0 

neral  merchandise  grdup  with  nonstores... 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

11,998 

12,030 

11,997 

11,998 

11,910 

11,877 

11,988 

+1 

0 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,625 

11,747 

11,747 

11,803 

11,815 

11,802 

11,736 

11,747 

11,754 

11,743 

11,616 

11,601 

11 ,698 

+1 

0 

Department  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8,915 

8,936 

8,972 

9,070 

9,071 

8,674 

8,738 

8,780 

+  5 

0 

parel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

439 

423 

435 

431 

428 

455 

466 

454 

-6 

-3 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  cornmer- 
al  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month- to-month 
d  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


pPreliminary  estimates,  see  Explanatory  Material,  page  24. 


Accounts-recei vable  data  contain  no  significant  trading-day  differences. 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months  1 

Year-to-year 

Range 

Median 

Range 

Median 

Range 

Median 

Ratio2 

All  stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4-0. 5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

Grocery  stores . 

1.7-1. 8 

1.7 

1.7-1. 8 

1.8 

0.2-0. 5 

0.2 

Meat  markets . 

4. 8-6. 3 

5.4 

4. 8-6.1 

5.2 

2. 1-2.7 

2.2 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6 .2-8.0 

6.8 

0.8-3. 5 

1.4 

Eating  and  drinking  places . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0. 7-2.1 

Restaurants,  lunchrooms,  cafeterias . 

3. 4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

Drinking  places . . 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

General  merchandise  group  with  nonstores . . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0. 1-0.2 

0.1 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1 .7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4  .4-7.1 

5.4 

1.2-2. 2 

1.8 

Men's,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4 .5-7.0 

5.4 

1.2-1. 8 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3.8-4  .7 

4.2 

0.4-1. 5 

0.8 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

Family  clothing  stores . 

4  .7-7.0 

5.4 

4 .7-6.1 

5.0 

1.1-2. 8 

1.4 

Shoe  stores . 

5. 2-6. 2 

5.6 

4 .6-5.5 

5.4 

1.4-1. 8 

1.5 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3.0-4 . 1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

Furniture  stores . 

5. 3-5. 9 

5.6 

5. 1-5.8 

5.2 

1.6-2. 4 

2.0 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

3. 7-4.1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

Lumber  and  other  building  materials  dealers . 

4  .0-4.5 

4.3 

3 .6-4 .4 

4.2 

0.8-1 .8 

1.0 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0. 5-0.7 

0.6 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1.7-1. 8 

1.8 

0.5-0. 7 

0.6 

Passenger  car  dealers . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

0 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

Tire,  battery,  accessory  dealers . . 

3.8-4 .9 

4  .0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

3 

Gasoline  service  stations . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

2 

Drug  and  proprietary  stores . . 

3.3-3. 5 

3.4 

3. 1-3. 5 

3.2 

0.5-1. 4 

0.6 

Liquor  stores . 

4. 4-4. 7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

3 

Group  II  stores 

Retail  stores,  total . . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . . 

3. 0-3. 8 

3.7 

3.4-4 .7 

4.1 

1.2-3. 2 

1.7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Food  stores,  total . . 

1.6-1. 6 

1.6 

1 .6-1.6 

1.6 

0.1-0. 3 

0.2 

Grocery  stores . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

0.9-1. 1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores... 

0. 8-1.1 

1.0 

0.8-1. 1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0 . 4  -0 . 5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3. 8-4. 6 

4.2 

3.5-4 .8 

3.6 

1.0-3. 2 

1.6 

Women’s  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4-7. 2 

7.0 

2.0-2. 9 

2.6 

Women's  ready-to-wear  stores . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8.3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1.1-3. 7 

2.3 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0 .4  -4 . 1 

0.5 

Note:  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trading- 

day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales. 
The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data--January  1970  over  January  1969. 


‘The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 
(See  Explanatory  Material,  pp.  24  and  25.) 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 

( Percent) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6- 2. 7 

2.0 

4.8 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3. 3-7. 5 

4.8 

7.2 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Floor  coverings  stores . 

3. 8-7.4 

5.4 

9.1 

Jewelry  stores . 

1.0-6. 5 

1.8 

3.3 

TV,  radio  stores . 

2. 4-7. 2 

4.5 

12.2 

Florists . 

3. 5-6. 7 

4.9 

11.4 

v,  .  ,  ,  , 

3.0 

Book  stores . 

4. 6-6. 7 

5.7 

7.2 

2  •  2—  3  •  5 

Stationery  stores . 

3. 1-6. 5 

3.9 

10.5 

Plumbing,  heating,  and  air  conditioning  equipment 

Music  stores . 

3. 3-8. 3 

3.9 

4.6 

Farm  equipment  dealers . 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 

for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C  =  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2 Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecut 

ive  mon 

hs 

The 

The 

The 

The 

The 

The 

Kind  of  business 

Uni  ted 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

ood  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

AF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

•uilding  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

b 

d 

c 

d 

— 

a 

b 

b 

b 

■ 

utomotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

- 

a 

a 

- 

iasoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

»rug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  volume  sales  estimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

- 

B 

- 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

•ood  stores,  total . 

B 

<*) 

A 

B 

(■) 

C 

B 

B 

B 

Sating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

~ 

C 

iAF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

vpparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

” 

“ 

- 

iasoline  service  stations..... . 

C 

B 

B 

B 

B 

“ 

“ 

“ 

” 

)rug  and  proprietary  stores . 

“ 

C 

B 

“ 

C 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

- 

c 

- 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

•ood  stores,  total . 

c 

(*> 

a 

a 

(*) 

b 

b 

d 

a 

Sating  and  drinking  places . 

- 

d 

c 

- 

c 

- 

- 

- 

c 

IAF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

tpparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

- 

“ 

~ 

— 

iasoline  service  stations . 

d 

c 

d 

c 

c 

“ 

” 

“ 

d 

)rug  and  proprietary  stores . 

“ 

b 

d 

' 

c 

Ratio  of  2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

- 

b 

- 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Food  stores,  total . 

a 

C1) 

a 

a 

(■) 

a 

a 

a 

a 

Sating  and  drinking  places . 

- 

a 

a 

- 

b 

“ 

- 

” 

a 

3AF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

Xpparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

“ 

Tasoline  service  stations . 

b 

b 

b 

b 

b 

- 

Drug  and  proprietary  stores . 

“ 

a 

a 

“ 

a 

Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
reported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dol 

sal 

.ar  volume 

es  estimates 

Ratio  to  same 

month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

Indiana . 

B 

- 

- 

b 

- 

_ 

b 

a 

b 

Massachusetts. . . . 

A 

A 

- 

b 

b 

_ 

b 

Michigan . 

B 

B 

- 

b 

b 

_ 

a 

a 

b 

Minnesota . 

B 

- 

- 

b 

_ 

_ 

b 

b 

Missouri . 

B 

- 

" 

a 

- 

- 

a 

a 

a 

New  Jersey . . . . . 

New  York . . 

North  Carolina. 
Ohio . 

Pennsylvania. . . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 


Standard  Consolidated  Areas 

Chicago,  Ill. -Northwestern  Indiana... 
New  York,  N . Y . -Northeastern  New 
Jersey . 

Standard  Metropolitan 
Statistical  Areas 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Dallas,  Tex . 

Detroit,  Mich . 

Houston,  Tex . 

Kansas  City,  Mo.-Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St .  Paul,  Minn . 


Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

A 

A 

A 

b 

a 

d 

A 

A 

A 

b 

a 

a 

B 

a 

- 

- 

B 

- 

- 

c 

A 

A 

A 

b 

b 

d 

- 

- 

B 

- 

- 

c 

- 

- 

C 

- 

- 

b 

B 

B 

B 

b 

b 

b 

- 

- 

A 

- 

- 

b 

- 

- 

A 

- 

- 

b 

A 

A 

B 

b 

b 

c 

- 

- 

A 

- 

- 

b 

Area 


Standard  Metropolitan 
Statistical  Areas — Con. 

Nassau-Suf folk,  N.Y . 

New  York,  N.Y. -Nassau-Suf folk ,  N.Y... 

New  York,  N.Y . 

Philadelphia,  Pa.-N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oakland,  Calif . 

Washington,  D.C.-Md.-Va . 

CITIES 

Chicago,  Ill . 

Detroit,  Mich . 

Los  Angeles,  Calif . 

New  York,  N.Y . 

Philadelphia,  Pa . 


Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non- 

GAF 

Non- 

durable 

durable 

B 

B 

C 

b 

a 

A 

A 

A 

a 

a 

A 

A 

B 

a 

a 

B 

B 

B 

b 

c 

B 

B 

B 

b 

d 

B 

C 

B 

b 

c 

B 

B 

B 

d 

d 

B 

B 

A 

b 

b 

B 

B 

B 

b 

b 

B 

C 

C 

c 

c 

B 

B 

B 

c 

c 

A 

A 

B 

b 

b 

B 

B 

B 

c 

b 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 

months 

Area 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con . 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

Baltimore,  Md . 

a 

. 

Boston,  Mass . 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

b 

b 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

b 

b 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

Nassau-Suf folk ,  N.Y . 

New  York,  N.Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 

months1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

1.0 

0.9 

0.3 

2  2 

Nondurable  goods  stores,  total . 

2.1 

z z 

1.7 

0.5 

0.8 

Durable  goods  stores,  total . 

2.0 

2.0 

0.4 

Nondurable  goods  stores,  total . 

1.0 

0.9 

0.3 

General  merchandise  group  with  nonstores.. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

,  . 

6.2 

0  Q 

general  merchandise  store . 

2.2 

2.2 

0.4 

8. 

Department  stores . 

1.1 

1.2 

0.1 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

ting  and  drinking  places . 

9.4 

8.9 

2.0 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

4.7 

4.4 

1.2 

neral  merchandise  group  with  nonstores.... 

1.1 

1.0 

0.2 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

0.4 

0.5 

0.1 

2  9 

Department  stores . 

0.2 

0.2 

0.1 

Lumber  and  other  building  materials 

0  9 

Mail-order  houses  department  store 

dealers . . 

4.2 

4.2 

1.2 

0.4 

0.4 

3  1 

Passengers  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

3.6 

3.5 

0.5 

6.4 

1  9 

Women's  ready-to-wear  stores . 

4.5 

4.6 

0.5 

INSTALLMENT  ACCOUNTS 

rniture,  home  furnishings,  and 

■  +  *  - 

-  ~ 

Retail  stores,  total...... . 

1.2 

1.2 

0.1 

Furniture,  home  furnishings  stores . 

t  •  y 

6.2 

6.1 

0.7 

Durable  goods  stores,  total . 

4.0 

3.9 

0.4 

Furniture  stores . 

7.0 

6.8 

0.6 

Nondurable  goods  stores,  total . 

1.0 

1.0 

0.2 

Household  appliance,  TV,  radio  stores.... 

9.5 

9.7 

0.7 

Household  appliance  stores.... . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores. . 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

ilding  materials,  hardware,  farm 

general  merchandise  stores . 

0.5 

0.4 

0.4 

quipment  dealers,  total . . . 

3.0 

2.8 

0.9 

Department  stores . 

0.1 

0.1 

0.1 

Lumber  and  other  building  materials 

Apparel  and  accessory  stores,  total . 

6.5 

6.0 

1.0 

dealers . 

4.1 

4.1 

1.2 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

7.0 

7.0 

0.5 

2.4 

2.4 

Passengers  car  dealers . 

2.8 

2.6 

1.1 

Household  appliance,  TV,  radio  store.... 

9.5 

9.6 

0.7 

Passengers  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

soline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
sal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


’Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
terial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


able  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


( Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS— Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

leral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

department  stores . 

0.1 

0.1 

0.1 

»arel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

•e,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

1.9 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

ieral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

merchadise  stores . 

1.9 

2.0 

Department  stores . . . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note.  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
ial  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
erial,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1)  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area— regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)— and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  then- 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were- 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  ret 
stores  in  the  1967  (rather  than  the  1963)  Census 
Business; 

(2)  Changing  sampling  and  collection  procedui 
for  Group  II  firms.  Such  firms  were  previou: 
canvassed  on  a  total  organization  basis  with  t 
parent  company  requested  to  include  in  its  report 
retail  stores  of  its  subsidiaries;  whereas  for  all  otl 
retail  firms  with  employees,  a  sample  was  select 
from  the  employer  identification  (El)  numbi 
assigned  in  connection  with  the  Federal  Insurar 
Contributions  Act.  Under  the  new  design,  sampli 
procedures  for  the  Group  II  component  were  me 
ified  to  conform  to  the  latter  approach,  providinj 
more  effective  control  to  assure  complete  and  i 
duplicated  coverage,  particularly  in  instances 
mergers,  acquisitions,  and  dissolutions.  Also,  a  n 
subsample  of  stores  of  these  large  retail  organizatic 
was  selected  on  the  basis  of  1967  Census  of  Busim 
information; 

(3)  Instituting  a  monthly  match  against  the  m 
current  file  of  firms  covered  by  the  Federal  Insura: 
Contributions  Act  (FICA)  to  assure  that  the  n 
canvass  includes  all  firms  selected  for  the  sample  t 
are  currently  active,  including  firms  which  go  out 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  componen 

(1)  A  list  sample  selected  from  the  list  of  r< 
employers  who  make  Social  Security  payments 
their  employees  under  the  Federal  Insurance  ( 
tributions  Act  (FICA).  This  component  of  the  san 
accounts  for  approximately  94  percent  of  retail  s; 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  ab 
These  are  represented  by  business  establish^ 
found  in  a  probability  sample  of  land  segme 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  m 
part  of  the  sample  is  drawn  from  the  County  Busi 
Patterns  (CBP)  tabulation  (a  tabulation  each  yeai 
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nerally  first-quarter  payroll  reported  by  FICA  tax- 
yers)  using  kind  of  business  codes  derived  from  the 
.inquennial  economic  censuses.  New  retail  employers 
t  included  in  this  tabulation  are  represented  by  a 
mple  drawn  from  the  employer  births  provided  by  the 
>cial  Security  Administration.  The  basic  sampling  unit 
the  Employer  Identification  (El)  number  assigned  to 
ch  business  employer. 

The  base  sample  is  drawn  from  the  CBP  retail 
niverse  by  first  stratifying  the  El  numbers  reporting  by 
ind  of  business,  size  (payroll),  and  (in  some  cases)  area, 
.n  optimum  allocation  of  the  sample  to  these  strata  is 
len  made  and  the  sample  is  drawn  with  a  uniform  rate 
1  each  stratum  (with  stratum  rates  varying  from 
srtainty  to  1  in  512).  Firms  changing  size  stratum,  as 
videnced  by  subsequent  CBP  tabulations,  are  subject  to 
reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
-st  stage  the  births  are  stratified  by  kind  of  business 
id  size  (expected  employment).  A  relatively  large 
mple  is  drawn  and  canvassed  for  a  more  reliable 
easure  of  size  (sales  in  2  recent  months)  and  a  more 
hailed  kind-of-business  code,  if  needed.  Using  this 
ore  reliable  information  the  cases  are  restratified  and 
e  final  sample  drawn  with  overall  probabilites  roughly 
[uivalent  to  those  used  in  drawing  the  sample  from  the 
BP  universe.  Because  of  the  lag  in  reporting  births  to 
IS-SSA  and  the  time  needed  to  accomplish  the  two 
ages  of  sample,  births  are  actually  added  to  the  sample 
i  the  average  about  6  to  7  months  after  they  begin 
aeration.  During  this  period  they  are  represented  by 
Le  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
given  month,  a  retail  business  must  meet  both  of  the 
)llowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
le  “ever-selected”  businesses  are  extracted  from  the 
niverse  described  and  are  matched  to  the  current 
iternal  Revenue  Service  list  of  active  FICA  taxpayers, 
latching  El  numbers  are  canvassed  and  tabulated  for 
le  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
tage,  a  sample  of  58  primary  sampling  units  (single 
ounties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 

Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
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those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 

Sales  and  Accounts-Receivable  Estimates 

Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 

Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 


services  including  repair,  maintenance,  delivery,  an 
installation  charges;  receipts  from  carrying  charges  c 
other  charges  for  credit;  and  sales  and  excise  taxes  cc 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  d 
all  establishments  primarily  engaged  in  retail  trade.  The 
do  not  include  sales  at  retail  by  manufacturers,  who! 
salers,  service  establishments,  and  other  establishmen 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  t 
retail  stores  by  their  customers  for  purchases  made  o; 
credit.  The  data  in  this  report  refer  to  receivable 
outstanding  as  of  the  end  of  the  month,  includin 
receivables  against  which  the  firm  has  borrowed.  Hov 
ever,  credit  paper  discounted  or  sold  to  others  (e.g 
consumer  credit  paper  sold  to  financial  institutions  c 
collecting  agencies)  and  amounts  actually  charged  off  z 
bad  debts  are  excluded.  Also  excluded  are  accounl 
charged  on  credit  cards  issued  by  oil  companies,  bank 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicl 
full  payment  is  scheduled  to  be  made  at  the  end  of  th 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  fo 
which  payment  is  scheduled  to  be  made  in  two  or  mor 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  witl 
consumer  credit  statistics  for  retail  outlets  published  ir 
the  Federal  Reserve  Bulletin  should  take  into  accoun 
that  the  Federal  Reserve  Board  series  is  based  on  th< 
Bureau  of  the  Census  survey  results  adjusted  to  cove 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti 
mated  to  reflect  nonconsumer  credit.  Conversely,  ar 
amount  is  added  which  represents  an  estimate  of  credi 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re; 
ceivable  estimates  prepared  by  the  Bureau  of  the  Censu? 
and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  1 3  through  2 1 .  In  ordei 
to  obtain  a  measure  of  the  variability  of  the  dollail 
volume  and  month-to-month  ratio  estimates,  multiply  the' 


stimate  by  its  associated  sampling  variability.  Add  and 
ubtract  the ,  product  from  the  estimate.  Since  the 
impling  variabilities  are  computed  at  the  1 -sigma  level, 
tie  chances  are  that  2  out  of  3  times  the  “expected 
alue”  will  be  within  this  interval.  (The  expected  value 
efers  to  that  value  which  could  be  obtained  from  a 
omplete  enumeration  using  the  same  techniques  in 
ollecting  and  processing  as  were  used  for  the  sample.) 
)oubling  the  sampling  error  estimate  and  repeating  this 
rocess  gives  an  interval  which  will  include  the  expected 
alue  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
nonthly  dollar  volume  estimates,  assume  that  the  sales 
stimate  for  a  particular  month  in  table  1  for  the  food 
roup  is  $4,698  million.  The  median  sampling  variability 
or  preliminary  estimates  of  the  food  group  shown  in 
able  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
lillion  by  .012,  yields  $56  million.  The  chances  are  2 
jut  of  3  that  the  expected  value  is  between  $4,642  and 
4,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
nillion)  and  the  chances  are  19  out  of  20  that  the 
xpected  value  lies  between  $4,586  and  $4,810  million 
i.e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari- 
bilities  with  ratios,  assume  that  a  particular  month-to- 
nonth  percentage  change  in  sales  for  the  automotive 
joup  is  -3  percent  (this  percentage  change  is  equivalent 
o  a  month-to-month  ratio  of  .97)  and  that  the  median 
ampling  variability  for  this  statistic,  shown  in  table  13, 
s  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
007  is  .007.  The  probability  is  2  out  of  3  that  the 
xpected  ratio  is  contained  in  the  range  .963  to  .977, 
vhile  there  is  a  probability  of  19  out  of  20  that  the 
xpected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
•ossibly  high  sampling  variability.  This  is  especially  true 
or  the  estimates  of  standard  metropolitan  statistical 
reas  where  the  sample  is  relatively  small  and  a  few  new 
arge  establishments  coming  into  the  sample  estimates 
vith  large  weights  have  a  relatively  large  influence  on 
he  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
ariability  shown  in  this  report  do  not  include  biases 
vhich  might  arise  from  such  sources  as  nonreporting  or 
esponse  errors.  Estimated  sales  for  nonresponse  for  all 
:inds  of  business  combined,  which  amounts  to  about  9 
>ercent  of  the  national  estimates,  are  included  in  the 
mblished  data. 

Based  on  comparable  1967  SIC  definitions,  retail 
ales  in  1972  as  reported  in  the  1972  Census  of  Retail 
rade  were  4.8  percent  higher  than  earlier  estimates  by 
he  Bureau’s  monthly  survey  of  retail  trade.  This  differ- 
nce  exceeds  the  amount  expected  due  to  sampling  vari- 
tion  in  the  monthly  survey.  Part  of  the  difference  is 
ttributed  to  improved  coverage  in  the  census  through 
nore  effective  use  of  administrative  records  and  to 
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certain  deficiencies  in  the  monthly  survey,  including  the 
need  for  a  more  up-to-date  sample,  misclassification  of 
some  firms  and  difficulties  encountered  in  early  report¬ 
ing.  The  Bureau  is  attempting  to  remedy  these  deficien¬ 
cies  through  a  comprehensive  revision  of  its  monthly 
survey,  including  the  selection  of  a  new  and  improved 
sample.  The  revised  survey  is  expected  to  be  effective  in 
early  1977. 

Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
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relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden¬ 
tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
De  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 


factors  for  historic  data.  Projected  factors  and  data  ; 
revised  if  changes  in  subsequent  data  are  consider 
significant. 

A  description  of  the  technique  may  be  found 
Estimating  Trading-Day  Variation  in  Monthly  Econon 
Time  Series,  Bureau  of  the  Census  Technical  Paper  N 
12,  1965.  Holiday  adjustment  factors  were  develop 
by  a  method  similar  to  that  described  in  Seasor 
Adjustment  on  Electronic  Computers,  pp.  356-35 
Organization  for  Economic  Cooperation  and  Develc 
ment,  Paris,  1961.  Additional  details  concerning  t 
adjustment  factors  may  be  obtained  from  the  Chit 
Business  Division,  Bureau  of  the  Census,  Washingtc 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  t 
combined  seasonal,  trading-day,  and  holiday  adjustme 
factors  that  are  used,  respectively,  to  adjust  sales  ai 
accounts-receivable  estimates.  The  factors  shown  f 
data  at  the  kind-of-business  group  and  total  levels  a 
approximations  and  may  show  small  differences  fro 
the  published  data.  Summary  measures  of  the  season, 
cyclical,  and  irregular  components  of  the  adjusted  sal 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percent^ 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selli 
merchandise  for  personal  or  household  consumptii 
and  rendering  services  incidental  to  the  sale  of  t 
goods.  Additional  characteristics  of  retail  trade  esta 
lishments  are  that  they  are  usually  fixed  places 
business;  they  are  engaged  in  activities  to  attract  t 
general  public  to  buy;  they  buy  or  receive  merchandr 
as  well  as  sell;  they  may  process  their  products,  but  su 
processing  is  incidental  or  subordinate  to  selling;  an 
they  are  considered  as  retail  in  the  trade.  Not  all 
these  characteristics  need  be  present,  and  some  a 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  paral 
broad  classifications  defined  in  the  1967  edition  of  tl 
Standard  Industrial  Classification  (SIC)  Manual.  Tl 
retail  statistics  are  based  on  establishment  rather  tht 
commodity  or  product  reporting.  With  the  exception  ■ 
“nonstore”  establishments,  each  establishment  is  clasu 
fied  in  accordance  with  the  major  product  or  produt 
(determined  by  volume  of  sales)  which  it  handle 
“Nonstore”  establishments  (i.e.,  mail-order  house 
merchandise  vending  machine  operators,  and  dire 
selling  establishments)  comprise  a  separate  category  ar 
are  included  in  the  general  merchandise  group, regardle 
of  the  products  sold.  The  sales  reported  for  eat 
establishment  principally  selling  at  retail  include  all  sal' 
(retail,  wholesale,  and  receipts  from  services),  and  a 
not  limited  to  sales  of  the  major  product  or  products. 


27 


Durable  goods  stores  include  all  retail  stores  in  the 
blowing  major  groups:  Furniture,  home  furnishings, 
id  equipment  group;  building  materials,  hardware,  and 
irm  equipment  group;  and  the  automotive  group.  Also 
icluded  in  the  durable  goods  category  are  jewelry 
:ores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
ntique  and  secondhand  stores;  gift,  novelty,  and 
luvenir  shops;  optical  goods  stores;  camera  and 
hotographic  supply  stores;  and  other  miscellaneous 
urable  goods  stores  engaged  in  the  retail  sale  of 
pecialized  lines  of  merchandise  not  elsewhere  classified 
uch  as  luggage  and  leather  goods;  typewriters;  hobby, 
ays,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
le  following  major  groups:  Food  stores;  eating  and 
linking  places;  the  general  merchandise  group;  apparel 
nd  accessory  stores;  and  gasoline  service  stations.  Also 
icluded  in  the  nondurable  goods  category  are  liquor 
:ores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
as  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
;ed  stores;  farm  and  garden  supply  stores;  stationery 
tores;  news  dealers  and  newsstands;  and  cigar  stores  and 

tands. 

( 

A  description  of  each  kind  of  business  included  in  the 
stimates  in  this  report  is  given  below. 

DURABLE  GOODS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en- 
aged  in  selling— for  all  types  of  construction— lumber, 
uilding  materials,  and  basic  lines  of  hardware  such  as 
ools,  builders’  hardware,  paint  and  glass,  electrical 
upplies,  roofing  materials,  and  other  equipment  and 
upplies.  Also  included  are  farm  equipment  dealers  and 
stablishments  engaged  in  selling  to  contractors  and/or 
be  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

21 1 )— Establishments  primarily  engaged  in  selling  to 
uilding  contractors  or  to  the  general  public  a  general 
ne  of  building  materials  such  as  rough  or  dressed 
amber;  flooring,  molding,  doors,  sash,  frames,  and 
ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
nd  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
ement,  sand,  gravel,  and  other  building  materials  and 
onstruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
>ealers  (SIC  5221 )— Establishments  primarily  engaged 
i  the  retail  sale  of  plumbing,  heating,  and  air- 
onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 

;  Establishments  primarily  engaged  in  the  retail  sale  of 
aint,  glass,  and  wallpaper  or  any  combination  of  these 
'  nes. 
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Electrical  Supply  Stores  (SIC  5241)'  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1)— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  ( 1 ) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  ‘—Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)1 —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 

gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part 

This  includes  all  retail  durable  goods  stores 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932, 
5933)2  — Establishments  primarily  engaged  in  the  re 
sale  of  antique  furniture  and  home  furnishings,  gl 
ware,  and  objects  of  art  in  addition  to  those  establ 
ments  selling  secondhand  merchandise  such  as  appa 
furniture,  appliances,  books,  automotive  parts,  mus 
instruments,  etc.,  in  any  combination.  Pawnshops  ; 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  prima 
engaged  in  the  retail  sale  of  new  books  and  periodic 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2-Establishme 
primarily  engaged  in  the  retail  sale  of  general  o 
specialized  line  of  sporting  goods  and  equipment 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  g. 
and  other  sports;  and  gymnasium  and  playgroi 
equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primal 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pi 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primal 
engaged  in  the  retail  sale  of  any  combination  of  lines 
jewelry  such  as  diamonds  and  other  precious  sto 
mounted  in  precious  metals  such  as  rings,  bracelets,  £ 
brooches;  sterling  and  plated  silverware;  and  watc 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2  — Establi 
ments  primarily  engaged  on  the  retail  sale  of  to 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (5 
5996)— Establishments  primarily  engaged  in  the  re 
sale  of  cameras,  films,  and  other  photographic  suppl 
and  equipment.  Excluded  are  establishments  primar 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 
Establishments  primarily  engaged  in  the  retail  sale 
combined  lines  of  gifts  and  novelty  merchandise,  sc 
venir,  and  miscellaneous  small  art  goods  such 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishing 
primarily  engaged  in  the  retail  sale  of  eyeglasses  a 
related  optical  goods.  Excluded  are  establishing 
whose  receipts  are  primarily  from  eye  examinations  a 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
IC  5999)2— Establishments  primarily  engaged  in  the 
tail  sale  of  specialized  lines  of  merchandise  such  as 
illectors’  items  and  supplies,  artists’  supplies,  ortho- 
■dic  and  artificial  limbs,  drafting  materials,  type- 
riters,  luggage  and  other  leather  goods,  pets,  religious 
iods,  hearing  aids,  rubber  stamps,  monuments  and 
mbstones,  and  other  merchandise  not  elsewhere 
assified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
imber  of  lines  of  merchandise  such  as  dry  goods, 
parel  and  accessories,  furniture  and  home  furnishings, 
lall  wares,  hardware,  and  food.  The  stores  included  are 
nerally  known  as  department  stores,  variety  stores, 
neral  merchandise  stores,  general  stores,  etc.,  as  well 
mail-order  houses.  Also  included  in  this  group  are 
ose  nonstore  retailers  primarily  engaged  in  the  sale  of 
oducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mad¬ 
der  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
rough  mail-order  houses),  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
rry  a  general  line  of  apparel  such  as  suits,  coats, 
esses,  and  furnishings;  home  furnishings  such  as 
miture,  floor  coverings,  curtains,  draperies,  linens, 
ajor  household  appliances;  and  housewares  such  as 
ble  and  kitchen  appliances,  dishes,  and  utensils.  These 
d  other  merchandise  lines  are  normally  arranged  in 
parate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
>ns  are  integrated  under  a  single  management.  In 
neral,  a  retail  store  is  classified  as  a  department  store 
it  normally  has  25  or  more  employees  and  sells  some 
ms  in  each  of  the  following  lines  of  merchandise  with 
ft  one  of  the  lines  exceeding  80  percent  of  total  sales: 

)  furniture,  home  furnishings,  appliances,  radio  and 
/  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
0  household  linens  and  dry  goods.  The  80-percent 
litation  for  any  one  category  does  not  apply  for 
tablishments  with  total  annual  sales  of  more  than  $5 
illion,  provided  the  combined  sales  of  the  other  two 
Jrchandise  line  groups  exceed  $500,000.  So-called 
icount  stores  are  included  as  department  stores, 
ovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
IC  5321 ,  part)3— Establishments  with  normally  25  or 

2  Data  for  this  kind  of  business  are  not  shown  separately  but 
e  included  in  the  durable  goods  stores  total. 

3  Sales  made  by  mail  order  catalog  desks  located  within 
partment  stores  of  mail  order  firms  and  the  free-standing 

j  talog-order  stores  of  department  store  firms  are  included 
re. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341)' —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351)'—  Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1 )— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)— 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451 )‘ -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment, 
eluded  are  furriers  and  custom  tailors  carrying  stocks 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (S 
561 1 )— Establishments  primarily  engaged  in  the  ret 
sale  of  men’s  and  boys’  ready-to-wear  clothing  a 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621 )— Est; 
lishments  primarily  engaged  in  the  retail  sale  of  wome: 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  a 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (S 
5631 )— Establishments  primarily  engaged  in  the  ret 
sale  of  specialized  lines  of  women’s  and  girls’  appa 
such  as  sportswear,  beachwear,  blouses,  hosiery,  n 
linery,  foundation  garments,  lingerie,  negligees,  rob 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641) 
Establishments  primarily  engaged  in  the  retail  sale 
children’s  and  infants’  clothing,  furnishings,  and  aco 
sories. 

Family  Clothing  Stores  (SIC  5651)-Establishmer 
primarily  engaged  in  the  retail  sale  of  clothing,  furnk 
ings,  and  accessories  for  men,  women,  and  children,  n 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661  (—Establishments  primar 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinati 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwe; 
These  establishments  frequently  carry  accessory  lir 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  5 671) ‘—Establishments  p 
marily  engaged  in  the  retail  sale  of  men’s  and  womer 
outer  garments  such  as  suits,  overcoats,  uniforn. 
dresses,  etc.,  made  on  their  own  premises  to  custom 
order. 

Furriers  and  Fur  Shops  (SIC  5681 )' -Establishmer 
primarily  engaged  in  the  retail  sale  of  furs  and  f 
garments  including  those  primarily  engaged  in  selling  f] 
garments  made  on  their  own  premises  to  individi 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SI 
5699)' —Establishments  primarily  engaged  in  the  ret: 
sale  of  specialized  lines  of  apparel  and  accessories,  n 
elsewhere  classified,  such  as  bathing  suits,  raincoai 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primari 
engaged  in  selling  prepared  foods  and  drinks  fj 
consumption  on  or  near  the  premises,  and  lum 
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punters  and  refreshment  stands  selling  prepared  foods 
id  drinks  for  immediate  consumption.  Also  included 
e  social  caterers  who  sell  prepared  foods  which  are 
:rved  on  the  premises  or  elsewhere,  and  inplant  feeding 
intractors.  Eating  and  drinking  places  operated  as 
ased  concessions  in  theaters,  hotels,  motels,  and  places 
f  amusement  are  included  here,  although  candy  and 
opcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
art)-Establishments  primarily  engaged  in  the  retail  sale 
f  prepared  food  and  drink  for  consumption  on  the 
remises.  In  the  cafeterias  the  customers  often  serve 
lemselves.  Alcoholic  beverages  are  frequently  sold  at 
lese  establishments  but  receipts  from  the  sale  of 
coholic  beverages  may  not  exceed  the  receipts  from 
repared  foods.  Also  included  here  are  inplant  feeding 
intractors  primarily  engaged  in  the  preparation  and 
:tail  sale  of  prepared  food  and  drink  for  employees 
inder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4- Establish  - 
lents  primarily  engaged  in  the  retail  sale  of  limited  lines 
f  refreshments  and  prepared  food  items.  Included  are 
>tablishments  which  prepare  refreshment  items  such  as 
ozen  custard,  pizza,  barbequed  chicken,  and  ham- 
urgers  for  consumption  on  or  near  the  premises  or  for 
take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
rimarily  engaged  in  servicing  prepared  food  on  the 
remises  or  elsewhere.  Service  plays  an  important  part 
i  this  kind  of  business.  The  principal  activity  of  the 

retablishment  is  catering  of  food  and  beverages  to 
arties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)— Establishments  primarily 
igaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
ine,  liquor,  and  other  alcoholic  beverages  for  consump- 
on  on  the  premises.  Prepared  foods  are  frequently  sold 
:  these  establishments,  but  receipts  from  the  sale  of 
repared  foods  may  not  exceed  receipts  from  sales  of 
coholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
rescription  drugs,  patent  medicines,  and  health  and 

* 

rst-aid  products.  Usually  the  establishments  carry  a 
umber  of  related  lines  of  merchandise  such  as  cosmet- 
s,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
id  novelty  merchandise.  These  stores  may  also  operate 
soda  fountain  or  lunch  counter. 


4 Sales  for  this  kind  of  establishment  are  not  shown  separately 
it  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 
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Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)5 —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)5— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 
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Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 

September  1973  to  August  1975 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


Kind  of  business 

1975 

Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec . 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

Durable  goods  stores,  total . 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

Nondurable  goods  stores,  total . 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

>d  stores,  total . 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

teral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

lepartment  stores . 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

lail-order  houses  (department  stores  merchandise) . 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

>arel  and  accessory  stores,  total . 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

/omen's  ready-to-wear  stores . 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

•niture,  home  furnishings,  and  equipment  stores,  total. 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

'urniture,  home  furnishing  stores . 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

Furniture  stores . 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

lousehold  appliance,  TV,  radio  stores . 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

Household  appliance  stores . 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

.lding  materials,  hardware,  farm  equip,  dealers,  total. 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

, umber  and  other  building  materials  dealers . 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

oraotive  dealers,  total . 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

’assenger  car  dealers  (franchised) . 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

'ire,  battery,  accessory  dealers . 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

>oline  service  stations . 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

CHARGE  ACCOUNTS 

Retail  stores,  total... . 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

Durable  good  stores,  total . 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

Nondurable  goods  stores,  total . . . 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

leral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

Apartment  stores . 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

>arel  and  accessory  stores,  total . 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

•niture,  home  furnishings,  and  equipment  stores,  total. 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

•'urniture,  home  furnishings  stores . 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

.umber  and  other  building  material  dealers . 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

oraotive  dealers,  total . 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

}assenger  car  dealers  (franchised) . 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

ioline  service  stations . 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

Durable  goods  stores,  total . 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

Nondurable  goods  stores,  total . 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

leral  merchandise  group  without  nonstores  (except 

jpartment  stores  mail  order) . 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

department  stores . 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

jarel  and  accessory  stores,  total . 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

•niture,  home  furnishings,  and  equipment  stores,  total. 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

?urniture,  home  furnishings  stores . 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

lousehold  appliance,  TV,  radio  stores . 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

:omotive  dealers,  total . 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

Tire,  battery,  accessory  dealers . 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

Retail  stores,  total . 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

Durable  goods  stores,  total . 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

101.5 

Nondurable  goods  stores,  total . 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

leral  merchandise  group  without  nonstores  (except 

.apartment  stores  mail  order) . 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

110.0 

department  stores . 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

112.2 

darel  and  accessory  stores,  total . 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

-e,  battery,  accessory  dealers . 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

CHARGE  ACCOUNTS 

Retail  stores,  total..... . 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

Durable  goods  stores,  total . 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

95.0 

Nondurable  goods  stores,  total . 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

leral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

123.7 

department  stores . 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

>arel  and  accessory  stores,  total . 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

Durable  goods  stores,  total . 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

Nondurable  goods  stores,  total . 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

leral  merchandise  group  without  nonstores  (except 

apartment  stores  mail  order) . 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

department  stores . 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

>arel  and  accessory  stores,  total . 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
1 1  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
)  liday  factors.  Adjusted  account s-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
|  :tors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  S; 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

0 

S 

Range 

of 

seasonal 

factor 

Cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADI 

Cl 

I 

C 

M 

ALL  STORES 


Retail  stores,  total . 

7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

Durable  goods  stores,  total . 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

Nondurable  goods  stores,  total . 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1,27 

2 

2.27 

1.48 

32.12 

Food  stores,  total . 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14.28 

Grocery  stores . 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

Eating  and  drinking  places . 

5.17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order) . 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

Department  stores . 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

Variety  stores . 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

Mail-order  houses  (department  store  merchandise)... 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

Apparel  and  accessory  stores,  total . 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

Men's,  boys'  wear  stores . 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

Women's  apparel,  accessory  stores . 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1.61 

8.86 

Shoe  stores . 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

Furniture,  home  furnishings,  equip,  stores,  total.... 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

Furniture,  home  furnishing  stores . 

7.96 

6.96 

24.4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

Household  appliance,  TV,  radio  stores . 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

Lumber  and  other  bldg,  materials  dealers . 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

Hardware  stores . 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

Automotive  dealers,  total . 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

Passenger  car,  other  automotive  dealers . 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

Tire,  battery,  accessory  dealers . 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

Gasoline  service  stations . 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

Drug  and  proprietary  stores . 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

Liquor  stores . 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

GROUP  II  STORES 


Retail  stores,  total . 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

Grocery  stores . 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

Department  stores . 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

Variety  stores . 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

Apparel  and  accessory  stores ,  total . 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

Women's  apparel,  accessory  stores . 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

Shoe  stores . 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

Tire,  battery,  accessory  dealers . 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4  .60 

5 

1.45 

1.49 

11.36 

Drug  and  proprietary  stores . 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  d* 

The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  1964  through  June  1974  data. 

Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  “Electronic  Computers 
and  Business  Indicators, ”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  Inc.,  New  York,  1957. 

O  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1 -month  spans  (Jan.-Feb.,  Feb.-Mar  .  etc.)  2-month  spans  (Jan.-Mar.,  Feb.-Apr..  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributa 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  t 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  nu 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumec 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  compone 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  nunT 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  giT 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  interv; 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  ab< 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month  chani 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series, 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2.‘ 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  beii 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  fa 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  ar 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greatei 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for 
retail  sales;  Cl  and  I  are  approximately  1  1/2  times  the  averages  shown  for  individual  kin 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

j 

0 

s 

Range  of 
seasonal 

factor 

Cl 

I 

C 

I/C 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

Retail  stores,  total . . . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . .  . .  „ 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . . . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

ood  stores,  total . . . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order).... . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

pparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . . . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

umiture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . . 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . . . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

ldg.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

utomotive  dealers,  total . . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

asoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores.  . . . . . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

pparel  and  accessory  stores,  total . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

urniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

ldg.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

utomotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

asoline  service  stations . . . . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

pparel  and  accessory  stores,  total . 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

urniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

utomotive  dealers,  total . . . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

»pparel  and  accessory  stores,  total.... . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

rire,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

eneral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

pparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

•1 

Retail  stores,  total . T . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

Eneral  merchandise  group  without  nonstores  (except 

Iepartment  stores . 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

spare 1  and  accessory  stores,  total . 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

Note:  See  explanatory  notes  at  the  end  of  table  24. 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y.-- NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA-  Newark 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX.  ” 

ANAHEIM-SANTA  ANA-GARDEN  GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 


BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala. 


BOxI9H’  MASS-:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake.McHenry,  and  Will 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.- 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Med 
Counties,  Ohio. 

I 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counti 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counti 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  £ 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Pre! 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  a 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mic 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  a 
Douglas  County,  Wis. 

EL  PASO.TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Da 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK. -OK LA.:  Crawford  and  Sebastian  Countit 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Port 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Moi 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyt 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 

Middlesex,  Norfolk,  and  Suffolk  Count: 


Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex 
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IEENVILLE,  S.C. :  Greenville  and  Pickens  Counties,  S.C. 

\RTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

JNOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

DUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

'DIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

\CKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

iCKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

\CKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

\LAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 

Mich. 

ANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

'JOXVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

ANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

j 

\NSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

•XINGTON,  Ky. :  Coextensive  with  Fayette  County,  Ky. 

INCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

!TTLE  ROCK-NORTH  LITTLE  ^OCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

|, 

)S  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

AUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

DWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

'NCHBURG,  VA.:  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

\CON,  GA.:  Bibb  and  Houston  Counties,  Ga. 

•MPHIS,  TENN. -ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
:  County,  Ark. 

AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

LWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

NNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
Ramsey,  and  Washington  Counties,  Minn. 

iBILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 

JNTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

JNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

USKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
Muskegon  County,  Mich. 

.SSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 

|  established  November  1972. 

W  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
Tammany  Parishes,  La. 


NEW  YORK,  N. Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK-PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATERSON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.-WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO. -ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANC ISCO-OAKLAND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON.  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SEATTLE-EVERETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NEBR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BEND,  IND. :  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y. :  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  Hillsborough  and  Pinel 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio,  . 
Monroe  County,  Mich. 

TOPEKA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.:  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.:  Coextensive  with  Pima  County,  Ariz. 

UTICA-ROME,  N.Y.:  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TEX.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA. :  District  of  Columbia;  Mot 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandr 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairft 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Io 

WHEELING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.V 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzer 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berl 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Holdei 
Leicester,  Millbury,  Northborough,  Northbridge,  Noi 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterlir 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns 
Worcester  County,  Mass. 

YOUNGSTOWN-WARREN,  OHIO:  Mahoning  and  Trumbi 
Counties,  Ohio 
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THE  1972  ECONOMIC  CENSUSES 

Early  in  1973. ..we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW — the  results  are  in!  They've  been  analyzed. ..fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs. ..YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 

There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 
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Sales 

Total  sales  of  all  retail  stores  in  the  United  States  for  November 
975,  adjusted  for  seasonal  variation  and  trading-day  differences 
ut  not  for  price  changes,  were  estimated  at  $50.4  billion.  This 
djusted  figure  was  virtually  unchanged  from  October  1975  but  was 
3  percent  above  November  1974.  Excluding  the  automotive 
roup,  these  estimates  were  about  1  percent  above  October  and 
1  percent  above  November  of  last  year.  The  adjusted  September- 
lovember  total  sales  were  1  percent  above  the  prior  3  months 
nd  10  percent  above  the  comparable  period  a  year  ago. 

Adjusted  sales  of  durable  goods  stores  were  virtually  unchanged 
om  October  1975  but  were  21  percent  above  November  1974. 


In  comparison  with  November  1974,  total  adjusted  saies  of  the 
following  groups  of  stores  in  the  durable  goods  stores  category  were 
as  follows:  Automotive  dealers,  up  25  percent;  building  materials, 
hardware,  farm  equipment  dealers,  up  17  percent;  and  furniture, 
home  furnishings  and  equipment  stores,  up  14  percent. 

Adjusted  sales  of  nondurable  goods  stores  were  about  1  percent 
above  October  1975  and  10  percent  above  November  1974.  In 
comparison  with  November  1974,  total  adjusted  sales  of  the 
following  groups  of  stores  in  the  nondurable  goods  stores  category 
were  as  follows:  Apparel  and  accessory  stores,  up  14  percent; 
eating  and  drinking  places,  up  13  percent;  general  merchandise 
stores  (including  nonstores),  up  11  percent;  and  food  stores,  up 
8  percent. 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 
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BUREAU  OF  THE  CENSUS 


Data  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Based  on  unadjusted  data,  the  four  regions  of  the  United  States 
had  total  sales  of  all  retail  stores  for  November  1975  and  year-ago 
comparisons  as  follows:  The  Northeastern  States-$10  9  billion 
up  4  percent;  the  North  Central  States-$14.9  billion,  up  9  percent’ 
the  South-$  15.4  billion,  up  12  percent;  the  West-$9.4  billion  up 
1 1  percent.  ’ 

In  the  five  largest  standard  metropolitan  statistical  areas,  total 
unadjusted  sales  for  all  retail  stores  in  November  1975  and  com¬ 
parisons  with  November  1974  were  as  follows:  Chicago-$l  9 
billion,  up  6  percent;  Detroit-$1.0  billion,  up  8  percent;  Los 
Angeles-$  1 .7  billion,  up  7  percent;  New  York  (including  Nassau- 
Suffolk  SMSA)-$2.3  billion,  up  2  percent;  Philadelphia— $  1 . 1 
billion,  up  8  percent. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $28.1  billion  in  h 
adjusted  accounts-receivable  balances  owed  by  customers  as 
November  30,  1975.  This  figure  represents  $17.1  billion  forinsi; 
ment  accounts  and  $  1 1 .0  billion  for  charge  accounts 

' 

Total  November  accounts-receivable  balances  increased  aboi 
percent  above  October  1975  and  3  percent  above  November  19j| 
November  installment  accounts  increased  3  percent  from 
previous  month  while  charge  accounts  were  virtually  unchan; 
for  the  same  period.  Compared  with  November  1974,  installm 
account  balances  increased  2  percent  and  charge  account  balan 
increased  3  percent. 


Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  Sept.  1974-Nov.  1975 

(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Sept  1974-  Dec.  1974- 
Nov.  1974  Feb.  1975 


Mar.  1975- 
May  1975 


June  1975-  Sept.  1975- 
Aug.  1975  Nov.  1975 


Nondurable  goods  stores 


Durable  goods  stores 


Sales  of  Retail  Stores  in  the  United  States: 
First  11  Months,  1972  through  1975 

(Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences! 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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Beginning  with  January  1968,  entries  are  based  on  data  developed  from  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Trade  Report.  Because  the  sample  revision  had  little  effect  on  total  i 
volume  for  periods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 


.ail  sales 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Mlllidns  of  dollars) 


Kind  of  business 


Retail  stores,  total. 


Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Meat  and  fish  (seafood)  markets 
Retail  bakeries . 


Eating  and  drinking  places . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias. 
Drinking  places . 


General  merchandise  group  with  nonstores1... 
General  merchandise  group  without  non- 
stores1  (except  department  stores  mail 

order) . 

Department  stores  and  miscellaneous  gen¬ 
eral  merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores3 . 

Men's,  boys'  clothing,  furnishing  stores. 

Women's  apparel,  accessory  stores4 . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 


Building  materials,  hardware,  farm  equipment 

dealers,  total . 

Building  materials  and  hardware,  total5.... 
Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 

Passenger  car  dealers6 . 

Passenger  car  dealers  (franchised).. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total . 

Total  (excluding  automotive  group). 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total. 
Grocery  stores. . . 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores1. 
General  merchandise  group  without  non¬ 
stores1  (except  department  stores  mail 

order) . 

Department  stores . 

Variety  Stores . 

Mail-order  houses  (department  stores 
merchandise)2 . 


Apparel  and  accessory  stores,  total. 

Men's,  boys'  wear  stores3 . 

Women's  apparel,  accessory  stores4 
Shoe  stores . 


Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 


Building  materials,  hardware,  farm  equip¬ 
ment  dealers,  total . 

Lumber  and  other  bldg,  materials  dealers5 
Hardware  stores . 


Automotive  dealers,  total7 . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

1  Oct. 

Data  NOT  ADJUSTED  for  seasonal 

/ariatio 

ns,  holiday  or  tr 

41,315 

39 , 802 

44,937 

45,896 

51 , 204 

49,052 

50,026 

50,663 

48,275 

1 - 

52,046 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,415 

41,851 

39,736 

42,312 

12,051 

12,279 

13,270 

14,588 

15.987 

16,126 

16,374 

15,575 

15,453 

29,264 

27,523 

31,667 

31 , 308 

35,217 

32,926 

33,652 

35,088 

32,822 

35,127 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,433 

11 ,754 

10,712 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,647 

10,971 

9,962 

233 

222 

249 

262 

268 

258 

263 

261 

262 

267 

117 

112 

120 

115 

127 

122 

112 

122 

123 

137 

3,443 

3,288 

3,668 

3,773 

4,183 

4.207 

4,228 

4,373 

3,983 

2,807 

2,689 

3,024 

3,  120 

3,493 

3,515 

3,547 

3,679 

3  ,319 

3,509 

2,266 

2,191 

2,476 

2,509 

2,729 

2,733 

2,802 

2,875 

2,629 

2,794 

636 

599 

644 

653 

690 

692 

681 

694 

664 

699 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,288 

7,983 

7,709 

8,226 

5,108 

5,036 

6,  489 

6,503 

7,488 

6,973 

6,759 

7,427 

7,099 

7,531 

4,238 

4,109 

5,325 

5,385 

6.255 

5,853 

5,651 

6,142 

6,159 

3,418 

3,334 

4,367 

4,449 

5.170 

4,827 

4,611 

5,066 

5,104 

524 

542 

706 

660 

798 

713 

665 

789 

700 

737 

346 

385 

458 

458 

435 

407 

443 

496 

520 

635 

1,770 

1,606 

2,077 

1. 949 

2  232 

2,072 

1,970 

2,279 

2,191 

2,300 

428 

375 

454 

436 

516 

502 

440 

475 

450 

491 

369 

448 

427 

509 

4  96 

433 

466 

441 

481 

687 

626 

795 

74  9 

869 

797 

783 

899 

872 

942 

536 

692 

650 

748 

682 

674 

810 

304 

279 

359 

349 

392 

353 

345 

403 

364 

382 

272 

247 

349 

311 

354 

323 

303 

374 

382 

362 

1,931 

1,793 

1,971 

2,010 

2,124 

2,144 

2,167 

2,177 

2,184 

2,308 

1,149 

1,079 

1,176 

1,207 

1,260 

1,269 

1  ,283 

1  ,281 

1 ,247 

1,379 

830 

783 

856 

884 

929 

925 

943 

952 

896 

976 

610 

554 

605 

620 

679 

697 

708 

707 

730 

721 

389 

342 

373 

368 

411 

425 

441 

438 

466 

437 

2,156 

2,059 

2,368 

2,825 

3,185 

3.141 

3,145 

3,068 

1,439 

1,631 

1 , 879 

2,199 

2.212 

2,244 

2,189 

2  ,  203 

1, 152 

1,092 

1,237 

1,418 

1,628 

1.668 

1,721 

1,701 

1,709 

346 

347 

394 

461 

571 

544 

523 

488 

494 

515 

6,732 

7,258 

7,641 

8,422 

9,180 

9.342 

9,611 

8,812 

8,539 

9,734 

6,148 

6,693 

6,954 

7,663 

8,347 

8,499 

8,783 

8,023 

7,785 

8,936 

5,767 

6,270 

6,399 

6,953 

7,457 

7,648 

7,944 

7  ,276 

7,154 

8.401 

5 , 385 

5,865 

5 , 947 

6,488 

6, 926 

7.158 

7,445 

6,752 

6,673 

7,887 

584 

565 

687 

759 

833 

843 

828 

789 

754 

798 

3,278 

3,053 

3,424 

3,468 

3,  715 

3.750 

4,067 

4,100 

3,757 

3,817 

1,379 

1,332 

1,430 

1.407 

1,529 

1,494 

1,473 

1,515 

1,450 

1,505 

801 

745 

837 

806 

945 

909 

968 

953 

876 

930  | 

Data  ADJUSTED  for  seasonal  vari 

at  ions. 

holiday 

and  trad 

46,006 

46,914 

45,951 

46,813 

48,173 

48,578 

49,655 

49 ,925 

49,549 

r 

50.165 

38,259 

38,494 

38,590 

38,  912 

39.  910 

40,131 

40,805 

41,054 

40,850 

41,140 

14,126 

14,664 

13,378 

14,165 

14,703 

14,965 

15,432 

15,506 

15,440 

31,880 

32,250 

32,573 

32  648 

33,470 

33.613 

34,223 

34,419 

34,109 

34,390 

10,672 

10,643 

10,805 

10  598 

10,875 

11,023 

11 ,282 

11 ,167 

10,969 

11,264 

9,945 

9,925 

10,058 

9,846 

10,105 

10,255 

10,531 

10,429 

10,217 

10,501 

3,784 

3,828 

3,821 

3  898 

3,  935 

3,984 

3,933 

3,901 

3,940 

4,078 

7,261 

7,533 

7,599 

7,638 

7,981 

7.994 

7,903 

8,091 

8,102 

7.958 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,321 

7,523 

7,505 

7.359 

4,497 

4,743 

4,852 

4,825 

5,094 

5.081 

5,017 

5,201 

5,162 

5,029 

720 

746 

739 

746 

788 

774 

728 

799 

773 

751 

485 

489 

456 

476 

482 

496 

510 

509 

534 

522 

2,  118 

2, 189 

2,099 

2,179 

2,216 

2.223 

2,236 

2,336 

2  ,251 

2.243 

473 

518 

506 

506 

506 

517 

511 

523 

501 

491 

844 

828 

820 

819 

854 

863 

876 

948 

879 

894 

323 

344 

310 

337 

356 

346 

344 

353 

353 

349 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,171 

2  ,202 

2,214 

2,241 

1  ,237 

1 ,235 

1,199 

1,244 

1,216 

1,245 

1 ,280 

1  ,277 

1 ,280 

1.318 

625 

633 

660 

686 

716 

723 

688 

711 

735 

720 

2,886 

2,739 

2,522 

2,707 

2,842 

2,848 

2,884 

2,873 

2,990 

2,953 

1,424 

1,415 

1 ,355 

1,415 

1,517 

1,515 

1,515 

1 ,505 

1  ,574 

1,599 

471 

477 

464 

468 

489 

484 

478 

472 

490 

490 

7,747 

8,420 

7,361 

7,901 

8,263 

8,447 

8,850 

8,871 

8,699 

9,025 

7,022 

7,675 

6,623 

7,164 

7,508 

7,654 

8,082 

8,120 

7,933 

8.274 

725 

745 

738 

737 

755 

793 

768 

751 

763 

751 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,790 

3,832 

3  ,803 

1,436 

1,449 

1,488 

1,455 

1,499 

1,532 

1,525 

1  ,526 

1  ,525 

1 . 519 

871 

882 

903 

884 

919 

941 

927 

929 

933 

929  | 

Total  11  months 


50,580 

42,188 


15,274 

35,306 


11,086 

10,333 

262 

121 


4,057 

3,378 

2,691 

679 


9,391 


8,736 


7,223 

6,007 

826 


687 


2,398 

546 

536 

935 

801 

416 

369 


2,399 

1,423 

978 

757 

443 


2,836 

2,119 

1,602 

517 


8.392 

7,604 

7,153 

6,701 

788 


3,630 

1.473 

950 


13,085 

33,266 


10,705 

10,013 

243 

125 


3,592 

2,923 

2,366 

669 


8,751 


8,089 


6,567 

5,427 

817 


705 


2,191 

506 

497 

853 

724 

400 

325 


2, 159 
1,314 
959 
643 
397 


2,535 

1,897 

1,453 

444 


6,965 

6,241 

5,839 

5,446 

724 


3,400 

1,378 

923 


52,253 


13,353 

38,900 


10,678 

9,898 

254 

127 


3,621 

2,929 

2,358 

692 


12,036 


11,416 


9,529 

7,991 

1,285 


602 


3,358 

832 

815 

1,285 

1,092 

657 

411 


2,533 

1,368 

1,014 

855 

512 


2,396 

1,760 

1,241 

519 


6,239 

5,508 

5,142 

4,804 

731 


3,406 

1,914 

1,207 


41,622 


4,191 

8,259 


7,687 

5,325 

762 


488 


44,529 


13,035 

31,494 


10,455 

9,740 


3,715 

7,409 


6,865 

4,627 

732 


499 


2,261 

501 

880 

363 


2,359 

1,392 

757 


3,060 

1,719 

520 


8,728 

7,962 

766 


3,670 

1,565 


1,982 

450 

766 

307 


45,109 

37,463 


13.554 

31.555 


10,330 

9,610 


3,721 

7,371 


6,758 

4,608 


415 


2,067 

1,240 

629 


2,617 

1,465 

427 


6,979 

6,314 

665 


3,397 

1,402 

884 


2,032 

444 

800 

303 


2,004 

1,193 

617 


2,539 

1,412 

431 


7,646 

6,956 


690 


3,399 

1,461 

886 


523,796 

430,133 


163,896 

359,900 


120,023 

111,809 

2,807 

1,328 


43,411 
36 , 080 
28,695 
7,331 


81,356 


75,149 


62,219 

51,257 

7,660 


5,270 


22,844 

5,113 

5,027 

8,954 

7,720 

3,946 

3,646 


23 . 208 
13,753 
9,952 
7,388 
4,533 


31.376 
21,930 
16,730 
5,200 
93.663 
85,435 
78,422 
73 , 227 
8,228 


40.059 

15,987 

9,720 


532,079 


163,941 

368,138 


120,597 

112.313 


43,293 

86,319 


80,075 
54 . 826 
8,326 


5,447 


24,351 

5.553 

9,505 

3,778 


23,763 

13,923 

7,654 


31,304 

16,553 

5,303 


92,312 
84 , 020 
8  292 


39,973 

16,519 

10,063 


L 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13. 
pPreliminary  estimates. 


and  group  totals  include  kinds  of  business  not  shown  separately. 


39» 


153 

33: 


10? 

10] 


58 

47 

7 


30 
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86 

79 
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14, 
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407, 


153, 

339, 


109, 

101. 


38, 

82 


75, 

51, 

8. 


22. 

5. 


23, 

14. 


30. 

16, 

4, 
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Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2 Includes  sales  made  bj 

mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  includes  women' 

ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  includes  lumber  yards,  building  materials  dealers;  paint  plumbing,  and  electric 

Includes  both  franchised  and  nonf ranchised  car  dealers.  7During  the  months  of  model  changeover,  seasonal  adjustment  factors  are  less  reliable  than  in  other  months  a! 
are  more  susceptible  to  subsequent  revision. 


Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
sales--all  retail  stores 

Percent  change  in 
sales — all  retail  stores 

November  1975 

from-- 

11  months 

1975 

from 

11  months 

1974 

Kind  of  business 

November  1975 
from-- 

11  months 

from 

11  months 

1974 

Nov. 

1974 

Oct. 

1975 

Nov. 

1974 

Oct. 

1975 

Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading -day  differences 


Retail  stores,  total . . . 

Total  (excluding  automotive  group) . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

od  stores,  total . 

Grocery  stores . . . 

Meat  and  fish  (seafood)  markets . 

Fruit  stores,  vegetable  markets* . 

Candy,  nut,  confectionery  stores* . 

Retail  bakeries . 

ting  and  drinking  places . . 

Eating  places . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

neral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  stores 
merchandise)  2 . 

parel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores.... 

Women's  apparel,  accessory  stores3 . 

Women* s  ready-to-wear  stores . 

Family  clothing  stores . 

Women's  accessory  and  specialty  stores* . 

Shoe  stores . 


49 

-3 

48 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

411 

44 

41 

47 

0 

48 

Furniture  stores . . . 

42 

0 

0 

417 

-10 

46 

Floor  coverings  stores* . 

426 

42 

-8 

41 

Household  appliance,  TV,  radio  stores . 

418 

45 

43 

Household  appl iance  stores . 

412 

41 

-4 

44 

-3 

410 

f  Radio  and  television  stores* . 

428 

411 

418 

43 

-3 

410 

f  Music  stores* . 

48 

45 

411 

48 

-2 

44 

j 

429 

-12 

[Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

412 

-15 

+4 

412 

-2 

45 

Lumber  and  other  building  materials  dealers4 

410 

-11 

-2 

-3 

-12 

41 

Paint,  glass,  wallpaper  store* . 

48 

-8 

47 

Plumbing,  heating,  and  air-conditioning 

413 

-4 

414 

equipment  dealers  . 

432 

-2 

49 

416 

-4 

416 

Hardware  stores . 

416 

0 

412 

414 

-4 

416 

Farm  equipment  dealers- . 

413 

-30 

412 

41 

-3 

45 

Automotive  dealers,  total . 

420 

-14 

48 

47 

414 

45 

Passenger  car  dealers... . 

423 

-15 

49 

Passenger  car  dealers  franchised) . 

423 

-15 

49 

48 

416 

46 

Tire,  battery,  accessory  dealers . 

49 

-1 

48 

410 

417 

46 

Gasoline  service  stations . 

47 

-5 

410 

411 

418 

47 

Fuel  and  ice  dealers  . 

-2 

49 

45 

41 

412 

43 

Fuel  and  ice  dealers,  except  fuel  oil  . 

0 

+1 

0 

Fuel  oil  dealers  . 

-3 

414 

48 

-3 

48 

41 

Drug  and  proprietary  stores . . . 

47 

-2 

48 

49 

44 

49 

Liquor  stores . . . 

43 

42 

47 

48 

411 

46 

•Jewelry  stores- . 

410 

425 

44 

410 

-1 

48 

Florist* . 

412 

42 

45 

411 

-1 

410 

Book  stores  . . . 

438 

-6 

427 

44 

49 

44 

Stationery  stores  . 

-5 

-3 

412 

44 

42 

-7 

Camera,  photographic  supplies  stores  . 

432 

419 

422 

414 

42 

42 

Optical  goods  stores '..... . 

430 

-5 

417 

Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Retail  stores,  total . 

413 

48 

Men’s,  boys’  wear  stores5 . 

411 

42 

+5 

Women's  apparel,  accessory  stores3 . 

415 

-2 

49 

Total  excluding  automotive  groupj . 

411 

41 

48 

418 

42 

Durable  goods  stores,  total . 

421 

0 

47 

Furniture,  home  furnishings,  and  equipment 

410 

41 

48 

stores,  total . 

414 

+5 

41 

Furniture,  home  furnishings  stores . 

412 

+6 

-2 

od  stores,  total . 

48 

0 

410 

Household  appliance,  TV,  radio  stores . 

420 

+5 

43 

Grocery  stores . 

48 

0 

410 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

417 

44 

44 

J 

Lumber  and  other  building  materials  dealers4 

417 

+8 

-2 

ling  and  drinking  places . 

413 

43 

414 

422 

46 

412 

j 

411 

44 

Automotive  dealers,  total . 

+25 

-3 

48 

General  merchandise  group  without  nonstores1 

+5 

Passenger  car  and  other  automotive  dealers6. 

426 

-4 

48 

except  department  stores  mail  order^ . 

412 

44 

46 

Tire,  battery,  accessory  dealers . . 

415 

42 

49 

Department  stores . 

415 

46 

47 

48 

-2 

410 

-Variety  stores . 

44 

41 

43 

Mail-order  houses  'department  stores 

Drug  and  proprietary  stores . 

412 

43 

48 

merchandise  2 . . . 

-2 

-7 

0 

41 

Note:  Sampling  variabilities,  based  on  unadjusted  data  are  shown  In  table  13  tor  kinds  ot  business  without  an  asterisk.  For  kinds  of  business  with  an 
,t+-risk,  see  table  14. 


*See  Explanatory  Materials,  p.  25. 

^Nonstores  are  establishments  primarily  searing  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mall  order. 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  includes  women's  ready-to-wear,  accessory  stores 

iclalty  shops,  furriers,  and  other  women's  apparel  stores.  "includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

Includes  men’s,  boys’  clothing,  furnishings  stores;  and  custom  tailors.  "includes  both  franchised  and  nonfranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month-t 

o-month  percent 

change 

3-month  percent  change 

Average 

monthly  rates  of 

changes 

Nov.  1975 

from 

Oct.  1975 

Oct.  1975 
from 

Sept.  1975 

Sept.  1975 
from 

Aug.  1975 

Sept.  1975  through  Nov.  1975 
from — 

Nov.  1975 

from 

Aug.  1975 

(3-month  span) 

Nov.  1975 
from 

May  1975 

(6-month  span) 

Nov.  1975 
f  rom 

Nov.  1974 

(12-month  span) 

June  1975 
through 

Aug.  1975 

Sept.  1974 
through 

Nov.  1974 

Retail  stores,  total . . . 

0 

41 

-1 

41 

410 

40.3 

40.8 

+1.1 

•able  goods  stores,  total . 

J 

42 

0 

42 

415 

40.6 

41.2 

+1.8 

■durable  goods  stores,  total . 

+  1 

41 

-1 

41 

48 

40.1 

40.5 

+0.8 

6 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

197 

4 

Total  11  month 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

! 

Nov. P 

Nov.  j 

Dec. 

1975 

1974 

Data  NOT  ADJUSTED  for  seasonal 

variations,  holiday  or  trading-day  differences 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,729 

15,710 

14,744 

1 

15,870 

16,5  95 

1 

15,745 

19,080 

161,194 

150 

Durable  goods  stores,  total . 

690 

666 

762 

814 

897 

909 

922 

895 

872 

911 

861 

787 

882 

9,199 

9* 

Nondurable  goods  stores,  total . 

12,003 

11,381 

13,580 

13 , 103 

14,963 

13,778 

13,807 

14,815 

13,872 

14,959 

15,734 

14,958 

18,198 

151,995 

141 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,883 

6,099 

5,525 

6,048 

5,853 

5,825 

5,679 

63,121 

57 

Grocery  stores . 

5,646 

5,118 

5,702 

5,268 

6,079 

5.457 

5,812 

6,023 

5,454 

5,977 

5,735 

5,760 

5,587 

62,321 

57 

General  merchandise  group  with  nonstores' . 

4,308 

4,298 

5,559 

5,574 

6,372 

5,948 

5,745 

6,349 

6,119 

6,522 

7,437 

6,956 

9,633 

64,281 

60 

General  merchandise  group  without  nonstores' 

(except  deapartment  stores  mail  order) . 

4,098 

4,055 

5,278 

5,305 

6,094 

5.688 

5,505 

6,092 

5,827 

6,175 

7,162 

6,627 

9,362 

61,279 

57 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,028 

4.713 

4,542 

4,980 

4,761 

4,958 

5,810 

5,289 

7,744 

50,007 

46 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,607 

4,321 

4,140 

4,543 

4,373 

4,547 

5,337 

4,831 

7,086 

45,778 

42 

Variety  stores . 

406 

427 

564 

532 

646 

576 

528 

636 

566 

596 

680 

666 

1,025 

6,157 

5 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

573 

534 

468 

606 

580 

582 

628 

563 

887 

5,831 

5 

Women's  apparel,  accessory  stores2 . 

155 

143 

209 

185 

221 

201 

188 

239 

223 

224 

237 

209 

339 

2,225 

2 

Women's  ready-to-wear  stores . 

141 

129 

196 

171 

201 

181 

170 

215 

201 

203 

215 

189 

300 

2,023 

1 

Shoe  stores . 

117 

107 

162 

138 

150 

140 

115 

166 

165 

155 

158 

143 

197 

1,573 

1 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

210 

215 

195 

195 

180 

200 

135 

179 

183 

2,049 

1 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

590 

592 

570 

604 

571 

5  94 

592 

529 

810 

6,165 

5 

Liquor  stores . 

181 

170 

187 

178 

202 

186 

185 

190 

189 

220 

225 

209 

292 

2,113 

2 

Data 

ADJUSTED 

for  seasonal  variations 

,  holiday  and  trading-day  differences 

Retail  stores,  total . 

14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

15,388 

15,625 

15,530 

1 

15,374 

15,803 

1 

14,305 

14,166 

166.T51 

155 

Grocery  stores . . 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,889 

5,775 

5,784 

5,764 

5,879 

5,449 

5,440 

62,683 

57 

General  merchandise  group  with  nonstores' . 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,225 

6,474 

6,452 

6,316 

6,553 

5,909 

5,712 

68,410 

64 

General  merchandise  group  without  nonstores' 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,730 

6,055 

6,075 

5,952 

6,208 

6,165 

6,040 

6,274 

5,638 

5,440 

65,396 

61 

Department  stores . 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,476 

4,636 

4,603 

4,493 

4,748 

4,161 

4,096 

48, 910 

45 

Variety  stores . 

581 

597 

595 

598 

640 

625 

580 

652 

625 

605 

615 

589 

533 

6,713 

6 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

545 

574 

575 

555 

614 

580 

560 

579 

493 

536 

6,237 

5 

Women's  apparel,  accessory  stores2 . 

217 

210 

203 

203 

216 

214 

224 

244 

226 

215 

220 

182 

200 

2,392 

2 

Shoe  stores . 

149 

154 

141 

152 

153 

152 

137 

159 

145 

153 

154 

129 

143 

1,649 

1 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

186 

194 

197 

178 

184 

189 

183 

186 

169 

167 

2,073 

21 

Drug  and  proprietary  stores. .  . 

535 

561 

586 

558 

574 

607 

594 

607 

608 

601 

628 

538 

548 

6,459 

s' 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 


'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Kind  of  business 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Nov.  1975 
from — 

11  months 
1975 

from 

11  months 

1974 

Nov.  1975 

from — 

11  months 
1975 

from 

11  months 
1974 

Nov. 

1974 

Oct. 

1975 

Nov. 

1974 

Oct. 

1975 

Data  NOT  ADJUSTED  for 

Dat 

ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

trading-day  diff 

srences 

trading-day  differences 

Retail  stores,  total . 

+5 

+5 

+7 

Retail  stores,  total . 

+10 

+3 

+7 

Durable  goods  stores,  total . 

+  9 

-5 

+  2 

Nondurable  goods  stores,  total . 

+5 

+5 

+8 

Grocery  stores . 

+8 

+  2 

+  9 

Food  stores,  total . 

0 

-3 

+9 

+11 

+5 

General  merchandise  group  with  nonstores' . 

+8 

+  15 

+5 

General  merchandise  group  without  nonstores' 

General  merchandise  group  without  nonstores' 

(except  department  stores  mail  order) . 

+11 

+  4 

+6 

(except  department  stores  mail  order) . 

+8 

+16 

+6 

Department  stores . 

+  14 

+6 

+7 

Department  stores  and  miscellaneous  general 

Variety  stores . . 

+4 

+  2 

+3 

merchandise  stores . 

+  10 

+17 

+7 

Department  stores . 

+10 

+17 

+7 

Variety  stores . 

+2 

+14 

+3 

Apparel  and  accessory  stores,  total . 

+  17 

+3 

+5 

Apparel  and  accessory  stores,  total . 

+12 

+  8 

+5 

Women's  apparel,  accessory  stores2 . 

+21 

+  2 

+8 

Women's  apparel,  accessory  stores2 . 

+13 

+6 

+8 

Shoe  stores . 

+  19 

+1 

+2 

Women's  ready-to-wear  stores . 

+  14 

+6 

+12 

Shoe  stores . 

+  10 

Tire,  battery,  accessory  dealers . 

+3 

-8 

+3 

Tire,  battery,  accessory  dealers . 

+  10 

+2 

+3 

Drug,  and  proprietary  stores . 

+12 

0 

+9 

Liquor  stores . 

+8 

+2 

+5 

Drug  and  proprietary  stores . 

+17 

+4 

+  9 

'Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
2  Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 
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Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 


v.Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


J 

Percent  change 

Region  and  kind  of  business 

1975 

1974 

Nov.  1975 

from — 

r, , 

1975 

Jan. 

Feb. 

Mar. 

Apr. 

r~ 

May 

June 

July 

Aug  . 

Sept . 

Oct. 

Nov.  P 

Nov. 

^  Dec. 

Nov. 

1974 

Oct. 

1975 

11  mos. 

1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,0/0 

10,527 

10,489 

10,640 

10,259 

10,968 

10,944 

10,480 

11,872 

+4 

0 

+5 

Durable  goods  stores,  total . 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

3,031 

2,802 

2,740 

3,080 

2,883 

2,601 

2,578 

+  11 

-6 

+3 

Nondurable  goods  stores,  total... 

7, 120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,458 

7,838 

7,519 

7,888 

8,061 

7,879 

9,294 

+  2 

+2 

+  6 

od  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2.615 

2,734 

2,817 

2,585 

2,755 

2,658 

2,631 

2,  664 

+  1 

-4 

+8 

Grocery  stores . 

2,354 

2,117 

2,318 

2,192 

2,525 

2 . 274 

2,386 

2,475 

2,261 

2,425 

2,338 

2,326 

2,319 

+  1 

-4 

+8 

ting  and  drinking  places . 

788 

720 

817 

839 

965 

954 

960 

997 

913 

912 

892 

827 

833 

+  8 

-2 

+9 

F, 1  total . 

2,160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,527 

2,767 

2,815 

2,947 

3,261 

3,085 

4,152 

+6 

+  11 

+4 

General  merchandise  group 
with  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,559 

1,699 

1,726 

1,807 

2,077 

1,986 

2,686 

+5 

+15 

+4 

Department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,014 

1,119 

1,157 

1,191 

1,415 

1,333 

1,924 

+6 

+  19 

+6 

Apparel  and  accessory  stores, 

total . 

497 

441 

564 

551 

633 

574 

502 

629 

644 

651 

676 

620 

930 

+  9 

+  4 

+8 

Furniture,  home  furnishings,  and 
equipment  stores,  total . 

424 

396 

438 

411 

449 

458 

466 

439 

445 

489 

508 

479 

536 

+6 

+  4 

-2 

ilding  materials,  hardware,  farm 
quipment  dealers,  total . 

271 

264 

319 

367 

429 

443 

440 

414 

403 

445 

402 

365 

315 

+  10 

-10 

-4 

soline  service  stations . 

674 

635 

694 

701 

729 

703 

764 

747 

684 

712 

681 

713 

704 

-5 

-4 

+3 

ug  and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

286 

298 

285 

296 

288 

264 

353 

+  9 

-3 

+7 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,642 

14,792 

14,393 

15,789 

14,864 

13,668 

14,954 

+  9 

-6 

+  8 

Durable  goods  stores,  total . 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,904 

4,658 

4,829 

5,247 

4,568 

3,904 

3,876 

+  17 

-13 

+  9 

Nondurable  goods  stores,  total... 

8,220 

7, 631 

8,857 

8,954 

10,405 

9,434 

9,738 

10,134 

9,564 

10,542 

10,296 

9,764 

11,078 

+5 

-2 

+7 

od  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

2,982 

3,047 

2,803 

3,005 

2,914 

2,820 

2,776 

+3 

-3 

+  9 

Grocery  stores . 

2, 602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,808 

2,870 

2,636 

2,826 

2,742 

2,666 

2,607 

+3 

-3 

+10 

ting  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,291 

1,353 

1,259 

1,398 

1,311 

1,157 

1,160 

+  13 

-6 

+11 

F, 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3 , 267 

3,178 

3,495 

3,496 

3,659 

4,025 

3,796 

5,008 

+6 

+  10 

+4 

General  merchandise  group  with 
nonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,079 

2,301 

2,301 

2,431 

2,758 

2,644 

3,435 

+4 

+  13 

+4 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,321 

1,470 

1,449 

1,479 

1,746 

1,589 

2,266 

+10 

+  18 

+6 

Apparel  and  accessory  stores, 
total . 

480 

414 

532 

511 

590 

532 

530 

592 

576 

5  97 

622 

575 

899 

+8 

+  4 

+7 

Furniture,  home  furnishings,  and 
equipment  stores,  total . 

514 

474 

515 

560 

575 

568 

569 

602 

619 

631 

645 

577 

674 

+  12 

+2 

+4 

ilding  materials,  hardware,  farm 
quipment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,151 

1,129 

1,300 

1,345 

1,067 

964 

928 

+  11 

-21 

+  8 

tomotive  dealers,  total . 

1,849 

2,042 

2,  188 

.2,499 

2,728 

2,775 

2,820 

2,543 

2,530 

2,889 

2,469 

2,009 

1,752 

+23 

-15 

+10 

soline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,195 

1,233 

1,098 

1,141 

1,093 

1,017 

1,024 

+  7 

-4 

+8 

ug  and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

401 

403 

380 

399 

381 

380 

517 

0 

-5 

+6 

THE  SOUTH 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,930 

15,225 

15,336 

14,471 

15,611 

15,350 

13,752 

15,675 

+  12 

-2 

+7 

Durable  goods  stores,  total . 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,309 

5,025 

4,977 

5,521 

5,013 

4,171 

4,329 

+  20 

-9 

+4 

Nondurable  goods  stores,  total... 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,916 

10,311 

9,494 

10,090 

10,337 

9,581 

11,346 

+  8 

+2 

+9 

od  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,553 

3,681 

3  ,316 

3,530 

3,444 

3,274 

3,  277 

+5 

-2 

+  11 

Grocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,406 

3,530 

3,178 

3,385 

3,311 

3,150 

3,141 

+5 

-2 

+11 

ting  and  drinking  places . 

847 

810 

890 

908 

950 

978 

982 

1,000 

888 

942 

906 

818 

824 

+11 

-4 

+  13 

F, 1  total . 

2,802 

2,783 

3,492 

3,385 

3,782 

3 , 556 

3,535 

3,791 

3,551 

3,815 

4,295 

3,947 

5,526 

+9 

+  13 

+3 

General  merchandise  group  with 
nonstores2 . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,254 

2,231 

2,433 

2,260 

2,420 

2,811 

2,607 

3,719 

+8 

+  16 

+5 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,315 

1,441 

1,346 

1,402 

1,675 

1,480 

2,211 

+13 

+19 

+7 

Apparel  and  accessory  stores, 
total . 

503 

485 

640 

562 

645 

608 

596 

652 

613 

670 

711 

646 

958 

+10 

+6 

+4 

Furniture,  home  furnishings,  and 
equipment  stores,  total . 

622 

592 

652 

661 

682 

694 

708 

706 

678 

725 

773 

694 

849 

+  11 

+  7 

-2 

ilding  materials,  hardware,  farm 
quipment  dealers,  total . 

721 

715 

793 

916 

990 

977 

952 

926 

972 

994 

881 

799 

752 

+10 

-11 

0 

tomotive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,251 

2,952 

2,884 

3,366 

2,879 

2,286 

2,073 

+26 

-14 

+5 

soline  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,272 

1,280 

1,179 

1,203 

1,156 

1,054 

1,040 

+  10 

-4 

+12 

ug  and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

4  94 

507 

492 

508 

506 

435 

612 

+16 

0 

+13 

THE  WEST 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,670 

9,895 

9,152 

9,678 

9,422 

8,451 

9,752 

+11 

-3 

+12 

Durable  goods  stores,  total . 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,130 

3,090 

2,907 

3,071 

2,810 

2,409 

2,570 

+17 

-8 

+  10 

Nondurable  goods  stores,  total... 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,540 

6,805 

6,245 

6,607 

6,612 

6,042 

7,  182 

+  9 

0 

+  12 

3d  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,164 

2,209 

2,008 

2,142 

2,070 

1,980 

1,961 

+5 

-3 

+  13 

grocery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,047 

2,096 

1,887 

2,012 

1,942 

1,871 

1,831 

+4 

-3 

+  13 

ring  and  drinking  places . 

768 

780 

872 

871 

959 

966 

995 

1,023 

923 

956 

949 

790 

804 

+  20 

-1 

+  23 

P, 1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,185 

2,386 

2,222 

2,413 

2,607 

2,273 

3,  241 

+15 

+  8 

+  8 

leneral  merchandise  group  with 
nonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,419 

1,550 

1,422 

1,568 

1,745 

1,514 

2, 196 

+  15 

+  11 

+10 

Department  stores . 

715 

690 

875 

888 

984 

968 

961 

1,036 

952 

1,032 

1,171 

1,025 

1,590 

+14 

+  13 

+  10 

Xpparel  and  accessory  stores, 
total . 

290 

266 

341 

325 

364 

358 

34  2 

406 

358 

382 

389 

350 

571 

+11 

+2 

+  7 

Furniture,  home  furnishings,  and 
equipment  stores,  total . 

371 

331 

366 

378 

418 

424 

4  24 

430 

442 

463 

473 

409 

474 

+  16 

+2 

+4 

soline  service  stations . 

631 

580 

657 

656 

721 

741 

836 

840 

796 

761 

700 

616 

638 

+  14 

-8 

+  16 

Jg  and  proprietary  stores . 

273 

265 

289 

283 

310 

304 

292 

307 

293 

302 

298 

299 

432 

0 

-1 

+2 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in 
^graphic  regions  are  shown  on  p.  38. 


Preliminary  estimates. 

'  Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings...  equipment  groups;  these  stores  specialize 
department  store  types  of  merchandise. 

j  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Geographic  division  and 
kind  of  business 

1975 

1974 

Nov.  1975 

f  rom — 

11  m 

197 

froi 

11  me 
197 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov.  P 

Nov.  | 

Dec. 

Nov. 

1974 

Oct. 

1975 

New  England  Division,  total . 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,695 

2,759 

2,583 

2,747 

2,744 

2,652 

3,026 

+3 

0 

Durable  goods  stores . 

596 

588 

654 

711 

780 

758 

750 

704 

693 

759 

711 

661 

683 

+8 

-6 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,945 

2,055 

1,890 

1  ,988 

2,033 

1,991 

2,343 

+2 

+2 

Food  stores,  total . 

637 

593 

657 

629 

717 

673 

742 

774 

669 

709 

678 

655 

653 

+4 

-4 

+ 

GAF, 1  total . 

503 

457 

581 

593 

674 

622 

584 

667 

652 

677 

759 

721 

995 

+5 

+  12 

Gasoline  service  stations . 

201 

179 

190 

191 

207 

195 

206 

202 

184 

197 

184 

204 

198 

-10 

-7 

Middle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,794 

7,881 

7,676 

8,221 

8,200 

7,828 

8,846 

+5 

0 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,281 

2,098 

2,047 

2,321 

2,172 

1,940 

1,895 

+12 

-6 

Nondurable  goods  stores . 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,513 

5,783 

5,629 

5,900 

6,028 

5,888 

6,951 

+2 

+2 

Eating  and  drinking  places . 

614 

551 

625 

653 

756 

746 

762 

791 

723 

724 

699 

647 

653 

+8 

-3 

+ 

GAF1,  total . 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1 ,943 

2,100 

2,163 

2,270 

2,502 

2,364 

3,157 

+6 

+10 

General  mdse,  group  with  nonstores7 . 

976 

933 

1,177 

1,188 

1,403 

1,286 

1  ,206 

1,300 

1,341 

1  ,404 

1 ,611 

1,542 

2,066 

+4 

+15 

Apparel  and  accessory  stores,  total . 

368 

330 

427 

409 

464 

421 

363 

455 

474 

486 

499 

460 

692 

+8 

+3 

Gasoline  service  stations . 

473 

456 

504 

510 

522 

508 

558 

545 

500 

515 

497 

509 

506 

-2 

-4| 

Drug  and  proprietary  stores . 

212 

201 

207 

206 

221 

219 

204 

217 

210 

217 

207 

191 

262 

+8 

-5 

East  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,942 

10,047 

9,766 

10,664 

10,257 

9,513 

10,374 

+8 

-4 

Durable  goods  stores . 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,136 

2,956 

3,063 

3  ,331 

2,971 

2,580 

2,521 

+15 

-n 

Nondurable  goods  stores . 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,806 

7,091 

6,703 

7,333 

7,286 

6,933 

7,853 

+5 

-1 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,175 

2,226 

2,057 

2,201 

2,142 

2,038 

2,027 

+5 

-3 

+ 

Eating  and  drinking  places . 

796 

745 

836 

889 

1,011 

992 

980 

1,042 

952 

1,045 

988 

880 

876 

+  12 

-5 

+ 

GAF1,  total . 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,248 

2,469 

2,495 

2,589 

2,872 

2,754 

3,641 

+4 

+11 

General  mdse,  group  with  nonstores2 . 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1,504 

1,658 

1,681 

1,764 

2,026 

1,946 

2,529 

+4 

+15 

Apparel  and  accessory  stores,  total . 

368 

315 

409 

382 

443 

393 

378 

416 

416 

431 

445 

419 

669 

+6 

+3 

Gasoline  service  stations . 

703 

632 

728 

733 

770 

772 

861 

894 

778 

807 

790 

751 

741 

+5 

-2 

Drug  and  proprietary  stores . 

260 

249 

273 

266 

284 

273 

281 

279 

262 

283 

272 

269 

363 

+  1 

-4 

West  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,700 

4,745 

4,627 

5,125 

4  ,607 

4,155 

4,580 

+  11 

-10 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,768 

1,702 

1,766 

1 ,916 

1,597 

1,324 

1,355 

+21 

-17 

+ 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,932 

3,043 

2,861 

3,209 

3  ,010 

2,831 

3,225 

+6 

-6 

Food  stores,  total . 

728 

696 

771 

720 

837 

764 

807 

821 

746 

804 

772 

782 

749 

-1 

-4 

GAF1,  total . 

715 

693 

833 

893 

988 

922 

930 

1,026 

1,001 

1,070 

1,153 

1,042 

1,367 

+  11 

+8 

General  mdse,  group  with  nonstores2 . 

430 

439 

544 

575 

644 

589 

575 

643 

620 

667 

732 

698 

906 

+5 

+10 

Gasoline  service  stations . .  . 

259 

230 

260 

280 

312 

303 

334 

339 

320 

334 

303 

266 

283 

+14 

-9 

South  Atlantic  Division,  total . . . 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,413 

7,473 

7,046 

7,679 

7,609 

6,959 

7,893 

+9 

-1 

Durable  goods  stores . 

1,850 

1,939 

2,018 

2,203 

2,339 

2,360 

2,386 

2,236 

2,209 

2,479 

2,247 

1,929 

2,024 

+  16 

-9 

Nondurable  goods  stores . . . 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,027 

5,237 

4,837 

5,200 

5,362 

5,030 

5,869 

+7 

+3 

Eating  and  drinking  places . 

439 

450 

482 

490 

503 

513 

499 

515 

444 

473 

460 

410 

411 

+12 

-3 

+ 

GAF1,  total . 

1,449 

1,470 

1,835 

1 , 806 

1,953 

1,837 

1,794 

1,911 

1,828 

1,974 

2,224 

2,086 

2,844 

+7 

+13 

General  mdse,  group  with  nonstores2 . 

892 

924 

1,193 

1,184 

1,307 

1,205 

1,170 

1,264 

1,193 

1,294 

1,507 

1,410 

1,954 

+7 

+16 

Apparel  and  accessory  stores,  total . 

225 

225 

298 

263 

290 

272 

261 

289 

288 

309 

335 

294 

433 

+14 

+8 

Gasoline  service  stations . 

528 

504 

558 

552 

597 

631 

647 

656 

596 

623 

602 

555 

537 

+8 

-3 

Drug  and  proprietary  stores . 

216 

216 

238 

233 

252 

256 

248 

249 

241 

247 

251 

218 

304 

+  15 

+2 

+ 

East  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753 

2,806 

2,837 

2,704 

2,926 

2,820 

2,532 

2,805 

+11 

-4 

Nondurable  goods  stores . 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,754 

1,821 

1,691 

1,768 

1,785 

1,685 

1,970 

+6 

+1 

Food  stores,  total . 

607 

566 

619 

613 

706 

658 

681 

695 

637 

673 

663 

598 

603 

+  11 

-1 

4 

GAF1,  total . 

461 

458 

575 

539 

630 

601 

601 

637 

619 

657 

737 

680 

955 

+8 

+  12 

General  mdse,  group  with  nonstores2 . 

272 

278 

358 

339 

405 

375 

374 

405 

391 

412 

476 

452 

646 

+5 

+16 

West  South  Central  Division,  total . 

3,971 

3,877 

4,319 

4,377 

4,956 

4,831 

5,006 

5,026 

4,721 

5,006 

4  ,921 

4,261 

4,977 

+  15 

-2 

+ 

Durable  goods  stores . 

1,341 

1,360 

1,460 

1,550 

1,776 

1,789 

1,871 

1,773 

1,755 

1,884 

1,731 

1,395 

1,470 

+24 

-8 

Nondurable  goods  stores . 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,135 

3,253 

2,966 

3,122 

3,190 

2,866 

3,507 

+  11 

+2 

+ 

Food  stores,  total . 

956 

867 

966 

927 

1,066 

1,005 

1,066 

1,102 

985 

1  ,046 

1 ,015 

937 

949 

+8 

-3 

+i 

GAF1,  total . 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,140 

1,243 

1,104 

1  , 184 

1,334 

1,181 

1,727 

+  13 

+  13 

General  mdse,  group  with  nonstores2 . 

513 

504 

639 

639 

743 

674 

687 

764 

676 

714 

828 

745 

1,119 

+  11 

+16 

Mountain  Division,  total . 

1,884 

1,827 

2,088 

2,108 

2,320 

2,310 

2,475 

2,534 

2,332 

2,459 

2,334 

2,095 

2,420 

+  11 

-5 

+ 

Nondurable  goods  stores . 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,543 

1,614 

1,459 

1,552 

1,526 

1,402 

1,645 

+9 

-2 

+ 

Food  stores,  total . 

409 

377 

445 

411 

463 

429 

498 

501 

442 

479 

468 

426 

413 

+  10 

-2 

+ 

GAF1,  total . 

370 

359 

432 

439 

486 

485 

467 

539 

502 

548 

575 

512 

731 

+  12 

+5 

General  mdse,  group  with  nonstores2 . . 

237 

226 

278 

284 

325 

313 

307 

360 

324 

355 

379 

350 

490 

+8 

+7 

Pacific  Division,  total . 

5,879 

5,654 

6,379 

6,448 

7,133 

6,990 

7,195 

7,361 

6,820 

7,219 

7  ,088 

6,356 

7,332 

+  12 

-2 

+ 

Durable  goods  stores . 

1,738 

1,749 

1,848 

1,968 

2,132 

2,164 

2,198 

2,170 

2,034 

2,164 

2  ,002 

1,716 

1,795 

+  17 

-7 

+ 

Nondurable  goods  stores . 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

4,997 

5,191 

4,786 

5,055 

5,086 

4,640 

5,537 

+  10 

+  1 

+ 

Food  stores,  total . 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,666 

1,708 

1,566 

1 ,663 

1  ,602 

1,554 

1,548 

+3 

-4 

Eating  and  drinking  places . 

600 

600 

661 

681 

765 

778 

7Q1 

806 

726 

750 

754 

626 

635 

+20 

+  1 

+ 

GAF1,  total . 

1,360 

1,272 

1,561 

1,569 

1,732 

1,715 

1,718 

1,847 

1,720 

1,865 

2  ,032 

1,761 

2,510 

+  15 

+9 

General  mdse,  group  with  nonstores2 . 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

1,190 

1,098 

1,213 

1  ,366 

1,164 

1,706 

+  17 

+13 

+ 

Gasoline  service  stations . 

431 

409 

465 

462 

512 

511 

552 

556 

537 

527 

490 

429 

429 

+  14 

-7 

+1 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States 

in  geographic  divisions  are  shown  on  p.  38. 

p 

Preliminary  estimates. 

'Stores  in  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types 

of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6. 


Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


States  and  kind  of  business 


ulifornia,  total . 

Nondurable  goods  stores. 
GAF1 . 

'orida,  total . 

Nondurable  goods  stores. 

Llinois,  total . 

Nondurable  goods  stores. 

GAF* . 

idiana,  total . 

issachusetts,  total . 

Nondurable  goods  stores. 


Ichigan,  total . . 

Nondurable  goods  stores, 

mnesota,  total . . 

issouri,  total . . 

iw  Jersey,  total . 

Nondurable  goods  stores, 

;w  York,  total . 

Nondurable  goods  stores. 

GAF' . 

>rth  Carolina,  total . 

lio,  total . 

Nondurable  goods  stores. 

ennsylvanla,  total . 

Nondurable  goods  stores. 

GAF1 . 

ixas,  total . 

Nondurable  goods  stores. 

.sconsin,  total . 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


1974 

Percent 

change 

1975 

Nov. 

1975 

11  mos. 
1975 

from 

11  mos. 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept 

|  Oct. 

Nov.  p 

Nov .  | 

|  Dec. 

from 

Nov. 

1974 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,225 

5,428 

5,091 

5,363 

5,300 

4,764 

5,512 

+11 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,710 

3,864 

3,600 

3,781 

3,831 

3,497 

4,196 

+10 

1,033 

970 

1,187 

1,203 

1,325 

1,316 

1,307 

1,386 

1,321 

1,422 

1,557 

1,341 

1,914 

+16 

+9 

1,856 

1,838 

2,012 

1,934 

1,987 

1,925 

1,938 

1,949 

1,810 

2,010 

2,016 

2,004 

2,319 

1,298 

1,278 

1,447 

1,354 

1,392 

1,315 

1,324 

1,383 

1,251 

1,364 

1,417 

1,425 

1,692 

-1 

+1 

2,361 

2,193 

2,587 

2,619 

2,965 

2,763 

2,760 

2,824 

2,843 

3,167 

3,002 

2,805 

3,008 

+7 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1,852 

1,923 

1,848 

2,105 

2,079 

2,032 

2,231 

588 

562 

693 

695 

788 

739 

706 

786 

812 

876 

949 

906 

1,132 

+5 

+2 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,372 

1,391 

1,328 

1,453 

1)  421 

1,269 

1,373 

+12 

+8 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1,243 

1,277 

1,208 

1,276 

1,293 

1,244 

1,408 

+<1 

841 

795 

897 

889 

972 

920 

902 

960 

888 

941 

970 

947 

1,107 

+2 

+7 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,083 

2,066 

2,003 

2,144 

2,064 

1,943 

2,152 

+6 

1,198 

1,076 

1,266 

1,192 

1,435 

1,335 

1,388 

1,425 

1,360 

1,426 

1,440 

1,386 

1,605 

+4 

+4 

687 

687 

742 

817 

1,031 

960 

1,001 

1,014 

978 

1,042 

938 

881 

897 

+6 

+8 

943 

912 

1,086 

1,100 

1,245 

1,179 

1 ,206 

1,199 

1,229 

1,390 

1,250 

1,113 

1,221 

+12 

+9 

1,408 

1,353 

1,506 

1,502 

1,717 

1  ,652 

1 ,614 

1,693 

1,620 

1,711 

1,729 

1,592 

1,879 

+9 

+8 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1 ,144 

1,237 

1,182 

1,223 

1,250 

1,189 

1,451 

+5 

+8 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3,588 

3,593 

3,560 

3,804 

3,748 

3,697 

4,217 

+1 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,560 

2,648 

2,629 

2,748 

2,778 

2,807 

3,343 

-1 

825 

764 

941 

924 

1,084 

1,011 

947 

981 

1,032 

1,075 

1,164 

1,114 

1,513 

+4 

+3 

862 

844 

972 

1,027 

1,136 

1 ,096 

1,126 

1,144 

1,064 

1,153 

1,144 

987 

1,077 

+16 

+8 

2,110 

2,052 

2,349 

2,467 

2,744 

2,581 

2,609 

2,604 

2,510 

2,721 

2,630 

2,404 

2,658 

+9 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1 ,886 

1,932 

1,832 

2,012 

2,000 

1,839 

2,109 

+9 

+12 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,592 

2,595 

2,496 

2,706 

2,723 

2,539 

2,750 

1,667 

1,567 

1,802 

1,775 

1,941 

1 ,809 

1,809 

1,898 

1,818 

1,929 

2,000 

1,892 

2,157. 

499 

485 

613 

601 

683 

642 

605 

662 

671 

720 

824 

770 

955 

+7 

+5 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,126 

3,145 

2,936 

3,116 

3,100 

2,607 

3,101 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,976 

2,042 

1,831 

1,956 

2,003 

1,764 

2,200 

+14 

+14 

905 

889 

974 

1,029 

1,194 

1,121 

1,118 

1,162 

1,082 

1,179 

1,140 

1,092 

1,183 

+4 

49 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 


Preliminary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . equipment  groups 

lese  stores  specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


lifomia.  . . . 

orida . 

linois.  .*.... 

diana . 

ssachusetts. 

chigan . 

nnesota . 

ssouri . 


Percent  change — Nov.  1975  from  Oct.  1975 


-1 

0 

-5 

-2 

+1 

-4 

-10 

-10 


Nondurable 
goods  stores 


+1 

+4 

-1 

-3 

+3 

+1 

-6 


GAF1  stores 


+9 

+14 

+8 

+15 

+11 

+10 

+3 

+3 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 


Pennsylvania. 

Texas . 

Wisconsin. . . . 


Percent  change — Nov.  1975  from  Oct.  1975 


Nondurable 
goods  stores 

GAF1  stores 

+1 

+2 

+8 

-1 

+1 

+8 

-1 

+2 

+11 

-3 

-1 

+14 

+1 

+4 

+14 

-1 

+2 

+13 

-3 

0 

+10 

Note:  Sampling  variabilities  are  shown  in  table  17. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . .equipment  groups;  these  stores  specialize  in  department 

ore  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Standard  Consolidated  Areas2 


icago,  Ill. -Northwestern  Indiana . 

■York,  N.Y. -Northeastern  New 

ersey . 

Standard  Metropolitan  Statistical 
Areas2 

ltlaore,  Md . 

ston,  Mass.3 . !.!.!!! 

ffalo,  N.Y . [ 

icago,  Ill . 

eveland,  Ohio . 

lias,  Tex . 

troit,  Mich . .  ..”* 

uaton,  Tex . ] 

asas  City,  Mo. -Kans . 

3  Angeles-Long  Beach,  Calif . 

weapolis-St.  Paul,  Minn . 


Percent  change — Nov.  1975  from  Oct.  1975 


Note:  Sampling  variabilities  are  shown  in  table  19. 


Nondurable 
goods  stores 

GAF1  stores 

-1 

+3 

+8 

0 

+1 

49 

0 

+3 

+11 

+2 

+4 

+12 

-1 

+3 

+14 

0 

+4 

+3 

-3 

0 

+10 

-1 

+2 

+3 

-2 

+1 

+11 

+1 

+3 

+13 

-6 

-3 

+3 

0 

+3 

+10 

-4 

-2 

4-4 

Nassau-Suffolk,  N.Y . 

New  York,  N. Y. —Nassau-Suffolk,  N.Y.4. 

New  York,  N.Y . 

Newark,  N.J . 

Paterson-Clif ton-Passaic,  N.J . 

Philadelphia,  Pa. -N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Franc isco-Oakland,  Calif . 

Seattle,  Wash . 

Washington,  D.C.-Md.-Va . 


Cities 


Chicago . 

Detroit . 

Los  Angeles. . 

New  York . 

Philadelphia. 


Percent  change — Nov.  1975  from  Oct.  1975 


Nondurable 

goods  stores 

GAF1  stores 

-1 

0 

49 

-1 

+1 

49 

-1 

+i 

+5 

0 

+2 

+5 

0 

+5 

+9 

+2 

+2 

+11 

0 

+5 

+14 

-5 

+3 

+8 

0 

+3 

+7 

-2 

+1 

+8 

-2 

+1 

+4 

+2 

+5 

+7 

-5 

-1 

0 

+2 

+1 

49 

0 

+1 

+5 

+3 

+2 

+8 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory 
^-trnent  store  types  of  merchandise.  2For  definitions  of  standard  consolidated 

I  i  Boston  SMSA  Include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties, 
and  Westchester  Counties,  N.Y. 


and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specialize  in  de¬ 
areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  Statistics  for 

4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for 

Specified  Areas  and  Cities 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 

1975 

1974 

Percent 

change 

Nov . 

1975 

from 

Nov  . 
1974 

11  mo 
197* 

froo 
11  mo 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct . 

Nov  .  ^ 

Nov. 

1  Dec. 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind. ,  total 

1,670 

1,556 

1,809 

1,801 

1,996 

1,896 

1,902 

1,934 

1,929 

2,084 

2,071 

1,970 

2,170 

+5 

Nondurable  goods  stores . 

1,214 

1,129 

1,315 

1,288 

1,429 

1,328 

1,326 

1,390 

1,354 

1,472 

1,520 

1,482 

1,685 

+3 

GAF2 . 

473 

459 

563 

555 

621 

593 

565 

612 

629 

686 

744 

746 

912 

0 

New  York,  N. Y. -Northeastern,  N.J., 

total . 

2,969 

2,746 

3,008 

3,001 

3,330 

3,130 

3,013 

3,065 

3,008 

3,355 

3,360 

3,229 

3,821 

+4 

Nondurable  goods  stores . 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,183 

2,296 

2,349 

2,472 

2,504 

2,490 

3,007 

+1 

GAF2 . 

793 

742 

882 

870 

999 

938 

859 

924 

989 

1,042 

1,102 

1,045 

1,459 

+5 

Standard  Metropolitan 

Statistical  Areas1 

Baltimore,  Md. ,  GAF2 . 

88 

88 

113 

113 

125 

114 

106 

115 

120 

133 

147 

139 

183 

+6 

Boston,  Mass.,3  GAF2 . 

156 

144 

188 

192 

212 

194 

180 

212 

211 

216 

241 

232 

316 

+4 

Chicago,  Ill.,  total . 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,735 

1,766 

1,768 

1,923 

1,919 

1,815 

1,992 

+6 

Nondurable  goods  stores . 

1,124 

1,052 

1,221 

1,192 

1,313 

1,226 

1,216 

1,273 

1,245 

1,364 

1,412 

1,371 

1,556 

+3 

GAF2 . 

444 

435 

531 

524 

584 

560 

533 

581 

597 

652 

707 

706 

854 

0 

Cleveland,  Ohio,  GAF2 . 

93 

86 

115 

118 

129 

123 

113 

122 

127 

128 

141 

131 

180 

+8 

Dallas,  Tex.,  GAF2 . 

112 

108 

130 

128 

142 

132 

138 

151 

141 

153 

165 

147 

205 

+12 

Detroit,  Mich. ,  total . 

808 

735 

838 

828 

974 

920 

926 

913 

915 

989 

968 

893 

1,001 

+8 

Nondurable  goods  stores . 

573 

502 

588 

561 

683 

615 

618 

641 

642 

658 

666 

648 

761 

+3 

GAF2 . 

220 

205 

256 

247 

279 

264 

242 

261 

260 

269 

299 

291 

391 

+3 

Houston,  Tex.,  GAF2 . 

122 

116 

144 

139 

165 

150 

155 

170 

152 

160 

184 

155 

225 

+19 

■ 

Kansas  City,  Mo. -Kan.,  GAF2 . 

98 

97 

130 

129 

136 

127 

134 

138 

145 

159 

163 

154 

189 

+6 

Los  Angeles-Long  Beach,  Calif.,  total. 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,670 

1,701 

1,649 

1,730 

1,732 

1,624 

1,902 

+7 

Nondurable  goods  stores . 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,203 

1,259 

1,217 

1,267 

1,301 

1,228 

1,495 

+6 

GAF2 . 

400 

367 

449 

453 

491 

480 

477 

493 

480 

526 

578 

518 

736 

+12 

Minneapolis-St.  Paul,  Minn.,  GAF2 . 

103 

112 

121 

134 

145 

139 

133 

152 

152 

166 

172 

162 

199 

+6 

New  York,  N.Y. — Nassau-Suf f oik,  N.Y., 

total4 . 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,072 

2,063 

2,106 

2,285 

2,266 

2,229 

2,622 

+2 

Nondurable  goods  stores . 

1,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1 ,515 

1,566 

1,613 

1,697 

1,710 

1,729 

2,069 

-1 

GAF2 . 

565 

525 

623 

614 

704 

666 

618 

627 

678 

722 

762 

728 

1,005 

+5 

Nassau-Suf folk,  N.Y.,  total5 . 

578 

516 

552 

566 

616 

590 

593 

588 

580 

614 

607 

565 

687 

+7 

Nondurable  goods  stores . 

430 

372 

402 

403 

435 

407 

405 

419 

414 

427 

429 

411 

517 

GAF2 . 

146 

121 

136 

136 

161 

152 

153 

153 

162 

173 

184 

170 

247 

+8 

New  York,  N.Y.  ,  total6 . . 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1  ,479 

1,475 

1,526 

1,671 

1,659 

1,664 

1,935 

0 

Nondurable  goods  stores . 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,110 

1,147 

1,199 

1,270 

1,281 

1,318 

1,552 

-3 

GAF2 . 

419 

404 

487 

478 

543 

514 

465 

474 

516 

549 

578 

558 

758 

+4 

Philadelphia,  Pa. ,  total . 

913 

865 

972 

987 

1,081 

1,015 

1,011 

1,019 

1,016 

1,085 

1,104 

1,020 

1,121 

+8 

Nondurable  goods  stores . 

705 

631 

724 

712 

794 

719 

713 

753 

762 

800 

820 

771 

875 

+6 

GAF2 . 

217 

209 

272 

270 

311 

287 

265 

287 

311 

336 

373 

335 

397 

+11 

Pittsburgh,  Pa. ,  total . 

477 

463 

537 

538 

577 

559 

560 

554 

535 

578 

576 

549 

611 

+5 

Nondurable  goods  stores . 

362 

344 

405 

392 

435 

412 

403 

425 

404 

428 

448 

423 

500 

+6 

GAF2 . 

119 

117 

146 

145 

161 

158 

141 

156 

155 

168 

192 

175 

240 

+10 

St.  Louis,  Mo. -Ill.,  total . 

440 

421 

505 

502 

535 

513 

503 

521 

481 

537 

512 

490 

570 

+4 

Nondurable  goods  stores . 

305 

279 

340 

329 

361 

335 

325 

360 

326 

347 

359 

346 

427 

+4 

GAF2 . 

101 

97 

128 

124 

143 

134 

119 

135 

134 

146 

158 

150 

210 

+5 

San  Francisco-Oakland,  Calif.,  total..' 

624 

613 

701 

693 

749 

735 

775 

781 

724 

776 

776 

697 

809 

+11 

+ 

Nondurable  goods  stores . 

463 

443 

521 

505 

543 

524 

565 

580 

537 

570 

588 

528 

631 

+11 

GAF2 . 

158 

156 

187 

187 

204 

204 

206 

214 

205 

219 

235 

205 

275 

+15 

Washington,  D. C. -Md. -Va. ,  total . 

626 

622 

691 

709 

779 

737 

749 

761 

720 

770 

754 

680 

802 

+11 

Nondurable  goods  stores . 

450 

431 

497 

490 

548 

512 

518 

538 

503 

530 

535 

507 

617 

+6 

GAF2 . 

140 

147 

168 

173 

195 

181 

169 

181 

183 

197 

205 

192 

271 

+7 

Cities 

Chicago,  Ill.,  total . 

618 

594 

674 

668 

728 

705 

672 

727 

768 

828 

846 

808 

853 

+5 

Nondurable  goods  stores . 

487 

471 

535 

527 

567 

535 

515 

566 

570 

623 

656 

664 

706 

-1 

GAF2 . 

233 

246 

295 

288 

306 

298 

282 

310 

328 

371 

396 

419 

447 

-5 

Detroit,  Mich. ,  total . 

191 

177 

203 

203 

215 

216 

238 

226 

212 

237 

225 

237 

242 

-5 

Nondurable  goods  stores . 

133 

114 

134 

131 

145 

139 

158 

159 

145 

154 

152 

161 

175 

-6 

GAF2 . 

51 

46 

56 

58 

64 

58 

55 

58 

59 

62 

62 

68 

89 

Los  Angeles,  Calif.,  total . 

536 

499 

555 

567 

615 

571 

583 

593 

570 

606 

617 

606 

696 

+2 

Nondurable  goods  stores.... . 

425 

388 

443 

445 

486 

442 

450 

461 

443 

463 

469 

483 

573 

-3 

GAF2 . 

169 

161 

193 

200 

211 

200 

201 

203 

204 

226 

240 

238 

305 

New  York,  N.Y. ,  total . 

1,281 

1,173 

1,284 

1,270 

1,399 

1  ,291 

1,241 

1,233 

1,273 

1,394 

1,390 

1,397 

1,627 

0 

Nondurable  goods  stores . 

1,013 

916 

1,007 

986 

1,086 

976 

934 

960 

1,004 

1,062 

1,074 

1,100 

1,293 

GAF2 . 

363 

349 

424 

411 

464 

439 

403 

407 

444 

465 

487 

469 

634 

Philadelphia,  Pa.,  total . 

344 

317 

350 

341 

376 

356 

347 

347 

369 

404 

415 

389 

392 

+7 

Nondurable  goods  stores . 

290 

257 

286 

271 

303 

280 

276 

282 

299 

322 

329 

315 

313 

GAF2 . 

96 

93 

117 

116 

127 

117 

108 

117 

133 

151 

163 

153 

141 

Note:  Sampling  variabilities  are  shown  in  table  18. 

^Preliminary  estimates. 

1For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38. 

2Stores  in  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings. .. equipment  groups;  these  stores  specializ'| 

in  department  store  types  of  merchandise. 

Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

4Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 
sIncludes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA. 

6Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


— 


Seville,  N.C . 

anta,  Ga . 

,-usta,  Ga . 

ersfield,  Calif. 


timore,  Md . 

on  Rouge,  La . 

lings,  Mont . 

ghamton,  N.Y.-Pa. 


mingham ,  Ala. 
ton,  Mass.... 

falo,  N.Y _ 

ton,  Ohio. . . . 


ar  Rapids,  Iowa.... 

rleston,  S.C . 

rleston,  W.Va . 

ttanooga,  Tenn.-Ga. 


cago,  Ill . 

cinnati,  Ohio-Ky . -Ind. 

veland,  Ohio . 

umbia,  S.C . 


umbus,  Ohio . 

pus,  Christi,  Tex. 

las,  Tex . 

ton,  Ohio . 


atur,  Ill . 

ver,  Colo . 

Moines,  Iowa, 
roit,  Mich. .  . . 


uque,  Iowa . 

uth-Superior ,  Minn.-Wis. 

Paso,  Tex . 

e,  Pa . 


2ne,  Oreg . . . 

^o-Hoorhead ,  N.  Dak. -Minn... 

at,  Mich . 

t  Smith,  Ark.-Okla . 

t  Wayne,  Ind . 

c  Worth,  Tex . 

.  ino,  Calif . 

/-Hammond -East  Chicago,  Ind. 


id  Rapids,  Mich. 
Tt  Palls,  Mont. . 

in  Bay,  Wis . 

•nville,  S.C.... 


msboro-w ins ton -Salem - 

:h  Point,  N.C . 

ford,  Conn . 

>lulu,  Hawaii . 

ton,  Tex . 


4  anapolis,  Ind. 

son,  Mich . 

son,  Miss . 

sonville,  Fla. 
mazoo,  Mich. . . 


as  City,  Mo.-Kans. 

ville,  Tenn . 

aster,  Pa . 

ing,  Mich . 

ngton -Payette ,  Ky. 


[STANDARD  CONSOLIDATED  AREA 
York,  N.Y. -Northeastern  New 
rsey . 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

-on,  Ohio . 

jany-Schenectady-Troy ,  N.Y . 

luquerque  ,  N.  Mex . 

heim-Santa  Ana -Garden  Grove, 
lif . 


oln,  Nebr . 

le  Rock-North  Little  Rock,  Ark... 

Angeles-Long  Beach,  Calif . 

sville,  Ky . -Ind . 

I  11,  Mass . 


Percent  change 


Nov.  1975 
from — 


11  mos. 
1975 


Jan . 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept. 

1  Oct. 

Nov. 

Nov . 

|  Dec . 

Nov. 

1974 

Oct. 

1975 

from 

11  mos. 
1974 

280,462 

260,03  7 

315,612 

327,222 

408,037 

362,926 

323,697 

345,932 

374,735 

392,035 

451,985 

438,154 

639,221 

+3 

+15 

+2 

12,248 

11 ,920 

16,532 

15,822 

18,344 

18,570 

16,396 

13,537 

19,031 

18,746 

22,217 

20,576 

32,508 

+  8 

+  19 

0 

11,585 

10,698 

14,724 

15,740 

19,218 

16,839 

16,138 

18,171 

17,359 

18,030 

22,844 

21,490 

29,785 

+  6 

+  27 

+  5 

8,616 

8,360 

11  ,326 

11 ,059 

13,561 

12,281 

12,274 

14,268 

13,195 

13,572 

15,208 

13,454 

2  20 , 1 46 

+  13 

+  12 

+  5 

43,518 

41,930 

53,839 

55,014 

50,996 

60,510 

59,430 

62,195 

59,520 

63,085 

75,220 

61,454 

102,435 

+22 

+19 

+9 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

5,334 

4,780 

4,875 

5,942 

4,910 

6,798 

+  21 

+  22 

+  4 

43,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

67,563 

66,607 

66,197 

78 , 705 

71  ,993 

103,068 

+  9 

+  19 

+  1 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

6,457 

6,252 

6,413 

7,859 

6,928 

10,178 

+  13 

+  23 

+3 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

8,429 

7,536 

9,055 

9,970 

8,568 

13,086 

+  16 

+  10 

+  11 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46,872 

50,348 

53,619 

58,567 

67,294 

62,680 

90,827 

+  7 

+  15 

+  7 

9,586 

9,916 

12,889 

12,019 

14,383 

13, 144 

13,561 

15,211 

13,019 

13,705 

16,754 

14,620 

21  ,347 

+  15 

+22 

+  16 

1 ,785 

1  ,619 

2,340 

2,463 

2,908 

2,764 

2,735 

3,266 

3,066 

3,329 

3,441 

2,904 

4,451 

+  18 

+3 

+  16 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,980 

5,340 

'5,962 

6,913 

6,518 

9,306 

+6 

+  16 

+  2 

11,481 

11,778 

16,215 

16,658 

19,060 

16,856 

17,422 

18,982 

17,903 

17,329 

21,181 

18,885 

28,538 

+  12 

+  22 

+  12 

45,549 

42,951 

59,357 

60,449 

71,609 

63,764 

57,568 

66,812 

68,425 

68,705 

81,960 

82,049 

120,492 

0 

+19 

+3 

25,779 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

36,539 

38,996 

36,771 

44,703 

41 ,992 

60,713 

+  6 

+  22 

+  2 

6,734 

6,486 

9,010 

9,394 

11,056 

10,550 

9,609 

10,603 

10,444 

10,405 

13,242 

12,649 

18,613 

+  5 

+  27 

+  7 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

8,290 

7,520 

7,962 

9,606 

9,043 

12,419 

+6 

+  21 

+  7 

4,671 

4,798 

6,414 

6,293 

7,642 

6,867 

6,674 

7,232 

6,564 

6,690 

9,011 

7,281 

10,920 

+  24 

+  35 

+  5 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

9,116 

8,413 

9,111 

11,356 

9,665 

14,132 

+  17 

+25 

+  17 

6,392 

6,335 

8,786 

8,498 

10, 586 

8,946 

8,664 

9,854 

9,816 

10,097 

12,171 

10,509 

15,564 

+  16 

+  21 

+  3 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

208,591 

207,341 

220,531 

250,424 

233  ,551 

329,387 

+7 

+14 

+4 

31 ,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

43,028 

45,594 

42,047 

53,950 

51 ,979 

73,695 

+  4 

+  28 

+  4 

42,900 

41  ,141 

57,453 

59,368 

65,236 

63,624 

58,137 

63,766 

64,814 

65,711 

74,229 

71  ,674 

103,031 

+  4 

+  13 

+  3 

6,092 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

9,418 

9,010 

8,728 

10,736 

10,047 

15,030 

+  7 

+  23 

+  3 

23 , 776 

22 , 759 

30,953 

30,677 

35,751 

32,788 

32,632 

37,285 

36,331 

37,601 

46,782 

40 , 709 

62,188 

+  15 

+  24 

+  5 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

6,218 

5,244 

5,845 

'6,332 

6,107 

9,508 

+  4 

+  8 

+  3 

37,946 

37,640 

47,782 

48,422 

55,588 

51,107 

51,394 

56,593 

50,558 

53,219 

62,476 

54,141 

81 ,601 

+15 

+17 

+11 

18,191 

18,866 

23,806 

23,827 

28,262 

25,511 

23,650 

29,318 

28,891 

27,598 

35,353 

30,536 

45,348 

+  16 

+  28 

+3 

2,802 

2,719 

3,689 

3,952 

4,654 

4,144 

4,103 

4,345 

4,132 

4,132 

5,869 

5,116 

6,674 

+  15 

+  42 

0 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

46,983 

42,953 

43,771 

50,620 

46,810 

72,416 

+  8 

+  16 

+  3 

7,672 

7,016 

9,017 

9,860 

11, 111 

10, 196 

9,709 

10,544 

10,815 

11,599 

13,743 

13,598 

19,002 

+  1 

+  18 

+  3 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

116,871 

127,876 

130,446 

130,363 

L50.890 

147,718 

200,690 

+  2 

+  16 

0 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

4,116 

3,766 

4,040 

5,041 

4,724 

6,464 

+  7 

+  25 

+  6 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

7,920 

7,034 

7,360 

7,914 

7,280 

9,730 

+  9 

+  8 

+  12 

9,778 

9,504 

11,743 

211 .351 

2 14, 142 

11,893 

12,786 

13,586 

12,215 

13,774 

15,794 

14,056 

20,433 

+  12 

+  15 

+  12 

4,315 

4,003 

5,651 

5,812 

6,617 

5,783 

5,987 

6,362 

6,762 

7,670 

10,079 

7,756 

10,519 

+30 

+  31 

+13 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

4,853 

4,272 

4,332 

4,841 

3,815 

5,958 

+  27 

+  12 

+15 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

4,602 

4,125 

4,667 

4,830 

4,501 

6,161 

+  7 

+3 

+  11 

7,667 

7,713 

11,264 

10,806 

13,097 

11,586 

10,934 

12,528 

12,154 

11,759 

14,723 

15,490 

20,389 

-5 

+  25 

-4 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,840 

2,514 

2,613 

3,040 

2,808 

4,135 

+  8 

+  16 

+  4 

7,439 

7,222 

9,717 

9,956 

11,878 

10,892 

10,359 

11,698 

12,002 

11,488 

14,458 

14,023 

18,111 

+  3 

+  26 

-3 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

26,924 

24,243 

23,643 

29,040 

27,486 

43,457 

+  23 

+5 

9,335 

2  8 , 739 

10,964 

11  ,233 

2 12, 859 

2 12 . 328 

12,017 

13,789 

12,821 

13,252 

15,292 

13,710 

20,596 

+12 

+15 

(3) 

11,343 

11,283 

15,556 

14,886 

18,226 

16,713 

14,902 

16,098 

16,564 

16,344 

18,533 

19,367 

29,022 

-4 

+  13 

+  5 

6,258 

6,038 

8,510 

8,703 

10, 105 

9,201 

9,059 

11,035 

10,609 

10,328 

12,774 

12,317 

15,964 

+  4 

+  24 

0 

1,470 

1,325 

1,810 

1,832 

2,271 

2,092 

2,129 

2,593 

2,209 

2,472 

2,460 

2,418 

3,675 

+  2 

0 

0 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

7,411 

7,105 

7,691 

9,107 

8,122 

11  ,595 

+  12 

+  18 

+  9 

4,440 

4,907 

6,650 

6,732 

7,659 

7,193 

6,704 

7,432 

6,859 

7,162 

8,799 

7,808 

11,428 

+  13 

+  23 

+  4 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

14,446 

13,070 

13,380 

16,686 

14,616 

20,408 

+  14 

+  25 

+  12 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

19,191 

20,313 

20,224 

24,829 

24,033 

37,751 

+  3 

+  23 

22,368 

21 ,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,297 

24,576 

26,333 

28,167 

27,866 

40,053 

+  1 

+  7 

+  7 

62,840 

61,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

95,438 

82,380 

84,500 

101,747 

89,320 

134,102 

+14 

+20 

+13 

23,643 

23,755 

31,726 

32,053 

40,848 

35, 175 

33,335 

28,287 

36,690 

37 , 005 

46,749 

42,462 

60,232 

+  10 

+  26 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

4,298 

4,285 

4,013 

5,042 

4,749 

6,550 

+6 

+  26 

+  2 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,697 

6,139 

5,858 

7,178 

6,625 

9,409 

+  8 

+  23 

0 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

16,101 

13,850 

14,227 

17,061 

17,903 

27,834 

-5 

+  20 

-4 

2,687 

2,471 

5,558 

4,757 

5,700 

5,405 

5,012 

5,463 

5,634 

5,473 

6,583 

5,183 

7,145 

+27 

+20 

+30 

23,496 

21,315 

30,765 

31 ,995 

38, 160 

34,403 

33,709 

38,116 

35,348 

36,292 

44,610 

39 ,144 

58,971 

+  14 

+  23 

+  7 

8,834 

8,6  79 

12,214 

11 ,746 

13,793 

12,590 

12,287 

13,410 

14,687 

14,303 

18,630 

16,012 

22,943 

+  16 

+  30 

+  9 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

7,105 

7,150 

7,225 

9,654 

9,076 

12,273 

+6 

+34 

+  2 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

14,756 

14,746 

14,492 

16,591 

15,936 

21 ,053 

+  4 

+  14 

+4 

6,024 

5,843 

7,692 

8,264 

9,370 

3,496 

8,249 

9,258 

9,169 

9,081 

11,175 

10,460 

15,010 

+7 

+23 

+  7 

4,717 

4,250 

5,747 

6,142 

6,760 

3,262 

6,303 

6,900 

7,108 

7,093 

8,120 

7,559 

10,171 

+  7 

+  14 

+  2 

6,969 

7,140 

9,406 

9,518 

11,194 

10,095 

10,207 

'11,415 

10,484 

10,592 

12,640 

11  ,398 

17,039 

+  11 

+  19 

+  7 

157.323 

151 ,142 

190,686 

196,168 

218,251 

214,610 

205,596 

<212 , 257 

202,389 

219,097 

>55,930 

223,837 

350,561 

+14 

+17 

+6 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22,963 

25,480 

24,780  | 

25,819 

33,351 

31  ,225 

43,344 

+  7 

+  29 

+  1 

22,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

4,321 

3,770 

3,928 

'4,478 

4,041 

6,122 

+n 

+  14 

+  4 

•-  1 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 

1975 

1974 

Nov. 

1975 

11 

Area 

IS 

ft 

11 

, 

1 

n 

Dec . 

Oct. 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug.  , 

Sept.  1 

Oct. 

Nov. 

Nov.  I 

1974 

1975 

IS 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS1-- Con. 

Lynchburg,  Va . 

1,771 

3,861 

1,917 

4,029 

2,671 

5,495 

2,624 

5,881 

3,  104 
6,900 

2,834 

6,631 

2,789 

6,626 

3,158 

8,100 

3,067 

6,910 

3,154 

6,916 

4,323 

8,546 

4,017 

6,597 

5,289 

9,857 

+  8 

+30 

+37 
+  24 

19,009 

18,474 

25,129 

24,468 

27,958 

24,890 

24,635 

27,489 

25,397 

26,738 

31,836 

29,339 

42,003 

+  9 

+  19 

35,656 

34,780 

44,740 

41,674 

45,057 

43,517 

41,673 

43,753 

39,145 

43,483 

48,910 

46,255 

74,137 

+  6 

+  12 

33,159 

30,652 

40,169 

*41,601 

47,849 

44,624 

41,719 

45,098 

45,541 

47,066 

54,527 

52,678 

77,814 

+  4 

+  16 

51,927 

55,284 

64,776 

73 , 162 

82,291 

77,376 

70,130 

79,284 

76,502 

85,904 

89,633 

84,629 

113,877 

+6 

+  4 

5,888 

5,886 

8,125 

7,348 

9,322 

8,273 

8,446 

8,997 

8,272  , 

9,126  ; 

11,217 

10,180 

13,945 

+  10 

+23 

4,575 

4,546 

5,894 

5,761 

7,236 

6,481 

6,629 

7,157 

6,595 

6,448 

8,084 

7,118 

10,995 

+  14 

+  25 

1,744 

1,775 

2,516 

2,485 

3,151 

2,865 

2,613 

3,114 

2,896 

3,004 

3,746 

3,563 

5,025 

+  5 

+25 

1,232 

1,228 

1,712 

1,779 

2, 195 

1,992 

1,910 

2,110 

2,134 

1,874 

2,352 

2,996 

3,856 

-21 

+  26 

57,301 

53,119 

66,288 

*68,810 

85,890 

80,084 

69,919 

*75,593 

78,424 

83,980 

97,199 

95,714 

149,627 

+2 

+16 

18,279 

18,357 

23,934 

24,150 

27, 116 

25,622 

25,129 

27,869 

24,496 

27 ,082  ( 

32,059 

26,653 

38,145 

+  20 

+  18 

137,092 

125,444 

149,303 

152,999 

191, 124 

168,855 

150,012 

155,532 

174,645 

185,801  ! 

206,668 

202,995 

288,455 

+2 

+11 

27,978 

*25,852 

30,753 

33,407 

41,718 

35,414 

31,965 

35,106 

36,899 

37,192  I 

45,689 

40,204 

59,925 

+  14 

+  23 

Newport  News-Hampton,  Va . 

Norfolk-Portsmouth,  Va . 

6,341 

11,887 

13,086 

6,465 

11,538 

12,350 

8,926 

15,369 

16,688 

9,111 

15,578 

16,762 

10,889 

18,258 

19,827 

9,991 

16,957 

18,441 

9,499 

16,573 

18,229 

10,264 

17,885 

20,768 

9 ,451  ! 
16,043 
17,663  i 

10,010  i 
17,146 
18,810 

11,184 

19,729 

21,888 

10,801 

20,145 

20,423 

15,517 

29,219 

31,575 

+  4 

-2 

+  7 

+  12 

+  15 

+  16 

10,614 

10,530 

14,442 

16,146 

18,610 

17,278 

16,514 

17,335 

17,127 

17,828 

20,605 

19,290 

27,546 

+  7 

+16 

13,668 

14,388 

18,149 

17,635 

18,880 

17,734 

17,797 

18,264 

17 ,084 

16,615 

21  ,140 

19,351 

30,758 

+9 

+27 

33,112 

32,668 

40,178 

42,122 

52,165 

45,623 

41,341 

46,976 

50,172 

50,361 

61,197 

57,909 

79,870 

+6 

+  22 

7,144 

6,942 

9,300 

9,214 

11,206 

9,711 

9,551 

10,566 

9,815 

10,445 

12,616 

11,861 

17,347 

+  6 

+  21 

84,497 

76,854 

102,059 

106,828 

127,795 

109,755 

98,863 

111,487 

124,191 

124,331 

151,873 

142,022 

206,019 

+  7 

+22 

27,356 

26,678 

33,820 

33,095 

*37,616 

33,733 

31,402 

33,895 

30,903 

37  ,299 

43,412 

39,132 

62,252 

+11 

+16 

46,809 

46,236 

65,231 

66 , 522 

72,394 

71,830 

60,890 

69,456 

71 ,705 

73,399 

92,111 

80,996 

112,303 

+  14 

+25 

3 , 069 

3,055 

4,448 

4,967 

5,792 

5,329 

5,873 

6,578 

5,548 

5,753 

7,071 

6,372 

9,270 

+  11 

+  23 

16,126 

16,081 

23,128 

22,398 

23,253 

24,703 

22 , 986 

28,184 

25,034 

26,319 

29,783 

25,955 

41,834 

+  15 

+  13 

Prov idence-Pawtuc  ket -Warwick , 

36,583 

+31 

12,559 

12,219 

17,399 

19,146 

21,966 

20,420 

17,770 

20,592 

19,457 

20,326 

26,677 

25,083 

+  6 

5,693 

5,454 

7,561 

7,718 

9,067 

8,064 

7,733 

8,594 

9,045 

8,669 

10,729 

9,193 

14,341 

+  17 

+  24 

Reading,  Pa . 

5,295 

5,223 

7,557 

7,489 

8,501 

7,403 

7,170 

8,305 

7,481 

8,076 

11,147 

10,550 

13,366 

+6 

+  38 

12,272 

11,795 

16,117 

15,608 

19,949 

16,088 

15,238 

17,309 

16,984 

19,894 

24,564 

21,916 

29,746 

+12 

+23 

3,467 

3,507 

4,829 

4,768 

5,898 

S’,  101 

5,098 

5,573 

5,655 

6,177 

8,156 

7,039 

9,471 

+  16 

+  32 

Rochester,  N.Y . 

Sacramento,  Calif . 

13,292 

20,281 

11,796 

219,911 

16,589 

24,711 

17,444 

25,880 

19,960 

2 27, 854 

17,864 

2 27, 090 

16,049 

26,482 

17,433 
230 , 599 

17,934 

26,004 

18,822 

30,998 

21,367 

33,988 

21,699 

30,171 

32,017 

45,009 

-2 

+13 

+  14 
+10 

2,221 

2,021 

2,935 

2,987 

3,720 

3,313 

3,341 

3,593 

3,262 

3,388 

3,956 

3,732 

6,035 

+6 

+  17 

46,483 

46,580 

64,428 

59,961 

75,  121 

70,702 

61,925 

70,051 

69,045 

75,700 

86,658 

77,523 

118,488 

+  12 

+  14 

3,087 

2,864 

4,014 

3,948 

4,099 

4,812 

4,179 

5,257 

4,599 

4,616 

4,898 

4,519 

6,943 

+8 

+6 

Salt  Lake  City,  Utah . 

10,719 

9,914 

13,666 

14,361 

16,419 

15,944 

15,373 

18,309 

16,446 

17,068 

19,639 

18,739 

29,392 

+5 

+  15 

20,096 

19,676 

26,303 

*25,147 

28,132 

24,926 

25,626 

27,864 

25,362 

26,216 

32,553 

29,443 

42,882 

+  11 

+24 

San  Bernardino-Riverside- 

51,306 

+21 

+20 

21,538 

20,731 

27,829 

28,345 

30,628 

29,837 

28,131 

28,831 

28,269 

31,555 

37,980 

31,509 

40,514 

39,596 

49,151 

*48,661 

*55,344 

54,037 

54,791 

54 , 566 

52,736 

54,400 

61,910 

53,445 

83 , 762 

+16 

+14 

San  Francisco-Oak land,  Calif . 

73,499 

68,462 

89,700 

90,155 

96,700 

95,335 

98,657 

105,496 

93,703 

103,629 

117,989 

105,930 

155,706 

+11 

+14 

28,108 

*28,504 

36,064 

36,759 

40,149 

39,874 

37,853 

41,644 

38,729 

41  ,153 

46,744 

41,770 

62 , 763 

+12 

+14 

2,815 

2,994 

4,113 

4,206 

4,739 

4,275 

4,241 

4,777 

4,480 

4,542 

5,600 

4,653 

7,083 

+  20 

+  23 

4,161 

3,958 

5,659 

5,497 

6,  598 

5,862 

5,595 

6,592 

6,337 

6,338 

7,403 

7,807 

10,596 

-5 

+  17 

Seattle-Everett,  Wash . 

29,160 

27,351 

36,345 

35,734 

40,448 

38,803 

39,222 

47,525 

39,138 

43,080 

47,302 

44,102 

70,394 

+  7 

+10 

5,107 

4,898 

6,549 

6,384 

8,400 

7,613 

7,367 

9,219 

7,940 

8,301 

|  9,766 

7,841 

11,083 

+  25 

+  18 

3,093 

3,216 

4,059 

4,235 

4,976 

4,642 

4,233 

5,003 

4,690 

5,215 

5,203 

5,011 

6,905 

+  4 

0 

2,410 

2,616 

3,098 

3,575 

3,814 

3,991 

3,625 

4,178 

3,902 

3,692 

4,037 

4,387 

5,831 

-8 

+  9 

5,096 

4,851 

6,656 

6,824 

8,387 

7,690 

7,830 

8,027 

7,720 

7,639 

9,492 

8,789 

12,348 

+  8 

+24 

6,462 

6,314 

8,782 

9,330 

10, 156 

9,912 

10,687 

11,994 

10,339 

11 ,442 

11,602 

10,875 

17,406 

+  7 

+1 

2,918 

2,923 

3 , 904 

4,570 

5,332 

4,526 

4,328 

4,840 

4,601 

4,556 

5,477 

4,941 

6,760 

+  11 

+  20 

4,106 

3,956 

5 , 406 

5,503 

6,359 

5,933 

*5,946 

*6,516 

6,245 

i  6,402 

7,162 

6,602 

*9,740 

+  8 

+  12 

2,739 

3,010 

3 , 962 

3,741 

4,476 

4,261 

3,880 

4,502 

4,183 

‘4,424 

5,620 

5,090 

8,190 

+  10 

+27 

6,504 

*6,415 

8,004 

8,140 

*8,962 

*8,662 

8,718 

*9,770 

8,640 

10,240 

11,171 

9,855 

14,083 

+13 

+9 

7,867 

7,563 

10,431 

10,968 

13,347 

11,743 

11,116 

12,229 

12,303 

12,166 

15,882 

14,692 

19,930 

+  8 

+31 

7,328 

6,838 

9,112 

8,888 

10,119 

9,734 

9,741 

11,490 

9,036 

10,399 

1  11,854 

11,350 

17,771 

+  4 

+  14 

29,814 

30,571 

37,615 

36,186 

38,749 

35,469 

33 , 992 

35,547 

33,916 

37,337 

!  45,430 

40,246 

61,516 

+  13 

+  22 

Toledo,  Ohio-Mich . 

16,928 

17,012 

23,333 

23,050 

27,578 

25,388 

23,382 

26,546 

26,739 

26,093 

i 

j  32,031 

29,863 

42,710 

+  7 

+23 

3,538 

3,284 

4,551 

5,406 

5,892 

5,285 

5,121 

5,541 

4,975 

5,124 

,  5,940 

5,633 

8,513 

4,093 

3,332 

4,443 

4,888 

6,233 

5,812 

4,881 

5,129 

5,072 

5,122 

1  6,063 

6,090 

10,157 

10,450 

9,900 

12,629 

12,635 

14,027 

13  ,417 

12,948 

14,342 

12,480 

14,730 

16,665 

15,255 

24,464 

10,045 

*9,875 

*13,114 

*13,578 

*15,837 

*14,502 

*14,661 

*15,770 

*14,497 

*14,963 

1*18,214 

*15,935 

*23,679 

+  14 

+22 

+  28 

+24 

*3,749 

3,427 

4,687 

4,773 

5,795 

5,094 

5,009 

5,842 

5,311 

5,464 

7,010 

6,662 

8,780 

+  12 

3,199 

2,985 

3,838 

4,042 

4,650 

4,368 

4,457 

4,734 

4,354 

4,255 

|  5,257 

4,710 

7,069 

Washington,  D.C.-Md.-Va . 

72 , 485 
3,604 

75,554 

3,561 

89,996 

4,558 

94,560 

4,792 

107,380 

5,591 

100,887 
5,  160 

91,628 

4,885 

98,319 

5,643 

99,693 

4,981 

| 107,818 
5,342 

ill5 ,586 
7,046 

111,184 

6,033 

162,315 

8,319 

+4 
+  17 

+7 

+32 

*2,204 

*2,229 

*2,987 

*3,016 

*3,531 

*3,303 

*  2 , 91 4 

*3,546 

*3,518 

*3,525 

*4,552 

*4,208 

*5,927 

+  8 

+  29 

26 , 902 

*6,602 

*8,855 

9,333 

*10,433 

9,778 

9,806 

11,518 

10,383 

10,612 

12,541 

*10,561 

*14,985 

+  19 

+  18 

5,204 

4,863 

6,939 

7,051 

8,467 

7,514 

6,946 

3,254 

7  ,652 

|  7,910 

10,738 

10,489 

13,157 

+  2 

+36 

4,415 

4,102 

5,985 

6,367 

7,452 

6,751 

6,245 

6,953 

6,962 

6,798 

8,646 

8,508 

12,795 

+  2 

+27 

Youngstown-Warren,  Ohio . 

9,692 

9,763 

13,968 

13,457 

15,957 

14,634 

lo,o79 

15,611 

14,889 

1  15,192 

1  19,422 

18,973 

1  27,238 

+  2 

+  28 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1975 

Percent  change 

19 

74 

Nov.  1975 
from-- 

| 1 1  mos. 

.  5 

Jan . 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov  . 

Nov . 

Dec. 

Nov. 

1974 

Oct. 

1975 

11  mos. 
1974 

CITIES 

rdeen,  S.  Dak . 

598 

593 

739 

757 

1,030 

986 

1,001 

1,011 

978 

1,014 

1,110 

1,014 

1,437 

+  9 

+  9 

+  15 

tie  Creek,  Mich . 

1,795 

1,624 

2,336 

2,468 

3, 158 

3,022 

2,66-1 

1,681 

2,677 

2,216 

2,583 

3,028 

4,324 

-15 

+  17 

-1 

lingham,  Wash . 

1,348 

1,208 

1,782 

1,817 

2, 154 

2,086 

2,279 

:.,742 

2,089 

2,150 

2,288 

2,073 

3,150 

+  10 

+  6 

+  26 

jgeport,  Conn . 

2,680 

2,316 

3,158 

3,306 

4,  163 

3,508 

3,704 

3,567 

'3,325 

3,426 

4,166 

4,611 

6,676 

-10 

+  22 

-6 

falo,  N.Y . 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

9,633 

10,672 

10,371 

11,935 

11,738 

16,433 

+2 

+  15 

+  1 

jridge,  Mass . 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,728 

3,336 

2,742 

2,856 

2,771 

4,059 

+3 

+  4 

+  5 

/ille,  Ill . 

1,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,608 

2,375 

2,460 

3,008 

2,865 

4,316 

+  5 

+22 

-1 

tona  Beach,  Fla . 

3,218 

3,760 

4,888 

4,640 

4,817 

4,517 

4,472 

4,303 

3,638 

3,816 

4,470 

4,205 

6,556 

+  6 

+  17 

+  17 

i,  Okla . 

1,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,671 

1  ,472 

1,524 

1,654 

1,513 

2,373 

+  9 

+  9 

+  10 

y,  Ind . 

2,050 

2,067 

3,058 

2,784 

3,312 

3,062 

2,611 

2,822 

2,899 

2,801 

3,128 

3,783 

5,650 

-17 

+  12 

-38 

id  Forks,  N.  Dak . 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

2,077 

1,888 

2,026 

2,074 

1,928 

2,509 

+  8 

+  2 

+  10 

’ley,  Colo . 

1,445 

1,365 

1,836 

1,961 

2,399 

2,210 

2,100 

2,437 

2,136' 

2,195 

2,458 

2,240 

3,771 

+  10 

+  12 

+  7 

»rstown,  Md . 

1,702 

1 ,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,695 

2,754 

2,875 

3,804 

3,529 

4,874 

+  8 

+  32 

+  10 

(ting  ton,  W.  Va . 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

4,430 

4,084 

3,961 

5,339 

5,059 

7,501 

+6 

+  35 

+6 

chi ns on,  Kans . . 

21 , 239 

'1,172 

'1,628 

'1,708 

'1,924 

'1,831 

'1,873 

'1,971 

'1,861 

'1,945 

'2,158 

'2,046 

'2,856 

+  5 

+  11 

+  14 

io  Falls,  Idaho . 

1,304 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

2,149 

1,730 

2,031 

2,012 

2,073 

3,074 

-3 

-1 

+  17 

Lin,  Mo . 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

'2,139 

1,974 

2,068 

2,378 

2,192 

3,291 

+  8 

+  15 

+3 

rrosse,  Wis . 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,881 

2,795 

2,694 

3,134 

2,852 

4,286 

+  10 

+  16 

+6 

j  Beach,  Calif . 

6,635 

'6,183 

'7,891 

27 ,639 

8,603 

8,120 

8,264 

'8,494 

7,993 

8,496 

9,807 

9,035 

13,669 

+9 

+15 

+2 

isville,  Ky . 

4,846 

4,947 

6,082 

6,  193 

7,080 

5,056 

5,932 

6,667 

6,508 

7,091 

8,178 

7,798 

10,666 

+5 

+  15 

-10 

cato,  Minn . 

787 

822 

1,032 

1,353 

1,296 

1,271 

1,280 

1,514 

1  ,283 

1,474 

1,581 

1,420 

2,067 

+  11 

+  7 

+  7 

\eapolis,  Minn . 

9,392 

9,530 

10,882 

11,385 

12,  129 

11,484 

10,873 

11,640 

12,105 

14,383 

14,431 

15,012 

18,038 

-4 

0 

-5 

jt,  N.  Dak . 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,761 

2,392 

2,509 

2,686 

2,586 

3,393 

+  4 

+  7 

+  13 

York,  N.Y . 

113,634 

103,874 

122,866 

124,593 

156, 170 

135,974 

120,992 

124,875 

140,814 

150,622 

166,489 

165,756 

231,440 

0 

+  11 

-1 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,307 

7,110 

7,422 

7,927 

9,113 

11,970 

-13 

+  7 

-8 

;ara  Falls,  N.Y . 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,947 

2,994 

2,804 

3,507 

3,214 

4,743 

+  9 

+  25 

+6 

land,  Calif . 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,776 

8,650 

9,130 

10,373 

10,302 

15,202 

+  1 

+  14 

+  2 

jcah,  Ky . 

1,408 

1,379 

1,856 

1,992 

2,421 

2,  141 

2,206 

2,327 

2,231 

2,322 

2,900 

2,692 

3,864 

+  8 

+  25 

+  5 

tersburg,  W.  Va . 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,940 

3,593 

3,501 

4,999 

4,198 

5,697 

+  19 

*43 

+  15 

idena,  Calif . 

6,566 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,418 

7,830 

8,714 

10,331 

9,366 

14,962 

+  10 

+  19 

+3 

t  Huron,  Mich . 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,561 

1,600 

1,346 

1,723 

2,419 

2,827 

-29 

+  28 

-25 

sraouth,  Ohio . 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,303 

1 ,178 

1,351 

1,638 

1,603 

2,012 

+  2 

+  21 

+2 

icy,  Ill . 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,800 

1,756 

1,756 

2,249 

2,290 

3,221 

-2 

+  28 

-2 

icy,  Mass . 

1,976 

21 , 721 

2,577 

2,335 

2,955 

2,758 

2,286 

3,242 

2,636 

'2,575 

3,192 

3,220 

4,663 

-1 

+  24 

-2 

id  City,  S.  Dak . 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,273 

2,490 

2,182 

2,276 

2,285 

2,214 

3,143 

+3 

0 

+6 

lester,  Minn . 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

4,330 

4,026 

4,689 

4,994 

4,535 

6,443 

+  10 

+  7 

jester,  N.Y . 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,676 

7,127 

7,503 

8,594 

8,751 

11,926 

-2 

+  15 

+  3 

;,  Ga . 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,684 

1 ,840 

1,829 

2,089 

1,701 

2,384 

+  23 

+  14 

+  7 

Louis,  Mo . 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

16,057 

16,460 

18,196 

19,909 

18,989 

27,569 

+  5 

+  9 

0 

Paul,  Minn . 

7,159 

7,860 

8,922 

10,695 

11,171 

10,709 

9,508 

10,650 

10,755 

11,762 

12,133 

12,186 

15,791 

0 

+3 

-1 

Francisco,  Calif . 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

23,101 

19,673 

22,835 

24,823 

23,697 

33,106 

+5 

+  8 

+6 

tie,  Wash . 

16,845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

27,091 

22,408 

25,096 

27,509 

24,892 

39,364 

+  11 

+  10 

+  9 

•tanburg,  S.C . 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

3,282 

3,066 

3,490 

3,886 

3,111 

4,687 

+25 

+11 

tcuse,  N.Y . 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3,829 

4,337 

4,396 

4,419 

5,568 

5,478 

7,171 

+  2 

+  26 

-14 

j  Falls,  Idaho . 

878 

774 

1,064 

1,114 

1,298 

1,259 

1,349 

1,568 

1,176 

1,320 

1,446 

1,365 

2,024 

+  6 

+  10 

+  7 

la  Walla,  Wash . 

563 

633 

864 

845 

945 

920 

1,021 

1,009 

962 

1,030 

1,030 

882 

1,279 

+  17 

0 

+  48 

ima,  Wash . 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,737 

2,540 

2,607 

2,674 

2,552 

3,871 

+  5 

+  3 

+  4 

c,  Pa . 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

1,921 

2,562 

2,431 

3,261 

3,332 

4,893 

-2 

+  34 

-3 

CENTRAL  BUSINESS  DISTRICTS 

imore,  Md . 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,108 

4,810 

5,367 

5,846 

6,370 

9,088 

-8 

+  9 

-11 

on,  Mass . 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

14,317 

15,766 

16,012 

19,094 

19,573 

26,808 

-2 

+  19 

-1 

;ago,  Ill . 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,260 

28,537 

28,763 

30.711 

33,181 

35,038 

46,029 

-5 

+  8 

-1 

'eland,  Ohio . 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,861 

8,700 

9,799 

10,379 

9,827 

13,748 

+  6 

+6 

-2 

Angeles,  Calif . 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

7,548 

7,693 

7,808 

9,581 

8,854 

14,219 

+  8 

+23 

+  1 

and,  Calif . 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

4,703 

4,034 

3,560 

3,772 

4,419 

4,393 

6,660 

+  1 

+  17 

+3 

adelphia,  Pa . 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,796 

16,800 

16,449 

20,244 

20,023 

25,037 

+  1 

+  23 

-1 

sburgh,  Pa . 

11,414 

10,599 

14,338 

'14,541 

14,247 

15, 501 

11,550 

13,481 

14,934 

16,815 

19,986 

17,887 

25,715 

+  12 

+  19 

+  7 

■  ington,  D.C . 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,657 

7,708 

9,036 

8,611 

9,021 

13,910 

-5 

-5 

-4 

MISCELLANEOUS  AREAS 

| 

ieda  County,  Calif . 

21,900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

32,225 

28,776 

31,476 

36,413 

32,648 

49,582 

+12 

+16 

+9 

e  and  Nampa,  Idaho . 

2,591 

.  2,473 

3,423 

3,438 

4,114 

3,947 

4,201 

4,620 

4,082 

4,230 

4,594 

4,004 

6,237 

+  15 

+  9 

+  9 

on  SMSA,  excluding  CBD . 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

44,806 

52,493 

52,659 

52,693 

62,866 

62,476 

93,684 

+1 

+19 

+4 

tol -Kings port -Johnson 

y,  Tenn. -Va . 

3,809 

4,074 

6,532 

6,485 

8,  188 

6,772 

6,898 

7  ,458 

7,467 

7,538 

9,283 

6,794 

10,319 

+37 

+  23 

+  28 

ago  City,  excluding  CBD . 

31,523 

30,550 

40,945 

41,102 

50,5-19 

48,  111 

41,717 

45,183 

44,873 

45,690 

53,249 

50,550 

69,741 

+5 

+10 

-1 

ra  Costa  County,  Calif . 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

2.1 , 220 

18,883 

20,618 

23,906 

20,695 

31 , 283 

+16 

+16 

+14 

erland-Hagerstown,  Md . 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

4,248 

4,214 

4,410 

5,697 

5,179 

6,871 

+  10 

+  29 

+  8 

ware  (State) . 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

19,394 

18,492 

18,104 

23 , 948 

23,105 

32,061 

+  4 

+  32 

+  5 

field  County,  Conn . 

12,757 

11,250 

14,658 

15,253 

18,540 

17,024 

16,453 

17,607 

16,808 

17,380 

20,705 

20,948 

30,714 

-1 

+  19 

+  1 

mont -Morgantown ,  w.  Va . 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

2,049 

1,835 

1,877 

2,438 

2,135 

2,828 

+  14 

+30 

+  18 

epin  County,  Minn . 

29,820 

32,214 

37,706 

41,792 

46,668 

44,629 

40,203 

46,472 

44,570 

51,194 

52,756 

49,269 

65,415 

+  7 

+3 

+6 

au  County,  N.Y . 

'37,835 

'35,427 

44,183 

'45,290 

'56,894 

'53,230 

45,647 

'43,523 

'51,720 

'55,649 

63,453 

'63, H0 

'97,560 

+1 

+14 

-1 

adelphia  SMSA,  excl.  CBD . 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

86,654 

93,691 

107,391 

107,882 

131,629 

121,999 

180,982 

+  8 

+  22 

+  9 

ey  County,  Minn . 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

21,136 

20,744 

23,015 

23 , 996 

23,380 

31,420 

+3 

+  4 

+3 

Fernando  Valley,  Calif . 

20,210 

219 , 953 

24,029 

25 , 008 

'28,235 

'27,627 

26,170 

226,303 

24,429 

27,7  64 

32,634 

29,142 

46,021 

+12 

+18 

+8 

Chester  County,  N.Y . 

18,770 

17,214 

21,030 

22,485 

27,721 

26,  186 

23 ,053 

24,095 

27,345 

28,682 

32,816 

29,746 

46,239 

+  10 

+  14 

+  2 

side  Los  Angeles,  Calif . 

6,772 

6,725 

8,694 

9,776 

10, 002 

9,908 

8,602 

9,063 

9,574 

9,756 

10,551 

9,203 

15,645 

+  15  | 

+8  | 

+8 

fote:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  fron  the  department  store  statistics  shown  in  this  report.  They 
included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 

’  Revised.  S  does  not  meet  publication  standards  because  of  inadequate  response.  'For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical 

is,  see  pp.  36-38.  2Data  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3  Revised  figures  not  available.  4  Includes  Nassau  and  Suffolk 

pities  formerly  included  in  the  New  York,  N.Y.  SMSA.  sIncludes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  Nassau-Suf f oik  SMSA 

1  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  10A.  Number  of  Department  Stores  in  Selected  Areas:  November  1975 


Number 

of 

stores 


Number 

of 

stores 


Numbei 

of 

stores 


STANDARD  CONSOLIDATED  AREA' 

New  York,  N. Y. -Northeastern  New  Jersey. 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS '--Con. 


Aberdeen,  S.  Dak. 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark 
Miami,  Fla . 


7 

13 

36 

52 


Battle  Creek,  Mich 
Bellingham,  Wash.. 
Bridgeport,  Conn.. 
Buffalo,  N. Y . 


Akron,  Ohio . 

Albany- Schenectady-Troy,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim- Santa  Ana-Garden  Grove,  Calif 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif . 

Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . 

Buffalo,  N.Y . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.  Va . 

Cha  t  ta  nooga ,  Tenn . -Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus  Christ i,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Deca  tur,  Ill . . 

Denver,  Colo . . 

Des  Moines,  Iowa . . 

Detroit ,  Mich . . 

Dubuque,  Iowa . . 

Duluth-Superior,  Minn.-Wis . 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Or eg . 

Fargo-Moorhead,  N.  Dak. -Minn . 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind . 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . 

Greenville,  S.C . 

Greensboro-Winston-Salem-High  Point,  N.C.. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind.... 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla.... 
Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky 


32 

32 

15 

70 

12 

65 

12 

12 


69 

19 

6 

14 

35 

93 

64 

17 

12 

15 

15 

16 

224 

57 

78 

12 

41 

9 

76 

48 

8 

60 

12 

96 


8 

11 

21 

13 

9 

7 

15 

7 

19 

39 

13 

30 


16 

5 

13 

12 


37 

39 

23 

85 


Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn . 

Mobile,  Ala . 

Montgomery,  Ala . 

Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich . 

Nassau-Suf f oik ,  N.Y.2 . 

New  Orleans,  La . 

New  York,  N.Y. 3 . 

Newark,  N.J . 

Newport  News-Hampton ,  Va . 

Norfolk-Portsmouth,  Va . 

Oklahoma  City,  Okla . 

Omaha,  Nebr.-Iowa . 

Orlando,  Fla . . 

Paterson-Clif ton-Passaic,  N.J . 

Peoria,  Ill . 

Philadelphia,  Pa. -N.J . 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 

Portland,  Oreg.-Wash . 

Providence-Pawtucket-Warwick,  R. I . -Mass . . 
Raleigh,  N.C . 


Reading,  Pa . 

Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y . 

Sacramento,  Calif . 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill . 

Salem,  Oreg . 

Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif.. 
San  Diego,  Calif . 

San  Francisco-Oakland,  Calif . 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 

Seattle-Everett ,  Wash . 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr . 

Sioux  Falls,  S.  Dak . 

South  Bend,  Ind . 

Spokane,  Wash . 

Springfield,  Ill . 

Springfield,  Mo . 

Springfield,  Ohio . 

Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 


58 

8 

8 

25 

12 


Tampa-St.  Petersburg,  Fla 

Toledo,  Ohio-Mich . . 

Topeka,  Kans . . 

Trenton,  N.J . . 

Tucson,  Ariz . . 


53 

20 

12 

13 

14 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va 
Waterloo,  Iowa . 


50 

61 

12 

12 


Cambridge,  Mass... 

Danville,  Ill . 

Daytona  Beach,  Fla 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va.. 
Hutchinson,  Kans... 


81 

33 
18 
36 

24 

22 

30 

34 

13 

133 

52 

73 

12 

29 

28 

13 


11 

27 

14 

29 

30 
8 

74 

6 

21 

36 

44 

59 


Idaho  Falls,  Idaho.. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif... 
Louisville,  Ky . 

Mankato,  Minn . 

Minneapolis,  Minn... 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 

Niagara  Falls,  N.Y.. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. . 
Pasadena,  Calif . 

Port  Huron,  Mich. . . . 
Portsmouth,  Ohio. . . . 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. . 

Rochester,  Minn . 

Rochester,  N.Y . 

Rome,  Ga . 

St.  Louis,  Mo . 

St.  Paul,  Minn . 

San  Francisco,  Calif 

Seattle,  Wash . 

Spartanburg,  S.C.... 

Syracuse,  N.Y . 

Twin  Falls,  Idaho... 


89 

38 

7 

10 

37 

17 
6 

8 

13 

12 

8 

10 

10 

11 

25 

11 

60 

40 

10 

10 

18 

22 

12 

10 

88 

11 


Walla  Walla,  Wash 

Yakima,  Wash . . 

York,  Pa . . 


CENTRAL  BUSINESS  DISTRICTS 

Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio . 

Los  Angeles,  Calif . 

Oakland,  Calif . 

Philadelphia,  Pa . 

Pittsburgh,  Pa . 

Washington,  D.C... . 

MISCELLANEOUS  AREAS 

Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va.. 
Chicago  City  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown ,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va . 

Hennepin  County,  Minn . 


1 


1 


1 

8 

1 

c 

L 

1? 

2 

2 

3 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


11 

18 

221 

44 

9 


Wheeling,  W.  Va.-Ohio. ... 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa 

Worcester,  Mass . . 

Youngs town-Warren ,  Ohio... 


Nassau  County,  N.Y . . 

9  Philadelphia  SMSA,  excl.  CBD. 

15  Ramsey  County,  Minn . 

19  San  Fernando  Valley,  Calif... 

13  Westchester  County,  N.Y . 

29  Westside  Los  Angeles,  Calif.. 


4 

12 

1 

2 

2 


1  For  definitions  of  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  36-38.  2  Includes  Nassau  and  Suffolk  Counties  formerly 
included  in  the  New  York,  N.  Y.  SMSA.  3  Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y,  The  combination  of  this  SMSA  and  the 
Nassau-Suf folk  SMSA  will  result  in  the  New  York,  N.  Y.  SMSA  ?•?  previously  defined  by  the  Office  of  Management  and  Budget. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


- 1 

Kind  of  business 

1975 

1974 

Perc 

cha 
Nov . 

fro 

:t  t 

nge 

1975 

m — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept.  I 

Oct. 

p 

Nov. 

Nov.  j 

Dec . 

Nov. 

1974 

Oct. 

1975 

- - - 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differenc 

BS  1 

Retail  stores,  total . 

27,666 

26,932 

26,694 

26,961 

27,663 

27,341 

26,988 

27,089 

27,376 

27,563 

28,382 

27,267 

28,916 

+4 

+3 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,795 

8,830 

8,979 

9,015 

8,854 

8,616 

8,578 

+3 

-2 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,193 

18,259 

18,397 

18,548 

19,528 

18,951 

20,338 

+3 

+5 

284 

281 

290 

299 

303 

299 

298 

297 

290 

294 

299 

300 

314 

0 

+2 

216 

215 

213 

221 

226 

221 

218 

217 

208 

206 

213 

218 

234 

-2 

+3 

ating  and  drinking  places . 

178 

187 

184 

206 

203 

211 

197 

211 

222 

220 

219 

179 

179 

+22 

0 

eneral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

14,489 

14,002 

13,723 

13,652 

13,679 

13,547 

13,394 

13,587 

13,692 

13,752 

14,717 

14,141 

15,299 

+4 

+7 

order) . 

Department  stores  and  dry  goods, 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,872 

13,014 

13,124 

13,207 

14,163 

13,542 

14,743 

+5 

+7 

general  merchandise  stores . 

Department  stores . 

Mail-order  houses  (department  store 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

10,655 

10,793 

10,930 

11,033 

11,899 

10,997 

12,142 

+8 

+8 

10,496 

10,113 

9,929 

9,905 

9,946 

9,901 

9,793 

9,925 

10,048 

10,151 

10,959 

10,105 

11,162 

+8 

+8 

1,949 

1,936 

1,896 

1 ,889 

1,882 

1,853 

1,833 

1,853 

1,858 

1,868 

1,977 

1,947 

2,018 

+2 

+6 

pparel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,446 

1,464 

1,487 

1,474 

1,536 

1,569 

1,787 

-2 

+4 

Women's  ready-to-wear  stores . 

urniture,  home  furnishings,  and  equipment 

643 

609 

608 

584 

586 

583 

567 

586 

604 

583 

604 

636 

716 

-5 

+4 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,638 

2,696 

2,732 

2,687 

2,728 

2,759 

2,870 

-1 

+2 

Furniture,  home  furnishings  stores . 

2,124 

2,008 

2,009 

2,009 

2,022 

1,960 

2,010 

2,030 

2,041 

2,024 

2,058 

2,091 

2,133 

-2 

+2 

Furniture  stores . 

1,948 

1,851 

1,856 

1,862 

1  ,868 

1,797 

1 ,851 

1,871 

1,864 

1,836 

1,866 

1,920 

1,956 

-3 

+2 

Household  appliance,  TV,  radio  stores. . . . 

586 

569 

537 

568 

577 

565 

544 

572 

589 

568 

571 

554 

619 

+3 

+1 

Household  appliance  stores . 

uilding  materials,  hardware,  farm 

513 

499 

468 

495 

500 

503 

472 

490 

503 

481 

483 

484 

531 

0 

0 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,813 

2,842 

2,940 

2,932 

2,758 

2,651 

2,376 

+4 

-6 

1,648 

1 , 588 

1,590 

1,698 

1 ,846 

1,958 

1,958 

2,011 

2,044 

2,057 

1,984 

1,877 

1,704 

+6 

-4 

utomotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,486 

2,438 

2,462 

2,552 

2,511 

2,418 

2,376 

+4 

-2 

Passenger  car  dealers3 . 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,197 

1,169 

1,187 

1  ,238 

1,223 

1,145 

1,089 

+7 

-1 

Passenger  car  dealers  (franchised) . 

996 

1,030 

1,041 

1,030 

1,045 

1,065 

1 ,081 

1,050 

1,062 

1,114 

1,107 

1,067 

1,003 

+4 

-1 

Tire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,188 

1,177 

1,178 

1,192 

1,176 

1,188 

1,208 

-1 

-1 

asoline  service  stations . 

CHARGE  ACCOUNTS 

424 

424 

^38 

430 

456 

456 

464 

454 

461 

466 

468 

435 

425 

+8 

0 

Retail  stores,  total . 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,813 

10,709 

10,940 

11,196 

11,090 

10,760 

10,806 

43 

-1 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,595 

5,615 

5,752 

5,840 

5 , 706 

5,415 

5,207 

+5 

-2 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,218 

5,094 

5,188 

5,356 

5,384 

5,345 

5,599 

+1 

+1 

ood  stores,  total . 

266 

263 

275 

283 

288 

282 

283 

282 

275 

278 

281 

287 

295 

-2 

+1 

-eneral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,173 

1,195 

1,245 

1,280 

1,341 

1,365 

1,490 

-2 

+5 

order) . 

Department  stores  and  dry  goods, 

1,204 

1,097 

1,049 

1,058 

1,084 

1,048 

1,009 

1,027 

1,063 

1,103 

1,161 

1,170 

1,338 

-1 

+5 

general  merchandise  stores . 

1,160 

1,055 

1,009 

1,016 

1,042 

1,010 

968 

983 

1,019 

1,059 

1,119 

1,123 

1,293 

0 

+6 

Department  stores . 

999 

904 

855 

866 

888 

859 

813 

833 

866 

912 

975 

9.58 

1,114 

+2 

+7 

pparel  and  accessory  stores,  total . 

■urniture,  home  furnishings,  and  equipment 

894 

845 

839 

831 

832 

838 

832 

835 

865 

904 

933 

882 

1,013 

+6 

+3 

stores,  total . 

873 

834 

838 

819 

839 

838 

861 

884 

907 

919 

953 

917 

953 

+4 

+4 

Furniture,  home  furnishings  stores . 

toilding  materials,  hardware,  farm 

617 

593 

598 

576 

584 

590 

607 

614 

626 

651 

677 

656 

662 

+3 

+4 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2 , 162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,654 

2,683 

2,778 

2,782 

2,615 

2,482 

2,217 

+5 

-6 

dealers2 . 

1,573 

1,518 

1,526 

1,631 

1,778 

1 ,892 

1,907 

1,946 

1,975 

2,003 

1 ,93  5 

1,803 

1,638 

+7 

-3 

utomotive  dealers,  total . 

1,382 

1,406 

1,417 

1,445 

1 ,490 

1,523 

1,521 

1,483 

1,503 

1,585 

1,568 

1,473 

1,406 

+6 

-1 

Passenger  car  dealers  (franchised) . 

867 

906 

907 

901 

915 

931 

943 

912 

926 

973 

96  7 

919 

864 

+5 

-1 

•asoline  service  stations . 

INSTALLMENT  ACCOUNTS 

416 

417 

430 

422 

448 

448 

457 

448 

454 

460 

462 

427 

418 

+8 

0 

Retail  stores,  total . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16,175 

16,380 

16,  436 

16,367 

17,292 

16,807 

18,110 

+3 

+6 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,200 

3,215 

3,227 

3,175 

3,148 

3,201 

3,371 

-2 

-1 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

12,975 

13,165 

13,209 

13,192 

14,144 

13,606 

14,739 

+4 

+7 

ieneral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,124 

12,741 

12,507 

12,437 

12,431 

12,342 

12,221 

12,392 

12,447 

12,472 

13,373 

12,776 

13,809 

+5 

+7 

order) . 

Department  stores  and  dry  goods, 

12,726 

12,358 

12,131 

12,066 

12,058 

11,991 

11,863 

11,987 

12,061 

12,104 

13,002 

12,372 

13,405 

45 

+7 

general  merchandise  stores . 

10,265 

9,949 

9,792 

9,749 

9,775 

9,762 

9,687 

9,810 

9,911 

9,974 

10,780 

9,874 

10,849 

+9 

+8 

Department  stores . 

9,497 

9,209 

9,074 

9,039 

9,058 

9,042 

8,980 

9,092 

9,182 

9,239 

9,984 

9,147 

10,048 

+9 

+8 

•  pparel  and  accessory  stores,  total . 

■’urniture,  home  furnishings,  and  equipment 

715 

659 

652 

631 

630 

612 

614 

629 

622 

570 

603 

687 

774 

-12 

+6 

stores,  total . 

1,950 

1,848 

1 , 805 

1,856 

1  ,857 

1,782 

1,777 

1,812 

1,825 

1,768 

1,775 

1,842 

1,917 

-4 

0 

Furniture,  home  furnishings  stores . 

1 , 507 

1,415 

1,411 

1,433 

1,438 

1,370 

1,403 

1,416 

1,415 

1,373 

1,381 

1,435 

1,471 

-4 

+1 

Household  appliance,  TV,  radio  stores.... 
hillding  materials,  hardware,  farm 

378 

373 

343 

370 

366 

353 

329 

353 

3  63 

350 

348 

352 

387 

-1 

-1 

equipment  dealers,  total . 

170 

163 

155 

155 

163 

162 

159 

159 

162 

150 

143 

169 

159 

-15 

-5 

lutomotive  dealers,  total . 

939 

957 

944 

927 

943 

981 

965 

955 

959 

967 

943 

945 

970 

0 

-2 

Tire,  battery,  accessory  dealers . 

756 

768 

734 

728 

726 

752 

737 

733 

745 

742 

72  5 

738 

773 

-2 

-2 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States— Continued 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 
change 
Nov.  1975 

from — 

Jan. 

Feb. 

Mar . 

Apr . 

May 

_ 

June 

r 

July 

Aug. 

Sept,  j 

1  Oct. 

Nov.  ^ 

Nov. 

j  Dec . 

Nov. 

1974 

Oct. 

1975 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED 

for  seasonal  variations 

and  holiday  differences1 

Retail  stores,  total . 

27,208 

27,246 

27,129 

27,303 

27,606 

27,402 

27,609 

27,525 

27,612 

27,617 

28,109 

a 

27,340 

27,035 

+3 

+2 

Durable  goods  stores,  total . 

8,574 

8,518 

8,418 

8,515 

8,610 

8,593 

8,719 

8,632 

8,726 

8,767 

8,829 

8,542 

8,434 

+3 

4  1 

Nondurable  goods  stores,  total . 

18,634 

18,728 

18,711 

18,788 

18,996 

18,809 

18,890 

18,893 

18,886 

18,850 

19,280 

18,798 

18,601 

+3 

+2 

Food  stores,  total . 

291 

288 

297 

300 

301 

293 

290 

287 

296 

301 

297 

296 

298 

0 

-1 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,884 

13,966 

13,927 

13,969 

13,995 

13 ,909 

13,882 

13,938 

13,905 

13,926 

14,467 

13,872 

13,889 

+4 

+4 

order) . 

13,317 

13,424 

13,385 

13,443 

13,456 

13,382 

13,331 

13,365 

13,348 

13,399 

13,935 

13,299 

13,321 

+5 

+4 

Department  stores . 

Mail-order  houses  (department  store 

9,941 

10,036 

10,039 

10,133 

10,171 

10,167 

10,186 

10,224 

10,294 

10,341 

10,787 

9,981 

9,990 

+8 

+4 

merchandise) . 

1,898 

1,919 

1,892 

1,898 

1  ,891 

1,879 

1,892 

1,899 

1,896 

1,891 

1,927 

1,896 

1,915 

+2 

+2 

Apparel  and  accessory  stores,  total . 

1,515 

1,539 

1,509 

1,502 

1,502 

1,522 

1,528 

1,548 

1,532 

1,502 

1,484 

1,519 

1,489 

-2 

-1 

Women's  ready-to-wear  stores . 

609 

623 

609 

604 

604 

612 

602 

628 

614 

587 

581 

610 

595 

-5 

-1 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,734 

2,682 

2,684 

2,715 

2,724 

2,681 

2,702 

2,706 

2,715 

2,707 

2,730 

2,737 

2,673 

0 

+1 

Furniture,  home  furnishings , stores . 

2,069 

2,009 

2,010 

2,032 

2,042 

2,002 

2,040 

2,035 

2,044 

2,059 

2,054 

2,077 

2,006 

-1 

0 

Furniture  stores . 

1,897 

1,853 

1,856 

1,873 

1,881 

1,830 

1,868 

1,871 

1,875 

1,883 

1,872 

1,920 

1,837 

-2 

-1 

Household  appliance,  TV,  radio  stores.... 

559 

571 

565 

577 

589 

577 

576 

567 

576 

559 

582 

558 

562 

+4 

+4 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

493 

498 

492 

506 

513 

502 

496 

486 

492 

469 

500 

490 

490 

+2 

+7 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,644 

2,594 

2,504 

2,560 

2,624 

2,648 

2,654 

2,610 

2,678 

2,715 

2,766 

2,625 

2,558 

+5 

+2 

dealers2 . 

1,839 

1,821 

1,761 

1,793 

1,826 

1,847 

1,835 

1,827 

1,865 

1,908 

1,947 

1,815 

1,799 

+7 

+2 

Automotive  dealers,  total . 

2,415 

2,410 

2,390 

2,391 

2,423 

2,437 

2,453 

2,446 

2,457 

2,472 

2,473 

2,388 

2,385 

+4 

0 

Passenger  car  dealers  (franchised) . 

1,032 

1,043 

1,041 

1,038 

1,037 

1,032 

1,065 

1,078 

1,063 

1,074 

1,081 

1,047 

1,021 

+3 

4l 

Tire,  battery,  accessory  dealers . 

1,204 

1 ,191 

1,176 

1 ,180 

1,163 

1,171 

1,170 

1,153 

1,167 

1,153 

1,162 

1,177 

1,198 

-1 

+  1 

Gasoline  service  stations . 

432 

434 

446 

436 

443 

451 

457 

454 

459 

455 

463 

433 

425 

+7 

+2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,590 

10,562 

10,510 

10,659 

10,902 

10,786 

10,938 

10,794 

10,910 

11,016 

10,964 

10,596 

10,374 

+3 

0 

Durable  goods  stores,  total . 

5,282 

5,253 

5,188 

5,26? 

5,373 

5,379 

5,480 

5,404 

5,489 

5,573 

5,633 

5,309 

5,233 

+6 

+1 

Nondurable  goods  stores,  total . 

5,308 

5,309 

5,322 

5,397 

5,529 

5,407 

5,458 

5,390 

5,421 

5,443 

5,331 

5,287 

5,141 

+1 

-2 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1,310 

1,308 

1,271 

1 ,277 

1,280 

1,265 

1,270 

1,248 

1,264 

1,283 

1,275 

1,282 

1,218 

-1 

-1 

order) . 

1  ,139 

1,140 

1,107 

1,118 

1,114 

1,096 

1,088 

1,083 

1,091 

1,123 

1,113 

1,110 

1,057 

0 

-1 

Department  stores . 

905 

918 

883 

919 

919 

903 

900 

908 

905 

933 

931 

907 

855 

+3 

0 

Apparel  and  accessory  stores,  total . 

840 

877 

857 

868 

860 

888 

894 

893 

881 

898 

897 

845 

825 

+6 

0 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

866 

849 

861 

848 

867 

857 

876 

885 

897 

914 

932 

895 

863 

+4 

+2 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

619 

5  95 

605 

590 

597 

601 

613 

612 

628 

652 

660 

641 

616 

+3 

+1 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,460 

2,430 

2,340 

2,401 

2,470 

2,492 

2,494 

2,450 

2,523 

2,569 

2,618 

2,448 

2.397 

+7 

+2 

dealers2 . 

1,763 

1,741 

1,686 

1,717 

1,760 

1,788 

1,786 

1,769 

1,809 

1,863 

1,906 

1,749 

1,739 

+9 

+21 

Automotive  dealers,  total . 

1,443 

1,439 

1,436 

1  ,448 

1,475 

1,473 

1,507 

1,501 

1,490 

1,510 

1,536 

1 ,450 

1,430 

+6 

+2 

Passenger  car  dealers  (franchised) . 

896 

919 

909 

906 

910 

907 

939 

933 

905 

933 

945 

899 

878 

+5 

+1 

Gasoline  service  stations . 

424 

426 

435 

431 

433 

442 

451 

446 

451 

448 

458 

426 

419 

+8 

+2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

16,618 

16,684 

16,619 

16,644 

16,704 

16,616 

16,671 

16,731 

16,702 

16,601 

17,145 

16,744 

16,661 

+2 

+3 

Durable  goods  stores,  total . 

3,292 

3,265 

3,230 

3,253 

3,237 

3,214 

3,239 

3,228 

3,237 

3,194 

3,196 

3,233 

3,201 

-1 

0 

Nondurable  goods  stores,  total . 

13,326 

13,419 

13,389 

13,391 

13,467 

13,402 

13,432 

13,503 

13,465 

13,407 

13,949 

13,511 

13,460 

+3 

+4 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

12,574 

12,658 

12,656 

12,692 

12,715 

12,644 

12,612 

12,690 

12,641 

12,643 

13,192 

12,590 

12,671 

+5 

+4 

order) . 

12,178 

12,284 

12,278 

12,325 

12,342 

12 ,286 

12,243 

12,282 

12,257 

12,276 

12,822 

12,189 

12,264 

+5 

+4' 

Department  stores . 

9,036 

9,118 

9,156 

9,214 

9,252 

9,264 

9,286 

9,316 

9,389 

9,408 

9,856 

9,074 

9,135 

+9 

+5 

Apparel  and  accessory  stores,  total . 

675 

662 

652 

634 

642 

634 

634 

655 

651 

604 

587 

674 

664 

-13 

-3 

Furniture,  home  furnishings,  and  equipment. 

stores ,  total . 

1,868 

1,833 

1,823 

1  ,867 

1,857 

1,824 

1,826 

1,821 

1,818 

1,793 

1,798 

1,842 

1  ,810 

-2 

01 

Furniture,  home  furnishings  stores . 

1,450 

1,414 

1,405 

1  ,442 

1,445 

1,401 

1,427 

1,423 

1,416 

1,407 

1,394 

1,436 

1,390 

-3 

-1 

Household  appliance,  TV,  radio  stores. . . . 

359 

366 

356 

368 

370 

363 

352 

349 

356 

347 

364 

361 

362 

+1 

+5 

Automotive  dealers,  total . 

972 

971 

954 

943 

948 

964 

946 

945 

967 

962 

937 

938 

955 

0 

-3 

Tire,  battery,  accessory  dealers . 

771 

774 

751 

745 

730 

737 

726 

727 

747 

740 

725 

738 

757 

-2 

-2 

^Preliminary  estimates,  see  Explanatory  Material,  p.  24. 

1Accounts-recei vable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

3  Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  12.  Estimated  End-of-Month  Accounts  Receivable  for  Orsanizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 

(Millions  of  dollars) 


Percent 

1975 

1974 

change 

Nov. 

1975 

Kind  of  business 

from — 

Nov. 

Oct. 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

Sept. 

r 

Nov.  P 

Nov.  | 

Dec . 

1974 

1975 

Data  NOT  ADJUSTED  for  seasonal 

variations  and  holiday 

differences 1 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

16,327 

15,782 

15,482 

15,456 

15,524 

— 

15,430 

15,180 

15,395 

15,497 

i 

15,559 

16,524 

15,913 

17,178 

+4 

+6 

Durable  goods  stores,  total . 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,785 

1,830 

1,848 

1,819 

1,807 

1,819 

1,911 

-1 

-1 

Nondurable  goods  stores,  total . 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,395 

13,565 

13,649 

13,740 

14,717 

14,094 

15,267 

+4 

+7 

leneral  merchandise  group  with  nonstores... 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,337 

12,506 

12,583 

12,641 

13,583 

12,943 

14,003 

+5 

+7 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

11,991 

12,122 

12,223 

12,277 

13,204 

12,549 

13,632 

+5 

+  8 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,893 

10,033 

10,164 

10,232 

11,062 

10,167 

11,188 

+  9 

+8 

Department  stores . 

9,806 

9,462 

9,322 

9,293 

9,328 

9 , 284 

9,195 

9,325 

9,446 

9,510 

10,278 

9,453 

10,403 

+  9 

+8 

\pparel  and  accessory  stores,  total . 

674 

630 

601 

592 

588 

598 

579 

587 

599 

579 

603 

656 

745 

-8 

+  4 

Tire,  battery,  accessory  dealers . 

717 

706 

685 

693 

694 

700 

690 

698 

696 

675 

675 

727 

743 

-7 

0 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,763 

1,797 

1,869 

1,958 

2,015 

1,896 

1,975 

+6 

+3 

Durable  goods  stores,  total . 

404 

392 

397 

433 

484 

492 

486 

514 

519 

526 

512 

462 

428 

+11 

-3 

Nondurable  goods  stores,  total . 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,277 

1,283 

1,350 

1,432 

1,503 

1,434 

1,547 

+5 

+5 

General  merchandise  group  with  nonstores. . . 

826 

750 

749 

755 

776 

734 

700 

722 

773 

785 

842 

842 

915 

0 

+7 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

743 

667 

644 

655 

671 

641 

607 

622 

657 

678 

724 

728 

834 

-1 

+7 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

709 

634 

610 

621 

637 

611 

574 

589 

623 

643 

689 

687 

800 

0 

+7 

Department  stores . 

677 

605 

581 

590 

607 

583 

545 

559 

594 

614 

659 

654 

763 

+1 

+7 

Apparel  and  accessory  stores,  total . 

187 

174 

160 

161 

164 

178 

173 

171 

190 

210 

214 

178 

209 

+  20 

+  2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,417 

13,598 

13,628 

13,601 

14,509 

14,017 

15,203 

+  4 

+7 

Durable  goods  stores,  total . 

1,499 

1,447 

1,364 

1,367 

1,369 

1,354 

1,299 

1,316 

1,329 

1,293 

1,295 

1,357 

1,483 

-5 

0 

Nondurable  goods  stores,  total . 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12,118 

12,282 

12,299 

12,308 

13,214 

12,660 

13,720 

+4 

+  7 

leneral  merchandise  group  with  nonstores. . . 

12,437 

12,081 

11,882 

11,805 

11,791 

11  ,735 

11,637 

11,784 

11,810 

11,856 

12,741 

12,101 

13,088 

+5 

+7 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,384 

11,500 

11,566 

11,599 

12,480 

11,821 

12,798 

+6 

+  8 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,319 

9,444 

9,541 

9,589 

10,373 

9,480 

10,388 

+  9 

+  8 

Department  stores . 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,650 

8,766 

8,852 

8,896 

9,619 

8,799 

9,640 

+9 

+  8 

Apparel  and  accessory  stores,  total . 

487 

456 

441 

431 

424 

420 

406 

416 

409 

369 

389 

478 

536 

-19 

+5 

TOTAL  ACCOUNTS  RECEIVABLE 

Data  ADJUSTED  for  seasonal 

variations  and  holiday 

differences 1 

Retail  stores,  total . 

15,733 

15,704 

15,626 

15,693 

15,803 

15,728 

15,673 

15,726 

15,794 

1  15,734 

16,326 

15,704* 

15,778 

+  4 

+  4 

Durable  goods  stores,  total . 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,795 

1,812 

1,816 

1,798 

1,833 

1,840 

1,894 

0 

+2 

Nondurable  goods  stores,  total . 

13,823 

13,856 

13,803 

13,865 

13,957 

13,91^ 

13,878 

13,914 

13,978 

13,936 

14,493 

13,864 

13,884 

+5 

+  4 

Teneral  merchandise  group  with  nonstores... 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,763 

12,787 

12,788 

12,771 

13,339 

12,655 

12,725 

+5 

+4 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . . 

12,337 

12,435 

12,428 

12,485 

12,509 

12,479 

12,399 

12,402 

12,436 

12,422 

12,973 

12,279 

12,343 

+6 

+4 

Department  stores . 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,532 

9,573 

9,693 

9,691 

10,174 

9,353 

9,361 

+  9 

+5 

Apparel  and  accessory  stores,  total . 

619 

633 

601 

603 

611 

626 

611 

629 

625 

590 

584 

637 

627 

-8 

-1 

Tire,  battery,  accessory  dealers . 

698 

714 

702 

698 

693 

681 

682 

686 

694 

667 

679 

740 

739 

-8 

+2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,840 

1,862 

1,892 

1,946 

1,946 

1,820 

1,784 

+  7 

0 

Durable  goods  stores,  total . 

440 

429 

444 

443 

478 

462 

468 

481 

490 

505 

510 

454 

453 

+  12 

+1 

Nondurable  goods  stores,  total . 

1,385 

1,346 

1 ,336 

1,368 

1,377 

1,374 

1,372 

1,381 

1,402 

1,441 

1,436 

1,366 

1,331 

+5 

0 

ieneral  merchandise  group  with  nonstores... 

803 

778 

786 

780 

796 

774 

765 

757 

791 

777 

797 

778 

737 

+2 

+3 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

712 

688 

681 

682 

694 

677 

663 

655 

682 

682 

690 

678 

645 

+  2 

+1 

Department  stores . 

637 

615 

605 

613 

628 

610 

596 

601 

623 

623 

631 

615 

581 

+3 

+1 

Apparel  and  accessory  stores,  total . 

171 

174 

160 

168 

171 

187 

188 

194 

194 

204 

208 

171 

173 

+  22 

+2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,833 

13,864 

13,902 

13,788 

14,380 

13,884 

13,994 

+4 

+  4 

Durable  goods  stores,  total . 

1,470 

1,419 

1,379 

1,385 

1,368 

1,350 

1,327 

1,331 

1,326 

1,293 

1,323 

1,386 

1,441 

-5 

+2 

Nondurable  goods  stores,  total . 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,506 

12,533 

12,576 

12,495 

13,057 

12,498 

12,553 

+  4 

+4 

Jeneral  merchandise  group  with  nonstores... 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

11,998 

12,030 

11,997 

11,994 

12,542 

11,877 

11,988 

+6 

+5 

General  merchandise  group  without  non- 

stores  (except  department  stores  mail 

order) . 

11,625 

11,747 

11,747 

11,803 

11,815 

11 ,802 

11,736 

11,747 

11,754 

11,740 

12,283 

11,601 

11 ,698 

+  6 

+5 

Department  stores . 

8,703 

8,778 

8,794 

8,881 

8,908 

8  ,915 

8,936 

8,972 

9,  070 

9,068 

9,543 

8,738 

8,780 

+  9 

+5 

Apparel  and  accessory  stores,  total . 

448 

459 

441 

435 

440 

439 

423 

435 

431 

386 

376 

466 

454 

-19 

-3 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer¬ 
cial  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 
ind  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


I 


pPreliminary  estimates,  see  Explanatory  Material,  page  24 


Accounts-receivable  data  contain  no  significant  trading-day  differences. 
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Table  13. 


Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Meat  markets . 

Retail  bakeries . 

Eating  and  drinking  places . 

Eating  places . . . 

Restaurants,  lunchrooms,  cafeterias . 

Drinking  places . 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise  stores.... 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise) . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Men's,  boys'  clothing,  furnishings  stores . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Family  clothing  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . . . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  stores . 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

Lumber  and  other  building  materials  dealers . . . 

Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised) . . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total. 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise  stores.... 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers.... . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Prel iminar 

y  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months  1 

Range 

Median 

Range 

Median 

Range 

Median 

All  stores 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

1.4-1. 5 

1.5 

1.4-1. 5 

1 .4 

0.4 -0.5 

0.5 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

1 .7-1.8 

1.7 

1.7-1 .8 

1.8 

0.2-0. 5 

0.2 

4 .8-6.3 

5.4 

4 .8-6.1 

5.2 

2. 1-2.7 

2.2 

6. 3-7. 7 

6.7 

6 .2-8.0 

6.8 

0.8-3. 5 

1.4 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0. 7-2.1 

1.0 

3.4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

1.1-1. 1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0. 1-0.4 

0.2 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0. 1-0.2 

0.1 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0.1-0. 1 

0.1 

2. 9-3.6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

3. 9-6. 2 

5.4 

4. 4-7.1 

5.4 

1 .2-2.2 

1.8 

3. 9-6. 3 

5.6 

4. 5-7.0 

5.4 

1 .2-1.8 

1.7 

4. 2-4. 6 

4.4 

3.8-4  .7 

4.2 

0.4-1. 5 

0.8 

4 .6-5.0 

4.9 

4 .3-5.3 

4.6 

1.1-1. 7 

1.5 

4  .7-7.0 

5.4 

4 .7-6.1 

5.0 

1.1-2. 8 

1.4 

5. 2-6. 2 

5.6 

4. 6-5. 5 

5.4 

1  .4-1.8 

1.5 

3.0-4 .1 

3.6 

3. 1-4.1 

3.7 

1.4-1. 8 

1.8 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

5. 3-5. 9 

5.6 

5. 1-5.8 

5.2 

1.6-2. 4 

2.0 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

3.7-4 .1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

4  .0-4.5 

4.3 

3. 6-4. 4 

4.2 

0.8-1. 8 

1.0 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

1.6-1. 9 

1.8 

1.6-1. 9 

1.7 

0. 5-0.7 

0.6 

1.8-1. 9 

1.9 

1 .7-1.8 

1.8 

0.5-0. 7 

0.6 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

3.8-4 .9 

4.0 

3. 7-4. 3 

4.1 

0.8-1. 6 

1.4 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0.6-1. 1 

1.0 

3.3-3. 5 

3.4 

3 . 1 -3 . 5 

3.2 

0.5-1. 4 

0.6 

4  .4-4.7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

Group  II  stores 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0.2-0. 3 

0.3 

3. 0-3. 8 

3.7 

3. 4-4. 7 

4.1 

1.2-3. 2 

1 .7 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0.1-0. 3 

0.2 

1.6-1. 7 

1 .7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

0.9-1. 1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

0.4-0. 5 

0.5 

0.4 -0.5 

0.5 

0.1-0. 1 

0.1 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

3. 8-4. 6 

4.2 

3. 5-4. 8 

3.6 

1.0-3. 2 

1.6 

7. 1-7. 9 

7.3 

6. 4 -7. 2 

7.0 

2.0-2. 9 

2.6 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8.3 

3.2 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1 .1-3.7 

2.3 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5 

Year-to-yeat 
Ratio2 


Note.  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  est 
day  differences  for  the  months  of  March 
The 


imates  unadjusted  for  seasonal  variations,  holiday,  and  trading- 

vpar-to-vpar  ratiftc  . i  K1  ,  ,  JU"f  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales, 

year  to  year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data — January  1970  over  January  1969. 


(See^xplanatory  ^Material^  annsT^1"  ‘°  th6  raU°  °'  ^  U"adJUSted  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 


Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 


( Percent ) 


Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year- to- 
year 
ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year-to- 

year 

ratio1 

Range 

Median 

Range 

Median 

Fruit  stores,  vegetable  markets . 

5. 6-9. 6 

5.1 

11.8 

Candy,  nut,  confectionery  stores . 

3. 3-9. 3 

6.1 

Women's  apparel,  accessory,  specialty  stores . 

1.4-5. 5 

3.5 

9.7 

Jewelry  stores . 

1 .0-6.5 

3.3 

Florists . . 

*  ' 

Book  stores . . 

2.2  3.5 

Stationery  stores . 

3. 1-6. 5 

3.9 

10.5 

Plumbing,  heating,  and  air  conditioning  equipment 

Music  stores . 

3. 3-8. 3 

3.9 

4.6 

dealers . 

Farm  equipment  dealers . . 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3.9 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 
for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 

‘Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5$,  B  =  3.6  to  7.0$,  C  =  7.1  to  10.5$  a  =  0  to  1.5$,  b  =  1.6  to  3.0$,  c  =  3.1  to  4.5$,  d  =  exceeds  4.5$. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  ana 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  avai lable-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  24  and  25). 


Table  15.  Estimated  Range  of  Sampling  Variability  by  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecutive  months 

The 

The 

The 

The 

The 

The 

Kind  of  business 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

United 

North- 

North 

The 

The 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

eastern 

Central 

South 

West 

States 

States 

States 

States 

States 

States 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

ood  stores,  total . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ating  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

AF,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

uilding  materials,  hardware,  farm 

equipment  dealers,  total . 

B 

C 

B 

B 

- 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

utomotive  dealers,  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

_ 

a 

a 

_ 

asoline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

rug  and  proprietary  stores . 

'■ - - - 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  v 

olume  sales 

stimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

_ 

B 

_ 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

ood  stores,  total . 

B 

C1) 

A 

B 

<*> 

C 

B 

B 

B 

ating  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

AF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

pparel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

asoline  service  stations . 

C 

B 

B 

B 

B 

_ 

_ 

_ 

_ 

rug  and  proprietary  stores . 

C 

B 

" 

C 

- 

- 

- 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

_ 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

ood  stores,  total . 

c 

(M 

a 

a 

t1) 

b 

b 

d 

a 

ating  and  drinking  places . 

- 

d 

c 

- 

c 

_ 

_ 

_ 

c 

AF,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

pparel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

_ 

_ 

_ 

_ 

asoline  service  stations . 

d 

c 

d 

c 

c 

_ 

_ 

_ 

d 

rug  and  proprietary  stores . 

~ 

b 

d 

- 

c 

- 

- 

- 

- 

Ratio  of 

2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

Nondurable  eoods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

ood  stores,  total . 

a 

(*) 

a 

a 

(M 

a 

a 

a 

a 

ating  and  drinking  places . 

- 

a 

a 

_ 

b 

_ 

_ 

_ 

AF,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

pparel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

_ 

_ 

_ 

_ 

asoline  service  stations . 

b 

b 

b 

b 

b 

_ 

_ 

_ 

b 

rug  and  proprietary  stores . 

- 

a 

a 

- 

a 

- 

- 

- 

- 

Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
eported  company  totals  only. 


t 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


State 

Dol 

sal 

ar  volum 

3S  estima 

e 

tes 

Rat 

mo 

io  to  sara 
nth  a  yea 
ago 

e 

Ratio  of  2 

consecutive 

months 

State 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Ratio  of  2 

consecutive 

months 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

California . 

A 

A 

A 

b 

b 

b 

a 

a 

a 

New  Jersey . 

B 

A 

_ 

c 

a 

_ 

a 

a 

Florida . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

New  York . 

A 

A 

A 

a 

a 

b 

a 

a 

Illinois . 

A 

A 

A 

b 

b 

d 

a 

a 

a 

North  Carolina. . 

A 

- 

- 

b 

_ 

_ 

a 

a 

Indiana . 

B 

- 

b 

- 

- 

b 

a 

b 

Ohio . 

A 

B 

- 

b 

b 

_ 

a 

a 

Massachusetts. . . . 

A 

A 

- 

b 

b 

- 

a 

a 

b 

Michigan . 

B 

B 

- 

b 

b 

- 

a 

a 

b 

Pennsylvania. . . . 

A 

A 

A 

a 

b 

b 

a 

a 

Minnesota . 

B 

- 

b 

- 

- 

b 

b 

Texas . 

B 

B 

- 

b 

c 

_ 

b 

b 

Missouri . 

B 

a 

- 

- 

a 

a 

a 

Wisconsin . 

B 

- 

- 

c 

- 

- 

a 

a 

Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Area 

Dollar  volume 

sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Standard  Metropolitan 

Statistical  Areas — Con. 

Chicago,  Ill . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N . Y . -Northeastern  New 

Nassau-Suf folk ,  N.Y . 

B 

B 

C 

b 

a 

t 

Jersey . 

A 

A 

A 

b 

a 

a 

New  York,  N.Y. -Nassau-Suf folk,  N.Y... 

A 

A 

A 

a 

a 

t 

New  York,  N.Y . 

A 

A 

B 

a 

a 

£ 

Standard  Metropolitan 

Philadelphia,  Pa.-N.J . 

B 

B 

B 

b 

c 

C 

Statistical  Areas 

Pittsburgh,  Pa . 

B 

B 

B 

b 

d 

t 

St.  Louis,  Mo. -Ill . 

B 

C 

B 

b 

c 

c 

Baltimore,  Md . 

- 

- 

B 

- 

- 

a 

San  Francisco-Oakland ,  Calif . 

B 

B 

B 

d 

d 

c 

Boston,  Mass . 

- 

- 

B 

- 

- 

c 

Washington,  D.C.-Md.-Va . 

B 

B 

A 

b 

b 

t 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

- 

- 

B 

- 

- 

c 

CITIES 

Dallas,  Tex . 

- 

- 

C 

- 

- 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Chicago,  Ill . 

B 

B 

B 

b 

b 

t 

Houston,  Tex . 

- 

- 

A 

- 

- 

b 

Detroit,  Mich . 

B 

C 

C 

c 

c 

c. 

Kansas  City,  Mo.-Kans . 

- 

- 

A 

- 

- 

b 

Los  Angeles,  Calif . 

B 

B 

B 

c 

c 

c 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

New  York,  N.Y . 

A 

A 

B 

b 

b 

t 

Minneapolis-St .  Paul,  Minn . 

- 

- 

A 

- 

- 

b 

Philadelphia,  Pa . 

B 

B 

B 

c 

b 

d 

Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 

months 

Area 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con . 

Chicago,  Ill . -Northwestern  Indiana . 

a 

a 

a 

New  York,  N . Y . -Northeastern  New  Jersey . 

a 

a 

a 

Newark,  N.J . 

a 

a 

b 

New  York,  N.Y . 

a 

a 

ai 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic ,  N.J . 

a 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

a 

a* 

Baltimore,  Md . 

a 

a 

a 

Pittsburgh,  Pa . 

b 

b 

aj 

Boston,  Mass . 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

b 

b 

a 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

a 

a 

a 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

b 

b 

ai 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

bl 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Chicago,  Ill . 

a 

a 

aj 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

bl 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

a 

a 

ai 

Nassau-Suf folk ,  N.Y . 

a 

a 

b 

New  York,  N.Y . 

a 

a 

b 

New  York,  N . Y . -Nassau-Suf folk ,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

bi 
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Table  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent ) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months ‘ 

Kind  of  business 

Prel iminary 
estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months ‘ 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.5 

1.4 

0.5 

1.0 

0.  9 

0.3 

Nondurable  goods  stores,  total . 

2.1 

1.7 

0.8 

2.0 

2.0 

0.4 

Nondurable  goods  stores,  total . 

1.0 

0.9 

0.3 

General  merchandise  group  with  nonstores.. 

1.7 

1.8 

0.4 

Department  stores  and  dry  goods, 

6.2 

6.2 

2.0 

general  merchandise  store . 

2.2 

2.2 

0.4 

Department  stores.... . 

1.1 

1  .2 

0.1 

Grocery  stores . 

8.1 

7.9 

1.8 

Apparel  and  accessory  stores,  total . 

4.2 

4.3 

0.6 

ating  and  drinking  places . 

9.4 

8.9 

2.0 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

4.7 

4.4 

1.2 

eneral  merchandise  group  with  nonstores.... 

1.1 

1.0 

0.2 

Furniture,  home  furnishings  stores . 

5.8 

5.9 

1.8 

Department  stores  and  dry  goods,  general 

Building  materials,  hardware,  farm 

merchandise  stores . 

0.4 

0.5 

0.1 

equipment  dealers,  total . . . 

3.1 

2.9 

0.9 

Department  stores . 

0.2 

0.2 

0.1 

Lumber  and  other  building  materials 

Mail-order  houses  department  store 

dealers . 

4.2 

4.2 

1.2 

0.4 

0.4 

0.2 

3.1 

3.1 

0.8 

Passengers  car  dealers  (franchised) . 

1.7 

1.6 

1.1 

pparel  and  accessory  stores,  total . 

3.6 

3.5 

0.5 

Gasoline  service  stations . 

6.4 

6.2 

1.9 

Women's  ready-to-wear  stores . 

4.5 

4.6 

0.5 

INSTALLMENT  ACCOUNTS 

arniture,  home  furnishings,  and 

1 .2 

1.2 

0.1 

?quipment  stores,  total . 

4.9 

5 . 0 

0.6 

Furniture,  home  furnishings  stores . 

6.2 

6.1 

0.7 

Durable  goods  stores,  total . 

4.0 

3.9 

0.4 

Furniture  stores . 

7.0 

6.8 

0.6 

Nondurable  goods  stores,  total . 

1.0 

1  .0 

0.2 

Household  appliance,  TV,  radio  stores.... 

9.5 

9.7 

0.7 

Household  appliance  stores . 

10.5 

10.6 

0.8 

General  merchandise  group  with  nonstores.. 

1.2 

1.1 

0.1 

Department  stores  and  dry  goods, 

uildlng  materials,  hardware,  farm 

general  merchandise  stores . 

0.5 

0.4 

0.4 

equipment  dealers,  total . 

3.0 

2.8 

0.9 

Department  stores . 

0.1 

0.1 

0.1 

Lumber  and  other  building  materials 

Apparel  and  accessory  stores,  total . 

6.5 

6.0 

1.0 

dealers . 

4.1 

4.1 

1.2 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

7.0 

7.0 

0.5 

2.4 

2.4 

0.7 

8,7 

0.5 

Passengers  car  dealers... . 

2.8 

2.6 

1.1 

Household  appliance,  TV,  radio  store.... 

9.5 

9.6 

0.7 

Passengers  car  dealers  (franchised).... 

2.5 

2.3 

1.2 

Building  materials,  hardware,  farm 

Tire,  battery,  accessory  dealers . 

4.2 

4.0 

0.4 

equipment  dealers,  total . 

12.3 

12.2 

1.3 

Automotive  dealers,  total . 

3.8 

3.7 

0.5 

asoline  service  stations . 

6.3 

6.2 

2.2 

Tire,  battery,  accessory  dealers . 

3.1 

3.0 

0.3 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
inal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
aterial,  pp.  24  and  25.)  This  month-to-raonth  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


able  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months ‘ 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS — Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

meral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . . . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

>parel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

re,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

1.9 

1.9 

0.3 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

;neral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . . . 

0.4 

0.3 

0.1 

merchadise  stores . 

1.9 

2.0 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Note:  The  sampling  errors  shown  above  are  based  on  accounts-receivable  estimates  for  the  following  months:  Preliminary  estimates,  March  through  June  1973; 
nal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 


‘Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
‘terial ,  pp.  24  and  25.)  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 
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EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  then- 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  included  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

(1)  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  reta 
stores  in  the  1967  (rather  than  the  1963)  Census  ( 
Business; 

(2)  Changing  sampling  and  collection  procedurt 
tor  Group  II  firms.  Such  firms  were  previousl 
canvassed  on  a  total  organization  basis  with  th 
parent  company  requested  to  include  in  its  report  a 
retail  stores  of  its  subsidiaries;  whereas  for  all  othe 
retail  firms  with  employees,  a  sample  was  selecte 
from  the  employer  identification  (El)  numbei 
assigned  in  connection  with  the  Federal  Insuranc 
Contributions  Act.  Under  the  new  design,  samplin 
procedures  for  the  Group  II  component  were  moc 
ified  to  conform  to  the  latter  approach,  providing 
more  effective  control  to  assure  complete  and  ur 
duplicated  coverage,  particularly  in  instances  o 
mergers,  acquisitions,  and  dissolutions.  Also,  a  nev 
subsample  of  stores  of  these  large  retail  organization! 
was  selected  on  the  basis  of  1967  Census  of  Busines 
information; 

(3)  Instituting  a  monthly  match  against  the  mo: 
current  file  of  firms  covered  by  the  Federal  Insuranc 
Contributions  Act  (FICA)  to  assure  that  the  ma 
canvass  includes  all  firms  selected  for  the  sample  the 
are  currently  active,  including  firms  which  go  out  c 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 

The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retai 
employers  who  make  Social  Security  payments  fc 
their  employees  under  the  Federal  Insurance  Coi 
tributions  Act  (FICA).  This  component  of  the  samp!| 
accounts  for  approximately  94  percent  of  retail  sale 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above 
These  are  represented  by  business  establishment 
found  in  a  probability  sample  of  land  segment: 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  majc 
part  of  the  sample  is  drawn  from  the  County  Busines 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  o 
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generally  first-quarter  payroll  reported  by  FICA  tax¬ 
payers)  using  kind  of  business  codes  derived  from  the 
luinquennial  economic  censuses.  New  retail  employers 
lot  included  in  this  tabulation  are  represented  by  a 
ample  drawn  from  the  employer  births  provided  by  the 
iocial  Security  Administration.  The  basic  sampling  unit 
s  the  Employer  Identification  (El)  number  assigned  to 
:ach  business  employer. 

I 

I  The  base  sample  is  drawn  from  the  CBP  retail 
universe  by  first  stratifying  the  El  numbers  reporting  by 
kind  of  business,  size  (payroll),  and  (in  some  cases)  area. 
An  optimum  allocation  of  the  sample  to  these  strata  is 
then  made  and  the  sample  is  drawn  with  a  uniform  rate 
in  each  stratum  (with  stratum  rates  varying  from 
certainty  to  1  in  512).  Firms  changing  size  stratum,  as 
evidenced  by  subsequent  CBP  tabulations,  are  subject  to 
i  reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
rst  stage  the  births  are  stratified  by  kind  of  business 
nd  size  (expected  employment).  A  relatively  large 
imple  is  drawn  and  canvassed  for  a  more  reliable 
leasure  of  size  (sales  in  2  recent  months)  and  a  more 
etailed  kind-of-business  code,  if  needed.  Using  this 
lore  reliable  information  the  cases  are  restratified  and 
le  final  sample  drawn  with  overall  probabilites  roughly 
quivalent  to  those  used  in  drawing  the  sample  from  the 
BP  universe.  Because  of  the  lag  in  reporting  births  to 
3S-SSA  and  the  time  needed  to  accomplish  the  two 
ages  of  sample,  births  are  actually  added  to  the  sample 
n  the  average  about  6  to  7  months  after  they  begin 
peration.  During  this  period  they  are  represented  by 
le  area  sample  described  below. 

To  be  eligible  for  list  sample  canvass  and  tabulation  in 
given  month,  a  retail  business  must  meet  both  of  the 
blowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

To  implement  the  above  rules  for  any  given  month 
ue  “ever-selected”  businesses  are  extracted  from  the 
liverse  described  and  are  matched  to  the  current 
iternal  Revenue  Service  list  of  active  FICA  taxpayers, 
atching  El  numbers  are  canvassed  and  tabulated  for 
ie  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  first 
age,  a  sample  of  58  primary  sampling  units  (single 
>unties  or  small  groups  of  contiguous  counties)  were 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1,000  (1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 

All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 

In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 

Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
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those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 

Sales  and  Accounts-Receivable  Estimates 

Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 

Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 


services  including  repair,  maintenance,  delivery,  ar 
installation  charges;  receipts  from  carrying  charges  < 
other  charges  for  credit;  and  sales  and  excise  taxes  cc 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  c1 
all  establishments  primarily  engaged  in  retail  trade.  The 
do  not  include  sales  at  retail  by  manufacturers,  whol 
salers,  service  establishments,  and  other  establishmen 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  1 
retail  stores  by  their  customers  for  purchases  made  c 
credit.  The  data  in  this  report  refer  to  receivabf 
outstanding  as  of  the  end  of  the  month,  includir 
receivables  against  which  the  firm  has  borrowed.  Hov 
ever,  credit  paper  discounted  or  sold  to  others  (e.g 
consumer  credit  paper  sold  to  financial  institutions  c 
collecting  agencies)  and  amounts  actually  charged  off ; 
bad  debts  are  excluded.  Also  excluded  are  accoun 
charged  on  credit  cards  issued  by  oil  companies,  banl 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicj 
full  payment  is  scheduled  to  be  made  at  the  end  of  th 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  fc 
which  payment  is  scheduled  to  be  made  in  two  or  moi 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  publishe 
in  this  report  by  the  Bureau  of  the  Census  wit 
consumer  credit  statistics  for  retail  outlets  published  i 
the  Federal  Reserve  Bulletin  should  take  into  accour 
that  the  Federal  Reserve  Board  series  is  based  on  th 
Bureau  of  the  Census  survey  results  adjusted  to  cove 
only  those  amounts  owed  by  consumers.  The  Boar 
subtracts  from  credit  held  by  retailers  amounts  est 
mated  to  reflect  nonconsumer  credit.  Conversely,  a 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesal 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-rtt 
ceivable  estimates  prepared  by  the  Bureau  of  the  Censi 
and  shown  in  this  report  are  based  on  a  probabilit 
sample  and,  therefore,  the  sampling  variability  of  thes) 
estimates  is  measurable.  Estimates  of  these  samplini 
variabilities  are  shown  in  tables  13  through  21.  In  orde 
to  obtain  a  measure  of  the  variability  of  the  dolkjl 
volume  and  month-to-month  ratio  estimates,  multiply  th 
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;timate  by  its  associated  sampling  variability.  Add  and 
jbtract  the  product  from  the  estimate.  Since  the 
impling  variabilities  are  computed  at  the  1 -sigma  level, 
ie  chances  are  that  2  out  of  3  times  the  “expected 
due”  will  be  within  this  interval.  (The  expected  value 
fers  to  that  value  which  could  be  obtained  from  a 
jmplete  enumeration  using  the  same  techniques  in 
>llecting  and  processing  as  were  used  for  the  sample.) 
oubling  the  sampling  error  estimate  and  repeating  this 
ocess  gives  an  interval  which  will  include  the  expected 
due  approximatley  19  out  of  20  times. 

To  illustrate  the  computation  of  these  ranges  for 
onthly  dollar  volume  estimates,  assume  that  the  sales 
itimate  for  a  particular  month  in  table  1  for  the  food 
oup  is  $4,698  million.  The  median  sampling  variability 
>r  preliminary  estimates  of  the  food  group  shown  in 
ble  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
dlion  by  .012,  yields  $56  million.  The  chances  are  2 
it  of  3  that  the  expected  value  is  between  $4,642  and 
1,754  million  (i.e.,  $4,698  million  plus  and  minus  $56 
illion)  and  the  chances  are  19  out  of  20  that  the 
:pected  value  lies  between  $4,586  and  $4,810  million 
e.,  $4,698  million  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari¬ 
eties  with  ratios,  assume  that  a  particular  month-to- 
onth  percentage  change  in  sales  for  the  automotive 
oup  is  -3  percent  (this  percentage  change  is  equivalent 
a  month-to-month  ratio  of  .97)  and  that  the  median 
mpling  variability  for  this  statistic,  shown  in  table  13, 
0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
07  is  .007.  The  probability  is  2  out  of  3  that  the 
;pected  ratio  is  contained  in  the  range  .963  to  .977, 
bile  there  is  a  probability  of  19  out  of  20  that  the 
:pected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
issibly  high  sampling  variability.  This  is  especially  true 
r  the  estimates  of  standard  metropolitan  statistical 
;as  where  the  sample  is  relatively  small  and  a  few  new 
ge  establishments  coming  into  the  sample  estimates 
th  large  weights  have  a  relatively  large  influence  on 
e  estimate  of  sampling  error. 

It  is  also  to  be  noted  that  measures  of  sampling 
riability  shown  in  this  report  do  not  include  biases 
lich  might  arise  from  such  sources  as  nonreporting  or 
iponse  errors.  Estimated  sales  for  nonresponse  for  all 
ids  of  business  combined,  which  amounts  to  about  9 
rcent  of  the  national  estimates,  are  included  in  the 
Wished  data. 

Based  on  comparable  1967  SIC  definitions,  retail 
es  in  1972  as  reported  in  the  1972  Census  of  Retail 
ade  were  4.8  percent  higher  than  earlier  estimates  by 
3  Bureau’s  monthly  survey  of  retail  trade.  This  differ- 
ce  exceeds  the  amount  expected  due  to  sampling  vari- 
on  in  the  monthly  survey.  Part  of  the  difference  is 
ributed  to  improved  coverage  in  the  census  through 
^re  effective  use  of  administrative  records  and  to 


certain  deficiencies  in  the  monthly  survey,  including  the 
need  for  a  more  up-to-date  sample,  misclassification  of 
some  firms  and  difficulties  encountered  in  early  report¬ 
ing.  The  Bureau  is  attempting  to  remedy  these  deficien¬ 
cies  through  a  comprehensive  revision  of  its  monthly 
survey,  including  the  selection  of  a  new  and  improved 
sample.  The  revised  survey  is  expected  to  be  effective  in 
early  1977. 

Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1 .  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  1 0  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
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relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden¬ 
tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  if  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

in  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 


factors  for  historic  data.  Projected  factors  and  data  £ 
revised  if  changes  in  subsequent  data  are  consider 
significant. 

A  description  of  the  technique  may  be  found 
Estimating  Trading-Day  Variation  in  Monthly  Econom 
Time  Series,  Bureau  of  the  Census  Technical  Paper  N 
12,  1965.  Holiday  adjustment  factors  were  develop; 
by  a  method  similar  to  that  described  in  Seasor 
Adjustment  on  Electronic  Computers,  pp.  356-35 
Organization  for  Economic  Cooperation  and  Develc 
ment,  Paris,  1961.  Additional  details  concerning  t 
adjustment  factors  may  be  obtained  from  the  Chit 
Business  Division,  Bureau  of  the  Census,  Washingto 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  t 
combined  seasonal,  trading-day,  and  holiday  adjustme 
factors  that  are  used,  respectively,  to  adjust  sales  ai 
accounts-receivable  estimates.  The  factors  shown  f 
data  at  the  kind-of-business  group  and  total  levels  a 
approximations  and  may  show  small  differences  fro 
the  published  data.  Summary  measures  of  the  season; 
cyclical,  and  irregular  components  of  the  adjusted  sal 
data  and  adjusted  accounts-receivable  data  are  shown 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percenta; 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  selli 
merchandise  for  personal  or  household  consumpti> 
and  rendering  services  incidental  to  the  sale  of  t 
goods.  Additional  characteristics  of  retail  trade  esta 
lishments  are  that  they  are  usually  fixed  places 
business;  they  are  engaged  in  activities  to  attract  tj 
general  public  to  buy;  they  buy  or  receive  merchandj 
as  well  as  sell;  they  may  process  their  products,  but  su 
processing  is  incidental  or  subordinate  to  selling;  ai 
they  are  considered  as  retail  in  the  trade.  Not  all 
these  characteristics  need  be  present,  and  some  a 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  para! 
broad  classifications  defined  in  the  1967  edition  of  t 
Standard  Industrial  Classification  (SIC)  Manual.  T 
retail  statistics  are  based  on  establishment  rather  th; 
commodity  or  product  reporting.  With  the  exception 
“nonstore”  establishments,  each  establishment  is  clas 
fied  in  accordance  with  the  major  product  or  produG 
(determined  by  volume  of  sales)  which  it  handlf 
“Nonstore”  establishments  (i.e.,  mail-order  house 
merchandise  vending  machine  operators,  and  dire! 
selling  establishments)  comprise  a  separate  category  ail 
are  included  in  the  general  merchandise  group, regardle 
( f  the  products  sold.  The  sales  reported  for  ear 
establishment  principally  selling  at  retail  include  all  sal 
(retail,  wholesale,  and  receipts  from  services),  and  a 
not  limited  to  sales  of  the  major  product  or  products. 
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Durable  goods  stores  include  all  retail  stores  in  the 
ollowing  major  groups:  Furniture,  home  furnishings, 
nd  equipment  group;  building  materials,  hardware,  and 
arm  equipment  group;  and  the  automotive  group.  Also 
ncluded  in  the  durable  goods  category  are  jewelry 
tores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
.ntique  and  secondhand  stores;  gift,  novelty,  and 
;ouvenir  shops;  optical  goods  stores;  camera  and 
)hotographic  supply  stores;  and  other  miscellaneous 
lurable  goods  stores  engaged  in  the  retail  sale  of 
;pecialized  lines  of  merchandise  not  elsewhere  classified 
;uch  as  luggage  and  leather  goods;  typewriters;  hobby, 
oys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
he  following  major  groups:  Food  stores;  eating  and 
Irinking  places;  the  general  merchandise  group;  apparel 
nd  accessory  stores;  and  gasoline  service  stations.  Also 
eluded  in  the  nondurable  goods  category  are  liquor 
tores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
,as  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
eed  stores;  farm  and  garden  supply  stores;  stationery 
tores;  news  dealers  and  newsstands;  and  cigar  stores  and 
tands. 

A  description  of  each  kind  of  business  included  in  the 
stimates  in  this  report  is  given  below. 
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DURABLE  GOODS 


Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

This  major  group  includes  retail  establishments  en¬ 
gaged  in  selling— for  all  types  of  construction— lumber, 
tuilding  materials,  and  basic  lines  of  hardware  such  as 
ools,  builders’  hardware,  paint  and  glass,  electrical 
upplies,  roofing  materials,  and  other  equipment  and 
upplies.  Also  included  are  farm  equipment  dealers  and 
stablishments  engaged  in  selling  to  contractors  and/or 
he  general  public. 


Electrical  Supply  Stores  (SIC  524 1 )i  1  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers— New  and  Used  (SIC  551 1 )— Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  552 1 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 


Lumber  and  Other  Building  Materials  Dealers  (SIC 

21 1 )— Establishments  primarily  engaged  in  selling  to 
'uilding  contractors  or  to  the  general  public  a  general 
ne  of  building  materials  such  as  rough  or  dressed 
amber;  flooring,  molding,  doors,  sash,  frames,  and 
ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
nd  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
ement,  sand,  gravel,  and  other  building  materials  and 
onstruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
lealers  (SIC  5221 )— Establishments  primarily  engaged 
l  the  retail  sale  of  plumbing,  heating,  and  air- 
onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
stablishments  primarily  engaged  in  the  retail  sale  of 
aint,  glass,  and  wallpaper  or  any  combination  of  these 
nes. 

I 
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Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  ( 1 ) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1 —Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  l—  Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 

gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
lidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  no 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC 
5933)2-Establishments  primarily  engaged  in  the  retai 
sale  of  antique  furniture  and  home  furnishings,  glass: 
ware,  and  objects  of  art  in  addition  to  those  establish 
ments  selling  secondhand  merchandise  such  as  apparel 
furniture,  appliances,  books,  automotive  parts,  musica 
instruments,  etc.,  in  any  combination.  Pawnshops  anc 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  books  and  periodicals 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952) 2— Establishment; 
primarily  engaged  in  the  retail  sale  of  general  or  £ 
specialized  line  of  sporting  goods  and  equipment  foi 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  golf 
and  other  sports;  and  gymnasium  and  playground 
equipment. 

Bicycle  Shops  (SIC  5953) 2 — Establishments  primarily 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  parts 
and  accessories. 

Jewelry  Stores  (SIC  5971 )— Establishments  primarily 
engaged  in  the  retail  sale  of  any  combination  of  lines  of 
jewelry  such  as  diamonds  and  other  precious  stones 
mounted  in  precious  metals  such  as  rings,  bracelets,  and 
brooches;  sterling  and  plated  silverware;  and  watches 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2 -Establish¬ 
ments  primarily  engaged  on  the  retail  sale  of  toys, 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)— Establishments  primarily  engaged  in  the  retail 
sale  of  cameras,  films,  and  other  photographic  supplies 
and  equipment.  Excluded  are  establishments  primarily 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997) 2  - 
Establishments  primarily  engaged  in  the  retail  sale  of 
combined  lines  of  gifts  and  novelty  merchandise,  sou¬ 
venir,  and  miscellaneous  small  art  goods  such  as 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 


2  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
SIC  5999)2— Establishments  primarily  engaged  in  the 
j  etail  sale  of  specialized  lines  of  merchandise  such  as 
ollectors’  items  and  supplies,  artists’  supplies,  ortho- 
edic  and  artificial  limbs,  drafting  materials,  type- 
/riters,  luggage  and  other  leather  goods,  pets,  religious 
oods,  hearing  aids,  rubber  stamps,  monuments  and 
ombstones,  and  other  merchandise  not  elsewhere 
lassified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a 
umber  of  lines  of  merchandise  such  as  dry  goods, 
pparel  and  accessories,  furniture  and  home  furnishings, 
mall  wares,  hardware,  and  food.  The  stores  included  are 
enerally  known  as  department  stores,  variety  stores, 
eneral  merchandise  stores,  general  stores,  etc.,  as  well 
s  mail-order  houses.  Also  included  in  this  group  are 
lose  nonstore  retailers  primarily  engaged  in  the  sale  of 
roducts  by  means  of  automatic  merchandising  units, 
ften  referred  to  as  vending  machine  operators,  mail- 
rder  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
irough  mail-order  houses),  and  those  primarily  engaged 
1  the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores 
arry  a  general  line  of  apparel  such  as  suits,  coats, 
resses,  and  furnishings;  home  furnishings  such  as 
imiture,  floor  coverings,  curtains,  draperies,  linens, 
lajor  household  appliances;  and  housewares  such  as 
ible  and  kitchen  appliances,  dishes,  and  utensils.  These 
nd  other  merchandise  lines  are  normally  arranged  in 
jparate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
ons  are  integrated  under  a  single  management.  In 
eneral,  a  retail  store  is  classified  as  a  department  store 
'  it  normally  has  25  or  more  employees  and  sells  some 
ems  in  each  of  the  following  lines  of  merchandise  with 
.0  one  of  the  lines  exceeding  80  percent  of  total  sales: 
1)  furniture,  home  furnishings,  appliances,  radio  and 
V  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
3)  household  linens  and  dry  goods.  The  80-percent 
mitation  for  any  one  category  does  not  apply  for 
stablishments  with  total  annual  sales  of  more  than  $5 
lillion,  provided  the  combined  sales  of  the  other  two 
merchandise  line  groups  exceed  $500,000.  So-called 
iscount  stores  are  included  as  department  stores, 
rovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 

SIC  5321 ,  part)3— Establishments  with  normally  25  or 

— - 

Data  for  this  kind  of  business  are  not  shown  separately  but 
re  included  in  the  durable  goods  stores  total 
3  Sales  made  by  mail  order  catalog  desks  located  within 
department  stores  of  mail  order  firms  and  the  free-standing 
;atalog-order  stores  of  department  store  firms  are  included 
here. 


more  employees  primarily  engaged  in  the  retail  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses(SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331 )— Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5 34 1 ) 1  —Establishments  primarily  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  ( SIC  5351) ‘—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399)' —  Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  541 1)— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarily  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 

are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 

Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  544 1 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  5451 )' -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repair 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  Ir 
eluded  are  furriers  and  custom  tailors  carrying  stocks  c 
materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (SB 

561 1)-Establishments  primarily  engaged  in  the  reta 
sale  of  men’s  and  boys’  ready-to-wear  clothing  air 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Estat 
lishments  primarily  engaged  in  the  retail  sale  of  women’ 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  am 

dresses. 

Women’s  Accessory  and  Specialty  Stores  (SIC 
5631)-Establishments  primarily  engaged  in  the  retai 
sale  of  specialized  lines  of  women’s  and  girls’  appare 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mil 
linery,  foundation  garments,  lingerie,  negligees,  robes 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641) 1 - 
Establishments  primarily  engaged  in  the  retail  sale  o 
children’s  and  infants’  clothing,  furnishings,  and  acces 
sories. 

Family  Clothing  Stores  (SIC  5651)— Establishment: 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish 
ings,  and  accessories  for  men,  women,  and  children,  nor 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primarily 
engaged  in  the  retail  sale  of  any  one  line,  ora  combinatior 
of  the  lines,  of  men’s,  women’s,  and  children’s  footwear 
These  establishments  frequently  carry  accessory  line: 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  567 1 ) 1  —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  5681  )> -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699) 1 —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats, 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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>unters  and  refreshment  stands  selling  prepared  foods 
id  drinks  for  immediate  consumption.  Also  included 
e  social  caterers  who  sell  prepared  foods  which  are 
rved  on  the  premises  or  elsewhere,  and  inplant  feeding 
intractors.  Eating  and  drinking  places  operated  as 
ased  concessions  in  theaters,  hotels,  motels,  and  places 
f  amusement  are  included  here,  although  candy  and 
Dpcorn  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
irt) — Establishments  primarily  engaged  in  the  retail  sale 
f  prepared  food  and  drink  for  consumption  on  the 
remises.  In  the  cafeterias  the  customers  often  serve 
lemselves.  Alcoholic  beverages  are  frequently  sold  at 
lese  establishments  but  receipts  from  the  sale  of 
coholic  beverages  may  not  exceed  the  receipts  from 
repared  foods.  Also  included  here  are  inplant  feeding 
intractors  primarily  engaged  in  the  preparation  and 
tail  sale  of  prepared  food  and  drink  for  employees 
inder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  581 2,  part)4— Establish- 
tents  primarily  engaged  in  the  retail  sale  of  limited  lines 
f  refreshments  and  prepared  food  items.  Included  are 
;tablishments  which  prepare  refreshment  items  such  as 
ozen  custard,  pizza,  barbequed  chicken,  and  ham- 
urgers  for  consumption  on  or  near  the  premises  or  for 
take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4  — Establishments 
rimarily  engaged  in  servicing  prepared  food  on  the 
remises  or  elsewhere.  Service  plays  an  important  part 
i  this  kind  of  business.  The  principal  activity  of  the 
;tablishment  is  catering  of  food  and  beverages  to 
irties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)— Establishments  primarily 
igaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
ine,  liquor,  and  other  alcoholic  beverages  for  consump- 
on  on  the  premises.  Prepared  foods  are  frequently  sold 
:  these  establishments,  but  receipts  from  the  sale  of 
repared  foods  may  not  exceed  receipts  from  sales  of 
coholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
rescription  drugs,  patent  medicines,  and  health  and 
rst-aid  products.  Usually  the  establishments  carry  a 
umber  of  related  lines  of  merchandise  such  as  cosmet- 
s,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
id  novelty  merchandise.  These  stores  may  also  operate 
soda  fountain  or  lunch  counter. 


4Sales  for  this  kind  of  establishment  are  not  shown  separately 
Jt  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921 ) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) s— Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

buel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)— Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)s —Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)5— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores’  total. 
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Table  22.  Combined  Seasonal,  Trading-Day,  and  Holiday  Adjustment  Factors  for  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores: 
_  March  1974  to  February  1976 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


Kind  of  business 

1975 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec . 

ALL  STORES 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

Durable  goods  stores,  total . 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

Nondurable  goods  stores,  total . 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

>d  stores,  total . 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

leral  merchandise  group  without  nonstores  (except 

•partment  stores  mail  order) . 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

tepartment  stores . 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

lail-order  houses  (department  stores  merchandise) . 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

tarel  and  accessory  stores,  total . 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

omen's  ready-to-wear  stores . 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

•niture,  home  furnishings,  and  equipment  stores,  total. 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

•urniture,  home  furnishing  stores . 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

Furniture  stores . 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

(ousehold  appliance,  TV,  radio  stores . 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

Household  appliance  stores . 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

.umber  and  other  building  materials  dealers . 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

omotive  dealers,  total . 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

’assenger  car  dealers  (franchised) . 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

ire,  battery,  accessory  dealers . 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

ollne  service  stations . 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

Durable  good  stores,  total . 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

Nondurable  goods  stores,  total . 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

department  stores . 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

arel  and  accessory  stores,  total . 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

niture,  home  furnishings,  and  equipment  stores,  total. 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

urniture,  home  furnishings  stores . 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

lding  materials,  hardware,  farm  equip,  dealers,  total. 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

umber  and  other  building  material  dealers . 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

omotive  dealers,  total . 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

assenger  car  dealers  (franchised) . 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

oline  service  stations . 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

Durable  goods  stores,  total . 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

Nondurable  goods  stores,  total . 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

epartment  stores . 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

arel  and  accessory  stores,  total . 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

niture,  home  furnishings,  and  equipment  stores,  total. 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

urniture,  home  furnishings  stores . 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

ousehold  appliance,  TV,  radio  stores . 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

omotive  dealers,  total . 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

ire,  battery,  accessory  dealers . 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II 

STORES 

Retail  stores,  total . 

103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

Durable  goods  stores,  total . 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

Nondurable  goods  stores,  total . 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

epartment  stores . 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

arel  and  accessory  stores,  total . 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

e,  battery,  accessory  dealers . 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

Durable  goods  stores,  total . 

91.9 

91.3 

in 

00 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

Nondurable  goods  stores,  total . 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

123.7 

epartment  stores . 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

arel  and  accessory  stores,  total . 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

Durable  goods  stores,  total . 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

Nondurable  goods  stores,  total . 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

eral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

epartment  stores . 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

arel  and  accessory  stores,  total . 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

Note:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
i  1  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
i  iday  factors.  Adjusted  account s-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
'  tors  shown  above  for  the  corresponding  kind  of  business. 
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Table  24. 


Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Retail  Sa 

for  All  Retail  Stores  and  Group  II  Retail  Stores 


of  business 

0 

S 

Range 

of 

Cl 

I 

C 

i/c 

MCD 

Average  duration  of  run 

(ADR 

factor 

Cl 

I 

C 

MC 

ALL  STORES 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

Mail-order  houses  (department  store  merchandise)... 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  equip,  stores,  total.... 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores . 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total.... 

Lumber  and  other  bldg,  materials  dealers . 

Hardware  stores . . 

Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers . 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

Grocery  stores . 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . . . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores . 

Shoe  stores . . . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 


7.67 

5.98 

29.3 

.99 

.84 

.51 

1.64 

2 

1.99 

1.57 

25.70 

7.24 

5.99 

28.6 

2.15 

1.86 

.78 

2.38 

3 

1.93 

1.55 

10.71 

8.41 

6.46 

36.5 

.82 

.63 

.49 

1.27 

2 

2.27 

1.48 

32.12 

5.90 

2.62 

10.3 

.86 

.69 

.46 

1.51 

.2 

2.06 

1.40 

14.28 

6.04 

2.36 

9.7 

.84 

.67 

.48 

1.40 

2 

2.27 

1.45 

23.36 

5 . 17 

3.63 

20.4 

.94 

.77 

.51 

1.50 

2 

2.23 

1.70 

18.36 

16.49 

14.87 

94.9 

1.52 

1.35 

.59 

2.27 

3 

1.89 

1.53 

21.42 

16.47 

14.58 

99.0 

1.37 

1.15 

.81 

1.43 

2 

2.02 

1.64 

125.00 

19.68 

18.59 

118.7 

1.90 

1.80 

.55 

3.28 

3 

1.67 

1.46 

12.24 

16.98 

15.11 

81.3 

2.81 

2.64 

.71 

3.70 

4 

1.56 

1.44 

14.28 

18.63 

16.37 

85.3 

1.95 

1.86 

.47 

3.95 

4 

1.70 

1.54 

10.28 

20.83 

19.20 

109.0 

2.58 

2.39 

.70 

3.41 

4 

1.68 

1.52 

6.59 

17.77 

15.60 

80.3 

2.12 

1.97 

.53 

3.71 

4 

1.76 

1 .61 

8.86 

19.43 

17.06 

58.3 

2.48 

2.35 

.66 

3.54 

4 

1.82 

1.71 

7.56 

8.34 

7.35 

34.8 

1.48 

1.32 

.59 

2.25 

3 

1.81 

1.41 

11.17 

7.96 

6.96 

24  .4 

1.70 

1.54 

.63 

2.42 

3 

1.75 

1.47 

9.52 

10.16 

8.95 

47.7 

2.55 

2.38 

.75 

3.19 

4 

1.92 

1.69 

9.18 

8.77 

8.51 

40.3 

2.01 

1.84 

.69 

2.66 

4 

1.86 

1.55 

10.71 

8.85 

8.08 

35.9 

2.03 

1.82 

.83 

2.19 

3 

1.89 

1.65 

11.68 

12.47 

10.85 

48.6 

2.19 

2.05 

.68 

3.02 

4 

1.76 

1.57 

7.14 

7.60 

5.97 

30.3 

3.37 

2.99 

1.06 

2.83 

4 

2.02 

1.67 

7.56 

3 

7.83 

6.19 

32.3 

3.46 

3.02 

1.13 

2.68 

4 

2.12 

1.65 

7.79 

4 

11.38 

9.50 

32.9 

2.38 

2.19 

.87 

2.52 

3 

1.64 

1.50 

10.28 

3 

4.19 

2.51 

12.9 

.97 

.70 

.58 

1.22 

2 

2.32 

1.47 

17.13 

3 

7.36 

6.59 

35.9 

1.02 

.86 

.53 

1.60 

2 

2.11 

1.61 

23.36 

3 

11.25 

8.73 

47.5 

1.45 

1.28 

.54 

2.35 

3 

1.88 

1.50 

16.06 

3 

GROUP  I 

I  STORES 

10.66 

8.73 

53.1 

1.07 

.81 

.72 

1.13 

2 

2.36 

1.45 

125.00 

4 

7.50 

2.75 

10.1 

1.39 

1.24 

.65 

1.91 

2 

11.95 

1.45 

31.25 

3 

16.05 

14.16 

97.5 

1.50 

1.25 

.85 

1.47 

2 

2.02 

1.45 

125.00 

3 

16.41 

14.21 

98.5 

1.61 

1.39 

.88 

1.57 

2 

1.95 

1.52 

125.00 

3 

19.13 

18.44 

125.2 

1.99 

1.85 

.80 

2.31 

3 

1.56 

1.40 

25.00 

3 

20.31 

17.79 

93.5 

2.36 

2.20 

.67 

3.28 

4 

1.60 

1.45 

10.42 

3 

19.15 

17.55 

102.6 

2.73 

2.66 

.85 

3.14 

4 

1.69 

1.60 

9.62 

3 

22.23 

19.01 

66.1 

4.06 

3.84 

1.17 

3.29 

4 

1.74 

1.52 

8.93 

2 

12.10 

10.10 

37.1 

3.68 

3.58 

.78 

4.60 

5 

1.45 

1.49 

11.36 

3 

11.54 

9.51 

59.2 

2.08 

1.67 

1.00 

1.67 

2 

2.27 

1.49 

20.83 

3 

Note:  The  averages  and  summary  measures  shown  in  the  table  above  for  all  stores,  except  department  stores,  are  based  on  January  1953  through  June  1974  dat 

The  averages  and  summary  measures  for  department  stores  (all  stores)  and  for  Group  II  stores  are  based  on  January  19S4  through  June  1974  data. 


Description  of  Measures  Shown  Above 


The  following  are  brief  descriptions;  more  complete  explanations  appear  in  ’Electronic  Computers 
and  Business  Indicators,”  by  Julius  Shiskin,  issued  as  Occasional  Paper  57  by  the  National  Bureau  of 
Economic  Research,  Inc.,  New  York,  1957 

0  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  original  series 
before  seasonal  or  trading-day  adjustment. 

S  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonal 
component.  It  is  a  measure  of  the  average  monthly  seasonal  change  in  the  unadjusted  series. 

Range  of  seasonal  factor  is  the  difference  between  the  largest  and  smallest  seasonal  factor  for  1 
calendar  year.  It  is  a  measure  of  the  maximum  seasonal  change  in  the  unadjusted  series. 

Cl  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  in  the  seasonally 
adjusted  series. 

I  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  irregular 
component.  The  irregular  component  is  obtained  by  dividing  the  seasonally  adjusted  series  by  the 
cyclical  component. 

C  is  the  average  month-to-month  percentage  change,  without  regard  to  sign,  for  the  cyclical 
component,  which  is  a  smooth,  flexible  moving  average. 

I/C  is  a  measure  of  the  relative  smoothness  (small  values)  or  irregularity  (large  values)  of  the 
seasonally  adjusted  series. 

MCD  (months  for  cyclical  dominance)  gives  an  estimate  of  the  appropriate  time  span  over  which 
to  observe  cyclical  movements  in  a  monthly  series.  In  deriving  MCD,  the  average  (without  regard  to 
sign)  percentage  changes  in  the  irregular  component  and  cyclical  component  are  computed  for 
1-month  spans  (Jan. -Feb.,  Feb.-Mar  ,  etc.)  2-month  spans  (Jan. -Mar.,  Feb. -Apr.,  etc.),  up  to 
5-month  spans.  MCD  is  the  shortest  span  for  which  the  average  change  (without  regard  to  sign)  in 
the  cyclical  component  is  larger  than  the  average  change  (without  regard  to  sign)  in  the  irregular 


component;  that  is,  it  indicates  the  point  at  which  fluctuations  begin  to  be  more  attributable 
cyclical  than  to  irregular  movements.  Since  changes  are  not  computed  for  spans  greater  thai 
months,  all  series  with  an  MCD  greater  than  “5”  are  shown  as  “6.”  MCD  is  small  for  smooth  se 
and  large  for  erratic  series. 

Average  duration  of  run  (ADR)  is  a  measure  of  smoothness,  and  is  equal  to  the  average  num 
of  consecutive  monthly  changes  in  the  same  direction  in  any  series  of  observations.  When  there  is 
change  between  2  months,  a  change  in  the  same  direction  as  the  preceding  change  is  assumed  1 
ADR  is  shown  for  the  seasonally  adjusted  series  Cl,  irregular  component  I,  cyclical  component 
and  the  MCD  moving  average.  The  MCD  moving  average  is  a  monthly  average  (with  the  number 
terms  equal  to  MCD)  of  the  seasonally  adjusted  series. 

A  comparison  of  these  ADR  measures  with  the  expected  ADR  of  a  random  series  gives 
indication  of  whether  the  changes  approximate  those  of  a  random  series.  Over  1 -month  intervals 
expected  ADR  for  a  random  series  is  1.5,  and  the  actual  ADR  falls  between  1.36  and  1.75  about 
percent  of  the  time.  Over  spans  greater  than  1  month  (MCD  spans),  the  expected  value  is  2.  I 
example,  the  ADR  of  Cl  is  1.85  for  household  appliances.  This  indicates  that  1-month  changes 
the  seasonally  adjusted  series,  on  the  average,  reverse  sign  almost  as  often  as  a  random  series.  In 
next  2  columns,  1.68  for  I  and  9.65  for  C  indicates  the  separation  of  the  seasonally  adjusted  sei 
into  an  essentially  random  component  and  the  cyclical  (nonrandom)  component.  Finally,  2.96 
MCD  indicates  that  a  4-month  moving  average  of  the  seasonally  adjusted  series  (4  months  being 
MCD  span)  reverses  direction  on  the  average  about  every  3  months.  The  increase  in  the  ADR  fr 
1.85  for  Cl  to  2.96  for  the  MCD  moving  average  indicates  that  for  this  series  the  use  of  MCD  sp; 
substantially  reduces  the  effect  of  the  irregular  component  upon  the  seasonally  adjusted  series. 

These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is,  I 
months  used  to  compute  the  measures  were  the  same  months  used  to  estimate  the  seasonal  facte 
Current  data,  however,  are  adjusted  by  use  of  factors  projected  from  3  to  8  months  ahead,  and ; 
thus  subject  to  additional  error.  Tests  to  date  indicate  the  MCD  are  probably  2  months  greater  th 
those  shown  above  for  individual  kinds  of  business  and  approximately  1  month  greater  for  to 
retail  sales;  Cl  and  I  arc  approximately  1  1/2  times  the  averages  shown  for  individual  kinds 
business,  with  the  increase  in  irregularity  somewhat  smaller  for  total  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 

: 

(S’ 

Range  of 
seasonal 

factor 

Cl 

I 

C 

T7c 

MCD 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

TOTAL  ACCOUNTS  RECEIVABLE 

ALL  STORES 

Retail  stores,  total.., . 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

Durable  goods  stores,  total . . 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

Nondurable  goods  stores,  total . 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

;.od  stores,  total..., . 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

,neral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

Department  stores . 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

Mail-order  houses  (department  store  merchandise). 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

Dparel  and  accessory  stores,  total . 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

Women's  ready-to-wear  stores . . . 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

jrniture,  home  furnishings,  equip,  stores,  total.. 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2. 10 

3 

1.87 

1.67 

8.41 

3.39 

Furniture,  home  furnishings  stores . „... 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

Furniture  stores . 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2. 19 

3 

2.03 

1.76 

6.61 

3.16 

Household  appliance,  TV,  radio  stores . 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

Household  appliance  stores . . . 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

Ldg.  mtls.,  hardware,  farm  equip,  stores,  total... 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

Lumber  and  other  building  materials  dealers . 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

utomotive  dealers,  total . . 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

Passenger  car  dealers  (franchised) . 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

Tire,  battery,  accessory  dealers . 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

isoline  service  stations . 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

Durable  goods  stores,  total . 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

Nondurable  goods  stores,  total . . 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

;neral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

Department  stores . . . . 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

Dparel  and  accessory  stores,  total . . 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

jrniture,  home  furnishings,  equip,  stores,  total.. 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

Furniture,  home  furnishings  stores . 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

Ldg.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

Lumber  and  other  building  materials  dealers . 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

ltomotive  dealers,  total . 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

Passenger  car  dealers  (franchised) . . 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

isoline  service  stations . . . . 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . . . 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

Durable  goods  stores,  total . 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

Nondurable  goods  stores,  total . 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

?neral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

Department  stores . 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

Dparel  and  accessory  stores,  total . 

4.62 

3.20 

20. 1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

irniture,  home  furnishings,  equip,  stores,  total.. 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

Furniture,  home  furnishings  stores . 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

Household  appliance,  TV,  radio  stores . 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

ltomotive  dealers,  total . 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

Tire,  battery,  accessory  dealers . 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

TOTAL  ACCOUNTS  RECEIVABLE 

GROUP  II  STORES 

Retail  stores,  total . 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

Durable  goods  stores,  total . 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

Nondurable  goods  stores,  total . 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

meral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

Department  stores . 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

Dparel  and  accessory  stores,  total.... . 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

:re,  battery,  accessory  dealers . 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

Durable  goods  stores,  total . 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

{  Nondurable  goods  stores,  total . 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

meral  merchandise  group  without  nonstores  (except 

iepartment  stores  mail  order) . 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

Department  stores . 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

jparel  and  accessory  stores,  total . 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

Durable  goods  stores,  total . 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

Nondurable  goods  stores,  total . 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

rneral  merchandise  group  without  nonstores  (except 

iepartment  stores . . . 

2.70 

2.10 

12.6 

1.60 

.98 

1. 14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

Department  stores . 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

Dparel  and  accessory  stores,  total . 

iH - - - 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4.95 

j 


Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 


STANDARD  CONSOLIDATED  AREA 

CHICAGO,  ILL.  -NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 

NEW  YORK,  N.Y. --NORTHEASTERN  NEW  JERSEY: 

New  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA;  Newark, 
N.J.,  SMSA;  Patterson-Clifton-Passaic,  N.J.,  SMSA;  and  Middlesex  and  Somerset 
Counties,  N.J. 

STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N.  MEX.:  Coextensive  with  Bernalillo  County, 
N.  MEX. 

ANAHEIM-SANTA  ANA-GARDEN GROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 
S.C. 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 
La. 

BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y. ,  and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties, 
Ala. 


BOSTON,  MASS.:1  All  of  Suffolk  County  and  parts  of  Essex, 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 

BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 

CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 

CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 

CHARLESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 

CHARLESTON,  W.  VA.:  Coextensive  with  Kanawha  County, 
W.  Va. 

CHATTANOOGA,  TENN.-GA.:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake.McHenry,  andWill 
Counties,  Ill. 

CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warren 
Counties,  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  Ky.; 
and  Dearborn  County,  Ind. 


CLEVELAND,  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medin; 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

COLUMBUS,  OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 
Ohio 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
Tex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  anc 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  anc 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 

DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich, 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  with  Lane  County,  Oreg. 

FARGO-MOORIIEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK. -OK LA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 

FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 

FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 

GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont, 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO- WINSTON-SALEM-HIGH  POINT,  N.C. :  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


■’■Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Countie: 
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JEENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

\RTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 
Counties,  Conn. 

DNOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

DUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

IDIANAPOLIS,  IND. :  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 

vCKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 

iCKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 

^CKSONVILLE,  FLA.:  Coextensive  with  Duval  County,  Fla. 

ALAMAZOO,  MICH.:  Coextensive  with  Kalamazoo  County, 
Mich. 


\NSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

■'10XVILLE,  TENN. :  Anderson,  Blount,  and  Knox  Counties, 
Tenn. 

\NCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

iNSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

:XINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

INCOLN,  NEBR  :  Coextensive  with  Lancaster  County,  Nebr. 

riTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
Saline  Counties,  Ark. 

!)S  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 

JUISVILLE,  KY.-IND.:  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

IWELL,  MASS  :  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

NCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
Counties,  Va. 

^CON,  GA. :  Bibb  and  Houston  Counties,  Ga. 

LMPHIS,  TENN. -ARK. :  Shelby  County,  Tenn.,  and  Crittenden 
t  County,  Ark. 

AMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

LWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

NNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
i  Ramsey,  and  Washington  Counties,  Minn. 

1BILE,  ALA  :  Baldwin  and  Mobile  Counties,  Ala. 
3NTGOMERY,  ALA..  I  imore  and  Montgomery  Counties,  Ala. 

'  JNC1E,  IND.:  Coextensive  with  Delaware  County,  Ind. 

L’SKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
I  Muskegon  County,  Mich. 


I .SSAU-SUFFOLK,  N.Y..  Nassau  and  Suffolk  Counties,  N.Y.; 
t  established  November  1972. 

;  W  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
’j  Tam  many  Parishes,  La. 


NEW  YORK,  N.Y.:  New  York  City,  Rockland  and  Westchester 
Counties,  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK- PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA. :  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATER  SON- CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG  -WASH.:  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET-WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I. :  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover 
and  Henrico  Counties,  Va. 

ROANOKE,  VA.:  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS,  MO.-ILL.:  St.  Louis  city,  and  Franklin,  Jefferson, 
St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

SAN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIL  GO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 

SAN  FRANCISCO-OAK  I  .AND,  CALIF.:  Alameda,  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 

SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 

SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 

SI:  A  TTLE-EVE  RETT,  WASH.:  King  and  Snohomis  Counties, 
Wash. 

SHRL VL PORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 

SIOUX  CITY,  IOWA-NI  BR.:  Woodbury  County,  Iowa,  and  Dakota 
County,  Nebr. 

SIOUX  FALLS,  S.  DAK.:  Coextensive  with  Minnehaha  County, 
S.  Dak. 

SOUTH  BLND,  IND. .  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH..  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  III. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 

SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 

STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 
Calif. 

SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 
N.Y. 

TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TAMPA-STR.  PETERSBURG,  FLA.:  1 1 illsborough  and  Pinel 
Counties,  Fla. 

TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio, 
Monroe  County,  Mich. 

TOPI  KA,  KANS.:  Coextensive  with  Shawnee  County,  Kans. 

TRENTON,  N.J.  Coextensive  with  Mercer  County,  N.J. 

TUCSON,  ARIZ.  Coextensive  with  Pima  County,  Ariz. 

UTICA- ROME,  N.Y. .  Herkimer  and  Oneida  Counties,  N.Y. 

WACO,  TE'X.:  Coextensive  with  McLennan  County, Tex. 

WASHINGTON,  D.C.-MD.-VA.:  District  of  Columbia;  Mo 
gomery  and  Prince  Georges  Counties,  Md.;  Alexandr 
Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairf 
Loudon  and  Prince  William  Counties,  Va. 

WATERLOO,  IOWA:  Coextensive  with  Black  Hawk  County,  Ic 

WHEE  LING,  W.  VA.-OHIO:  Marshall  and  Ohio  Counties,  W.V 
and  Belmont  County,  Ohio 

WICHITA,  KANS.:  Butler  and  Sedgwick  Counties,  Kans. 

WILKES  BARRE-HAZLETON  PA.:  Coextensive  with  Luzei 
County,  Pa. 

WORCESTER,  MASS.:  Worcester  city,  and  Auburn,  Berl 
Boylston,  Brookfield,  East  Brookfield,  Grafton,  Hold 
Leicester,  Millbury,  Northborough,  Northbridge,  No 
Brookfield,  Oxford,  Paxton,  Shrewsbury,  Spencer,  Sterli 
Sutton,  Upton,  Westborough,  and  West  Boylston  towns 
Worcester  County,  Mass. 

YOUNCSTOWN-WARREN,  OHIO:  Mahoning  and  Trumb 
Counties,  Ohio 
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THE  1972  ECONOMIC  CENSUSES 

Early  in  1973.. .we  asked  the  business  community's  help  in  providing  us  with 
the  basic  information  about  its  business  activities  during  the  year  1972.  The  facts 
were  requested  so  that  we,  in  turn,  could  provide  YOU  with  the  data  from  various 
economic  areas!  NOW — the  results  are  in!  They've  been  analyzed.. .fed  to 
computers.. .and  published  for  YOUR  use.. ..YOUR  needs.. .YOUR  advantage  in 
keeping  up  with  the  latest  trends  in  the  business  and  industrial  worlds. 


There  are  hundreds  of  reports  coming  off  the  press  as  fast  as  figures  are 
tabulated. 


Get  the  facts!  Have  your  name  placed  on  our  mailing  lists  to  receive 
publications  programs,  which  describe  the  contents  of  the  reports  and  list  the 
scheduled  release  dates,  and  publication  announcements,  which  furnish  prices  and 
order  forms  for  reports  in  print.  Please  fill  in  the  request  form  below  and  mail  to: 

Subscriber  Services  Section  (Publications) 

Bureau  of  the  Census 
Washington,  D.C.  20233 


(please  detach  along  this  dotted  line) 

Please  send  information  on  reports  dealing  with  the  following  subjects: 


□  Retail  Trade 

□  Wholesale  Trade 

□  Selected  Services 


G  Manufactures  G  Transportation 

G  Minerals  G  Enterprise  Statistics 

G  Construction  Industries  G  Minority-Owned  Businesses 
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Sales 

Total  1975  annual  sales  of  all  retail  stores  in  the  United  States 
were  estimated  at  $584.1  billion,  9  percent  above  the  $537.8  billion 
estimated  for  1974.  Excluding  the  automotive  group,  annual  sales 
were  8  percent  above  1974.  Annual  sales  of  durable  goods  stores 
increased  8  percent  from  the  previous  year,  while  those  of  nondur¬ 
able  goods  stores  increased  9  percent  for  the  same  period.  All  major 
kind-of-business  groups  showed  percent  increases  in  comparison 
with  1 974.  In  the  durable  goods  stores  category  the  advance  was  led 
by  the  automotive  dealers,  up  10  percent;  followed  by  the  building 
materials,  hardware,  farm  equipment  dealers,  up  5  percent;  and 
furniture,  home  furnishings  and  equipment  stores,  up  2  percent.  In 


the  nondurable  goods  stores  category  eating  and  drinking  places 
showed  the  largest  increase,  up  14  percent;  followed  by  food  stores, 
up  10  percent;  apparel  and  accessory  stores  and  the  general  mer¬ 
chandise  group  (including  nonstores),  each  up  7  percent. 

Total  sales  of  all  retail  stores  in  the  United  States  for  December 
1975,  adjusted  for  seasonal  variation  and  trading-day  differences 
but  not  for  price  changes,  were  estimated  at  $51.7  billion. These 
adjusted  sales  were  about  3  percent  above  November  1975  and  15 
percent  above  December  1974.  Excluding  the  automotive  group, 
these  estimates  were  about  1  percent  above  November  and  12  per¬ 
cent  above  December  of  last  year.  The  adjusted  October-December 
total  sales  were  2  percent  above  the  prior  3  mouths  and  12  percent 
above  the  comparable  period  a  year  ago. 


Percent  Change  in  Sales  of  Retail  Stores  by  Geographic  Division: 

1975  From  1974 

(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Inquiries  concerning  this  report  should  be  addressed  to  Conrad  Alexander,  Business  Division, 
Bureau  of  the  Census,  Washington,  D.C.  20233.  Telephone  (301)  763-7128. 


U.S.  DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 


Oata  on  retail  trade,  published  in  the  Weekly  Retail  Sales  Report,  Advance  Monthly 
Retail  Sales  Report,  the  Monthly  Retail  Trade  Report,  and  the  Annual  Retail  Trade 
Report  are  available  on  a  single  subscription  from  the  Superintendent  of  Documents, 
Government  Printing  Office,  Washington,  D.C.,  20402,  at  $30.10  per  year.  Add  $7.55  for 
each  subscription  to  a  foreign  address.  Single  copies  of  the  Monthly  Retail  Trade  Report 
are  available  from  Subscriber  Services  Section  (Publications),  Bureau  of  the  Census, 
Washington,  D.C.,  20233  at  70  cents  each. 
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Adjusted  sales  of  durable  goods  stores  increased  7  percent  from 
November  1975  and  24  percent  from  December  1974.  In  compari¬ 
son  with  November  1975,  adjusted  sales  in  the  durable  goods  stores 
category  were  as  follows:  Automotive  dealers,  up  12  percent;  furni¬ 
ture,  home  furnishings  and  equipment  stores,  virtually  unchanged; 
and  building  materials,  hardware,  farm  equipment  dealers,  down  2 
percent. 

Adjusted  sales  of  nondurable  goods  stores  were  1  percent  above 
November  1975  and  1 1  percent  above  December  1974.  In  compari¬ 
son  with  November  1975,  adjusted  sales  in  the  nondurable  goods 
stores  category  were  as  follows:  Apparel  and  accessory  stores,  up  3 
percent;  eating  and  drinking  places  and  general  merchandise  stores 
(including  nonstores),  each  up  2  percent;  and  food  stores,  virtually 
unchanged. 


Accounts  Receivable 

Retail  stores  in  the  United  States  reported  $27.6  billion  in  to 
adjusted  accounts-receivable  balances  owed  by  customers  as 
December  31,  1975.  This  figure  represents  $16.6  billion  forinst;? 
ment  accounts  and  $1 1.0  billion  for  charge  accounts. 


Total  December  accounts-receivable  balances  increased  about 
percent  over  November  1975  and  2  percent  above  December  19" 
December  installment  accounts  and  charge  accounts  each  increasji 
1  percent  from  the  previous  month.  Compared  with  Decemt 
1974,  installment  account  balances  were  virtually  unchanged  whj 
charge  account  balances  increased  6  percent. 


Annual  Per  Capita  Retail  Sales,  United  States: 
1972  Through  1975 
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Average  Monthly  Sales  of  Retail  Stores  in 
the  United  States:  Oct.  1974  -  Dec.  1975 

(Monthly  sales  based  on  average  of  a  3-month  period:  Data  ADJUSTED 
for  seasonal  variations,  holiday  and  trading-day  differences) 
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Monthly  Sales  of  All  Retail  Stores  for  the  United  States 
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With  January  1968.  entries  are  based  on  data  developed  ftont  the  revised  sample  design  introduced  in  the  August  1971  Monthly  Retail  Ttade  Report.  Because  the  sample  revision  had  little  effect  on  total  retail  sales 
3Hime  for  p«nods  prior  to  1968,  back  month  entries  are  not  revised  but  are  carried  as  initially  issued. 
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Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

Tot  a 

197f 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

.  Nov 

Dec.1'  | 

Data  NOT  ADJUSTED  for  seasonal  variations, 

holiday  or  trading-day  differences 

Retail  stores,  total . 

41,315 

39 , 802 

44,937 

45,896 

51,204 

49,052 

50,026 

50,663 

48,275 

52,046 

1 

50,526 

1 

60,346 

584 

Total  (excluding  automotive  group) . 

34,583 

32,544 

37,296 

37,474 

42,024 

39,710 

40,415 

41,851 

39,736 

42,312 

42,104 

52,010 

482, 

Durable  goods  stores,  total . 

12,051 

12,279 

13,270 

14,588 

15,987 

16,126 

16,374 

15,575 

15,453 

16,919 

15,248 

16,801 

180, 

Nondurable  goods  stores,  total . 

29,264 

27,523 

31,667 

31,308 

35,217 

32,926 

33,652 

35,088 

32,822 

35,127 

35,278 

43,545 

403 

Food  stores,  total . 

10,568 

9,678 

10,706 

10,178 

11,687 

10,789 

11,433 

11,754 

10,712 

11,432 

11,008 

11,691 

131, 

Grocery  stores . 

9,895 

9,032 

9,967 

9,452 

10,893 

10,009 

10,647 

10,971 

9,962 

10,648 

10,265 

10,840 

122, 

Meat  and  fish  (seafood)  markets . 

233 

222 

249 

262 

268 

258 

263 

261 

262 

267 

258 

286 

3, 

Retail  bakeries . 

117 

112 

120 

115 

127 

122 

112 

122 

123 

137 

121 

123 

1, 

Eating  and  drinking  places . 

3,443 

3,  288 

3,668 

3,773 

4,183 

4,207 

4,228 

4,373 

3,983 

4,208 

4,050 

4,140 

47, 

Eating  places . 

2,807 

2,689 

3,024 

3,120 

3,493 

3,515 

3,547 

3,679 

3",  319 

3,509 

3,373 

3,436 

39, 

Restaurants,  lunchrooms,  cafeterias . 

2,266 

2,191 

2,476 

2,509 

2,729 

2,733 

2,802 

2,875 

2,629 

2,794 

2,720 

2,759 

31, 

Drinking  places . 

636 

599 

644 

653 

690 

692 

681 

694 

664 

699 

677 

704 

8, 

General  merchandise  group  with  nonstores1 . 

5,588 

5,524 

7,039 

7,059 

8,047 

7,502 

7,288 

7,983 

7,709 

8,226 

9,432 

13,902 

95, 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

5,108 

5,036 

6,489 

6,503 

7,488 

6,973 

6,759 

7,427 

7,099 

7,531 

8,778 

13,261 

88, 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

4,238 

4,109 

5,325 

5,385 

6,255 

5,853 

5,651 

6,142 

5,879 

6,159 

7,258 

11,188 

73, 

Department  stores . 

3,418 

3,334 

4,367 

4,449 

5,170 

4,827 

4,611 

5,066 

4,904 

5,104 

6,032 

9,428 

60, 

Variety  stores . 

524 

542 

706 

660 

798 

713 

665 

789 

700 

737 

830 

1,351 

9, 

Mail-order  houses  (department  stores 

merchandise)2 . 

346 

385 

458 

458 

435 

407 

443 

496 

520 

635 

690 

722 

5, 

Apparel  and  accessory  stores,  total . 

1,770 

1,606 

2,077 

1,949 

2,232 

2,072 

1,970 

2,279 

2,191 

2,300 

2,409 

3,863 

26, 

Men's,  boys'  wear  stores3 . 

428 

375 

454 

436 

516 

502 

440 

475 

450 

491 

549 

954 

6, 

Men's,  boys'  clothing,  furnishing  stores . 

421 

369 

448 

427 

509 

496 

433 

466 

441 

481 

539 

940 

5, 

Women's  apparel,  accessory  stores4 . 

687 

626 

795 

749 

869 

797 

783 

899 

872 

942 

942 

1,440 

10, 

Women's  ready-to-wear  stores . 

592 

536 

692 

650 

748 

682 

674 

779 

756 

810 

809 

1,245 

8, 

Family  clothing  stores . 

304 

279 

359 

349 

392 

353 

345 

403 

364 

382 

419 

765 

4, 

Shoe  stores . 

272 

247 

349 

311 

354 

323 

303 

374 

382 

362 

361 

480 

4, 

Furniture,  home  furnishings,  and  equipment 

stores,  total . . . 

1,931 

1,793 

1,971 

2,010 

2,  124 

2,144 

2,167 

2,177 

2,184 

2,308 

2,389 

2,949 

26, 

Furniture,  home  furnishings  stores . 

1,149 

1,079 

1,176 

1,207 

1,260 

1,269 

1,283 

1,281 

1,247 

1,379 

1,419 

1,557 

15, 

Furniture  stores . 

830 

783 

856 

884 

929 

925 

943 

952 

896 

976 

989 

1,131 

11. 

Household  appliance,  TV,  radio  stores . 

610 

554 

605 

620 

679 

697 

708 

707 

730 

721 

747 

1,037 

8, 

Household  appliance  stores . 

389 

342 

373 

368 

411 

425 

441 

438 

466 

437 

431 

547 

5, 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,156 

2,059 

2,368 

2,825 

3,185 

3,141 

3,145 

3,068 

3,250 

3,343 

2,808 

2,880 

34, 

Building  materials  and  hardware,  total5 . 

1,498 

1,439 

1,631 

1,879 

2,199 

2,212 

2,244 

2,189 

2,203 

2,317 

2,090 

2,113 

24, 

Lumber  and  other  bldg,  materials  dealers5 . 

1,152 

1,092 

1,237 

1,418 

1,628 

1,668 

1,721 

1,701 

1,709 

1,802 

1,597 

1,499 

18, 

Hardware  stores . 

346 

347 

394 

461 

571 

544 

523 

488 

494 

515 

493 

614 

5, 

Automotive  dealers,  total . 

6,732 

7,258 

7,641 

8,422 

9,180 

9,342 

9,611 

8,812 

8,539 

9,734 

8,422 

8,336 

102, 

Passenger  car,  other  automotive  dealers . 

6,148 

6,693 

6,954 

7, 663 

8,347 

8,499 

8,783 

8,023 

7,785 

8,936 

7,647 

7,500 

92, 

Passenger  car  dealers6 . 

5,767 

6,270 

6,399 

6,953 

7,457 

7,648 

7,944 

7,276 

7,154 

8,401 

7,181 

7,052 

85, 

Passenger  car  dealers  (franchised) . 

5,385 

5,865 

5,947 

6,488 

6,926 

7,158 

7,445 

6,752 

6,673 

7,887 

6,708 

6,591 

79, 

Tire,  battery,  accessory  dealers . 

584 

565 

687 

759 

833 

843 

828 

789 

754 

798 

775 

836 

9, 

Gasoline  service  stations . 

3,278 

3,053 

3,424 

3,468 

3,715 

3,750 

4,067 

4,100 

3,757 

3,817 

3,649 

3,781 

43, 

Drug  and  proprietary  stores . 

1,379 

1,332 

1,430 

1,407 

1,529 

1,494 

1,473 

1,515 

1,450 

1,505 

1,470 

2,072 

18, 

Liquor  stores.. . 

801 

745 

837 

806 

945 

909 

968 

953 

876 

930 

936 

1,279 

10, 

Data  ADJUSTED  for  seasonal  variations,  holiday  and 

trading-day  differences 

Retail  stores,  total . 

46,006 

46,914 

45,951 

46,813 

48,173 

48,578 

49,655 

49,925 

49,549 

50,165 

1 

50,293 

51,699 

Total  (excluding  automotive  group) . 

38,259 

38,494 

38,590 

38,912 

39,910 

40,131 

40,805 

41,054 

40,850 

41, 140 

41,533 

41,866 

Durable  goods  stores,  total . 

14,126 

14,664 

13,378 

14, 165 

14,703 

14,965 

15,432 

15,506 

15,440 

15,775 

15,763 

16,813 

Nondurable  goods  stores,  total . 

31,880 

32,250 

32,573 

32,648 

33,470 

33,613 

34,223 

34,419 

34,109 

34,390 

34,530 

34,886 

Food  stores,  total . 

10,672 

10,643 

10 , 805 

10,598 

10,875 

11,023 

11,282 

11,167 

10,969 

11,264 

11,219 

11,166 

Grocery  stores . 

9,945 

9,925 

10,058 

9,846 

10,105 

10,255 

10,531 

10,429 

10,217 

10,501 

10,432 

10,383 

Eating  and  drinking  places . 

3,784 

3,828 

3,821 

3,898 

3,935 

3,984 

3,933 

3,901 

3,940 

4,078 

4,184 

4,251 

General  merchandise  group  with  nonstores1 . 

7,261 

7,533 

7,599 

7,638 

7,981 

7,994 

7,903 

8,091 

8,102 

7,958 

8,296 

8,442 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

6,704 

7,000 

7,058 

7,068 

7,429 

7,421 

7,321 

7,523 

7,505 

7,359 

7,725 

7,865 

Department  stores..., . 

4,497 

4,743 

4,852 

4,825 

5,094 

5,081 

5,017 

5,201 

5, 162 

5,029 

5,348 

5,418 

Variety  stores . 

720 

746 

739 

746 

788 

774 

728 

799 

773 

751 

766 

715 

Mail-order  houses  (department  stores 

merchandise ) 2 . 

485 

489 

456 

476 

482 

496 

510 

509 

534 

522 

490 

556 

Apparel  and  accessory  stores,  total . 

2,118 

2,189 

2,099 

2,179 

2,216 

2,223 

2,236 

2,336 

2,251 

2,243 

2,271 

2,337 

Men's,  boys'  wear  stores3 . 

473 

518 

506 

506 

506 

517 

511 

523 

501 

491 

504 

527 

Women's  apparel,  accessory  stores4 . 

844 

828 

820 

819 

854 

863 

876 

948 

879 

894 

886 

886 

Shoe  stores . 

323 

344 

310 

337 

356 

346 

344 

353 

353 

349 

355 

355 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

2,040 

2,051 

2,046 

2,132 

2,139 

2,168 

2,171 

2,202 

2,214 

2,241 

2,349 

2,359 

Furniture,  home  furnishings  stores . 

1,237 

1,235 

1,199 

1,244 

1,216 

1,245 

1,280 

1,277 

1,280 

1,318 

1,388 

1,388 

Household  appliance,  TV,  radio  stores . 

625 

633 

660 

686 

716 

723 

688 

711 

735 

720 

747 

754 

Building  materials,  hardware,  farm  equipment 

dealers,  total . 

2,886 

2,739 

2,522 

2,707 

2,842 

2,848 

2,884 

2, 873 

2,990 

2,953 

3,031 

2,978 

Lumber  and  other  bldg,  materials  dealers5 . 

1,424 

1,415 

1,355 

1,415 

1,517 

1,515 

1,515 

1,505 

1,574 

1,599 

1,714 

1,581 

Hardware  stores . . 

471 

477 

464 

468 

489 

484 

478 

472 

490 

490 

495 

516 

Automotive  dealers,  total  . 

7,747 

8,420 

7,361 

7,901 

8,263 

8,447 

8,850 

8,871 

8,  699 

9,025 

8,760 

9,833 

Passenger  car,  other  automotive  dealers . 

7,022 

7,675 

6,623 

7,164 

7,508 

7,654 

8,082 

8,120 

7,936 

8,274 

8,007 

9,058 

Tire,  battery,  accessory  dealers . 

725 

745 

738 

737 

755 

793 

768 

751 

763 

751 

753 

775 

Gasoline  service  stations . 

3,465 

3,465 

3,497 

3,532 

3,565 

3,616 

3,790 

3,832 

3,803 

3,738 

3,690 

3,823 

Drug  and  proprietary  stores . 

1,436 

1,449 

1,488 

1,455 

1,499 

1,532 

1,525 

1 ,526 

1,525 

1,519 

1,562 

1,546 

Liquor  stores . 

871 

882 

903 

884 

919 

941 

927 

929 

936 

929 

929 

924 

See  footnotes  at  end  of  table. 


Table  1.  Estimated  Monthly  Retail  Sales  by  Kind  of  Business  for  the  United  States — Continued 


(Millions  of  dollars) 


Kind  of  business 

1974 

Total 

Jan . 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . 

1974 

Data  NOT  ADJUSTED  for 

seasonal  variations 

holiday  or  trading 

day  dlffe 

rences 

Retail  stores,  total . 

37,923 

36,668 

42,709 

44,200 

47,033 

45,609 

46,034 

48,444 

43 , 800 

46,758 

46,351 

— 

52,253 

537,782 

Total  (excluding  automotive  group) . 

31,453 

30,277 

34,911 

35,928 

38,246 

36,960 

37,054 

39,475 

36,209 

38,780 

39,386 

46,014 

444,693 

Durable  goods  stores,  total . 

11,477 

11,293 

13,603 

14,445 

15,457 

15,150 

15,477 

15,614 

13,858 

14,501 

13,085 

13,353 

167,313 

Nondurable  goods  stores,  total . 

26,446 

25 ,375 

29,106 

29,755 

31 ,576 

30,459 

30,557 

32,830 

29,942 

32,257 

33,266 

38,900 

370,469 

od  stores,  total . 

9,145 

8,750 

9,734 

9,348 

10,217 

9,942 

10,085 

11,014 

9,841 

10,304 

10,705 

10,678 

119,763 

Grocery  stores . 

8,528 

8,142 

9,072 

8,670 

9,510 

9,227 

9,359 

10,250 

9,116 

9,562 

10,013 

9,898 

111,347 

Meat  and  fish  (seafood)  markets . 

223 

218 

238 

228 

247 

249 

253 

260 

266 

269 

243 

254 

2,948 

Retail  bakeries . 

105 

103 

112 

114 

120 

120 

116 

129 

128 

143 

125 

127 

1,445 

ting  and  drinking  places . 

2,995 

2,854 

3,238 

3  ,288 

3,606 

3,702 

3,734 

3,942 

3,583 

3,685 

3,592 

3,621 

41,840 

Eating  places . 

2,400 

2,287 

2,608 

2,673 

2,958 

3,043 

3,078 

3,260 

2,951 

3,029 

2,923 

2,929 

34,139 

Restaurants,  lunchrooms,  cafeterias . 

1,920 

1,846 

2,105 

2,099 

2,298 

2,378 

2,434 

2,552 

2,324 

2,414 

2,366 

2,358 

27,094 

Drinking  places . 

595 

567 

630 

615 

648 

659 

656 

682 

632 

656 

669 

692 

7,701 

neral  merchandise  group  with  nonstores1 . 

5,511 

5,315 

6,735 

7,166 

7,439 

7,070 

6,893 

7,625 

7,034 

7,711 

8,751 

12,036 

89,286 

General  merchandise  group  without  nonstores1 

(except  department  stores  mall  order) . 

5,037 

4,817 

6,174 

6,615 

6,870 

6,563 

6,376 

7,059 

6,460 

7,059 

8,089 

11,416 

82,535 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

4,177 

3,919 

5,058 

5,428 

5,693 

5,484 

5,273 

5,806 

5,325 

5,723 

6,567 

9,529 

67,982 

Department  stores . 

3,369 

3,167 

4,132 

4,476 

4,677 

4,490 

4,281 

4,749 

4,386 

4,726 

5,427 

7,991 

55,871 

Variety  stores . 

519 

517 

637 

711 

727 

689 

664 

759 

662 

727 

817 

1,285 

8,714 

Mail-order  houses  (department  stores 

merchandise) 2 . 

341 

381 

479 

476 

450 

390 

439 

494 

473 

609 

705 

602 

5,839 

parel  and  accessory  stores,  total . 

1 ,700 

1  ,518 

1,848 

2,130 

2,044 

1,978 

1,879 

2,125 

1,997 

2,096 

2,191 

3  ,358 

24,864 

Men's,  boys'  wear  stores3 . 

409 

344 

399 

465 

481 

461 

415 

466 

429 

461 

506 

832 

5,668 

Men's,  boys'  clothing,  furnishings  stores . 

403 

339 

393 

456 

473 

452 

407 

459 

420 

451 

497 

815 

5,565 

Women's  apparel,  accessory  stores4 . 

636 

589 

703 

781 

784 

749 

747 

796 

784 

844 

853 

1,285 

9,551 

Women's  ready-to-wear  stores . 

542 

491 

592 

660 

665 

634 

635 

684 

677 

722 

724 

1,092 

8,118 

Family  clothing  stores . 

280 

257 

326 

378 

361 

354 

332 

393 

345 

365 

400 

657 

4,448 

Shoe  stores . 

292 

253 

323 

397 

331 

322 

301 

358 

341 

325 

325 

411 

3,979 

miture,  home  furnishings,  and  equipment 

tores,  total . 

1,928 

1,803 

2,077 

2,034 

2,175 

2,122 

2,178 

2,244 

2,116 

2,175 

2,159 

2,533 

25,544 

Furniture,  home  furnishings  stores . 

1,123 

1  ,076 

1,267 

1,251 

1,362 

1,314 

1,333 

1,367 

1,258 

1,331 

1,314 

1,368 

15,364 

Furniture  stores . 

814 

767 

884 

880 

937 

911 

950 

994 

910 

949 

959 

1,014 

10,969 

Household  appliance,  TV,  radio  stores . 

654 

588 

642 

626 

649 

648 

691 

699 

664 

647 

643 

855 

8,006 

Household  appliance  dealers . 

435 

385 

416 

422 

441 

441 

470 

466 

428 

423 

397 

512 

5,236 

tiding  materials,  hardware,  farm  equipment 

ealers,  total . 

2,014 

2,082 

2,561 

2,860 

3,095 

3,048 

3,040 

2,997 

2,887 

3,032 

2,535 

2,396 

32,547 

Building  materials  and  hardware,  total5 . 

1,453 

1,496 

1,781 

2,008 

2,210 

2,193 

2,266 

2,209 

2,057 

2,161 

1  ,897 

1,760 

23,491 

Lumber  and  other  bldg,  materials  dealers5 . 

1,150 

1 ,178 

1,410 

1,589 

1,720 

1 ,699 

1,796 

1,765 

1,628 

1,699 

1,453 

1,241 

18,328 

Hardware  stores . 

303 

318 

371 

419 

490 

494 

470 

444 

429 

462 

444 

519 

5,163 

tomotive  dealers,  total . 

6,470 

6,391 

7,798 

8,272 

8,787 

8,649 

8,980 

8,969 

7,591 

7,978 

6,965 

6,239 

93,089 

Passenger  car,  other  automotive  dealers . 

5,917 

5,867 

7,158 

7,556 

8,030 

7,902 

8,214 

8,221 

6,909 

7,250 

6,241 

5,508 

84,773 

Passenger  car  dealers6 . 

5,459 

5,339 

6,430 

6,779 

7,180 

7,043 

7,409 

7,517 

6,354 

6,762 

5,839 

5,142 

77,253 

Passenger  car  dealers  (franchised) . 

5,091 

4,983 

5,954 

6,311 

6,717 

6,568 

6,919 

7,028 

5,910 

6,322 

5,446 

4,804 

72,053 

Tire,  battery,  accessory  dealers . 

553 

524 

640 

716 

757 

747 

766 

748 

682 

728 

724 

731 

8,316 

soline  service  stations . 

2,793 

2,692 

3,088 

3,181 

3,408 

3,537 

3,695 

3,738 

3,426 

3,546 

3,400 

3,406 

39,910 

ug  and  proprietary  stores . 

1,267 

1,255 

1,329 

1  ,363 

1,393 

1  ,364 

1,364 

1,429 

1,330 

1,399 

1,378 

1,914 

16,785 

quor  stores . 

740 

697 

775 

778 

837 

831 

893 

919 

818 

867 

923 

1,207 

10,285 

Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day 

differences 

Retail  stores,  total . 

r43 , 079 

r43 , 295 

r43 , 938 

r44 , 406 

r44 ,789 

r44 ,727 

r45 , 905 

46,920 

45 ,858 

45,844 

44,529 

i 

1 

45,109 

■ 

Total  (excluding  automotive  group) . 

35,458 

35 , 898 

36,469 

36,639 

37,040 

36,763 

37,793 

38,013 

37,984 

38,289 

37,550 

37,463 

Durable  goods  stores,  total . 

r13 , 672 

r13,488 

r13 , 726 

r14 , 064 

r14 , 1S4 

r14 , 183 

r14 ,512 

15,245 

14,100 

13,686 

13,035 

13,554 

Nondurable  goods  stores,  total . 

29,407 

29 , 807 

30,212 

30,342 

30 , 605 

30,544 

31,393 

31,675 

31,758 

32,158 

31,494 

31,555 

od  stores,  total . 

9,551 

9,634 

9,594 

9,689 

9,795 

9,782 

10,090 

10,261 

10,363 

10,431 

10,455 

10,330 

-  Ilfllp 

Grocery  stores . 

8,874 

8,957 

8,912 

9,003 

9,109 

9,082 

9,387 

9,553 

9,626 

9,698 

9,740 

9,610 

ting  and  drinking  places . 

3,331 

3,326 

3,318 

3  ,429 

3,402 

3,441 

3,473 

3,498 

3,530 

3,623 

3,715 

3,721 

leral  merchandise  group  with  nonstores1 . 

7,234 

7,237 

7,543 

7,438 

7,558 

7,454 

7,541 

7,527 

7,578 

7,533 

7,409 

7,371 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

6,666 

6,677 

6,992 

6,863 

7,004 

6,905 

6,986 

6,959 

7,006 

6,960 

6,865 

6,758 

Department  stores . 

4,456 

4,486 

4,701 

4,663 

4,763 

4,663 

4,710 

4,740 

4,737 

4,712 

4,627 

4,608 

Variety  stores . 

738 

707 

753 

716 

733 

728 

740 

746 

745 

753 

732 

684 

Mail-order  houses  (department  stores 

merchandise) 2 . 

470 

485 

498 

494 

487 

492 

513 

492 

514 

513 

499 

415 

oarel  and  accessory  stores,  total . 

2,053 

2,074 

2,149 

2,010 

2,075 

2,069 

2,148 

2,129 

2,122 

2,087 

1,982 

2,032 

den's,  boys'  wear  stores3 . 

456 

476 

501 

482 

482 

458 

484 

507 

495 

477 

450 

444 

Vomen's  apparel,  accessory  stores4 . 

785 

781 

800 

742 

794 

793 

840 

810 

824 

817 

766 

800 

Shoe  stores . 

357 

354 

361 

337 

333 

338 

350 

332 

318 

321 

307 

303 

IIBBB 

rniture,  home  furnishings,  and  equipment 

tores,  total . 

2,058 

2,032 

2,191 

2,163 

2,215 

2,137 

2,237 

2,212 

2,198 

2,111 

2,067 

2,004 

y#3? 

furniture,  home  furnishings  stores . 

1,211 

1,231 

1,316 

1,290 

1 ,342 

1,302 

1,346 

1  ,325 

1,335 

1,282 

1,240 

1,193 

household  appliance,  TV,  radio  stores . 

672 

679 

703 

699 

687 

647 

716 

691 

676 

638 

629 

617 

tiding  materials,  hardware,  farm  equipment 

salers,  total . 

2,716 

2,797 

2,764 

2,760 

2,828 

2,743 

2,812 

2,715 

2,702 

2,674 

2,617 

2,539 

timber  and  other  bldg,  materials  dealers5 . 

1,447 

1,518 

1,572 

1,591 

1,606 

1 ,572 

1,598 

1  ,509 

1,514 

1 ,517 

1,465 

1,412 

lardware  stores . 

411 

443 

456 

421 

434 

424 

430 

415 

444 

440 

427 

431 

tomotive  dealers,  total . 

r7 ,621 

r7 ,397 

r7,469 

r7  , 7  67 

r7,749 

r7 , 964 

re,ii2 

8,907 

7,874 

7,555 

6,979 

7,646 

Passenger  car,  other  automotive  dealers . 

r6 , 933 

r6 ,709 

r6 ,787 

r7 , 087 

r7 , 052 

r7 , 279 

r7,394 

8,219 

7,158 

6,855 

6,314 

6,956 

Tire,  battery,  accessory  dealers . 

688 

688 

682 

680 

697 

685 

718 

688 

716 

700 

665 

690 

iSilill 

soline  service  stations . 

2,952 

3,059 

3,154 

3,236 

3,312 

3,421 

3,453 

3,480 

3,503 

3,507 

3,397 

3,399 

ig  and  proprietary  stores . 

1,323 

1,370 

1,376 

1,408 

1,389 

1 ,402 

1,421 

1 ,408 

1,415 

1,429 

1,402 

1,461 

juor  stores . 

820 

824 

829 

842 

832 

831 

864 

887 

888 

891 

884 

886 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  In  table  13.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately, 
ntevised.  ^Preliminary  estimates. 

1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order.  2  Includes  sales  made  by 

11-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3Includes  men's,  boys'  clothing  and  furnishings  stores  and  custom  tailors.  4Inlcudes 

nen’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores.  5Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing 

1  electrical  stores.  ^Includes  both  franchised  and  nonf ranchlsed  car  dealers. 
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Table  2.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  the  United  States 


Kind  of  business 


Percent  change 
sales — all  retail 

in 

stores 

December  1975 

12  months 

from — 

1975 

from 

Dec. 

Nov. 

12  months 

1974 

1975 

1974 

Kind  of  business 


Percent  change  in 
sales — all  retail  stores 


December  1975 
f  rom — 


Dec. 

1974 


Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


Retail  stores,  total . 

+15 

+  19 

+  9 

Total  (excluding  automotive  group) . 

+  13 

+  24 

+  8 

Durable  goods  stores,  total . 

+  26 

+  10 

+8 

Nondurable  goods  stores,  total . 

+  12 

+  23 

+  9 

Food  stores,  total . 

+  9 

+6 

+  10 

Grocery  stores . 

+  10 

+6 

+10 

Meat  and  fish  (seafood)  markets . 

+  13 

+  11 

+5 

Fruit  stores,  vegetable  markets* . 

+25 

+  13 

+25 

Candy,  nut,  confect ionery  stores* . 

+  12 

+64 

+  6 

Retail  bakeries . 

-3 

+  2 

0 

Eating  and  drinking  places . 

+14 

+  2 

+  14 

Eating  places . 

+17 

+2 

+16 

Restaurants,  lunchrooms,  cafeterias . 

+17 

+  1 

+  16 

Drinking  places . 

+  2 

+  4 

+4 

General  merchandise  group  with  nonstores1 . 

+16 

+  47 

+  7 

General  merchandise  group  without  nonstores1 
(except  department  stores  mail  order) . 

+16 

+  51 

+  7 

Department  stores  and  miscellaneous  general 
merchandise  stores . 

+17 

+  54 

+  8 

Department  stores . 

+18 

+56 

+  9 

Variety  stores . 

+5 

+  63 

+3 

Mail-order  houses  (department  stores 
merchandise)2 . 

+  20 

+  5 

+3 

Apparel  and  accessory  stores,  total . 

+15 

+60 

+  7 

Men's,  boys'  clothing,  furnishings  stores.... 

+  15 

+  74 

+  7 

Women's  apparel,  accessory  stores3 . 

+12 

+53 

+  9 

Women's  ready-to-wear  stores . 

+  14 

+  54 

+  11 

Family  clothing  stores . 

+16 

+83 

+6 

Women’s  accessory  and  specialty  stores* . 

+  7 

+  58 

-5 

Shoe  stores . 

+  17 

+33 

+3 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture  stores . 

Floor  coverings  stores* . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Radio  and  television  stores* . 

Music  stores* . 


Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  building  materials  dealers4 

Paint,  glass,  wallpaper  store* . 

Plumbing,  heating,  and  air-conditioning 

equipment  dealers* . 

Hardware  stores . . 

Farm  equipment  dealers* . 


Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised). 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations. 


Fuel  and  ice  dealers* . 

Fuel  and  ice  dealers,  except  fuel  oil*. 
Fuel  oil  dealers* . 


Drug  and  proprietary  stores . 

Liquor  stores . 

Jewelry  stores* . 

Florist* . 

Book  stores* . 

Stationery  stores* . 

Camera,  photographic  supplies  stores*. 
Optical  goods  stores* . 


Based  on  data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


Nov. 

1975 


12  montl 
1975 
from 
12  montl 
1974 


+  16 

+23 

+  12 

+14 

+  19 

-4 

+21 

+39 

+7 

+27 

+  43 

+55 

+ 

+  15 

+59 

+ 

+20 

+3 

+21 

-6 

+3 

-19 

+  49 

+10 

+ 

+18 

+25 

+ 

+21 

+  7 

+ 

+34 

-1 

+ 

+37 

-2 

+ 

+37 

-2 

+ 

+  14 

+8 

+  11 

+4 

+ 

+  11 

+54 

+10 

+44 

+  12 

+59 

+  8 

+  41 

+6 

+37 

+  25 

+162 

+5 

+47 

+  49 

+63 

+. 

+  7 

+47 

+* 

+38 

+62 

+: 

+  17 

+12 

+] 

Retail  stores,  total . 

+  15 

+3 

Men's,  boys'  wear  stores5 . 

+19 

+5 

Women's  apparel,  accessory  stores3 . 

+11 

0 

Total  (excluding  automotive  group) . 

+  12 

+  1 

+  17 

Durable  goods  stores,  total . 

+24 

+  7 

Furniture,  home  furnishings,  and  equipment 

+11 

+  1 

stores,  total . 

+  18 

Food  stores,  total . 

+8 

0 

Household  appliance,  TV,  radio  stores . 

+22 

+  1 

Grocery  stores . 

+8 

0 

Bldg,  mtls.,  hardware,  farm  equip,  dealers,  total 

+17 

-2 

Lumber  and  other  building  materials  dealers4 

+  12 

-8 

Eating  and  drinking  places . 

+  14 

+2 

General  merchandise  group  with  nonstores1 . 

+  15 

Automotive  dealers,  total . 

+29 

+12 

General  merchandise  group  without  nonstores1 

Passenger  car  and  other  automotive  dealers6. 

+30 

+13 

(except  department  stores  mail  order) . 

+  16 

+2 

Tire,  battery,  accessory  dealers . 

+12 

+3 

Department  stores . 

+  12 

Variety  stores . 

+5 

Mail-order  houses  (department  stores 

Drug  and  proprietary  stores . 

+6 

-1 

merchandi  se ) 2 . . . 

+34 

+  13 

Note:  Sampling  variabilities,  based  on  unadjusted  data 

are  shown  in  table  13 

for  kinds  of  business  without  an  asterisk.  For 

kinds  of  bi 

isiness  with 

asterisk,  see  table  14. 


*See  Explanatory  Materials,  p.  33, 

1Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 

Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms.  3  Includes  women's  ready-to-wear,  accessory  stores, 

specialty  shops,  furriers,  and  other  women’s  apparel  stores.  4Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

5 Includes  men's,  boys'  clothing,  furnishings  stores;  and  custom  tailors.  includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  2A.  Month-to-Month  and  Long-Term  Percent  Changes  in  Total  Retail  Sales 


(Based  on  seasonally  adjusted  data) 


Item 

Month- to-month  percent  change 

3-month  percent  change 

Average  monthly  rates  of  changes 

Dec.  1975 
from 

Nov.  1975 

Nov.  1975 

from 

Oct.  1975 

Oct.  1975 
from 

Sept.  1975 

Oct.  1975  through  Dec.  1975 
f  rom — 

Dec.  1975 
from 

Sept.  1975 

(3-month  span) 

Dec.  1975 
from 

June  1975 

(6-month  span) 

Dec.  1975 
from 

Dec.  1974 

(12-month  spai 

July  1975 
through 
Sept.  1975 

Oct.  1974 
through 

Dec.  1974 

Retail  stores,  total . 

+3 

0 

+  1 

+  2 

+12 

+1.4 

+  1.1 

+1. 

Durable  goods  stores,  total . 

+  7 

0 

+  2 

+  4 

+20 

+3.0 

+2.1 

+2. 

Nondurable  goods  stores,  total . 

+  1 

0 

+  1 

+1 

+  9 

+0.8 

+0.6 

+0. 

Percentage  Changes  in  Cumulative  Retail  Sales  - 
12  Months  1975  From  12  Months  1974 


U.S.  total 

Durable  goods  stores,  total 

Automotive  dealers,  total 

Building  materials,  hardware, 
farm  equipment  dealers,  total 

Furniture,  home  furnishings, 
and  equipment  stores,  total 

Nondurable  goods  stores,  total 

Eating  and  drinking  places 

Food  stores,  total 

Apparel  and  accessory 
stores,  total 

General  merchandise  group 


Percent 

0  5  10  15  20 


0 


5 


10 

Percent 


15 


20 


Adjusted  — - Unadjusted 


9 


10 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Millions  of  dollars) 


Kind  of  business 

1975 

Tot  a 

Jan. 

Feb. 

Mar. 

April 

May 

June 

July 

Aug. 

Sept. 

Oct. 

1  Nov. 

Dec.1'  1 

197f 

Data  NOT  ADJUSTED  for  seasonal  variations, 

holiday  or 

trading-d 

ay  differences 

Retail  stores,  total . 

12,693 

12,047 

14,342 

13,917 

15,860 

14,687 

14,729 

15,710 

14,744 

15,870 

1 

16,606 

21,720 

182  , 

Durable  goods  stores,  total . 

690 

666 

762 

814 

897 

909 

922 

895 

872 

911 

857 

1 ,077 

10, 

Nondurable  goods  stores,  total . 

12 , 003 

11,381 

13,580 

13 , 103 

14,963 

13,778 

13,807 

14,815 

13,872 

14,959 

15,749 

20,643 

172’ 

Food  stores,  total . 

5,719 

5,192 

5,779 

5,339 

6,155 

5,529 

5,883 

6,099 

5,52  5 

6,048 

5,854 

6,205 

69, 

Grocery  stores . 

5,646 

5,118 

5,702 

5,268 

6,079 

5,457 

5,812 

6,023 

5,454 

5,977 

5,788 

6,117 

68. 

General  merchandise  group  with  nonstores1 . 

4,308 

4,298 

5,559 

5,574 

6,372 

5,948 

5,745 

6,349 

6,119 

6,522 

7,536 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

4,098 

4,055 

5,278 

5,305 

6,094 

5,688 

5,505 

6,092 

5,827 

6,175 

7,212 

10,924 

72,: 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

3,360 

3,256 

4,269 

4,330 

5,028 

4,713 

4,542 

4,980 

4,761 

4,958 

5,854 

9,112 

59, 

Department  stores . 

3,051 

2,976 

3,900 

3,983 

4,607 

4,321 

4,140 

4,543 

4,373 

4,547 

5,365 

8,346 

54,‘ 

Variety  stores . 

406 

427 

564 

532 

646 

576 

528 

636 

566 

596 

682 

1,094 

7,: 

Apparel  and  accessory  stores,  total . 

415 

380 

563 

502 

573 

534 

468 

606 

580 

582 

617 

998 

6  ,  • 

Women's  apparel,  accessory  stores? . 

155 

143 

209 

185 

221 

201 

188 

239 

223 

224 

232 

374 

2, 

Women's  ready-to-wear  stores . 

141 

129 

196 

171 

201 

181 

170 

215 

201 

203 

209 

334 

2  , : 

Shoe  stores . . . 

117 

107 

162 

138 

150 

140 

115 

166 

165 

155 

157 

229 

l,j 

Tire,  battery,  accessory  dealers . 

151 

145 

175 

198 

210 

215 

195 

195 

180 

200 

185 

Drug  and  proprietary  stores . 

489 

484 

548 

531 

590 

592 

570 

604 

571 

594 

593 

918 

7,1 

Liquor  stores . 

181 

170 

187 

178 

202 

186 

185 

190 

189 

220 

214 

310 

2,- 

Data  ADJUSTED  for  seasonal  variations,  holiday  and 

trading-da 

y  differen 

ces 

Retail  stores,  total . 

14,390 

14,661 

14,882 

14,624 

15,149 

15,325 

15,388 

15,625 

15,530 

15,374 

1 

15,810 

15,914 

nr 

Grocery  stores . 

5,574 

5,555 

5,668 

5,510 

5,577 

5,708 

5,889 

5,775 

5,784 

5,764 

5,882 

5,837 

■ 

General  merchandise  group  with  nonstores1 . 

5,722 

5,941 

6,038 

6,012 

6,325 

6,352 

6,225 

6,474 

6,452 

6,316 

6,595 

6,679 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

5,459 

5,670 

5,768 

5,730 

6,055 

6,075 

5,952 

6,208 

6,165 

6,040 

6,317 

6,397 

Department  stores . 

4,030 

4,221 

4,333 

4,297 

4,539 

4,534 

4,476 

4,636 

4,603 

4,493 

4,773 

4,827 

Variety  stores . 

581 

597 

595 

598 

640 

625 

580 

652 

625 

605 

617 

572 

Apparel  and  accessory  stores,  total . 

548 

567 

540 

545 

574 

575 

555 

614 

580 

560 

569 

596 

fm  | 

Women’s  apparel,  accessory  stores2 . 

217 

210 

203 

203 

216 

214 

224 

244 

226 

215 

215 

217 

Shoe  stores . . . 

149 

154 

141 

152 

153 

152 

137 

159 

145 

153 

153 

161 

Tire,  battery,  accessory  dealers . 

190 

197 

189 

186 

194 

197 

178 

184 

189 

183 

186 

184 

£ 

Drug  and  proprietary  stores . | 

535 

561 

586 

558 

574 

607 

594 

607 

608 

601 

630 

618 

Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13.  Preliminary  estimates. 

‘Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by 
includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  appare 


house-to-house  canvass,  and  from  mail  order. 
1  stores. 


Table  3A.  Percent  Change  in  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


Kind  of  business 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

Food  stores,  total . 

Grocery  stores . 

General  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

Apparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug,  and  proprietary  stores . . 

Liquor  stores . 


Percent  change  in 
11  or  more  retail 

sales — 

stores 

Percent  change  in 
11  or  more  retail 

sales — 

stores 

Dec.  1975 

from — 

12  months 
1975 

Kind  of  business 

Dec.  1975 

from — 

12  month 
1975 

3 

Dec . 
1974 

Nov. 

1975 

12  months 
1974 

Dec. 

1974 

Nov. 

1975 

from 

12  month 
1974 

Data  NOT  ADJUSTED  for 

Dat 

ADJUSTED 

for 

seasonal,  holiday  or 

seasonal,  holiday  and 

trad in 

g-day  diff 

erences 

trading-day  differences 

+14 

+31 

+8 

Retail  stores,  total . 

+12 

+1 

+22 

+26 

+4 

+13 

+31 

+8 

Grocery  stores . 

+7 

-1 

+9 

+6 

+9 

:  4 

+9 

+6 

+9 

General  merchandise  group  with  Jtores1 . 

+17 

+i 

+16 

+49 

+7 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

+18 

+1 

.  . 

+17 

+51 

+7 

Department  stores . 

+18 

+1 

■ 

Variety  stores . 

+7 

-7 

+18 

+56 

+8 

+18 

+56 

+9 

+7 

+60 

+4 

Apparel  and  accessory  stores,  total . 

+11 

+5 

+13 

+62 

+6 

Women's  apparel,  accessory  stores2 . 

+8 

+1 

+10 

+61 

+9 

Shoe  stores . 

+13 

+5 

+11 

+60 

+12 

+16 

+5 

+46 

+4 

+4 

+3 

Tire,  battery,  accessory  dealers . 

+10 

-1 

+13 

+55 

+10 

+6 

+45 

+5 

Drug  and  proprietary  stores . 

+13 

-2 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
Includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


» 


Table  3.  Estimated  Monthly  Retail  Sales  of  Stores  of  Firms  Operating  11  or  More  Retail  Stores  by 

Kind  of  Business  for  the  United  States— Continued 


11 


(Millions  of  dollars) 


Kind  of  business 


Apr. 


May 


July 


Aug. 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

ood  stores,  total . . 

Grocery  stores1 . 

eneral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

Department  stores . 

Variety  stores . 

jparel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Tire,  battery,  accessory  dealers . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Retail  stores,  total . 

ocery  stores . 

neral  merchandise  group  with  nonstores1 . 

General  merchandise  group  without  nonstores1 

(except  department  stores  mail  order) . 

Department  stores . 

Variety  stores . 

parel  and  accessory  stores,  total . 

Women's  apparel,  accessory  stores2 . 

Shoe  stores . . . 

re,  battery,  accessory  dealers . 

ug  and  proprietary  stores . 


Sept. 


692 

10,964 


4,894 

4,835 


3,300 

2,993 

409 


5,391 

3,969 

588 


659 

10,586 


4,712 

4,652 


3,106 

2,813 

411 


Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences 


768 

12,646 


5,305 

5,242 


4,054 

3,686 

512 


13,648 


856 

12,792 


4,952 

4,880 


4,376 

3,988 

574 


929 

13,464 


5,422 

5,355 


4,585 

4,171 

583 


884 

12,831 


5,329 

4,402 

4,009 

556 


13,546 


878 

12,668 


5,205 

5,139 


4,235 

3,837 

531 


14,896 


905 

13,991 


5,758 

5,683 


4,693 

4,259 

603 


13,499 


823 

12,676 


5,103 

5,034 


4,292 

3,914 

531 


844 

13,753 


5,420 

5,351 


4,617 

4,215 

587 


787 

14,958 


5,825 

5,760 


5,289 

4,831 

666 


19,080 


882 

18,198 


5,679 

5,587 


7,744 

7,086 

1,025 


5,425 

3,996 

570 


Data  ADJUSTED  for  seasonal  variations,  holiday  and  trading-day  differences 


5,668 

4,170 

600 


5,635 

4,185 

576 


5,749 

4,260 

597 


5,594 

4 , 120 
585 


5,692 

4,207 

597 


5,684 

4,204 

600 


Note:  Sampling  variabilities  for  unadjusted  data  are  shown  in  table  13. 

nncl!derwa^n^fablHShTentS  prl,narily  selllng  -"^chandise  through  coin-operated  vending  machines,  by  house-to-house  canvass, 
Includes  women's  ready-to^rear ,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


5,740 

4,227 

597 


5,999 

5,721 

4,202 

608 


5,638 

4,161 

589 


5,440 

4,096 

533 


Total 

1974 


169,43 4 

9,907 

159,527 

63,437 

62,614 

70,597 

67,289 

54,693 

49,802 

6,988 

6,428 

2,390 

2,108 

1,737 

2,168 

6,451 

2,305 


and  from  mail  order. 


Table  4.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Regions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Region  and  kind  of  business 

Dec.  1975 
f  rom — 

12  mos 
1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

|  Nov. 

Dec.  P 

Total 

Dec. 

Total 

Dec. 

1974 

Nov. 

1975 

from 
12  mos 
1974 

THE  NORTHEASTERN  STATES 

TOTAL . 

9,371 

8,849 

9,930 

9,994 

11,070 

10,527 

10,489 

10,640 

10,259 

10,968 

10,945 

13,206 

126,248 

11,872 

119,105 

+  11 

+  21 

Durable  goods  stores,  total.... 

2,251 

2,282 

2,520 

2,737 

2,994 

3,035 

3,031 

2,802 

2,740 

3,080 

2,892 

3,137 

33,501 

2,578 

31,927 

+22 

+  8 

Nondurable  goods  stores,  total. 

7,120 

6,567 

7,410 

7,257 

8,076 

7,492 

7,458 

7,838 

7,519 

7,888 

8,053 

10,069 

92,747 

9,294 

87,178 

+  8 

+25 

Food  stores,  total . 

2,660 

2,405 

2,650 

2,507 

2,863 

2,615 

2,734 

2,817 

2,585 

2,755 

2,631 

2,800 

32,022 

2,664 

29,867 

+  5 

+6 

Grocery  stores . 

2,354 

2,117 

2,318 

2,192 

2,525 

2,274 

2,386 

2,475 

2,261 

2,425 

2,314 

2,446 

28,087 

2,319 

26,156 

+5 

+6 

Eating  and  drinking  places . 

788 

720 

817 

839 

965 

954 

960 

997 

913 

912 

907 

922 

10,694 

833 

9,784 

+  11 

+  2 

GAF,1  total . 

2,160 

2,023 

2,519 

2,502 

2,890 

2,695 

2,527 

2,767 

2,815 

2,947 

3,260 

4,673 

33,778 

4,152 

32,139 

+  13 

+  43 

General  merchandise  group 

with  nonstores2 . 

1,239 

1,186 

1,517 

1,540 

1,808 

1,663 

1,559 

1,699 

1,726 

1,807 

2,083 

3,007 

20,834 

2,686 

19,744 

+  12 

+  44 

Department  stores . 

787 

746 

987 

1,023 

1,226 

1,118 

1,014 

1,119 

1,157 

1,191 

1,423 

2,206 

13,997 

1,924 

13,064 

+  15 

+55 

Apparel  and  accessory  stores, 

total . 

497 

441 

564 

551 

633 

574 

502 

629 

644 

651 

672 

1,069 

7,427 

930 

6,846 

+  15 

+  59 

Furniture,  home  furnishings, 

and  equipment  stores,  total . 

424 

396 

438 

411 

449 

458 

466 

439 

445 

489 

505 

597 

5,517 

536 

5,549 

+  11 

+  18 

Building  materials,  hardware, 

farm  equipment  dealers,  total . . 

271 

264 

319 

367 

429 

443 

440 

414 

403 

445 

401 

405 

4,601 

315 

4,698 

+  29 

+  1 

Gasoline  service  stations . 

674 

635 

694 

701 

729 

703 

764 

747 

684 

712 

688 

718 

8,449 

704 

8,205 

+  2 

+4 

Drug  and  proprietary  stores . 

285 

277 

288 

281 

305 

301 

286 

298 

285 

296 

280 

364 

3,546 

353 

3,329 

+3 

+30 

- 

THE  NORTH  CENTRAL  STATES 

TOTAL . 

11,682 

11,145 

12,732 

13,393 

15,303 

14,295 

14,642 

14,792 

14,393 

15,789 

14,896 

17,371 

170,433 

14,954 

156,825 

+  16 

+17 

1  < 

Durable  goods  stores,  total.... 

3,462 

3,514 

3,875 

4,439 

4,898 

4,861 

4,904 

4,658 

4,829 

5,247 

4,582 

4,932 

54,201 

3,876 

48,979 

+  27 

+8 

+] 

Nondurable  goods  stores,  total. 

8,220 

7,631 

8,857 

8,954 

10,405 

9,434 

9,738 

10,134 

9,564 

10,542 

10,314 

12,439 

116,232 

11,078 

107,846 

+  12 

+21 

4 

Food  stores,  total . 

2,738 

2,530 

2,728 

2,579 

3,073 

2,819 

2,982 

3,047 

2,803 

3,005 

2,880 

3,060 

34,244 

2,776 

31,361 

+  10 

+6 

4 

Grocery  stores . 

2,602 

2,397 

2,573 

2,432 

2,900 

2,647 

2,808 

2,870 

2,636 

2,826 

2,712 

2,874 

32,277 

2,607 

29,462 

+  10 

+6 

+  1 

Eating  and  drinking  places . 

1,040 

978 

1,089 

1,155 

1,309 

1,309 

1,291 

1,353 

1,259 

1,398 

1,282 

1,296 

14,759 

1,160 

13,295 

+12 

+  1 

+  ] 

GAF, 1  total . 

2,597 

2,486 

3,093 

3,123 

3,513 

3,267 

3,178 

3,495 

3,496 

3,659 

4,077 

5,787 

41,771 

5,008 

39,497 

+  16 

+  42 

4 

General  merchandise  group 

with  nonstores2 . 

1,603 

1,598 

2,046 

2,052 

2,348 

2,167 

2,079 

2,301 

2,301 

2,431 

2,782 

3,985 

27,693 

3,435 

26,296 

+  16 

+  43 

+ 

Department  stores . 

953 

933 

1,244 

1,284 

1,514 

1,410 

1,321 

1,470 

1,449 

1,479 

1,756 

2,694 

17,507 

2,266 

16,265 

+  19 

+53 

4 

Apparel  and  accessory  stores, 

total . 

480 

414 

532 

511 

590 

532 

530 

592 

576 

597 

646 

1,006 

7,006 

899 

6,492 

+  12 

+56 

4 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

514 

474 

515 

560 

575 

568 

569 

602 

619 

631 

649 

796 

7,072 

674 

6,709 

+  18 

+23 

4 

Building  materials,  hardware, 

farm  equipment  dealers,  total . 

784 

707 

844 

1,049 

1,219 

1,159 

1,151 

1,129 

1,300 

1,345 

1,066 

1,108 

12,861 

928 

11,768 

+  19 

+  4 

+ 

Automotive  dealers,  total . 

1,849 

2,042 

2,188 

2,499 

2,728 

2,775 

2,820 

2,543 

2,530 

2,889 

2,479 

2,388 

29,730 

1,752 

26,617 

+36 

-4 

+  1 

Gasoline  service  stations . 

962 

862 

988 

1,013 

1,082 

1,075 

1,195 

1,233 

1,098 

1,141 

1,111 

1 ,156 

12,916 

1,024 

11,859 

+13 

+  4 

+ 

Drug  and  proprietary  stores . 

370 

350 

384 

385 

412 

389 

401 

403 

380 

399 

395 

558 

4,826 

517 

4,531 

+  8 

+41 

+ 

THE  SOUTH 

TOTAL . 

12,499 

12,327 

13,808 

13,953 

15,378 

14,930 

15,225 

15,336 

14,471 

15,611 

15,224 

18,417 

177,179 

15,675 

163,498 

+  17 

+  21 

+ 

Durable  goods  stores,  total.... 

3,955 

4,082 

4,331 

4,668 

5,114 

5,182 

5,309 

5,025 

4,977 

5,521 

4,942 

5,520 

58,626 

4,329 

55,586 

+  28 

+  12 

4 

Nondurable  goods  stores,  total. 

8,544 

8,245 

9,477 

9,285 

10,264 

9,748 

9,916 

10,311 

9,494 

10,090 

10,282 

12,897 

118,553 

11,346 

107,912 

+  14 

+  25 

+1 

Food  stores,  total . 

3,279 

3,016 

3,335 

3,201 

3,603 

3,370 

3,553 

3,681 

3,316 

3,530 

3,409 

3,610 

40,903 

3,277 

36,881 

+  10 

+  6 

+1 

Grocery  stores . 

3,157 

2,895 

3,201 

3,045 

3,443 

3,219 

3,406 

3,530 

3,178 

3,385 

3,280 

3,462 

39,201 

3,141 

35,376 

+  10 

+6 

+1 

Eating  and  drinking  places . 

847 

810 

890 

908 

950 

978 

982 

1,000 

888 

942 

904 

940 

11,039 

824 

9,750 

+  14 

+  4 

+  1 

GAF, 1  total . 

2,802 

2,783 

3,482 

3,385 

3,782 

3,556 

3,535 

3,791 

3,551 

3,815 

4,300 

6,423 

45,205 

5,526 

43,018 

+  16 

+  49 

+ 

General  merchandise  group  with 

nonstores'* . 

1,677 

1,706 

2,190 

2,162 

2,455 

2,254 

2,231 

2,433 

2,260 

2,420 

2,835 

4,312 

28,935 

3,719 

27,177 

+  16 

+  52 

+ 

Department  stores . 

963 

965 

1,261 

1,254 

1,446 

1,331 

1,315 

1,441 

1,346 

1,402 

1  ,687 

2,665 

17,076 

2,211 

15,638 

+  21 

+58 

+ 

Apparel  and  accessory  stores, 

total . 

503 

485 

640 

562 

645 

608 

596 

652 

613 

670 

706 

1,138 

7,818 

958 

7,379 

+  19 

+61 

+ 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

622 

592 

652 

661 

682 

694 

708 

706 

678 

725 

759 

973 

8,452 

849 

8,462 

+  15 

+  28 

Building  materials,  hardware, 

farm  equipment  dealers,  total . 

721 

715 

793 

916 

990 

977 

952 

926 

972 

994 

847 

833 

10,636 

752 

10,603 

+  11 

-2 

Automotive  dealers,  total . 

2,249 

2,433 

2,510 

2,709 

3,012 

3,096 

3,251 

2,952 

2,884 

3,366 

2,866 

2,915 

34,243 

2,073 

31,813 

+  41 

+2 

+ 

Gasoline  service  stations . 

1,011 

976 

1,085 

1,098 

1,183 

1,231 

1,272 

1,280 

1,179 

1,203 

1,140 

1,192 

13,850 

1,040 

12,398 

+  15 

+  5 

+1 

Drug  and  proprietary  stores . 

451 

440 

469 

458 

502 

500 

494 

507 

492 

508 

493 

704 

6,018 

612 

5,340 

+  15 

+  43 

+1 

THE  WEST 

TOTAL . 

7,763 

7,481 

8,467 

8,556 

9,453 

9,300 

9,670 

9,895 

9,152 

9,678 

9,461 

11,352 

110,228 

9,752 

98,354 

+  16 

+  20 

+  1 

Durable  goods  stores,  total.... 

2,383 

2,401 

2,544 

2,744 

2,981 

3,048 

3,130 

3,090 

2,907 

3,071 

2,832 

3,212 

34,343 

2,570 

30,821 

+  25 

+13 

+1 

Nondurable  goods  stores,  total. 

5,380 

5,080 

5,923 

5,812 

6,472 

6,252 

6,540 

6,805 

6,245 

6,607 

6,629 

8,140 

75,885 

7,182 

67,533 

+  13 

+23 

+1 

Food  stores,  total . 

1,891 

1,727 

1,993 

1,891 

2,148 

1,985 

2,164 

2,209 

2,008 

2,142 

2,088 

2,221 

24,467 

1,961 

21,654 

+  13 

+6 

+1 

Grocery  stores . 

1,782 

1,623 

1,875 

1,783 

2,025 

1,869 

2,047 

2,096 

1,887 

2,012 

1,959 

2,058 

23,016 

1,831 

20,353 

+  12 

+5 

+  1 

Eating  and  drinking  places . 

768 

780 

872 

871 

959 

966 

995 

1,023 

923 

956 

957 

982 

11,052 

804 

9,011 

+22 

+3 

+2; 

GAF, 1  total . 

1,730 

1,631 

1,993 

2,008 

2,218 

2,200 

2,185 

2,386 

2,222 

2,413 

2,593 

3,831 

27,410 

3,241 

25,040 

+  18 

+  48 

+ 

General  merchandise  group 

with  nonstores2 . 

1,069 

1,034 

1,286 

1,305 

1,436 

1,418 

1,419 

1,550 

1,422 

1,568 

1,732 

2,598 

17,837 

2,196 

16,069 

+  18 

+  50 

+1 

Department  stores . 

715 

690 

875 

888 

984 

968 

961 

1,036 

952 

1,032 

1,166 

1,863 

12,130 

1,590 

10,904 

+  17 

+60 

+1 

Apparel  and  accessory  stores, 

total . 

290 

266 

341 

32  5 

364 

358 

342 

406 

358 

382 

385 

650 

4,467 

571 

4,147 

+  14 

+69 

+; 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

371 

331 

366 

378 

418 

424 

424 

430 

442 

463 

476 

583 

5,106 

474 

4,824 

+  23 

+22 

+1- 

Gasoline  service  stations . 

631 

580 

657 

656 

721 

741 

836 

840 

796 

761 

710 

715 

8,644 

638 

7,448 

+  12 

+1 

+H 

Drug  and  proprietary  stores . . 

273 

265 

289 

283 

310 

304 

292 

307 

293 

302 

302 

446 

3,666 

432 

3,585 

+3 

+  48 

+; 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  15.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in  geographic 

regions  are  shown  on  p.  46. 

Preliminary  estimates. 

‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory ,  and  furniture,  home  furnishings .. .equipment  groups;  these  stores  specialize  in 
department  store  types  of  merchandise. 

2Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  5.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Kind  of  Business  for  Geographic  Divisions 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change 


Geographic  division  and 
kind  of  business 

1975 

1974 

Dec. 

f  roi 

1975 

— 

12  mos. 
1975 

from 

12  mos. 
1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec . P 

Total 

Dec .  | 

Total 

Dec . 

1974 

Nov. 

1975 

1— - 

'ew  England  Division,  total . 

2,392 

2,260 

2,534 

2,547 

2,818 

2,666 

2,695 

2,759 

2,583 

2,747 

2,757 

3,377 

32,135 

3,026 

30,449 

+  12 

+22 

+6 

Durable  goods  stores . 

596 

588 

654 

711 

780 

758 

750 

704 

693 

759 

719 

768 

8,480 

683 

8,336 

+  12 

+7 

+2 

Nondurable  goods  stores . 

1,796 

1,672 

1,880 

1,836 

2,038 

1,908 

1,945 

2,055 

1,890 

1,988 

2,038 

2,609 

23,655 

2,343 

22,113 

+11 

+28 

+7 

Food  stores,  total . 

637 

593 

657 

629 

717 

673 

742 

774 

669 

709 

679 

739 

8,218 

653 

7,310 

+13 

+9 

+12 

GAF, 1  total . 

503 

457 

581 

593 

674 

622 

584 

667 

652 

677 

756 

1,106 

7,872 

995 

7,723 

+11 

+46 

+2 

Gasoline  service  stations . 

201 

179 

190 

191 

207 

195 

206 

202 

184 

197 

186 

203 

2,341 

198 

2,386 

+3 

+9 

-2 

fiddle  Atlantic  Division,  total . 

6,979 

6,589 

7,396 

7,447 

8,252 

7,861 

7,794 

7,881 

7,676 

8,221 

8,188 

9,829 

94,113 

8,846 

88,656 

+  11 

+20 

+6 

Durable  goods  stores . 

1,655 

1,694 

1,866 

2,026 

2,214 

2,277 

2,281 

2,098 

2,047 

2,321 

2,173 

2,369 

25,021 

1,895 

23,591 

+25 

+9 

+6 

Nondurable  goods  stores . 

5,324 

4,895 

5,530 

5,421 

6,038 

5,584 

5,513 

5,783 

5,629 

5,900 

6,015 

7,460 

69,092 

6,951 

65,065 

+7 

+  24 

+6 

Eating  and  drinking  places . 

614 

551 

625 

653 

756 

746 

762 

791 

723 

724 

707 

721 

8,373 

653 

7,562 

+  10 

+2 

+11 

GAF,1  total . 

1,657 

1,566 

1,938 

1,909 

2,216 

2,073 

1,943 

2,100 

2,163 

2,270 

2,504 

3,567 

25,906 

3,157 

24,416 

+  13 

+42 

+6 

General  mdse,  group  with  nonstores2.. 

976 

933 

1,177 

1,188 

1,403 

1,286 

1,206 

1,300 

1,341 

1,404 

1,619 

2,316 

16,149 

2,066 

15,292 

+12 

+43 

+6 

Apparel  and  accessory  stores,  total.. 

368 

330 

427 

409 

464 

421 

363 

455 

474 

486 

497 

790 

5,484 

692 

5,033 

+  14 

+59 

+9 

Gasoline  service  stations . 

473 

456 

504 

510 

522 

508 

558 

545 

500 

515 

502 

515 

6,108 

506 

5,819 

+2 

+3 

+5 

Drug  and  proprietary  stores . 

212 

201 

207 

206 

221 

219 

204 

217 

210 

217 

201 

255 

2,570 

262 

2,460 

-3 

+27 

+4 

Cast  North  Central  Division,  total . 

8,201 

7,811 

8,923 

9,241 

10,552 

9,837 

9,942 

10,047 

9,766 

10,664 

10,322 

11,970 

117,276 

10,374 

108,425 

+  15 

+16 

+8 

Durable  goods  stores . 

2,314 

2,350 

2,583 

2,910 

3,196 

3,141 

3,136 

2,956 

3,063 

3,331 

2,990 

3,177 

35,147 

2,521 

32,226 

+26 

+6 

+9 

Nondurable  goods  stores . 

5,887 

5,461 

6,340 

6,331 

7,356 

6,696 

6,806 

7,091 

6,703 

7,333 

7,332 

8,793 

82,129 

7,853 

76,199 

+  12 

+20 

+8 

Food  stores,  total . 

2,010 

1,834 

1,957 

1,859 

2,236 

2,055 

2,175 

2,226 

2,057 

2,201 

2,101 

2,229 

24,940 

2,027 

22,760 

+10 

+6 

+10 

Eating  and  drinking  places . 

796 

745 

836 

889 

1,011 

992 

980 

1,042 

952 

1,045 

965 

969 

11,222 

876 

10,219 

+11 

0 

+  10 

GAF,1  total . 

1,882 

1,793 

2,260 

2,230 

2,525 

2,345 

2,248 

2,469 

2,495 

2,589 

2,927 

4,156 

29,919 

3,641 

28,621 

+  14 

+42 

+5 

General  mdse,  group  with  nonstores2.. 

1,173 

1,159 

1,502 

1,477 

1,704 

1,578 

1,504 

1,658 

1,681 

1,764 

2,048 

2,929 

20,177 

2,529 

19,230 

+  16 

+43 

+5 

Apparel  and  accessory  stores,  total.. 

368 

315 

409 

382 

443 

393 

378 

416 

416 

431 

470 

719 

5,140 

669 

4,781 

+7 

+53 

+8 

Gasoline  service  stations . 

703 

632 

728 

733 

770 

772 

861 

894 

778 

807 

813 

852 

9,343 

741 

8,547 

+15 

+5 

+9 

Drug  and  proprietary  stores . 

260 

249 

273 

266 

284 

273 

281 

279 

262 

283 

284 

395 

3,389 

363 

3,207 

+9 

+39 

+6 

Vest  North  Central  Division,  total . 

3,481 

3,334 

3,809 

4,152 

4,751 

4,458 

4,700 

4,745 

4,627 

5,125 

4,574 

5,401 

53,157 

4,580 

48,400 

+  18 

+  18 

+  10 

Durable  goods  stores . 

1,148 

1,164 

1,292 

1,529 

1,702 

1,720 

1,768 

1,702 

1,766 

1,916 

1,592 

1,755 

19,054 

1,355 

16,753 

+30 

+  10 

+  14 

Nondurable  goods  stores . 

2,333 

2,170 

2,517 

2,623 

3,049 

2,738 

2,932 

3,043 

2,861 

3,209 

2,982 

3,646 

34,103 

3,225 

31,647 

+13 

+22 

+8 

Food  stores,  total . 

728 

696 

771 

720 

837 

764 

807 

821 

746 

804 

779 

831 

9,304 

749 

8,601 

+11 

+7 

+8 

GAF,1  total . 

715 

693 

833 

893 

988 

922 

930 

1,026 

1,001 

1,070 

1,150 

1,631 

11,852 

1,367 

10,876 

+19 

+4  2 

+9 

General  mdse,  group  with  nonstores2.. 

430 

439 

544 

575 

644 

589 

575 

643 

620 

667 

734 

1,056 

7,516 

906 

7,066 

+  17 

+44 

+6 

Gasoline  service  stations . 

259 

230 

260 

280 

312 

303 

334 

339 

320 

334 

298 

304 

3,573 

283 

3,312 

+7 

+2 

+  8 

South  Atlantic  Division,  total . 

6,312 

6,269 

7,016 

7,059 

7,592 

7,346 

7,413 

7,473 

7,046 

7,679 

7,564 

9,166 

87,935 

7,893 

82,292 

+  16 

+21 

+7 

Durable  goods  stores . 

1,850 

1,933 

2,018 

2,203 

2,339 

2,360 

2,386 

2,236 

2,209 

2,479 

2,222 

2,477 

26,712 

2,024 

26,295 

+22 

+  11 

+2 

Nondurable  goods  stores . 

4,462 

4,336 

4,998 

4,856 

5,253 

4,986 

5,027 

5,237 

4,837 

5,200 

5,342 

6,689 

61,223 

5,869 

55,997 

+  14 

+25 

+9 

Eating  and  drinking  places . 

439 

450 

482 

490 

503 

513 

499 

515 

444 

473 

455 

470 

5,733 

411 

4,899 

+  14 

+3 

+  17 

GAF,1  total . 

1,449 

1,470 

1,835 

1,806 

1,953 

1,837 

1,794 

1,911 

1,828 

1,974 

2,229 

3,270 

23,356 

2,844 

22,557 

+  15 

+47 

+4 

General  mdse,  group  with  nonstores2.. 

892 

924 

1,193 

1,184 

1,307 

1,205 

1,170 

1,264 

1,193 

1,294 

1,523 

2,277 

15,426 

1,954 

14,4  92 

+  17 

+50 

+6 

Apparel  and  accessory  stores,  total.. 

225 

225 

298 

263 

290 

272 

261 

289 

288 

309 

332 

521 

3,573 

433 

3,445 

+20 

+57 

+4 

Gasoline  service  stations . 

528 

504 

558 

552 

597 

631 

647 

656 

596 

623 

581 

618 

7,091 

537 

6,541 

+  15 

+6 

+8 

Drug  and  proprietary  stores . 

216 

216 

238 

233 

252 

256 

248 

249 

241 

247 

242 

345 

2,983 

304 

2,657 

+  13 

+43 

+  12 

last  South  Central  Division,  total . 

2,216 

2,181 

2,473 

2,517 

2,830 

2,753 

2,806 

2,837 

2,704 

2,926 

2,797 

3,353 

32,393 

2,805 

30,132 

+20 

+20 

+8 

Nondurable  goods  stores . 

1,452 

1,392 

1,620 

1,602 

1,831 

1,720 

1,754 

1,821 

1,691 

1,768 

1,777 

2,229 

20,657 

1,970 

19,058 

+  13 

+25 

+8 

Food  stores,  total . 

607 

566 

619 

613 

706 

658 

681 

695 

637 

673 

643 

681 

7,779 

603 

6,961 

+  13 

+6 

+  12 

GAF,1  total . 

461 

458 

575 

539 

630 

601 

601 

637 

619 

657 

730 

1,116 

7,624 

955 

7,347 

+  17 

+53 

+4 

General  mdse,  group  with  nonstores2.. 

272 

278 

358 

339 

405 

375 

374 

405 

391 

412 

479 

755 

4,843 

646 

4,592 

+  17 

+  58 

+5 

Vest  South  Central  Division,  total . 

3,971 

3,877 

4,319 

4,377 

4,956 

4,831 

5,006 

5,026 

4,721 

5,006 

4,863 

5,898 

56,851 

4,977 

51,074 

+  19 

+21 

+  11 

Durable  goods  stores . 

1,341 

1,360 

1,460 

1,550 

1,776 

1,789 

1,871 

1,773 

1,755 

1,884 

1,700 

1,919 

20,178 

1,470 

18,217 

+31 

+  13 

+  11 

Nondurable  goods  stores . 

2,630 

2,517 

2,859 

2,827 

3,180 

3,042 

3,135 

3,253 

2,966 

3,122 

3,163 

3,979 

36,673 

3,507 

32,857 

+  13 

+  26 

+  12 

Food  stores,  total . 

956 

867 

966 

927 

1,066 

1,005 

1,066 

1,102 

985 

1,046 

955 

1,048 

11,989 

949 

10,652 

+  10 

+  10 

+  13 

GAF,1  total . 

892 

855 

1,072 

1,040 

1,199 

1,118 

1,140 

1,243 

1,104 

1,184 

1,341 

2,037 

14,225 

1,727 

13,114 

+  18 

+  52 

+  8 

General  mdse,  group  with  nonstores2.. 

513 

504 

639 

639 

743 

674 

687 

764 

676 

714 

833 

1,280 

8,666 

1,119 

8,093 

+  14 

+  54 

+7 

•fountain  Division,  total . 

1,884 

1,827 

2,088 

2,108 

2,320 

2,310 

2,475 

2,534 

2,332 

2,459 

2,351 

2,840 

27,528 

2,420 

24,661 

+  17 

+21 

+  12 

Nondurable  goods  stores . 

1,239 

1,175 

1,392 

1,332 

1,471 

1,426 

1,543 

1,614 

1,459 

1,552 

1,533 

1,859 

17,595 

1,645 

15,732 

+  13 

+  21 

+  12 

Food  stores,  total . 

409 

377 

445 

411 

463 

429 

498 

501 

442 

479 

486 

503 

5,443 

413 

4,606 

+22 

+3 

+  18 

GAF,1  total . 

370 

359 

432 

439 

486 

485 

467 

539 

502 

548 

572 

846 

6,045 

731 

5,688 

+  16 

+48 

+6 

General  mdse,  group  with  nonstores2.. 

237 

226 

278 

284 

325 

313 

307 

360 

324 

355 

377 

553 

3,939 

4  90 

3,636 

+  13 

+47 

+  8 

Pacific  Division,  total . 

5,879 

5,654 

6,379 

6,448 

7,133 

6,990 

7,195 

7,361 

6,820 

7,219 

7,110 

8,512 

82,700 

7,332 

73,693 

+  16 

+20 

+  12 

Durable  goods  stores . 

1,738 

1,749 

1,848 

1,968 

2,132 

2,164 

2,198 

2,170 

2,034 

2,164 

2,014 

2,231 

24,410 

1,795 

21,892 

+24 

+  11 

+12 

Nondurable  goods  stores . 

4,141 

3,905 

4,531 

4,480 

5,001 

4,826 

4,997 

5,191 

4,786 

5,055 

5,096 

6,281 

58,290 

5,537 

51,801 

+  13 

+  23 

+  13 

Food  stores,  total . 

1,482 

1,350 

1,548 

1,480 

1,685 

1,556 

1,666 

1,708 

1,566 

1,663 

1,602 

1,718 

19,024 

1,548 

17,048 

+  11 

+7 

+  12 

Eating  and  drinking  places . 

600 

600 

661 

681 

765 

778 

791 

806 

726 

750 

764 

779 

8,701 

635 

7,035 

+23 

+2 

+  24 

GAF, 1  total . 

1,360 

1,272 

1,561 

1,569 

1,732 

1,715 

1,718 

1,847 

1,720 

1,865 

2,021 

2,985 

21,365 

2,510 

19,352 

+  19 

+  48 

+10 

General  mdse,  group  with  nonstores2.. 

832 

808 

1,008 

1,021 

1,111 

1,105 

1,112 

1,190 

1,098 

1,213 

1,355 

2,045 

13,898 

1,706 

12,433 

+  20 

+  51 

+  12 

Gasoline  service  stations . 

431 

409 

465 

462 

512 

511 

553 

556 

537 

527 

4  98 

4  92 

5,953 

429 

5,048 

+  15 

-1 

+  18 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  16.)  Totals  include  data  for  kinds  of  business  not  shown  separately.  States  in  geographic 
llvisions  are  shown  on  p.  46. 


p 

Preliminary  estimates. 

*Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types  of 
nerchandise. 

aNonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail  order. 
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Table  6.  Estimated  Monthly  Sales  of  all  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


States  and  kind  of  business 

1975 

1974 

Percent 

chang 

Dec. 

1975 

from 

12  mo: 

1975 

from 

12  mo: 
1971 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

|  Nov. 

Dec.  p 

Total 

Dec. 

Total 

Dec. 

1974 

California,  total . 

4,431 

4,217 

4,725 

4,786 

5,311 

5,192 

5,325 

5,428 

5,091 

5,363 

5,302 

6,383 

61,554 

5,512 

+  16 

Nondurable  goods  stores . 

3,156 

2,936 

3,389 

3,362 

3,762 

3,614 

3,710 

3,864 

3,600 

3,781 

3,826 

4,721 

43,721 

4,196 

38,976 

GAF1 . 

1,033 

970 

1,187 

1,203 

1,325 

1,316 

1,307 

1,386 

1,321 

1,422 

1,544 

2,286 

16,300 

1,914 

14,766 

+  19 

* 

Florida,  total . 

1,856 

1,838 

2,012 

1,934 

1,987 

1,925 

1,938 

1,949 

1,810 

2,010 

2,009 

2,503 

Nondurable  goods  stores . 

1,298 

1,278 

1,447 

1,354 

1,392 

1,315 

1,324 

1,383 

1,251 

1,364 

1,412 

1,800 

16^618 

1,692 

16,433 

+6 

Illinois,  total . 

2,361 

2,193 

2,587 

2,619 

2,965 

2,763 

2,760 

2,824 

2,843 

3,167 

3,047 

3,489 

33,618 

3,008 

Nondurable  goods  stores . 

1,657 

1,528 

1,803 

1,757 

2,022 

1,854 

1,852 

1,923 

1,848 

2,105 

2,105 

2,485 

22,939 

2,231 

21,449 

GAF1 . 

588 

562 

693 

695 

788 

739 

706 

786 

812 

876 

954 

1,280 

9,479 

1,132 

9*182 

+13 

Indiana,  total . 

1,107 

1,076 

1,192 

1,311 

1,512 

1,346 

1,372 

1,391 

1,328 

1,453 

1,415 

1,595 

16,098 

1,373 

14,775 

+  16 

Massachusetts,  total . 

1,120 

1,070 

1,207 

1,230 

1,343 

1,273 

1,243 

1,277 

1,208 

1,276 

1,300 

1,573 

15,120 

1,408 

Nondurable  goods  stores . 

841 

795 

897 

889 

972 

920 

902 

960 

888 

941 

973 

1,245 

11^223 

1 , 107 

10,421 

+  12 

Michigan,  total . , . 

1,718 

1,601 

1,821 

1,815 

2,137 

2,026 

2,083 

2,066 

2,003 

2,144 

2,073 

2,455 

23,942 

Nondurable  goods  stores . 

1,198 

1,076 

1,266 

1,192 

1,435 

1,335 

1,388 

1,425 

1,360 

1,426 

1,456 

1,803 

16,360 

1,605 

15,604 

+12 

Minnesota,  total . 

687 

687 

742 

817 

1,031 

960 

1,001 

1,014 

978 

1,042 

940 

1,061 

10,960 

897 

10,053 

+  18 

Missouri,  total . 

943 

912 

1,086 

1,100 

1,245 

1,179 

1,206 

1,199 

1,229 

1,390 

1,231 

1,456 

14,176 

1,221 

12,881 

+  19 

* 

New  Jersey,  total . 

1,408 

1,353 

1,506 

1,502 

1,717 

1,652 

1,614 

1,693 

1,620 

1,711 

1,704 

2,123 

19,603 

1,879 

18,056 

+13 

Nondurable  goods  stores . 

1,062 

998 

1,122 

1,077 

1,228 

1,163 

1,144 

1,237 

1,182 

1,223 

1,234 

1,597 

14,267 

1,451 

13,230 

+10 

New  York,  total . 

3,364 

3,097 

3,451 

3,471 

3,863 

3,640 

3,588 

3,593 

3,560 

3,804 

3,735 

4,501 

43,667 

4,217 

42,393 

+  7 

Nondurable  goods  stores . 

2,595 

2,330 

2,606 

2,569 

2,869 

2,612 

2,560 

2,648 

2,629 

2,748 

2,760 

3,419 

32,345 

3,343 

31,497 

+  2 

GAF1 . 

825 

764 

941 

924 

1,084 

1,011 

947 

981 

1,032 

1,075 

1,170 

1,629 

12,383 

1,513 

11,904 

+8 

North  Carolina,  total . 

862 

844 

972 

1,027 

1,136 

1,096 

1,126 

1,144 

1,064 

1,153 

1,134 

1,395 

12,953 

1,077 

11,740 

+30 

+ 

Ohio,  total . 

2,110 

2,052 

2,34  9 

2,467 

2,744 

2,581 

2,609 

2,604 

2,510 

2,721 

2,647 

3,095 

30,489 

2,658 

27,482 

+16 

Nondurable  goods  stores . 

1,588 

1,495 

1,751 

1,781 

2,024 

1,866 

1,886 

1,932 

1,832 

2,012 

2,006 

2,397 

22,570 

2,109 

20 , 088 

+14 

+ 

Pennsylvania,  total . 

2,207 

2,139 

2,439 

2,474 

2,672 

2,569 

2,592 

2,595 

2,496 

2,706 

2,749 

3,205 

30,843 

2,750 

28,207 

+  17 

Nondurable  goods  stores . 

1,667 

1,567 

1,802 

1,775 

1,941 

1,809 

1,809 

1,898 

1,818 

1,929 

2,021 

2,444 

22,480 

2,157 

20,338 

+  13 

+ 

GAF  1 . 

4  99 

485 

613 

601 

683 

642 

605 

662 

671 

720 

826 

1,155 

8,162 

955 

7,621 

+21 

Texas,  total . 

2,468 

2,427 

2,679 

2,728 

3,110 

2,998 

3,126 

3,145 

2,936 

3,116 

3,038 

3,752 

35,523 

3,101 

31,415 

+  21 

Nondurable  goods  stores . 

1,648 

1,584 

1,789 

1,801 

2,024 

1,913 

1,976 

2,042 

1,831 

1,956 

1,979 

2,509 

23,052 

2,200 

20,288 

+14 

+ 

Wisconsin,  total . 

905 

889 

974 

1,029 

1,194 

1,121 

1,118 

1,162 

1,082 

1,179 

1,140 

1,336 

13,129 

1,183 

12,307 

+13 

Note:  Estimates  are  based  on  a  sample.  (See  sampling  variabilities  in  table  17.) 


^Preliminary  estimates.  ‘Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory ,  and  furniture,  home  furnishings .. .equipment  groups:  these  stores 
specialize  in  department  store  types  of  merchandise. 


Table  7.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Large  States 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


State 

Percent  change — Dec.  1975  from  Nov.  1975 

State 

Percent  change — Dec.  1975  from  Nov.  1975 

Total 

Nondurable 
goods  stores 

GAF1  stores 

Total 

Nondurable 
goods  stores 

GAF1  stores 

California . . 

+  20 

Florida . 

+  25 

+  27 

+  * 

Illinois. .’. . 

+  15 

Indiana . 

+  13 

+  18 

+50 

+17 

+19 

+51 

Massachusetts . 

+21 

+28 

+  48 

Michigan . 

+  18 

+  24 

+  47 

Pennsylvania . 

+  17 

+21 

+40 

Minnesota . 

+  13 

+  17 

q 

*  **4 

Missouri . 

+  18 

+  23 

+  17 

*  27 

+21 

+42 

Note:  Sampling  variabilities  are  shown  in  table  17. 


1Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel. .. accessory,  and  furniture,  home  furnishings. . .equipment  groups;  these  stores  specialize  in  department 
store  types  of  merchandise. 


Table  8.  Percent  Change  in  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 


(Based  on  data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Percent  change — Dec.  1975  from  Nov.  1975 

Percent  change— Dec.  1975  from  Nov.  1975 

Area 

Nondurable 

Area 

Total 

GAF1  stores 

Nondurable 

goods  stores 

Total 

GAF1  stores 

goods  stores 

Standard  Consolidated  Areas2 

Nassau-Suf folk,  N.Y . 

+25 

+29 

+50 

Chicago,  11 1. -Northwestern  Indiana . 

+  15 

+  19 

+33 

New  York,  N.Y. — Nassau-Suf folk,  N.Y.4 . 

+23 

+24 

+41 

New  York,  N. Y. -Northeastern  New 

New  York,  N.Y . 

+  22 

+  23 

+38 

+24 

+  26 

+  45 

Newark,  N.J . 

+  21 

+27 

Paterson-Clif ton-Passaic,  N.J . 

+23 

+29 

+42 

Standard  Metropolitan  Statistical 

Philadelphia,  Pa. -N.J . 

+  19 

+22 

+37 

Areas2 

Pittsburgh,  Pa . 

+  18 

+23 

+46 

+  19 

+  21 

+37 

St.  Louis,  Mo. -Ill . 

+  20 

+  27 

+  47 

Boston,  Mass.3 . 

San  Franc isco-Oakland,  Calif . 

+  23 

+  24 

+44 

+  18 

+  15 

+  25 

+  20 

+  47 

+31 

Seattle,  Wash . 

+  20 

+  24 

Chicago,  Ill . 

Washington,  D.C.-Md.-Va . 

+  22 

+25 

+  47 

Cleveland,  Ohio . 

+  20 

+  24 

Cities 

Dallas,  Tex . 

+  27 

+31 

+  48 

Detroit,  Mich . 

+  19 

+25 

+  43 

+  14 

+  16 

+19 

Houston,  Tex . 

+22 

+30 

+  22 

+24 

+  24 

+  51 

+33 

+  45 

+35 

+  13 

+  18 

+23 
+  15 

+  20 

+  21 

+35 

+32 

Kansas  City,  Mo. -Kans . 

Los  Angeles-Long  Beach,  Calif . 

Minneapolis-St.  Paul,  Minn . 

+  17 

+  15 

+21 

Note:  Sampling  variabilities  are  shown  in  table  19. 

!Stores  in  the  general  merchandise  (Including  all  nonstores),  apparel... 

accessory,  and 

furniture,  home  furnishings. .. equipment  group 

s;  these  stores 

specialize  in  de- 

partment  store  types  of  merchandise.  2For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  44—46,  3Statistics  for 

the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  Counties.  formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland, 

Suffolk,  and  Westchester  Counties,  N.Y. 
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Table  9.  Estimated  Monthly  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Specified  Areas  and  Cities 

(Millions  of  dollars.  Data  are  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area  and  kind  of  business 


1975 

1974 

Percent  change 

Dec. 

1975 

12  mos. 
1975 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec.  P 

Total 

Dec. 

Total 

from 

Dec. 

1974 

from 

12  mos. 
1974 

1,670 

1,556 

1,809 

1,801 

1,996 

1,896 

1,902 

1,934 

1,929 

2,084 

2,119 

2,446 

23,142 

2,170 

21,864 

+  13 

1,214 

1,129 

1,315 

1,288 

1,429 

1,328 

1,326 

1,390 

1,354 

1,472 

1,540 

1,838 

16,623 

1,685 

15,857 

+  9 

+5 

473 

459 

563 

555 

621 

593 

565 

612 

629 

686 

755 

1,007 

7,518 

912 

7,474 

+  10 

+1 

2,969 

2,746 

3,008 

3,001 

3,330 

3,130 

3,013 

3,065 

3,008 

3,355 

3,319 

4,107 

38,051 

3,821 

36,925 

+7 

+  3 

2,301 

2,089 

2,299 

2,247 

2,490 

2,286 

2,183 

2,296 

2,349 

2,472 

2,477 

3,132 

28,621 

3,007 

28,001 

+4 

+  2 

793 

742 

882 

870 

999 

938 

859 

924 

989 

1,042 

1,093 

1,587 

11,718 

1,459 

11,168 

+9 

+5 

88 

88 

113 

113 

125 

114 

106 

115 

120 

133 

150 

206 

1,471 

183 

1,423 

+  13 

+3 

156 

144 

188 

192 

212 

194 

180 

212 

211 

216 

241 

355 

2,501 

316 

2,389 

+  12 

+5 

1,519 

1,427 

1,665 

1,651 

1,812 

1,737 

1,735 

1,766 

1,768 

1,923 

1,960 

2,262 

21,225 

1,992 

20,098 

+  14 

1,124 

1 ,052 

1,221 

1,192 

1,313 

1,226 

1,216 

1,273 

1,245 

1,364 

1,424 

1,704 

15,354 

1,556 

14,609 

+  10 

+5 

444 

435 

531 

524 

584 

560 

533 

581 

597 

652 

715 

940 

7,096 

854 

7,082 

+  10 

0 

93 

86 

115 

118 

129 

123 

113 

122 

127 

128 

142 

207 

1,503 

180 

1,449 

+  15 

+4 

112 

108 

130 

128 

142 

132 

138 

151 

141 

153 

160 

236 

1,731 

205 

1,645 

+15 

+5 

808 

735 

838 

828 

974 

920 

926 

913 

915 

989 

971 

1,153 

10,970 

1,001 

10,461 

+  15 

+5 

573 

502 

588 

561 

683 

615 

618 

641 

642 

658 

675 

844 

7,600 

761 

7,324 

+  11 

+4 

220 

205 

256 

247 

279 

264 

242 

261 

260 

269 

300 

428 

3,231 

391 

3,167 

+9 

+2 

122 

116 

144 

139 

165 

150 

155 

170 

152 

160 

182 

274 

1,929 

225 

1,716 

+22 

+  12 

98 

97 

130 

129 

136 

127 

134 

138 

145 

159 

167 

222 

1,682 

189 

1,576 

+  17 

+7 

1,472 

1,372 

1,527 

1,548 

1,722 

1,653 

1,670 

1,701 

1,649 

1,730 

1,719 

2,099 

19,862 

1,902 

18,663 

+  10 

+6 

1,087 

997 

1,132 

1,134 

1,265 

1,192 

1,203 

1,259 

1,217 

1,267 

1,282 

1,589 

14,624 

1,495 

13,693 

+6 

+7 

400 

367 

449 

453 

491 

480 

477 

493 

480 

526 

579 

838 

6,033 

736 

5,609 

+  14 

+8 

103 

112 

121 

134 

145 

139 

133 

152 

152 

166 

173 

233 

1,763 

199 

1,685 

+17 

+5 

2,092 

1,899 

2,069 

2,076 

2,279 

2,128 

2,072 

2,063 

2,106 

2,285 

2,241 

2,753 

26,063 

2,622 

25,702 

+  5 

+  1 

1  ,632 

1,452 

1,592 

1,573 

1,726 

1,567 

1,515 

1,566 

1,613 

1,697 

1,694 

2,105 

19,732 

2,069 

19,619 

+2 

+  1 

565 

525 

623 

614 

704 

666 

618 

627 

678 

722 

754 

1,064 

8,160 

1,005 

7,960 

+6 

+3 

578 

516 

552 

566 

616 

590 

593 

588 

580 

614 

595 

742 

7,130 

687 

6,781 

+8 

+5 

430 

372 

402 

403 

435 

407 

405 

419 

414 

427 

418 

539 

5,071 

517 

4,848 

+4 

+  5 

146 

121 

136 

136 

161 

152 

153 

153 

162 

173 

182 

273 

1,948 

247 

1,880 

+11 

+4 

1,514 

1,383 

1,517 

1,510 

1,663 

1,538 

1,479 

1,475 

1,526 

1,671 

1,646 

2,011 

18,933 

1,935 

18,921 

+4 

0 

1,202 

1,080 

1,190 

1,170 

1,291 

1,160 

1,110 

1,147 

1,199 

1,270 

1,276 

1,566 

14,661 

1,552 

14,771 

+  1 

-1 

419 

404 

487 

478 

543 

514 

465 

474 

516 

549 

572 

791 

6,212 

758 

6,080 

+4 

+2 

913 

865 

972 

987 

1,081 

1,015 

1,011 

1,019 

1,016 

1,085 

1,111 

1,322 

12,397 

1,121 

11,239 

+  18 

+  10 

705 

631 

724 

712 

794 

719 

713 

753 

762 

800 

826 

1,009 

9,148 

875 

8,235 

+  15 

+11 

217 

209 

272 

270 

311 

287 

265 

287 

311 

336 

371 

508 

3,644 

397 

3,253 

+  28 

+  12 

477 

463 

537 

538 

577 

559 

560 

554 

535 

578 

581 

685 

6,644 

611 

6,100 

+  12 

+9 

362 

344 

405 

392 

435 

412 

403 

425 

404 

428 

454 

557 

5,021 

500 

4,622 

+  11 

+9 

119 

117 

146 

145 

161 

158 

141 

156 

155 

168 

191 

278 

1,935 

240 

1,788 

+  10 

+  8 

440 

421 

505 

502 

535 

513 

503 

521 

481 

537 

515 

619 

6,092 

570 

5,731 

+  9 

+6 

305 

279 

340 

329 

361 

335 

325 

360 

326 

347 

360 

457 

4,124 

427 

3,850 

+7 

+7 

101 

97 

128 

124 

143 

134 

119 

135 

134 

146 

158 

233 

1,652 

210 

1,573 

+  11 

+5 

624 

613 

701 

693 

749 

735 

775 

781 

724 

776 

796 

977 

8,944 

809 

7,941 

+21 

+  13 

463 

443 

521 

505 

543 

524 

565 

580 

537 

570 

609 

754 

6,614 

631 

5,798 

+  19 

+  14 

158 

156 

187 

187 

204 

204 

206 

214 

205 

219 

234 

336 

2,510 

275 

2,223 

+  22 

+  13 

626 

622 

691 

709 

779 

737 

749 

761 

720 

770 

749 

910 

8,823 

802 

8,066 

+13 

+9 

450 

431 

497 

490 

548 

512 

518 

538 

503 

530 

538 

673 

6,228 

617 

5,684 

+9 

+10 

140 

147 

168 

173 

195 

181 

169 

181 

183 

197 

205 

301 

2,240 

271 

2,117 

+  11 

+6 

618 

594 

674 

668 

728 

705 

672 

727 

768 

828 

835 

951 

8,768 

853 

8,699 

+  11 

+  1 

487 

471 

535 

527 

567 

535 

515 

566 

570 

623 

649 

754 

6,799 

706 

6,913 

+7 

-2 

233 

246 

295 

288 

306 

298 

282 

310 

328 

371 

399 

474 

3,830 

447 

3,972 

+6 

-A 

191 

177 

203 

203 

215 

216 

238 

226 

212 

237 

235 

266 

2,619 

242 

2,702 

+  10 

-3 

133 

114 

134 

131 

145 

139 

158 

159 

145 

154 

162 

194 

1,768 

175 

1,825 

+  11 

-3 

51 

46 

56 

58 

64 

58 

55 

58 

59 

62 

63 

85 

715 

89 

750 

-A 

-5 

536 

499 

555 

567 

615 

571 

583 

593 

570 

606 

619 

733 

7,047 

696 

6,789 

+5 

+4 

425 

388 

443 

445 

486 

442 

450 

461 

443 

463 

469 

568 

5,483 

573 

5,308 

-1 

+3 

169 

161 

193 

200 

211 

200 

201 

203 

204 

226 

243 

320 

2,531 

305 

2,4  90 

+5 

+2 

1,281 

1,173 

1,284 

1,270 

1,399 

1,291 

1,241 

1,233 

1,273 

1,394 

1,381 

1,693 

15,913 

1,627 

15,872 

+4 

0 

1,013 

916 

1,007 

986 

1,086 

976 

934 

960 

1,004 

1,062 

1,070 

1,316 

12,330 

1,293 

12,354 

+  2 

0 

349 

424 

411 

464 

439 

403 

407 

444 

465 

485 

663 

5,317 

634 

5,190 

+5 

+2 

344 

317 

350 

341 

376 

356 

347 

347 

369 

404 

413 

474 

4,438 

392 

4,160 

+21 

+7 

290 

257 

286 

271 

303 

280 

276 

282 

299 

322 

328 

377 

3,571 

313 

3,360 

+20 

96 

93 

117 

116 

127 

117 

108 

117 

133 

151 

163 

197 

1,535 

141 

1,422 

+40 

+8 

Standard  Consolidated  Areas1 

Chicago,  Ill. -Northwestern  Ind.,  total... 

Nondurable  goods  stores . . . 

GAF2 . 

New  York,  N.Y. -Northeastern,  N.J.,  total. 

Nondurable  goods  stores . 

GAF3 . 

Standard  Metropolitan 
Statistical  Areas1 


Balitmore,  Md. 

, ,  GAF3 

Boston,  Mass., 

( 3  GAF3 

Chicago,  Ill., 

,  total 

Nondurable  goods  stores . 

GAF3 . 

Cleveland,  Ohio,  GAF3 . . . 

Dallas,  Tex.,  GAF3 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Houston,  Tex.,  GAF2 . 

Kansas  City,  Mo. -Kan.,  GAF2 . 

Los  Angeles-Long  Beach,  Calif.,  total.... 

Nondurable  goods  stores . 

GAF2 . 

Minneapolls-St.  Paul,  Minn.,  GAF2 . 

New  York,  N.Y. — Nassau-Suf f oik,  N.Y., total4 

Nondurable  goods  stores... . 

GAF2 . 

Nassau-Suf folk,  N.Y.,  total5 . 

Nondurable  goods  stores . 

GAF3 . 

New  York,  N.Y.,  total8 . 

Nondurable  goods  stores . . . 

GAF2 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Pittsburgh,  Pa.,  total . 

Nondurable  goods  stores . 

GAF2 . 

St.  Louis,  Mo. -Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

San  Francisco-Oak land,  Calif.,  total . 

Nondurable  goods  stores . 

GAF3 . 

Washington,  D.C. -Md. -Va. ,  total . 

Nondurable  goods  stores . 

GAF3 . 

Cities 

Chicago,  Ill.,  total . 

Nondurable  goods  stores . 

GAF2 . 

Detroit,  Mich.,  total . 

Nondurable  goods  stores . 

GAP2 . 

-Los  Angeles,  Calif.,  total . 

Nondurable  goods  stores . 

GAF2 . 

■few  York,  N.Y. ,  total . 

Nondurable  goods  stores . 

f  GAF2 . 

Philadelphia,  Pa.,  total . 

Nondurable  goods  stores . 

GAF2 . 


Note:  Sampling  variabilities  are  shown  in  table  18. 
k  P 

Preliminary  estimates. 

L  *For  definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas,  see  pp.  44-46. 

Stores  ai»  the  general  merchandise  (including  all  nonstores),  apparel ...  accessory ,  and  furniture,  home  furnishings ...  equipment  groups;  these  stores  specialize  in  department 
‘tore  types  of  merchandise. 

^Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 

Formerly  New  York,  N.Y.  SMSA  consisting  of  New  York  City,  and  Nassau,  Rockland,  Suffolk,  and  Westchester  Counties,  N.Y. 

Includes  Nassau  and  Suffolk  Counties  formerly  Included  in  the  New  York,  N.Y.  SMSA. 

^Includes  New  York  City,  Rockland  and  Westchester  Counties,  N.Y. 
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Area 


STANDARD  CONSOLIDATED  AREA 
New  York,  N .Y . -Northeastern  New 
Jersey . . 

STANDARD  METROPOLITAN 
STATISTICAL  AREAS 

Akron,  Ohio . . 

Albany-Schenectady-Troy ,  N.Y . 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana -Garden  Grove, 
Calif . 

Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga.... . . . 

Bakersfield,  Calif . 

Baltimore,  Md . . . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa . 

Birmingham,  Ala . 

Boston,  Mass . . . 

Buffalo,  N.Y . . . 

Canton,  Ohio . 

Cedar  Rapids,  Iowa . 

Charleston,  S.C . 

Charleston,  W.Va . . . 

Chattanooga,  Tenn.-Ga . 

Chicago,  Ill . 

Cincinnati,  Ohio-Ky.-Ind . 

Cleveland,  Ohio . 

Columbia,  S.C . 

Columbus,  Ohio . 

Corpus,  Christi,  Tex . 

Dallas,  Tex . 

Dayton,  Ohio . 

Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa..* . . 

Detroit,  Mich . 

Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis . 

El  Paso,  Tex . . . . 

Erie,  Pa . . 

Eugene,  Oreg . . 

Fargo-Moorhead,  N.  Dak. -Minn . 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 

Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . . . 

Gary-Hammond-East  Chicago,  Ind.... 

Grand  Rapids,  Mich . 

Great  Falls,  Mont . 

Green  Bay,  Wis . . 

Greenville,  S.C . 

Greensboro-w inst on -Salem  - 

High  Point,  N.C . 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 

Indianapolis,  Ind . 

Jackson,  Mich . . . 

Jackson,  Miss . 

Jacksonville,  Fla . 

Kalamazoo,  Mich . 

Kansas  City,  Mo.-Kans . 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette ,  Ky . 

Lincoln,  Nebr . 

Little  Rock-North  Little  Rock,  Ark 

Los  Angeles-Long  Beach,  Calif . 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 

See  footnotes  at  end  of  table. 


Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  s-easonal  variations,  holiday  or  trading-day  differences) 

Percent  change 


1975 


Dec 

.  1975 

12  mos 

f  rom — 

1975 

Jan. 

Feb. 

Mar . 

Apr . 

May 

June 

July 

Auk. 

Sept. 

Oct. 

Nov. 

Dec. 

Dec. 

Nov. 

from 
12  mos 

1974 

1975 

1974 

280,462 

260,03  7 

315,612 

327,222 

408,037 

362,926 

323,697 

345,932 

374,735 

392,035 

r453 ,390 

708,010 

1 , 552 ,09f 

+11 

+56 

12,248 

11,585 

11  ,920 
10,698 

16,532 

14,724 

15,822 

15,740 

18,344 

19,218 

18,570 

16,839 

16,396 

16,138 

18,537 

18,171 

19,031 

17,359 

18,746 

18,030 

22,217 

22,844 

37,048 

33,877 

225,411 

+14 

+14 

+67 

H 

11 ,326 

11,059 

13,561 

12,281 

12,274 

14,268 

13,195 

13,572 

“15,208 

23 \ 999 

157,719 

+  19 

+58 

43,518 

41,930 

53,839 

55,014 

60,996 

60,510 

59,430 

62,195 

59,520 

63,085 

75,220 

125,554 

760,811 

+23 

+67 

2,483 

2,508 

3,662 

3,531 

4,341 

4,060 

4,136 

5,334 

4,780 

4,875 

5,942 

9,323 

54,975 

+37 

43,666 

46,557 

60 , 703 

62,827 

71,290 

61,919 

60,807 

67,563 

66,607 

66,197 

78 , 705 

124,696 

811,537 

+21 

4,128 

4,301 

5,867 

6,008 

6,717 

6,235 

5,853 

6,457 

6,252 

6,413 

7,859 

12,103 

78,193 

+19 

5,525 

5,369 

7,142 

7,303 

8,311 

7,987 

7,852 

8,429 

7,536 

9,055 

9,970 

15,471 

99,950 

+18 

+55 

36,362 

36,503 

47,664 

48,481 

55,612 

51,816 

46,872 

50,348 

53,619 

58,567 

67,294 

100,601 

653,739 

+11 

+49 

9 , 586 

9,916 

12,889 

12,019 

14,383 

13,144 

13,561 

15,211 

13,019 

13,705 

16,754 

25,320 

169,507 

+19 

1,785 

1 ,619 

2,340 

2,463 

2,908 

2,764 

2,735 

3,266 

3,066 

3,329 

3,441 

35,279 

+62 
+  50 

+1 

+ 

4,003 

3,868 

5,281 

5,031 

5,676 

5,342 

5,421 

5,980 

5,340 

“5,962 

6,913 

10^341 

69,158 

+11 

11,481 

11,778 

16,215 

16,658 

19,060 

16,856 

17,422 

18,982 

17,903 

17,329 

21 ,181 

35,206 

220,071 

+23 

42,951 

.59,357 

60,449 

71,609 

63,764 

57,568 

66,812 

68,425 

68,705 

82,052 

133,607 

820,848 

+11 

+63 

24,601 

33,172 

33,163 

39,975 

36,548 

34,191 

36,539 

38,996 

36,771 

44,703 

68,103 

452,541 

+  12 

6 , 486 

9,010 

9,394 

11,056 

10,550 

9,609 

10,603 

10,444 

10,405 

13,242 

20,549 

128,082 

+10 

+55 

+: 

5,327 

4,925 

6,535 

7,182 

8,310 

7,519 

7,250 

8,290 

7,520 

7,962 

9,606 

13,884 

94,310 

4,671 

4,798 

6,414 

6,293 

7,642 

6,867 

6,674 

7,232 

6,564 

6,690 

9,011 

13,774 

86,630 

5,125 

5,556 

8,442 

8,301 

9,732 

8,697 

8,285 

9,116 

8,413 

9,111 

11,356 

17,440 

109,574 

+23 

6  ,392 

6 ,335 

8,786 

8,498 

10, 586 

8,946 

8,664 

9,854 

9,816 

10,097 

12,171 

20,256 

120,401 

+30 

+66 

+ 

143,716 

138,524 

185,472 

189,981 

223,796 

209,991 

192,138 

208 ? 591 

207,341 

220,531 

250,424 

3  83,9  49 

2,554,454 

31 ,755 

30,430 

39,091 

40,023 

45,571 

41,241 

39,889 

43,028 

45,594 

42,047 

53 , 950 

+14 

+10 

+55 

42,900 

41  ,141 

57,453 

59,368 

65,236 

63,624 

58,137 

63,766 

64,814 

65,711 

74,299 

113,409 

769,858 

6,030 

8,418 

8,395 

9,913 

8,823 

8,454 

9,418 

9,010 

8,728 

10,736 

17,536 

111,553 

+17 

+63 

+. 

23 , 776 

22,759 

30,953 

30,677 

35,751 

32,788 

32,632 

37,285 

36,331 

37,601 

46,782 

76,544 

443,879 

+23 

+64 

3,893 

3,868 

5,158 

4,968 

6,268 

5,311 

5,377 

6,218 

5,244 

5,845 

“6,332 

10,246 

68,728 

37,946 

37,640 

47,782 

48,422 

55,588 

51, 107 

51,394 

56,593 

50,558 

53,219 

62,476 

99,975 

652,700 

+23 

18,191 

18,866 

23,806 

23  ,827 

28,262 

25,511 

23,650 

29,318 

28,891 

27,598 

35,353 

54,055 

337,328 

+19 

+53 

+ 

2,802 

2,719 

3,689 

3,952 

4,654 

4,144 

4,103 

4,345 

4,132 

4,132 

5,869 

8,215 

52,756 

+23 

+40 

30,257 

28,361 

37,063 

40,208 

45,333 

44,266 

41,105 

46,983 

42,953 

43,771 

50,620 

85,161 

536,081 

+18 

+68 

7,6  72 

7,016 

9,017 

9,860 

11,111 

10, 196 

9,709 

10,544 

10,815 

11,599 

13,743 

20,802 

132,084 

+9 

+  51 

90,666 

86,557 

114,452 

116,257 

139,534 

127, 159 

116,871 

127,876 

130,446 

130,363 

150,890 

225,993 

L, 557, 064 

+13 

+50 

+: 

2,761 

2,337 

3,264 

3,714 

4,083 

3,882 

3,643 

4,116 

3,766 

4,040 

5,041 

7,339 

47,986 

+14 

+46 

4,203 

4,351 

5,041 

6,167 

7,501 

6,843 

6,595 

7,920 

7,034 

7,360 

7,914 

12,271 

83,200 

+26 

+55 

+l- 

9,778 

9,504 

11 , 743 

2 11 ,351 

2 14, 142 

11,893 

12,786 

13,586 

12,215 

13,774 

15,794 

23,324 

159,890 

+14 

+48 

+i: 

4,315 

4,003 

5,651 

5,812 

6,617 

5,783 

5,987 

6,362 

6,762 

7,670 

10,079 

14,160 

83,201 

+35 

+40 

+li 

2,452 

2,365 

3,875 

3,765 

3,812 

4,092 

3,718 

4,853 

4,272 

4,332 

4,841 

7,363 

49,740 

+24 

+  52 

+i 

2,412 

2,567 

3,102 

3,618 

3,996 

3,973 

3,707 

4,602 

4,125 

4,667 

4,830 

7,224 

48,823 

+17 

+50 

+i: 

7,667 

7,713 

11  ,264 

10,806 

13,097 

11,586 

10,934 

12,528 

12,154 

11,759 

14,723 

23,432 

147,663 

+15 

+59 

1,865 

1,749 

2,335 

2,270 

2,784 

2,487 

2,617 

2,840 

2,514 

2,613 

3,040 

4,998 

32,112 

+19 

+64 

+t 

7,439 

7,222 

9,717 

9,956 

11,878 

10,892 

10,359 

11,698 

12,002 

11,488 

14,458 

20,900 

138,009 

+  15 

+45 

18,012 

17,547 

22,932 

22,874 

27,083 

24,256 

24,553 

26,924 

24,243 

23,643 

29,040 

49,798 

310,905 

+15 

+71 

9  ,335 

2  8,739 

10,964 

11 ,233 

2 12, 859 

“12,328 

12,017 

13,789 

12,821 

13,252 

15,292 

23,850 

156,479 

+16 

+56 

(3: 

11 ,343 

11,283 

15,556 

14,886 

18,226 

16,713 

14,902 

16,098 

16,564 

16,344 

18,533 

31,566 

202,014 

+9 

+70 

+e 

6,258 

6,038 

8,510 

8,703 

10, 105 

9,201 

9,059 

11,035 

10,609 

10,328 

12,774 

18,991 

121,611 

+19 

+49 

+Z 

1,470 

1  ,325 

1 ,810 

1  ,832 

2,271 

2,092 

2,129 

2,593 

2,209 

2,472 

2,460 

3,678 

26,341 

0 

+  50 

( 

4,316 

4,342 

5,546 

6,180 

7,376 

7,013 

6,382 

7,411 

7 ,105 

7,691 

9,107 

14,021 

86,490 

+21 

+54 

+11 

4,440 

4,907 

6,650 

6,732 

7,659 

7,  193 

6,704 

7,432 

6,859 

7,162 

8,799 

14,266 

88,803 

+25 

+62 

+7 

7,538 

7,916 

12,076 

12,077 

13,827 

12,771 

12,886 

14,446 

13,070 

13,380 

16,686 

27,103 

163,776 

+33 

+62 

+  lf 

13,475 

13,398 

19,168 

19,408 

20,717 

20,610 

17,053 

19,191 

20,313 

20,224 

24,829 

41,665 

250,051 

+10 

+68 

21,287 

26,347 

23,655 

27,070 

25,601 

30,163 

28,297 

24,576 

26,333 

28,167 

45,128 

328,992 

+  13 

+60 

+8 

61,488 

79 , 706 

76,586 

93,050 

82,000 

86,259 

95,438 

82,380 

84,500 

101,747 

165,303 

1,071,297 

+23 

+62 

+1E 

23,643 

23,755 

31,726 

32,053 

40,848 

35, 175 

33,335 

38,287 

36,690 

37,005 

46,749 

75,354 

454,620 

+25 

+61 

+8 

2,590 

2,676 

3,737 

3,723 

4,559 

4,094 

3,955 

4,298 

4,285 

4,013 

5,042 

7,695 

50,667 

+17 

+53 

3,953 

3,927 

5,574 

5,395 

6,612 

5,857 

6,187 

6,697 

6,139 

5,858 

7,178 

10,751 

74,128 

+  14 

+50 

+2 

10,841 

10,966 

14,467 

14,457 

16,437 

16,004 

14,699 

16,101 

13,850 

14,227 

17,061 

27,939 

187,049 

0 

+64 

-4 

2,687 

2,471 

5,558 

4,757 

5,700 

5,406, 

5,012 

5,463 

5,634 

5,473 

6,583 

10,602 

65,346 

+48 

+61 

+32 

23,496 

21,315 

30,765 

31,995 

38,  160 

34,403 

33 , 709 

38,116 

35,348 

36,292 

44,610 

71,465 

439,674 

+21 

+60 

+9 

8,834 

8,679 

12,214 

11 ,746 

13,793 

12,590 

12,287 

13,410 

14,687 

14,303 

18,630 

28,791 

169,964 

+25 

+55 

+11 

4,577 

4,260 

5,838 

6,126 

7,331 

6,270 

6,072 

7,105 

7,150 

7,225 

9,654 

14,157 

85,765 

+15 

+47 

+4 

10,632 

9,944 

13,041 

12,997 

15,635 

14, 198 

13,548 

14,756 

14,746 

14,492 

16,591 

24,439 

175,019 

+  16 

+47 

+6 

6,024 

5,843 

7,692 

8,264 

9,370 

8,496 

8,249 

9,258 

9,169 

9,081 

11,175 

17,175 

109,796 

+14 

+54 

+9' 

4,717 

4,250 

5,747 

6,142 

6,760 

6,262 

6,303 

6,900 

7,108 

7,093 

8,120 

11,527 

80,929 

+13 

+42 

+3 

6,969 

7,140 

9,406 

9,518 

11, 194 

10,095 

10,207 

11,415 

10,484 

10,592 

12,640 

20,061 

129,721 

+18 

+59 

+9' 

157,323  2 

151,142 

190,686 

196,168 

218,251 

214, 61Q 

205,596 

12,257 

02,389 

219,097 

255,930 

116,464 

>,639,913 

+  16 

+63 

+7 

17,445 

17,434 

23,362 

23,425 

27,276 

24,349 

22,963 

25,480 

24,780 

25,819 

33,351 

50,585 

316,269 

+  17 

+  52 

+3 

22 ,138 

2,057 

3,043 

3,260 

3,998 

3,680 

3,210 

4,321 

3,770 

3,928 

“4,478 

8,079 

45,962 

+32 

+80 

+8 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974 — Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  difference) 


1974 

Total 

Area 

1974 

1 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

Dec. 

, - - - 

STANDARD  CONSOLIDATED  AREA 

rw  York,  N.Y. -Northeastern  New 

284,506 

256,688 

311,499 

355,874 

382,923 

365,028 

314,243 

330,457 

353,237 

382,696 

438,154 

639,221 

4,414,526 

STANDARD  METROPOLITAN 

STATISTICAL  AREAS* 

13,313 

12,631 

16,491 

17,906 

18,518 

17,990 

16,703 

18,390 

17,928 

17,946 

20,576 

32,508 

220 , 900 

Ibany-Schenectady-Troy ,  N.Y . 

12,141 

10,824 

14,457 

16,242 

17,299 

16,384 

14,717 

16,694 

15,683 

17,078 

21,490 

29,785 

202,794 

8,670 

8,424 

10,733 

11,404 

12,533 

11,978 

11,668 

13,762 

12,738 

12,431 

13,454 

*20,146 

147,941 

laheim-Santa  Ana-Garden  Grove, 

43, 227 

40,132 

52,525 

53,691 

54,112 

r56,177 

54,069 

58,329 

52,877 

57,182 

61,454 

102,435 

685,210 

3,002 

2,701 

3,878 

4,192 

4,362 

3,968 

4,022 

4,742 

3,960 

4,042 

4,910 

6,798 

50,577 

46,505 

47,026 

62,679 

65,123 

67,609 

60,409 

59,988 

69,472 

62,868 

63,188 

71 , 993 

103,068 

779,928 

4,665 

4,170 

5,883 

6,023 

6,526 

6,087 

5,936 

6,518 

5,653 

6,036 

6,928 

10,178 

74,603 

tkersfield,  Calif . 

5,107 

4,916 

6,616 

6,878 

6,904 

7,150 

7,140 

7,944 

6,622 

7,967 

8,568 

13,086 

88,898 

iltimore,  Md . 

36,948 

7,922 

33,570 

8,002 

45,192 

10,287 

50,160 

11,143 

50,729 

12,775 

46,609 

11,526 

42,910 

11,596 

46,185 

13,165 

47,208 

10,730 

53,644 

12,636 

62,680 

14,620 

90,827 

21,347 

606,662 

145,749 

1,623 

1,520 

1,995 

2,346 

2,385 

2,530 

2,291 

2,960 

2,450 

2,512 

2,904 

4,451 

29,967 

4,261 

3,669 

5,069 

5,488 

5,634 

5,223 

5,131 

5,884 

4,986 

5,580 

6,518 

9,306 

66,749 

10,726 

10,575 

14,786 

15,041 

16,068 

14,894 

14,297 

17,079 

15,958 

16,061 

18,885 

28,538 

192,908 

45,496 

41,992 

56,291 

62,810 

65,523 

62,831 

54,261 

63,877 

63,660 

68,810 

82,049 

120,492 

788,092 

26,433 

25,156 

31,916 

35 , 600 

36,383 

36,837 

32,484 

35,880 

36,625 

37,598 

41,992 

60,713 

437,617 

6,546 

6,116 

8,329 

9,337 

9,909 

9,517 

8,588 

9,918 

9,328 

9,822 

12,649 

18,613 

118,672 

4,977 

4,725 

6,457 

6,876 

7,388 

6,816 

6,728 

7,813 

6,898 

7,614 

9,043 

12,419 

87,754 

5,110 

4,393 

6,034 

6,808 

7,036 

6,583 

6,484 

7,047 

6,251 

6,486 

7,281 

10,920 

80,433 

larleston,  W.  Va . 

5,086 

6,350 

4,965 

5,982 

6,860 

9,506 

7,634 

9,491 

7,664 

10,082 

7,254 

8,896 

6,875 

8,783 

7,932 

9,842 

7,156 

8,921 

7,914 

9,245 

9,665 

10,509 

14,132 

15,564 

93,137 

113,171 

143,964 

134,203 

184,075 

199,409 

208,688 

202,493 

188,146 

202,820 

190,802 

208,179 

233,551 

329,387 

2,425,717 

Inclnnati,  Ohio-Ky.-Ind . 

level and,  Ohio . 

30,683 

44,769 

28,498 

41,134 

37,176 

54,954 

41 , 768 
63,177 

41,715 

60,829 

40,969 

59,796 

39,045 

56,436 

41,331 

61,022 

40,333 

59,157 

43,070 

64,790 

51,979 

71,674 

73,695 

103,031 

510,262 

740.769 

6,438 

5,990 

8,248 

8,853 

9,450 

8,418 

8,121 

9,021 

8,213 

8,359 

10,047 

15,030 

106,188 

24,162 

23,098 

31,319 

31,110 

34,812 

32,688 

30,509 

34,833 

32,701 

34,259 

40,709 

62,188 

412,388 

orpus  Christi,  Tex . 

3,897 

34,908 

3^710 

32,731 

4,839 

46,330 

4,834 

46,447 

5,638 

49,745 

25 , 188 
45,966 

5,005 

46,583 

6,705 

49,968 

5,292 

43,369 

25 , 720 
45,633 

6,107 

54,141 

9,508 

81,601 

66,443 

577,422 

18,496 

18,685 

24,620 

26,177 

28,071 

25,306 

24,120 

27,222 

26,939 

25,872 

30,536 

45,348 

321,392 

ecatur,  Ill . 

2,878 

2,896 

3,990 

4,135 

4,365 

4,201 

4,098 

4,416 

4,040 

4,216 

5,116 

6,674 

51,025 

30,468 

27,907 

35,605 

38,953 

45,717 

41,804 

39,147 

46,144 

40,652 

42,993 

46,810 

72,416 

508,616 

7*356 

6,938 

9,185 

9,664 

10,550 

10,018 

10,117 

10,835 

9,469 

10,591 

13,598 

19,002 

127,323 

96,026 

90,661 

115,397 

124,212 

130,821 

128,127 

115,528 

122,732 

126,456 

132,468 

147,718 

200,690 

1,530,836 

2,557 

2,301 

3,095 

3,574 

3,718 

3,575 

3,522 

3,959 

3,329 

3,970 

4,724 

6,464 

44,788 

uluth-Superior,  Minn.-Wis . 

4,108 

8,254 

4,095 

7,769 

5,025 

9,684 

5,972 

11,168 

5,900 

11,953 

5,997 

10,388 

5,650 

11,095 

7,244 

13,495 

5,842 

11,129 

6,260 

13,346 

7,280 

14,056 

9,730 

20,433 

73,103 

142,770 

3,846 

3,483 

4,759 

5,636 

5,804 

5,494 

5,817 

6,401 

5,775 

6,381 

7,756 

10,519 

71,671 

2,459 

2,381 

3,218 

3,358 

3,419 

3,501 

3,407 

3,954 

3,666 

3,526 

3,815 

5,958 

42,662 

argo-Moorhead,  N.  Dak. -Minn . 

2,209 

2,472 

2,884 

3,467 

3,514 

3,467 

3,270 

4,207 

3,542 

3,982 

4,501 

6,161 

43,676 

8,715 

7,978 

11,115 

12,459 

12,546 

12,436 

11,453 

12,642 

12,168 

12,574 

15,490 

20,389 

149,965 

ort  Smith,  Ark.-Okla . 

1,773 

1,773 

2,358 

2,419 

2,623 

2,482 

2,521 

2,681 

2,297 

2,445 

2,808 

4,135 

30,315 

7,872 

7,935 

10,612 

11,387 

11,913 

11,353 

10,997 

12,090 

11,134 

11,528 

14,023 

18,111 

138,955 

17,533 

16,860 

22,057 

23,416 

25,094 

23,077 

23,178 

25,568 

22,111 

22,043 

27,486 

43,457 

291,880 

9,254 

8,675 

10,511 

11,347 

(3) 

<3) 

11,172 

12,734 

11,662 

11,986 

13,710 

20,596 

(NA) 

10,254 

9,739 

13,668 

14,910 

15,878 

14,813 

14,325 

15,814 

15,866 

17,965 

19,367 

29,022 

191,621 

6,808 

6,172 

8,797 

9,887 

9,821 

9,318 

8,917 

10,477 

9,951 

10,030 

12,317 

15,964 

118,459 

1,190 

1,187 

2,119 

2,166 

2,051 

2,233 

2,039 

2,609 

2,339 

2,288 

2,418 

3,675 

26,314 

4,099 

3,814 

5,393 

6,450 

6,066 

6,473 

5,617 

7,118 

6,235 

6,907 

8,122 

11,595 

77,889 

4,578 

4,333 

6,403 

6,969 

6,879 

6,675 

6,460 

7,537 

6,635 

7,066 

7,808 

11,428 

82,771 

reensboro-Winston-Salem-High  Point, 

N.C . 

7,457 

6,927 

10,697 

11,455 

12,410 

11,061 

10,514 

13,269 

11,416 

12,404 

14,616 

20,408 

142,634 

13,752 

12,873 

16,310 

19,767 

18,716 

18,917 

16,219 

17,818 

19,904 

21,769 

24,033 

37,751 

237,829 

19,768 

19,104 

24,453 

22 , 705 

24,761 

24,800 

28,310 

26,400 

21,670 

24,831 

27,866 

40,053 

304,721 

57,243 

55,357 

72,035 

74 , 701 

79,312 

72,249 

73,111 

82,452 

69,965 

75 , 505 

89,320 

134,102 

935,352 

* 

24,167 

23,467 

31,144 

33,611 

35,712 

32,301 

31,360 

35,940 

33,440 

35,191 

42,462 

60,232 

419,027 

2,666 

2,658 

3,586 

3,915 

4,235 

4,350 

3,934 

4,157 

3,993 

3,899 

4,749 

6,550 

48,692 

4,213 

4,036 

5,660 

5,940 

6,571 

6,047 

6,057 

6,662 

5,711 

5,829 

6,625 

9,409 

72 , 760 

12,379 

11,475 

14,592 

15,992 

16,205 

15,508 

15,131 

17,150 

14,070 

16,003 

17,903 

27,834 

194,242 

2,663 

2,326 

3,370 

3,851 

4,245 

4,143 

3,921 

4,312 

4,002 

4,224 

5,183 

7,145 

49,385 

22,956 

22,015 

29,199 

32,447 

34,676 

32,006 

31,629 

35 , 936 

31,683 

33,741 

39,144 

58,971 

404,403 

8,567 

8,295 

11,395 

12,144 

12,517 

11,666 

11,325 

12,911 

12,358 

12,658 

16,012 

22,943 

152,791 

4,883 

4,247 

5,782 

6,368 

6,667 

6,214 

5,908 

7,061 

6,829 

7,038 

9,076 

12,273 

82,346 

10,313 

9,163 

12,129 

13,217 

14,038 

13,974 

13,157 

14,455 

13,948 

14,279 

15,936 

21,053 

165,662 

5,938 

5,244 

6,893 

8,077 

8,480 

7,906 

7,871 

8,767 

7,912 

8,630 

10,460 

15,010 

101,188 

5,043 

4,478 

6,079 

6,343 

6,772 

6,231 

6,091 

7,074 

6,261 

6,413 

7,559 

10,171 

78,515 

•ittle  Rock-North  Little  Rock,  Ark... 

6,674 

6,911 

9,108 

9,334 

9,874 

9,521 

9,432 

10,817 

9,332 

9,783 

11,398 

17,039 

119,223 

157,645 

144,038 

185,747 

196,424 

203,624 

207,447 

196,211 

200,832 

185,094 

203,477 

223,837 

359,561 

r2, 463, 937 

ouisvllle,  Ky.-Ind . 

18,520 

18,104 

23,352 

25,017 

25 , 978 

23,797 

22,888 

26,179 

23,760 

25,302 

31,225 

43,344 

307,466 

*2,887 

*2,393 

3,229 

3,477 

3,533 

3,602 

3,086 

3,533 

3,297 

3,519 

4,041 

6,122 

42,719 

See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974— Continued 


(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1-- Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn.-Ark. 
Miami,  Fla . 


Milwaukee,  Wis . 

Minneapolis-St.  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


Muncie,  Ind . 

Muskegon-Muskegon  Hts. 
Nassau-Suf folk,  N. Y. 4 . 

New  Orleans,  La . 

New  York,  N. Y. 5 . 


Newark,  N.J . 

Newport  News-Hampton,  Va. 
Norfolk-Portsmouth,  Va. . . 
Oklahoma  City,  Okla . 


Omaha,  Nebr.-Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J . 

Peoria,  Ill . 


Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 

Portland,  Maine . 


Portland,  Oreg.-Wash . 

Providence-Pawtucket-Warwick, 

R. I . -Mass . 

Raleigh,  N.C . 

Reading,  Pa . 


Richmond,  Va . 

Roanoke,  Va . 

Rochester,  N.Y.... 
Sacramento,  Calif. 


St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill... 

Salem,  Oreg . 

Salt  Lake  City,  Utah. 


San  Antonio,  Tex . 

San  Bernardino-Riverside- 

Ontario,  Calif . 

San  Diego,  Calif . 

San  Francisco-Oak land,  Calif. 


San  Jose,  Calif. 
Savannah,  Ga.... 
Scranton,  Pa.... 
Seattle-Everett, 


Shreveport ,  La. ...... . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 
South  Bend,  Ind . 


Spokane,  Wash . 

Springfield,  Ill.. 
Springfield,  Mo... 
Springfield,  Ohio. 


Stockton,  Calif . 

Syracuse,  N.Y . 

Tacoma,  Wash . 

Tarapa-St.  Petersburg,  Fla. 


Toledo,  Ohio-Mich. 

Topeka,  Kans . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio... 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  P 

Worcester,  Mass . 

Youngstown-Warren,  Ohio. 


See  footnotes  at  end  of  table. 


1,771 

3,861 

19,009 

35,656 


33,159 

51,927 

5,888 

4,575 


1,744 

1,232 

57,301 

18,279 

137,092 


27,978 
6,341 
11,887 
13 , 086 


10,614 

13,668 

33,112 

7,144 


84,497 

27,356 

46,809 

3,069 


16,126 


12,559 

5,693 

5,295 


12,272 

3,467 

13,292 

20,281 


2,221 

46,483 

3,087 

10,719 


20,096 


21,538 
40,514 
73 , 499 


28,108 

2,815 

4,161 

29,160 


5,107 

3,093 

2,410 

5,096 


6,462 

2,918 

4,106 

2,739 


6,504 

7,867 

7,328 

29,814 


16,928 

3,538 

4,093 

10,450 


10,045 
23 , 749 
3,199 
72,485 
3,604 


*2,204 

*6,902 

5,204 

4,415 

9,692 


1,917 

4,029 

18,474 

34,780 


30,652 

55,284 

5,886 

4,546 


1,775 

1,228 

53,119 

18,357 

125,444 


*25,852 

6,465 

11,538 

12,350 


10,530 

14,388 

32,668 

6,942 


76,854 

26,678 

46,236 

3,055 


16,081 


12,219 

5,454 

5,223 


11.795 
3,507 

11.796 
*19,911 


2,021 

46,580 

2,864 

9,914 


19,676 


20,731 

39,596 

68,462 


*28,504 

2,994 

3,958 

27,351 


4,898 

3,216 

2,616 

4,851 


6,314 

2,923 

3,956 

3,010 


*6,415 

7,563 

6,838 

30,571 


17,012 

3,284 

3,332 

9,900 


*9,875 

3,427 

2,985 

75,554 

3,561 


*2,229 

*6,602 

4,863 

4,102 

9,763 


2,671 

5,495 

25,129 

44,740 


40,169 

64,776 

8,125 

5,894 


2,516 

1,712 

66,288 

23,934 

149,303 


30,753 

8,926 

15,369 

16,688 


14,442 

18,149 

40,178 

9,300 


102,059 

33,820 

65,231 

4,448 


23,128 


17,399 

7,561 

7,557 


16,117 

4,829 

16,589 

24,711 


2,935 

64,428 

4,014 

13,666 


26,303 


27,829 

49,151 

89,700 


36,064 

4,113 

5,659 

36,345 


6,549 

4,059 

3,098 

6,656 


8,782 

3,904 

5,406 

3,962 


8,004 

10,431 

9,112 

37,615 


23,333 

4,551 

4,443 

12,629 


*13,114 

4,687 

3,838 

89,996 

4,558 


*2,987 

*8,855 

6,939 

5,985 

13,968 


Apr. 


2,624 

5,881 

24,468 

41,674 


*41,601 

73,162 

7,348 

5,761 


2,485 

1,779 

*68,810 

24,150 

152,999 


33,407 

9,111 

15,578 

16,762 


16,146 

17,635 

42,122 

9,214 


106,828 

33,095 

66,522 

4,967 


22,398 


19,146 

7,718 

7,489 


15,608 

4,768 

17,444 

25,880 


2,987 

59,961 

3,948 

14,361 


*25,147 


28,345 

*48,661 

90,155 


36,759 

4,206 

5,497 

35,734 


6,384 

4,235 

3,575 

6,824 


9,330 

4,570 

5,503 

3,741 


8,140 

10,968 

8,888 

36,186 


23,050 

5,406 

4,888 

12,635 


*13,578 

4,773 

4,042 

94,560 

4,792 


*3,016 

9,333 

7,051 

6,367 

13,457 


May 


3,104 

6,900 

27,958 


45,057 


47,849 

82,291 

9,322 

7,236 


3,151 
2,195 
85,890 
27, 116 
191,  124 


41,718 

10,889 

18,258 

19,827 


18,610 

18,880 

52,165 

11,206 


127,795 

*37,616 

72,394 

5,792 


23,253 


21,966 

9,067 

8,501 


19,949 

5,898 

19,960 

*27,854 


3,720 
75, 121 
4,099 


16,419 


28,132 


30,628 

*55,344 

96,700 


40, 149 
4,739 
6,598 
40,448 


8,400 

4,976 

3,814 

8,387 


10,156 

5,332 

6,359 

4,476 


8,962 

13,347 

10,119 

38,749 


27,578 

5,892 

6,233 

14,027 


*15,837 

5,795 


4,650 

107,380 

5,591 


3,531 

*10,433 


8,467 
7,452 
15,957 | 


2,834 

6,631 

24,890 

43,517 


44,624 

77,376 

8,273 

6,481 


2,865 

1,992 

80,084 

25,622 

168,855 


35,414 

9,991 

16,957 

18,441 


17,278 

17,734 

45,623 

9,711 


109,755 

33,733 

71,830 

5,329 


24,703 


20,420 

8,064 

7,403 


16,088 
5, 101 
17,864 
*27,090 


3,313 

70,702 

4,812 

15,944 


24,926 


29,837 

54,037 

95,336 


39,874 

4,275 

5,862 

38,803 


7,613 

4,642 

3,991 

7,690 


9,912 

4,526 

5,933 

4,261 


*8,662 

11,743 


9,734 

35,469 


25,388 
5,285 
5,812 
13  ,417 


*14,502 

5,094 

4,368 

100,887 

5,160 


*3,303 

9,778 

7,514 

6,751 

14,634 


July 


2,789 

6,626 

24,635 

41,673 


41,719 

70,130 

8,446 

6,629 


2,613 

1,910 

69,919 

25,129 

150,012 


31 , 965 
9,499 
16,573 
18,229 


16,514 

17,797 

41,341 

9,551 


Aug. 


Sept.  |  Oct  I  Nov. 


I 


98 , 863 
31,402 
60,890 
5,873 


22 , 986 


17,770 

7,733 

7,170 


15,238 
5,098 
16,049 
26 , 482 


3,341 

61,925 

4,179 

15,373 


25,626 


28,131 

54,791 

98,657 


37,853 

4,241 

5,595 

39,222 


7,367 

4,233 

3,625 

7,830 


10,687 

4,328 

*5,946 

3,880 


8,718 
11,116 
9,741 
33 , 992 


23,382 

5,121 

4,881 

12,948 


*14,661 

5,009 

4,457 

91,628 

4,885 


*2,914 

9,806 

6,946 

6,245 

15,o79 


3,158 

8,100 

27,489 

43,753 


45,098 

79,284 

8,997 

7,157 


3,114 

2,110 

*75,593 

27,869 

155,532 


35,106 

10,264 

17,885 

20,768 


17,335 

18,264 

46,976 

10,566 


111,487 

33,895 

69,456 

6,578 


28,184 


20,592 

8,594 

8,305 


3  ,067 
6,910 
25,397 
39,145 


45,541 

76,502 

8,272 

6,595 


2,896 

2,134 

78,424 

24,496 

174,645 


36,899 

9,451 

16,043 

17,663 


17,127 

17,084 

50,172 

9,815 


124,191 
30 , 903 
71,705 
5,548 


25,034 


19,457 

9,045 

7,481 


17,309 

5,573 

17,433 

*30,599 


3,593 

70,051 

5,257 

18,309 


27,864 


28,831 
54 , 566 
105,496 


41,644 

4,777 

6,592 

47,525 


9,219 

5,003 

4,178 

8,027 


11,994 

4,840 

*6,516 

4,502 


*9,770 

12,229 

11,490 

35,547 


16,984 

5,655 

17,934 

26,004 


3,262 

69,045 

4,599 

16,446 


25,362 


28,269 

52,736 

93,703 


38,729 

4,480 

6,337 

39,138 


7,940 

4,690 

3,902 

7,720 


10,339 

4,601 

6,245 

4,183 


8,640 

12,303 

9,036 

33,916 


26,546  26,739 

5,541  4,975 

5,129  5,072 

14,342  12,480 


*15,770 

5,842 

4,734 

98,319 

5,643 


*3,546 

11,518 

8,254 

6,953 

15,611 


*14,497 

5,311 


4,354 

99,693 

4,981 


*3,518 

10,383 

7,652 

6,962 

14,889 


3,154 

6,916 

26,738 

43,483 


47,066 

85,904 

9,126 

6,448 


3,004 

1,874 

83,980 

27,082 

185,801 


37,192 

10,010 

17,146 

18,810 


17,828 

16,615 

50,361 

10,445 


124,331 
37 ,299 
73,399 
5,753 


26,319 


20,326 

8,669 

8,076 


19,894 

6,177 

18,822 

30,998 


3,388 

75,700 

4,616 

17,068 


26,216 


31,555 

54,400 

103,629 


41,153 

4,542 

6,338 

43,080 


8,301 

5,215 

3,692 

7,639 


11,442 

4,556 

6,402 

4,424 


10,240 

12,166 

10,399 

37,337 


26,093 

5,124 

5,122 

14,730 


4,323 

8,546 

31,836 

48,910 


54,527 

89,633 

11,217 

8,084 


3,746 

2,352 

r98,604 

32,059 

206,668 


45,689 

11,184 

19,729 

21,888 


20,605 

21,140 

61,197 

12,616 


151,873 

43,412 

92,111 

7,071 


29,783 


26,677 

10,729 

11,147 


24,564 

8,156 

21,367 

33,988 


3,956 

86,658 

4,898 

19,639 


32,553 


37,980 

61,910 

117,989 


*14,963 

5,464 

4,255 

107,818 

5,342 


*3,525 

10,612 

7,910 

6,798 

15,192 


46,744 

5,600 

7,403 

47,302 


9,766 

5,203 

4,037 

9,492 


11,602 

5,477 

7,162 

5,620 


11,171 

15,882 

11,854 

45,430 


32,031 

5,940 

6,063 

16,665 


18,214 

7,010 

5,257 


115,586 

7,046 


*4,552 

12,541 

10,738 

8,646 

19,422 


Dec.  I  Total 


6,619 
14,456 
48,945 
83 , 583 


86,896 

133,528 

17,430 

13,072 


5,722 

3,590 

*163,413 

49,732 

313,624 


73,493 

17,985 

31,718 

35,462 


32,177 

35,268 

92,369 

19,349 


238,434 

74,401 


133,735 

11,226 


47,899 


40,026 

16,806 

15,027 


37,663 

12,417 

38,625 

53,577 


6,891 

133,980 

7,754 

32,962 


48,896 


61,460 

100,282 

183,987 


76,193 
8,519 
12  ,833 
75,203 


15,283 

9,411 

6,528 

14,737 


18,438 

8,372 

11,129 

9,342 


16,944 

23,334 

19,509 

75,411 


50,570 

9,331 

11,428 

27,767 


28,197 

9,660 

8,610 

176,778 

10,762 


*7,053 

19,174 

15,154 

14,585 


38,031 

84,351 

324,968 

545,971 


558,901 

939,797 

108,330 

82,478 


35,631 

24,108 

981,425 

323,825 

2,111,099 


455,466 

120,116 

208,681 

229,974 


209,206 

226,622 

588,284 

125,859 


1,456,967 

443,610 


870,318 

68,709 


305,894 


248,557 

105,133 

98,674 


23,481 

70,646 

227,175 

347,375 


41,628 

860,634 

54,127 

200,820 


330,797 


375,134 

665,988 

1,217^13 


Percent  change 


~r 


Dec.  1975 
from — 


Dec. 

1974 


491,774 

55,301 

76,833 

499,311 


96,827 

57,976 

45,196 

94,949 


125,458 

56,347 

74,663 

54,140 


112,170 

148,949 

124,048 

470,037 


318,650 
63,988 
64,496 
171 ,990 


183,253 
65,821 
54,749 
1,230,684 
65 , 925 


42,378 

125,937 

96,692 

85,261 


31,463  187,427 


+25 

+47 

+17 

+13 


+12 

+17 

+25 

+19 


+14 

-7 

+9 

+30 

+9 


+23 

+16 

+9 

+12 


+17 

+15 

+16 

+11 


+16 

+20 


+19 

+21 


+9 

+17 

+12 


+27 

+31 

+21 

+19 


Nov. 

1975 


+14 

+13 

+12 

+12 


+14 


+20 

+20 

+18 


+21 

+20 

+21 

+7 


+38 

+36 

+7 

+19 


+6 

+24 

+14 

+14 


+20 

+17 

+10 

+23 


+18 

+10 

+13 

+14 


+19 

+10 

+22 


+9 

+29 


+19 

+28 

+15 

+14 

+16 


+53 

+69 

+54 

+71 


+59 

+49 

+55 

+62 


+53 

+53 

+66 

+55 

+52 


+61 

+61 

+61 

+62 


+56 

+67 

+51 

+53 


+57 

+71 


+45 

+59 


+50 

+57 

+35 


+53 

+52 

+81 

+58 


12 
1975 
froi 
12  mo: 
1974 


+74 

+55 

+58 

+68 


+50 


+62 

+62 

+56 


+63 

+52 

+73 

+59 


+56 

+81 

+55 

+55 


+59 

+53 

+55 

+66 


+52 

+47 

+65 

+66 


+58 

+57 

+88 

+67 


+55 

+38 

+64 

+53 

+53 


+55 

+53 

+41 

+69 

+62 


+i; 

+i: 

<3 


+2a 

+1- 


+12 

+f 


+2 

<3) 


*+13 

+11 


+1£ 

+1C 


+li 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974 — Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Area 

1974 

Total 

1974 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept . 

Oct. 

Nov. 

Dec. 

STANDARD  METROPOLITAN 
STATISTICAL  AREA1— Con. 

Lynchburg,  Va . 

1,939 

1,896 

2,749 

3,081 

2,924 

2,914 

2,759 

3,034 

2,811 

3,058 

4,017 

5,289 

36,471 

Macon,  Ga . 

3,724 

3,801 

5,192 

5,789 

5,845 

5,461 

5,433 

6,342 

5,324 

5,640 

6,597 

9,857 

69,005 

Meaphis,  Tenn.-Ark . 

17,866 

18,368 

24,131 

24,887 

25,882 

23,374 

23,526 

27,293 

24,355 

26,025 

29,339 

42,003 

307,049 

Klaai ,  Fla . 

35,400 

34,746 

42,421 

43,183 

43,529 

42,512 

41,655 

43,179 

37,997 

42,746 

46,255 

74,137 

527,760 

Milwaukee,  Wls . 

34,755 

30,411 

39,690 

44,421 

45,953 

45,229 

41,866 

44,453 

42,992 

45,682 

52,678 

77,814 

545,944 

Minneapolls-St .  Paul,  Minn . . 

51,069 

52,716 

64,515 

72,276 

74 , 770 

75,514 

65,173 

77,086 

70,137 

79,944 

84,629 

113,877 

881,706 

Mobile,  Ala . 

5,247 

5,020 

6,548 

7,260 

8,019 

7,239 

7,289 

7,705 

7,146 

7,920 

10,180 

13,945 

93,518 

Montgomery ,  Ala . 

4,606 

4,596 

5,933 

6,262 

6,755 

6,216 

6,296 

7,031 

6,097 

6,165 

7,118 

10,995 

78,070 

Muncle ,  Ind . 

1,892 

1,755 

2,637 

2,769 

3,053 

2,763 

2,618 

3,001 

2,755 

3,025 

3,563 

5,025 

34,856 

Mnafcegon- Muskegon  Hts.  ,  Mich . 

1,509 

1,324 

1,982 

2,311 

2,434 

2,410 

2,239 

2,494 

2,343 

2,431 

2,996 

3,856 

28,329 

J»M«u-Suf  folk  .  N.Y.* . 

60,417 

53,334 

66,928 

77,548 

83,913 

81,767 

72,023 

74,422 

75 , 602 

82,306 

95,714 

149,627 

973,601 

few  Orleans,  La . 

18,706 

17,680 

22,291 

25,043 

25,143 

23,340 

22,362 

25,802 

20,980 

25,019 

26,653 

38,145 

291,164 

Vct  York,  N.Y. * . 

144,494 

129,651 

150,667 

170,789 

184,158 

174,647 

145,254 

152,604 

168,407 

182,531 

202,995 

288,455 

2,094,652 

Newark  ,  N.J . 

25,253 

23,788 

29,380 

33,327 

34,833 

32,247 

28,450 

30,362 

32,446 

35,190 

40,204 

59,925 

405,405 

Newport  News-Haapton,  Va . 

6,452 

6,256 

7,907 

8,824 

9,243 

8,592 

8,895 

9,990 

9,011 

9,438 

10,801 

15,517 

110,926 

Norf oik- Port saouth,  Va . 

12,353 

11 ,885 

15,671 

17,672 

18,486 

16,954 

16,804 

18,400 

16,283 

17,876 

20,145 

29,219 

211,748 

Cklahoaa  City,  Ok  1  a . 

13,181 

12,945 

16,339 

16,533 

18,619 

17,346 

17,222 

19,621 

16,666 

17,879 

20,423 

31,575 

218,349 

Omaha,  Nebr.-Iowa . 

11,743 

11,209 

15,106 

16,446 

17,607 

16,455 

15,245 

17,077 

15,084 

16,027 

19,290 

27,546 

198,835 

Orlando,  Fla . 

14,812 

13,437 

16,991 

17,221 

18,427 

17,198 

17,449 

18,222 

15,941 

17,108 

19,351 

30 , 758 

216,915 

Paterson-Clifton-Passalc,  N.J . 

30,420 

27,898 

36,538 

42,451 

45,690 

42,973 

38,205 

42,361 

44,542 

47,383 

57,909 

79,870 

536,240 

Peoria,  Ill . 

7,190 

6,684 

9,070 

9,383 

10,134 

9,275 

9,584 

10,138 

9,257 

10,248 

11,861 

17,347 

120,171 

i%l  ladelphia,  Pa. -N.J . 

80,142 

66,930 

94 , 874 

109,008 

112,913 

104,930 

93,754 

101,368 

109,869 

116,598 

142,022 

206,019 

1,338,427 

tooenlx,  Arlz . 

27,356 

26,162 

32,315 

34,335 

36,267 

32,430 

30,522 

33,921 

29,202 

34,480 

39,132 

62,252 

418,374 

Pittsburgh,  Pa . 

45,235 

41 ,336 

58,561 

65,045 

65,924 

64,517 

57,723 

67,408 

63,934 

67,896 

80 , 996 

112,303 

790,878 

Portland,  Maine . 

3,339 

3,218 

4,352 

4,858 

5,078 

5,016 

4,986 

6,012 

4,942 

5,569 

6,372 

9,270 

63,012 

tort  land.  Dreg. -Wash . 

16,276 

15,349 

20,696 

21,296 

21,348 

21,212 

21,185 

24,994 

22,342 

23,334 

25,955 

41,834 

275,821 

Prowldence-Pawtucket-Warwick ,  R.I.- 

. 

12,703 

12,364 

17,032 

20,259 

20,113 

20,544 

17,449 

19,570 

18,490 

20,410 

25 , 083 

36,583 

240,600 

taleigh,  N.C . 

5,346 

5,147 

6,939 

7,909 

8,021 

7,303 

6,738 

8,368 

7,528 

7,846 

9,193 

14,341 

94,679 

tending,  Pa . 

4,856 

4,892 

7,357 

7,844 

7,809 

7,034 

6,796 

7,276 

6,981 

7,646 

10,550 

13,366 

92,407 

Uchaond  ,  Va . 

12,578 

11,376 

15,931 

16,464 

17,763 

15,807 

14,964 

17,393 

16,100 

17,637 

21,916 

29,746 

207,675 

toanoke,  Va . 

3,932 

3,742 

5,053 

5,436 

5,786 

5,237 

5,261 

5,610 

5,204 

5,707 

7,039 

9,471 

67,478 

tochester,  N.Y . 

13,973 

12,313 

15,951 

17,848 

18,162 

17,744 

15,320 

17,448 

17,052 

18,095 

21,699 

32,017 

217,622 

iecraaento,  Calif . 

18,804 

18,377 

23,071 

25,028 

25,336 

24,327 

24,412 

27,749 

23,617 

27,194 

30,171 

45,009 

313,095 

it.  Joseph,  Mo. . 

2,225 

2,170 

2,953 

3,221 

3,447 

3,289 

3,260 

3,679 

3,031 

3,295 

3,732 

6,035 

40,337 

it.  Louis,  Mo. -Ill . 

47,472 

46,181 

59,936 

64,417 

71 ,037 

62,749 

59,488 

68,635 

61,754 

70,250 

77,523 

118,488 

807,930 

ialea,  Oreg . 

3,035 

2,673 

3,740 

3,946 

3,845 

4,203 

4,076 

5,107 

4,328 

4,283 

4,519 

6,943 

50,698 

lalt  Lake  City,  Utah . 

10,109 

9,332 

12,277 

13,601 

14,357 

14,074 

13,558 

16,781 

13 , 986 

16,084 

18,739 

29,392 

182,290 

•aa  Antonio,  Tex . 

19,263 

18,438 

24,141 

24,822 

28,079 

24,852 

25,391 

27,733 

25,069 

25,901 

29,443 

42,882 

316,014 

;an  Bernadlno-Rlverslde-Ontarlo, 

Calif . 

20,086 

19,334 

24,584 

26.522 

26,159 

27,278 

24,783 

26,071 

24,980 

28,755 

31,509 

51,306 

331 ,367 

•an  Diego,  Calif . 

36 , 773 

33,581 

43,652 

44,659 

45,855 

47,365 

46,909 

48,078 

44,253 

48,150 

53,445 

83 , 762 

576,482 

•an  Francisco-Oak  land,  Calif . 

70,590 

63,330 

80,775 

83,877 

86,256 

85,237 

86,901 

95,092 

85,385 

88,246 

105,930 

155 , 706 

1,087,325 

an  Jose,  Calif . 

27,541 

26,130 

32,127 

34,476 

35,495 

35,673 

34,359 

38,258 

35,010 

34,510 

41,770 

62,763 

438,112 

awannah ,  Ga . 

2,897 

2,959 

3,768 

4,168 

4,285 

4,050 

3,815 

4,198 

3,878 

3,916 

4,653 

7,083 

49,670 

eranton.  Pa . 

3,879 

3,417 

<*) 

(*> 

(*> 

<*> 

5,102 

6,138 

5,642 

5,953 

7,807 

10,596 

(NA) 

eatt le- Everett ,  Wash . 

28,323 

26,933 

34,500 

34,951 

36,633 

36,534 

36,122 

41,995 

35,746 

39,939 

44,102 

70,394 

466,172 

|  breve  port,  La . 

4,292 

4,096 

5,419 

5,657 

6,396 

5,604 

5,849 

6,531 

6,362 

6,589 

7,841 

11,083 

75,719 

ioux  City,  Iowa- Neb r . 

3,141 

2,888 

3,815 

3,942 

4,348 

3,976 

4,045 

4,586 

3,920 

4,452 

5,011 

6,905 

51,029 

[  loux  Falls,  S.  Dak . 

2,612 

2,399 

3,152 

3,578 

3,620 

3,785 

3,338 

3,922 

3,379 

3,662 

4,387 

5,831 

43,665 

1  oath  Bend,  Ind. . . . 

5,575 

4,945 

6,739 

7,271 

7,850 

7,395 

7,215 

7,706 

7,173 

7,441 

8,789 

12,348 

90,447 

pofcane,  Wash . 

6,786 

7,276 

8,843 

10,044 

9,800 

10,304 

10,080 

11,513 

9,901 

11,285 

10,875 

17,406 

124,113 

prlngfleld.  Ill . 

2,896 

2,903 

3,933 

4,119 

4,419 

4,130 

4,043 

4,439 

4,001 

4,299 

4,941 

6,760 

50,883 

i  prlngf  le  Id  ,  Mo.. . 

3,901 

4,181 

5,244 

5,569 

5,982 

5,623 

5,819 

6,517 

5,733 

6,035 

6,602 

*9,740 

70 , 946 

prln* fir. id ,  Ohio . 

2,768 

2,816 

3,809 

4,053 

4,283 

4,176 

3,895 

4,624 

4,179 

4,492 

5,090 

8,190 

52,375 

i  lock  ton  ,  Calif . 

5,673 

*5,348 

7,287 

*7,736 

8,147 

7,989 

7,901 

8,925 

7,989 

8,948 

9,855 

14,083 

99,881 

1  ymcuae,  N.Y . 

8,147 

7,439 

9,415 

11,004 

11,305 

11,141 

10,213 

11,592 

11,252 

11 ,678 

14,692 

19,930 

137,808 

^aeoaa,  Wash . 

6,872 

6,632 

8,460 

8,845 

9,024 

9,044 

9,197 

10,794 

9,201 

10,022 

11,350 

17,771 

117,212 

I^Mpa-St.  Petersburg ,  Fla . 

31 ,471 

28,708 

36,596 

35 , 723 

36,051 

33,957 

33,387 

35,630 

30,413 

34,123 

40,246 

61 ,516 

437,821 

oledo ,  Ohio- Mich . 

18,636 

17,499 

22 , 730 

24,924 

25,385 

25,049 

23,037 

25,277 

24,472 

24,846 

29,863 

42,710 

304,428 

9peka,  Mans . 

3,394 

3,288 

4,341 

4,775 

5,024 

4,568 

4,622 

5,147 

4,387 

4,809 

5,633 

8,513 

58,501 

reaton,  N.J . 

4,106 

3,488 

4,542 

5,400 

5,652 

5,354 

4,783 

5,111 

5,195 

5,572 

6,090 

10,157 

65,450 

jcaon,  Arlz . 

9,167 

8,77', 

10,796 

12,456 

12,698 

11,562 

(*) 

13,873 

12,424 

13,895 

15,255 

24,464 

(NA) 

|  ilsa,  Ckla . 

*9,035 

*8,807 

*11,518 

*12,390 

*13,617 

*13,315 

*13,463 

*19,731 

*12,807 

*13,378 

*15,935 

*23,679 

162,673 

I  Clca-Roae,  N.Y . 

3,375 

3,081 

4,131 

4,565 

4,710 

4,427 

4,154 

4,876 

4,845 

5,507 

6,662 

8,780 

59,113 

1  «on,  Tex . 

3,226 

3,113 

3,732 

4,159 

4,349 

3,962 

4,124 

4,338 

3,752 

3,866 

4,710 

7,069 

50,400 

|l  taklncton,  D.C  -Md.-Va . 

70,146 

0t  ,149 

87,215 

94,824 

97,690 

94,550 

87,287 

94 , 923 

95,147 

99 , 750 

111,184 

162,315 

1,161,578 

[|  star  loo,  Iowa.... . . . 

3,500 

3,282 

4,581 

4,773 

5,099 

4,881 

4,886 

5,445 

4,620 

4,970 

C  ,033 

8,319 

60,389 

waling,  w.  Va . -Ohio . 

*2 ,007 

*1,984 

*8,823 

3,024 

*3,463 

*3,171 

*2,903 

*3,992 

*3,263 

*3,270 

*4 , 206 

*5,927 

39,345 

Chita,  Kana . . . 

*8,079 

*5,820 

*7,830 

*6,482 

*6 , 971 

*8,610 

*8,496 

*9,336 

*8,593 

*9, 157 

*10,581 

*14,985 

107,117 

tlkea-Barre-Ha/ leton.  Pa . 

5,020 

4,580 

6,422 

7,000 

7,319 

6,694 

6,440 

7,488 

6,646 

7,041 

10,489 

13,157 

88,296 

•Wester,  Maes . . . 

4,771 

I,f0  l 

5,638 

6,340 

6,589 

6,457 

5,722 

6,741 

6,445 

6,961 

8,508 

12,795 

80,931 

tangstowrn- Wa  rrwn ,  Ohio . 

10,551 

9,818 

13,828 

14,839 

15,786 

14,798 

14,028 

16,189 

14,796 

15,822 

18,973 

27,239 

186,467 

8m  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974— Continued 

(Sales  In  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  differences) 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . . 
Hutchinson,  Kans.... 


Joplin,  Mo . 

La  Crosse,  Wis .... 
Long  Beach,  Calif. 
Louisville,  Ky.... 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y . 

Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paduc  ah ,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn. 
Rochester,  N. Y. . 

Rome,  Ga . 

St .  Louis ,  Mo. . . 
St.  Paul,  Minn.. 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho. . . . 
Walla  Walla,  Wash. . . . 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


MISCELLANEOUS  AREAS 


Baltimore,  Md . 

Boston,  Mass . 

Chicago,  Ill . 

Cleveland,  Ohio... 

Los  Angeles,  Calif 
Oakland,  Calif.... 
Philadelphia,  Pa.. 
Pittsburgh,  Pa.... 
Washington,  D.C..., 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMS A ,  excluding  CBD . 

Bristol -Kings port- Johnson 

City,  Tenn.-Va . 

Chicago  City,  excluding  CBD . 

Contra  Costa  County,  Calif . 

Cumberland-Hagerstown,  Md . 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont-Morgantown,  W.  Va . 

Hennepin  County,  Minn . 

Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CBD . 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif . 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif . 


1975 

Jan. 

Feb. 

Mar . 

Apr. 

May 

June 

July 

Aug. 

T 

i  Sept. 

Oct. 

f  Nov  . 

Dec. 

1  Total 

598 

593 

739 

757 

1,030 

986 

1,001 

1,011 

978 

1,014 

1,110 

1,763 

11,580 

1,795 

1,624 

2,336 

2,468 

3, 158 

3,022 

2,664 

2,681 

2,677 

2,216 

2,583 

3,955 

31,179 

1,348 

1,208 

1,782 

1,817 

2, 154 

2,086 

2,279 

2,742 

2,089 

2,150 

2,288 

3,350 

25,293 

2,680 

2,316 

3,158 

3,306 

4, 163 

3,  508 

3,704 

3,567 

“3,325 

3,426 

“4,166 

6,616 

43,935 

7,302 

7,320 

9,383 

9,408 

10,396 

9,754 

8,863 

9,633 

10,672 

10,371 

11,935 

18,188 

123,225 

2,091 

2,029 

2,426 

2,325 

2,779 

2,669 

2,489 

2,728 

3,336 

2,742 

2,856 

4,477 

32,947 

1 ,588 

1,655 

2,239 

2,275 

2,888 

2,443 

2,332 

2,608 

2,375 

2,460 

3,008 

4,743 

30,614 

3,218 

3,760 

4,888 

4,640 

4,817 

4,547 

4,472 

4,303 

3,638 

3,816 

4,470 

7,327 

53,896 

1  ,010 

904 

1,325 

1,389 

1,677 

1,422 

1,481 

1,671 

1,472 

1,524 

1,654 

2,963 

18,492 

2,050 

2,067 

3,058 

2,784 

3,312 

3,062 

2,611 

2,822 

2,899 

2,801 

3,128 

5,449 

36,043 

1,108 

1,129 

1,390 

1,581 

1,861 

1,856 

1,786 

2,077 

1,888 

2,026 

2,074 

2,952 

21,728 

1,445 

1,308 

1,836 

1,961 

2,399 

2,210 

2,100 

2,437 

2,136 

2,195 

2,458 

4,489 

27,031 

1,702 

1,623 

2,471 

2,506 

3,003 

2,628 

2,530 

2,695 

2,754 

2,875 

3,804 

5,748 

34,339 

2,568 

2,779 

3,657 

3,515 

4,219 

3,791 

3,637 

4,430 

4,084 

3,961 

5,339 

8,372 

50,352 

21 , 239 

“1,172 

“1,628 

“1,708 

“1,924 

“1,831 

“1,873 

“1,971 

“1,861 

“1,945 

“2,158 

“3,196 

22,506 

1,122 

1,504 

1,573 

1,901 

1,826 

1,973 

2,149 

1,730 

2,031 

2,012 

3,322 

22,447 

1,308 

1,298 

1,785 

1,883 

2,083 

1,942 

2,104 

“2,139 

1,974 

2,068 

2,378 

3,649 

24,611 

1,866 

1,597 

2,283 

2,500 

2,748 

2,728 

2,537 

2,881 

2,795 

2,694 

3,134 

4,776 

32 , 539 

6,635 

“6,183 

“7,891 

“7,639 

8,603 

8,120 

8,264 

“8,494 

7,993 

8,496 

9,807 

14,494 

102,619 

4,846 

4,947 

6,082 

6,193 

7,080 

6,056 

5,932 

6,667 

6,508 

7,091 

8,178 

12,267 

81,847 

787 

822 

1,032 

1,353 

1,296 

1,271 

1,280 

1,514 

1,283 

1,474 

1,581 

2,434 

16,127 

9,392 

9,530 

10,882 

11,385 

12, 129 

11,484 

10,873 

11,640 

12,105 

14,383 

14,431 

19,678 

147,912 

1,484 

1,528 

1,896 

2,053 

2,520 

2,425 

2,460 

2,761 

2,392 

2,509 

2,686 

3,897 

28,611 

113,634 

103,874 

122,866 

124,593 

156, 170 

135,974 

120,992 

124,875 

140,814 

150,622 

166,489 

249,945 

L  ,710,848 

5,828 

6,164 

6,704 

6,688 

8,568 

6,329 

5,612 

6,307 

7,110 

7,422 

7,927 

12,086 

*86,745 

1,940 

1,909 

2,557 

2,490 

3,349 

3,012 

2,738 

2,947 

2,994 

2,804 

3,507 

5,384 

35,631 

7,128 

6,670 

8,494 

8,391 

9,081 

8,743 

9,933 

9,776 

8,650 

9,130 

10,373 

16,122 

112,491 

1,408 

1,379 

1,856 

1,992 

2,421 

2, 141 

2,206 

2,327 

2,231 

2,322 

2,900 

4,085 

27,268 

2,001 

2,270 

3,297 

3,293 

3,742 

3,499 

3,460 

3,940 

3,593 

3,501 

4,999 

6,953 

44,548 

6,237 

7,460 

8,068 

8,630 

8,842 

9,101 

8,418 

7,830 

8,714 

10,331 

16,130 

106,327 

959 

898 

1,389 

1,284 

1,503 

1,333 

1,365 

1,561 

1,600 

1,346 

1,723 

2,629 

17,590 

832 

830 

1,057 

1,083 

1,289 

1,202 

1,159 

1,303 

1,178 

1,351 

1,638 

2,387 

15,309 

1,154 

1,017 

1,556 

1,542 

1,856 

1,634 

1,602 

1,800 

1,756 

1,756 

2,249 

3,490 

21,412 

1,976 

“1,721 

2,577 

2,335 

2,955 

2,758 

2,286 

3,242 

2,636 

“2 , 575 

*3,284 

5,124 

33,469 

1,426 

1,333 

1,644 

1,779 

2,164 

2,072 

2,273 

2,490 

2,182 

2,276 

2,285 

3,499 

25,423 

2,671 

2,774 

3,335 

3,777 

4,340 

4,284 

3,806 

4,330 

4,026 

4,689 

4,994 

7,569 

50,595 

5,706 

4,893 

6,590 

7,397 

7,675 

6,866 

6,409 

6,676 

7,127 

7,503 

8,594 

15,303 

90,739 

940 

1,063 

1,505 

1,525 

1,764 

1,576 

1,527 

1,684 

1 ,840 

1,829 

2,089 

3,324 

20,666 

11,834 

11,408 

16,181 

14,672 

17,388 

16,221 

14,598 

16,057 

16,460 

18,196 

19,909 

30,561 

203,485 

7,860 

8,922 

10,695 

11, 171 

10,709 

9,508 

10,650 

10,755 

11,762 

12,133 

17,338 

128,662 

17,692 

14,595 

18,467 

18,816 

19, 166 

20,039 

19,824 

23,101 

19,673 

22,835 

24,823 

35,841 

254,872 

16.845 

15,677 

20,616 

19,936 

22,436 

21,605 

22,252 

27,091 

22,408 

25,096 

27,509 

43,284 

284,755 

1,677 

1,895 

2,743 

2,680 

3,388 

2,884 

2,741 

3,282 

3,066 

3,490 

3,886 

5,920 

37,652 

3,037 

2,855 

3,824 

4,116 

4,658 

4,206 

3.829 

4,337 

4,396 

4,419 

5,568 

7,709 

52,954 

878 

774 

1,064 

1,114 

1,298 

1,259 

rl,394 

1,568 

1,176 

1,320 

1,446 

2,272 

15,563 

563 

633 

864 

845 

945 

920 

1,021 

1,009 

962 

1,030 

1,030 

1,586 

11,408 

1,478 

1,529 

2,259 

2,074 

2,439 

2,315 

2,530 

2,737 

2,540 

2,607 

2,674 

3,861 

29,043 

1,929 

1,676 

2,289 

2,545 

3,268 

2,735 

1,942 

1,921 

2,562 

2,431 

3,261 

5,218 

31,777 

3,756 

4,033 

4,905 

4,890 

4,536 

4,357 

3,665 

4,108 

4,810 

5,367 

5,846 

8,067 

58,340 

11,705 

11,130 

14,115 

14,255 

15,916 

13,783 

12,762 

14,317 

15,766 

16,012 

19,094 

28,791 

187,646 

21,778 

22,066 

25,505 

27,217 

28,715 

26,742 

26,260 

28,537 

28,763 

30,711 

33,181 

48,412 

347,887 

7,246 

6,184 

8,173 

8,919 

8,025 

7,778 

7,457 

7,861 

8,700 

9,799 

10,379 

15,141 

105^662 

7,313 

5,910 

7,181 

7,372 

8,249 

9,154 

7,817 

7,548 

7,693 

7,808 

9,581 

14,742 

100,368 

3,056 

2,767 

3,562 

3,451 

3,859 

3,545 

4,703 

4,034 

3,560 

3,772 

4,419 

7,152 

47,880 

12,548 

11,564 

13,170 

14,540 

16,337 

13,397 

12,209 

12,796 

16,800 

16,449 

20,244 

28,008 

188,062 

11,414 

10,599 

14,338 

“14,541 

14,247 

15,501 

11,550 

13,481 

14,934 

16,815 

19,986 

28,083 

185,489 

6,405 

6,227 

7,329 

7,878 

8,207 

7,245 

6,349 

6,657 

7,708 

9,036 

8,611 

13,425 

95,077 

21 , 900 

21,155 

28,531 

27,918 

30,662 

29,631 

31,327 

32,225 

28,776 

31,476 

36,413 

58,914 

378,928 

2,591 

2,473 

3,423 

3,438 

4,  114 

3,947 

4,201 

4,620 

4,082 

4,230 

4,594 

7,249 

48,962 

33,844 

31,821 

45,242 

46,194 

55,693 

49,981 

44,806 

52,495 

52,659 

52,693 

r62 ,958 

104,816 

633,202 

3,809 

4,074 

6,532 

6,485 

8,188 

6,772 

6,898 

7,458 

7,467 

7,538 

9,283 

14,694 

89,198 

31,523 

30,550 

40,945 

41,102 

50,549 

48, 111 

41,717 

45,183 

44,873 

r48 ,299 

53,249 

81,535 

557,636 

14,001 

13,441 

18,316 

18,147 

19,793 

19, 134 

20,600 

21,220 

18,883 

20,618 

23,906 

38,446 

246,505 

2,484 

2,493 

3,726 

3,818 

4,587 

4,053 

3,920 

4,248 

4,214 

4,410 

5, '697 

8,157 

51 , 807 

10,827 

11,409 

16,119 

16,127 

20,043 

17,541 

15,204 

19,394 

18,492 

18,104 

23 , 948 

37 , 557 

224,765 

12,757 

11,250 

14,658 

15,253 

18,540 

17,024 

16,453 

17,607 

16,808 

17,380 

20,705 

“32,908 

211,343 

1,258 

1,317 

1,717 

1,785 

1,993 

1,921 

1,985 

2,049 

1,835 

1,877 

2,438 

3,341 

23,516 

29,820 

32,214 

37 , 706 

41,792 

46,668 

44,629 

40,203 

46,472 

44,570 

51,194 

52,756 

77,936 

545,960 

“37,835 

“35,427 

44,183 

“45,290 

“56,894 

“53,230 

45,647 

“48,523 

“51 .720 

“55,649 

r 64, 858 

106,321 

645,577 

71,949 

65,290 

88,889 

92,288 

111,458 

96,358 

86,654 

98,691 

107,391 

107,882 

131,629 

210,426 

1,203,906 

13,995 

14,914 

17,223 

20,228 

22,208 

21,098 

19,033 

21,136 

20,744 

23,015 

23 , 996 

20,210 

“19,953 

24,029 

25 , 008 

“28,235 

“27,627 

26,170 

*26,303 

24,429 

27,764 

32,634 

18,770 

17,214 

21,030 

22,485 

27,721 

26, 186 

23,053 

24,095 

27,345 

28,682 

32,816 

52,329 

321  ,’726 

6,772 

6,725 

8,694 

9,776 

10,  002 

9,908 

8,602 

9,063 

^  7, - i 

9,574 

9,756 

10,551 

15,678 

115,101 

Percent  change 


Dec.  1975 
from — 


Dec. 

1974 


+23 

-9 

+6 

-1 

+11 


+10 

+10 

+12 

+25 

-4 


+18 

+19 

+18 

+12 

+12 


+8 

+11 

+11 

+6 

+15 


+18 

+9 

+15 

+8 

+1 


+14 

+6 

+6 

+22 

+8 


-7 

+19 

+8 

+10 

+11 


+17 

+28 

+39 

+11 

+10 


Nov. 

1975 


+8 

+10 

+26 

+8 

+12 

+24 

0 

+7 


-11 

+7 

+5 

+10 


+4 

+7 

+12 

+9 

-3 


+19 

+16 

+12 


+42 

+17 


+23 

+19 

+17 

+7 

+18 

+19 


2+9 

+16 

+14 

+13 

+13 

0 


+59 
+  53 
+46 
+59 
+52 


+57 

+58 

+64 

+79 

+74 


+42 

+83 

+51 

+57 

+48 


+65 

+53 

+52 

+48 

+50 


+54 

+36 

+45 

+50 

+52 


+54 

+55 

+41 

+39 

+56 


+53 

+46 

+55 

+56 

+53 


+52 

+78 

+59 

+54 

+43 


+44 

+57 

+52 

+38 

+57 

+54 

+44 

+60 


+38 

+51 

+46 

+46 


+54 

+62 

+38 

+41 

+56 


+62 

+58 

+66 


+58 

+53 


+61 

+43 

+57 

+59 

+37 

+48 


2+64 

+60 

+49 

+60 

+59 

+49 


12  mos. 
1975 
from 
12  mos. 
1974 


+23 

-5 

+2 


+6 

0 

+u 

+13 

-34 


+11 

+11 

+7 

+14 


+15 

+4 

+7 

+3 

-7 


+9 

-3 

+13 

0 

-7 


+7 

+3 

+5 

+16 

+4 


-22 

-4 

6 

0 

+6 


+8 

+6 

+11 

+1 

0 


+7 

+9 

+9 

-11 

+8 

+44 

+4 

-1 


-11 

0 

0 

0 


+2 

+4 

0 

+7 

-4 


+11 

+10 

+5 


+30 

+2 


+15 

+9 

+7 

+2 

+18 

+7 


0 

+10 

+4 

+9 

+3 

+7 


See  footnotes  at  end  of  table. 
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Table  10.  Department  Store  Sales  in  Selected  Areas:  1975  and  1974— Continued 

(Sales  in  thousands  of  dollars.  Data  NOT  ADJUSTED  for  seasonal  variations,  holiday  or  trading-day  difference) 


1 

Area 


1974 


Total 

1974 


l 

-< _ _ _ 

CITIES 

rdeen,  S.  Dak . 

tie  Creek,  Mich . 

lingham,  Wash . 

dgeport,  Conn . 

falo,  N.Y . 

u 

!  ibridge,  Mass . 

iville,  Ill . 

tona  Beach,  Fla . 

d,  Okla . 

•y,  In'1 . 

ind  Forks,  N.  Dak . 

;eley,  Colo . 

jerstown,  Md . 

,  itington,  W.  Va . 

I  cchinson,  Kans . 

iho  Falls,  Idaho . 

>lln.  Mo . 

!  Crosse,  Wls . 

lg  Beach,  Calif . 

lisville,  Ky . 

I  ikato,  Minn . 

meapolis,  Minn....... . . 

j  jot,  N.  Dak . 

I  v  York,  N.Y . 

wark,  N.J . 

|  agara  Falls,  N.Y . 

kland,  Calif . 

ducah,  Ky . 

rkersburg,  W.  Va . 

sadena,  Calif . 

j  rt  Huron,  Mich . 

rtsmouth,  Ohio . 

j  incy,  Ill . 

incy,  Mass . 

pid  City,  S.  Dak . . 

Chester,  Minn . 

I  Chester,  N.Y . 

me,  Ga . . . 

|  .  Louis,  Mo . 

I  .  Paul,  Minn . 

n  Francisco,  Calif . 

attle,  Wash . . 

artanburg,  S.C . 

i  racuse,  N.Y . 

;  in  Falls,  Idaho . . 

i  11a  Walla,  Wash . . 

kima,  Wash . . 

»rk.  Pa . . 

CENTRAL  BUSINESS  DISTRICTS 

ltimore,  Md . . . 

•ston.  Mass . 

)  icago,  Ill . . . 

eveland,  Ohio . . . 

•s  Angeles,  Calif . 

,  .kland,  Calif . 

|  liladelphia.  Pa . 

|  ttsburgh,  Pa . . . 

.shington,  D.C . 

U 

MISCELLANEOUS  AREAS 

I 

ameda  County,  Calif . . 

>ise  and  Napa,  Idaho . 

>ston  SMS A,  excluding  CBD . 

•istol-Kingsport-Johnson 

:ity,  Tenn.-Va . 

licago  City,  excluding  CBD . 

rntra  Costa  County,  Calif . 

imberland-Hagerstown,  Md . 

ilaware  (State) . 

1  ilrfield  County,  Conn . 

!  lirmont -Morgan town,  W.  Va . 

jnnepin  County,  Minn . 

issau  County,  N.Y . 

liladelphia  SMSA,  excl.  CBD.... 

msey  County,  Minn . 

an  Fernando  Valley,  Calif . 

estchester  County,  N.Y . 

I  estside  Los  Angeles,  Calif . 


Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

Dec. 

385 

351 

669 

858 

897 

891 

873 

900 

843 

874 

1,014 

1,437 

9,992 

1,776 

1,731 

2,349 

2,643 

2,657 

2,846 

2,556 

2,783 

2,584 

2,567 

3,028 

4,324 

31,844 

1,064 

1,056 

1,413 

1,359 

1,380 

1,386 

1,804 

2,142 

1,776 

2,002 

2,073 

3,150 

20,605 

2,850 

2,534 

3,360 

3,608 

4,017 

3,791 

3,480 

3,865 

3,611 

3,887 

4,611 

6,676 

46,290 

7*739 

7,617 

9,107 

10,041 

9,584 

9,576 

8,471 

9,522 

10,244 

10,814 

11,738 

16,433 

120,886 

2,010 

1,906 

2,341 

2,425 

2,452 

2,592 

2,335 

2,469 

3,054 

2,755 

2,771 

4,059 

31,169 

1*695 

1,628 

2,282 

2,529 

2,701 

2,486 

2,365 

2,663 

2,399 

2,560 

2,865 

4,316 

30,489 

3,243 

2,945 

3,846 

3,777 

3,756 

3,792 

3,556 

3,835 

3,24  9 

3,627 

4,205 

6,556 

46,387 

954 

916 

1,209 

1,210 

1,409 

1,328 

1,348 

1,495 

1,269 

1,404 

1,513 

2,373 

16,428 

3,790 

3,526 

4,679 

5,125 

5,369 

4,938 

4,931 

5,137 

4,393 

3,618 

3,783 

5,650 

54,939 

1,114 

1,021 

1,391 

1,612 

1,659 

1,640 

1,653 

1,880 

1,515 

1,699 

1,928 

2,509 

19,621 

1*344 

1,699 

1,833 

2,146 

2,012 

1,902 

2,235 

2,037 

2,068 

2,240 

3,771 

24,852 

1*712 

1*554 

2,252 

2,322 

2,443 

2,345 

2,151 

2,470 

2,496 

2,669 

3,529 

4,874 

30,817 

2,521 

2,549 

3,412 

3,694 

3,619 

3,457 

3,303 

4,175 

3,716 

3,927 

5,059 

7,501 

46,933 

5  947 

2  924 

21,240 

2 1,335 

2 1 , 368 

21,881 

2 1,778 

2 1 ,815 

2 1 ,7 14 

n,8i7 

22,046 

22,856 

19,721 

1,062 

955 

1,248 

1,297 

1,417 

1,448 

1,522 

1,737 

1,639 

2,004 

2,073 

3,074 

19,476 

1 *  262 

1,383 

1,806 

1,959 

1,925 

1,799 

2,015 

2,090 

1,914 

2,067 

2,192 

3,291 

23,703 

1*736 

1,536 

2,236 

2,510 

2,461 

2,508 

2,448 

2,755 

2,502 

2,562 

2,852 

4,286 

30,392 
r  ’ 

6*519 

2 6, 065 

27 ,765 

27,944 

8,248 

8,188 

27 , 878 

2  8 , 37  2 

27,774 

8,315 

9,035 

13,669 

99,772 

6^752 

6,350 

7,284 

7,487 

7,489 

6,654 

6,753 

7,121 

6,469 

7,334 

7,798 

10,666 

88,157 

760 

1,086 

1,319 

1,190 

1,117 

1,209 

1,276 

1,213 

1,357 

1,420 

2,067 

14,849 

9,933 

10,042 

11,842 

12,149 

12,449 

13,548 

11,023 

12,527 

11,695 

14,188 

15,012 

18,038 

152,446 

1*317 

1*361 

1,768 

2,010 

2,077 

2,101 

2,056 

2,440 

2,071 

2,166 

2,586 

3,393 

25,346 

121  *  143 

107,611 

123,214 

139,306 

150,451 

141,395 

117,087 

123,147 

137,303 

150,636 

165,756 

231,440 

1,708,489 

5*947 

6,815 

6,955 

7,615 

8,358 

7,077 

6,841 

6,882 

7,307 

8,272 

9,113 

11,970 

93,152 

1,935 

1,847 

2,349 

2,676 

2,903 

2,900 

2,620 

2,715 

2,708 

2,705 

3,214 

4,743 

33,315 

7*075 

6,424 

8,404 

8,592 

8,723 

8,370 

9,499 

9,568 

8,617 

8,735 

10,302 

15,202 

109,511 

1,345 

1,399 

1,892 

1,999 

2,235 

1,961 

1,953 

2,242 

2,118 

2,236 

2,692 

3,864 

25,936 

1*933 

1,993 

2,818 

2,974 

3,054 

2,892 

3,079 

3,592 

3,053 

3,248 

4,198 

5,697 

38,531 

6*779 

6,057 

7,725 

8,340 

7,839 

8,714 

8,392 

7,923 

7,635 

8,481 

9,366 

14 , 962 

102,213 

1,218 

1,065 

1,571 

1,957 

1,971 

1,965 

1,752 

2,072 

1,901 

1,931 

2,419 

2,827 

22,649 

*783 

814 

1,044 

1,102 

1,242 

1,109 

1,147 

1,289 

1,157 

1,349 

1,603 

2,012 

14,651 

1,173 

1,125 

1,597 

1,684 

1,784 

1,621 

1,606 

1,822 

1,691 

1,802 

2,290 

3,221 

21,416 

2 1^773 

21,664 

22,405 

2,860 

2,916 

2,878 

2,466 

3,315 

2,762 

2,710 

3,220 

4,663 

33,632 

1,302 

1,269 

1,612 

1,802 

1,988 

2,125 

2,121 

2,373 

1,960 

1,978 

2,214 

3,143 

23,887 

2,634 

2,561 

3,250 

3,743 

3,853 

3,887 

3,690 

4,373 

3,677 

4,305 

4,535 

6,443 

46,951 

5,905 

5,046 

6,392 

6,989 

7,242 

6,769 

6,096 

6,622 

6,541 

7,158 

8,751 

11,926 

85,437 

1,076 

1,070 

1,516 

1,612 

1,686 

1,503 

1,499 

1,599 

1,466 

1,516 

1,701 

2,384 

18,628 

12,591 

11,786 

15,320 

16,617 

17,791 

15,548 

15,033 

16,856 

15,503 

17,507 

18,989 

27,569 

201,110 

7,392 

8,009 

9,750 

11,253 

10,716 

10,774 

9,867 

10,759 

10,116 

11,492 

12,186 

15,791 

128,105 

16,620 

13,876 

17,091 

17,734 

18,115 

18,837 

18,456 

21,563 

19,433 

20,269 

23,697 

33,106 

238,797 

15,945 

15,253 

19,226 

19,502 

20,373 

19,746 

19,989 

23,968 

19,851 

22,556 

24,892 

39,364 

260,665 

2,101 

1,929 

2,671 

2,965 

3,141 

2,751 

2,758 

3,056 

2,603 

2,873 

3,111 

4,687 

34,646 

4,181 

4,174 

4,857 

5,545 

5,479 

5,307 

4,998 

4,145 

4,108 

4,345 

5,478 

7,171 

874 

776 

994 

1,028 

1,172 

1,185 

1,264 

1,396 

1,145 

1,247 

1,365 

2,024 

14,470 

409 

505 

526 

564 

571 

576 

552 

625 

565 

881 

882 

1,279 

7,935 

1,575 

1,630 

2,167 

2,118 

2,195 

2,294 

2,260 

2,464 

2,304 

2,612 

2,552 

3,871 

28,042 

2*084 

1,841 

2,437 

2,633 

2,619 

2,485 

2,334 

2,499 

2,440 

2,538 

3,332 

4,893 

32,135 

4,770 

4,174 

/  5,497 

5,545 

5,268 

4,751 

4,316 

4,815 

4,823 

5,882 

6,370 

9,088 

65,299 

12,158 

11,849 

13,482 

15,199 

16,106 

13,651 

12,469 

14,847 

15,180 

16,475 

19,573 

26,808 

187,797 

23,165 

22,390 

25,954 

28,646 

28,145 

26,547 

26,059 

29,338 

26,379 

31,193 

35,038 

46,029 

348,883 

8,110 

6,636 

8,266 

9,696 

8,356 

7,570 

7,436 

8,197 

8,324 

9,717 

9,827 

13,748 

105,883 

7,984 

5,884 

7,394 

8,230 

8,141 

8,340 

8,007 

7,235 

6,510 

7,912 

8,854 

14,219 

98,710 

3,226 

2,727 

3,607 

3,688 

3,709 

3,385 

4,105 

3,662 

3,409 

3,612 

4,393 

6,660 

46,183 

13,040 

10,868 

14,783 

16,163 

15,870 

13,526 

12,269 

13,413 

15,986 

16,412 

20,023 

25,037 

187,390 

11,291 

10,010 

12,718 

13,981 

13,555 

13,441 

11,598 

13,894 

13,706 

15,458 

17,887 

25,715 

173,254 

6,567 

6,192 

7,769 

7,962 

8,123 

8,262 

6,670 

7,509 

8,339 

8,321 

9,021 

13,910 

98,645 

22,012 

20,081 

26,433 

27,035 

27,451 

26,269 

27,955 

29,138 

26,426 

26,848 

32,648 

49,582 

341,878 

2,373 

2,299 

2,965 

3,446 

3,923 

3,798 

3,628 

4,306 

3,637 

3,848 

4,004 

6,237 

44 ,464 

33,338 

30,143 

42,809 

47,611 

49,417 

49,180 

41,792 

49,030 

48,480 

52,335 

62,476 

93,684 

3,657 

3,365 

4,824 

5,579 

5,775 

5,323 

5,317 

6,155 

5,584 

5,926 

6,794 

10,319 

68,618 

32,627 

30,913 

42,406 

46,166 

48,481 

48,276 

43,533 

45,209 

43,619 

47,093 

50,550 

69,741 

548,614 

13,382 

12,290 

16,130 

16,671 

17,283 

16,730 

17,966 

18,799 

16,323 

16,881 

20,695 

31,283 

214,433 

2,631 

2,463 

3,597 

3,780 

3,870 

3,718 

3,487 

4,029 

3,779 

4,029 

5,179 

6,871 

47,433 

10,584 

10,374 

14,428 

17,051 

17,639 

16,601 

14,484 

18,608 

16,829 

18,307 

23,105 

32,061 

210,071 

12,818 

11,375 

14,738 

16,354 

17,609 

17,016 

15,402 

16,683 

16,056 

17,174 

20,948 

30,714 

ZUb , 887 

1,111 

992 

1,455 

1,503 

1,602 

1,589 

1,658 

1,770 

1,480 

1,556 

2,135 

2,828 

19,979 

29,917 

30,941 

37,371 

41,125 

42,170 

43,312 

36,935 

44,629 

40,168 

46,711 

49,269 

65,415 

507,963 

240,844 

2 35, 089 

244,712 

251,629 

255 , 84 1 

2 54 , 541 

247,402 

247,972 

249,942 

2 54, 363 

263, 110 

2  97, 560 

643,005 

67,102 

56,062 

80,091 

92,845 

97,043 

91,404 

81,485 

87 , 955 

93 , 883 

100,186 

121,999 

180,982 

1,151,037 

13,511 

14,324 

17,422 

20,002 

21,113 

21,183 

18,406 

21,074 

19,531 

22,026 

23,380 

31,420 

243,392 

19,830 

18,005 

22,499 

23,953 

25,082 

26,054 

24 , 167 

24,459 

22,351 

26,663 

29,142 

46,021 

19,142 

18,059 

22,397 

25,264 

27,121 

26,786 

22,457 

23,195 

25,023 

25,429 

29,746 

46,239 

6,768 

6,152 

8,103 

8,105 

10,424 

9,066 

7,973 

8,510 

7,784 

9,761 

9,203 

15,645 

'  Note:  Sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms  are  excluded  from  the  department  store  statistics  shown  in 
!  his  report.  They  are  included  in  the  statistics  for  mail-order  houses  (department  store  merchandise). 


rRevised.  S  Does  not  meet  publication  standards  because  of  Inadequate  response.  lFor  definitions  of  standard  consolidated  areas  and  standard  metropoli- 

'  an  statistical  areas  see  pp.  44  to  46.  aData  are  shown  even  though  response  is  below  the  usual  standard  for  publication.  3Revised  figures  not  available. 

]  Includes  Nassau  and  Suffolk  Counties  formerly  included  in  the  New  York,  N.Y.  SMSA.  includes  New  York  City,  Rockland  and  Westchester  Counties,  N.  Y.  The 

ombination  of  this  SMSA  and  Nassau-Suf f oik  SMSA  will  result  in  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 
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I  able  10A.  Number  of  Department  Stores  in  Selected  Areas:  December  1975 


Area 


Number 

of 

stores 


Area 


Number 

of 

stores 


Number 

of 

stores 


STANDARD  CONSOLIDATED  AREA1 
New  York,  N. Y.-Northea stern  New  Jersey. 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 


Akron,  Ohio . 

A 1 ba ny- Schenec ta dy-Troy,  N.Y... 

Albuquerque,  N.  Mex . 

Anaheim-Santa  Ana— Garden  Grove, 


Asheville,  N.C . 

Atlanta,  Ga . 

Augusta,  Ga . 

Bakersfield,  Calif. 


Baltimore,  Md . 

Baton  Rouge,  La . 

Billings,  Mont . 

Binghamton,  N.Y. -Pa. 


Birmingham,  Ala. 
Boston,  Mass.... 
Buffalo,  N.Y.... 
Canton,  Ohio . . . . 


Cedar  Rapids,  Iowa.... 

Charleston,  S.C . 

Charleston,  W.  Va . 

Cha  t  ta  nooga ,  Tenn . -Ga . 


Chicago,  Ill . 

Cincinnati,  Ohio-Ky .- Ind . 

Cleveland,  Ohio . 

Columbia  S.C . 


Columbus,  Ohio . 

Corpus  Christ i,  Tex. 

Dallas,  Tex . 

Dayton,  Ohio . 


Decatur,  Ill . 

Denver,  Colo . 

Des  Moines,  Iowa. 
Detroit,  Mich. . . . 


Dubuque,  Iowa . 

Duluth-Superior,  Minn.-Wis. 

El  Paso,  Tex . 

Erie,  Pa . 


Eugene,  Oreg . 

Fargo-Moorhead,  N.  Dak. -Minn. 

Flint,  Mich . 

Fort  Smith,  Ark.-Okla . 


Fort  Wayne,  Ind . 

Fort  Worth,  Tex . 

Fresno,  Calif . 

Gary-Hammond-East  Chicago,  Ind. 


Grand  Rapids,  Mich. 
Great  Falls,  Mont.. 

Green  Bay,  Wis . 

Greenville,  S.C.... 


Greensboro-Winston-Salem-High  Point,  N.C. 

Hartford,  Conn . 

Honolulu,  Hawaii . 

Houston,  Tex . 


Indianapolis,  Ind. 

Jackson,  Mich . 

Jackson,  Miss . 

Jacksonville,  Fla. 
Kalamazoo,  Mich. . . 


Kansas  City,  Mo.-Kans. 

Knoxville,  Tenn . 

Lancaster,  Pa . 

Lansing,  Mich . 

Lexington-Fayette,  Ky. 


Lincoln,  Nebr . 

Little  Rock-North  Little  Rock, 
Los  Angeles -Long  Beach,  Calif. 

Louisville,  Ky.-Ind . 

Lowell,  Mass . 


STANDARD  METROPOLITAN 
STATISTICAL  AREAS1 --Con. 


Lynchburg,  Va . 

Macon,  Ga . 

Memphis,  Tenn. -Ark. 
Miami,  Fla . 


32 

32 

15 

70 


12 

65 

12 

12 


Milwaukee,  Wis . 

Minneapolis-St .  Paul,  Minn. 

Mobile,  Ala . 

Montgomery,  Ala . 


70 

19 

6 

14 


Muncie,  Ind . 

Muskegon-Muskegon  Heights,  Mich. 

Nassau-Suf f oik ,  N.Y.2 . 

New  Orleans,  La . 


35 

93 

64 

17 


New  York,  N.Y. 3 . 

Newark,  N. J . 

Newport  News-Hampton ,  Va. 
Norfolk-Portsmouth,  Va. . . 


224 

57 

78 

12 


42 


76 

48 


19 

39 

13 

30 


37 

39 

23 

85 


53 

20 

11 

13 

14 


11 

18 

221 

44 

9 


Oklahoma  City,  Okla . 

Omaha,  Nebr. -Iowa . 

Orlando,  Fla . 

Paterson-Clifton-Passaic,  N.J. 


Peoria,  Ill . 

Philadelphia,  Pa. -N.J. 

Phoenix,  Ariz . 

Pittsburgh,  Pa . 


Portland,  Maine . . 

Portland,  Oreg. -Wash . 

Providence-Pawtucket-Warwick,  R. I. -Mass. 
Raleigh,  N.C . 


Reading,  Pa. . . . 
Richmond,  Va. . . 
Roanoke,  Va. . . . 
Rochester,  N.Y. 


Sacramento,  Calif.. 

St.  Joseph,  Mo . 

St.  Louis,  Mo. -Ill. 
Salem,  Oreg . 


Salt  Lake  City,  Utah . 

San  Antonio,  Tex . 

San  Bernardino-Riverside-Ontario,  Calif. 
San  Diego,  Calif . 


San  Franc is co-Oak land,  Calif. 

San  Jose,  Calif . 

Savannah,  Ga . 

Scranton,  Pa . 


Seattle-Everett ,  Wash. 

Shreveport,  La . 

Sioux  City,  Iowa-Nebr. 
Sioux  Falls,  S.  Dak... 


South  Bend,  Ind.. 
Spokane,  Wash.... 
Springfield,  Ill. 
Springfield,  Mo.. 


Springfield,  Ohio. 
Stockton,  Calif... 

Syracuse,  N.Y . 

Tacoma,  Wash . 


Tampa-St.  Petersburg,  Fla. 

Toledo,  Ohio-Mich . 

Topeka,  Kans.... . 

Trenton,  N.J . 

Tucson,  Ariz . 


Tulsa,  Okla . 

Utica-Rome,  N.Y . 

Waco,  Tex . 

Washington,  D.C.-Md.-Va. 
Waterloo,  Iowa . 


Wheeling,  W.  Va.-Ohio . 

Wichita,  Kans . 

Wilkes-Barre-Hazleton,  Pa. 

Worcester,  Mass . 

Youngs town-Warren,  Ohio... 


7 

13 

36 

53 


50 

61 

12 

12 


7 

3 

64 

23 


81 

33 

17 

36 


24 

22 

30 

34 


13 

132 

52 

73 


12 

29 

26 

13 


11 

27 

14 

32 


30 

8 

74 

6 


21 

34 

44 

59 


89 

38 

7 

10 


37 

17 

6 

8 


13 

12 

8 

10 


10 

11 

25 

11 


60 

40 

10 

10 

18 


Aberdeen,  S.  Dak... 
Battle  Creek,  Mich. 
Bellingham,  Wash... 
Bridgeport,  Conn... 
Buffalo,  N.Y . 


Cambridge,  Mass.... 

Danville,  Ill . 

Daytona  Beach,  Fla. 

Enid,  Okla . 

Gary,  Ind . 


Grand  Forks,  N.  Dak. 

Greeley,  Colo . 

Hagerstown,  Md . 

Huntington,  W.  Va. . . 
Hutchinson,  Kans.... 


Idaho  Falls,  Idaho. 

Joplin,  Mo . 

La  Crosse,  Wis . 

Long  Beach,  Calif. . 
Louisville,  Ky . 


Mankato,  Minn . 

Minneapolis,  Minn. 

Minot,  N.  Dak . 

New  York,  N.Y. ... . 
Newark,  N.J . 


Niagara  Falls,  N.Y. 

Oakland,  Calif . 

Paducah,  Ky . 

Parkersburg,  W.  Va. 
Pasadena,  Calif.... 


Port  Huron,  Mich... 
Portsmouth,  Ohio... 

Quincy,  Ill . 

Quincy,  Mass . 

Rapid  City,  S.  Dak. 


Rochester,  Minn. 
Rochester,  N.Y.. 

Rome,  Ga . 

St .  Louis ,  Mo. . . 
St.  Paul,  Minn.. 


San  Francisco,  Calif. 

Seattle,  Wash . 

Spartanburg,  S.C . 

Syracuse,  N.Y . 

Twin  Falls,  Idaho.... 


Walla  Walla,  Wash. 

Yakima,  Wash . 

York,  Pa . 


CENTRAL  BUSINESS  DISTRICTS 


Baltimore,  Md. . . 
Boston,  Mass. . . . 
Chicago,  Ill ... . 
Cleveland,  Ohio. 


Los  Angeles,  Calif. 

Oakland,  Calif . 

Philadelphia,  Pa... 

Pittsburgh,  Pa . 

Washington,  D.C...'. 


MISCELLANEOUS  AREAS 


22 

12 

10 

88 

11 


9 

15 

19 

13 

29 


Alameda  County,  Calif . 

Boise  and  Nampa,  Idaho . 

Boston  SMSA,  excluding  CBD . 

Bristol -Kingsport-Johnson  City,  Tenn.-Va. 
Chicago  City  excluding  CBD . 


Contra  Costa  County,  Calif. 
Cumberland-Hagerstown ,  Md.. 

Delaware  (State) . 

Fairfield  County,  Conn . 

Fairmont -Morgantown,  W.  Va. 
Hennepin  County,  Minn . 


Nassau  County,  N.Y . 

Philadelphia  SMSA,  excl .  CBD. 

Ramsey  County,  Minn . 

San  Fernando  Valley,  Calif... 

Westchester  County,  N.Y . 

Westside  Los  Angeles,  Calif.. 


4 

3 

4 

5 

12 


6 

6 

6 

12 

12 


5 

49 

5 


7 

7 

4 

18 

9 


11 

15 

9 

8 

4 


32 

10 

89 

16 

51 


18 

11 

25 

25 

5 

30 


40 

128 

19 

24 

24 

9 


in 1  the  New^rk^N  f  ^°lldat^  a"d  standard  metropolitan  statistical  areas,  see  pp.  44  to  46.  ’includes  Nassau  and  Suffolk  Counties  formerly  included 

result  Vnth  „„„„  NeW  Y°rk  Clty'  Rookland  and  Westchester  Counties,  N.Y.  The  combination  of  this  SMSA  and  the  Nassau-Suf  folk  SMSA  will 

result  In  the  New  York,  N.Y.  SMSA  as  previously  defined  by  the  Office  of  Management  and  Budget. 


Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States 


(Millions  of  dollars) 


- - 1 

Kind  of  business 

1975 

1974 

Percent 

change 

Dec.  1975 
f  rom — 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June  j 

July  | 

Aug. 

Sept. 

Oct.  | 

Nov. 

Dec.  P 

Dec  . 

Dec.  |  Nov. 
1974  |  1975 

Data  NOT  ADJUSTED  for  seasonal  variations  and  holiday  differences1 

Retail  stores,  total . 

27,666 

26,932 

26,694 

26,961 

27,663 

27,341 

26,988 

27,089 

27,376 

27,563 

1 

27,726 

29,503 

1 

28,916 

+2 

+6 

Durable  goods  stores,  total . 

8,331 

8,163 

8,114 

8,306 

8,652 

8,781 

8,795 

8,830 

8,979 

9,015 

8,781 

8,842 

8,578 

+3 

+i 

Nondurable  goods  stores,  total . 

19,335 

18,769 

18,580 

18,655 

19,011 

18,560 

18,193 

18,259 

18,397 

18,548 

18,945 

20,661 

20,338 

+2 

+9 

284 

281 

290 

299 

303 

299 

298 

297 

290 

294 

295 

303 

314 

-A 

+3 

Grocery  stores . 

216 

215 

213 

221 

226 

221 

218 

217 

208 

206 

204 

210 

234 

-10 

+3 

iating  and  drinking  places . 

178 

187 

184 

206 

203 

211 

197 

211 

222 

220 

216 

211 

179 

+  18 

-2 

ieneral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

14,489 

14,002 

13 , 723 

13,652 

13,679 

13,547 

13,394 

13,587 

13,692 

13,752 

14,092 

15,515 

15,299 

+1 

+10 

13,930 

13,455 

13,180 

13,124 

13,142 

13,039 

12,872 

13,014 

13,124 

13,207 

13,543 

14,975 

14,743 

+2 

+11 

Department  stores  and  dry  goods, 

10,930 

12,795 

12,142 

+12 

general  merchandise  stores . 

11,425 

11,004 

10,801 

10,765 

10,817 

10,772 

10,655 

10,793 

11,033 

11,426 

+5 

Department  stores . . 

10,496 

10,113 

9,929 

9,905 

9,946 

9,901 

9,793 

9,925 

10,048 

10,151 

10,521 

11,791 

11,162 

+6 

+12 

Mail-order  houses  (department  store 

2,018 

1,949 

1,936 

1,896 

1 ,889 

1,882 

1,853 

1,833 

1,853 

1,858 

1,868 

1,906 

1,986 

-2 

+4 

tpparel  and  accessory  stores,  total . 

1,609 

1,504 

1,491 

1,462 

1,462 

1,450 

1,446 

1,464 

1,487 

1,474 

1,561 

1,819 

1,787 

+2 

+17 

Women's  ready-to-wear  stores . 

643 

609 

608 

584 

586 

583 

567 

586 

604 

583 

612 

710 

716 

-1 

+  16 

furniture,  home  furnishings,  and  equipment 

2,638 

2,732 

2,870 

2,823 

2,682 

2,643 

2,675 

2,696 

2,620 

2,696 

2,687 

2,713 

2,861 

0 

+5 

Furniture,  home  furnishings  stores . 

2,124 

2,008 

2,009 

2,009 

2,022 

1,960 

2,010 

2,030 

2,041 

2,024 

2,081 

2,155 

2,133 

+1 

+4 

Furniture  stores . 

1,948 

1,851 

1,856 

1,862 

1,868 

1,797 

1,851 

1,871 

1,864 

1,836 

1,899 

1,969 

1,956 

+1 

+4 

Household  appliance,  TV,  radio  stores.... 

586 

569 

537 

568 

577 

565 

544 

572 

589 

568 

541 

605 

619 

-2 

+  12 

Household  appliance  stores . 

3uilding  materials,  hardware,  farm 

513 

499 

468 

495 

500 

503 

472 

490 

503 

481 

453 

511 

53 1' 

-A 

+  13 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,332 

2,272 

2,289 

2,450 

2,697 

2,831 

2,813 

2,842 

2,940 

2,932 

2,740 

2,537 

2,376 

+7 

-7 

1,648 

1,588 

1,590 

1,698 

1,846 

1,958 

1,958 

2,011 

2,044 

2,057 

1,954 

1,842 

1,704 

+8 

-6 

Xutomotive  dealers,  total . 

2,321 

2,363 

2,361 

2,372 

2,433 

2,504 

2,486 

2,438 

2,462 

2,552 

2,497 

2,449 

2,376 

+3 

-2 

Passenger  car  dealers3 . 

1,082 

1,118 

1,139 

1,137 

1,170 

1,183 

1,197 

1,169 

1,187 

1,238 

1,234 

1,209 

1,089 

+  11 

-2 

Passenger  car  dealers  (franchised) . 

996 

1,030 

1,041 

1,030 

1,045 

1,065 

1,081 

1,050 

1,062 

1,114 

1,116 

1,095 

1,003 

+  9 

-2 

Tire,  battery,  accessory  dealers . 

1,161 

1,162 

1,136 

1,153 

1,158 

1,203 

1,188 

1,177 

1,178 

1,192 

1,152 

1,137 

1,208 

-6 

-1 

lasoline  service  stations . 

424 

424 

438 

430 

456 

456 

464 

454 

461 

466 

468 

465 

425 

+9 

-1 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

10,326 

10,120 

10,214 

10,550 

11,221 

11,049 

10,813 

10,709 

10, 940 

11,196 

11,069 

11,435 

10,806 

+6 

+3 

Durable  goods  stores,  total . 

4,970 

4,891 

4,929 

5,099 

5,421 

5,583 

5,595 

5,615 

5,752 

5,840 

5,661 

5,593 

5,207 

+7 

-1 

Nondurable  goods  stores,  total . 

5,356 

5,229 

5,285 

5,451 

5,800 

5,466 

5,218 

5,094 

5,188 

5,356 

5,408 

5,842 

5,599 

+4 

+8 

Food  stores,  total . 

266 

263 

275 

283 

288 

282 

283 

282 

275 

278 

280 

288 

295 

-2 

+3 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

1,365 

1,261 

1,216 

1,215 

1,248 

1,205 

1,173 

1,195 

1,245 

1,280 

1,339 

1,573 

1,490 

+6 

+17 

order) . 

1,204 

1,097 

1,049 

1,058 

1,084 

1,048 

1,009 

1,027 

1,063 

1,103 

1,160 

1,409 

1,338 

+5 

+21 

Department  stores  and  dry  goods. 

1,019 

1,293 

general  merchandise  stores . 

1,160 

1,055 

1,009 

1,016 

1,042 

1,010 

968 

983 

1,059 

1,118 

1,374 

+6 

+23 

Department  stores . 

999 

904 

855 

866 

888 

859 

813 

833 

866 

912 

971 

1,203 

1,114 

+8 

+24 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

894 

845 

839 

831 

832 

838 

832 

835 

865 

904 

941 

1,099 

1,013 

+8 

+  17 

stores,  total . 

873 

834 

838 

819 

839 

838 

861 

884 

907 

919 

940 

1,011 

953 

+6 

+8 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

617 

593 

598 

576 

584 

590 

607 

614 

626 

651 

676 

711 

662 

+7 

+5 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

2,162 

2,109 

2,134 

2,295 

2,534 

2,669 

2,654 

2,683 

2,778 

2,782 

2,592 

2,394 

2,217 

+8 

-8 

dealers2 . 

1,573 

1,518 

1,526 

1,631 

1,778 

1,892 

1,907 

1 ,946 

1,975 

2,003 

1,917 

1,806 

1,638 

+10 

-6 

Automotive  dealers,  total . . . 

1,382 

1,406 

1,417 

1,445 

1,490 

1,523 

1,521 

1,483 

1,503 

1,585 

1,566 

1,522 

1,406 

+8 

-3 

Passenger  car  dealers  (franchised) . 

867 

906 

907 

901 

915 

931 

943 

912 

926 

973 

970 

947 

864 

+  10 

-2 

Gasoline  service  stations . 

416 

417 

430 

422 

448 

448 

457 

448 

454 

460 

462 

460 

418 

+  10 

0 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total.. . 

17,340 

16,812 

16,480 

16,411 

16,442 

16,292 

16,175 

16,380 

16,436 

16,367 

16,657 

18,068 

18,110 

0 

+8 

Durable  goods  stores,  total . 

3,361 

3,272 

3,185 

3,207 

3,231 

3,198 

3,200 

3,215 

3,227 

3,175 

3,120 

3,249 

3,371 

-A 

+4 

Nondurable  goods  stores,  total . 

13,979 

13,540 

13,295 

13,204 

13,211 

13,094 

12,975 

13,165 

13,209 

13,192 

13,537 

14,819 

14,739 

+i 

+9 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

13,124 

12,741 

12,507 

12,437 

12,431 

12,342 

12,221 

12,392 

12,447 

12,472 

12,753 

13,942 

13,809 

+i 

+9 

order) . «... 

Department  stores  and  dry  goods, 

12,726 

12,358 

12,131 

12,066 

12,058 

11,991 

11,863 

11,987 

12,061 

12,104 

12,383 

13,566 

13,405 

+  1 

+  10 

general  merchandise  stores . 

10,265 

9,949 

9,792 

9,749 

9,775 

9,762 

9,687 

9,810 

9,911 

9,974 

10,308 

11,421 

10,849 

+5 

+11 

Department  stores . 

9,497 

9,209 

9,074 

9,039 

9,058 

9,042 

8,980 

9,092 

9,182 

9,239 

9,550 

10,588 

10,048 

+5 

+11 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

715 

659 

652 

631 

630 

612 

614 

629 

622 

570 

620 

720 

774 

-7 

+  16 

stores,  total . 

1,950 

1,848 

1,805 

1,856 

1,857 

1,782 

1,777 

1,812 

1,825 

1,768 

1,773 

1,850 

1,917 

-3 

+4 

Furniture,  home  furnishings  stores . 

1,507 

1,415 

1,411 

1,433 

1,438 

1,370 

1,403 

1,416 

1,415 

1,373 

1,405 

1,444 

1,471 

-2 

+3 

Household  appliance,  TV,  radio  stores.... 
Building  materials,  hardware,  farm 

378 

373 

343 

370 

366 

353 

329 

353 

363 

350 

326 

361 

387 

+  11 

equipment  dealers,  total . 

170 

163 

155 

155 

163 

162 

159 

159 

162 

150 

148 

143 

159 

Automotive  dealers,  total . 

939 

957 

944 

927 

943 

981 

965 

955 

959 

967 

931 

927 

Tire,  battery,  accessory  dealers . 

756 

768 

734 

728 

726 

752 

737 

733 

745 

742 

708 

708 

i  “8 

0 

See  footnotes  at  end  of  table. 
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Table  11.  Estimated  End-of-Month  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for  the 

United  States — Continued 

(Millions  of  dollars) 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Mail-order  houses  (department  store 

merchandise) . 

Apparel  and  accessory  stores,  total . 

Women's  ready-to-wear  stores . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings , stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 

Household  appliance  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised)... 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

CHARGE  ACCOUNTS 


Retail  stores,  total. 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores.. 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment 

stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers2 . 

Automotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Gasoline  service  stations . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 


General  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment. 

stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  stores.... 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


1975 

1974 

Percent 

change 

Dec.  1975 

from — 

Jan. 

Feb. 

Mar. 

Apr . 

1  May 

J 

June 

July 

Aug. 

Sept. 

Oct. 

1  Nov. 

p 

Dec. 

1  Dec . 

1  1974 

Nov. 

1975 

Data 

ADJUSTED 

for  sea 

sonal  variations 

and  hoi 

iday  differences 

l 

! 

1 

27,208 

27,246 

27,129 

27,303 

27,606 

27,402 

27,609 

27,525 

27,612 

27,617 

27,460 

27,651 

27,035 

+2 

+1 

8,574 

8,518 

8,418 

8,515 

8,610 

8,593 

8,719 

8,632 

8,726 

8,767 

8,756 

8,744 

8,434 

+4 

18,634 

18,728 

18,711 

18,788 

18,996 

18 , 809 

18,890 

18,893 

18,886 

18,850 

18,704 

18,907 

18,601 

+2 

+i 

291 

288 

297 

300 

301 

293 

290 

287 

296 

301 

293 

288 

298 

13,884 

13,966 

13,927 

13,969 

13,995 

13 ,909 

13,882 

13,938 

13,905 

13,926 

13,850 

14 , 094 

13,889 

+1 

+2 

13,317 

13,424 

13,385 

13,443 

13,456 

13,382 

13,331 

13,365 

13,348 

13,399 

13,324 

13,542 

13,321 

9,941 

10,036 

10,039 

10,133 

10,171 

10,167 

10,186 

10,224 

10,294 

10,341 

10,354 

10^565 

9,990 

+6 

+2 

1,898 

1,919 

1,892 

1,898 

1,891 

1,879 

1,892 

1,899 

1,896 

1,891 

1,858 

1,879 

1,915 

1,515 

1,539 

1 ,509 

1,502 

1,502 

1,522 

1,528 

1,548 

1,532 

1,502 

1,508 

1^525 

1,489 

609 

623 

609 

604 

604 

612 

602 

628 

614 

587 

588 

604 

595 

+2 

+3 

2,734 

2,682 

2,684 

2,715 

2,724 

2,681 

2,702 

2,706 

2,715 

2,707 

2,715 

2,682 

2,673 

2,069 

2,009 

2,010 

2,032 

2,042 

2,002 

2,040 

2,035 

2,044 

2,059 

2,078 

2,038 

2,006 

1,897 

1,853 

1,856 

1,873 

1,881 

1,830 

1,868 

1,871 

1,875 

1,883 

1,905 

1,859 

1,837 

559 

571 

565 

577 

589 

577 

576 

567 

576 

559 

551 

556 

562 

493 

498 

492 

506 

513 

502 

496 

486 

492 

469 

469 

478 

490 

-2 

+2 

2,644 

2,594 

2,504 

2,560 

2,624 

2,648 

2,654 

2,610 

2,678 

2,715 

2,748 

2,764 

2,558 

+8 

+1 

1,839 

1,821 

1,761 

1,793 

1,826 

1,847 

1,835 

1,827 

1,865 

1,908 

1,918 

1,979 

1,799 

+10 

+3 

2,415 

2,410 

2,390 

2,391 

2,423 

2,437 

2,453 

2,446 

2,457 

2,472 

2,459 

2,463 

2,385 

+3 

0 

1,032 

1,043 

1,041 

1,038 

1,037 

1,032 

1,065 

1,078 

1,063 

1,074 

1,090 

1,124 

1,021 

+  10 

+3 

1,204 

1,191 

1,176 

1,180 

1,163 

1,171 

1,170 

1,153 

1,167 

1,153 

1,138 

1,120 

1,198 

-7 

-2 

432 

434 

446 

436 

443 

451 

457 

454 

459 

455 

463 

469 

425 

+10 

+i 

10,590 

10,562 

10,510 

10,659 

10,902 

10,786 

10,938 

10,794 

10,  910 

11,016 

10,942 

11,035 

10,374 

+6 

+1 

5,282 

5,253 

5,188 

5,262 

5,373 

5,379 

5,480 

5,404 

5,489 

5,573 

5,588 

5,661 

5,233 

+8 

+  1 

5,308 

5,309 

5,322 

5,397 

5,529 

5,407 

5,458 

5,390 

5,421 

5,443 

5,354 

5,374 

5,141 

+5 

0 

1,310 

1,308 

1,271 

1,277 

1,280 

1,265 

1,270 

1,248 

1,264 

1,283 

1,273 

1,320 

1,218 

+8 

+4 

1,139 

1,140 

1,107 

1,118 

1,114 

1,096 

1,088 

1,083 

1,091 

1,123 

1,112 

1,142 

1,057 

+8 

+3 

905 

918 

883 

919 

919 

903 

900 

908 

905 

933 

927 

94  0 

855 

+  10 

+  1 

840 

877 

857 

868 

860 

888 

894 

893 

881 

898 

905 

904 

825 

+  10 

0 

866 

849 

861 

848 

867 

857 

876 

885 

897 

914 

919 

928 

863 

+  8 

+  1 

619 

595 

605 

590 

597 

601 

613 

612 

628 

652 

660 

665 

616 

+8 

+i 

2,460 

2,430 

2,340 

2,401 

2,470 

2,492 

2,494 

2,450 

2,523 

2,569 

2,595 

2,622 

2,397 

+9 

+1 

1,763 

1,741 

1,686 

1,717 

1,760 

1,788 

1,786 

1,769 

1,809 

1,863 

1,887 

1,948 

1,739 

+  12 

+3 

1,443 

1,439 

1,436 

1  ,448 

1,475 

1,473 

1,507 

1,501 

1,490 

1,510 

1,534 

1,555 

1,430 

+  9 

+  1 

896 

919 

909 

906 

910 

907 

939 

933 

905 

933 

948 

970 

878 

+  10 

+2 

424 

426 

435 

431 

433 

442 

451 

446 

451 

448 

458 

465 

419 

+n 

+2 

16,618 

16,684 

16,619 

16,644 

16,704 

16,616 

16,671 

16,731 

16,702 

16,601 

16,518 

16,616 

16,661 

0 

+1 

3,292 

3,265 

3,230 

3,253 

3,237 

3,214 

3,239 

3,228 

3,237 

3,194 

3,168 

3,083 

3,201 

-4 

-3 

13,326 

13,419 

13,389 

13,391 

13,467 

13,402 

13,432 

13,503 

L3, 465 

13,407 

13,350 

13,533 

13,460 

+  1 

+1 

12,574 

12,658 

12,656 

12,692 

12,715 

12  ,644 

12,612 

12,690 

2,641 

12,643 

12,577 

12,774 

12,671 

+  1 

+2 

12,178 

12,284 

12,278 

12,325 

12,342 

12,286 

12,243 

12,282 

2,257 

12,276 

12,212 

12,400 

12,264 

+i 

+2 

9,036 

9,118 

9,156 

9,214 

9,252 

9,264 

9,286 

9,316 

9,389 

9,408 

9,427 

9,625 

9,135 

+5 

+2 

675 

662 

652 

634 

642 

634 

634 

655 

651 

604 

603 

621 

664 

-6 

+3 

1,868 

1,833 

1,823 

1  ,867 

1,857 

1,824 

1,826 

1,821 

1,818 

1,793 

1,796 

1,754 

1,810 

-3 

-2 

1,450 

1,414 

1,405 

1  ,442 

1,445 

1,401 

1,427 

1,423 

1,416 

1,407 

1 ,418 

1,373 

1,390 

-1 

-3 

359 

366 

356 

368 

370 

363 

352 

349 

356 

347 

341 

339 

362 

-6 

-1 

972 

971 

954 

943 

948 

964 

946 

945 

967 

962 

925 

908 

955 

-5 

-2 

771 

774 

751 

745 

730 

737 

726 

727 

747 

740 

707 

690 

757 

-9 

-2 

pPreliminary  estimates,  see  Explanatory  Material,  p.  32. 

1 Accounts -receivable  data  contain  no  significant  trading-day  differences. 

2  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
3 Includes  both  franchised  and  nonfranchised  car  dealers. 


fable  12.  Estimated  End-of-Month  Accounts  Receivable  for  Organizations  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


— 

Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

i  Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

leral  merchandise  group  with  nonstores... 
leneral  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

1  order) . . 

Department  stores  and  dry  goods,  general 

>  merchandise  stores . 

Department  stores . 

parel  and  accessory  stores,  total . 

re,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

If; 

neral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

I  order) . 

Department  stores  and  dry  goods,  general 

!  merchandise  stores . 

Department  stores . 

parel  and  accessory  stores,  total . 

INSTALMENT  ACCOUNTS 
Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

neral  merchandise  group  with  nonstores. . . 
,  General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores  and  dry  goods,  general 

i  merchandise  stores . 

Department  stores . 

parel  and  accessory  stores,  total . 


TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . 

Durable  goods  stores,  total... 
Nondurable  goods  stores,  total 


neral  merchandise  group  with  nonstores... 

;  General  merchandise  group  without  non- 
i  stores  (except  department  stores  mail 

|  order) . 

Department  stores . 

•parel  and  accessory  stores,  total . 

re,  battery,  accessory  dealers . 

I 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

neral  merchandise  group  with  nonstores... 
General  merchandise  group  without  non¬ 
stores  (except  department  stores  mail 

order) . 

Department  stores . 

•parel  and  accessory  stores,  total . 


- 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


I  Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

I  ;neral  merchandise  group  with  nonstores... 
'  General  merchandise  group  without  non- 
stores  (except  department  stores  mail 

I  order) . 

Department  stores . 

!  jparel  and  accessory  stores,  total . 


(Millions  of  dollars) 


1975 

1974 

Perc 

char 

Dec 

fron 

ent 

ge 

1975 

— 

Jan. 

Feb. 

Mar. 

Apr. 

May 

June 

July 

Aug. 

Sept. 

Oct. 

Nov. 

p 

Dec. 

Dec .  I 

Dec. 

1974 

Nov. 

1975 

Data  NC 

)T  ADJUSTED  for  seasonal 

variations  and  holiday  differences* 1 

i 

“1 

16,327 

15,782 

15,482 

15,456 

15,524 

15,430 

15,180 

15,395 

15,497 

15,559 

15,836 

17,204 

17,178 

0 

+9 

1,903 

1,839 

1,761 

1,800 

1,853 

1,846 

1,785 

1,830 

1,848 

1,819 

1,762 

1,778 

1,911 

-7 

+1 

14,424 

13,943 

13,721 

13,656 

13,671 

13,584 

13,395 

13,565 

13,649 

13,740 

14,074 

15,426 

15,267 

13,263 

12,831 

12,631 

12,560 

12,567 

12,469 

12,337 

12,506 

12,583 

12,641 

12,955 

14,222 

14,003 

+2 

+10 

12,903 

12,473 

12,262 

12,198 

12,202 

12,124 

11,991 

12,122 

12,223 

12,277 

12,579 

13,866 

13,632 

+2 

+10 

10,551 

10,183 

10,024 

9,990 

10,028 

9,988 

9,893 

10,033 

10,164 

10,232 

10,585 

11,799 

11,188 

+5 

+11 

9,806 

9,462 

9,322 

9,293 

9,328 

9,284 

9,195 

9,325 

9,446 

9,510 

9,844 

10,974 

10,403 

+5 

+11 

674 

630 

601 

592 

588 

598 

579 

587 

599 

579 

598 

677 

745 

-9 

+13 

717 

706 

685 

693 

694 

700 

690 

698 

696 

675 

664 

652 

743 

-12 

-2 

1,818 

1,712 

1,713 

1,779 

1,864 

1,848 

1,763 

1,797 

1,869 

1,958 

1,992 

2,099 

1,975 

+6 

+5 

404 

392 

397 

433 

484 

492 

486 

514 

519 

526 

503 

451 

428 

+5 

-10 

1,414 

1,320 

1,316 

1,346 

1,380 

1,356 

1,277 

1,283 

1,350 

1,432 

1,489 

1,648 

1,547 

+7 

+11 

826 

750 

749 

755 

776 

734 

700 

722 

773 

785 

843 

986 

915 

+8 

+17 

743 

667 

644 

655 

671 

641 

607 

622 

657 

678 

726 

886 

834 

+6 

+22 

709 

634 

610 

621 

637 

611 

574 

589 

623 

643 

691 

859 

800 

+7 

+24 

677 

605 

581 

590 

607 

583 

545 

559 

594 

614 

659 

820 

763 

+7 

+24 

187 

174 

160 

161 

164 

178 

173 

171 

190 

210 

208 

227 

209 

+9 

+9 

14,509 

14,070 

13,769 

13,677 

13,660 

13,582 

13,417 

13,598 

13,628 

13,601 

13,844 

15,105 

15,203 

-1 

+9 

1,499 

1,447 

1,364 

1,367 

1,369 

1,354 

1,299 

1,316 

1,329 

1,293 

1,259 

1,327 

1,483 

-11 

+5 

13,010 

12,623 

12,405 

12,310 

12,291 

12,228 

12,118 

12,282 

12,299 

12,308 

12,585 

13,778 

13,720 

0 

+9 

12,437 

12,081 

11,882 

11,805 

11,791 

11,735 

11,637 

11,784 

11,810 

11,856 

12,112 

13,236 

13,088 

+1 

+9 

12,160 

11,806 

11,618 

11,543 

11,531 

11,483 

11,384 

11,500 

11,566 

11,599 

11,853 

12,980 

12,798 

+1 

+10 

9,842 

9,549 

9,414 

9,369 

9,391 

9,377 

9,319 

9,444 

9,541 

9,589 

9,894 

10,940 

10,388 

1  +5 

+11 

9,129 

8,857 

8,741 

8,703 

8,721 

8,701 

8,650 

8,766 

8,852 

8,896 

9,185 

10,154 

9,640 

+5 

+11 

487 

456 

441 

431 

424 

420 

406 

416 

409 

369 

390 

450 

536 

-16 

+15 

Data  ADJUSTED  for  seasonal 

variations  and 

holiday 

differences1 

15,733 

15,704 

15,626 

15,693 

15,803 

15,728 

15,673 

15,726 

15,794 

15,734 

*  15,645 

15,809 

15,7781 

0 

+  1 

1,910 

1,848 

1,823 

1,828 

1,846 

1,812 

1,795 

1,812 

1,816 

1,798 

1,787 

1,749 

1,894 

'  -8 

-2 

13,823 

13,856 

13,803 

13,865 

13,957 

13,916 

13,878 

13,914 

13,978 

13,936 

13,858 

14,060 

13,884 

+  1 

+  1 

12,704 

12,791 

12,794 

12,841 

12,874 

12,836 

12,763 

12,787 

12,788 

12,771 

12,721 

12,954 

12,725 

+  2 

+2 

12,337 

12,435 

12,428 

12,485 

12,509 

12,479 

12,399 

12,402 

12,436 

12,422 

12,358 

12,592 

12,343 

+2 

+2 

9,340 

9,393 

9,399 

9,494 

9,536 

9,525 

9,532 

9,573 

9,693 

9,691 

9,743 

9,871 

9,361 

+5 

+  1 

619 

633 

601 

603 

611 

626 

611 

629 

625 

590 

580 

574 

627 

-8 

-1 

698 

714 

702 

698 

693 

681 

682 

686 

694 

667 

668 

641 

739 

-13 

-4 

1,825 

1,775 

1,780 

1,811 

1,855 

1,836 

1,840 

1,862 

1,892 

1,946 

1,923 

1,918 

1,784 

+8 

0 

440 

429 

444 

443 

478 

462 

468 

481 

490 

505 

501 

475 

453 

+5 

-5 

1,385 

1,346 

1,336 

1,368 

1,377 

1,374 

1,372 

1,381 

1,402 

1,441 

1,422 

1,443 

1,331 

+8 

+  1 

803 

778 

786 

780 

796 

774 

765 

757 

791 

777 

798 

826 

737 

+  12 

+4 

712 

688 

681 

682 

694 

677 

663 

655 

682 

682 

692 

716 

645 

+  11 

+3 

637 

615 

605 

613 

628 

610 

596 

601 

623 

623 

631 

640 

581 

+  10 

+  1 

171 

174 

160 

168 

171 

187 

188 

194 

194 

204 

203 

189 

173 

+9 

-7 

13,908 

13,929 

13,846 

13,882 

13,948 

13,892 

13,833 

13,864 

13,902 

13,788 

13,722 

13,891 

13,994 

-1 

+  1 

1,470 

1,419 

1,379 

1,385 

1,368 

1,350 

1,327 

1,331 

1,326 

1,293 

1,286 

1,274 

1,441 

-12 

-1 

12,438 

12,510 

12,467 

12,497 

12,580 

12,542 

12,506 

12,533 

12,576 

12,495 

12,436 

12,617 

12,553 

+  1 

+  1 

11,901 

12,013 

12,008 

12,061 

12,078 

12,062 

11,998 

12,030 

11,997 

11,994 

11,923 

12, 128 

11,988 

+  1 

+2 

11,625 

11,747 

11,747 

11,803 

11,815 

11,802 

11,736 

11,747 

11,754 

11,740 

11,666 

11,876 

11,698 

+2 

+2 

8,703 

8,778 

8,794 

8,881 

8,908 

8,915 

8,936 

8,972 

9,070 

9,068 

9,112 

9,231 

8,780 

—15 

+  1 

448 

459 

441 

435 

440 

439 

423 

435 

431 

386 

377 

385 

454 

115 

+2 

Note:  Data  in  this  table  represent  only  outstanding  balances  held  by  retail  stores  as  of  the  end  of  the  months  indicated.  Amounts  transferred  to  commer- 
al  banks  and  other  financial  institutions  during  a  specific  month  are  not  included  in  these  totals  but  do  contribute  to  the  variations  in  the  month-to-month 

i  id  year-to-year  percent  changes.  Sampling  variabilities  are  shown  in  table  21. 


^Preliminary  estimates,  see  Explanatory  Material,  page  32 


Accounts-receivable  data  contain  no  significant  trading-day  differences 
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Table  13.  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  and  of  Group  II  Retail  Stores  by 

Kind  of  Business  for  the  United  States 


(Percent ) 


Kind  of  business 

Preliminary  estimates 

Final  estimates 

Ratio  of  2  consecutive 
months ' 

Year -to -yea 

Range 

Median 

Range 

Median 

Range 

Median 

Ratio2 

All  stores 

Retail  stores,  total . 

0.6-0. 7 

0.7 

0.6-0. 7 

0.6 

0.2-0. 3 

0.3 

Durable  goods  stores,  total . 

1.4-1. 5 

1.5 

1.4-1. 5 

1.4 

0.4-0. 5 

Nondurable  goods  stores,  total . 

0.8-0. 9 

0.9 

0.8-0. 9 

0.9 

0.2-0. 3 

0.3 

Food  stores,  total . 

1.6-1. 7 

1.6 

1.6-1. 7 

1.6 

0.2-0. 5 

0.3 

Grocery  stores . . 

1.7-1. 8 

1.7 

1.7-1 .8 

1.8 

0.2-0. 5 

0.2 

Meat  markets . 

4. 8-6. 3 

5.4 

4 .8-6.1 

5.2 

2. 1-2.7 

2.2 

Retail  bakeries . 

6. 3-7. 7 

6.7 

6. 2-8.0 

6.8 

0.8-3. 5 

1.4 

Eating  and  drinking  places. . 

2. 6-3.0 

3.0 

2. 6-2. 9 

2.8 

0.6-1. 8 

0.9 

Eating  places . 

2. 9-3. 2 

3.1 

2. 7-2. 9 

2.8 

0. 7-2.1 

1.0 

Restaurants,  lunchrooms,  cafeterias . 

3. 4-3. 9 

3.6 

3. 2-3. 6 

3.4 

0.8-2. 5 

1.0 

Drinking  places . 

4. 3-5.0 

4.8 

4. 1-4. 7 

4.5 

1.3-1. 9 

1.5 

General  merchandise  group  with  nonstores . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

1. 1-1.1 

1.1 

1.1-1. 3 

1.2 

0.1-0. 4 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

1.2-1. 2 

1.2 

1.1-1. 3 

1.2 

0.2-0. 4 

0.2 

Department  stores . 

0.4-0. 7 

0.4 

0.4-0. 6 

0.4 

0. 1-0.2 

0.1 

Variety  stores . 

1.4-1. 9 

1.6 

1.3-1. 7 

1.6 

0.5-0. 7 

0.7 

Mail-order  houses  (department  store  merchandise) . 

0. 1-0.1 

0.1 

0. 1-0.1 

0.1 

0.1-0. 1 

0.1 

Apparel  and  accessory  stores,  total . 

2. 9-3. 6 

3.1 

2. 8-3. 7 

3.0 

0.7-2. 2 

1.4 

Men's,  boys'  wear  stores . 

3. 9-6. 2 

5.4 

4. 4-7.1 

5.4 

1.2-2. 2 

1.8 

Men’s,  boys'  clothing,  furnishings  stores . 

3. 9-6. 3 

5.6 

4. 5-7.0 

5.4 

1.2-1. 8 

1.7 

Women's  apparel,  accessory  stores . 

4. 2-4. 6 

4.4 

3. 8-4. 7 

4.2 

0.4-1. 5 

0.8 

Women's  ready-to-wear  stores . 

4. 6-5.0 

4.9 

4. 3-5. 3 

4.6 

1.1-1. 7 

1.5 

Family  clothing  stores . 

4  .7-7.0 

5.4 

4 .7-6.1 

5.0 

1.1-2. 8 

1.4 

Shoe  stores . 

5. 2-6. 2 

5.6 

4 .6-5.5 

5.4 

1.4-1. 8 

1.5 

Furniture,  home  furnishings,  and  equipment  stores,  total . 

3. 0-4.1 

3.6 

3.1-4 .1 

3.7 

1.4-1. 8 

1.8 

Furniture,  home  furnishings  stores . 

1.5-5. 4 

4.9 

1. 4-5.1 

4.7 

1.6-2. 3 

2.0 

Furniture  stores . 

5. 3-5. 9 

5.6 

5. 1-5. 8 

5.2 

1.6-2. 4 

2.0 

Household  appliance,  TV,  radio  stores . 

6. 1-7. 2 

6.8 

5. 4-7.1 

6.4 

2. 8-5.0 

3.2 

Household  appliance  stores . 

6. 5-9. 5 

7.4 

6. 7-8.1 

7.4 

2. 2-6. 6 

3.9 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

3 .7-4 . 1 

4.0 

3. 4-4.1 

3.6 

1.2-1. 7 

1.5 

Lumber  and  other  building  materials  dealers . 

4. 0-4. 5 

4.3 

3 .6-4  .4 

4.2 

0.8-1. 8 

1.0 

Hardware  stores . 

9.3-11.7 

10.8 

8.5-10.6 

9.6 

2. 4-5. 8 

3.3 

Automotive  dealers,  total . 

1.6-1. 9 

1.8 

1 .6-1.9 

1.7 

0. 5-0.7 

0.6 

Passenger  car,  other  automotive  dealers . 

1.8-1. 9 

1.9 

1 .7-1.8 

1.8 

0.5-0. 7 

0.6 

Passenger  car  dealers . . 

1.7-1. 8 

1.8 

1.6-1. 8 

1.7 

0.5-0. 7 

0.6 

Passenger  car  dealers  (franchised) . 

1.6-1. 7 

1.7 

1.5-1. 7 

1.6 

0.5-0. 6 

0.6 

Tire,  battery,  accessory  dealers . 

3.8-4 .9 

4.0 

3 .7-4 . 3 

4.1 

0.8-1. 6 

1.4 

Gasoline  service  stations . . 

2. 4-3.0 

2.6 

2. 3-2. 6 

2.4 

0. 6-1.1 

1.0 

Drug  and  proprietary  stores . 

3.3-3. 5 

3.4 

3 . 1 -3 . 5 

3.2 

0.5-1. 4 

0.6 

Liquor  stores . 

4. 4-4. 7 

4.6 

4. 3-4. 6 

4.4 

0.7-0. 9 

0.8 

Group  II  stores 

Retail  stores,  total . 

0. 8-1.0 

0.9 

0. 8-1.0 

1.0 

0. 2-0.3 

0.3 

Durable  goods  stores,  total . 

3. 0-3. 8 

3.7 

3.4-4  .7 

4.1 

1.2-3. 2 

1.7 

Nondurable  goods  stores,  total . 

0. 9-1.0 

1.0 

0. 9-1.0 

1.0 

0.2-0. 3 

0.2 

Food  stores,  total . 

1.6-1. 6 

1.6 

1.6-1. 6 

1.6 

0.1-0. 3 

0.2 

Grocery  stores . 

1.6-1. 7 

1.7 

1.6-1. 7 

1.7 

0.1-1. 4 

0.3 

General  merchandise  group  with  nonstores . . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

General  merchandise  group  without  nonstores  (except  department 

stores  mail  order) . 

0. 9-1.1 

1.0 

0. 8-1.1 

1.0 

0.1-0. 2 

0.2 

Department  stores  and  dry  goods,  general  merchandise  stores . 

0. 8-1.1 

1.0 

0. 8-1.1 

1.1 

0.1-0. 3 

0.2 

Department  stores . 

0.4-0. 5 

0.5 

0.4-0. 5 

0.5 

0. 1-0.1 

0.1 

Variety  stores . 

2. 0-2. 3 

2.2 

2. 0-2. 4 

2.3 

0.4-0. 5 

0.5 

Apparel  and  accessory  stores,  total . 

3 .8-4 .6 

4.2 

3.5-4 .8 

3.6 

1.0-3. 2 

1.6 

Women's  apparel,  accessory  stores . 

7. 1-7. 9 

7.3 

6. 4 -7. 2 

7.0 

2. 0-2. 9 

2.6 

Women's  ready-to-wear  stores . . 

7. 7-8. 8 

7.9 

6. 9-8.0 

7.6 

2. 4-3. 3 

2.8 

Shoe  stores . 

6. 4-8. 7 

7.4 

5. 7-7. 6 

7.4 

2. 2-8.3 

3.2 

Tire,  battery,  accessory  dealers . 

5. 5-7.0 

7.0 

6. 4-7. 3 

6.7 

1.1-3. 7 

2.3 

Drug  and  proprietary  stores . 

5. 0-5. 6 

5.4 

4. 9-5. 4 

5.2 

0.6-1. 4 

0.7 

Liquor  stores . 

4.5-27.9 

7.1 

4.3-28.3 

6.7 

0. 4-4.1 

0.5 

Note  The  ranges  of  sampling  errors  shown  above  for  the  preliminary  and  final  estimates  are  based  on  sales  estimates  unadjusted  for  seasonal  variations,  holiday,  and  trading- 
day  differences  for  the  months  of  March  -  June  1973.  The  unadjusted  data  for  the  same  months  were  used  in  developing  the  ranges  of  sampling  error  for  the  ratio  of  change  in  sales 
The  year-to-year  ratios,  available  only  for  all  retail  stores,  are  based  on  1  month's  data--January  1970  over  January  1969. 

'The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month. 

(See  Explanatory  Material,  pp.  32  and  33), 

2Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 


Table  14.  Estimated  Range  of  Sampling  Variability  of  the  Ratio  of  the  Sales  of  All  Retail  Stores  by  Selected 

Kinds  of  Business  for  the  United  States 

(Percent) 


Kind  of  business 


Fruit  stores,  vegetable  markets . 

Candy,  nut,  confectionery  stores . 

Women's  apparel,  accessory,  specialty  stores . 

Floor  coverings  stores . 

TV,  radio  stores . 

Paint,  glass,  wallpaper  stores . 

Plumbing,  heating,  and  air  conditioning  equipment 

dealers . 

Farm  equipment  dealers . 


Ratio  of  2  con¬ 
secutive  months 

Year- to- 
year 
ratio1 

Kind  of  business 

Ratio  of  2  con¬ 
secutive  months 

Year- to 
year 
ratio1 

Range 

Median 

Range 

Median 

5. 6-9. 6 

5.1 

11.8 

Fuel,  fuel  oil  dealers . 

1.6- 2. 7 

2.0 

4 

3. 3-9. 3 

6.1 

10.5 

Fuel  dealers,  except  fuel  oil . 

3. 3-7. 5 

4.8 

7 

1.4-5. 5 

3.5 

9.7 

Fuel  oil  dealers . 

1.8-3. 9 

2.5 

7 

Jewelry  stores . 

1.0-6. 5 

1.8 

3 

2. 4-7. 2 

4.5 

12.2 

Florists . 

3. 5-6. 7 

4.9 

11 

2. 2-3.5 

3.0 

8.3 

Book  stores . 

4. 6-6. 7 

5.7 

7 

Stationery  stores . 

3. 1-6. 5 

3.9 

10 

Music  stores . 

3. 3-8. 3 

3.9 

4 

2.6-6. 2 

4.4 

11.8 

Camera,  photographic  supply  stores . 

1.4-12.2 

5.0 

6 

2. 8-4. 3 

3.5 

9.0 

Optical  goods  stores . 

1. 9-5.1 

4.3 

3 

Note:  The  ranges  of  sampling  errors  shown  pertain  to  the  ratio  of  the  unadjusted  preliminary  estimate  for  the  month  over  the  unadjusted  final  estimate  for  the  previous  month 

for  those  kinds  of  business  with  an  asterisk  shown  in  table  2.  See  Explanatory  Material  for  table  2.  The  ranges  of  sampling  error  shown  above  are  based  on  the  ratio  of  change 
in  sales  of  the  unadjusted  data  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  available  -  January  1970  over  January  1969. 


'Pertains  to  the  ratio  of  the  unadjusted  final  estimate  over  the  unadjusted  final  estimate  of  a  year  ago. 
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Symbols  Used  for  the  Estimated  Sampling  Variability  Ranges  in  Tables  15-19. 

Dollar  volume  sales  estimates1  Ratio  to  the  same  month  a  year  ago  and  over  2  consecutive  months2 

A  =  0  to  3.5 #,  B  =  3.6  to  7.0#,  C  =  7.1  to  10.5#  a  =  0  to  1.5#,  b  =  1.6  to  3.0#,  c  =  3.1  to  4.5#,  d  =  exceeds  4.5#. 

NOTE:  The  symbols  shown  for  the  estimated  sampling  variability  ranges  in  tables  15-19  are  based  on  sales  estimates  unadjusted  for  seasonal  variations  and 
trading-day  differences  for  the  months  of  March-June  1973.  For  the  year-to-year  ratios,  only  one  month  is  aval lable-January  1970  over  January  1969. 

Approximations  applicable  to  both  preliminary  and  final  estimates.  Estimates  of  sampling  variability  for  2  or  more  months  combined  have  not  been 
computed  but,  in  general,  tend  to  be  somewhat  less  than  for  a  single  month. 

2Based  on  the  ratio  of  the  preliminary  estimate  for  the  current  month  to  the  final  estimate  for  the  previous  month.  Sampling  variability  based  on  final 
estimates  for  2  consecutive  months  is  somewhat  higher.  These  estimated  of  sampling  variability  can  be  applied  to  percent  change  by  converting  the  change 
to  a  ratio.  (See  reliability  of  data  pp.  32  and  33), 


Table  15.  Estimated  Range  of  Sampling  Variability  bv  Selected  Kinds  of  Business  for  the  United  States  and 

Regions 


Dollar  volume  sales  estimates 

Ratio 

to  the 

same  month  a  yea 

r  ago 

Ratio  of  2 

consecutive  months 

Kind  of  business 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

United 

States 

The 

North¬ 

eastern 

States 

The 

North 

Central 

States 

The 

South 

The 

West 

Total . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

A 

A 

A 

A 

A 

a 

b 

b 

b 

b 

a 

a 

a 

a 

a 

Nondurable  goods  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

>od  stores,  total . . . 

A 

A 

A 

A 

B 

a 

a 

a 

a 

b 

a 

a 

a 

a 

a 

Grocery  stores . 

A 

A 

A 

A 

B 

a 

b 

a 

a 

b 

a 

a 

a 

a 

a 

ting  and  drinking  places . 

A 

B 

B 

B 

C 

b 

d 

c 

c 

c 

a 

a 

a 

a 

b 

F,  total . 

A 

A 

A 

A 

A 

a 

a 

b 

b 

b 

a 

a 

a 

a 

a 

General  mdse,  group  with  nonstores.... 

A 

A 

A 

A 

A 

a 

a 

a 

b 

a 

a 

a 

a 

a 

a 

Department  stores . 

A 

A 

A 

A 

A 

a 

a 

a 

b 

b 

a 

a 

a 

a 

a 

Apparel  and  accessory  stores,  total... 

A 

B 

B 

B 

B 

a 

b 

b 

b 

c 

a 

a 

a 

a 

b 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

B 

B 

B 

C 

b 

c 

d 

d 

d 

b 

c 

b 

b 

b 

lilding  materials,  hardware,  farm 

jquipment  dealers,  total . 

B 

C 

B 

B 

b 

d 

c 

d 

- 

a 

b 

b 

b 

- 

itomotive  dealersj  total . 

A 

- 

A 

B 

- 

a 

- 

b 

b 

- 

a 

_ 

a 

a 

_ 

soline  service  stations . 

A 

B 

B 

B 

B 

b 

c 

c 

c 

d 

a 

a 

a 

a 

b 

•ug  and  proprietary  stores . 

A 

C 

B 

B 

B 

a 

b 

c 

c 

b 

a 

c 

a 

a 

a 

Table  16.  Estimated  Range  of  Sampling  Variability  for  Geographic  Divisions 


Kind  of  business 

New  England 

Middle 

Atlantic 

East  North 

Central 

West  North 

Central 

South 

Atlantic 

East  South 

Central 

West  South 

Central 

Mountain 

Pacific 

Dollar  v 

olume  sales  e 

stimates 

Total . 

A 

A 

A 

A 

A 

B 

A 

B 

A 

Durable  goods  stores . 

B 

B 

A 

A 

B 

_ 

B 

_ 

A 

Nondurable  goods  stores . 

A 

A 

A 

B 

A 

B 

A 

B 

A 

•od  stores,  total . 

B 

(l) 

A 

B 

(*> 

C 

B 

B 

B 

ting  and  drinking  places . 

- 

B 

B 

- 

B 

- 

- 

- 

C 

iF,  total . 

B 

A 

A 

B 

A 

B 

A 

B 

A 

General  merchandise  group  with  nonstores. 

- 

A 

A 

B 

A 

A 

A 

B 

A 

parel  and  accessory  stores,  total . 

- 

B 

B 

- 

B 

- 

- 

- 

- 

soline  service  stations . 

C 

B 

B 

B 

B 

- 

_ 

_ 

_ 

•ug  and  proprietary  stores . 

- 

C 

B 

C 

- 

- 

- 

Ratio  to  the  same  month 

a  year  ago 

Total . 

b 

a 

a 

a 

a 

b 

b 

b 

b 

Durable  goods  stores . 

c 

b 

b 

b 

a 

_ 

c 

_ 

b 

Nondurable  goods  stores . 

b 

a 

a 

a 

a 

a 

b 

b 

b 

od  stores,  total . 

c 

(*> 

a 

a 

O) 

b 

b 

d 

a 

ting  and  drinking  places . 

- 

d 

c 

- 

c 

- 

_ 

_ 

c 

F,  total . 

c 

a 

b 

b 

b 

c 

c 

d 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

b 

b 

c 

b 

b 

a 

parel  and  accessory  stores,  total . 

- 

b 

d 

- 

b 

_ 

_ 

_ 

_ 

soline  service  stations . 

d 

c 

d 

c 

c 

_ 

_ 

_ 

d 

ug  and  proprietary  stores . 

- 

b 

d 

- 

c 

- 

- 

- 

- 

Ratio  of 

2  consecutive  months 

Total . 

a 

a 

a 

a 

a 

a 

a 

a 

a 

Durable  goods  stores . 

b 

a 

a 

b 

a 

_ 

b 

_ 

a 

Nondurable  goods  stores . 

a 

a 

a 

b 

a 

a 

a 

a 

a 

od  stores,  total . 

a 

(■> 

a 

a 

O) 

a 

a 

a 

a 

ting  and  drinking  places . 

- 

a 

a 

- 

b 

_ 

_ 

_ 

a 

F,  total . 

a 

a 

a 

a 

a 

a 

a 

b 

b 

General  merchandise  group  with  nonstores. 

- 

a 

a 

a 

a 

a 

a 

b 

a 

parel  and  accessory  stores,  total . 

- 

b 

b 

- 

b 

- 

_ 

_ 

- 

soline  service  stations . 

b 

b 

b 

b 

b 

_ 

_ 

_ 

b 

•ug  and  proprietary  stores . 

a 

a 

- 

a 

- 

- 

- 

- 

I1  1 Estimates  for  food  store  sales  omitted  because  food  firms  accounting  for  more  than  30  percent  of  food  store  sales  in  these  geographic  divisions  have 
ported  company  totals  only. 
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Table  17.  Estimated  Range  of  Sampling  Variability  for  Specified  Large  States 


California . 

Florida . 

Illinois . 

Indiana . 

Massachusetts.  .  .  . 

Michigan . 

Minnesota . 

Missouri . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


New  Jersey . 

New  York . 

North  Carolina. 
Ohio . 

Pennsylvania. . . 

Texas . 

Wisconsin . 


Dollar  volume 
sales  estimates 


Total 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


Ratio  of  2 
consecutive 
months 


Non¬ 

durable 


Table  18.  Estimated  Range  of  Sampling  Variability  for  Specified  Areas  and  Cities 


Area 

Dollar  volume 
sales  estimates 

Ratio  to  same 
month  a  year 
ago 

Total 

Non¬ 

durable 

GAF 

Total 

Non¬ 

durable 

GAF 

Standard  Consolidated  Areas 

Chicago,  Ill . -Northwestern  Indiana... 

A 

A 

A 

b 

a 

d 

New  York,  N . Y . -Northeastern  New 

Jersey . 

A 

A 

A 

b 

a 

a 

Standard  Metropolitan 
Statistical  Areas 

Baltimore,  Md . 

_ 

B 

Boston,  Mass . 

_ 

_ 

B 

_ 

_ 

Chicago,  Ill . 

A 

A 

A 

b 

b 

d 

Cleveland,  Ohio . 

_ 

_ 

B 

_ 

Dallas,  Tex . 

_ 

_ 

C 

_ 

b 

Detroit,  Mich . 

B 

B 

B 

b 

b 

b 

Houston,  Tex . 

- 

_ 

A 

_ 

_ 

b 

Kansas  City,  Mo.-Kans . 

_ 

_ 

A 

_ 

_ 

b 

Los  Angeles-Long  Beach,  Calif . 

A 

A 

B 

b 

b 

c 

Minneapolis-St .  Paul,  Minn . 

- 

- 

A 

- 

- 

b 

Standard  Metropolitan 
Statistical  Areas — Con. 


Nassau-Suf f oik ,  N .  Y . . 

New  York,  N . Y . -Nassau-Suf folk,  N.Y . 

New  York,  N.Y . 

Philadelphia,  Pa.-N.J . 

Pittsburgh,  Pa . 

St.  Louis,  Mo. -Ill . 

San  Francisco-Oakland,  Calif . 

Washington,  D.C.-Md.-Va . 

CITIES 

Chicago,  Ill . 

Detroit,  Mich . 

Los  Angeles,  Calif . 

New  York,  N.Y . 

Philadelphia,  Pa . 


Dollar  volume 
sales  estimates 


Non¬ 

durable 


Ratio  to  same 
month  a  year 
ago 


Non¬ 

durable 


ga: 


Table  19.  Estimated  Range  of  Sampling  Variability  of  Retail  Sales  for  2  Consecutive  Months 

for  Specified  Areas  and  Cities 


Area 

Ratio 

of  2  consecutive 
months 

Ratio  of 

2  consecutive 

months 

Total 

Nondurable 

GAF 

Total 

Nondurable 

GAF 

Standard  Consolidated  Area 

Standard  Metropolitan  Statistical 

Areas — Con . 

Chicago,  Ill. -Northwestern  Indiana . 

a 

a 

a 

New  York,  N  Y  -Northeastern  New  Jersey . 

a 

a 

New  York,  N.Y . 

Standard  Metropolitan  Statistical  Areas 

Paterson-Clif ton-Passaic,  N.J . 

a 

a 

Philadelphia,  Pa.-N.J . 

a 

Baltimore,  Md . 

a 

a 

a 

Pittsburgh,  Pa . 

b 

b 

Boston,  Mass . . 

a 

a 

b 

St.  Louis,  Mo. -Ill . 

b 

b 

Buffalo,  N.Y . 

a 

a 

a 

San  Francisco-Oakland,  Calif . 

Chicago,  Ill . 

a 

a 

a 

Seattle,  Wash . 

b 

b 

Cleveland,  Ohio . 

a 

a 

a 

Washington,  D.C.-Md.-Va . 

a 

a 

b 

Dallas,  Tex . 

b 

b 

b 

Detroit,  Mich . 

a 

a 

a 

Cities 

Houston,  Tex . 

b 

a 

a 

Kansas  City,  Mo.-Kans . 

b 

b 

a 

Chicago,  Ill . 

a 

a 

a 

Los  Angeles-Long  Beach,  Calif . 

a 

a 

a 

Detroit,  Mich . 

b 

b 

b 

Minneapolis-St.  Paul,  Minn . 

b 

a 

b 

Los  Angeles,  Calif . 

a 

Nassau-Suf folk,  N.Y . 

New  York,  N.Y. -Nassau-Suf folk,  N.Y . 

a 

a 

a 

Philadelphia,  Pa . 

a 

a 

b 
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able  20.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  All  Retail  Stores  by  Kind  of  Business  for 

the  United  States 


(Percent) 


i 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 
Retail  stores,  total . . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total. 


xi  stores,  total . 

Irocery  stores . 

ting  and  drinking  places. 


aeral  merchandise  group  with  nonstores.... 
Department  stores  and  dry  goods,  general 

merchandise  stores . 

Department  stores . 

Kail-order  houses  department  store 
merchadise . 


parel  and  accessory  stores,  total. 
Women's  ready-to-wear  stores . 


and 


rniture,  home  furnishings, 

quipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores.... 
Household  appliance  stores . 


ilding  materials,  hardware,  farm 

quipment  dealers,  total . 

Lumber  and  other  building  materials 
dealers . 


tomotive  dealers,  total . . 

Passengers  car  dealers . 

Passengers  car  dealers  (franchised).... 
Tire,  battery,  accessory  dealers . 


soline  service  stations. 


Preliminary 

estimates 


1.0 


2.0 

1.0 


6.2 

8.1 

9.4 

1.1 

0.4 

0.2 


3.6 

4.5 


4.9 

6.2 

7.0 

9.5 

10.5 


3.0 

4.1 

2.4 

2.8 

2.5 

4.2 

6.3 


Final 

estimates 


2.0 

0.9 


6.2 

7.9 

8.9 

1.0 

0.5 

0.2 


3.5 

4.6 


5.0 

6.1 

6.8 

9.7 

10.6 


2.8 

4.1 

2.4 

2.6 

2.3 

4.0 


6.2 


Ratio  of  2 
consecutive 
months 1 


0.3 


0.4 

0.3 


2.0 

1.8 

2.0 

0.2 

0.1 

0.1 


0.5 

0.5 


0.6 

0.7 

0.6 

0.7 

0.8 


0.9 

1.2 

0.7 

1.1 

1.2 

0.4 

2.2 


Kind  of  business 


CHARGE  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

General  merchandise  group  with  nonstores. 
Department  stores  and  dry  goods, 

general  merchandise  store . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Building  materials,  hardware,  farm 

equipment  dealers,  total . 

Lumber  and  other  building  materials 

dealers . 

Automotive  dealers,  total . 

Passengers  car  dealers  (franchised).... 
Gasoline  service  stations . 


INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


General  merchandise  group  with  nonstores. 
Department  stores  and  dry  goods, 

general  merchandise  stores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and 

equipment  stores,  total . 

Furniture,  home  furnishings  stores . 

Household  appliance,  TV,  radio  store... 
Building  materials,  hardware,  farm 

equipment  dealers,  total . . . 

Automotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 


Preliminary 

estimates 


1.5 

2.2 

2.1 

6.2 

1.7 

2.2 

1.1 

4.2 

4.7 

5.8 

3.1 

4.2 
3.1 
1.7 
6.4 


4.0 

1.0 

1.2 

0.5 

0.1 

6.5 

7.0 

9.1 

9.5 

12.3 

3.8 

3.1 


Final 

estimates 


1.4 

2.2 

1.7 

6.1 

1.8 

2.2 

1.2 

4.3 

4.4 

5.9 

2.9 

4.2 

3.1 

1.6 

6.2 


3.9 

l.C 

1.1 

0.4 

0.1 

6.0 

7.0 

8,7 

9.6 

12.2 

3.7 
3.0 


Ratio  of  2 
consecutive 
months 1 


0.5 

0.5 

0.8 

1.3 

0.4 

0.4 

0.1 

0.6 

1.2 

1.8 

0.9 

1.2 

0.8 

1.1 

1.9 


0.1 

0.4 

0.2 

0.1 

0.4 

0.1 

1.0 

0.5 

0.5 

0.7 

1.3 

0.5 

0.3 


Preliminary  estimates,  March  through  June  1973; 


Note:  The  sampling  errors  shown  above  are  based  on  accounts— receivable  estimates  for  the  following  months: 

nal  estimates,  February  through  May  1973;  month- to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimate  for  the  month  over  the  final  estimate  for  the  previous  month.  See  Explanatory 
terial,  pp.  32  and  33).  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


able  21.  Estimated  Sampling  Variability  of  Accounts  Receivable  for  Firms  Operating  11  or  More  Retail  Stores 

by  Kind  of  Business  for  the  United  States 


(Percent) 


- - 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 
consecutive 
months1 

Kind  of  business 

Preliminary 

estimates 

Final 

estimates 

Ratio  of  2 

consecutive 
months 1 

TOTAL  ACCOUNTS  RECEIVABLE 

CHARGE  ACCOUNTS — Continued 

Retail  stores,  total . 

0.7 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

4.6 

4.5 

0.5 

Durable  goods  stores,  total . 

1.8 

1.8 

0.3 

*  Nondurable  goods  stores,  total . 

0.4 

0.4 

0.1 

1  neral  merchandise  group  with  nonstores... 

0.4 

0.3 

0.1 

Department  stores  and  dry  goods,  general 

merchandise  stores . 

0.4 

0.4 

0.1 

Department  stores . 

0.1 

0.1 

0.1 

parel  and  accessory  stores,  total . 

3.8 

3.8 

0.5 

INSTALLMENT  ACCOUNTS 

re,  battery,  accessory  dealers . 

3.0 

3.0 

0.4 

Retail  stores,  total . 

0.6 

0.6 

0.1 

CHARGE  ACCOUNTS 

Durable  goods  stores,  total . 

4.7 

4.7 

0.8 

Retail  stores,  total . 

1.9 

1.9 

Nondurable  goods  stores,  total . 

0.3 

0.3 

0.1 

Durable  goods  stores,  total . 

3.4 

3.4 

0.5 

Nondurable  goods  stores,  total . 

2.0 

2.3 

0.5 

General  merchandise  group  with  nonstores.. 

0.3 

0.3 

0.1 

•neral  merchandise  group  with  nonstores... 

1.9 

2.1 

0.4 

Department  stores  and  dry  goods, 

Department  stores  and  dry  goods,  general 

general  merchandise  stores . 

0.4 

0.3 

0.1 

|  ii.  mill  JJ _ -iuuMUl 

1.9 

2.0 

0.3 

o.l 

0.1 

Department  stores . 

0.5 

0.7 

0.1 

Apparel  and  accessory  stores,  total . 

2.3 

2.3 

0.4 

Preliminary  estimates,  March  through  June  1973; 


Note:  The  sampling  errors  shown  above  are  based  on  accounts- receivable  estimates  for  the  following  months: 

.nal  estimates,  February  through  May  1973;  month-to-month  percent  changes,  March  through  June  1973. 

Sampling  errors  shown  pertain  to  the  ratio  of  the  preliminary  estimates  for  the  month  over  the  final  estimate  for  the  previous  month.  (See  Explanatory 
i terial ,  pp.  32  and  33).  This  month-to-month  ratio  is  subject  to  less  sampling  error  than  the  ratio  of  the  final  estimates  for  the  2  months. 


EXPLANATORY  MATERIAL 


Introduction 

The  Monthly  Retail  Trade  report  is  issued  by  the 
Bureau  of  the  Census  to  ( 1 )  provide  estimates  of  sales  of 
retail  stores  in  the  United  States  by  kind  of  business  and 
geographic  area-regions,  divisions,  selected  States  and 
standard  metropolitan  statistical  areas  (SMSA’s)-and 
(2)  provide  national  estimates  of  accounts-receivable 
balances  of  retail  stores  by  kind  of  business.  The  retail 
sales  and  accounts-receivable  estimates  in  this  report  are 
developed  as  direct  measures  from  a  sample  representing 
all  sizes  of  firms  and  kinds  of  business  in  retail  trade 
throughout  the  country.  The  sample  has  been  designed 
so  that  estimates  can  be  evaluated  in  terms  of  their 
sampling  errors. 

The  first  publication  in  this  series  was  the  Monthly 
Retail  Trade  report  for  March  1952.  The  initial  report 
contained  retail  store  sales  estimates  beginning  with 
Janaury  1951 ,  the  first  month  for  which  estimates  based 
on  probability  sampling  for  all  retail  stores  are  available. 
Summary  sales  data  for  geographic  areas  were  intro¬ 
duced  effective  with  April  1962  and  monthly  depart¬ 
ment  store  sales  estimates  for  approximately  200 
selected  areas,  in  February  1966.  Statistics  on  accounts- 
receivable  balances  of  retail  stores  were  incorporated 
into  the  report  for  June  1960  and  incl-uded  monthly 
data  beginning  with  January  1959. 

In  May  1953,  an  entirely  new  sample  was  drawn. 
Other  changes  in  the  sample  have  been  made  since  May 
1953,  representing  for  the  most  part  revisions  to  reflect 
the  findings  of  successive  censuses  of  business.  (See 
Monthly  Retail  Trade  reports  for  July  1953,  April-May 
1957,  January  1961,  and  October  1965.) 

A  major  change  in  the  retail  sample  design  was 
introduced  beginning  with  data  for  January  1968,  with 
primary  dependence  shifted  from  an  area-sample  enumer¬ 
ation  design  to  one  based  largely  on  a  mail  canvass  of  a 
sample  drawn  from  updated  lists  of  employers  from 
administrative  record  sources  i.e.,  Internal  Revenue 
Service  and  Social  Security  Administration  files.  (See 
the  August  1968  Monthly  Retail  Trade  report.) 


The  most  recent  revision  of  the  retail  sample  was 
effective  beginning  with  the  August  1971  publication. 
The  principal  elements  of  this  revision  were— 

( 1 )  Updating  the  sample  to  incorporate  the  results 
of  the  1967  Census  of  Business  which  provided  new 
information  on  the  industry  classification  and  size  of 
business  firms.  Also,  the  large-firm  “Group  II” 
component  of  the  sample  design  (see  2  below)  was 


redefined  to  include  all  firms  with  1 1  or  more  reta 
stores  in  the  1967  (rather  than  the  1963)  Census  c 
Business; 

(-)  Changing  sampling  and  collection  procedure 
for  Group  II  firms.  Such  firms  were  previousl 
canvassed  on  a  total  organization  basis  with  th 
parent  company  requested  to  include  in  its  report  a 
retail  stores  of  its  subsidiaries;  whereas  for  all  othe 
retail  firms  with  employees,  a  sample  was  selectei 
from  the  employer  identification  (El)  number 
assigned  in  connection  with  the  Federal  Insurant. 
Contributions  Act.  Under  the  new  design,  samplin; 
procedures  for  the  Group  II  component  were  mod 
lfied  to  conform  to  the  latter  approach,  providing  s 
more  effective  control  to  assure  complete  and  un 
duplicated  coverage,  particularly  in  instances  ol 
mergers,  acquisitions,  and  dissolutions.  Also,  a  new 
subsample  of  stores  of  these  large  retail  organization' 
was  selected  on  the  basis  of  1967  Census  of  Business 
information; 


(3)  Instituting  a  monthly  match  against  the  mos 
current  file  of  firms  covered  by  the  Federal  Insurance 
Contributions  Act  (FICA)  to  assure  that  the  mai 
canvass  includes  all  firms  selected  for  the  sample  tha 
are  currently  active,  including  firms  which  go  out  o; 
business  but  subsequently  resume  operations. 


Description  of  the  Sample 

Major  Components  of  Sample 
The  sample  consists  of  two  principal  components: 

(1)  A  list  sample  selected  from  the  list  of  retali 
employers  who  make  Social  Security  payments  for 
their  employees  under  the  Federal  Insurance  Con 
tributions  Act  (FICA).  This  component  of  the  sample 
accounts  for  approximately  94  percent  of  retail  sales. 
Canvass  of  this  component  is  primarily  by  mail. 

(2)  All  retailers  not  on  the  list  described  above. 
These  are  represented  by  business  establishments^ 
found  in  a  probability  sample  of  land  segments. 
Personal  enumeration  is  used  for  this  component. 

The  List  Sample 

The  list  sample  is  drawn  from  two  sources.  The  major 
part  of  the  sample  is  drawn  from  the  County  Business 
Patterns  (CBP)  tabulation  (a  tabulation  each  year  of 
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nerally  first-quarter  payroll  reported  by  FICA  tax- 
lyers)  using  kind  of  business  codes  derived  from  the 
iinquennial  economic  censuses.  New  retail  employers 
)t  included  in  this  tabulation  are  represented  by  a 
mple  drawn  from  the  employer  births  provided  by  the 
ocial  Security  Administration.  The  basic  sampling  unit 
the  Employer  Identification  (El)  number  assigned  tc 
ich  business  employer. 


drawn  with  probability  proportionate  to  (population) 
size.  Each  selected  primary  sampling  unit  (PSU)  was 
then  subdivided  into  small  land  segments  containing  at 
the  time  of  selection  an  average  of  about  four  retail 
stores  each.  A  subsample  of  these  land  segments  was 
drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  ( 1  in 
2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420 
such  land  segments  are  included  in  the  sample  each 
month. 


The  base  sample  is  drawn  from  the  CBP  retail 
iniverse  by  first  stratifying  the  El  numbers  reporting  by 
ind  of  business,  size  (payroll),  and  (in  some  cases)  area, 
tn  optimum  allocation  of  the  sample  to  these  strata  is 
hen  made  and  the  sample  is  drawn  with  a  uniform  rate 
a  each  stratum  (with  stratum  rates  varying  from 
ertainty  to  1  in  512).  Firms  changing  size  stratum,  as 
videnced  by  subsequent  CBP  tabulations,  are  subject  to 
reselection  based  on  their  new  measure  of  size. 

The  sample  of  El  births  is  drawn  in  two  stages.  In  the 
rst  stage  the  births  are  stratified  by  kind  of  business 
id  size  (expected  employment).  A  relatively  large 
imple  is  drawn  and  canvassed  for  a  more  reliable 
leasure  of  size  (sales  in  2  recent  months)  and  a  more 
^tailed  kind-of-business  code,  if  needed.  Using  this 
;ore  reliable  information  the  cases  are  restratified  and 
le  final  sample  drawn  with  overall  probabilites  roughly 
tuivalent  to  those  used  in  drawing  the  sample  from  the 
BP  universe.  Because  of  the  lag  in  reporting  births  to 
IS-SSA  and  the  time  needed  to  accomplish  the  two 
ages  of  sample,  births  are  actually  added  to  the  sample 
a  the  average  about  6  to  7  months  after  they  begin 
peration.  During  this  period  they  are  represented  by 
le  area  sample  described  below. 


All  retail  establishments  in  these  selected  land 
segments  are  canvassed.  Sufficient  information  (mainly 
concerning  its  El  number)  is  obtained  to  determine 
whether  the  business  has  had  a  chance  of  selection  in 
the  list  sample  component.  If  it  has  no  El  number  or  if 
its  El  number  fails  to  match  either  the  list  sample 
universe  Or  the  current  FICA  mailing  list,  it  is  tabulated 
in  the  area  sample.  The  area  sample  thus  includes 
businesses  without  employees  and  employers,  mainly 
recent  births,  not  represented  in  the  list  sources. 

Relationship  of  the  Group  I  and  Group  II 
Components  of  the  Sample 

Separate  tabulations  are  made  for  the  Group  I  and 
Group  II  components  of  the  list  sample.  These  com¬ 
ponents  are  defined  as  follows: 

(1)  The  Group  II  component  consists  of  all 
establishments  belonging  to  companies  with  1 1  or 
more  retail  establishments  in  the  1967  Census  of 
Business. 

(2)  The  Group  I  component  consists  of  all  other 
retail  establishments. 


To  be  eligible  for  list  sample  canvass  and  tabulation  in 
given  month,  a  retail  business  must  meet  both  of  the 
allowing  requirements: 

(1)  It  must  be  on  the  current  Internal  Revenue 
Service  mailing  list  for  FICA  taxpayers. 

(2)  It  must  have  been  selected  from  either  CBP  or 
from  the  file  of  employer  births.  For  this  purpose  the 
universe  of  all  businesses  ever  given  a  chance  of 
selection  is  maintained,  which  shows  among  other 
things  which  El  numbers  have  been  selected. 

i| 

I 

To  implement  the  above  rules  for  any  given  month 
lie  “ever-selected”  businesses  are  extracted  from  the 
niverse  described  and  are  matched  to  the  current 
nternal  Revenue  Service  list  of  active  FICA  taxpayers, 
latching  El  numbers  are  canvassed  and  tabulated  for 
he  month. 

The  Area  Sample 

The  area  sample  is  a  two-stage  sample.  In  the  First 
tage,  a  sample  of  58  primary  sampling  units  (single 
ounties  or  small  groups  of  contiguous  counties)  were 


In  previous  sample  designs  the  Group  I  and  Group  II 
components  have  been  sampled  quite  differently.  In  the 
present  design,  the  El  numbers  of  both  types  are 
selected  as  described  above.  The  only  difference  is  that 
all  establishments  belonging  to  selected  Group  I  El 
numbers  are  canvassed  and  tabulated,  while  for  some  of 
the  large  Group  II  El  numbers,  a  subsample  of  establish¬ 
ments  is  selected. 

Use  of  Rotating  Sample  and  Composite 
Estimates  Procedures 

Rotating  samples  are  used  for  both  the  list  and  area 
sample  portions  of  the  sample  (except  for  very  large 
businesses  which  are  selected  with  certainty).  Two 
months  of  data  are  obtained  from  each  respondent  at 
each  enumeration.  For  example,  February  list  sample 
rotating  panel  cases  and  February  land  segment  cases 
each  report  figures  for  February  (the  current  month) 
and  January  (the  previous  month).  In  the  following 
month  a  different  group  of  rotating  panel  members  (the 
March  panels)  report  figures  for  March  and  February. 
Four  list  sample  panels  and  1 2  area  sample  panels  are 
used.  This  enables  us  to  use  a  composite  estimating 
procedure  which  provides  estimates  more  reliable  than 
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those  which  would  be  obtained  from  a  nonrotating 
sample  of  two  to  three  times  the  size. 

The  first  estimate  issued  each  month  is  called  the 
preliminary  estimate.  The  preliminary  composite  esti¬ 
mate  for  the  current  month  is  a  weighted  average  of  two 
estimates:  (a)  the  current  month  unbiased  estimate 
(weight  .2)  and  (b)  a  ratio  estimate  (weight  .8)  obtained 
by  multiplying  the  preliminary  composite  estimate  for 
the  previous  month  by  the  current  to  previous  month 
ratio  obtained  from  the  current  month  reports. 

A  final  estimate  is  developed  1  month  later  using 
information  available  from  the  following  month’s 
enumeration.  The  final  composite  estimate  is  also  a 
weighted  average  of  two  estimates:  (a)  the  preliminary 
composite  estimate  for  a  given  month  (weight  .82)  and 
(b)  the  unbiased  estimate  (weight  .18)  for  the  same 
month  as  obtained  from  the  next  month’s  reporting 
panel. 

The  preliminary  composite  estimates  provide  a 
measure  of  the  dollar  volume  level  that  is  considerably 
more  reliable  than  the  unbiased  estimates,  and  the  final 
composite  estimates  are  generally  more  reliable  than  the 
preliminary  composite  estimates.  The  most  reliable 
estimate  of  the  month-to-month  trend  is  the  ratio  of  the 
current  month’s  preliminary  composite  estimate  divided 
by  the  previous  month’s  final  composite  estimate.  This 
is  true  because  the  numerator  and  denominator  of  this 
ratio  are  more  highly  correlated  than  would  be  the  case 
if  the  numerator  and  denominator  were  two  preliminary 
estimates  or  two  final  estimates.  The  trend  of  the 
preliminary-final  ratio  is,  therefore,  considerably  more 
reliable  than  one  based  on  two  preliminary  figures  and  is 
also  more  reliable  than  the  month-to-month  trend  based 
on  two  final  figures. 

Another  advantage  of  the  use  of  the  rotating  panel 
system  is  that  the  very  large  cases  in  each  enumeration 
are  identified  and  recanvassed  in  the  following  month. 
This  makes  it  possible  to  halve  their  weights  without 
biasing  the  results  and  thus  reduce  their  influence  on  the 
estimates.  This  increases  the  reliability  of  the  estimates, 
particularly  the  measure  of  month-to-month  change. 

Sales  and  Accounts-Receivable  Estimates 

Both  sales  and  accounts-receivable  estimates  are 
obtained  from  the  sample  and  estimation  procedures 
described  above.  The  principal  difference  is  that  estab¬ 
lishment  data  are  obtained  for  sales  while,  for  the  most 
part,  only  El  number  totals  are  obtained  for  accounts- 
receivable  data.  This  permits  the  tabulation  of  geo¬ 
graphic  area  sales  data  but  not  accounts-receivable  area 
data. 

Sales 

Sales  include  total  receipts  from  customers  after 
deducting  refunds  and  allowances  for  returned  mer¬ 
chandise.  Sales  also  include  receipts  from  customers  for 


services  including  repair,  maintenance,  delivery,  ar 
installation  charges;  receipts  from  carrying  charges  • 
other  charges  for  credit;  and  sales  and  excise  taxes  cc 
lected  from  customers. 

The  sales  figures  represent  total  sales  and  receipts  c 
all  establishments  primarily  engaged  in  retail  trade.  The 
do  not  include  sales  at  retail  by  manufacturers,  who! 
salers,  service  establishments,  and  other  establishmen 
whose  primary  activity  is  other  than  retail. 

Accounts-Receivable 

Retail  accounts-receivable  are  amounts  owed  t 
retail  stores  by  their  customers  for  purchases  made  o 
credit.  The  data  in  this  report  refer  to  receivable 
outstanding  as  of  the  end  of  the  month,  includin 
receivables  against  which  the  firm  has  borrowed.  How 
ever,  credit  paper  discounted  or  sold  to  others  (e.g 
consumer  credit  paper  sold  to  financial  institutions  o 
collecting  agencies)  and  amounts  actually  charged  off  a 
bad  debts  are  excluded.  Also  excluded  are  account 
charged  on  credit  cards  issued  by  oil  companies,  bank 
and  other  such  organizations  that  issue  credit  cards. 

Charge  accounts  are  amounts  outstanding  for  whicl 
full  payment  is  scheduled  to  be  made  at  the  end  of  th< 
customary  billing  period. 

Installment  accounts  are  amounts  outstanding  foi 
which  payment  is  scheduled  to  be  made  in  two  or  more 
parts.  Revolving  accounts  are  included  in  this  category 

Comparison  of  Census  Bureau  Accounts- 
Receivable  with  Federal  Reserve  Board 
Consumer  Credit  Statistics 

A  comparison  of  accounts-receivable  data  published 
in  this  report  by  the  Bureau  of  the  Census  with 
consumer  credit  statistics  for  retail  outlets  published  in 
the  Federal  Reserve  Bulletin  should  take  into  account 
that  the  Federal  Reserve  Board  series  is  based  on  the 
Bureau  of  the  Census  survey  results  adjusted  to  cover 
only  those  amounts  owed  by  consumers.  The  Board 
subtracts  from  credit  held  by  retailers  amounts  esti¬ 
mated  to  reflect  nonconsumer  credit.  Conversely,  an 
amount  is  added  which  represents  an  estimate  of  credit 
outstanding  on  sales  to  consumers  by  wholesale 
establishments. 

Reliability  of  Data 

The  monthly  dollar  volume  sales  and  accounts-re¬ 
ceivable  estimates  prepared  by  the  Bureau  of  the  Census 
and  shown  in  this  report  are  based  on  a  probability 
sample  and,  therefore,  the  sampling  variability  of  these 
estimates  is  measurable.  Estimates  of  these  sampling 
variabilities  are  shown  in  tables  1 3  through  2 1 .  In  order 
to  obtain  a  measure  of  the  variability  of  the  dollar 
volume  and  month-to-month  ratio  estimates,  multiply  the 
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itimate  by  its  associated  sampling  variability.  Add  and 
lbtract  the ,  product  from  the  estimate.  Since  the 
impling  variabilities  are  computed  at  the  1 -sigma  level, 
le  chances  are  that  2  out  of  3  times  the  “expected 
due”  will  be  within  this  interval.  (The  expected  value 
:fers  to  that  value  which  could  be  obtained  from  a 
Dmplete  enumeration  using  the  same  techniques  in 
Electing  and  processing  as  were  used  for  the  sample.) 
oubling  the  sampling  error  estimate  and  repeating  this 
rocess  gives  an  interval  which  will  include  the  expected 
due  approximatley  1 9  out  of  20  times. 

To  dlustrate  the  computation  of  these  ranges  for 
lonthly  dollar  volume  estimates,  assume  that  the  sales 
dimate  for  a  particular  month  in  table  1  for  the  food 
roup  is  $4,698  million.  The  median  sampling  variability 
)r  preliminary  estimates  of  the  food  group  shown  in 
ible  13  is  1.2  percent  (or  .012).  Multiplying  $4,698 
ldlion  by  .012,  yields  $56  mdlion.  The  chances  are  2 
ut  of  3  that  the  expected  value  is  between  $4,642  and 
4,754  mdlion  (i.e.,  $4,698  mdlion  plus  and  minus  $56 
ldlion)  and  the  chances  are  19  out  of  20  that  the 
xpected  value  lies  between  $4,586  and  $4,810  million 
.e.,  $4,698  mdlion  plus  and  minus  $112  million). 

As  an  example  of  the  use  of  these  sampling  vari- 
bdities  with  ratios,  assume  that  a  particular  month-to- 
lonth  percentage  change  in  sales  for  the  automotive 
roup  is  -3  percent  (this  percentage  change  is  equivalent 
d  a  month-to-month  ratio  of  .97)  and  that  the  median 
impling  variabdity  for  this  statistic,  shown  in  table  13, 

;  0.7  percent  (or  .007).  The  result  of  multiplying  .97  by 
307  is  .007.  The  probabdity  is  2  out  of  3  that  the 
xpected  ratio  is  contained  in  the  range  .963  to  .977, 
diile  there  is  a  probabdity  of  19  out  of  20  that  the 
xpected  ratio  is  contained  in  the  range  .956  to  .984. 

The  sampling  errors  shown  are  also  subject  to 
ossibly  high  sampling  variabdity.  This  is  especially  true 
:>r  the  estimates  of  standard  metropolitan  statistical 
reas  where  the  sample  is  relatively  small  and  a  few  new 
irge  establishments  coming  into  the  sample  estimates 
'ith  large  weights  have  a  relatively  large  influence  on 
le  estimate  of  sampling  error. 

( 

It  is  also  to  be  noted  that  measures  of  sampling 
ariability  shown  in  this  report  do  not  include  biases 
/hich  might  arise  from  such  sources  as  nonreporting  or 
jsponse  errors.  Estimated  sales  for  nonresponse  for  ad 
inds  of  business  combined,  which  amounts  to  about  9 
ercent  of  the  national  estimates,  are  included  in  the 
ublished  data. 

Based  on  comparable  1967  SIC  definitions,  retail 
ales  in  1972  as  reported  in  the  1972  Census  of  Retail 
rade  were  4.8  percent  higher  than  earlier  estimates  by 
be  Bureau’s  monthly  survey  of  retail  trade.  This  differ- 
nce  exceeds  the  amount  expected  due  to  sampling  vari- 
tion  in  the  monthly  survey.  Part  of  the  difference  is 
ttributed  to  improved  coverage  in  the  census  through 
aore  effective  use  of  administrative  records  and  to 

: 
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certain  deficiencies  in  the  monthly  survey,  including  the 
need  for  a  more  up-to-date  sample,  misclassification  of 
some  firms  and  difficulties  encountered  in  early  report¬ 
ing.  The  Bureau  is  attempting  to  remedy  these  deficien¬ 
cies  through  a  comprehensive  revision  of  its  monthly 
survey,  including  the  selection  of  a  new  and  improved 
sample.  The  revised  survey  is  expected  to  be  effective  in 
early  1977. 

Percent  Change  in  Sales 

Month-to-month  and  year-to-year  comparisons  shown 
in  this  report  are  based  on  the  total  dollar  volume  of 
receipts  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation  and  are  not  limited  to 
“identical  stores,”  i.e.,  those  in  operation  in  both  of  the 
periods  being  compared. 

The  percentage  changes  in  sales  shown  in  table  2  for 
kinds  of  business  not  marked  with  an  asterisk  are 
derived  directly  from  the  dollar  volume  estimates  in 
table  1.  The  sampling  variability  of  dollar  estimates  for 
those  kinds  of  business  with  an  asterisk  is  relatively 
large.  Therefore,  such  estimates  are  not  published  in 
table  1.  However,  the  percentage  changes  which  are 
derived  from  such  estimates  have  a  smaller  sampling 
variability  than  the  estimates  themselves  and  are  there¬ 
fore  published  in  table  2. 

Department  Store  Sales  in  Selected  Areas 

The  data  in  table  10  are  based  on  a  canvass  of  all 
known  department  stores  in  the  selected  areas.  Statistics 
are  not  shown  for  some  areas  if  a  sufficient  number  of 
reports  are  not  received  in  time  for  publication.  Data  for 
these  areas  will  be  included  in  later  issues  if  permitted 
by  adequacy  of  reports. 

In  the  case  of  multiunit  firms,  each  of  their  establish¬ 
ments  is  separately  classified  and  only  data  for  those 
which  qualify  as  department  stores  are  included.  For 
firms  that  have  both  department  stores  and  separate 
mail-order  distribution  points,  only  their  department 
stores  are  included  in  table  10. 

The  month-to-month  and  year-to-year  comparisons 
are  based  on  the  total  dollar  volume  of  department  store 
sales  for  each  of  the  periods  being  compared.  These 
trends  thus  include  the  effect  of  stores  starting  opera¬ 
tion  or  ceasing  operation. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume 
estimates  for  some  kinds  of  business  and  geographic 
areas  not  separately  shown  in  this  report,  are  produced 
as  a  byproduct  of  the  regularly  published  statistics. 
These  additional  data  have  not  been  included  in  this 
publication  because  their  sampling  variability  is  so  high 
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relative  to  the  changes  from  month-to-month,  or  be¬ 
tween  other  periods,  that  might  be  anticipated  actually 
to  occur  as  to  make  them  potentially  misleading.  The 
Bureau  of  the  Census,  on  request,  will  release  such 
figures  for  individual  use,  though  not  for  publication. 
For  example,  unpublished  geographic  area  data  iden¬ 
tified  as  subject  to  sampling  variability  of  “C”  or  “c” 
magnitude  in  tables  15  to  19  are  available  on  request. 
Selected  additional  data,  providing  greater  detail  by 
geographic  area  and  by  kind  of  business,  may  be 
developed  on  a  reimbursable  basis.  It  should  be  noted 
that  some  unpublished  figures  can  be  derived  directly 
from  this  report  by  subtracting  published  data  from 
their  respective  totals.  However,  the  figures  obtained  by 
such  subtraction  would  be  subject  to  the  high  sampling 
variability  described  above  for  unpublished  kinds  of 
business,  and  their  use  would  be  subject  to  the  same 
hazards. 

Special  Tabulations 

Separate  county  figures,  by  kind  of  business,  are 
estimated  in  the  course  of  compiling  the  geographic  area 
statistics  shown  in  this  report.  These  county  “building 
block”  statistics  can  be  used  to  develop  totals  for  any 
geographic  areas  which  represent  combinations  of 
counties;  e.g.,  a  company’s  sales  or  marketing  areas. 
Special  tabulations  for  such  geographic  areas,  prepared 
on  a  reimbursable  basis,  can  be  developed  upon  request. 
The  reliability  of  geographic  area  estimates  depends  upon 
the  size  of  the  area  and  the  kind-of-business  categories 
tabulated.  Therefore,  il  special  tabulations  are  re¬ 
quested,  the  areas  generally  should  account  for  at  least  3 
percent  of  the  U.S.  population  and  the  request  should 
be  limited  to  statistics  for  all  kinds  of  business  combined 
and  for  large  and  statistically  reliable  combinations  of 
kind-of-business  categories  such  as  the  GAF 
combination. 

Data  Adjusted  for  Seasonal  and  Trading-Day 
Variations 

Seasonal  factors  for  adjusting  data  in  this  publication 
have  been  developed  by  the  method  described  in  the 
X-l  1  Variant  of  the  Census  Method  II  Seasonal  Adjust¬ 
ment  Program,  U.S.  Bureau  of  the  Census  Technical 
Paper  No.  15,  Revised  1967.  Trading-day  factors  for 
adjusting  sales  estimates  were  also  derived  from  the 
X-l  1  program. 

In  evaluating  the  adjusted  estimates  it  is  important  to 
note  that  the  adjustment  is  an  approximation  based  on 
past  experiences.  They  will,  therefore,  be  less  precise  to 
the  extent  that  current  competitive  pressures,  changes  in 
consumer  buying  patterns  during  holiday  periods,  and 
other  elements  introduce  significant  changes  in  seasonal, 
trading-day,  and  holiday  patterns.  There  is  the  further 
difficulty  of  developing  satisfactory  adjustment  factors 
for  shifting  holidays  such  as  Easter.  Current  data  are 
initially  adjusted  by  using  projected  factors.  The  pro¬ 
jected  factors  are  subject  to  even  larger  errors  than 


factors  for  historic  data.  Projected  factors  and  data  a 
revised  if  changes  in  subsequent  data  are  considers 
significant. 

A  description  of  the  technique  may  be  found 
Estimating  Trading-Day  Variation  in  Monthly  Econom 
Time  Series,  Bureau  of  the  Census  Technical  Paper  N. 
12,  1965.  Holiday  adjustment  factors  were  develops 
by  a  method  similar  to  that  described  in  Season. 
Adjustment  on  Electronic  Computers,  pp.  356-35' 
Organization  for  Economic  Cooperation  and  Develo] 
ment,  Paris,  1961.  Additional  details  concerning  th 
adjustment  factors  may  be  obtained  from  the  Chie 
Business  Division,  Bureau  of  the  Census,  Washingtoi 
D.C.  20233. 

Tables  22  and  23  present,  by  kind  of  business,  th 
combined  seasonal,  trading-day,  and  holiday  adjustmer 
factors  that  are  used,  respectively,  to  adjust  sales  an 
accounts-receivable  estimates.  The  factors  shown  fc 
data  at  the  kind-of-business  group  and  total  levels  ar 
approximations  and  may  show  small  differences  fror 
the  published  data.  Summary  measures  of  the  seasona 
cyclical,  and  irregular  components  of  the  adjusted  sale 
data  and  adjusted  accounts-receivable  data  are  shown  i 
tables  24  and  25,  respectively.  These  measures  provide 
rough  guide  for  use  in  interpreting  current  percentag 
changes  in  the  adjusted  data. 

Description  of  Kinds  of  Business 

Retail  trade  includes  establishments  engaged  in  sellir 
merchandise  for  personal  or  household  consumptio 
and  rendering  services  incidental  to  the  sale  of  th 
goods.  Additional  characteristics  of  retail  trade  estat 
lishments  are  that  they  are  usually  fixed  places  c 
business;  they  are  engaged  in  activities  to  attract  th 
general  public  to  buy;  they  buy  or  receive  merchandis 
as  well  as  sell;  they  may  process  their  products,  but  sue 
processing  is  incidental  or  subordinate  to  selling;  an 
they  are  considered  as  retail  in  the  trade.  Not  all  c 
these  characteristics  need  be  present,  and  some  ar 
modified  by  trade  practice. 

The  kinds  of  business  shown  in  this  report  parallt 
broad  classifications  defined  in  the  1967  edition  of  th 
Standard  Industrial  Classification  (SIC)  Manual.  Th 
retail  statistics  are  based  on  establishment  rather  thai 
commodity  or  product  reporting.  With  the  exception  o 
“nonstore”  establishments,  each  establishment  is  classi 
fied  in  accordance  with  the  major  product  or  product 
(determined  by  volume  of  sales)  which  it  handles 
“Nonstore”  establishments  (i.e.,  mail-order  houses 
merchandise  vending  machine  operators,  and  direcj 
selling  establishments)  comprise  a  separate  category  anc 
are  included  in  the  general  merchandise  group, regardles 
of  the  products  sold.  The  sales  reported  for  eacH 
establishment  principally  selling  at  retail  include  all  sale 
(retail,  wholesale,  and  receipts  from  services),  and  ar« 
not  limited  to  sales  of  the  major  product  or  products. 


[Durable  goods  stores  include  all  retail  stores  in  the 
llowing  major  groups:  Furniture,  home  furnishings, 
id  equipment  group;  building  materials,  hardware,  and 

Irm  equipment  group;  and  the  automotive  group.  Also 
eluded  in  the  durable  goods  category  are  jewelry 
ores;  book  stores;  sporting  goods  stores;  bicycle  shops; 
itique  and  secondhand  stores;  gift,  novelty,  and 
mvenir  shops;  optical  goods  stores;  camera  and 
liotographic  supply  stores;  and  other  miscellaneous 
arable  goods  stores  engaged  in  the  retail  sale  of 
lecialized  lines  of  merchandise  not  elsewhere  classified 
ich  as  luggage  and  leather  goods;  typewriters;  hobby, 
)ys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in 
ie  following  major  groups:  Food  stores;  eating  and 
inking  places;  the  general  merchandise  group;  apparel 
id  accessory  stores;  and  gasoline  service  stations.  Also 
eluded  in  the  nondurable  goods  category  are  liquor 
ores;  drug  and  proprietary  stores;  fuel  oil  and  bottled 
is  dealers;  fuel  and  ice  dealers;  florists;  hay,  grain,  and 
:ed  stores;  farm  and  garden  supply  stores;  stationery 
ores;  news  dealers  and  newsstands;  and  cigar  stores  and 
ands. 

A  description  of  each  kind  of  business  included  in  the 
itimates  in  this  report  is  given  below. 

DURABLE  GOODS 


Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SIC  52) 

|] 

This  major  group  includes  retail  establishments  en- 
aged  in  selling-for  all  types  of  construction -lumber, 
uilding  materials,  and  basic  lines  of  hardware  such  as 
doIs,  builders’  hardware,  paint  and  glass,  electrical 
applies,  roofing  materials,  and  other  equipment  and 
applies.  Also  included  are  farm  equipment  dealers  and 
stablishments  engaged  in  selling  to  contractors  and/or 
ie  general  public. 

Lumber  and  Other  Building  Materials  Dealers  (SIC 

21 1)— Establishments  primarily  engaged  in  selling  to 
uilding  contractors  or  to  the  general  public  a  general 
ne  of  building  materials  such  as  rough  or  dressed 
amber;  flooring,  molding,  doors,  sash,  frames,  and 
ther  millwork  of  all  materials;  roofing,  siding,  shingles, 
nd  wallboard  of  all  materials;  insulation;  and  brick,  tile, 
ement,  sand,  gravel,  and  other  building  materials  and 
onstruction  supplies. 

Plumbing,  Heating,  and  Air-Conditioning  Equipment 
iealers  (SIC  5221 )— Establishments  primarily  engaged 
a  the  retail  sale  of  plumbing,  heating,  and  air- 
onditioning  equipment  and  supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  523 1 ) — 
establishments  primarily  engaged  in  the  retail  sale  of 
;>aint,  glass,  and  wallpaper  or  any  combination  of  these 
I  tnes. 


Electrical  Supply  Stores  (SIC  5 24 1 ) 1  —Establishments 
primarily  engaged  in  the  retail  sale  of  electrical  supplies 
such  as  lighting  fixtures,  lamp  bulbs,  wiring,  cable  and 
fuse  boxes. 

Hardware  Stores  (SIC  5251)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  number  of  basic 
hardware  lines  such  as  tools,  builders’  hardware,  paint 
and  glass,  housewares  and  household  appliances,  cutlery, 
and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments 
primarily  engaged  in  the  retail  sale  of  new  and/or  used 
farm  machinery  and  equipment  and  farm  production 
supplies.  These  establishments  also  usually  carry  lines  of 
farm  hardware  and  miscellaneous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new 
and  used  automobiles  and  new  parts  and  accessories; 
aircraft  and  marine  dealers;  and  mobile  home  dealers. 
Included  are  body  shops  operated  by  those  who  also  sell 
new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle 
Dealers-New  and  Used  (SIC  551  ^-Establishments 
primarily  engaged  in  the  sale  of  new  automobiles  or  new 
and  used  foreign  or  domestic  automobiles.  These  estab¬ 
lishments  frequently  maintain  repair  departments  and 
used  car  lots  and  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used  car  lots 
and  repair  departments  operated  by  franchised  new 
passenger  car  dealers  are  not  considered  separate  loca¬ 
tions. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor 
Vehicle  Dealers— Used  Cars  Only  (SIC  5521 ) 1  — 
Establishments  primarily  selling  used  cars  and  not 
holding  a  franchise  for  the  sale  of  new  cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531 ) — 
Establishments  primarily  engaged  in  the  retail  sale  of 
automobile  tires,  batteries,  and  other  automobile  parts 
and  accessories.  These  establishments  frequently  sell 
additional  lines  of  merchandise  such  as  household 
appliances,  radios  and  television  sets,  sporting  goods, 
housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  5  5  9 ) 1  — 
Establishments  primarily  engaged  in  the  retail  sale  of  (1) 
household  trailers,  mobile  homes  and  recreational 
vehicles,  (2)  motorboats  and  other  watercraft  and  marine 
supplies,  and  (3)  aircraft,  motorcycles,  and  other  auto¬ 
motive  products  not  elsewhere  classified. 


1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Furniture,  Home  Furnishings  and 
Equipment  Stores  (SIC  57) 


This  major  group  includes  retail  stores  selling  goods 
used  for  furnishing  the  home  such  as  furniture,  floor 
coverings,  draperies,  glass  and  chinaware,  domestic 
stoves,  refrigerators,  and  other  electrical  and  gas  appli¬ 
ances. 

Furniture  Stores  (SIC  5712)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  household  furniture. 
These  stores  also  may  sell  home  furnishings,  major 
appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  5713)-Establishments 
primarily  engaged  in  the  retail  sale  of  floor  coverings 
and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC 

57 1 4)  1  —  Establishments  primarily  engaged  in  the  retail 
sale  of  draperies,  curtains,  slipcovers,  and  upholstery 
materials. 

China,  Glassware,  and  Metalware  Stores  (SIC 

571 5)  ^Establishments  primarily  engaged  in  the  retail 
sale  of  china,  glassware,  crockery,  tinware,  enamelware, 
aluminumware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC 
571 9)1  -Establishments  primarily  engaged  in  the  retail 
sale  of  miscellaneous  furnishings  such  as  brooms, 
brushes,  lamps  and  shades,  mirrors  and  pictures, 
Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)-Establish- 
ments  primarily  engaged  in  the  retail  sale  of  electric  and 
gas  refrigerators,  stoves,  and  other  household  appliances 
such  as  electric  irons,  percolators,  hot  plates,  and 
vacuum  cleaners.  Many  also  sell  radio  and  television  sets. 
Included  are  stores  operated  by  public  utility  companies 
primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)-Establish- 
ments  primarily  engaged  in  the  retail  sale  and  installa¬ 
tion  of  radios,  television  sets,  record  players,  high 
fidelity,  and  sound-reproducing  equipment.  The  estab¬ 
lishments  may  also  sell  additional  lines  such  as  house¬ 
hold  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)— Establishments  primarily 
engaged  in  the  retail  sale  of  musical  instruments, 
phonograph  records  and  albums,  sheet  music,  and 
similar  musical  supplies. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  n 
elsewhere  classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  S 
5933)2 -Establishments  primarily  engaged  in  the  ret 
sale  of  antique  furniture  and  home  furnishings,  gla 
ware,  and  objects  of  art  in  addition  to  those  establis 
ments  selling  secondhand  merchandise  such  as  appari 
furniture,  appliances,  books,  automotive  parts,  music 
instruments,  etc.,  in  any  combination.  Pawnshops  ai 
pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)— Establishments  primari 
engaged  in  the  retail  sale  of  new  books  and  periodical 
Stationery  and  related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2-Establishmen 
primarily  engaged  in  the  retail  sale  of  general  or 
specialized  line  of  sporting  goods  and  equipment  f( 
hunting,  camping,  fishing,  skiing,  riding,  tennis,  gol 
and  other  sports;  and  gymnasium  and  playgroun 
equipment. 

Bicycle  Shops  (SIC  595 3) 2 -Establishments  primaril 
engaged  in  the  retail  sale  of  bicycles  and  bicycle  pari 
and  accessories. 

Jewelry  Stores  (SIC  5971)-Establishments  primaril 
engaged  in  the  retail  sale  of  any  combination  of  lines  o 
jewelry  such  as  diamonds  and  other  precious  stone 
mounted  in  precious  metals  such  as  rings,  bracelets,  an 
brooches;  sterling  and  plated  silverware;  and  watche 
and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2 -Establish 
ments  primarily  engaged  on  the  retail  sale  of  toys 
games,  and  hobby  kits  and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC 
5996)-Establishments  primarily  engaged  in  the  retai 
sale  of  cameras,  films,  and  other  photographic  supplie 
and  equipment.  Excluded  are  establishments  primaril) 
engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997)2- 
Establishments  primarily  engaged  in  the  retail  sale  ol 
combined  lines  of  gifts  and  novelty  merchandise,  sou 
venir,  and  miscellaneous  small  art  goods  such  a; 
greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998) 2— Establishments 
primarily  engaged  in  the  retail  sale  of  eyeglasses  and 
related  optical  goods.  Excluded  are  establishments 
whose  receipts  are  primarily  from  eye  examinations  and 
prescribing  eyeglasses  or  contact  lenses. 

2  Data  for  this  kind  of  business  are  not  shown  separately  bul 
are  included  in  the  durable  goods  stores  total. 
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Miscellaneous  Retail  Stores  Not  Elsewhere  Classified 
IC  5999) 2 -Establishments  primarily  engaged  in  the 
tail  sale  of  specialized  lines  of  merchandise  such  as 
Hectors’  items  and  supplies,  artists’  supplies,  ortho- 
dic  and  artificial  limbs,  drafting  materials,  type- 
iters,  luggage  and  other  leather  goods,  pets,  religious 
,ods,  hearing  aids,  rubber  stamps,  monuments  and 
mbstones,  and  other  merchandise  not  elsewhere 
assified. 

NONDURABLE  GOODS 
General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retaU  stores  which  sell  a 
imber  of  lines  of  merchandise  such  as  dry  goods, 
iparel  and  accessories,  furniture  and  home  furnishings, 
aall  wares,  hardware,  and  food.  The  stores  included  are 
nerally  known  as  department  stores,  variety  stores, 
neral  merchandise  stores,  general  stores,  etc.,  as  well 
mad-order  houses.  Also  included  in  this  group  are 
ose  nonstore  retailers  primarily  engaged  in  the  sale  of 
oducts  by  means  of  automatic  merchandising  units, 
ten  referred  to  as  vending  machine  operators,  mad¬ 
der  catalog  outlets  (at  desks,  stores,  by  telephone,  or 
trough  mail-order  houses),  and  those  primarily  engaged 
the  sale  of  merchandise  by  house-to-house  canvass. 

Department  Stores  (SIC  5311)-These  retail  stores 
ury  a  general  line  of  apparel  such  as  suits,  coats, 
resses,  and  furnishings;  home  furnishings  such  as 
imiture,  floor  coverings,  curtains,  draperies,  linens, 
iajor  household  appliances;  and  housewares  such  as 
ible  and  kitchen  appliances,  dishes,  and  utensils.  These 
id  other  merchandise  lines  are  normally  arranged  in 
iparate  sections  or  departments  with  the  accounting  on 
departmentalized  basis.  The  departments  and  func- 
ons  are  integrated  under  a  single  management.  In 
-neral,  a  retail  store  is  classified  as  a  department  store 
'  it  normaUy  has  25  or  more  employees  and  sells  some 
ems  in  each  of  the  following  lines  of  merchandise  with 
o  one  of  the  lines  exceeding  80  percent  of  total  sales: 
1)  furniture,  home  furnishings,  appliances,  radio  and 
V  sets;  (2)  a  general  line  of  apparel  for  the  family;  and 
3)  household  linens  and  dry  goods.  The  80-percent 
mitation  for  any  one  category  does  not  apply  for 
stablishments  with  total  annual  sales  of  more  than  $5 
lillion,  provided  the  combined  sales  of  the  other  two 
lerchandise  line  groups  exceed  $500,000.  So-called 
I  iscount  stores  are  included  as  department  stores, 
rovided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise) 
SIC  5321 ,  part)3— Establishments  with  normaUy  25  or 

' *  2  Data  for  this  kind  of  business  are  not  shown  separately  but 

ire  included  in  the  durable  goods  stores  total. 

3  Sales  made  by  mail  order  catalog  desks  located  within 
department  stores  of  mail  order  firms  and  the  free-standing 
catalog-order  stores  of  department  store  firms  are  included 
nere. 


more  employees  primarHy  engaged  in  the  retaU  sale  of  a 
general  line  of  merchandise  similar  to  that  sold  by 
department  stores  and  by  catalog  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part) '—Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  a  special¬ 
ized  or  limited  line  of  merchandise  such  as  food, 
automotive  merchandise,  apparel,  books,  stationery, 
etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331  ^Establishments  primarily 
engaged  in  the  retail  sale  of  a  variety  of  merchandise  in 
the  low  and  popular  price  ranges  such  as  stationery, 
apparel  and  accessories,  housewares,  toys,  toilet  articles, 
hardware,  and  confectionery.  These  stores  are  fre¬ 
quently  known  as  5  and  10  cent  stores  and  5  cents  to  a 
dollar  stores,  although  merchandise  is  usually  sold 
outside  these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC 
5341 ) 1  —  Establishments  primarHy  engaged  in  the  retail 
sale  of  products  by  means  of  automatic  merchandising 
units. 

Direct  Selling  Establishments  (SIC  5351 )' -Establish¬ 
ments  primarHy  engaged  in  the  retail  sale  of  merchan¬ 
dise  by  house-to-house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC 
5399) '-Establishments  primarily  engaged  in  the  retail 
sale  of  several  lines  of  merchandise  including  household 
linens  and  dry  goods  such  as  piece  goods,  linens, 
blankets,  spreads,  and  other  dry  goods,  and/or  a 
combination  of  apparel,  hardware,  housewares,  or  home 
furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions. 
Establishments  selling  commodities  covered  in  the 
definition  for  department  stores,  but  normally  having 
less  than  25  employees,  and  stores  usually  known  as 
country  general  stores  are  included  in  this  industry. 

Food  Stores  (SIC  54) 

This  major  group  mcludes  retail  stores  primarHy 
engaged  in  selling  food  for  home  preparation  and 
consumption. 

Grocery  Stores  (SIC  5411)— Establishments  com¬ 
monly  known  as  supermarkets,  grocery  stores,  and 
delicatessen  stores  primarHy  engaged  in  the  retail  sale  of 
a  wide  variety  of  canned  or  frozen  foods  such  as 
vegetables,  fruits,  and  soups;  dry  groceries,  either 
packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other 
processed  food  and  nonedible  grocery  items.  In  addi¬ 
tion,  these  establishments  often  sell  smoked  and  pre¬ 
pared  meats,  fresh  fish  and  poultry,  fresh  vegetables  and 
fruits,  and  fresh  or  frozen  meats. 

'Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 
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Meat  and  Fish  (Seafood)  Markets  (SIC  5421)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh,  frozen,  or  cured  meats,  fish,  shellfish,  and  other 
seafood.  Frequently  these  establishments  also  sell 
poultry,  dairy  products,  eggs,  some  groceries,  and  items 
commonly  used  in  preparing  seafood  or  consumed  with 
seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
fresh  fruits  and  vegetables.  These  establishments  fre¬ 
quently  carry  a  limited  line  of  grocery  items.  Roadside 
stands  where  farmers  sell  their  own  products  are  not 
included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441)- 
Establishments  primarily  engaged  in  the  retail  sale  of 
candy,  nuts,  sweetmeats,  and  other  confections.  A  soda 
fountain  or  lunch  counter  is  frequently  operated  in 
these  stores.  Also  included  are  candy  and  popcorn 
stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1)1 -Establishments 
primarily  engaged  in  the  retail  sale  of  dairy  products 
such  as  fluid  milk  and  cream,  butter,  cheese,  ice  cream 
and  sherberts  over  the  counter.  A  limited  line  of 
groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)-Establishments  primarily 
engaged  in  the  over-the-counter  retail  sale  of  bakery 
products  such  as  bread,  cakes,  pies,  or  cookies,  all  or 
some  of  which  are  baked  on  the  premises. 

Miscellaneous  Food  Stores  (SIC  5499) 1 -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  eggs  and 
live  or  dressed  poultry,  often  selling  a  limited  line  of 
groceries.  Also  included  are  establishments  primarily 
selling  specialized  lines  of  food  such  as  coffee  and  tea, 
spice,  health  foods,  dietetic  food,  and  other  food  stores 
not  elsewhere  classified. 


Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  auto¬ 
motive  lubricants.  Usually  these  establishments  also  sell 
tires,  batteries,  and  accessories  and  perform  minor  repaii 
work  and  services.  Establishments  called  garages  but 
deriving  more  than  half  of  their  receipts  from  the  sale  of 
gasoline  and  oil  are  included. 


Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily 
engaged  in  selling  clothing,  shoes,  hats,  underwear,  and 


Data  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  major  group  totals. 


related  articles  of  personal  wear  and  adornment.  I 
eluded  are  furriers  and  custom  tailors  carrying  stocks 
materials. 

Men  s  and  Boys’  Clothing  and  Furnishings  Stores  (SI 
561  ^—Establishments  primarily  engaged  in  the  rett 
sale  of  men’s  and  boys’  ready-to-wear  clothing  ar 
furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621)-Esta 
lishments  primarily  engaged  in  the  retail  sale  of  women 
and  girls’  ready-to-wear  apparel  such  as  coats,  suits,  an 
dresses. 

Women’s  Accessory  and  Specialty  Stores  (SI 
5631 )— Establishments  primarily  engaged  in  the  reta 
sale  of  specialized  lines  of  women’s  and  girls’  appari 
such  as  sportswear,  beachwear,  blouses,  hosiery,  mi 
linery ,  foundation  garments,  lingerie,  negligees,  robe: 
and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641 ) 1  - 
Establishments  primarily  engaged  in  the  retail  sale  o 
children’s  and  infants’  clothing,  furnishings,  and  acces 
sories. 

Family  Clothing  Stores  (SIC  5651)-Establishment 
primarily  engaged  in  the  retail  sale  of  clothing,  furnish 
ings,  and  accessories  for  men,  women,  and  children,  no 
specializing  in  any  one  line. 

Shoe  Stores  (SIC  5661)— Establishments  primarih 
engaged  in  the  retail  sale  of  any  one  line,  or  a  combinatioi 
of  the  lines,  of  men  s,  women’s,  and  children’s  footwear 
These  establishments  frequently  carry  accessory  line: 
such  as  hosiery,  gloves,  and  handbags. 

Custom  Tailors  (SIC  567 1 ) 1  —  Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  men’s  and  women’s 
outer  garments  such  as  suits,  overcoats,  uniforms, 
dresses,  etc.,  made  on  their  own  premises  to  customer 
order. 

Furriers  and  Fur  Shops  (SIC  568 1)1  -Establishments 
primarily  engaged  in  the  retail  sale  of  furs  and  fur 
garments  including  those  primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  individual 
order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC 
5699) 1  —Establishments  primarily  engaged  in  the  retail 
sale  of  specialized  lines  of  apparel  and  accessories,  not 
elsewhere  classified,  such  as  bathing  suits,  raincoats 
riding  apparel,  sports  apparel,  and  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily 
engaged  in  selling  prepared  foods  and  drinks  for 
consumption  on  or  near  the  premises,  and  lunch 
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unters  and  refreshment  stands  selling  prepared  foods 
d  drinks  for  immediate  consumption.  Also  included 
f  ;  social  caterers  who  sell  prepared  foods  which  are 
ved  on  the  premises  or  elsewhere,  and  inplant  feeding 
'ntractors.  Eating  and  drinking  places  operated  as 
ised  concessions  in  theaters,  hotels,  motels,  and  places 
amusement  are  included  here,  although  candy  and 
pcom  stands  located  in  theaters  are  not. 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812, 
rt)-Establishments  primarily  engaged  in  the  retail  sale 

prepared  food  and  drink  for  consumption  on  the 
emises.  In  the  cafeterias  the  customers  often  serve 
emselves.  Alcoholic  beverages  are  frequently  sold  at 
ese  establishments  but  receipts  from  the  sale  of 
;oholic  beverages  may  not  exceed  the  receipts  from 
epared  foods.  Also  included  here  are  inplant  feeding 
ntractors  primarily  engaged  in  the  preparation  and 
iftail  sale  of  prepared  food  and  drink  for  employees 
nder  contract)  on  the  premises  of  the  business. 

2.  Refreshment  Places  (SIC  5812,  part)4— Establish¬ 
es  primarily  engaged  in  the  retail  sale  of  limited  lines 

refreshments  and  prepared  food  items.  Included  are 
tablishments  which  prepare  refreshment  items  such  as 
jzen  custard,  pizza,  barbequed  chicken,  and  ham- 
irgers  for  consumption  on  or  near  the  premises  or  for 
ake-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)4 -Establishments 
imarily  engaged  in  servicing  prepared  food  on  the 
emises  or  elsewhere.  Service  plays  an  important  part 

this  kind  of  business.  The  principal  activity  of  the 
tablishment  is  catering  of  food  and  beverages  to 
irties,  bar  mitzvahs,  weddings,  or  other  groups. 

Drinking  Places  (SIC  5813)-Establishments  primarily 
igaged  in  the  retail  sale  of  drinks  such  as  beer,  ale, 
ine,  liquor,  and  other  alcoholic  beverages  for  consump- 
Dn  on  the  premises.  Prepared  foods  are  frequently  sold 
these  establishments,  but  receipts  from  the  sale  of 
epared  foods  may  not  exceed  receipts  from  sales  of 
coholic  beverages. 

Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of 
rescription  drugs,  patent  medicines,  and  health  and 

Irst-aid  products.  Usually  the  establishments  carry  a 
amber  of  related  lines  of  merchandise  such  as  cosmet- 
s,  toiletries,  tobacco  products,  candy,  magazines,  toys, 
id  novelty  merchandise.  These  stores  may  also  operate 
soda  fountain  or  lunch  counter. 


4  Sales  for  this  kind  of  establishment  are  not  shown  separately 
it  are  included  in  the  large  group  “Eating  Places,”  (SIC  5812). 


Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of 
packaged  alcoholic  beverages  such  as  ale,  beer,  wine,  and 
whiskey  for  consumption  off  the  premises.  Liquor 
stores  operated  by  States,  counties,  and  municipalities 
are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods 
stores  not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  stationery  such  as 
paper  products  (including  printing  and  engraving)  school 
and  office  supplies,  greeting  cards,  post  cards,  and 
novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden 
Supply  Stores  (SIC  5962,  SIC  5969) 5 -Establishments 
primarily  engaged  in  the  retail  sale  of  hay,  grain,  feed, 
fertilizer,  seeds,  bulbs,  and  nursery  stock,  and  other 
farm,  lawn  and  garden  supplies  and  tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC 
5982)— Establishments  primarily  engaged  in  the  retail 
sale  of  coal,  wood,  ice,  or  any  combination  of  these 
lines. 

Fuel  Oil  Dealers  (SIC  5983)-Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC 
5984)s  —Establishments  primarily  engaged  in  the  retail 
sale  of  gas  (bulk  or  bottled). 

Florists  (SIC  5992)-Establishments  primarily  en¬ 
gaged  in  the  retail  sale  of  cut  flowers  and  growing 
plants.  Greenhouses  and  nurseries  are  included  if 
receipts  are  primarily  from  the  sale  of  products  not 
grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)5 -Establishments 
primarily  engaged  in  the  retail  sale  of  cigars,  cigarettes, 
tobacco,  and  smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  news¬ 
papers,  magazines,  and  other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but 
are  included  in  the  nondurable  goods  stores1’1  total. 
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Table  23.  Combined  Seasonal  and  Holiday  Adjustment  Factors  for  Accounts  Receivable  of  All  Retail  Stores 

and  of  Group  II  Retail  Stores:  January  to  December  1975 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 

detail  stores,  total. 

Durable  goods  stores,  total. 

Nondurable  goods  stores,  total. 

stores,  total. 

-al  merchandise  group  without  nonstores  (except 
artment  stores  mail  order), 
partment  stores. 

ll-order  houses  (department  stores  merchandise), 
rel  and  accessory  stores,  total, 
nen' s  ready-to-wear  stores, 
iture,  home  furnishings,  and  equipment  stores,  total, 
rniture,  home  furnishing  stores. 

Furniture  stores. 

usehold  appliance,  TV,  radio  stores, 
fjousehold  appliance  stores, 
iing  materials,  hardware,  farm  equip,  dealers,  total, 
nber  and  other  building  materials  dealers, 
notive  dealers,  total. 

9senger  car  dealers  (franchised), 
re,  battery,  accessory  dealers, 
line  service  stations. 

CHARGE  ACCOUNTS 
Retail  stores,  total. 

Durable  good  stores,  total. 

Nondurable  goods  stores,  total. 

ral  merchandise  group  without  nonstores  (except 

artment  stores  mail  order) . 

partment  stores . 

rel  and  accessory  stores,  total . 

iture,  home  furnishings,  and  equipment  stores,  total. 

rniture,  home  furnishings  stores . 

ding  materials,  hardware,  farm  equip,  dealers,  total. 

mber  and  other  building  material  dealers . 

motive  dealers,  total . 

ssenger  car  dealers  (franchised) . 

line  service  stations . 


Feb. 

Mar . 

Apr . 

May 

June 

July 

Aug. 

Sept . 

Oct . 

Nov. 

INSTALLMENT  ACCOUNTS 
Retail  stores,  total . 


Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

ral  merchandise  group  without  nonstores  (except 

•artment  stores  mail  order) . . 

•partment  stores . . 

rel  and  accessory  stores,  total . . 

iture,  home  furnishings,  and  equipment  stores,  total. 

irniture,  home  furnishings  stores . . 

•usehold  appliance,  TV,  radio  stores . 

•motive  dealers,  total . 

re,  battery,  accessory  dealers . . 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total . 

i  Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

>  *ral  merchandise  group  without  nonstores  (except 

:>artment  stores  mail  order) . . . 

-jpartment  stores . 

irel  and  accessory  stores,  total . 

t»,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 


Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

»ral  merchandise  group  without  nonstores  (except 

-^artment  stores  mail  order) . 

apartment  stores . 

.  irel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . . . 


Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


sral  merchandise  group  without  nonstores  (except 

partment  stores  mail  order) . 

apartment  stores . 

arel  and  accessory  stores,  total . 


ALL  STORES 


101.4 

99.0 

98.6 

98.5 

100.2 

99.8 

98.0 

98.6 

98.9 

99.8 

100.5 

106.6 

97.1 

95.9 

96.5 

97.8 

100.1 

102.2 

100.6 

102.2 

102.9 

102.7 

100.3 

101.4 

103.6 

100.3 

99.4 

99.3 

100.2 

98.8 

96.5 

96.7 

97.0 

98.6 

101.1 

108.9 

97.7 

97.5 

97.7 

99.6 

100.6 

102.2 

102.6 

103.6 

98.0 

97.7 

100.8 

105.2 

104.7 

100.3 

98.6 

97.3 

97.7 

97.5 

96.5 

97.2 

98.2 

98.7 

101.6 

110.6 

105.8 

100.9 

98.9 

97.5 

97.9 

97.4 

96.0 

97.0 

97.4 

98.2 

101.4 

111.9 

102.7 

100.9 

100.2 

99.5 

99.5 

98.6 

96.9 

97.6 

98.0 

98.8 

102.6 

105.7 

106.9 

97.8 

99.2 

96.9 

97.1 

95.0 

94.5 

94.2 

97.7 

98.0 

103.6 

119.1 

105.6 

97.8 

99.8 

96.7 

97.1 

95.2 

94.2 

93.3 

98.3 

99.4 

104.0 

117.6 

103.1 

100.1 

98.5 

98.6 

99.0 

97.9 

97.5 

99.7 

100.7 

99.2 

99.4 

106.9 

102.6 

99.9 

99.6 

98.8 

99.1 

97.9 

98.6 

100.0 

100.0 

98.0 

99.9 

105.9 

102.7 

99.9 

100.0 

99.4 

99.3 

98.2 

99.1 

100.0 

99.4 

97.5 

99.7 

105.9 

104.8 

99.6 

95.0 

98.4 

98.0 

97.9 

94.5 

100.8 

102.3 

101.6 

98.1 

108.8 

104.0 

100.2 

95.1 

97.8 

97.5 

100.1 

95.1 

100.9 

102.2 

102.6 

96.6 

106.9 

88.2 

87.6 

91.4 

95.7 

102.8 

106.9 

106.0 

108.9 

109.8 

108.0 

99.7 

91.8 

89.6 

87.2 

90.3 

94.7 

101.1 

106.0 

106.7 

110.1 

109.6 

107.8 

101.9 

93.1 

96.0 

98.0 

98.8 

99.3 

100.4 

102.8 

101.4 

99.6 

100.2 

103.1 

101.6 

99.6 

96.5 

98.8 

100.0 

99.2 

100.8 

103.2 

101.5 

97.4 

99.9 

103.7 

102.4 

97.4 

96.4 

97.6 

96.6 

97.7 

99.6 

102.7 

101.5 

102.1 

100.9 

103.4 

101.2 

101.5 

98.2 

97.8 

98.1 

98.7 

102.9 

101.2 

101.6 

100.0 

100.4 

102.4 

101.1 

99.2 

97.6 

95.9 

97.2 

98.6 

102.9 

102.4 

99.0 

99.7 

100.0 

101.9 

100.6 

104.1 

94.1 

93.1 

95.0 

96.9 

100.9 

103.8 

102.1 

103.9 

104.8 

104.8 

101.3 

98.8 

100.9 

98.5 

99.3 

101.0 

104.9 

101.1 

95.6 

94.5 

95.7 

98.4 

101.0 

108.7 

105.7 

96.2 

94.8 

94.6 

97.3 

95.6 

92.7 

94.8 

97.4 

98.2 

104.3 

123.4 

110.4 

98.5 

96.8 

94.2 

96.6 

95.1 

90.3 

91.7 

95.7 

97.8 

104.7 

128.0 

106.4 

96.3 

97.9 

95.7 

96.8 

94.4 

93.1 

93.5 

98.2 

100.7 

104.0 

121.6 

100.8 

98.2 

97.3 

96.6 

96.8 

97.8 

98.3 

99.9 

101.1 

100.6 

102.3 

108.9 

99.7 

99.7 

98.8 

97.7 

97.8 

98.2 

99.0 

100.3 

99.7 

99.9 

102.5 

106.9 

87.9 

86.8 

91.2 

95.6 

102.6 

107.1 

106.4 

109.5 

110.1 

108.3 

99.9 

91.3 

89.2 

87.2 

90.5 

95.0 

101.0 

105.8 

106.8 

110.0 

109.2 

107.5 

101.6 

92.7 

95.8 

97.7 

98.7 

99.8 

101.0 

103.4 

100.9 

98.8 

100.9 

105.0 

102.1 

97.9 

96.8 

98.6 

99.8 

99.5 

100.4 

102.6 

100.4 

97.7 

102.3 

104.3 

102.3 

97.6 

98.0 

98.0 

98.9 

98.0 

103.4 

101.4 

101.3 

100.5 

100.6 

102.6 

100.9 

99.0 

103.9 

101.2 

99.1 

98.6 

98.5 

98.1 

97.2 

97.9 

98.5 

98.6 

100.8 

108.4 

102.1 

100.2 

98.6 

98.6 

99.8 

99.5 

98.8 

99.6 

99.7 

99.4 

98.5 

105.4 

104.9 

100.9 

99.3 

98.6 

98.1 

97.7 

96.6 

97.5 

98.1 

98.4 

101.4 

109.5 

104.5 

100.6 

98.8 

97.9 

97.7 

97.6 

96.9 

97.6 

98.4 

98.6 

101.4 

109.4 

105.1 

101.0 

99.1 

98.1 

97.9 

97.6 

96.7 

97.6 

97.8 

98.2 

101.3 

110.0 

105.9 

99.5 

100.0 

99.5 

98.1 

96.5 

96.9 

96.0 

95.5 

94.3 

102.8 

116.0 

104.4 

100.8 

99.0 

99.4 

100.0 

97.7 

97.3 

99.5 

100.4 

98.6 

98.7 

105.5 

103.9 

100.1 

100.4 

99.4 

99.5 

97.8 

98.3 

99.5 

99.9 

97.6 

99.1 

105.2 

105.4 

101.9 

96.4 

100.5 

99.0 

97.3 

93.5 

101.2 

101.9 

101.0 

95.6 

106.4 

96.6 

98.6 

98.9 

98.3 

99.5 

101.8 

102.0 

101.1 

99.2 

100.5 

100.6 

102.1 

98.1 

99.2 

97.7 

97.7 

99.4 

102.1 

101.5 

100.8 

99.7 

100.3 

100.2 

102.6 

GROUP  II  STORES 


103.7 

100.6 

99.0 

98.1 

98.6 

98.4 

97.0 

98.0 

98.1 

99.1 

101.1 

108.6 

99.4 

99.2 

96.4 

98.6 

99.5 

102.3 

99.7 

101.3 

102.0 

101.3 

98.3 

101.5 

104.4 

100.9 

99.2 

98.3 

98.2 

97.8 

96.5 

97.4 

97.7 

98.7 

101.7 

109.6 

104.6 

100.7 

98.6 

97.6 

97.6 

97.4 

96.7 

97.8 

98.2 

98.8 

101.5 

110.0 

105.9 

98.5 

96.3 

96.2 

96.1 

95.9 

95.5 

97.7 

98.5 

100.1 

102.7 

112.2 

108.4 

99.3 

100.0 

97.3 

96.9 

96.1 

94.6 

93.2 

96.1 

98.2 

103.4 

117.2 

96.8 

98.9 

97.6 

99.3 

100.2 

102.8 

101.2 

101.7 

100.3 

101.2 

99.4 

101.7 

99.1 

96.0 

96.3 

98.3 

100.5 

100.8 

96.2 

97.4 

98.4 

101.5 

102.6 

109.0 

91.9 

91.3 

89.5 

97.7 

101.2 

106.6 

103.8 

106.9 

106.0 

104.2 

100.4 

95.0 

102.1 

98.1 

98.5 

98.4 

100.2 

98.7 

93.1 

92.9 

96.3 

99.4 

104.7 

114.2 

104.3 

97.0 

94.6 

96.0 

96.7 

94.7 

91.6 

95.0 

96.4 

99.4 

104.9 

123.7 

106.2 

98.3 

96.1 

96.3 

96.6 

95.6 

91.4 

93.0 

95.3 

98.6 

104.5 

128.1 

109.3 

99.9 

99.7 

95.6 

96.0 

95.2 

91.9 

88.0 

97.9 

102.7 

102.7 

120.2 

104.3 

101.1 

99.2 

98.8 

97.9 

97.7 

97.0 

98.0 

98.4 

98.7 

100.8 

108.3 

102.0 

102.0 

98.9 

98.7 

100.1 

100.3 

97.9 

98.9 

100.2 

100.0 

97.9 

104.2 

104.6 

100.9 

99.5 

98.5 

97.7 

97.5 

96.9 

98.0 

97.8 

98.5 

101.2 

109.2 

104.6 

100.5 

98.9 

97.8 

97.6 

97.3 

97.0 

97.9 

98.4 

98.8 

101.6 

109.3 

104.9 

100.9 

99.4 

98.0 

97.9 

97.6 

96.8 

97.7 

97.9 

98.1 

100.8 

110.0 

108.6 

99.3 

99.9 

99.1 

96.3 

95.6 

96.0 

95.7 

94.9 

95.6 

103.4 

116.8 

fote:  The  adjustment  factors  shown  in  this  table  have  been  developed  from  unadjusted  data  compiled  in  this  survey  from  January  1959  through  June  1975,  using  the 
1  version  of  the  Census  Method  II  seasonal  adjustment  program.  The  adjustment  factors  shown  above  for  accounts  receivable  are  a  combination  of  seasonal  and 
' iday  factors.  Adjusted  account s-receivable  data  shown  in  tables  11  and  12  are  obtained  by  dividing  the  unadjusted  data  shown  in  these  tables  by  the  adjustment 
I  tors  shown  above  for  the  corresponding  kind  of  business. 


I 
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Tab,e  24  AV6rage  MOnthtOM°rSS^rel^|Umma-  <*  Adjusted  Retaj,  S 

— _ _ hcetai1  stores  and  Group  II  Retail  Stores 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores,  total.,.. 
Nondurable  goods  stores,  total. 


Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . .* 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores .  ’ 

Mail-order  houses  (department  store  merchand  ise) 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  wear  stores . 

Women's  apparel,  accessory  stores . 

Shoe  stores . 


Range 

of 

seasonal 

factor 


Furniture,  home  furnishings,  equip,  stores,  total.... 

Furniture,  home  furnishing  stores . 

Household  appliance,  TV,  radio  stores...!. . 


Bldg,  mtls . ,  hardware,  farm  equip,  dealers,  total 
Lumber  and  other  bldg,  materials  dealers 
Hardware  stores .  . 


Automotive  dealers,  total . 

Passenger  car,  other  automotive  dealers. 
Tire,  battery,  accessory  dealers . 


Gasoline  service  stations... 
Drug  and  proprietary  stores. 
Liquor  stores . 


Retail  stores,  total. 


Grocery  stores. 


General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

Department  stores . 

Variety  stores .  . 


7.67 

5.98 

29.3 

.99 

.84 

7.24 

5.99 

28.6 

2.15 

1.86 

8.41 

6.46 

36.5 

.82 

.63 

5.90 

2.62 

10.3 

.86 

.69 

6.04 

2.36 

9.7 

.84 

.67 

5.17 

3.63 

20.4 

.94 

.77 

16.49 

14.87 

94.9 

1.52 

1 .35 

16.47 

14.58 

99.0 

1.37 

1.15 

19.68 

18.59 

118.7 

1.90 

1.80 

16.98 

15.11 

81.3 

2.81 

2.64 

18.63 

16.37 

85.3 

1.95 

1.86 

20.83 

19.20 

109.0 

2.58 

2.39 

17.77 

15.60 

80.3 

2.12 

1.97 

19.43 

17.06 

58.3 

2.48 

2.35 

8.34 

7.35 

34.8 

1.48 

1.32 

7.96 

6.96 

24.4 

1.70 

1.54 

10.16 

8.95 

47.7 

2.55 

2.38 

8.77 

8.51 

40.3 

2.01 

1.84 

8.85 

8.08 

35.9 

2.03 

1.82 

12.47 

10.85 

48.6 

2.19 

2.05 

7.60 

5.97 

30.3 

3.37 

2.99 

7.83 

6.19 

32.3 

3.46 

3.02 

11.38 

9.50 

32.9 

2.38 

2.19 

4.19 

2.51 

12.9 

.97 

.70 

7.36 

6.59 

35.9 

1.02 

.86 

11.25 

8.73 

47.5 

1.45 

1.28 

.51 


.78 

.49 


.59 

.81 

.55 

.71 


.47 

.70 

.53 

.66 


.59 

.63 

.75 


.69 

.83 

.68 


1.06 

1.13 

.87 


.58 

.53 

.54 


10.66 


8.73 


7.50 


Apparel  and  accessory  stores,  total. 
Women's  apparel,  accessory  stores. 
Shoe  stores . 


Tire,  battery,  accessory  dealers. 
Drug  and  proprietary  stores . 


16.05 

16.41 

19.13 


20.31 

19.15 

22.23 


2.75 


14.16 

14.21 

18.44 


GROUP  II  STORES 


I/C 

MCD 

Average  duration  of  run  (ADI 

Cl 

1  1 

C 

M 

)RES 

1.64 

2 

1.99 

1.57 

25.70 

2.38 

3 

1.93 

1.55 

10.71 

1.27 

2 

2.27 

1.48 

32.12 

1.51 

.2 

2.06 

1.40 

14.28 

1.40 

2 

2.27 

1.45 

23.36 

1.50 

2 

2.23 

1.70 

18.36 

2.27 

3 

1.89 

1.53 

21.42 

1.43 

2 

2.02 

1.64 

125.00 

3.28 

3 

1.67 

1.46 

12.24 

3.70 

4 

1.56 

1.44 

14.28 

3.95 

4 

1.70 

1.54 

10.28 

3.41 

4 

1.68 

1.52 

6.59 

3.71 

4 

1.76 

1.61 

8.86 

3.54 

4 

1.82 

1.71 

7.56 

2.25 

3 

1.81 

1.41 

11.17 

2.42 

3 

1.75 

1.47 

9.52 

3.19 

4 

1.92 

1.69 

9.18 

2.66 

4 

1.86 

1.55 

10.71 

2.19 

3 

1.89 

1.65 

11.68 

3.02 

4 

1.76 

1.57 

7.14 

3 

2.83 

4 

2.02 

1.67 

7.56 

2 . 68 

4 

2.12 

1.65 

7.79 

2.52 

3 

1.64 

1.50 

10.28 

3 

1.22 

2 

2.32 

1.47 

17.13 

3 

1.60 

2 

2.11 

1.61 

23.36 

3 

2.35 

3 

1.88 

1.50 

16.06 

3 

53.1 


10.1 


17.79 

17.55 

19.01 


12.10 

11.54 


10.10 

9.51 


97.5 

98.5 
125.2 


1.07 


1.39 


93.5 

102.6 

66.1 


37.1 


59.2 


1.50 

1.61 

1.99 


2.36 

2.73 

4.06 


.81 


1.24 


1.25 

1.39 

1.85 


.72 


3.68 

2.08 


2.20 

2.66 

3.84 


3.58 

1.67 


.85 

.88 

.80 


1.13 


1.91 


.67 

.85 

1.17 


.78 

1.00 


1.47 

1.57 

2.31 


3.28 
3.14 

3.29 


4.60 

1.67 


2.36 


11.95 


2.02 

1.95 

1.56 


1.60 

1.69 

1.74 


1.45 


2.27 


1.45 


1.45 


1.45 

1.52 

1.40 


1.45 

1.60 

1.52 


1.49 

1.49 


125.00 


31.25 


125.00 

125.00 

25.00 


10.42 

9.62 

8.93 


11.36 

20.83 


3. 

3. 

3. 


3. 

3. 

2. 


3. 

3. 


Note:  The  averages  and  summary  measures  shown  in  tho  t.M  . 
aVeraeeS  and  ^  “  f°r  dePart”ent  —  -  -a 

Description  of  Measures  Shown  Above 

The  following  are  brief  descriptions; 


■ske™ *  . . . . . —  ™ 


KttaStlt1  "  whiCh  nuctuations  »eg.n  to  be  more  attributable 
rnonths,  all  senes wXan  MCl^r S  &SSZL S 


and  large  for  erratic  series. 


1™.  a,V,era8e„m0n,h‘t^m0n,h  Percentage  change,  without  regard  to  sign,  in  the  seasonal 


component.  is  a  measure  of  the  average  monthly  seasonal  change*  inlTunadSd  r 


terms  equal  to  “  3  m°nthly  ^  ^  ^  “  ‘ 


Cl  is  the  average  month-to-month  percentage  change 
adjusted  series.  6  ’ 


without  regard  to  sign,  in  the  seasonally 


Percentage  change,  without  regard  to  sign,  for  the  irregular 


cy0diPc^|ncomp^nenTgU'ar  C°mP°nen‘  “  °b,ained  by  dlJidl"S  the  adjusted  series'  *TE 


coSSo„t\3isTro^  Wi*h0Ut  ^r  the  cyclical 


I/C  is  a 
seasonally  adjusted  series. 


adS,edserieshe  re,a“Ve  Sm°°thness  <sm3»  »»>“«>  or  irregularity  (large  values)  of 


the 


A  comparison  of  these  ADR  measures  with  the  exnertpH  a  hr  nf  a 

next  2  columns  1  68  for  I  and  9  65  for  ^  reV3ree  sign  3  most  “  often  35  a  random  series.  In  thl 


These  averages  are  based  on  a  seasonally  adjusted  series  which  is  adjusted  historically;  that  is  the 

f*  meaciirpc  u mm  tfao  _ .i_  i  .  ..  ’ 


months  used  to  compute  the  measures  were  the  same  months  used  to  estimate' the  season'd  faciol 


.  .  ,  •  - -  uiv  »aiiic  iiiunuisusea  10  ( 

business,  with  the  increase  inTrregu^some^sLt  flToTJ  i^™  f*  md'V'd^  °f 


1  retail  sales. 
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Table  25.  Average  Month-to-Month  Percent  Changes  and  Related  Summary  Measures  for  Adjusted  Accounts 

Receivable  for  All  Retail  Stores  and  Group  II  Retail  Stores 


Kind  of  business 


TOTAL  ACCOUNTS  RECEIVABLE 


Retail  stores,  total . 

Durable  goods  stores,  total.. . . . . 

f  Nondurable  goods  stores,  total . 

I  od  stores,  total.... . 

neral  merchandise  group  without  nonstores  (except 

i  epartment  stores  mail  order) . 

Department  stores . 

Mail-order  houses  (department  store  merchandise) . 

parel  and  accessory  stores,  total . 

Women’s  ready-to-wear  stores . 

rniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV,  radio  stores . 

Household  appliance  stores . 

dg.  mtls. ,  hardware,  farm  equip,  stores,  total... 

Lumber  and  other  building  materials  dealers . 

tomotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

Tire,  battery,  accessory  dealers . 

.soline  service  stations . 

CHARGE  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

meral  merchandise  group  without  nonstores  (except 

lepartment  stores  mall  order) . 

Department  stores . 

jparel  and  accessory  stores,  total . 

lrniture,  home  furnishings,  equip,  stores,  total.. 

Furniture,  home  furnishings  stores . 

Idg.  mtls.,  hardware,  farm  equip,  dealers,  total.. 

Lumber  and  other  building  materials  dealers . 

itomotive  dealers,  total . 

Passenger  car  dealers  (franchised) . 

isoline  service  stations . . . 

INSTALLMENT  ACCOUNTS 

Retail  stores,  total . 

Durable  goods  stores,  total . . 

Nondurable  goods  stores,  total . 

aneral  merchandise  group  without  nonstores  (except 

|  lepartment  stores  mail  order) . 

I  Department  stores . 

pparel  and  accessory  stores,  total . 

urniture,  home  furnishings,  equip,  stores,  total.. 

I  Furniture,  home  furnishings  stores . 

L  Household  appliance,  TV,  radio  stores . 

atomotive  dealers,  total . 

Tire,  battery,  accessory  dealers . 

TOTAL  ACCOUNTS  RECEIVABLE 

Retail  stores,  total . . . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

eneral  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . . . . 

Department  stores . . 

I,  pparel  and  accessory  stores,  total . . . . 

ire,  battery,  accessory  dealers . 

CHARGE  ACCOUNTS 

Retail  stores,  total . . . 

Durable  goods  stores,  total . 

Nondurable  goods  stores,  total . 

k  eneral  merchandise  group  without  nonstores  (e: 

department  stores  mail  order) . 

Department  stores . 

pparel  and  accessory  stores,  total . 

INSTALLMENT  ACCOUNTS 


Retail  stores,  total.... . 

Durable  goods  stores,  total.... 
Nondurable  goods  stores,  total. 


department  stores. . . 

Department  stores . 

ipparel  and  accessory  stores,  total. 


TT 

■S' 

Range  of 
seasonal 
factor 

Cl 

I 

C 

77c 

Average  duration  of  run 

(ADR) 

Cl 

I 

C 

MCD 

ALL  STORES 

2.05 

1.74 

8.8 

.68 

.45 

.51 

.88 

1 

3.03 

1.45 

61.67 

3.03 

1.86 

1.66 

6.3 

.78 

.67 

.34 

1.95 

3 

1.97 

1.54 

12.33 

3.89 

2.63 

2.43 

13.0 

.89 

.58 

.65 

.90 

1 

5.25 

1.54 

26.43 

3.25 

2.90 

2.03 

9.1 

1.79 

1.72 

.47 

3.66 

5 

1.71 

1.52 

7.12 

3.07 

3.11 

2.76 

14.1 

1.31 

.87 

.93 

.94 

1 

3.63 

1.57 

26.43 

3.63 

3.42 

3.03 

16.0 

1.38 

.99 

.90 

1.10 

2 

5.03 

1.62 

26.43 

6.34 

2.33 

1.87 

8.8 

1.44 

1.00 

.95 

1.05 

2 

2.50 

1.54 

18.50 

5.11 

5.17 

4.66 

25.7 

1.47 

1.36 

.49 

2.76 

4 

1.89 

1.75 

12.33 

4.04 

5.95 

5.60 

28.6 

2.11 

1.95 

.68 

2.88 

4 

1.93 

1.71 

7.40 

3.50 

2.25 

1.94 

10.7 

1.19 

1.05 

.50 

2.10 

3 

1.87 

1.67 

8.41 

3.39 

2.20 

1.82 

8.8 

1.15 

1.05 

.49 

2.14 

3 

1.80 

1.64 

6.85 

3.27 

2.30 

1.89 

8.8 

1.32 

1.17 

.54 

2.19 

3 

2.03 

1.76 

6.61 

3.16 

3.45 

2.65 

16.2 

2.03 

1.84 

.81 

2.26 

3 

1.87 

1.59 

7.12 

3.66 

3.39 

2.53 

13.4 

2.10 

1.93 

.85 

2.27 

4 

1.89 

1.78 

5.44 

4.33 

4.01 

3.89 

22.9 

1.47 

1.31 

.52 

2.51 

3 

1.78 

1.57 

9.74 

2.58 

3.96 

3.56 

22.7 

1.75 

1.53 

.68 

2.26 

3 

1.97 

1.62 

9.74 

3.59 

2.45 

2.04 

6.8 

1.28 

1.15 

.47 

2.44 

3 

1.81 

1.45 

12.33 

3.33 

2.93 

2.30 

6.7 

1.62 

1.47 

.53 

2.80 

4 

1.75 

1.57 

8.41 

3.43 

2.87 

2.11 

6.3 

1.75 

1.40 

.93 

1.51 

2 

2.13 

1.53 

8.81 

3.76 

2.63 

1.94 

5.1 

1.86 

1.69 

.66 

2.56 

3 

1.97 

1.73 

9.25 

3.81 

2.34 

2.04 

8.5 

.73 

.63 

.35 

1.79 

2 

1.93 

1.70 

12.33 

3.68 

2.67 

2.56 

12.0 

1.03 

.86 

.45 

1.89 

2 

1.89 

1.49 

10.88 

3.35 

3.37 

3.10 

13.9 

.96 

.83 

.35 

2.38 

3 

1.93 

1.78 

10.28 

3.66 

6.47 

5.99 

33.9 

2.01 

1.78 

.85 

2.11 

3 

1.95 

1.53 

6.85 

3.33 

7.15 

6.79 

40.4 

1.86 

1.68 

.63 

2.67 

4 

1.76 

1.49 

5.97 

3.71 

5.99 

5.41 

28.9 

1.75 

1.53 

.66 

2.33 

3 

1.85 

1.65 

10.28 

3.81 

3.23 

2.63 

13.8 

1.76 

1.60 

.71 

2.24 

3 

1.99 

1.65 

8.04 

3.27 

3.17 

2.24 

9.8 

2.09 

1.83 

.85 

2.14 

3 

2.01 

1.65 

8.04 

3.21 

4.28 

4.13 

24.0 

1.42 

1.29 

.57 

2.26 

3 

1.89 

1.54 

8.04 

3.45 

4.07 

3.78 

22.8 

1.71 

1.50 

.70 

2.14 

3 

1.81 

1.52 

8.81 

3.33 

2.92 

2.28 

7.6 

1.73 

1.59 

.61 

2.62 

3 

1.83 

1.53 

9.25 

4.16 

3.25 

2.36 

8.0 

1.97 

1.83 

.60 

3.06 

4 

1.65 

1.58 

7.40 

2.80 

2.71 

1.94 

5.4 

1.85 

1.69 

.65 

2.61 

4 

1.85 

1.73 

7.71 

4.14 

2.16 

1.83 

11.3 

1.01 

.71 

.71 

1.00 

2 

3.25 

1.49 

61.67 

8.00 

1.98 

1.55 

7.0 

1.03 

.92 

.42 

2.18 

3 

1.87 

1.54 

8.41 

3.39 

2.38 

2.04 

12.1 

1.16 

.68 

.94 

.72 

1 

3.78 

1.45 

61.67 

3.78 

2.49 

2.08 

12.1 

1.29 

.77 

1.04 

.74 

1 

4.11 

1.52 

37.00 

4.11 

2.58 

2.17 

13.0 

1.31 

.88 

.95 

.93 

1 

3.36 

1.52 

37.00 

3.36 

4.62 

3.20 

20.1 

2.54 

2.23 

1.04 

2.14 

3 

1.83 

1.55 

12.33 

5.23 

2.30 

1.80 

9.7 

1.42 

1.28 

.62 

2.06 

3 

2.18 

1.67 

8.41 

3.66 

2.50 

1.68 

8.4 

1.55 

1.44 

.59 

2.45 

3 

1.70 

1.55 

7.12 

3.05 

3.60 

2.09 

13.5 

2.63 

2.46 

1.02 

2.42 

3 

1.83 

1.73 

8.04 

3.59 

2.98 

2.38 

6.3 

1.89 

1.73 

.63 

2.73 

4 

2.01 

1.78 

6.85 

3.79 

3.38 

2.36 

5.0 

2.25 

1.85 

1.12 

1.65 

3 

2.20 

1.68 

6.61 

4.16 

GROUP  I 

I  STORES 

2.70 

2.04 

11.4 

1.44 

.93 

.97 

.96 

1 

4.74 

1.57 

37.00 

4.74 

2.05 

1.32 

5.9 

14.0 

1.24 

.61 

2.04 

3 

2.15 

1.65 

16.82 

4.26 

2.91 

2.41 

13.2 

14.9 

.92 

1.10 

.84 

1 

4.11 

1.59 

26.43 

4.11 

3.04 

2.43 

13.4 

1.65 

1.01 

1.20 

.84 

1 

4.30 

1.62 

10.88 

4.30 

3.81 

2.89 

19.6 

2.50 

2.00 

1.29 

1.55 

3 

2.76 

1.62 

10.88 

6.31 

5.59 

4.63 

24.6 

2.37 

2.18 

.92 

2.37 

3 

1.78 

1.65 

10.88 

4.16 

2.81 

2.11 

6.0 

1.93 

1.48 

1.07 

1.38 

2 

2.37 

1.59 

7.71 

4.00 

3.94 

3.32 

14.6 

1.72 

1.49 

.78 

1.91 

3 

2.50 

1.81 

8.41 

3.66 

4.42 

3.47 

17.9 

2.65 

2.44 

.89 

2.73 

4 

1.85 

1.65 

7.71 

3.64 

5.35 

4.74 

22.5 

2.02 

1.77 

.88 

2.00 

3 

1.89 

1.61 

9.25 

3.98 

7.56 

6.80 

37.9 

2.76 

2.50 

1.03 

2.42 

4 

1.95 

1.58 

6.85 

4.04 

7.89 

7.34 

40.3 

2.55 

2.26 

.93 

2.43 

4 

2.03 

1.65 

6.85 

4.04 

7.64 

5.97 

30.8 

4.16 

3.71 

1.51 

2.46 

4 

1.89 

1.57 

8.41 

3.19 

2.51 

1.88 

11.4 

1.50 

.92 

1.11 

.83 

1 

4.30 

1.54 

16.82 

4.30 

2.15 

1.30 

5.0 

1.56 

1.43 

.69 

2.08 

3 

1.97 

1.67 

16.82 

4.07 

2.65 

2.07 

12.7 

1.52 

.91 

1.12 

.81 

1 

5.78 

1.59 

61.67 

3.78 

2.70 

2.10 

12.6 

1.60 

.98 

1.14 

.85 

1 

4.74 

1.59 

26.43 

4.74 

2.77 

2.12 

13.0 

1.64 

1.09 

1.06 

1.02 

2 

3.36 

1.61 

37.00 

6.81 

5.52 

4.15 

22.1 

3.13 

2.75 

1.21 

2.27 

3 

2.03 

1.58 

16.82 

4 . 95 

Note:  See  explanatory  notes  at  the  end  of  table  24. 
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Standard  Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

STANDARD  CONSOLIDATED  AREA 


CHICAGO,  ILL. --NORTHWESTERN  INDIANA: 

Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.  SMSA 
NEW  YORK,  N.Y.--NORTHEASTERN  NEW  JERSEY: 

Yc^cAN- n”  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSA-  Newark 
CounUes^N  jatterSOn'Cllft°n"PaSSaiC’  NJ-’  SMSA;  and  Middlesex  a"d  Somerset 


STANDARD  METROPOLITAN  STATISTICAL  AREAS 


AKRON,  OHIO:  Portage  and  Summit  Counties,  Ohio 

ALBANY-SCHENECTADY-TROY,  N.Y.:  Albany,  Rensselaer, 
Saratoga,  and  Schenectady  Counties,  N.Y. 

ALBUQUERQUE,  N,  MEX.:  Coextensive  with  Bernalillo  Countv 
N.  MEX.  3' 

ANAHEIM- SANT  A  ANA-GARDENGROVE,  CALIF.:  Coextensive 
with  Orange  County,  Calif. 

ASHEVILLE,  N.C.:  Coextensive  with  Buncombe  County,  N.C. 

ATLANTA,  GA.:  Clayton,  Cobb,  DeKalb,  Fulton,  and  Gwinnett 
Counties,  Ga. 

AUGUSTA,  GA.-S.C.:  Richmond  County,  Ga.,  and  Aiken  County, 

s  .c . 

BAKERSFIELD,  CALIF.:  Coextensive  with  Kern  County,  Calif. 

BALTIMORE,  MD.:  Baltimore  city  and  Anne  Arundel,  Baltimore, 
Carroll,  Harford,  and  Howard  Counties,  Md. 

BATON  ROUGE,  LA.:  Coextensive  with  East  Baton  Rouge  Parish, 


BILLINGS,  MONT.:  Coextensive  with  Yellowstone  County,  Mont. 

BINGHAMTON,  N.Y. -PA.:  Broome  and  Tioga  Counties,  N.Y  ,and 
Susquehanna  County,  Pa. 

BIRMINGHAM,  ALA.:  Jefferson,  Shelby  and  Walker  Counties 
Ala.  ’ 


of  Suffolk  County  and  parts  of  Essex 
Middlesex,  Norfolk,  and  Plymouth  Counties,  Mass. 


BUFFALO,  N.Y.:  Erie  and  Niagara  Counties,  N.Y. 
CANTON,  OHIO:  Coextensive  with  Stark  County,  Ohio 
CEDAR  RAPIDS,  IOWA:  Coextensive  with  Linn  County,  Iowa 


CLEVELAND  OHIO:  Cuyahoga,  Geauga,  Lake,  and  Medin. 
Counties,  Ohio. 

COLUMBIA,  S.C.:  Lexington  and  Richland  Counties,  S.C. 

C0OhirUS’OHIO:  Delaware,  Franklin,  and  Pickaway  Counties 

CORPUS  CHRISTI,  TEX.:  Nueces  and  San  Patricio  Counties 
1  ex. 

DALLAS,  TEX.:  Collin,  Dallas,  Denton,  Ellis,  Kaufman,  anc 
Rockwall  Counties,  Tex. 

DAYTON,  OHIO:  Greene,  Miami,  Montgomery,  and  Preble 
Counties,  Ohio. 

DECATUR,  ILL.:  Coextensive  with  Macon  County,  Ill. 

DENVER,  COLO.:  Adams,  Arapahoe,  Boulder,  Denver,  and 
Jefferson  Counties,  Colo. 

DES  MOINES,  IOWA:  Coextensive  with  Polk  County,  Iowa 
DETROIT,  MICH.:  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

DUBUQUE,  IOWA:  Coextensive  with  Dubuque  County,  Iowa 

DULUTH-SUPERIOR,  MINN.-WIS.:  St.  Louis  County,  Minn.,  and 
Douglas  County,  Wis. 

EL  PASO,  TEX.:  Coextensive  with  El  Paso  County,  Tex. 

ERIE,  PA.:  Coextensive  with  Erie  County,  Pa. 

EUGENE,  OREG.:  Coextensive  witn  Lane  County,  Oreg. 

FARGO- MOORHEAD,  N.  DAK. -MINN.:  Cass  County,  N.  Dak., 
and  Clay  County,  Minn. 

FLINT,  MICH.:  Genesee  and  Lapeer  Counties,  Mich. 

FORT  SMITH,  ARK.-OKLA.:  Crawford  and  Sebastian  Counties, 
Ark.;  and  LeFlore  and  Sequoyah  Counties,  Okla. 


CHARL  ESTON,  S.C.:  Berkeley  and  Charleston  Counties,  S.C. 
CHAREESTON»  w-  VA-:  Coextensive  with  Kanawha  County, 

CHwTmAN?-0GA’  TENN--GA-:  Hamilton  County,  Tenn.,  and 
Walker  County,  Ga. 

CHICAGO,  ILL.:  Cook,  Du  Page,  Kane,  Lake, McHenry,  and  Will 


CINCINNATI,  OHIO-KY. -IND.:  Clermont,  Hamilton,  and  Warn 
Counties  Ohio;  Boone,  Campbell,  and  Kenton  Counties,  K\ 
and  Dearborn  County,  Ind. 


FORT  WAYNE,  IND.:  Coextensive  with  Allen  County,  Ind. 

FORT  WORTH,  TEX.:  Johnson  and  Tarrant  Counties,  Tex. 
FRESNO,  CALIF.:  Coextensive  with  Fresno  County,  Calif. 

GARY-HAMMOND-EAST  CHICAGO,  IND.:  Lake  and  Porter 
Counties,  Ind. 

GRAND  RAPIDS,  MICH.:  Kent  and  Ottawa  Counties,  Mich. 
GREAT  FALLS,  MONT.:  Coextensive  with  Cascade  County,  Mont. 

GREEN  BAY,  WIS.:  Coextensive  with  Brown  County,  Wis. 

GREENSBORO-WINSTON-SALEM-HIGH  POINT,  N.C.:  Forsyth, 
Guilford,  Randolph,  and  Yadkin  Counties,  N.C. 


1 Statistics  for  the  Boston  SMSA  in  tables  8  and  9  include  retail  stores 


in  all  of  Essex,  Middlesex,  Norfolk,  and  Suffolk  Counties. 
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lEENVILLE,  S.C.:  Greenville  and  Pickens  Counties,  S.C. 

iRTFORD,  CONN.:  Parts  of  Hartford,  Middlesex,  and  Tolland 

I  Counties,  Conn. 

1NOLULU,  HAWAII:  Coextensive  with  Honolulu  County,  Hawaii 

JUSTON,  TEX.:  Brazoria,  Fort  Bend,  Harris,  Liberty,  and 
Montgomery  Counties,  Tex. 

DIANAPOLIS,  IND.:  Boone,  Hamilton,  Hancock,  Hendricks, 
Johnson,  Marion,  Morgan,  and  Shelby  Counties,  Ind. 


vCKSON,  MICH.:  Coextensive  with  Jackson  County,  Mich. 
iCKSON,  MISS.:  Hinds  and  Rankin  Counties,  Miss. 


vCKSONVILLE,  FLA.: 


\LAMAZOO, 

Mich. 


MICH.: 


Coextensive  with  Duval  County,  Fla. 
Coextensive  with  Kalamazoo  County, 


ANSAS  CITY,  MO.-KANS. :  Cass,  Clay,  Jackson,  and  Platte 
Counties,  Mo.,  and  Johnson  and  Wyandotte  Counties,  Kans. 

NOXVILLE,  TENN.:  Anderson,  Blount,  and  Knox  Counties, 

!  Tenn. 

ANCASTER,  PA.:  Coextensive  with  Lancaster  County,  Pa. 

ANSING,  MICH.:  Clinton,  Eaton,  and  Ingham  Counties,  Mich. 

EXINGTON,  Ky.:  Coextensive  with  Fayette  County,  Ky. 

LINCOLN,  NEBR.:  Coextensive  with  Lancaster  County,  Nebr. 

.ITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.:  Pulaski  and 
(  Saline  Counf'es,  Ark. 

OS  ANGELES-LONG  BEACH,  CALIF.:  Coextensive  with  Los 
Angeles  County,  Calif. 


OUISVILLE,  KY.-IND. :  Jefferson  County,  Ky.,  and  Clark  and 
Floyd  Counties,  Ind. 

OWELL,  MASS.:  Lowell  city,  and  Billerica,  Chelmsford, 
Dracut,  Tewksbury,  Tyngsborough,  and  Westford  towns  in 
Middlesex  County,  Mass. 

YNCHBURG,  VA. :  Lynchburg  city,  and  Amherst  and  Campbell 
;  Counties,  Va. 

1ACON,  GA. :  Bibb  and  Houston  Counties,  Ga. 

MEMPHIS,  TENN.-ARK.:  Shelby  County,  Tenn.,  and  Crittenden 
fa  County,  Ark. 

1IAMI,  FLA.:  Coextensive  with  Dade  County,  Fla. 

4ILWAUKEE,  WIS.:  Milwaukee,  Ozaukee,  Washington,  and 
Waukesha  Counties,  Wis. 

flNNE APOLIS-ST.  PAUL,  MINN.:  Anoka,  Dakota,  Hennepin, 
if  Ramsey,  and  Washington  Counties,  Minn. 

/10BILE,  ALA.:  Baldwin  and  Mobile  Counties,  Ala. 
vlONTGOMERY,  ALA.:  Elmore  and  Montgomery  Counties,  Ala. 

vlUNCIE,  IND.:  Coextensive  with  Delaware  County,  Ind. 

(MUSKEGON- MUSKEGON  HEIGHTS,  MICH.:  Coextensive  with 
i  Muskegon  County,  Mich. 

NASSAU-SUFFOLK,  N.Y.:  Nassau  and  Suffolk  Counties,  N.Y.; 
k  established  November  1972. 

NEW  ORLEANS,  LA.:  Jefferson,  Orleans,  St.  Bernard,  and  St. 
f  Tammany  Parishes,  La. 


1 
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NEW  YORK,  N.Y. :  New  York  City,  Rockland  and  Westchester 
Counties,’  N.Y.;  as  redefined  November  1972. 

NEWARK,  N.J.:  Essex,  Morris,  and  Union  Counties,  N.J. 

NEWPORT  NEWS-HAMPTON,  VA.:  Newport  News  and  Hampton 
cities,  and  York  County,  Va. 

NORFOLK- PORTSMOUTH,  VA.:  Chesapeake,  Norfolk,  Ports¬ 
mouth,  and  Virginia  Beach  cities,  Va. 

OKLAHOMA  CITY,  OKLA.:  Canadian,  Cleveland,  and  Oklahoma 
Counties,  Okla. 

OMAHA,  NEBR. -IOWA:  Douglas  and  Sarpy  Counties,  Nebr.,  and 
Pottawattamie  County,  Iowa 

ORLANDO,  FLA.:  Orange  and  Seminole  Counties,  Fla. 

PATE RSON-CLIFTON- PASSAIC,  N.J.:  Bergen  and  Passaic 
Counties,  N.J. 

PEORIA,  ILL.:  Peoria,  Tazewell,  and  Woodford  Counties,  Ill. 

PHILADELPHIA,  PA.-N.J.:  Bucks,  Chester,  Delaware,  Mont¬ 
gomery,  and  Philadelphia  Counties,  Pa.;  and  Burlington, 
Camden,  and  Gloucester  Counties,  N.J. 

PHOENIX,  ARIZ.:  Coextensive  with  Maricopa  County,  Ariz. 

PITTSBURGH,  PA.:  Allegheny,  Beaver,  Washington,  and  West¬ 
moreland  Counties,  Pa. 

PORTLAND,  MAINE:  Portland,  South  Portland,  and  Westbrook 
cities,  and  Cape  Elizabeth,  Cumberland,  Falmouth,  Gorham, 
Scarborough,  and  Yarmouth  towns  in  Cumberland  County, 
Maine 

PORTLAND,  OREG.  -  WASH. :  Clackamas,  Multnomah,  and  Wash¬ 
ington  Counties,  Oreg.,  and  Clark  County,  Wash. 

PROVIDENCE-PAWTUCKET- WARWICK,  R.I.-MASS.:  Bristol 
County  and  parts  of  Kent,  Newport,  Providence,  and  Wash¬ 
ington  Counties,  R.I.:  parts  of  Bristol,  Norfolk,  and  Worces¬ 
ter  Counties,  Mass. 

RALEIGH,  N.C.:  Coextensive  with  Wake  County,  N.C. 

READING,  PA.:  Coextensive  with  Berks  County,  Pa. 

RICHMOND,  VA.:  Richmond  city,  and  Chesterfield,  Hanover, 
and  Henrico  Counties,  Va. 

ROANOKE,  VA. :  Roanoke  and  Salem  cities,  and  Roanoke 
County,  Va. 

ROCHESTER,  N.Y.:  Livingston,  Monroe,  Orleans,  and  Wayne 
Counties,  N.Y. 

SACRAMENTO,  CALIF.:  Placer,  Sacramento,  and  Yolo  Coun¬ 
ties,  Calif. 

ST.  JOSEPH,  MO.:  Coextensive  with  Buchanan  County,  Mo. 

ST.  LOUIS  MO.-ILL. :  St.  Louis  city,  and  Franklin,  Jefferson, 

St.  Charles,  and  St.  Louis  Counties,  Mo.;  and  Madison  and 
St.  Clair  Counties,  Ill. 

SALEM,  OREG.:  Marion  and  Polk  Counties,  Oreg. 

SALT  LAKE  CITY,  UTAH:  Davis  and  Salt  Lake  Counties,  Utah 

SAN  ANTONIO,  TEX.:  Bexar  and  Guadalupe  Counties,  Tex. 

bnN  BERNARDINO- RIVERSIDE -ONTARIO,  CALIF.:  Riverside 
and  San  Bernardino  Counties,  Calif. 
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SAN  DIEGO,  CALIF.:  Coextensive  with  San  Diego  County,  Calif. 


SAM3FrlAfJCISp0"0AKLAND’  CALIF‘:  Alameda>  Contra  Costa, 
Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 


SAN  JOSE,  CALIF.:  Coextensive  with  Santa  Clara  County,  Calif. 
SAVANNAH,  GA.:  Coextensive  with  Chatham  County,  Ga. 
SCRANTON,  PA.:  Coextensive  with  Lackawanna  County,  Pa. 


S!  WashE  EVERETT’  WASH-:  KinS  and  Snohomis  Counties, 


SHREVEPORT,  LA.:  Bossier  and  Caddo  Parishes,  La. 


(^Cou n ty ^ Nebr)WA~NEBR" ''  Woodbury  c°unty,  Iowa,  and  Dakota 


SI°sU?DakALLS’  S‘  DAK':  Coextensive  with  Minnehaha  County, 


SOUTH  BEND,  IND.:  Marshall  and  St.  Joseph  Counties,  Ind. 
SPOKANE,  WASH.:  Coextensive  with  Spokane  County,  Wash. 
SPRINGFIELD,  ILL.:  Coextensive  with  Sangamon  County,  Ill. 
SPRINGFIELD,  MO.:  Coextensive  with  Greene  County,  Mo. 


SPRINGFIELD,  OHIO:  Coextensive  with  Clark  County,  Ohio 


STOCKTON,  CALIF.:  Coextensive  with  San  Joaquin  County, 


SYRACUSE,  N.Y.:  Madison,  Onondaga,  and  Oswego  Counties, 


TACOMA,  WASH.:  Coextensive  with  Pierce  County,  Wash. 


TACoPumieIRFlaETERSBURG’  FLA-:  HillsborouSh  a"d  PtneU. 


TOLEDO,  OHIO-MICH.:  Lucas  and  Wood  Counties,  Ohio  am 
Monroe  County,  Mich. 
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1973  DATA  ON  EMPLOYMENT,  PAYROLLS,  AND  REPORTING  UNITS. 


County  Business  Patterns  presents  intercensal  data  on 
employment,  number  and  employment-size  of  reporting 
units,  and  taxable  payrolls  by  2-and  4-digit  levels  of  the 
Standard  Industrial  Classification  (SIC)  for  States, 
standard  metropolitan  statistical  areas  (SMSA's),  and 
counties.  This  annual  series  includes  a  separate  paper- 
bound  report  for  the  United  States,  each  State,  The 
District  of  Columbia,  and  outlying  areas  (Puerto  Rico, 
American  Samoa,  Guam,  and  the  Virgin  Islands). 


The  individual  State  reports  present  data  by  detailed 
industry  (4-digit  SIC)  level  for  States  and  counties  and 
by  major  industry  group  (2-digit  SIC)  for  SMSA's.  Also 
included,  by  major  industry  group,  are  data  on  the 
number  of  employees,  by  employment-size  class;  the 
number  of  reporting  units  with  500  or  more  employees, 
by  employment-size  class;  the  number  of  reporting  units, 
employees,  and  taxable  payroll  of  administrative  and 
auxiliary  units. 

The  U.S.  Summary  includes  data  by  detailed  industry 
(4-digit  SIC)  level  for  the  United  States  and  by  major 
group  (2-digit  SIC)  for  each  State.  Also  included  are 
totals  of  the  data  items  for  each  county  and  SMSA. 


CBP  is  a  standard  reference  source  of  small-area  data  for 
businessmen,  market  researchers,  and  industrial  and  civic 
planners. 

CBP  data  are  especially  useful  for: 

Analyzing  market  potentials 

Determining  location  and  size  of  sales  territories 

Establishing  sales  quotas  and  advertising  budgets 

Locating  production,  marketing,  and  service  facili¬ 
ties. 

DATA  IN  OTHER  FORMATS 

Published  CBP  data,  by  county  and  by  industry,  will  be 
available  at  cost,  on  computer  tapes.  Inquiries  should  be 
addressed  to  Chief,  Economic  Surveys  Division,  Bureau 
of  the  Census,  Washington,  D.C.  20233. 

The  reports  described  in  this  order  form  are  also 
available  in  microfiche  form.  For  further  infor¬ 
mation,  contact:  Library,  Bureau  of  the  Census, 
Washington,  D.C.  20233. 
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ANNUAL  SALES 


Year-to-Year  Comparisons 

All  Retail  Stores— Sales  of  all  retail  stores  in  the  United 
States  were  estimated  at  $584  billion  in  1975,  an  increase  of  9 
percent  over  1974  sales.  Sales  of  nondurable  goods  stores  in¬ 
creased  9  percent  over  the  previous  year,  while  durable  goods 
stores  showed  an  8-percent  increase  over  the  previous  year. 

All  major  kinds  of  business  showed  percentage  increases  in 
comparison  with  1974  levels.  Eating  and  drinking  places,  in  the 
nondurable  goods  category,  had  the  largest  increase  (14  per¬ 
cent);  gasoline  service  stations  and  food  stores  each  showed  a 
10-percent  increase.  Drug  and  proprietary  stores  and  apparel 
and  accessory  stores  each  showed  an  8-percent  increase.  Follow¬ 
ing  the  general  upward  trend  was  the  general  merchandise  group 
with  nonstores  and  liquor  stores  each  showing  an  increase  of  7 
percent.  In  the  durable  goods  category,  automotive  dealers 


showed  a  10-percent  increase;  while  building  materials,  hard-l 
ware  and  farm  equipment  dealers  were  up  5  percent.  Furniture,! 
home  furnishings,  and  equipment  stores  showed  a  2-percent| 
increase  from  last  year. 

Multiunit  Organizations— Annual  sales  of  organizations! 
operating  1 1  or  more  retail  stores  showed  an  increase  of  8  pen 
cent  over  1974  for  all  kinds  of  business.  A  sales  gain  of  8  per-| 
cent  over  1974  was  shown  by  nondurable  goods  stores,  while 
sales  of  durable  goods  stores  showed  a  gain  of  4  percent.  Ir 
the  durable  goods  category,  tire,  battery,  accessory  dealers  in-j 
creased  4  percent  compared  with  1974.  In  the  nondurable  good^ 
category,  the  largest  increase  (10  percent)  was  reported  by  dru£ 
and  proprietary  stores.  Food  stores,  the  general  merchandise 
group  with  nonstores,  apparel  and  accessory  stores,  and  liquo^ 
stores  reported  increases  of  9,  7,  6,  and  5  percent,  respectively. 


Table  1.  Estimated  Sales  of  All  Retail  Stores  in  the  United  States,  by  Kind  of  Business:  1975  and  1974 

(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 

change 

Kind  of  business 

1975 

1974 

Percent* 

change! 

Retail  stores,  total . 

584,423 

537,782 

+9 

Men's,  boys'  wear  stores3 . 

6  )  085 

5)668 

Men's,  boys'  clothing,  furnishings 

Total  (excluding  automotive  group).. 

482,318 

444,693 

+8 

stores . 

5,983 

5,565 

Women’s  apparel,  accessorv  stores4 . 

10,396 

9,551 

Women's  ready-to-wear  stores . 

8,972 

8,118 

+  ]■ 

Durable  goods  stores,  total . 

180,725 

167,313 

+8 

4 

Nondurable  goods  stores,  total . 

403*698 

370) 469 

+9 

4^123 

3)979 

Furniture,  home  furnishings,  and  equipment 

Food  stores,  total . 

131,723 

119, 763 

+10 

Grocery  stores . 

199  666 

l 1 1  ^47 

+LQ 

Meat  and  fish  (seafood)  markets . 

3,087 

2*948 

+5 

1  1  Oft  7 

1  0  9A9 

l)455 

1  )445 

+1 

Household  appliance  stores . 

5,083 

5,236 

-1 

Eating  and  drinking  places . 

47,514 

41,840 

+14 

Eating  places . 

39*489 

34*139 

+16 

Building  materials,  hardware,  farm  equipment 

Restaurants,  lunchrooms,  cafeterias . 

31^446 

27^094 

+16 

dealers,  total . 

34,204 

32,547 

+1 

Drinking  places . 

8*025 

7*701 

+4 

Building  materials  and  hardware,  total5... 

23,974 

23,491 

Lumber  and  other  bldg,  materials  dealers5 

18,202 

18,328 

- 1 

Hardware  stores . 

5,772 

5,163 

+il 

General  merchandise  group  with  nonstores1... 

95,402 

89,286 

+7 

General  merchandise  group  without  non- 

Automotive  dealers,  total . 

102,105 

93,089 

+11 

stores  (except  department  stores  mail 

Passenger  car,  other  automotive  dealers... 

93,046 

84,773 

+il 

order) 1 . 

88,544 

82,535 

+7 

Department  stores  and  miscellaneous 

Passenger  car  dealers  (franchised).... 

79’,  884 

72)053 

+11 

general  merchandise  stores . 

73,429 

67,982 

+8 

9,059 

8,316 

+9 

Department  stores . 

60^719 

55 | 871 

+9 

Variety  stores . 

9,120 

8,714 

+5 

43  rqs 

39  910 

+LQ 

Mail-order  houses  (department  stores 

Drug  and  proprietary  stores . 

18 ) 098 

16)785 

+8 

merchandise) 2 . 

5,995 

5,839 

+3 

10,974 

10,285 

+7 

Note:  Measures  of  sampling  variability  are  provided  on  page  18.  U.S.  and  group  totals  include  kinds  of  business  not  shown  separately. 

1  Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from 
mail  order. 

2 Includes  sales  made  by  mail-order  catalog  desks  located  within  department  stores  of  mail-order  firms. 

3  Includes  men's,  boys'  clothing  and  furnishing  stores,  and  custom  tailors. 

4 Includes  women’s  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 

5  Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 

6 Includes  both  franchised  and  nonf ranchised  car  dealers. 
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Table  2.  Estimated  Sales  of  Retail  Stores  of  Organizations  Operating  11  or  More  Retail  Stores  (Group  II)  in  the 

United  States,  by  Kind  of  Business:  1975  and  1974 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 

change 

Kind  of  business 

1975 

1974 

Percent 

change 

Retail  stores,  total . 

183,076 

169,434 

+8 

Apparel  and  accessory  stores,  total . , 

6,834 

6,428 

+6 

Women's  apparel,  accessory  stores2......,. 

2,598 

2,390 

+9 

Durable  goods  stores,  total . 

10,275 

9,907 

+4 

Nondurable  goods  stores,  total . 

172,801 

159,527 

+8 

Shoe  stores . 

1,806 

+12 

Food  stores,  total . 

69,324 

63,437 

+9 

Grocery  stores . 

68,432 

62,614 

+9 

Tire,  battery,  accessory  dealers . 

2,251 

2,168 

+4 

General  merchandise  group  with  nonstores1 . 

75,629 

70,597 

+7 

General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

72,339 

67,289 

+8 

Department  stores  and  miscellaneous 

Drug  and  proprietary  stores . 

7,103 

6,451 

+10 

general  merchandise  stores . . . 

59,147 

54,693 

+8 

Department  stores . 

54,159 

49 , 802 

+9 

Variety  stores . 

7,355 

6,988 

+5 

2,419 

2,305 

Note:  U.S.  and  group  totals  include  kinds  of  businesses  not  shown  separately.  See  page  17  for  definition  of  Group  II. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail 


includes  women's  ready-to-wear,  accessory  stores,  specialty  shops,  furriers,  and  other  women's  apparel  stores. 


Figure  1.  Estimated  Sales  of  Retail  Stores  of  Organizations  Operating  11  or  More  Retail  Stores 
(Group  II),  by  Selected  Kinds  of  Business:  1975  and  1974 
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Percentages  represent  Group  I!  store  sales  as 
percent  of  all  retail  stores  for  selected  kinds 
of  business.  For  all  kinds  of  business  com¬ 
bined,  Group  II  store  sales  for  1975  were  31 
percent  of  the  total.  1974  Group  II  sales 
were  32  percent  of  the  total. 
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Sales  by  Selected  Geographic  Areas 

For  the  four  geographic  regions,  year-to-year  increases  were 
somewhat  varied.  The  largest  increase,  12  percent,  was  reported 
in  the  West;  the  smallest,  6  percent,  in  the  Northeast.  The  North 
Central  matched  the  year-to-year  increase  for  the  United  States 
as  a  whole  at  9  percent,  whi^e  the  South  increased  8  percent.  In 
the  nondurable  goods  category,  the  West  increased  12  percent 
from  1974;  followed  by  the  South,  10  percent;  the  North 
Central,  8  percent;  and  the  Northeast,  7  percent.  For  durable 
goods,  the  North  Central  and  the  West  each  showed  an 
11-percent  increase;  the  South,  6  percent;  and  the  Northeast,  5 
percent. 

Within  the  four  regions,  year-to-year  increases  of  the  nine 
geographic  division  s  ranged  from  a  high  of  12  percent  each  for 


the  Mountain  and  Pacific  to  a  low  of  6  percent  each  for  the  New 
England  and  Middle  Atlantic.  (See  table  7  for  data  on  all  divi¬ 
sions.) 

For  the  nine  standard  metropolitan  statistical  areas  for  which 
total  sales  are  shown,  year-to-year  increases  ranged  from  a  high 
of  13  percent  for  the  San  Francisco-Oakland,  Calif.,  SMSA  to 
low  of  1  percent  for  the  New  York,  N.Y.,  SMSA  (including 
Nassau-Suffolk  SMSA).  Other  SMSA  increases  are  as  follows; 
Chicago,  up  6  percent;  Los  Angeles,  up  7  percent;  Philadelphia] 
up  10  percent;  and  Detroit,  up  5  percent. 

Of  the  1 5  large  States  for  which  separate  estimates  are  pro 
vided  (table  6),  Texas,  which  was  up  13  percent,  had  the  larges] 
year-to-year  increase.  California  and  Ohio  had  12  and  11  per) 
cent,  respectively.  Florida  showed  a  decline  of  1  percent. 


Table  3.  Estimated  Sales  of  All  Retail  Stores,  by  Geographic  Region  and  Kind  of  Business:  1975  and  1974 

(Millions  of  dollars) 


The  Northeast 

The 

North  Central 

The  South 

Kind  of  business 

1975 

1974 

Percent 

change 

19  75 

1974 

Percent 

change 

1975 

19  74 

Percent 

change 

Retail  stores,  total . 

126,343 

119,105 

+6 

170,557 

156,825 

+9 

177,239 

163,498 

+8 

Durable  goods  stores,  total . 

33,463 

31,927 

+5 

54,241 

48,979 

+11 

58,666 

55,586 

+6 

Nondurable  goods  stores,  total.... 

92,880 

87,178 

+7 

116,316 

107,846 

+8 

118,573 

107,912 

+10 

Food  stores,  total . 

32,038 

29,867 

+7 

34,292 

31,361 

+9 

40,925 

36,881 

+11 

Grocery  stores . 

28,102 

26,156 

+7 

32,317 

29,462 

+10 

39,222 

35,376 

+11 

Eating  and  drinking  places . 

10,687 

9,784 

+9 

14,742 

13,295 

+  11 

11,053 

9,750 

+13 

GAF,1  total . 

General  merchandise  group  with 

33,844 

32,139 

+5 

41,809 

39,497 

+6 

45 , 204 

43,018 

+5 

nonstores2 . , 

20,895 

19 , 744 

+6 

27,693 

26,296 

+5 

28,962 

27,177 

+  7 

Department  stores . 

13,996 

13,064 

+7 

17,513 

16,265 

+8 

17,075 

15,638 

+9 

Apparel  and  accessory  stores,  total... 
Furniture,  home  furnishings,  and 

7,445 

6,846 

+9 

7,033 

6,492 

+8 

7,793 

7,379 

+6 

equipment  stores,  total . 

5,504 

5,549 

-1 

7,083 

6,709 

+6 

8,449 

8,462 

0 

Building  materials,  hardware,  farm 

equipment  group . 

4,593 

4,698 

-2 

12,852 

11,768 

+9 

10,636 

10,603 

0 

Automotive  dealers,  total . 

(S) 

(S) 

(S) 

29,756 

26,617 

+12 

34,274 

31,813 

+8 

Gasoline  service  stations . 

8,460 

8,205 

+3 

12,940 

11,859 

+9 

13,836 

12,398 

+12 

Drug  and  proprietary  stores . 

3,562 

3,329 

+7 

4,830 

4,531 

+  7 

6,029 

5,340 

+  13 

The  West 


1975 


110,284 

34,355 

75,929 

24,468 

23,025 


17,852 

12,135 

4,478 

5,087 


1974 


98,354 

30,821 

67,533 

21,654 

20,353 


16,069 

10,904 

4,147 

4,824 


(S) 

(S) 

7,448 

3,585 


Percent | 
change 


+i:| 


Note:  Estimates  are  based  on  a  sample.  See  sampling  variabilities  on  page  18.  Totals  include  data  for  kinds  of  business  not  shown  separately. 
States  in  geographic  regions  are  shown  on  page  28. 

S  Not  shown  because  of  high  sampling  variability. 

Stores  in  the  general  merchandise  (including  all  nonstores),  apparel .. .accessory,  and  furniture,  home  furnishings .. .equipment  groups;  these 
stores  specialize  in  department  store  types  of  merchandise. 

Nonstores  are  establishments  primarily  selling  merchandise  through  coin-operated  vending  machines,  by  house-to-house  canvass,  and  from  mail 
order. 
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Table  4.  Estimated  Sales  of  All  Retail  Stores  by  Selected  Kinds  of  Business  for  Standard  Consolidated  Areas  and  Specified 

Standard  Metropolitan  Statistical  Areas:  1975  and  1974 


(Millions  of  dollars) 


Statistical  area 

1975 

1974 

Percent 

change 

Statistical  area 

STANDARD  CONSOLIDATED  AREAS1 

STANDARD  METROPOLITAN  STATISTICAL  AREAS1-- Con. 

Chicago,  Ill. -Northwestern  Indiana,  total . 

23,170 

21,864 

+6 

16,634 

15,857 

7,474 

+5 

+1 

1  GAF2 . 

7^524 

New  York,  N.Y. — Nassau-Suffolk,  N.Y.,  total.... 

Nondurable  goods  stores . 

New  York,  N.Y. -Northeastern  New  Jersey,  total. 

38,086 

36,925 

+3 

GAF2 . . . 

Nondurable  goods  stores . 

28,669 

28,001 

+2 

1  GAF2 . . . . . 

11,731 

11,168 

+5 

GAF2 . 

STANDARD  METROPOLITAN  STATISTICAL  AREAS1 

New  York,  N.Y.  .  total . ,.T 

Nondurable  goods  stores . 

1,469 

2,507 

_ 

GAF2 . 

Boston,  Mass..  GAF2 . 

2,389 

+5 

Nondurable  goods  stores . 

1  Chicago,  Ill.,  total . 

21,239 

20,098 

14,609 

7,082 

1,449 

1,645 

+6 

GAF2 . 

Nondurable  goods  stores . 

15,363 

+5 

GAF2 . 

7,104 

1  5  OR 

0 

+4 

Nondurable  goods  stores... . 

Dallas.  Tex. .  GAF2 . 

1,734 

GAF2 . 

St.  Louis,  Mo. -Ill.,  total..... . 

Detroit,  Mich.,  total . 

10,981 

7,607 

10,461 

7,324 

+3 

Nondurable  goods  stores . 

+4 

GAF2 . 

GAF2 . 

3,234 

1  979 

3,167 

1,716 

+2 

+12 

San  Francisco-Oakland,  Calif.,  total . 

Nondurable  goods  stores . 

1  Kansas  City,  Mo.-Kans.,  GAF2 . 

1,681 

1,576 

+7 

GAF2 . 

1  Los  Angeles-Long  Beach,  Calif.,  total . 

19,895 

18,663 

+7 

Nondurable  goods  stores . . 

14,660 

6,044 

13,693 

5,609 

+7 

GAF2 . 

+8 

GAF2 . . 

1975 

1974 

Percent 

change 

1,763 

1,685 

+5 

26,078 

25,702 

+1 

19,766 

19,619 

+1 

8,159 

7,960 

+2 

7,145 

6,781 

+5 

5,091 

4,848 

+5 

1,944 

1,880 

+3 

18,933 

18,921 

0 

14,675 

14,771 

-1 

6,215 

6,080 

+2 

12,411 

11,239 

+10 

9,168 

8,235 

+11 

3', 652 

3,253 

+12 

6, 6' 44 

6,100 

+9 

5,0.71 

4,622 

+9 

1,93.9 

1,788 

+8 

6,111 

5,731 

+7 

4,144 

3,850 

+8 

1,653 

1,573 

+5 

8,941 

7'. 941 

+13 

6,611 

5,  798 

+14 

2,507 

2,2’23 

+13 

8,828 

8,060 

+9 

6,228 

5,684 

+10 

2,244 

2,117  | 

+6 

Note:  Sampling  variabilities  are  shown  on  page  19.  Statistics  for  the  Boston  SMSA  include  retail  stores  in  all  of  Essex,  Middlesex,  Norfolk  »  and 
|  Suffolk  counties. 

1  Definitions  of  standard  consolidated  areas  and  standard  metropolitan  statistical  areas  are  listed  on  page  27. 

2Stores  in  the  general  merchandise,  apparel,  and  furniture  and  appliance  groups;  these  stores  specialize  in  department  store  types  of  merchandi.se. 


Per  Capita  Sales 


Per  capita  sales  in  the  United  States  in  1975  totaled  $2,764 
as  compared  with  $2,565  in  1974,  an  increase  of  8  percent. 
Sales  of  nondurable  goods  stores  were  $1,909  per  capita  in 
1975,  reflecting  an  8-percent  increase  in  sales  per  person  over 
the  $1,767  in  1974.  The  largest  percent  increase  in  the  non¬ 
durable  goods  category  was  12  percent  in  eating  and  drinking 
places  where  per  capita  sales  increased  from  $200  in  1974  to 
$225  in  1975.  This  was  followed  by  a  9-percent  rise  in  both 
food  stores  and  gasoline  service  stations;  an  8-percent  increase  in 
drug  and  proprietary  stores;  a  7-percent  increase  in  apparel  and 
accessory  stores;  and  a  6-percent  increase  over  last  year  in  the 
general  merchandise  group  with  nonstores. 


Per  capita  sales  of  durable  goods  stores  in  1975  increased  7 
percent  above  the  1974  level,  from  $798  to  $855.  The  largest 
percent  increase  was  9  percent  in  automotive  dealers  where  per 
capita  sales  increased  from  $444  in  1974  to  $483  in  1975. 
Building  materials,  hardware,  farm  equipment  dealers  gained  5 
percent  and  furniture,  home  furnishings,  and  equipment  stores 
advanced  2  percent  from  $122  in  1974  to  $124  in  1975. 

The  North  Central  was  the  highest  among  the  four  regions  in 
per  capita  retail  sales  in  1975  with  $2,966,  as  compared  with 
$2,733  in  1974,  an  increase  of  9  percent.  This  was  followed  by 
the  West  with  $2,954  per  capita  in  1975,  reflecting  a  10-percent 
increase  over  the  $2,680  in  1974.  The  South  showed  a  7-percent 
increase  with  $2,635  in  1975  and  $2,466  in  1974,  and  the 
Northeast,  with  $2,560  for  1975  and  $2,415  for  1974  showed  a 
6-percent  increase. 


Table  5.  Per  Capita  Sales  of  All  Retail  Stores  in  the  United  States,  by  Geographic  Region  and  Kind 

1975  and  1974 


of  Business: 


(Amounts  in  dollars) 


Uni 

ted  Sta 

tes1 

Northeast 

1 

North  Central1 

South1 

West 1 

Kind  of  business 

1975 

1974 

Percent 

change 

1975 

1974 

Percent 

change 

1975 

1974 

Percent 

change 

1975 

1974 

Percent 

change 

1975 

1974 

Percent  1 
change  “ 

Retail  stores,  total . 

2,764 

2,565 

+8 

2,560 

2,415 

+6 

2,966 

2,733 

+9 

2,635 

2,466 

+  7 

2,954 

2,680 

+  10  I 

Total  (excluding  auto- 

motive  group) . 

2,281 

2,121 

+8 

(S) 

(S) 

(S) 

2,449 

2,269 

+8 

2,125 

1  ,986 

+  7 

(S) 

(S) 

(S)  I 

Durable  goods  stores . 

855 

798 

+7 

6  78 

647 

+5 

943 

854 

+10 

872 

838 

+4 

920 

840 

+10  I 

Nondurable  goods  stores.. 

1,909 

1,76  7 

+8 

1,882 

1,768 

+6 

2,023 

1,879 

+8 

1,763 

1,628 

+8 

2,034 

1,840 

+n  1 

Food  stores . 

623 

571 

+9 

649 

606 

+7 

596 

547 

+9 

608 

556 

+9 

655 

590 

+n  I 

Grocery  stores . 

580 

531 

+9 

569 

530 

+7 

562 

513 

+10 

583 

534 

+9 

617 

555 

+n  1 

Eating  und  drinking  places . 

225 

200 

+12 

217 

198 

+10 

256 

232 

+10 

164 

147 

+12 

267 

246 

+9  I 

GAF2 . 

702 

667 

+5 

686 

652 

+5 

727 

688 

+6 

6  73 

649 

+4 

734 

682 

+  8  1 

General  merchandise  group3... 

451 

426 

+6 

423 

400 

+6 

482 

458 

+5 

431 

410 

+5 

478 

438 

+'9  1 

Department  stores . 

287 

266 

+8 

284 

265 

+  7 

305 

283 

+8 

254 

236 

+8 

325 

297 

+s>  I 

Apparel  and  accessory  stores... 

127 

119 

+7 

151 

139 

+9 

122 

113 

+8 

116 

111 

+5 

120 

113 

+6  1 

Furniture,  home  furnishings, 

and  equipment  stores . 

124 

122 

+2 

112 

113 

-1 

123 

117 

+5 

126 

128 

-2 

136 

131 

+4  1 

Building  materials,  hardware, 

farm  equipment  dealers . 

162 

155 

+5 

93 

95 

-2 

223 

205 

+9 

158 

160 

-1 

(S) 

(S) 

(S)  1 

Automotive  dealers . 

483 

444 

+9 

(S) 

(S) 

(S) 

517 

464 

+11 

510 

480 

+6 

(S) 

(S) 

(S)  1 

Gasoline  service  stations . 

208 

190 

+9 

171 

166 

+3 

225 

207 

+9 

206 

187 

+10 

232 

203 

+14  1 

Drug  and  proprietary  stores.... 

86 

80 

+8 

72 

68 

+6 

84 

79 

+6 

90 

81 

+11 

98 

98 

0  1 

S  Not  shown  because  of  high  sampling  variability. 

1  Data  based  on  civilian  population  estimates  as  of  July  1. 

2Stores  in  the  general  merchandise,  apparel,  and  furniture  and  appliance  groups;  these  are  stores  specializing  in  department 
erchandise. 

3  Includes  nonstores. 


store  types  of 


Figure  2.  Per  Capita  Sales  of  All  Retail  Stores  in  the  United  States,  by  Geographic  Region: 

1975  and  1974 
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Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Reports  and  Current  Population  Report, 
Series  P-25,  No.  615,  November  1975. 


Table  6.  Estimated  Annual  and  Per  Capita  Sales  of  All  Retail  Stores  for  Specified  Large  States:  1975  and  1974 


State 


California,  total . 

Nondurable  goods  stores. 
GAF2 . 

Florida,  total . 

Nondurable  goods  stores. 

Illinois,  total . 

Nondurable  goods  stores. 
GAF  2 . 

Indiana,  total . 

Massachusetts,  total . 

Nondurable  goods  stores. 

Michigan,  total . 

Nondurable  goods  stores. 

Minnesota,  total . 

Missouri,  total . 

New  Jersey,  total . 

Nondurable  goods  stores., 

New  York,  total . . 

Nondurable  goods  stores. , 
GAF2 . 

North  Carolina,  total . 

Ohio,  total . 

Nondurable  goods  stores.. 

Pennsylvania,  total . 

Nondurable  goods  stores. . 
GAF2 . 

Texas,  total . 

Nondurable  goods  stores.. 

Wisconsin,  total . 


Note:  Estimates  are  based  on  a  sample, 

r 

Revised. 

xData  based  on  civilian  population  estimates  as  of  July  1. 


See  sampling  variabilities  on  page  20. 


(mi 

Annual  sales 
llions  of  doll 

ars) 

Per  capita  sales1 
(dollars) 

1975 

1974 

Percent 

change 

1975 

1974r 

Percent 

change 

61,611 

55,006 

+  12 

2,948 

2,673 

+10 

43 , 776 

38,976 

+12 

2,095 

1,894 

+1  i 

16,304 

14,766 

+10 

780 

718 

+9 

23, 798 

24,018 

-1 

2,879 

3,001 

16,650 

16,433 

+1 

2,015 

2  \  053 

-2 

33,643 

31,086 

+8 

3,029 

2,795 

+8 

22,948 

21,449 

+  7 

2,066 

1,929 

+7 

9,493 

9,182 

+3 

855 

826 

+4 

16,101 

14,775 

+9 

3,037 

2,787 

+9 

15,129 

14,202 

+7 

2,602 

2,455 

+6 

11,227 

10,421 

+8 

1,931 

1,802 

+7 

23,964 

22,775 

+5 

2,621 

2,502 

+5 

16,357 

15,604 

+5 

1,789 

1,714 

+4 

10,967 

10,053 

+9 

2,796 

2,576 

+9 

14,177 

12,881 

+10 

2,992 

2,715 

+10 

19,636 

18,056 

+9 

2,694 

2,476 

+9 

14,293 

13,230 

+8 

1,961 

1,815 

+8 

43,695 

42,393 

+3 

2,415 

2,346 

+3 

32,411 

31,497 

+3 

1,791 

1,743 

+3 

12,386 

11,904 

+4 

685 

659 

+4 

12,935 

11,740 

+10 

2,418 

2,225. 

+9 

30,548 

27,482 

+11 

2,843 

2,561 

+  11 

22,600 

20,088 

+13 

2,103 

1,872 

+12 

30,869 

28,207 

+9 

2,612 

2,385 

+10 

22,513 

20,338 

+11 

1,905 

1,  719 

+11 

8,176 

7,621 

+  7 

692 

644 

+7 

35,521 

31,415 

+13 

2,940 

2,649 

+  11 

23,051 

20,288 

+14 

1,908 

1,711 

+12 

13,133 

12,307 

+  7 

2,852 

2,697 

+6 

-  Stores  in  general 

these  are  stores  specializing  in  department  store  types  of  merchandise. 


merchandise,  apparel,  and  furniture  and  appliance  groups; 


Figure  3.  Per  Capita  Sales  of  Selected  Kinds  of  Business  of  All  Retail  Stores  in  the  United  States- 

1975  and  1974 
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Percentages  represent  per  capita  sales 
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IMonstores 
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and 

Accessory  Hardware,  Furnish- 

Stores  Farm  ings,  and 

Equip.  Equip. 

Dealers  Stores 


Building  Furniture,  Drug  and 
Materials,  Home  Proprietary 

Stores 


Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Reports  and  Current  Population  Report, 
Series  P-25,  No.  615,  November  1975. 


Table  7.  Estimated  Annual  and  Per  Capita  Sales  of  All  Retail  Stores,  by  Geographic  Division  and  Kind  of  Business: 

1975  and  1974 


Geographic  division  and  kind  of  business 


New  England  Division,  total. 

Durable  goods  stores. 

Nondurable  goods  stores. 

Food  stores. 

GAF,2  total. 

Gasoline  service  stations. 

Middle  Atlantic  Division,  total. 

Durable  goods  stores. 

Nondurable  goods  stores. 

Eating  and  drinking  places. 

GAF,2  total. 

General  merchandise  group  with  nonstores. 
Apparel  and  accessory  stores. 

Gasoline  service  stations. 

Drug  and  proprietary  stores. 

East  North  Central  Division,  total. 

Durable  goods  stores. 

Nondurable  goods  stores. 

Food  stores. 

Eating  and  drinking  places. 

GAF,2  total. 

General  merchandise  group  with  nonstores. 
Apparel  and  accessory  stores. 

Gasoline  service  stations. 

Drug  and  proprietary  stores. 

West  North  Central  Division,  total. 

Durable  goods  stores. 

Nondurable  goods  stores. 


Food  stores. 
GAF,2  total. 


General  merchandise  group  with  nonstores. 
Gasoline  service  stations . 


South  Atlantic  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores...... 


Eating  and  drinking  places . 

GAF,2  total . 

General  merchandise  group  with  nonstores. 

Apparel  and  accessory  stores . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


East  South  Central  Division,  total. 
Nondurable  goods  stores . 


Food  stores . 

gaf, 2  total . "!!!!!!!!!””!!" 

General  merchandise  group  with  nonstores. 


West  South  Central  Division,  total. 

Durable  goods  stores . 

Nondurable  goods  stores. ....... . 


Food  stores . 

GAF, 2  total . 

General  merchandise  group  with  nonstores. 


Mountain  Division,  total.. 
Nondurable  goods  stores. 


Food  stores . 

GAF,2  total . 

General  merchandise  group  with  nonstores. 


Pacific  Division,  total... 
Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores ................. 

Eating  and  drinking  places . 

GAF,2  total . 

General  merchandise  group  with  nonstores. 
Gasoline  service  stations . 


Annual  sales 
(millions  of  dollars) 

1975 

1974 

Percent 

change 

.  32,143 

30,449 

+6 

8,480 

8,336 

+2 

23,663 

22,113 

+7 

.  8,215 

7,310 

+12 

7,896 

7,723 

+2 

2,342 

2,386 

-2 

94,200 

88,656 

+6 

24,983 

23,591 

+6 

69,217 

65 , 065 

+6 

8,373 

7,562 

+11 

25,948 

24,416 

+6 

16,187 

15,292 

+6 

5,500 

5,033 

+9 

6,118 

5,819 

+5 

2,592 

2,460 

+5 

117,389 

108,425 

+8 

35,204 

32,226 

+9 

82,185 

76,199 

+8 

24,982 

22,760 

+10 

11,209 

10,219 

+10 

29,972 

28,621 

+5 

20,178 

19,230 

+5 

5,172 

4,781 

+8 

9,339 

8,547 

+9 

3,388 

3,207 

+6 

53,168 

48,400 

+10 

19,037 

16,753 

+14 

34,131 

31,647 

+8 

9,310 

8,601 

+8 

11,837 

10,876 

+9 

7,515 

7,066 

+6 

3,601 

3,312 

+9 

87,988 

82,292 

+7 

26,752 

26,295 

+2 

61,236 

55,997 

+9 

5,754 

4,899 

+17 

23,359 

22,557 

+4 

15,424 

14,492 

+6 

3,570 

3,445 

+4 

7,090 

6,541 

+8 

2,991 

2,657 

+13 

32,384 

30,132 

+7 

20,658 

19,058 

+8 

7,785 

6,961 

+12 

7,615 

7,347 

+4 

4,847 

4,592 

+6 

56,867 

51,074 

+n 

20,188 

18,217 

+n 

36,679 

32,857 

+12 

11,999 

10,652 

+13 

14,230 

13,114 

+9 

8,691 

8,093 

+7 

27,536 

24,661 

+12 

17,594 

15,732 

+12 

5,439 

4,606 

+18 

6,051 

5,688 

+6 

3,940 

3,636 

+8 

82,748 

73,693 

+12 

24,413 

21,892 

+12 

58,335 

51,801 

+13 

19,029 

17,048 

+12 

8,693 

7,035 

+24 

21,366 

19,352 

+10 

13,912 

12,433 

+12 

5,954 

5,048 

+18 

Per  capita  sales 
(dollars) 


1975* 


2,646 

698 

1,948 


2,532 

672 

1,861 


2,870 

861 

2,009 


3,202 

1,147 

2,056 


2,890 

1,847 

571 

635 

414 

2,976 

878 

2,098 

684 

313 

768 

500 

214 


1974r 


2,517 

689 

1,828 


2,383 

634 

1,749 


2,656 

789 

1,867 


2,921 

1,011 

1,910 


2,518 

805 

1,713 


2,645 

1,687 

494 

610 

390 

2,691 

799 

1,891 

622 
25  7 
707 
454 
184 


Percent 

change 


+9 

+9 

+  16 
+4 
+6 

+11 

+10 

+11 

+10 

+22 

+9 

+10 

+16 


..  .  ,  stirnates  are  based  on  a  sample.  See  sampling  variabilities  on  page  19.  Totals  include  data  for  kinds  of  business  not  shown  separately, 

states  in  geographic  divisions  are  shown  on  page  28. 

! Revised. 

‘Data  based  on  civilian  population  estimates  as  of  July  1. 

^t°reS  ln  the  general  merchandise  (including  all  nonstores),  apparel,  and  furniture  and  appliance  group;  these  stores  specialize  in  department 
store  types  of  merchandise. 


Table  8.  Estimated  Sales  of  All  Retail  Stores  in  the  United  States,  by  Legal  Form  of  Ownership 

and  Kind  of  Business:  1975 


(Millions  of  dollars) 


Note:  Totals  include  data  for  kinds  of  business  and  forms  of  ownership  not  shown  separately. 

Z  The  dollar  amount  is  less  than  1  percent  of  all  forms  of  ownership  combined. 


Kind  of  business 

Total 

Individual 

proprietorships 

Partnerships 

Corporations 

Retail  stores,  total . 

584,423 

96,499 

26,556 

452,838 

Total  (excluding  automotive  group) . 

482,318 

88,936 

22,428 

362,655 

Durable  goods  stores . 

180,725 

22,698 

9,210 

147,837 

Nondurable  goods  stores . 

403,698 

73,801 

17,346 

305’001 

Food  stores . 

131,723 

21,514 

5,073 

104,373 

Grocery  stores . 

122,666 

17,909 

4,539 

99,482 

fcating  and  drinking  places . 

47,514 

12,695 

3,543 

29,982 

general  merchandise  group  with  nonstores . 

95,402 

2,672 

1,030 

91,517 

1  Department  stores . 

60,719 

(Z) 

(Z) 

60,597 

[pparel  and  accessory  stores,  total . 

26,749 

2,980 

1,575 

22, 150 

furniture,  home  furnishings,  and  equipment  stores,  total . 

26,123 

5,444 

1,295 

18,945 

[uilding  materials,  hardware,  farm  equipment  dealers,  total.... 

34,204 

4,642 

2,506 

27,020 

lutomotive  dealers,  total . 

102,105 

7,563 

4,128 

90,183 

lasoline  service  stations . 

43,895 

24,889 

3,380 

14,880 

Irug  and  proprietary  stores . 

18,098 

2,534 

543 

14,750 

MERCHANDISE  PURCHASES 


The  total  cost  value  of  merchandise  purchased  by  all  retail 
stores  in  the  United  States  during  1975  was  estimated  at  $434.8 
billion,  or  9  percent  higher  than  the  revised  $399.2  billion  esti¬ 
mated  for  1974.  Of  the  1975  total,  $139.5  billion  represented 
the  cost  of  durable  goods  purchases— 9  percent  above  1974— and 
$295.3  billion  the  cost  of  nondurable  goods  purchases— an  in¬ 
crease  of  9  percent  above  1974. 

In  the  durable  goods  category,  automotive  dealers  showed  an 
increase  of  1 1  percent  from  the  previous  year,  while  purchases 
by  furniture,  home  furnishings,  and  equipment  stores  and  build¬ 
ing  materials,  hardware,  farm  equipment  dealers  rose  5  and  3 
percent,  respectively.  In  the  nondurable  goods  category,  food 
stores  reported  a  13-percent  increase  in  the  cost  value  of 


purchases  year-to-year.  Other  increases  were  reported  by  gaso¬ 
line  service  stations,  10  percent;  the  general  merchandise  group 
with  nonstores  and  eating  and  drinking  places,  each  8  percent; 
drug  and  proprietary  stores,  8  percent;  and  liquor  stores,  1  per¬ 
cent. 

Organizations  operating  1 1  or  more  retail  stores  (Group  II) 
reported  a  7-percent  increase  in  the  total  cost  of  merchandise 
purchased  in  1975,  compared  to  1974.  Food  stores,  which 
accounted  for  42  percent  of  total  purchases  by  these  organiza¬ 
tions,  showed  an  increase  of  8  percent  from  the  previous  year. 
The  general  merchandise  group  with  nonstores,  representing  39 
percent  of  total  Group  II  purchases,  also  increased  8  percent 
year-to-year. 


Figure  4.  Total  Cost  of  Merchandise  Purchased  by  All  Retail  Stores  in  the  United  States, 

by  Kind-of-Business  Groups:  1975  and  1974 
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Table  9.  Estimated  Cost  of  Merchandise  Purchased  by  All  Retail  Stores  in  the  United  States,  by  Kind  of 

1975  and  1974 

(Millions  of  dollars) 


Business: 


Kind  of  business 


Retail  stores,  total. 


Durable  goods  stores. . . . 
Nondurable  goods  stores. 


Food  stores,  total. 
Grocery  stores. . . 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores 

(except  department  stores  mail  order) . 

Department  stores  and  miscellaneous  general 

merchandise  stores . 

Department  stores . 

Variety  stores . . 

Mail-order  houses  (department  stores 
merchandise) . 


Apparel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores... 

Women's  ready-to-wear  stores . 

Shoe  stores . 


Note:  Measures  of  sampling  variability  are  shown  on  page  18.  Group  totals  include  kinds  of  business  not  shown  separately. 
rRevised. 


1975 

1974r 

Percent 

change 

Kind  of  business 

1975 

1974r 

434,830 

399,214 

+  9 

Furniture,  home  furnishings,  and  equipment 

stores  ,  total . . . 

17,220 

16,391 

139,481 

128,030 

+  9 

Furniture,  home  furnishings  stores.., . 

9,282 

9,297 

295,349 

271,184 

+  9 

Furniture  stores . 

6,563 

6,802 

Household  appliance,  TV,  radio  stores . 

5,864 

5,549 

Household  appliance  stores . 

3,625 

3,646 

111,043 

98,636 

+  13 

104,847 

93,033 

+13 

Building  materials,  hardware,  farm  equipment 

21,262 

19,688 

+  8 

dealers,  total . 

25,168 

24,329 

Building  materials  and  hardware,  total1 . 

16,738 

16,849 

66,996 

62,089 

+8 

Lumber  and  other  building  materials 

dealers1 . 

12,848 

13,067 

62,911 

58,307 

+  8 

Hardware  stores . 

3,880 

3,782 

51,435 

47,442 

+8 

Automotive  dealers,  total . 

85,121 

76,409 

42,308 

38,662 

+  9 

Passenger  car  dealers2 . 

72,887 

64,896 

6,961 

6,468 

+  8 

Passenger  car  dealers  (franchised) . 

68,011 

60,528 

Tire,  battery,  accessory  dealers . 

6,075 

5,528 

4,515 

4,397 

+  3 

Gasoline  service  stations . 

36,319 

32  ,898 

15,799 

15,717 

+  1 

3,404 

3,482 

-2 

Drug  and  proprietary  stores . 

13,065 

12,062 

5,378 

5,382 

0 

2,465 

2,426 

+2 

Liquor  stores . 

7,688 

7,606 

Percenl 

change 


Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
Includes  both  franchised  and  nonfranchised  car  dealers. 


fable  10.  Estimated  Cost  of  Merchandise  Purchased  by  Retail  Stores  of  Organizations  Operating  11  or  More  Retail  Stores 

(Group  II)  in  the  United  States,  by  Kind  of  Business:  1975  and  1974 


(Millions  of  dollars) 


Kind  of  business 

1975 

1974 

Percent 

change 

Kind  of  business 

1975 

19  74 

Percent 

change 

Retail  stores,  total . 

135,573 

126,236 

+  7 

Men's,  boys'  clothing,  furnishings  stores.... 

469 

3,998 

451 

+4 

+4 

Durable  goods  stores . 

6,942 

6,806 

+2 

Nondurable  goods  stores . 

128,631 

119,430 

+8 

1,082 

1 , 350 

+  7 

[1  stores,  total . 

56,947 

52,599 

+8 

rocery  stores . 

56,456 

52,149 

+8 

Tire,  battery,  accessory  dealers . 

1,503 

1,484 

+1 

^ral  merchandise  group  with  nonstores . 

53,251 

49,297 

+8 

^neral  merchandise  group  without  nonstores 

[except  department  stores  mail  order) . 

51,342 

47,618 

+8 

bpartment  stores  and  miscellaneous  general 

Drug  and  proprietary  stores . 

5,471 

5,013 

+9 

Merchandise  stores . 

41,065 

38,015 

+8 

Department  stores . 

37,598 

34,394 

+9 

Iriety  stores . 

5,851 

5,277 

+11 

Liquor  stores . 

1,616 

1,570 

+3 

lote:  Group  totals  include  kinds  of  business  not  shown  separately.  Seepage  17  for  definition  of  Group  II. 


pble  11.  Estimated  Cost  of  Merchandise  Purchased  by  All  Retail  Stores  in  the  United  States, 

and  Kind  of  Business:  1975 

(Millions  of  dollars) 


by  Legal  Form  of  Ownership 


Kind  of  business 


Retail  stores,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

fjod  stores . 

Grocery  stores.. . 

fating  and  drinking  places . 

general  merchandise  group  with  nonstores . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment  stores,  total.... 

Building  materials,  hardware,  farm  equipment  dealers,  total. 

[Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


Total 


1 

Individual 

proprietorships 

Partnerships 

Corporations 

434,830 

72,752 

19,395 

337,006 

139,481 

16,851 

7,003 

114,905 

295,349 

55,901 

12,392 

222,101 

111,043 

18,192 

4,126 

88,182 

104,847 

15,630 

3,776 

84,969 

21,262 

6,421 

1,680 

12,715 

66,996 

2,086 

724 

64,076 

42,308 

(Z) 

<Z3 

42,224 

15,799 

1,895 

995 

12,891 

17,220 

3,867 

845 

12,230 

25,168 

3,393 

1,848 

19,901 

85,121 

6,155 

3,460 

75, 244 

36,319 

20,593 

2,869 

12,348 

13,065 

1,764 

379 

10,739 

Note:  Totals  include  data  for  kinds  of  business  and  forms  of  ownership  not  shown  separately. 

Z  The  dollar  amount  is  less  than  1  percent  of  all  forms  of  ownership  combined. 
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MERCHANDISE  INVENTORIES 


Merchandise  on  hand 


The  cost  of  merchandise  inventories  in  stores  and  warehouses 
of  retail  stores  in  the  United  States  on  December  31,  1975,  was 
estimated  at  $73.0  billion,  or  2  percent  higher  than  the  revised 
estimate  of  that  held  a  year  ago.  Of  this  total,  $39.1  billion 
represented  the  value  of  stocks  of  nondurable  goods  stores,  an 
increase  of  2  percent  over  1974,  and  $34.0  billion  represented 
the  value  of  durable  goods  stores,  up  1  percent  from  a  year  ago. 

In  the  durable  goods  category,  building  materials,  hardware, 
farm  equipment  dealers  showed  a  13-percent  increase  in  the 
value  of  inventory  holdings  from  the  previous  year,  while  furni¬ 
ture,  home  furnishings,  and  equipment  stores  increased  3  per¬ 
cent.  Automotive  dealers  decreased  the  value  of  holdings  by  2 
percent  year-to-year.  In  the  nondurable  goods  category,  in¬ 
creases  from  a  year  ago  were  reported  by  food  stores,  up  1  per¬ 
cent;  the  general  merchandise  group  with  nonstores,  up  2  per¬ 
cent;  gasoline  service  stations,  up  7  percent;  and  liquor  stores,  up 
4  percent.  Decreases  were  reported  by  eating  and  drinking  places, 
down  4  percent,  and  apparel  and  accessory  stores,  down  1  per¬ 
cent.  Drug  and  proprietary  stores  were  little  changed  year-to-year. 

For  organizations  operating  1 1  or  more  retail  stores  (Group 
II),  the  cost  of  merchandise  held  for  sale  on  December  31, 
1975,  totaled  $22.9  billion,  or  1  percent  less  than  the  value  of 


that  held  on  December  31,  1974.  Contributing  to  the  decrease 
were  food  stores,  which  accounted  for  21  percent  of  total  Group 
II  inventories,  down  4  percent,  and  apparel  and  accessory  stores, 

down  1  percent.  The  general  merchandise  group  with  nonstores, 

accounting  for  52  percent  of  total  Group  II  inventory,  increased 
the  value  of  inventory  holdings  2  percent  from  a  year  ago. 

Sales-Inventory  Ratio 

Annual  sales  of  all  retail  stores  in  1975  were  8.4  times  the 
cost  of  year-end  inventories  held  in  retail  stores  and  warehouses 
of  retail  stores.  This  compared  to  7.9  for  1974.  The  ratio  of 
sales  to  year-end  inventories  for  nondurable  goods  stores  was 
10.7  in  1975,  compared  to  10.0  in  1974.  The  ratio  for  durable 
goods  stores  was  5.6  in  1975  and  5.4  in  1974. 

Passenger  car  dealers  showed  a  sales-inventory  ratio  of  6.9  in 
1975,  compared  with  6.1  for  the  preceding  year.  The  ratio  re¬ 
ported  by  grocery  stores  for  1975  was  16.8,  up  from  15.1  for 
1974,  and  department  stores  increased  to  6.6  for  1975  from  6.4 
for  1974.  Furniture,  home  furnishings,  and  equipment  stores 
increased  to  5.3  for  1.975  from  4.9  for  1974,  while  building 
materials,  hardware,  f?irm  equipment  dealers  decreased  to  4.8  in 
1975  from  5.3  for  1974. 


Figure  5.  Total  Merchandise  Inventories  of  All  Retail  Stores  and  Warehouses  by  Major  Kind-of-Business 

Groups:  End  of  Year  1975  and  1974 

(Merchandise  inventories,  at  cost) 

Billions  of  dollars 
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Table  12.  Estimated  Merchandise  Inventories  and  Sales-lnventory  Ratios  of  Retail  Stores  and  Warehouses  in  the 

United  States,  by  Kind  of  Business:  End  of  Year  1975  and  1974 


Kind  of  business 

Merchandise  inventories  at  cost 
(million  of  dollars) 

Sales  inventory  ratio1 

War 

ehouses  and 

stores 

Stores 

Warehouses  and 

stores 

Stores 

1975 

1974r 

Percent 

change 

1975 

1974r 

Percent 

change 

1975 

1974 

1975 

1974r 

All  kinds  of  business . 

73,041 

71,908 

+2 

66,686 

65,436 

+2 

8.4 

7.9 

9.3 

8.8 

Durable  goods  stores . . 

33,970 

33,472 

+1 

32,750 

32,332 

+  1 

5.6 

5.4 

5.9 

5.6 

Nondurable  goods  stores . 

39,071 

38,436 

+2 

33,936 

33,104 

+3 

10.7 

10.0 

12.6 

11.9 

Food  stores,  total . 

8,189 

8,116 

+  1 

6,396 

6,274 

+2 

16.8 

15.1 

22.2 

20.3 

Grocery  stores . . . 

7,851 

7,806 

+  1 

6,108 

5,995 

+2 

16.5 

14.7 

21.8 

19.9 

Eating  and  drinking  places . . 

1,074 

1,121 

-4 

996 

1,081 

-8 

42.5 

40.5 

46.6 

43.7 

General  merchandise  group  with  nonstoi’es . 

15,864 

15,528 

+2 

13,580 

13,028 

+4 

6.4 

6.2 

7.6 

7.4 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

15,451 

15,103 

+2 

13,345 

12,757 

+  5 

6.1 

5.8 

7.1 

7.0 

Department  stores  and  miscellaneous  general  merchandise 

stores . . 

12,747 

12,310 

+4 

10,924 

10,230 

+7 

6.2 

6.1 

7.4 

7.4 

Department  stores . 

9,735 

9,245 

+  5 

8,148 

7,498 

+9 

6.6 

6.4 

8.0 

8.0 

Variety  stores . . . 

1,808 

1,861 

-3 

1,542 

1,617 

-5 

5.2 

4.8 

6.1 

5.6 

Mail-order  houses  (department  stores  merchandise) . 

896 

932 

-4 

879 

910 

-3 

6.9 

6.4 

7.0 

6.6 

Apparel  and  accessory  stores,  total . 

5,342 

5,385 

-1 

5,117 

5,207 

-2 

5.1 

4.9 

5.3 

5.2 

Men's,  boys'  clothing,  furnishings  stores . 

1,323 

1,355 

-2 

1,286 

1,328 

-3 

4.7 

4.3 

4.8 

4.5 

Women's  ready-to-wear  stores . 

1,427 

1,386 

+  3 

1,404 

1,369 

+3 

6.5 

6.6 

6.6 

6.7 

Shoe  stores . 

1 ,029 

1,044 

-1 

946 

978 

-3 

4.1 

4.0 

4.5 

4.3 

Furniture,  home  furnishings,  and  equipment  stoi*es,  total... 

5,294 

5,150 

+  3 

4,770 

4,640 

+  3 

5.3 

4.9 

5.9 

5.6 

Furniture,  home  furnishings  stores . . 

2,950 

2,883 

+2 

2,637 

2,560 

+  3 

5.3 

5.2 

6.0 

5.9 

Furniture  stores . 

2,320 

2,345 

-1 

2,051 

2,072 

-1 

5.0 

4.7 

5.6 

5.4 

Household  appliance,  TV,  radio  stores . 

1,781 

1,738 

+2 

1,618 

1,571 

+  3 

5.0 

4.8 

5.5 

5.4 

Household  appliance  stores . 

1,111 

1,112 

0 

995 

999 

0 

4.9 

4.7 

5.4 

5.3 

Building  materials,  hardware,  farm  equipment  dealer’s, 

total . 

7,283 

6,454 

+  13 

6,956 

6,202 

+  12 

4.8 

5.3 

5.0 

5.5 

Building  materials  and  hardware,  total2 . 

4,610 

4,355 

+6 

4,329 

4,130 

+  5 

5.4 

5.7 

5.8 

5.7 

Lumber  and  other  building  materials  dealers2 . 

3,128 

2,964 

+6 

2,887 

2,774 

+4 

5.8 

6.2 

6.4 

6.6 

Hardware  stores . 

1,482 

1,391 

+  7 

1,441 

1,356 

+6 

4.0 

4.3 

4.2 

4.4 

Automotive  dealers,  total . 

16,690 

17,098 

-2 

16,490 

16,859 

-2 

6.4 

5.8 

6.4 

5.8 

Passenger  car  dealers3 . 

12,853 

13,211 

-3 

12,802 

13,132 

-3 

6.9 

6.1 

6.9 

6.1 

Passenger*  car  dealers  (franchised) . 

11,988 

12,266 

-2 

11,952 

12,192 

-2 

6.8 

6.0 

6.8 

6.1 

Tire,  battery,  accessory  dealers . 

1,896 

1,906 

-1 

1,756 

1,763 

0 

4.7 

4.3 

5.1 

4.7 

Gasoline  service  stations . 

1,627 

1,523 

+7 

1,531 

1,427 

+  7 

28.3 

28.4 

30.3 

31.6 

Drug  and  proprietary  stores . 

3,123 

3,117 

0 

2,795 

2,833 

-1 

6.0 

5.7 

6.8 

6.4 

Liquor  stores . 

1,161 

1,115 

+4 

1,008 

969 

+4 

9.1 

9.2 

10.7 

11.0 

Note:  Measures  of  sampling  variability  are  provided  on  page  US.  Group  totals  include  kind  of  business  not  shown  separately, 
r 

Revised. 


Ratios  are  based  on  data  from  those  firms  which  were  in  business  the  full  calendar  year  (see  appendix  A). 
2Includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores, 
includes  franchised  and  nonf ranchised  car  dealers. 


Table  13.  Estimated  Merchandise  Inventories  and  Sales-lnventory  Ratios  of  Retail  Stores  and  Warehouses  of  Organization! 
Operating  11  or  More  Retail  Stores  (Group  II)  in  the  United  States,  by  Kind  of  Business:  End  of  Year  1975  and  1974 


Merchandise  inventories  at  cost 
(millions  of  dollars) 

Sales  inventory  ratio 

Kind  of  business 

Warehouses  and 

stores 

Stores 

Warehouses  and 

stores 

Stores 

1975 

1974 

Percent 

change 

1975 

1974 

Percent 

change 

1975 

1974 

1975 

1974 

All  kiinds  of  business . 

22,947 

23,065 

-i 

17,990 

17,783 

+i 

8.6 

7.9 

11.1 

10 

Durable  goods  stores . 

2,627 

2,710 

-i 

2,233 

2,293 

-3 

4.1 

4.0 

4.8 

4 

Nondurable  goods  stores . 

20,320 

20,355 

0 

15,757 

15,490 

+2 

9.2 

8.4 

12.0 

11 

Food  stores,  total . 

4,752 

4,933 

-4 

3,084 

3,147 

-2 

15.3 

13.3 

23.8 

20 

Grocery  stores . 

4,699 

4,881 

-4 

3,045 

3,109 

-2 

15.3 

13.3 

23.8 

20 

General  merchandise  group  with  nonstores . 

11,982 

11,785 

+2 

9,885 

9,475 

+4 

6.6 

6.3 

1.1 

8 

General  merchandise  group  without  nonstores  (except 
department  stores  mail  order) . 

11,882 

11,652 

+2 

9,862 

9,409 

+5 

6.3 

6.1 

7.7 

7 

Department  stores  and  miscellaneous  general  merchandise 
stores . 

9,568 

9,293 

+3 

7,807 

7,314 

+7 

6.6 

6.6 

8.2 

8 

Department  stores . 

8,519 

8,087 

+5 

6,977 

6,389 

+9 

6.7 

6.5 

8.3 

Variety  stores . 

1,436 

1,446 

-1 

1,178 

1,207 

-2 

5.3 

4.9 

6.5 

51 

AppaVel  and  accessory  stores,  total . . . 

1,263 

1,281 

-1 

1,116 

1,127 

-1 

5.5 

5.3 

6.3 

6 

Men's,  boys'  clothing,  furnishings  stores . 

175 

169 

+4 

161 

156 

+3 

5.1 

4.  7 

5.6 

5l 

Women's  ready-to-wear  stores . 

334 

304 

+10 

315 

290 

+9 

7.4 

7.4 

7.8 

7l 

Shoe  stores . . . 

394 

409 

-4 

334 

348 

-4 

4.8 

4.4 

5.7 

Tire,  battery,  accessory  dealers . 

680 

714 

-5 

605 

647 

-6 

3.4 

3.1 

3.8 

Drug  and  proprietary  stores . . . 

1,308 

1,361 

-4 

1,023 

1,086 

-6 

5.8 

5.2 

7.5 

Liquor  stores . 

329 

318 

+3 

189 

175 

+8 

7.5 

7.2 

13.0 

1 J 

Note:  Group  totals  include  data  for  kinds  of  business  not  shown  separately.  Seepage  17  for  definition  of  Group  II. 


Table  14.  Estimated  Merchandise  Inventories  of  All  Retail  Stores  in  the  United  States,  by  Legal  Form  of  Ownership 

and  Kind  of  Business:  1975 


(Millions  of  dollars) 


Kind  of  business 


All  kinds  of  business. 


Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores .*.... 
Grocery  stores. 


Eating  and  drinking  places. 


General  merchandise  group  with  nonstores. 
Department  stores . . 


Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings,  and  equipment  stores,  total.... 
Building  materials,  hardware,  farm  equipment  dealers,  totaJ. . 

Automotive  dealers,  total . 

.Gasoline  service  stations . 

Dirug  and  proprietary  stores . 


Individual 

proprietorships 

Partnerships 

Corporations 

73,041 

9,981 

3,324 

58,8. 

33,970 

4,953 

1,967 

26,8 

39,071 

5,028 

1,357 

31,91 

8,189 

1,370 

275 

6,48/ 

7,851 

1,256 

259 

6,281 

1,074 

299 

77 

662 

15,864 

648 

268 

14,925 

9,735 

(Z) 

(Z) 

9, 715j 

5,342 

780 

347 

4,204 

5,294 

1,077 

299 

3,860 

7,283 

1,042 

590 

5,642 

16,690 

1,338 

721 

14,581 

1,627 

932 

109 

570 

3,123 

418 

87 

2,552 

Note:  Totals  include  kinds  of  business  and  forms  of  ownership  not  shown  separately. 


Z  The  dollar  amount  is  less  than  1  percent  of  all  forms  of  ownership  combined. 


Figure  6.  Sales- Inventory  Ratios  of  All  Retail  Stores  and  Group  II  Stores,  by  Selected  Kinds  of  Business- 

1975 


(Annual  turnover:  1975  sales  divided  by  year-end  inventories,  at  cost.  Ratios  are  based  on  data  from  those  firms  which  were  in  business 

the  full  calendar  year) 


All  Kinds  of  Business,  Total 


Grocery  Stores 


Eating  and  Drinking  Places 


Department  Stores 


Women's  Ready-to-Wear  Stores 


Shoe  Stores 


Furniture  Stores 


Lumber  and  Other  Building 
Materials  Dealers 

Passenger  Car  Dealers 


Tire,  Battery,  Accessory  Dealers 


All  Retail  Stores 
Group  1 1  Stores! 


Gasoline  Service  Stations 


Drug  and  Proprietary  Stores 


Liquor  Stores  Mil 


0  5  10  15  20 

1  Retail  stores  of  organizations  operating  1 1  or  more  retail  stores. 


25  30 


T 

35 


40  45 


50 


ACCOUNTS  RECEIVABLE 


Retail  stores  in  the  United  States  reported  a  total  of  $29.6 
billion  of  accounts-receivable  balances  owed  to  them  by  cus¬ 
tomers  as  of  December  31,  1975,  or  2  percent  more  than  the 
$28.9  billion  reported  for  the  same  date  a  year  earlier.  Credit 
balances  on  charge  accounts  and  on  installment  accounts 
amounted  to  $11.4  billion  and  $18.2  billion,  respectively,  at  the 
close  of  1975,  with  charge  accounts  showing  a  year-to-year 
increase  of  6  percent,  while  installment  accounts  were  little 
changed. 

Receivable  balances  for  nondurable  goods  stores  amounted 
to  $20.7  billion  in  total,  or  2  percent  more  than  the  amount 
owed  at  the  close  of  1974.  Department  stores  reported  unpaid 
balances  totaling  $1 1.9  billion  at  the  end  of  1975  (40  percent  of 
the  total  for  all  retail  stores).  Apparel  and  accessory  stores  with 
$1.8  billion  remained  virtually  unchanged  from  the  previous 
year. 

Durable  goods  stores  reported  balances  at  the  close  of  1975 
at  $8.9  billion,  which  was  4  percent  more  than  the  total  re¬ 
ported  a  year  ago.  Contributing  to  these  figures  were  dealers  in 
building  materials,  hardware,  farm  equipment  with  $2.5  billion, 
up  5  percent  from  the  previous  year;  automotive  dealers,  $2.5 


billion,  up  4  percent;  and  furniture,  home  furnishings,  and 
equipment  stores,  $2.9  billion,  up  2  percent. 

Approximately  90  percent  of  the  1975  year-end  credit  bal¬ 
ances  due  from  customers  of  the  general  merchandise  group  with 
nonstores  was  on  installment  accounts.  Installment  accounts 
represented  approximately  65  percent  of  total  year-end  1975 
outstanding  balances  for  furniture,  home  furnishings,  and 
equipment  stores.  In  contrast,  the  credit  balances  outstanding 
for  building  materials,  hardware,  farm  equipment  dealers  and 
for  apparel  and  accessory  stores  were  predominantly  on  charge 
accounts  (94  percent  and  60  percent,  respectively).  For  auto¬ 
motive  dealers,  about  62  percent  was  outstanding  due  to  charge 
accounts. 

Stores  of  organizations  operating  1 1  or  more  retail  stores 
accounted  for  $17.3  billion  of  total  receivables  at  the  end  of 
1975,  compared  with  $17.2  billion  for  1974,  an  increase  of  1 
percent.  Credit  balances  on  charge  accounts  and  on  installment 
accounts  amounted  to  $2.1  billion  and  $15.2  billion  respec¬ 
tively  at  the  close  of  1975,  with  charge  accounts  showing  a 
7-percent  increase,  while  installment  accounts  remained  the 
same. 


Figure  7.  Total  Accounts  Receivable,  Charge  and  Installment  Accounts  of  All  Retail  Stores: 

End  of  Year  1975 
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Table  15.  Accounts  Receivable  of  All  Retail  Stores  in  the  United  States,  by  Type  of  Account  and  Kind  of  Business: 

End  of  Year  1975  and  1974 


(Millions  of  dollars) 


Total 

Charge  accounts 

Installment  accounts 

Kind  of  business 

December  31 

Percent 

December  31 

Percent 

December  31 

Percent 

1975 

1974 

1975  from 
1974 

1975 

1974 

change 
1975  from 
1974 

1975 

1974 

change 
1975  from 
1974 

Retail  stores,  total . 

29,625 

28,916 

+2 

11,428 

10,806 

+6 

18,197 

18,110 

0 

Durable  goods  stores,  total . 

8,901 

8,578 

+4 

5,579 

5,207 

+7 

3,322 

3,371 

-1 

Nondurable  goods  stores,  total . 

20, 724 

20,338 

+2 

5,849 

5,599 

+4 

14,875 

14,739 

+1 

Food  stores . 

312 

314 

-1 

297 

295 

+1 

(S) 

<S) 

(S) 

Grocery  stores . 

215 

234 

-8 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Eating  and  drinking  places . 

220 

179 

+23 

(S) 

<S) 

(S) 

(S) 

(S) 

(S) 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except 

15,592 

15,299 

+2 

1,588 

1,490 

+7 

14,004 

13,809 

+1 

department  stores  mail  order) . 

Department  stores  and  dry  goods,  general  merchandise 

15,043 

14,743 

+2 

1,423 

1,338 

+6 

13,620 

13,405 

+2 

stores . 

12,853 

12,142 

+6 

1,382 

1,293 

+  7 

11,471 

10,849 

+6 

Department  stores . 

11,854 

11,162 

+6 

1,216 

1,114 

+9 

10,638 

10,048 

+6 

Mail-order  houses  (department  store  merchandise) . 

1,981 

2,018 

-2 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Apparel  and  accessory  stores,  total . 

1,795 

1,787 

0 

1,080 

1,013 

+7 

715 

774 

-8 

Women's  ready-to-wear  stores . 

711 

716 

-1 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Furniture,  home  furnishings,  and  equipment  stores,  total... 

2,933 

2,870 

+2 

1,015 

953 

+7 

1,918 

1,917 

0 

Furniture,  home  furnishings  stores . 

2,192 

2,133 

+3 

707 

662 

+  7 

1,485 

1,471 

+1 

Furniture  stores . 

2,003 

1,956 

+2 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Household  appliance,  TV,  radio  stores . 

641 

619 

+4 

(S) 

(S) 

(S) 

388 

387 

0 

Household  appliance  stores . 

539 

531 

+2 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Building  materials,  hardware,  farm  equipment  dealers, 

total . 

2,506 

2,376 

+5 

2,360 

2,217 

+6 

146 

159 

-8 

Lumber  and  other  building  materials  dealers1 . 

1,827 

1,704 

+7 

1,773 

1,638 

+8 

(S) 

(S) 

(S) 

Automotive  dealers,  total . . 

2,474 

2,376 

+4 

1,540 

1,406 

+10 

934 

970 

-4 

Passenger  car  dealers2 . 

1,213 

1,089 

+11 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Passenger  car  dealers  (franchised) . 

1,087 

1,003 

+8 

945 

864 

+9 

(S) 

(S) 

(S) 

1  Tire,  battery,  accessory  dealers . 

1,163 

1,208 

-4 

(S) 

(S) 

(S) 

718 

773 

-7 

Gasoline  service  stations . 

459 

425 

+8 

453 

418 

+8 

(S) 

(S) 

(S) 

Note:  Measure  of  sampling  variability  shown  on  page  20. 


S  Not  shown  because  of  high  sampling  variability. 

1  Includes  lumber  yards,  building  materials  dealers,  paint,  plumbing,  and  electrical  stores. 

2  Includes  both  franchised  and  nonf ranchised  car  dealers. 


Table  16.  Accounts  Receivable  of  Retail  Stores  of  Organizations  Operating  11  or  More  Retail  Stores  (Group  II)  in  the 
United  States,  by  Type  of  Account  and  Kind  of  Business:  End  of  Year  1975  and  1974 


(Millions  of  dollars) 


Total 

Charge  accounts 

Installment  accounts 

Kind  of  business 

December  31 

Percent 
change 
1975  from 
1974 

December  31 

Percent 

December  31 

Percent 

1975 

1974 

1975 

1974 

change 
1975  from 
1974 

1975 

1974 

change 
1975  f  rom 
1974 

Retail  stores,  total . 

17,289 

17,178 

+i 

2,107 

1,975 

+  7 

15,182 

15,203 

0 

Durable  goods  stores,  total . 

1,796 

1,911 

-6 

451 

428 

+5 

1,345 

1,483 

-9 

Nondurable  goods  stores,  total . 

15,493 

15,267 

+1 

1,656 

1,547 

+7 

13,837 

13,720 

+1 

General  merchandise  group  with  nonstores . 

14,290 

14,003 

+2 

1,000 

915 

+9 

13,290 

13,088 

+2 

General  merchandise  group  without  nonstores  (except 

department  stores  mail  order) . 

13,927 

13,632 

+2 

900 

834 

+8 

13,027 

12,798 

+2 

Department  stores  and  dry  goods,  general  merchandise 

stores . 

11,856 

11,188 

+6 

869 

800 

+9 

10,987 

10,388 

+6 

Department  stores . 

11,037 

10,403 

+6 

832 

763 

+9 

10,205 

9,640 

+6 

Apparel  and  accessory  stores,  total . 

677 

745 

-9 

221 

209 

+6 

456 

536 

-15 

Tire,  battery,  accessory  dealers . 

662 

743 

-11 

(S) 

(S) 

(S) 

(S) 

(S) 

(S) 

Note:  Measures  of  sampling  variability  are  shown  on  page  20.  Totals  include  data  for  kinds  of  business  not  shown  separately. 


S  Not  shown  because  of  high  sampling  variability. 
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SAMPLE  DESIGN  AND  RELIABILITY  OF  THE  DATA 


Sample  Design 

Data  on  purchases  and  inventories  were  derived  from  the 
1975  Annual  Retail  Trade  Survey,  which  was  essentially  based 
on  the  probability  sample  used  after  July  1971  to  produce 
national  monthly  estimates  of  retail  sales  published  in  the 
Monthly  Retail  Trade  Report.  A  detailed  description  of  the 
monthly  sample  is  shown  in  the  Monthly  Retail  Trade  Report. 
Statistics  on  annual  sales  and  end-of-year  accounts  receivable 
shown  in  this  publication  were  derived  from  monthly  retail 
trade  data  published  in  the  January  197 6  Monthly  Retail  Trade 
Report. 

1975  annual  sample  consists  of  the  following  components: 

A.  Group  II  organizations;  i.e.,  firms  which  in  the  1967 
Census  of  Business  were  reported  as  operating  1 1  or  more  retail 
stores,  are  included  in  the  sample  regardless  of  the  location  in 
the  United  States.  (NOTE:  In  the  annual  survey,  Group  II 
organizations  were  requested  to  report  all  retail  stores  of  their 
subsidiaries;  whereas,  for  the  monthly  survey,  a  sample  was 
selected  for  separate  reporting  by  subsidiaries  assigned  separate 
employer  identification  (El)  numbers,  as  described  below  for 
Group  I  firms.) 

B.  Group  I  comprises  all  remaining  retailers  as  indicated 
below. 

1 .  A  sample  is  selected  from  the  list  of  retail  employers  who 
make  Social  Security  payments  for  their  employees  under  the 
Federal  Insurance  Contribution  Act  (FICA). 

The  list  sample  is  drawn  from  two  sources.  The  major  part  of 
the  sample  is  drawn  from  the  County  Business  Patterns  (CBP) 
file  (a  tabulation  each  year  of  generally  first-quarter  payroll 
reported  by  FICA  taxpayers)  using  kind-of-business  codes  de¬ 
rived  from  the  quinquennial  economic  censuses.  New  retail 
employers  not  included  in  this  tabulation  are  represented  by  a 
sample  drawn  from  the  employer  births  provided  by  the  Social 
Security  Administration.  The  basic  sampling  unit  is  the  em¬ 
ployer  identification  (El)  number  assigned  to  each  business 
employer. 

Firms  selected  for  the  list  sample  are  placed  on  four  rotating 
panels  (except  very  large  businesses  which  are  selected  with 
certainty  and  are  placed  on  a  fixed  panel).  Rotating  panel  firms 
report  current  and  previous  month’s  data  three  times  a  year, 
while  fixed  panel  firms  report  each  month.  For  the  Annual 
Retail  Trade  Survey,  all  of  the  fixed  panel  firms  and  firms  on 
two  of  the  four  rotating  panels  were  selected  to  participate. 

2.  All  retailers  not  on  the  list  described  above  are  repre¬ 
sented  by  business  establishments  found  in  a  probability  sample 
of  land  segments.  This  area  sample  is  a  two-stage  sample.  In  the 
first  stage,  a  sample  of  58  primary  sampling  units  (single  coun¬ 
ties  or  small  groups  of  contiguous  counties)  were  drawn  with 


probability  proportionate  to  (population)  size.  Each  selected 
primary  sampling  unit  (PSU)  was  then  subdivided  into  small 
land  segments  containing  at  the  time  of  selection  an  average  of 
about  four  retail  stores  each.  A  subsample  of  these  land  seg¬ 
ments  was  drawn  in  each  PSU  at  an  overall  rate  of  1  in  1 ,000  (1 
in  2,000  or  1  in  3,000  in  the  smallest  PSU’s).  About  420  such 
land  segments  are  included  in  the  sample  each  month. 

All  retail  establishments  in  these  selected  land  segments  are 
canvassed.  Sufficient  information  (mainly  concerning  its  El 
number)  is  obtained  to  determine  whether  the  business  has  had  a 
chance  of  selection  in  the  list  sample  component.  If  it  has  no  El 
number  or  if  its  El  number  fails  to  match  either  the  list  sample 
universe  or  the  current  FICA  mailing  list,  it  is  tabulated  in  the 
area  sample.  The  area  sample  thus  includes  businesses  without 
employees  and  employers,  mainly  recent  births,  not  represented 
in  the  list  sources. 

Firms  selected  for  the  area  sample  are  placed  on  12  rotating 
panels  and  report  current  and  previous-month  data  once  a  year. 
Firms  in  2  of  the  12  panels  are  selected  to  participate  in  the 
Annual  Retail  Trade  Survey. 

Reliability  of  the  Data 

Because  the  estimates  are  based  on  a  sample,  exact  agreer 
is  not  expected  with  the  results  that  would  be  obtained  fret 
complete  census  of  retail  stores  in  which  the  same  enumer 
procedure  is  used.  However,  because  every  retail  store  in  In 
United  States  has  had  a  chance  of  being  selected  for  the  sa  m 
and  because  the  probability  of  selection  for  each  store  i  die 
sample  is  known,  it  is  possible  to  approximate  the  san 
variability  of  the  estimates  made  from  the  sample. 

Approximate  measures  of  the  differences  which  may  exist 
because  of  sampling  for  the  estimates  are  shown  in  tables  17  to 
22.  Measures  of  sampling  variability  for  sales-inventory  ratios  of 
retail  stores  have  not  been  computed  but,  in  general,  are  ex¬ 
pected  to  be  less  than  those  for  merchandise  inventory  dollar- 
volume  estimates. 

The  measures  of  sampling  variability  are  at  the  one-signa 
level.  At  this  level,  the  chances  are  two  out  of  three  that  the 
amounts  estimated  in  this  survey  would  differ  from  the  results 
of  a  complete  census  using  the  same  enumeration  procedure,  by 
less  than  the  percentage  shown.  Sampling  errors  shown  are  also 
subject  to  possibly  high  sampling  variability.  Although  certain 
data  not  expressly  shown  in  this  publication  may  be  derived  by 
subtraction,  they  are  subject  to  higher  sampling  variabilities  and 
should  not  be  used  in  making  comparisons. 

Measures  of  sampling  variability  shown  in  this  report  do 
include  biases  which  might  arise  from  differences  of  respons 
nonreporting.  Nonresponse  amounted  to  about  5  percent  for 
inventories,  5  percent  for  merchandise  purchases,  and  9  percem 
for  sales. 
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Symbols  used  for  the  estimated  sampling  varnb.'h/  ranges,  tables  18,  19,  20,  and  21:  A  =  0  to  3.5  percent,  B  =  3.6  to  7.0  percent,  C 


7.1  to  10.5  percent. 


Table  17.  Estimated  Sampling 


:,ity  for  Sales,  Purchases,  and  Inventory  Estimates 


Kind  of  business 


United  States . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

General  merchandise  group  with  nonstores . 

General  merchandise  group  without  nonstores  (except  department  stores  mail  order).' 

Department  stores  and  miscellaneous  general  merchandise  stores . 

Department  stores . . . 

Variety  stores . 

Mail-order  houses  (department  stores  merchandise) . 

Apparel  and  accessory  stores,  total . 

Men's,  boys'  clothing,  furnishings  stores . 

Women's  ready-to-wear  stores . 

Shoe  stores . 

Furniture,  home  furnishings,  and  equipment  stores . 

Furniture,  home  furnishings  stores . 

Furniture  stores . 

Household  appliance,  TV.  radio  stores . 

Household  appliance  stores . 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

Building  materials  and  hardware,  total . 

Lumber  and  other  building  materials  dealers . 

Hardware  stores . 

Automotive  dealers,  total . 

Passenger  car  dealers . 

Passenger  car  dealers  (franchised) . ‘  ’ 

Tire,  battery,  accessory  dealers . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 

Liquor  stores . 


Sampling  variability 


Dollar  volume  estimate 


Purchases 


Inventory 
(stores  and 
warehouses ) 


T  N°te:,„me  e  =  of  sampling  variabilities  shown  above  for  sales  are  based  on  annual  sale 

January  1970  while  those  for  purchases  are  based  on  1975  and  1974  annual  purchases  estimates 
iv/4  merchandise  inventory  estimates. 

1  Samp ling  variability  greater  than  10.5  percent. 


Year-to-year  ratio 


Purchases 


Inventory 
(stores  and 
warehouses ) 


s  published  in  the  Monthly  Retail  Trade  Report  for 
Those  for  inventory  are  based  on  December  1975  and 


Table  18  Estimated  Range  of  Sampling  Variability  of  Sales  of  All  Retail  Stores  for  Geographic  Regions,  by  Kind  of  Business 


Kind  of  business 


Dollar  volume 

sales  estimates 

Northeast 

North  Central 

South 

West 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

B 

A 

A 

A 

B 

B 

B 

B 

C 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

B 

B 

B 

B 

B 

B 

B 

C 

C 

B 

B 

(X) 

(X) 

A 

B 

(X) 

B 

B 

B 

B 

C 

B 

B 

B 

Retail  stores,  total . 

Durable  goods  stores . 

Nondurable  goods  stores . 

Food  stores,  total . 

Grocery  stores . 

Eating  and  drinking  places . 

GAF, 1  total . 

General  merchandise  group2 . 

Department  stores . 

Apparel  and  accessory  stores,  total . 

Furniture,  home  furnishings  and  equipment  stores,  total... 
Building  materials,  hardware,  farm  equipment  dealers,  total. 

Automotive  dealers,  total . 

Gasoline  service  stations . 

Drug  and  proprietary  stores . 


X  Not  applicable. 

merchandised"  s^st^?’  3PPare1'  aPPlianCe  gr°UpS;  ^  ^ 

Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Reports. 


ng  in  department  store  types  of 


Symbols  used  for  the  estimated  sampling  variability  ranges,  tables  18,  19,  20,  and  21:  A  =  0  to  3.5  percent,  B  =  3.6  to  7.0  percent.  C  =  7.1  to  10.5  percent. 


Table  19. 


Estimated  Range  of  Sampling  Variability  of  Sales  for  Standard  Consolidated 

Arose  sr»H  Cnorifie  M  C'l. - I _ i  n_.  ..  ...  ^ . 


Statistical  area 


STANDARD  CONSOLIDATED  AREA 

Chicago,  Ill . -Northwestern 
Indiana . 

New  York,  N. Y. -Northeastern 
New  Jersey. 


STANDARD  METROPOLITAN 
STATISTICAL  AREA 


Baltimore,  Md... 

Boston,  Mass. . . . 

Chicago,  Ill. . . . 

Cleveland,  Ohio. 

Dallas,  Tex. 

X  Not  applicable. 

cJdi^r  ln  the  general  merchandise-  aPParel-  aad  furnitu~  *Ppli-ce  groups;  those  are  stores  specializing  in  department-store  types  of  „er- 


Dollar  volume  (sales  estimates) 

Dollar  volume  (sales  estimates)  1 

Total 

Nondurable 

GAF1 

Statistical  area 

Total 

Nondurable 

GAF1  1 

STANDARD  METROPOLITAN 

STATISTICAL  AREA — Continued 

A 

A 

A 

Detroit,  Mich . 

A 

A 

A 

A 

A 

Houston,  Tex . 

(X) 

(X) 

Kansas  City,  Mo-Kans . 

(X) 

(X) 

Los  Angeles-Long  Beach,  Calif... 

A 

A 

Minneapolis-St.  Paul,  Minn . 

(X) 

(X) 

New  York,  N.Y . 

A 

A 

(X) 

(X) 

B 

Philadelphia,  Pa.-N.J . 

B 

B 

(X) 

(X) 

B 

Pittsburgh,  Pa . 

B 

B 

A 

A 

A 

St.  Louis,  Mo. -Ill . 

B 

C 

(X) 

(X) 

A 

San  Francisco -Oak land,  Calif.... 

A 

B 

(X) 

(X) 

C 

Washington,  D.C.-Md.-Va . 

A 

A 

Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Heports. 


Table  20,  Estimated  Range  of  Sampling  Variability  of  Sales  for  Geographic  Divisions,  by  Kind  of  Business 


Kind  of  business 


Total. 


Durable  goods  stores.... 
Nondurable  goods  stores. 


Food  stores,  total . 

Eating  and  drinking  places. 


OAF1,  total . 

General  merchandise  group2 . 

Apparel  and  accessory  stores,  total. 


Gasoline  service  stations.. 
Drug  and  proprietary  group. 


X  Not  applicable, 
dise 


Dollar  volume  sales  estimates 


Ne<> 

England 

Middle 

Atlantic 

East 

North 

Central 

West 

North 

Central 

South 

Atlantic 

East 

South 

Central 

West 

South 

Central 

Mountain 

Pacific 

A 

A 

A 

A 

A 

B 

A 

B 

B 

B 

A 

A 

B 

(X) 

B 

(X) 

A 

A 

A 

B 

A 

B 

A 

B 

B 

(X) 

A 

B 

(X) 

C 

B 

B 

(X) 

B 

B 

(X) 

B 

(X) 

(X) 

(X) 

B 

A 

A 

B 

A 

B 

A 

B 

A 

(X) 

A 

A 

B 

A 

A 

A 

B 

A 

(X) 

B 

B 

(X) 

B 

(X) 

(X) 

(X) 

(X) 

C 

B 

B 

B 

B 

(X) 

(X) 

(X) 

(X) 

(X) 

C 

B 

(X) 

C 

(X) 

(X) 

(X) 

(X) 

■stores  in  the  general  merchandise,  apparel,  a  „d  furniture  and  appliance  g^ups;  these  are  stores  specializing  in  department-store  type  of  merchan- 
2Includes  nonstores. 

Source:  U.S.  Department  of  Commerce,  Burea,  a  of  the  Census,  Monthly  Retail  Trade  Reports. 


Monthly  Retail  Trade  Reports. 


Table  21.  Estimated  Range  of  Sampling  Variability  of  All  R'etail  Stores  for  Specified  Large  States 


State 

Dollar 

volume  sales  estimate 

Sitate 

Dollar 

volume  sales  estimate 

Total 

Nondurable 

GAF1 

Total 

Nondurable 

GAF1 

:alif  ornia . 

A 

A 

A 

New  Jersey . 

B 

A 

(X) 

A 

A 

(X) 

A 

A 

A 

A 

A 

(X) 

(X) 

ndiana . 

B 

(X) 

(X) 

Ohio . 

A 

B 

(X) 

Hassachuset ts . 

A 

A 

(X) 

Pennsylvania . 

A 

A 

A 

lichigan . 

B 

B 

(X) 

B 

B 

(X) 

innesot a . 

B 

(X) 

(X) 

B 

(X) 

(X) 

(X) 

(X) 

X  Not  applicable. 

1Stores  in  the  general  merchandise,  apparel,  and  furniture  and  appliance  groups;  these  are  stored  specializing  in  department  store  types  of 
fierchandi  se . 

Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Reports. 


Table  22.  Sampling  Variability  for  AXccounts-Receivable  Estimates  of  Retail  Stores 


Sampling  variability  of  dollar  volume  estimates  (percent) 


Kind  of  business 

All  stores 

Group  II  stores 

Tota'l 

Charge 

accounts 

Installments 

Total 

Charge 

accounts 

Installments 

f  Retail  stores,  total . 

A 

A 

A 

A 

A 

A 

Durable  goods  stores,  total . 

A 

A 

B 

A 

A 

A 

Nondurable  goods  stores,  total . 

A 

A 

A 

A 

A 

A 

[Food  stores,  total . 

B 

B 

(X) 

(X) 

(X) 

(X) 

Grocery  stores . 

C 

(X) 

(X) 

(X) 

(X) 

(X) 

Eating  and  drinking  places . 

C 

(X) 

(X) 

(X) 

(X) 

(X) 

ueneral  merchandise  group  with  nonstores . 

A 

A 

A 

A 

A 

A 

Department  stores  and  miscellaneous,  general  merchandise  stores 

A 

A 

A 

A 

A 

A 

Department  stores . 

A 

A 

A 

A 

A 

A 

Mail-order  houses  (department  stores  merchandise) . 

A 

(X) 

(X) 

(X) 

(X) 

(X) 

Apparel  and  accessory  stores,  total . 

B 

B 

B 

B 

B 

A 

1  Women's  ready-to-wear  stores . 

B 

(X) 

(X) 

(X) 

(X) 

(X) 

iFurniture,  home  furnishings,  and  equipment  stores,  total . 

B 

B 

B 

(X) 

(X) 

(X) 

Furniture,  home  furnishing  stores . 

B 

B 

C 

(X) 

ex) 

(X) 

Furniture  stores . 

B 

(X) 

(X) 

(X) 

(X) 

(X) 

Household  appliances,  TV,  radio  stores . 

C 

(  X) 

C 

(X) 

(X) 

(X) 

Household  appliance  stores . 

C 

(XO 

CX) 

(X) 

(X) 

ex) 

Building  materials,  hardware,  farm  equipment  dealers,  total . 

A 

A 

(X) 

(X) 

(X) 

(X) 

Lumber  and  other  building  materials  dealers1 . 

B 

B 

(X) 

(X) 

(X) 

ex;' 

Automotive  dealers,  total . 

A 

A 

B 

(X) 

(X) 

(X) 

Passenger  car  dealers . 

A 

(X) 

(X) 

(X) 

(X) 

(X) 

Passenger  car  dealers  (franchised) . 

A 

A 

(X) 

(X) 

(X) 

(X) 

Tire,  battery,  accessory  dealers . 

B 

(X) 

A 

A 

(X) 

(X) 

Gasoline  service  stations . 

B 

B 

(X) 

(X) 

(X) 

(X) 

X  Not  applicable. 

includes  lumber  yards,  building  materials  dealers;  paint,  plumbing,  and  electrical  stores. 
Source:  U.S.  Department  of  Commerce,  Bureau  of  the  Census,  Monthly  Retail  Trade  Reports. 


Appendix  A.  Explanatory  Material 

Definition  of  Terms 


Retail  Trade 


Merchandise  Purchases 


This  category  includes  those  establishments  primarily  en¬ 
gaged  in  selling  merchandise  for  personal,  household,  or  farm 
consumption. 

Some  of  the  important  characteristics  of  retail  trade  estab¬ 
lishments,  as  defined  for  this  survey,  are:  The  establishment  is  a 
recognizable  place  of  business  and  is  engaged  in  activities  to 
attract  the  general  public  to  buy;  the  establishment  buys  or 
receives  merchandise  as  well  as  sells;  the  establishment  may 
render  services  or  may  engage  in  processing  incidental  or  sub¬ 
ordinate  to  selling.  Not  all  of  these  characteristics  need  be 
present,  and  some  are  modified  by  trade  practice.  Excluded 
from  retail  trade  are  peddlers  and  itinerant  vendors  without  an 
established  place  of  business.  Also  excluded  are  places  of  busi¬ 
ness  operated  by  institutions  and  open  only  to  their  own 
members  or  personnel,  such  as  school  cafeterias  operated  by 
industrial  plants  for  their  employees,  and  establishments 
operated  by  agencies  of  the  Federal  Government  on  military 
posts,  at  hospitals,  etc.  However,  liquor  stores  operated  by 
States,  counties,  and  municipalities  are  included. 

Retail  Stores 

Retail  stores  are  defined  as  separate  places  of  business  pri¬ 
marily  engaged  in  selling  merchandise  at  retail,  including  sep¬ 
arate  departments  in  such  stores  leased  to  others. 

In  addition  to  those  kinds  of  business  readily  recognizable  as 
retail  stores,  such  as  grocery  stores  and  drug  stores,  the  term 
“retail  stores”  also  includes  eating  and  drinking  places,  gasoline 
service  stations,  lumber  yards,  coal  yards,  mail-order  houses, 
establishments  from  which  direct  selling  (house-to-house)  is  con¬ 
ducted,  and  establishments  which  sell  merchandise  through 
coin-operated  vending  machines.  Stores  with  annual  sales  less 
than  $500  during  the  year  were  excluded  from  the  tabulations 
for  this  report. 

Stiles 

Sales  include  total  receipts  from  customers  during  the  year 
afte  r  deduction  of  refunds  and  allowances  for  merchandise  re¬ 
turned  by  customers.  Receipts  from  repairs  and  from  other 
services  to  customers,  sales  for  resale,  and  sales  and  excise  taxes 
are  included  in  the  sales  data. 

The  scales  figures  represent  total  sales  a'nd  receipts  of  all  estab¬ 
lishment!'  primarily  engaged  in  retail  trade1.  They  do  not  include 
sales  at  rt’tail  by  manufacturers,  wholesalers,  service  establish¬ 
ments,  and’  other  businesses  whose  primary  activity  is  other  than 
retail  trade. 


Merchandise  purchases  include  the  total  cost,  after  deduction 
of  returns  and  discounts  for  early  payment,  of  delivered  mer¬ 
chandise  which  was  purchased  for  resale  during  the  year, 
whether  or  not  payment  for  the  merchandise  was  made  during 
the  year.  Merchandise  purchases  data  include  cash  and  credit 
purchases  made  at  central  offices  and  company  warehouses) 
Also  included  is  the  cost  of  goods  in  transit  where  title  ha| 
passed  to  the  purchaser. 

Companies  engaged  in  both  manufacturing  and  retail  opera) 
tions,  reported  purchases  as  the  cost  value  of  intercompany! 
transfers  from  their  plants  or  warehouses  to  their  retail  stores} 
These  companies  also  reported  the  cost  of  outside  purchases. 

Merchandise  purchases  exclude  expenditures  for  supplies  oi 
equipment  for  company  use  and  not  for  resale,  the  cost  of  raw 
materials  or  parts  purchased  for  manufacture  into  a  finished 
product,  and  goods  included  in  the  purchase  price  of  a  business! 


Merchandise  Inventories 


Merchandise  inventories  include  stocks  of  goods  (valued  at 
cost)  held  for  sale  through  retail  stores.  Merchandise  inventories 
are  shown  for  stores  and  warehouses  combined  and  stores  only. 
Included  are  only  those  warehouses  which  maintained  supplies 
of  merchandise  primarily  intended  for  distribution  to  retail 
stores  within  the  organization. 

Merchandise  inventories  exclude  the  value  of  fixtures,  fur¬ 
nishings,  equipment,  and  supplies  used  in  store  and  warehouse 
operations  and  not  held  for  resale.  Inventories  were  reported  as 
of  the  close  of  the  calendar  year,  except  for  some  businesses 
which  used  the  fiscal  year  rather  than  the  calendar  year  for 
accounting  purposes.  About  29  percent  of  the  retail  inventory^ 
total  refers  to  a  fiscal-year  end  other  than  December  31,  but  this 
varied  by  kind  of  business  (from  about  61  percent  for  stores  in 
the  general  merchandise  group  to  about  7  percent  for  stores  in 
the  automotive  group).  Inventory  data  for  a  date  other  than 
December  31,  1975,  have  been  accepted  and  included  in  the  J 
tabulations  without  adjustment. 


Sales-Inventory  Ratio 


The  relationship  of  annual  sales  to  December  31  inventories 
is  derived  by  dividing  annual  sales  by  the  cost  value  of  year-end 
inventories. 

The  sales-inventory  ratios  shown  in  tables  12  and  13  are 
based  on  data  from  firms  that  reported  both  sales  and  inventory 
and  included:  Single  establishment  firms  which  were  in  opera- 
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tion  during  the  full  calendar  year;  and  multiunit  firms  with  at 
least  one  establishment  in  operation  during  the  full  calenda  r 
year. 

For  some  kinds  of  business,  a  slightly  different  sales- 
inventory  ratio  can  be  obtained  by  dividing  the  sales  estimates 
in  table  1  or  2  by  the  corresponding  inventory  estimates  in  table 
12  or  13.  For  example,  the  all-store  sales-inventory  ratio  for 
furniture  stores  would  be  4.8(11087  -r  2320),  compared  with 
5.0  for  the  published  ratio  in  table  12.  The  ratio  obtained  under 
this  procedure  is  based  on  data  for  all  stores,  including  those 
that  began  or  ceased  operation  in  1975,  and  it  also  includes 
estimates  for  nonreporters. 

Accounts  Receivable 

Retail  accounts  receivable  are  amounts  owed  to  retail  stores 
by  their  customers  for  purchases  made  on  credit.  The  data  in 
this  report  refer  to  receivables  outstanding  as  of  the  end  of  the 
year,  including  receivables  against  which  the  firm  has  borrowed. 
However,  credit  paper  discounted  or  sold  to  others  (e.g.,  con¬ 
sumer  credit  paper  sold  to  financial  institutions  or  collecting 
agencies)  and  amounts  actually  charged  off  as  bad  debts  are 
excluded.  Also  excluded  are  accounts  charged  on  credit  cards 
issued  by  oil  companies,  banks,  and  other  such  organizations 
that  issue  credit  cards. 


Charge  accounts  are  amounts  outstanding  for  which  full  pay¬ 
ment  is  scheduled  to  be  made  at  the  end  of  the  customary 
billing  period. 

Installment  accounts  are  amounts  outstanding  for  which  pay¬ 
ment  is  scheduled  to  be  made  in  two  or  more  parts.  Revolving 
accounts  are  included  in  this  category. 

Unpublished  Data 

Selected  additional  data,  such  as  dollar  volume  sales  estimates 
for  some  kinds  of  business  and  geographic  areas  not  separately 
shown  in  this  report,  are  produced  as  a  byproduct  of  the  regu¬ 
larly  published  statistics.  These  additional  data  have  not  be  en 
included  in  this  publication  because  their  sampling  variability 
is  so  high  as  to  make  them  potentially  misleading.  The  Bureau 
of  the  Census,  on  request,  will  release  such  figures  for  individual 
use,  though  not  for  publication.  It  should  be  noted  that,  some 
unpublished  figures  can  be  derived  directly  from  this  report 
by  subtracting  published  data  from  their  respective;  totals. 
However,  the  figures  obtained  by  such  subtraction  'would  be 
subject  to  the  high  sampling  variability  described  above  for 
unpublished  kinds  of  business,  and  their  use  would  be  subject 
to  the  same  hazards. 


Description  of  Kinds  of  Business 


The  kinds  of  business  shown  in  this  report  parallel  broad 
classifications  defined  in  the  1967  edition  of  the  Standard 
Industrial  Classification  (SIC)  Manual.  The  retail  statistics  are 
based  on  establishment  rather  than  commodity  or  product 
reporting.  With  the  exception  of  “nonstore”  establishments, 
each  establishment  is  classified  in  accordance  with  the  major 
product  or  products  (determined  by  volume  of  sales)  which  it 
handles.  “Nonstore”  establishments  (i.e.,  mail-order  houses, 
merchandise  vending  machine  operators,  and  direct  selling  estab¬ 
lishments)  comprise  a  separate  category  and  are  included  in  the 
general  merchandise  group,  regardless  of  the  products  sold.  The 
sales  reported  for  each  establishment  principally  selling  at  retail 
include  all  sales  (retail,  wholesale,  and  receipts  from  services)  and 
are  not  limited  to  sales  of  the  major  product  or  products. 

Durable  goods  stores  include  all  retail  stores  in  the  following 
major  groups:  Furniture,  home  furnishings,  and  equipment 
group;  building  materials,  hardware,  and  farm  equipment  group; 
and  the  automotive  group.  Also  included  in  the  durable  goods 
category  are  jewelry  stores;  book  stores;  sporting  goods  stores; 
bicycle  shops;  antique  and  secondhand  stores;  gift,  novelty,  and 
souvenir  shops;  optical  goods  stores;  camera  and  photographic 
supply  stores;  and  other  miscellaneous  durable  goods  stores 
engaged  in  the  retail  sale  of  specialized  lines  of  merchandise  not 
elsewhere  classified  such  as  luggage  and  leather  goods;  type¬ 
writers;  hobby,  toys,  and  games;  religious  goods;  etc. 

Nondurable  goods  stores  include  all  retail  stores  in  the 
following  major  groups:  Food  stores;  eating  and  drinking  places; 
the  general  merchandise  group;  apparel  and  accessory  stores; 
and  gasoline  service  stations.  Also  included  in  the  nondurable 


goods  category  are  liquor  stores;  drug  and  proprietary  stores; 
fuel  oil  and  bottled  gas  dealers;  fuel  and  ice  dealers;  florists;  hay, 
grain,  and  feed  stores;  farm  and  garden  supp  ly  stores;  stationery 
stores;  news  dealers  and  newsstands;  and  chgar  stores  and  stands. 

A  description  of  each  kind  of  business  included  in  the  esti¬ 
mates  in  this  report  is  given  below. 

DURABLE  GOO  DS 

Building  Materials,  Hardware,  and  Farm  Equipment 
Dealers  (SI'C  52) 

This  major  group  includes  retail  establishments  engaged  ir\ 
selling— for  all  types  of  construction-lumber,  building  material  s, 
and  basic  lines  of  hardware  such  as  tools,  builders’  hardwa  re, 
paint  and  glass,  electrical  supplies,  roofing  materials,  and  of  .her 
equipment  and  supplies.  Also  included  are  farm  equipment  deal¬ 
ers  and  establishments  engaged  in  selling  to  contractors  a  nd/or 
the  general  public. 

Lumber  and  Other  Baiilding  Materials  Dealers  (SIC  521 1 ) _ 

Establishments  primarily  engaged  in  selling  to  buil  ding  con¬ 
tractors  or  to  the  general  public  a  general  line  c,f  building 
materials,  such  as  rough  or  dressed  lumber;  flooring,  molding, 
doors,  sash,  frames,  and  other  millwork  of  all  materials;  roofing, 
siding,  shingles.,  and  wallboard  of  all  materials;  insulation;  and 
brick,  tile,  cement,  sand,  gravel,  and  other  building  materials 
and  construction  supplies. 


Plumbing,  Heating,  and  Air-Conditioning  Equipment  Dealers 
(SIC  5221  ^Establishments  primarily  engaged  in  the  retail  sale 
of  plumbing,  heating,  and  air-conditioning  equipment  and 
supplies. 

Paint,  Glass,  and  Wallpaper  Stores  (SIC  5231)— Establishments 
primarily  engaged  in  the  retail  sale  of  paint,  glass,  and  wallpaper 
or  any  combination  of  these  lines. 

Electrical  Supply  Stores  (SIC  5241 )‘ —Establishments  primarily 
engaged  in  the  retail  sale  of  electrical  supplies  such  as  lighting 
fixtures,  lamp  bulbs,  wiring,  cable  and  fuse  boxes. 

Hardware  Stores  (SIC  5251)— Establishments  primarily  engaged 
in  the  retail  sale  of  a  number  of  basic  hardware  lines  such  as 
tools,  builders’  hardware,  paint  and  glass,  housewares  and  house¬ 
hold  appliances,  cutlery,  and  roofing  materials. 

Farm  Equipment  Dealers  (SIC  5252)— Establishments  primarily 
engaged  in  the  retail  sale  of  new  and/or  used  farm  machinery 
and  equipment  and  farm  production  supplies.  These  establish¬ 
ments  also  usually  carry  lines  of  farm  hardware  and  miscellan¬ 
eous  farm  supplies. 

Automotive  Dealers  (SIC  55) 

This  major  group  includes  retail  dealers  selling  new  and  used 
automobiles  and  new  parts  and  accessories;  aircraft  and  marine 
dealers;  and  mobile  home  dealers.  Included  are  body  shops 
operated  by  those  who  also  sell  new  automobiles. 

Passenger  Car  Dealers  (Franchised)  or  Motor  Vehicle  Dealers— 
New  and  Used  (SIC  551  ^—Establishments  primarily  engaged  in 
the  sale  of  new  automobiles  or  new  and  used  foreign  or 
domestic  automobiles.  These  establishments  frequently  main¬ 
tain  repair  departments  and  used  car  lots  and  carry  stocks  of 
replacement  parts,  tires,  batteries,  and  automotive  accessories. 
Used  car  lots  and  repair  departments  operated  by  franchised 
new  passenger  car  dealers  are  not  considered  separate  locations. 

Passenger  Car  Dealers  (Nonfranchised)  or  Motor  Vehicle 
Dealers— Used  Cars  Only  (SIC  5521)1  —Establishments  primarily 
selling  used  cars  and  not  holding  a  franchise  for  the  sale  of  new 
cars. 

Tire,  Battery,  and  Accessory  Dealers  (SIC  5531  ^Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  automobile  tires, 
batteries,  and  other  automobile  parts  and  accessories.  These 
establishments  frequently  sell  additional  lines  of  merchandise 
such  as  household  appliances,  radios  and  television  sets,  sporting 
goods,  housewares,  and  hardware. 

Other  Automotive  Dealers  (SIC  559)1 —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  (1)  household  trailers,  mobile 
homes  and  recreational  vehicles,  (2)  motorboats  and  other 
watercraft  and  marine  supplies,  and  (3)  aircraft,  motorcycles, 
and  other  automotive  products  not  elsewhere  classified. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  major  group  totals. 


Furniture,  Home  Furnishings,  and 
Equipment  Stores  (SIC  57) 

This  major  group  includes  retail  stores  selling  goods  used  for 
furnishing  the  home  such  as  furniture,  floor  coverings,  draperies, 
glass  and  chinaware,  domestic  stoves,  refrigerators,  and  other 
electrical  and  gas  appliances. 

Furniture  Stores  (SIC  571 2)— Establishments  primarily  engaged 
in  the  retail  sale  of  household  furniture.  These  stores  also  may 
sell  home  furnishings,  major  appliances,  and  floor  coverings. 

Floor  Covering  Stores  (SIC  571 3)1 —Establishments  primarily 
engaged  in  the  retail  sale  of  floor  coverings  and  related  products. 

Drapery,  Curtain,  and  Upholstery  Stores  (SIC  5714)1 -Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  draperies, 
curtains,  slipcovers,  and  upholstery  materials. 

China,  Glassware,  and  Metalware  Stores  (SIC  57 1 5)1  —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  china,  glassware, 
crockery,  tinware,  enamelware,  aluminumware,  stainless  steel 
flatware,  cutlery,  and  other  metalware  for  table  and  kitchen  use. 

Miscellaneous  Home  Furnishing  Stores  (SIC  57 1 9)1  -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  miscellaneous  fur¬ 
nishings  such  as  brooms,  brushes,  lamps  and  shades,  mirrors  and 
pictures,  Venetian  blinds,  and  window  shades. 

Household  Appliance  Stores  (SIC  5722)— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  electric  and  gas  refrigerators, 
stoves,  and  other  household  appliances  such  as  electric  irons, 
percolators,  hot  plates,  and  vacuum  cleaners.  Many  also  sell 
radio  and  television  sets.  Included  are  stores  operated  by  public 
utility  companies  primarily  engaged  in  the  sale  of  electric  and 
gas  appliances  for  household  use. 

Radio  and  Television  Stores  (SIC  5732)1 —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  and  installation  of  radios,  tele¬ 
vision  sets,  record  players,  high  fidelity  and  sound-reproducing 
equipment.  The  establishments  may  also  sell  additional  lines 
such  as  household  appliances,  musical  instruments,  and  records. 

Music  Stores  (SIC  5733)1 —Establishments  primarily  engaged  in 
the  retail  sale  of  musical  instruments,  phonograph  records  and 
albums,  sheet  music,  and  similar  musical  supplies. 

Miscellaneous  Durable  Goods  Stores  (SIC  59,  part) 

This  includes  all  retail  durable  goods  stores  not  elsewhere 
classified. 

Antique  and  Secondhand  Stores  (SIC  5932,  SIC  5933)2  — 
Establishments  primarily  engaged  in  the  retail  sale  of  antique 
furniture  and  home  furnishings,  glassware,  and  objects  of  art  in 

2  Data  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  durable  goods  stores  total. 
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addition  to  those  establishments  selling  secondhand  merchan¬ 
dise  such  as  apparel,  furniture,  appliances,  books,  automotive 
parts,  musical  instruments,  etc.,  in  any  combination.  Pawnshops 
and  pawnbrokers  are  included  in  this  industry. 

Book  Stores  (SIC  5942)2— Establishments  primarily  engaged  in 
the  retail  sale  of  new  books  and  periodicals.  Stationery  and 
related  items  are  also  frequently  sold. 

Sporting  Goods  Stores  (SIC  5952)2— Establishments  primarily 
engaged  in  the  retail  sale  of  general  or  a  specialized  line  of 
sporting  goods  and  equipment  for  hunting,  camping,  fishing, 
skiing,  riding,  tennis,  golf,  and  other  sports;  and  gymnasium  and 
playground  equipment. 

Bicycle  Shops  (SIC  5953)2— Establishments  primarily  engaged 
in  the  retail  sale  of  bicycles  and  bicycle  parts  and  accessories. 

Jewelry  Stores  (SIC  5971)— Establishments  primarily  engaged  in 
the  retail  sale  of  any  combination  of  lines  of  jewelry  such  as 
diamonds  and  other  precious  stones  mounted  in  precious  metals 
such  as  rings,  bracelets,  and  brooches;  sterling  and  plated  silver¬ 
ware;  and  watches  and  clocks. 

Hobby,  Toy  and  Game  Shops  (SIC  5995)2—  Establishments  pri¬ 
marily  engaged  on  the  retail  sale  of  toys,  games,  and  hobby  kits 
and  supplies. 

Camera,  Photographic  Supply  Stores  (SIC  5996)— Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  cameras,  films,  and 
other  photographic  supplies  and  equipment.  Excluded  are  estab¬ 
lishments  primarily  engaged  in  finishing  films. 

Gift,  Novelty,  and  Souvenir  Shops  (SIC  5997 )2— Establishments 
primarily  engaged  in  the  retail  sale  of  combined  lines  of  gifts 
and  novelty  merchandise,  souvenir,  and  miscellaneous  small  art 
goods  such  as  greeting  cards  and  holiday  decorations. 

Optical  Goods  Stores  (SIC  5998)2— Establishments  primarily 
engaged  in  the  retail  sale  of  eyeglasses  and  related  optical  goods. 
Excluded  are  establishments  whose  receipts  are  primarily  from 
eye  examinations  and  prescribing  eyeglasses  or  contact  lenses. 

Miscellaneous  Retail  Stores  Not  Elsewhere  Classified  (SIC 
5999 )2—  Establishments  primarily  engaged  in  the  retail  sale  of 
specialized  lines  of  merchandise  such  as  collectors’  items  and 
supplies,  artists’  supplies,  orthopedic  and  artificial  limbs,  draft¬ 
ing  materials,  typewriters;  luggage  and  other  leather  goods,  pets, 
religious  goods,  hearing  aids,  rubber  stamps,  monuments  and 
tombstones,  and  other  merchandise  not  elsewhere  classified. 

NONDURABLE  GOODS 

General  Merchandise  Group  (SIC  53) 

This  major  group  includes  retail  stores  which  sell  a  number  of 
lines  of  merchandise  such  as  dry  goods,  apparel  and  accessories, 


2 Data  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  durable  goods  stores  total. 


furniture  and  home  furnishings,  small  wares,  hardware,  and 
food.  The  stores  included  are  the  group  generally  known  as 
department  stores,  variety  stores,  general  merchandise  stores, 
general  stores,  etc.,  as  well  as  mail-order  houses.  Also  included 
in  this  group  are  those  nonstore  retailers  primarily  engaged  in 
the  sale  of  products  by  means  of  automatic  merchandising  units, 
often  referred  to  as  vending  machine  operators,  mail-order  cata¬ 
log  outlets  (at  desks,  stores,  by  telephone,  or  through  mail-order 
houses),  and  those  primarily  engaged  in  the  sale  of  merchandise 
by  house-to-house  canvass. 

Department  Stores  (SIC  5311)— These  retail  stores  carry  a  gen¬ 
eral  line  of  apparel  such  as  suits,  coats,  dresses,  and  furnishings; 
home  furnishings  such  as  furniture,  floor  coverings,  curtains, 
draperies,  linens,  and  major  household  appliances;  and  house- 
wares  such  as  table  and  kitchen  appliances,  dishes  and  utensils. 
These  and  other  merchandise  lines  are  normally  arranged  in 
separate  sections  or  departments  with  the  accounting  on  a 
departmentalized  basis.  The  departments  and  functions  are  in¬ 
tegrated  under  a  single  management.  In  general,  a  retail  store  is 
classified  as  a  department  store  if  it  normally  has  25  or  more 
employees  and  sells  some  items  in  each  of  the  following  lines  of 
merchandise  with  no  one  of  the  lines  exceeding  80  percent  of 
total  sales:  (1)  Furniture,  home  furnishings,  appliances,  radio 
and  TV  sets;  (2)  a  general  line  of  apparel  for  the  family;  and  (3) 
household  linens  and  dry  goods.  The  80-percent  limitation  for 
any  one  category  does  not  apply  for  establishments  with  total 
annual  sales  of  more  than  $5  million,  provided  the  combined 
sales  of  the  other  two  merchandise  line  groups  exceed 
$500,000.  So-called  discount  stores  are  included  as  department 
stores,  provided  they  meet  the  criteria  described  above. 

Mail-Order  Houses  (Department  Store  Merchandise)  (SIC  5321, 
part)3— Establishments  with  normally  25  or  more  employees 
primarily  engaged  in  the  retail  sale  of  a  general  line  of  mer¬ 
chandise  similar  to  that  sold  by  department  stores  and  by  cata¬ 
log  and  mail  order. 

Other  Mail-Order  Houses  (SIC  5321,  part)1 —Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  a  specialized  or  limited  line 
of  merchandise  such  as  food,  automotive  merchandise,  apparel, 
books,  stationery,  etc.,  by  catalog  and  mail  order. 

Variety  Stores  (SIC  5331)— Establishments  primarily  engaged  in 
the  retail  sale  of  a  variety  of  merchandise  in  the  low  and  popular 
price  ranges  such  as  stationery,  apparel  and  accessories,  house- 
wares,  toys,  toilet  articles,  hardware,  and  confectionery.  These 
stores  are  frequently  known  as  5  and  10  cent  stores  and  5  cents 
to  a  dollar  stores,  although  merchandise  is  usually  sold  outside 
these  price  ranges. 

Automatic  Merchandising,  Machine  Operators  (SIC  5 34 1 ) 1  — 

Establishments  primarily  engaged  in  the  retail  sale  of  products 
by  means  of  automatic  merchandising  units. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  major  group  totals. 

3  Sales  made  by  mail-order  catalog  desks  located  within  department 
stores  of  mail-order  firms  and  the  free-standing  catalog-order  stores  of 
department  store  firms  are  included  here. 
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Direct  Selling  Establishments  (SIC  5351  )*  -Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  merchandise  by  house-to- 
house  canvass. 

Miscellaneous  General  Merchandise  Stores  (SIC  5399)1 -Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  several  lines  of 
merchandise  including  household  linens  and  dry  goods  such  as 
piece  goods,  linens,  blankets,  spreads,  and  other  dry  goods, 
and/or  a  combination  of  apparel,  hardware,  housewares,  or 
home  furnishings  and  other  lines  in  limited  amounts,  and/or 
sewing  and  knitting  supplies,  patterns,  lace,  and  notions.  Estab¬ 
lishments  selling  commodities  covered  in  the  definition  for 
department  stores,  but  normally  having  less  than  25  employees, 
and  stores  usually  known  as  country  general  stores  are  included 
in  this  industry. 


Food  Stores  (SIC  54) 

This  major  group  includes  retail  stores  primarily  engaged  in 
selling  food  for  home  preparation  and  consumption. 

Grocery  Stores  (SIC  5411  )— Establishments  commonly  known 
as  supermarkets,  grocery  stores,  and  delicatessen  stores  pri¬ 
marily  engaged  in  the  retail  sale  of  a  wide  variety  of  canned  or 
frozen  foods  such  as  vegetables,  fruits,  and  soups;  dry  groceries, 
either  packaged  or  in  bulk,  such  as  tea,  coffee,  cocoa,  dried 
fruits,  spices,  sugar,  flour  and  crackers,  and  other  processed 
food  and  nonedible  grocery  items.  In  addition,  these  establish¬ 
ments  often  sell  smoked  and  prepared  meats,  fresh  fish  and 
poultry,  fresh  vegetables  and  fruits,  and  fresh  or  frozen  meats. 

Meat  and  Fish  (Seafood)  Markets  (SIC  5421)— Establishments 
primarily  engaged  in  the  retail  sale  of  fresh,  frozen,  or  cured 
meats,  fish,  shellfish,  and  other  seafood.  Frequently  these  estab¬ 
lishments  also  sell  poultry,  dairy  products,  eggs,  some  groceries, 
and  items  commonly  used  in  preparing  seafood  or  consumed 
with  seafood. 

Fruit  Stores  and  Vegetable  Markets  (SIC  5431 )‘ -Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  fresh  fruits  and 
vegetables.  These  establishments  frequently  carry  a  limited  line 
of  grocery  items.  Roadside  stands  where  farmers  sell  their  own 
products  are  not  included. 

Candy,  Nut,  and  Confectionery  Stores  (SIC  5441 )! —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  candy,  nuts,  sweet¬ 
meats,  and  other  confections.  A  soda  fountain  or  lunch  counter 
is  frequently  operated  in  these  stores.  Also  included  are  candy 
and  popcorn  stands  located  in  motion  picture  theaters. 

Dairy  Products  Stores  (SIC  545 1)1 —Establishments  primarily 
engaged  in  the  retail  sale  of  dairy  products  such  as  fluid  milk 
and  cream,  butter,  cheese,  ice  cream,  and  sherberts  over  the 
counter.  A  limited  line  of  groceries  is  frequently  carried. 

Retail  Bakeries  (SIC  546)— Establishments  primarily  engaged  in 
the  over-the-counter  retail  sale  of  bakery  products  such  as 

1  Data  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  major  group  totals. 


bread,  cakes,  pies,  or  cookies,  all  or  some  of  which  are  baked  on 
the  premises. 

Miscellaneous  Food  Stores  (SIC  5499)1 -Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  eggs  and  live  or  dressed 
poultry,  often  selling  a  limited  line  of  groceries.  Also  included 
are  establishments  primarily  selling  specialized  lines  of  food 
such  as  coffee  and  tea,  spice,  health  foods,  dietetic  food,  and 
other  food  stores  not  elsewhere  classified. 

Gasoline  Service  Stations  (SIC  5541) 

Establishments  primarily  selling  gasoline  and  automotive  lub¬ 
ricants.  Usually  these  establishments  also  sell  tires,  batteries,  and 
accessories,  and  perform  minor  repair  work  and  services.  Estab¬ 
lishments  called  garages  but  deriving  more  than  half  of  their 
receipts  from  the  sale  of  gasoline  and  oil  are  included.  ~ 

r 

Apparel  and  Accessory  Stores  (SIC  56) 

This  major  group  includes  retail  stores  primarily  engaged  in 
selling  clothing,  shoes,  hats,  underwear,  and  related  articles  of 
personal  wear  and  adornment.  Included  are  furriers  and  custom , 
tailors  carrying  stocks  of  materials. 

Men’s  and  Boys’  Clothing  and  Furnishings  Stores  (SIC  561 1)— 

Establishments  primarily  engaged  in  the  retail  sale  of  men’s  and 
boys’  ready-to-wear  clothing  and  furnishings. 

Women’s  Ready-to-Wear  Stores  (SIC  5621 )— Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  women’s  and  girls’ ready-to- 
wear  apparel  such  as  coats,  suits,  and  dresses. 

Women’s  Accessory  and  Speciality  Stores  (SIC  5631  )*— Estab¬ 
lishments  primarily  engaged  in  the  retail  sale  of  specialized  lines 
of  women’s  and  girls’  apparel  such  as  sportswear,  beachwear, 
blouses,  hosiery,  millinery,  foundation  garments,  lingerie,  negli¬ 
gees,  robes,  and  other  intimate  wear. 

Children’s  and  Infants’  Wear  Stores  (SIC  5641  j1  —Establish¬ 
ments  primarily  engaged  in  the  retail  sale  of  children’s  and 
infants’  clothing,  furnishings,  and  accessories. 

Family  Clothing  Stores  (SIC  5651  )— Establishments  primarily 
engaged  in  the  retail  sale  of  clothing,  furnishings,  and  accessories 
for  men,  women,  and  children,  not  specializing  in  any  one  line. 


Shoe  Stores  (SIC  5661)— Establishments  primarily  engaged  in 
the  retail  sale  of  any  one  line,  or  a  combination  of  the  lines,  of 
men’s,  women’s,  and  children’s  foot-wear.  These  establishments 
frequently  carry  accessory  lines  such  as  hosiery,  gloves,  and 
handbags. 

Custom  Tailors  (SIC  5671 )‘ —Establishments  primarily  engaged 
in  the  retail  sale  of  men’s  and  women’s  outer  garments  such  as 
suits,  overcoats,  uniforms,  dresses,  etc.,  made  on  their  own 
premises  to  customer  order. 


iFurriers  and  Fur  Shops  (SIC  5681 )' -Establishments  primarily 
engaged  in  the  retail  sale  of  furs  and  fur  garments  including 
those  primarily  engaged  in  selling  fur  garments  made  on  their 
own  premises  to  individual  order. 

Miscellaneous  Apparel  and  Accessory  Stores  (SIC  5699)1 - 

]  Establishments  primarily  engaged  in  the  retail  sale  of  specialized 
I  lines  of  apparel  and  accessories,  not  elsewhere  classified,  such  as 
bathing  suits,  raincoats,  riding  apparel,  sports  apparel,  and 
I  umbrellas. 

Eating  and  Drinking  Places  (SIC  58) 

This  major  group  includes  establishments  primarily  engaged 
I  in  selling  prepared  foods  and  drinks  for  consumption  on  or  near 
|  the  premises,  and  lunch  counters  and  refreshment  stands  selling 
[prepared  foods  and  drinks  for  immediate  consumption.  Also 
i|duded  are  social  caterers  who  sell  prepared  foods  which  are 
[  served  on  the  premises  or  elsewhere,  and  inplant  feeding  con¬ 
tractors.  Eating  and  drinking  places  operated  as  leased  con- 
[  cessions  in  theaters,  hotels,  motels,  and  places  of  amusement  are 
included  here,  although  candy  and  popcorn  stands  located  in 
theaters  are  not. 

i 

1.  Restaurants,  Cafeterias,  Lunchrooms  (SIC  5812,  part)- 

L  Establishments  primarily  engaged  in  the  retail  sale  of  prepared 
[food  and  drink  for  consumption  on  the  premises.  In  the  cafe- 
fterias  the  customers  often  serve  themselves.  Alcoholic  beverages 
are  frequently  sold  at  these  establishments  but  receipts  from  the 
sale  of  alcoholic  beverages  may  not  exceed  the  receipts  from 
'prepared  foods.  Also  included  here  are  inplant  feeding  contrac¬ 
tors  primarily  engaged  in  the  preparation  and  retail  sale  of  pre¬ 
pared  food  and  drink  for  employees  (under  contract)  on  the 
premises  of  the  business. 

2.  Refreshment  Places  (SIC  5812,  part  ^-Establishments 
primarily  engaged  in  the  retail  sale  of  limited  lines  of  refresh¬ 
ments  and  prepared  food  items.  Included  are  establishments 
which  prepare  refreshment  items  such  as  frozen  custard,  pizza, 

jbarbequed  chicken,  and  hamburgers  for  consumption  on  or  near 
the  premises  or  for  “take-home”  consumption. 

3.  Social  Caterers  (SIC  5812,  part)* * 4— Establishments  pri- 
j  marily  engaged  in  servicing  prepared  food  on  the  premises  or 
!  elsewhere.  Service  plays  an  important  part  in  this  kind  of  busi¬ 
ness.  The  principal  activity  of  the  establishment  is  catering  of 
food  and  beverages  to  parties,  bar  mitzvahs,  weddings,  or  other 
groups. 


Drinking  Places  (SIC  5813)  —  Establishments  primarily  engaged 
in  the  retail  sale  of  drinks  such  as  beer,  ale,  wine,  liquor,  and 
other  alcoholic  beverages  for  consumption  on  the  premises.  Pre¬ 
pared  foods  are  frequently  sold  at  these  establishments,  but  re¬ 
ceipts  from  the  sale  of  prepared  foods  may  not  exceed  receipts 
from  sales  of  alcoholic  beverages. 

1  Data  for  this  kind  of  business  are  not  shown  separately  but  are 

included  in  the  major  group  totals. 

4 Sales  lor  this  kind  of  establishment  are  not  shown  separately  but  are 
included  in  the  large  group  “Eating  Places”  (SIC  5  812). 


Drug  and  Proprietary  Stores  (SIC  5912) 

Establishments  primarily  engaged  in  the  retail  sale  of  pre¬ 
scription  drugs,  patent  medicines,  and  health  and  first-aid  prod¬ 
ucts.  Usually  the  establishments  carry  a  number  of  related  lines 
of  merchandise  such  as  cosmetics,  toiletries,  tobacco  products, 
candy,  magazines,  toys,  and  novelty  merchandise.  These  stores 
may  also  operate  a  soda  fountain  or  lunch  counter. 

Liquor  Stores  (SIC  5921) 

Establishments  primarily  engaged  in  the  retail  sale  of  pack¬ 
aged  alcoholic  beverages  such  as  ale,  beer,  wine,  and  whiskey  for 
consumption  off  the  premises.  Liquor  stores  operated  by  States, 
counties,  and  municipalities  are  included. 

Miscellaneous  Nondurable  Goods  Stores  (SIC  59,  part) 

This  major  group  includes  all  retail  nondurable  goods  stores 
not  elsewhere  classified. 

Stationery  Stores  (SIC  5943)— Establishments  primarily  engaged 
in  the  retail  sale  of  stationery  such  as  paper  products  (including 
printing  and  engraving),  school  and  office  supplies,  greeting 
cards,  post  cards,  and  novelties. 

Hay,  Grain  and  Feed  Stores;  Farm  and  Garden  Supply  Stores 
(SIC  5962,  SIC  5969)s— Establishments  primarily  engaged  in 
the  retail  sale  of  hay,  grain,  feed,  fertilizer,  seeds,  bulbs,  and 
nursery  stock,  and  other  farm,  lawn  and  garden  supplies  and 
tools. 

Fuel  and  Ice  Dealers,  Except  Fuel  Oil  Dealers  (SIC  5982)s- 

Establishments  primarily  engaged  in  the  retail  sale  of  coal, 
wood,  ice,  or  any  combination  of  these  lines. 

Fuel  Oil  Dealers  (SIC  5983)s— Establishments  primarily  engaged 
in  the  retail  sale  of  fuel  oil. 

Liquefied  Petroleum  Gas  (Bottled  Gas)  Dealers  (SIC  5984 )s  — 

Establishments  primarily  engaged  in  the  retail  sale  of  gas  (bulk 
or  bottled). 

Florists  (SIC  5992)s— Establishments  primarily  engaged  in  the 
retail  sale  of  cut  flowers  and  growing  plants.  Greenhouses  and 
nurseries  are  included  if  receipts  are  primarily  from  the  sale  of 
products  not  grown  on  the  premises. 

Cigar  Stores  and  Stands  (SIC  5993)s  —Establishments  primarily 
engaged  in  the  retail  sale  of  cigars,  cigarettes,  tobacco,  and 
smokers’  supplies. 

News  Dealers  and  Newsstands  (SIC  5994)s -Establishments  pri¬ 
marily  engaged  in  the  retail  sale  of  newspapers,  magazines,  and 
other  periodicals. 


5  Sales  for  this  kind  of  business  are  not  shown  separately  but  are 
included  in  the  nondurable  goods  stores  total. 


Appendix  B.  Definitions  of  Standard  Consolidated  Areas  and  Specified  Standard 
Metropolitan  Statistical  Areas  Included  in  This  Report 

(As  defined  by  the  Office  of  Management  and  Budget  as  of  January  15,  1968) 

Chicago,  Ill. -Northwestern  Indiana  Standard 

Consolidated  Area .  Chicago,  Ill.,  SMSA  and  Gary-Hammond-East  Chicago,  Ind.,  SMSA 

New  York,  N.Y.— Northeastern  New  Jersey  Stand¬ 
ard  Consolidated  Area .  Ne  w  York,  N.Y.,  SMSA;  Nassau-Suffolk,  N.Y.,  SMSA;  Jersey  City,  N.J.,  SMSl 

Newark,  N.J.,  SMSA;  Paterson-Clifton-Passaic,  N.J.,  SMSA;  Middlesex  a] 
Somerset  Counties,  N.J. 

Baltimore,  Md .  Baltimore  city  and  Anne  Arundel,  Baltimore,  Carroll,  and  Howard  Counties,  mIi 

Boston,  Mass .  AH  of  Suffolk  County  and  parts  of  Essex,  Middlesex,  Norfolk,  and  Plymoutl 

Counties,  Mass. 

Chicago,  Ill .  Cook,  Du  PagC;  Kane  McHenry,  and  Will  Counties,  Ill. 

Cleveland,  Ohio .  Cuyahoga,  Geauga,  Lake,  and  Medina  Counties,  Ohio 

Dallas,  Tex .  Collin,  Dallas,  Denton  ,  Ellis,  Kaufman,  and  Rockwall  Counties,  Tex. 

Detroit,  Mich .  Macomb,  Oakland,  and  Wayne  Counties,  Mich. 

Houston,  Tex .  Brazoria,  Fort  Ben  d,  Harris,  Liberty,  and  Montgomery  Counties,  Tex. 

Kansas  City,  Mo.  Kans .  Cass,  Clay,  Jackson,  and  Platte  Counties,  Mo.,  and  Johnson  and  Wyandotte 

Counties,  Kans,. 

Los  Angeles-Ixrng  Beach,  Calif .  Coextensive  w'ith  Los  Angeles  County,  Calif. 

Minneapolis  St.  Paul,  Minn .  Anoka,  Dakota,  Hennepin,  Ramsey,  and  Washington  Counties,  Minn. 

assau  Suffolk,  N.Y .  Nassau  and.  Suffolk  Counties,  N.Y.;  established  November  1972. 

New  York,  N.Y .  New  York  City,  and  Rockland  and  Westchester  Counties,  N.Y.;  as  redefined 

November  1972. 

phia, Pa.  N.J.  . .  Bucks,  Chester,  Delaware,  Montgomery,  and  Philadelphia  Counties,  Pa.;  and 

Burl  ington,  Camden,  and  Gloucester  Counties,  N.J. 

Pittsburgh,  Pa . .  Alle  gheny,  Beaver,  Washington,  and  Westmoreland  Counties,  Pa. 

t.  Louis,  Mo.  Ill. .  St  Louis  city,  and  Franklin,  Jefferson,  St.  Charles,  and  St.  Louis  Counties,  Mo.; 

and  Madison  and  St.  Clair  Counties,  111. 

San  Francisco -Oakland,  Calif .  Alameda,  Contra  Costa,  Marin,  San  Francisco,  and  San  Mateo  Counties,  Calif. 

Washington,,  D.C.-Md.-Va .  District  of  Columbia;  Montgomery  and.  Prince  Georges  Counties,  Md.;  Alexan¬ 

dria,  Fairfax,  and  Falls  Church  cities,  and  Arlington,  Fairfax,  Loudon,  and 
Prince  William  Counties,  Va. 
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Appendix  C.  Geographic  Regions  and  Divisions 


THE  NORTHEAST 

New  England  Division 
Maine 

New  Hampshire 
Vermont 
Massachusetts 
Rhode  Island 
Connecticut 


Middle  Atlantic  Division 
New  York 
New  Jersey 
Pennsylvania 
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THE  NORTH  CENTRAL 

West  North  Central  Division 

East  North  Central  Division 

Minnesota 

Ohio 

Iowa 

Indiana 

Missouri 

Illinois 

North  Dakota 

Michigan 

South  Dakota 

Nebraska 

Kansas 

Wisconsin 
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THE  SOUTH 

East  South  Central  Division 
Kentucky 
Tennessee 
Alabama 
Mississippi 

West  South  Central  Division 
Arkansas 
Louisiana 
Oklahoma 
Texas 
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South  Atlantic  Division 
Delaware 
Maryland 

District  of  Columbia 

Virginia 

West  Virginia 

North  Carolina 

South  Carolina 

Georgia 

Florida 


THE  WEST 

Mountain  Division 
Montana 
Idaho 
Wyoming 
vColorado 
Mew  Mexico 
Arizona 
Utiah 
Nev  ada 


Pacific  Division 
Washington 
OYegon 
California 
Alasika 
Hawaih 
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